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!
TV's sight, sound and motion can
put you on the spot-make the unknown suddenly meaningful. These stations are proud to
be part of Television's contribution
amazing age we live in.
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NEW

CRC

THE

CALENDAR

GIRL

COMES

TO

CRC!

Sitting in on the swingingest session in recording history is CRC's oi'iginal
"Calendar Girl." She represents a new series of 365 calendar jingles (daydate-year), individually customized for your station in CRC's unduplicated
style! Included is a score of extra promo jingles to make CRC's Calendar
Girl Series the greatest gig you ever sat in on ! Reserve exclusive
use in vour market NOW!
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"We've found that
WSOC-TV takes a sincere
interest in the advertiser.
This desire to assure the
success of our advertising
has made a real
contribution to sales results
for Strietmann products in
the Charlotte market."
DICK JONES, Vice Pres.
Ralph H.Jones Company
Cincinnati

No lip service at WSOC-TV. Advertisers have learned that schedules
on WSOC-TV receive the genuine interest of the station's staff. Active
interest-the kind that helps promote products and contributes to sales
successes. Here in America's 19th largest tv market, for the best of
NBC and ABC, plus top local and regional service, Carolina viewers
depend on WSOC-TV. One of the great area stations of the nation.

WSOC

and WSOC-TV
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are associated with WSB

CHARLOTTE 9-NBC and ABC.

and WSB-TV,

Atlanta, WHIO

Represented by H-R

and WHIO-TV,

Dayton
3

Half a century

ago, before the advent

of tele-

vision, entertainment and cultural opportunities were limited in scope and available only
to a comparative

few. Today,

in sharp con-

trast, WGAL-TV regularly presents worthwhile educational, cultural, and religious
programs;
and

accurate

sports

and

coverage;

in entertainment,
lives of many

informative

news

as well as the

finest

all of which

thousands

children in the WGAL-TV

of men,

enriches

the

women,

and

viewing

audience.

WGAL-TV
CAcuotM
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Company,

Inc.

•
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•
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.

Los Angeles

£

•
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New

term

There won't be any change on FCC
in 1962 if Commissioner John S.
Cross and his avid supporters prevail.
An avowed candidate for new sevenyear term to begin July 1, Arkansas
Democrat has solid backing of his
state delegation, including Chairman
Oren Harris of House Commerce
Committee and Senators John L. McClellan and J. W. Fulbright, chairmen
of Government Operations and Foreign Relations Committees, respectively. Aspiring for appointment, although not openly, is Kenneth A. Cox,
chief of FCC's Broadcast Bureau, former Seattle attorney who served as
special counsel on communications of
Senate Commerce Committee under
Chairman Warren G. Magnuson
Wash.).

CD-

Supporters of Commissioner Cross,
on FCC since May 23, 1958, point
out he is one of two members with
engineering backgrounds; that he has
diplomatic experience, having served
in Telecommunications Division of
State Department prior to FCC appointment. Moreover, they cite automatic retirement next year (June
1963) of Commissioner T. A. M. Craven when he reaches 70, terminating
distinguished career as FCC's only
other engineering member. Mr. Cox,
reportedly supported by Chairman
Newton N. Minow, presumably would
be shoe-in for Craven vacancy since
both are Democrats.
Planning

ahead

This season isn't half over, but already wheels are beginning to spin for
season two years hence. In what's regarded as one of earliest advance
"commitments" ever made, Ziv-United
Artists-Tv reportedly has network signature on deal for pilot to be delivered
for one-hour series for telecast in
1963-64. If it's any indication of
what programmers think viewers will
be wanting two years from now, series
will treat controversial subjects in "fictional action" manner. Name star already isin tow.
Shell spending

in spot

For first time since Shell Oil has
been dickering for full return to tv,
it's apparent advertiser has made decision to put all of its consumer products effort in spot this season. Network
buy in 1962 looks highly doubtful.
Shell institutional advertising is already
in network tv with its golf show on
CBS-TV starting Jan. 7 and Leonard
Bernstein concerts. Kenyon & Eckhardt placed golf and concert shows;

CIRCUIT*
CLOSED
Ogilvy, Benson & Mather is agency
might be helpful for journalist to get
for consumer products.
first-hand background when next in
Washington. Writer called, made apAnti-Red rash
pointment for what turned out to be
3V2 -hour off-the-record session with
Look for rash of anti-Communist
Mr. Minow. Chairman's office watches
tv documentary series to break out
during 1962 on both network and
metropolitan
closely,is it's
and New Yorkpress
incident
not learned,
first or
syndication levels. Unusual aspect of
likely to be last.
syndicated programs in preparation is
that many will be supported financially
by business interests, largely in South
Tv outlook-mixed
and West, with production costs hopeFCC hopes to make 1962 year of
fully to be recouped by sale to staemergence of uhf but not one in
tions. Syndicated programs said to
which uhf has any chance of supbe half-hour, 15-minute and five-minplanting vhf. Rather, idea is gaining
ute in lengths. Excellent response
strength that 12 vhfs, plus 70 uhf
channels, must be utilized in mixed
accorded recent Hollywood's Answer
to Communism special telecast and
system. Growing requirements of edgrowth of so-called anti-Communist
ucational tv,plus normal expected exschools in cities throughout the counpansion of commercial tv, it's felt,
try are said to be factors making such
will eventually absorb all available asprograms especially timely.
signments intempo with rapid growth
of nation.
First BAH report
First segment of Booz, Allen &
Hamilton management survey of FCC
was submitted last week. It recommends establishment of three-man employe review board to review initial
decisions and make final grants in
designated cases. Such board was authorized last summer by Congress in
FCC reorganization bill (Broadcasting, Aug. 28). After preliminary
skirmishes, FCC decided to await survey recommendations before moving
ahead in reorganization (Closed Circuit, Oct. 30).

While manufacturers haven't said
so publicly, they have told government that at least 50% of country
must be uhf before it will become
economically feasible to make allchannel receivers. This position unofficially has been taken by Electronic
Industries Assn. If EIA should come
up with reasonable plan for all-channel receivers at this session of Congress, FCC will drop its demand for
enactment of legislation making allband receivers mandatory.

BAH told FCC review board members should be rated no lower than
hearing examiners (Grade 15) and
that they should not be taken from
that office or Opinions & Reviews.
(Donald Berkemeyer, chief of Opinions & Reviews, had been mentioned
as probable member). BAH was silent
on tenure of office of staff review
board, subject on which commissioners are split. Under legislation, FCC
has wide latitude on whether it would
review decision by board and would
not have to spell out reasons if it
turned down appeal. Main report of
survey team is still month away.

New attack on General Electric
wherein Antitrust Division seeks to
enjoin company from fixing prices in
any field further beclouds effort of
company for renewal of licenses of its
Schenectady stations (WRGB [TV]
WGY, WGFM) now pending before
FCC. Renewals of these stations,

Minow

While
action
adds
new Attorney
element in General's
consideration
of
GE renewals, it has no apparent bearing on status of Westinghouse licenses.
No new action has been taken against
Westinghouse parent company. Another difference is that Westinghouse
stations are operated by subsidiary
(WBC) whereas GE stations operate
as division of parent company.

woos

columnist

Extremes to which FCC Chairman
Newton N. Minow goes in effecting
good "press relations" is reflected in
recent incident. One of top New York
tv-radio editors received unsolicited
and apparently unprompted letter
from Chairman Minow saying he
reads editor's columns .and thought it

More

GE trouble

along with all Westinghouse Broadcasting Co. have been held up pending
determination of FCC policy in light
of previous consent decree involving
18). rigging in electrical equipment
price
field (Broadcasting, Nov. 6, Dec.
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in and around

on his daily "Party
afternoon.

Line"

ladies

Fargo are greatly

exercised about what Bill Weaver

says and does

program

TV

every late

For example: Bill had "Miss Exercise" appear
on the show daily for two weeks to demonstrate

PANT!

(not pushed)

every day. In two weeks, 10,320

requests were received.
"Party Line" is doing a magnificent job for
well-known brands of coffee, appliances, soft
drinks, cake mixes, soaps, cleaners, etc. If you

a group of thinning and stretching exercises. A

buy into it, you'll have better proof-of-listenership than ever came out of any ratings book.

mimeographed

Ask Peters, Griffin, Woodward!

instruction

sheet

was

offered

WDAY-TV
AFFILIATED WITH NBC • CHANNEL 6
FARGO,

N. D.

PETERS, GRIFFIN, WOODWARD,
Exclusive National Representatives
6
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Two-word description of last year's rash of account
transfers: "turbulent turnover." An estimated $230 million
in accounts changed hands in 1961, according to a compilation byBROADCASTING. See lead story . . .
ACCOUNT

SHIFTS

IN 1961

influence KXTV's sponsors were not unlawful. See . . .
DEFENSES

FADE

REPORT

ENDORSED

COMMERCIAL

COST

ing an important impact around the whole Midwest. It's
described as producing effective results and steps are
under way to make system permanent. See . . .
ETV

SYSTEM

GOES

COMMERCIAL

... 51

In case anyone hasn't heard, the FCC last year used a
tougher policy in reviewing license renewal applications.
In yearend statement Chairman Minow tells about 1961
and indicates legislative needs. See . . .
FCC

TIGHTENS

SCREWS

... 44

The perennial complainers about violence on tv will be
pleased to learn there's less of it, according to NAB's
code authority. It's probably not very important, but an
upsurge has appeared in sex portrayals. See . . .
MORE

SEX,

LESS

VIOLENCE

... 34

The top figures in advertising will converge on Washington Feb. 7 for the annual midwinter conference of the
Advertising Federation of America. FCC Chairman Minow
and other federal officials will take part. See . . .

... 23

That high-in-the-sky tv schoolhouse in Indiana is leav-

AIRBORNE

EUROPE

... 24

The use of electronic cameras to produce commercials
on film has many advantages, according to Don Patton of
Paramount. He describes how costs can be cut through
the use of this television-film method. See . . .
CUTTING

country will have commercial video. A roundup of what's
going on in Western Europe's television. See . . .

... 32

Broadcast rating services, certified as competent by
House group last spring, have another supporter in the
American Statistical Assn., many of whose members
stated their positions at convention in New York. See . . .
MADOW

Over in Europe commercial television is gaining in popularity. Within a few years the chances are every free

... 19

The oft-voiced theory that National Labor Relations
Board is union-oriented has new supporters as the result
of a ruling last week. NLRB held that union efforts to

BOYCOTT

BRIEF

AFA'S

WINTER

SESSION

... 28

All's well between the three tv networks and U. S. Information Agency. The latter wants everyone to know that
networks are supplying program material desired by USIA
as a result of new liaison arrangement. See . . .

... 42

NETWORKS
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UP

USIA

... 48
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Late news breaks on this page and on page 10
Complete coverage of week begins on page 19

Music

licenses

extended

pending

decision
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3-M's

ABC-TV

to exceed
NETWORKS TO ACT ON OWN IN TV-ASCAP NEGOTIATIONS
Television station licenses for use of
consent decree provisions. Network negotiations are conducted separately
ASCAP music, due to expire last midfrom those of stations, and there were
night (Dec. 31), were extended by
some indications Friday that these, too,
court order pending court's decision on
might wind up in court. Consensus,
stations' bid for new form of licenses
and lower fees in future. Full-scale
however, appeared to be that further
efforts would be made to reach ASCAPhearing on that bid, filed by All-Industry Television Station Music License
networks agreement by negotiation, beCommittee, is set to start Feb. 14
fore court is asked to step in and de(Broadcasting, Dec. 25, 1961).
cide what fees would be "reasonable."
CBS and NBC, it was learned, have
In his interim order, signed in chamwithdrawn their owned tv stations from
bers proceedings Thursday and made
public Friday, Chief Judge S. J. Ryan of
all-industry group since latter went into
U. S. District Court in New York ruled
court, and ABC had its owned stations
omitted from list filed with all-industry
that, pending final decision, present licenses and fees should remain in effect.
group's petition. There was some speculation that this implied network disThis was in line with procedure he indicated at Dec. 21 hearing when allsatisfaction with "clearance at the
industry group asked that interim fees
source" concept which is heart of allbe no more than 75% of those paid
industry committee's demands, but netunder old licenses.
work sources said their action stemmed
from
company policies against having
Although stations will continue paynon-network
counsel represent their
ing at old rate while case is under conowned stations in any court action. It
sideration, decision will be retroactive to
was understood that Westinghouse
Jan. 1, 1962; thus interim payments will
Broadcasting Co. also asked that its
be subject to adjustment to reflect any
rate changes embodied in new licenses.
stations be omitted from all-industry
list,
indicating that WBC, too, planned
Judge Ryan's order applied to liseparate representation for its own stacenses held by approximately 300 stations.
tions contributing to (and therefore represented by) all-industry committee,
In all-industry group's case, Judge
which is headed by Hamilton Shea of
Ryan's opinion revealed that since first
hearing on Dec. 21 ASCAP has colWSVA-TV Harrisonburg, Va. In addition, ASCAP officials said they would
lected the membership authorizations it
extend licenses of all other tv stations on
said then that it needed — but didn't
same basis.
have — in order to grant any further tv
Network Extensions ■ Tv networks
station licenses at all. In Dec. 21 proASCAP licenses, also due to run out
ceeding, ASCAP's assertion that it
Dec. 31, were reported being extended
couldn't act without authorization from
80% of its members — and that it didn't
"automatically" for 60 days upon filing
of network requests, under ASCAP
have that many in hand — led Judge
Ryan to lecture ASCAP counsel against
Katz salutes

clients

Joseph Katz Adv., Baltimore,
purchased six hours of time on
WFBR, that city, to wish clients
and associates a very happy New
Year. From 8 p.m. New Year's
Eve until 2 a.m. the next morning,
WFBR programmed dance music
and greetings spots from the
agency. At regular intervals a
client of the agency was saluted
in a 40-second commercial. Also
broadcast throughout the program
were 8-second spot messages from
agency's personnel.

using authorizations as "a club."
Refuses Injunction ■ In his opinion
last week, Judge Ryan recognized that
80% minimum authorization requirement has been in effect since 1948,
when ASCAP first licensed tv rights on
fee basis. He refused to grant all-industry request for injunction specifically
forbidding ASCAP to refuse to exercise authorization it had received.
"Since the filing of this application,"
his opinion said, "ASCAP's members
have deposited the necessary 80% of
the performance rights, thus authorizing ASCAP to negotiate a renewal license. ASCAP now has full authority
to act for its members with respect to
this license now sought."

purchases

$1 million

Minnesota Mining & Mfg., St. Paul,
will disclose soon heavy daytime order
on ABC-TV. Year-long buy at cost ot
more than $1 million involves participation in all network's daytime shows
with heaviest exposure in America?/:
Bandstand, Jane Wyman Presents anc
Yours For A Song. In addition, 3-M,
which owns Mutual Radio, has ordered
one-half sponsorship of Bing Crosby
Golf Tournament on ABC-TV, Jan. 2021, via Erwin Wasey, Ruthrauff & Ryan
and Advertiser's Tape Division, through
MacManus, John & Adams, has renewed
sponsorship in ABC-TV's Ben Casey
(Mon. 10-11 p.m.) for 26 more weeks.
MJ&A and BBDO are agencies for daytime order.
Liquor

store

suspended

in Kansas
for radio

Kansas

stations

merge

Merger of KARD-TV Wichita with
KCKT-TV Great Bend, both Kansas,
announced Friday by W. J. Moyer,
KARD-TV executive vice president.
Transaction, aggregating about $2 million, involves acquisition of 43% interest held by Elmer C. Wedell and 57%
from other stockholders. Wedell stock
was obtained from court-appointed receiver.
In addition to KCKT-TV, Wedell interests include 93% of KGLD-TV Garden City, Kan., and lease-ownership arrangement with KOMC-TV McCook,
Neb. (Oberlin, Kan.). When approved
by FCC, network of stations will have
potential of reaching over 70% of television homes in state, according to Mr.
Moyer.
more AT DEADLINE
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use

Kansas Alcoholic Beverage Control
Board suspended Jack Nolan Stephenson liquor store license in Shawnee
(Kansas City suburb) Friday on charge
it carried liquor advertising on KBEA
Mission, Kan. Board said store advertised on KBEA Nov. 29 and Dec. 6,
mentioning price of liquor and claiming
money saving.
State law forbids radio-tv advertising
of liquor, except beer, and bans price
references. Price is fixed by board.
Store was suspended 30 days.
KBEA is NAB radio code subscriber,
liquor board docket shows. Radio code
prohibits advertising of hard liquor and
bans
mention of liquor terms in store
advertising.

page 10
9
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Mr. Watson

Mr. Purdon

Robert M. Watson, executive vp, The
Kudner Agency, New York, elected
board chairman, effective tomorrow
(Jan. 2), succeeding C. M. Rohrabaugh,
who is retiring. Roger A. Purdon, senior vp and creative director of McCann-Erickson, New York, elected
president of Kudner, succeeding
Charles R. Hook who died recently
(Broadcasting, Dec. 25, 1961). Mr.
Rohrabaugh joined Kudner in 1942 as
account executive and was appointed
secretary and vp in 1952, president in
1958 and board chairman in 1959. Mr.
Watson joined Kudner in 1959 as senior
vp from Erwin Wasey, Ruthrauff &
Ryan where he had been board chairman. Mr. Purdon earlier had been vp
and creative director of Bryan Houston Co.
Howard K. Smith, former CBS news
correspondent, joins ABC News for
weekly half-hour news analysis tv program and becomes member of news
staff (see story, page 35).

HEADLINERS

Frank K. White, formerly president
of both NBC and Mutual, has retired
as vice chairman of Interpublic Corp.
Succeeding him is Robert E. Healy,
chairman of McCann-Erickson Inc.,
New York, division of Interpublic. Mr.
White served as Mutual president from
1949-52 and as NBC president from
1952-53. Mr. White, who joined McCann-Erickson (predecessor name to
Interpublic) in 1954, will continue as
consultant. Mr. Healy joined McCannErickson in 1952 as vp and treasurer
and was appointed chairman in 1960.
Earlier, he had been director of advertising for Colgate-Palmolive Co.

1957 from ATV Film Production Co.,
New York, where he had been executive producer-director, since 1956. He
was with Du Mont Television Network
from 1950 to 1956.

Mr. Petcavage

Mr. Trevor

Jack Denninger, for
vp past
of BlairTV
seven years, resigns
to form his own
company to operate in financial field. Frank
Mr. White

Mr. Healey

Albert J. Petcavage, director of
media, and Don Trevor, director of radio-tv department, Doyle Dane Bernbach, New York, named vps. Mr. Petcavage joined DDB in 1959 from Ted
Bates, New York, where he was assistant vp and media group supervisor for
three years. Prior to that, he was with
McCann-Erickson as broadcast supervisor. Mr. Trevor came to DDB in

Martin continues as vp and
general manager
of Blair-TV and

Mr. Denninger

Richard Gerken, now eastern sales manager of national sales at Metropolitan Broadcasting Co. rejoins New York sales staff
(with John Blair & Co. 1946-54). Mr.
Denninger, who joined Blair-TV in
1948 and was elected vp in charge of
eastern sales in 1955, has not disclosed
details of his new venture.

For other personnel changes of the week see FATES & FORTUNES

Examiner
WITT

Ende

license

favors

renewal

Unauthorized transfer of station was
neither willful nor was FCC misled,
Hearing Examiner Asher H. Ende said
Friday in recommending one-year renewal for WITT Lewisburg, Pa.
Commission set renewal for hearing
on questions of unauthorized transfer
of ownership, lack of candor and misrepresentations inreports and technical
violations.
Mr. Ende found that although one
unauthorized transfer had taken place,
facts had been submitted to FCC in station's reports. He found station had
not misrepresented status of ownership
or technical violations.
Most of WITT's troubles, examiner
found, stemmed from financial stringencies. These have now begun to be light10

ened, he said, and licensee deserves
"final opportunity to demonstrate that
it has learned its lesson and will hereafter furnish affirmative evidence of its
ability to operate in the public interest."
During hearing in Lewisburg last
August (Broadcasting, Aug 7, 1961),
WITT officials testified station is $38,000 in red. Prospective 1959 sale was
to Robert L. Wilson, ower of WKVA
Lewistown, Pa., 25-odd miles southeast
of Lewisburg. Price was to be $26,100.
Mr. Wilson canceled sale contract when
commission raised question of unauthorized transfer of control.
National

Geographic

unit

National Geographic Society has
formed new tv services division to produce films for commercial and educational tv stations and has named Robert C. Doyle, NBC-TV producer, as

chief. He will assume duties Jan. 15.
Mr. Doyle recently has been director of NBC David Brinkley's Journal
and has specialized for decade in public affairs, news-special events and doc
umentaries. He directed tv coverage
of national political conventions in last
three presidential campaigns. Staff will
be named shortly.
Labor

violation charged

WWTV(TV) Cadillac, Mich., violated labor law by refusing to bargain
in good faith with National Assn. of
Broadcast Employes & Technicians, according to recommended findings by
Examiner Lee J. Best of National Labor
Relations Board. Examiner held station
refused to supply certain wage data to
union and changed method of pay without negotiating with union.
BROADCASTING, January 1, 1962
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WIBW, "The Voice of Kansas."
Covers 68 counties — gives you dominant
coverage in 45 of them. Reaches more
homes than the K. C. metropolitan area.

»

Combine the coverage of the four leaders
and you get domination in 11 eastern
tier counties — not all of Kansas.
K. C. Metropolitan Area Not Included

We

like surveys, but sometimes

you have to take them

with a

grain of salt — and we have lots of salt in Kansas. These maps were developed from
the NCS '61 Radio Survey. The only salt we are adding is to point out that the
survey gives leadership in 11 counties to K. C. stations. WIBW has no equal among
Topeka

stations. WIBW

one Topeka

dominates

its home

county. Only

SUBSCRIBER

station has a first in an outside county. If you can

afford any of the big four in Kansas

NAB

City, you can afford

the necessary coverage needed through WIBW.

5,000 Watts at 580
CBS RADIO NETWORK
TOPEKA,

Division of Stauffer-Capper Publications
KSEK
KGFF
KSOK
Represented Nationotly fay

KANSAS
\

Saturating
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DATEBOOK
A calendar of important meetings and
events in the field of communications
•Indicates first or revised listing.
JANUARY
•Jan. 4 — Los Angeles chapter of International Advertising Assn. dinner meeting. L.
Edward Scriven, director of the Bureau of
International Business Operations. Dept. of
Commerce, will be guest speaker. SheratonWest Hotel. Los Angeles.
Jan. 6-14 — International Television Festival
at Monte Carlo, sponsored by the government of Monaco.
Jan. 11 — FCC Chairman Newton N. Minow
speaking on "Uhf and the All-Channel Receiver." National Press Club luncheon,
Washington.
Jan. 12 — North Carolina AP Broadcasters
Assn., annual meeting. Carolina Inn, Chapel
Hill, N. C
•Jan. 15 — Hollywood Advertising Club second "creative" session of season on "Creative Television." 12 noon to 3 p.m. Jack
Brembeck, KABC-TV, will moderate panel
that includes Richard Beesemyer, National
Television Station Sales; Peter G. Robinson,
CBS-TV; Kenneth C. T. Snyder, Needham,
Louis & Brorby; Lee Goodman, actor who
has done Purina commercials since 1954,
and Joe Barbera, Hanna-Barbera Producwood. tions. Hollywood Roosevelt Hotel, HollyJan. 15-19 — American Management Assn.,
"Effective Advertising" course for management, held in New York for the first time.
Hotel Astor, New York.

A
to

man
make

own

who

likes

his

decisions

•Jan. 16 — Philadelphia chapter, American
Women in Radio & Television, dinner meeting. Gertrude G. Broderick, U. S. Office of
Education, will be guest speaker. Hotel
Sheraton, Philadelphia.
•Jan. 17 — Assn. of National Advertisers
workshop — "How to get maximum results
York.
from your business films," Hotel Plaza, New
Jan. 17 — Advertising Council, 20th anniversary dinner, Waldorf-Astoria Hotel,
New York.

knows that one of the best ways to
keep himself posted is to read
the pages of his businesspaper,
advertising as well as editorial.
This is where he gets the facts
which keep him well informed,
make him a practical intellectual.
For this is a medium advertisers

Jan. 19 — Educational Foundation, American Women in Radio and Television, board
of
New trustees
York. meeting. Savoy-Hilton Hotel,

rely on to put the facts about their
products and services into the
hands and minds of businessmen
who need them.

Jan. 19-21 — American Women in Radio and
Television, board of directors meeting.
Savoy-Hilton Hotel, New York.
Jan. 19-21 — Advertising Assn. of the West,
annual conference. Hotel Californian,
Fresno.

That's why ads in businesspapers
enjoy such high readership. That's
why, too, advertising in
businesspapers means business
—for you . . . and for the
advertiser.
Wm^m
BROADCASTING
THE BUSINESSWEEKLY OF TELEVISION AND RADIO

Jan. 17 — Awards presentation of the International Television Festival at Monte
Carlo. Gold Nymph awards will be presented for outstanding tv programs. The
Opera House, Monte Carlo, Monaco.

Jan. 20-21 — Retail Advertising Conference,
10th annual meeting. Goals of the meeting
are to bring advertising ideas, information,
news and people together; and to increase
advertising creativity. Miles David, RAB
vice president will speak for radio, and
Norman Tatman of Patterson Fletcher, Fort
Wayne, Ind., will represent television.
Palmer House, Chicago.
Jan. 21 — Iowa AP Radio & TV Assoc. meeting. Des Moines.
Jan. 23 — Final phase of FCC hearing on network tv programming practices and policies.
Spokesmen for the three tv networks will
testify
D. C. before FCC en banc. Washington,

12

Jan. 23-25— Georgia Itadio-Tv Institute,
under auspices of GAB and U. of Georgia,
17th annual program. Featured speakers
include: Pierre Salinger. Clair McCollough.
Sol Taishoff and Ann Corrick.
Jan. 25-27— South Carolina Broadcasters
Assn. 15th annual convention. Holiday Inn,
Sumter. South Carolina AP Broadcasters
Assn., which had originally scheduled its
Assn., which had originally scheduled its
meeting in Columbia Jan. 26 has rearranged
plans to hold meeting in conjunction with
SCBA's winter session.
Jan. 29-Feb. 3— NAB board committees
Jan. 29; Joint Board Jan. 30; Radio Board
Jan. 31; Tv Board Feb. 1; Joint Boards
Feb. 2. Far Horizons Hotel. Long Boat Key,
Sarasota. Fla.
FEBRUARY
Feb. 1 — Deadlines for entries to the Headliner Awards contest, offering prizes for
newspapers and radio-tv stations for excellence in news programming or preparation, and general public affairs service.
Mail entries to Mall Dodson, executive
secretary. National Headliners Club, Convention Hall. Atlantic City, N. J.
Feb. l — Deadline for entries for the American Tv Commercials Festival. Contact Wallace A Ross, director; 40 East 49th St.,
New York 17.
Feb. 2-3 — Minnesota School of Journalism,
Minnesota U., 15th annual radio-tv news
short course, sponsored in association with
the Northwest Radio-Television News Assn.,
and the Radio-Television News Directors
Assn. U. of Minnesota campus, Minneapolis.
Feb. 4-13— Advertising Recognition Week.

Feb. 5 — Deadline for comments on FCC's
proposal to add additional vhf channel at
below minimum mileage spacing to following cities: Baton Rouge, La. (Doc. 14233);
e,
Birmingham. Ala. (Doc. 14236). Charlott
Dayton, Ohio (Doc.
N. C. (Doc. 14238);
14234)- Jacksonville, Fla. (Doc. 14235);
Johnstown. Pa. (Doc. 14232); Knoxville,
Tenn. (Doc. M237): Oklahoma City, Okla.
(Doc. 14231). (Rescheduled from Dec. 4).
Feb. 5 — Deadline for comments on FCC's
use of uhf band, inproposals to dualexpand
cluding vhf -uhf operation, reserved
s for existing operatpools of uhf channel
ing vhf stations, abolition of uhf allocation,
relaxation of technical rules for uhf stations, uhf grants without a hearing, etc.
(Doc. 14229). (Rescheduled from Dec. 4.)
Feb. 5— Deadline for comments on FCC's
and subvhf communit
delete single
s to
proposalstitute
y
to make
uhf channel
all-uhf in following cities: Binghamton, N.
gn-Urbana, 111.
Y. (Doc. 14243); Champai
(Doc. 14244); Columbia, S. C. (Doc. 14245);
Erie, Pa. (Doc. 14242): Hartford, Conn. (Doc.
14241); Madison. Wise. (Doc. 14239); Montgomery, Ala. (Doc. 14246); Rockford, 111.
(Doc. 14240).
Feb. 6— Advertising Committee of U. S.
Commerce Dept. Department headquarters.
Washington, D. C.
Feb. 7— Western States Advertising Agencies
Assn., annual awards luncheon for the
citizen of 1961." Ambassador
"advertisi
Hotel,
Losng Angeles.
Feb. 7— Advertising Federation of America,
mid-winter legislative conference. Participants include FCC Chairman Newton N.
Minow, FTC Chairman Paul Rand Dixon
and Secretary of Commerce Luther C.
D. C.
Statler-Hilton Hotel, Washington.
Hodges.
Feb. 7-9— National Winter Convention on
Military Electronics. Ambassador Hotel, Los
Angeles.
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BALTIMORE^Maryland'sonly 50,000 watt station
WBAL-RADIO
Associated with WBAL FM & TV / Nationally represented by(@)Daren F. McGavren Co., Inc.

OPEN
WALB-TV

ONE
BUY!

/

• I

\

mWJHG-TV
• Tallahassee
• Panama City

• Albany
• Dothan
NB
EXCLUSIVE

C

PROGRAMMING

One buy, one bill, one clearance delivers
four market areas with a combined population of 1,230,700 and 211,290 TV
Homes! WALB-TV and WJHG-TV dominate this area!

WALB-TV
Ch. 10
Albany,
Ga.
GRAY

WJHG-TV
Ch. 7
Panama City,
Fla.

TELEVISION,

Virginia story

editor: We have read with much interest your story on the growth of Virginia [Special Report, Dec. 4] and
wish to congratulate you on the fine

FOUR
MARKETS!

The

MIKE

INC.

We would like to have 100 reprints
. . . . — C. E. McCurry, president, Mcjob.
Curry, Henderson, Enright Inc., Advertising, Norfolk.
editor: Please send us five reprints ....
— Donald J. Bloomquist, radio-tv representative, information - publications
service, Southern States Cooperative,
Richmond.
editor: Please send me a copy. . . . —
Donald Fox, resident representative,
Mensh Investment & Development
Assoc. Inc., Bristol, Va.
editor: Please send me 10 copies. . . .
— Harold Thorns, president, The Thorns
Radio-Tv Enterprises, Asheville, N. C.
editor: Please send me two copies.
. . . — Tom Clarkson, Leesburg, Va.
[Reprintsstudy
of Broadcasting's
Virginia
market
are available special
at 20 cents
per
copy or in quantities: 100 for $17.50, 200 for
$27.50, 300 for $35, 400 for $42.50, 500 for
$50, plus express or mailing charges.]

Raymond E. Carow, General Manager
Represented nationally by Venard, Rinroul, McConnell, Inc. In the South by James S. Ayers
Company.

"INSURED AGAINST EVERYTHING."
YES? Check on the chance that somebody "out there" will accuse you of
LIBEL
SLANDER
INVASION OF PRIVACY
PIRACY, VIOLATION
COPYRIGHT.

OF

For these and related hazards
you need our EXCESS POLICY to
hold your loss upon any claim to
whatever figure you choose to
carry yourself — INSURANCE to
cover the excess.
WE ORIGINATED THIS
SPECIAL COVER
AND IT IS USED NATION-WIDE
and is SATISFACTORY
AND INEXPENSIVE.
Write for details and rates.

Editorial on bartering
editor: The editorial comment, "Bartering away profits" [Editorials, Dec.
25], is both timely and definitive.
While RAB makes a genuine effort
to increase national spot revenue, more
than 1,500 stations are depreciating a
great mass medium with programs for
barter.
This is the kind of lead editorial that
makes Broadcasting great for the industry. .. . — John F. Box Jr., managing
director, The Balaban Stations, St.
Louis.
Stereo

tape cartridge

editor: ... I read with interest an
ITA advertisement [Broadcasting,
Dec. 18] stating, "First ... in stereo/
mono cartridge tape."
WTFM, operating in fm stereo 24
hours a day, has been using, since our
air date of Nov. 25, 1961, Spotmaster
stereophonic cartridge playback and
record units manufactured by Broadcast Eleetronics Inc. . . . — David H.
Polinger, director, WTFM Fresh Meadows (New York), N. Y.

EMPLOYERS
REINSURANCE
CORPORATION
21 WEST TENTH STREET
KANSAS CITY, MO.
New York, Chicago
San Francisco
l07Williom 175 W.
100 Bush
St.
Jackson St.

Niefeld 'Monday Memo'
editor: ... I have had a tremendous
response to the article [Monday Memo,
Dec. 11, 1961] — an indication that your
publication is really well read. . . . —
Jaye S. Niefeld, vice president-marketing, John W. Shaw Advertising Inc.,
Chicago.
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One of the most progressive Station Representatives in
the country, with offices in New York, Chicago, Atlanta,
Los Angeles and San FranciscoBECOMES

NATIONAL

REPRESENTATIVE
FOR

(ri

One of the most respected Negro Radio Stations in
America, serving 1,600,000 people— the biggest Negro
Community in the United States.
s X„&

125th St. and Seventh Ave., N. Y.
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MONDAY

Let's

put

MEMO

meaning

into

Happy New Year! It's finally arrived! The year for the big breakthrough in color tv! The year for new
imaginative programming! Cultural
programming in bright attractive packages the public will buy! Or, was that
last year?
The New Year issues in our press
tend to sound alike from year to year,
even to the optimistic forecasts that we
will all do so much better than ever
before. Although sometimes we do, all
too often we're only doing the same
things better. But not with better objectives— no better ideas.
In a fury of cleaning the files better
than ever, I found some old news magazines that set me thinking this way.
January 1949 was a good one. It
carried a headline that glorified tv as
an infant advertising medium.
Same Lyrics ■ The news on page one
could have been written today: "That
familiar cry: not enough tv bands"
(There were then 58 stations in 30
cities). As of the fall of 1948 the
freeze had put tv into a state of suspended animation which was to last
nearly four years. Those were difficult
days. The existence of only two, or
fewer, stations in major markets placed
the industry in an awkward network
economy.
But all for good cause: out of the
FCC "freeze" would come ( 1 ) a plan
for an adequate number of stations
and (2) a workable plan for color tv.
The thaw brought us (1) vhf-uhf
intermixture and (2) a spinning color
wheel.
Now in 1962, we have (1) a two
network economy still in such major
cities as Louisville, Rochester and Syracuse and (2) only about 750,000 colorequipped homes.
Cheer up, maybe Russia will invent
something this year.
But changes in programming! Those
we have: today (or was it yesterday?)
offers us vaudeville (Milton Berle?);
game shows (Break The Bank?); suspense (Lights Out?); comedy — warm
(Mama?); comedy — slapstick (Lucy?);
drama (Ford Theatre?); Jack Paar
(Jerry Lester?).
Whodunit? ■ Enough sadness. The
industry blames the past on the government— and the government blames the
industry. Maybe they'll find a way to
work together this year.
There was much to enjoy in the 1949
trade press as well: a page one news
story expressed concern about the then
16

from WILLIAM

A. MURPHY,

vp, Papert, Koenig, Lois Inc., New York

New
Year optimism
rising cost of tv. That frightening story
told about a typical prime-time halfhour show on CBS-TV that cost $1,885
(time cost plus 2Vi hours of live studio
rehearsal and one hour of film facilities). Winner Take All at $1,730 was
typical of program costs although Ed
Sullivan's budget for talent alone was
a whopping $4,500. Prime-time spot
announcements were mostly minutes
and ranged from $180 in New York,
downward. Not a bad buy at that, with
400,000 sets in New York and ratings
of 40 and over quite commonplace.
Three-Act Movies ■ Hidden on the
back page was an article about a remarkable new technique developed by
KFI-TV Los Angeles. That station,
having discovered that most feature
films were really plays in three acts, inserted commercial announcements between the "acts" ("From such humble
beginnings . . .")
All this history needs a point. There
are several. One is to take the curse
off the first few negative sounding paragraphs of this memo and to acknowledge the medium's advances. Another
is to draw attention to the basic values
of television, which were so apparent
in 1949. Trade papers then too were
full of tv success stories, but successes
in the terms of the 900,000 sets of that
day. This phenomenal medium drew
orders, with cash, from over 10% of
set-owning homes, time after time.
The Cost ■ Tv was cheap, by any
measure. It could hardly raise rates
fast enough to keep up with the growth
in numbers of sets. But in time, saturation approached, and rate increases
continued. Tv cost-per-thousand caught
up with magazine primary-circulation
costs. They passed major-market news-

What

more

does tv have to offer

now that it didn't have when it cost
half as much? Tv still has sight, sound
and motion — but that's where it started. The scientists put that into it, not
the programmers. What does tv have
that it didn't have in 1949? Well, it
has triple spotting . . .
And, of course, it has advantages.
The drama is better, and the publicaffairs programs and even the cartoons
are better. And the screens are bigger.
But tv can't afford to be smug. Its
too.
competitors are getting steadily better,
Which is getting better at the faster
rate? Frankly, the American public may
be ahead of them all. While most
media are adjusting to what they judge
as
classierto"mass"
audience,a
our simply
societya seems
be becoming
massive "class" audience.
The public's demand for better programming also compels better commercials. Every good commercial a consumer sees makes him less responsive
to the poor ones. And he's seen a lot
of good ones by now.
Ideally all commercials would be in
good taste. A brash, even offensive
approach can be successful though.
Certainly it can attract attention, and
it often sells.
But there are so many legitimate attention-getting devices that should be
tried before resorting to the hammerhead. For example, we could look back
to old radio for a clue.
In 1962, tv is bound to be better
than it's ever been. The tv industry,
the agencies and the government all
will be working toward that end. Let's
hope that all these succeed in putting
some of the enthusiasm of January
1949 back into television.

papers.

William A. Murphy, vice president in
charge of media and research, who joined
the then infant Papert, Koenig, Lois
agency in April 1960, had previously served
as media director of W. B. Doner & Co.,
Baltimore. Before that, he held the same
position at Whitehall Labs, New

York.

From 1952-57, he was assistant media director of Benton & Bowles, and from 195052 was a timebuyer with Erwin Wasey Co.
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179

(ABC

17.9

-TV)

17.9

(NetY)

Tie,

we

(Net

Z)

win.

Nielsen, as though displaying seasonal
good will toward all networks, came up with
a dead heat for the last week of its first
December

reportf

Significantly, these statistical sentiments were expressed where they carry the
most
where

significance — the 50-market areas
the offerings of all 3 networks can be

seen (or not, as the viewers
Tie, we
Casey, top new

win?
show

choose).

Yes, we

win

with Ben

of the season. We

win

with such time-period winners as Naked City,
The Flintstones, Bachelor Father, Hawaiian
Eye, Rifleman,

77 Sunset

Strip, Target: The

Corruptors, Margie, and the very special
Yves Mont and on Broadway.
Well, Gentlemen,

that ties it off for

the first quarter of the 1961-62
Now,

ABC
18

let's see who

season.

breaks

the tie.

Television

♦Source: Nielsen TV Index 50 Market Ratings — Week ending Dec.
3rd, 1961. Average audience of common commercial time periods,
Monday thru Sunday, 7:30 to 11 PM.
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ACCOUNT

'61

sets

■Top

10

New

SHIFTS

record
moves

brands,

for

firing,

alone

slow

shifts
Total

1.

(in millions)

3. Procter & Gamble
4. Texaco

million

profits

in 1961

by

Radio-Tv
(in millions)

Liggett & Myers

2. Jos. Schlitz

$76

in broadcast

contribute

$ 28
16
13.5

$197
12.5

12

10

total

MILLION

agencies

to

changes

are a notorious hazard on New York's
agency row.
By mid-year the die was cast: a
Broadcasting compilation estimated
nearly $75 million in annual billings affected by agency changes of the ten
largest accounts over the six-month
period (Broadcasting, July 10, 1961).
The $230-million estimated billings
involved in 1961 agency switches is a
sizeable increase over those in 1958
when a magazine survey placed totals
at $185 million and in 1957, when the
total was $130 million.
A Paradox ■ This increase paradoxically iswanted by nobody in the advertising business — excepting, of course,

billings

Old Agency

New Agency
JWT

McCann-Erickson
D-F-S

Grey
Burnett

JWT

Gardner; Compton

billings

to benefit by changes in 1961 despite
the loss of Socony ($6 million).
The spectacular account jostling on
Madison Avenue caused wholesale trimming of personnel at some agencies,
hiring at others, and generally contributed to the feelings of insecurity which

year, only to lose Procter & Gamble's
Tide detergent (worth an estimated
$8.5 million) as 1961 drew to a close.
As Tide went out at B&B, Tide was in
at Compton, an agency that appeared

Broadcasting's compilation shows
a total of nearly 70 account switches

Advertiser

advertising

Lever shifted at least eight brand-name
products from four different agencies,
Chesebrough-Pond moved four to
Esty. Liggett & Myers packed off its
four cigarette brands to J. Walter
Thompson. Philip Morris sent its
A. S. R. Products Division and Benson
& Hedges cigarettes to Benton & Bowles,
and also consolidated more of its cigarette business at Leo Burnett.
Turnover ■ For some advertising
agencies 1961 was a year spent in a
"revolving door." Accounts came in
as others went out. Benton & Bowles,
amid a number of changes, picked up
the $12-million Texaco business from
faltering Cunningham & Walsh at mid-

It's conservatively estimated that in
1961 some $230 million in billings
changed hands. This total represents
the cream of the major accounts of
prime interest to broadcasters. The
year saw a great deal of unrest, too,
among non-broadcast advertisers. Several huge liquor accounts, with billings
in the millions of dollars, for example,
were caught in the general upheaval.

account

slim

$230

of national interest in 1961. Several
moves involved more than one brand:

were several major radio-tv active advertisers. In the top 10 account moves
(by billings) switched budgets totaled
$117.5 million (see table this page), of
which an estimated $76.3 million is in
broadcasting.

10

hiring

involved

sales,

The advertising agency business at
the start of 1962 can look back to a
year of buffeting by what probably was
an unprecedented series of account upsets.
Involved in the turbulent turnover

Top

HIT

and

and

Burnett; B&B and Comptor

B&B

C&W

5. Hunt Foods

9

5.5

Y&R

Fitzgerald

6. Lever Bros.

9

5

7. Revlon

9

5.5

JWT; Reach, McClinton;
SSC&B and BBDO
NC&K

8

4.8
5.5

K&E; NL&B; FC&B and
SSC&B
Warwick & Legler and
Mogul, Williams & Saylo
JWT

8. Liebmann

Breweries

9. Socony Mobil Oil
10. American Airlines
TOTAL
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7
6
$117.5

1.5

$76.3

FC&B
Ted Bates
DD&B

Compton
Y&R
19

the agency which acquires the new account.
Still the damaging practice of sudden account switching flourishes, and
for several reasons. Some of the most
commonly referred to include:
A narrowing profit margin: Many
agencies — faced with increased costs —
must spend more time today than in
past years in a continuing search for
more volume, and thus spread costs
over additional accounts. (The aim of
course is to retain as much as possible
of the traditional 15% commission on
media billings.)
The television effect: Agencies are
finding fixed costs on the rise. Paper
work — the "paper jungle" — has reached
new heights in the placement of tv billings.
Advertiser encouragement: Although
some advertisers deplore account solicitation, many more, directly or otherwise, encourage agencies to bid automatically for their account even when
the advertiser is not actually hunting
for a new agency.
Product competition and sales declines: Advertisers bumping up against
increased competition in their product
lines, and often against a concurrent decline in sales, look for a new advertising agency as well as a different sales
approach. In this category this year
were Tide's defection from Benton &
Bowles, and Liggett & Myers' walkout
from McCann-Erickson ($10 million
estimate for Chesterfield and Oasis
cigarette brands) and from DancerFitzgerald-Sample ($18 million for
Duke and L&M filters).
Change in personal servicing: Often
an advertiser feels subjectively that the
agency's servicing (and the people) on
his account have changed and consequently weakened a client-agency relationship. Such a situation may have
helped lead Texaco from Cunningham
& Walsh to Benton & Bowles.

National

changing
Billings
Total

Advertiser

To

Admiral uorp
Alberto-Culver
(new products)
American Airlines
American Dairy Assn.
American Oil Co.
(tires, batteries)
Benrus Watch Co.
Buitoni
Foods
Hazel Bishop*
Bulova Watch Co.
\jn no
oc u iroil
u ueii
h p^ph
(xh-Pni uiiu
nil
Pertussin
Seaforth toiletries
Actin cough syrup
Odo-Ro-No
CIBA Pharmaceuticals
Chock Full 0' Nuts Corp.
(coffee)
Colgate-Palmolive
Coty
Ajax
Spree
Congoleum-Nairn
(floor coverings)
Crown Zellerbach
(consumer products)
Dubonnet Aperitif
(wine and vermouth)
Dutch Masters Cigar Co.
DX Sunray Oil
Eldon
(toys)Industries

Campbell-Mithun
BBDO
DDB
Compton
MacManus, John &
Adams
L&N
C. J. LaRoche
K&E
SSC&B
William
funiculi l.F^tv
o iy

D'From
Arcy

Henri, nurst & rvicuonaiu
JWTGrey
Y&R
Campbell-Mithun

North
Albert Frank-Guenther Law
McCann-Erickson
Comoton and
Ellington
& Co. (Odo-Ro-No)
Grey

Ketchum, MacLeod &
Grove
Peerless

Wm. Douglas McAdams and
Sadler & Hennessey

Norman, Craig &
Kummef

McCann-Erickson

JWT
D-F-S
DDB

Keyes, Madden & Jones

NC&K
Papert, Koenig, Lois
Gardner
K&E

(est.)
in millions

6
2
1.5
1
2
1.2
4
2

1
2.9
1.5

1.5

BBDO and Daniel & Charles

1.5
1

C&W
Kleppner
EWR&R
Potts-Woodbury

2.51

Guild, Bascom & Bonfigli

2.5
1

Elgin National Watch Co.
Exquisite Form Industries
(Magic
Div.) Lady and Silfskin

McCann-Marschalk
Papert, Koenig, Lois

JWT

Fels & Co.
(Fels Naptha and other
soaps, detergents)
Foremost Dairies Inc.

Richard K. Manoff

Aitkin-Kynett

4

Guild, Bascom &
Bonfigli
K&E
L&N

BBDO

5

Hicks & Greist
KHCC&A

BBDO
Weiss & Geller

EWR&R

Y&R

Two-Way Flow ■ During the year,
it's been apparent that there's a twoway flow of accounts pegged to the

Fruit of the Loom Corp.
General Insurance Co. of
America

agency's size and the client's needs.
For example, there has been an obvious movement from the smaller or
regional agency to the larger agency.
The desire of an advertiser to obtain

General Time (Westclox)
Great American Industries
(Super Coola soft drinks)
Gulf Oil (tires, batteries,
anti-freeze)
Hunt Foods & Industries
Wesson
Blue Plate
KLM Royal Dutch
(North American Div.)
Lehn & Fink Products
Lever
Bros.
Spry
Handy Andy

the "total marketing" service provided
by the larger, New York- or Chicagobased agency prompts the move away
from regional agencies (Hunt Foods
took its $9 million-a-year billing from
Fitzgerald Adv. in New Orleans to
Young & Rubicam in New York and
other cities).
The pressures by smaller, aggressive
agencies for new business may cost
larger firms an account. Typical this
year have been McCann-Marschalk
(part of Interpublic Inc.); Papert,
Koenig, Lois; Daniel & Charles; Rich20 (BROADCAST ADVERTISING)

advertisers

Praise
All detergents

Regal Adv.

Delehanty, Kurnit & Geller
Cole & Weber

1
1.5
3
1
2.5

Y&R
Fitzgerald Adv.
OB&M

EWR&R

F&S&R

Ted Bates

JWT
Peach. McClinton
SSC&B

1.5
1

9
1.5
2
9

K&E
K&E
K&E
NL&B

Hazel Bishop earlier in year moved from Raymond Spector to North.
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ard K. Manoff, and Peerless, to name
a few (see adjacent listings).
agencies

during

past

12

months
Billings
Total

To

Advertiser
Swan Liquid
Air-Wick
Dinner-Redy
Rinso and Rinso Blue
Liebmann Breweries
Rheingold Beer
Liggett & Myers
Chesterfield
Oasis
Duke
L&M
Longines-Wittnauer
Minute Maid
Snow Crop Brand
Monarch Wine Co.
New York Herald Tribune
Norge Div. of Borg-Warner
Owens-Illinois
Parker Pen Co.
(Parker pens)
(Eversharp Pencil Div.)
Pharmacraft Labs.
Philip Morris
A.S.R. Products
Benson & Hedges
Ronson Corp. (lighters &
accessories)
Alpine
Pillsbury Co.
Tidy House (detergent)
Pittsburgh Plate Glass
Procter & Gamble
Jif (peanut spread)
Tide
Premium Duz
Purex Corp.
Allen B. Wrisley
Potter Drug & Chemical
Quaker Oats
Flako mixes
Aunt Jemima flour
Revlon Inc.
Knomark Div. (Esquire
products)
Salada-Junket
Scandinavian Airlines
Schick Inc. (razors)
Jos. Schlitz Brewing Co.
Scripto Pens
Seaboard Finance Co.
Sears, Roebuck & Co.
Smith-Corona Marchant
Socony Mobil Oil Co.
Squirt Co.
Texaco
U. S. Time Corp. (Timex)
U. S. Tobacco Co.
Vic Tanny Enterprises
Vitamin Corp. of America

(est.)
in millions

From

BBDO
JWT
JWT
JWT
FC&B

NL&B
FC&B
K&E
SSC&B
JWT

JWT

McCann-Erickson

8
10
18

JWT
Kenilworth
McCann-Erickson
McCann-Marschalk
Del Wood Assoc.
Papert, Koenig, Lois
Clinton E. Frank
Meldrum & Fewsmith
F&S&R (Libbey Glass)
Burnett
Burnett

D-F-S
Victor Bennett
Ted Bates
KHCC&A
Grant
Donahue & Coe

Papert, Koenig, Lois

Daniel & Charles

B&B

K&E

B&B
DDB

DDB
NC&K

Burnett
McCann-Marschalk

DDB
Guild, Bascom & Bonfigli

1.8

JWT

BBDO

2.5

Gardner
Grey
Compton

B&B
Burnett
Compton

FC&B
FC&B

John W. Shaw
KHCC&A

8.5
1.5
1.3
3.5

Lynn Baker
Compton

Clinton E. Frank
Clinton E. Frank

NC&K
Unnamed
C&W
J. M. Mathes
NC&K
Burnett
McCann-Erickson
FC&B
OB&M
BBDO
Ted Bates
Donahue & Coe
B&B
Warwick & Legler
DCS&S; Donahue & Coe
KHCC&A (all except
western billing)
Cohen & Aleshire (now
merged with D&C)

Keyes, Madden & Jones
JWT
Tatham-Laird
Compton

1.5
5.6
1

Warwick & Legler
Mogul,
Williams & Saylor
DDB
Adams & Keyes
B&B
JWT
Donahue & Coe
Frank Bull & Co.
C&W
C&W
Compton
Honig-Cooper-Harrington
C&WB. Doner
W.
C. J. LaRoche
Stahl & Lewis

7
2
2
1.5
3
16
1.51
5
2
7
1
12
2
1.22
1

Daniel & Charles
Total
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1
4
2
6
1
1.1
1.5

$231.1

A factor affecting a client's stability
at an agency is the lack of any set
pattern in how a large corporation fits
its agency into the total marketing picture. For example, Liggett & Myers,
once "spread" over two major agencies
(McCann-Erickson and D-F-S), placed
the bulk of its business in one agency
(JWT), and yet other advertisers of
fair size will move in the opposite direction (Quaker Oats moved out of
Clinton E. Frank and split its account,
Flako to Lynn Baker and Aunt Jemima
flour to Compton).
The product conflict still affects the
goings and comings of accounts. J.
Walter Thompson lost the $16-million
Schlitz beer account but by the yearend easily picked up another beer
client — the $8-million Liebmann breweries account (Rheingold beer). When
Doyle Dane Bernbach early in the year
gave upandPhilip
Benson
Hedges
Alpine Morris'
cigarettes,
it could&
handle an otherwise conflicting Ronson
lighters account.
Consumer
seen

spending

in study

rise

by B&B

The U. S. economy in 1970 should
reach a level wherein consumer expenditures for goods and services will
be at an estimated $8,600 per household. This compares to $1,800 per
household in 1940, and $6,200 at present.
These estimates are presented in a
study of the American economy released by Benton & Bowles last week.
It is based primarily on data prepared
and published by the U.S. Dept. of
Commerce.
Benton & Bowles found the dollar
value of gross national product increasing about five times as fast as the
population from the start of the postwar economy in 1946, and the purchasing power of the dollar (in constant value) about twice as fast. The
agency predicted this rate would continue through the $700 billion economy
seen for 1970.
The agency said last week that its
study is not designed to show new facts
and figures but to "place them in better
perspective" (the title of the study is
"The U.S. Economy in Long-Range Perspective") and is one of a series prepared by Benton & Bowles' marketing
development department for use in
forming "sound, long-range marketing
The study recorded total advertising
expenditures growing nearly five-fold
—programs."
from $2.3 billion to $11.6 billion —
from 1919 to 1960, but it cautioned
that in terms of per cent of total consumer expenditures, advertising in the

period actually declined from 3.8% to
3.5%.
Much of the study is devoted to
charts and analyses, of which Benton &
Bowles concluded a message both "encouraging and reassuring" to the effect
that the national economy is "gradually maturing" and "the varying economic fears voiced in short-term analyses
of the past prove to be less serious in
retrospect than at the time of forecast."
Marshaled together in statistical form
are figures on gross national product,
consumer expenditures, stock market
prices, unemployment and wages.
Rep

appointments...

■ WILA Danville, Va.: Bernard Howard Co. as national representative.
■ Donrey Media Group television stations (KOLO-TV Reno; KLRJ-TV Las
Vegas; KFSA-TV Fort Smith, and
KFOY-TV Hot Springs, both Arkansas,
and KGNS-TV Laredo, Tex.: Venard,

Paramount

weds

■ KOLO Reno and KORK Las Vegas,
both Nevada; KFSA Fort Smith, Ark.;
KGNS Laredo, Tex., and KOKL Okmulgee, Okla.: Venard, Rintoul & McConnell Inc., New York, as exclusive
national representative.
Business

"What we are doing is really nothing new," Don Patton, coordinator
of production sales, explained. "It's
using the electronic camera to produce commercials on film. The advantages are great. With live or tape
tv production techniques we do the
supers and dissolves and all kinds of
optical effects electronically in the
control room while the commercial
is being shot and the only editing
that's needed is an occasional butt
splice to put the different scenes into
the proper sequence. This eliminates
the high production costs of commercials produced on film with motion picture techniques.
"Then, when the master is approved, we can duplicate it at $2.50
a print on film, compared to a tape

briefly...

Family Products Div., Charles Pfizer &
Co., has bought an 80-market spot radio campaign for Candettes, with heaviest concentration in major metropolitan areas. Agency: Ted Gotthelf Assoc.
Ltd., New York.
Goodyear Tire & Rubber Co. has renewed its 52-week contract with Central American Television Network, effective this month. Goodyear will sponsor King of Diamonds on the six
CATVN stations.
Savings & Loan Foundation, through
McCann-Erickson Inc., New York, has

tape,

A way to save money without sacrificing quality is welcomed by nearly everybody. But everyone who's
tried it is painfully aware that many
methods most glowingly described
fail to live up to the promises in
their performance. So when Paramount Television Productions let it
be known that it had developed a
method of using the electronic camera to produce commercials on film,
achieving the quality of good 16mm
film with the combined economy of
tape production and film reproduction, the announcement was met with
a reaction that was more skeptical
than it was enthusiastic.

22

Rintoul & McConnell Inc., New York,
as exclusive national representative.

film

processes

to

dub at $25 a minute, and for a spot
campaign on 80 stations that means
print costs of $200 instead of $2,000.
That's a lot for the cost-conscious
advertisers, especially when it is
combined with a saving of 20-25%
in production costs.
It's Kinescope ■ "The trouble is
that when we get about this far with
our pitch, someone always asks:
'But is what you're doing kinescoping?' and when we admit it is, you'd

bought an hour-long NBC News special,
U. S. No. 1: American Profile, to be
broadcast on NBC-TV Thur., March
29 (7:30-8:30 p.m. EST).
Schenley Import Co., New York, has
added Boston to its tv schedule for
Dubonnet apertif wines. Dubonnet
wines have a $600,000 fall-winter ad
budget which includes use of radio-tv
in major metropolitan markets. In television alone, the company has been in
Los Angeles, New York, Washington
and Philadelphia. Agency: Norman,
Craig & Kummel.

Agency

appointments

. . .

■ Firmenich Inc., New York, compounders of fragrances and artificial
flavors, appoints Donahue & Coe, New
York.
■ Restaurant Assoc., New York, operators of restaurants, appoints Papert,
Koenig, Lois Inc., New York.

produce

commercials

To persuade reluctant prospects
to give him a chance to show what
he can do for them, Mr. Patton has
collected testimonials from satisfied
users — a sales technique even older
than kinescoping. Bud Stefan, vice
president of BBDO, Hollywood,
writes, in part: "Your Paramount
process, Don, is doing a lot to restimulate the use of video tape production as far as this office is concerned.
. . . The frontal projection 16mm
prints are truly remarkable and the
telecast prints as seen on the tube
are great . . . with this quality our
selling job will be a lot easier."
And Betty O'Hara, vice president
of Dancer-Fitzgerald-Sample, Hollywood, after admitting to "some misgivings about going to tape for the
production of the Freberg Cheerios
commercials (because) I have seen

Mr. Stefan

Miss O'Hara

too many bad 16's made from tape,"
states: "I can tell you that the 16mm
direct positives we have been getting
from you look every bit as good as
any 16mm film prints I have come

think we'd admitted to stealing the
petty cash. Everyone remembers the
early kinescopes and how bad they
were. But very few, even in the
most up-to-date agencies, realize that
with the 4^ -inch Marconi tube and
modern production techniques we
can produce a kinescope with quality just as good as that of a good
16mm film made directly instead of

tage, he show
comments,
is that "agencies
like to
the commercials
and
they all have 16mm projectors, but

off the tube."

damn few have tape machines."

The process is not exclusive with
Paramount, Mr. Patton admits.
"Others
across." have done it and others can
do it. We've just worked at it a
little bit harder." One other advan-
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CBS

News

CBS

Foundation

Columbia

FOUNDATION

Fellowships

Inc. established in /p57 at

University in New

York a group

of

one-year CBS Foundation Felloivships, for eligible persons engaged in neios and public affairs in
the radio and television field. The Fellows have
all University expenses paid and in addition receive astipend designed to cover living and other
necessary costs during the fellowship year. Eight
fellowships are offered for 1962-196 3.
Purpose of the Fellowships
CBS Foundation Inc. has established the fellowships to offer a
year of study for men and women in radio and television news
and public affairs who show promise of greater development
and who seem most likely to benefit from the study year
provided.
The Fellowships make it possible for a holder to select, from
the wide curriculum of Columbia University, courses which, in
the opinion of the Fellow and with the advice of a University
representative, can contribute most advantageously to a broadening and strengthening of his background for continued work
in news and public affairs. Courses may range across such varied
fields as diplomatic history, economics, modern languages, Far
Eastern affairs, political science, labor relations, public administration, American history. With the approval of the University, the Fellow may become a candidate for a graduate degree.
In addition to the study program, CBS Foundation Fellows
will meet from time to time as a group to hear invited speakers
on subjects related to the news and public affairs field and to
discuss these subjects with them; and they will be invited from
time to time to observe and discuss news and public affairs
programs and techniques at CBS News, CBS Radio, CBS Television Network and CBS Television Stations offices and studios
in New York.
The Fellowship Year
While Fellows will be expected to meet the attendance standards of the courses in which they enroll, no final examination
or paper or report will be required. The year is intended to be
one in which promising people can, through detachment from
their routine work, find both formal and informal opportunities to build up their knowledge of particular subjects and, at
the same time, increase their understanding of the potentialities of radio and television for news and public affairs
programming.
The sixth series of fellowships, for the academic year 19621963, will start in September 1962.
Address request for an application or other correspondence
to:
JULIUS F. BRAUNER
Executive Director, CBS Foundation Inc.
485 Madison Avenue, New York22,N. Y.

for

INC.

1962-1963

Applications must be postmarked not later than February
28, 1962. The Selecting Committee will announce its selections
early in April.
Requirements for Applicants
1. Qualification in one of the following categories:
A. News and public affairs staff employes of (1) CBS News,
(2) the seven CBS Owned radio stations, (3) the five CBS
Owned television stations, (4) the 207 U.S. stations affiliated
with CBS Radio, but not owned by it, and (5) the 203 U.S.
stations affiliated with the CBS Television Network, but not
owned by it.
B. Regular members of the staffs of non-commercial educational radio and television stations who are engaged for a
substantial portion of their time in news and public affairs
C. programs.
Teachers of courses in the techniques of radio and television
news and public affairs at colleges and universities.
An applicant must be fully employed in one of Categories A,
B and C, and must have sufficient full-time experience in the
field to indicate ability and promise of greater development.
2. A statement by the applicant's employer promising the applicant his present job, or an equivalent job, at the end of
the fellowship year.
3. A statement covering the applicant's personal history; educational background; experience in news and public affairs;
and the studies the applicant desires to pursue and the relation of these studies to work performed or contemplated.
The Selecting Committee (for 1 962- 1 963;
On Behalf of the Public:
MARK ETHRIDGE, Chairman of the Board, The Courier- Journal and The Louisville
Times; Trustee, Ford Foundation; former President, National Association of Broadcasters;
former Director, Associated Press; former Chairman, U. S. Advisory Commission on
Information.
JOSEPH E. JOHNSON, President, Carnegie Endowment for International Peace;
former Professor of History, Williams College; former officer of U.S. Department of Slate
and adviser to U. S. delegations to the United Nations.
BYRON PRICE, former Executive Editor, Associated Press; Assistant Secretary-General,
United Nations; U. S. Director of Censorship, World War II; awarded special Pulitzer
citation for creation and administration of press and broadcasting wartime codes (iCf^).
On Behalf of Columbia University:
JOHN A. KROUT, Vice President.
RALPH S. HALFORD, Dean of Graduate Faculties.
On Behalf of CBS Foundation Inc.:
RICHARD S. SALANT, Vice President of CBS and President of CBS News.
BLAIR CLARK, General Manager and Vice President of CBS News.
The Selecting Committee reserves the right to revoke or terminate an appointment in cases where it deems such action advisable. The decisions of the Committee are final.
All expenses at Columbia University (including tuition and
special charges) will be paid for each Fellow. In addition, each
Fellow will receive a stipend for living and other expenses.
These stipends are adjusted to individual family-size situations,
and are therefore of varying amounts; they are intended, with the
expenses paid to Columbia on behalf of each Fellow, to average approximately f 8000 for each Fellow for the academic year.

An

endorsement

HOWEVER,

THERE

IS ROOM

Last March, the so-called Madow Report gave a generally clean bill of health
to the broadcast rating services on
points of criticism most frequently directed against them (Broadcasting,
March 27, April 3, 1961). Last week,
the Madow Report was given a clean
bill of its own panel of network, agency,
FCC and rating-service officials.
The panel occupied one of scores of
sessions held by the American Statistical Assn. — whose technical committee
on broadcast ratings, headed by William G. Madow of Stanford Research
Institute, compiled the Madow Report
— at its 121st annual convention
Wednesday through Saturday in New
York. In a three-hour discussion
Wednesday afternoon the panelists individually singled out areas where they
thought the report might have been
"improved," but on the whole they gave
it solid endorsement.
The report was prepared by the ASA
committee at the request of Rep. Oren
Harris (D-Ark.), chairman of the
House Interstate & Foreign Commerce
Committee and also of the then-existing
Subcommittee on Legislative Oversight.
Rep. Harris, noting that ratings figure
prominently in the selection of network
prime-time programs, asked ASA to
evaluate the soundness of the rating
services' statistical procedures. After a
year's study the ASA committee concluded that both the ratings and the
use of them could be improved but that
in general they are adequate and useful
as is, especially on the national level.
Research Into Researchers ■ One of
several recommendations advanced by
the Madow group proposed the formation of an industry-wide "Office of Research Methodology" to conduct (or
underwrite) research on making and
using both quantitative and qualitative
audience measurements. In last week's
panel session this proposal was singled
out for specific endorsement by several
— but not all — participants.
Endorsers included Bud Sherak, vice
president and research director of Kenyon & Eckhardt, Dr. Hyman H. Goldin,
chief of the FCC's Research & Education Division, and — not surprisingly —
two Madow committee members who
appeared on the panel: Dr. Madow
(who was unable to attend because of
illness, but whose observations were
summarized and circulated) and Raymond J. Jessen of C-E-I-R (which since
then has acquired the American Research Bureau ratings organization).
The concept of a research center, apparently with broader objectives but in24 (BROADCAST ADVERTISING)

FOR

for

the

IMPROVEMENT,

Madow
SAYS

cluding those set out in the Madow
report, has since been developed and
pushed by NAB and is currently being
explored by a special NAB committee
headed by Donald H. McGannon of
Westinghouse Broadcasting Co.
Only panelist at the ASA session who
challenged the idea of an office of research methodology was Jay Eliasberg,
research director of the CBS-TV Network. He agreed that "many rating
methodological questions have not been
answered to date," but took the position that this is true in most cases not
because there is no such office to answer them but because (1) such questions cannot be answered in the present
state of the research art and (2) "many
of the questions would cost a tremendous amount of money to answer."
Expensive Project ■ Mr. Eliasberg
recalled an Advertising Research Foundation committee proposal, several
years ago, for an extended program of
research on ratings. "The program
would have cost a great deal," he said.
"From the dim mists of time, a figure
of more than half a million dollars
seems to occur to me. As I recall it,
that figure stopped everyone when it
was first mentioned, and I have no reason to think that the reaction would
be much different today."
FCC's Mr. Goldin regarded a "properly staffed and properly financed"
Office of Methodology Research "most
important." He thought "this office
might well be part of a larger center
for broadcasting research. I am heartened by the expressed interest of leaders in the broadcasting industry to take

Report

SPECIAL

PANEL

a more positive role in promoting and
stimulating and financing research directed
not only
to but
the its
media's
mercial
effectiveness
role incomfurthering the public interest.
"I recognize that substantial sums of
money may be involved but I am hopeful that the broadcast industry, including networks, stations, advertisers and
agencies, will take a broad, and realistic, view of their long-term enlightened
self-interest. It is not inconceivable
that such research may help to improve
the industry's output in the long run."
Mr. Goldin said broadcasters' "output" was one one
of the
concerns
and therefore
of FCC's
the reasons
for
its interest in ratings. He asserted that
the FCC "does not censor individual
programs" but is "concerned with programming service in a more general
way: the extent of program balance
(for example, as between entertainment
and other types of programs), the degree of diversity in program choices,
and the forces which promote or hinder
overall program improvement in the
Unanswered
interest." Questions ■ In discusspublic
ing areas for future research he noted
that the British Broadcasting Corp. reports ratings in terms of individuals
rather than homes. Information of this
sort, he said, might help answer such
questions as: "Is there any relationship
between the viewing habits of the population and the increasing educational
level of the public?" "To what extent
do community leaders view the informational and cultural programming
made available currently?"
Mr. Goldin said he also would "like
to see developed a record of information as to the audience for publicaffairs programs, at least in terms of
changes, if any, over time in the educational and occupational characteristics
of K&E's
the audience."
Mr. Sherak said an Office of
Methodology Research "makes a great
deal of sense from a user's point of
view" because it "will make the user
feel more secure in accepting the research finding." against "over-investing"
He cautioned
in ratings to improve their quality, however. The extra money, he suggested,
should go into developing new areas of
research that might, for example, an-

FCC's Goldin

swer such questions as: "independent
of the size and characteristics of the
audience, and all other things being
equal, is it better for an advertiser to
reach a prospect through a commercial
BROADCASTING, January 1, 1962

in a variety show or in a situation comedy— or in a western? What is the
value of program loyalty? If listeners
or viewers enjoy and appreciate a program, to what extent do they reward
the advertiser? What is the relative selling power of [different lengths and
combinations of] media units?"
Indispensable ■ Answers to questions
like these are needed to supplement
ratings, Mr. Sherak stressed. But he
made clear that "ratings are almost indispensable to our work — and, to some
extent, so are the rating services." He
said that "if the rating services were
abolished today the broadcast industry
would have to revive them tomorrow."
The agencies could not provide their
own ratings on a par with those now
offered, he said, because the project
would be far too costly.
He said K&E in the past year has
spent $75,000 for broadcast ratings —
a sum he called "comparatively small
relative to the amount spent by the networks and stations."
Representatives of six rating services
commented briefly on the Madow Report.
James Seiler of ARB announced that
his organization was getting behind the
report's suggestion that the term "cost
per thousand" be replaced by "homes
reached per $100," and also is engaging in other projects, including a complete methodology report and a study
of survey non-respondents as compared
to respondents, as a result of suggestions by the Madow group.
To promote the expression of costs
in terms of "homes reached per $100"
instead of "cost per thousand homes,"
he said, ARB has prepared and now
has available for distribution cardboard
"wheel" estimators permitting quick
computation of costs on the Madowendorsed basis. For reasons of quicker
arithmetic as well as the psychological
effect, both Mr. Eliasberg and Mr.
Sherak also specifically indorsed the
"homes per $100" approach.
Albert E. Sindlinger of Sindlinger &
Co., Norwood, Pa., said his company
shows much higher ratings for news and
other so-called quality programs, and
lower ratings for mass-entertainment
shows, than other services do. He said
this stems from his firm's practice of
keeping selected homes in its sample
until they are reached — the relatively
low incidence of "non-respondents" in
Sindlinger surveys."
He said he had found there is "a
marked difference" in the viewing habits of people who are away from home
more than the average — that they incline to watch "quality" shows more
than the average stay-at-home viewer
does.
Frank Stisser of C. E. Hooper Inc.
thought the Madow Report put too
BROADCASTING, January 1, 1962

Why

numbers

were

pitched

in favor

of Mitch

Dr. Thomas E. Coffin, NBC research director, during the American Statistical Assn.'s Wednesday
session, offered a "case history" of
how NBC uses ratings. He said he
wanted to "make it clear that we
really do have, typically, quite a
substantial body of information
about our programs, and that the
fate of the world seldom hinges upon
some single number, with all the unreliability init to which the [Madow]
committee very properly has been
calling attention."
Mitch and Ratings ■ His case history was the Sing Along With Mitch
program. It first appeared as a oneshot in the Ford Startime series in
1959-60. Its rating was a few points
below the average for Startime,
which itself "was not regarded an
outstanding success," Dr. Coffin said.
But even as a one-shot with a not
particularly high rating, it received
an unusually good TvQ, indicating
strong potential as an audience "favorite" and thus encouraging NBC to
investigate the possibilities of using
it as a series.
Dr. Coffin then traced the use of
local, national and Nielsen 24-market ratings along with audience-

much

emphasis on television. Radio

ratings and tv ratings "are two entirely
different things," he said, and radio
should have been considered as a separate medium.
Other rating service representatives
were Larry Roslow of The Pulse, Robert Rogers of Trendex and Warren
Cordell of A. C. Nielsen Co. Andrew
Stevenson, adviser to the House Commerce Committee, presided over the
session.
AMA

told of new

for Trade

tack

Commission

A new approach to the enforcement
of business practice violations was suggested last week by a Federal Trade
Commission commissioner: Rulemaking proceedings to establish guide-lines
for businessmen to tell them clearly
what is legal and what is illegal.
Commissioner Everette Maclntyre,
named to the FTC by President Kennedy last September, urged this method
of handling violations of the Federal
Trade Act and the antimonopoly laws.
In a speech to the American Marketing Assn. in New York, Mr. Maclntyre
said that such industry-wide rules would
clarify what is legal and what is a violation. This would be more fair for business, Mr. Maclntyre said, than the pres-

composition and other data for both
the Miller show and its competition
during its seven-week run in early
1961 and the final decision to slot
it in the Thursday 10 p.m. period
in the current season. The show's
performance
far, he which
said, "has
borne out thethus
confidence
our
analyses had given us."
ent case-by-case method which is, he
stated, "cumbersome and poorly adapted in many instances to keeping pace
with the commercial innovations of a
dynamic economy. The regular emergence of new types of distribution outlets, new methods of distribution, new
selling devices and ever-deepening competitive pressures, finds the commission
unable to keep pace by using case-bycase
A method
member solely."
of the FTC legal staff for
25 years, Mr. Maclntyre was general
counsel and staff director of the House
Small Business Committee before being
named to his present post on the FTC.
Phony Prices ■ Fictitious pricing was
discussed at another AMA session by
Daniel J. Murphy, director of the FTC's
Bureau
Deceptivecomparative
Practices. "The
use of offictitious,
price
claims has grown to such an extent,"
Mr. Murphy
said, to"that
is today's
most
serious threat
publicit confidence
in advertising, nationally and locally."
The essence of Mr. Murphy's remarks was that where list prices or regular prices are used in advertising they
must be based on fact; they must actually represent the price the article normally is sold for in the community.
Otherwise, he said, this device is a
fraud, and is so considered by the FTC25
and the courts.
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National

Nielsen

Radio

Index

Network
radio's
Based
on four
weeksleading
ending advertisers
Nov. 5, 1961
Ranked by total home broadcasts delivered and by total commercial
Home Broadcasts
b'dcsts
Total
home
b'dc
No.sts
(000)
Rank Advertiser
of
142,618
1 Bristol-Myers
276
295
2 Liggett & Myers
138,467
309
3 Campbell Soup
126,855
del'd
328
4 Pharmaco
126,796
216
5 Chevrolet-Gen. Motors
122,992
268
108,104
6 R. J. Reynolds
240
7 Mennen
88,124
169
8 United Motors-Gen. Motors
75,224
135
9 Metropolitan Life Ins.
72,897
150
10 General
Foods
67,356
163
11 Sterling Drug
65,817
116
12 Grove Div. Bristol-Myers
65,326
183
59,931
13
136
Mining & Mfg.
14 Minnesota'
Mogen David Wine
59,892
86
15 Sylvania Electric
42,429
16 Mentholatum
80
38,964
111
17 Standard Brands
148
38,133
18 Hudson Vitamin Products
37,426
80
19 Ex-Lax
34,214
20 Automotive-American Motors
89
32,194

Final
AFA

touches
winter

given

session

The joint problems facing advertising
and the FCC will be discussed in a
panel session featuring FCC Chairman
Newton N. Minow during the Advertising Federation
of America's Feb. 7
midwinter
conference.
In announcing the final program for
its Washington session, AFA disclosed
that Donald H. McGannon, president
of Westinghouse Broadcasting Co., will
preside at the broadcast panel. Participating with Chairman Minow will be
Lee Fondren, station manager of KLZ
Denver and president of Advertising
Assn. of the West, co-sponsor of the
conference. AAW is co-sponsoring the
conference for the first time.
Emphasizing the importance of the
meeting, C. James Proud, AFA president, said his organization represents
18 national associations of advertising
(including NAB), 1,000 company
members and 138 local advertising
clubs having around 50,000 individual
members. Over 200 bills, pending in
Congress, would affect the marketing
and advertising practices of America,
he said.
The agenda includes participation by
Luther H. Hodges, Secretary of Commerce, and Paul Rand Dixon, chairman of the Federal Trade Commission.
Ralston H. Coffin, RCA vice president,
is chairman of the conference. The list
of advertising representatives is headed
by John P. Cunningham, chairman of
28
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minutes delivered for individual advertisers by all programs and
participation on all radio networks used.
Copyright 1961 — A. C. Nielsen Company
Commercial Minutes
No.
Total
min.
Rank Advertiser
1 Chevrolet-Gen. Motors
2 Liggett & Myers
3 Pharmaco
4 Bristol-Myers
5 Mennen
6 Campbell Soup
7 R. J. Reynolds
8 Metropolitan Life Ins.
9 Grove Div. Bristol-Myers
10 Sterling
General Foods
Drug
11
13
12 United Motors-Gen. Motors
14
Mogen David Wine
16 Minnesota Mining & Mfg.
Gillette
15
17
18 Chrysler Corp.
Sylvania Electric
20 Mentholatum
Standard Brands
Hudson Vitamin Products
19

the executive committee of Cunningham & Walsh and AFA board chairman. W. W. Watts, RCA, will preside
at a panel on advertising economics.
The theme of the conference is "Advertising: Its Key Roles in the Free

'Free' plugs mean

spots

Hope still rains in eternal torrents among press agents hunting
a free plug from obliging broadcasters.
Harry Eidelman, president of
KCFM (FM) St. Louis, has put
a damper on the hopes of Air
France for unpaid mentions on
the station. After informing the
Air France public relations department he had filed a publicity handout "in the waste basket where it
belongs," he wrote:
"You certainly don't work for
nothing, nor would you let us fly
on your airline for nothing, so
how can you expect us to run
these releases free as news items
(which they are not) when
we have paying clients such as
KLM, Lufthansa and other airlines. Itwould be better for you
to take this money that has been
spent on postage and your publicity department and give it to your
advertising agency to invest in a
few well-written spots on radio
stations where they will do some

mins.
aired
198
248
236
comm'l
155
185
159
115
164
100
120
146
127
101
160
41
65
41
64
80
101

(000)
104,069
97,790
comm'l
87,167
77,607
68,175
del'd
63,904
60,274
53,885
56,987
51,386
51,651
50,986
42,354
42,166
36,027
35,259
30,649
25,874
25,440
24,030

World." An FTC panel will include
discussion of legislation that would give
that commission the right to issue
temporary cease and desist orders
against advertisers without due process
of law (HR 8830, HR 8831). AFA
strongly opposes these bills.
AFA and AAW will co-sponsor another year-long advertising recognition
program on consumer education. The
first joint AFA-AAW convention in
three decades will be held June 23-28
in Denver.
Room

service

advertising

by closed-circuit firm
A new closed-circuit tv company in
New York is offering advertisers a specialized audience made up of hotel
guests. According to its operators, the
system is already gaining interest among
such diverse advertisers as national
liquor brands, major department and
specialty stores as well as small retailers
said to be usually unable to afford commercial tv.
For the past few weeks guests in the
Statler-Hilton Hotel have been able to
tune the hotel's 2,200 tv-equipped
rooms to a normally dark channel (ch.
6) that is being used by the Telad Corp.
to give the guests information on what
to do, see and buy while visiting New
York. Telad will extend its service this
month to the Sheraton-Atlantic and the
Governor Clinton.
Telad's "hotelcasters" believe each of
the city's leading commercial hotels has
BROADCASTING, January 1, 1962

For one

full hour

every evening

at six

o'clock Cincinnati's attention is focused
on . . . COMPASS

. . . a WCKY

of public affairs ...
radio round-up

a comprehensive

of news, comment,

and opinion. COMPASS
day

of Total

program

News

climaxes

and

fact
a full

Information.

The well-informed,
intelligent listener
turns to
about

COMPASS.

compass!
Results? Advertisers want integrity, plus
quality. COMPASS
WCKY

helps

image of unswerving,
mising fidelity to those

create

the

uncompro-

adult

ideals.

Over a million people in the rich TriState Cincinnati area are talking about
. . . COMPASS.

You

talk to AM

Radio

Sales.

50,000 WATTS
• CINCINNATI
LB Wilson Inc., Affiliate: WLBW-TV, Miami, Florida
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well as nighttime television. Viewers
have a favorable attitude toward daytime tv and are receptive to commercials on the air during this period, the
presentation asserts. It also makes the
point that women are more likely to
buy a product when it is advertised by
a personality.
TvB moves ■ Western division headquarters of Television Bureau of Advertising has moved from San Francisco to 3440 Wilshire Blvd., Los Angeles. TvB's San Francisco phone,
Yukon 2-6332, will be maintained for
Bay Area advertisers and agencies. Los
Angeles phone is Dunkirk 7-8109.

Commercial

deluge

swamps

Dark glasses can't dim the enthusiasm of George Allen, president of the Hollywood Ad Club,
over the flood of entries in the club's
second International Broadcasting
Awards competition. Well over a
thousand tv and radio commercials
received from every state in the
union and from almost every country in the world in the competition
for the world's best commercials
have been processed, with an equal-

Ad

Club

ly pile of entries still unopened. Preliminary judging by category committees began right after Christmas in New York, London, Chicago
and Hollywood. Award winners will
be announced at the IBA banquet
in Hollywood Feb. 13, 1962. Pictured with Mr. Allen inspecting the
entries are: (1 to r), Lucille Liets,
HAC managing director; Kenneth
T. C. Snyder, general IBA chairman;
Robert M. Light, 1st vice president.

a distinctive characteristic that attracts
people with similar tastes, interests and
income level, thus represent a sizable
chunk of selective buying power. Retailers and entertainment concerns in
and near a Telad-serviced hotel are ex-

workshop to test their products, techniques and ideas about video taping.
Henry Colman, IVT director of creative
programming,
will be in charge of the
workshop.

pected to form a major block of Telad's
advertisers.
All Telad spots are 12 seconds in
length. The advertisers are guaranteed
12 exposures a day — 84 a week — at a
cost of $44. Based on an occupancy
rate of 100% the cost at the StatlerHilton breaks down to a cost-per-room
of 2 cents a week.

Personality selling ■ NBC-TV is distributing to agencies a presentation

Telad's programming is done on a
weekly basis, signing on at 8 a.m. and
off at 8 p.m. A 25-mintue program
service, which is repeated automatically
throughout the day, consists of slides
and narration. This includes time for
the commercial slides which are integrated into the narrator's story line.
The system is also equipped to handle
iilm, and color can be used when a
hotel converts to all color tv receivers.

Also

in advertising...

Test facilities ■ International Video
Tape, Los Angeles, has invited advertisers, agencies and others interested in
vtr to make use of IVT facilities as a
30
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titled "Personality Plus," which claims
that daytime tv can be competitive on
a per-dollar basis with other media, as

Business

committee

to report

on ethics

A report on ways to raise standards of
business conduct will be given by the
Business Ethics Advisory Council at a
meeting to be held Jan. 16 at the White
House, according to Luther H. Hodges,
Secretary of Commerce.
A six-man committee will submit reports to the President. The next step will
be a series of studies into knotty areas of
ethical conflict, he said. Then will come
implementation. Trade groups and individual companies will be encouraged
to embark on standard-setting programs, internal enforcement plans and
education techniques.
The broadcast industry already is
governed on a voluntary basis by established radio and tv codes whose standards and enforcement have been increasing year by year.
Members of the Commerce Dept.
group area : William C. Decker, Corning
Glass Works, chairman; Louis W.
Cabot, Cabot Corp.; Edward W. Carter,
Broadway-Hale Stores; Seville R. Davis,
Christian Science Monitor; William T.
Gossett, Ford Motor Co.; Ralph Lazarus, Federated Department Stores.

Salesman's and tv's pitches coincide
When a tv spot can be used as a
To show the new machine in actool for a salesman to sign a prostion, QS purchased a series of
minute tv spots and indoctrinated its
pect, the advertiser knows he's getting his money's worth. Such is the
sales force to the "on the spot"
case in Memphis where QS Storage
pitch. Salemen were to call on
& Transfer Co. is making a number
prospectives at the time the spots
were being shown. The prospect,
of on-the-spot sales in connection
with its minute tv spots.
having seen the message on his own
The storage company first bought
tv set with the salesman, was more
familiar with the service and seemed
television early this year when it introduced Poly-Pride-Pack
a
machine,
less reluctant to hear the salesman's
a device which packs small houseHow is it working? QS reports
hold furnishings through a heatsealed vacuum process. According
business
has caused it to purchase
pitch.
to QS, the process saves money for
four new Polly-Pride-Pack machines
all concerned and is cleaner, faster
— all testimonials for tv, its only adand more dependable.
vertising medium.
BROADCASTING, January 1, 1962
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THE

Secondary
NLRB

UPHOLDS

boycott

RIGHT

OF

UNIONS

MEDIA

defense
TO

PRESSURE

fades
KXTV

The legal protection against secondary boycott pressures against sponsors
by labor unions may be lost to broadcasters under a ruling by the National
Labor Relations Board.
Last week the board issued its second straight decision against the broadcasting industry by holding that union
pressures designed to scare advertisers
away from KXTV (TV) Sacramento,
Calif., were not violations of the labor
law.

Congress in 1959 when it passed the
Landrum-Griffin Act. The case is of
industrywide importance and the NAB
will strongly and fully support KXTV

Corinthian Broadcasting Corp., operating the station, will file an appeal,
according to Charles H. Tower, administrative vice president.
The appeal, it is believed, will provide a thorough legal review of the
NLRB's new attitude of tolerance toward union boycotts directed at business interests other than a primary employer.
NLRB reversed a previous ruling by
Examiner Howard Myers who had
found that the two unions involved
were engaging in unfair labor practices
by appeals to the public not to deal
with firms advertising on KXTV. The
unions are the National Assn. of Broadcast Employes & Technicians and
American Federation of Television &
Radio Artists.

bile production process, he said "[this]
will come as something of a surprise not
only to WOGA but to General Motors,
Ford, Chrysler and other manufactur-

The WOGA Case ■ The board based
its ruling on its Nov. 3 decision in the
case involving WOGA
Chattanooga,
Tenn., and International Brotherhood
of Electrical Workers (Broadcasting,
Nov. 6, 1961). The board held then
that broadcasting is a product rather
than a service and becomes one of the
producers of automobiles advertised on
WOGA by a dealer against whom secondary boycott activities had been directed. By citing this decision the
board indicated it now has a firm precedent.
Mr. Tower said an appeal will be
taken to the U.S. Court of Appeals
in San Francisco. "If the board's theory
is right, there is a lessening of secondary boycott protection under the law,"
he added. "This theory, if adopted by
the courts and by Congress in other
secondary boycott situations, would
spell the end to all secondary boycott
protection."
NAB reacted promptly to last week's
NLRB decision. James H. Hulbert,
broadcast personnel and economics
manager, said, "The board has severely
restricted secondary sponsorship boycott protection for broadcasting stations which we feel was granted by
32

in its appeal from this decision."
NLRB's decision was handed down
by Chairman Frank W. McCulloch and
John H. Fanning, member. Philip Ray
Rodgers dissented, as he had done in
the Chattanooga case. In reference to
the board's finding in that case that
radio stations are part of the automo-

In another secondary boycott case,
WRVM Rochester, N. Y., has instituted
proceedings against AFTRA for $ 1 million in damages because of distribution
of ers."
pamphlets in front of a station
advertiser (Broadcasting, Dec. 18,
1961 ) . The station charges that AFTRA
began its pressure tactics after the station installed automated equipment, ac-

Top

brass

pickets

Group of board members of
the Los Angeles local of the
American Federation of Television & Radio Artists, including
AFTRA's national president, Art
Gilmore, spent Thursday (Dec.
28) in a one-day crusade against
KXTV (TV) Sacramento, Calif.,
where a strike has been in progress for 15 months. The delegation joined the picket line at
the station and helped to set up
a new line at the new transmitter
tower used jointly by KXTV,
KCRA-TV Sacramento and
KOVR-TV Stockton, distributed
leaflets in the downtown area and
attended a dinner for 42 strikers
and their wives. The National
Assn. of Broadcast Technicians
and AFTRA both struck KXTV
on Sept. 26, 1960, following a
breakdown in negotiations. AFTRA visitors, in addition to President Gilmore, included Claude McCue, Los Angeles executive secretary; Frank
Nelson, John Milton Kennedy,
Ted De Corsia, Kynn Allen, Joe
Kirk, Hal Peary and Will Waterman.

away

ADVERTISERS

cording to James
owner.

M.

Johnston, the

History of Dispute ■ The KXTV
proceeding arose in September 1960
when AFTRA and NABET started
picketing the station after calling a
strike. The unions contacted several
sponsors — John Geer Chevrolet Co.,
Capital Studebaker Co., Rainbo Baking
Co., Shell Oil Co., Burgermeister Brewing Corp., Handy-Andy supermarket —
by committee and through letters, reminding them of the danger of "adverse reaction" if they continued advertising on KXTV. Capital cancelled
its advertising contract and Rainbo
followed.
The examiner's report held the unions
had engaged in an unfair labor practice
by threatening, restraining and coercing
sponsors with the object of forcing
them to cease doing business with
KXTV.
Last week's board decision cited the
history of the case. It said that "as a
result of pressure ensuing from this
campaign Capitol cancelled its advertising contract with KXTV and in a
letter to the television station explained
that its phones were jammed with people stating that they would not buy
Capitol's cars because they continued
to advertise over the station's facilities."
Mentioning leaflets printed by the
unions, the decision said Gear, Rainbow, Shell and Bergermeister continued
to use KXTV despite the unions. It
noted that the San Francisco Labor
Council was asked by the unions to
have members return their credit cards
to Shell. Later the council asked Shell
to stop using KXTV when it didn't
yield to the pressure.
These pressures continued into 1961.
Picketing was confined to the KXTV
premises. The board did not agree
with the KXTV claim that the unions'
conduct was designed to inflict economic injury upon employers and not
merely to convey peacefully facts of the
primary dispute to the public.
Handbills No Violation ■ The board
ruled that the handbilling and threats
to handbill were protected activities and
not in violation of the law. Referring
to handbills found on a supermarket
bread counter, the board held they were
truthful, that no work stoppage resulted
and that the purpose was to inform the
public of the facts.
In citing the WOGA case the board
said, "There we held that the publicity
BROADCASTING, January 1, 1962

AVAILABLE

TV's

Most

NOW

Dramatic

IN

Program

United

YOUR

MARKET

Concept

. . . Unprecedented

States

in TV

News

Reporting

Hearing

Highlights
HAS

PROVEN

AUDIENCE

Now, for the first time in television history, timely onthe-scene coverage of significant, drama-packed Governmental hearings is available through the medium of a
brand-new weekly hour-long show, United States Hearing
Highlights.
Television's greatest hours in the past are best remembered for comprehensive coverage of the Kefauver Crime
Hearings, the McCarthy Hearings, the Labor Racket Hearings. Vitally important hearings such as these are being
conducted constantly throughout the nation. . . . And now
Hearing Highlights will be on the scene to bring to you
and your audience an hour-long weekly condensation of
the most dramatic, most significant moments of Your Government in Action. . . . Informing the American people
on critical issues affecting all their lives.
Hearing Highlights is television reporting at its best — ■
with a Pulitzer Prize-winning Capitol Hill newsman providing the "know-how" that projects this show far above
the routine news reporting slot. Pulitzer Prize Reporter
Clark Mollenhoff serves as both editor and commentator
of Hearing Highlights. Mr. Mollenhoff, one of America's
top award-winning newsmen, has — in addition to the
Pulitzer Prize — been the recipient of the Raymond Clapper
Memorial Award, the Heywood Broun Memorial Award,
the National Headliner Award, three Sigma Delta Chi
Awards and the John Peter Zenger Award.
Mr. Mollenhoff, of the Washington Bureau of the Cowles
Publications (Look, the Des Moines Register and Tribune
and the Minneapolis Star and Tribune), was awarded the
Pulitzer Prize — journalism's highest honor — in 1958 for
his explosive expose of labor union racketeering, a series
of articles which touched off the now-historic Senate Labor
Racket hearings. His knowledge of behind-the-scenes Washington, his long experience in Governmental reporting
make Mr. Mollenhoff a "natural" as commentator and
editor of this no-holds-barred brand of Governmental news
coverage.
An Action-Packed

Series of Award- Winning

Stature

Hearing Highlights has an audience-proved format — a
fast-moving, provocative behind-the-scenes show that will
provide new entertainment and information dimensions
for your 1962 programming. It is an appealing weekly
package for sponsors; a show that lends prestige and
stature to both sponsor and station.

Washington^

D.

C9

Television

APPEAL

Hearing Highlights is not a re-run of old film clips from
past hearings. Each week during 1962, Hearing Highlights
cameras will be on the scene at important Government
hearings, recording on film and tape for your audience
the controversy, the legal and legislative sparring, the
humor, the grave and momentous decisions generated by
these proceedings. And each Sunday, these highlights will
be available to you while the hearings still are important
news, fresh news.
Hearing Highlights has no cast of actors: no makebelieve plot. The cast of Hearing Highlights is comprised
of real-life people — high officials of our government . . .
leaders of our military . . . distinguished legislators . . .
leaders of business and industry . . . men and women from
all walks of life who suddenly have been projected into
the news by the machinery of Government as it maintains
its continuing vigil over the freedoms of our land and
our people.
Hearing

Highlights Cameras

Are Ready

to Roll

The first filming by Hearing Highlights will start on
January 23, 1962 at the opening of the Federal Communications Commission's investigation and study of Radio and
Television Network Broadcasting.
Film and tape highlights of this important hearing will
be available for Television and Radio on Sunday, January
28, 1962.
And, this is just the beginning! Mr. G. Bennett Larson,
producer of Hearing Highlights, and Mr. Mollenhoff
already have scheduled for their cameras an impressive
list of hearings during 1962 . . . providing the authentic
backdrop for dramatic weekly reports of what the watchdogs of our Government are doing to safeguard our
freedoms and keep America strong and secure.
This timely, brand-new show will bring new audiencebuilding strength, new informative entertainment to your
1962 program schedule. And you can buy this full-hour
program at the cost of what a first-class half-hour show
sells for. Hearing Highlights already is receiving the overwhelming endorsement of leading broadcasters, legislators,
government officials and educators. It will pay you to
investigate the reasons why Hearing Highlights promises
to be the brightest new show for 1962!
For further information contact
G. Bennett Larson or William L. Clark

$J> Radio

Program

Service.

Jefferson Suite, 1200 16th Street N.W., Washington 6, D. C. Telephone: District 7-4707
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proviso is applicable because the primary employer radio station, by adding
its labor in the form of capital, enterprise and service to the products which
it advertises for secondary employers
becomes one of the producers of the
product which it advertises. And, of
course, the secondary employers who
are retail distributors of the products
clearly distribute such products within
the meaning of the proviso."
Also cited, in reference to the labor
council request, was a provision of the
law specifically stating "that the request not to use a product is protected
where the purpose is to truthfully advise the public, including consumers
and members of a labor organization,
that a product or products are produced
by an employer."
Early in the Sacramento strike the
station had obtained an injunction restraining the unions'
leaflet tactics
threats. This
was dismissed
after and
the
WOGA decision by NLRB. Later the
court awarded an injunction to the
station enjoining mass distribution of
leaflets and specifying how they could
be distributed.
Ruling in ABC Case ■ In another decision last week NLRB dismissed an
unfair labor practice complaint against
American Broadcasting Co., reversing
a previous decision in which American
Musicians Guild had been certified to
seek election to represent musicians preparing tv sound tracks in Los Angeles.
ABC and American Federation of Musicians had lost a plea based on the
claim that union security provisions of
the ABC-AFM 1959 contract precluded
any election for bargaining rights by
another union. NLRB held the union

security provisions were illegal and refused to consider a second claim that
only a nationwide, multi-employer
union local was appropriate.
The Guild wanted either single or
multi-employer units in the Los Angeles
area.
While the Guild won its ABC election, the network refused to enter bargaining negotiations and the Guild
charged it with unfair labor practices.
An NLRB examiner recommended that
ABC be directed to bargain with the
Guild. But NLRB last week dismissed
the unfair labor practice complaint, reversing its own earlier decision. The
reversal was based on a U.S. Supreme
Court decision. It also issued a ruling
that finds a nationwide multi-employer
unit appropriate in the case of CBS,
ABC and NBC.
WABC-TV
on

Tv viewing in the New York area
is at an all-time high, according to a
special study conducted by Lawrence
Pollock, director of research and sales
development for WABC-TV New York,
and released last week.
Mr. Pollock, who used Nielsen rating data for his study, reported New
York families watch tv an average of
5 hours, 20 minutes daily during the
current season compared with an average of 5 hours daily last year. He
claimed an important factor behind the
viewing increase is the substantial number of New York families owning two
or more tv sets, placing this figure at
1.1 million, or 25% of the total.

cause

with a newspaper publisher's recent
remark that "freedom of the press"
is not applicable to radio and television. Mr. Sarnoff, in fact, cited
several court rulings to bolster his
contention that radio-tv are con-
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that operate
and apparently
must operate
for some time
in the future
under

sidered part of the "press" whose
freedom is guaranteed by the First
Amendment.

"We are going to get the issue of
freedom of the press obscured dangerously ifwe try to stretch it to fit
the radio and television industries

reports

high N.Y. viewing

A freedom fighter for radio-tv's
NBC Board Chairman Robert
Sarnoff took sharp issue last week

Mr. Sarnoff, in a letter to the nation's radio-tv editors mailed last Friday (Dec. 29, 1961), referred to a
recent speech by Bernard Kilgore,
publisher of the Wall Street Journal.
He quoted Mr. Kilgore as saying:

survey

Mr. Sarnoff

govern-

Mr.ment licenses."
Sarnoff
replied to this
criticism by stat"Even if
Mr. ing:
Kilgore

may choose to
read the Constitution differently than
I do, it is a fact that Congress and
the courts have expressly forbidden
the licensing authority to interfere
with the right of free expression on
the air. This is the way the Communications Act is written, and this
right has found repeated support in
judicial interpretation."

Less
more

violence

on

tv,

sex— Swezey

Excessive violence on television is
declining but there
surge" in improper
according to Robert
authority.
tor of the NAB's

is a "slight upportrayals of sex,
D. Swezey, direccentralized code

The code office has moved

into the

sex field, he said, "with the same persistent vigor that helped curb the
amount of needless violence. These
problems come around in cycles and
we just have to keep working to solve
Mr. Swezey reminded broadcasters
that they must depend on full cooperation and understanding from sponsors, advertisers, program suppliers and
them."
the general public. He cited "mature"
programming,
post-'48
picture
films
and movie
trailersmotion
as examples.
Trailers sometimes are more daring
than the pictures they promote, he
added.
Mr. Swezey and E. K. Hartenbower,
KCMO-TV Kansas City, chairman of
the Television Code Review Board,
listed these tv code trends during the
■ An
increase in program time during
past
year:
prime hours through lower ceilings on
commercials and other non-program
material.
■ New guidelines for toy commercials
to prevent misleading or unethical advertising appeals to children.
■ Low volume of complaints received
by the code offices, with most aimed
at program content rather than commercials.
The number of tv code subscribers
increased from 383 to 389 stations
during the year plus the three networks
and 22 film producing companies that
are affiliate subscribers.
The drive against excessive violence
will be continued, both Mr. Swezey
and Mr. Hartenbower explained. They
said the lessening of tv violence is due
in part to cooperation of the code's
Hollywood office and producers of tv
film shows.
As to sex, they said the code approaches the problem from the viewpoint of taste and discretion and will
not attempt to prevent or impede appropriate treatment of sex. The basic
policy of the code is described as "selfrespect through self-regulation."
Collins on self-regulation
The solution for better tv programming "lies not in increased governmental controls but in a greater degree
of industry responsibility for self-regulation and self-improvement," NAB
President LeRoy Collins writes in tha
Jan. 6 issue of Tv Guide. The industry
BROADCASTING, January 1, 1962

is pursuing this course, he declared,
saying greater government control of
programming would lead to government censorship. He added, "Under
our law the FCC has no jurisdiction in
the area of determining what the broadcast licensee programs, and the Constitution guarantees this right of free
speech."
SMITH
Ex-CBS

TO

ABC

bureau

chief to fill

half of slot left by Allen
Howard K. Smith, former CBS news
correspondent, has found a new home
at ABC News.
The former CBS News Washington
bureau chief becomes an ABC staff
member this week, and starts a weekly
half-hour tv news analysis program,
Feb. 14 (7:30-8 p.m. est) sponsored
by Nationwide Insurance of Columbus,
Ohio.
Nationwide's
agency is Ben Sackheim
Inc.
Mr. Smith joined CBS in 1941 and
parted company with the network two
months ago in what CBS called "a difference in interpretation of CBS news
policy." (Broadcasting, Nov. 6, 1961.)
James C. Hagerty, ABC vice president in charge of news, special events
and public affairs, said Mr. Smith will
present a "weekly report and analysis
of the important news stories of that
week and project their effect upon national world affairs." He said he
thought a tv news operation should not
only report hard news of "what happened" but also the "how and why."
Asked if Mr. Smith's program would
editorialize, Mr. Hagerty said it would
not. He said he is in favor of network
newsmen presenting analysis and interpretation ofnews event if it is clearly
labeled as such. He said he didn't
favor the editorializing of "networks"
and that he thought this is a function
for local stations to perform.
Mr. Hagerty did not reveal Mr.
Smith's contract length, except to say
it is for a "long time, and I hope
permanent."
The program, as yet untitled, will
fill the first half -hour of the time period
vacated by The New Steve Allen Show
which had its final appearance last
Wednesday (Dec. 27). Beginning this
Wednesday (Jan. 3) and until Mr.
Smith's program begins Feb. 14, ABC
News will program the period with
news specials. The first will be "Profile
of An Astronaut" and will detail the
story of Lt. Col. John H. Glenn, who
will attempt the first manned U. S.
orbital space flight.
Murray D. Lincoln, president of
Nationwide Insurance said his company has "long admired Mr. Smith for
his independence of mind as well as
BROADCASTING, January 1, 1962

Blair-WBT

contract

becomes

The appointment of John Blair &
Co. as national representative for
WBT Charlotte, N. C, is completed
as Charles Crutchfield, executive vice
president of Jefferson Standard
Broadcasting Co.

(the station's li-

for his rational, forthright approach to
news."
theMr.
Smith's final CBS-TV program
commitment, already filmed, will be
seen Feb. 1 1 , three days before his
new ABC-TV series begins.
382

affiliates

tallied

by ABC Radio for 1962
ABC Radio will start 1962 with a
total of 382 affiliates, the most stations
with which the network has ever started
a year, Robert R. Pauley, ABC Radio
president, announced. Five out of eleven new affiliates begin their affiliation
today (Jan. 1).
The stations starting on the network
today are KIT Yakima, Wash. (5 kwD, 1 kw-N, 1280 kc); WRFB Tallahassee, Fla. (5 kw, 1410 kc); WBIL
Leesburg, Fla. (1 kw, 1410 kc); WTRO
Dyersburg, Tenn. (500 w, 1330 kc);
and WSGA Savannah, Ga. (250 w,
1400 kc).
Other newly-signed stations are
KBTR Denver, Colo. (5 kw, 710 kc);
WAIK Galesburg, 111. (5 kw, 1590 kc);

official

censee), signs the agreement. Onlookers are Arthur H. McCoy (1),
executive vice president of John
Blair & Co., and Paul B. Marion (r),
managing director of the North Carolina station.

KBEA Mission Kan. (1 kw, 1480 kc);
KVET Austin, Tex. (1 kw, 1330 kc);
WATA Boone, N. C. (1 kw-D, 250 wN, 1450 kc), and KLYK Spokane,
Wash. (250 w, 1230 kc).
Mr. Pauley reported that three stations had improved their daytime facilities from 250 w to 1 kw— WWIN
Baltimore; KIBS Bishop, Calif., and
WBHP Huntsville, Ala.
Kaltenborn

collection

Notes, diaries, manuscripts of books
and articles and scripts of countless
broadcasts on radio and television delivered by H. V. Kaltenborn, dean of
broadcast news analysts, have been
given to the Mass Communications History Center of the State Historical Soof Wisconsin,
Mr. Kaltenborn's
native ciety
state.
The Kaltenborn
Collection
is fully described in a 32-page booklet
published by the Center. The booklet
also includes a biographical sketch of
Mr. Kaltenborn, illustrated with a number of photographs taken at various
stages of his career.
n

TIME-LIFE

BUYS

$6.1 million purchase

SAN

puts outlets

Acquisition of KOGO-AM-FM-TV
San Diego, Calif., by Time-Life Broadcast Inc. for $6,125,000 (Closed Circuit, Dec. 4, 1961) was announced
late last week by James G. Rogers,
president of KOGO Broadcasting Corp.,
and Weston C. Pullen Jr., president of
Time-Life Broadcast. The transaction
is subject to the customary FCC approval.
The announcement said William E.
Goetze will continue as general manager of the KOGO stations, reporting
administratively to Hugh B. Terry, head
of Time-Life Broadcast (Colo.), which
operates KLZ-AM-TV Denver. The
San Diego properties will be a division
of the Denver company (Closed Circuit, Dec. 11, 1961).
The stations are affiliated with NBCTV and NBC Radio. KOGO-TV is on
ch. 10. KOGO operates on 600 kc
with 5 kw. The fm station is on 94.1
mc.
The current owners of the KOGO
stations are the private investment firm
of Fox, Wells & Rogers; Newsweek Inc.,
a subsidiary of The Washington Post
Co., and several individual minority

Best

DIEGO

T-L Denver

unit

stockholders. They were represented in
the negotiations by Mr. Rogers, with
Blackburn & Co. as brokers. Time-Life
was represented by Frederick S. Gilbert, general manager, and Andrew J.
Murtha, business manager. Fox, Wells
has a minority interest in Springfield
Television Corp., licensee of uhf stations in Massachusetts. The Washington Post Co. owns WTOP-AM-FM-TV
Washington, D. C, and WJXT (TV)
Jacksonville, Fla.
With
the San
Diego acquisition

Wishes

Happy

under

STATIONS

Job protection
The AFL-CIO convention in
Bal Harbour, Fla., examined the
employment rights of employes in
the event a radio or tv station is
sold. The convention adopted a
resolution, offered by the National
Assn. of Broadcast Employes &
Technicians, advocating that union
members' jobs be protected when
a station changes ownership.

for

(television station) and is in partnership with M. Dumont Schauberg, a
leading German publisher, for the production of tv films for the Germanspeaking market.
Changing

hands

ANNOUNCED ■ The following sales of
station interests were reported last week
subject to FCC approval:
■ KOGO-AM-FM-TV
San Diego,
Calif.: Sold by Fox, Wells & Rogers,
Newsweek Division of the Washington
Post Co. and individual stockholders to
Time-Life Broadcast Inc. for $6,125,000 (see above).
■ WLNH Laconia, N. H.: Sold by
Genevieve Wingate and associates to
Richard Field Lewis group for about
$130,000. Lewis interests include
WINC and WRFL (FM) Winchester,
WSIG Mt. Jackson and 60% of WFVA
Fredericksburg, all Virginia; WAYZ
Waynesboro and WHYL Carlisle, both
Pennsylvania, and WELD
Fisher,
item.)
W. Va. WLNH operates on 1350 kc
with 5 kw daytime only. (Corrected
■ KRBA Las Vegas, Nev. : Sold by Joe
Julian Marandola to Mike Gold of
Gold-Linden Productions, Hollywood,
for $85,000. KRBO is on 1050 kc with
500 w daytime. Wilt Gunzendorfer &
Assoc. was the broker.

a

■ WRKH Rockwood, Tenn.: Sold by
J. A. Gallimore to Richard Halloway
for $70,000. Mr. Halloway was a former staff executive with WFMY-TV
Greensboro, N. C. Mr. Gallimore continues his ownership interests in
WSNW-AM-FM Seneca, WSSC Sumter, WBAW Barnwell, WBHC Hampton, all South Carolina; WLFA Lafayette, WGHC Clayton, both Georgia,
and WLOM (FM) Chattanooga, Tenn.
WRKH is a 1 kw daytimer on 580 kc.
Broker was Blackburn & Co.

and

Prosperous

New

Time-Life will have radio-tv stations
in five cities. It already operates
WFBM-AM-TV Indianapolis, WOODAM-TV Grand Rapids and WTCNAM-TV Minneapolis as well as KLZAM-TV Denver. In addition it holds
an interest in C.L.T. Beirut, Lebanon

Year

Radio 'jamming' is U.S.
problem, too: Hurleigh
Like the Russians, Americans
BLACKBURN
RADIO

• TV

• NEWSPAPER

NEGOTIATIONS
WASHINGTON, D. C.
lames W Blackburn
ack V. Harvey
Joseph M. Sitrick
RCA Building
FEderal 3-9270
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CHICAGO
H. W. Cassill
William B. Ryan
333 N. Michigan Ave.
Chicago, Illinois
Financial 6-6460

Company,

• APPRAISALS

ATLANTA
Clifford B. Marshall
Stanley Whi taker
Robert M. Baird
1 102 Healey Bldg.
(Ackson 5-1576

BEVERLY HILLS
Colin M. Selph
CaMf Bank B|dg.
944, wj|shir£ B|yd
Beverly Hills, Calif.
CRestview 4-2770

are

suffering from radio "jamming" — only
here it's a different kind of "jamming."
That's the message from Mutual
President Robert F. Hurleigh in an editorial in the January issue of the network's newsletter, "Of Mutual Interest,"
currently being distributed to affiliates,
advertisers and agencies.
In the U.S., Mr. Hurleigh writes, it's
"not the jamming of ideas, but rather
BROADCASTING, January 1, 1962

RTES

Librarians

moves

The headquarters of the Radio
& Television Executives Society
have been moved to 444 Madison
Ave., New York. RTES's Executive Director, Claude Barrere,
said the move provides more adequate facilities for the present
staff and for future expansion.

the jamming of too many stations into
a market and the jamming of a station
into a market that simply cannot pay
out for the facility involved."
The editorial quotes Victor C. Diehm
of WAZL, Hazelton, Pa., chairman of
the Mutual Affiliates Advisory Committee, as saying "That the franchise
explosion is growing even faster than
our population explosion" — that there
is now one radio station for every 10,000 homes, and in some areas, one per
5,000 homes and less — and that a
showdown in licensing is needed.
With so many stations and only four
networks, Mr. Hurleigh writes, "where
can the smaller station owners raise the
capital to originate the volume and
quality of public service so devoutly
wished for by the FCC? . . . and why
hit a man for not doing something
which, under the present circumstances,
he simply cannot do?"
The editorial notes that Commissioner Frederick W. Ford has publicly recognized the problem (Broadcasting,
Oct. 23, 1961), and concludes: "Some
refiguring is in order. First things must
come first; like a climate for economic

SURVEY

FINDS

see

tv

as

IT CREATES

a

reading

VALUABLE

Librarians have long been aware
that the number of library users
throughout the country has been increasing. Now they are reported as
giving television much of the credit for
this upsurge in reading interest — and,
what's more, for helping readers become more selective in their books.
The American Library Assn., in reporting on the results of a survey of
200 libraries across the country, is careful to avoid any all-out endorsement
of the medium — librarians feel there
is too much "flim-flam film fare" on
television, it says.
But the responses to the survey questionnaire, the ALA comments, "read
very much like a commercial for television." Many librarians said readers
increasingly are choosing books on current events, history, government and
science — largely because their appetite
for information has been whetted by tv
public affairs programming.
In addition, the librarians were said
to feel that television personalities such
as Jack Paar are more effective in creating a demand for books than newspaper columnists or book reviewers.
Particularly encouraging in this con-

incentive

CULTURAL

INTEREST

nection, the ALA report noted, is that
television reaches — and nudges into
library reading rooms — individuals who
never before exhibited much interest
in them.
The new image of the average library user that emerges from the survey, the ALA says, is one of a person
doing more serious reading, who is
learning foreign languages (from library record collections), who is becoming more concerned about foreign affairs and taking a more active role in
This "encouraging" image, the lipolitics.
brarians feel, results from world tension, and the readers' awareness of that
tension as it has been fostered by the
mass media, particularly television.
Although the ALA deplores the
amount of tv time devoted to canned
westerns, it indicated that these, too,
deserve some credit for the increase in
serious reading. Readers are so surfeited "by the glut of tv westerns," the
report says, that they are passing by
western fiction as never before. "This
formerly popular reading material," the
ALA adds, "has apparently been dealt
a serious blow by tv."

MIDWEST — Profitable radio station in market of 40,000plus, grossing $72,000.00 to $75,000.00 annually. Ideal
owner-operator set-up. Priced at $1 10,000.00 with 29%
down and terms to be negotiated. ANOTHER H&L
EXCLUSIVE.

health."
WOL

files damage

against

Senators

suit
team

WOL-AM-FM Washington has filed
a triple damage antitrust suit against
the Washington Senators baseball club,
asking $150,000 damages and an order
to enjoin the ball club from preventing
the broadcast in Washington of the
Baltimore Orioles' games (Broadcasting, Nov. 27].
The station said it carried the Baltimore Orioles games in 1960 and 1961,
but found the games were not available
for the 1962 season because of pressures
brought by the Washington Senators.
The station said broadcast rights to
Orioles games are held by National
Brewing Co. (National Bohemian beer),
but that Washington is specifically excluded from that contract. Annual billings from play-by-play broadcasts of
Orioles games in previous years amounted to $50,000, the station said.
Suit was filed in federal district court
in Washington.
BROADCASTING, January 1, 1962

WEST — Full time radio station with good power providing
excellent coverage. Fixed assets of over $145,000.00
include transmitter, land and building. Will gross $105$110,000.00 in 1961 with good cash flow. Priced at
$200,000.00 with 29% down and terms to be negotiated.
ANOTHER H&L EXCLUSIVE.

AND
John

ASSOCIATES,
F. Hardesty,

INC.

President
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month with 500 w on 1580 kc. The
WFBL

reports

they

call, li

WFBL Syracuse, N. Y., has noted
a sharp rise in both local and national billings, reported to be partly
the result of a service permitting potential advertisers to check the programming of the outlet and its competitors bylong distance telephone.

daytimer is licensed to Bay Area Electronic Assoc. Lloyd Spangenburg is
the general manager.

buy

Henry T. Wilcox, the station's general manager, says the Sponsor Listening Service he started two years
ago has been a "key factor" in the
rise of revenues. Under the plan,
WFBL invites advertisers anywhere
in the country to call the station collect any time of day or night to hear
live broadcasts of WFBL or any
other stations broadcasting in the
Syracuse area.

WFBL's local billings rose 22%
and national spot sales jumped 114%
in the first nine months of 1961 over
the similar 1960 period.

Media

ten and

a power of 81.3 kw at 98.1 mc, according to Walter E. Hussman, president.
The fulltimer broadcasts good music
and is affiliated with KTAL-TV Shreveport. Walter M. Windsor is the general manager.

reports...

In motion ■ KHJ-AM-FM-TV Los Angeles has moved to 5515 Melrose Ave.,
Los Angeles 38. Phone number remains the same: Hollywood 2-2133.

Begins operations ■ KHUM Santa
Rosa,
Calif., began
operations last

Fm in Shreveport ■ KTAL-FM Shreveport, La., went on the air Dec. 10 with

Budding newsmen ■ KMBC Kansas
City has announced a new program
aimed at encouraging high school students who have expressed interest in
broadcast journalism as a career. Called
the Student Reporter, the monthly series will use a 'news conference' type
of format with students quizzing various
public officials.
Help ■ The Ford Dealers of Maryland
and WBAL-TV Baltimore presented a
special football game Dec. 10 to benefit
Fred Sturm, a local high school player
who was injured during the season. The
Ford Dealers sponsored the telecast on
WBAL-TV and raised $2,000 for the
fund.
Starts stereo ■ WPFM

(FM)

Provi-

dence, R. I., Dec. 17 became that state's
first station to broadcast in fm multiplex stereo, general manager John E.
Donofrio reported.

PROGRAMMING
since the era of Bismarck. We have a
UPI

EXPANDS

Weekly

documentary

other

regular

news

ITS

series

shows

UPI Movietone is expanding into the
area of regular tv program series production in 1962, concentrating on informational and news shows. The move
reflects the particular interests of producers and syndicators in documentaries this year (Broadcasting, Dec.
25, 1961).
Four half-hour series are in various
stages of development at the news organization, which has specialized in the
production of newsfilm for tv stations
and has handled special assignments for
commercials and for industrial films.
The programs under preparation for
1962 are a series of 26 or 39 episodes
detailing the history of Communism and
produced in association with Storer
Program Sales; a weekly series titled
Cover Story, exploring in depth a timely
and significant news event, and produced in association with 20th CenturyFox TV and Showpac; and two halfhour weekly programs produced solely
by UPI Movietone — a science news
show and a newsreel.
The company's move into regular
program production was revealed last
week in an interview with M. S.
(Mickey) Greenman, director of sales
and executive producer. He observed
-that in the past year UPMT has produced four half-hour documentaries
which have gotten "very satisfactory
38

TV

slated

planned

NEWS

for networks;
for syndication

acceptance" from tv stations.
Big Film Library ■ This initial success led UPI Movietone to think of
ways to use its facilities and manpower
more productively, Mr. Greenman recounted. "Remember the basic UPMT
library contains more than 90-million
feet of recorded history covering events

film staff of 250 working out of 36 bureaus in the United States and abroad,
plus 1,500 part-time employes who are
on call for assignments, as well as laboratory, editing and production centers
in 11 world capitals. In addition, we
have at our disposal the world-wide
facilities of United Press International.
Taking stock, we decided we could use
our resources more fully by expanding
into the area we know best — informaThe Communism

series and Cover

tion."

Screen

Gems

stockholders,

Screen Gems' first annual meeting of
stockholders apparently pleased the
company's top executive officers (1
to r) — Leo Jaffe, first vice president
and treasurer; A. Montague, execu-

officers meet
tive vice president; A. Schneider,
president and Jerome Hyams, vice
president and general manager. The
film company held its meeting recently in New York.
BROADCASTING, January 1, 1962
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Transmitters
39

Story will be offered initially for presentation on the networks, starting in
about two months, while the two
UPMT productions, the science report
and the newsreel, will be syndicated to
stations in late January. If network
sales are not achieved, Storer and 20th
Century-Fox will distribute the series, in
which they have a financial interest, to
stations.
All of the series, Mr. Greenman said,
will make use of UPMT footage and
new film, as required.
UPMT views its programming service as an additional news source for
stations, Mr. Greenman said, adding:
"We feel strongly that stations, in addition to networks, should have the opportunity of choosing an independent
news service to fulfill their programming needs in the documentary and
news areas."
South
new

Carolinians

editorial

form

service

A daily editorial opinion service was
to be put in operation Jan. 1 by 18
South Carolina broadcasters. Titled
Broadcast Editorial Service, the project
was set up after a two-year study by
the South Carolina Broadcasters Assn.
The 18 stations have pooled research
and writing resources to provide a
service designed to create greater public participation in discussion of issues

critical to the nation's survival and in
the interest of South Carolinians. Frank
B. Best, WDIX Orangeburg, S. C, has
resigned as station manager to give full
time to the service. He is a former
weekly newspaper publisher and has
worked at the Atlanta Journal, ScrippsHoward and Birmingham News.
The service is available to all broad-

NBC-TV:
Jan. 1 (11:30 a.m.-l:45 p.m.) Tournament
of Roses Parade, Minute Maid through
Dancer-Fitzgerald-Sample.
Jan. 1 (1:45 p.m.-concl.) Sugar Bowl Game,
General Motors through Campbell-Ewald;
Wynn Oil through Erwin Wasey, Ruthrauff &
Ryan; Colgate and Brown & Williamson
through Ted Bates.
Jan. 1 (4:45 p.m.-concl) Rose Bowl Game,
Gillette through Maxon; Chrysler through
Leo Burnett.
Jan. 1-5, 8-10 (10:30-11 a.m.) Play Your
Hunch, part.
Jan. 1-5, 8-10 (11-11:30 a.m.) The Price
Is Right, part.
Jan. 1, 8 (8:30-9 p.m.) The Price Is Right,
P. Lorillard through Lennen & Newell; American Home Products through Ted Bates.
Jan. 2-5, 8-10 (6-6:30 a.m.) Continental
Classroom, contemporary mathematics.
Jan. 2-5, 8-10 (6:30-7 a.m.) Continental
Classroom, American government.
Jan. 2-5, 8-10 (12-12:30 p.m.) Your First
Impression, part.
Jan. 2-5, 8-10 (2-2:30 p.m.) Jan Murray
Show, part.
Jan. 2 (7:30-8:30 p.m.) Laramie, part.
Jan. 3, 10 (10-10:30 p.m.) The Bob Newhart Show, Sealtest through N. W. Ayer.
Jan. 3, 10 (10:30-11 p.m.) David Brinkley's
Journal, Douglas Fir Plywood through Cun40 (PROGRAMMING)

sees

Mr. dressed
Ford
ada seminar
of the Radio, Tv
and Film Interest
Group of the
Speech Assn. of
America convention at the StatlerHilton in New

state throughout the United States."
AP revises stylebook
for radio and tv news
The Associated Press has revised its
radio-tv news stylebook. It is being
distributed to all AP member radio and
tv stations, according to John A. Aspinwall, AP radio-tv news editor. AP
staffers in 62 bureaus will also receive
copies.
Mr. Aspinwall noted, "The book
emphasizes two cardinal principles for
all broadcast news writers. Scripts must
be easy to read — with no phrasing or
style that could trip up an announcer
— and all scripts must be easily underby listeners."
The stood
first
AP broadcast stylebook was
printed in 1952. The present edition
was prepared by Mr. Aspinwall with
aid from a committee of the AP Radio
& Tv Assn., headed by Jack Krueger
of WTMJ Milwaukee.

ningham & Walsh; Pittsburgh Plate Glass
through BBD0.
Jan. Hall,
3, 10Kraft
(9-10through
p.m.) J.Perry
Kraft
Music
WalterComo's
Thompson.
Jan. 4 (10-11 p.m.) Sing Along With Mitch,
Ballantine through William Esty, Buick
through
Burnett and R. J. Reynolds through
Esty.
Jan. 5 (10-11 p.m..) Projection '62, Gulf
through Young & Rubicam.
Jan. 6 (9:30-10 a.m.) Pip the Piper, General Mills through Dancer-Fitzgerald-Sample.
Jan. 6 (10-10:30 a.m.) The Shari Lewis
Show, Nabisco through Kenyon & Eckhardt.
Jan. 6 (10:30-11 a.m.) King Leonardo and
His Short Subjects, General Mills through
Dancer-Fitzgerald-Sample.
Jan. 6 (3 p.m.-concl.) Senior Bowl Game,
Colgate through Ted Bates and General Motors through Campbell-Ewald.
Jan. 6 (7:30-8:30 p.m.) Tales of Wells
Fargo, part.
Jan. 6 Saturday Night at the Movies, part.
Jan. 7 (6-6:30 p.m.) Meet the Press, co-op.
Jan. 7 (7-7:30 p.m.) The Bullwinkle Show,
General Mills through Dancer-Fitzgerald-Sample; Ideal Toys and Beech-Nut Gum through
Young & Rubicam.
Jan. 7 (7:30-8:30 p.m.) Walt Disney's
Wonderful World of Color, RCA and Eastman Kodak through J. Walter Thompson.
Jan. 7 (9-10 p.m.) Bonanza, Chevrolet
through Campbell-Ewald.

gradual

betterment
program
A "gradual improvement" in tv programming within five years was predicted by FCC Commissioner Frederick
W. Ford last week.

casters. The service is intended "to export the prevailing philosophy of the

OiORCAS
Here are the next 10 days of network color
shows (all times are EST).

Ford

York, on broadcasting in the
public interest.
Howard
H. Bell of the NAB also was on the
Mr. Ford

Commissioner Ford based his preprogram.
diction on the FCC's policy requiring
licensees to investigate the service areas
of their stations to discover the tastes,
needs and desires of the community.
He added that it was the commission's
position to see that the broadcaster
serves the public interest rather than
to tell him how to do so.
Mr. Bell underlined Commissioner
Ford's words by stating that in practice
the public interest is what the license
says it is and the important question is
whether or not he has made a correct
Asked by Prof. Bruce A. Linton,
appraisal.
U. of Kansas, if broadcasters are resisting program forms which licensees
must submit to the FCC, Commissioner
Ford said broadcasters object mainly
on the ground that the forms take up
too much time of management.
Mr. Bell said the average broadcaster
does not object to the FCC asking what
he is doing in his programming. But
he added that licensees would resist if
the commission drew up a program
standard as to what was the public interest on the basis of submitted program
forms.
NT&T

fiscal picture

outlined

by Klein

National Theatres & Television had
operational earnings of $837,431, or
30 cents a share, in the year ended
Sept. 26, 1961, compared to a loss of
$888,263 from operations in fiscal 1960.
A reserve offor$7.7
possible
loss in
on National
NT&T's
investment
million
Telefilm Assoc., however, resulted in
a loss in fiscal 1961 of about $6.9 million on gross revenues of $43,849,109,
including a net gain of $32,943 from
disposition of properties. In 1960, the
company showed a net loss of $3,088,693 on revenues of $46,543,910.
Eugene V. Klein, who became presiBROADCASTING, January 1, 1962

dent of NT&T last March, said: "Three
years ago an investment was made in
NTA that led to a heavy drain on the
earnings of NT&T. Consistent with
conservative accounting practice, this
year's mentprovision
scales
the investon our books
to andown
indeterminable
value, stated at one dollar. This is the
end of such drains and substantial recoveries are possible."
During the past year, NT&T dropped
1 1 theatres from its roster and added
four new ones, bringing the year-end
total to 213, Mr. Klein reported. He
noted that this compared to a reduction from 251 to 220 the previous
year and said the relatively small
change this year, in contrast to major
reductions earlier, indicates "that this
necessary change in the circuit has
reached a leveling off phase . . . Revenue from theatre attendance is continuing to hold its own. On that basis
and in view of the sounder position of
your company, I am fully confident of
successful results in 1962."

More Warner post '50's
placed in syndication
Seven Arts Assoc., New York, announced last week it is placing Volume
3 of Warner Bros, post-50 features into syndication, starting this week. The
package consists of 41 films, 25 of
which are available in color.
Among

the films in Volume

3 are

"Mr. Roberts," "Battle Cry," "Calamity Jane," "The Sea Chase," and "House
of Wax." Seven Arts released Volume
1 of the Warner library (40 features)
in October 1960, and has sold it in
118 markets. Volume 2, which consists of 141 Warner features, has been
in distribution since May 1961 and has
been sold in 83 markets.
Film sales...
True Adventure (Teledynamics) :
Sold to WWLP
(TV) Springfield,
Mass., and WJBK-TV Detroit.
Long John Silver (Teledynamics) :
Sold to WWLP
(TV) Springfield,
Mass., and WNBQ (TV) Chicago.
Dear Wrestlers (CFCN-TV Calgary,
Alta., Canada): Sold to CFQC-TV
Saskatoon, Sask.
Everglades (Ziv-UA) : Sold to Scrivener-Stevens Co. (Red Bud Food
Stores) for KWTV (TV) Oklahoma
City and KOTV (TV) Tulsa, both
Oklahoma; Gustafson Dairy for
WFGA-TV Jacksonville, Fla.; Northeast Motors and Master Craft Homes
for KNOE-TV Monroe, La.; and to
WTVJ (TV) Miami, Fla., and KXTV
(TV) Sacramento, Calif.
Danger Man

(ITC) : Sold to KJEO
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Record
A

for

Library

of Congress

print of the documentary,

"Walk in My Shoes," an ABC-TV
Bell & Howell Closeup study of the
American Negro, has been presented
to the Library of Congress audiovisual collection. Here, Alfred Beck-

(TV) Fresno, KERO-TV Bakersfield,
KOVR (TV) Stockton - Sacramento,
KVIP-TV Redding and KVIQ-TV
Eureka, all California; WLBW-TV Miami; WCCO-TV Minneapolis; KTHV
(TV) Little Rock, Ark.; KTAL-TV
Shreveport, La.; WJTV (TV) Jackson,
Miss.; KVII (TV) Amarillo, Tex.,
KEZI-TV Eugene, Ore. Now in 63
markets.
Post '48 Columbia Pictures (Screen
Gems): Sold to WTOP-TV Washington (250 features); WTCN-TV Min(320 films
includingfeatures);
pre-'48
Columbianeapolis
and
Universal
KTUL-TV Tulsa, Okla. (375 including
pre-'48's) ; KAVE-TV Carlsbad, N. M.
(325 including pre-'48s), and WCCBTV Montgomery, Ala. (500 including
pre-'48s).
Program

notes...

Deadline ■ The closing date for 1961
entries for George Foster Peabody
awards for radio and television is Jan.
10, Dean John E. Drewry of the Henry
Grady School of Journalism, U. of
George has reminded. Entries will be
considered in six categories: (1) news
(reporting, interpretation and/ or commentary); (2) entertainment (musical

man (1), ABC Washington
president, presents the film to
Roy B. Baker, director of
Library of Congress reference
partment.19.
"Walk in My Shoes"
telecast Sept.

vice
Dr.
the
dewas

and/ or non-musical); (3) education;
(4) youth or children's programs; (5)
promotion of international understanding; (6) public service. There also is
a separate award for radio-tv writing.
Capitol Hill Show ■ Today in Congress,
a nightly Mon.-Fri. summary of the
day's activities on Capitol Hill, begins
today (Monday) on WMAL Washington. Joseph McCaffrey, veteran ABC
newsman, will conduct the show. It
will be sponsored by the U. S. Savings
& Loan League, national organization
representing 4,800 savings and loan associations inevery state of the U. S.
'Velvet' toys ■ MGM-TV's National
Velvet and Revell Inc., New York toy
firm, have completed a new exploitation tie-up. The toy company will prepare aplastic model replica of National
Velvet star Lori Martin and her series
horse, Blaze King, for the post holiday
market. Revell already has a National
Velvet plastic game set.
Mirror looking ■ WCBS-TV has started
a new, once-a-month series, We
Ask You (3-3:30 p.m.) that samples
viewer attitudes and beliefs about tv.
Format is man-on-the-street interviewing by Robert Schakne and Kevin
41

Airborne

etv

system
to be
made
permanent
Foundation and the rest from other
pivot point is Montpelier, Ind., northThe flying television "schoolhouse"
east of Indianapolis and south of
is slowly but surely changing the way
corporate and private gifts. Under
of life for thousands of students and
the future permanent setup, financing
Fort Wayne. The aircraft circles at
23,000 feet. Transmission on chs. 72
would come from the participating
teachers in the Midwest. The impact
and 76 makes it possible for two
of this supplemental teaching aid
schools and from private contributions. These schools ultimately would
promises to be even greater in the
taneously.
lesson programs to be aired simulalso control the system and choose
years ahead, based on initial results
its directors.
The program material is on video
of the present experiment which also
tape. It is produced and recorded at
support the technical feasibility of
High Visibility ■ How good is the
the MPATI studios at Purdue. The
signal? Not perfect, but very good,
uhf transmission in such an application.
those involved in the midwest test
DC6 planes also base there (one
report. Reception problems appear
plane is a standby) and are owned
Even though Westinghouse was unto stem more often from the quality
successful inwinning acceptance of
by MPATI.
of the local school installation rather
The planes were outfitted by WestStratovision during the television rethan from any flaw in the airborne
allocations proceedings of the late
inghouse Broadcasting Co. One of
the
problems
overcome was kinks in
transmission.
The
engineers
still
are
1940's, the technique is being tested
the
hydraulic
gyroscope system,
trying
to
identify
phenomena
that
by the Midwest Program on Aircause a light bar effect to sift through
borne Television Instruction during
which keeps the 24-foot transmitting
antenna pointed straight to the ground
the present school year with such
the picture, but it is much less pronounced now than it was originally.
regardless of the angle of the plane.
favorable response that steps are well
Apart from the fringe areas, the
under way to establish the system on
Another was a proper protective enclosure for the power generator,
only other spot that causes some
a permanent basis.
which
had
to be tucked into the tail
A group of 75 leading midwest
tricky reception problems is that
section where critical aircraft control
educators and administrators are to
within a 30-mile radius beneath the
meet Jan. 12 at MPATI headquarters
gear could be damaged should the
plane. Most all antenna installations
must be carefully oriented to the
at Purdue U., Lafayette, Ind., to
generator fly apart unprotected.
Down to Earth ■ MPATI associinitiate formal incorporation steps.
plane so as to avoid out-of-phase rePapers are to be filed in that state by
ates are amused that they must conception of secondary reflected sigthe end of the month.
nals. The majority of installations
tinually explain that the teachers seen
are master antenna systems which
The initial experiment still in progon tv really aren't cramped up in the
translate the uhf signals into vhf for
plane all day long waiting their turn
ress is a two-year project, a year to
in some tiny aerial studio. Popular
prepare and a year to operate on the
reception in the classroom on regular vhf sets. In some cases uhf sets
air. Technical problems with the airbelief just doesn't seem to comprecraft, however, delayed the start of
pick up the telecast directly.
hend that the plane is full of elecThe effective coverage radius is
tronic gear instead.
the lesson programs until this fall.
The cost of the experiment will top
200 miles, encompassing an area of
At present, it's estimated that some
500,000 elementary and high school
six states and including cities such as
$8 million, about three-fourths of
this amount coming from the Ford
Chicago, Detroit and Louisville. The
pupils in the coverage area are ac-

Delaney, CBS newsmen. Frank J.
Shakespeare Jr., vice president and general manager of WCBS-TV, introduced
the first program on Dec. 23.
Specials ■ Purex Corp. and NBC-TV
have set two one-hour specials for
viewing next month. "The Lonely
Woman" will be seen Jan. 4 and "The
World of Jimmy Doolittle" will be telecast Jan. 18.
Liebman comedy ■ Max Liebman,
pioneer tv producer, has been signed
by CBS-TV to develop a new one-hour
comedy series. The multi-award-winning producer (Your Show of Shows)
will begin development of the new
series immediately.
More information ■ WBBM Chicago,
to meet awakened listener interest in
information type programming, has
started a three-hour interview program,
Composite, in the Saturday 7:15-10:15
p.m. period. Interviews with educators,
religious leaders, businessmen and
others are in the five-minute segments.
Really big shew ■ KYW-TV Cleveland
42 (PROGRAMMING)

has unveiled its new daytime spectacular, the Mike Douglas Show, a daily
90-minute live program featuring noted
entertainers sharing m.c. duties with
Mike Douglas. Audience participation
also will be encouraged. Carmel Quinn,
Irish singer, was
hostess.

last week's guest

Accepted ■ WTVJ (TV) Miami announced that its locally-produced program, "A Question of Survival," has
been accepted by Television Affiliates
Corp. for showing to its member stations in 1962. The show originally was
shown Oct. 26.
First children's series ■ The first children's tv series produced by the Methodist Church will be released early in
1962. Breakthru consists of 13 halfhour programs aimed especially at nineto-eleven year olds. It will be presented
by councils of churches or other cooperative agencies as a program of the
Broadcasting & Film Commission of
the National Council of Churches.
British series ■ Production of Zero

One, a half-hour adventure tv series
starring Nigel Patrick and Bill Smith,
has been started at MGM's British
studios in Herts, near London. Lawrence P. Bachman, head of British
production for MGM, is producer of
the series, with Aida Young as associate producer. Elliott Baker, New
York tv writer recently moved to London, is script editor. BBC is co-producing the series with MGM-TV and
will carry it on the BBC tv network
starting early next year.
Asian art series ■ A new series called
Far Eastern Art is being developed for
broadcast on the National Educational
Television Network. Dr. Didier Graeffe,
artist, composer and professor at the
U. of Florida, will be host on the fourprogram video-tape series, which is produced by WUFT (TV) Gainesville,
Fla.
New series ■ A six-part television series,
Creative Man, is being developed for
National Educational Television, New
York, by San Francisco's educational
BROADCASTING, January 1, 1962

tively participating in classroom sessions through the television teaching
program. The plane transmits five
hours a day Monday through Thursday. MPATI reports the area includes atotal of 7 million students,
including college level, who could be
served if curricula, receiving gear
and program material were available.
Eventually the MPATI system
could transmit six lesson programs
simultaneously from a single plane,
although it is possible that at that
time the video tape playback units
would be on the ground instead of in
the plane and the signal relayed up
to the aircraft for re-transmission.
Other long-range possibilities include
splitting each 6-mc channel into 3-mc
channels. CBS Labs Inc. is under
contract to explore this area, but
MPATI isn't pushing it now.
Educational ch. 11 WTTW (TV)
Chicago rebroadcasts the MPATI
airborne programs so that many local
classrooms can use the material without the expense of the uhf master
antenna-translator system. MPATI
also is making video tapes of its
courses available for closed circuit
use locally. Over 1,300 lesson programs are available already, but they
can be obtained only in full-course
form. The subjects range from mathematics, music, history and foreign
languages to science.
Educators are pinning high hopes
on the airborne system as an effective and economical way to bring the
best of teaching skills to the fast
growing school populations. They

tv station, KQED (TV). Members of
the staff of Institute of Personality Assessment &Research at U. of California
will take part in each program.
New series ■ Showpac Inc., New York
producing company of Alan Neuman
and Sherman F. Dryer, has completed
arrangements with 20th Century-Fox
tv for a new half-hour series, Cover
Story. Pilot of the news-feature type
of program, which Messrs. Neuman
and Dryer will produce, will be filmed
in December.
More tv news ■ A new Monday-to-Friday five-minute news report will start
Jan. 2 on NBC-TV, 2:25-2:30 p.m.
EST. The series will originate in Chicago with Floyd Kalber, NBC News
correspondent and will be produced by
Frank Jordan, manager of news in
Chicago.
High Society ■ Debutante '62, first of
two filmed one-hour documentaries on
society in the U. S. to be presented by
NBC News, will be telecast on NBCTV, Feb. 9, 9:30-10:30 p.m. EST. Both
BROADCASTING, January 1, 1962

The necessity of keeping this antenna pointed straight down, refeel its value will become even more
enhanced in the years ahead as the
teacher supply tightens and the demand grows for conveying more and
more information to students of our
exploding scientific progress. It is
estimated that the volume of scientific information that must be taught
in high school during the next decade
alone will double.
'Great Promise' ■ Typical of educators who sense the value of the
new medium is Dr. Urban H. Fleege,
chairman of the department of education at DePaul U., Chicago, and
one of 20 area coordinators for
MPATI. Apart from thinking up
new answers to quips about his initials, "U. H. F.," Dr. Fleege feels etv,

gardless of the plane's angle, is
one of the technical problems
airborne and otherwise, is a "new
teaching approach of great promise."
But tional
he television
is realistic,
"Educais not too:
a miraculous
gimmick. It is only as good as what
is put into it and how we utilize that
which
comes Kennedy
from it." considers the
President
airborne experiment "a signal achievement which is in the American tradition of public and private ownership
for the harnessing of technology for
theFCC
benefitChairman
of all."

Newton

Minow

said the commission is pleased "to
have played a part in the fashioning
of this facility." He also saluted its
promise of bringing quality education
at low cost to a wide geographic area.

programs will be produced by Bill Wilson and sponsored by Clairol Inc.

EST), on NBC-TV.
is producer-director.

Show available ■ Anheuser-Busch, St.
Louis, has renewed syndicated program
The Third Man in approximately 80
television markets for Budweiser beer

Red China documentary ■ B. F. Nielson Assoc., New York, has produced a
half-hour documentary film, Red China
. . . Outlaw, which is being distributed
to tv stations by the Filmvideo Releasing Corp., New York. The film, narrated by Bob Considine and produced

and announces availability of the program for sponsorship in other markets.
Budweiser acquires all national rights
and re-sells the show in areas which
it does not use. Production of new programs has begun in Hollywood at Mark
VII Studios under supervision of Irving
Asher.
Starts production ■ Lone Sierra, first
Warner Bros, tv series to be made in
technicolor, started filming earlier this
month on location in the Sierra Madre
mountains. The adventure series, being produced for ABC-TV, stars Art
Lund.
Hallmark special ■ A 90-minute color
production of the dramatic comedy
"Arsenic and Old Lace" will be presented on the Hallmark Hall of Fame
series on Mon., Feb. 5 (9:30-11 p.m.

George Schaefer

by Joseph P. Mawra, utilizes film footage taken in Red China as well as film
obtained from the United Nations' library. It highlights atrocities committed against the people of Tibet and
U. S. prisoners of war in Korea, according to Mr. Mawra.
How to be a cop ■ The New York City
Police Dept. plans to develop and produce in-service training films to be
broadcast to members of the force over
WUHF (TV) New York, experimental
uhf station which recently went on the
air. Police Commissioner Michael J.
Murphy appointed Jack Perlis, New
43
York public relations executive, as tv
consultant to the Police Dept. Mr.

Taynod Productions champions the 'in-between'
Taynod Productions Inc., which
Roger Williams playing and discusshas survived its baptism of fire in the
ing well-known songs; a half-hour
tv production field with Kukla &
show produced on location in cities
Ollie, currently
throughout the country pointing up
local entertainment and folkways,
on NBC-TV
and a series of 13 one-hour pro(Mon.-Fri., 5grams, tentatively titled Winter Spe5:05 p.m.), becials, which will be produced in aslieves there's a
sociation with the International Profuture in sofessional Ski Racers Assn. on locacalled "in-betion at various sites of ski competitween" protion this winter.
grams. Sherril
Taylor, Taynod
All of Taynod's productions will
be produced on tape, Mr. Taylor
president, defines the phrase
pointed out. He noted that this proMr. Taylor
gramming has sales appeal abroad,
this way: "Proand
mentioned
that Kukla & Ollie
grams that fall in between those that
will be offered shortly for sale in
are meant to be highly entertaining,
such as situation comedies and westother countries through the film division of NBC International.
erns, and those that are informative
Taynod was founded earlier this
and factual, such as documentaries."
year by Mr. Taylor and Jory NodA group of "in-between" proland, executive vice president of the
grams, which Mr. Taylor offered to
company. Mr. Taylor was media
networks and agencies during a busisupervisor for J. Walter Thompson
ness trip to New York from Taynod's
in Chicago, and earlier had been a
headquarters in Chicago, included:
CBS promotion and advertising offiA medical "semi-documentary" of
cial. Mr. Nodland was formerly an
five-or ten-minutes in length in which
NBC-TV account executive in Chia general practitioner and a specialist discuss an illness with a patient;
cago. Taynod maintains offices in
Chicago, New York and Hollywood.
a ten-minute show spotlighting pianist

Perlis will serve without fee.
Health awards ■ Television programs
appearing during 1961 on major diseases and on public health problems are
eligible for submission to the 13th annual Albert Lasker medical journalism
awards program. Awards consist of
$2,500, an engraved citation and a gold

statuette. Deadline for entries will be
Feb. 6. All material should be addressed to Albert and Mary Lasker
Foundation, Chrysler Building, New
York 17, N. Y.
KABC programming ■ Hank Weaver,
veteran western news and sports broadcaster, on Jan. 1 starts Hank Weaver

Western Sports on KABC Los Angeles
and ABC Radio West, Mon.-Fri., 5:456 p.m. Jim McCulla, KABC staff
writer, starts two newscasts, both Mon.Fri., at 4:15-4:30 p.m. and 6:15-620
p.m. KABC has also shifted Alex
Drier's Mon.-Fri. reports from Chicago
to 4:40-4:55 p.m. and his new Good
News With Alex Drier becomes a part
of the station's 11-11:15 p.m. news
period. William Winter's news analysis
also moves to a new KABC time, Mon.Fri., 6:20-6:30 p.m. Changes are designed to strengthen the KABC schedule of 18 hours of news and conversation daily, which was revamped last
Oct. 30.
New series ■ Billy Bang Bang, a new
five-minute tv series produced by Screen
Features Inc., will be made available to
stations and advertisers by MGM-TV,
according to Richard A. Harper, MGMTV director of world-wide syndicated
sales. The five-minute episodes are
combined in "cliff hanger" style, with
each story running between 10 and 17
separate episodes in length. The series
is designed for five-times-weekly programming, and 150 of the episodes
are already completed.
Sounds ■ A collection of 75,000 sound
effects — 50,000 of everyday sounds and
25,000 of once-in-awhile specials — has
been made available to tv, radio and
motion picture producers by RadioUniversal Recorders of Hollywood.
Martin Hersh, president of R-UR, said
that the collection, classified on 250
long-playing recordings to provide immediately anything from the sigh of a
sleeping infant to a train wreck, will
be made available to the company's
customers without charge. Two catalogues listing the sounds will also be
available.

GOVERNMENT

FCC

TIGHTENED

THE

Minow

report cites disciplinary

A stern note, which was absent in
similar reports by previous chairmen,
was sounded last week by FCC Chairman Newton N. Minow in his year-end
statement. He pointed to the 20 shortterm license renewals in 1961 "where
the commission was unable to find that
the past operation of the station merited
a full three-year license." He cited as
example the denial of an fm station (in
Elizabeth, N. J., to Suburban Broadcasters) on grounds the applicant had
made no effort to ascertain the needs of
the community. And he referred to a
hearing examiner's recommendation that
a station's license not be renewed because the licensee was " 'woefully in44

SCREWS
actions, asks

IN
more

1961
power

adequate' in discharging his broadcast
responsibilities regarding 'indecent and
obscene' programming," and for overcommercialization (WDKD Kingstree,
S. C).
Short-term licenses and fines for violations not warranting license revocation proceedings were applied this year
under recent congressional authority,
the chairman wrote.
Mr. Minow indicated the legislation
he would like from the new session of
Congress: "a certain degree of regulation" over networks and catv systems;
a law requiring tv receivers to be
equipped to receive uhf as well as vhf
channels; the power to invoke summary

judgment procedure in certain cases;
repeal of the present prohibition on the
FCC's considering public interest in station sales; that abandoned tv towers
must be marked for air safety; repeal
of the present ban on the FCC, once a
case has been reversed and remanded
on appeal, from reopening the record
to hear new evidence or consider new
FCC In Courts ■ The commission
parties.
maintained
a creditable batting average
as a party to 61 cases in federal courts
during 1961. The Supreme Court refused to hear five cases appealing
against the FCC; the Court of Appeals
affirmed the commission in 18 cases,
reversed it in four others. Nine cases
were dismissed, six were remanded and
nineteen were pending at year's end,
Mr. Minow reported.
The commission staff has less than
BROADCASTING, January 1, 1962

tripled since the FCC began operating
27 years ago, although the work volume
is about 35 times greater, Mr. Minow
said. "Fewer than 1,400 employes
now administer to 3.3 million radio
permittees as compared to 500 persons
who looked after 108,000 authorizations in 1934," the chairman pointed
out. The 3.3 million refers to radio authorizations ofall kinds on the FCC's
active records at year-end. This is nearly 400,000 more than a year ago —
3,800 am stations against 3,700 last
year; 1,100 fm stations against 1,000 at
the end of 1960. Only 21 new commercial tv stations were authorized, bringing the total to 655. Four new etv stations in 1961 made a total of 70 in the
country.
The fact that "the field staff is kept
so busy with interference complaints
that it must curtail some of its periodic
inspection of stations," the chairman
mentioned as another indication of the
agency's workload.
The chairman reported on space
communications (as first priority), on
defense communications, clear channel
broadcasting, the North American Regional Broadcasting Agreement and international allocations, as well as on research, safety and special radio and
common carriers.
LEADS
KTOD

denies

broadcast

of unauthorized

IN

SERVICE

tone

In the wake of a dispute over whether
KTOD-AM-FM Sinton, Tex., had
broadcast an audio tone to foil home
recorders, the station told the FCC that
it plans to file a formal request for
authority to experiment in such transmissions.
KTOD denied published stories carried on national news wires that it had
used the system, developed by L. L.
Stewart, consulting engineer, during regular broadcast hours. David Coover,
Corpus Christi attorney for the station,
said that wire service reports that
KTOD had used the tone above a
broadcast of celloist Pablo Casals were
"entirely in error." He said KTOD is
trying to determine the source of the
report, which prompted an FCC executive to question the legality of such
broadcasts.
The device developed by Dr. Stewart
reportedly transmits a high frequency
tone which cannot be distinguished by
the listener but which will ruin a tape
recording of the broadcast. In a telegram to the FCC represented as the position of the station, it was stated that
KTOD has used the device during experimental hours only. FCC rules
prohibit the transmission of extraneous
sounds without special permission, a
commission spokesman said.
BROADCASTING, January 1, 1962

Raising funds to operate a hospital . . . that is the
job of ALSAC (Aiding Leukemia Stricken American
Children.) The ALSAC organization, headquartered
in Indianapolis, is responsible for raising funds to
operate St. Jude's Hospital, research and treatment
center built to fight this dread disease. ALSAC believed teenagers would be willing and able to help in
this fight. They came to WIBC to test the belief.

LEADS

IN

AUDIENCE

Teenagers in the WIBC

audience responded.

Thirteen hundred volunteered to "march against
leukemia." And adults responded, too. They gave
$15,600, an average of $12 per volunteer worker . . .
60% higher than that achieved by door-to-door solicitations ofthe average national health organization.

LEADS

IN

LISTENER
ACCEPTANCE

Just as the tremendous WIBC audience responded
to the ALSAC cause, so can it respond for the national
advertiser. With 50,000 watt coverage, WIBC blankets
the 46-county Indianapolis trading area . . . and
Pulse shows WIBC 1st in audience morning, afternoon and night in both Area and Metro surveys. *
*Pulse 46-County Area Survey, April, 1961
*Pulse Metropolitan Area Survey, October, 1961

2835 N. Illinois Street
Indianapolis 8, Indiana

50,000
WATTS

1070
KC
WIBC

The Friendly Voice of Indiana
JOHN

BLAIR & COMPANY
National Representative

WIBC IS A MEMBER OF
THE BLAIR GROUP PLAN
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and

men

what

they

have

said

about

JOHN F. KENNEDY: "I congratulate and commend The
Advertising Council for its two decades of public service
to the U.S. Government in bringing important public
messages to the American people. The Council can well
be proud of its record in war and in peace. We shall continue to look to the Council for help in communicating
a variety of essential public messages in these critical

have been worth many millions of dollars to our Government. When I spoke to your group on March twentyfourth, I said I thought it one of the most important

times."

agencies in the country."

DWIGHT D. EISENHOWER: "The results of your work
are obvious. The various Government departments
whose programs you have done so much to forward have
reason to be grateful to you. Your combined efforts

The voluntary, unpaid work of The Advertising

ing donated by American business — by companies,

Council — for Government and for private causes —
is simple to explain: Let the American people know

magazines, newspapers, broadcasting stations, networks, motion picture producers, outdoor and transit

about things that need doing and let them know
how to go about it. The people pick it up from there.

companies. Advertising agencies prepared the advertising campaigns free of charge.

Take a moment

In 1960 alone, the advertising donated to the Coun-

to look at the campaign symbols at

the right. You may have worked in your own community in behalf of some of them. You may have

cil's public service campaigns added up to 226 million
dollars. Not a penny of tax money was spent for it.

bought Bonds, solicited funds or helped get out the
vote. Whatever you did, you did freely by your own

The work is not finished. In today's cold war the need

choice simply because the need was there.
The power behind all of these campaigns was supplied through The Advertising Council by advertis-

is as great as in yesterday's hot war. On the occasion of its twentieth anniversary, The Advertising
Council reconfirms its pledge of
support. How

about you?

The
Advertising
Council ... for Public
Service
If you would like to know more about The Advertising Council, this magazine suggests
you write to it for a free booklet: 25 West 45th Street, New York 36, X. Y.
4e
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HARRY S. TRUMAN: "The dissemination
of wartime information through advertising played a vital part in bringing to
the people the story of what had to be
done to speed victory. Our problems did
not end with the war, and there will be
many which cannot be solved without
the cooperation of the people."

FRANKLIN D. ROOSEVELT: 'The voluntary contribution made by advertising
men and women under the Council's
leadership has been of notable assistance
to the Government's wartime information programs. I am gratified to learn
that the Council plans to continue its
public service."

HERBERT HOOVER: "I congratulate the
Council on twenty years' service. I have
had occasion to witness (your) effectiveness in raising funds to relieve the
famines in Europe and in giving wide
publication to the reports of the Commissions on Organization of the Executive Branch of Government."

The Advertising Council, supporting these and many other public service causes with men, materials and money contributed by American business, helps solve more problems and serve more people than any other single private institution.

-A- HIGHER EDUCATION

Forest Fire
Prevention

U.S.
Savings Bonds

Stop Accidents

Confidence in a
Growing America

KEEP IT BRIGHT
Aid to
Higher Education

Radio Free
Europe Fund

American
Red Cross
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Keep
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Networks

back

up

USIA's

tv

undertakings

COOPERATION HELPS AGENCY'S OVERSEAS PROGRAMMING
The three television networks may
"enhanced" the speed with which rehave their differences with some sectors
quests were handled and that the appointment of USIA liaison men by the
of government, but with the U.S. Information Agency their relations are
networks has made cooperation "easier
smooth as silk. This was the word last
for us and them." He said the agency
no longer has to deal with two or three
week from USIA officials who praised
or more individuals at a network when
the networks for their cooperation in
seeking footage, as it sometimes did.
providing the agency with filmed maAs an example of cooperation, Mr.
terial for its foreign information proWheeler cited NBC's assistance when
grams.
the agency produced a 15-minute docu"We*re getting the greatest possible
mentary on the death of U.N. Secretary
cooperation from the networks," said
General Dag Hammarskjold. "We used
Romney Wheeler, director of USIA's
NBC material, worked in their studios
television service. "Our arrangements
in New York, and although we directed
with them are working well. . . . We're
the show, we employed NBC techin touch almost daily. . . . We're getting
nicians," he said.
material all the time." The tv service's
Although the footage was largely the
New York representative, Howard
same as that used by the network in a
Maier, who bears most of the day-to15-minute news special, the USIA prodday burden of dealing with the netuct bore little resemblance to it. It was
works, echoed these sentiments.
printed in five foreign languages and
This happy situation grew out of a
White House luncheon last fall, when
specially edited to meet the requirements of the agency.
the chairmen of ABC, CBS and NBC
were entertained by President Kennedy
The Hemingway Show ■ USIA is also
and Edward R. Murrow, USIA director
in touch with NBC for an hour-long
documentary on Ernest Hemingway,
(Broadcasting, Oct. 9).
shown on DuPont Show of the Week in
The purpose of the luncheon was to
tell the network chiefs of the agency's
need for tv documentary material, both
that which had been used and that
which had been edited out and never
used. The President and Mr. Murrow
assured their guests that USIA has no
intention of competing with the broadcasters in their foreign markets. They
said the agency simply wants to adapt
the material to its own special needs to
explain America's position abroad, particularly in underdeveloped countries.
Liaison Men Named ■ The network
chairmen made no commitments, but did
promise to appoint liaison men through
whom the agency could make its requests. Subsequently, CBS named
Merle S. Jones, president of CBS television stations, and NBC selected
William R. McAndrew, executive vice
president for news. ABC didn't designate aparticular individual, but working
arrangements were established with
USIA through Donald W. Coyle, president, and James Larkin, manager of
station development, ABC International
Television Inc.
These simple administrative moves —
and, presumably, the sense of urgency
imparted at the White House luncheon
— have had their effect. Mr. Wheeler
last week said the networks have "always" been cooperative.
But Mr. Murrow, a former CBS vice
president and news commentator, is
known to have felt, before the meeting
with the President, that the networks
could do even more to help the agency.
In any case, Mr. Wheeler said that
the actions taken following the luncheon
48 (GOVERNMENT)

the fall. "The network is planning a
normal foreign distribution, and we're
happy about that," Mr. Wheeler said.
"But we might want to distribute it in
areas where the network wouldn't normally agency
market it." generally pays a footage
The
fee for outside material. But some films
are simply borrowed. Mr. Wheeler
mentioned a CBS half-hour documentary on the Polaris submarine, provided at no charge. Some was shot by
the Navy, he said, but more than half
was CBS footage.
In addition to the networks, some
independent companies have been providing material. Mr. Wheeler said this
included a Talent Associates-Paramount
Ltd. dramatic program on the Berlin
wall, which originally appeared on
CBS's Armstrong Circle Theatre, and
Beats
FCC

Paar without
Chairman

tears

Newton

N.

Minow won a "narrow" decision
over NBC-TV's Jack Paar as the
top newsmaker of 1961 in the
entertainment field. Chairman
Minow was picked in a poll of
Associated Press member newspapers and radio and tv stations.
The chairman's "victory" was attributed to his "vaste wasteland"
speech last May before the NAB
convention in Washington in
which he charged television with
programming failures.

the Sterling-Wolper documentary on
Rafer Johnson, the Negro athlete who
won a gold medal for the United States
in the decathalon in the 1960 Olympic
Games in Rome.
The agency still has a number of
projects pending with the networks.
"There's nothing world-shaking about
the material requested," he said. And
the agency will still have to do a lot
of work on the film that it gets — editing
it, writing new commentaries, and printing it in the languages of the countries
to which it will be sent. But having
some access to the networks' bulging
film libraries, he indicated, is helping
the agency to give new impact to its
informational programs.
FCC

refuses

to comment

on CBS's 'Bookie Joint'
The FCC poured little balm on the
wounds of Boston, still smarting from
the Nov. 30 CBS Reports program,
"Biography of a Bookie Joint." The
commission replied unenthusiastically
to John F. Thompson, speaker of the
Massachusetts House of Delegates, who
asked the FCC to do something about
the program which he alleged damaged
the reputation of the House.
The program was an on-the-spot report of a Boston police raid on an
alleged bookmaking establishment. Boston policemen were photographed entering and leaving the shop prior to the
raid.
The FCC asked Mr. Thompson if he
had requested of stations which showed
the program time to respond to what
he felt was unfair. If so, what had
been the response, the FCC asked.
The commission also asked the
speaker to be more specific in his complaint and to cite those remarks or incidents on the program which he felt
were unfair or derogatory.
Examiner

opposes

ch. 9 move

An FCC hearing examiner Dec. 21
said no to a bid by WMUR-TV Manchester, N.H., to move its antenna
closer to Boston. In an initial decision,
examiner Charles J. Frederick recommended that the station's request be
denied because 304,560 people no longer
would be in WMUR-TV's present Grade
B contour. Only 88,516 new people
would be covered by the station's Grade
B coverage area, the examiner said, if
the station is permitted to move its transmitter from a site seven miles west of
Manchester to approximately 17 miles
south-southeast of the city and to reduce its present 1,030-foot antenna to
519 feet above average terrain. This
is the second time an attempt has been
made to move WMUR-TV's antenna
closer to Boston: Storer Broadcasting
BROADCASTING, January 1, 1962

Co. tried to buy the ch. 9 facility some
years ago, contingent on permission to
move its transmitter closer to Boston.
That transaction ran afoul of aviation
interests.
Case

reassured

NJ.

will not be neglected
FCC Chairman Newton N. Minow
has informed Sen. Clifford Case (RN. J.) he will give his "fullest attention" to finding a way to allocate a
commercial tv channel to New Jersey.
He responded to a letter from the senator decrying the channel
loss of the
vhf commercial
as state's
a resultonly
of
the sale of WNTA-TV (ch. 13) Newark to educational interests (Broadcasting, Dec. 25, 1961).
The chairman pointed out that a
condition of the sale of WNTA-TV
was that the purchaser take note of its
obligation to cover New Jersey news
and special events. He said the eventual solution to the state's problem may
lie in more extensive use of uhf channels but said the FCC would study relative merits of vhf and uhf allocations
in New Jersey "in order to achieve maximum service consistent with the public interest."
Program hearing rules
for media announced
Ground

rules for news media cov-

erage of the FCC's network programming hearings beginning Jan. 23 have
been laid down by the agency, with
at least three radio and tv firms planning on-the-spot coverage.
As it did for the advertiser hearings in New York (Broadcasting,
Oct. 9), WNYC New York plans to
broadcast the proceedings live. Washington, D.C., Tv & Radio Programs
Inc. will use the hearings to kick-off
its planned series on "U.S. Hearings
Highlights." Headed by veteran broadcaster G. Bennett Larson, the new firm
will film the hearings and condense the
testimony into programs for syndication
to tv stations.
Metropolitan Broadcasting Div. of
Metromedia Inc., will tape the hearings for selected program material to
be aired on its two radio stations, WIP
Philadelphia and WHK
Cleveland.
Metropolitan may bring its cameras into the hearing room also, but has no
definite plans at the moment.
Commissioner Robert E. Lee has
been designated as FCC liaison with
news media in requests about the hearings. Expecting a large audience for
the opening testimony of CBS Inc.
President Frank Stanton, the FCC has
moved the sessions into a large room to
be designated later at the Interstate
Commerce Commission.
The commission said that "exclusive"
BROADCASTING, January 1, 1962

here's

why

AUTOMATIC

you

should

(j^jjc) TAPE

choose

CONTROL

Since ATC's introduction of the tape-in-magazine system in 1958, all new
tape cartridge developments have come from one company . . . Automatic
Tape Control Inc. In 1960, ATC introduced the Dual-Tone system which
allows automatic actuating of other equipment, such as reel-to-reel tape
machines, Seeburg record changers, slide changers in TV, etc. In 1961 came
the remarkable ATC 55, which plays up to 55 magazine-loaded tapes (and
actuates other equipment) in sequence without reloading, resetting or manual
cueing. And, in 1962, Automatic Tape Control Inc. will introduce an
accessory unit that performs the functions of automatic program logging and
automatic billing direct from magnetic tape! Only Automatic Tape Control
equipment is designed for maximum flexibility and for the future . . . allowing
for easy conversion to full or part-time automation or to automatic program
logging and billing for your station! Made by broadcasters for broadcasters,
and formerly distributed exclusively by Collins Radio Company, there are
more than 4,000 thoroughly tested and proved ATC units in use in over
600 radio and TV stations. For complete information, a collect phone call
will put you in touch with First Class licensed broadcast engineers who can
answer all your questions. AUTOMATIC TAPE CONTROL INC., 20949
E.Washington Street, Dept. 116, Bloomington, Illinois.

coverage will not be permitted and that
pool arrangements must be worked out
if more than one group wants to film
the proceedings.
A proposal to move the hearings up
one day — to Monday, Jan. 22 — was
considered by the FCC but rejected.
The present date represents a two-week
postponement from the originally
planned start of Jan. 9.
FCC

to

consider

Craney endorses FCC
microwave action

He said then that the industry is
greedy for profit and is paying too little
attention to good drama and music.
He felt that television could do more
for its audience, and musicians, by re"the great
Deadline,cordingDec.
11). orchestras." (At

KOMA
Mr. Craney, who was a vigorous op650,000."ponent of catv when he operated the
Z Net stations, called the FCC's tentative decision an encouraging sign for
Montana broadcasters. He added that
the commission should study the use
of boosters and translators to extend
tv coverage to rural areas.
A new

voice

cries

for programming

reforms

Rep. Frank Thompson Jr. (D-N.J.),
one of the latest, and sharpest, congressional critics of television, says broadcasters should either quit programming
"junk" or forfeit their licenses.
In a newsletter to his constituents
the congressman said he knows there
is "great demand for much of the
junk" on television. But the air-waves
belong to the nation, not the broadcasters, he said.
"Those companies, in my opinion,
should be compelled to improve their
public service programs or to forfeit
their licenses," he added. "Deodorant
sales might drop a bit if a ballet or
symphony were shown instead of a
murder, but I think that the real owners
of the air, the people, have even more
right to profit than do the manufacRep. Thompson's remarks were, it
turers."
appeared,
designed in part as support

in the
Corp.
former
it was

too bad it wasn't made five years ago.
E. B. Craney, former veteran Montant broadcaster, observed that if the
decision had been made five years ago,
there would have been eight more tv
stations operating in Montana, doubling the number now on the air.
The commission last month instructed its staff to draw up an order
denying the application of the microwave company to carry tv signals from
Billings, Casper-Cheyenne and Idaho
Falls to community antenna systems in
Riverton, Lander and Thermopolis,
Wyoming (Broadcasting, Dec. 18,
1961).
If the commission had taken the
50 (GOVERNMENT)

House education subcommittee that is
looking into the economic plight of
performing artists, began his attack on
television during hearings in San Francisco on Dec. 8.

estimated, "raising the total year end
Montana cable take to better than $1,-

3-year holding rule
A special FCC meeting has been
scheduled for this Thursday (Jan. 4) to
consider final action on a new rule requiring the original grantee or purchaser of a station to hold the property
for minimum of three years except under certain conditions (Closed Circuit, Dec. 4, 1961).
Rulemaking has been outstanding for
over a year and has met almost unanimous opposition of the industry. Despite
this, a majority of f commissioners
(comments were first Invited on a 5-2
vote) favor some restrictions on station sales but there is a lack of agreement on what form they should take.
The Broadcast Bureau has recommended that rules be tightened somewhat from those proposed in December 1960. The bureau would not allow
sales because of death of key personnel
and lack of operating capital. The staff
also favors a much closer scrutiny of
sales by multiple owners even when
Jhe outlet involved has been owned for
Snore than three years.
| One view, at the commission level,
is that a sale should be allowed when a
station is held less than three years but
that owners should be prohibited from
selling or buying additional properties
for a like period.

The FCC's apparent decision
Carter Mountain Transmission
microwave case was hailed by a
Montana broadcaster, who said

position it took last month five years
ago, Mr. Craney pointed out, there
would have been operating stations in
Kalispell, Havre, Lewistown, Miles
City and Livingston, and second stations in Missoula, Butte and Helena.
In his Dec. 24 letter to Montana
broadcasters, Mr. Craney said about
. 1 6,000 Montanans pay $950,000 a year
to see Salt Lake City and Spokane
tv signals. Another 12,000 are expected
to become catv subscribers in 1962, he

of FCC Chairman Newton N. Minow's
"vast wasteland" description of television, and rebuttal to the defense of
television voiced on Dec. 7 by CBS
President Frank Stanton and NBC
Chairman Robert Sarnoff (Broadcasting, Dec. 11, 1961).
Decide For Yourself ■ Rep. Thompson said the "top executives of the major broadcasting companies" answered
Mr. Minow by stating, "in effect, 'We're
great, good and perfect. Minow is dead
wrong.' " The congressman advised his
readers to watch television and decide
for themselves who is correct.
"Someday," he declared, "it might
occur to the tv executives that a few
hours of the best live performances
each week might be good for their public relations, their souls, perhaps, and
even their pocketbooks."
chairman
Thompson,
Rep.

of a

not

says

willful,

violations
repeated

KOMA Oklahoma City, while agreeing it may have violated portions of the
FCC's technical rules (which it said
were possibly ambiguous), claimed
there
nothingand
"willful
repeated"
in the was
violations
said itor should
not
have to forfeit $10,000 (Broadcasting,
Nov. 27, 1961).
The FCC's notice that it intended to
fine the station cited KOMA operations
between midnight and 4 a.m. with its
daytime facilities and charges that
KOMA operated beyond its authorized
50 kw at various monitoring points.
The station responded that its nighttime operation without directional antenna was due to a misinterpretation of
FCC rules. It said this operation had
been logged by KOMA in its 1956
plication for renewal of license, that
FCC had reviewed this application
still renewed the license. KOMA
fered this as proof that the rule

apthe
and
ofwas

open to "more than one reasonable interpretation." KOMA claimed that the
incident harmed no one and that no
other station complained of interference. KOMA further said that it complied with the rule as soon as the FCC
brought it to the station's attention, and
that it "proceeded diligently to permanently correct the defects so that field
intensity strength at monitoring points
could be maintained within license
The station said
were not willful,
novalues."
fine should be
should the FCC

that, since its offenses
nor of evil purpose,
imposed. It said that
reject its pleading in

mitigation, the most that would be justified would be "a nominal sanction."
Engineering statements attached to
the KOMA pleading explained that gas
and oil installations in the Oklahoma
territory surrounding the station made
it difficult to establish correct power
levels at the monitoring points but that
Storz Broadcasting Co., licensee of
KOMA, was working with the engineers
to overcome the technical problems.
KOMA operates on 1520 kc (Class
I-B clear channel) with 50 kw, unlimited, directional antenna at night. Todd
Storz is principal owner.
BROADCASTING, January 1, 1962

INTERNATIONAL

Commercial
WHILE

ONLY

SIX

tv

COUNTRIES

There is a continuing trend toward
commercial television in western Europe
and by 1965 all of the free countries
there are expected to have some kind
of commercial system, according to a
year-end report distributed by the television division of the Motion Picture
Export Assn. of America to members
last week.
The report notes that only six countries on the Continent (Germany, Italy,
Luxembourg, Monte Carlo, Austria and
Finland) permit advertising today, but
pointed to these factors that will contribute to the emergence of commercial tv: The overlap in coverage between commercial and non-commercial
countries; the rapidly growing agitation
for tv advertising on the part of businessmen, and the mounting costs of a
sustaining tv service comparable to the
one that is advertiser-supported.
A condensation of television developments in Western Europe, provided by
MPEAA follows:
West Germany: The nine vhf stateowned television stations of the first
channel now cover over 90% of the
federal republic. They operate as a
network between 8 and 11 p.m. every
night except Sundays and holidays. No
sponsorship of programs as such is
allowed, but spot messages of 15, 20,
30 and 60 seconds duration are inserted during three periods each weekday evening — at 6:45 p.m., 7:25 p.m.
and 7:50 p.m. — for a total of 12 minutes per station per day. The tv billing
for 1961 is estimated to reach $60 million.
The set count in Germany is expected to reach 6 million early in 1962,
and is growing at the rate of 100,000
monthly.
Italy: The second largest tv country
among Europe's free nations is Italy.
Its network, owned and operated by
the government-controlled R. A. I., is
nationally directed. Advertising time
is limited to four brief periods, each
with a distinctive name: Gong, which
carries two spot messages at 6:45 p.m.;
Tic-Tac, which also carries two spots
of 35 to 40 second duration, one preceding and the other following the
8:30 p.m. time signal; Arcobaleno,
which allows four 3 5 -second spots surrounding the 8:50 p.m. weather forecast; and Carosello, the magazine-type
program at 9 p.m. It consists of 5
separate films each of two and a
quarter minutes length. Only 35 seconds of each film may comprise the
BROADCASTING, January 1, 1962

gains
NOW

in

PERMIT

western

ADVERTISING,

commercial; the other 100 seconds
must be entertainment.
Commercial time is sold out months
in advance. With about 2,650,000 sets
(a very large proportion of which are
in public places), the first channel
actually serves a far greater audience
than the number of households having
tv (19 sets for every 100 families). Its
coverage area is about 97% of the
country.
RAI's second channel is on the air
only 2-3 hours daily between 9 p.m.
and midnight. During its initial period
(opened Nov. 4, 1961), no commercials are allowed.
Luxembourg & Monte Carlo: Both
have completely commercial tv systems.
Spots and fully sponsored programs
are accepted throughout their broadcast schedules (roughly 6:30 to 11 p.m.
weekdays and from 4 or 5 p.m. to 11
p.m. weekends). Their significance for
the future lies more in their coverage
beyond their own borders than in their
local service.
Between them, Tele-

Commercial
405

Park

Square

Europe

OTHERS

WANT

IT

Luxembourg and Tele-Monte Carlo
reach over 180,000 households in
France, about 70,000 in Belgium, and
a lesser audience in Germany. They
compete for viewers with the non-commercial systems of France and Belgium,
and their success in the overlap areas
serves to stimulate the demand for tv
advertising in these countries.
France: The state monopoly of
R. T. F.'s non-commercial policy still
prevails. Its national network covers
the country, and the set count is about
2.5 million. The program service continues to be mediocre, and in the
border areas where outside commercial
signals can be received, it is the "foreign" entertainment that proves more
popular. Agitation for a commercial
network in France has been growing
for several years, but various powerful
interests — particularly the newspapers
— have been able so far to prevent it.
A second channel is expected to start
operations before the end of 1963 —
but who will operate it and on what
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basis remain in controversy.
Belgium: Like France, Belgium retains a national non-commercial service. Its 700,000 receivers are inadequately serviced about 4 hours daily
(6:30 to 10:30 p.m.) by two networks
— one broadcasting in Flemish and the
other in French. In the Flemish-speaking areas there is no competition from
outside, but the commercial signal from
Tele-Luxembourg reach some 70,000
homes in the French-speaking areas.
Here — as in France — the "foreign"
programs prove more popular, and
pressure for a second and commercial
service is building up.
Holland: The complex structure of
Dutch tv with five separate companies
running the national, non-commercial
system, leaves control in the hands of
the two largest religious groups: The
Protestants and the Catholics, and the
three big political parties: Labor,
Liberal and Modernist Protestant. The
signals from German tv stations are
attracting growing audiences in Holland, and their advertising messages are
serving to increase the drive for a commercial service there. Powerful business interests are behind the movement,
but opposition from political and religious factions as, well as from the press,
has so far won out. Informed circles
contend that commercial tv will be established inHolland by 1964.
Switzerland: Surrounded on all sides
by commercial tv — from Germany on
the north, Austria to the east, and Italy
on the south — Switzerland still clings
to a national, non-commercial service.
It is heavily subsidized by the newspapers, but providing adequate programs in three languages (German,
French and Italian) is a costly, losing

Fremantle

sees

big year

The opening of new television stations in various parts of the world
and the steady growth in the number
of tv receivers
abroad will contribute toward
making 1962 "a
banner year" in
overseas b u s iness, Paul Talbot, president of
Fremantle International, New
York, stated last
week in a yearTalbot
end report.
Mr. Talbot, who returned recently
from an extended trip to the Far
East and Europe, noted that Australia wiH experience "a tremendous
growth this year" with 12 stations
going on the air in 1962 (seven now
are in operation there) . Other coun52 (INTERNATIONAL)

battle. The license fees ($19.32 per
set per year) on the 176,000 sets plus
the newspaper subsidies cannot support
the kind of service Switzerland needs
to compete. Here again, the demands
of Swiss industry for their own tv advertising are being felt — and a commercial channel is predicted in Switzerland within three years.
Scandinavia: Only Finland, among
the Scandinavian countries, has commercial tv. But Denmark is partly
covered by German commercial programs and is moving to join the European Economic Community. The consequent lowering of tariffs on Danish imports from Germany is expected to lead
to the demand by Danish manufacturers to have their own commercial
tv in order to compete against German
advertising. Denmark has an agreement with Norway and Sweden which
provides that no one of the three countries will introduce commercial television without first consulting the other
two. If however, one of the three countries adopts a commercial system, it is
taken for granted that the other two
would follow. In Scandinavia, as
throughout free Europe, the signs point
to adoption of some form of commercial television in two to four years.
CTV

may

place

programs

on non-affiliates-BBG
CTV Television Network, Toronto,
will be able to place its programs on
non-affiliates, the Board of Broadcast
Governors has ruled. But since most
non-affiliates are affiliated with Canadian Broadcasting Corp. and must carry
CBC reserved-time (evening) programs,
they can't carry the evening-only CTV
for tv abroad
tries preparing for the start or the
expansion of television service in
1962, he said, are Ireland, Turkey,
Greece, Cyprus, New Zealand, Thailand, Malta and various African
states. He foresees "attractive business possibilities" in Africa in years
to come.
Mr. Talbot noted that in 1961 the
number of television sets throughout
the world exceeded the U. S. total
and said he expected the gap to be
widened in 1962 and thereafter.
Overseas business was at a "record high" in 1961, according to Mr.
Talbot, and Fremantle completed
"the best year" in its 15-year history.
An interesting development at Fremantle this year was the distribution
of foreign-made programs to other
nations, exclusive of the United
States, and this practice will be accelerated in 1962, Mr. Talbot said.

programs simultaneously with CTV
affiliates, but must carry them on a delayed basis.
CTV Television network officials and
those of its eight affiliated stations were
to meet with the BBG at Ottawa on
Dec. 20 to discuss such problems as
Canadian program content, which by
BBG requirements must amount to
55% of all programs effective April 1.
Political
eased

curbs

in Canada

The way has been cleared for Canadian political parties to enhance their
appeals to the voters, according to a
revised policy statement issued by the
Board of Broadcast Governors. The
new
policy becomes effective today
(Monday).
The BBG, powerless to alter Parliament's ban on dramatized political
broadcasting, has provided for increased
flexibility for campaigners by easing its
own interpretation on the ban.
Under its existing "white paper" on
the subject, the board says the ban prevents the use of any device considered
theatrical. Now it will rule out only
those devices considered "unnecessarily" theatrical.
A board official said it is hoped that
this and other changes in the policy
will lead to brighter political broadcasts.
The changes were sought by the parties
themselves.
The the
revision
thevideo
"white
allows
use of offilm,
tapepaper"
clips,
discs, slides, animation and still photo"probroadcast
tv political
graphsthein amaterial
vided
depicts
real events,
including the normal activities of a
candidate engaged in an election.
Other revisions were rewritten mainly
to include the privately owned CTV
Network as well as the radio-tv networks owned by the Canadian Broadcasting Corp.

Tv top salesman for
Canadian store sale
Television proved the most effective
advertising medium for a department
store sale in Canada, a survey released
by Television Bureau of Advertising of
Canada last week indicated.
The survey was conducted at a leading department store in Moncton, New
Brunswick, Canada, by Elliott-Haynes
city.
for CKCW and CKCW-TV in that
Of the 299 shoppers interviewed,
49.3% learned of the sale through television advertising, the survey revealed.
Radio made 27.5% of the respondents
aware of the event while newspapers
were responsible for 17.2% and another 6.7% learned
of the event
BROADCASTING, January 1, 1962

through word of mouth or other channels.
Out-of-towners living from five to
more than 100 miles away from Moncton amounted to 44. 1 % of the shoppers
interviewed. Of these, 53.4% heard
of the sale through television, 26.2%
from radio, 11.7% from newspapers
and 8.7% from other channels.
The tv commercials also had a wider
audience than the commercial messages
on any of the other media, the survey
revealed. Of the shoppers queried,
60.2% said they noticed the television
ads while only 39.8% did not. Radio
advertising reached 48% of the respondents while newspaper ads were
seen by 39.1%.
Purchases were made by 81.6% of
the shoppers interviewed, according to
the survey. Average value of these purchases was $13.83.
Tv to fight illiteracy
in underdeveloped

areas

A $980,000 center to provide basic
education by television in underdeveloped countries will be set up in London
this spring. The center will be private
and non-profit.
Major sponsors of the project are
the Nuffield Foundation ($280,000),
the commercial tv companies ($280,000), six large United Kingdom corporations ($140,000 collectively), the
British government and the BBC.
Dr. L. Farrer-Brown, chairman of
the center's executive board and a director of the Nuffield Foundation, said
that the center will provide package
programs consisting of silent films, diagrams and simple models. The center
will concentrate its attack on illiteracy,
according to Dr. Farrer-Brown. He
said there are an estimated 600 million
people who can't read.
Abroad

in brief...

Transatlantic charter ■ Television
Screenwriters Guild, London, and the
Writers Guild of America will sign an
affiliate agreement in March to promote
freedom of expression and communication, oppose censorship, obtain better
conditions and higher fees and enforce
standard contracts formulated by either
organization in radio or tv. Kim Honess, general secretary of TSG, will
represent the British organization at the
March meeting.
Sold to Italy ■ The Canadian Broadcasting Corp. has made its first sale
of television programs to Italy. Hugh
Salmon, manager of export sales, said
the sale to Television Service for showing on the government-owned Radio
Televisione Italina (RAI) involved 12
episodes of St. Lawrence North, a documentary series which explores the
BROADCASTING, January 1, 1962

background of the north shore of the
St. Lawrence River from Tadoussac to
the Straits of Belle Isle.
Name

change ■ BBC Television Promotions Dept. has been changed to
BBC Television Enterprises. The organization, part of the British Broadcasting Corp., exports BBC-TV programs, buys programs from other countries and arranges co-productions and
makes shows in foreign languages for
sale overseas.
AR purchase ■ Associated Rediffusion
Ltd., has bought from the Canadian
Broadcasting Corp. 26 episodes of Playdate, an hour long dramatic series, and
Parade, a half hour variety show. Cost
was $250,000.
Buys Montreal catv ■ Cable Tv Ltd.,
one of six community antenna systems
in Montreal, Quebec, has acquired Master Tv Ltd., serving 5,500 subscribers.
This makes Cable Tv the largest Montreal catv service, serving more than
25,000 homes in western Montreal, the
company reported last week. No price
was given for the acquisition. In addition to carrying WMTW (TV) Poland
Spring, Me., WCAX-TV Burlington,
Vt., and WPTZ (TV) Pittsburgh,
N.Y., Cable Tv serves subscribers with
high fidelity music from CKVL-FM
Montreal. Customers also get championship boxing matches and the Sunday
night "away" games of the National
Hockey
League's Canadians hockey
club.
First year loss ■ CFCF-TV Montreal,
Que., anticipates losing over $750,000
its first year, according to S. M. Finlayson, president of Canadian Marconi Co.
Ltd., owner. He said the station expects to break even its second year,
and begin to show a profit the third.
CFCF-TV is the second English-language station in Montreal, and has
tied its future with the CTV Television
Network.
Italian hams ■ The Italian government

United

Press

is
allowing generalequipment
use of 'citizen
radio'
communication
by private
persons. Transmitters for the sets must
operate on 29.5 mc, and maximum erp
is 5 milliwatts. Manufacturers are merchandising the equipment for toy sale
as well as semi-professional private use.
Golf show ■ Shell Oil of Canada Ltd.,
Toronto, on Ian. 7 starts Shell's Wonderful World of Golf on CBC-TV. Account is placed by Kenyon & Eckhardt
Ltd., Toronto.
New York office ■ CTV Television Network Ltd., Toronto, Ont., has opened
an office in New York at 535 Fifth
Ave., with Kenneth M. Flower, formerly of CBS Films Inc., New York, as
manager.
Plan series in Mexico ■ III Task Tv
Pictures Co. has been formed in Mexico
City to produce tv series in English and
Spanish and dubbed in other languages
for sale to European markets. The
company was formed by III Task Pictures, amotion picture company which
is co-producing with a Mexican company a new movie titled "Wounds of
Hunger." Negotiations are underway
to set up a tv studio in Mexico City for
the first tv series, tentatively titled
Bullfight. Principals in the new tv company are Allen Klein, Tony Anthony,
who also will star in Bullfight, Saul
Swimmer and Brud Calbot.
Receiver sales ■ Television receiver
sales for the January-October 1961
period were up 1.7% from 228,734
units in 1960 to 232,765 units, according to F. W. Radcliffe, general manager of Electronic Industries Assn. of
Canada, Toronto, Ont. Improved economic conditions have stimulated trading in of old models for new receivers
and the replacement market has definitely opened up. Mr. Radcliffe said.
Radio receiver sales for the same period
were down 3.6% from the 1960
period, largely due to imports which
for the first half of 1961 accounted for
68.4% of the total market. Restrictions

International

news

produces!
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have been placed on imports of radio
tubes and transistorized radio receivers,
effective late in November, and the association feels this should improve sale
of Canadian radio receivers.
Canadian sale ■ CKRM Regina, Sask.,
has been sold for an undisclosed amount
to directors of CKSO-AM-TV Sudbury,
Ont. James T. Miller, executive vice
president of CKSO-AM-TV is president
of Western Communications Ltd., owners of CKRM Regina. George Macdonald, formerly of CJON St. John's,
Nfld., is general manager of CKRM.
U. S.-French alliance ■ Elliot Saunders
International, Paris, announces it has
entered into an affiliation agreement
with Pilote Productions, Paris, under
which Saunders will utilize the facilities
of the French radio-tv company for
producing films, tapes and sound recordings for American clients. Saunders completes assignments in Europe
for U. S. companies including North
Adv., Van Praag Productions and
Videocraft Productions. Mr. Saunders,
formerly an agency executive in New
York, established his company abroad
several months ago.
M.P.s

debate

of media

effects

advertising

A motion calling upon the British
government to consider "whether safeguards [against advertising] are necessary in the interests of the consumer
public" was placed before the House of
Commons late last month. The resolution was offered by M.P. Edward Milne,
Laborite representative from Blyth, who

CBC's $35 million project
The CBC board of directors
has approved the purchase of
land for a proposed Radio-Canada Centre in Montreal, subject
to order-in-council and provided
the city signs the agreement by
March 12.
Negotiations have been underway for some time for a site in
the city's east end. The corporation intends to consolidate most
of its Montreal operations at that
location. They presently are
scattered throughout the city at
20 locations.
Consolidation, it is said, will
take place over a period of several years at a cost of some $35
million.

said that the British public is not convinced that advertisers are fair in the
methods they use.
He cited in particular the effect of
liquor advertising on the young, and
claimed that alcoholic beverage ad campaigns had been explicitly aimed at the
early-twenties age group. He added that
in 1960 Britain spent some $1,274 million on advertising, and that this figure
was almost 50% of the total amount
spent on national education.
The Conservative member from
Cheadle accused Mr. Milne of wanting
"a drab Socialist society where one goes
to a state shop and is handed out a predetermined product. But advertising is
part
of a free
society."
Official
government

EQUIPMENT

Picture

tube

output

rise forecast for "62
The new year should see about 500,000 more tv picture tubes sold than
were sold in 1961. This is the prediction of L. Berkley Davis, president of
Electronic Industries Assn.
In a 1962 forecast for electronic
tubes and semiconductors, Mr. Davis
estimates that 12 million tv picture
tubes with a total market value of $254
million would be made in 1961. This
compares with an estimated 11.5 million tv tubes, valued at $239.8 million,
made in 1961.
The 12 million 1962 picture tubes
will be divided into 10.5 million for
domestic use and 1.5 million for export,
the EIA president estimates. Of domestic tubes, 6.2 million will go into
new monochrome tv receivers and 300,000 will be made for new color sets.
The remainder will be used for replacement purposes.
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reaction was

be gratuitous to launch a new investigating team before the reports of the
three groups were in and had been
examined.
First Canadian
planned

etv bid

for Montreal

The first application in Canada for
an all-educational television station is
to be made at the Feb. 4 meeting of
the Board of Broadcast Governors at
Montreal by the Society for Television
Education in Montreal, a group of
Montreal citizens.
The group is asking stations on ch. 4
and 15 and plans to start next fall with
35-40 hours a week. About 60% of
programs will be in French, 30% in
English and the remainder will feature
other languages and music. Non-credit
university courses are planned for the
beginning, as well as high school and
college courses, public information, experimental and children's programs. It
anticipates operating on an annual
budget of $400,000 to $500,000 a year,
to be met by grants from governments,
schools, colleges, universities, industries and foundations. The group already has a grant of $20,000 from the
government's Canada Council.

ENGINEERING

The sale of monochrome picture
tubes for new sets is expected to climb
about 5%

above 1961's, Mr. Davis estimates. Almost half are expected to
be in the 19-in. size, following a trend
now underway toward portable and
table model tv receivers.
The market for studio tv camera
pickup tubes is expected to decline
slightly, Mr. Davis predicts. This will,
however, be offset by a 20% rise in
the sale of pick up tubes for closed
circuit tv application.

Technical

voiced by the parliamentary secretary
for the board of trade, Mr. Macpherson,
who said that there were already three
committees looking into various aspects
of advertising and its effect upon the
consumer. The government felt that,
with the Royal Commission on the
Press, the Pilkington Committee on
radio-television, and the Molony Committee on consumer protection, it would

topics...

Opens new building ■ Audio Devices
Inc., New York, manufacturer of magnetic tapes, has enlarged its manufacturing facilities in Stamford, Conn.,
with the addition of a new research
and engineering building and pilot plant.
Part of an overall expansion plan, the
20,000 square-foot addition is being
used for the development and pilot

production of tapes for computers still
in the design stage, and other new magnetic tape products.
Stereo tone arm ■ Gray Manufacturing Co., Hartford, Conn., has announced the availability of its new professional stereo tone arm, model 208-S.
Because of its almost unmeasurable
pivotal friction, it is now practicable to
operate ultra-high compliance cartridges
at tracking pressures as low as 7/10
gram. The 208-S has only one moving
part and the operating tension on the
single hardened steel needle is controlled by gravity, so that all operating
characteristics remain the same indefinitely. Further information may be obtained from the company at 16 Arbor
St.
Catalog available ■ Mark Products Co.
(microwave antennas and accessories),
Skokie, 111., has announced the publication of its new parts catalog. It is available by writing to the company at 5439
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West Fargo Ave.
Availability ■ Collins Radio Co. announces the availability of a new fault
alarm system used to sense and report
failures from unattended microwave
stations. The FA- 102 system, produced
by Alpha Corp., a division of Collins,
consists of two card cage assemblies,
one at the transmitter and the other at
the receiver. All active circuits, controls and semiconductors are contained
in plug-in, 12-contact, etched wiring
cards.
Field strength meter ■ Smith Electronics, Cleveland, has announced the
availability of Model SM-1, a portable,
self-contained, gain stabilized radio receiver of high quality and metered output reading in both voltage and decibels. It tunes continuously over a vhf
range from 52-220 mc and a uhf range
from 450-900 mc. It is housed in an
aluminum case 9x12x9 inches and
weighs 17 pounds.
Aid to uhf ■ Eitel-McCullough, San
Carlos, Calif., is ready with klystrons
at powers up to 250 kw, the company
has announced. Endorsing the FCC's
approach on uhf, and depending on
the results of the New York City tests,
the company said that power klystrons
are capable of aiding uhf to become a
strong tv service,
GE awarded contract ■ General Electric Co. has been awarded a $500,000
contract by KONO-TV San Antonio to
replace its existing equipment with GE's
new maximum power uhf high-channel
transmitting system, combining a 35 kw
amplifier with the new 5 kw driver.
KONO-TV has also ordered a second
5 kw transmitter as a standby. These
will be the first two of the new selfcontained, two-cubicle 5 kw models
developed by GE. The contract further
calls for a 1,500-foot tower and a threesection helical antenna from GE's newest series.
Mike-Caster system ■ The Victoreen
wireless microphone system, model
42 ID, developed by the Federal Manufacturing &Engineering Corp., Garden
City, N. Y., represents a system of miniaturized fm equipment based on the
patented Victoreen method of operating
crystal-controlled oscillators at high frequencies and directly frequency-modulating them. The transmitter, slightly
larger than a pack of cigarettes, weighs
10 oz., including mercury batteries good
for 30 hours' continuous use. Further
information may be obtained from the
company at 1055 Stewart Ave.
New mobile tubes ■ Three new transmitting tubes for mobile equipment have
been introduced by the electron tube
division of RCA. The tubes are designated RCA-8072, conduction-cooled
for low- voltage mobile applications;
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EIA issues setmakers

code

The publication of an advertising code for the home entertainment electronics industry has been
announced. The 15-page code,
calling for voluntary adherence by
manufacturers, distributors and
retailers, was compiled by a special committee of the consumer
products division of the Electronic
Industries Assn. The booklet includes also reprints of Federal
Trade Commission guides against
deceptive pricing, bait advertising
and deceptive advertising of guarantees. The EIA code received
the approval of the FTC when it
was submitted to that agency.

RCA-8121, forced-air cooled variant
with a maximum plate dissipation of
150 w; and RCA-8122, forced air
cooled version with a maximum plate
dissipation of 400 w.
New wave tube ■ A new travelling wave
tube, manufactured by English Electronic Valve Co., London, is now
available exclusively from Calvert Electronics, New York. The N1045M is a
S-band type with low noise factor and
excellent life characteristics.
It is a

modified version of EEV type 6861 and
N1042M. The company claims the
tube has a life expectancy of more than
25,000 hours.
New department ■ A new communications department has been established
at the Allen B. DuMont Laboratories,
Div. of Fairchild Camera & Instrument
Corp., to coordinate and integrate the
marketing and systems installation of
the company's two-way mobile radio
department and industrial television department. James R. Mann, formerly on
the marketing staff of RCA, has been
named head of the new department.
Distributor named ■ Datanetic Products Co., Los Angeles, has been named
as exclusive distributor of Ampex magnetic tape products in the Southwest.
Datanetic will service Southern California, Arizona and parts of Nevada.
New light source ■ The Cellomatic
Corp., New York, has announced the
introduction of a new light source for
their animation projector. The Siliconedioxide tube, developed by Cellomatic
over a period of two years, will be installed in all models of the firm's animation projector, and for those currently using a conventional Cellomatic projectors, silicone-dioxide conversion kits
will be available at nominal cost.
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FANFARE
People
in the

listen to KOLE
strangest

places

A man, seated on the bank of Texas'
Trinity River, engrossed in watching a
fight to the finish between two giant
Brahma bulls that was taking place in
an open area about 1000 feet away
from him, has just won a prize for having been there.
The prize, $13.40, was awarded a
listener of KOLE Port Arthur, Texas,
who entered its one-week contest on
the "strangest place" a listener had
ever heard the station.
While on a camping trip, J. M. Simpson wrote, he and his companions
camped for the night on the banks of
the river, turned their transistor radio
on to KOLE, began to eat their freshly
caught fish, and suddenly saw two huge
bulls begin to battle. One of the bulls
had to be shot the next morning because of his extensive injuries. "We
had ringside seats to real nature in the
raw," concluded Mr. Simpson, "while
listening to KOLE." The amount of
the prize coincided with the am outlet's dial position.
Road

safety

kets. Special commercials also will be
used on Ralston's Leave It to Beaver
network show on ABC-TV.
The Purina Dog Chow contest requires each dog's entry blank to carry
the outline of his "lucky paw" and be
accompanied by a Purina weight circle
or a hand-drawn copy. Winners will
be chosen at a drawing from among entries postmarked before April 15, 1962.
Agency: Gardner Adv., St. Louis.
Drumbeats...
Station commended ■ WSAI Cincinnati has received two commendations
from different sources for the same
thing: its efforts for the young. From
the Cincinnati School Board came
praise for the station's attempts to make
homework a fashionable pursuit. And
from Sargent Shriver came thanks for
help in arranging a Peace Corps meeting in the city. Both accolades mentioned WSAI air personality Dusty
Rhodes for particular thanks.
Latin lovers ■ WTVJ (TV) Miami invited the Cuban refugees of the city to
a special performance of the Ice Capades spectacular, and 20,000 of them

crowded into Miami stadium. The producers and performers of the show donated their time to entertain the children.
Too many Joneses ■ KRAK Sacramento air personality Bill Jones conducted acontest in which entrants were
to write the name "Jones" as often as
they could on a post card, and send it
to the station. The person with the
most Joneses on his entry would be
given a holiday while Mr. Jones took
over his job. The winner was seaman
Joe Isidro, who managed to squeeze
1,960 Joneses onto a post card, and
who was relieved for one day of his
mess duties aboard U. S. S. Mitchell.
Forecasting the ratings ■ The days of
guessing the number of marbles in a
jar may well have gone out with the
general store, but WSB-TV Atlanta has
just completed a lively variation on the
theme. The station sponsored a rating
sweepstakes open to all Atlanta agency
personnel in which the contestants were
to forecast the number of homes that
would be reached by 1 1 new NBC-TV
programs. The guesses were compared
against ARB figures.

is the goal

of WREX-TV
campaign
Now that the season of snowy and icy
roads is upon us, WREX-TV Rockford,
111., has launched a campaign to reduce
the hazards of winter driving. By
means of extensive spots and feature
telecasts, the station is boosting the sale
of safety seat belts.
Scheduled to last through the entire
month of January, the campaign was
launched last month with the sale of
the first seat belt to Rockford Mayor
Benjamin Schleicher. The promotion is
based upon the ready availability of
seat belts at local gasoline stations,
where they cost $12.95 apiece, a reduction of almost 50% from the regular retail rate.
In cooperation with the local chamber of commerce, the station plans to
present authorities on driving safety on
several special broadcasts during the
month. Another special feature of the
safety campaign will be the presentation of the feature film, "Safety through
Seat
Belts," produced by the U. of
California.
Television

to promote

Ralston 'dog' contest
Network and spot television advertising will be used by Ralston Purina
Co., St. Louis, to urge dogowners to
enter their dogs in the $50,000 "lucky
paw" contest. The ads will break on
Feb. 5 with local tv spots in 185 mar56

A milestone

for Farmers

Farmers Auto (casualty insurance
company, Pekin, 111.) and 32 independent agents reached a milestone
on WEEK-TV Peoria, 111., with the
1,000th 10 p.m. news telecast jointly
sponsored for past eight years. Agen-

Auto
cy is Becht & Blomeyer, Peoria. In
photo, Fred C. Muller (r), WEEKTV general manager, presents a
commemorative plaque to Farmers
Auto president, W. F. Donley (1),
and FA manager, Robert Tebben.
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FATES
BROADCAST

&

FORTUNES
Philip J. Potter and William Mahoney appointed manager and assistant
manager, respectively, of WHYL Carlisle, Pa. Mr. Potter was manager,
WSIG Mt. Jackson, Va., and Mr. Mahoney was air personality, WHYL.
Donald Funkhouser, air personality,
WSIG, appointed general manager.

ADVERTISING

Marvin CantZ elected president of
Tilds & Cantz Inc. Adv. Walter Tilds
and David Nathanson elected executive
vp and vp, respectively. Russell Hare
named director and secretary of board.
Mr. Nathanson is T&C account supervisor and Mr. Hare is in charge of research at agency.
Paul Synor and William Grisham,
copy supervisors in tv commercial department of Leo Burnett Co., Chicago,
promoted to vps and tv copy directors.
Darryl Turgeon, tv copywriter, named
tv copy supervisor and Robert Wickersham, animation director, to executive
art director in tv commercial department.

Mr. Nelson

Mr. Harper

Paul E. Nelson and Dixon L. Harper
elected vps of Aubrey, Finlay, Marley
& Hodgson Inc. Mr. Harper joined
firm in 1956. He has been associated
with WLS Chicago; WIBC Indianapolis;
and WIOU Kokomo, Indiana. Mr.
Nelson was formerly with Gardner
Adv. and Brown Brothers Adv., both
St. Louis. He joined AFM&H in 1957
as account executive.

Arthur W. Sawyer named vp and account supervisor of Garfield, Hoffman
& Conner, San Francisco. Prior to joining GH&C, Mr. Sawyer was associated
with Young & Rubicam, and Johnson
& Lewis, both San Francisco, and CBS
Radio, Los Angeles.

Thomas R. Roberts, assistant to
media director, Charles W. Hoyt Co.,
joins Gardner Adv., New York, as
media group supervisor responsible for
all media for Remington Rand.

Robert E. Bosley, account executive,
Buchen Adv., elected vp.

THE

David B. Fullerton named copy director of Chicago office of Young &
Rubicam. Mr. Fullerton has been serv-

Joseph T. Conway,
.^BBfe
s^^^^^m
national
sales manm
I
ager, WIBG Phila^SIp delphia, appointed
'TPfP
1
vj' general manager, suc-

ingtroit
as copy
office. supervisor in agency's DeJames P. Felton, vp and account
supervisor, Foote, Cone & Belding, Los
Angeles, joins Seaboard Finance Co.,
Los Angeles, as vp and director of advertising and pr. William D. Van Dyke,
western advertising supervisor of Seaboard, is promoted to corporate advertising manager and John S. Coerne,
marketing director of Seaboard's International Charge Div., promoted to merchandising manager in charge of all
Seaboard merchandising and sales promotion, plus advertising for all of Seaboard's subsidiaries and divisions.

MEDIA

| ^"•"l
I SH*
*
Mr. Conway

ceeding
C. Moler, who John
moves
to
WMGM
New York
(Broadcasting, Dec.
18) 1961)
Mr Con.
way joined sales staff of WIBG in 1955.
He was named national sales manager
in 1958.
Joe Hanrahan, sales service manager, KNBC San Francisco, moves to
same post at KGO San Francisco.
R. David Borah, research supervisor,
CBS Films Inc., named assistant to business manager of CBS Television Stations National Sales, New York.

Jack Giebel, formerly of Grey Adv.,
New York, joins Doherty, Clifford,
Steers & Shenfield, that city, as media
supervisor.
Charles Mortimer named program
manager of tv department of William
Esty Co., New York. Clarence
Thoman, named director of tv news and
sports.
Carson Morris and Robert R.
Riemenschnieder join Campbell-Mithun, Minneapolis, as account executive
and associate media director, respectively. Mr. Morris was market planning
director for N. W. Ayer, New York,
and Mr. Riemenschnieder was vp and
director of media department for Gardner Adv., St. Louis.
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Wore

tit an

a decade

William Crawford, general manager,
WDRC-AM-FM Hartford, Conn., appointed vp of Buckley-Jaeger Broadcasting Corp., owner of Hartford station. Mr. Crawford formerly served as
sales manager of WOR New York.
Buckley-Jaeger also operates WHIM
Providence, R. I., WORL Boston and
KGIL San Fernando, Calif.
Charles S. Gerber, general manager,
WAQE

Towson, and WAQE-FM Baltimore, both Maryland, elected to board
of WTOW Inc., owner of WAQE-AMFM.
Frank Ragsdale elected to board of
directors of Martin Theaters of Georgia
Inc. (WTVM [TV] Columbus and
WTVC [TV] Chattanooga). In addition, Mr. Ragsdale was elected vp in
charge of WTVM (TV).
Leslie Stein, formerly national program director of Bartell radio stations
(WOKY Milwaukee; KCBQ San Diego;
WADO New York; KYA San Francisco), appointed program director of
KGO
San Francisco.
Jerr Lipman, formerly account executive, WJR Detroit, joins sales staff of
WMEX Boston.
Tom Howard joins KBFA and
KBEY-FM Kansas City as general sales
manager. Mr. Howard was manager
of Kansas City Home Furnishings Exposition.
Roger Hudson, Daren F. McGavren
Co., New York, joins WPIX (TV), that
city, as account executive,
William S. Dallmann, account exec-

donilructtve Service

5
to $roadcaster5

and

the

HOWARD
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Bro kers — Co ns ultants
50 EAST 58TH STREET

NEW YORK, N. Y.

ELDORADO 5-0405

at WNAX
Outstanding
Newton N. Minow, FCC chairman and Peter G. Peterson, president of Bell & Howell, are among
this year's Ten Outstanding
Young Men (Closed Circuit,
Dec. 4, 1961) selected by the
U. S. Junior Chamber of Commerce. TOYM is designed "to
honor 10 young men of jaycee
age (21 to 36) whose exceptional
achievements exemplify the opportunities available in the free
enterprise system." Past winners
include John F. Kennedy, Richard M. Nixon, Dr. Thomas
Dooley and Leonard Bernstein.
L

utive, WIP Philadelphia, named manager of newly opened Metropolitan
Broadcasting national sales office, that
city.
Alan J. Bell, Peters, Griffin, Woodward, New York, named director of
promotion and research, Advertising
Time Sales, that city.
W. W. Warren elected president and
board chairman of Washington State
Assoc. of Broadcasters, replacing Ronald A. Murphy who resigned. James
A. Murphy appointed executive vp and
general counsel. Other officers and directors: vp, Thomas C. Bostic, KIMAAM-TV Yakima; secretary-treasurer,
Allen Miller, KWSC Pullman; immediate past president, James W. Wallace,
KPQ Wenatchee; directors, James R.
Agostino, KXLY - AM - TV Spokane;
Adrian DeVries, KCLX Colfax; Jerry
Geehan, KTAC Tacoma; Fred Goddard, KXRO Aberdeen; Saul Haas,
KIRO-AM-TV Seattle; William Taft,
KRKO Everett; and Joe Chytil, KELA
Centralia-Chehalis.
L. D. Bolton II appointed assistant
general manager of WKRC Cincinnati.
Mr. Bolton was commercial manager

Yankton, S. D.

Robert L. Tuttle and Paul S. Watson,
formerly of WSFA-TV Montgomery,
Ala., named sales manager and operations director, respectively, of WCCBTV, that city, which is scheduled to
begin telecasting Feb. 1.

sales manager and
with Miller Brewing
Co., Milwaukee, as
district sales manager.

PROGRAMMING
Glenn R. Dolberg, vp in charge of
stations relations for Broadcast Music
Inc., retires today (Jan. 1). He will be
succeeded by Justin Bradshaw, who
joined BMI in 1953 and served as director of station service in New York
since last March. Mr. Dolberg has been
in radio and tv for past 35 years, served
with stations such as KEX Portland,
Ore., KHJ and KFI in Los Angeles.
He had been program director for NBC
in San Francisco, leaving in 1943 to
join BMI as station relations representative on West Coast. He was elected vp
in New York in 1953. Mr. Bradshaw
was in stations field in Kansas and
Colorado, and later served as BMI field
representative.

Lewis M. Marcy named vp of M-E
Productions, New York. George Newi,
tv program executive, named director
of daytime programs, and Bart H. McHugh Jr., vp and associate director of
tv-radio at J. Walter Thompson, joins
M-E Productions as program executive.
Marvin Lowe appointed sales manager of north central division of Screen
Gems, succeeding Art Greenfield.
EQUIPMENT

& ENGINEERING

Philip D. Reed, retired chairman of
General Electric Co., named member
of board of directors of National Educational Television & Radio Center,
New York.
Ross D. Siragusa, president and
-e elected
chairman of Admiral Corp.,
board chairman of General Aniline and
Film Corp., New York. Mr. Siragusa,
formerly vice-chairman, succeeds John
I. Snyder Jr., who resigned.

Mr. Dolberg

Mr. Bradshaw

IB
on
er
produc
te
associa
David Victor,
MGM-TV's Dr. Kildare series, named
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Carl R. Rollert appointed manager of
broadcast product line of Collins Radio
Co., Dallas. Mr. Rollert was formerly
sales manager of Communication Accessories Co., Collins' components division.
F. Stuart Leitzell promoted to midwest regional sales manager, and
Thomas E. Ciochetti to Los Angeles
district manager of Clevite Transistor
division of Clevite Corp., Waltham,
Mass.
Albert C. Sofe appointed chief engineer, audio products, for American
Concertone Inc., division of Astro-Science Corp., Culver City, Calif. Prior
to joining Concertone, Mr. Sofe was
manager of audio magnetic heads and
chief engineer at Ampex Audio Div.,
Sunnyvale, Calif.
GOVERNMENT

address
city
state

I

Corp., Dallas. Mr.
Daggett
was with
KR1T Milwaukee
as

Mr. Daggett

company name
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Parker R. Daggett
named vp of Com
mercial Recording

Kenneth G. Fuller, NBC Spot Sales,
joins San Francisco tv sales staff of The
Katz Agency.

Please start my subscription immediately for —
$ 7.00
□ 52 weekly issues of BROADCASTING
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Yearbook
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□ 52 weekly issues
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Please
□
□ Payment attached

Send to home address-

Joseph P. Freyer, administrative assistant to comptroller of Paramount
Pictures Corp., promoted to comptroller. He replaces Frederick E.
Koehner,
rama Corp.who resigned to join Cine-

John F. Hurlbut, formerly promotion and public relations manager,
WFBM Indianapolis, assumes active
management and ownership of WVMC
Mt.
Carmel, 111.
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NEW

producer. Henry Colman named associate producer.

tone

Stuart H. Johnson Jr., formerly with
New York law firm of Breed, Abbott
and Morgan, named chief counsel of
BROADCASTING, January 1, 1962

Antitrust Subcommittee of House Judiciary Committee. He succeeds Herbert Maletz, now commissioner of U.S.
Court of Claims, Washington, D. C.
Other new staff appointments include
Philip Marcus, formerly with Justice

DEATHS
Thomas C. Butcher, 51, senior vp and
account coordinator,
Lennen & Newell,
New York, died of
apparent heart attack
while shopping in

Dept.'s antitrust division, and Louis
Rosenman, who moves over from Senate Antitrust Subcommittee, as associate
counsel; and Ben Zelenko, of FCC's
network study staff, as assistant counsel. Gone from staff is Julian Syngman, now Maritime Commission deputy administrator.
C. Phyll Home appointed engineering assistant to Rosel H. Hyde, FCC
commissioner. Mr. Home has been
consulting engineer with firm of James
C. McNary, Washington, D. C.

New
Mr. Butcher

York last Tuesday (Dec. 26). Mr.
Butcher was vp and

plans director at Lennen & Newell in
1952, executive vp in 1954. He left
L&N in 1958 and returned to agency
in August, 1961. He began advertising
career in 1932 as copywriter for BBDO
and joined Benton & Bowles in same
capacity in 1936. In 1942 he became

TV

NETWORK

CBS-TV 5-5:30 Ted Mack and The Original
Amateur Hour, J. B. Williams; 5:30-6 GE
College Bowl, GE.
NBC-TV 5-5:30 Wisdom, sust.; 5:30-6 Chet
Huntley Reporting, Mutual of Omaha, then
(2/4) , Update, Helena Rubinstein.
6- 7 p.m.

10- 11 a.m.
ABC-TV No network
CBS-TV 10-10:30 Lamp
10:30-11 Look Up and
NBC-TV No network

ABC-TV 7-7:30 Maverick, cont.; 7:30-8.30
Follow The Sun, part.
CBS-TV 7-7:30 Lassie, Campbell Soup; 7:308 Dennis The Menace. Best Foods, Kellogg.
NBC-TV 7-7:30 Bullwinkle, Gen. Mills,
Beech-Nut;
Walt Eastman
Disney's Kodak.
Wonderful World Of7:30-8:30
Color, RCA,
8- 9 p.m.

11- 12 noon
ABC-TV No network service.
CBS-TV 11-11:30 Camera Three, sust.; 11:3012 No network service.
NBC-TV No network service.

ABC-TV
6-6:30 Sports, cont.; 6:30-7:30
CBS-TV 6-6:30 Twentieth Century, Prudential; 6:30-7 Mr. Ed, Studebaker, part.
NBC-TV 6-6:30 Meet The Press, co-op; 6:30-7
1, 2, 3— Go!, Beech-Nut.
7- 8 p.m.

Noon-1 p.m.
ABC-TV No network service.
CBS-TV 12-12:30 No network service; 12:3012:55 Washington Conversation, sust.; 12:551 News, sust.
NBC -TV No network service.

ABC-TV 8-8:30 Follow The Sun, cont.; 8:309 Lawman, R. J. Reynolds, Whitehall.
CBS-TV
Ed Sullivan Show, Colgate, Eastman Kodak.
NBC-TV 8-8:30 Walt Disney Show, cont.;
8:30-9 Car 5i— Where Are You?, P&G.
9- 10 p.m.
ABC-TV Bus Stop, part.
CBS-TV 9-9:30 GE Theatre, Gen. Elec;
9:30-10 Jack Benny, Lever, State Farm.
NBC-TV Bonanza, Chevrolet.

1- 2 p.m.
ABC-TV
CBS-TV
NBC-TV
network
sust.

No network service.
No network service.
1-1:15 News, sust; 1:15-1:30 No
service; 1:30-2 Frontiers of Faith,

10- 11 p.m.
ABC-TV Adventures In Paradise, part.
CBS-TV 10-10:30 Candid Camera, Lever,
Bristol-Myers;
10:30-11 What's My Line?,
Kellogg, All State.
NBC-TV
Du
Pont
Show of the Week, du
Pont.

2- 3 p.m.
ABC -TV 2-2:30 No network service; 2:30-3
Meet the Professor, sust.
CBS-TV 2-2:30 No network service; 2:30-3
Sunday Sports Spectacular, part.
NBC-TV Bowl Games, various sponsors,
then, (1/25) TBA.

11- 11:15 p.m.
ABC-TV No network service.
CBS-TV Walter Cronkite With The News,
Whitehall, Carter.
NBC -TV No netwerk service.

SUNDAY

AFTERNOON

3- 4 p.m.
ABC-TV 3-3:30 Directions '62, sust.; 3:30-4
Adlai
Reports alt. with Editor's
Choice, Stevenson
sust.
CBS-TV Sports, cont.
NBC-TV Football, cont.
4- 5 p.m.
ABC-TV 4-4:30 Issues & Answers, sust.; 4:305 No network service.
CBS-TV This Wonderful World Of Golf, part.
NBC-TV Football, cont.
5- 6 p.m.
ABC-TV Wide World Of Sports, part.
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MONDAY-FRIDAY
7- 8 a.m.

Dr. Ray H. Manson, 84, retired president and board chairman of Stromberg-Carlson Co., died Dec. 24. He
served as chief engineer of StrombergCarlson and became director of company in 1920. He was elected vp in
1924, general manager in 1940 and
president in 1945. He retired as president in 1949, but served as board chairman until 1953.

SHOWSHEET

Networks are listed alphabetically
with the following information: time,
program title in italics, followed by
sponsors or type of sponsorship. Abbreviations: sust., sustaining; part., participating; alt., alternate sponsor; coop, cooperative local sponsorships. All
times EST. Published first issue in each
quarter.
SUNDAY MORNING
service.
Unto My Feet, sust.;
Live, sust.
service.

advertising manager for Colgate-Palmolive-Peet Co., and returned to agency
field in 1946 at Doherty, Clifford, Shenfield, and became vp of William Esty
in 1947. Between tours at L&N, Mr.
Butcher joined Carl S. Brown to form
agency Brown & Butcher in 1958. In
August, 1960 he joined Jim Nash
Assoc., industrial design firm.

MORNING

ABC-TV No network service.
CBS-TV No network service.
NBC-TV Today, part.
8- 9 a.m.
ABC-TV No network service.
CBS-TV
8-8:15 CBS News,
Captain Kangaroo, part.
NBC-TV Today, cont.
9- 10 a.m.
ABC-TV No network service.
CBS-TV No network service.

sust.; 8:15-9

NBC-TV No network service.
10-11 a.m.
ABC-TV No network service.
10-10:30
ICBS-TV
Love Lucy,
part. Calendar, part.; 10:30-11
NBC-TV 10-10:30 Say When, part.; 10:30-11
Play Your Hunch, part.
II a.m.-noon
ABC-TV
Texan, part.; 11:30-12
Yours For11-11:30
A Song,Thepart.
CBS-TV 11-11:30 Video Village, part.; 11:3011:55 Surprise Package, part.; 11:55-12 News,
S. C. Johnson.
NBC-TV 11-11:30 The Price Is Right, part.;
11:30-12 Concentration, part.
MONDAY-FRIDAY AFTERNOON,
EARLY EVENING AND LATE NIGHT
Noon-1 p.m.
ABC-TV
12-12:30
Make A Face,
part.Camouflage, part.; 12:30-1
CBS-TV 12-12:30 Love Of Life, part.; 12:3012:45 Search For Tomorrow, P&G; 12:45-1
Guiding Light, P&G.
NBC-TV 12-12:30 Your First Impression,
part.; 12:30-12:55 Truth Or Consequences,
part.; 12:55-1 News, Gen. Mills.
1- 2 p.m.
ABC-TV 1-1:25 Day In Court, part.; 1:25-1:30
Midday
network Report,
service. J. B. Williams; 1:30-2 No
CBS-TV 1-1:30 College Of The Air, sust.;
1:30-2 As The World Turns, part.
NBC-TV No network service.
2- 3 p.m.
ABC-TV
2-2:30part.
Number Please, part.; 2:30-3
Seven Keys,
CBS-TV 2-2:30 Password, part.; 2:30-3 Art
Linkletter's House Party, part.
NBC-TV 2-2:30 Jan Murray Show, part.;
2:30-3 Loretta Young Theatre, part.
3- 4 p.m.
ABC-TV 3-3:30 Queen For A Day, part.;
3:30-4 Who Do You Trust?, part.
CBS-TV 3-3:30 The Millionaire, part.; 3:303:55 The Verdict Is Yours, part.; 3:55-4
News, Frigidaire.
NBC-TV 3-3:30 Young Dr. Malone, part.;
3:30-4 Our Five Daughters, part.
4- 5 p.m.
ABC-TV 4-4:50 American Bandstand, part.;
4:50-5 American Newsstand, Milton Bradley, Lehn & Fink, and sust.
CBS-TV 4-4:15 The Brighter Day, part.;
4:15-4:30 The Secret Storm, part.; 4:30-5
Edge Of Night, part.
NBC-TV 4-4:30 Make Room For Daddy,
part.; 4:30-4:55 Here's Hollywood, part.;
4:55-5 News, Mogen David.
5- 6 p.m.
ABC-TV No network service.

CBS-TV No network service.
NBC-TV 5-5:05 Kukla And
5:05-6 No network service.

Ollie, Miles;

6-7:30 p.m.
ABC-TV 6-6:15 News, Squibb; 6:15-7:30 No
network service, except Mon., 7-7:30 Expedition, Ralston Purina.
CBS-TV 6-6:45 No network service; 6:45-7
News, part.; 7-7:15 No network service;
7:15-7:30 News, part.
NBC-TV 6-6:45 No network service; 6:45-7
Huntley -Brinkley Report, R. J. Reynolds,
Texaco; 7-7:30 No network service.
11 p.m.-1 a.m.
ABC-TV 11-11:15 ABC News Final, Sun Oil.
11:15 p.m.-l a.m. No network service.
CBS-TV No network service.
NBC-TV 11-11:15 No network service; 11:15
p.m.-l a.m. Jack Paar Show, part.
MONDAY

EVENING

7:30-8 p.m.
ABC-TV 7:30-8:30 Cheyenne, part.
CBS-TV
To Tell The Truth, American
Home, R. J. Reynolds.
NBC-TV No network service.
8-9 p.m.
ABC-TV 8-8:30 Cheyenne, cont.; 8:30-9
Rifleman, P&G.
CBS-TV 8-8:30 Pete & Gladys, part.; 8:30-9
Window On Main Street, Scott, Toni.
NBC-TV 8-8:30 National Velvet, Gen. Mills,
Bulova. Beech-Nut;
8:30-9 The Price Is

TV SPECIALS

FOR JANUARY,

CBS-TV*
Jan. 1: 11:30-11:45
Tournament of Roses Parade Preview,
sust.
Jan. 1: 11:45-1:45
Tournament of Roses Parade, sust.
Jan. 1: 2:15-to concl.
Cotton Bowl Game, part.
Jan. 4: 9-10
Accent on 1961, General Foods.
Jan. 6: l:45-concl.
National
Football
League Play-Off
Bowl, part.
Jan. 12: 8:30-10
The Good Years, Westinghouse.
Jan. 13: 8:30-9:30
Golden Showcase, Breck.
Jan. 14: 1:30-2:30
Anti-Defamation League Program, sust.
Jan. 18: 7:30-8:30
Young People's Concert, Shell Oil.
* February and March specials for CBSTV are not firm, as of Jan. 1.
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ABC-TV Surfside Six, part.
CBS-TV 9-9:30 The Danny Thomas Show,
Gen. Foods; 9:30-10 Andy Griffith Show,
Gen. Foods.
NBC-TV 87th Precinct, part.
10- 11 p.m.
ABC-TV Ben Casey, part.
CBS-TV 10-10:30 Hennesey, part.; 10:30-11
I've Got A Secret, part.
NBC-TV Thriller, part.
TUESDAY

EVENING

7:30-8 p.m.
ABC-TV Bugs Bunny, Gen. Foods, Mars,
Blumenthal Bros.
CBS-TV Marshall Dillon, co-op.
NBC-TV 7:30-8:30 Laramie, part.
8- 9 p.m.
ABC-TV 8-8:30 Bachelor Father,
Tobacco, Armour; 8:30-9:30 The New
CBS-TV 8-8:30 Password, part.; 8:30-9
Gillis,
part. Colgate, Philip Morris.
NBC-TV 8-8:30 Laramie, cont.; 8:30-9
Hitchcock, Mercury.
9- 10 p.m.

Amer.
Breed,
Dobie
Alfred

ABC-TV 9-9:30 The New Breed, cont.; 9:3010 Yours For A Song, Alberto-Culver, Lever
Bros.

FEBRUARY

ABC-TV
Jan. 1: 11:30 a.m. -12:45 p.m.
Orange Bowl Regatta, sust.
Jan. l:12:45-concl.
Orange Bowl Game, United Motor
Service; R. J. Reynolds.
Jan. 20: 5-6
Bing Crosby Golf Tournament, Minnesota Mining & Manufacturing; Gillette.
Jan. 21: 5-6:30
Bing Crosby Golf Tournament, Minnesota Mining & Manufacturing; Gillette.
Jan. 23: 10-10:30
Ernie Kovacs
Special, Consolidated
Cigar.
Feb. 3: 5-6
Palm Springs Golf Tournament, sust.
Feb. 4: 5-6:30
Palm Springs Golf Tournament, sust.
Feb. 4: 6:30-7:30
Chun King Chow Mein Hour, Chun
King.
Feb. 20: 10:30-11
Ernie Kovacs Special, Consolidated
Cigar.
Feb. 23: 10-11
Winter Carnival at Sun Valley, Westinghouse.
March 20: 10:30-11
Ernie Kovacs
Special, Consolidated
Cigar.
March 26: 9-10
Bing Crosby Show, U. S. Time and
avail.

NBC-TV
Jan. 1: 11:30 a.m. -1:45 p.m.

Right, P. Lorillard, American Home Products.
9- 10 p.m.

& MARCH

Tournament of Roses Parade, Minute
Maid.
Jan.
1: 1:45-4:45
Sugar
Bowl Game, part.
Jan.
4:45-concl.
Rose1: Bowl
Game, Chrysler, Gillette.
Jan.
4:
3-4
Purex Special for Women, Purex.
Jan. 5: 10-11
Projection '62. Gulf.
Jan.
At 5:
the8:30-10
Threshold, Bell System.
Jan. 6: 3-concl.
Senior Bowl Game, Colgate, General
Motors.
Jan. 12: 9:30-10:30
JFK Report, Lincoln-Mercury.
Jan. 14: 10-11
Theatre '62, American Gas Assn.
Jan. 15: 8-8.30
Project
surance. 20, Union Central Life InJan. 18: 8:30-9:30
World of Jimmy Doolittle, Purex.
Jan. 24: 9-10
The Bob Hope Show, Chrysler.
Jan. 24: 10-11
David Brinkley, Westinghouse.
Jan. 28: 5-6
The Nation's Future. Lincoln-Mercury.
Jan. 28: 2:30-5
NBC Opera, sust.
Jan. 28: 10-11
NBC White Paper, sust.
Feb. 5: 8:30-9:30
Bell Science Show, Bell System.
Feb. 9: 9:30-10:30
Story of a Debutante, Clairol.
Feb. 11: 7:30-8:30
Broadway
of Lerner and Loewe, Chrysler.
Feb. 11: 10-11
Theatre '62. American Gas Assn.
Feb. 15: 3-4
Purex Special for Women, Purex.
Feb.
3-5
NBC25:Opera,
sust.
Feb. 25: 10-11
NBC White Paper, sust.
Feb. 27: 7:30-8:30
The World of . . ., Purex.
March 9: 9:30-11
Other Thresholds, Bell System.
March 11:10-11
Theatre '62, American Gas Assn.
March 13: 10-11
Chet Huntley, Westinghouse.
March 22: 3-4
Purex Special for Women, Purex.
March 25: 9-10
The World of . . ., Purex.
March 29: 7:30-8.30
NBC Assn.
News — U.S. Route 1, Savings &
Loan

CBS-TV 9-9:30 Red Skelton, Best Foods, S.
C. Johnson; 9:30-10 Ichabod & Me, Socony,
Mobil Oil, Quaker Oats.
NBC-TV The Dick Powell Show, Reynolds
Metals and part.
10-11 p.m.
ABC-TV Alcoa Premiere,
America alt. with Bell &
Bell & Howell.
CBS-TV Garry Moore,
Johnson, R. J. Reynolds.
NBC-TV Cain's Hundred,

Aluminum Co. of
Howell Close-Up!,
Oldsmobile, S. C.
part.

WEDNESDAY EVENING
7:30-8 p.m.
ABC-TV TBA. part.
CBS-TV 7:30-8 The Alvin Show, Gen. Foods.
NBC-TV 7:30-8:30 Wagon Train, R. J. Reynolds, Ford, National Biscuit.
8- 9 p.m.
ABC-TV 8-8:30 Straightaway, Autolite; 8:309 Top Cat, Kellogg, Bristol-Myers.
CBS-TV 8-8:30 Father Knows Best, Scott,
Mutual of Omaha, P. Lorillard; 8:30-9:30
Checkmate, Colgate, L&M.
NBC-TV 8-8:30 Wagon Train, cont.: 8:30-9
The Joey Bishop Show, P&G.
9- 10 p.m.
ABC-TV Hawaiian Eye, part.
CBS-TV Checkmate, cont.; 9:30-10 Dick Van
Dyke Show, P&G.
NBC-TV Perry Como's Kraft Music Hall,
Kraft.
10- 11 p.m.
ABC-TV Naked City, part.
CBS-TV Armstrong Circle Theatre, Armstrong, alt. with U.S. Steel Hour, U.S. Steel.
NBC-TV 10-10:30 Bob Newhart Show, Sealtest, Beech-Nut; 10:30-11 David BrinkXey's
son.
Journal, Douglas Fir Plywood, Mead-JohnTHURSDAY
7:30-8 p.m.

EVENING

ABC-TV
Ozzie
Warner-Lambert,
CBS-TV 7:30-8:30
NBC-TV 7:30-8:30
8- 9 p.m.

&Derby.
Harriet, Peter PauL
Frontier Circus, part.
Outlaws, part.

ABC-TV 8-8.30 Donna Read Show, Johnson
& Johnson, Campbell Soup; 8:30-9 Real
McCoys, P&G.
CBS-TV 8-8:30 Frontier Circus, cont.; 8:30-9
Bob Cummings Show, Kellogg, Brown k
Williamson.
NBC-TV 8-8:30 Outlaws, cont.; 8:30-9:30
Dr. Kildare,
Singer, L&M, Sterling, WarnerLambert,
Colgate.
9- 10 p.m.
ABC-TV 9-9:30
9:30-10 Margie,
CBS-TV 9-9:30
9:30-10 Gertrude
NBC-TV 9-9:30
Hazel, Ford.
10- 11 p.m.

My Three Sons. Chevrolet;
P&G.
Tell It To Groucho, part.;
Berg Show, Gen. Foods.
Dr. Kildare. cont.; 9:30-10

ABC-TV The Untouchables, Armour, Miles,.
Alberto-Culver, Beecham, Whitehall.
CBS-TVChallenge.
CBS Reports, part. alt. with The
Great
NBC-TV Sing Along With Mitch, R. J. Reynolds, Ballantine, Buick.
FRIDAY EVENING
7:30-8 p.m.
ABC-TV TBA.
CBS-TV 7:30-8:30 Rawhide, part.
NBC-TV 7:30-8:30 International Showtime^
7- Up, Derby Foods, and part.
8- 9 p.m.
ABC-TV 8-8:30 The Hathaways, part.; 8:309 Flintstones, Miles, R. J. Reynolds.
CBS-TV
8-8:30 Rawhide,
cont; 8:30-9:30Route 66, Philip Morris, Sterling Drug,
Chevrolet.
NBC -TV 8-8:30 International Showtime,.
cont.; 8:30-9:30 Robert Taylor's Detectives,
9- 10 p.m.
ABC-TV
77 Sunset Strip, part.
part.
CBS-TV
9-9:30 Route 66, cont.; 9:30-10
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Father Of The Bride, Gen. Mills, Campbell
Soup.
NBC-TV 9-9:30 Detectives, cont.; 9:30-10:30
Bell Telephone Hour, Bell System, alt. with
Dinah Shore Show, S&H Green Stamps,
American Dairy Assn.
10-11 p.m.
ABC-TV Target; The Corruptors, part.
CBS-TV 10-10:30 Twilight Zone, L&M,
Chesebrough-Ponds; 10:30-11 Eyewitness.
American Cyanamid, L&M.
NBC-TV 10-10:30 Bell/Dinah Shore Show,
cont.; 10:30-11 Chet Huntley Reporting For
Mutual Of Omaha.
SATURDAY

MORNING

& AFTERNOON

9- 10 a.m.
ABC-TV No network service.
CBS-TV Captain Kangaroo, part.
NBC-TV 9-9:30 No network service; 9:30-10
Pip The Piper, Gen. Mills.
10- 11 a.m.
ABC-TV No network service.
CBS-TV 10-10:30 Video Village Jr. Edition,
sust.;
Colgate. 10:30-11 Mighty Mouse Playhouse,
NBC-TV 10-10:30 Shari Lewis Show, National
Biscuit, Cracker Jack, Prewitt, Remco,
Amer. Doll & Toy; 10:30-11 King Leonardo
& His Short Subjects, Gen. Mills, Gen Foods.
11 a.m.-nobn
ABC-TV 11-11:30 On Your Mark, Telco Products, Gold Medal; 11:30-12 No network
service.
CBS-TV 11-11:30 Magic Land Of Allakazam,
Kellogg;
11:30-12 Roy Rogers Show, Nestle
Co.
NBC-TV 11-11:30 Fury, Miles; Nabisco,
Sweets, Deluxe Reading; 11:30-12 Make
Room For Daddy, Eldon Industries.
Noon-1 p.m.
ABC-TV
12-12:30
The Texan, sust.; 12:30-1
No network
service.
CBS-TV 12-12:30 Sky King, Nabisco; 12:30-1
My Friend Flicka, Gen. Mills.
NBC-TV
12-12:30 Mr. Wizard
(St. 2/3);
12:30-1 Championship Debate (St. 2/3).
1- 2 p.m.
ABC-TV
CBS-TV
Saturday
NBC-TV

No network service.
1-1:30 Robert Trout With The
News, sust.; 1:30-2 Accent, sust.
No network service.

2- 5 p.m.
ABC-TV 2-4:30 No network service; 4:30-6
Pro Bowlers Tour (1/6), part.
CBS-TV No network service.
NBC-TV Pro Basketball Game Of The Week,
various regional.
5-7:30 p.m.
ABC-TV 5-6 Bowling, cont.; 6-7 No network
service;
Matty's service.
Funnies, Mattel.
CBS-TV 7-7:30
No network
NBC-TV 5-6 All-Star Golf, Kemper, Reynolds Metals; 6-7:30 No network service.
SATURDAY

EVENING

7:30-8 p.m.
ABC-TV Calvin & The Colonel, part.
CBS-TV 7:30-8:30 Perry Mason, part.
NBC-TV 7:30-8:30 Tales Of Wells Fargo,
American Tobacco, part.
8- 9 p.m.
ABC-TV 8-8:30 Room For One More, part.;
8:30-9 Leave It To Beaver, part.
CBS-TV 8-8:30 Perry Mason, cont.; 8:309:30 Defenders, Brown & Williamson, Lever,
Kimberly-Clark.
NBC-TV 8-8:30 Wells Fargo, cont.; 8:30-9
Tall Man, part.
9- 10 p.m.
ABC-TV Lawrence Welk, J. B. Williams.
CBS-TV
9-9:30 Defenders, cont.; 9:30-10
Have Gun, Will Travel, Lever, Whitehall.
NBC-TV
9-11 Saturday
Night At The
Movies, part.
10- 11 p.m.
ABC-TV 10-10:45 Fight Of The Week, Gillette, Con. Cigar; 10:45-11 Make That Spare,
Brown & Williamson, Mennen.
CBS-TV Gunsmoke, part.
NBC-TV Movies, cont.
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54.3
69.2
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Occupied
Dwelling
tion
rea
PopulaCarbon
will Uvll
8,317
Carter
2,493
Cascade
73,418
Chouteau
7,348
Custer
13,227
Daniels
3,755
Dawson
12,314
Deer Lodge
18,640
Fallon
3,997
Fergus
14,018
Flathead
1 lull ivuu
32,965
Gallatin
26,045
Garfield
1,981
Glacier
UlUvlvl
11,565
Golden Vallev
1,203
Granite
3,014
Hill
18,653
Jefferson
4,297
Judith Basin
3,085
Lake
13,104
Lewis & Clark
28,006
Liberty
2,624
Lincoln
12,537
McCone
3,321
Madison
5,211
Meagher
2,616
Mineral
3,037
Missoula
44,663
Musselshell
4,888
13,168
Park
894
Petroloum
Phillips
6,027
Pondera
7,653
Powder River
2,485
Powell
7,002
Prairie
2,318
Ravalli
12,341
Richland
10,504
Roosevelt
11,731
Rosebud
6,187
Sanders
6,880
Sheridan
6,458
Silver Bow
46,454
Stillwater
Sweet Grass
5,526
3,290
Teton
7,295
Toole
7,904
Treasure
1,345
Valley
17,080
Wheatland
3,026
Wibaux
1,698
Yellowstone
79,016
Yellowstone
Natl. Park (pt)
47
Metropolitan Areas
Billings
Great Falls

79,016
73,418

Units
2,732
753
22,187
2,188
4,127
1,145
3,469
5,014
1,164
4,199
12,121
7,728
592
3,002
377
961
5,225
947
1,081

(AuUlU
Pprppnt
Qq+i
Ou LUIira>-u
tinn

Total
Radio
Homes

98.3
90.6
94.5

2,685
682
20,975
2,147
3,963
1,066
3,357
4,665
1,031
4,072
9,803
7,558
576
2,659
356
879

93.1
96.8
93.0
88.6
97.0
96.9
97.8
97.3
88.6
94.4
91.5
94.6
94.0
93.1

3,877
726
8,947
3,611
918
807
1,672

3,148
876
757
1,571

881
13,505

744
12,635

1,548
4,318
274
1,825
2,083
723
724
2,023
3,956
3,049
3,071
1,749
2,256
1,899
15,334
1,673
1,071
2,136
2,206
378
4,656
932
494
11
23,900

23,900
22,187

8,036
991

98.1
96.0

4,944
1,006
890
3,655
705
8,473

94.3
94.7
97.1
87.2
95.4
94.0
93.8
84.4
93.6
90.0

1,393
274
4,151

96.1
100.0

1,733
1,964
641

95.0
94.3
88.7
88.9

1,799
684
3,498
2,962

94.5
88.4
97.1
92.0

2,824
1,536
1,887
1,827
14,096
1,612
1,055
2,027
2,132
334

87.8
83.6
96.2
91.9
96.4
98.5
94.9
96.6
88.4
92.5
1(lf) fl
100.0
96.5

4,305
494
932
23,059
19

23,059
20,975

EDWIN
&

2 or
more
sets
832
144

1,477
198
979
1,940
308
1,797
3,679
234
2,980
806
147
120

Total
1 laV I
1 UTv
1 ll/l lie o
Homp<i
412
2,133
19,600
1,808
2,605
849
2,562
807
4,399
2,789
139
8,054
5,908
1,990
230
792

1,910
242
347
1,133
192
3,270
872
271
103
500
197

4,241
799
637

365
5,003
85
624
1,611
877
146

10,557

598
221
795
827
983
396
378
682
4,035
652
338
893
904
89

3prr pnt
Television
JU LUI U
tion
78.1
54.7
88.3
82.6
63.1
74.1
73.9
87.7
69.3
66.4

i
2 or
more
sets
—
63
47
1,634
24
136
—
19
130
i on
57

1143
AO
160

79.6
76.4
23.5
66.3

—
61
i195
nc
40
19
—

61.0
82.4
81.2
73.9
67.3

246

79.3
82.4
77.4
72.9

606
2,632
497
1,608
724

66.0

1 "7A
1/0
68

96.2
62.6
82.2
78.2
67.9

oon

1,708
290
321
1,506

2,469
1,047
1,292
13,075
1,576

59.9
83.0
57.3
85.3
90.1

1,771
31,823
074
246

299
1,264
152

648
380
19

86
21
on
39

74.4
44.3
78.5
78.2
80.4

1,507
594

320
62
17
—
22

76.4
56.2
52.7
82.0
40.1

3,104
2,383

A1
—
41
7/10
—
/4o

55.5
82.9
82.6
66.0
65.1
69.5
76.9

/b
37
61

03.0

10,954

2,084

96.5
94.5

10,954
8,036

89.5
21,381
19,600 88.3
2,084
Continues on page1,634
70

TORNBERG

COMPANY,

THE

RECORD

AUTHORIZATIONS,

APPLICATIONS
As compiled by Broadcasting, Dec. 21
through Dec. 27, and based on filings,
authorizations and other actions of the
FCC. Includes data on new stations,
changes in existing stations, ownership
changes, hearing cases, rules & standards changes, routine roundup.

INC.

Negotiators For The Purchase And Sale Of
Radio And TV Stations
Appraisers • Financial Advisors
New York-60 East 42nd St., New York 17, N. Y. • MU 7-4242
West Coast-1357 Jewell Ave., Pacific Grove, Calif. • FR 2-7475
Washington-1426 "G" St., N.W., Washington, D.C. • Dl 7-8531

32

STATION

3,073
6,922
598

154
1,051
3,299
962

FOR

Abbreviations: DA — directional antenna, cp
— construction permit. ERP — effective radiated power, vhf — very high frequency, uhl
— ultra high frequency, ant. — antenna, aur. —
aural, vis. — visual, kw — kilowatts, w — watts,
mc — megacycles. D — day. N — night. LS —
local sunset, mod. — modification, trans. —
transmitter, unl. — -unlimited hours, kc — kilocycles. SCA — subsidiary communications authorization. SSA — special service authorization. STA — special temporary authorization.
SH — specified hours. CH — critical hours. • —
educational. Ann. — Announced.
Existing tv stations
CALL, LETTERS ASSIGNED
KMEX(TV)
Los Angeles,
Calif .—Spanish
International Bcstg.
Co.
New am stations
ACTION BY FCC
Fredericktown, Mo. — Robert F. Neathery.
Granted 1450 kc; 250 w unl. P. O. address
c/o KWPM, West Plains, Mo. Estimated
construction cost $6,871; first year operating
cost $26,400; revenue $30,000. Robert F.
Neathery, sole owner, is licensee of KWPM
West Plains, Mo. Action Dec. 27.
APPLICATIONS
Truman, Ark. — Adrian L. White. 1530 kc,
250 w D. P. O. address box 250, Pocahontas,
Ark. Estimated construction cost $14,406;
first year operating cost $40,000; revenue
$50,000. Adrian L. White, sole owner, owns
30% of KPOC Pocahontas, Ark., and two
movie theaters. Ann. Dec. 21.
Ceres. Calif.— KWES Bcstg. Co. 920 kc,
500 w D. P. O. address box 338, Ceres. Estimated construction cost $42,403; first year
operating cost $42,000; revenue $60,000.
Principals: Corbett Pierce, Chester Smith
(each 50%). Mr. Pierce owns market and
two entertainment business; Mr. Smith
owns 50% of real estate investment firm
and is performer with KTRB Modesto,
Calif. Ann. Dec. 21.
Canton, Ga. — Radio Canton. 1500 kc; 1 kwD, 500 w-CH. P. O. address c/o Allen M.
Woodall, WDAK Columbus, Ga. Estimated
construction cost $27,100; first year operating cost $36,000; revenue $48,000. Allen M.
WoodaU, sole owner, is president and director of, and has interests in, WDAK
26.
Columbus,
WALG Albany, WMOG Brunswick, WDAX McRae, all Georgia. Ann. Dec.
Bloomington, Minn. — Tedesco Inc. 1080
kc; 50 kw-D, 10 kw-N. P. O. address 501
Pioneer Bldg., St. Paul 1, Minn. Estimated
construction cost $266,568; first year operating cost $150,000; revenue $175,000. Principals include Victor J. Tedesco, Nicholas
Tedesco (each 14.3%) and others. Tedesco
Inc. is licensee of KWKY Des Moines, Iowa;
Nicholas Tedesco owns 50% of KFNF Shenandoah, Iowa, 50% of new am application
in Chisholm, Minn., and 22.5% of WLXK
New Richmond, Wis.; Victor Tedesco owns
50% of KFNF, 22.5% of WIXK, 50% of
Chisholm, Minn, am application and 20%
of KCUE Red Wing, Minn. Ann. Dec. 26.
Water Valley, Miss.— Tri-Lake Bcstg. Co.
1320 kc; 1 kw D. P. O. address general
delivery, struction
Water
Valley.
concost $13,923;
first Estimated
year operating
cost $28,000; revenue $36,000. Principals:
Hubert P. MiUs, Dorsey H. McCay (each
50%). Mr. Mills is manager of WSUH Oxford, Miss.; Mr. McCay is minister and
pastor of church. Ann. Dec. 27.
Lamar, Mo. — Barton County Bcstrs. 1560
kc, 250 w D. P. O. address box 129, El
Mo. Estimated construcDorado Springs,
tion cost $14,980; first year operating cost
Principals: Edwin
$24,000.
revenue
$20,020;
D. Brown (60%), Paul Vaughn (40%). Mr.
Brown owns yardage business; Mr. Vaughn
BROADCASTING, January 1, 1962

PROFESSIONAL

—Established 1926—
PAUL GODLEY CO.
Upper Montclair, N. J,
Pilgrim 6-3000
Laboratories, Creat Notch, N. J.
Member AFOCE

JANSKY & BAILEY
Offices and Laboratories
1339 Wisconsin Ave., N.W.
Washington 7, D.C. FEderal 3-4800
Member AFOCE

JAMES C. McNARY
Consulting Engineer
National Press Bldg.,
Wash. 4, D. C.
Telephone District 7-1205
Member AFOOE

Commercial Radio Equip. Co.
Everett L. Dillard, Cen. Mgr.
INTERNATIONAL BLDC.
Dl. 7-1319
WASHINGTON, D. C.
P.O. BOX 7037
JACKSON 5302
KANSAS CITY, MO.
Member AFCOB

A. D. Ring & Associates

RUSSELL
P. MAY
711 14th St., N.W. Sheraton Bldg.
Washington 5, D. C.
REpublic 7-3984
Member AFOOE

GUY C. HUTCHESON
P.O. Box 32
CRestview 4-8721
1100 W. Abram
ARLINGTON, TEXAS

30 Years' Engineering
Experience in Radio
1710 H St., N.W. Republic 7-2347
WASHINGTON 6, D. C.
Member AFOOE
L. H. Carr & Associates
Consulting
Radio O Television
Engineers
Washington 6, D. C. Fort Evans
1000 Conn. Ave.
Leesburg, Va.
Member AFOOE
SILLIMAN, MOFFET
ROHRER
1405 G St., N.W.
Republic 7-6646
Washington 5, D. C.
Member AFOOE

CARDS

&

WALTER F. KEAN
CONSULTING RADIO ENGINEERS
Associate
George M. Sklom
19 E. Quincy St. Hickory 7-2401
Riverside, III. (A Chicago suburb)
Member AFOOE

HAMMETT & EDISON
CONSULTING RADIO ENGINEERS
Box 68, International Airport
San Francisco 28, California
Diamond 2-5208

CARL E. SMITH
CONSULTING RADIO ENGINEERS
8200 Snowville Road
Cleveland 41, Ohio
Phone: 216-526-4386
Member AFOOE

J. G. ROUNTREE
CONSULTING ENGINEER
P.O. Box 9044
Austin 17, Texas
GLendale 2-3073

GAUTNEY

& JONES

CONSULTING RADIO ENGINEERS
930 Warner Bldg. National 8-7757
Washington 4, D. C.
Member AFOCE

Munsey Building
District 7-8215
Washington 4, D. C.
Member AFGOE

1302 18th St., N.W. Hudson 3-9000
WASHINGTON 6, D. C.
-TV
Member AFCCE

LYNNE C. SMEBY
CONSULTING ENGINEER
AM-FM
7615 LYNN DRIVE
WASHINGTON 15, D. C.
OLiver 2 8520

GEO. P. ADAIR ENG. CO.
CONSULTING ENGINEERS
Radio-Television
Communications- Electronics
1610 Eye St., N. W.
Washington, D. C.
Executive 3-1230 Executive 3-5851
Member AFCCE

JOHN

B. HEFFELFINGER

9208 Wyoming PI.
Hiland 4-7010
KANSAS CITY 14, MISSOURI

VIR N. JAMES
SPECIALTY
DIRECTIONAL ANTENNAS
232 S. Jasmine St. DExter 3-5562
Denver 22, Colorado
Member AFOOE
MERL

SAXON

Consulting am-fm-tv Engineers
Applications — Field Engineering
Suite 601
Kanawha Hotel Bldg.
Charleston, W.Va. Dickens 2-6281

622 Hoskins Street
Lufkin, Texas
NEptune 4-4242 NEptune 4-9558

William B. Carr
Consulting Engineer
AM— FM— TV
Microwave
P. O. Box 13287
Fort Worth 18, Texas
ATlas 4-1571

JOHN H. BATTISON
& ASSOCIATES
Consulting Radio Engineers
Specializing in AM-FM-TV
applications and measurements
934-5 Munsey Building
Washington 5, D. C.
Dl 7-2330 Member AFOCE

PAUL DEAN FORD
Broadcast Engineering Consultant
4341 South 8th Street
Terre Haute, Indiana
Wabash 2643

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TV
445 Concord Ave.,
Cambridge 38, Mass.
Phone TRowbridge 6-2810

COLLECTIONS
For the Industry
ALL OVER THE WORLD
TV — Radio — Film and Media
Accounts Receivable
No Collection — No Commission
STANDARD ACTUARIAL
WARRANTY CO.
220 West 42nd St., N. Y. 36, N. Y.
LO 5-5990

COMMERCIAL RADIO
MONITORING CO.
PRECISION FREQUENCY
MEASUREMENTS
AM-FM-TV
103 S. Market St.,
Lee's Summit, Mo.
Phone Kansas City, Laclede 4-3777

Lohnes & Culver

A. EARL CULLUM, JR.
CONSULTING ENGINEERS
INWOOD POST OFFICE
DALLAS 9, TEXAS
MEIrose 1-8360
Member AFOOE

KEAR & KENNEDY

A. E. Towne Assocs., Inc.
TELEVISION and RADIO
ENGINEERING CONSULTANTS
420 Taylor St.
San Francisco 2, Calif.
PR. 5-3100

PETE JOHNSON

GEORGE C. DAVIS
CONSULTING ENGINEERS
RADIO & TELEVISION
527 Munsey Bldg.
STerling 3-0111
Washington
4, D. C.
Member AFCCE

CONSULTING RADIO ENGINEER

JULES COHEN
Consulting Electronic Engineer
617 Albee Bldg. Executive 3-4616
1426 C St., N.W.
Washington 5, D. C.
Member AFCCE
JOHN H. MULLANEY
and ASSOCIATES, INC.
2000 P St., N. W.
Washington 6, D. C.
Columbia 5-4666
Member AFOCE
L. J. N. du TREIL
& ASSOCIATES
CONSULTING RADIO ENGINEERS
10412 Jefferson Highway
New Orleans 23, La.
Phone: 721-2661
BARKLEY & INC.
DEXTER LABS.,
Donald P. Wise lames M. Moran
Consulting, Research O
Development for Broadcasting,
Industry & Government
50 Frankfort St. Diamond 3-3716
Fitchburg, Massachusetts

ERNEST E. HARPER
ENGINEERING CONSULTANT
AM
FM TV
2414 Chuckanut Shore Rd.
Bellingham, Washington
Telephone: Regent 3-4198

owns KESM Eldorado Springs, Mo., and tv
and appliance business. Ann. Dec. 27.
Hendersonville, N. C— The Mountainaire
Corp. 1600 kc; 1 kw D, DA. P. O. address
305 Blythe St., Hendersonville. Estimated
construction cost $16,785; first year operating cost $36,000; revenue $48,000. Principals:
Steve Morris (37%), Alfred E. Perkins,
Robert R. Livingston (each 28%), Robert
M. Redden (7%). Mr. Morris is salesman
and announcer with WISE Ashville, N. C;
Mr. Perkins owns 50% each of three drycleaning business; Mr. Livingston is branch
manager of welding supplies firm; Mr.
Redden is attorney and owns 25% of
restaurant. Ann. Dec. 28.
Marietta, Ohio— The Radiocasters. 910 kc;
500 w D. P. O. address box 635, Marietta.
Estimated construction cost $63,340; first
year operating cost $65,000; revenue $75,000.
Principals: Will P. McKinney, Jane M.
Burton, Daniel W. Burton, Ruth M. Schornstheimer, Betty C. McKinney, William E.
McKinney (each 14.286%). W. P. McKinney
owns 17% of newspaper; Mrs. Burton owns
11% of newspaper and is schoolteacher;
Mr. Burton is classified advertising manager of newspaper; Mrs. Schornstheimer is
housewife: Mr. Schornstheimer is plant
engineer with B. F. Goodrich Co.; Betty
McKinney is housewife; W. E. McKinney
owns 11% of newspaper. Ann. Dec. 26.
Memphis, Tenn. — Mid-Continent Bcstg.
Corp. 1530 kc; 50 kw D. P. O. address c/o
Sam C. Phillips, 639 Madison Ave., Memphis.
Estimated construction cost $145,310;
first
year operating cost $85,000; revenue $95 000. Principals: Sam C. Phillips (95%);
Paul Dean Ford (5%). Mr. Phillips owns
Sun Records Inc. and connected corporations, four music publishing firms and 75%
of two others, 32% of WHER Memphis,
Tenn., 50% of WLIZ Lake Worth, Fla., and
45% of new am application for Blytheville,
Ark.; Mr. Ford owns broadcast engineering
consultant firm, 100% interest in Casey, 111
am application and 10% interest in Blytheville application with Mr. Phillips. Ann
Dec. 28.

Woodbury, Tenn.— Cannon Bcstg. Co. 1540
kc; 500 w D. P. O. address Woodbury.
Estimated construction cost $20,727- first
year operating cost $30,000: revenue $42 000

SUMMARY

Principals: Austin Jennings, Edwin B.
Jordan, James H. Larimer (each one-third).
Mr. Jennings owns retail jewelry business,
50% of newspaper, 33% of real estate development firm and 25% of another; Mr.
Jordan owns WJIG Tullahoma, Tenn.; Mr.
Larimer owns 50% of funeral home, 100%
of cemetery development business and
farm. Ann. Dec. 21.
Existing am stations
APPLICATIONS
KRLN Canon City, Colo.— Cp to increase
daytime power from 250 w to 1 kw and
install new trans. Ann. Dec. 21.
KFML Denver, Colo. — Cp to increase
power from 1 kw to 5 kw and install new
trans. Ann. Dec. 21.
WOIK Normal, 111.— Mod. of cp (which
authorized new am station) to change
hours of operation from D to unl. using
power of 500 w-N and 5 kw-D; make
change in DA system (add four towers).
Ann. Dec. 26.
WZOE Princeton, 111. — Mod. of cp (which
authorized new am station) to increase
power from
100 w Ann.
to 250Dec.
w-N26. and 1 kw-D;
install
new trans.
KBAB Indianola, Iowa — Mod. of cp
(which authorized new am station) to increase power from 100 w unl. to 250 w,
1 kw-LS, and change type trans. Ann. Dec.
21.
WHAV Haverhill, Mass. — Cp to increase
daytime power from 250 w to 1 kw and
install new trans. Ann. Dec. 21.
KXRA Alexandria, Minn. — Cp to increase
daytime power from 250 w to 1 kw and
install new trans. Ann. Dec. 21.
inWCBT Roanoke Rapids, N. C— Cp to1 kw
crease daytime power from 250 w to
and install new trans. Ann. Dec. 26.
WAD A Shelby, N. C— Cp to change hours
of operation from D to unl. using power
of 500 w-N and 1 kw-D, change ant.-trans.
location,
Dec. 26. install DA-N and new trans. Ann.
KDIX Dickinson, N. D.— Cp to increase
daytime power from 250 w to 1 kw and
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AM
FM
TV

ON AIR
Lie.
Cps.
3,611
69
884
75
4871
71
OPERATING

TELEVISION

CP
TOTAL
Not on air
For
85
161
81

APPLICATIONS
new stations
857
174
137

STATIONS

Compiled by BROADCASTING Dec. 28
VHF
UHF
Commercial
496
88
Non-commercial
40
18

COMMERCIAL

STATION

TV
557
58

BOXSCORE

Compiled by FCC Nov. 30
AM
Licensed (all on air)
3,613
Cps on air (new sations)
59
Cps not on air (new stations)
146
Total authorized stations
3,818
Applications for new stations (not in hearing) 499
Applications for new stations (in hearing) • 176
Total applications for new stations
675
Applications for major changes (not in hearing) 496
Applications for major changes (in hearing)
91
Total applications for major changes
557
Licenses deleted
0
Cps deleted
2

FM

TV

894
45
169
1,108
124
23
147
77
5
82
2
4

4861
71
88
6562
67
53
120
35
13
48
1
2

1 There are, in addition, nine tv stations which are no longer on the air, but retain their
licenses. 'Includes one STA.
64

(FOR THE RECORD)

install new trans. Ann. Dec. 26.
KOGA Kilgore, Tex. — Cp to increase daytimenewpower
fromAnn.
250 Dec.
w to 21.1 kw and install
trans.
CALL LETTERS ASSIGNED
KGFT Flagstaff, Ariz.— Flagstaff Bcstg.
KGHT Hollister, Calif .—Trotter & God- frey. ,
WIOK
Normal,
111.— McClean County
Bcstg. Co.
WWRO Caro, Mich.— Tuscola Bcstg. Co.
WDMC
Ostego,
Mich. — Dwight M.
Cheever.
WLKM
Three
Rivers,
Mich.— Voice of
Three Rivers.
KMAM Butler, Mo. — Bates County Bcstg.
Co.
WUFO Amherst, N. Y.— Dynamic Bcstg.
of New York Inc.; changed from WYSL.
WYSL Buffalo, N. Y.— The McLendon
Corp.; changed from WBNY.
WBVM Utica, N. Y.— Fusco Bcstg. Corp.
WVOE Chadbourn, N. C— Ebony Enterprises Inc.
Brown.
WTLK Taylorsville, N. C— Robert B.
KELR El Reno, Okla.— Charles L. Cain.
KELI Tulsa, Okla.— T & O Bcstg. Co.;
changed from KTUL.
KTEO San Angelo, Tex.— Burkhart Bcstg.
Corp.; changed from KTXL.
WDMSCorp.
Lynchburg, Va. — Southeastern
Bcstg.
New fm stations
APPLICATIONS
♦College, Alaska— U. of Alaska. 104.9 mc;
2.71 kw. Ant. height above average terrain
minus 128 ft. P. O. address c/o Prof. Lee
H. Salisbury, box 33, College. Estimated
construction cost $3,500; first year operating
cost $5,000. Ann. Dec. 22.
Oak Lawn, 111. — Southwest Suburban
Bcstrs. Inc. 102.3 mc; 1 kw. Ant. height
above average terrain 188.4 ft. P. O. address 8520 S. Cicero Ave., Stickney, 111. Estimated construction cost $38,524.55; first
year operating cost $60,000; revenue $60,000.
Principals: Estelle Ribikauskas (40%),
Anthony S. Ricci, Earle S. Karno (each
30%). Estelle Ribikauskas is employe and
stockholder of plumbing equipment manufacturing firm; Mr. Ricci owns 75% of
dry-cleaning business; Mr. Karno is attorney. Ann. Dec. 26.
ACTIONS
BY BROADCAST BUREAU
Kansas City, Mo.— KPRS Bcstg. Corp.
Granted 103.3 mc; 18.62 kw. Ant. height
above average terrain 183 ft. P. O. address
2814 E. 23rd St., Kansas City. Estimated
construction cost $16,713; first year operating cost $6,000; revenue $10,000. KPRS
Bcstg. Corp. is licensee of KPRS Kansas
City. Action Dec. 20.
St. Joseph, Mo— KUSN Corp. Granted
105.1 mc; 3.9 kw. Ant. height above average
terrain 57 ft. P. O. address Howitt Bldg..
8th & Frederick Sts., St. Joseph. Estimated
construction cost $10,214; first year operating cost $18,000; revenue $20,384. KUSN
Corp. tionisDec.licensee
of KUSN St. Joseph. Ac20.
North Charleston, S. C.-KTM Bcstg. Co.
Granted 102.5 mc; 5.17 kw. Ant. height
above average terrain 195.4 ft. P. O. address box 5758, North Charleston. Estimated
construction cost $14,690; first year operating cost
Principals:$20,000;
Richard F. revenue
Kamradt $28,000.
(60%), Robert
S. Tamblyn (40%), who own same interests
in WNCG North Charleston. Action Dec. 20.
Nashville, Tenn. — Hickory Bcstg. Corp.
Granted 103.3 mc; 16.7 kw. Ant. height
above average terrain 167 ft. P. O. address
415 Nashville Trust Bldg.. Nashville 3. Estimated construction cost $23,785; first year
operating cost $18,960; revenue $15,000.
Principals: Ira Trotter, Melville C. Morris,
Nile E. Yearwood (each one-third). Mr.
Trotter is partner in two jewelry firms and
president of third; Mr. Yearwood is president of bank and of two general contraction firms; Mr. Morris is president of
three finance business. Action Dec. 20.
Tullahoma, Tenn. — Jordan Bcstg. Co.
Granted 93.3 mc; 2.59 kw. Ant. height above
average terrain 286 ft. P. O. address box
2139 Tullahoma. Estimated construction cost
$15,443.40; first year operating cost $20,000;
20.
revenue $24,000; Edwin B. Jordan, sole
owner, owns WJIG Tullahoma. Action Dec.
Norfolk, Va.— WCMS Radio Norfolk Inc.
Granted 100.5 mc; 1.17 kw. Ant. height
above average terrain 228.7 ft. P. O. adBROADCASTING, January 1, 1962

dress Helena Bldg., Norfolk. Estimated construction cost $8,335.35; first year operating
cost $1,500; revenue $1,500. WCMS Radio
Norfolk Inc. is licensee of WCMS Norfolk.
Action Dec. 20.
Existing fm stations
APPLICATION
*WSND-FM
Notre Dame, Ind.— Mod. of
cp (which authorized new educational fm
station) to change frequency from 91.1 mc
to 88.9 mc. Ann. Dec. 26.
CALL LETTERS ASSIGNED
WOWL-FM Florence, Ala— Radio Muscle
Shoals Inc.
WKNB-FM New Britain, Conn.— Hartford
County Bcstg. Corp.
WLTA-FM Atlanta, Ga.— Atlanta Fm
Bcstrs.
*KBGL(FM) Pocatello, Idaho— Idaho State
College.
WGFA-FM Watseka, 111. — Iroquois County
Bcstg. Co.
WDOC-FM Prestonsburg, Ky. — Gordon
Collins.
KRSI-FM St. Louis Park, Minn.— Radio
Suburbia Inc.
WIFE(FM) Amherst, N. Y.— The McLendon Corp.; changed from WYSL-FM.
WONE-FM Dayton, Ohio— WONE Inc.;
changed from WIFE(FM).
WMSH(FM) Harrisburg. Pa. — Market
Square Presbyterian Church.
WFRF-FM Reading, Pa. — Howard F.
Reber & Frank A. Franco.
Jr.WKJB-FM Mayaguez, P. R.— Jose Bechara
WJOY-FM Burlington, Vt.— Vermont Bcstg.
Corp.
KRAB(FM)
Seattle, Wash.— Lorenzo W.
Milam.
Ownership changes
APPLICATIONS
WMBM Miami, Fla. — Seeks assignment of
license from Consolidated Communications
Corp. to Max C. Tavel, d/b as Latin Bcstg.
Corp.; total consideration $225,000. Mr.
Tavel is president and director of WSFR
Sanford, Fla. Ann. Dec. 28.
KCIJ Shreveport, La. — Seeks transfer of all
stock in Southwest Bcstrs. Inc. from Robert
N. Hobgood to Marvin B. Kosofsky; consideration $71,589.46 plus assumption of
liabilities. Mr. Kosofsky is station manager
and director of sales of WTID Newport
News, Va. Ann. Dec. 27.
WAYL(FM) Minneapolis, Minn. — Seeks
(1) transfer of 50% of stock in Contemporary Radio Inc. from David D. Larsen to
Jack Ii Moore, consideration $5,000, and (2)
transfer of 30% from Mr. Moore to Troy
Scatterella (12.5%), Lloyd P. Sherman,
Louis P. Bednar (each 7.5%) and Donald
Teslow (2.5%); total consideration $6,000.
Mr. Moore is present 50% stockholder of
licensee; Mr. Sherman owns 26% of Allmetal Sales Inc., 20% of Pets Unlimited Inc.
and 100% of Pet Shop Lessee Co.; Mr.
Teslow is salesman in medical promotion
field; Mr. Scatterella is employe of Minneapolis Board of Education; Mr. Bednar owns
summer resort at Nisswa, Minn. Ann. Dec.
21.
WILY Greenville, N. C— Seeks transfer
of all stock in H & R Electronics Inc. from
Wilbur Reisenweaver and Jessie Reisenweaver to John S. Townsend; consideration $6,064.27. Mr. Townsend is engineer
with WGTM Wilson, N. C, and owns electronic service business. Ann. Dec. 28.
WSHE Raleigh, N. C. — Seeks assignment
of license from Raleigh Bcstg. Corp. to
Edward B. Kemm (50%), Ralph J. Baron
and Judith M. Baron (each 25%), d/b as
Raleigh-Durham Bcstg. Inc.; consideration
$180,000. Mr. Kemm owns 50% of concession
business in resort area, 49% of WILA Danville, Va., and has been 20% owner of
WDTI Danville; Mr. Baron owns 51% of
WILA; Mrs. Baron is housewife and secretary and director of WILA. Ann. Dec. 26.
WIRO Ironton, Ohio — Seeks assignment
of license from Iron City Bcstg. Inc. to
Kenneth H. Auble (80%), Rose A. Auble
and Perry E. Auble (each 10%), d/b as
Tri-Radio Bcstg. Co.; total consideration
$95,000, including agreement not to competeneth
withinAuble
50 owns
miles forautomotive
eight years.service
Kencenter; Mrs. Auble is housewife; Perry
Auble owns 50% of funeral home. Ann.
Dec. 26.
WBYO-FM Boyertown, Pa. — Seeks assignment of license from Lester Grenewalt
and David G. Hendricks, d/b as Boyertown
Bcstg. Co., to Boyertown Bcstg. Inc., conBROADCASTING, January 1, 1962

sisting of Mr. Hendricks (70%), Robert W.
Neilson, Richard Dean and Charmaine Y.
Seitz (each 10%); consideration cancellation
of lease presently held by assignee as holding corporation. Mr. Dean is engineerannouncer with WBYO; Mr. Neilson is station manager of WBYO; Charmaine Seitz
is traffic manager of WBYO. Ann. Dec. 21.
KFST Ft. Stockton, Tex. — Seeks transfer
of 20% of stock in KFST Inc. from James
Parr back to corporation to be held as
treasury stock; consideration to Mr. Parr
$13,000. Ann. Dec. 28.
WEAQ, WIAL(FM) Eau Claire, Wis.—
Seek transfer of 52% of stock in Broadcaster Services Inc. from William E. Walker,
deceased, to First National Bank of Madias executor
of Mr. involved.
Walker's
estate;son,noWis.,financial
consideration
Ann. Dec. 21.
KRAE Cheyenne, Wyo. — Seeks assignment
of license from The Radio Bcstrs. to Louis
C. Erck (47%), Walter E. Nagel (33%) and
J. B. Shockley (20%), d/b as Radio
Cheyenne; consideration $45,000. Mr. Erck
owns commercial recordings production
firm; Mr. Nagel is retired U. S. Army officer; Sgt. Shockley
is in U. S. Air Force.
Ann. Dec.
26.
Hearing cases
FINAL DECISIONS
■ Commission gives notice that Nov. 1 initial decision which looked toward granting
applications of Ivy Bcstg. Inc. (WOLF),
Syracuse, N. Y., Farm and Home Bcstg. Co.
(WNBT), Wellsboro, Pa., and Radio Station
WESB (WESB), Bradford, Pa., for increased
daytime power from 250 w to 1 kw, continued operation on 1490 kc, 250 w-N, each
with interference condition, became effective Dec. 21 pursuant to Sec. 1.153 of rules.
Action Dec. 27.
■ Commission gives notice that Nov. 2 initial decision which looked toward granting
applications of Robert F. Neathery for new
am station in Fredericktown, Mo., to operate
on 1450 kc, 250 w, unl, and Paducah Bcstg.
Inc. (WPAD), Paducah, Ky., and WPFA Radio Inc. (WCVS), Springfield, 111., to increase
daytime power on 1450 kc from 250 w to 1
kw, continued nighttime operation with 250

w, each with interference condition became
effective Dec. 22 pursuant to Sec. 1.153 of
rules. Action Dec. 27.
INITIAL DECISION
■ Hearing Examiner Charles J. Frederick
issued initial decision looking toward denying application of United Tv Co. of New
Hampshire for mod. of cp of station WMURTV (ch. 9) Manchester, N. H., to change
trans, location from seven miles west of city
to site about 17 miles south-southwest in
direction of Boston, make changes in ant.
system and reduce ant. height from 1,030 ft
to 519 ft. Action Dec. 21.
Routine roundup
ACTIONS ON MOTIONS
By Commissioner Rosel H. Hyde
■ Denied petition by Interstate Bcstg. Inc.
(WQXR), New York, N. Y., to intervene and
participate in oral argument in proceeding
on application
L. Follmer
for additional timeoftoWalter
construct
WFOL(FM)
Hamilton, Ohio. Action Dec. 22.
■ Granted petition by Beacon Bcstg. System Inc. and extended to 30 days after release of examiner's supplemental initial decision time for filing exceptions in proceeding on its application and Suburban Bcstg.
Inc. for new am stations in Grafton-Cedarburg and Jackson, Wis. Action Dec. 22.
■ Granted petition by Newton Bcstg. Co.
and extended to Dec. 27 time to file exceptions to initial decision in proceeding on
its application and Transcript Press Inc. for
new am stations in Newton and Dedham,
Mass. Action Dec. 22.
■ Granted petition by New Bcstg. Inc. and
extended to Dec. 29 time to file replies to
exceptions with respect to initial decision in
proceeding on its application and Herbert
Muschel and Independent Bcstg. Co. for new
fm stations in New York, N. Y. Action
Dec. 22.
■ Granted petition by Broadcast Bureau
and extended to Dec. 22 time to respond to
motion to substitute applicant, filed by Mrs.
Bonnie Brown, widow of applicant Benjamin C. Brown,
in proceeding
application for new
fm station onin latter's
Oceanside,
and fm application of The Bible Institute of

m
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(Payable in advance. Checks and money orders only.) (FINAL DEADLINE — Monday preceding publication date.)
• SITUATIONS WANTED 20?* per word — $2.00 minimum • HELP WANTED 250 per word — $2.00 minimum.
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RADIO
Help Wanted — Management

Help Wanted— (Cont'd)
Announcers

Oregon daytimer will pay well for right
man — man who wants to settle down. Must
be reliable and adult to act as station manager in general and in absence of owner.
Must have 1st phone to act as chief and
do necessary light maintenance. Must have
experience and creative ability to act as
program director. Must be able to hold
respectagerofwantsdj's
salesman. onOwner-manto and
concentrate
local and
national sales. Box 217J, BROADCASTING.

Top-rated chain with outlets in key markets is on the lookout for top "format"
dj's and aggressive,
dramatic,qualified
extra-sharp
newsman.
Only experienced,
men
need apply. Send tape and resume to be
considered. Box 919F, BROADCASTING.

Manager: Eighteen years experience in all
phases of radio broadcasting. 38 years old,
married, 2 children. Excellent references
and a strong desire. Experienced in the
business management system. Prefer the
mid or north western. Box 260J, BROADCASTING.

Pacific northwest-Washington. Require immediately adult announcer first telephone.
$100 week. Write Box 126J, BROADCASTING.

Station manager — N.Y.S. — Immediate opening. Excellent opportunity. Send complete
details. Box 272J, BROADCASTING.
Sales
Sales manager needed for small market
negro outlet. Commission plus salary. Box
210J, BROADCASTING.
San Francisco classical music station desires sales manager to organize sales department. Send resume and other information to Box 214J, BROADCASTING.
Robots for sale! Attention owners — Managers only. Fantastic 6-foot money-making
promotion. Sold in every Florida market.
Over 100 in use. Now — exclusive market
rights — your station — your market. Write:
Box 246J, BROADCASTING.
Sales manager. Progressive, farm station
going to 5000 watts soon needs sales manager with experience in competitive markets. Must produce. Call or write Jim
Wanke, General Manager, KABR Radio,
Aberdeen. South Dakota. BA 5-1420.
Sky's the
limit
for ambitious
and experienced small
market
salesman. Good
record
and top references necessary. Write to
WICY, Malone, New York.
Experienced radio salesman, excellent opportunity for good producer. Take over top
accounts now on the air. Top pay — good
market. Contact Robert Wright, WTTF,
Tiffin, Ohio.
Special features sales agent. Over the past
16 years this company has earned an enviable reputation for ethics and success. If
you are conscientious, hardworking, have a
successful sales background and are capable
of selling consistently without supervision,
we'll sive
consider
you forina the
permanent,
area franchise
state ofexcluyour
choice. After training period, you will personally conduct needed annual sales promotion campaigns at 10 local station markets each year. Probable net earnings —
$25,000. Draw available. Replies held in
absolute confidence. National Radio Representatives, Franklin National Bank Building, Garden City, New York.
Local sales position available for right man
with advertising agency, 705 Olive Building— can make $139.72, $205.17 weekly, radio
and tv, St. Louis 1, Mo. Chestnut 1-6657.
Good positions — professional placement.
Major markets, plus midwest saturation.
Contact with 650 stations. Write Walker
Employment, 83 South 7th St., Minneapolis
2, Minnesota. Now.
be

Top-notch dj for powerful number one 5kw
in west Texas. Fastest growing market.
Send tape and info to Box 103J, BROADCASTING.

Wanted! Good, strong commercial radio
announcer who can do outstanding job of
airing news. Leading, fulltime network station in medium-sized Minnesota market.
Power increase expected soon. Send tape,
resume and salary needs. Tapes, returned.
Box 207J, BROADCASTING.
Full-time classical music station in San
Francisco has position for experienced
classical music announcer. Top salary for
right man. Send resume and other information to Box 215J, BROADCASTING, or
call YTJkon 6-2825.
Need experienced announcer with first class
ticket. Less than 100 miles N.Y.C. Send
tape, resume, photo and salary expected.
Box 231J, BROADCASTING.
Help wanted . . . announcer — Immediate
opening for news man and morning man
on central Pennsylvania full time station.
Good salary. Send resume and tape to
Box 243J. BROADCASTING.
January opening for experienced staff announcer. Tight good music format . . .
central Pa. Expanding four station Pa.-Fla.
chain. Minimum of $80.00 to start — more if
qualified. Send resume, tape and photo to
Box 250J, BROADCASTING.

Help Wanted— (Cont'd)
Announcers
Wanted: Combination engineer-announcer
with first phone. Air shift and maintenance.
Small market and local station. Send all
information and tape to Allen R. Mclntyre,
KNDC, Hettinger, North Dakota.
Experienced announcer wanted. Write or
phone
York. Manager, WDLC, Port Jervis, New
Immediate opening for all nite disc-jockey
with 1st phone. Adult music and news format, no maintenance, send tape and resume
and salary to WEHE, West Palm, Florida.
Phone Justice 2-2559.
Needed immediately announcer-salesman
for 1000 watt Florida station. Year round
pleasant living. Phone Claude F. White or
send audition tape and resume to WELE,
Daytona Beach, Florida.
Announcer-salesman
needed immediately.
Experience
necessary. Good opportunity.
Call or rush tape, complete resume and
photo to WRNY, Rome, N. Y.
Newsmen needed for midwest radio-television news staff. Opportunity for tv coverage experience for radio men. Send all
information first letter with tape, film and
resume including salary requirements. Address news director, WTOL, Toledo 4, Ohio.
Personal interview required.
Experienced first phone announcer. Immediate opening. Send resume, tape and
salary requirements to J. F. Marzke, WJUD,
St. Johns, Michigan.
Good positions — ■ professional placement.
Major markets, plus midwest saturation.
Contact with 650 stations. Write Walker
Employment, 83 South 7th St., Minneapolis
2, Minnesota. Now.
Technical

Good-music kilowatt needs good, morning
"personality" dj-commercial announcer.
Must have 1st ticket and production experience or anxiety to learn. Good future,
excellent pay. Top station in beautiful midwest area. No beginners. Send full information and tape to program director. Box
262J, BROADCASTING.

Chief engineer for metropolitan daytimer
going directional night. Part of southern
group building 3 stations. Good opportunity
for experience working with group engineer. Excellent working conditions. Send
photo — complete resume, salary requireING. ments first letter, Box 490H, BROADCAST-

New Jersey. Experienced news-man announcer. Salary commensurate with ability.
Interview required. Send tape and resume.
Box 264J, BROADCASTING.

Negro combo-first phone. Transmitter a
necessity. Small town — good pay. Box 211J,
BROADCASTING.

Announcer-reliable man, some experience;
strong voice; sound operation; send tape,
resume, photo; will return; central Pennsylvania. Address Box 267J, BROADCASTING.
First class Christian announcer with license
to match. Send tape with commercials and
news and why you feel qualified to speak
for the Lord Jesus Christ. Box 270J,
BROADCASTING.
New York state 100,000 market needs self
starter with good voice, programming idea
man with follow through. Other talents
helpful. Solid citizen only. Box 275J,
BROADCASTING.
Two men phone 1st. Great Lakes area excellent opportunity to gain experience in
radio and television. Box 281J, BROADCASTING.
Texas kilowatt has immediate opening for
experienced, adult announcer. $90.00 week.
ING. resume to Box 290J, BROADCASTTape,

Experienced chief engineer for 5 kw midwest daytimer. Complete charge of engineering department. No announcing. Box
259J, BROADCASTING.
First phone, technically competent, interested,incentives.
willing. Attractive
working conditions,
Eastern Pennsylvania.
Box
265J, BROADCASTING.
Needed at once — 1st ticket combo man,
maintenance, proof of performance, and
announcing or sales. Box 279J, BROADCASTING.
Chief engineer, top California station, some
air work. Immediate opening. Format, 1000
watt — 24 hour directional. Good job for
right man. KAFY, Bakersfield, California.
Call collect Empire 6-4411 for Al Anthony
or Paul Bappistta.
Engineer-assistant chief. Man needed with
directional experience to take care of antennae only, under supervision of consulting engineer. Chief responsible for audio,
your
job
pattern. Send resume to KSTT,
Davenport,is Iowa.
BROADCASTING, January 1, 1962

Help Wanted— (Confd)

Situations Wanted— (Cont'd)

Situations Wanted — (Cont'd)

Technical

Announcers

Announcers

Chief engineer — must have directional experience. KHAK-AM-FM, Cedar Rapids,
Iowa.
Engineer experienced on Collins transmitter. Small daytime station — also able to
announce or with some sales experience.
Southerner preferred. Send tape, photo and
resume giving sales experience to WELE.
P.O. Box 4006, Daytona Beach, Florida.
Chief Engineer. Immediate opening. WVOS,
Liberty, New York.
Good positions — professional placement.
Major markets, plus midwest saturation.
Contact with 650 stations. Write Walker
Employment. 83 South 7th St., Minneapolis
2, Minnesota. Nov.
Production — Programming, Others
North Carolina station wants experienced
program and production director with
knowledge and imagination. Must have
ability to handle department and public.
Station insists on good production. Good
salary and permanent job for right man.
Box 287J, BROADCASTING.
Newsman — enlarging current staff. Experience in getting news more important than
voice. Send tape, resume and salary. KSTT,
Davenport, Iowa.
Immediate opening for news director. Prefer man who knows and likes small town
life. Send complete details of experience.
WVSC, Somerset, Pennsylvania.
RADIO
Situations Wanted — Management
Small or medium size market. Family man
with 10 years experience, good character,
community active, references. Box 156J,
BROADCASTING.
Manager-salesmanager. $15,000 current income desires to relocate for realistic opportunity. Available after January 31. All
information first letter. Box 188J. BROADCASTING.
Manager — heavy sales background. Twelve
vears experience, ten management. Mature,
thorough knowledge. Stable, responsible,
family man. Excellent ownership references. Area $10,000. Box 229J, BROADCASTING.
Terrific young manager with proven sales
record. First class license and 11 years experience desires permanent position in
middle west. Current operation changing
ownership. Income $10,000 plus. Box 238J,
BROADCASTING.
Seasoned radio-tv executive midwest-California group. Excellent references. Presently sales manager eastern. Minimum $15,000
manager-sales
manager. Box 252J, BROADCASTING.
Cool hot dog from Canada. Public relations
manager for best-selling import car. Also
Canada's
race announcer.
weekly
radio
andtopsummer
tv show. Doing
Broadcasting
major international sports car races on
Canadian network. Eight years radio experience. Award winner. Sharp on promotion, programming. Will go to warmer
climate for managerial position. Philip
Murray, 54 Oakley Blvd., Scarboro, Toronto,
Canada.
Sales
Want to break into radio or tv sales. Presently selling
ads. I'm
21 years
old,
Write Garv
L. film
Overholser,
R.F.D.
#1, Loma,
Montana. Phone Big Sandy Montana 3782591. I'll relocate.
Announcers
DJ — announcer. Dependable. Experienced.
Be part of your community. Married, sober.
Mature sound. Box 132J, BROADCASTING.
Sports announcer looking for sports minded
station — best of references. Box 183J,
BROADCASTING.
BROADCASTING, January 1, 1962

Attention stations 150 miles from
years experienced dj — announcer,
rate tight board. Not a floater or
Excellent references. Box 227J,
CASTING.

N.Y.C. 3
can opescreamer.
BROAD-

Team playing out of town? For first class
play-by-play broadcast from El Paso,
Anthony, Las Cruces, etc., call Jim Finlay,
sports
Texas. director KROD, KROD-TV, El Paso,

Mature, experienced, capable announcer
desires permanent position. Strong on news,
better type music night show. Minimum
$100 per week. For tape, resume, write
Box 244J, BROADCASTING.
Happy New Year. For you; for me. Bright,
happy morning, afternoon personality seeks
"sound" future
progressive
promotion-P.
minded
station with
and/or
tv combination.
d. and camera experience. Excellent commercial production. Single, draft free. Best
references. Now in 40th market. Personal
interview desired. Box 251 J, BROADCASTING.

P.d. — dj — news — sports — sales — first phone.
Eight years experience, family . . . Georgia.
Florida, Alabama. Telephone Main 7-7441,
Quincy, Florida.
First class ticket holder, reasonable voice,
no experience, needs some. Prefer Ohio.
Write
Clyde Morse, 51 River Drive, Eastlake, Ohio.

Former New Englander employed in small
Florida market, misses snow. Adult music
and news. Wishes employment in eastern
Massachusetts or Rhode Island. Young, aggressive, experienced. Tape available on request. Box 254J, BROADCASTING.
Ambitious announcer negro dj. Run tight
board,
family man, travel. Box 256J,
BROADCASTING.
Attention southern states. First class announcer, first phone, college, family. Box
257J, BROADCASTING.
College graduate. 3 years professional
singer. Production conscious. Very strong
on news— on-the-spot, rewrite and delivery.
Box 261J, BROADCASTING.
Announcer-engineer. 1st phone, 6 years experience. No noise. Prefer station manager
or pd. Salary $2.50 per hr. minimum. Box
266J, BROADCASTING.
Announcer-disc jockey employed at 10 k
operation. Experienced, tight production.
Box 268J, BROADCASTING.
"Me for you in 62"? Announcer, dj, w/pd
& news background pace, personality —
married, veteran radio/tv. Presently employed. Seeks better opportunity, challenge. No prima-donna, reliable, no-drifter.
Eager, steady worker with imagination,
good production — know music. Require two
weeks notice! Anywhere. References. Box
271J, BROADCASTING.
News' director at metropolitan midwest
radio station seeks advancement to major
market. College graduate. Authoritative
. . . mature . . . top references. Box 274J,
BROADCASTING.
District area only. Announcer experienced
in all departments. Wants full or part-time.
Obtaining
ticket. Box 277J, BROADCASTING.
Southern
Wisconsin — northern Illinois.
Young family man desires staff position.
Experienced all phases. Box 278J, BROADCASTING.
Morning air personality. Adult humor. Have
specialized in morning hours for past five
years. kets.Highly
in over-million marBox 280J, rated
BROADCASTING.
Just completed 12th week of broadcasting
school. Will go anywhere. Box 286 J,
BROADCASTING.
DJ, news — A A voice — 22 — iy2 years experience. Prefer top 40 . . . Available immediately. Del Scott. Box 291J, BROADCASTING.
I want top station — market — five years experience . . . only stations not afraid of
originality. Box 292J, BROADCASTING.
3Y2 years experience — sales, deejay, interviews. Seeking permanence in growing organization with adult programming, chance
for
advancement.
Box 293J, BROADCASTING.
1st license experienced announcer; salesman; maintenance. Family; station near
D. C. Box 255J, BROADCASTWashington,
ING.

Attention California & West. Experienced
announcer who can really move your audience morn-noon-nite. Personable, promotion, record hops. Call WHitney 4-2314,
write Apt. D, 10061 Carmenita, Whittier,
California.
Technical
Engineer, 15 years experience all phases.
Settled family man, non-drinker. Want
position as chief with progressive single
station or small group. South only. No announcing. Presently employed. Good reason
for desiring change. Available two weeks
notice. $125.00 minimum. Box 282J, BROADCASTING.
Experienced, dependable transmitter engineer wants immediate am or tv position.
Central or south. Jefferson Rice, YMCA.
Baton Rouge, Louisiana.
Production — Programming, Others
Newsman — Experienced all major phases of
news coverage. Professional delivery. Interested in news work only — no commercials— on radio and/or tv in east. Box 142J,
BROADCASTING.
Girl copy-writer — air work. Upper midwest
please. Excellent references. Box 221J,
BROADCASTING.
Professional newsman. Mature judgement,
authoritative delivery. 30, married. Eastern
majors. Box 269J, BROADCASTING.
Top flight production man currently in St.
Louis market wants to swing for a minimum wage of $150.00 per week. If interested
write, Rich, 7312 Minnesota, St. Louis 11,
Missouri.
Write copy, type, good worker. Prefers
small southern station. Salary secondary.
Samples, tape. Alice Wireman, YWCA,
Nashville, Tennessee.
TELEVISION
Help Wanted — Management
Experienced crew deal manager. Top earnings with television's foremost promotion
firm.
Start immediately. Box 164J. BROADCASTING.
Sales
"Experienced TV salesman with proven
record in smaller market and wants to
move up. We are CBS in top 35 markets.
3 station company and growing a good
insurance program. Salary open against
12% commission. The right man should
earn $15,000.00 or more. Thoroughly experienced radio salesman with some tv
experience considered. Send resume and
photo to Box 240J, BROADCASTNG.
"Pioneer southeastern television station in
one of the top 50 markets needs a strong
local sales manager. Duties will include
supervision and planning of local sales
staff, new ideas and fresh approach from a
proven and experienced man. He must have
television experience in major market or
sales/sales manager experience in small
market.ures.The
good regarding
for 5 figInclude"right"
photo man
and is
details
sales experience with application. Applicawill beBROADCASTING.
kept in strictest confidence."
Box tion
289J,
67

Help Wanted— (Cont'd)

Situations Wanted — (Cont'd)

Sales

Announcers

Commercial manager strong sales and promotion. Excellent situation for experienced
salesman. Only vhf station in market.
Write WABG-TV, Box 414, Greenwood,
Mississippi.

Veteran newsman, nine years as news director, wants to relocate. Presently news
director of top news operation in radio
and television station in one of top ten
markets. Resume sent upon request. Box
283J, BROADCASTING.

Announcers

Technical

Wanted — announcer with some news experience for on camera and booth work.
Salary commensurate with ability. Send
resume and photo. Box 239J, BROADCASTING.
WSBT & TV has opening for young man
with 1-2 years staff and good sports background wanting chance to move up to
highly respected prestige station. Opportunity to handle sports including play-byplay and color. Send resume with salary
requirements, tape and photo, or video
tape, or s.o.f. to Personnel Director, South
Bend Tribune, South Bend 26, Indiana.
Technical
Experienced maintenance supervisor needed
for western tv-am-fm. Installation experience desirable. Include salary requirement
with resume. Box 170J, BROADCASTING.
Chief engineer wanted for established N.Y.S.
uhf station. Applicant must have working
knowledge of transmitter, studio equipment, film chain and microwave. Submit
details first letter. Position open January
1st. Box 189J, BROADCASTING.
TV engineer. Excellent engineering opportunity with a leading midwestern tv
station. Experience required. First class
license desirable. Send detailed resume and
salary requirements to Box 226J, BROADCASTING.
Wanted immediately. Maintenance engineer
with knowledge of Ampex video tape.
Salary open. Call Walter Nelson or Clark
Davis collect at WHTN-TV. JAckson 57661, Huntington, West Virginia.
KVKM-AM-TV, Monahans, Texas, has opening for additional first class engineer. Must
have heavy maintenance experience. Reply
by letter to chief engineer, giving complete
qualifications, references and salary requirements.
WTOC-am-fm-tv. Savannah, Georgia, has
opening for first class engineer. Reply by
letter to chief engineer, giving complete
qualifications, references, photographs and
salary requirements for 50 hours.
Wanted immediately — video switcher. Call
Clark Davis collect at WHTN-TV, JAckson
5-7661 in Huntington, West Virginia.

18 years experience chief engineer; radio,
microwave and tv; operation, maintenance,
construction. Desire west or midwest. Box
273J, BROADCASTING.
Studio technician, seven years experience,
1st phone, northeast. Box 276J, BROADCASTING.
Engineer desires studio or transmitter position. Experienced. C.T.I, graduate. John
Wilson,
734-3855. RFD #2, Monmouth, Illinois. Phone
FOR

SALE

Equipment
Need all equipment for 100 watt station.
Used & new. Box 209J, BROADCASTING.
Eight (8) practically brand new units of
Philco modern TLR-2B portable television
relay system, consisting of transmitting and
receiving terminal, and repeater stations.
These micro wave units purchased by
American
CASTING. Tel. & Tel. Co. Box 263J, BROADComplete Schafer automation equipment
. . . model 60. Includes Concertone tape
recorders, silencer units ... 2 Seeburg
200 selectomatic . . . program preparation
unit, remote start, full instructions. Used
one year. Quick sale priced. Boyd Kelley.
KRRV . . . Sherman, Texas.
Harkins FME 50 multiplex exciter and
Harkins SCT-2 two channel 65 and 26 kc
sub carrier generator with filters. Cost new
$4,000. Very good condition. Make offer to
Karl Troeglen, Technical Director, KCMOFM, Kansas City, Missouri.
For Sale: Cellomatic projector. Model 45S;
one year old, perfect condition. Ideal for
on-air use. sales presentations, meetings,
civic functions. Most versatile tool for any
visual presentation. Four inch by five inch
transparency projection to nine foot by
twelve foot; fingertip control for optical
effects — superimpose, wipe, crawl (vertical
and horizontal) ; built-in rear view monitor
mirror. Dimensions; fifty inches high,
thirty-four inches wide, nineteen inches
deep, 140 pounds. Available at less than
book value. Chief Engineer, WFRV-TV,
Green Bay, Wisconsin.
3 kw fm transmitter Western Electric 504B
plus 5A monitor now operating. Available
3 months WRVC-FM, Norfolk, Virginia.

WANTED

TO

BUY

Equipment
Used, three and one eighth inch, transmission line, need 200 ft. Box 253J, BROADCASTING.
500 watt transmitter for standby. Send details, Manager, KQAQ, Box 481, Austin,
Minnesota.
R.F. bridge G.R. 916AL— also Clarke Field
intensity meter. Contact N. L. Wilson,
WAWZ, Zarephath, New Jersey.
Wanted equipment: 250 watt or 1 kw fm
transmitter,
also fm frequency mod. moniIllinois.
tor. Contact Russ Salter, WKKD, Aurora,
Remote truck or bus with switching gear
and with or without microwave, cameras
or video tape. Contact Chief Engineer,
WITN, Washington, North Carolina.
Will buy or trade used tape and disc recording equipment — Ampex, Concertone, Magnecord, Presto, etc. Audio equipment for sale.
Boynton Studio, 10B Pennsylvania, Tuckahoe. N. Y.
Broadcasting equipment bought and sold.
SOS, 270 N. Crest Rd., Chattanooga, Tenn.
Audio console. Prefer Gates Studioette.
Write price and details. No what-will-yougives. J. E. Thompson, 908 Burns, Flossmoor,
Illinois.
Wanted used equipment for AM operation,
consoles, monitors, turntables, tapes, etc.,
contact Scanlon, 4515 Popular, Memphis,
Tennessee.
WANTED

TO

BUY

Stations
Sincerely
interested
purchasing station.
Three-hundred thousand range. Excellent
reputation. Broadcasting background. No
brokers. Box 167J BROADCASTING.
Financially responsible broadcaster desires
an interest in or outright cash purchase
of a broadcast facility in Tulsa, Oklahoma
or
vicinity. Replies confidential. Box 242J.
BROADCASTING.
INSTRUCTIONS
FCC first phone license preparation by
correspondence or in resident classes.
Grantham Schools are located in Hollywood.
Seattle, Kansas City and Washington. Write
for our free 40- page brochure. Grantham
School of Electronics, 3123 Gillham Road.
Kansas City 9, Missouri.
Train now in N.Y.C. for FCC first phone
license. Proven methods, proven results. Dav
and evening classes. Placement assistance
Announcer Training Studios, 25 W. 43 NY
OX 5-9245.

Selling general manager. 37; college graduate; thoroughly experienced 18 years — 8
years television. Can triple ratings and
profits; enhance quality image. Have done
it: am doing it. Box 626H, BROADCASTING.

Thermometer, remote, electrical; enables
announcer to read the correct outside temperature from mike position. Range 0-120
deg. F. Installed in less than an hour. Send
for brochure. Electra-Temp. Co., Box 6111,
San Diego 6. Calif.
Am, fm, tv equipment including monitors,
5820, bus1850,
o.a. tubes. Electrofind, 440 ColumAve.. N.Y.C.
Will buy or sell broadcasting equipment.
Guarantee Radio & Broadcasting Supply
Co., 1314 Iturbide St., Laredo, Texas.
Film scratches and dirt showing on your
tube? A lot of stations got rid of them by
using Piclear — You can too. Piclear. Inc..
905
Palmer Ave., Mamaroneck, N. Y. OW
8-0258.

FCC first phone license in six weeks.
Guaranteed instruction in theory and
laboratory methods by master teachers.
G. I. approved. Request free brochure.
Elkins Radio License School. 2603 Inwood
Road. Dallas. Texas.
Since 1946. The original course for FCC
First Class Radiotelephone Operator License
in six weeks. Reservations necessary. Enrolling now for classes starting January 3,
March 7. May 9. July 11. For information,
references and reservations write William
B. Ogden Radio Operational Engineering
School. 1150 West Olive Avenue, Burbank,
California.
Be prepared. First class F.C.C. license to
six weeks. Top quality theory and laboratory training. Elkins Radio License School
of Atlanta, 1139 Spring St., N.W., Atlanta.
Georgia.
FCC first class license in 6 weeks. We are
specialists. We do nothing else. Small
classes. Maximum personal instruction.
One low tuition rovers everything until
license secured. Pathfinder Method. 5504
Hollywood Blvd.. Hollywood. California.

TV station manager. Fourteen years operations, programming, film buying, sales &
videotape. Married, energetic, degree in
management. Desire to invest talent and/or
capital with aggressive vhf. Box 122J,
BROADCASTING.

Transmission line, styroflex. heliax. rigid
with hardware and fittings. New at surplus
prices. Write for stock list. Sierra Western
Electric Cable Co., 1401 Middle Harbor Road,
Oakland 20, California.

Elkins Radio License School
Six weeks quality instruction
methods and theory leading
First Class License. 14 East
Chicago 4, Illinois.

Production — Programming, Others
Newsman, perferably with journalism background for staff opening with top rated
news operation, WSBT & TV. Good opportunity for voung man ready to move
up to established, prestige station. Send
tape, with photo or video tape or s.o.f. to
Personnel Director, South Bend Tribune,
South Bend 26, Indiana.
TELEVISION
Situations Wanted — Management
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Commercial crystals and new or replacement crystals for RCA, Gates, W. E. Bliley
and J-K holders, regrinding, repair, etc.,
BC-604 crystals and Conelrad. Also A.M.
monitor service. Nationwide unsolicited
testimonials praise our products and fast
service. Eidson Electronic Company, Box
31, Temple, Texas.

of Chicago —
in laboratory
to the F.C.C.
Jackson St.,
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Instructions — (Cont'd)

Continued from page 65
Los Angeles Inc. (KBBI), Los Angeles, Calif.
Action Dec. 18.

Miscellaneous — (Cont'd)

Announcing programming, console operation. Twelve weeks intensive, practical
training. Finest, most modern equipment
available. G. 1. approved. Elkins School of
Broadcasting. 2603 Inwood Road, Dallas 35,
Texas.

By Acting

MISCELLANEOUS
Turn unsold time into immediate cash!
Quality item made to sell at $4.00. You
advertise at $2.00 (with order), retain 25%.
Especially suited to radio for quantity
sales. Write for details— Box 232 J, BROADCASTING.
Program polkas? 22 long plays for $25.00
check. Prepaid. Polkaland, 2318 Saemann,
Sheboygan, Wisconsin.
23,000 professional comedy lines, routines,
aeUibs. Largest laugh library in show business. Special monthly topical service featuring deejay comment, introductions. Free
catalog. Orben Comedy Books, Hewlett, N.Y.
Paying ratecard in advance! Overseas news
convention! Extensive promotions! Famous
leaders! 49 Protestant denominations! Eight
hours Saturday or $1,000 yearly (monthly in
advance) for fifteen minutes twice daily.
Clay England, Schell City, Missouri.
"Deejay Manual," a complete gagfile containing adlibs, bits, gimmix, letters, patter
. . . $5.00: Show-Biz Comedy Service, 65
Parkway Court, Brooklyn 35, N. Y.
RADIO

Thanks to all of you fine people for your
letters in response to my ad in Nov. 6th
issue of BROADCASTING. Each one of you
will hear from me, personally. Sincerely —
The Lovable Louise, D), P. 0. Box 403, El
Paso. Texas.
wiiiiimioi

|
DJ's . .. .. .less
PD'swork!
. . .Over
MGR'sM
£ Sell more
5,000 edits, =|
= lifts, effects, etc., can be yours reas. Over =
= 3 years in making. Complete file goes with =
= deal. Top DJ's in L. A. & Chicago now 5
™ using. Demo available. "This ad runs one =
| time only." Box 294), BROADCASTING. §
§iiiiiiii[]iiiiiiiiiiii[}iiiiiiiiiiiic]iiiiiiiiiiiic]iiiiiiiiiiii[]iiiiiiiiiiiic]iniiiii?.

Help Wanted — Announcers
Northeast 50 kw clear channel needs staff
announcer with news writing and/or sports
background. Prefer young college grad on
his way up. Quality programming, large staff,
modern facilities and prestige position in
this large market make this an outstanding
opportunity for the right man. Send complete resume, tape and recent photo to:
Box 284J, BROADCASTING

KVCW-FM
in Bartlesville, Oklahoma, desires young
newcomer to FM. Announce, sell, write, and
move into sole management after proving
yourself. Personal interview. Send tape, resume to Quality FM Broadcasters, Inc., 17th
Floor, Price Tower Studios, Bartlesville,
Oklahoma.

Hiiiiiimmniin iiniimiiiimuiiimiiiiiirj^

FOR

SALE

Stations

Radio station, New York State.
400,000 market.
Liberal terms
for quick sale. $100,000.
Box 109J, BROADCASTING

FOR

SALE

1000 Watt daytimer, west Texas. Sell
all — or percentage to experienced man.
Good billing.
Box 288J, BROADCASTING

INSTRUCTIONS
HIRING?
RADIO OR TV
• MANAGEMENT
ANNOUNCERS
• ENGINEERS
PRODUCTION
AH degrees of experience
QUICK RESPONSE
NO OBLIGATION
WALKER EMPLOYMENT SERVICE
Jimmy Valentine Broadcast Division
S3 So. 7th St.
Minneapolis 2, Minn.
FEderal 9-0961
MISCELLANEOUS
Colorful
RADIO MARKET SHEETS
and
COVERACE MAPS
Address Radio Dept. on your letterhead for FREE information and samples.
EVEREADY ADVERTISING
1817 Broadway • Nashville 4, Tenn.
BROADCASTING, January 1, 1962

29%
29%
single
single
small
small
West
Fla
metro
Ca
South major
N.E.
Top 30
And others.
Mich
Iowa

daytimer
fulltime
VHF-TV
fulltime
power
fulltime
daytimer

60M
90M
77M
175M
150M
400M
425M

terms
15dn
cash
lOOdn
terms

CHAPMAN
COMPANY
1182 W. Peachtree St., Atlanta 9, Ga.

THE

PIONEER FIRM OF TELEVISION AND RADIO MANAGEMENT CONSULTANTS
ESTABLISHED 1946
Negotiations
Management
Appraisals
Financing
HOWARD S. FRAZIER, INC.
1736 Wisconsin Ave., N.W.
Washington 7, D. C.

Chief Hearing Examiner
Jay A. Kyle
■ ice
Granted
petition
by Gastonia
Inc. (WLTC), Gastonia,
N. C,Bcstg.
and Servmade
petitioner party to consolidated am proceeding in Docs. 13205 et al only with reference to
application of Boyce J. Hanna for new am
station in East Gastonia, N. C. Action
Dec. 22.
■ Granted request by Lee-Blake Bcstg.
Co. for dismissal of its application for new
am station in Spartanburg, S. C, but dismissed application with prejudice; retained
in hearing status remaining applications in
consolidation. Action Dec. 22.
■ Scheduled prehearing conference for
Jan. 25 and hearing for Feb. 20, 1962, in
consolidated am proceeding on applications
of
SaulDec.
M. 21.
Miller, Kutztown, Pa., et al.
Action
By Hearing Examiner Asher H. Ende
■ Granted petition by Lindsay Bcstg. Co.
and extended from Dec. 18 to Dec. 27 time
to file proposed findings and from Jan. 11
to Jan. 18, 1962, to file replies in proceeding
on its application for new am station in
Punta Gorda, Fla., et al. Action Dec. 19.
By Hearing Examiner Charles J. Frederick
■ Scheduled prehearing conference for
Jan. 10, 1962, in proceeding on applications
of Alkima Bcstg. Co., Herman Handloff and
Howard Wasserman for new am stations in
West
Chester, Pa., and Newark, Del. Action
Dec. 21.
By Hearing Examiner Isadore A. Honig
■ Granted motion by John M. Barrick
and received in evidence his Exhibit 3 and
closedtion record
his applicafor new in
am proceeding
station in onGlasgow,
Ky.,
with direction that proposed findings of fact
and conclusions will be filed by Dec. 29; on
own motion, ordered that any reply pleadings of parties will be filed by Jan. 5, 1962.
Action Dec. 20.
By Hearing Examiner H. Gilford Irion
■ Upon agreement of parties at Dec. 20
hearing conference, continued Jan. 9 hearing to Feb. 1, 1962, in proceeding on application of Neil N. Levitt for new am station
in Roswell, N. M. Action Dec. 21.
By Hearing Examiner David I. Kraushaar
■ Scheduled second prehearing conference
for Jan. 5, 1962, and March 1 for parties to
exchange written direct cases, and continued
Jan. 29, 1962, hearing to March 19, 1962, on
applications for new tv stations on ch. 9 in
Syracuse, N. Y. Action Dec. 19.
By Hearing Examiner Elizabeth C. Smith
■ Upon request by applicant, continued
iGUjNZENDORFER,
SOUTHERN CALIFORNIA. New listing.
Single market station. $95,O0O. "A GUNZENDORFER Exclusive."
ROCKY MOUNTAIN. Fulltimer. Long established. S8O.0OO. "A GUNZENDORFER
OTHERS IN CALIFORNIA. OREGON and
ARIZONA from §78,000.
Exclusive/'
WILT GUNZENDORFER
AND ASSOCIATES
8630 W. Olympic, Los Angeles 35, Calif.
Licensed Brokers
Financial Consultants

Indiana single regional $78,000— N. Y.
State
regional
fulltimer major
$70,000
Texas $135,000—
daytimer Tex.
$70,000
—Tex.
medium $160,000— Tex. metro
$275,000 Tex.
metro
$425,000 La.
single $26,950 La. single $40,000 La.
major $75,000 Ark. major $180,000
Tenn. single $82,500 Tenn. major $225,OOO Tenn. major $375,000 Fla. medium $170,000 — Fla. metro $225,000
Fla. major power $237,000— Fla. major
power $550,000 N. M. medium $150.OOO — N. M. major $250,000— Miss, single
$40,000 Miss.
single
$45,000 Okla.
single
$100,000
20 others!
Contact:Ala. major $300,000
patt Mcdonald co.
Box 9266 — GL. 3-8080
AUSTIN 17, TEXAS
(FOR THE RECORD) 69

Dec. 20 hearing to Jan. 22, 1962, in proceeding on application of Melody Music Inc. for
renewal of license of am station WGMA
Hollywood, Fla. Action Dec. 19.
BROADCAST ACTIONS
by Broadcast Bureau
Actions of Dec. 26
WWW, WWW Inc., Grafton, W. Va.—
Granted transfer of negative control from
J. P. Beacom to Patrick W. and Jean S.
Larkin; consideration $33,000.
KIRO Seattle, Wash.— Granted mod. of
license to operate trans, by remote control;
conditions.
WXUR-FM, Brandywine Bcstg. Corp.,
Media, Pa. — Granted mod. of cps to change
name to Brandywine-Main Line Radio Inc.
(Call letters for am station unassigned.)
WMTE Manistee, Mich— Granted mod. of
RADIO-TV

cp to change type trans.
■ Following stations were granted extensions of completion dates as shown: WOOK
Washington, D. C, to Feb. 1; WMTE
Manistee, Mich., to March 1.
Actions of Dec. 22
KLLL, Corbin Bcstg. Co., Lubbock, Tex.
— Granted assignment of license to H. E.,
Glenn E. and Larry W. Corbin d/b under
same name.
KCMJ, KCMJ Inc., Palm Springs, Calif. —
Granted assignment of licenses to Bell
Bcstg. Corp.
WTCM, WMBN, WATT, WATZ, WATC,
WTOM-TV, WPBN-TV, Midwestern Bcstg.
Co., Traverse City, Petoskey, Cadillac, Alpena, Gaylord and Cheboygan, all Mich. —
Granted acquisition of positive control by
Les Biederman through purchase of stock
from Edward Biederman.

SET COUNTS — Con tin ued from page 62
NEVADA
Occupied
Dwelling

Area
pulaPotion
State totals
285,278
COUNTY TOTALS
Churchill
8,452
Clark
127,016
Douglas
3,481
Elko
12,011
Esmeralda
619
Eureka
767
Humboldt
5,708
Lander
1,566
Lincoln
2,431
Lyon
6,143
Mineral
6,329
Nye
4,374
Ormsby
8,063
Pershing
3,199
Storey
568
Washoe
84,743
White Pine
Metropolitan Areas 9,808
127,016
Las Vegas
Reno
84,743

Units

1 Old 1
Radio
Homes

91,520

81,895

An2,531
Ann
1,155
229
3,777
294
1,880
509
773
2*346
1,884
1,855
1,512
1 ^214
143
28,029
2^989
40,400
28,029

Occupied
Dwelling
Area
State totals
COUNTY TOTALS
Alamance
Alexander
Alleghany
Anson
Ashe
Avery
Beaufort
Bertie
Bladen
Brunswick
Buncombe
Burke
Cabarrus
Caldwell
Camden
Carteret
Caswell
Catawba
Chatham
Cherokee
Chowan
Clay
Cleveland
Columbus
Craven
Cumberland
Currituck
Dare
70

tion
Popula4,556,155

Units
i or\ A TIC
1,204, /lb

85,674
15,625
7,734
24,962
19,768
12,009
36,014
24,350
28,881
20,278
130,074
52,701
68,137
49,552
5,598
30,940
19,912
73,191
26,785
16,335
11,729

23,920

5,526
66,048
48,973
58,773
148,418
6,601
5,935
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4,172
2,198
6,212
5,242
2,968
9,642
5,774
6,722
5,014
38,413
13,460
19,447
12,980
1,450
7,634
4,531
20,396
7,013
4,355
2,978
1,494
17,427
12,046
14,985
33,856
1,861
1,826

Radio
Percent
tion
Satura89.5

88.7
88.3
2,245
35,663
1UU.U
1,100
87.7
204
89.1
3,286
294
100.0
l'565 89.3
427
1,678
83.9
2749
*133 96.9
90.7
1,709
84.4
77.2
l|l68
91.3
1,044
214
100.0
91.8
25,732
88.0
2^629
35 663
88.3
25,732
9L8

Total
Radio
Homes

20,894
3,298
1,967
5,125
4,723
2,359
6,946
3,991
5,083
33,713
3,567
11,527
16,410
10,643
1,106
5,914
3,880
18,380
6,284
3,599
2,334
1,341
14,021
9,430
11,952
28,510
1,376
1,510

2 or
more
sets
30,048
662
12,475
406
833
76
21
80
629
291
759
503
279
890
371
71
10,755

Radio
Percent
tion
Satura00.0
87.3
89.5
79.1
82.5
90.1
79.5
72.0
69.1
75.6
71.1
87.8
85.6
84.4
82.0
76.3
77.5
85.6
90.1
89.6
82.6
78.4
89.8
80.5
78.3
79.8
84.2
73.9
82.7

Television
Percent 2 or
more
tion
Homes
sets
Tv
82.9
75,685 Saturalotai

2,231
35,661
867
105
2,069
50
2o5
1,433
532
1,347
713
1,478
885
1,991
142

88.1
88.3
75.1
54.8
21.8
35.7
76.2
52.1
68.8
71.5
79.7
47.2
84.9
77.4
66.4
84.2
77.1
88.3

7,748
129
83
4,978
24
32
24
42
87
17
122
35

23,601
2,113
947
2,306
12,475
62
35,661
10,755
84.2
4,978
23,601
90*9
2,113
NORTH CAROLINA
Television
2 or
2 or
more
Total Percent
more
sets
sets
Homes
tion
Tv
208,733
972,923 Satura80.8 45,061
91
913
19
21,170 88.5
81.5
386
4,738
181
804
580
420
1,221
479
490
363
9,740
2,064
1,625
4,509
112
1,289
435
4,717
1,088
328
262
176
2,565
923
2,826
170
6,879
249

1,497
3,401
4,310
3,400
1,936
7,646
3,658
4,087
30,828
3,681
11,401
17,343
10,972
1,210
6,075
3,426
18,251

68.1
69.4
64.9

5,500
2,906
909
2,303
14,710

66.7
60.8
77.3

8,409
12,806
27,778

65.2
79.3
63.4
60.8
73.4
80.3
84.7
84.5
89.2
83.4
79.6
75.6
89.5
78.4

84.4
69.8
85.5
82.0
65.6
62.5

89
42
20
65
230
96
414
59
1,424
801
367
85
36
203
957
121
80
18
353
817
369
45

1,246
43
1,221
Listing continues 1,141
on opposite page

WGTA Summerville, Ga. — Remote control permitted.
WABQ Cleveland, Ohio. — Granted licenses
covering use of old main trans, as alternate
main trans, with remote control operation,
and covering change of ant.-trans. location,
make changes in ant. and ground systems
and operation by remote control.
■ Following stations were granted mod. of
license to operate trans, by remote control:
KARM Fresno, Calif., conditions; KRLD DalTex. (main),
conditions;
WTHI-FM
Terre las,
Haute,
Ind.; KAPE
San Antonio,
Tex.,
conditions; KGO San Francisco, Calif.,
(main), conditions, and without prejudice to
whatever action commission may deem appropriate in light of any information developed in pending inquiry concerning compliance with Sec. 317 of Communications
Act and to such action as commission may
deem warranted as result of its final determinations with respect to (1) conclusions
and recommendations set forth in the report
of Network Study Staff; (2) related studies
and inquiries now being considered or conducted by commission, and (3) pending
anti-trust matters.
KJSB(FM) Houston, Tex.— Granted cp to
replace expired permit for fm station.
■ Granted cps to install new trans, for following stations: KEED-FM Springfield-Eugene, Ore., and WOXR(FM) Oxford, Ohio,
condition.
KRAK Sacramento, Calif. — Granted cp to
change
from mod.
DA-2 of
to DA-1.
■ Granted
cps to change type
trans, for following stations: WBYG Savannah, Ga.; WRSJ Bayamon, P. R., for day
use; KDLM Detroit Lakes, Minn.; WGVA
Geneva, N. Y.; WNVL Nicholasville, Ky.,
and specify
remote control main
point; studio
KKIT location
Taos, N. and
M., and
change main studio location and operate by
remote control.
■ Following
stations
wereas granted
extensions of completion
dates
shown: WVGR
Grand Rapids, Mich., to Feb. 1; WMNI-FM
Columbus, Ohio, to March 30; KVET Austin,
Tex., to Jan. 31; KOQT Bellingham, Wash.,
to March 1; KPOL Los Angeles, Calif., to
Feb. 1; KVAN Vancouver, Wash., to March
1; WGVA Geneva, N. Y., to June 19; WFAB
Miami-South Miami, Fla., to April 1; KUTY
Palmdale, Calif., to March 1; WFFG Marathon, Fla., to March 1; WLOL-FM Minneapolis, Minn., to June 1; WSHF Sheffield,
Ala., to June 12, without prejudice to such
further action as commission may deem
warranted as result of final determination
by U. S. Court of Appeals, D. C. Circuit, re
appeal taken by J. B. Fait Jr.; WNOH
Raleigh, N. C, to March 13; KEEN-FM San
Jose, Calif., to March 14; KGB-FM San
Diego, Calif., to Feb. 1.
Actions of Dec. 21
Peoples Tv Die, Bisbee, Ariz. — Granted
cps for new vhf tv translator stations on
chs. 5, 7 and 11 to translate programs of
KGUN-TV (ch. 9), KVOA-TV (ch. 4) and
KOLD-TV (ch. 13) all Tucson, Ariz.
Actions of Dec. 21
KGMG(FM),
KGMJ ofDie,
Portland,
Ore.—to
Granted
assignment
license
and SCA
KGMG Die.
WLOB-AM-FM, Casco Bcstrs. Corp., Portland, Me. — Granted acquisition of negative
control by Sherwood J. Tarlow through
transfer of stock from Hilda R. Tarlow to
Sherwood J. Tarlow.
WMC-AM-FM, WMCT(TV), WMC Bcstg.
Co.,
Memphis,
— Granted
assignment
of licenses
and Tenn.
cp of
WMCT(TV)
(main
trans, and ant., auxiliary trans, and ant.)
to Scripps-Howard Radio Inc.
KNDC Hettinger, N. D.— Granted authority to sign-off at 7 p.m. on Dec. 25.
WIFE Amherst, N. Y.— Waived Sec. 3.205
of rules for period of 60 days to permit operation of station with main studios located
in Statler-Hilton Hotel, Buffalo, N. Y.
KNIX-FM Phoenix, Ariz. — Granted extension of completion date to Feb. 1, 1962.
Actions of Dec. 20
KITN,
KITN
Corp.,of Olympia,
Granted modification
license to Wash.—
change
name to KITN-KITI Corp.
KITI, KITI Corp., Chehalis-Centralia,
Wash.
— Granted
KITN-KITI
Corp. assignment of license to
K76AX, K79AD Romeo, La Jara and
Manassa. Colo. — Granted cps to change
ERP of uhf tv translator stations to 312 w;
type trans., make changes in ant. system
and specify principal community as Romeo,
La Jara, Manassa, Antonio and Alamosa.
W73AC Clarks Summit, Dalton and
Waverly, Pa. — Granted cp to change ERP
of uhf tv translator station to 1600 w and
type trans.
♦KMUW(FM) Wichita, Kan.— Granted cp
to change ant.-trans. location (different
BROADCASTING, January 1, 1962

building, same site) ; change type trans,
and ant. system; increase ant. height to
140 ft. and ERP to 220 w.
*WKSU-FM Kent, Ohio— Granted cp to
change frequency to 89.7 mc; ERP to 7.5 kw;
change ant. -trans, location and studio location; install new trans, and ant.; ant. height
320 ft.; remote control permitted.
WMAC Metter, Ga.— Granted mod. of cp
for extension of completion date to Jan. 25,
1962.
KHCB-FM Houston, Tex.— Granted mod.
of cp to increase ERP to 3.1 kw, ant. height
to 300 ft.; change ant. -trans, location, studio
location; make changes in ant. system (increase height) and change type ant.; remote
control permitted.
K09AV Rural area of Swan River and
Swan Lake, Mont. — Granted mod. of cp to
change ERP of vhf tv translator station to
6.2 w and type trans.
WTAL Tallahassee, Fla. — Remote control
permitted.
Actions of Dec. 19
Red River Valley Translator Tv, Childress, Tex. — Granted cps for new uhf tv
translator stations on chs. 75, 78 and 82 to
translate programs of KVII (ch. 7), KGNCTV (ch. 4) and KFDA-TV (ch. 10) Amarillo,
Tex., via intermediate translators; condition.
WKSC Kershaw, S. C— Granted mod. of
cp to change type trans.
Pinkham Mountain Tv Club, Glen Lake,
Mont. — Granted cp for new vhf tv translator
station on ch. 9 to translate programs of
KREM-TV (ch. 2) Spokane, Wash.
K06BX, K02BX Round Valley, Ariz.—
Granted mod. cps to change type trans, and
make changes in ant. system.
K10AX, K13BE Harlowton, Mont.— Granted
mod. of cps to change primary tv stations
to KOOK-TV (ch. 2) and KGHL-TV (ch. 8)
Billings.
K13DQ, K09CD Glenwood, Wash. —
Granted mod. of cps to change frequency
of K13DQ to ch. 13 and of K09CD to ch. 9.
■ Granted mod. of cps for following vhf tv
Translator stations to change type trans.:
K11BK Blue River Valley, Williams Fork
Valley, Troublesome Creek and Kremmling,
Colo.; K07AH Hailey, Idaho; K06AB
K11AH, K04AE, K09AE, Long Creek, Ore.
Actions of Dec. 15
■ Granted cps for following new vhf tv
translator stations: Bear Lake Valley Tv
Assn. on chs. 10, 8, 12, 9, 11, 13 Paris, Idaho;
Georgetown and Montpelier, Idaho, to translate programs of KCPX-TV (ch. 4), KUTV
(ch.2), KSL (ch. 5) Salt Lake City, Utah;
Skyline tv Club on ch. 13 Whitewater-Loring, Mont., KOOK-TV Billings, via intermediate translator; Denton Tv Assn. on
chs. 13, 11 Denton, Mont., KGHL-TV (ch. 8)
Billings and KFBB-TV (ch. 5) Billings and
Great Falls, Mont., conditions; Chadron Tv
Improvement Assn. on ch. 12 Chadron, Neb.,
KRSD-TV
(ch. Assn.
7) Rapid
D.; Cedar
Mountain TV
on City,
ch. 13S. north
and
south forks of Shoshone River out of Cody,
Wyo., KGHL-TV (ch. 8) Billings, Mont.
C & S Tv Co. Chester, W. Va.— Granted
cp for new uhf tv Translator station on
ch. 75 to translate programs of WQED(TV),
ch. 13, Pittsburgh, Pa.
Action of Dec. 14
KGEN Tulare, Calif.— Granted change of
remote control authority.
Action of Dec. 11
WHBL Sheboygan, Wis. — Remote control
permitted.
Rulemakings
PETITIONS FILED
Sees. 3.297, 3.281: Charles River Bcstg.
Co., (WCRB-FM) Waltham, Mass. (10-12-61)
— Requests amendment of rules to substitute
logging of stereophonic fm broadcasts for
notification to commission, by making
following proposed changes:
A. In Sec. 3.297, delete all wording following "stereophonic transmission equipment or
any change therein."
B. In Sec. 3.281, add (b) (6) to read: "An
entry of the time the station begins stereocasting, and the time it stops. (Time of
stereocasting shall be defined as that period
during which the required pilot subcarrier is
transmitted.)"
Ann. Dec.Nevada
22.
Sec. 3.606: Southern
Radio & Tv
Co. (KLRJ-TV) Henderson, Nev. (12-15-61)
— Requests amendment of rules so as to
reallocate ch. 2 from Henderson to Las
Vegas, Nev., and issuance of order to show
cause why license for KLRJ-TV should not
be modified to specify Las Vegas, rather
than Henderson, Nev., as station location.
Ann. Dec. 22.
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YOUR
DIMES
POLIO

WILL

BIRTH DEFECTS

ARTHRITIS

DOIT
AGAIN!

TIME

year

SAY

YES

TO

THE

NEW

MARCH

.

OF

DIMES!
«n!
Program These i
Unique
t *gFeatures
do
During January
will
TELEVISION
16 mm Films

"THE

SCENE STEALERS"— 1 br.-Ed Wynn, Buster Keaton
and Jimmy Durante headline this all-star Hollywood
entertainment special.

^BILLY AND BEETHOVEN"— 15 min.-Documenrary narrated
by Barbara Stanwyck.
"MEET DEBBIE SUE"-A series of spots featuring Poster Girl
Debbie Sue Brown, appealingly filmed in New York City's
Central Park. Narrated by Julie Harris.
SPOTS— 1 min., 20 sec. and 10 sec— Featuring patient aid,
research and treatment for birth defects, arthritis and
PLUS— Slides, buttons, cards, canisters and live spots.
lio.
poRADIO

"ON

TRANSCRIPTIONS

STAGE FOR THE NEW MARCH OF DIMES"-5 min.
musical shows— with top recording stars in every style,
including Frankie Avalon, Chubby Checker, Connie
Francis, Red Foley and Ella Fitzgerald.

SPOTS— 1 min. and 30 sec— By show business notables-. Jack
Benny, Mary Martin, Art Linkletter, Barbara Stanwyck,
Ralph Bellamy, Joan Fontaine, Eve Arden, Faye Emerson,
Arlene Francis, Polly Bergen, Bess Myerson, Tony Randall.
"DISCS FOR DIMES"— 30 sec. deejay specials featuring
favorites such as Paul Anka, Rosemary Clooney and
Duke Ellington.
THE SPANISH SHOW-Spec/a/ 15 min. musical show and
spots for Spanish language stations.
Plus Something New!
SPECIAL FOR FM
72 min. miniature concerts starring:
Van Cliburn with Milton Cross announcing.
Raymond Paige and The Radio City Music Hall
Symphony with Frank Gallup announcing.

GEORGE P. VOSS
Vice President
for Public Relations

62

NEW

MARCH

OF

DIMES

THE NATIONAL FOUNDATION • FRANKLIN D. ROOSEVELT, FOUNDER • 800 SECOND AVENUE • NEW YORK 17, N. Y. • OXFORD 7-7700
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OUR

RESPECTS

Broadcasting

to Thomas
nourishes

Joseph

McDermott,

agencies

and

chief

executive

Columbia in English.
A friend had sold some scripts to
Benton & Bowles and Mr. McDermott

theWhat
agency."
attracted comment was not his
resignation, which had been anticipated,
but his destination. Gossip had him

the agency's radio department.
Before long he was a writer-director,
then a producer. In 1949 he was made
head of the radio department, responsible for such top shows as Burns and
Allen, Father Knows Best, Danny
Thomas (who started in radio as a
summer replacement), Red Skelton,
Life of Riley, The Railroad Hour and
a score of daytime serials.
A Tv Pioneer ■ Meanwhile, television
had been added to the broadcasting-advertising scene and Mr. McDermott
was active in this new medium from the
start, directing and producing live shows
like / Remember Mama and Author
Meets the Critics, the sports specials
from Madison Square Garden and The
Lambs Gambol, all-star variety series
which, he says "was cancelled at the
end of 26 weeks because of its tre-

tv programs. They freely predicted he'd
soon be back where he belonged.
But today, two and a half years later,
Tom McDermott is firmly convinced
that he is where he belongs.
"It's really very simple," he says. "I
got into the agency business because
that's where radio programs were produced. As long as 1 could create, write,
direct and produce the radio programs
and later the tv shows of B&B's clients
everything was fine. But as television
developed, programming left the agency and moved to outside producers and
eventually I left too.
Less Frustrating ■ "At Four Star I'm
much more intimately involved with
the day-to-day creative aspects of a
series than I was at Benton & Bowles.
They are known as a broadcast agency,
but even when I helped create a series
I was always one step removed from
actually effecting the result I was after.
To someone whose primary interest is
programming that was very frustrating.
Let me put it this way: Benton &
Bowles is an advertising agency; its
primary interest is advertising. Radio
programs, tv programs, important
though they may be, are merely vehicles to carry the advertiser's messages
to prospective purchasers of his product.
Four Star is in the program business.
So this is where I want to be."
Mr. McDermott has long been involved with dramatics. Growing up in
New York, where he was born May 27,

went there in search of a writing assignment. Instead, he landed a job in

mendous talent cost — $ 1 1 ,000 a week."
In 1950 he launched tv's first daytime
serial drama, The First 100 Years, on
CBS-TV for Procter & Gamble.
In 1951, Mr. McDermott was named
director of tv production for Benton &
Bowles and two years later the agency
made him vice president in charge of
all programming on both radio and tv.
But by then radio was becoming more
and more of a media department function and he devoted himself chiefly to
television. Among the tv programs he
started on the air for Benton & Bowles
clients were The Red Buttons Show, the
Loretta Young Show, The Ann Sothern

way," he says. At 1 8 he ran a summer
theatre in Nyack, N.Y., and while still
in college (Manhattan, which awarded
him a B.A. in 1940), he was ghostwriting scripts for a pair of radio serials.
When a Girl Marries and Pepper
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Show, the Danny Thomas Show, Zane
Grey Theatre, The Rifleman and the first
two tv daytime half-hour serials, As the
World Turns and Edge of Night.
He had worked closely with Dick
Powell, president of Four Star Films,
in creating the Zane Grey series and
from time to time Mr. Powell suggested
to Mr. McDermott that he leave the
agency and go to work for Four Star.
For some years his answer was that
he was getting along all right at Benton
& Bowles, where he had been elected
senior vice president and a member of
the board of directors.
But tv production had been gradually
moving out of the agency and by 1959
three daytime serials were the only tv
programs still being produced under
B&B control. So, in June of that year,
Mr. McDermott moved to Hollywood.
Four Star Films, which Mr. Powell,
David Niven and Charles Boyer had
organized as a tv film production company, became Four Star Television, with
Mr. McDermott as the fourth partner.
Diversification ■ Since he joined the
company, Four Star has entered into a
program of diversification that includes
live tv (Video Village, daytime game
show on CBS-TV), records (Four Star
Music, whose first album, "Themes
from Four Star," will be released early
this year) and theatrical movies (negotiations are now in progress for a property in this area). Plans for a syndication division to distribute the backlog
of filmed programs are near fruition.
Mr. McDermott, as chief executive
officer of Four Star, has been deeply
concerned with all phases of the company's expanded operations. But his
chief interest is programming and most
of his time is devoted to his duties as
production head of the company. This
season, that means supervising The
Dick Powell Show, The Gertrude Berg
Show (formerly Mrs. G. Goes to College), Target: The Corruptors, The
Rifleman and The Detectives — four
hours a week divided among the three
tv networks. It also means reading
scripts, producing pilots and in every

1920, "all ofwith
my friends
were writers
or
connected
the theatre
in some

Young's Family. The year after graduation, he received two M.A. degrees:
from Fordham in philosophy and from

Star

programmers

When Tom McDermott resigned as
senior vice president in charge of television and radio at Benton & Bowles
in June 1959, Broadcasting reported
that he had "tossed a bomb-shell at

headed up Madison Avenue from B&B's
offices at 444 to the program vice presidency of CBS-TV at 485. Instead, Mr.
McDermott announced he was going
to Hollywood to join Four Star Films.
To his agency cohorts this was tantamount to treason; they couldn't understand why a top agency executive
should want to become a producer of

officer, Four

Thomas Joseph McDermott
Programming is the primary interest

way preparing Four Star's program
plans for the 1962-63 season and the
seasons after that.
This adds up to a fulltime work
schedule, which usually gets Mr. McDermott to the studio (on the Republic
lot in North Hollywood) at 7 a.m. and
keeps him there until after 6 p.m.,
leaving little time for hobbies.
The McDermotts — she is actress
Anne Burr — have just moved into a
new home in the exclusive Holmby73
Hills area.

EDITORIALS
Divorce

mill

I NSTAB1LITY

of relations between advertisers and their

I advertising agencies has always been one of advertising's
biggest problems. The record of account switches in 1961,
as presented elsewhere in this issue, suggests that the problem is far from cured and may be getting worse.
The record shows that $230 million in billings were
moved from one shop to another. The record does not show
what tremendous dislocations in advertising manpower took
place as a consequence. It is rare that a big account can
move without causing loss of jobs or at best the threat of
it. The more shifting of accounts, the more uncertain the
lot of agency personnel. The cumulative effect cannot enhance the climate for effective work in agencies.
Advertising is still more art than science, and the best
decisions must still be made at least in part on hunch as
well as evidence. But when advertiser restlessness becomes
as widespread as it was in 1961, thoughtful observers must
wonder whether the hunch is becoming the major ingredient
in the decision making.
Proof positive
ONE of the most impressive success stories for radio that
we have seen in a long while appeared in this magazine
last week. It was a Monday Memo contribution from J. S.
Spaulding, advertising manager of the Southern California
Gas Co., and it explained how a consistently-sponsored
Evening Concert at 8-10 p.m., Monday-Saturday on one radio station in Los Angeles (KFAC) has been producing
measurable results for more than 21 years.
As Mr. Spaulding explained, the gas company believes
that its radio show is one of the two most important elements
that shape the company's image, the other being the personal contacts made with customers by service men. And
the radio influence is exercised at minimum cost. The total
expense runs about 4 cents per year per customer.
Mr. Spaulding says the success of the program depends
upon these factors: (1) the dependability of the time slot;
(2) the frequency; (3) the character of the music "which
never drops to the popular level"; (4) the balanced arrangement of each two-hour program; (5) the commercials
"which are limited to three at low pressure in the two-hour
period"; (6) the personality of the announcer.
Obviously there is no magic in the formula beyond that
of careful production and good advertising sense. It is a
formula that ought to be useful to other advertisers with
similar advertising goals.
A new law in the new year
THE session of Congress that convenes next week could
be a memorable one for broadcasting and its customers
— the public and its advertisers. It is largely in the hands
of broadcasters to make it so.
No basic research is needed to appraise the posture of
broadcasting in relation to government. Radio and tv are
in deep trouble because of the manner in which a good but
outmoded and litigation-riddled law is being interpreted.
Last fall we suggested the only feasible answer to government control of programming lies in the enactment of a
new communications law. Events since then have underscored the validity of that argument.
Programming is being censored as of this very moment.
Broadcasters know it. Advertisers know it. And even some
members of the FCC bear witness to it.
It is being achieved in devious ways. The issuance, last
year, of program standards constituted unvarnished censorship. It is a not-so-subtle "do it our way or else" goad.
It

Drafting of a model statute is not simple. And to move
major legislation through Congress is a major undertaking.
A start needs to be be made now — at the new session.
The Federal Communications Bar Assn., comprising practitioners specializing in communications law, is now acutely
aware of the need. A proposal made to the FCBA for the
drafting of a model statute will be given consideration.
The interests of the broadcasters and their lawyers are
identical. The NAB is a voluntary association created by
the broadcasters themselves to better enable them, through
a single entity, to protect their freedom, to improve their
stature and their service to the public.
These goals are threatened as never before. Broadcasters
are under great duress. The NAB and the FCBA should
work together in devising a new model statute. The NAB
should coordinate the work through a secretariat and, if need
be, foot the bill through special assessment or out of current
reserves. The FCBA should form a drafting committee, with
subcommittees assigned to the drafting of particular titles.
Lawyers of prestige and ability (and there are many in the
communications bar) should be drafted for this assignment.
As we have said before, the cornerstone of the model
statute must be the First Amendment. Broadcasting can
thrive only in an atmosphere of freedom.
Year-end

statement

THE act of hanging a new calendar and disposing of an
old one is taken by many editors as a command to engage in an ancient but largely meaningless rite, reviewing the
past and predicting the future.
Editors are no better equipped to perform this rite than
anyone else, and we have resolved to forego it— at least
this once. We assume that what happened in broadcasting
in 1961 is already well known to our readers since it happened to them. As for 1962, we can only list events already
scheduled (see our regular Datebook department which
this week appears on page 12). Beyond that we make no
predictions and no promises except to say we intend to report all the significant developments of broadcasting in
1962 as we have reported them for the past 30 years,
promptly and accurately.
Let us also be prompt, now that this is Jan. 1, 1962, to
wish you all a heartfelt Happy New Year.

Drawn for BROADCASTING

by Sid Hix

"I couldn't watch my favorite kid shows until I got all A's,
then when I got all A's, I wasn't interested in kid shows!"
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BOTH

OF

JEFF'S

now

THESE

GREAT

SHOWS...

COLLIE

available

Monday

thru

Friday

on
KSTP-TV'S
T.N.
Tatters
SHOW!
From 4:35 to 5:15 pm, Monday thru Friday, KSTP-TV's lovable clown, T. N. Tatters, entertains a
live audience and thousands of viewers with his antics.
Now,

to add to his great appeal, he offers two of the most popular films ever made

for youngsters, every

day within his forty-minute show.
On Tuesdays and Thursdays, it's JEFF'S COLLIE,
ing BRAVE STALLION takes over the kid market.

and on Mondays,

Wednesdays

and Fridays the excit-

With contests, give-aways and prizes to add to the excitement, T. N. Tatters is a show that can sell for you.
There are a few choice availabilities left. For quick action,
call your nearest Petry office or a KSTP-TV

representative.

Rei)rnnetiled by

MINNEAPOLIS
The Original Station Reiiresetitatice

ST. PAUL

35 Cents
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wary

of big investing

Shell Oil comes
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make

public
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33
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It's back to the fray for U. S. broadcasters as
Congress reopens for business
50
Midseason
but changes

comes

and goes in tv programming

in lineups are few
58
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HOUSTON
, TEXAS

the
watch

best

faces

KPRC-TV
Fresh up yourself

Channel

f and your day with
KPRC-TV- known
everywhere

as the

world's finest television. It's a habit
you'll enjoy.

2

Courtesy of KING'S MEN

KPRC-TV

IS REPRESENTED

NATIONALLY

BY

EDWARD

PETRY

& CO.

"What kind of idiots do you have up there?*' sputtered the irate client of a now
defunct agency. "My total bill for TV time in January is $5,219 on four stations."*
"But," he continued, "it doesn't say how much station A cost. Then it says that
station B cost $22 less than station A, station C cost $30 less than A, and station D
cost $73 less than A. How, in the name of Nielsen, can 1 figure out what the costs
for each station are?"
While we don't advocate billing in this form, the solution to the problem is simple
and the principle intriguing — as simple as buying time on WMAL-TV and as
intriguing as our feature programming. For the solution to the problem, we'll send
you the usual token of our esteem for your perspicacity.
Puzzle courtesy of Dover Publications, Inc., New York 14, New York

* Down! AE's. This client exists only in our imaginations. But it doesn't take much
imagination to figure out that the best buys for your clients in the rich D. C. area
are minute participations in one of WMAL-TV's
A few choice availabilities are open.

four daily half-hour news reports.

Washington, D. C.
wmal-tv
An Evening Star Broadcasting Company
Affiliated with WMAL

and WMAL-FM,

Station, represented by H-R Television, Inc.

Washington,

D. C; WSVA-TV

and WSVA,

Harrisonburg,

V

the

KWs

answer

The

to the St Louis Symphony's

NEW

Spirit

The St. Louis Symphony
top ten. It is the second

of

AS

desperate need for financial help
St.

Louis

Orchestra is among the nation's
oldest in the nation. It is also in

trouble, financially.
KTVI,

to help alleviate the Orchestra's

with a full hour, staff- produced
Season".
KTVI

—

Another

the New

reason

why

presentation,
more

Spirit of St. Louis . . . and

... in St. Louis

the

plight, responded
"The

82nd

citizens are calling
further proof that

quality

buy

is KTVI

0

1ST

CELEBRATE
celebrate (sel' e«brat ) , v. To sound
the praises of ; extol.
Which is exactly what we at KRLD-TV
are doing, Mr. Webster. Celebrating the
completion of the most successful TV
year in our history and the beginning
of our exciting 14th year of telecasting.
We sound praises for our thousands of
satisfied 1961 clients, and pledge to you
our continued best efforts in your behalf.
To give your ad dollar real cause
for celebration, consult your Advertising
Time Sales representative. He'll tailor
a Channel 4 schedule to your own
particular needs and requirements.
Reach

the Dallas-Fort

Worth

market

EFFECTIVELY
REPRESENTED

with

NATIONALLY

SALES- FORMERLY

THE

TIMES

HERALD

KRLD-TV,

THE

Channel

BY ADVERTISING
BRANHAM

4
TIME

COMPANY

STATIONS
Clyde Rreiident
W. Rembert

MAXIMUM

4

POWER

TV-Twin to KRLD radio 1080, CBS outlet with 50,000 watts
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Carson

for Paar
CLOSED

NBC-TV officials have at last decided on successor to Jack Paar on
network's Monday-Friday late show.
He's Johnny Carson, comedian who
has done many tv guest shots and is
regular m.c. on ABC-TV MondayFriday daytimer, Who Do You Trust?
Only hitch is that Mr. Carson is having trouble escaping from contract
with Don Fedderson Productions
which produces Who Do You Trust?
ABC-TV fears weakening of what is
now one of its strongest daytimers
and has put pressure on Fedderson to
keep Mr. Carson. Negotiations are described as intense and complicated.
LA etv next
Now that each tv network has
kicked in $250,000 as its contribution
to $6.2 million fund to acquire ch. 13
WNTA-TV for Educational Television for the Metropolitan Area, Inc.,
etv eyes are focused in direction of
Los Angeles where next move is expected. Notice has been served on
at least one network by highly placed
Washington authority that networks
would be expected to contribute corresponding amounts for acquisition of
one of seven Los Angeles outlets to
be converted ultimately to non-commercial etv use under FCC auspices.
While there has been no pinpointing which of four Los Angeles independents will be sought, speculation
has centered upon ch. 13 KCOP-TV
as best bet. Station is owned by Nafi
Corp. (auto accessories, Chris Craft)
which also owns ch. 12 KPTV (TV)
Portland; ch. 11 KTVT (TV) Fort
Worth and KFYZ (AM) Houston.
Nafi in 1957 paid $4 million for Los
Angeles property.
Van

Duzer

to Reno

Roger O. Van Duzer, general manager of KIVA-TV Yuma-El Centro,
Feb. 1 joins Circle L Inc., Reno, to
take over station management of new
ch. 4 outlet recently authorized by
FCC. E. L. Cord, Western industrialist, former automobile manufacturer, owner of KFAC Los Angeles
and 90% of Circle L, has taken up
permanent residence in Nevada. Station, to be built at estimated cost of
$530,000, has target date of next fall.
Calvin J. Smith, vice president and
general manager of KFAC, will be in
supervisory charge of Reno operation
with Charles Cord, president and general manager (son of E. L. and 10%
owner) and Mr. Van Duzer to participate inconstruction and operations
planning.

Ervin to NBC

CIRCUIT

Board

Shortly to be announced will be
election of Thomas E. Ervin, vice
president and general attorney, NBC
New York, to board of directors. Action was taken at same time Peter B.
Kenney, NBC staff executive and
former vice president-general manager of NBC's erstwhile uhf station in
Hartford, was named vice president,
Washington (Week's Headliners,
page 10). Bud Rukeyser, now on
NBC's New York public relationstrade press staff, is slated for assignment to Washington under Mr. Kenney. Washington network staff, which
also includes Howard Monderer, attorney, will headquarter at RCA
Building, 1725 K Street, N. W.
Super

grades

at FCC

FCC has received two new supergrades in turnabout by Civil Service
Commission, it became known Friday.
Grade 18 ($18,500 a year) was approved for FCC General Counsel Max
D. Paglin, and Grade 17 ($16,530$17,570) was okayed for Executive
Officer Robert W. Cox. FCC has six
other Grade 17s now, mostly Bureau
chiefs. Last month Civil Service Commission approved additional five grade
16s, bringing to 15 personnel in that
salary bracket, but turned down requests for additional Grade 17s and
one new Grade 18 (Broadcasting.
Dec. 25, 1961).
Guides

for business

Don't dismiss idea broached by Federal Trade Commissioner Everett MacIntyre that FTC establish guidelines
for businessmen through rule-making
processes
(Broadcasting,
It's
known FTC
Chairman Jan.
Paul 1).
Rand
Dixon is favorably inclined toward
this method, seen as much less cumbersome than present case-by-case litigation which not only runs on and on
and on in many instances, but results
frequently in decisions aimed only at
specific practice for specific product
used by specific company. Maclntyre
idea was aired at American Marketing Assn. meeting in New York.
Color minded
Some tv stations that don't carry
color say they are beginning to feel
effects of color competition in local
business. They complain that local
businessmen, who are potential advertisers on their stations, acquire color
sets, or their friends do, and then
dismiss black-and-white station pitches

because they've become accustomed
to what colorcasting has to offer.
ABC

Radio

high

ABC Radio president Robert Pauley
reports last month at network was
highest December in gross billing
since same period in mid-1950's. ABC
Radio 1961 gross billing increased
estimated 21% over previous year.
Traffic rules
More details of anti-trafficking . action ordered by FCC last week (see
page 54) became known late in week.
In agreeing to three-year holding rule,
expected to cut down wheeling and
dealing in sales of stations, commission told staff to write order which
would require hearing if station is sold
before three-year period under one
ownership. Some details: Three years
will run from date of acquisition of
station to date application for transfer
is filed; where multiple stations are
sold, three years will run from youngest holding; inadequacy of capital will
not be grounds for exemption of this
rule (this was proposed in rulemaking notice); where principal owner
dies or withdraws, exemption will be
granted, but attempt to include key
personnel
in this provision was turned
down.
Exceptions

on Kingstree

Broadcast Bureau is expected to file
exceptions to initial decision in hardfought WDKD Kingstree, S. C, "obscenity" case (Broadcasting, Dec.
18, 1961). Bureau does not object to
examiner Thomas Donahue's ultimate
finding that license not be renewed,
but rather to reluctance with which
examiner reached conclusion. Bureau
counsel pulled all stops in hearing to
show licensee E. G. Robinson Jr. was
negligent and "lacked candor."
Latin anti-Commie effort
Importance of broadcast media in
coping with Communist activities is
underscored in extraordinary meeting
scheduled in Nassau, Jan. 21-24, of
Latin American nations. Jose Ramon
Quinones, owner of WAPA San Juan,
Puerto Rico, has been delegated by
Inter-American Assn. of Broadcasters
to represent group (with which NAB
is affiliated) at sessions. Nations to
be represented at conference to discuss means of combatting spread of
Communism include Central American countries; Argentina, Bolivia, Brazil, Chile, Colombia, Mexico, Peru,
Uruguay and Venezuela.

Published every Monday, 53rd issue (Yearbook Number) published in September, by Broadcasting Publications Inc.,
1735 DeSales St., N. W., Washington (j, D. C Second-class postage paid at Washington, D. C, and additional offices.

A 30-minute

radio program

for air and

recorded

in Los

Washington.

and

. . . Featuring
from

An-

Chicago,

geles, Atlanta, Boston,
Phoenix

ready

fascinating

opinions

Richard Nixon, Adlai Stevenson, Pierre Salinger, George Lodge,

Barry

Goldwater,

Arthur

Everett

Schlesinger,

Gilpatric, George
Kennedy,

Dirksen,

Jr., Roswell

Romney

as interviewed

and

Ted

by Time

correspondents.
. . . Produced by Time-Life Broadcast
in cooperation with RKO General,
narrated

by Dick McCutchen.

. . .Will be

shipped

to any

radio

station* in the U.S. and Canada on
request, as an introductory sample
of the Time- Life Broadcast
Service. No charge

except

News

for ship-

ping and tape.
*Rrst priority to RKO General Stations in New York,
Boston, Washington, Memphis, Detroit, Los Angeles.
San Francisco, and Time-Life stations in Denver,
Grand Rapids, Indianapolis, Minneapolis.
Wire, call or write Ole G. Morby, TimeLife Broadcast News Service, TimeLife Bldg., Rockefeller Center, N. Y. 20.
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Television has gone a long way but investors are wondering about future profits. They're concerned about the
high cost of buying stations, the effect of Washington
squeeze plays and wide criticisms of tv. See lead story . . .
TV

STOCKS

SUFFER

in the medium and drawing gleeful reaction from tv's
competitor. Now Shell is reported ready to return to
video fold with a $3-$4 million budget. See . . .
TO

RE-ENTER

BACK

ON

JOB

tion uppermost in broadcasters' minds is the chance of
getting broadcast gear into committee hearings. Rep.
NEW

is waiting until he's on the job. See ...
SPEAKER

NONCOMMITTAL

LOOK

AT

BAN

APPROVED

... 54

A bright glow has appeared in spot radio. National volume picked up nicely in the third quarter of 1961, just
about reaching 1961 nine-month figure and promising
slight gain when 12-month data are compiled. See . . .
SPOT

RADIO

SHOWS

GAIN

... 40

Americans are tooth conscious and the dentrifice manufacturers are bound to keep them that way. Broadcasters
will help them. New fluoride entry will challenge Crest
and larger television budgets are looming. See . . .
TOOTHPASTE

WAR

ON

TV ... 38

If those sandpaper-shaving ads grated on your nerves,
they made the Federal Trade Commission jumpy, too.
Last week FTC found Colgate guilty of misleading advertising and issued rules for tv props and mockups. See . . .
FTC

... 50

Looking back at mid-season on tv programming there
are definite signs of stability and progress, but also some
important changes have been made. Some new programs
seem certain to be continued next season. See . . .
MID-SEASON

TRAFFICKING

. . . 50

Now that the House will have a new Speaker, the ques-

McCormack

it appears final rules may not be as tough as once proposed but they're still full of hobbles. See . . .

TV ... 33

Washington is hopping again after several quiet months.
Congress returns to Capitol Hill where the bins teem with
bills and plans for assorted committee hearings and
probes. Looks like a busy session. See . . .
CONGRESS

A year ago the FCC upset broadcasters with a plan to
clamp down on station sales. Now it is ready to act but

... 27

Shell Oil deserted television last year, leaving grief
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BRIEF
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For a decade NAB has operated under direction of a
board organization with 43 directors representing radio
and tv stations and networks. Now special group is working on reorganization. See . . .
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popularity.
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Television
*Source: Nielsen 24 Market ratings, week ending December 23, 1961.
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Late news breaks on this page and on page 10
Complete coverage of week begins on page 27

Broadcasters
COURT

FILING

seek

ALLEGES

music

BIAS

Charges that broadcasters seek to
"control" music performed in syndicated tv shows and destroy bargaining
power of non-BMI music writers and
publishers were leveled by ASCAP in
papers on file Friday in U. S. Southern
District Court in New York.
ASCAP couched its charges in formal reply to petition of All-Industry
Television Station Music License Committee, which is seeking court's approval of "at the source clearance" of
ASCAP music used in future syndicated programs, and lower fees on music in local shows (Broadcasting, Dec.
25, 1961). Full-scale hearing to determine "reasonable" fees and licenses is
scheduled to start Feb. 14.
ASCAP reply claims stations are not
entitled to at-source clearance under
terms of ASCAP consent decree, and
asks court to withhold approval of license forms different from those used
in past. These call for payments to
ASCAP on "per program" or "blanket
license" basis for use of music in both
local and syndicated programs.
Current licenses expired Dec. 31 but
court extended them without change
pending hearing and final decision
(Broadcasting, Jan. 1). ASCAP contends that while current license forms
should be retained, fees paid under
them should be "substantially increased."
BMI Charged ■ In its brief, filed
Thursday by law firm of Sullivan &
Cromwell and ASCAP general attorney
Herman Finkelstein, ASCAP charges
that in "anticipation" of current suit,
potential ability of networks and stations to "dominate the market for television program material" has been increased "through a campaign undertaken by BMI to obtain the means of
controlling the music performed on prerecorded [syndicated] television programs" Brief continues:
"Towards that end, BMI has induced many members of ASCAP, including a large number who are primarily composers of background music, to resign from the society and to
license their works through BMI, in
return for long-term and very substantial annual guaranteed payments wholly
independent of any works that subsequently may be composed by such
writers or of any actual performances
that may be made of their works on
television. Among others receiving
such guarantees are employes of proBROADCASTING, January 8, 1962

control— ASCAP

FAVORING

BMI

MUSIC

ducers who are charged with the responsibility of selecting the music for
certain pre-recorded programs and who
are thus predisposed to select BMI
In

addition, ASCAP

contends,

music."
"Broadcasting
industry through BMI"
has made arrangements which give "a
number of major television program
producers . . . substantial payments in
cash or other consideration if they use
specified amounts of BMI-licensed music in the programs they produce for
television."
If required by at-source clearance to
negotiate directly with producers,
ASCAP continues, individual writers
and composers would face "the impossible negotiating task of persuading
program producers to pay out money
to them for the right to include ASCAP
music in their programs, when the
producers and their personnel are now
taking in money from BMI for including BMI music in their programs."
White

House

for repeal
LeRoy

group

of Sec.

asked

315

Collins, NAB

president,

called on President Kennedy's Commission on Campaign Costs to recommend repeal of Sec. 315, equal time
clause of Communications Act. He
made suggestion in response to request
for his views from Alexander Heard,
commission chairman.

No stranger
Federal Trade Commissioner
Philip Elman, writer of drastic
Colgate-Palmolive decision involving use of props for tv commercials (see page 35) is former
FCC attorney (1940-41) and was
law clerk to Associate Justice
Felix Frankfurter when Justice
Frankfurter wrote famous decision upholding FCC's chain
monopoly regulations (1943).
Mr. Elman was appointed to
FTC by President Kennedy early
last year from post as assistant
to Solicitor General of U. S. This
is sixth FTC decision written by
Mr. Elman since he took office,
but
first involving radio-tv advertising.

AT

DEADLINE

Gov. Collins said broadcasters fully
discharged their public responsibilities
in 1960 Kennedy-Nixon debates after
Congress temporarily suspended requirement to grant equal time to all
splinter party candidates for President
and Vice President.
Proposals that broadcasters make
free time available to Presidential candidates without imposing similar requirements on other types of communications would be discriminatory, Gov.
Collins told commission.
Gardner
high

expects

new

in billing

Gardner Advertising expects to set
new broadcast billing high in 1962.
Agency president, Charles E. Claggett,
in statement released today (Jan. 8)
puts overall billing at $50 million, or
25% increase over 1961. Agency predicts that 47%, or $23.5 million, will
represent broadcast billing, substantial
increase over 1961 radio-tv billing that
earlier in year was estimated at $18
million level.
Mr. Claggett said firm has expanded
overseas, acquired seven new accounts
with total billings of some $7 million
anticipated in 1962, successfully introduced four new products, reorganized
agency's marketing department and
remodeled New York office and will
expand in St. Louis.
New accounts include Sunray Oil
Co., Jif Peanut Spread (Procter &
Gamble), Kiekhaefer Corp. (Mercury
outboard motors), Wayne Knitting
Mills (Belle-Sharmeer hosiery), Northrup, King & Co. (seed), Crisp Products Inc., and New England Lumber
Division of Diamond National Corp.
New products introduced included:
Pet milk's Sego liquid diet food, and
several new cake mix products for
P&G's Duncan Hines.
Celler
folding

plans

to probe

of L A. papers

Facts surrounding simultaneous closing of two Los Angeles newspapers will
be investigated by House Antitrust Subcommittee, Rep. Emanuel Celler (Dttee chairman, anN.Y.), subcommi
nounced Friday.
Rep. Celler, who also heads parent
Judiciary Committee, said inquiry will
seek to determine whether "concerted
action" was involved in folding of Los
Angeles Examiner and Los Angeles
Mirror.
He said investigation will also get
into question of mergers and concenn more AT DEADLINE page 10
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WEEK'S
John L. McClay, general manager.
WJZ-TV Baltimore, named assistant to
president, Westinghouse Broadcasting
Co. Herbert B. Cahan, program manager, WBZ-TV Boston, succeeds Mr.
McClay as general manager of Westinghouse's Baltimore outlet. George
Moynihan, executive producer, WBZTV, named program manager succeeding Mr. Cahan. Mr. McClay assumed
duties of general manager of WJZ-TV
in January 1959, after serving in similar capacity at KYW-TV Cleveland.
Mr. McClay joined Westinghouse in
1956 after serving as operations and
program managers for WCAU-TV
Philadelphia, and WPIX (TV) New
York. Mr. Cahan went to WBZ-TV in
1956. Westinghouse Broadcasting Stations: WBZ-AM-FM-TV Boston; KYWAM-FM-TV Cleveland; KPIX (TV)
San Francisco; WBZA-AM-FM Springfield, Mass.; KDKA-AM-FM-TV Pittsburgh; WOWO Fort Wayne; KEX-AMFM Portland, Ore.; WIND-AM-TV
Chicago, and WJZ-TV Baltimore.
Hershner

Cross, general manager,

General Electric Company's radio-tv
division since 1959, with headquarters
at De Witt, N. Y., elected vp of company. Division consists of tv receiver,
radio receiver and audio products departments and broadcasting stations operations. Mr. Cross joined GE in 1946
as methods division analyst. General
Electric stations: WGY, WGFM (FM)
and WRGB (TV), all Schenectady.
Kenneth M. Curto, formerly sales
manager of WFIL-TV Philadelphia, ap-

HEADLINERS
Thomas E. Daley, vp, Clay Stephenson Assoc., Houston advertising agency,
named to newly created post of senior
vp and service coordinator. Patrick C.
Tims, account executive, Tatham-Laird,
and Kenneth G. Boehnert, vp and executive art director, Grant Adv., both

Mr. McClay

Mr. Cahan

pointed general manager of KFRE
Fresno, Calif., succeeding H. George
Carroll, assigned to Triangle Stations
headquarters staff. Mr. Curto, 15 year
broadcasting veteran, previously served
in sales and management capacities at
WPRO Providence, R. I., before joining WFIL-TV in 1957. Triangle stations are: WFIL-AM-FM-TV Philadelphia; WFBG-AM-FM-TV Altoona,
WLYH-TV Lebanon, both Pennsylvania; WNBF-AM-FM-TV Binghamton, N. Y.; WNHC-AM-FM-TV New
Haven; KFRE-AM-TV and KRFM
(TV) Fresno.
Delbert L. Mills, division vp and general manager of RCA Victor Home Instrument operations, elected corporate
vp of RCA. He will serve in new position of vp and general manager of RCA
Victor Home Instrument Div. Mr.
Mills, who joined RCA in 1960, will
also continue in post of operating vp
of RCA Sales Corp. Before joining
RCA, he was president of Federal Telephone & Radio Div., International Telephone &Telegraph.

Chicago, join Stephenson as vp and account supervisor and vp and art director, respectively, in agency expansion.
In other changes Helen Sanford, media
director, was elected vp; Robert T.
Wollebak, production manager, to secretary; Everett C. Wilkie, controller, to
assistant treasurer. Robert H. Crockford, brand manager, Procter & Gamble,
Cincinnati, and Earl Wettstein, account
executive, Knox Reeves Adv., Minneapolis, join Stephenson, effective Jan.
15, as account executives. Robert
Fromm, senior analyst, A. C. Nielsen
Co., Chicago, to Stephenson as director
of research. Tim Alban and Richard
H. Fielder appointed copywriter and
associate media director, respectively.
Peter B. Kenney, vp, NBC International, in Buenos Aires and for year —
starting in July 1960 — station manager
of WRC-TV Washington, elected vp,
Washington, for NBC. Mr. Kenney fills
post formerly held by Frank M.
(Scoop) Russell who became consultant
to NBC several years ago. Mr. Kenney
managed WKNB (TV) Hartford and
when uhf station was purchased by
NBC in 1956, he was made vp and
general manager. He went to Buenos
Aires in 1959 as consultant to NBC
International helping to put station
CADETE on air.

For other personnel changes of the week see FATES & FORTUNES
trations of newspapers and combinations of newspapers with radio and television.
Employes of Hearst's Morning Examiner and Chandler's Evening Mirror were told Friday newspapers would
be discontinued over weekend. Hearst
continues afternoon Herald-Express and
Chandler continues Morning Times,
which is connected with KTTV (TV)
there.
IM.Y. bill would

outlaw

false, misleading

ads

Bill introduced Friday (Jan. 5) in
New York State Legislature would impose fines up to $1,000 on companies
or persons responsible for false or misleading advertising.
Legislation, sponsored by Attorney
General Louis Lefkowitz, would empower attorney general to bring suit
against violators in state supreme court,
10

and would make advertiser, instead of
ad media he uses, liable to fines.
Tv

networks

to decide

who covers FCC hearing
Decision is expected tomorrow (Jan.
9) on which network is expected, in
pool agreement, to cover FCC network
study hearing on tv programming which
starts Jan. 28. Both NBC and CBS are
reported planning to air sequences.
Hearing will be taped. It's to be decided also whether U. S. Hearing Highlights will tape proceedings in addition
to, or in place of, network selected for
These arrangements were indicated
Jan.
pool. 5 by HH producer G. Bennett
Larson. Firm plans to offer weekly halfhour taped highlights of Washington
hearings in 1962. Mr. Larson said he
had requested rights for tv coverage of
FCC hearing few weeks ago.

Storer

closes

purchase

of WMGM
from Loew's
Formal papers passed Friday (Jan.
5) on sale of WMGM New York from
Loew's Theatres Broadcasting Corp. to
Storer Radio Inc. for $10.95 million, of
which $3,185,250 was down payment,
and remainder to be paid in installments
over five years. Station call will be
changed to WHN on Feb. 28 and station will introduce new programming
format at that time (Broadcasting,
Dec. 25, 1961). Storer also owns and
operates WJBK-AM-TV Detroit, WJWAM-TV Cleveland, WSPD-AM-TV Toledo, WITI-TV Milwaukee, WAGA-TV
Atlanta, WIBG Philadelphia, WGBS
Miami, and KGBS Los Angeles.
Heading principals in transaction
were George B. Storer Jr., president of
Storer Broadcasting Co., parent firm,
and Preston Robert Tisch, president
of Loew's Theatres Broadcasting.
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Kim's

FRED MacMURRAY

but

Available

• KIM NOVAK

only

in

KIM NOVAK • JEFF CHANDLER

COLUMBIA'S
Kim

Novak,

one of Hollywood's

.

.

.

KIM NOVAK • GUY MADISON

POST-48's!
top box-office attractions is

available exclusively in Columbia's
finest roles.

Post-48's ... in four of her

Other great stars exclusively yours in Columbia's Post-48's include Jack Lemmon in 6 of his greatest movie successes and
Judy Holliday in 5 of her most hilarious hits.
No wonder Columbia's
across the country!

Post-48's are already sold in top markets

11
SCREEN
TELEVISION
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GEMS,
OF

COLUMBIA

PICTURES
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CORP.

DATEBOOK

NEW

ORLEANS

A calendar of important meetings and
events in the field of communications
•Indicates first or revised listing.

ONLY

WITH

STATION

MOVIES

EVERY

NITE!

JANUARY
Jan. 8-14 — International Television Festival
at Monte Carlo, sponsored by the government of Monaco.
•Jan. 10 — Western States Advertising
Agencies Assn., dinner meeting. Ira W.
Rubel, business consultant, will discuss
changes in advertising budgets' placement.
•Jan. 11 — Academy of Tv Arts & Sciences,
New York chapter forum. Topic is: "Satellite
television, Hotel
just over
the New
horizon."
Ballroom,
Astor,
York. Versailles

BUY

Jan. 11 — FCC Chairman Newton N. Minow
speaking on "Uhf and the All-Channel Receiver." National Press Club luncheon,
Washington.

IT!

•Jan. 12 — Federal Communications Bar
Assn., annual banquet. Robert D. Hurleigh,
president of Mutual, will be principal
speaker. Statler-Hilton Hotel, Washington,
7:30 p.m.

Represented

nationally by Katz

WWL-TV
@NEW
ORLEANS

Jan. 12 — North Carolina AP Broadcasters
Assn., annual meeting. Carolina Inn, Chapel
Hill, N. C.
Jan. 15 — Hollywood Advertising Club second "creative" session of season on "Creative Television." 12 noon to 3 p.m. Jack
Brembeck, KABC-TV, will moderate panel
that includes Richard Beesemyer, National
Television Station Sales; Peter G. Robinson,
CBS-TV; Kenneth C. T. Snyder, Needham,
Louis & Brorby; Lee Goodman, actor who
has done Purina commercials since 1954,
and Joe Barbera, Hanna-Barbera Producwood. tions. Hollywood Roosevelt Hotel, HollyJan. 15-19 — American Management Assn.,
"Effective Advertising" course for management, held in New York for the first time.
Hotel Astor, New York.

, . ' j
COATS

&

BURCHARD
COMPANY
appraisers

• Specialists in radio and TV
property appraisals
• Acquisitions — sales —
mergers — or purchase
• Allocations under Section
334(b) 2 of the 1954
Internal Revenue Code
Write for complete information
and analysis of your specific
requirements (no obligation).
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Jan. 16 — Philadelphia chapter, American
Women in Radio & Television, dinner meeting. Gertrude G. Broderick, U. S. Office of
Education, will be guest speaker. Hotel
Sheraton, Philadelphia.
Jan. 17— Assn. of National Advertisers
workshop — "How to get maximum results
York.
from your business films," Hotel Plaza, New
Jan. 17— Advertising Council, 20th anNew York. niversary dinner, Waldorf-Astoria Hotel,
Jan. 17 — Awards presentation of the International Television Festival at Monte
Carlo. Gold Nymph awards will be presented for outstanding tv programs. The
Opera House, Monte Carlo, Monaco.
•Jan. 18 — Academy of Television Arts and
Sciences, Los Angeles chapter, evening
meeting. Richard Hough, AT&T vice president for engineering will speak on space
satellites and their relationship to the
everyday work of broadcasting. Los
Angeles.
Jan. 19 — Educational Foundation, American Women in Radio and Television, board
of
trustees
New York. meeting. Savoy-Hilton Hotel,

4413 RAVENSWOOD AVE. • CHICAGO 40, ULINOIS
SERVICE — COAST TO COAST
Industrial • Commercial • Institutional Appraisals E

Jan. 19-21 — American Women in Radio and
Television, board of directors meeting.
Savoy-Hilton Hotel, New York.
Jan. 19-21 — Advertising Assn. of the West,
annual conference. Hotel Californian,
Fresno.

HHHiHHi

Jan. 20-21— Retail Advertising Conference,

10th annual meeting. Goals of the meeting
are to bring advertising ideas, information,
news and people together; and to increase
advertising creativity. Miles David, RAB
vice president will speak for radio, and
Norman Tatman of Patterson Fletcher, Fort
Wayne, Ind., will represent television.
Palmer House, Chicago.
Jan. 21 — Iowa AP Radio & TV Assoc. meeting. Des Moines.
Jan. 23 — Final phase of FCC hearing on network tv programming practices and policies.
Spokesmen for the three tv networks will
testify
D. C. before FCC en banc. Washington,
Jan. 23-25— Georgia Radio-Tv Institute,
under auspices of GAB and U. of Georgia,
17th annual program. Featured speakers
include: Pierre Salinger, Clair McCollough,
Sol Taishoff and Ann Corrick.
•Jan. 24 — FCC Chairman Newton N. Minow
will address luncheon meeting of National
Religious Broadcasters. Mayflower Hotel,
Washington.
Jan. 25-27— South Carolina Broadcasters
Assn. 15th annual convention. Holiday Inn,
Sumter. South Carolina AP Broadcasters
Assn., which had originally scheduled its
meeting in Columbia Jan. 26 has rearranged
plans to hold meeting in conjunction with
SCBA's winter session.
Jan. 29-Feb. 3— NAB board committees
Jan. 29; Joint Board Jan. 30; Radio Board
Jan. 31; Tv Board Feb. 1; Joint Boards
Feb. 2. Far Horizons Hotel, Long Boat Key,
Sarasota, Fla.
FEBRUARY

for entries to the HeadFeb. l— Deadlines
liner Awards contest, offering prizes for
stations for exnewspapers and radio-tv ing
or preparacellence in news programm
tion, and general public affairs service.
Mail entries to Mall Dodson, executive
s Club, Con, National
secretaryvention
HaU, AtlanticHeadliner
City, N. J.
Feb. i — Deadline for entries for the American Tv Commercials Festival. Contact Wallace A. Ross, director; 40 East 49th St.,
New York 17.
Feb. 2-3 — Minnesota School of Journalism,
Minnesota U., 15th annual radio-tv news
short course, sponsored in association with
the Northwest Radio-Television News Assn.,
and the Radio-Television News Directors
Assn. U. of Minnesota campus, Minneapolis.

Feb.

4-13— Advertising

Recognition Week.

Feb. 5— Deadline for comments on FCC's
l at
proposal to add additional vhf channe
g to followbelow minimum mileage spacin(Doc.
14233);
ing cities: Baton Rouge, La.
te,
Birmingham, Ala. (Doc. 14236); Charlot
N C. (Doc. 14238); Dayton, Ohio (Doc.
14234); Jacksonville, Fla. (Doc. 14235);
Johnstown. Pa. (Doc. 14232); Knoxville,
Tenn. (Doc. 14237); Oklahoma City, Okla.
(Doc. 14231). (Rescheduled from Dec. 4).
on FCC's
Feb. 5— Deadline for comments band,
inuse of uhf
proposals to dualexpand
reserved
ion,
operat
cluding vhf-uhf
ls for existing operatpools of uhf channe
ing vhf stations, abolition of uhf allocation,
starelaxation of technical rules for uhf
tions, uhf grants without a hearing, etc.
(Doc. 14229). (Rescheduled from Dec. 4.)
Feb. 5— Deadline for comments on FCC's
vhf and subdelete single
s to
proposalstitute
to make community
uhf channel
all-uhf in following cities: Binghamton, N.
na, 111.
Y. (Doc. 14243); Champaign-Urba
(Doc. 14244); Columbia, S. C. (Doc. 14245);
Erie, Pa. (Doc. 14242); Hartford, Conn. (Doc.
14241); Madison, Wise. (Doc. 14239); MontBROADCASTING, January 8, 1962

BALTIMORE

IS

Visitors and Baltimoreans alike enjoy the luscious
oysters for which Baltimore is justly famous. But
salesminded advertisers and businessmen enjoy
another facet of Baltimore that is near and dear to
their hearts. They know that in Baltimore sales R
always in season! The problem: how to best reach
the television audience in this gigantic market . . .
the nation's 12th largest. This is where WMAR-TV
enters the picture.
Ever since WMAR-TV
went on the air over 14
years ago— the first in the city— the station has consistently enjoyed a position of leadership ... in
ratings as well as in programming. For, in addition
to CBS network features, WMAR-TV programs for

YOUR

OYSTER

.

.

.

Baltimoreans ... by Baltimoreans! No wonder
viewers in the city— and state— look to WMAR-TV
as their station. You can do the same . . . when you
want the best showcase for your advertising message
in this vitally important market.
No

Wonder

—

In Maryland

Most People Watch

WMAR-TV®
Channel 2-Sunpapers

Television -Baltimore

Represented Nationally by THE KATZ AGENCY, INC.

3, Md.
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<Doc. 14240).

(Doc.

14246);

Rockford, 111.

Feb. 6— Advertising Committee of U. S.
Commerce Dept. Department headquarters.
Washington, D. C.
Feb. 7— Western States Advertising Agencies
Assn., annual awards luncheon for the
"advertising
citizen of 1961." Ambassador
Hotel, Los Angeles.
Feb. 7 — Advertising Federation of America,
mid-winter legislative conference. Participants include FCC Chairman Newton N.
Minow, FTC Chairman Paul Rand Dixon
and Secretary of Commerce Luther C.
D. C.
Hodges.
Statler-Hilton Hotel, Washington.
Feb. 7-9 — National Winter Convention on
Military Electronics. Ambassador Hotel, Los
Angeles.
Feb. 10 — Awards Dinner, Directors Guild
of America. Western awards: Beverly HilCity. ton Hotel, Beverly Hills, Calif. Eastern
awards: Waldorf-Astoria Hotel, New York

IP

— > lifts

Bringing Superlative Pictures
to U. S. Broadcasters— From
English Electric, pioneer in
quality image orthicon tube
design, production, and quality control.
4W

IMAGE ORTHICON (field mesh)

3"

IMAGE ORTHICON (field mesh)

These tubes, proven in performance by the majority of
broadcasters around the globe
—are now proving to surpass
equivalent types heretofore
available in the United States.

TESTED, WARRANTED

IN THE UNITED

Feb. 21-22 — Michigan Assn. of Broadcasters, sixth annual legislative dinner and
Lansing.
mid-winter convention. Jack Tar Hotel.
Feb. 25 — Broadcast Pioneers, New York
chapter,
secondWGN
annual
"Mike Latin
Award"
dinner, honoring
Chicago.
Quarter,
5 p.m.. New York City.
Feb. 28-March 1 — NAB, seventh annual conference for presidents of state broadcasters' associations. Shoreham Hotel, Washington. D. C.
MARCH
March 12-16 — American Management Assn.,
"Effective Advertising" course for management, in Chicago for the first time. La
Salle Hotel, Chicago.
March 14-16 — Electronic Industries Assn.,
committee, section, division and board
meeting.
Statler-Hilton Hotel, Washington.
D. C.

NOW
STOCKED,

Feb. 13 — Formal awards banquet of the
International Broadcasting Awards contest.
Hollywood Palladium, Hollywood, Calif.
Feb. 20- March 25— Art Directors Club of
Los Angeles, 17th annual western exhibition of advertising and editorial art. Western advertisers, agencies, artists and producers have submitted examples of their
work in commercials, titles, stills, or print.
Los Angeles Museum of Science & Industry.

STATES

With the appointment of VISUAL ELECTRONICS CORPORATION as U. S. Distributors for English Electric Valve Co.,
Ltd.:
• tubes are available for immediate
deliveries
• complete
testing facilities are established
• the best warranty service ... adjustments
within 24 hours
• replacement from stock . . . overnight
shipments
• and coast-to-coast engineering sales/
service
Fdr the best and most modern broadcast systems
and supplies, look to VISUAL the SOURCE -for
Superior Equipment from Specialist Manufacturers.
MAIL COUPON FOR INTERESTING RECENT TECHNICAL ARTICLES
ON OPERATION OF IMAGE
ORTHICON
TUBES
BG

March 16 — Advertising Federation of America, board of directors meeting. New York.
March

19-23 — Georgia Assn. of Broadcasters, first annual regional meetings of
broadcasters will be held at following five
sites: Griffin, Albany, Baxley, Augusta,
Canton.
March 22-24 — Advertising Federation of
America, fifth district meeting. Shawnee
Hotel, Springfield, Ohio.
March 30-31 — Advertising Federation of
America, sixth district meeting. Detroit.
APRIL
April 1-4 — National Assn. of Broadcasters,
annual
Chicago. convention. Conrad Hilton Hotel,
April 6-7 — Region 11 (southeastern) conference, National Assn. of Educational
Broadcasters. U. of Georgia, Adult Center
for Continuing Education, Athens.
April 9— Academy of Motion Picture Arts
& Sciences, 34th Oscar awards ceremony at
Civic Auditorium. Santa Monica, Calif.

16 (DATEBOOK)

April 25 — Assn. of Industrial Advertisers,
Eastern New England chapter and Hartford
chapter, all-day marketing and advertising
clinic. Hotel Somerset, Boston.
BROADCASTING, January 8, 1962

BUT...

WKZO-TV
Will

February 20-March 19, 1961
STATION TOTALS

Mon. thru Fri.
34,000

48,400
65,900
56,400

53,800
71,900

155,600
6 p.m.-9 p.m.
9 p.m.-Midnight 138,200

96,800
66,200

Noon-3 p.m.
3 p.m.-6 p.m.

58.7
55.0

41.3

43.9

56.1

61.7
67.6

38.3
32.4

Sun. thru Sat.

Hot

This spectacular coverage means

Per Cent of Total

WKZO-TV STATION B WKZO-TV STATION B
9 a.m.-Noon

You

Rapids

Results!

WKZO-TV reaches an average of 80% more homes in
the fast - growing Kalamazoo - Grand Rapids area than
Station B, Sunday through Saturday, 6 p.m. - Midnight
(NSI — Feb. 20 - March 19, 1961).

NSI SURVEY— GRAND RAPIDS-KALAMAZOO AREA

Homes Delivered

Give

In Kalamazoo -Grand

even more here than

in most areas — both Kalamazoo and Grand Rapids are
among the 55 fastest - growing markets in America.
Kalamazoo alone is predicted to show the greatest increase
in personal income and retail sales of any city in the U.S.
between now and 1965.
And if you want all the rest of outstate Michigan worth

having, add WWTV, Cadillac - Traverse City, to your
WKZO-TV schedule!
Sources: Sales Management Survey of Buying Power, May 10, 1961; Television Magazine.
'
45.0

%A record high shade reading of 136.4° F. was taken on September 13, 1922 at Azzizia, Libya.

WKZO-TV — GRAND RAPIDS-KALAMAZOO
WKZO RADIO — KALAMAZOO-BATTLE CREEK
WJEF RADIO — GRAND RAPIDS
WJEF-FM — GRAND RAPIDS-KALAMAZOO
WWTV — CADILLAC-TRAVERSE CITY
KOLN-TV — LINCOLN, NEBRASKA

100,000 WATTS
• CHANNEL 3 • 1000' TOWER
Studios
inZ
Both Kalamazoo
andT
GrandV
Rapids
OK
W
For Greater Western Michigan
Avery-Knodel, Inc., Exclusive National Representative*
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The

MIKE®
OPEN Minow
modified

editor:

Again,

congratulations on

keeping Mr. Minow's facts and fiction
in proper alignment, per your current
editorial [Editorials, Dec. 25]. . . .
— James O. Parsons Jr., Harrington,
Righter & Parsons Inc., New York.
editor: The editorial ... is one of
the clearest statements of the basic issue
that I have seen. It's what I call government by the raised eyebrow technique. We need more broadcasters who
recognize the dangers which you have
so clearly cited and I hope that your
editorials will continue to have great
influence on the industry in the year
ahead. . . . — Thad M. Sandstrom, genKan. eral manager, W1BW-AM-TV Topeka,
Index to articles
editor: We note that a number of magazines publish an index to their articles
from time to time in a regular issue,
but note that your magazine does not
do so. . . .
If you prepare a separate index,
available to subscribers and librarians,
please send us whatever copies are
necessary to cover articles published in
1960 and 1961. . . .
This request is being made because
we have found the commercial indexing services noticeably lacking in detail,
particularly in the financial, advertising
and marketing areas often covered in
your magazine. — Kenneth Costa, librarian & research assistant, Hicks
& Greist Inc. Adv., New York.
[All important stories carried throughout
the year in Broadcasting are listed by general subject, with issue references, in each
Broadcasting Yearbook for the 12 months
preceding the annual publication deadline.]
Riverton

microwave

case

editor: Please allow me to congratulate you on the excellent coverage
[Government, Dec. 18] of the precedent-setting decision by the FCC on
the Riverton microwave case. . . . —
William C. Grove, vice president-general manager, KFBC-TV Cheyenne,
Wyo.; KSTF (TV) Scottsbluff, Neb.
editor: . . . Western Tv (catv) has
contracts with thousands of individual
members of the public to act as their
agent in providing them a television
service of their choosing. . . . The carrier hasn't been allowed to perform, and
it has been three years since the request
was made.
We understand
common carrier
case have been
court decisions. .
18

that the principles of
law surrounding this
firmly established by
. .

Fortunately our courts still demand
BROADCASTING, January 8, 1962
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FILMS

OF

THE

50s

- NOW

FOR

TV

FORTY-ONE OF THE FINEST FEATURE MOTION PICTURES
PRODUCED
BY WARNER
BROS. FROM
SEVEN ARTS

SEVEN

ARTS

ASSOCIATED
CORP.

JACK LEMMON
BETSY PALMER WARD BOND produced by leland hayward
directed by JOHN FORD and MERVIN LeROY screen play byFRANK NUGENTand JOSHUA LOGAN

A SUBSIDIARY OF SEVEN ARTS PRODUCTIONS, LTD.
NEW YORK: 270 Park Avenue
YUkon 6-1717
CHICAGO: 8922-0 N. La Crosse, Skokie, III. ORchard 4-5105
DALLAS: 5641 Charlestown Drive ADams 9-2855
L.A.: 232 So. Reeves Drive GRanite 6-1564 - STate 8-8276

SEVEN

For list of TV stations programming Warner Bros. "Films of
the 50V see Third Cover SROS (Spot TV Rates and Data)

HENRY

FONDA

ARTS

"FILMS

JAMES

OF

THE

CAGNEY

50's"-MONEY

WILLIAM

MAKERS

POWELL

OF

THE

60's

(Each
Shocking-how
in the same
fit when you
and yet very
switch is to

of

some

the

6

ABC

owned

people try to enter every market

way. This single-prong approach doesn't
really want to connect in six of the biggest,
different markets. It explains why the big
the six superb ABC owned radio stations.

radio

stations

connects

Our power generates from what we call The Flexibility
Factor, a skillful fusing of all types of programming to
the needs of each local mass audience. All six great
radio stations are operated by dedicated radio men,
with an understanding of today's radio, and a talent for

you

with

the

mass

buying

making

the use of our stations profitable for the

advertiser. Spark your selling with the high-voltage
versatility of WABC, WLS, WXYZ and KGO: make a

connection with John Blair & Company. You'll light up
with information on KQV from Adam Young, Inc. and

public

in its own

way)

learn what's watt on KABC from The Katz Agency. See
how our varied live-wire input can boost your output.
§1

•

ABC

OWNED

RADIO

STATIONS
WABC NEW YORK WLS CHICAGO KGO SAN FRANCISCO
KQV PITTSBURGH WXYZ DETROIT KABC LOS ANGELES

IN WISCONSIN three-man crew from KGW-TV covers the Oregon State-Badger Game.
IN ALASKA Jim Conway brings hunting exploits to KGW-TV viewers. IN LOS
ANGELES Doug LaMear handles live coverage of Portland-Los Angeles Hockey Game.

Prime
alert

example

of program

management,

enabling
new

continually

to build

on

represented

stations

vision

leadership
creative

by

talent

into Television

by

BLAIR-TV

"At KGW-TV, Community Integration
is a religion. So we maintain morethan-usual human and mechanical resources to present events of vital
interest to our area. Often we go afield
— totelecast the ritualistic funeral of
an Indian Chief; or the activation of
a Columbia River dam; or the Miss
Oregon contest; or the Timber Carnival. Sports are important, too. We
cover Oregon football from coast to
coast; hockey live from the entire
Northwest; hunting and fishing from
California to Alaska. Yes, KGW-TV
is wherever it's happening — and there
we shall continue to be."
Walter E. Wagstaff
Station Manager, KGW-TV

Conquering

Distance

KGW-TV is where it happens. That's
the basic principle of the station's programming—a major secret of its success.
Let's consider a not-unusual week-end:
Friday evening KGW-TV Sports Director Doug LaMear is in Los Angeles.
Live to Portland he sends play-by-play
of the Portland Buckaroos hockey game
with the Los Angeles Blades.
One hour after the final buzzer, Doug
and Production Manager Bernie Carey
are on a plane to Madison. There next
day they join station photographer Dick
Althoff in filming, sound-on, the Oregon
State-Wisconsin football game, to be
shown in full color Sunday on KGW-TV.
The next Wednesday Jim Conway,
KGW-TV's 'Outdoor Sportsman' is back
from Alaska with 28 minutes of fascinating sound on color film of his trek
after a mountain ram.
Later in the fall Linfield College of
McMinnville, Oregon, plays Pittsburgh
State of Kansas at Sacramento, Cal. for
the NAIA Small College Championship.
On hand are Doug LaMear and Program
Director Tom Dargan. So KGW-TV
fans see the game live from Sacramento.
Yes, KGW-TV makes a business of being "where it happens.'
To Blair-TV, resourcefulness of great
stations like KGW-TV in conquering
distance to benefit their viewers, is a
constant source of inspiration. We are
proud to serve more than a score of such
stations in national sales.

proof and deal more with facts. . . . —
Roy E. Bliss, secretary-treasurer, Western Tv Corp., Worland, Wyo.
editor: . . . The hearing examiner and
the common carrier bureau of the FCC
had ruled that the common carriers
serving the catv industry were totally
valid. . . . The broadcast bureau, on the
other hand, argued that the FCC should
take into account possible, alleged, unproven charges of economic injury and
deny the common carrier facility.
Should reason prevail, might it not
be possible that the protesting station
would have to prove economic injury?
Wouldn't this entail a detailed study
of the profits and losses of this station. .. .?— E. M. Allen, vice president,
Winona Tv Signal Co., Winona, Minn.
Charlotte 'Radio Report'
editor: . . . There have been many
articles I have enjoyed reading in
Broadcasting, specifically those on
quality programming and programming
in the public interest.
Because there have been adverse
comments in this regard, especially from
certain print media, I thought I would
take time out to say that in Charlotte
we have seven am and two fm stations
and because of the outstanding programming in the public interest by all
our radio stations, the Charlotte News
has instituted a special column known
as the "Radio Report" in which they
point out many of the public service
programs for the week. . . . — Herb
Berg, general manager, WW OK Charlotte, N. C.
New

BLAIR-TV

Televisions' 'sfirst exclusive
national representative, serving:
W-TEN— Albany-Scheneclady-Troy
WFBG-TV-Altoona-Jonnstown
WNBF-TV-Binghamton
WHDH-TV-Boston
WKBW-TV— Buffalo
WCPO-TV-Cincinnati
WEWS-Cleveland
WBNS-TV-Columbus
KTVT— Dallas-Ft. Worth
KFRE-TV— Fresno
WNHC-TV-Hartford-New Haven
WJIM-TV-Lansing
KTTV-Los Angeles
WMCT-Memphis
WDSU-TV-New Orleans
WOW-TV-Omaha
WFIL-TV-Philadelphia
WllC-Pittsburgh
KGW-TV-Portland
WPRO-TV-Providence
KING-TV-Seattle-Tacoma
KTVI-St. Louis
WFLA-TV— Tampa-St. Petersburg
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name

coming

editor: I noticed a small piece [Fanfare, Dec. 11] which needs a correction.
The Hollywood Motion Picture and
Tv Museum will soon have its name
changed to a more general term which
will refer to the four entertainment industries of Hollywood — motion pictures, tv, recording and radio. . . . —
Robert M. Light, president, Southern
California Broadcasters Assn., Los Angeles.
Blair-Tv title mixup
editor: one major inaccuracy crept
into broadcasting's mention of jack
denninger's resignation [Headliners, Jan. 1]. your write-up refers
to frank martin as "general manager" whereas frank is general
sales manager, the executive vice
president and general manager of
blair-tv is now and has been since
1957 none other than edward p.
shurick. we hope you will make
appropriate
correction.
paul
blakemore, advertising manager,
blair-tv, new york.
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MONDAY

Republic

Steel

MEMO

radio

test

In the scramble of mass consumer
selling sometimes there is a tendency
to forget what broadcast media can do
in more specialized situations. We have
such an experience with Republic Steel.
The final results now are in and we all
feel we have learned something.
Republic Steel normally does advertise locally in plant cities and has been
doing so for many years. Traditionally
this has been in newspapers. But in the
summer of 1960 Republic decided to
test radio as both an employe relations
and a public relations tool.
It was felt that if we could find a
geographical area that would provide
a valid research situation we could test
the effectiveness of radio for these purposes. We decided a before-and-after
survey would be the best method.
Test Market ■ The market selected
was the Canton-Massillon area in Ohio.
This is the location of Republic's fourth
largest basic steel operation, its Central
Alloy District. Also here are four fabricating divisions: Truscon, Berger, Culvert and Union Drawn. The program
selected was one-third sponsorship of
the Cleveland Indians' baseball games
on WHBC Canton, with a total of 150
games, April through October. We divided our commercial subjects into four
basic categories:
1. Republic as a part of the community (mentioning the participation
of employes in such activities as the Little League and Boy Scouts) and Republic as a corporation (with its contributions to the United Fund, etc.).
2. Product. For example, the production and uses of stainless steel. This
category, although not directly concerned with public or employe relations,
nevertheless did have some effect on
morale and pride in workmanship.
3. Republic as a good place to work.
4. Miscellaneous. This included such
broad areas as productivity, domestic
competition, foreign competition and
other economic factors affecting the
cost of steel, therefore the price, and
therefore the company's ability to stay
in a competitive market.
Voice of Republic ■ To use the prestige and acceptability of well-known
sportscasters, some of the commercials
were taped by the two announcers for
the actual games. Institutional commercials were taped by an announcer
not known to the listeners in the Canton-Massillon area. These commercials
usually spoke of the company as "we"
and it was believed that the listeners
would not readily accept the close tie
of identification from a Canton announcer.
24

from BRUCE

proves

STAUDERMAN,

to

be

Meldrum

& Fewsmith, Cleveland

a double

However, there was a third group of
commercials, done by a Canton announcer. These involved taped interviews with Republic Steel employes.
Since the subject matter was so diverse,
we created a basic signature line to
close all commercials in a uniform way.
The research objectives were twofold: 1. To determine the effectiveness
of radio as a medium for communicating information, messages and ideas
to Republic Steel employes and the
general public. 2. To determine whether
the cumulative effect of the radio program enhanced the overall reputation
of Republic among its employes and
the general public in such a way as to
increase productivity and help the company sell competitively.
Technique and Results ■ A total of
390 interviews was made in the area
— 212 during the pre-test the first week
in April and 178 during the post-test the
first week in October. Personal and telephone interviews were conducted with
both employes and non-employes.
Neither Republic Steel nor Meldrum &
Fewsmith was identified or connected
with the interviews.
Here are the results, as quoted directly from the final research report:
Effectiveness of Radio — the survey
tests indicated conclusively that radio
can be used effectively to communicate
both specific information and abstract
ideas to employes and the general public. Further, these communications improved the stature of Republic Steel
significantly in the Canton-Massillon
community.
Listenership and Identification —
Among non-employes 78% in Canton and 52% in Massillon listened to
and were aware of Republic's sponsorship of the baseball broadcasts. Of
these, 82% were favorably impressed.
Approximately 80% of Republic's hourly wage employes in the Canton-Massil-

success
lon area listened to the baseball broad-

casts and were aware of Republic's
sponsorship. Of these 96% were in
favor of this sponsorship.
Pre- vs. Post-Test Awareness — The
level of understanding and awareness
among

non-employes increased measurably in virtually every area covered
by test questions. The post-test in some
instances revealed such substantial increases over the pre-test that a complete
reversal to positive was indicated in
respondent opinion. Among employes,
specific knowledge of Republic improved significantly. The level of understanding and awareness increased in
six of ten subjects. On the remaining
four test subjects, employe reaction remained static or firmed around the "average" level. Lack of improvement in
these four areas can be attributed directly to the effect of layoffs during
the program period.
Non-Employe, Employe Comments
— In addition to response to survey
questions, the post-survey produced
substantial employe and non-employe
comment regarding the program. Virtually all of this comment was extremely favorable.
Conclusions ■ The favorable results
of the pre-post tests indicate that the
radio campaign achieved its objectives.
The overall high level of listenership
and success in transmitting information and concepts indicate that radio is
effective in communicating to plant
cities. This is particularly true when
the program is evaluated in terms of
cost-per-listener message. While radio
is an effective public and community
relations aid, it is also a useful employe
relations device. Its use in a plant city
not only permits direct communication
with employes, but has the supplemental effect of transmitting the same message repeatedly to employes through
friends, neighbors and local families.

Bruce Stauderman, vice president for tv,
radio and film, came to Meldrum & Fewsmith in 1954. Before that he had been a
writer-producer-director at WXEL (now
WJW-TV) Cleveland from 1951. He started
writing for radio in 1945 in New York and
went into tv in 1949. Some of his credits
have included such network radio and
tv shows as "The Columbia Workshop,"
"Armstrong's Theatre of Today," "The
House of Mystery," "Captain Video" and
"The Big Story."
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FIT

ONLY

THEY'RE

EXCLUSIVELY

MONTH

AT

package

YOUR

NO

FOR

EXTRA

gives

YOU
COST

you

Specially created, sleekly customized jingles, form-fitting
your specifications and at the same time tailored
to crossfade directly into a ourrent top-selling tune.
Different record intro jingles, each styled and performed to
musically match and complement the song it introduces.
A brand-new, never-before-on-the-air record cuing service.

Musical beds in the style of each month's leading
Perfect for your own local production treatment.

3

tunes.

while you entertain.
hip jingles PROMOTE
Customized for your I.D.'s, sponsors, schools, local
organizations WITHOUT
EXTRA
COST. Thirty
sparkling new cuts delivered to you every month.

You'll segue into more sales with hip. Send for your
demo today or call your Ullman-Man. He's hip, too.
SODUCES

RICHARD

5IVE DISTRIBUTOR

H

ULLMAN,

Marvin A. Kempner. Executive Vice President
1271 Ave. of the Americas, New York 20 PL 7-219?
3200 Maple Ave., Dallas 4, Texas Rl 2-2651
DISTRIBUTORS OF THE 8IQ SOUND. FORMATIC RADIO, IM
EV WREN PRODUCTIONS, SPOTMASTER TAPE CARTRIDGE E
TARGET JINGLES ANO

RICHARD H. ULLMAN, INC. ARE DIVISIONS Of

PETER ERANK ORGANIZATION,
HOLLYWOOD / NEW YORK / DALLAS

INC.

INC

FULL

CONTROL

means

FULL

RESPONSIBILITY**
says LOWELL
MACMILLAN,
Vice-President
and General Manager of WHEC-TV now full-time
operator of CHANNEL
10, Rochester, New York

UNTIL

very recently,

Channel

10 was

a share-time

operation.

Now,

TV.

Rochester's "Big Ten" is completely owned and operated by WHECNaturally, this is a matter of pleasure and pride to us. But our predominant feeling is one of tremendous responsibility.

We

have

better. We

acquired

something

very, very good, but it is our job to make

have inherited a great popularity

among

it

local viewers, but we must

maintain and expand this popularity. We have a large and high-level group
of local and national sponsors to whom we must prove the value of their
investment in us. We must also attract new customers.
We

have everything that is essential to the attainment

modern

equipment,

a substantially-expanded

ented people, a dedicated

and service-minded

parable set-up for the gathering
with the great CBS Network.
Yes, and most

important

of these ends: complete

staff of experienced
sales organization,

and telecasting of News,

of all, we have

tal-

an incom-

and basic affiliation

the indomitable

tinue to be Rochester's top TV channel! Watch
good return on every second you purchase!/

and

resolution

to con-

us! Join us! You'll get a

WHEC-TV
FULL

CHANNEL

Represented by EVERETT

McKINNEY,

Inc.

BROADCASTING, January 8, 1962

■ BROADCASTING
THE BUSINESSWEEKLY OF TELEVISION AND RADIO
January 8, 1962, Vol. 62, No. 2

TV

STOCKS

■

Investors

■

Government

■

But

big

worry

SUFFER
about

further

criticisms

brokers

feel

Washington's pressures on television,
coupled with television's own successes,
are having a clouding effect on broadcasting's prospects as a field for major
public stock investment.
The strides television already has
made in coverage and in time sales are
so great that potential investors are
dubious about major future growth in
this area, and the high level of prices
paid for tv stations in recent years further dampens expectations of exceptional profits to come.
This attitude is compounded by governmental and other criticisms of television programming in general. These
have left the public hesitant or confused about the future prospects of tv,
while the uncertainties raised by congressional and FCC investigations have
made many investment counselors reluctant to recommend tv stocks to their
clients.
These conclusions emerge from a
canvass of leading stock brokers, investment bankers and underwriting
specialists. The study was conducted
to evaluate the advantages and disadvantages for broadcasting and tv film
companies in "going public" — that
change from private to public ownership which has attracted a growing
number of companies in recent years —
and to assess the current Wall Street
climate for such moves at this time.
Generalities Dangerous ■ The consensus was that now is probably as good
a time as any that can be foreseen. The
current market for new issues is probably the best in history and investment
specialists felt that companies electing
to go public in the next several months
may be expected to benefit from this
situation.

make

now
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major
public

may

be

FCC

in this

area

cautious

about

buying

a good

time

this way: "The prevailing opinion in
the financial community is that the biggest growth in television is over. We
don't expect that there'll be any more
of the steady 10%-a-year growth that
television used to show."
Radio-tv stocks for the most part
have been riding a plateau for the past
two or three years. Some have slipped,
some have risen markedly; but these
appear to be exceptions to the trend.
This relatively static behavior — and
Wall Street's lessened appetite for radiotv stocks — is generally attributed to
these main influences:
■ Television saturation has reached
the level where investors can't see much
room for further growth.
■ Time sales on most networks and

WILL

MR.

FROWNS

growth

There was little disagreement on this
point: The radio-tv broadcasting and
programming fields are not — as a whole
— considered any longer to represent
exceptional growth potential. This does
not mean that growth is not expected,
or that exceptional growth will not be
shown by a number of companies, but
reflects the dominant attitude toward
the field in general. One analyst put it

to

go

public

many stations are so good (or are considered to be so good) that investors
can't see room for exceptional further
growth in that direction without rate increases of a size that they obviously
don't regard as feasible.
■ The prices paid for most television
stations in sales made during the past
few years are so large that experts
sometimes conclude that "the buyer
isn't really getting a bargain" and that
investing in his stock might pay off
poorly or perhaps not at all.
On top of these built-in influences
the Washington attitude toward television leaves the outlook even foggier in
the eyes of most Wall Street experts
The Minow Effect ■ "If FCC Chairqueried.
man Newton Minow doesn't get what
he wants within the next six months,"
said a stock analyst at one of the leading brokerage firms, "then the situation
may clear up and radio-tv stocks may
He said
he didn't share this fear but
to rise."
begin
that because of Washington's attitude
toward television "many people fear
what's going to happen."
Some, he

BAN
STAND?
W. McCormack (D-Mass.), the man
Congress reopens shop again Wednesday with promise of a session
who will be the new Speaker, doesn't
packed with radio-tvwith
activity.
And
rule
out himself
the possibility
won't
commit
until he— isbutinstalled
the House

SAM'S

of

Representatives scheduled
to elect a new

Speaker

when

Congress reconvenes on Wedradio-tv
newsmennesday, are

Virtually without exception, however,
the experts stressed the dangers of talking in generalities about matters that
may be construed specifically: What is
"good" for one company at a given
time may not be "good" for another
company at the same time — that conditions vary widely from one company
to another, and each must be evaluated
on its own merits.

AS

awaiting word
on whether the
late Speaker
Rep McCormack

Sam Rayburn's
ban against camera-and-mike coverage of committee
hearings will be lifted. Rep. John

in his new position. He says it would
be "improper" to state his views now.
But he had already gotten off to a
good
start with
radiotv newsmen
by Capitol
agreeingHill's
to permit
them to cover, with cameras and
microphones, some of the openingday ceremonies in the House chamber.
For Rep. McCormack's comments
on the question of radio-tv coverage
of House committee hearings and a
preview of what the second session
of the 87th Congress has in store for
broadcasting, see page 50.
27

69f
Companies

in

broadcasting,

Capital Cities Broadcasting Corp. (licensee of WROW-AMFM and WTEN (TV) Albany, N. Y.; WKBW-AM-TV
Buffalo, N. Y.; WCDC (TV) Adams, Mass.; WTVD (TV)
Durham, N. C; WPRO-AM-FM-TV Providence, R. I.;
WPAT-AM-FM Paterson, N. J.) — American Stock Exchange.
Capitalization: Long term debt $6,293,270; common
stock ($1 par) 1,149,798.
Principal stockholders: Officers and directors hold some
52% of common stock. Frank M. Smith, president, holds
about 11%; Lowell M. Thomas, director, owns some 15%.
There are about 1,100 shareholders.
Balance sheet: Year ended 12/31
1960
1959
1958
Gross broadcasting revenue $8,421,321 6,067,424 2,880,003
Net income
800,285 380,050 314,050
Market price range, 1961: High 24%, low 9%.
Current quotation: 20.
Dividend: none.
Desilu Productions Inc. (producer of tv film series) — American Stock Exchange. Filed Nov. 10, 1958 to offer 525,000
shares of common stock at approximately $10 per share,
proceeds for general funds and studio purchases. Applied
for exchange listing March 1959.
Capitalization: 1,150,000 shares common stock (par $1),
1,750,000 shares authorized.
Principal stockholders: Desi Arnaz, president, and Lucille
Ball, 25.98% each. For fiscal 1961 there were 6,380 stockholders (Class A), 2 of Class B stock.
Balance sheet: Yea? ended 4/30
1961
1960
1959
Gross revenue $19,845,513 23,406,100 20,470,361
Net income
319,146
811,559
249,566
Market price range, 1961: High 16%, low 7%.
Current quotation: 8Vs.
Dividends: none
Filmways Inc. (producer of tv film series) — American Stock
Exchange. Went public in 1958.
Capitalization: Long term debt $282,286; common stock
(250 par) 447,986.
Principal stockholder: Martin Ransohoff, president, held
22% of common stock as of April 1961.

said, think that "Mr. Minow seems to
want to wreck the industry."
This viewpoint, he said, stems less
from Mr. Minow's criticisms of programming than from his pushing of uhf
and his talking about opening up vast
numbers of new stations — and even
additional networks — in order to promote competition.
The analyst reporting this viewpoint
said he did not share it because, in order to "wreck the industry" in this way,
somebody would have to be willing to
invest in all those extra stations and
operate them — and he didn't think
enough people were willing to take the
gamble.
This was the most extreme viewpoint
found in Broadcasting's study. Others
credited Mr. Minow with somewhat less
influence on current stock-market think28 (LEAD STORY)

once

closely

1959
Balance sheet: Year ended 8/31
1960
Revenue
$5,721,173 4,448,650
Net income
33,893
190,537
Earnings per share
....
41tf
Market price range, 1961: High 9%, low 47/s.
Current market quotation: 6
Dividends: 2% stock dividend declared Dec. 2, 1960.

held,
1958
3,758,317
224,870

Four Star Television (tv film series producer) — No exchange.
Made first public offering July 27, I960, to register 120,000
shares of capital stock (no par value) offered for approximately $1 .8 million.
Capitalization: 1.2 million shares authorized; 611,250
shares outstanding; all capital stock, (no par).
Principal stockholders (at time of filing): Richard E.
63^
Powell, president, owned 42.5%; Thomas J. McDermott,
chief executive officer, 15%; Charles Boyer and David
Niven, 21.25% each. There are about 1,100 stockholders.
Balance sheet (before public offering):
Year ended June 27
1961 (approx.)
Gross tv film revenue
Net income
Earnings per share
Six months ended 12/31 (after offering):

1959
8,293,859
302,698
1960

Gross tv film revenues
$10,842,781
317,203
Net income
Current market quotation: 21 bid, 21Vz asked.
Dividends: none

1958
3,638,354
162,694
1959
6,237,218
160,858

Gross Telecasting Inc. (owns WJIM-AM-FM-TV LansingFlint-Jackson, Mich.) — No exchange.
Capitalization: Common stock ($1 par) 200,000; Class B
common ($1 par) 200,000.
Principal stockholders: Harold F. Gross, president, and
his wife own 98.8% of Class B stock, 4.3% of common.
There are some 1,750 shareholders of common stock.
1958
Balance sheet: Year ended 12/31
1960
1959
Broadcast revenue
$2,580,112
2,651,877
2,876,569
1.68
766,373
Net income
639,715
672,418
1.91
Earnings per share
$1.60
Stock price range, 1961= High 31V4, low 19%.
Current quotation: 20 bid, 21 V2 asked.
Dividends: $1.60 on common stock; 30^ on Class B stock.

ing and were less inclined to think that
his failure to "get what he wants"
would immediately improve Wall
Street's attitude toward radio-tv.
The consensus, however, was that
Washington's attitude — including Mr.
Minow's — was an important factor retarding current interest in broadcasting
stocks.
Tv Film Prospects ■ The outlook for
tv film companies — as a group — was
regarded as not particularly bright at
the moment, but for reasons differing
from those governing the outlook for
broadcasting.
The interest of motion pictures in tv
programming and their willingness to
spend money in developing it was seen
as a plus. But film already is the major staple of tv programming and its
opportunities for expansion into addi-

tional hours is considered limited. In
addition, the syndication-production
market currently is at a low point and
the film business is regarded as more
"competitive" than broadcasting.
Some experts also pointed out that
film production companies face a hazard
that most stations are spared — namestar talent demanding and often getting
"unreasonable" salaries or re-run arrangements that leave relatively little
money for the investor to share in.
While networks as well as companies
encounter this problem, a smaller percentage of network money is tied up
in this way and stations for the most
part do not have to face the problem
at all. In addition, stations are considered "not particularly bothered by
The costs."
outlook for both film and radiorising
BR0ADCASTING, January 8, 1962

which

now

offer

their

Jayark Films Corp. (tv film distributor) — No exchange.
Filed with SEC Aug. 24, 1961, to offer 72,000 shares of
common stock (par $1).
Capitalization: about $2 million.
Principal stockholders: Reuben R. Kaufman, president,
and his wife hold 60.2% of the outstanding stock.
Balance sheet: Year ended 5/31
1961
1960
1959
Film rentals
$1,175,632 1,105,212 328,875
Net income
175,252
77,852
64,497
MCA Inc. (owns Revue Productions, major tv film series
producer, has talent and other interests) — New York Stock
Exchange.
Capitalization: Long term debt $16,255,874; 5% cumulative preferred stock (par $100) 14,238; common stock (no
par) 4,040,375.
Principal stockholders: Officers and directors own 85.2%
of the outstanding stock, primarily Jules C. Stein, president,
and Lew R. Wasserman, executive vice president. There
are some 4,500 shareholders.
Balance sheet: Year ended 12/31
1960
1959
1958
Tv film and studio rentals $67,317,103 57,786,616 38,656,767
Net income
6,270,230
5,186,066 4,328,442
Earnings per share
$1.55
1.28
1.18
Market price range, 1961: High 83%, low 36%.
Current market quotation: 78%.
Dividends: none
Metromedia Inc. (formerly Metropolitan Broadcasting Co.,
previously Du Mont Broadcasting Corp.) (licensee of
WNEW-AM-FM-TV New York, WTTG (TV) Washington,
WHK-AM-FM
Cleveland, WIP-AM-FM Philadelphia,
WTVH (TV) Peoria and WTVP (TV) Decatur, both Illinois;
KOVR (TV) Stockton, Calif., and KMBC-AM-FM-TV
Kansas City) in addition to tv and radio properties, Metromedia owns Foster & Kleiser, outdoor advertising firm
which provided about half of its revenue) — No exchange.
Capitalization: Long term debt $26,595,425; common
stock ($1 par) 1,707,057.
Principal stockholder: John W. Kluge, president, holds
about 12.3%. There are about 7,500 shareholders.

tv stocks could change abruptly if pay
television suddenly materialized as a
major force, but the infrequency with
which it was mentioned was taken to
mean that this is not regarded as imminent.
Wall street's generally non-bullish attitude toward radio-tv and film companies does not mean it looks upon underwriting stock issues for such companies as unwelcome or unprofitable.
Even those experts who talked most
bearishly had at least one or two radio,
tv or film stocks that they gladly recommended. None offered a solid line of
argument against the idea of "going
public."
Some Advantages ■ The obvious advantages are that going public can
raise money for expansion or for acquisition of other properties, usually
BROADCASTING, January 8, 1962

shares

to

the

public

Balance sheet (includes Foster & Kleiser):
Year ended
12/31/60
1/2/60
Gross revenue
$35,859,384 13,855,314
Net income
1,707,981
1,352,463
Earnings per share
$1.01
$1.00
Stock price range, 1961: High 24V2, low 14.
Current
16% bid, 17% asked.
Dividend:quotation:
15<f
MPO Videotronics Inc. (producer of tv commercials
of revenue] and industrial films [25%]) — American
Exchange. Filed with SEC in March 1960 and June
Capitalization: $162,995 in debts; 210,000 shares of
A common stock (par $1); 260,000 shares of Class B
mon stock (par $1).

[75%
Stock
1961.
Class
com-

Principal stockholders (as of 1960 annual report): Judd
L. Pollock, president; Marvin Rothenberg, vice-president
and secretary; Gerald Hirschfeld and Arnold Kaiser, vicepresidents, 11.6% each. There were 1,079 stockholders
(Class A) and 12 (Class B).
Balance sheet: Year ended 10/31
1960
1959
1958
Sales
$7,865,971 6,047,570 4,957,956
Net earnings
349,499 270,414 92,702
Earnings per share
93^
87<f
30$
Market price range, 1961: High 25%, low 8%.
Current quotation: 12%.
Dividends 1961: 40ff.
Official
exchange.Films Inc. (tv film series producer-distributor) — No
Capitalization: Long term debt $429,259; common

stock

(100 par) 2,810,428.
Principal stockholders: Louis C. Lerner, board chairman,
owns 9.97%; Victoria Investment Co. Ltd. (largely held by
Mr. Lerner) owns 20.27%. There are some 5,500 shareholders.
Balance sheet: Year ended 6/30

1961
1960
1959
Gross income
$1,487,527
1,174,711 1,577,568
Net income
237,854
691,030 178,461
Earnings per share
10^
30^
8<
Price range, 1961= High 4%, low 2%.
Current quotation: 2% bid, 3 asked.
Dividend: none.
Programs for Television Inc. (distributor of feature films

can expedite credit financing in the future, can establish a market value for
the owners' interest for estate-tax purposes, can enable the owners to set up
stock-option incentives for key employes, or can simply enable them to
get their money out without losing
control of the company.
The biggest disadvantage is that
henceforth the owners may have no
"secrets" relating to their financial
dealings with the company, for the
Securities & Exchange Commission demands that all important business and
financial arrangements and changes be
reported.
Otherwise the principal disadvantages
cited by Wall Street relate not to the
questions of going public, but to the
timing. Sometimes, for instance, a delay may mean that the issue will be

launched in a more favorable climate;
an unusually bad earnings report may
be balanced by better subsequent ones,
or perhaps net worth may be improved
so that less stock will need to be sold off.
These are questions which must be decided in terms of the immediate need
for financing — which takes precedence,
delaying?
the need or the possible advantages of
Distinguishing Factors ■ In considering whether to underwrite a public issue, Wall Street firms find little to distinguish radio-tv from companies in
any other field. The main difference
is that in the underwriting they must
make sure that not more than 20% of a
radio-tv station stock is acquired by
foreign interests, under the law.
The evaluation of a specific com-29
pany's prospects encompass details on

and film series to tv) — No exchange. Filed with SEC Aug.
29, 1961, to register 201,000 shares common stock (par
100) and 25,000 warrants. Founded in 1959.
Capitalization: about $1.2 million.
Principal stockholders: Leonard Loewinthan, president;
Everett Rosenthal, executive vice president, and Samuel
Schulman, director, own 29% each.
Balance sheet: Year ended May 31, 1961
Distribution & time income
$1,183,671
Net income
44,929
Earnings per share
lfy*
Current quotation: not available.
Reeves Broadcasting & Development Co. (owns WUSN-TV
Charleston, S. C; KBAK-TV Bakersfield, Calif., andWHTN
Huntington, W. Va., as well as real estate holdings) —
American Stock Exchange.
Capitalization: about $2 million.
Outstanding shares: 1,408,893; common stock ($1 par)
approximately 800 stockholders.
Principal stockholders: Hazard E. Reeves, president, held
596,772 shares (42.3%) as of April 1, 1961; J. Drayton
Hastie held 76,100 shares.
Balance sheet: Year ended 12/31
1960
1959
1958
Tv revenue
$1,757,094 768,353 678,458
Gross revenue
2,432,280 1,929,321 1,678,100
Net income
328,284 208,702 111,254
Market price range, 1961: 10V8 to 3%.
Current quotation: 45/s.
Dividends: none.
Rollins Broadcasting Co. (licensee of WNJR Newark,
N. J.; WBEE Harvey, 111.; WRAP Norfolk, Va.; WGEE
Indianapolis; WAMS Wilmington, Del.; WCHS-AM-TV
Charleston, W. Va.; WEAR-TV Pensacola, Fla., and WPTZ
(TV) Plattsburgh, N. Y.) — American Stock Exchange. Made
first stock offering lune 1960.
Capitalization: Long term debt $1,577,256; common
stock ($1 par) 1,500,000; Class B common ($1 par) 1,500,000.
Principal stockholders: O. Wayne Rollins, president, retains 75% of Class B common; lohn W. Rollins holds 25%
of Class B. They own 17.3% of the common stock. There
are some 470 shareholders.
Balance sheet: Year ended 4/30
1961
1960
1959
Gross revenue
$4,401,773 3,761,011 2,673,223
Net earnings
358,553 374,513 268,610
Earnings per share
42^
48^
34ff
Market price range, 1961: High WA, low 11.
Current quotation: 12%.
Divident: 32^ plus stock dividend.

such factors as its position in its field,
its growth prospects (and the growth
prospects of its field), sales and earnings record, cash flow, its management,
its reputation, its competition — and frequently, in addition, the underwriting
company calls for separate evaluation
by an independent company.
When the underwriting decision has
been reached, the whole process normally takes five to six months before
the public offering is finally made —
two to three months for the company
and underwriter to get the details
worked out, another three for SEC to
investigate and approve.
During 1961 about five times as many
film companies went public as did com30 (LEAD STORY)

Screen Gems Inc. (producers of tv film series) — American
Stock Exchange. Filed with stock exchange July 21, 1961
to list 2,603,400 shares of common stock (par $1). Made
first public offering I960; was subsidiary of Columbia
Pictures.
Principal stockholder: Columbia Pictures, 88.64% as of
Sept. 30, 1961.
Balance sheet: Year ended 6/25
1961
1960
1959
Gross income
$55,821,052
41,690,402 38,378,139
Net income
2,665,371 1,620,017 1,097,907
Earnings per share
$1.05
62^
49^'
Price range, 1961: High 27, low 20.
Current market quotation: 21%.
Sterling Television Co. (produces and distributes films to
tv). — No exchange, does not file regular reports. Filed
with SEC March 31, 1959 offering 200,000 shares of common stock at $ 1 per share.
Capitalization: 2 million shares (par 250); 1 5 million
Class A; 500,000 Class B.
Principal stockholder: President Saul J. Turell owned
60% of outstanding stock at time of filing.
Balance sheet: Year ended 3/31
1958
Gross revenues
$670,480
Net income
55,515
Current market quotation: 3V8 bid, 3% asked.

1957
867,983
40,975

Storer Broadcasting Co. (licensee of WHN New York,
WGBS-AM-FM Miami, WJBK-AM-FM-TV
Detroit,
WSPD-AM-FM-TV Toledo, Ohio; WAGA-TV Atlanta,
WJW-AM-FM-TV Cleveland, KGBS Los Angeles, WIBGAM-FM Philadelphia and WITI-TV Milwaukee) — New
York Stock Exchange. First went public in 1955.
Capitalization: Common stock ($1 par) 978,610; Class B
common ($1 par) 1,458,840.
Principal stockholders: George B. Storer Sr. and family
hold most of the Class B common stock. There are some
5,500 shareholders.
Balance sheet: Year ended 12/31

1959

1960
Broadcast revenue
$30,562,176 28,114,937
5,062,667 5,336,682
Net income
Market price range, 1961 High 3414, low 27%.
Current quotation: 29.
Dividends: $1.80 on Class A; 50f on Class B

1958
25,176,710
1,676,754

Taft Broadcasting Co. (licensee of WKRC-AM-FM-TV
Cincinnati; WTVN-AM-FM-TV Columbus, Ohio; WBRCAM-FM-TV Birmingham, Ala.; and WKYT (TV) Lexington, Ky.) — No exchange.
First public offering made at

panies owning radio-tv stations. This
can be explained by the greater need
for increasing operating capital in the
somewhat speculative and highly competitive tvfilm field.
On these pages are capsule reports,
compiled primarily from SEC reports
and Standard & Poor stock reports, on
some radio-tv and film companies which
were once closely held and went public
after some growth. Certain small issues
and companies whose primary source
of revenue is not broadcast-connected
have been excluded.
American Broadcasting-Paramount
Theatres (WABC-AM-FM-TV New
York; WLS, WENR-FM, WBKB (TV)
Chicago; KGO-AM-FM-TV San Fran-

cisco; WXYZ-AM-FM-TV Detroit;
KABC-AM-FM-TV Los Angeles and
KQV Pittsburgh).
Avco

Corp. (owns Crosley Broadcasting Co.— WLW and WLWT (TV)
Cincinnati; WLWD (TV) Dayton and
WLWC (TV) Columbus, both Ohio,
WLWA
(TV) Atlanta and WLWI
(TV) Indianapolis).
Bartell Broadcasters (WOKY Milwaukee, KCBQ San Diego, Calif.;
cisco).
WADO New York, KYA San FranBoston Herald-Traveler Corp. (owns
WHDH-AM-FM-TV Boston).
Buckeye Corp. (owns TransfilmCaravel and Flamingo Films, producerBROADCASTING, January 8, 1962

It happens at every Raleigh-Durham Christmas
Parade. Santa's supposed to climax the whole
procession. Everybody knows that . . . except the
kids. They're transfixed at the sight of a man
named Herb Marks— ventriloquist, pixy and baby-

NBC

TELEVISION

sitter for two of his own.
^
J He's also
Cap'n 5 on WRAL-TV. Maybe the name means
nothing to your brood — but in Eastern NX., it
means that suppers start when his show ends
. . . and not one chainbreak sooner. ^
~]
Just ask any H-R man who steals Santa's thunderandthe hearts of a million kids in the RaleighDurham TV market. 1
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11

Jl

)

WRAL-TV
CHANNEL
5
Raleigh-Durham,

N. C.

Represented Nationally by H-R

SEC June 5, 1959, 483,322 shares, approximately onethird of outstanding stock.
Capitalization: Long term debt $ 1 ,4()(),()()0; common
stock ($1 par) 1,539,162.
Principal stockholders: The Taft and Ingalls families and
their trusts own about 65% of the common stock. There
are about 3,800 shareholders.
78f
Balance sheet: Year ended 3/31
1959
1960
1961

common stock outstanding; Walt and Roy Disney owned
46.8% of this stock. There are about 6,700 shareholders.
Balance sheet:
Before filing with SEC, Disney gross tv income was: 1955: $1,855,000;
1956: $4,947,000.
In 1959 gross tv revenue reached its peak, $9,639,687, declining
to $4,997,939 in 1960.
Market price range, 1961: High 46 V2 , low 26%.
Current quotation: 37Vi.
Dividends: 40^ per share plus stock dividend.

Gross revenue
$11,076,717
10,426,309
Net earnings
1,580,003
1,586,204
1.04
Earnings per share
$1.04
Price range, 1961: High 24%, low 11%
Current quotation: 17% bid, 19 asked.
Dividends: 40^ plus ZVz% stock dividend.

Wometco Enterprises (owns WTVJ [TV] Miami; WLOSAM-FM-TV Asheville, N. C, KVOS-TV Bellingham,
Wash., 47.5% of WFGA-TV Jacksonville, Fla., in addition
to theater, entertainment and vending interests) — No exchange. Became publicly owned in May 1959.
Capitalization (at time of first filing) Long term debt
about $2.5 million; capital stock ($1 par) 363,730; Class B
stock ($1 par) 540,000.
Principal stockholders: Mitchell Wolfson and family
holds controlling interest. There are some 1,500 shareholders of Class A capital stock; about 85 shareholders of
Class B. There were 1,007,757 shares outstanding in April
1 96 1 .

8,972,501
1,134,109

Transcontinent Television Corp. (licensee of KERO-TV
Bakersfield, Calif.; WGR-AM-FM-TV Buffalo, N. Y.;
KFMB-AM-FM-TV San Diego, Calif.; WNEP-TV Scranton-Wilkes-Barre, Pa.; WDAF-AM-TV Kansas City)— No
exchange. Made first public offering at SEC May 25, 1961.
Tv revenue provides 88%, rest from radio.
Capitalization: Long term debt $11,975,050; Class A
common ($2.50 par) 30,000; Class B common ($2.50 par)
1,738,612.
Principal stockholders: Paul A. Schoellkopf Jr., president
and board chairman, owns 16.67% Class A common,
17.78% of Class B common. Jack D. Wrather Jr. owns
10.66% of Class A, 17.96% of Class B. George F. Goodyear, Seymour H. Knox HI, David G. Forman and J.
Fred Schoellkopf IV hold 16.67% of Class A common
each.
Balance sheet: Year ended 6/30
1960
1959
1958
Gross revenue
$12,714,232
7,079,905 5,261,782
Net income
1,139,050 618,004 403,021
Earnings per share
64?;
58^
42^
Price range, 1961: High 12V2, low 9%.
Recent quotation: 9V4 bid, 10V4 asked.
Dividend: 40<f
Walt Disney Productions (tv series and theatrical feature
films) — -New York Stock Exchange. Filed with SEC Aug.
6, 1957 offering 400,000 shares of common stock (par
$2.50). Went on Exchange Nov. 12, 1957.
On Nov. 6, 1960 there were some 1.6 million shares of

distributor of films for tv and tv commercials).
Canadian Marconi (several radio-tv
properties in Canada).
Columbia Broadcasting System (owns
WCBS-AM-FM-TV New York, KNXAM-FM, KNXT (TV) Los Angeles,
WBBM-AM-FM-TV Chicago, WCAUAM-FM-TV Philadelphia, KCBS-AMFM San Francisco, KMOX-AM-TV St.
Louis, WEEI-AM-FM Boston).
Columbia Pictures (KCPX-TV Salt
Lake City. Purchase of WAPA-TV
pending FCC approval).
Consolidated Sun Ray Inc. (owns
WPEN-AM-FM Philadelphia, WALT
Tampa).
Cowles Magazines & Broadcasting Inc.
(owns KRNT-AM-TV Des Moines).
Crowell-Collier Publishing Co. (owns
KFWB Los Angeles, KEWB San Francisco, KDWB St. Paul, Minn ).
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Balance sheet: Year ended 12/31
1960
1959
Gross revenue
$12,673,650 10,364,753
Net income
1,013,429
936,356
Earnings per share
$1.01
1.04
Current quotation: 26^2 bid, 28V2 asked.
Wrather Corp. (tv film series producer-distributor, real
estate and other interest; tv interests account for 38% of
revenue) — No exchange. First offered stock publicly in
March 1961, filing at SEC registering 350,000 shares of
capital stock (no par).
Capitalization: Long term debt: $6,875,533; Capital stock
(no par) 1,750,000.
Principal stockholders: Jack Wrather Jr. and other officers
hold 48.2%; General Television Corp. (owned by Wrather
interests) own 18.6%.
Balance sheet: Year ended 6/30
1960
1959
1958
Tv rental gross income
$4,666,103 4,399,432
3,575,772
Net income
416,489
260,915 433,059
Stock price range, 1961: High IOV2, low 7V2.
Current market quotation: 6% bid, 7Va asked.
Dividends: none.

Esquire Inc. (owns WQXI Atlanta).
Franklin Broadcasting Co. (owns
WMIN Minneapolis, WEW St. Louis,
WWOM
New Orleans, KOME Tulsa
and WLOD Pompano Beach, Fla.).
Friendly Frost Corp. (owns WGLIAM-FM Babylon, N. Y.).
General Electric (owns WGY,
WGFM
(FM) and WRGB
(TV)
Schenectady, N. Y.).
General Tire & Rubber Co. (owns
RKO General Inc., which is licensee of
WOR-AM-FM-TV New York, WNACAM-TV and WRKO (FM) Boston,
KHJ-AM-FM-TV Los Angeles, KFRCAM-FM San Francisco, WHBQ-AMTV Memphis, WGMS-AM-FM Washington and WHCT (TV) Hartford).
Goodwill Stations Inc. (WJR Detroit,
WJRT (TV) Flint, Mich, and WSAZAM-TV Huntington, W. Va.).

Meredith Publishing Co. (owns
KCMO-AM-FM-TV
Kansas City,
KPHO-AM-TV Phoenix, Ariz., WOWAM-FM-TV Omaha, Neb.; WHENAM-TV Syracuse, N. Y, and KRMG
Tulsa, Okla. KRMG sale is pending
FCC approval).
Metro-Goldwyn-Mayer (ownsMGMTV, producer of tv films).
Nafi Corp. (owns KCOP (TV) Los
Angeles, KPTV (TV) Portland, Ore.,
KTVT (TV)
Fort Worth and KXYZ
Houston)
.
National Telefilm Assoc. (film).
Outlet Co. (owns WJAR-AMTV The
Providence).
Paramount
KTLA

Pictures Inc.

(owns

(TV) Los Angeles and International Telemeter, pay tv company).

Plough Inc. (owns WMPS-AM-FM
Memphis, Tenn.; WJJD-AM-FM Chicago; WCOP-AM-FM Boston, WCAOBR0ADCASTING, January 8, 1962

AM-FM Baltimore and WPLO-AM-FM
Atlanta).
Radio Corp. of America (owns National Broadcasting Co., licensee of
WNBC-AM-FM-TV New York, WRCAM-FM-TV Washington, WMAQ-AMFM and WNBQ (TV) Chicago, WRCVAM-TV Philadelphia, KNBC-AM-FM
San Francisco, KRCA (TV) Los Angeles and WJAS-AM-FM Pittsburgh).
Tele-Broadcasters Inc. (owns KALI
San Gabriel and KOFY San Mateo,
both
California;
WPOP Hartford,

Conn., and KUDL Kansas City).
Television Industries (formerly C&C
Super Corp., distributes films to tv).
Time Inc. (owns KLZ-AM-TV Denver, WTCN-AM-TV Minneapolis,
WFBM-AM-FM-TV Indianapolis and
WOOD-AM-TV Grand Rapids, Mich.;
purchase of KOGO-AM-TV San Diego
pending FCC approval).
Trans-Lux Corp. (distributor of tv
film series).
Twentieth-Century-Fox (owns tv subsidiary, producer of tv film scries).
BROADCAST

Shell

re-enters

REVERSES

TREND

TO

tv

SPOTS

$5.4
TO

GET

Shell Oil Co., which last year moved
all its consumer products advertising in
the measured media to newspapers, reportedly will put $3-$4 million of this
budget category into television in 1962.

Ogilvy, Benson & Mather, New York,
in place of the traditional 15% commission on media billings. That fee
arrangement is continuing.
Though Shell is playing its cards close

Shell's advertising budget this year in
the measured media (radio, tv, newspapers and consumer magazines) is reported to be about $9 million for both
consumer products and institutional.
Approximately 60% of this total will be
in television and the rest in local newspapers.

to the vest in its advertising plans, it's
been reported by the company's own
officials that the tv budget for consumer products will be mostly — and
possibly all — in spot advertising
(Closed Circuit, Jan. 1).

This means television will get a total
of $5.4 million, both consumer and institutional. Included in this figure is the
institutional advertising which finances
the prime-time Leonard Bernstein youth
concerts and the new Shell Golf Show
series, both on CBS-TV. Kenyon & Eckhardt handles the institutional advertising; Ogilvy, Benson & Mather is the
agency on consumer products.

(TV) San Francisco, WBZA-AM-FM
Mass., KDKA-AM-FM-TV
Springfield,
Pittsburgh, WOWO Fort Wayne, Ind.;
KEX-AM-FM Portland, WIND-AMTV Chicago, WJZ-TV Baltimore).
Zenith Radio Corp. (owns WEFM
(F'l) Chicago).

ADVERTISING

with

NEWSPAPERS;

Warner Brothers (subsidiary produces tv film series).
Westinghouse Electric Corp. (owns
Westinghouse Broadcasting Co., licensee of WBZ-AM-FM-TV Boston,
KYW-AM-FM-TV Cleveland, KPIX

Shell's spot campaign includes
weather shows and announcements. The
advertiser has been lining up 40-second
spots in its nation-wide television reentry for its consumer products. Involved are scores of markets, the drive
set to begin in a week to 10 days for

million
MOST

OF

BUDGET

an initial 11-13 week push.
Dealt Direct ■ In some cases, Shell,
through Ogilvy, Benson & Mather, has
dealt directly with stations as well as
station representatives. The full extent
of the Shell campaign is not known, nor
is there a reliable dollar estimate on the
current placement.
Shell, it is reported, showed a drop in
earnings for the first nine months of
last year, compared with increases for
other petroleum companies (most of
which are in television). In 1960, the
company placed a smaller share than
last year of its budget in newspapers
—about $3,145,000— and an equal
amount
1961). in tv (Broadcasting, Dec. 11,

Reluctant Shell ■ Shell and OB&M
officials are reluctant to talk advertising
figures, particularly tv expenditures. But
a break in the dam occurred last week,
inadvertently — at least so far as Shell
was concerned — when the company's
president, M. E. Spaght, was quoted as
saying that Shell's ad budget would
break down to a 60-40 ratio between
tv and newspaper advertising.
This relationship was based on a
Shell expenditure of an estimated $13
million, but the oil company immediately labeled this construction erroneous.
Actually the $13 million (or more) includes about $9 million in institutional
and consumer products advertising in
measured media, plus at least $4 million in agency fees and point of sale,
dealer giveaways, trade and outdoor,
jobber cooperation and other nonmeasured "media."
Shell, at the time it announced the
newspaper-only policy, also disclosed a
straight agency fee arrangement with
BROADCASTING, January 8, 1962

ABC-TV to carry bowling
This is a view that will become
familiar to housewives as they watch
their favorite daytime tv shows in
the coming months.
Beginning Jan. 30, AMF Pinspotters Inc. begins a major advertising
campaign on ABC-TV to lure the
housewife away from vacuum clean-

participations
ers and washing machines and into
the neighborhood bowling alley.
AMF will have participations in
Make a Face (12:30-1 p.m.), Seven
Keys (2:30-3 p.m.) and Who Do
You Trust? (3:30-4 p.m.)
Cunningham & Walsh, New York,
33
is AMF's agency.
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NIELSEN
Second report for December, 1961
(Based on two weeks ending Dec. 17, 1961)
NIELSEN TOTAL AUDIENCERating
(t)
No.
Homes
% U.S.
Rank
TV Homes (000)
/IK 7
ii VVIZdlU Ul UZ
40 2
2 Bob Hope Show
37.9
1 7 77S
3 Wagon Train
1 fi 97 A
4 Bonanza
34.7
5 Sing Along With Mitch 33.6
15,758
6 Candid Camera
31.3
14,680
7 Dr. Kildare
31.3
14680
30.9
8 Perry Mason Show
14,492
9 Gunsmoke (10:30 p.m.) 30.5
14,305
30.5
10 Perry Como
14,305
11 Gunsmoke (10:00 p.m.) 29.7
13,929
12 Hazel
29.6
13,882
13 Wait Disneys
World of Color
29.5
13,836
14 Garry Moore Show
(10:30
29.4
13,789
29.4
15 Rawhide
13,789
(?) Homes reached during the average minute of the program.
Background: The following programs, in
alphabetical order, appear in this week's
BROADCASTING tv ratings roundup. Information isin following order: program
name, network, number of stations, sponsor, agency, day and time.
Bonanza (NBC-178); Chevrolet (Campbell-

FTC
Decides

WARNS
Colgate's

Rating
NIELSEN AVERAGE AUDIENCE (t)
Nn
% U.S.
HnmP<;
Rank
TV Homes
32.9
(00U)
1 Bob Hope Show
15,430
32.5
2 Wizard of Oz
115,243
A A1 A
3 Wagon Train
31.8
14,914
AT Rnnan7n
?Q
Q
Zj.j
114,023
o IOC
5 Gunsmoke (10:30 p.m.) 28.2
13,226
10
1 oo
Candid
Camera
6
28.0
16,161
7 Gunsmoke (10:00 p.m.) 27.9
13,085
8 Dr. Kildare
27.5
12,898
9 Hazel
27.3
12,804
26.8
10 Red Skelton Show
12,569
11 Perry Mason Show
26.4
12,382
13
12 Sing Along With Mitch
12,194
26.0
Garry Moore Show
25.8
(10:30)
12,100
14 Garry Moore Show
(10:00)
25.3
11,866
15 Defenders (9:00)
11,819
25.2
(t) Homes reached by all or any part of the
to
program, except for homes viewing only 1
5 minutes.
Copyright 1961 by A. C. Nielsen Co.
Ewald), Sun., 9-10 p.m.
Candid Camera
(CBS-197); Bristol-Myers
(Y&R), Lever (JWT), Sun. 10-10:30 p.m.
Perry
9-10 Como
p.m. (NBC-168); Kraft (JWT), Wed.,
Defenders (CBS-176); Brown & Williamson
(Bates), Kimberly-Clark (FC&B); Lever

ABOUT
'sandpaper'

ad

PROP

USE

is a symptom

of too liberal use of 'misleading' mockups
1959 Rapid Shave tv commercials was
If you're
trying totruth.
sell it,This
don'tistrifle
with
the absolute
the
a deliberate fraud. And, it's no excuse
warning written on the advertising wall
to say it was necessary to use the prop
this week following the Federal Trade
because sandpaper doesn't look like
sandpaper on tv.
Commission's precedent-making decision finding Colgate-Palmolive Co.
■ Sandpaper cannot be shaved clean
guilty of misleading advertising on teleno matter how much Rapid Shave is
vision. Colgate immediately announced
used or how long it is allowed to soak.
it would appeal the ruling.
Reverses Examiner ■ In making their
The unanimous FTC decision said
ruling, the FTC commissioners rethat Colgate-Palmolive and its adverversed a recommendation by one of
tising agency, Ted Bates & Co., had detheir hearing examiners that the comceived the public when C-P showed
plaint be dismissed. FTC Hearing Exwhat the firm called sandpaper being
aminer William L. Pack said last May
shaved after an application of Palmthat the use of the plexiglass-sand
olive Rapid Shave lather.
mockup was necessary because of techThe Jan. 4 order is believed to rule
nical limitations inherent in tv. He acout the use of props, camera tricks and
cepted Colgate-Palmolive's defense that
mockups for tv commercials
real sandpaper doesn't look like real
Advertising and broadcast sources
sandpaper on tv; it looks like plain
refrained from comment pending a
study of the decision. NAB, however,
The examiner also found that the
paper.
issued an explanatory statement on its
deception was not significant, merely
activities in publicizing the complaint
harmless puffery.
to its members (see page 36).
Not so, said Mr. Elman. He deThe FTC decision, written by Comclared:
missioner Philip Elman, who was
named to the commission last year by
"The limitations of the [tv] medium
President Kennedy, held that:
may present a challenge to the creative
ingenuity of copywriters; but surely
■ The use of plexiglass coated with
sand to represent sandpaper in the
they do not constitute lawful justificaBROADCASTING, January 8, 1962

(0-B-M), Sat. 8:30-9:30 p.m.
Walt Disney (NBC-182); RCA (JWT), Eastman
Kodak (JWT), Sun., 7:30-8:30 p.m.
Dr. Kildare (NBC-160); Sterling Drug (D-F-S),
L&M (D-F-S), Colgate (Bates), Singer (Y&R),
Warner-Lambert (L&F), Thur. 8:30-9:30 p.m.
Gunsmoke (CBS-199); Liggett & Myers (D-F-S),
S. C. Johnson (FC&B), Remington Rand
(Y&R), General Foods (B&B), Sat. 10-11
Hazel (NBC-144); Ford (JWT), Thur. 9:30-10
Bobp.m.Hope Show (NBC-165); Revlon (Grey),
Wed., Dec. 13, 9-10 p.m.
Garry
Moore Show (CBS-188); R. J. Reynolds
p.m.
(Esty), Oldsmobile (D. P. Brother), S. C.
Johnson (NL&B), Tue. 10-11 p.m.
Perry Mason (CBS-185); Colgate (Bates),
Drackett (Y&R), Philip Morris (Burnett),
Sterling Drug (D-F-S), Quaker Oats (JWT),
Sal, 7:30-8:30 p.m.
Rawhide (CBS-190); General Foods (B&B),
Bristol-Myers (Y&R), Colgate (L&N), Drackett (Y&R), National Biscuit (M-D, Philip
Morris (Burnett), Fri., 7:30-8:30 p.m.
Sing Along With Mitch (NBC-171); Ballantine
(Esty), Buick (Burnett), R. J. Reynolds
(Esty), Thur., 10-11 p.m.
Red Skelton (CBS-195); S. C. Johnson (FC&B),
Corn Products (GB&B), Tue., 9-9:30 p.m..
Wagon Train (NBC-186); R. J. Reynolds (Esty),
National Biscuit (M-E), Wed., 7:30-8:30 p.m.
Wizard of Oz (CBS-180); P&G (B&B), Sun.,
Dec. 10, 6-8 p.m.

tion for resort to falsehoods and deception of the public. The argument to
the contrary would seem to be based on
the wholly untenable assumption that
the primary or dominant function of
television is to sell goods, and that the
commission should not make any
ruling which would impair the ability
of sponsors and agencies to use television with maximum effectiveness as
a sales or advertising medium.
"Stripped of polite verbiage, the
argument boils down to this: Where
truth and television salesmanship collide, the former must give way to the
latter. This is obviously an indefensible
proposition. The notion that a sponsor may take liberties with the truth
in its television advertising, while advertisers using other media must continue to be truthful, is patent nonsense.
The statutory requirements of truth in
advertising apply to television no less
than to other media or communication.
"Adherence to the truth should be
no more of an impediment to effective
advertising in television than in any
other medium. But if, though we are
inclined to doubt it, respondents do
not believe they can effectively market
their product on televison within the
legal requirements of truthful advertising, itdoes not follow that the commission should relax those requireProps and
." Truth ■ Continuing this
discussionments. . of the use of props and
(BROADCAST ADVERTISING) 35

mockups on television because of technical limitations of the medium, Mr.
Elman declared:
"A kindred argument, of the 'parade
of horribles' variety, is that a decision
against respondents in this case will
disrupt the entire television industry by
prohibiting all future use, in all circumstances, of props to simulate reality.
This is, of course, absurd. No one objects to the use of papier mache sets to
represent western saloons or an actor's
drinking iced tea instead of the alcoholic beverage called for by the script.
The distinction between these situations and the one before us is obvious.
The set designer is not attempting,
through his depiction of the saloon, to
sell us a saloon, nor is the actor, sipping
at his drink, peddling bourbon. There
is a world of difference between a casual display of steaming 'coffee' that is
really heated red wine (again, because
of television's 'technical difficulties'),
and a commercial showing a closeup
of what is actually red wine to the accompaniment of a claim that the high
quality of the sponsor's coffee is proved
by its rich, dark appearance — which the
viewer can verify for himself simply
by looking at the 'coffee' on the screen.
Similarly, an announcer may wear a
blue shirt that photographs white; but
he may not advertise a soap or detergent's 'whitening' qualities by pointing
to the 'whiteness' of his blue shirt. The
difference in all these cases is the
time-honored distinction between a
misstatement of truth that is material to
the inducement of a sale and one that
is not."
Bates Guilty Too ■ Mr. Elman said
that the request of the Bates company
that the complaint be dropped against
it because it was acting merely as an
agent for Colgate-Palmolive must be
denied. The advertising agency, he
pointed out, not only originated the

sandpaper commercial, it actively ordered it for the advertiser to the networks.
In framing the order, Mr. Elman
devoted some discussion as to how far
the FTC could go in banning similar
practices. He found that it could issue
an order broad enough to cover all
similar practices; it was not confined
to issuing a cease and desist order
against the use of the product and
sandpaper alone.
It was in this section of his opinion
that Mr. Elman referred to "the problem of deceptive television advertising"
and its "increasing" appearance on the
FTC's docket. Acknowledging that
most of these have concluded in consent judgments, Mr. Elman held that
this indicates "the prevalence and growing seriousness of the problem." He
added : The FTC "would be derelict in its
duty to protect the public if the order
were confined merely to advertisements
for Rapid Shave or to the use of mockups made of plexiglass and sand."
F&DA
on

issues

air purifier

warning
ads

Claims that household air purifiers
are effective in preventing or treating
respiratory ailments, sinus trouble or
allergy conditions drew a warning last
week from the Food & Drug Administration. The F&DA cited a federal court
decision (District of Columbia) limiting claims that can be made on behalf
of Puritron, made by Michael Electric
Co.
Puritron is listed as a past user of
spot television and a participator on
the NBC-TV Jack Paar Show. F&DA
said its tests show such devices have
no significant effect in ridding the air
of contaminants and dust nor will they
afford relief to sufferers of asthma, hay
fever, allergies and sinus conditions.

Code offices watch for 'sandpaper/ too
NAB subscribers to the television
Mr. Swezey said, since the code
code are under obligation to guard
authority withholds ruling upon adagainst commercials of a deceptive
vertising complaints until the FTC
has taken official action.
nature, the association's code auThe tv code contains the following
thority pointed out Jan. 4. The announcement followed issuance of a
section which explains the code auFederal Trade Commission ruling
thority's interest in advertising:
that Colgate-Palmolive Co. and Ted
"While it is entirely appropriate to
Bates & Co. must cease broadcasting
present a product in a favorable light
and atmosphere, and techniques may
"deceptive" advertising for C-P's
be used to depict the characteristics
Rapid Shave shaving cream.
Robert D. Swezey, NAB code
of the product as they appear in actuality, the presentation must not, by
authority director, said tv code subscribers have been kept informed of
copy or demonstration, involve a
FTC hearings and initial decisions of
material deception as to the charhearing examiners. This is mainly
acteristics, performance or appearfor the information of broadcasters,
ance of the product."
36
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40-SECOND
Most

viewers

of change,

ADS
unaware

Pulse finds

Few viewers are aware of any change
in the amount of commercial time between programs, The Pulse Inc. stated
Jan. 4 after a survey conducted among
tv advertising executives who feared
the 40-second station break might reduce effectiveness of commercials by
irritating viewers.
Laurence Roslow, Pulse associate director, added that the public does not
sense any increase in amount of commercial time within programs.
Pulse conducted its first survey of the
40-second break last August. A second
followed in November when the new
break was well established. In each
case a sample of 500 viewers was studied in Metropolitan New York. "By
using the before-and-after technique
Pulse was able to eliminate the bias resulting from a known tendency among
many viewers to react negatively when
questioned about tv commercials, Mr.
Roslow said.
The findings show "a general lack of
awareness regarding length of time set
aside for commercials between the end
of one program and the start of another," he said. "In August 50% of the
respondents estimated (erroneously)
that station-break time was 41 seconds
or more. In November this figure was
The tables show comparative findings:
up slightly, to 51%."
Viewers who estimate
station-break to be:
30
sec.sec.or less
31-40
41-60 sec.

% in %11in

more
don't than
know 1 min.

Aug.
Nov.
23
21
17
12
34
27
16
16

Viewers who felt the time
devoted to the station-break was:
longer
shorter
unchanged

% in %24in
Aug. Nov.
27 36
18 19
55 45

Viewers who felt the time
devoted to commercials within
programs (as compared with a
year ago) was:
longer
shorter
unchanged

% in % in
Aug. Nov.
32 35
21 24
47 41

Rep appointments...
■ WINS New York: Robert E. Eastman & Co., as national representative.
■ WBFM (FM) New York: Weed Radio Corp., New York, as national representative.
■ Alto, Chronicle and Monserrat
Broadcasting Networks, all Philippine
Islands, appoint Pan American Broadcasting Co., New York, as exclusive
American representative.
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FLUORIDE,

the

LARGER

AD

winner
BUDGETS

A new fluoride competitor, a switch
to national advertising by one brand
and anticipated larger advertising budgets across the board promise to intensify the already hot battle of the toothpaste manufacturers during the new
year (Broadcasting, Sept. 25, 1961).
While no one can be sure which will
emerge victorious among the dentifrices,
it is logical to assume that television,
which reaped the benefits of increased
toothpaste billings last year, will gain
even greater rewards in 1962.
It is also apparent that the battle will
be centered in the fluoride area where
Crest, which upset the market last year,
will now be met for the first time on a
national sale by more than one strong
competitor anxious to gain in sales at
the expense of the Procter & Gamble
product.
During the first nine months of 1961,
according to TvB, dentifrice advertising
in tv rose to $27,253,877 from $22,302,354 in the same period during
1960. While ad budgets for the new
year have not yet been revealed, increased activity on tv is almost guaranteed by the entry of Lever Bros, in
the fluoride field, and the change to national advertising by Colgate-Palmolive
contender Colgate Fluoride, both during the fourth quarter of last year.
Lever Bros, began selling Pepsodent

in

INTENSIFY

toothpaste
BATTLE

fluoride paste on a nationwide scale to
the trade in December, the latest of
major dentifrice manufacturers to introduce astannous fluoride product.
A rise in gross time billings is also
presumably forthcoming from ColgatePalmolive, which began selling Colgate
Fluoride on a national scale in November, following a successful test period
in Kansas, Oklahoma and western
Missouri.
Both of these products offer challenges to the rising dominance of P&G's
Crest, which has been the second leading dentifrice in the country with an
estimated 22% or $51 million of the
$23 million toothpaste market. When
the American Dental Assn's Council on
Dental Therapeutics endorsed Crest last
August, P&G substantially increased its
already heavy tv schedule for the fluoride. Indications are that P&G will again
boost its tv budget now that two powerful competitors have entered the fluoride market.
Test Products ■ In addition to Pepsodent fluoride, Lever Bros, also is testing a stannous fluoride version of Stripe
with hexachlorophene in the Boston
area and a tyrothricin-formula Stripe in
Richmond and Wichita. Colgate-Palmolive also has another fluoride paste,
Cue, in the test stage in Louisiana and
Texas.

FOR

Business

Spot
$2,496,460
165,670
2,335,160
1,353,020
641,190
3,900

Total
$4,727,206
3,112,495
5,801,947
1,777,507
1,816,311
665,802

BRUSHERS

Only manufacturer not yet marketing
its Fluoride product on a national scale
is Bristol-Myers which introduced New
Ipana, a combination of sodium fluoride
and hexachlorophene in Washington
and Baltimore and is currently marketing the dentifrice in states east of the
Rocky Mountains.
Crest has moved swiftly up the ladder since its introduction seven years
ago. It jumped from third to second
place among dentifrices following its
endorsement by the dental association.
While Colgate-Palmolive's conventional paste, Colgate Dental Cream, is still
leader in the field, its former 35% of
the market slipped last year to 26%,
only 4 percentage points better than
Crest.
Gleem, another P&G non-fluoridated
brand which was the second ranking
toothpaste, now is in third place with
about 20% of the dentifrice market.
Lever's non-fluoridated brands, Pepsodent and Stripe, both have declined in
popularity. Pepsodent, once outranking Crest, currently is the fourth leading toothpaste with 9% of total dentifrice sales and Stripe is in fifth place
with about 7% of the market. Ipana
held 6% of the market compared to
7% before Crest was endorsed — and is
right behind Stripe in the standings.

DENTRIFICE TV GROSS TIME BILLINGS
January - September
1960
Network
Colgate Dental Cream $2,230746
Crest
2,946,825
Gleem
3,466787
Stripe
1,424,487
Pepsodent
1,812,411
Ipana
24,612
Sources
Network: TvB/LNA-BAR

war

1961
Network

Total
Spot
$3,297,680
2,102,180
3,133,800
2,343,640
603,210
734,880

$3,485,030
6,114,972
2,474,300
1,062,033
991,812
1,272,769

$6,782,710
8,217,152
5,608.100
3,405,673
1,595,022
2,007,649

Spot: TvB-Rorabaugh

briefly...

Joseph Schlitz Brewing Co. through
Leo Burnett, Bristol-Myers through
Young & Rubicam, and Schick through
Norman, Craig & Kummel, have bought
sponsorship in several NBC-TV programs. Schlitz ordered participations in
Saturday Night at the Movies and Laramie, in addition to one-third sponsorship of the Emmy Awards telecast on
May 22, and weekly participations in
Saturday Pro Basketball. Bristol-Myers
bought participations in Laramie, International Showtime, Outlaws, Saturday
Night at the Movies, and David Brinkley's Journal. The company also pur38 (BROADCAST ADVERTISING)

chased schedules in daytime programs
Say When and Concentration. Schick
ordered participations in Saturday Night
at the Movies, 87th Precinct, and Outlaws.
Minnesota Mining & Manufacturing
Co., St. Paul, has placed a 52-week
sponsorship order for over $1 million
in ABC-TV daytime programming during 1962. The company will sponsor all
ABC-TV daytime women's programming as well as American Bandstand.
The order, on behalf of its retail tape
and gift wrap division, was placed
through MacManus, John & Adams,
and through BBDO for Scotchbrite. At
the same time, 3-M renewed its Ben

Casey sponsorship through MJ&A, and
announced it will sponsor the Bing
Crosby Golf Tournament Jan. 20-21
through Erwin Wasey, Ruthrauff &
Ryan.
147

CBS-TV

sponsors

reported for 1961
A total of 147 sponsors used the
CBS-TV network to advertise their
products in 1961, the network said in
a year-end review issued last week. It
said 25 of these had not used CBS-TV
before, and 1 1 were using network television for the first time.
The report said CBS-TV expects its
BROADCASTING, January 8, 1962
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This picture

brings

CE

two

UP

growth

stories into focus. One is
'61"
the remarkable growth
IN
of "Thermo-F
ax" Brand Copying
19%
Machines. The other is the Mutual Broadcasting System's
audience growth story. Both are part of the Minnesota
Mining

& Manu

facturing

Company's

pattern

for success:

, "sponsored growth'.' Of all 4 radio networks, only Mutual
shows a marked audience increase... 19% in the first 9
months of 1961. Over 420 affiliated local stations can tell
you

why:

Mutual's

local programming

plus authoritative

'network personality news in. established time slots.
Mutual delivers today's growing radio audience. Buy
iVlutuaf Radio-where yourad-mutua|
IO N » f
Rajjj0 : T A T 3m
.GOV t C fc ¥ O
yertismg dollar works harder.
Average Audience Per Broadcast A. C. Nielsen Radio Index, In-Home
Audience (All Networks) AM Commercial Segments, Jan. thru Sept.
1960 vs Jan. thru Sept. 1961 7:00 AM thru 5:59 PM (Mon. thru Frt.)

1

Spot

radio

gains

National spot radio volume picked
up sharply in the third quarter of
1961, leaving only a slight "loss"
for the first nine months compared
to the same period of 1960.
Station Representatives Assn. Managing Director Lawrence Webb said
the third-quarter pick-up coupled
with a second-quarter rally (Broadcasting, Sept. 4, 1961) led him to
believe that a small increase can be
expected for the full year.
This should prove out even if
1961's last quarter — October-December— should only "hold up." If there
is an increase for the year, however,
it's believed it will be only slight.
SRA's estimated figures for 1961
have been calculated on the FCC-

12-month billing figures to show that in
1961 it was the "world's largest advertising medium" for the eighth straight
year.
CBS-TV's volume of informational
programming increased by 40% during
the 1961 fall season, the report said.
This programming during the year included both the regular series such as
CBS Reports, Eyewitness and 20th Century, and scores of special and regular
telecasts covering national and world
news developments. Five new publicaffairs series were added to the schedule in 1961.
A total of 276 hours was devoted to
coverage of sports during the year, the
report said. Network affiliates numbered 203 TJ. S. stations at the year's
end, plus 47 in Canada and others in
Puerto Rico, Guam, Bermuda, Virgin
Islands and Mexico City.
ABC

Radio

with

37%

begins
sales

third

quarter

reported total of $202,102,000 gross
spot time sales in 1960 (Broadcasting, Nov. 13, 1961).
The SRA estimates are compiled
for the association by the independent accounting firm of Price Waterhouse & Co.
The figures place national spot
radio gross time sales for the first
nine months last year at an estimated
$147,595,000, a loss of less than 1%
(0.78%) from the same period of
1960 when sales were $148,769,000.
Second Quarter Perked ■ The spot
radio comeback was visible in early
fall when the second quarter perked,
contrasting with a listless first-threemonths period. The first quarter declined 7.9% but the next period,

GLOBAL
K&E's

AGENCIES

Stewart

Common

stresses

Market

potential

The expansion of U.S. advertising
agencies overseas is increasing partly
because of a potential $4 billion advertising budget by 1970 for products distributed and sold in the European
Common Market, David C. Stewart,
president of Kenyon & Eckhardt Inc.,
New York, believes.
In a Mutual radio network interview
with Joseph Kaselow on his About Advertising program yesterday (Jan. 7),
Mr. Stewart said that the dollar-growth
pattern in the "Common Market as a
'unit' and Europe as a whole" is only
one of five reasons for the rush into
international expansion by domestic
agencies.
Other reasons cited by Mr. Stewart:

showing a 1.9% drop below the
figure for the same period in the
previous year, indicated the bottom
had the
been
on
way.hit and that an upturn was
The third-quarter increase was
substantial — a 7.9% climb. Time
sales figures totaled $52,531,000 in
the 1961 period compared to $48,827,000 for the same quarter in
1960.
SRA's figures by quarters follow:
Quarter
1961
1960
Change In
(in
(in
percent
thousands) thousands)
1st
2nd
3rd
Totals

$ 43,104 $ 47,115 Minus 8.3
51,870
52,827 Minus 1.8
52,531
48,827
Plus 7.9
$147,595 $148,769 Minus 0.78

(1) the necessity
for serving present
keting or planning
(2) the potential

of or opportunity
clients already marto market overseas;
of developing new

business opportunities "among domestic advertisers"; (3) the desire to prevent U.S. agencies already operating
internationally from "soliciting your
own domestic accounts which they service overseas"; and (4) the opportunities
for obtaining business from foreign
firms now marketing in this country.
He thought American advertising
men and advertising agencies will be
operating abroad in increasing numbers
because of the expected potential of
the Common Market as a "vital consuming area for American products."
Although he said Europeans consider
U.S. agencies more advanced in marketing and creativity, Mr. Stewart noted
it is "conceivable" that Europe will be
the source of "some refreshing ideas

gain

quarter of 1962, ABC Radio's program
sales already show a 37% increase over
the complete first quarter of 1961, Mr.
Duffy noted.
The Miller Brewing Co. contributed
more than $500,000 toward the overall
figure, sponsoring the new nighttime
Good News With Alex Dreier.
Bulk of the new business will come
from William Wrigley Jr. Co.; J. B.
Williams; Knox Gelatine; Mar Pro Inc.,
subsidiary of Maremont Automotive
Productions Inc.; General Foods; PepsiCola, and S. C. Johnson.
(BROADCAST ADVERTISING)

1961

year

A total of $4,709,626 in new and
renewed business for 1962 was contracted in December by ABC Radio,
according to Jim Duffy, vice president
and national sales director. With three
selling months still to go in the first

40

in

Commercials

in production
Lever Bros. (Blue Breeze), four 60s, four 30s,
Listings include new commercials belive action and animation, film. Sam Magdoff,
ing made for national or large regionprod. mgr. Agency: MacLaren Adv., Toronto;
al radio or television campaigns. ApLarry Trudel, agency producer.
pearing in sequence are names of adEastman-Kodak (Kodak camera), one 60, picture animation, color, film. Sam Magdoff, prod,
vertiser, product, number, length and
mgr. Agency: J. Walter Thompson; Arthur Kling,
type of commercial, production manager, agency with its account executive
agency
Kleitz & producer.
Herndon Inc., 3601 Oak Ave., Dallas,
Tex.
and production manager, and approximate cost of commercial when available.
Kitty Clover (potato chips) one 20, film, animation and live. Agency: Allen & Reynolds,
CBS Animations, 477 Madison Ave., NYC 22
Omaha. Don Amsden, account executive.
Colgate-Palmolive Co. (Colgate toothpaste
National Cotton Council (cotton products)
with Gardol), one 45, three 20s, film, animation.
one 60 live. Agency: Kleitz & Herndon. Ed
Frank Schudde, prod. mgr. Agency: Ted Bates;
Lipscombe, account executive.
Bob Harrison, agency producer.
Seven-Eleven (stores) three 20s, live, film.
Elektra Film Productions Inc., 33 W. 46th St., Agency: Bob Sanford Adv. Howard Green, acNYC 36
count executive.
General Electric (coffee maker), one 60, live,
Dean's Milk five 60s, live, animated, film.
Agency: Clinton E. Frank. Buck Gunn, account
film. Sam Magdoff, prod. mgr. Agency: Maxon
executive.
Adv; Tony Russo, agency producer.
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STATIONS

that

ANSWER

I They know whether or not the num-

bers they buy will buy what they're selling. They
know because they have used Pulse's TV Program
Profiles, a marketing survey of every network tv
program in light of 55 product-use and socioeconomic categories. January report (based on
November interviewing) deals with Automobiles
. . . Cigarettes . . . Cereal . . . Grocery Spending
. . . Hair Sprays . . . Color Rinses . . . Home Permanents . . . Electric Razors . . . Cigars . . . Soaps
& Detergents . . . Regular Coffee . . . Instant Coffe . . . Tea . . . Food Wrap . . . Cleanser . . . DishKnow

your prospect

prospects

don't

washers . . . Clothes Washers . . . Driers . . . Air
Conditioning Units ... Air Travel . . . Headache
Remedies . . . Weight Reduction . . . Magazine
Readership (Life, Look, Post, Time, Newsweek)
. . . Life Insurance . . . and 16 distinct socioeconomic characteristics. We'll consider your individual needs for next interviewing, February,
1962. Meanwhile, make sure your buying and
selling are informed by what the above-listed
companies know; subscribe! For details including
subscription rates, write, wire or phone.

with
. . another

service of

the face-to-face
f
,lm f -I
* INTKHVtSWs
\ .'« l»« HOME

you

Audience

730 Firth Avenue. New York 19, N. Y.

touch

and Market

Phone: JUdson 6-3316

in
Research

and techniques" and emphasized "highly imaginative" European tv commercials as typical of new techniques affecting American advertising.
Mr. Stewart added that in France
and Italy there is "a great tendency to
create a beautiful ad for beauty's sake
. . . American influence will temper
this tendency which perhaps will make
the ad a little less attractive as an art
form, but much more powerful in terms
of selling."
KBEA

absolved

of liquor

the NAB Radio Code's ban against
liquor advertising. No disciplinary action against the station is warranted, according to a ruling by Robert D.
Swezey, NAB code authority director.
The action was taken after the NAB
had reviewed recordings of KBEA
broadcasts in which the Stephenson
Liquor Store, Shawnee, Kan., had mentioned the word "liqueur" as well as
"liquor" as part of the store name. The
store was suspended 30 days by the
Kansas Alcoholic Beverage Control
Board (Broadcasting, Jan. 1).
Mr. Swezey pointed out station management had voiced regret over two
broadcasts by the store. The broadcasts, Nov. 29 and Dec. 6, took place
before a new NAB code ruling on the
subject had been circulated. This interpretation holds that the word
"liquor" cannot be used even in mentioning the name of a store. He said
monitoring of KBEA reflected an overall programming format of superior
quality in content and production.
The infraction will be reported to the
NAB Radio Board at its Jan. 31 meeting
in Sarasota, Fla., Mr. Swezey said, adding that he felt it did not warrant disciplinary action. The Radio Code permits advertising of beer and wine but
not beverages containing distilled spirits.

happened

to WNT

What happens to the commercial
business of a station that ceases operations? WNTA-TV New York
went off the air on Dec. 22 in preparation for its re-emergence as an
educational tv station in about two
months (At Deadline, Dec. 25,
1961). A check last week showed
that other independent stations in
the area benefited slightly from
WNTA-TV's demise but the consensus of station managers is that
the impact of the change, if any, will
not be felt for several months.
They noted the WNTA-TV
42
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Ted

said

Bates

leaving
for

KM&J

Brown & Williamson Tobacco Corp.'s
Belair cigarette brand, billing more than
$6 million through Ted Bates & Co.
New York, reportedly is moving to
Keyes , Madden & Jones, Chicago. But
last week neither Brown & Williamson
nor the agencies involved had confirmed the report, which had been
rumored in the last several weeks.
The advertiser acknowledged, however, that the entire Belair marketing

advertising 'violation'
KBEA Mission, Kan., was absolved
Jan. 4 of willful or gross violation of

What

Belair

sale

plan is being "re-examined," and that
all advertising for the menthol filter
cigarette has been discontinued for
the duration of this re-examination.
Ted Bates continues to handle B&W's
Kool, Viceroy, Life, Kentucky Kings
and Du Maurier cigarette brands.
KM&J is the agency on the tobacco
company's Raleigh cigarettes and Sir
Walter Raleigh pipe tobacco.
Sponsors

lauded

by WGA

Writers Guild of America sent laudatory letters last week to four tv sponsors
whose representatives have stated publicly that their companies' policy is not
to interfere in the writing and production of tv programs. On instruction
from the Guild's National Council,
David Davidson, WGA national chairman, wrote to Peter G. Peterson, president, Bell & Howell Co.; H. M. Kennedy, vice president in charge of public
relations and advertising, Prudential Insurance Co. of America; Allen Stoneham, president, The Purex Corp., and
David A. Shepard, executive vice president, Standard Oil Co. (New Jersey).
Doner

and Harrison

merge

W. B. Doner & Co. has merged its
New York branch with Lester Harrison
Inc., to form Doner-Harrison Inc., New
York. Lester Harrison is chairman of
the new company and Sanford Hirsh-

-TV's

sponsors?

negotiations were in progress several
months before the actual signing and
that a large number of advertisers
had left the station. WPIX (TV)
acquired Builders Showcase, a weekly half-hour program co-sponsored
by the U. S. Gypsum Corp. and Consolidated Edison, and WOR-TV New
York picked up the twice-weekly,
half-hour Mantovani program, sponsored by Dubonnet Wines. Station
spokesmen said they are unable to
determine additional spot tv business
accrued to them because of the
WNTA-TV shutdown.

berg, formerly Doner president, retains
same position in the merged firm. Billings of D-H will be about $6 million.
Each of the five W. B. Doner branches
in Detroit, Chicago, Philadelphia, Baltimore and New York, with combined
billings of around $20 million, is run
as an autonomous organization.
Videotape
says

Productions

volume

up 70%

Videotape Productions of New
York's volume of business in 1961 was
70% ahead of last year, John B. Lanigan, vice president and general manager, reported last week in a year-end
statement.
The

number of commercials produced in 1961 rose to 810 from 530
in 1960, representing a 58% increase.
The remainder of the increase was accounted for by the ordering of more
taped duplicates by clients and by a
rise in the number of taped programs
produced.
The last quarter of this year was
"more than double the comparable
three months of any previous year,"
Mr. Lanigan said. He attributed the
upswing to new accounts using tape
commercials for the first time and to
a change in attitude among advertising
agencies which now are dividing their
commercial production between tape
and film. Videotape Productions, which
recently moved into new facilities in
New York, has been enlarging its staff
and adding new equipment to its
studios.
Agency

appointments...

■ Jaylis Industries (window decor products), Los Angeles, which is starting
national distribution, names Kenyon &
Eckhardt, Los Angeles, as its advertising agency.
■ The Wabash Railroad Co., St. Louis,
appoints Winus-Brandon, that city.
Though 1962 advertising plans call for
a concentration in print media, some
radio spots will be used.
■ Freedomland Inc., Bronx, N. Y., has
re-appointed Cole Fischer Rogow Inc.,
New York, as its advertising agency for
the second year. Part of the $750,000
budget will be used in spot radio and tv.
Also

in advertising...

Expansion ■ Courtenay McCurray,
president of McCurray, Henderson, Enright, Norfolk, Va., advertising agency,
announced an expansion of the firm and
a move to a new location around June
1. Joining the agency are Aubrey F.
Watson, creative director for publication; Howard L. Goshorn, copy staff;
David Ward, traffic control, and Suzanne Carper, art staff.
BROADCASTING, January 8, 1962
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ALL
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46th
181-STATION

LINEUP!

52nd

STATIONS
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- in actual

ALL
homes

MARKETS!
delivered!

Thanks to KELO-LAND TV's magnetic hold on its market, the Sioux Falls, S.D.
market is bigger in effective population — homes delivered to the advertiser
— than San Diego, Calif., Denver, Colo., Rochester, N.Y., Oklahoma City,
Okla., Omaha, Neb. and scores of other CBS market cities.
CBS • ABC
No

Campaign

(Source: Special ARB Study, March 1961. Homes
reached
thru
Sat.)per quarter-hour, 6 p.m. to midnight, Sun.
is a

National

Campaign

without

kelQland
KELO-tv SIOUX FALLS; and boosters
KOLO-tv Aberdeen, Huron, Watertown • KPLO-tv Pierre, Valentine, Chamberlain
Joe Floyd, Pres. • Evans Nord, Executive Vice Pres. & Gen. Mgr. • Larry Bentson, Vice-Pres.
Represented nationally by

H-R

In Minneapolis by Wayne Evans <b Associates

Midcontinent Broadcasting Grouv
KELO-LAND/tv & radio Sioux rails, S.D.; WLOL/am, fm Minneapolis-St. Paul;WKOW/am S tv Madison, Wis.; KSO Des Moines
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The special eight-man board committee will meet in Washington. It
was named last June at the summer
board session. Structural overhaul would

changes. These included addition of
an executive vice president, a post given Vincent T. Wasilewski, government
relations manager; abolition of the tv
vice presidency; creation of a combined radio-tv code authority headed
by Robert D. Swezey; creation of a
station services vice presidency and
appointment of William Carlisle, station relations manager, to the post.
These changes, Gov. Collins said at
the time (Broadcasting, Aug. 14, 28,
1961), were designed to improve efficiency and reduce operating costs.
Over a half-dozen standing committees
have been appointed by the president
though he had questioned the utility of
the committee format.

complete a reorganization process begun a year ago when LeRoy Collins,
shortly after becoming president, called
for simplification of the NAB headquarters operation and the board-committee setup.
Last summer Gov. Collins, with board
sanction,
effected a series of staff

Present Districting ■ The longtime
NAB geographical structure is based on
17 districts. Each district has an
elected member serving on the radio
board. This board also includes eight
at-large directors — two each for large,
medium, small and fm stations — plus
four directors representing the four ra-

NAB's complex board and district
structure is due for an overhaul.
Plans to cut the size of the board
and realign the regional map will be
reviewed Jan. 1 1 by a special eightman committee of board members. If
they agree on a plan or series of recommendations, the decision will be up to
the NAB joint board at its Jan. 29Feb. 2 meeting in Sarasota, Fla.
If the board adopts a revamping, the
new structure may require rewriting
of the bylaws and a membership referendum.
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TO STREAMLINE
dio networks (appointed by each).
The annual election process to fill
vacancies on the radio board is under
way. Certification forms for eligible
station voters have been received and
nominating forms will be mailed Jan.
16. They are returnable Feb. 2. Final
ballots will be mailed Feb. 13, returnable Feb. 28. Ballots will be
counted March 1.
Included in the voting will be radio
directors for even-numbered districts
and one for each of the four at-large
classifications. Seven of the current

radio directors are ineligible for reelection, having served two consecutive terms. They are Simon Goldman,
WJTN Jamestown, N. Y.; Jack Younts,
WEEB Southern Pines, N. C; F. C.
Sowell, WLAC Nashville; Joseph M.
Higgins, WIBC Indianapolis; George C.
Hatch, KALL Salt Lake City; Robert J.
McAndrews, KBIG Hollywood, Calif.,
and Merrill Lindsay, WSOY-FM Decatur, 111.
Other radio directors whose terms
expire are Richard W. Chapin, KVOR
Lincoln, Neb.; Allan Page, KGWA
Enid, Okla.; John F. Patt, WJR Detroit;
Alvis H. Temple, WKCT Bowling
Green, Ky.; Robert T. Mason, WMRN
Marion, Ohio.
The tv board will elect directors during the NAB convention, to be held
April 1-4 in Chicago. Of the seven
tv directors whose terms expire, only
Dwight Martin, WDSU-TV New Orleans, present tv board chairman, is
ineligible to run for election.
Other tv directors whose terms expire

4
CENTRAL

changes

man

IS THERE!

are Campbell Arnoux, WTAR-TV Norfolk, Va.; Henry B. Clay, KTHV (TV)
Little Rock, Ark.; Joseph C. Drilling,
WJW-TV Cleveland; William B. Quarton, WMT-TV Cedar Rapids, la.; Joseph
S. Sinclair, WJAR-TV Providence,
R. I.; Eugene S. Thomas, KETV (TV)
Omaha, Neb.
At this point the radio election is
going ahead as usual despite proposals
for broad reorganization.
Top Level Meetings ■ Two top-level
policy meetings are scheduled late this
week in Washington. The board finance committee will meet Friday after
the structure (reorganization) committee session the previous day.
Members of the structure group, all
board members, are Clair R. McCollough, Steinman Stations; Mr. Hatch;
Mr. Martin; Mr. Higgins; Mr. Chapin;
Mr. Quarton, and W. D. Rogers, Texas
Telecasting.
Back of the NAB reorganization move
BROADCASTING, January 8, 1962

ENTIRELY

NEW

new

shadow-mold

advanced

rectifiers

throughout

GATES

and

FM-5G

5 KW

styling, new

built-in

remote

FM

cooling

TRANSMITTER-^//*

system,

control.

Just

longer
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life, silicon
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outstanding

features of this entirely new FM
transmitter. ■ The FM-5C is a picture of conservative
simplicity, with clean vertical lines accented by an array of controls protectively enclosed in a horizontal three-dimensional setting. Basic cabinet is medium
recessed twin doors and meter

panel, further distinguished

dark glossgray, outlining the soft tones of
by brushed

aluminum

door handles

and

trim. ■ Inside is an engineer's dream. A new cooling system reduces blower noise to an extremely
low level - a low whispering hum is the sound of the FM-5C at work. One type 4CX5000 power
tetrode, conservatively

rated for long tube life, is used in the final amplifier. Silicon rectifiers are

used in all power supplies, and all remote
■ There
FM.

are many

control accessories are included as part of the transmitter.

other exceptional features that tell an exciting story of engineering

Write today for complete

technical information

- yours for the asking.

excellence in

1955, is on ch. 3. All stations are affiliated with NBC.

is the feeling that the present 43-man
board is unwieldy, a conviction held by
Gov. Collins. Among proposed steps
is elimination of the separate radio and
tv directorships. The dual setup was
developed a decade ago when the old
Television Broadcasters Assn. merged
with NAB.
The board finance committee will

APPROVED ■ The following transfers of
station interests were among those approved by the FCC last week (for
other commission activities see For
The Record, page 72).
■ KBIF Fresno, Calif.: Sold by Ethan
Bernstein and John Poole Broadcasting
Co. Inc. to Norwood J. Patterson and
wife for $86,000 and $8,500 agreement
to act as consultant and not compete
in radio broadcasting for three years
within 50 miles of Fresno. Transaction
also provides for purchase of John
Poole Radio Properties for $60,000.
The FCC action also included renewal

review the association's $ 1
million
budget at the Sarasota meeting. It includes cost of the radio and tv codes,
whose expanding operating cost is offset in part by increased dues from
subscribers. Members of the finance
committee are Messrs. Lindsay, Chapin,
Hatch, Martin, McCollough, Rogers,
Sowell, Arnoux, Drilling, Patt and Ben
Saunders, KICD Spencer, Iowa.
Changing

of KBIF's license. The Pattersons control KSAN San Francisco and KICVTV Visalia, Calif.

hands

ANNOUNCED ■ The following sales of
station interests were reported last week
subject to FCC approval:

■ WRKT Cocoa Beach, Fla.: Sold by
Mel Wheeler to C. Sweet Smith Jr. for
$132,942 and agreement not to compete in ownership or management for
three years within 50 miles of Cocoa
Beach.

■ KCRA - AM - FM - TV Sacramento,
Calif.: 50% interest sold by C. Vernon,
Kenneth W. and Gerald Hansen to the
family of the late Ewing C. Kelly for
price understood to be in excess of $2
million. KCRA, founded in 1945, operates on 1320 kc with 5 kw daytime,
1 kw nighttime. KCRA-FM is on 96.1
mc with 82 kw. KCRA-TV, begun in

■ KBAR Burley, Idaho: Sold by Jessica
L. Longston group to Dean S. Lesher
and family for $125,000 and agreement
not to compete in radio in Cassia and
Minidoka Counties for five years.

Minow,

Rusk

at

conference

NAB

Top

Washington

to

talk

figures will take

part in NAB's first public affairs-editorializing conference, to be held March
1-2 in the Nation's Capital. They include FCC Chairman Newton N.
Minow and Secretary of State Dean
Rusk.
Radio and tv executives from all over
the nation will participate along with
delegates attending the NAB conference of state presidents, who open their
meeting Feb. 28.
NAB President LeRoy Collins said
the conference will provide advice on
legal and ethical responsibilities in
broadcast editorials, acquaint delegates
with successful campaigns and techniques, and provide background information needed for on-air editorializing.
Chairman Minow will address the
March 1 luncheon. Daniel W. Kops,
WAVZ New Haven, Conn., and Gov.
Collins will welcome delegates. Arrangements for the conference are under direction of Howard H. Bell, NAB
industry affairs vice president.
Ford

fund

tv grants

in '61
The $7
Fordmillion
Foundation
during 1961
top
4

Outstanding
Broadcast

Values

made grants of over $7 million to educational tvactivities.

in

Properties

This is a fulltime property in a medium
size market. Station is profitable and
has outstanding local acceptance. 29%
down and balance over 7 years.

NEW

$270,000

This daytime facility serves an industrial and wholesale center. Has not
realized its potential and
owner-operator.

29%

NORTHWEST

needs an
$200,000

down.

SOUTH

Suburban daytime property adjacent to
a large metropolitan area. Station has
suffered from absentee ownership.
Down payment of $15,000.

BLACKBURN
RADIO

• TV
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Company,

Inc*

$6 million.
A $2 million grant was made to
Educational Television for the Metropolitan Area Inc., New York, to help
in the $6.2 million purchase of WNTATV New York for educational tv purposes (At Deadline, Dec. 25, 1961).
The National Educational Television
& Radio Center, New York, was granted
$1.8 million to provide video-tape
equipment for 25 etv stations. This is in
addition to $2.7 million granted in 1959
to similarly equip 42 etv stations.
For tv experiments in classrooms,
the foundation granted $518,000 to 17
local and state school systems, and
$450,000 to finance improved tv instruction in 7,500 elementary and secondary schools.

BROKERS

• FINANCING

WASHINGTON, D. C. MIDWEST
H. W. Cassill
James W. Blackburn
William B. Ryan
Jack V. Harvey
333 N. Michigan Ave.
Joseph M. Sitrick
Chicago, Illinois
RCA Building
Financial 6-6460
FEderal 3-9270

$118,000

&

• NEWSPAPER

NEGOTIATIONS

ENGLAND

The largest of its awards in this field
was a $2.26 million grant to the Midwest Program on Airborne Television
Instruction (Broadcasting, Jan. 1).
Ford funds for this activity now exceed

• APPRAISALS
WEST COAST
ATLANTA
Clifford B. Marshall
Colin
Calif. M.
BankSclph
Bldg.
Stanley Whitaker
Robert M. Baird
9441 Wilshire Blvd.
Beverly Hills. Calif.
|ohn
WilliamsBldg.
1102 C.Healey
CRestview 4-2770
JAckson 5-1576

CBS fund taking bids
for news fellowships
Applications are being accepted for
the sixth annual CBS Foundation News
Fellowships for the 1962-63 academic
year at Columbia U., New York.
Employes of the news and publicBROADCASTING, January 8, 1962

affairs staffs of CBS News, CBS owned
stations, CBS radio and tv affiliates,
non-commercial educational stations and
teachers of news and public affairs
courses in colleges and universities are
eligible. The foundation's fellowships
include a year of study at Columbia U.
and a program of lectures and dinner
discussions. Fellowship grants average
about $8,000 each to cover university
costs and living expenses.
In the program's first five years, fellowships have been granted to 40 broadcast journalists working in 21 states
and. three foreign countries.
The closing date for applications is
Feb. 28. The winners will be announced
in April.

WREX-TV
for

$1.2

wins

suit

million

WREX-TV Rockford, 111., won a
$1.2 million judgment against a west
coast group which had proposed to buy
the ch. 13 station in 1958 for $2.8
million.
The $1,211,910 award was handed
down by Circuit Judge William R.
Dusher Dec. 22 against Continental
Television Corp. and its four backers —
Bob Hope, Albert Zugsmith, Ashley
Robison and Arthur B. Hogan. All are
or have been in station ownership.
The decision stems from an original
suit brought by Continental against
WREX-TV for return of $20,000 earnest money after it was decided to cancel
the contract to buy the station. The
station filed a counter suit asking $1.5
million in damages. The judgment
represents the difference between what
the buyers had offered for the stock of
Greater Rockford Television Inc.
($135.71 per share) and its actual market price at the time of the proposed
sale ($78 per share). Greater Rockford
Television has 21,000 shares outstanding.
Hurleigh

to address

reports

on daily auto

A study by the Radio Advertising
Bureau indicates that motorists spend
an average of 56 minutes a day listening to their car radio.
The study is based on more than
1,400 personal interviews with car
owners in Columbus, Ohio, and Albany, N. Y. The questioning was
conducted for RAB by R. H. Bruskin
Assoc., independent research firm.

NBC-TV
over

bars

loyalty

Weavers
oath

The Weavers, a folk-singing quartet,
were barred from the Jack Paar Show
last Tuesday night after refusing to sign
loyalty oaths.
The members of the group had been
asked by NBC to sign statements that
they had never belonged to the Communist Party. Each member declined
to sign.
NBC said company policy barred
"the use of its facilities by performers
identified with the Communist Party."
"When questions concerning such association are raised, NBC seeks to obtain information as to the facts from
the performers concerned," the com-

CALIFORNIA

—

radio

listening

Virtually all (97.2%) of the carradio owners are listeners, the study
points out, noting that 78% are
"heavy listeners" (listen to car radio
"half the time or more"). More
than four of five new cars are sold
with radios, according to RAB,
which estimates that by 1965 the
number of autos with radios will be
65 million.

pany added. "Two of the present four
members of the singing group known
as The Weavers have refused to testify
before a congressional committee on
this
CBS matter."
News

correspondent Bill Leonard as executive producer, will handle both technical
and editorial planning.
The first event to be handled by the
new division will be the congressional
campaign this coming fall.
Paul Levitan, director of special
events for CBS-TV will serve as consultant to the election unit.

AM-FM

grossing in excess

of $10,000.00

capable

much

ownership.

election unit

CBS News has formed a permanent
election unit to plan radio and tv coverage of future political campaigns and
elections. The unit, with CBS News

Fulltime

of doing

forms

combination
monthly

better under

and

different

Station previously grossed in excess

of $180,000.00 annually. Good real estate included. Priced at $160,000.00 with 29% down
and
H&L

balance out
EXCLUSIVE.

over

ten

years.

ANOTHER

FCBA

Robert D. Hurleigh, president of
Mutual, will be the principal speaker
at the annual banquet of the Federal
Communications Bar Assn. Jan. 12 at
the Statler-Hilton Hotel, Washington.
Outgoing President Robert M. Booth
will turn the gavel over to Presidentelect Harold E. Mott at the conclusion
of the banquet, which begins at 7:30
p.m.
Other incoming officers are Donald
C. Beelar, first vice president; Thomas
W. Wilson, second vice president; Warren E. Baker, secretary; Philip Bergson,
assistant secretary; Marcus Cohn, treasurer; Maurice M. Jansky and Frederick
H. Walton Jr., members of executive
committee for three-year terms.
BROADCASTING, January 8, 1962

RAB

AND
John

ASSOCIATES,
F. Hardesty,

INC.

President

NEGOTIATIONS • APPRAISALS • FINANCING OF CHOICE PROPERTIES
SAN FRANCISCO
DALLAS
WASHINGTON, D. C. CHICAGO
John F. Hardesty
Dewitt
Landis
Richard
A.
Shaheen
Ray V. Hamilton
Don Searle
1511
Bryan
St.
John
D.
Stebbins
1737 DeSales St., N.W.
111 Sutter St.
Tribune
Tower
Executive 3-3456
Riverside 8-1175
Warren J. Boorom
Joe A.Oswald
EXbrook 2-5671
DElaware 7-2754
New Orleans
New York
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It's touch-and-go,
not
Broadcasting is a touch-and-go
business for many station operators,
NAB President LeRoy Collins wrote
in the current issue of Business Horizons, published by the Indiana U.
graduate business school.
The success of a relatively few

golden touch
for many
broadcasters
television, he said.
tion amounted to $110,200 in 1960
"The typical tv station employes
but expenses ran to $101,800, leaving a profit before federal income
about 58 people," he explained.
taxes of $8,400 or 7.6% on sales.
Very large stations employ as many
as 250 while very small stations em"Revenue for the typical television station in 1960 amounted to
ploy as few as 20. In radio, the typical station employs about 17 people.
$904,500; expenses, however, totaled
A very large station might employ
$765,300, leaving a profit of $139,100, but the small one might have as
200 or 15.4%, again before federal

large stations "tends to give the impression that all broadcasters are
operating equally prosperously," he
said in discussing the industry as a
public service and private enterprise.
"The reverse, however, is often
nearer the truth."
Many television stations in these
larger markets and a fair number of
the 3,600 am and 800 fm radio stations providing service to small communities have financial problems, he
continued.

income
From taxes."
these figures Gov. Collins
drew this conclusion, "While there
are obviously some very successful
stations, these figures are convincing
evidence that, on the whole, the
broadcasting business is not an exceedingly profitable
Gov. Collins
said one."
that because of
its tremendous impact on the public,
broadcasting is often thought to be
much larger than its actual size. Of
the 87,000 employes, about 12,000
are with networks. The rest are split
about equally between radio and

"Proof of this is contained in the
1960 operating figures for the typical
radio and television station," he said.
"Revenue of the typical radio sta-

THE

RIDE

Or so claims

ON

THE

a publisher

who

TV-CYCLE'S
sees

C. D. Jackson, publisher of Life
magazine, thinks that such leisure-time
activities as television watching "go in
cycles." Now, after a 10-year "spree,"
he says, people have rediscovered the
"old-fashioned" diversion of reading.
In a pamphlet published today (Jan.
8) by the Center for the Study of Democratic Institutions, Santa Barbara,
Calif., Mr. Jackson declares that the
U.S. has entered a "reading cycle"
which bodes well for the future of the
large-circulation news-carrying magazine.
"In spite of all the other media of
communications — the daily newspaper,
radio, television — people still want to
know in greater depth about the things

magazines

OVER
on the rise

off as pure show business, and now
they're trying to tack on to show business what journalism always had. And
that's why they're floundering: nobody
ever died for Broadway."
Mr. Jackson also disagrees with those
who feel that the American public
lacks good taste in reading or tv programming. He cited the sale of $20
million worth of "highest level" books
on history, religion and anthropology
which have been published and sold by
Life.
Violations

denied

in Fredericks

case

that interest them," Mr. Jackson told
interviewer Donald McDonald of the

A former chairman of the FCC told
46 radio stations last week that the FCC
was wrong in implying that there was a

center's Study of the American Character. "And that is the role of the
magazine, to give them knowledge in

question of sponidentification sorship
violation
in
the Carlton Fredericks health pro-

depth."
Mr. Jackson said the "important distinction between written journalism and

Paul A. Porter,
FCC
gram. chairman in
1944-46, wired all
radio stations
which had received

television" is that "thoughful writing in
magazines, pamphlets and newspapers
goes back a long time: it goes back to
an era of great courage and great
thought and great emotion." He added: "People actually went to jail for
something they published. People have
even wanted to die for something
they've wanted to publish. There was
no 'show biz' element in writing in
those days. . . . But television started
48
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Mr. Porter

the FCC's letter
last month that in

his opinion the "program is not in violation of Sec. 317 of the Communications Act or any other regulation or
policy of the FCC."

He said his office

Automation has gained rapidly
few
as six."
in radio,
according to Gov. Collins,
with completely remote operation
possible. But he explained the impact of automation on television has
not been quite as dramatic. He said
remote control of tv transmitters is
promised for the near future.
"The broadcaster is torn between
his desire to use new devices and
equipment that will improve efficiency and his concern for employes
whose livelihood may be substantially
changed," he said.

is preparing a detailed legal memorandum with affidavits which will establish this conclusion. Mr. Porter said
last week he would send this document to each of the stations and to the
FCC.
Mr. Porter was retained by Mr.
Fredericks after the FCC action last
month informed about 50 radio stations
that there is a question of hidden sponsorship involved in the Fredericks program. The program is syndicated by
C-F Productions Inc. and paid for by
stations, but the FCC alleged, adjacent
spots for mail order vitamins raise
questions of Sec. 317 (Closed Circuit,
Dec. 18, 1961).
The FCC said that C-F and the vitamin firm maintain the same New York
address, have common principals and
that purchasers of the Fredericks program are promised that the cost will be
recouped through the sale of vitamin
"Very few" stations have cancelled
spots.Fredericks program, it was said.
the
Mutual

now

in 97

of top 100 markets
Mutual radio gained 11 stations in
the top 100 marketing areas of the U. S.
in 1961 and lost none, according to
MBS President Robert F. Hurleigh.
This gives Mutual affiliations in 97
of the top 100 marketing areas. The improved affiliation picture also gave the
network higher-powered affiliates in several markets such as Milwaukee where
a 10 kw station replaced one with 250
w and Cincinnati where a 50 kw station took over from a 1 kw affiliate.
BROADCASTING, January 8, 1962
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Don't miss air-dates ! Remember : it's there in hours
...and costs you less... when you ship by Greyhound
Package Express! Even packages going hundreds
of miles can arrive the same day they're sent!
Whatever the destination of your shipment, chances
are, a Greyhound is going there anyway . . . right to
the center of town. Greyhound travels over a million
miles a day! No other public transportation goes to
so many places— so often.

CALL
BUS

YOUR

TODAY...OR

MAIL
TO:

Dept. 8-A, 140 S. Dearborn St., Chicago 3, Illinois
Gentlemen: Please send us complete information on Greyhound
Package Express service . . . including rates and routes. We
understand that our company assumes no cost or obligation.
NTLE
NAME

What's more, you can send C.O.D., Collect, Prepaid
... or open a charge account.

CITY

HOURS...

GREYHOUND

THIS CONVENIENT
COUPON
GREYHOUND PACKAGE EXPRESS

COMPANY.
ADDRESS-

IN

LOCAL

TERMINAL

You can ship anytime. Your packages go on regular
Greyhound passenger buses. Greyhound Package
Express operates twenty-four hours a day . . . seven
days a week . . . including weekends and holidays.

IT'S THERE
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Congress

to

keep

LEGISLATION
PENDING
ON
Congress returns to Washington this
week geared for a comparatively short
session in this election year. But between this Wednesday and next summer, when every House member and
one third of the Senate will flee Washington to beat the bushes back home for
votes, action is expected on a number
of bills critically important to the broadcasting industry.
Network regulation, television's effect
on juvenile delinquency, broadcast ratings, all-channel set legislation, political
broadcasting, educational television,
communications satellites — these and
other issues affecting the industry will
have broadcasters climbing Capitol Hill
long before the Japanese cherry blossoms are in bloom on the Tidal Basin.
But the FCC rather than any broadcaster will probably get the first invitation from a congressional committee.
Rep. Oren Harris (D-Ark.), chairman
of the House Commerce Committee,
has promised early hearings on the
commission's

controversial

plan

to

broadcasters

FCC POWER,
VHF MAKES
break down 13 of the 25 Class 1A clear
channels and to deintermix eight markets by withdrawing their vhf channels.
The committee was shocked last September when the commission announced its plan to break down the
clears, and thus resolve a 16-year-old
issue. The committee had expressly
asked the FCC not to take any action
until Congress had an opportunity to
act on a number of bills that would
prohibit the clear-channel breakdown.
Congress, however, can still reverse the
FCC decision by passing the pending
legislation.
All-Channel-Set Legislation ■ The deintermixture move has aroused considerable opposition among congressmen,
including several on the House Commerce Committee, whose home districts would be affected by the proposal.
And nine bills have been introduced
either to block implementation of the
plan temporarily or to limit the FCC's
power to shift a station from a vhf to
a uhf band.

busy

'62 VITAL
Tied in with this issue is another of
the FCC's controversial plans to solve
the vhf-uhf dilemma — its proposal to
require set manufacturers to build only
all-channel television receivers. The
commission has requested this legislation, and five of the bills that would
block the deintermixture plan incorporate it as an alternative method of encouraging the growth of uhf.
Probably the most significant broadcasting measure to be debated this year,
however, will be the FCC-drafted bill
to grant the commission regulatory
power over the networks. Sen. John
O. Pastore (D-R.I.), chairman of the
Senate Communications Subcommittee,
introduced the bill (S 2400) for the
commission, and has indicated that
hearings on it will be held shortly after
the commission completes its own network programming hearing, scheduled
to begin Jan. 23. Bills to regulate or
license the networks are pending before
the House Commerce Committee, but
Sen. Pastore's group is expected to take

McCormack
noncommittal
on House
radio-tv coverage
conflicting, speculation as to what
Rep. John W. McCormack (Dthe chamber, his swearing-in and his
remarks.
Mass.) may be House Speaker in
will be Rep. McCormack's position.
Some have predicted that opening
everything but name, but until the
In ruling against radio-tv coverage of committee hearings, Speaker
formality of his election is disposed
committee hearings to electronic
Rayburn had maintained that the
of on Wednesday, he refuses to say
journalists would be one of his first
rules of the House do not provide
acts as Speaker; others that he would
what his position will be on a question that has tantalized radio-tv
for such coverage and that, as a rego slow about overturning any Rayburn ruling.
sult, it could not be allowed. But
journalists for months — whether he
he also made sure the rules were not
will reopen committee hearings to
Although he is keeping radio-tv
changed to authorize such coverage.
the cameras and microphones.
newsmen in suspense on this quesThis was the case last year, shortly
He did say last week that, as
tion, Rep. McCormack said he has
after the 87th Congress convened,
already
approved,
in
principle,
their
Speaker, he would be "constrained to
when the Democratic majority on the
request
to
cover
some
of
the
new
follow" the late Speaker Sam RayRules Committee accepted his wishes
session's opening-day ceremonies in
burn's interpretation of the rules of
and killed a resolution to permit
the House chamber.
the House — an interpretation that
barred cameras and microphones
radio-tv coverage (Broadcasting,
This Session Different ■ Normally,
Feb. 27, 1961).
from committee hearings.
cameras and microphones are seen
The last time broadcasters covered
But he quickly added that he
in the House only at the start of a
committee
hearings was during the
would not indicate his own feelings
new Congress or during a joint session
of
House
and
Senate
—
never
at
83rd Congress, 1953-54, when the
on the matter "until such time as a
Republicans controlled the House
the start of a second session, which
parliamentary inquiry" about the
will
be
the
case
Wednesday.
But
the
and
Rep. Joseph Martin (R-Mass.)
rules is raised in the House. "It
was speaker.
would be as improper as a judge
fact that a new Speaker will be
sworn in makes this time different
Under his interpretation of the
commenting on a case before it is
rules, committee chairmen decided
from
past
second
sessions.
presented," he said.
for themselves whether to allow
Two months ago, Rep. McCorDetails of what radio-tv coverage
mack had indicated he would not
radio-tv coverage. This is the way
will be permitted were not yet worked
the matter is handled in the Senate.
reverse the Rayburn ruling, at least
out at week's end between Rep. McAnd this, it is believed, is the kind
for the present (Closed Circuit,
Cormack and representatives of the
of
ruling Rep. McCormack will issue
Nov. 13, 1961). But that was beHouse radio-tv gallery. But it was
—
if
he rules in favor of the elecunderstood the coverage would infore Speaker Rayburn's death. Since
then, there has been considerable, if
tronic journalists at all.
clude Rep. McCormack's entry into
50
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Rep. Harris
the lead in the matter in this session.
The Senate Juvenile Delinquency
Subcommittee, whose hearings on television sex and violence produced headlines last summer, has yet to complete
its work. A number of highly secret
executive sessions involving top NBC
officials were held last fall, but more
public sessions are being prepared. (See
story, page 52). Sen. Thomas Dodd
(D-Conn.), subcommittee chairman,
says he has been convinced by the testimony of social scientists that television
can contribute to the growth of juvenile
delinquency, and he is now out to fix
responsibility — and pin down the reasons— for the injection of sex and violence in television programming.
Broadcast Ratings ■ Another potentially explosive hearing in preparation
has as its center broadcast ratings and
their use. The House Regulatory Agencies Subcommittee has been investigating this matter for months. The announced purpose of the probe is an
examination of the way ratings are used
by broadcasters, advertisers and others.
But the proposed hearings are also expected to publicize cases of alleged rigging by some smaller rating companies
in certain cities. The ratings question
may come up in the Senate, too, where
the Communications Subcommittee is
awaiting the results of a rating study
being made by the Federal Trade Commission. The FTC took over the study
two years ago after preliminary work
had been done on it by the subcommittee staff.
Legislation providing federal aid for
educational television, which has been
introduced in three previous Congresses,
will probably make it through the legislative mill in this session. The Senate,
as it has three times previously, in the
first session passed a proposal by Sen.
Warren G. Magnuson (D-Wash.) to
grant each state up to $1 million for
educational television facilities. The
House Commerce Committee approved

Sen. Pastore

Sen. Magnuson

a more modest $25,500,000 bill requiring state-matching funds. The bill (HR
132), supported by the administration,
is now in the Rules Committee, but it
is expected to be approved there and,
eventually, on the House floor as well.
Favorable action is likely also on
legislation liberalizing the equal-time
provision of the Communications Act
to enable broadcasters to give free time
to major political party candidates without worrying about equal-time demands
from splinter groups. The only question is how far Congress will go. Sen.
Magnuson, chairman of the Commerce
Committee, has introduced legislation
(S 204) to make permanent the 1960
suspension of the equal-time provision,
which applied to presidential and vice
presidential candidates only. Sen.
Pastore later introduced a broader bill
(S 2035) applying to congressional and
gubernatorial candidates as well. Hearings on both will be held by Sen. Pastore's subcommittee.
Meanwhile, a report bearing on this
matter is now being completed by the
Senate Watchdog Subcommittee, composed of three members of Sen. Pastore's group. The Watchdog unit, set
up to keep an eye on broadcasters during the 1960 campaign, held hearings
last spring on complaints that some radio and television stations were guilty
of political bias. The subcommittee's
report, which is expected to include
legislative recommendations, is scheduled to be filed this week.
Communications Satellites ■ Another
issue sure to stir considerable controversy involves the proposed U. S. space
communications system. The plan submitted to the FCC by private industry
— which provides for ownership by private international carriers — failed to
arouse any enthusiasm among administration officials, and the White House
is expected to submit a proposal of its
own. But in the meantime, congressional forces favoring private owner-

Sen. Dodd

ship and others advocating government
ownership are jockeying for position in
anticipation
of an all-out legislative
battle.
Legislation to give the FTC new
cease and desist powers is expected to
come up again in the House, but
chances of passage seem poor. The bill,
requested by the commission, would
empower it to issue a stop order, pending completion of proceedings against
a company accused of violating federal
trade laws. It is backed by the President, but members of the House Commerce Committee, in hearing last August, appeared almost unanimously opposed to it.
A number of other matters affecting
broadcasting are likely to develop in the
new session. They include the FCC's
request for:
■ Regulatory authority over catv systems.
■ Some control over trafficking in
station sales.
■ Power to require licensees to maintain and illuminate abandoned radio
towers (this proposal passed the Senate
in the last session but remained in Committee in the House).
■ Power to invoke summary judgment procedure in certain cases.
■ Authority to reopen a record to
hear new evidence after a decision has
been reversed by the courts and remanded to the commission.
In addition two congressional subcommittees, not otherwise regarded as
having any particular interest in television, are expected to continue probes
of the industry begun in the first session.
A subcommittee of the House Small
Business Subcommittee is looking into
charges that industry practices tend to
discriminate against small advertisers
seeking to buy prime time. And a subcommittee of the House Un-American
Activities Committee is investigating alleged Communist infiltration of radio
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and tv technical positions.
The session will, said one Capitol Hill
observer, be a busy one, possibly a productive one so far as broadcast legislation is concerned. But if nothing else,
the variety of bills and planned investigations indicates Congress' fascination
with television in all its ramifications remains undimmed.
First catv

microwave

to be granted

by FCC

The first grant of a private microwave
system to bring tv signals to a community antenna system is on the way.
The FCC last week instructed its
staff to grant the application of Community Television Systems of Wyoming
Inc. for a privately owned microwave
system to bring the programs of two
Denver, Colo., stations (KRMA-TV
and KTVR [TV]) to the catv operation
in Casper, Wyo. There was no objection to the grant on the part of KTWOTV Casper.
Last month the FCC decided that
the impact on local tv stations would
be a consideration in considering microwave applications to bring multiple tv
signals from distant cities to catv systems (Broadcasting, Dec. 18, 1961).
The Wyoming application proposes to
carry the Denver signals a distance of
about 200 miles via a three-hop relay
system using 12,000 mc.
FCC

offers

on global

early views

frequencies

Preliminary views covering future international frequency allocation changes
for the radio astronomy service were
adopted Jan. 4 by the FCC. Comments
are invited up to Feb. 16.
The FCC also proposed amendment
of domestic allocations to set aside
bands promising to be most useful for
astronomical observation. Comments also were invited on this separate action.
A third invitation for comments covers proposed rules which would bring
annual reports to the FCC from radio
astronomy observatories for forwarding
to International Telecommunications
Union. The three FCC proposals are
designed to expand radio astronomy
allocations beyond the Geneva Radio
Allocations and the FCC's Dec. 1,
1961, amendment to the national table
of frequency allocations.

FCC

denies

WNOK-TV

plea

WNOK-TV Columbia, S. C, has
been denied FCC reconsideration of the
Commission's Nov. 15, 1961, order extending to Feb. 5 the time for filing
comments and March 9 for replies in
the Columbia deintermixture proceeding. WNOK-TV also was denied a request for more time to file opposition
to a petition by WIS-TV Columbia.
52 (GOVERNMENT)
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West

MAKERS

coast

program

firms

TO

FACE

expected

DODD

to testify

before Senate subcommittee at end of January
After five months in which their only
members indicated some might be rehearings were held behind sealed doors,
the Senate Juvenile Delinquency SubIn its hearings last summer, the subcommittee iscoming out into the open
quested.
committee, headed by Sen. Thomas
again in its probe of tv sex and vioDodd
(D-Conn.),
showed episodes
lence. The public hearings, expected
from
a
number
of
westerns
and actionto start around the end of January,
adventure series as examples of what
will involve west coast studios and
independent producers who feed the
it considered television's undue emphasis on sex and violence. The subcomthree networks. Sessions are expected
mittee also strung together several reels
to be held in Washington.
of teasers and trailers from various
The subcommittee refuses comment,
shows which served to enlighten the
but Screen Gems, Warner Bros., and
audience in the hearing room with
20th Century Fox have acknowledged
fleeting scenes of alluring women, barthat they are among the companies
room brawls and cops-and-robbers gun
whose files and records for various
series have been subpoenaed. One profights.
Who's Responsible ■ The hearings,
ducer said to be involved is Quinn
which were launched last summer with
Martin, formerly executive producer of
the announced purpose of determining
The Untouchables, and now head of
whether tv sex and violence has a
Q. M. Productions.
harmful effect on youthful viewers,
The shows in which the subcomhave long since veered off into a search
mittee is reportedly interested are
for the reasons — and the individuals —
Screen Gems' Route 66, 20th's Bus Stop
behind that type of programming.
(particularly "A Lion Walks Among
The subcommittee has subpoenaed
Us," the controversial episode starring
the west coast film makers' records —
Fabian), Warner's 77 Sunset Strip and
which sources said were due in WashThe Untouchables, and Mr. Martin's
The New Breed.
ington last Thursday — in hopes they
would throw some light on the personAlthough most of the shows thus far
mentioned appear on ABC (Route 66
alities, thinking, pressures and attitudes behind shows the congressmen
is CBS), it is believed that programs
regard as particularly vulgar or violent.
featured on all three networks will be
Sen. Dodd decided on this approach
brought into the hearings. The sublast summer after hearing conflicting
committee has not yet asked for any
testimony
from network officials, tv
program films, but subcommittee staff
writers and producers as to which
creative or economic factors were responsible for offensive shows.
Ad counselor bill pends
Subpoenas last July produced a
small mountain of memoranda, scripts
Charles Edward Chapel, member of the California State Legisand other documents which proved emlature from Redondo Beach, has
barrassing to some industry officials.
One batch of memos indicated NBC
announced plans for forming a
executives were interested in injecting
citizens advisory committee to
more sex into the Man and the Chalstudy proposals for a bill to license advertising counselors in
lenge series, produced for the network
California. Mr. Chapel said he
is inviting representatives of the
by Other
Ziv-UA.memos involved The Untouchables. One Jan. 1960 communiconsuming public, business and
civic organizations, advertising
cation signed by Mr. Martin, who was
then executive producer of the series,
media and advertising practitioners to serve on the committee.
complained about the repetitiousness
of
men being run down by automobiles
"I hope all persons interested
in this proposed bill, which is dein the series. "I like the sadism," the
signed to protect the public and
memo said, "but I hope we can come
the media by establishing enforceup with another approach to it." Since
reading the memo, the subcommittee
able standards of conduct and
has indicated interest in Mr. Martin.
proficiency
among
those who
counsel others in advertising, will
Fm-tv standards finalized
give the committee the benefit of
Fm and tv standards in Part 3 of
their views," Mr. Chapel said. He
invited interested persons and orthe FCC rules were finalized Jan. 4
ganizations towrite to him, P.O.
following rulemaking. The new proBox 327, Redondo Beach.
visions allow fm and tv stations to determine aural power by direct measureBROADCASTING, January 8, 1962
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ment or the prescribed indirect method;
clarify specifications for frequency response in vicinity of the color pass
band; relax rules for reduced-power operation so the Commission need only be
notified if the required minimum operating schedule cannot be maintained
and provided the period is not over 10
days; abolish reference (Sec. 3.689 [a]
[1]) to standard black television picture, adding language specifying form
and amplitude of modulating signal
when determining operating power of
visual transmitter.
FCC

finds

reopens

new

Florida

data,
case

A hearing for ch. 6 Perrine, Fla., was
ordered reopened last week when the
FCC sent the whole case back to the
hearing examiner with orders to examine allegations of log concealment
and faked letters made against the president of what was up to then the leading applicant.
In its order last week, the FCC vacated aSept. 12, 1960, initial decision
recommending the grant of ch. 6 in
Perrine to South Florida Amusement
Co., and denying applications by Publix
Television Corp. and Coral Television
Corp.
South Florida, which owns a theatre
in the Miami area, is headed by Sherwin Grossman; Coral, composed of local businessmen, is headed by Leon
McAskill, printing and publishing.
The charges concern the program
logs of ch. 17 WBUF (TV) Buffalo,
N.Y., at one time owned by Mr. Grossman and his associates, and the allegations that letters by Buffalo organizations sent to the FCC in behalf of
deintermixture of that city were actually typed and signed by WBUF personnel without authorization of the organizations involved. WBUF was sold
to NBC in 1955; it surrendered its license in 1958. Questions were raised
by Coral and the FCC's Broadcast Bureau.
Commissioner T. A. M. Craven did
not participate in this action.
WIOS to quit
Roger S. Underhill, owner of
WIOS Tawas City, Mich., has informed the FCC he is closing
down his station Jan. 13 unless
the commission acts on the application for sales of the 1 kw daytimer (on 1480 kc) to Superior
Broadcasting
Co. Mr.
notification came
one Underbill's
week after
the FCC issued its final decision,
revoking his license for the Tawas
City station (Broadcasting, Dec.
25, 1961).
54 (GOVERNMENT)

TRAFFICKING

BAN

APPROVED

Plan to restrict 'dealing' in station sales
modified from 1960 proposal, covers am,
The FCC has decided to put a hobble
on station trading — but it won't be
as confining as at first proposed.
The commission last week announced
that it has instructed its staff to write
an order to require a hearing on station
sales where the broadcaster has held
the station for less than three years.
But, it was announced, some changes
would be made from the terms first proposed in December 1960.
The proposed rule-making, opposed
by virtually all broadcasters and their
legal counsel, would have required a
full-scale public hearing when a station
is sold if it has not been owned by the
seller for at least three years or when
a major change in the station's facilities
has been approved in the last three
Among the changes approved last
years.
week by the FCC is a revision of the
facilities-change tenure. When a station, already owned for three or more
years, has been granted a change in
facility and that change has been accomplished, the three-year term will run
from the date of the station's original
construction permit; when it is still only
a piece of paper, however, the three
years will run from the date of the modification cp. This, it was explained, is
to forestall owners from selling a piece
of paper.
Originally, it is understood, the rule
was written to apply to am radio stations only. In the revisions approved
last week, the rule will apply to all
broadcast properties — am, fm and tv.
The FCC vote to issue the original
1960 proposed rule-making was 5-2.
Commissioners Rosel H. Hyde and
T. A. M. Craven dissented. The vote
last week, which of course is not official and was not divulged, was the
same.
Announcement of instructions includes the usual warning that it does
not constitute commission action, and
that a different result may be reached
when the formal document is before the
FCC.
Trafficking Issue ■ Originally proposed as an anti-trafficking measure, the
prospective new rule is aimed at the
wheeling and dealing transactions prevalent some years ago by which a purchaser bought a station and within a
year or 18 months resold it to a new
buyer. This practice has been criticized
not only by FCC members but also by
congressmen and senators.
In the early post-war years, the commission instituted the "Avco" rule also

fm, tv

aimed at trafficking in licenses. This
required a broadcaster selling his station to advertise and permit anyone
meeting his sales terms to come in and
be heard by the FCC in opposition to
the buyer he had chosen. The rule was
repealed by the 1952 McFarland Act
amendments.
Opposition to the proposed threeyear rule was virtually unanimous by
all facets of the broadcasting industry.
The main objections were that the
FCC's approach is unnecessary, illegal,
unconstitutional and would stifle free
enterprise and add cumbersome burdens
to the already overburdened FCC.
Above all, it was stressed, the proposal
would not stop trafficking.
The commission, it was held, already
has the power to institute a hearing
where it suspects trafficking. There's
no need for an arbitrary rule on the
subject.
Corinthian

to test

NLRB boycott stand
The tolerant attitude of National Labor Relations Board toward boycott
pressures by unions against sponsors is
due for a test in the federal courts.
Last week Corinthian Broadcasting
Corp. filed an action in the U. S. Court
of Appeals, San Francisco, from a decision handed down Dec. 28 by NLRB.
This decision held union pressures designed to scare advertisers away from
KXTV (TV) Sacramento, Calif., were
not violations of the labor law (Broadcasting, Jan. 1 ).
The appeal contends the NLRB decision was wrong on several grounds
and was arbitrary and capricious. The
case is expected to provide a searchingtudelegal
review
the NLRB's
toward
union ofboycotts
directedattiat
business interests other than a primary
employer.
FCC

denies

single sideband

The two-year fight by Kahn Research
Labs to persuade the FCC to permit
am stations to use the "compatible single sideband" system of modulation
ended last week when the FCC denied
the Dec. 21, 1959 petition.
The commission's order, which also
terminated its inquiry into the subject,
said the FCC has concluded Kahn did
not make a sufficient showing and there
is not enough interest by broadcasters
or the public. The FCC also said that
the system does not conform to the
definition in the North American Regional Broadcasting Agreement.
BROADCASTING, January 8, 1962
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'Underdog' wants to
debate Taft on tv
The faith that political underdogs
have in television debates as a great
leveler was indicated again last week
in a challenge sent to Robert A. Taft
Jr., secretary of Taft Broadcasting Stations and Republican candidate for
congressman-at-large from Ohio.
The challenge, to a series of tv debates, was issued by Alan F. Reeves, a
native of Cleveland and a Commerce
Dept. official, when he announced his
candidacy for the congressional seat.
Mr. Taft, son of the late senator,
is Republican leader of the Ohio House
of Representatives and a vote-getter of
proven ability.
"I know I will be the underdog,"
Mr. Reeves told reporters. "That's one
reason I am asking Taft to debate with
me." There was no word at week's end
as to Mr. Taft's reaction.
FTC

warns

Jerrold on antenna

The Federal Trade Commission

has

charged Jerrold Electronics Corp., Philadelphia, with misrepresenting the nature and effectiveness of its "Tv Receptor." The device is an attachment
for tv receivers which acts as an indoor antenna. The FTC complaint alleges that the Tv Receptor is not su-

perior to rabbit ear indoor antennas,
that it is not equal to nor does it outperform outdoor or rooftop antennas in
many locations as claimed in nationally
circulated advertisements. The product,
the FTC says, is not an antenna, is not
adjustable, does not have a tuning device and does not utilize the wiring
system of a home or an apartment as
an antenna. Jerrold has 30 days to
answer the complaint.
FCC

acts

involving

in cases
tv changes

FCC action was taken Jan. 4 in a
series of cases involving allocation of
tv channels in several markets. Television Broadcasting Circuits was denied
a rulemaking petition to assign ch. 25
to Tuscaloosa, Ala., since it is in conflict with a proposal to assign the channel to Huntsville or Hamilton, Ala.
The commission invited comments on
proposed rulemaking that would move
ch. 3 from Sterling, Colo., back to
Cheyenne, Wyo. The action was requested by Steuer Broadcasting Co.,
holder of a cp for KHQL-TV on ch. 3
at Sterling. The channel originally was
assigned to Cheyenne but was moved to
Sterling in 1957.
Additional comments were invited in
connection with proposed deletion of
ch. 19 from Palm Springs, Calif., and

its assignment to Indio, same state. The
proposed rulemaking would be subject
to coordination with Mexico and involves shift of ch. 27 from San Diego
to Palm Springs. Unless interest is
shown, the FCC will defer action on
making a substitute uhf channel available for San Diego until decisions are
reached in Docket 14229 covering future methods of assigning stations on
uhf channels.
Comments were invited to proposed
rulemaking that would shift ch. 14 from
Modesto to San Mateo, Calif., reserving
it for noncommercial educational use.
The move was asked by National Educational Television & Radio Center
which said College of San Mateo would
apply for it. No ch. 14 commercial
application has been filed at Modesto.
The

FCC

last week...

■ Granted request of Storer Broadcasting Co. to change WMGM
New
York call letters to WHN, used by
station for 26 years before being
changed to WMGM
by Loew's Theatres Inc., which was affiliated with
MGM Pictures. Storer bought New
York independent for $11 million and
part of the contract was the change in
call letters (Broadcasting, Dec. 25).
Commissioner Robert T. Bartley dissented; he saw no reason to change
present policy prohibiting the issuance
of three-letter calls.
■ Renewed the licenses of WOPA-AMFM Oak Park, 111. There was question
of technical violations as well as service
to community, but the commission ma-

IREASHOW

jority considered the station's answers
as satisfactory. Commissioner Robert T.
Bartley dissented; he felt there should
be more followup on these matters.
■ Renewed the licenses of three stations, but included proviso that actions
are without prejudice to other proceedings involving these stations:
WKRC-TV Cincinnati (subject to interference from station on ch. 1 1 Dayton, Ohio, if assignment of ch. 1 1 to
Dayton is ordered) ; WTVP (TV) Decatur, 111. (subject to final determination of ex parte hearings regarding ch.

presenting

"THE

COLDER

AGE

OF

9 Orlando, Fla.), and WOKY Milwaukee, Wis. (subject to outcome of private
suit in New York District Court in-
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World's Largest Library of
SOUND EFFECTS RECORDS
Write for free catalog covering
every needed
sound
effect —birds,
airplanes, autos,
animals,
crowds, industrial, marine, trains,
war,
guns, weather,
— also
background
and moodweird
music.
FLORMAN & BABB, Inc.
Dept. H,68W.45th St., N.Y.36, N.Y.
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EQUIP.
Tv

picture

planned

&

ENGRG

relay test

for satellite

The "Telestar" communications satellite AT&T plans to orbit this spring
will be used to test out the relaying of
television pictures too. This became
known last week when details of modifications being made at the Bell Telephone Labs, space communications
center at Holmdel, N.J., were released.
The station, used in 1960 for voice
and teletype tests with the passive satellite, Echo, will be used in conjunction
with Bell's transmitting station near Andover, Me.
The Telestar satellite, which is expected to be about 3 ft. in diameter,
will travel up to 3,000 miles above the
earth. It will be launched from government facilities, presumably at Cape Canaveral, but AT&T will pay for the
use of the launch facilities and the
rocket carrying the privately built satellite.
Page gets VOA
A

relay contract

$7 million contract to build the

Voice of America's powerful new midAfrican relay station near Monrovia,
Liberia, has been awarded to Page
Communications Engineers Inc., a subsidiary of Northrop Corp. The new
relay station due to begin operating
in August 1963, will pick up VOA
broadcasts beamed from the United
States and will rebroadcast them to
Africa, parts of Central Europe and
the Middle East on six 250 kw and
two 50 kw transmitters. The contract
awarded to Page, totaling $7,373,000,
calls for installation of equipment,
erection of antennas, building of transmission lines and construction of
buildings. Total cost of the new facility, including site clearance, access
roads, and power supply, is estimated
at $13,867,000.
Technical

topics...

Tube sales up ■ Electronic tube sales
by Westinghouse Electric Corp. in 1961
gained 12% over the previous year. An
advance of about 10% in power, receiving and tv picture tubes is anticipated
by Westinghouse in 1962, according to
B. W. Sauter, general manager, electronic tube division.
Emerson's earnings ■ Emerson Radio
& Phonograph Corp. earnings for the
fiscal year ended Oct. 31, 1961, rose to
$1,851,684 or 84 cents a share from
$1,686,568 or 76 cents a share in the
comparable period of 1960. Net sales
for fiscal '61 increased to $70,903,466
from $63,776,658 in the previous year.

GOSPEL

-

TRAIN

joe Eodf to

GOSPEL TRAIN (9:30 AM to 12:30 PM) is
first in every one of its half-hour segments
across the board. Its cume is almost double
that of the next nearest station in the
Negro market — and larger than both other
Negro stations combined!
Being first is the story of WLIB from signon to sign-off practically every moment of
the day. The Oct. Negro Pulse gave it 20
out of a possible 26 FIRSTS ACROSS THE
BOARD! And it was tied for first in three
more!
This extraordinary record of achievement was won by a policy of programming that
integrates the station completely with the vital Negro Community it serves.
Advertisers have found this policy pays off, too. WLIB has more national advertisers
than any other Negro Station in New York.
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PROGRAMMING

A
FEW

mid-season
PROGRAM

CHANGES

The

television networks' programming face as shown to viewers last
October is still recognizable at mid
season, though a little battle scarred.
Despite some casualties and disappointments, each of the networks can
lay claim to current strong points on its
schedule:
ABC-TV picks Ben Casey and Target:
The Corrupters from this season's new
entries, and adds Naked City, 77 Sunset Strip, Rifleman and the Lawrence
Welk Show as remaining heavies. Next
season, the network has Wagon Train
wheeling in from NBC-TV, and in its
situation comedies, Flintstones continues strong while the usual favorites The
Real McCoys and My Three Sons on
the Thursday night schedule have managed to steady themselves against this
season's "hit" Dr. Kildare on NB^-TV.
CBS-TV's power this season has
come from The Defenders, considered
as a standout among its new entries,
and from such constant audience getters
as the Ed Sullivan Show, Garry Moore,
Perry Mason and Gunsmoke.
In the situation comedy area, programs such as Dennis The Menace and
Andy Griffith are strong. The network
also found several of its specials, in-

Here are the next 10 days of network color
shows (all times are EST).
NBC-TV:
Jan. 8-12, 15-17 (10:30-11 a.m.) Play Your
Hunch, part.
Jan. 8-12, 15-17 (11-11:30 a.m.) The Price
Is Right, part.
Jan. 8-12, 15-17 (12-12:30 p.m.) Your First
Impression, part.
Jan. 8-12, 15-17 (2-2:30 p.m.) Jan Murray
Show, part.
Jan. 8, 15 (8:30-9 p.m.) The Price Is Right,
P. Lorillard through Lennen & Newell; American Home Products through Ted Bates.
Jan. 8-12, 15-17 (6-6:30 a.m.) Continental
Classroom, contemporary mathematics.
Jan. 8-12, 15-17 (6:30-7 a.m.) Continental
Classroom, American government.
Jan. 8-12, 15-17 (11:15 p.m.-l a.m.) Jack
Paar Show, part.
Jan. 9 (7:30-8:30 p.m.) Laramie, part.
Jan. 10, 17 (10-10:30 p.m.) The Bob Newhart Show, Sealtest through N. W. Ayer.
Jan. 10, 17 (10:30-11 p.m.) David Brinkley's
Journal, Douglas Fir Plywood through Cunningham & Walsh; Pittsburgh Plate Glass
through BBD0.
Jan. 10, 17 (9-10 p.m.) Perry Como's Kraft
Music Hall, Kraft through J. Walter Thompson.
58

look
PLANNED

at
BY

the

tv

GENERALLY

cluding "The Power and The Glory,"
the Westinghouse dramas and the Danny Kaye show, providing excitement
this season.
NBC-TV checks off these regular
series as particularly strong: Hazel, International Showtime (surprise showing), Dick Powell Show, Dr. Kildare,
Walt Disney, Car 54, Where Are You?,
Sing Along With Mitch and Bonanza.
Significantly all except Mitch and Bonanza are new series, though both are
in new time periods this season.
Most Return ■ Most if not all of
the above mentioned shows are expected
to return next fall. Here is a general
rundown on the current nighttime schedule, including some future prospects.
Sunday: ABC-TV has its problems,
may discard Follow The Sun and even
Lawman. Bus Stop is a near-certain
casualty. There is talk of feature movies
(Metro-Goldwyn-Mayer has presented
an offer to "double feature" that night)
starting either this spring or next fall,
but the network is luke warm. CBSTV looks firm with what it has, though
General Electric Theatre (at 9 p.m.) is
said to be shaky. NBC-TV's lineup has
no rough spots foreseeable just now,
except perhaps DuPont Show of the

Jan. 11 (10-11 p.m.) Sing Along With Mitch,
Ballantine through William Esry, Buick
Esty.
through Burnett and R. J. Reynolds through
Jan. 13 (9:30-10 a.m.) Pip the Piper, General Mills through Dancer-Fitzgerald-Sample.
Jan. 13 (10-10:30 a.m.) The Shari Lewis
Show, Nabisco through Kenyon & Eckhardt.
Jan. 13 (10:30-11 a.m.) King Leonardo and
His Short Subjects, General Mills through
Dancer-Fitzgerald-Sample.
Jan. 13 (7:30-8:30 p.m.) Tales of Wells
Fargo, part.
Jan. 14 (3:45 p.m.-concl.) Pro Bowl Game,
L&M through J. Walter Thompson, General
Motors through Campbell-Ewald, Carter
Products through Sullivan, Stauffer, Colwell
& Bayles.
Jan. 14 (6-6:30 p.m.) Meet the Press, co-op.
Jan. 14 (7-7:30 p.m.) The Bullwinkle Show,
General Mills through Dancer-Fitzgerald-Sample; Beech-Nut Gum through Young & Rubicam.
Jan. 14 (7:30-8:30 p.m.) Walt Disney's
Wonderful World of Color, RCA and Eastman Kodak through J. Walter Thompson.
Jan. 14 (9-10 p.m.) Bonanza, Chevrolet
through Campbell-Ewald.
Jan. 14 (10-11 p.m.) Theatre '62, American
Gas Assn. through Lennen & Newell.

lineup

CONTENTED

NETWORKS

Week presented at 10 p.m.
Monday: ABC-TV already has tipped
its hand for next season. It will move
Ben Casey up an hour to 9, and expects
a new show, Going My Way (with
Gene Kelly) to fill the current Casey
spot at 10. This leaves the future of
Surf side Six (now at 9) in doubt. CBSTV has two weak points: Pete & Gladys
and Window on Main Street, (now
filling 8-9). NBC-TV's lineup that
night is problematical— National Velvet, 87th Precinct and Thriller at one
point or another this season have been
suspect.
Tuesday: Bachelor Father seems
doomed on ABC-TV, and Ichabod and
Me on CBS-TV is sure to be off the air
next season regardless of its sustaining
power now. NBC-TV's weakest spot is
Cain's Hundred at 10, although that
program, which had a near disastrous
start this season, has been gaining attention.
Wednesday: The highpoint change
on ABC-TV has been Steve Allen's
departure at mid-season and the move
of Straightaway into the 8-8:30 period
following news programming (specials
followed by a new show featuring
Howard K. Smith). But Straightaway
probably won't be returning next season, and Top Cat that night is on the
fence. CBS-TV already may have earmarked The Alvin Show for departure
next season. The network earlier this
season moved the faltering Gertrude
Berg show into a new period on Thursday. Dick Van Dyke, moved from Tuesday to Wednesday, is being watched
closely. NBC-TV may reprogram this
whole night: Wagon Train is going to
ABC-TV, Joey Bishop is not among the
strong program set, Perry Como may go
on the alternate or occasional show
route, Bob Newhart is in the so-so class
and Brinkley's Journal is at 10:30.
Thursday: The weak sisters on ABCTV are Donna Reed and Margie (the
network insists The Untouchables will
be back for another season). CBS-TV's
Investigators already is a casualty and
Gertrude Berg seeks her diploma from
the network that night, while Bob Cummings Show probably won't last the
season. The new Alfred Hitchcock
Show, which CBS-TV last week confirmed would be expanded to an hour
next season, may be slotted on Thursday night. Frontier Circus is shaky and
the new Groucho Marx show is just coming in for a try out. NBC-TV is strong.
Friday: The early part of this night
BROADCASTING, January 8, 1962

s very uncertain for ABC-TV. Music
>rogramming is temporarily filling the
:30-8 gap caused by Straightaway's
hifting to Wednesday, and Hathaways

3 suspect. CBS-TV's current weakness
hat night is Father of the Bride and
■JBC-TV is moving Here and Now out
if the 10:30 period and replacing it
/ith the Chet Huntley show that had
een on Sunday afternoon.
Saturday: Calvin and the Colonel,
/hich was moved from Tuesday to
ermit The New Breed to take another
rack at ratings in an earlier time perid, has to make good or depart for
ertain (Calvin and Room For One
iore are filling the hour starting at
:30 formerly filled by Roaring 20' s,
mid-season casualty). CBS-TV and
JBC-TV have no violent complaints
lat night. NBC-TV's movies reported/ are on the fence though advertisers
ontinue to buy into each show.
MBC

to

)rogram

present
hearing

NBC-TV and NBC Radio will pre;nt three special programs covering
le highlights of the forthcoming FCC
earing on television programming and
ractices, which begins in Washington
n Jan. 23. The tv programs will be
arried on successive Sundays — Jan. 28,
:30-7 p.m., and Feb. 4 and Feb. 11,
-5:30 p.m. The radio highlights will
e broadcast on the same three dates

:om 9:05-9:30 p.m.
The heads of the three major net'orks will testify before the seven FCC
ommissioners during this final phase

f the hearings. The commission's proram inquiry was initiated four years
go, and in earlier sessions, advertising
gency, advertiser and programming
xecutives appeared.
ABC and CBS spokesmen said they
lan to cover the hearing on their reglar news programs, although a CBS
fficial said the network is "considering
special program."
William R. McAndrew, executive
ice president, NBC News, said: "The
ublic has an intense interest in quesons relating to television programling, and on the basis of our news
ldgment, we believe this hearing warints coverage through the type of prorams we are scheduling. These special
rograms will provide the public with
n intimate and detailed view of the
roceedings."
IBC-TV

sets blaze of color

Three color days (and nights) offerig 30 hours of color broadcasts have
een scheduled by NBC-TV for Feb.
, 7 and 10. More than 75% of the
etwork's
programs
e broadcast
in color.on those dates will
ROADCASTING, January 8, 1962

Coverage

for 18 straight

KVIE (TV), Sacramento, Calif.,
etv station, received a special commendation from Gov. Edmund (Pat)
Brown for its full day live telecast
of a controversial freeway hearing
late last month. KVIE, using equipment borrowed from KCRA-TV,

THE

LAUGH'S

Five new

THE

tv series gamble

hours
KXTV (TV), both Sacramento,
KOVR (TV) Stockton-Sacramento
and that the Army's signal depot,
telecast the proceedings for 18 consecutive hours. Photo above shows
the camera work at a highspot of
the hearing.

THING

AT

on perservering

Desilu has its chips on comedy as
the thing for the coming season. Five
tv pilots to be filmed in January and
a new movie to go into rehearsal in
March, adding up to an all-time high
production schedule of $2 million in
the first quarter of 1962, are all comedies. Announcing the new schedule,
Desi Arnaz, president of Desilu Productions, called it "our most ambitious
production program in a decade. . .
If current plans are fully implemented
for the 1962-63 production years, it
will represent 275 half-hours of tv programming with a gross value of $14
The tv projects include:
million."
The Victor Borge-Desilu Comedy
Playhouse, a comedy-anthology series
of 39 shows made in association with
CBS-TV, starring the Danish pianistcomic as host-narrator-performer. Jerry Thorpe, Desilu vice president in
charge of programming, will supervise
production, which begins Jan. 8.
Fair Exchange, a one-hour situation
comedy series with U.S. and British
locales, created and produced by Cy
Howard, written by Artie Julian and
William Templeton. Starring will be
Eddie Foy Jr., Audrey Christie, Brenda
Scott, Flip Mark and English actors

DESILU
funny

bone

Victor Maddern, Diana Chesney, Judy
Carne and Dennis Waterman. Filming
starts Jan. 9.
The Two of Us, a half-hour comedy
series in color, combining live action
and animation, Elliott Lewis and
Claudio Guzman will co-produce the
series, written by Artie Julian. The
stars are Pat Crowley, Russ Brown and
Bill Mumy. Mr. Guzman directed the
pilot, which has been completed.
Swinging Together, a half-hour situation musical comedy series to be
produced by Howard R. Kreitsek in a
co-production deal with Ludlow Pro2.
ductions. Bobby Rydell stars with James
Dunn as co-star. Filming started Jan.
College Humor, a half-hour situation
comedy with music to be made in
association with Essex Productions and
produced by Howard W. Koch. Phillip
Lindsay and Dennis Crosby will star
January.
in this series, to be filmed starting midThe Desilu slate also includes a feature motion picture, tentatively titled
"Full House," to star Lucille Ball. Bob
Carroll Jr. and Madlyn Martin are
writing the script, based on a recent
59
news story about a Navy warrant officer widower and father of 10, marry-
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ing a widow, mother of eight. April 2
is the tentative shooting date.
Pilots plus the regular programs,
Desilu-owned and below-the-line series,
will bring January production at the
studio to an all time high of 20 shows
before the cameras at the three Desilu
lots.

'FLAIR'
ABC

SPECIALS

Quick sale
Three days after David L.
Wolper had announced he was
starting production of a tv hourlong documentary, "D-Day," the
program was purchased by NBCTV for broadcast June 3 on the
Dit Pont Show of the Week.

Radio plans features

for monthly

program

service

ABC Radio is putting an extra selling push behind a new concept it has
developed for its Flair program service
heard Monday-Friday, 1-1:55 p.m.
The new concept is the programming of "specials" but not in the tv
sense. The Flair special programming
— tentatively set for an approximate
one-a-month basis — will put aside a full
55 minutes for service features on a
single theme.
Advertisers are being urged to participate, particularly if they sell goods
within the frame of reference of that
particular program.
As explained last week in interviews
with Robert Pauley, president of ABC
Radio, and Jim Duffy, the nework's
national director of sales, the new design will get a try out on Jan. 31 when
the 55-minute network feed will be
devoted entirely to service features dealing with foods. Some future specials
now planned will be built around seasons of the year — for example a fashion show appears assured this spring
before Easter.
Mr. Duffy explained the concept as
having a two-fold selling purpose: attract new advertisers to network radio,
and increase radio use by the advertiser
"heavies."
Mr. Pauley noted that the concept is
a service to the listener primarily. But,
he said, the special format "editorially
conditions" the listener to commercials

CBS-TV, Ziv-UA series
CBS-TV and Ziv-United Artists
are developing a new full-hour tv
series for the 1963-64 season. It
will star George C. Scott (Closed
Circuit, Jan. 1).
Oscar Katz, vice president for
network programs at CBS-TV,
said the proposed programs —
"quality dramas" — will feature
Mr. Scott and that the pilot
film already is being developed.
Ziv-UA will handle the production and CBS-TV has "creative
control." Mr. Scott has co-starred
in The Power and the Glory and
The Picture of Dorian Gray both
on CBS-TV, and in "The Hustler"
currently in theatrical release.
62 (PROGRAMMING)

placed within the special.
ABC Radio has 9 one-minute announcements available for national
sponsorship in the 55 minutes and stations can sell another two announcements locally. A participation costs a
national advertiser $1,400 at the open
rate (one-time, gross) and the show is
claiming
an average 265-station clearance.
Film sales...
Ripcord (Ziv-UA) : Purchased by
Texas Optical Co., Beaumont, for use
on KENS-TV San Antonio. Business
placed through Erwin, Wasey, Ruthrauff & Ryan, Houston.
Everglades (Ziv-UA) : Purchased by
Texas Optical Co., Beaumont, for use
on KFDX-TV Wichita Falls and
KMID-TV Midland, both Texas. Business placed through Erwin, Wasey,
Ruthrauff & Ryan, Houston.
By-Line, Steve Wilson (M&A Alexander Productions) : Sold to Metropolitan Broadcasting System of Manila
for distribution in the Philippine Islands. Program was originally shown
in the U. S. under the title, Big Town.
Space Angel (George Bagnell &
Assoc., Beverly Hills, Calif.): Sold to
WFIL-TV Philadelphia; WNHC-TV
New Haven; WNBF-TV Binghampton,
N. Y.; WFBG-TV Altoona, Pa.;
WLYH-TV Lebanon, Pa.; KFRE-TV
Fresno, Calif.; WFMJ-TV Youngstown,
Ohio; WTTG (TV) Washington, D. C;
KPIX (TV) San Francisco; WBRC-TV
Birmingham, Ala.; WBEN-TV Buffalo;
WFBC-TV Greenville, S. C; KENS-TV
San Antonio; KROD-TV El Paso;
WSIL-TV Harrisburg, 111.; WNEW-TV
New York; KMBC-TV Kansas City;
WTVH (TV) Peoria; WTVP (TV)
Decatur, 111.; KOVR (TV) Stockton,
Calif.; WTRF-TV Wheeling, W. Va.;
WREX-TV Rockford, 111.; WSBT-TV
South Bend, Ind.; WHDH-TV Boston;
WITN (TV) Washington, N. C;
WTVR (TV) Richmond; KOSA-TV
Odessa, Tex.; WCKT (TV) Miami;
KIRO-TV Seattle.
Program

notes...

Berle returns ■ Milton Berle will be
featured on "The Milton Berle Show,"
an hour-long color special on NBC-TV

Friday, March 9 (9:30-10:30 p.m.
EST). Jack Benny and Laurence Harvey will be guests on the show, sponsored by the Chrysler Corp. through
Leo Burnett Co.
Rocky first guest ■ Nelson A. Rockefeller, governor of New York, will be
the first guest on Public Office, a new
weekly series on WNEW-TV New York
(Sunday, 8-8:30 p.m.). The program
will study the complex problems facing
public officials, both elected and appointed, and their performance of those
duties.
Voice of FDR ■ Charlton Heston, tv
and film actor, has been signed by ABCTV to speak the words of Franklin D.
Roosevelt on that network's series on
the Roosevelt years starting in the fall.
The series, which will include an opening one-hour program and 25 halfhours, will be a production of ABC-TV
in association with Sextant Inc. Arthur
Kennedy
velt series.will be narrator for the RoosePigskin issue ■ WMMW
MeridenWallingford, Conn, on Saturday (Dec.
30) aired the inauguration of the Hon.
William Bertini as the first mayor in the
history of Wallingford, previously governed by a Board of Selectmen. WMMW
became involved in a local political controversy during Mr. Bertini's campaign
when he sponsored a high school football game over WMMW.
A Wallingford bank sponsored the inauguration
broadcast.
Carry Back ■ Four Star Television is
entering the theatrical motion picture
production field with "Born to Glory,"
an original story by academy award
winner Douglas Morrow relating the
history of Carry Back, winner of the
1961 Kentucky Derby. Picture will be
filmed in Hollywood, with background
scenes at Churchill Downs during this
year's Derby.
Champ

of champs ■ Henry Saperstein,

producer of NBC-TV's weekly All-Star
Golf programs, has arranged for the
1961 winners of the U. S. Open, PGA
and Masters tournaments to meet in
18-hole medal play action. Match will
be held March 18 at La Quinta Country
Club, in the Palm Springs, Calif, area,
with NBC-TV covering 90 minutes of
it. Gene Littler, Gary Player and Jerry
Barber, U. S. Open, PGA and Masters
champions, will compete for the title
of "National Golf Champion" and
$20,000 in prizes.
Yearly report ■ Broadcast House Enterprises, Manchester, N. H, did a gross
business of $945,000 for 1961, according to Norman Gittleson, president. The
firm, which deals in program and sales
promotions, has been in business less
than six months.
It is doing business
BROADCASTING, January 8, 1962

with 35 radio and television stations.
Cupid ■ Comedian Joe E. Brown, weeklong co-host of the new Mike Douglas
Show on KYW-TV Cleveland, brought
an unexpected surprise with him — a live
wedding. Mr. Brown got permission
from program executives to telecast the
wedding of two of his Chicago friends.
Mr. Brown gave the bride away.
Mickey's friend ■ Peter M. Robeck &
Co. has been retained by Buena Vista
Distributing Co., Walt Disney subsidiary,
to assist and counsel regarding the marketing of Disney's Mickey Mouse Club
programs which ran on ABC-TV for
several years and are now being put
into syndication.
Music catalog ■ Thomas J. Valentine,
Inc., New York, has released its 1962
Major Mood Music catalog. The new
edition lists over 800 selections of music for use in television, and non-theatrical films and film documentaries.
Official
more

films

plans

diversification

Official Films Inc., New York, continued its policy of diversification of
programming in 1961, when the company completed 513 sales on 35 different tv series.
Seymour Reed, Official Films president, noted that the sales covered 151
markets, comprising 86 of the top U. S.
markets. During 1961 Official diversified its offerings by acquiring ownership
and control of four off-network series —
Peter Gunn, Yancy Derringer, Wire
Service and Mr. Lucky — and obtaining
distribution rights to the Little Rascals
series. Other properties that Official is
distributing to stations include My Little
Margie, Robin Hood, Star Performance
(formerly Four Star Playhouse), The
Invisible Man and Almanac.
In 1962, Mr. Reed said, the syndication business must continue to diversify
its programming. In this connection he
noted Official is distributing the Biography half-hour documentary series,
which already has been sold in more
than 20 markets, for beginning air dates
in February and March.
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Time

Inc.

in Cologne

to produce
tv films
Time-Life-Fortune Inc., New York,
has established a television company in
West Germany to produce and distribute tv documentaries. The new firm's
name is DuMont-Time Fernseh-Programm-Gesellschaft, and it will operate
from Cologne.
Programs in cultural and political
fields produced by the company will be
offered in the first instance to German
television stations, and may later be
syndicated in the U.S. with dubbed-in
sound tracks. The firm begins operation
with a capital registration of $250,000.
The board of directors of DuMontTime includes Alfred Neven-DuMont,
chairman (no relation to the owners of
the former U.S. tv network); Sig
Mickelson, vice president of Time-Life
Broadcast, New York; and John Snedaker, general manager of Time-Life
International, London. Administrative
plans call for the early appointment of
two general managers, an American to
handle production problems, and a
German in charge of general administration and distribution.
New

ABC-TV

program

features good music
ABC-TV, which accents westerns,
situation comedies and action-adventure
shows, is also going high-brow in prime
time — at least temporarily.
Starting last Friday (Jan. 5), the network scheduled a three-week, half -hour
series, Music for the Young (7:30-8
p.m.). The program fills the hole left
by Straightaway, an action-adventure
drama which has moved to Wednesdays
(8-8:30 p.m.).
Arthur Fiedler, conductor of the
Boston Pops Orchestra, leads the ABC
Symphony Orchestra in a program of
classical and light classical selections.
Outstanding young instrumentalists are
featured as soloists.
Frank

sees

for radio

stations, plus 27 in Canada and others
in every English-speaking land with
commercial radio.
In the past year, the company has
added Formatic Radio, a service for
formula-programmed stations, and
Country and Western, for Blue Grass
stations. Target Jingles for stations and
clients is another service and PFO has
recently acquired ownership of IMN
Jingles. Another wholly-owned subsidiary, Richard H. Ullman Inc., is the
sales and distribution arm of PFO.
PFO, which started in business three
years ago, in 1959 grossed $392,000, in
1960 $644,000 and in 1961 $1.3 million. Mr. Frank looks forward to a
50% increase in the year ahead. He
predicts that Target Jingles, now among
the first five jingle production firms,
"without a doubt, will rank first a year
from now." Big Sound, which "did
better in 1961 than in 1960" will also
increase its volume in 1962, he said.
The reason radio program syndication
is a flourishing business today is simple,
Mr. Frank said. "Alert station operations in all but the largest markets
realize that they cannot duplicate locally the kind of programming and program aids they are offered by the various syndicators. And even where they
might be able to do the job themselves,
the cost would be far in excess of the

R0HN

TOWERS

STAND THE TEST!
Heavy ice loading, coupled with high
winds, is the severest of all tests for a
tower. It PROVES sturdiness and
sound engineering. Below is a ROHN
Communication Tower that clearly
withstood such a test.

big year

syndication

Radio program syndication was substantially better in 1961 than in 1960
and it should continue to improve in
1962, Peter Frank, president of the
Peter Frank Organization, said last
week. PFO, through Stars International,
supplies the Big Sound programming,
spots and produtcion aids to 237 U. S.
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Distributing
Company
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price of buying syndicated program-

73 syndicators. "Many of these were
not in business a year ago and many

He declined to estimate the total raming."
dio syndication business volume, noting
that the increase in the use of syndicated
material by radio stations has been
matched by an increase in the number
of companies ready to supply this service. When PFO was organized, there
were only a half-dozen or so companies
active in the field, he said, whereas the
1961-62 Broadcasting Yearbook lists

won't be next year, while some of the
newcomers may develop into major
figures in the field. With so much fluctuation, itwould be hard to put a dollar
figure on the overall volume of radio
syndication
there's no
doubt
that it business,
is on the but
increase.
"Any type of radio station operation,
from rock and roll to classical music,
can find syndicated material that will

help improve its program content and
therefore its audience and its station
image. And this is true of jingles as well
as programming. There are some 20
styles of jingles available, designed to
match the overall station program format. Whatever a station needs, there's
a service ready to supply it."
Essex ties in with Chevilu
Essex Productions, Frank Sinatra's
film company, has entered into an association with Chevilu Productions,
formed by Edmund Chevie and Charles
Luftig, with headquarters at the Samuel
Goldwyn Studios in Hollywood, to
supervise the Chevilu tv activities. Currently Chevilu is negotiating for four
half-hour series for the 1962-63 season:
The Hungry Eye, dramatic series created
by Luke Lawrence; The Third Party,
comedy created by Mr. Chevie with two
top actresses co-starred; The Wonderful
World of Odd, serio-comedy by Richard
Schuler, and The King and the Lion,
by Arthur Ross. Chevilu also has an
hour anthology series based on the best
European novels and plays of the past
five years in preparation, titled International Award Playhouse.

INTERNATIONAL
BBG

to

slow

down

additional

SAYS LOCAL ECONOMY
CAN'T
The Canadian Board of Broadcast
Governors has warned broadcasters
that it will weigh new applications carefully for tv and tv satellite stations.
The new policy statement, issued late
last month, pointed out that while second television stations are now operating in eight major Canadian cities "in
relatively favorable locations, the second stations now licensed are experiencing some difficulty in meeting their
obligations. Consequently, although the
BBG is prepared to hear applications
for further 'second' broadcasting stations as they come forward, it is the
view of the BBG that alternative service beyond the major centers will proceed slowly. In the meantime, the longrun orderly development of 'second'
broadcasting stations should not be impeded or disrupted by diversion of
pockets of population through the licensing of rebroadcasting or network
repeater stations. The BBG must also
consider the effect on the position of
existing stations.
"Even in the most favorable situations, the BBG does not believe that
the conditions justify the provision of
'third' service, by rebroadcasting stations or otherwise, at the present time."
The BBG policy statement also outlined the necessity for satellite stations
to have a studio in the area to be served
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tv

grants

SUPPORT STATIONS YET
for part time use if it is economically
feasible. The board feels that the programming of a tv station should reflect
the community interests and needs, and
this applies to a satellite transmitter as
well as to a standard tv station.
The board indicated it will give first
channel priority to a station with a
local studio, second priority to a satellite station carrying the national service
of CBC, and third priority to satellite
stations not carrying national service.
Deputies seek to block
German commercial tv
Commercial television in West Germany has come under fire in the Bonn
Bundestag. An influential group of
delegates is reported prepared to propose a bill that would rule out commercial tv in West Germany altogether.
The reason offered by the delegates
for their opposition to sponsored programming and announcements is the
acute shortage of time presently available for commercial participation. This
shortage, they claim, tends to send rates
for the small time allotments up beyond
the reach of small business concerns
who ought to be afforded equal advertising opportunities on the medium.
The group of delegates interested in
this anti-commercial legislation is corn-

posed in the main of small business representatives who are members of the
Christian Democratic Party, presently
controlling the Bonn Government.
Opposition to other aspects of media
advertising was voiced recently in the
House1). of Commons (Broadcasting,
Jan.
No

solution

in sight

in U.K. actors' strike
The actors' strike in Britain last week
entered its third month as a yearend
meeting (Dec. 28) between Equity (the
actors' union) and representatives of
that country's commercial television
companies failed to produce results.
The dispute is about Equity's request
for higher minimum fees and for a new
system of assessing all fees to relate
them directly to the number of stations
using a program.
Thus far, the strike has not hit the
British Broadcasting Corp.'s public service network but has been directed at the
profitable commercial network.
The most notable effect of the strike
as far as BBC-TV is concerned is that
some of its programs have appeared in
the top 20 programs for the first time,
a result of the blackouts of some of
Britain's top shows caused by the strike.
According to one British source, if
the strike continues another month,
more than 1 ,000 technicians will be laid
off their jobs. This would affect all
British unions, it was said.
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Dentsu
fast

planning

rating

service

Dentsu Adv. Ltd., Tokyo, is preparing to establish a national radio and tv
audience rating service in Japan. The
new service is based on the Dentsu
Videometer which has been undergoing
preliminary tests in 30 sample houses
in Tokyo since September 1961.
Invented by Dentsu, the automatic
computing device is capable of completing the translation of tapes coming
in from throughout the country within
four hours. Tapes have been collected
from the 30 sample homes once a week
and have been regularly tabulated. The
results of the test, Dentsu claims, have
been entirely satisfactory, and the agency is ready to install the Videometers
in Japan's major markets.
According to Dentsu, the Videometer
is not affected by power supply conditions and is designed to function in
combination with an electronic computer to provide automatic calculation
and tabulation of returns. The device
has transistor-diode tubes and two
motors. The complete unit is placed
inside a modern wooden cabinet that
can be used as a table for tv sets. Viewing time and channel are recorded on
paper tape.
Tapes from the sample homes will be
collected and sent to the computation
center where the decoding and sorting
will be done automatically. Each tape
can handle more than 10,000 codes a
week, and each tape will take no longer
than 90 seconds for sorting and decoding at the Dentsu Computation Center.
Dentsu asserts that the only other
audience measurement method currently in use in Japan requires 40 hours for
inspection, decoding and punching of
300 collected samples, and another two
weeks before the report is completed.
In comparison, Dentsu says its report
for 300 samples can be completed in
eight hours.
Commercial tv began in 1953 in Japan. The tv audience is currently at
the 10 million level. Dentsu's advertising billing in 1961 was estimated at
more than $120 million, ranking fifth
among the world's agencies.
Abroad

in brief...

Exclusive representation ■ Sam Fox
Film Rights Inc., New York, background music supplier, has acquired the
exclusive representation of the Harmonic Music Background Library of
Great Britain, consisting of over 50
hours of diversified music.
Agencies meet ■ Top British advertising men met in London last month to
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talk over commercial tv's falling audience figures. The decline in viewers
is traceable, at least in part, to the
prolonged television artists' strike. In
view of the audience decline, agencies
may press commercial tv stations to
reduce their advertising rates.
Colonialism ■ CTV, Canada's second
tv network, has opened a New York
office to serve advertisers and agencies
in the U.S. who do not have Canadian
branch offices. Address: 535 Fifth Ave.,
New York 17; telephone TN -0191.
CAB partnership ■ A number of broadcasting organizations are sharing the
expenses of the operation of the Toronto, Ont., office of the Canadian Assn. of
Broadcasters, T. J. Allard, CAB executive vice-president has announced. The
CAB Toronto office will also act as
headquarters for the Central Canada
Broadcasters Assn., Station Representatives Assn. of Canada Inc., and Radio
and Television Executives Club recently formed at Toronto. Mrs. Ruth Hancock, formerly of CKKW Kitchener,
Ont., is in charge of the Toronto office
at 200 St. Clair Ave. West.
BBG

proposes

finance

data

Canadian radio and television stations
may be required to file particulars regarding any loans, trust deeds for de-

When

your bank

bentures and management services with
the Board of Broadcast Governors, according to proposed amendments to the
Canadian Broadcasting Act. Public
hearings are to be held at the Court
House of the Queen's Bench at Quebec
City, Que., on February 6, by the BBG
regarding the proposed amendments.
Under the proposed regulations stations
would be required to file within 60 days
of a BBG request particulars of any
financial agreements made by the station with other persons or companies
than equipment suppliers.
CTV

launches

daytime

shows

Lever Brothers Ltd., Toronto, on Jan.
15 begins a 22-week contract for the
half-hour Canadian quiz show A Kin
to Win, telecast five afternoons weekly.
The program will be shown over the
eight stations of the CTV Television
Network. Miles Laboratories Ltd., Toronto, sponsors a half-hour night show
of the same program on the network.
This is the first afternoon network
show on Canada's second television network, which began operations on Oct.
1 . The program originates from CFCFTV Montreal, Que., one of the eight
stations in the network. Agencies are
MacLaren Adv. Ltd., Toronto, for
Lever Brothers, and Baker Adv. Agency, Toronto, for Miles Laboratories.

says

"NO"

;

Because of the special nature of our industry, banks are often
reluctant to offer needed financial services to broadcasters.
Communications Capital Corporation specializes in:
1. The purchase of notes and other negotiable paper

i
i

resulting from the sale of a station.
2. Short and long term loans to owners of radio and TV
properties.
3. General financing.
4. Financing of accounts receivable.

Communications Capital will be pleased to analyze and make
constructive recommendations for solutions to the financial
problems of broadcasters. Preliminary services without obligation. All inquiries are confidential.
COMMUNICATIONS

CAPITAL

CORP.

3504 TIME AND LIFE BUILDING, NEW YORK 20, CIRCLE 5-2870

j

I

Suggestion: Clip this ad and file for future reference
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vp and group supervisor, Fuller & Smith
& Ross, Pittsburgh,
named management
supervisor, succeeding
Kenneth L. Ede, who
resigns, effective Feb.
1, to head his own adMr. Lorch
vertising and marketing consultation service. Mr. Lorch
joined Cleveland office of F&S&R in
1945, working on such accounts as
Pennzoil Co., Owens-Corning Fiberglas
Corp. and Sherwin-Williams Co. He
moved to Pittsburgh in 1957 to assume
responsibilities of Alcoa Building Products account.

Richard C. Beeson, senior product
manager for Colgate Dental Cream,
named group product manager in
charge of advertising, merchandising,
sales and packaging for Colgate-Palmolive's Wildroot Cream Oil and Halo
Shampoo.
Greg Sherry, executive vp, Grant
Adv., named head of agency's Chicago
office.
Robert F. Bruno, broadcast media
buyer, Reach, McClinton & Co., New
York, joins Im-Pac Television Sales
Inc., that city, as national sales manager.

John Neale, member of advertising
department, P. Ballantine & Sons, Newark, N. J. brewery, named assistant advertising manager. Mr. Neale, who
joined Ballantine in June 1961, was
former group product manager, General Mills, Minneapolis, and earlier,
marketing executive on new product
development for Honig, Cooper & Harrington, San Francisco.

Roger L. Schwab, vp, Ashe & Engelmore Adv., New York, joins Krupnick
& Assoc., St. Louis advertising agency,
as account supervisor. Previously, Mr.
Schwab was general sales manager of
Artemis Inc., St. Louis lingerie manufacturer.
Tom Taylor, account executive at Don
L. Baxter Adv., Dallas, joins Fuller &
Smith & Ross, Los Angeles, in similar
capacity.
Malcolm Proper Jr. named account
executive on Coyne Publishing and
United Cork accounts for Post & Morr

Theodore M. Eleston Jr., account
executive, Storer Broadcasting Corp.,
elected president of Moore & Bellows
Adv., Toledo.
Wayne Tiss, vp, BBDO, retired Jan. 1
after 25 years with agency. He joined
BBDO in Minneapolis, was manager
of Hollywood office for 18 years and in
1958 moved to Chicago as manager of
that office. Now back in Los Angeles,

Adv., Chicago. Ray Klaus named account executive on Topco account. Kevin Carlson named manager of traffic department and Alan BergStedt, assistant
treasurer and controller, promoted to
treasurer.

Mr. Tiss will serve as agency's consultant.
Suren H.Ermoyan, creative visual supervisor; Leo J. Turner, director of public
relations and C. J. Villante, in charge of
local and syndicated programming and
sports director, BBDO, New York,
elected vps.
Raymond C. Largo and Donald J.
Slattery, account supervisors, Gardner
Adv., New York, elected vps.
Can

from

prospective

Paul E. Kelly, vp and account supervisor, Keyes, Madden & Jones Adv.,
Chicago, joins Erwin Wasey, Ruthrauff
& Ryan, that city, as account executive.
Charles D. Richardson, sales representative, KGW-TV Portland, Ore., joins
Clenaghen & Mount Adv., that city, as
account executive.

Increase

$15,000

FORTUNES

Your

Sales

to $30,000

advertisers

right in your

own

market.

Learn how to raid accounts from other stations, close new accounts,
increase budgets, pre-sell renewals. Results, not promises ! You'll
see action in less than a week. Call, write, or wire for the details
on "AUDIO ADVENTURES," the merchandising plan that turns
cold turkeys into live advertisers on your station.
TELE-SOUND
PRODUCTIONS,
inc.
PENNSYLVANIA BUILDING, WASHINGTON 4, D. C.
Area Code 202,
Dl 7-8810
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Gerald

Thomas H. Dunkerton, market research director, Vick Chemical Co.,
named research director, Compton
Adv., New York. Marion Forster has
been named manager of research department. Mr. Dunkerton replaces Edward Battey who retired Dec. 31, 1961.

Richard E. Lorch,

Yon

&

BILL DEVRIES,
Vice President— Sales

Light, vp

for marketing, Schick
Inc., New

York, re-

signs. Mr.
Light's
resignation
coincides
with announcement
that Schick is giving
Mr. Light

up its New York marconsolidate
alland
execuketing offices
will

tive offices in company's Lancaster, Pa.
plant. Mr. Light formerly was vp and
account supervisor at McCann-Erickson,
New York.
R. E. Thompson, vp and associate creative director, McCann-Erickson, New
York, joins Leo Burnett, Chicago, as vp
and assistant to chairman of creative
review committee. Mr. Thompson was
with McCann-Erickson for 26 years.
Among accounts he was actively identified were Liggett & Myers, Coca-Cola,
Buick, Ford, Chrysler, Standard Oil of
N. J. and Esso.
Joseph Gerbl Jr., account executive,
Needham, Louis & Brorby, Chicago,
joins John W. Shaw Adv., that city, in
similar capacity. Earlier, Mr. Gerbl
served as account executive at N. W.
Ayer & Son, San Francisco.
Bernard L. Friedberg joins Universal
Adv., Omaha, as account executive. He
was previously with promotion department of New York Times.
Harvey M. Anderson Jr., group marketing manager, Aunt Jemima Mix Div.,
Quaker Oats Co., joins Wade Adv., Chicago, as director of marketing. Mr.
Anderson joined Quaker Oats in 1954
as assistant advertising manager, became advertising manager of Ken-LProducts Div. in 1955, and was promoted to his present position in 1958.
Dudley Sauve joins Allen & Reynolds
Inc., Omaha advertising agency, as writer-producer.
Joyce Bothwell joins Shaw-Hagues,
Chicago pharmaceutical advertising
agency, as copywriter.
Betty Koven, assistant controller,
Lennen & Newell, appointed administrative manager, Donahue & Coe, Los
Angeles.
Jonas Gold, senior art director, McCann-Erickson, New York, transfers to
firm's Los Angeles office as associate
creative director.
Richard Olson, former account executive, Anderson-McConnell, Los Angeles,
and Vic Maitland Adv., Pittsburgh, joins
Boylhart, Lovett & Dean, Los Angeles,
as account service representative. Also
joining BL&D are Don Ross, who will
function as creative director of art department, and Mary Lou Carswell, who
will supervise publicity coordination.
Mr. Ross has been with Logan & Carey,
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San Francisco, and Campbell-Ewald,
Detroit.
Leo Stahl, operator of Leo Stahl Art
Studio, New York, joins Geyer, Morey,
Madden & Ballard, that city. He will
be in charge of design and production
of visual aids and preparation of presentations. Mr. Stahl closed his studio before joining agency.
Theodore G. Heck, pr representative,
N. W. Ayer & Son, Philadelphia, appointed director of information services.
Duncan Miller, director of promotion,
Magazine Advertising Bureau, named
director of sales promotion, Television
Bureau of Advertising, New York. Mr.
Miller was formerly with New York
Mirror, WJZ (now WABC) New York
and Time magazine.
Ralph Collier joins Philip Klein Adv.,
Philadelphia, as pr director.
THE

MEDIA

Dr. Samuel B.
Gould, chancellor of
U. of California, Santa Barbara, appointed
president of Educational Television for
Metropolitan Area
Inc., new owner of
ch. 13, which will beDr. Gould
gin operations as first
full time educational tv station in New
York within next few months. Dr.
Gould will assume his post on July 1.
He was president of Antioch College of
Ohio from 1954-59, leaving there to
accept his present position. Dr. Gould
also is board chairman of Broadcasting
Foundation of America, which is active
in exchange of radio-tv programs in
countries throughout world.
George Moore, sales manager, WRGPTV Chattanooga, and D. T. Knight, general manager, KODE-TV Joplin, Mo.,
elected vps of Friendly Group Broadcasting Corp. (WSTV-AM-FM-TV
Steubenville, Ohio; KODE-AM-TV Joplin; WBOY-AM-TV Clarkesburg, W.
Va.; WRGP-TV Chattanooga; WRDWTV Augusta; WPIT-AM-FM Pittsburgh,
and WSOL Tampa) .
George E. Dail, commercial manager,
Joseph M. Hoppel, program director,
and Stephen J. Hart, chief engineer,
elected vps in charge of sales, programming and engineering, respectively, for
WCMS Norfolk, Va.
Ken Marston, general manager,
WDXE Lawrenceburg, Tenn., named
general manager of The Dixie Network
(WDXI Jackson, WENK Union City,
WTPR Paris, WDXE Lawrenceburg,
WDXL Lexington, WDXN Clarkesville,
all Tennessee, and WCMA Corinth,
Miss.).
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James P. Storer, national sales manager, WIBG Philadelphia, named assistant general manager, WJW Cleveland.
Mr. Storer entered broadcasting in 1950
with WGBS Miami, serving first in production department and later in sales
promotion and merchandising. In 1956
he was appointed merchandising manager for company's radio division in
New York. He was national sales manager for radio division in 1958 and 1959
until being assigned to Philadelphia station. All are Storer Broadcasting stations.
Lester L. Gould has resigned as president and board member of KQAQ Austin, Minn. Howard N. Fisher, station's
manager, elected executive vp.
John S. Stewart, director, special
sales projects, Avery-Knodel Inc., joins
Devney-O'Connell Inc., New York, as
vp-sales manager.
Dennis Holt, sales staff, KEZY Anaheim, Calif., named radio sales executive for RKO General, to handle sales
activity for KHJ Los Angeles and
KFRC San Francisco, RKO General's
west coast radio stations. He will operate from an office in San Francisco.
Raymond L. Schreiner, program director, WRNL Richmond, named general manager, WBCI Williamsburg, both
Virginia. He succeeds Howard H. Keller
who resigned to enter real estate business. Mr. Schreiner began his radio
career in 1941 at Petersburg, Va. For
past 12 years he has been associated
with WRNL as announcer, sportscaster
and newsman, and was appointed to
his present position in 1960.
George Pleasants, formerly with
WFLN Philadelphia and WBUX Doylestown, Pa., named general manager,
WEAV-AM-FM Plattsburgh, N. Y.
William B. Ellis III joins WLOS-TV
Greenville, S. C. as account executive.
Mr. Ellis was sales manager for Miller
Outdoor Adv., that city.

Chuck Mizner, manager, KVNC
Winslow, to KIKO Miami, both Arizona, in similar capacity.
Keith Swinehart, sales manager,
KVIP-TV Redding, Calif., promoted to
national sales director of Shasta Telecasting Corp. (KEJO [TV] Fresno,
KVIP-TV Redding and KVIQ-TV Eureka, all California), with headquarters
in Fresno. Ted Dooley, station manager, KVIQ-TV, named sales manager,
KVIP-TV, succeeding Mr. Swinehart.
Ed Deatherage, assistant sales manager,
KJEO (TV), to KVIQ-TV as station
manager.
M. Earle McDonald II, local sales
manager, WRVA Richmond, Va., appointed to newly created post of regional sales manager. 0. Broaddus
Jones, account executive, promoted to
local sales manager. Mr. McDonald
joined WRVA as account executive in
June 1956. He was named to present
post in January 1958. Mr. Jones came
to WRVA in February 1956.
Larry Buskett, sales manager, KLAC
Los Angeles, joins KRLA Pasadena, in
similar capacity. Previously, he had
been sales head of KMPC Los Angeles,
executive vp and general manager,
KGMS Sacramento, president, KRAM
Las Vegas, and manager, KCBQ San
Diego.
John Brigham, tv account executive,
Peters, Griffin, Woodward Inc., New
York, named television manager in
San Francisco office.
Willard Marlow named merchandising
manager WXEX-TV Richmond. Mr.
Marlow was with Hall & Co. and
Cargill, Wilson & Acree, both Richmond advertising agencies.
John H. Wessel appointed special
feature newscaster for WISN-TV Milwaukee.
Bill Longworth joins WEJL Scranton
as announcer. He was formerly with
WDAU-TV and WGBI, both Scranton.

—
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Donald H. Richards, research and
promotion director, Advertising Time
Sales, New York, joins Blair Television
Assoc., that city, as head of tv research.
Robert A. Lazar, general manager,
Forjoe & Co., Chicago, and Robert McNear, account executive, MCA-TV, that
city, join Paul H. Raymer Co., Chicago,
as account executives.
William J. Early, account executive,
WDAU-TV Scranton, Pa., joins KDKATV Pittsburgh in similar capacity.
Hal Levin, formerly with advertising department of The Miami Daily
News, joins WINZ Miami as account
executive.
Harry J. Durando, timebuyer, Donahue & Coe, New York, joins George P.
Hollingbery Co., that city, as radio account executive.
Donald H. Goldberger, WERE Cleveland, and Buxton L. Johnson, Blair-Tv,
New York, join WPAT Paterson, N. J.,
as account executives.
Ronald Council, program director,
WSFM (FM) Birmingham, to WCRTFM, that city, as sales director.
Ed Samra, formerly with sales departments of WJBK Detroit and
WKMF Flint, to sales staff of WOOD
Grand Rapids, all Michigan.
Sherril Hops appointed assistant director of merchandising for KNX Los
Angeles.
Charles Currier, engineer, WRCV
Philadelphia, appointed chief engineer,
WXUR-AM-FM Media, Pa.
Breck Harris, formerly with WACO
Waco, Tex. and KZIX Ft. Collins,
Colo., joins KMUS Muskogee, Okla.,
a., engineer and announcer.
Jerry Chapman, promotion manager,
WFBM Indianapolis, named program
manager succeeding Chuck Breece, who
begins extended tour of active duty in
U. S. Army.
Al Taylor, former program director,
WOKY Milwaukee, joins KOOL Phoenix, in similar capacity. Pat McCallion,
account executive, promoted to sales
manager.
Ken Draper, assistant general manager and program director, KSTT Davenport, Iowa, named program director,
KEX Portland, succeeding Donald
Stellges, who assumes an interest in
KUIK Hillsboro, both Oregon.
Jerry Healey, air personality, WBBM
Chicago, appointed director of programs.
Don Luftig, former producer-director,
WNTA-AM-TV Newark, joins WINS
New York as program director.
Larry
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air

personality,

KOMA Oklahoma City, to KFDA
Amarillo as program director. Charlie
Pro joins KFDA as air personality.
Squire Dee, air personality, WTRL
Bradenton, Fla., promoted to director
of programs, succeeding Gordon Wyllie,
who becomes an account executive.
Pat Wilson, formerly with WYAK
(FM) Sarasota, joins WTRL as air
personality.
L. K. Patton, formerly with WNOP
Newport, Ky., joins program and production staff, WCKY Cincinnati.
N. Thomas Eaton named vp-news of
WTIC-AM-FM-TV Hartford, Conn.
Mr. Eaton was news director.
Ken Graham, announcer, KTVE
(TV) El Dorado, Ark.-Monroe, La.,
named news director.
Jack Hamilton, formerly with news
and public affairs department, WJR Detroit, joins WDTM (FM), that city, as
director of news and commentary.
Don McMullin, former news director,
WCIA (TV) Champaign, to WMBDAM-FM-TV Peoria, both Illinois, as
news coordinator.
Chuck Beach, formerly with KPRC
Houston, joins KITE San Antonio as
assistant news director.
Ben Vaughn joins news department
of WBMC McMinnville, Tenn.
Mary Lou Bloch joins WSUN-TV St.
Petersburg, Fla., as weather announcer.
Robert Goralski, NBC News, Washington, named NBC correspondent.
George Allen, NBC News, New York,
will replace Mr. Goralski on Washington news desk.
John Eustace, WPDM
Potsdam,
N. Y., and James Witter, WIST Charlotte, join WROV Roanoke, Va., as
air personalities.
Don L. Brink joins WIBG
phia as air personality.

Philadel-

Dick Whittington, air personality,
KSFO San Francisco, joins KLAC Los
Angeles, in similar capacity.
Ken Quick, projectionist, WBTV
(TV) Charlotte, appointed film editor.
PROGRAMMING
Alan W. Livingston, vp for creative
services, Capitol Records Distributing
Corp., Hollywood, will head new records and phonographs group, one of
two complete business groups into which
Capitol is now divided. Daniel C. Bonbright, vp for administration and finance, heads other division, mail order
and electronics. Mr. Livingston is now
responsible for all sales, merchandising,
manufacturing, and studio and international operations for records, phonographs and accessories.

Robert J. Kinney named vp in charge
of sales, J. F. Films Inc., New York.
Mr. Kinney formerly served with Robert Lawrence Productions and Film Inc.,
both New York.
Stan Applebaum appointed eastern
artists and repertoire director for Warner Bros. Records, New York.
GOVERNMENT
William B. Sprague Jr,. radio-tv
newsman, and for past two years, radiotv public relations consultant in Washington, appointed director of publicity
for Republican National Committee.
Mr. Sprague was formerly associated
with NBC in New York and Washington as news reporter and commentator
from 1950 to 1960.
EQUIPMENT

& ENGINEERING

Joseph M. Hertzberg, vp of marketing, government and industrial group,
Philco Corp., joins RCA as division vp,
defense marketing. Mr. Hertzberg was
vp, defense marketing before leaving
RCA in 1960 to join Philco.
George C. Connor, senior vp, Sylvania Electric Products Inc., appointed
general manager of newly established
home and commercial electronics division. Mr. Connor also was named chairman of board of Sylvania Home Electronics Corp., marketing subsidiary for
division's tv, radio and phonograph
products.
Richard B. Tullis, executive vp, Harris-Intertype Corp., Cleveland printing
equipment and electronics firm, elected
president. Prior to joining firm six
years ago, Mr. Tullis was president of
Miller Printing Machinery Co., Pittsburgh.
Dr. Willard F. Libby, chemistry professor at UCLA, elected to board of
Transis-Tronics, Santa Monica, Calif.,
electronics firm. Dr. Libby is Nobel
prize winner and was member of the
Atomic Energy Commission, 1954-59.
William J. Peterson, product
ager for receiving and picture tube
Sylvania Electric Products Inc.,
York, assumes additional duty of
service-receiving tubes.

mansales,
New
sales

Robert S. Ziehmn appointed district
sales manager
General Electric's
closed
circuit tvforequipment,
covering
seven-state southern area with headquarters inAtlanta.
William A. Gross, manager of IBM's
applied mechanics department, San
Jose, joins Ampex Corp., Redwood City,
both California, as director of research
department.
Charles R. Cortright, southern area,
sales rep., RCA, appointed manager,
eastern sales, for audio-visual products.
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Gathering

of CBS

News

clan

CBS News' principal overseas correspondents are shown above as
they gathered in New York for a
year-end wrap-up of the past year's
news and their analysis of it.
As part of the home-coming presentation inthis "Year of Crisis" pro-

INTERNATIONAL
F. H. R. Pounsett, Philips Electronics
Industries Ltd., Toronto, re-elected president of Canadian Radio Technical
Planning Board. Other officers elected:
C. J. Bridgland, Canadian National
Telecommunications, vp; R. A. Hackbusch, Hackbusch Electronics Ltd., advisory general coordinator; R. C. Poulter, Radio College of Canada, director
of pr; F. W. Radcliffe, secretary-treasurer, Cowan Harris, assistant secretarytreasurer, and R. T. O'Brien, assistant
general coordinator, all of Electronic
Industries Assn. of Canada.
Ralph Misener, CJAY-TV Winnipeg,
Man., elected president of Independent
Television Organization of Canada Ltd.,
Toronto, representing eight second stations in Canada's eight major markets.
William Jones, CHAN-TV Vancouver,
B. C, and CJCH-TV Halifax, N. S., to
vp; Ernest Bushnell, CJOH-TV Ottawa, to secretary-treasurer, and Emerson
Coatsworth to office manager at Toronto headquarters.
W. R. Walter and Ray Ireland named
radio sales representatives for Canadian
Broadcasting Corp., Toronto.
Don M. E. Hamilton, general manager, CKSL London, Ont., appointed
general sales manager, CKLG North
Vancouver, B. C.
Maurice Boulianne, manager, CJSO
Sorel, Que., named director and general
manager, CJSO and CJLM Joliette,
Que.
Reo Thompson, general manager,
All-Canada Radio & Television Ltd.,
Toronto, elected president of Station
Representatives Assn. of Canada Inc.,
succeeding Bill Byles, president, StovinByles Ltd., Toronto. Other new officers:
Andy McDermott, Radio & Television
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gram, the correspondents were presented in a tour of Chicago, Washington, Dallas, Los Angeles and
Philadelphia.
Appearing from left to right:
Charles Collingwood; Charles Kuralt; Alexander Kendrick; Richard

Sales Inc., first vp; Ernie Towndrow,
Stephens & Towndrow Ltd., second vp;
Ken Davis, Interprovincial Sales Ltd.,
secretary, and Gordon Ferris, RadioTelevision Representatives Ltd., treasurer.
Fernand Renault, former Quebec
legislative correspondent of Montreal
Star, named first French-language correspondent of Canadian Broadcasting
Corp. at London, England.
Lloyd Lockhart, formerly with Toronto Daily Star, named director of new
editorial and public affairs department,
CHUM Toronto.
Marcel Beauregard, news editor,
CKVL Verdun, Que., appointed director
of newly formed Le Publicite Club de
Montreal.
James Watson, formerly with TransCanada Telemeter, Toronto, joins Canadian General Electric Co. Ltd., that
city, as radio-tv sales and service representative for Atlantic coastal provinces.
Peter Bowers and Harry Davis appointed CGE's broadcast sales and service
representatives for Quebec, and Ontario and Manitoba provinces, respectively. Derek Pugsley moves from Quebec district to CGE's Toronto headquarters to head product planning of new
radio-tv broadcast equipment. Thomas
A. Yellowlees appointed pr manager at
CGE's Toronto headquarters, succeeding Harry H. Rimmer, who retires after
42 years with firm.
ALLIED

FIELDS

Stanley S. Neustadt and Stanley B.
Cohen named partners in Washington
communications law firm of Cohn &
Marks. Both joined firm in 1955 from
posts at Federal Communications Commission. Mr. Neustadf was legal assistant to late Commissioner Frieda B.

Salant, president, CBS News; Arthur
Hull Hayes, president, CBS Radio;
Blair Clark, vp and general manager,
CBS News, Peter Kalischer, Daniel
Schorr, David Shoenbrun, Blaine
Littell, Marvin Kalb, Eric Sevareid
and Richard C. Hottelet.

Hennock and Mr. Cohen was hearing
attorney in Broadcast Bureau.
Lawrence D. Huntsman, former assistant corporation counsel, Washington, D. C, and Edward S. O'Neill,
formerly with Government Employes
Insurance Co., join Welch, Mott & Morgan, Washington communications law
firm.
DEATHS
Edward P. Broome, 54, vp and account executive, The Ralph H. Jones
Co., Cincinnati advertising agency, died
of heart attack Jan. 1. Mr. Broome
joined Jones in 1954, and was elected
vp in May 1961.
Quentin Field Feitner, 42, account
executive, Albert Frank-Guenther Law,
New York advertising agency, died Jan.
1 at Harkness Pavilion, Columbia-Presbyterian Hospital Medical Center, New
York. Mr. Feitner joined agency in
1958 after eight years with Tomaso,
Feitner & Lane.
Norman V. Farrell, 60, formerly with
sales staffs, Weed Radio Corp., New
York, and WATV (TV) Newark, N. J.,
died in New York on Dec. 31, after
long illness.
Carlo de Angelo, 66, actor and pioneer radio director, died of heart attack Jan. 3 in Cornwall, N. Y. In radio
he directed early Buck Rogers and Perry
Mason serials, and Jack Benny in his
radio appearance in 1932. For last 10
years Mr. de Angelo had been producer-director ofAve Maria Hour, religious program on behalf of Graymoor
Friars, Garrison, N. Y.
Keith Hetherington, 53, veteran radio-tv announcer seen most recently on
commercials for Dr. Ross Pet Foods on
KTTV
(TV) Los Angeles, died Dec.
31.
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KZAM
area

(FM)

salutes

competitors,

self,

too

KZAM(FM) Seattle, on the air since
last November, has been conducting a
two-pronged promotion the goal of
which is not only to make the station
known within its broadcast area, but
also to sell radio in general. Daily, the
station has aired salutes to the other am
and fm outlets in the Seattle area.
Working down the station list alphabetically, the KZAM staff has prepared
spot announcements on each of the 25
other area stations, and run them daily
throughout the fm outlet's 24-hour
schedule. In addition, each of the other
stations was asked by KZAM(FM) to
send over a specially prepared tape giving an hour's sampling of its programming, or a special feature which it
wished to highlight.
To emphasize the personal aspects of
radio, any station that wished could
send over a disc jockey to program the

2-3 p.m. period exactly as he wished.
Of the 14 am and 11 fm stations in the
Seattle listening area, only one decided
not to participate in the promotion,
KZAM reports.
The station itself is aimed at the

cific schedule nor explicit number of
spots that it must program during any
set period, and the choice of time and
topic is left entirely to the station. In
practice, the bank uses about 100 oneminute spots during the average month.

Puget Sound's Negro market, according
to Monte Strohl, president and general
manager of the outlet. Its daily programming highlights rhythm and blues
music, as well as gospel and jazz selections.

The "savings account" idea originated
with the WSJS radio sales staff in 1958
when the bank was looking for an
effective way to use radio advertising.
After three years of partnership, both
station and bank officials are satisfied
that the news spots have helped both
establish public affairs interest.

Dollars

can

be counted

in minutes, WSJS finds
The North Carolina National Bank
of Winston-Salem, N. C, maintains its
own "savings account" with local station WSJS. The "balance" of the bank's
account with the station is figured in
one-minute spots which North Carolina
National draws upon whenever a news
flash occurs in the local area.
The station's news staff has no spe-

Drumbeats...
Old home town ■ WWDC Washington,
D. C, has just released a recording it
commissioned entitled "Washington —
My Home Town." Lyrics for the song
were composed by station Vice President Norman Reed, and sung by Terry
Lee to Euel Box's music. The song
neatly ties-in a tribute to the nation's
capital and WWDC's "modern sound."
The 960 sm iters "WATS Sayre, Pa., has
just concluded its "Smile Promo" in
which three smiling listeners won $9.60
each once they had identified correctly
the three mystery smilers selected by
the station. Prizes were awarded to the
first person approaching each one of
the mystery men and asking: "Are you
wearing a 960 smile."
Timesmanship ■ WTCN-AM-TV Minneapolis-St. Paul took a full page advertisement in Time magazine to pay
tribute to what it considers its area's
"greatest resource" — people. The black
and white ad was made up of pictures
of the Twin Cities' citizens at work.
Arizona coverage ■ Avery-Knodel Inc.,
New York, has completed a comprehensive study of the Arizona Broadcasting System, a nine-station regional
radio network, for distribution to agencies and advertisers. Its coverage opportunities for advertisers are featured
in a ketsspot-buying
guide entitled
"Marand Radio Facilities
of the Arizona

Ad executive computes as he commutes
mutes on the New York Central
Lincoln bookends were awarded
from
his
home in Westchester Counto Lincoln Diamant (c), radio-tv
director at Daniel & Charles, New
ty to Daniel & Charles offices in the
York, as a special prize. WMALcity, worked on the WMAL-TV puzzles on the train. The station runs
TV Washington bestowed the bookthe advertising campaign in trade
ends in recognition of Mr. Diamant's
publications each month.
record of 25 consecutive mathematiAt the special award ceremonies,
cal quiz contests entered and 25 conMr. Diamant was flanked by Don
tests won. The consistent winner —
who also accumulated prizes as he
Howe (1), H-R Television Inc., station representation firm, and Neal
chalked up each contest — got the
special prize because the station felt
Edwards, WMAL-TV's national
he deserved an extra accolade.
sales manager, who made the presentation.
Mr. Diamant, who daily com70 (FANFARE)

Broadcasting System." The stations are:
KTAR
Phoenix, KTAN
Tucson,
KYUM Yuma, KCLS Flagstaff, KYCA
Prescott, KAAA
Kingman, KIKO
Globe-Miami, KATO Safford and
KAWT Douglas.
Highway safety « WHNB-TV

Hartford,

Conn., has obtained a print of the "HoliWeekend" series
episode for
of the
NBC-TVto
Dr. day
Kildare
showing
schools and service clubs and other
civic groups as part of the station's
safety education campaign. The program, produced by MGM-TV in cooperation with National Safety Council,
was broadcast before Thanksgiving.
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PROFESSIONAL

—Established 1926 —
PAUL GODLEY CO.

JANSKY & BAILEY
Offices and Laboratories
1339 Wisconsin Ave.. N.W
Washington 7, D.C. FEderal 3-4800
Member AFCCE

JAMES C. McNARY
Consulting Engineer
National Press Bldg.,
Wash. 4, D. C.
Telephone District 7-1205
Member AFCCE

Commercial Radio Equip. Co.
Everett L. Dillard, Cen. Mgr.
INTERNATIONAL BLDC.
Dl. 7-1319
WASHINGTON, D. C.
P.O. BOX 7037
JACKSON 5302
KANSAS CITY, MO.
Member AFCCE

A. D. Ring & Associates

RUSSELL
P. MAY
711 14th St., N.W. Sheraton Bldg.
Washington 5, D. C.
REpublic 7-3984
Member AFCCE

GUY C. HUTCHESON
P.O. Box 32
CRestview 4-8721
1100 W. Abram
ARLINGTON, TEXAS

Upper Montclair, N. J.
Pilgrim 6-3000
Laboratories, Great Notch, N. |.
Member AFCCE

30 Years' Engineering
Experience in Radio
1710 H St., N.W. Republic 7-2347
WASHINGTON 6, D. C.
Member AFCCE
L. H. Carr & Associates
Consulting
Radio & Television
Engineers
Washington 6, D. C. Fort Evans
1000 Conn. Ave.
Leesburg, Va.
Member AFCCE
SILLIMAN, MOFFET
ROHRER
1405 C St., N.W.
Republic 7-6646
Washington 5, D. C.
Member AFCCE

CARDS

&

WALTER F. KEAN
CONSULTING RADIO ENGINEERS
Associate
George M. Sktom
19 E. Quincy St. Hickory 7-2401
Riverside, III. (A Chicago suburb)
Member AFOCE

HAMMETT & EDISON
CONSULTING RADIO ENCINEERS
Box 68, International Airport
San Francisco 28, California
Diamond 2-5208

CARL E. SMITH
CONSULTING RADIO ENGINEERS
8200 Snowville Road
Cleveland 41, Ohio
Phone: 216-526-4386
Member AFCCE

J. G. ROUNTREE
CONSULTING ENGINEER

GAUTNEY & JONES
CONSULTING RADIO ENGINEERS
930 Warner Bldg. National 8-7757
Washington 4, D. C.
Member AFCCE

LYNNE C. SMEBY
CONSULTING ENGINEER
AM-FM-TV
7615 LYNN DRIVE
WASHINGTON 15, D. C.
OLiver 2-8520

GEO. P. ADAIR ENG. CO.
CONSULTING ENCINEERS
Radio-Television
Communications- Electronics
1610 Eye St., N. W.
Washington, D. C.
Executive 3-1230 Executive 3-5851
Member AFCCE

B. HEFFELFINGER

VIR N. JAMES
SPECIALTY
DIRECTIONAL ANTENNAS
232 S. jasmine St. DExter 3-5562
Denver 22, Colorado
Member AFCCE
MERL

Consulting am-fm-tv Engineers
Applications — Field Engineering
Suite 601
Kanawha Hotel Bldg.
Charleston, W.Va. Dickens 2-6281

NEptune 4-4242

William B. Carr
Consulting Engineer
AM— FM— TV
Microwave
P. O. Box 13287
Fort Worth 18. Texas
ATlas 4-1571

JOHN H. BATTISON
& ASSOCIATES
Consulting Radio Engineers
Specializing in AM-FM-TV
applications and measurements
934-5 Munsey Building
Washington 5, D. C.
Dl 7-2330 Member AFCCE

ERNEST E. HARPER
ENGINEERING CONSULTANT
AM
FM TV
2414 Chuckanut Shore Rd.
Bellingham, Washington
Telephone: Regent 3-4198

COMMERCIAL RADIO
MONITORING CO.
PRECISION FREQUENCY
MEASUREMENTS
AM-FM-TV
103 S. Market St.,
Lee's Summit, Mo.
Phone Kansas City, Laclede 4-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TV
445 Concord Ave.,
Cambridge 38, Mass.
Phone TRowbridge 6-2810

JULES COHEN
Consulting Electronic Engineer
617 Albee Bldg. Executive 3-4616
1426 C St., N.W.
Washington 5, D. C.
Member AFCCE
JOHN H. MULLANEY
and ASSOCIATES, INC.
2000 P St., N. W.
Washington 6, D. C.
Columbia 5-4666
Member AFCCE

SAXON

l. E. Towne Assocs., Inc.
TELEVISION and RADIO
ENGINEERING CONSULTANTS
420 Taylor St.
San Francisco 2, Calif.
PR. 5-3100

SERVICE

Munsey Building
District 7-8215
Washington 4, D. C.
Member AFCCE

1302 18th St., N.W. Hudson 3-9000
WASHINGTON 6, D. C.
Member AFCCE

9208 Wyoming PI.
Hiland 4-7010
KANSAS CITY 14, MISSOURI

PETE JOHNSON

Lohnes & Culver

A. EARL CULLUM, JR.
CONSULTING ENGINEERS
INWOOD POST OFFICE
DALLAS 9, TEXAS
MEIrose 1-8360
Member AFCCE

KEAR & KENNEDY

JOHN

P.O. Box 9044
Austin 17, Texas
CLendale 2-3073

GEORGE C. DAVIS
CONSULTING ENCINEERS
RADIO & TELEVISION
527 Munsey Bldg.
STerling 3-0111
Washington
4, D. C.
Member AFCCE

CONSULTING RADIO ENCINEER
622 Hoskins Street
Lufkin, Texas
NEptune 4-9558

L. J. N. du TREIL
& ASSOCIATES
CONSULTING RADIO ENGINEERS
10412 lefferson Highway
New Orleans 23. La.
Phone: 721-2661
confocf
BROADCASTING MAGAZINE
1735 DeSales St. N.W.
Washington 6, D. C.
(or availabilities
Phone: ME 8-1022

DIRECTORY
THE CAPITOL RADIO
ENGINEERING INSTITUTE
ECPD Accred. Tech. Inst. Curricula
3224 16 St., N.W., Wash. 10, D.C.
Industry-approved home study and residence programs In Electronic Engineering Technology including Specialized TV
Engineering. Write for free catalog.

FREQUENCY
MEASUREMENT
AM-FM-TV
WLAK Electronics Service, Inc.
P. O. Box 1211, Lakeland, Florida
Mutual 2-3145 3-3819

FOR
AUTHORIZATIONS,

STATION

lege. 89.3 mc, 10 w. Antenna height above
average terrain 64 ft. Estimated first year
operating cost $2,400. All equipment has
been donated to college. Ann. Jan. 2.
Golden Valley, Minn. — Western Bcstg.
Corp. 92.5 mc 2.81 kw. Ant height above
average terrain 230 ft. P. O. address 917
N. Lilac Drive, Minneapolis, Minn. Estimated construction cost $14,257; first year
operating cost $12,000; revenue $12,000. Sole
owner is James A. McKenna Jr., attorney,
partner in McKenna & Wilkinson, Washington, D. C. He is also sole owner of
KEVE Minneapolis; 51% owner of WMEW
Baltimore (cp); 20% stockholder of WAWA
West Allis, Wis.; 80% stockholder in Hudson
Bcstg. Corp. (WCMB and WDTV [TV]
Harrisburg, Pa., and applicant for station
in Reading Pa.) Ann. Jan. 2.
Existing fm stations
APPLICATION
WIFE(FM) Amherst, N. Y— Mod. of license to change station location from
Amherst to Buffalo, both New York.

New am stations
ACTIONS BY BROADCAST BUREAU
Brewster, N. Y. — Taconic Bcstrs. Granted
1510 kc, 1 kw D. P. O. address c/o Willi
D. Schmidt, West Cornwall, Conn. Estimated construction cost $32,603, first year
operating cost $48,000, revenue $55,000. Principals are Willi D. Schmidt, Charles P.
LeMieux Jr., and Ernest Field (each onethird). Mr. Schmidt is employe of Kimberly Clark; Mr. LeMieux is employe of WINS
New York, N. Y.; Mr. Field is attorney.
Action Dec. 27.
Logan, Utah — George Stuart Nixon.
Granted 1300 kc, 1 kw D. P. O. address Box
174, Mission San Jose, Calif. Estimated construction cost $30,000, first year operating
cost $54,000, revenue $72,000. Mr. Nixon
owns public relations firm. Action Dec. 27.

Ownership changes
APPLICATIONS
KMAK Fresno, Calif. — Seeks assignment
of license from McMahan Bcstg. Co. to
Fresno Bcstrs. Inc. for $172,200. Buyer is
same as KPOI Bcstg. Co., licensee of KPOI
Honolulu. Ann. Jan. 2.
KBOW Butte, Mont. — Seeks assignment of
license from Copper City Radio Co. to
KBOW Inc. for $100,000. Buyer includes
Richard R. Miller (50%) and Prudential
Diversified Services (49.92%). Mr. Miller is
promotion manager
Butte and
Standard-Post;
Prudential
is real of
estate
investment
company. Ann. Jan. 2.
KRBO-AM-FM Las Vegas, Nev.— Seeks
assignment of license from Rainbow Inc.
to Meyer Gold for $85,000. Mr. Gold is
owner of Creative Productions Inc. and
Mike Gold Advertising Agency, both Los
Angeles. Ann. Jan. 2.
WRKH Rockwood, Tenn. — Seeks assignment of license from Blue Ridge Bcstg. Co.
Inc. to Richard W. Holloway for $73,500.
Mr. Holloway has been sales and general
manager of several radio-tv stations since
1954, most recently regional sales manager
of WLOS-TV Asheville, N. C. Ann. Jan. 2.

Existing am stations
APPLICATIONS
WAPI Birmingham, Ala. — Amendment to
BP-14068 (which requested changes in DA
system — one additional tower) to change to
non-DA-D (DA-2 to DA-N) and delete request for additional tower.
KLMO Longmont, Colo. — Cp to increase
power from 250 w to 1 kw and install new
trans. (1050 kc).
WCHB Inkster, Mich. — Cp to change
hours of operation from D to unl. using
power of 1 kw; make changes in DA
system (add seven towers) & change from
DA-D to DA-2. (1440 kc).
KELY Ely, Nevada— Mod. of license to
change hours of operation from unl. to
SH: 6 am to 6 pm. (1230 kc).
WCON Cornelia, Ga. — Cp to increase daytime power from 250 w to 1 kw and install
new trans. Ann. Dec. 28.
WDUN Gainesville, Ga. — Cp to change
from DA-D to non-DA. Ann. Dec. 28.

Hearing cases
INITIAL DECISIONS
■ Hearing Examiner Asher H. Ende issued
initial decision looking toward denying application of Wireline Radio Inc. for regular
three-year renewal of license of its am
station WITT at Lewisburg, Pa., but to
grant it short-term renewal for one year.
Examiner found no lack of candor and no
misrepresentation in connection with transfer of control without prior commission
consent, or with technical violations, since
remedied, and recommended licensee be
given opportunity to furnish affirmative evidence of its ability to operate in public
interest. Action Dec. 29.
■ Hearing Examiner
Herbert Sharfman

New fm stations
APPLICATIONS
*Spring Arbor, Mich. — Spring Arbor Col-

EDWIN

1
m

fir

RECORD

APPLICATIONS

As compiled by Broadcasting, Dec. 28
through Jan. 3, and based on filings,
authorizations and other actions of the
FCC. Includes data on new stations,
changes in existing stations, ownership
changes, hearing cases, rules & standards changes, routine roundup.
Abbreviations: DA — directional antenna, cp
— construction permit. ERP — effective radiated power, vhf— very high frequency, uhf
— ultra high frequency, ant. — antenna, aur. —
aural, vis. — visual, kw — kilowatts, w— watts,
mc — megacycles. D — day. N — night. LS —
local sunset, mod. — modification, trans. —
transmitter, unl. — unlimited hours, kc — kilocycles. SCA — subsidiary communications authorization. SSA — special service authorization. STA— special temporary authorization.
SH— specified hours. CH— critical hours. *—
educational. Ann. — Announced.
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Negotiators For The Purchase And Sale Of
Radio And TV Stations
Appraisers • Financial Advisors
New York-60 East 42nd St., New York 17, N. Y. • MU 7-4242
West Coast— 1357 Jewell Ave., Pacific Grove, Calif. • FR 2-7475
Washington-1426 "G" St., N.W., Washington, D.C. • Dl 7-8531
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issued initial decision looking toward
granting application of John M. Bryan and
William K. Bowes Jr., d/b as Champion
Electronics,
joint on
venture,
for 1newkw,amD,station to operate
1540 kc,
in
Provo, Utah. Action Dec. 29.
■ Hearing Examiner Thomas H. Donahue
issued initial decision looking toward grantapplications
of The
"Jet" WBNY
Bcstg. Inc.
Co.
Inc. ing
(WJET),
Erie,
Pa., and
(WBNY), Buffalo, N. Y., to increase daytime power on 1400 kc from 250 w to 1 kw,
continued operation with 250 w-N, each
with interference condition, and Lake
Shore Bcstg. Co. Inc. (WDOE), Dunkirk,
N. Y., to increase daytime power on 1410
kc from 500 w to 1 kw, continued operation
with 500 w-N, DA-N. Action Jan. 3.
OTHER ACTIONS
■ Commission designated for hearing and
consolidated into pending proceeding in
Docs. 14394-5 following mutually exclusive
applications for new tv stations to operate
on ch. 13 in Rochester, N. Y.: Rochester
Area Educational Tv Assn. Inc.; Star Tv
Inc.; Community Bcstg. Inc.; Heritage
Radio & Tv Bcstg. Co.; Ivy Bcstg. Inc.;
Main Broadcast Inc.; Federal Bcstg. System Inc.; Citizen's Tv Corp.; Rochester
Bcstg. Corp., and Rochester Telecasters Inc.;
ordered that issues 7 and 8 of this order
shall supersede issues specified in Nov. 15
hearing order in Docs. 14394-5; that time
and place of consolidated hearing will be
specified in subsequent order. Applications
of Flower City Tv Corp. and Genesee
Valley Tv Inc. for same facility were pre27.
viously designated for hearing. Action Dec.
■ Commission designated for hearing and
consolidated
into pending proceeding in
Docs. 14407-8 following mutually exclusive
applications for new tv stations to operate
on ch. 13 in Grand Rapids, Mich.: West
Michigan Telecasters Inc.; MKO Bcstg.
Corp.; Major Tv Co., and
Bcstg.
Co.; ordered that issues Peninsular
8 and 9 of this
order shall supersede issues 5 and 6 of
Nov. 21 hearing order in Docs. 14407-8; that
time and place of consolidated hearing will
be specified in subsequent order, and made
Federal Aviation Agency party to proceeding. Applications of Grand Bcstg. Co. and
Atlas Bcstg. Co. for same facility were previously designated for hearing. Action Dec.
Routine roundup
■ By order, commission amended Sec.
1.76(c) of its rules concerning notices of
violations to require licensee notified of any
violation to report steps taken to correct
condition complained of. Previously, commission has required such answers
from licensees notified of violation dueonly
to
physical or electrical characteristics of
trans. Under existing rules, such statements
are required within 10 days of notification.
Rule applies to all licensees.
ACTIONS
ON MOTIONS
By Commissioner Rosel H. Hyde
■ Granted petition by Broadcast Bureau
and extended to Jan. 10 time to respond
to petition by Putnam Bcstg. Corp. to enlarge issues in proceeding on its application and Port Chester Bcstg. Co. for new
am stations in Brewster and Port Chester,
N. Y. Action Dec. 26.
Ey Acting Chief Hearing Examiner
Jay A. Kyle
■ Granted petition by Geneco Bcstg. Inc.,
Marion-Jonesboro, Ind., and extended from
Dec. 22, 1961, to Jan. 5, 1962, time to file
opposition to petition by Radio One Five
Hundred Inc., Indianapolis, Ind., to enlarge
issues, which issue is in nature of "EvansvilleDocs.
Issue,"
am proceeding
in
14085in etconsolidated
al. Action Dec.
22.
■ Upon to
request
by beBroadcast
Bureau,
continued
dates to
specified time
for
filing proposed findings of fact and conclusions of law and for replies in proceeding on applications of Lindsay Bcstg. Co.,
Peace River Bcstg. Corp. and William H.
Martin for new am stations in Punta
Gorda and Fort Myers, Fla. Action Dec. 27.
■ Scheduled prehearing conference for
Jan. 26 and hearing for Feb. 28, 1962 in
proceeding on applications of Jefferson
Radio Co. for license to cover cp for new
BROADCASTING, January 8, 1962

am station WIXI, at Irondale, and Voice
of the Mid South for new am station at
Centreville, both Alabama. Action Dec. 28.
■ Upon request by Broadcast Bureau,
continued Jan. 16 hearing to Jan. 30, 1962,
and continued from Jan. 5 to Jan. 19 time
for exchange of exhibits in proceeding on
application of Crosby Bcstg. Co. for new
am station in Ralls, Tex. Action Dec. 29.
■ Upon request by La Fiesta Bcstg. Co.,
continued Jan. 3 prehearing conference to
Jan. 11, 1962, in proceeding on its application and Mid-Cities Bcstg. Corp. for new
am stations in Lubbock, Tex. Action Dec.
29.
■ Corrected orders released Dec. 15 which
granted petitions by KSTP Inc. (KSTP),
St. Paul, Minn., and by Post Newsweek
Stations, division of Washington Post Co.
(WTOP), Washington, D. C, for leave to
intervene in consolidated am proceeding in
Docs. 14085 et al (Community Service
Bcstrs. Inc., Ypsilanti, Mich., et al) to limit
intervention to petitioners' participation
only with respect to Issue 19. Primary purpose of this issue is to insure that no
objectionable interference would be caused
to nighttime operation of existing Class I
stations, particularly KSTP and WTOP. Action Dec. 28.
By Hearing Examiner Forest L. McClenning
■ Denied petition by Ubiquitous Corp.,
Hyde Park, N. Y., for severance of its
application from consolidated am proceeding in Docs. 14166 et al (Eastern Bcstg.
System
Inc.,
tion Dec.
28. Brookfield, Conn., et al) Ac■ Granted request of Suburban Bcstg. Co.
Inc. and changed from Dec. 19, 1961 to
Jan. 29, 1962 return date of subpoena
duces tecum issued to Paul T. Foran in
proceeding
on Suburban's
Beacon Bcstg.
System Inc.,application
for new and
am
stations in Jackson and Grafton-Cedarburg,
all Wisconsin. Action Dec. 29.
By

Hearing Examiner Herbert Sharfman
■ Granted petition by Santa Maria Telecasting Corp. for leave to amend its application for new tv station to operate on
ch. 12 in Santa Maria, Calif., to supplement financial showing for six stock subscribers and correct certain technical imperfections; application is consolidated for
hearing in Docs. 14360-3. Action Dec. 26.
BROADCAST ACTIONS
by Broadcast Bureau
Actions of Dec. 28
■ Granted licenses for following am stations: WEIS Centre, Ala., and WGFA WatssksKBAY-FM
'I i )
San Francisco, Calif.— Granted
license covering installation of new trans,
and specify type trans.
WGHQ Kingston, N. Y. — Granted license
covering change in station, studio, and ant.trans. location, increase in power, changes
in DA and installation of new trans.; condition.
KDES Palm Springs, Calif.— Granted license covering change in ant. -trans, location and changes in ant. and ground system.
WOCB West Yarmouth, Mass. — Granted
license covering installation of old main
trans, as auxilitary trans.
■ Granted licenses covering increase in
daytime power and installation of new
trans, for following stations: KBRO Bremerton, Wash.; KSLV Monte Vista, Colo.;
WRAW Reading, Pa.
■ Granted renewal of license for following stations: KMRC Morgan City, La.;
KUTE(FM) Glendale, Calif.; WCTM(FM)
Eaton, Ohio; WFMT(FM) Chicago, 111.;
WFRO Fremont, Ohio; WGRD Grand
Rapids, Mich.; WKOW Madison, Wis.;
WKYT(TV) Lexington, Ky.; WLOI La Porte,
Ind.; WMDN Midland, Mich.; WMKE(FM)
Milwaukee, Wis.; WMTL Leitchfield, Ky.;
WNAH Nashville, Tenn.; WOHO Toledo,
Ohio; WPCO Mt. Vernon, Ind.; WPLY Plymouth, Wis.; WPNC Plymouth, N. C;
WRIP Roseville, Ga.; WROY-AM-FM Carmi,
111.; WSEV Sevierville, Tenn.; WTIG Massillon, Ohio; WTRU Muskegon, Mich.;
WVLD Valdosta, Ga.; WYRE Pittsburgh,
Pa.; WIKB Iron River, Mich.; WISH Indianapolis, Ind.; K71AT, K76AT, Countywide Tv Inc., Burns, Ore.; K73AR, MidColumbia Community Tv Corp., The Dalles,
Ore., and Goldendale, Wash.
The Baca Tv, Pritchett, Colo— Granted
cp for new vhf tv translator station on
ch. 9 to translate programs of KCSJ-TV
(ch. 5) Pueblo, Colo.
K11DH Tucson, Ariz. — Granted mod. of
cp to change type and location of trans,
and make changes in ant. systems of vhf
tv translator station.
Continued on page 78
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RADIO-TV

SET

TENNESSEE
Occupied
Dwelling
Area
State totals
COUNTY TOTALS
Anderson
Bedford
Benton
Bledsoe
Blount
Bradley
Campbell
Cannon
Carroll
Carter
Clay
Cheatham
Chester
Claiborne
Cocke
Coffee
Crockett
Cumberland
Davidson
Decatur
De Kalb
Dickson
Dyer
Fayette
Fentress
Franklin
Gibson
Giles
Grainger

Units
1,003,301

Total
Radio
Homes
879,163

16,371

14,708

7,023
3,350
1,948
15,778
10,767

6,252
3,004
1,627
13,910

tion
Popula3,567,089
60,032
23,150
10,662
57,525
7,811
38,324
27,936
8,537
23,476
41,578
9,428
9,559
19,067
23,390
7,289
28,603
14,594
19,135
399,743
8,324
10,774
18,839
29,537
24,577
13,288
25,528
44,699
22,410
12,506

7,356
2,489
11,283
7,328
2,667
2,713
4,986
1,969
6,217
4,298
8,167
4,899
114,635

9,546
6,182
2,218
6,511
9,947
2,302
2,167
1,642
4,363
4,914
7,397
3,735
103,641
4,213

6,884
13,940

2,137
2,702
7,811
5,002
4,160
2,720
6,121
11,978

6,582
3,327

2,730
5,865
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3,208
5,525
9,016
5,381
3,152
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84.2
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86.3
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5,563
1,406

5,694
2,450
1,239
13,226

4,550
228
2,419
1,143
917

9,132
1,875
4,780
5,115
8,982
2,222
2,023

414
2,478
189
158
391
623

81.1
85.3
73.1

74.6
79.6
83.3
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1,221
698
60
230
771
23
37
493
63

62.3
58.4
68.2

38
19
319
60

83.8
63.6
84.8
65.0
83.4
75.3

2,913
1,226

315
404
1,650

4,243
6,915
3,257
103,056
3,147
1,651

37,180
116
867
277
310

4,664
2,311

1,323

6,988
2,969
1,844
5,435
10,659

458
1,617
1,865
1,051
336

40
119

84.7
64.2
75.8
89.9
72.0
65.6
77.5
84.4

22
12,576
39
244
60
42
272
48

55.2
58.5
79.0

234

76.5
68.4

228
77

2,068
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FIRST
WITH
STEREO
Now

ITA offers stereo

and

monophonic cartridge recorders. One
unit can be used for

both record and playback. Convenient plugin modular construction
features all transistor
circuitry. Fully compatible, ITA recorders offer
separate record and
play heads. Highest
fidelity performance
makes these units your
best buy in cartridge
tape recording.

ITA Electronics Corporation
BROADCAST DIVISION
Lansdowne, Pennsylvania
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(Payable in advance. Checks and money orders only.) (FINAL DEADLINE — Monday preceding publication date.)
• SITUATIONS WANTED 200 per word — $2.00 minimum • HELP WANTED 250 per word — $2.00 minimum.
• DISPLAY ads $20.00 per inch — STATIONS FOR SALE advertising require display space.
• AH other classifications 300 per word — $4.00 minimum.
• No charge for blind box number. Send replies to Broadcasting, 1735 DeSales St., N.W., Washington 6, D.C.
Applicants: If transcriptions or bulk packages submitted, $1.00 charge for mailing (Forward remittance separately, please). Al! transcriptions, photos,
etc., sent to box numbers are sent at owner's risk. Broadcasting, expressly repudiates any liability or responsibility for their custody or return.

RADIO

Help Wanted— (Cont'd)

Help Wanted — Management

Sales

Immediate openStation manager— N.Y.S.—
ing Excellent opportunity. Send complete
details. Box 272J, BROADCASTING.
Owner-manager wanted. Florida daytimer,
must be fully qualified to handle all phases
of radio station management, including first
class ticket. Must have small amount of
cash to invest. Box 320J, BROADCASTING.
Top-flight manager with proven sales and
i'sd. second
d. Mississipp
backgrounfirmly
promotionDaytimer,
Good
establishe
market.
on keenest
salary plus % of net. Competiti
therefore only best apply. Complete resume,
please. Box 366J, BROADCASTING.

Attention salesman! Solid, 5 kw suburban
metro market independent expanding sales
department. If you are a pro, and want to
hold a position paying $8,000 to $12,000 annually, send resume and recent photo to
Ed Morgan, WETU Radio, P. O. Box 453,
Montgomery,
Alabama. All replies confidential.

Stifled? Here's your chance. Produce. Make
money. Sell, announce, write, remotes,
be
You'llman
dynamo.
sports. Civic
virtually
a one minded
man station.
Ambitious
can make more money than in larger
station. Share in profits. Apply in person
or send photo & resume. WLFH, Little
Falls, New York.
Sales
Louisiana. Sales-announcer, first ticket, as
assistant
CASTING. manager. Box 104J, BROADNorthern New Jersey, major independent
growing multiple chain needs experienced
salesman capable of management or sales
manager, strong on personal sales, comING. plete resume to Box 208J, BROADCASTSan Francisco classical music station desires sales manager to organize sales department. Send resume and other information to Box 214J, BROADCASTING.
Robots for sale! Attention owners — Managers only. Fantastic 6-foot money-making
promotion. Sold in every Florida market.
Over 100 in use. Now — exclusive market
rights — your station — your market. Write:
Box 246J, BROADCASTING.
National sales manager. For midwest regional radio station. Must have had experience in selling agencies in New York,
Chicago, Detroit and other major cities.
Good salary plus incentives and many benefits. Fine opportunity to advance with
multi-property company. Send complete details to Box 306J, BROADCASTING.
Immediate opening. Established Michigan 5
kw. Good commission, pension-insurance
plan, expanding market. Prefer man from
state or close-by. Mail resume. Box 342 J,
BROADCASTING.
Wanted salesman, liberal commission plus
draw. Metro market in north central
Florida. No drifters. Tell all in first letter.
Box 353J, BROADCASTING.
Sales manager. Progressive, farm station
going to 5000 watts soon needs sales manager with experience in competitive markets. Must produce. Call or write Jim
Wanke, General Manager, KABR Radio,
Aberdeen, South Dakota. BA 5-1420.
Opportunity radio salesman. Salary plus
commission. Good market. KFRO, Longview, Texas.
Sky's the
limit
for ambitious
and experienced small
market
salesman. Good
record
and top references necessary. Write to
WICY, Malone, New York.

Sales manager needed for small market
Negro outlet. Commission plus salary. Box
210J, BROADCASTING.
Announcers
Wanted: 1st
5 kw in rich
tape to Box
Mid-south.
Managerial
CASTING.

phone announcers for dominate
west Texas. . . . Write and send
102J, BROADCASTING.
Announcer-sales. First ticket.
position. Box 105J, BROAD-

Pacific northwest-Washington. Require Immediately adult announcer first telephone.
ING. week. Write Box 126J, BROADCAST$100
Wanted! Good, strong commercial radio
announcer who can do outstanding job of
airing news. Leading, fulltime network station in medium-sized Minnesota market.
Power increase expected soon. Send tape,
resume and salary needs. Tapes, returned.
Box 207J, BROADCASTING.
Full-time classical music station in San
Francisco has position for experienced
classical music announcer. Top salary for
right man. Send resume and other information to Box 215J, BROADCASTING, or
call YUkon 6-2825.
January opening for experienced staff announcer. Tight good music format . . .
central Pa. Expanding four station Pa.-Fla.
chain. Minimum of $80.00 to start — more if
qualified. Send resume, tape and photo to
Box 250J, BROADCASTING.
Good-music kilowatt needs good, morning
"personality" dj-commercial announcer.
Must have 1st ticket and production experience or anxiety to learn. Good future,
excellent pay. Top station in beautiful midwest area. No beginners. Send full information and tape to program director. Box
262J, BROADCASTING.
New Jersey. Experienced news-man announcer. Salary commensurate with ability.
Interview required. Send tape and resume.
Box 264J, BROADCASTING.
First class Christian announcer with license
to match. Send tape with commercials and
news and why you feel qualified to speak
for the Lord Jesus Christ. Box 270J,
BROADCASTING.
New York state 100,000 market needs self
starter with good voice, programming idea
man with follow through. Other talents
helpful. Solid citizen only. Box 275J,
BROADCASTING.
Two men phone 1st. Great Lakes area excellent opportunity to gain experience in
radio
and television. Box 281J, BROADCASTING.
Immediate opening for night announcer.
Good music format experience with emphasis on voice quality and reliability.
Play-by-play would be helpful. Contact
KFTM Radio, Kent Roberts, Program Director, Fort Morgan, Colorado.

Help Wanted— (Cont'd)
Announcers
Experienced announcer, not rock and roll,
with success record seeking chance as program director of alert, established station
150,000 metropolitan market. Send resume,
tape, salary requirements to Box 311J,
BROADCASTING.
Combo
man for New England daytimer.
$100 weekly to start for person qualified in
both fields. No screamers please. Good future for right individual. Send tape, photo,
experience
CASTING. in first letter. Box 314J, BROADImmediate opening for staff announcer
progressive Kentucky station. Send tape,
resume and salary required. Box 334J,
BROADCASTING.
Announcer-copywriter wanted by Virginia
station, will have morning time, small,
congenial staff. Good opportunity. Adult
programming. Send tape, resume, photo to
Box 359J, BROADCASTING.
Experienced announcer desired. Must be
dependable, strong on news and commercials. Good pay, 5000 watt station located
in western North Carolina. Send tape and
references to Box 376J, BROADCASTING.
Opportunity
married
staffLongview,
announcer. Texas.
Outline experience.
KFRO,
Experienced morning man, tight production but adult music, medium midwest
market — salary $110 to $125. Send resume,
ING.
picture,
tape to Box 310J, BROADCASTStart the year where
opportunity and
growth abounds. Experienced d.j. only — No
beginners! Minimum start $700. No r. and
r. or big sound types. Want maturity,
talent and guts. Send tape — complete
resume of experience — qualifications — references. BillAlaska.
Harpel, KHAR, Pouch 7-016,
Anchorage,
Wanted: Combination engineer-announcer
with first phone. Air shift and maintenance.
Small market and local station. Send all
information and tape to Allen R. Mclntyre,
KNDC, Hettinger, North Dakota.
Announcer with first phone for position
opening February 15. $500 per month or
more to right man. Send tape, resume,
references and picture to Dan Breece,
KOVE, Lander, Wyoming.
Experienced first class licensed announcer.
Box 1056, Twin Falls, Idaho.
Experienced morning man. Send tape and
resume, WEAV, Plattsburgh, New York.
First class ticket-announcer — immediate
opening. Phone Norman Glenn, station
WJDY, Pioneer 2-5191, Salisbury, Maryland.
Experienced first phone announcer. Immediate opening. Send resume, tape and
salary
requirements
to J. F. Marzke, WJUD,
St. Johns,
Michigan.
Mature voice for 5000 watt adult programming into tidewater Virginia. Send tape
and resume including salary requirements
Virginia.
or contact E. Baydush, WLPM, Suffolk,
Wanted: Combination announcer-salesman
for top Daytona Beach station. Good opportunity. Only experienced men apply. No
phone calls, send tape and resume to Dick
Clark, WMFJ, Daytona Beach, Florida.
Needed 2 announcers-dj's. Immediate. Call
or write Program Director, WTNS, Coshocton, Ohio.
BROADCASTING, January 8, 1962

74

Help Wanted — (Cont'd)

Situations Wanted — (Cont'd)

Announcers

Management

Announcer-salesman
needed immediately.
Experience
necessary. Good opportunity.
Call or rush tape, complete resume and
photo to WRNY, Rome, N. Y.

15 years experience, management, sales
management.
FirstBROADCASTING.
phone. Excellent references. Box 313J,
My 16 years experience in newspaper and
radio may be what your station needs.
Thorough knowledge all phases radio management and sales direction. Excellent news
delivery and top sportscasting. Wish to
relocate to west coast medium or large
market with opportunity. Top market radio
or tv sportscasting considered. Married,
sober, permanent. Excellent all-round references. Present management position seven
years. Box 351J, BROADCASTING.
Sell, improve programming, community
image, audience. Successful manager, sales,
programming. Eight years present company.
31, family, college, Methodist, Rotarian.
Phone Rockwood, Tennessee, 354-1581.
Sales

Technical
Chief engineer position now available at
good music directional station in southern
California city. Must be able to take complete charge of equipment. Must also work
board shift with smooth, professional delivery. Wonderful climate; stable, hardworking staff. Reply Box 360J, BROADCASTING.
Wanted . . . transmitter engineer. Must be
familiar with transmitter maintenance.
First class ticket required. Send resume to
Box 317J, BROADCASTING.
Chief engineer, top California station, some
air work. Immediate opening. Format, 1000
watt — 24 hour directional. Good job for
right man. KAFY, Bakersfield, California.
Call collect Empire 6-4411 for Al Anthony
or Paul Bappistta.
Chief engineer — must have directional experience. KHAK-AM-FM, Cedar Rapids,
Iowa.
Wanted: First phone engineer-announcer
. . . WAJP-FM, Joliet, Illinois. Call collect
6-3760.
Engineer-announcer, WGTN, Georgetown,
South Carolina. Must be good in both.
Good chief engineer wanted immediately.
Salary $95.00 if you qualify. Contact Al
Stanley, Manager, WTSB AM/FM, Lumberton, North Carolina.
Engineer. Immediate opening. WVOS, Liberty, New York.
Production — Programming, Others
North Carolina station wants experienced
program and production director with
knowledge and imagination. Must have
ability to handle department and public.
Station insists on good production. Good
salary and permanent job for right man.
Box 287J, BROADCASTING.
Immediate opening for night news editor
in upstate New York CBS affiliate. Applicant must have news gathering and
writing background, willingness to work,
versatility, reliability, showmanship. Opportunities rewarding. Personal interview
after tape, photo, resume and salary requirements. Box 339J, BROADCASTING.
WJJL-Niagara Falls, N. Y., for middle of
February-person for traffic, copy with radio
background. References. Good conditions,
good folks.

Top air salesman . . . bright polished, professional. Excellent references, work habits,
and nine years experience. Desires permanency and salary commensurate with
ability. Box 307J, BROADCASTING.
Four years experience as radio time salesman. Desires permanent position in small
midwest market with am or fm station.
Family man. Box 316J, BROADCASTING.
Salesman — sportcaster. 8 years experience
all phases radio industry. Currently managing station. Excellent sales record. Award
winning
CASTING. play-by-play. Box 324J, BROADAttention — station
owners
& managers.
When was the last time you found great
potential sales management material? Highflying sales personality ready for secondstage development. If your organization is
ambitious, aggressive & promotionalminded. ... If you mean business ($), and
want business . . . with an opening for
local, regional or national sales manager.
Write Box 355J, BROADCASTING.
Announcers
Sports announcer looking for sports minded
station — best of references. Box 183J,
BROADCASTING.
Swinging dj, announcer. Fast board. Bright
sound. Not prima donna. Not floater. Box
172J, BROADCASTING.
Former New Englander employed in small
Florida market, misses snow. Adult music
and news. Wishes employment in eastern
Massachusetts or Rhode Island. Young, aggressive, experienced. Tape available on request. Box 254J, BROADCASTING.

RADIO

1st license experienced announcer; salesman; maintenance. Family; station near
Washington, D. C. Box 255J, BROADCASTING.

Situations Wanted — Management
Manager-salesmanager. $15,000 current income desires to relocate for realistic opportunity. Available after January 31. All
information first letter. Box 188J, BROADCASTING.

News director at metropolitan midwest
radio station seeks advancement to major
market. College graduate. Authoritative
. . . mature . . . top references. Box 274J,
BROADCASTING.

Manager— heavy sales background. Twelve
years experience, ten management. Mature,
thorough knowledge. Stable, responsible,
family man. Excellent ownership references. Area $10,000. Box 229J, BROADCASTING.
Terrific young manager with proven sales
record. First class license and 11 years experience desires permanent position in
middle west. Current operation changing
ownership. Income $10,000 plus. Box 238J,
BROADCASTING.
Seasoned radio-tv executive midwest-California group. Excellent references. Presently sales manager eastern. Minimum $15,000
manager-sales
manager. Box 252J, BROADCASTING.
Available. Mature broadcaster experienced
in all phases of radio, including legal background. Interested in any reasonable proposition. Write Box 301J, BROADCASTING.
BROADCASTING, January 8, 1962

Announcer, dj. Tight format, some experience. Family man, Negro, will travel. Box
302J, BROADCASTING.
Top 40 dj., wants any medium, mediumlarge, or large market; young, single, draftfree. Box 308J, BROADCASTING.
Announcer, dj, experienced, tight production, mature veteran, want to settle. Box
309J, BROADCASTING.
Experienced, college trained broadcast engineer desires position, am, fm, or tv. Box
312J, BROADCASTING.
College sports director, looking for start
with sports minded station. Outstanding
play-by-play on all sports, especially baseball. Send for tapes and see. Would like to
learn sales also. Produced and announced
own sports show on college station the
past year. Available January 1, 1962. Tapes,
resume, photo on request. Veteran, and
hold
ING. B.S. degree. Box 318J, BROADCAST-

Situations Wanted— (Cont'd)
Announcers
Give me a try! Inexperienced in commercial
radio, but, oh so willing to learn. 2'/2 years
college radio experience. Graduated from
radio
school
goodsend!
"combo."
Have BROADresume
—have
tape—— will
Box 322J,
CASTING.
Southern Wisconsin — northern Illinois.
Young family man desires staff position.
Experienced
all phases. Box 323J, BROADCASTING.
We hate to lose this man! Operational
changes make it necessary to let him go.
21, sober, dependable, loyal. Not the best
announcer in the world, but comes to work
on
time every day. Manager. Box 327J,
BROADCASTING.
Announcer. Young. Cheerful. Versatile.
Sales ability. Excellent training. Tape available. Box 328J, BROADCASTING.
Announcer. Experienced. Adult music. Prefers radio/tv opportunity. Sincere. Tape.
Box 329J, BROADCASTING.
Attention general managers — Looking for
baseball broadcasting opportunity. Four
years
experience
— currently
sports director.
Draft free.
Box 336J,
BROADCASTING.
Good radio announcer, first phone. Nice
appearance. Looking for a chance in television. Box 341J, BROADCASTING.
Ohio-Indiana-Kentucky-Florida. 6 years experience in radio/tv announcing, play-byplay. Box 345J, BROADCASTING.
Mature, married, fully experienced radio
and television announcer, program director,
manager, salesman desires permanent position with station seeking solid company
man. Box 346J, BROADCASTING.
Announcer, dj, play-by-play. Young and
single. Five years experience. Four years at
present station. Ready to move up to sports
ING.
minded operation. Box 352J, BROADCASTVersatile announcer-dj. Mature, good voice,
selling sound. Box 358J, BROADCASTING.
Staff announcer desires location in metro
market. 8 years experience in all phases of
production including play-by-play. Resonant, pleasing voice. Married, college, dependable. Box 361J, BROADCASTING.
Recent radio-tv college journalism graduate
desires broadcasting start. Veteran, 25,
ING.
single, employed. Box 362J, BROADCASTFirst phone. Handsome, personable, indefatigable, veteran, 25, single, clean-cut,
sober, AB degree, type 75 wpm, seeks $150
weekly. Box 363J, BROADCASTING. Ed
Post, RE 7-2131, Washington, D. C.
Ambitious announcer, young, eager to learn.
Will travel anywhere immediately. Box
364J, BROADCASTING.
Announcer, single, 27, draft free, two years
experience, flat, willing to work, work,
work! Box 365J, BROADCASTING.
Creative announcer-dj. Production. Voice
characterizations, good straight job. You
name it! Ten years experience. Ohio,
Indiana,
Kentucky. Box 368 J, BROADCASTING.
Announcer, dj. Bright modern top 40 sound.
Tight board, not a floater. Box 370J,
BROADCASTING.
Announcer d.j., married, tight production,
fast board, news. Versatile — selling sound.
Box 371J, BROADCASTING.
Versatile, hardworking eastern newsman
anxious to relocate, California, Arizona,
New Mexico. Box 372J, BROADCASTING.
Young announcer, d.j. Experienced, seeks
position N. Y., Conn., New Jersey area.
References, tape on request. Box 374J,
BROADCASTING.
Experienced dee-jay — newsman immediately
available. College, veteran, married. Box
375J, BROADCASTING.

Situations Wanted — (Cont'd)
Announcers
Team playing out of town? For first class
play-by-play broadcast from El Paso,
Anthony, Las Cruces. etc., call Jim Finlay,
sports
Texas. director KROD, KROD-TV, El Paso,
Announcer — strong on news. Adult show
. . . recent graduate of broadcasting school.
Single, 31 — sample material on request. Phil
Petrucci, 115 N. 13 Ave., Melrose Park,
Illinois.
2?4 years experienced dj, announcer with
first phone, desires permanent position with
station in North or South Carolina or Tennessee. Married, draft exempt, age 22. Good
personality with excellent voice. Write 101
Air Park Drive, Morganton, North Carolina.
Attention California & West. Experienced
announcer who can really move your audience morn-noon-nite. Personable, promotion, record hops. Call WHitney 4-2314,
write Apt. D, 10061 Carmenita, Whittier,
California.

TELEVISION
HELP

WANTED
Sales

Experienced TV salesman with proven
record in smaller market and wants to
move up. We are CBS in top 35 markets,
3 station company and growing a good
insurance program. Salary open against
12% commission. The right man should
earn $15,000.00 or more. Thoroughly experienced radio salesman with some tv
experience considered. Send resume and
photo to Box 240J, BROADCASTNG.
"Pioneer southeastern television station in
one of the top 50 markets needs a strong
local sales manager. Duties will include
supervision and planning of local sales
staff, new ideas and fresh approach from a
proven and experienced man. He must have
television experience in major market or
sales/sales manager experience in small
market.ures.The
good regarding
for 5 figInclude"right"
photo man
and is
details
sales experience with application. Applicawill beBROADCASTING.
kept in strictest confidence."
Box tion
289J,

Technical

Technical

Chief engineer — experienced am/fm construction— maintenance — directional. Some
tv. All audio, including cartridges. Minimum
$175.00. Box 319J, BROADCASTING.
Engineer with announcing experience. 15
years in radio. Desire engineering sales
combination. Box 344J, BROADCASTING.
4 yrs. Chief engineer. 1 kw daytimers,
available. Anthony Ostopoff, 4-1 Lake Village, Wilmington, North Carolina. Phone
RO 3-7925.
Experienced engineer, 8 years with 5 kw
directional. 1000 hours of maintenance. Excellent electronic background. Available
immediately. Carl R. Trost, Concordia
Kansas.

TV engineer. Excellent engineering opportunity with a leading midwestern tv
station. Experience required. First class
license desirable. Send detailed resume and
salary
requirements to Box 226J, BROADCASTING.

First class licensed; chief engineer, combo
experience. Available immediately. Room
4, Bayard Hotel, Dover, Delaware. REdfield
4-3531.
Production — Programming, Others
Intelligent, first class voice and license.
Program/perform, college, family. Box 258J,
BROADCASTING.
Eastern newsman 10 years major market.
Mature delivery, college journalism. Box
326J, BROADCASTING.
Veteran girl Friday ... 12 years experience. Some tv . . . has typewriter . . .
will pound. Present employer may be contacted. Box 332J, BROADCASTING.
Program director . . . Experienced all
phases formats. 25, married, college graduate. Available January 30th. Box 335J,
BROADCASTING.
Program-news director. Excellent background all phases small market radio. Outstanding history of participation in civic
affairs. Most interested in job with greatest
challenge and promise for future. Age 30,
married, veteran, college graduate. Prefer
south-southeast radio/tv. Box 354J, BROADCASTING.
Program trained experienced male copywriter available now — References, samples,
service, gather local news. Limited air experience. Box 369J, BROADCASTING.
Aggressive, capable newsman, 2 yrs experienced plus AFRSr newspapers, magazines. Increasing, authoritative delivery.
Write lively copy, handle all phases. Want
news conscious metropolitan station. Harvard graduate, married," 30, available immediately. Let's arrange interview. Box
373J, BROADCASTING.
Write copy, type, good worker. Prefers
small southern station. Salary secondary.
Samples, tape. Alice Wireman, YWCA,
Nashville, Tennessee.
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Wanted immediately. Maintenance engineer
with knowledge of Ampex video tape.
Salary open. Call Walter Nelson or Clark
Davis collect at WHTN-TV. JAckson 57661, Huntington, West Virginia.
KVKM-AM-TV, Monahans, Texas, has opening for additional first class engineer. Must
have heavy maintenance experience. Reply
by letter to chief engineer, giving complete
qualifications, references and salary requirements.
Wanted immediately — video switcher. Call
Clark Davis collect at WHTN-TV, JAckson
5-7661 in Huntington, West Virginia.
Field engineer — To travel within U. S.
Familiar vhf propagation and wired tv distribution systems; will train in special techniques for CATV systems. Write in confidence: General Manager, Entron, Inc., Systems Construction Division, Box 287,
Bladensburg, Maryland.
Production — Programming, Others
TV news director wanted for three station
mid-west market. Take full charge and
make news department a going concern.
Must be strong on the air; know photography and film; strong on writing. Man
we need will take this news operation to
number one position. Send resume, audio
tape, film if possible, photo of self and
salary requirements to Box 350J, BROADCASTING.
TELEVISION
Situations Wanted — Sales
Midwest radio-newspaper salesman desires
tv. Four years experience, 30. Box 325J,
BROADCASTING.
Technical
18 years experience chief engineer; radio,
microwave and tv; operation, maintenance,
construction. Desire west or midwest. Box
273J, BROADCASTING.
Now employed experienced chief engineer
with other qualifications, seeking employment with a future. Welcome opportunity
with tv. Box 305J, BROADCASTING.
Chief engineer presently employed overseas
returning to states. Twenty years experience. Seeking permanent position in medium to large market or as group engineer.
Ability in design, construction, operation,
maintenance and production in radio and
television. Box 357 J, BROADCASTING.

Situations Wanted — (Cont'd)
Production — Programming, Others
Director-producer, announcer: Five years
experience all phases television-radio.
Original, creative, resourceful. Seeking advancement with progressive station. Twenty-five, married. Employed by number 1
station. Strong on local, commercially oriING.
ginated programs. Box 348J, BROADCASTExperienced, mature reporter-news writer,
photographer, all phases, wants position in
news-conscious midwest station — prefer
Ohio, Michigan, Wise. Can offer more than
7 years strictly tv news as step to news
directorship. Family man. Presently employed. Box 367J, BROADCASTING.
Desire position as production or operations
manager with new or progressive station. 7
years station experience; 2 years with television production company; 2 years specialized training. Resume furnished on request. Box 377J, BROADCASTING.
FOR

SALE

Equipment
Need all equipment for 1000 watt station.
Used & new. Box 209J, BROADCASTING.
Eight (8) practically brand new units of
Philco modern TLR-2B portable television
relay system, consisting of transmitting and
receiving terminal, and repeater stations.
These micro wave units purchased by
American
CASTING. Tel. & Tel. Co. Box 263J, BROADDuMont 1 kw television transmitter series
13000. Write Box 340J, BROADCASTING.
For sale. Hewlett Packard FM — monitor in
service about one year. Tuned for 93.5 mc
—$1,100— contact KBEC, Waxahachie, Texas
—WE 7-1390, Richard Tuck.
Harkins FME 50 multiplex exciter and
Harkins SCT-2 two channel 65 and 26 kc
sub carrier generator with filters. Cost new
$4,000. Very good condition. Make offer to
Karl Troeglen, Technical Director, KCMOFM, Kansas City, Missouri.
G.E. FM monitor BM-l-A, $750, Gates RDC10 remote control, $400. KEBR, Sacramento,
California.
For Sale: Cellomatic projector, Model 45S;
one year old, perfect condition. Ideal for
on-air use, sales presentations, meetings,
civic functions. Most versatile tool for any
visual presentation. Four inch by five inch
transparency projection to nine foot by
twelve foot; fingertip control for optical
effects — superimpose, wipe, crawl (vertical
and horizontal); built-in rear view monitor
mirror. Dimensions: fifty inches high,
thirty-four inches wide, nineteen inches
deep, 140 pounds. Available at less than
book value. Chief Engineer, WFRV-TV,
Green Bay, Wisconsin.
3 kw fm transmitter Western Electric 504B
plus 5A monitor now operating. Available
3 months WRVC-FM, Norfolk, Virginia.
Am, fm, tv equipment including monitors,
.C. 440 ColumAve., N.Y
p.a. tubes. Electrofind,
5820, bus1850,
Will buy or sell broadcasting equipment.
Guarantee Radio & Broadcasting Supply
Co.. 1314 Iturblde St., Laredo. Texas.
Transmission line, styroflex, heliax, rigid
with hardware and fittings. New at surplus
prices. Write for stock list. Sierra Western
Electric Cable Co., 1401 Middle Harbor Road,
Oakland 20, California.
WANTED

TO

BUY

Equipment
General Electric fm modulator panel using
phaseitron. A or B model. KCMS, Box 592^
Maintou Springs, Colorado.
BROADCASTING, January 8, 1962
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Help Wanted— Sales

Situations Wanted — Management

Wanted to Buy— (Cont'd)
Equipment
R.F. bridge G.R. 916AL— also Clarke Field
intensity meter. Contact N. L. Wilson,
WAWZ, Zarephath, New Jersey.
Broadcasting equipment bought and sold.
SOS, 270 N. Crest Rd., Chattanooga, Tenn.
TV station affiliation wanted. Desire to invest moderate capital & 14 years exceptional experience in programming, film,
vtr, sales, etc. Box 123J, BROADCASTING.
Financially responsible broadcaster desires
an interest in or outright cash purchase
of a broadcast facility in Tulsa, Oklahoma
or vicinity. Replies confidential. Box 242J,
BROADCASTING.
INSTRUCTIONS
FCC first phone license preparation by
correspondence or in resident classes.
Grantham Schools are located in Hollywood,
Seattle, Kansas City and Washington. Write
for our free 40-page brochure. Grantham
School of Electronics, 3123 Gillham Road,
Kansas City 9, Missouri.
Train now in N.Y.C. for FCC first phone
license. Proven methods, proven results. Day
and evening classes. Placement assistance
Announcer Training Studios, 25 W. 43 N.Y.
OX 5-9245.
FCC first phone license In six weeks.
Guaranteed instruction in theory and
laboratory methods by master teachers.
G. 1. approved. Request free brochure.
Elkins Radio License School, 2603 lnwood
Road. Dallas, Texas.
Since 1946. The original course for FCC
First Class Radiotelephone Operator License
in six weeks. Reservations necessary. Enrolling now for classes starting March 7,
May 9, July 11. For information, references
and reservations, write William B. Ogden
Radio Operational Engineering School, 1150
West Olive Avenue, Burbank, California.
Be prepared. First class F.C.C. license in
six weeks. Top quality theory and laboratory training. Elkins Radio License School
of Atlanta, 1139 Spring St., N.W., Atlanta,
Georgia.
FCC first class license In 6 weeks. We are
specialists. We do nothing else. Small
classes. Maximum personal instruction.
One low tuition covers everything until
license secured. Pathfinder Method. 5504
Hollywood Blvd., Hollywood, California.
Elkins Radio License School
Six weeks quality instruction
methods and theory leading
First Class License. 14 East
Chicago 4, Illinois.

of Chicago —
in laboratory
to the F.C.C.
Jackson Si.,

Announcing programming, console operation. Twelve weeks intensive, practical
training. Finest, most modern equipment
available. G. I approved. Elkins School of
Broadcasting, 2fid3 lnwood Road. Dallas 35.
Tevas

EXPANDING
Need Complete Staff . . . Salesmen, Announcers, Newsmen, Copy,
& Engineers. Some experience,
no tapes. . . . Near NYC.
Box 303J, BROADCASTING

SALES MANAGER
Wanted for Michigan Metro market Daytime. $600 per month guarantee to start,
against 10% commission on net station
receipts. Stock option & opportunity to become Manager
rightto: man. Send all information first to
letter
Box 304J, BROADCASTING
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INSTRUCTIONS
Announcers

Northeast 50 kw clear channel needs staff
announcer with news writing and/or sports
background. Prefer young college grad on
his way up. Quality programming, large staff,
modern facilities and prestige position in
this large market make this an outstanding
opportunity
r""_ for the right man. Send complete resume, tape and recent photo to:
Box 284J, BROADCASTING

WANTED: GIRLS!
"For
an
all-girl
radio station
in a ormajor
market near Memphis.
Prefer radio
TV
experience. Must be attractive, poised, have
pleasant
voice;
between
the ages
of 20-35",
married or
single.
Be able
to read
commercials well; run own board. We will train
right girl. Rush tape, resume and salary expected to Box 343), BROADCASTING."

RADIO
SITUATIONS

THE AMERICAN
DISC JOCKEY SCHOOL
Offers fully trained and commercially
oriented personnel. What are your needs?
News • Sports • C&W • Top 40 • Jazz
Sales • Programming • Men • Women
HELENA BLDG., NORFOLK, VA.
State Needs— Tape, Photo, Kcsume Rushed
MOVING?
SEND
FOR
BOOKLET
A free, 16-page booklet prepared by
* Burnham Van Service, Inc. can give you
■ helpful, work-saving, cost-saving pointers on how to organize your move
from city to city when you change
jobs. How to prepare to move, tips on
packing, a helpful inventory checklist
the topics
do are
of things. to
I included
copy.
your free
for among
Write
No obligation.
Chuck Swann,
Burnham Van Service,
Columbus, Georgia
Second Avenue,
11634
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WANTED

MISCELLANEOUS
Turn unsold time into immediate cash!
Quality item made to sell at $4.00. You
advertise at $2.00 (with order), retain 25%.
Especially suited to radio for quantity
sales. Write for details— Box 232J, BROADCASTING.

Production — Programming, Others

Program polkas? 22 long plays for $25.00
check. Prepaid. Polkaland, 2318 Saemann,
Sheboygan, Wisconsin.
25,000 professional comedy lines, routines,
adlibs. Largest laugh library in show business. Special monthly topical service featuring deejay comment, introductions. Free
catalog. Orben Comedy Books, Hewlett, N.Y
Paying ratecard in advance! Overseas news
convention! Extensive promotions! Famou6
leaders! 49 Protestant denominations! Eight
hours Saturday or $1,000 yearly (monthly in
advance) for fifteen minutes twice daily.
Clay England, Schell City, Missouri.

Program Director/DJ with imagination not billboard. Now at top
station L. A. Calif. Top 15 markets only. Box 356J, BROADCASTING.

"Deejay taining
Manual,"
complete letters,
gagfilepatter
conadlibs, bits,a gimmix,
. . . $5.00: Show-Biz Comedy Service, 65
Parkway Court, Brooklyn 35, N. Y.

film sales executives
JAV/AW
are
successful tv
MANAGERS!
!
Award-winning
veteran broadcast
TV film backsales
executive with strong
ground wants to assume direction TV
station where creative thought and
sales action are needed, perferably
Midwest. Will consider modest investment but interested only in aggressive
ownership which believes in progress
through showmanship, with emphasis on
local image.
Box 300J, BROADCASTING
AVAVAVAVAV

IMMEDIATE NEED!
ALL BROADCAST PERSONNEL PLACED
ALL MAJOR U.S. MARKETS
MIDWEST SATURATION
Write for application NOW
WALKER EMPLOYMENT
SERVICE
jimmy Valentine Broadcast Division
83 So. 7th St.
Minneapolis 2, Minn.
FEderal 9-0961

For Best
MR. STAN MAJOR
Top Program Manager-Personality Chicago,
Washington, Baltimore. Ready to help you
back into top position in market in either
capacity. fidential.
All replys
312-255-4743considered,
- 706 N. and
Pine, conMt.
Prospect, III.

You

Can't

Results
Top

CLASSIFIED

A

AD

■Wf
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FOR

SALE

SUMMARY

Equipment
"We have just converted two Ampex
Videotape recorders from Model 1000-A
to Model 1000-C. As a result we have
a number of used, left-over units which
were removed in the process. These
could be of use as spares to a station
still operating the Model "A" machines. We have priced them at approximately one-third of the cost of
similar new units. I am listing the ones
that we have available, with our price
per unit, F.O.B. Chicago.
Item
Ampex # Our Price
Power Supply
50148-01
$ 1 50.00
45.00
Pre-Amp
13612-01
75.00
Pre-Amp
13690-01
Housing
Amp Driver
135.00
Record
13841-01
830.00
Mod-Demod
13625-01
Chassis
765.00
Channel Switch er 50152-01
Chassis
350.00
Blanking Switch er 50142-01
Chassis
25.00
P.E. & Switch
13617-01
Chassis
L. A. Pierce, WBBM-TV,
m
FOR

SALE

Chicago"
Stations

B
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=
B
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=
B
n
B
B
m
E
IS
m
H
m
m
B
B
e

Lie.
AM
FM
TV

3,614
884

OF COMMERCIAL

Compiled by BROADCASTING Jan. 4
ON AIR
CP
Not 76on air
83
Cps.
77
159
76
70

OPERATING

TELEVISION

Write Box 321 J, BROADCASTING.
5000 WATT, AM-FM, CENT.
CALIFORNIA Dominant station
in three station (non-TV area)
market for sale in entirety or
partnership. Currently grossing
close to six figures yearly. Rapidly
expanding market near hig Government installation. Sincere inquiries will receive complete data
asked. Reply Rox 333J, RROADCASTING.

NORTH FLORIDA
Fulltime — non-directional. Low down
payment — long terms. Number 1 in
market. Exclusive with:
Associated Media Brokers
Suite 328 Bayview Building
Fort Lauderdale, Florida
Phone LOgan 6-7843
Bob Flynn
Myles Johns
single
Mich
Iowa single
Fla
small
West
small
Ca
metro
South major
N.E.
Top 30
And others.

daytimer
fulltime
power
VHF-TV
fulltime
fulltime
daytimer

60 M
77M
90M
150M
175M
400 M
425M

29%
29%
terms
15dn
cash
lOOdn
terms

CHAPMAN
COMPANY
1182 W. Peachtree St., Atlanta 9, Ga.
78

(FOR THE RECORD)

175
TOTAL APPLICATIONS
855 stations
For new
137

STATIONS

Compiled by BROADCASTING Jan. 4
VHF
UHF
497
92
40
18
487'

Commercial
Non-commercial

562
58
TV

COMMERCIAL

STATION

BOXSCORE

Compiled by FCC Nov. 30
AM
Licensed (all on air)
Cps on air (new sations)
Cps not on air (new stations)
Total authorized stations
Applications for new stations (not in hearing)
Applications for new stations (in hearing)
Total applications for new stations
Applications for major changes (not in hearing)
Applications for major changes (in hearing)
Total applications for major changes
Licenses deleted
Cps deleted

FLORIDA DAYTIMER
Realistically priced with terms.
Ideal for owner-operator. Excellent for man and wife team.

BROADCASTING

146
59
3,613
499
3,818
675
176
496
557
0
912

88
TV

FM
894
169
45
124
77
1,108
23
147

71
6137
120
35
5483
1
2

5
82
2
4

1 There are, in addition, nine tv stations which are no longer on the air, but retain their
licenses. 2 Includes one STA.

486'

For Sale— (Cont'd)
Stations

,GUNZEISDORFER.
OREGON BIG MARKET 50O0 WAITER.
Asking S215,000. "A CVNZENDORFER
CALIFORNIA
SOUTHERN MARKET STAExclusive."
TIONS. SI 15,000 and $95,O0O. ExcluOTHERS IN OREGON, UTAH, and ARIZONA with $18,000 down.
WILT GUNZENDORFER
AND ASSOCIATES
sive.*'
8630 W. Olympic, Los Angeles 35, Calif.
Licensed Brokers
Financial Consultants

Colo. medium
fuUtime
S72.500 Ala.
med. f.t. 842,500 N. M. med. regional
$150,000 Ind. med. regional 878,000—
N. Y. major regional S135.0OO Tex.
metro regional. Over SSO.OOO cash-flow
profit in 1960. S250,O00 with 20% down.
Tex. regional 870,000 Tex. f.t. S70,OOO Tex.
metro
f.t. 8425,000 La.
single 826,950 — La. single 840,000 —
Ark. major f.t. regional S18O.O0O— Tenn.
single 882,500-^Tenn. major f.t. regional
$225,000 Tenn.
major
f.t. regional
$375,000 Fla. medium
f.t. regional
$170,000— Fla. metro power S225.0OO
Miss, single S4O,0OO— Miss, single $45,000 Ala. major f.t. regional S3OO,000
N. others.
M. majorContact:
f.t. regional 8250,000
20
patt Mcdonald co.
Rox 9266 — GL. 3-8080
AUSTIN 17. TEXAS

Continued from page 73
■ Following stations were granted extensions of completion dates as shown : WRVMFM Rochester, N. Y., to March 6; WTIX
New Orleans, La., to March 1, and KSVA
Sierra Vista, Ariz., to May 15.
Actions of Dec. 27
KTCR Minneapolis, Minn. — Granted cp to
replace expired permit for am station.
WIFE(FM) Amherst, N. Y.— Granted mod.
of license to change remote control point
to Statler-Hilton Hotel, Buffalo, N. Y
KKOK, Aubrey H. Ison and Paul C.
Masterson, Lompoc, Calif.— Granted assignment of cp to Southland Bcstg. Co.
WCAU-FM Philadelphia, Pa.— Granted cps
to make changes in transmitting equipment
(install new fm exciters), and in auxiliary
transmitting equipment (install new exciters); conditions and without prejudice
to whatever action commission may deem
appropriate in light of any information
developed in pending inquiry concerning
compliance with Sec. 317 of Communications Act, and to such action as commission may deem warranted as result of its
final determinations with respect to (1)
conclusions and recommendations set forth
For Sale— (Cont'd)
Stations
STATIONS FOR SALE
WEST NORTH CENTRAL. Fine, profitable
daytimer facility serving trade area of
50,000. $100,000 annual gross. Asking $1 90,000 with 29% down. Includes real estate.
SOUTHWEST. Absentee owned. Exclusive.
Full time. Doing $50,000. Asking $80,000,
29% down.
EAST SOUTH CENTRAL. Top market. Gross
$108,000.
for qualifiedAsking
buyer. $200,000. Excellent terms
JACK

L. STOLL

& ASSOCS.

Suite 600-601 6381 Hollyw'd Blvd.
Los Angeles 28, Calif.
HO 4-7279
BROADCASTING, January 8, 1962
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in report of Network Study Staff; (2) related studies and inquiries now being considered or conducted by commission; and
(3) pending anti-trust matters.
KNEL Brady, Tex. — Granted authority to
sign-off at 7:00 p.m. daily beginning Jan.
1 and ending March 31 except for special
events.
■ Following stations were granted extensions of completion dates as shown: WDON
Wheaton. Md., to March 1, and WKVA
Lewistown, Pa., to March 1.
Action of Dec. 26
Tv Viewers Assn., San Mateo and Ambrosia Lake, N. M. — Granted cp for new vhf
tv translator station on ch. 9 to translate
programs
of KOB-TV (ch. 4). Albuquerque,
N.
M.
Actions of Dec. 29
WARU Wabash-Peru Bcstg. Co. Inc.
Peru, Ind. — Granted transfer of control from
Stark Bcstg. Corp. to Geneva P. Schultz
and Trust Funds created by Will of J.
Irvin Schultz.
WWVA-FM Storer Bcstg. Co. Wheeling,
W. Va. —Inc.
Granted assignment of cp to
WWVA
WKBA Vinton, Va. — Granted license for
am station and redescribe trans, and station sites at Kyle Ave. and 2043 Tenth St.,
N. E., Roanoke, Va.
WKIXtrans.
Raleigh, N. C— Granted license for
aux.
WAUX Waukesha, Wis— Granted license
covering change in trans, location, increase
in power, installation of DA-D, new trans.,
and deletion of remote control: condition.
WRFB Tallahassee, Fla.— Granted license
covering change in frequency.
WNOG Naples, Fla. — Granted license
covering change in ant. -trans, and studio
location, changes in ant. and ground systems, and installation of new trans.
KAHR Redding, Calif.— Granted license
covering change in frequency, increase in
power, installation of new trans., changes
in ground system, and specify remote control operation.
WHEE Martinsville, Va. — Granted license
covering increase in power and installation
of a new trans.
WBBW Youngstown, Ohio — Granted license covering increase in daytime power,
installation of new trans, and ant. changes.
WKOS Ocala, Fla. — Granted license covering increase in power, installation of new
trans, and changes in ant. system.
WSOC Charlotte, N. C— Granted license
covering installation of new trans, as alternate main night and aux. daytime with
remote control operation.
WSJC Magee, Miss.— Granted license
covering increase in power, change frequency, ant. -trans, location, installation
DA and ground system and new trans.
WSBT-TV South Bend, Ind.— Granted cp
to change ERP to vis. 130 kw; aur. to 65
kw; ant. height 1,070 ft.; type ant., changes
in ant. system; other equipment changes,
and correct coordinates.
WFCJ(FM) Miamisburg, Ohio— Granted
mod. of cp to change type trans.
KTCR Minneapolis, Minn. — Granted mod.
of cp to change ant. -trans, and main studio
location (same site) and type trans.
Following stations were granted extensions of completion dates as shown: WAMM
Flint, Mich., to May 9; WFCJ(FM) Miamisburg, Ohio, to Dec. 28; WWVA-FM Wheeling, W. Va., to March 30.
WESC-FM Greenville, S. C— Remote control permitted.
Granted change of remote control authority for following stations: KIT Yakima,
Wash.; KXJK-AM-FM Forrest City, Ark.
Action of Dec. 30
Granted special temporary authority permitting former licensee, KRES Radio Corp.,
to operate KKJO St. Joseph, Mo., for period
of 90 days, pending action on application
for assignment of license from MacRay
Radio & TV Corp. to KRES Radio Corp.
Grant was based on finding that station
was about to suspend operations, that such
suspension would prevent station from
meeting current seasonal community requirements and emergencies, and that
KRES Radio Corp. assume risk of adverse
commission action, if any, on assignment
application.
Action of Jan. 2
WJAY The Mullins & Marion Bcstg. Co.
Mullins, S. C. — Granted transfer of control
from Maymie T. Smith to William T. Harrelson (presently 33-1/3% owner); consideration $35,000 for Miss Smith's 66-2/3%
interest.
BROADCASTING, January 8, 1962
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State radio-tv counts previously released and issued carried: Maine — Dec.
18, 1961; Louisiana — Dec. 25, 1961; Colorado, Montana, Nevada, North
79
Carolina — Jan. 1, 1962.

FOR

SALE

SUMMARY

Equipment
"We have just converted two Ampex
Videotape recorders from Model 1000-A
to Model 1000-C. As a result we have
a number of used, left-over units which
were removed in the process. These
could be of use as spares to a station
still operating the Model "A" machines. We have priced them at approximately one-third of the cost of
similar new units. I am listing the ones
that we have available, with our price
per unit, F.O.B. Chicago.
1 rem
Power Supply
Pre-Amp
Pre-Amp
Housing
Amp Driver
Record

Ampex # Our Price
50148-01
$ J 50.00
45.00
13612-01
75.00
13690-01
? 35.00
13841-01

Mod-Demod
13625-01
Chassis
Channel Switch er 50152-01
Chassis
Blanking Switch er 50142-01
Chassis
P.E. & Switch
13617-01
Chassis

830.00
765.00
350.00
25.00

L. A. Pierce, WBBM-TV,
m
FOR

SALE

Chicago"
Stations

AM

Lie.

FM
TV

3,614
884

OF COMMERCIAL

Compiled by BROADCASTING Jan. 4
CP
ON AIR
Not 76on air
70
159
77
Cps.
76
83

OPERATING

a
■
■
E
e
m
E9
B
m
B
m
m

TELEVISION

Write Box 321 J, BROADCASTING.
5000 WATT, AM-FM, CENT.
CALIFORNIA Dominant station
in three station (non-TV area)
market for sale in entirety or
partnership. Currently grossing
close to six figures yearly. Rapidly
expanding market near big Government installation. Sincere inquiries will receive complete data
asked. Reply Rox 333J, BROADCASTING.

NORTH FLORIDA
Fulltime — non-directional. Low down
payment — long terms. Number 1 in
market. Exclusive with:
Associated Media Brokers
Suite 328 Bayview Building
Fort Lauderdale, Florida
Phone LOgan 6-7843
Bob Flynn
Myles Johns
Mich single
Iowa single
small
Fla
West small
metro
Ca
South major
N.E.
Top 30
And others.

daytimer
fulltime
power
VHF-TV
fulltime
fulltime
daytimer

60M
77M
90M
150M
175M
400M
425M

29%
29%
terms
15dn
cash
lOOdn
terms

CHAPMAN
COMPANY
1182 W. Peachtree St., Atlanta 9, Ga.
78

(FOR THE RECORD)

175
TOTAL APPLICATIONS
855 stations
For new
137

STATIONS

Compiled by BROADCASTING Jan. 4
40
VHF
UHF
92
18
497
487'

Commercial
Non-commercial

COMMERCIAL

STATION

Licensed (all on air)
Cps on air (new sations)
Cps not on air (new stations)
Total authorized stations
Applications for new stations (not in hearing)
Applications for new stations (in hearing)
Total applications for new stations
Applications for major changes (not in hearing)
Applications for major changes (in hearing)
Total applications for major changes
Licenses deleted

TV
58
562

BOXSCORE

Compiled by FCC Nov. 30
AM

Cps deleted
FLORIDA DAYTIMER
Realistically priced with terms.
Ideal for owner-operator. Excellent for man and wife team.

BROADCASTING

59
3,613
146
499
3,818
176
675
496
91
5570
2

88
TV

FM
894
169
45
124
77
1,108
23
147

71

35
6137
120

5

53
48
1
2

2
4
82

1 There are, in addition, nine tv stations which are no longer on the air, but retain their
licenses. 2 Includes one STA.

For Sale— (Cont'd)
Stations

,GUNZENDORFER,
OREGON BIG MARKET 5000 WATTER.
Asking $215,000. -'A GUNZENDORFER
CALIFORNIA SOUTHERN MARKET STATIONS.
Exclusive.*'S115,0OO and 895,000. ExcluOTHERS IN OREGON, UTAH, and ARIZONA with 818,000 down.
WILT GUNZENDORFER
sive." AND ASSOCIATES
8630 W. Olympic, Los Angeles 35, Calif.
Licensed Brokers
Financial Consultants

Colo.
medium
fulltime
S72.SOO Ala.
med. f.t. S42,500> N. M. med. regional
$150,000 Ind. med. regional S78.000—
N. Y. major regional $135,000 Tex.
metro regional. Over S50,0OO cash-flow
profit in 1960. S250,O0O with 20% down.
Tex. regional 870,000 Tex. f.t. $70,OOO Tex.
metro
f.t. 8425,000 La.
single 826,950 La. single $4O,000
Ark. major f.t. regional $180.000 Tenn.
single $82,500— Tenn. major f.t. regional
$225,000— Tenn.
major
f.t. regional
$375,000 Fla. medium
f.t. regional
$170,000 Fla. metro power S225.0OO
Miss, single S4O,OO0 Miss, single 845,000 Ala. major f.t. regional 8300,000
N. others.
M. majorContact
f.t. : regional S250,000
20
PATT Mcdonald co.
Box 9266 — GL. 3-8080
AUSTIN 17. TEXAS

Continued from page 73
■ Following stations were granted extensions of completion dates as shown: WRVMFM Rochester, N. Y., to March 6; WTIX
New Orleans, La., to March 1, and KSVA
Sierra Vista, Ariz., to May 15.
Actions of Dec. 27
KTCR. Minneapolis, Minn.— Granted cp to
replace expired permit for am station.
WIFE(FM) Amherst, N. Y.— Granted mod.
of license to change remote control point
to Statler-Hilton Hotel, Buffalo, N. Y
KKOK, Aubrey H. Ison and Paul C.
Masterson, Lompoc, Calif. — Granted assignment of cp to Southland Bcstg. Co.
WCAU-FM Philadelphia, Pa.— Granted cps
to make changes in transmitting equipment
(install new fm exciters), and in auxiliary
transmitting equipment (install new exciters); conditions and without prejudice
to whatever action commission may deem
appropriate in light of any information
developed in pending inquiry concerning
compliance with Sec. 317 of Communications Act, and to such action as commission may deem warranted as result of its
final determinations with respect to (1)
conclusions and recommendations set forth
For Sale— (Cont'd)
Stations
— STATIONS FOR SALE
WEST NORTH CENTRAL. Fine, profitable
daytimer facility serving trade area of
50,000. $100,000 annual gross. Asking $190,000 with 29% down. Includes real estate.
SOUTHWEST. Absentee owned. Exclusive.
Full time. Doing $50,000. Asking $80,000,
29% down.
EAST SOUTH CENTRAL. Top market. Cross
$108,000.
for qualifiedAsking
buyer. $200,000. Excellent terms
JACK

L. STOLL

& ASSOCS.

Suite 600-601 6381 Hollyw'd Blvd.
Los Angeles 28, Calif.
HO 4-7279
BROADCASTING, January 8, 1962

486'

6

in report of Network Study Staff; (2) related studies and inquiries now being considered or conducted by commission; and
(3) pending anti-trust matters.
KNEL Brady, Tex. — Granted authority to
sign-off at 7:00 p.m. daily beginning Jan.
1 and ending March 31 except for special
events.
■ Following stations were granted extensions of completion dates as shown: WDON
Wheaton. Md., to March 1, and WKVA
Lewistown, Pa., to March 1.
Action of Dec. 26
Tv Viewers Assn., San Mateo and Ambrosia Lake, N, M. — Granted cp for new vhf
tv translator station on ch. 9 to translate
programs
of KOB-TV (ch. 4). Albuquerque,
N.
M.
Actions of Dec. 29
WARU Wabash-Peru Bcstg. Co. Inc.
Peru, Ind. — Granted transfer of control from
Stark Bcstg. Corp. to Geneva P. Schultz
and Trust Funds created by Will of J.
Irvin Schultz.
WWVA-FM Storer Bcstg. Co. Wheeling,
W. Va. —Inc.
Granted assignment of cp to
WWVA
WKBA Vinton, Va. — Granted license for
am station and redescribe trans, and station sites at Kyle Ave. and 2043 Tenth St.,
N. E., Roanoke, Va.
WKIXtrans.
Raleigh, N. C— Granted license for
aux.
WAUX Waukesha, Wis. — Granted license
covering change in trans, location, increase
in power, installation of DA-D, new trans.,
and deletion of remote control; condition.
WRFB Tallahassee, Fla.— Granted license
covering change in frequency.
WNOG Naples, Fla.— Granted license
covering change in ant. -trans, and studio
location, changes in ant. and ground systems, and installation of new trans.
KAHR Redding, Calif .—Granted license
covering change in frequency, increase in
power, installation of new trans., changes
in ground system, and specify remote control operation.
WHEE Martinsville, Va. — Granted license
covering increase in power and installation
of a new trans.
WBBW Youngstown, Ohio — Granted license covering increase in daytime power,
installation of new trans, and ant. changes.
WKOS Ocala, Fla. — Granted license covering increase in power, installation of new
trans, and changes in ant. system.
WSOC Charlotte, N. C— Granted license
covering installation of new trans, as alternate main night and aux. daytime with
remote control operation.
WSJC Magee, Miss.— Granted license
covering increase in power, change frequency, ant. -trans, location, installation
DA and ground system and new trans.
WSBT-TV South Bend, Ind.— Granted cp
to change ERP to vis. 130 kw; aur. to 65
kw; ant. height 1,070 ft.; type ant., changes
in ant. system; other equipment changes,
and correct coordinates.
WFCJ(FM) Miamisburg, Ohio— Granted
mod. of cp to change type trans.
KTCR Minneapolis, Minn. — Granted mod.
of cp to change ant. -trans, and main studio
location (same site) and type trans.
Following stations were granted extensions of completion dates as shown: WAMM
Flint, Mich., to May 9; WFCJ(FM) Miamisburg, Ohio, to Dec. 28; WWVA-FM Wheeling, W. Va., to March 30.
WESC-FM Greenville, S. C— Remote control permitted.
Granted change of remote control authority for following stations: KIT Yakima,
Wash.; KXJK-AM-FM Forrest City, Ark.
Action of Dec. 30
Granted special temporary authority permitting former licensee, KRES Radio Corp.,
to operate KKJO St. Joseph, Mo., for period
of 90 days, pending action on application
for assignment of license from MacRay
Radio & TV Corp. to KRES Radio Corp.
Grant was based on finding that station
was about to suspend operations, that such
suspension would prevent station from
meeting current seasonal community requirements and emergencies, and that
KRES Radio Corp. assume risk of adverse
commission action, if any, on assignment
application.
Action of Jan. 2
WJAY The Mullins & Marion Bcstg. Co.
Mullins, S. C. — Granted transfer of control
from Maymie T. Smith to William T. Harrelson (presently 33-1/3% owner); consideration $35,000 for Miss Smith's 66-2/3%
interest.
BROADCASTING, January 8, 1962
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State radio-tv counts previously released and issued carried: Maine — Dec.
18, 1961; Louisiana— Dec. 25, 1961; Colorado, Montana, Nevada, North
Carolina — Jan. 1, 1962.
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Putting a space capsule into orbit is a trick that has cost our country billions of dollars and years of work.
Bringing the capsule back is almost as tricky, but one device to make capsule re-entry simpler and a lot less
expensive is a parachute made from Stainless Steel.
To find a material for the parachute, United States Steel worked with a fabric manufacturer

and developed a

Stainless Steel wire, cold-drawn to 16 ten-thousandths of an inch— one-half the thickness of human hair. It was
made into cloth with a weave so fine that it has 40,000 openings per square inch, and a mile of wire for every
square foot. You can see through it— blow smoke through it— yet it's strong enough to withstand the tremendous
opening shock and the heat of friction that reaches higher than 2000°F, as the chute slows the capsule for
re-entry. This amazing Stainless Steel wire is just one of 10,000 types and grades of USS Steels that are helping
build a stronger America. USS is a registered trademark.

U$S)
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United

States
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OUR

RESPECTS

to Richard

Earl Cheverton,

news

director,

WOOD-AM-TV

Broadcasting's
challenges
exist on the local level
Meet the luckiest man in all the
fat salary he moved to Newport News,
and tv. They're tuning us in and the
stature of the media editorial is inVa., as editor of an advertising weekly.
world — Dick Cheverton, news editor of
creasing along with documentaries,
WOOD-AM-TV, Time Inc. stations in
That one folded, so he went back to
commentaries and programs dealing
New York where he was hired by a
Grand Rapids, Mich., and president of
with special issues.
Radio-Television News Directors Assn.
consulting firm to plan and execute the
He nominates himself for the title and
first
issues of Parade magazine.
"Radio and tv newsmen, youthful
cites two reasons to justify his claim.
Came World War II, and he joined
and pioneering, can excite people and
get them moving. Someone has to get
the Navy. After the war he returned
First, Dick's glad just to be on the
mad about the excesses we see around
to his native Midwest (born Dec. 10,
premises after his experience in Russia
us. Broadcast newsmen should develop
1915 in Joliet, 111.) for the laundry
four years ago. That was the time a
business.
Polish airliner clipped off the tops of
both the indignation and editorial balance and skill that will lead to local
trees on its approach to a Moscow airNational Prominence ■ Along the
port and then ploughed 300 yards
action. That's the big challenge."
way he's held office in a number of
through a muddy field. Nine of the 14
news organizations besides RTNDA.
Journalism's Challenge ■ And that's
passengers were killed. Dick, who was
the challenge that was taking form in They include presidency of the Iowa
half buried in the soft mud when he
Radio-Television News Assn. and
the mind of this young Iowan, then in
Northwest
Radio Television News
recovered consciousness, was banged
his early 30s. Under his five-year reAssn.;
director
of AP Radio Television
up badly, suffering a collection of brogime at WMT-AM-TV the stations reken ribs and other injuries.
ceived awards from RTNDA, Sigma
Assn. and then a host of official posts
Delta Chi and DuPont. RTNDA called
That was the No. 1 reason for his
as he moved up the RTNDA escalator.
He is an associate member of Radio
claim to the luckiest-man title. The
WMT the best radio news operation in
the U. S.
second reason is intriguing and reflects
Television Correspondents Assn. and
member of Sigma Delta Chi.
In 1956 Dick took over the newshis professional and personal philosophy. It centers around a decision
The Chevertons have two children
room at WOOD-AM-TV, expanding it
reached in the late 40s, while he was
in a few years from a one-man to an
— Richard, a student at Northwestern
operating a Muscatine, Iowa, laundry
eight-man staff. This news operation
Journalism School, his mother's alma
that his wife, Virginia, had inherited.
has also received many citations, inmater, and Nancy, in high school. HobLaundry To Newsroom ■ Dick figbies include English bull dogs and
cluding
RTNDA's
distinguished
achievement award for radio news and for tv
ured he had a cozy future just keeping
smaller pets, sports car tinkering, golf
and fishing.
editorializing. Last year a group of
Muscatine clean, though it wasn't very
interesting. About that time a new
news programs won the Peabody award.
As RTNDA president Dick is deeply
radio station took the local air — KWPC.
Dick Cheverton entered journalism in
concerned over the shortage of good
George Volger, head of the operation,
New York City shortly after he left
radio-tv journalism school graduates as
induced him to supervise the newsroom.
Monmouth College and after his marwell as the shortage of experienced
Soon he was spending more time there
riage to Virginia Houk, his high school
personnel at stations. He feels there's
than at the laundry.
sweetheart. At the Parkchester Review,
a lack of emphasis on basic reportorial
he reported, wrote society news, typed
So he sold the laundry and worked at
skills and deplores the management
KWPC and other small stations until
and carried copy to a midtown printer
concept that journalism is so attractive
— all for $18 a week.
WMT Cedar Rapids, Iowa, hired him.
it can pay good newsmen less money
After a year or so of living on this
than they can get in other fields.
That put him into broadcast journalKeep It Local ■ As head of RTNDA
ism for good. Here's the way he figures
his entry into this profession makes him
he has been active in the development
of state news meetings sponsored by
the luckiest man: "It's my conviction
the
association. These, he feels, deal
that anyone in radio or television journalism has the most challenging, exwith local problems and give newsmen
a chance to compare notes.
citing and responsible job in communications today. The challenge is greater
All this points to one goal — upat the local level. In communities like
grading of radio journalism. Dick
Grand Rapids the rivalry between newsfinds his greatest interest is on a local
papers no longer exists.
scale, feeling important issues face
"In many such communities radio
many communities — growth and mobilnews finds itself the victim of programity of population, complexities of govming pressures that tend to lessen effecernment, population frictions, educativeness. Television news, locally, has
tional crises, traffic, crowded court
problems of cost, insufficient personnel
calendars.
"We

and equipment limitations."
Local News Needs ■ This situation —
the combination of unexciting newspaper reporting, an abundance of too
brief radio newscasting and limited tv
newscasts — gives an idea of what goes
on in a community each day.
But Dick says more is needed to get
a proper idea of what's happening.
"The evidence is present," he said, "that
people want to be informed by radio

know more about an international crisis than we do about our own

slum areas," he said. "This is a paradox that local newsmen must solve. To

Richard Earl Cheverton
But success isn't all luck

me, that's about the finest responsibility a newsman can accept."
At WOOD-AM-TV he is responsible
for some 20-plus hours of news programming each week as well as programs dealing with special issues or
community problems.
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EDITORIALS
Moment

a bargaining table secure in the knowledge it can apply

of truth

SHELL Oil and its agency for consumer products, Ogilvy,
Benson & Mather, have quietly faced facts and concluded that they cannot do without television.
The moment of truth must have been especially agonizing
because of the fanfare that had accompanied the start of an
experiment that Shell and Ogilvy have now abandoned. Their
decision a year ago to plunge everything into newspapers
was proclaimed by overjoyed newspapers in headlines as
black as the "Bulletins" in Shell's newspaper copy. One
might almost have suspected the decision was a publicity
trick. Now that it's all over, the silence is deafening.
Although Shell and Ogilvy have been reticent about discussing their new strategy, there is no doubt about this point:
Shell's consumer products are back in television, and heavily
so. The best estimates available last week indicated that
their tv investment in 1962 will approach $4 million. This
does not include a smaller but still significant television outlay for Shell's institutional advertising, which, through Kenyon & Eckhardt, never left tv.
While waiting for the Shell-Ogilvy explanation of what
happened to their all-newspaper gambit, we can only surmise. But the answer seems simple: The gambit didn't work.
If it had produced the results that Shell and Ogilvy expected, itwould have been continued.
We doubt that many people outside the Shell and Ogilvy
shops are much surprised that it turned out this way. More
than a year ago we ventured that television could look forward to this test with more confidence than the newspapers
could. It was one of the easiest predictions we made all
year. As an advertising tool, television simply cannot be
ignored — as Shell has now found out the hard way.
Primary

target:

secondary

boycott

THE National Labor Relations Board has decreed as legal
a type of secondary boycotting in labor disputes that
could give broadcast unions an unfair advantage in bargaining with any radio or television broadcaster.
As reported here last week, the NLRB ruled that union
pressures exerted against advertisers using KXTV (TV)
Sacramento were within the law. The ruling was a reaffirmation of a policy decided in another broadcast case last
November. If it is allowed to stand, any broadcaster who
gets into a labor dispute can expect to face a loss of business.
The unions will be free to put the heat on any advertiser who
continues to place advertising on the station.
The Sacramento case gives broadcasters a chance to take
the NLRB to court review. This chance was denied them
in the first decision last November. There, because of
changes of ownership of the station involved, the mechanics
of appeal were hopelessly complicated.
In the Sacramento case, however, the owner of the station is the Corinthian Broadcasting Corp., whose administrative vice president, Charles H. Tower, acquired wide experience inlabor law in his former job as vice president of
NAB and its expert on employe relations. Corinthian has
announced its intention to file an appeal, and the NAB,
through its manager of broadcast personnel and economics,
James H. Hulbert, has announced it will give Corinthian its
full support.
All broadcasters ought to join Corinthian and the NAB
to the extent it is legally possible. The best legal talent
ought to be engaged and the maximum effort made to obtain a reversal of the NLRB decisions.
The alternative would be to leave broadcasters at the
mercy of unrealistic union demands. If a union can go to
82

pressures to the station's customers in the event of strike, it
holds a club big enough to beat any broadcaster into submission.
Cloudy

and

unchanged

IN INFORMAL conversations a good many broadcasters
| have recently observed that they thought the climate in
Washington was improving.
They have the feeling that in recent speeches FCC Chairman Newton Minow has seemed to be in a conciliatory
mood. They take
that the FCC will
work it originally
reporting forms.
Well, we hope

encouragement in the NAB's expectation
considerably modify the amount of paper
demanded in its proposed new program
these broadcasters are right about the

climate, but we doubt it. In Mr. Minow's speeches that we
have read we see no retreat from his position that the kind
of program tampering he practices is perfectly all right.
And even if the FCC does modify its program forms as the
NAB anticipates, it will still be asking for information it
cannot possibly use except to exert an influence on radio
and television programming.
The accurate forecast does not at all suggest that it is
time to get out the hammock and the lemonade.
Lots

of good

books

lately

|T
out thatafter
television
into
r a TURNS
cultural Sahara
all. We isn't
haveturning
it on noAmerica
less authority than the American Library Assn. that television is elevating reading standards and expanding reading time.
In a sort of grudging acknowledgement of television influence, the library association has discovered that more people are using libraries and choosing more serious books. The
association's conclusions, based on a survey of 200 libraries,
were reported in Broadcasting last week.
According to the survey, library users are turning to books
on history, current events, government and science, are
studying foreign languages, are showing increased interest
in foreign affairs — and television is given much of the credit
for stimulating this intellectual progress.
The responses to the survey, the association observed,
"read very much like a commercial for television."
They do indeed, and a very believable one at that.

Drawn for BROADCASTING

by Sid Hix

"Of course, the network warned us we might find ourselves in hot water making this African documentary!"
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Man

...

BOWLING

IS

BOOMING

"BIG
WNAX-570
IN
When it's a WNAX-570 promotion, there's action
aplenty in Big Aggie Land. Again this year, over
16,000 bowlers in farm-rich Iowa, Minnesota, Nebraska, North and South Dakota, and Wyoming, too,
will participate in WNAX-570's thirteenth annual
bowling tournament for more than $40,000 in prizes.
The size of the WNAX 6-state bowling tournament
reflects the vastness of Big Aggie Land — the rich agri-

a

WNAX-5
PROGRAMMING FOR 70
ADULTS OF CBS
ALL AGES
PEOPLES BROADCASTING CORPORATION
Sioux City, Iowa, Sioux Falls and Yankton, South Dakota
Represented by Katz

AGGIE

LAND"

cultural area spreading across six states in Midwest's
great Upper Missouri Valley. It's 21/4 million people
spend 3 billion dollars a year, and best of all, 80 per
cent of them listen to WNAX-570 three to seven times
a week. As a matter of fact, only through Regional
Radio WNAX-570 can you reach this rich market. If
you want action aplenty in Big Aggie Land, the
nation's boomin' . . . growin' 40th market, you'll get
it on WNAX-570.

RADIO

PEOPLES BROADCASTING
CORPORATION
WNAX, Yankton, S- Dak.
KVTV, Sioux City, Iowa
WCAR, Cleveland, Ohio
WRFD, Worthington,
ColumbusWTTM,
Trenton, N.J. Ohio
WMMN, Fairmont, W.Va.

in*

7- LEAGUE

BOOTS

Gulliver was a piker! During the past year ... on documentaries and special assignments . . . WCKT's News Teams . . .
. . . traveled more than 55,752 man-miles by automobile,
boat, airplane, train, bus, blimp, helicopter, and "Shank's
Mare";
. . . visited key cities in the U.S. from Colorado to New York,
from Washington to New Orleans. . . plus out-of-the-country
trips to Mexico City, Puerto Rico, Nassau, and Belize;
. . . flew into the eyes of three hurricanes;
. . . shot hundreds

of thousands

All this is exclusive of WCKT's
age of local news events!

of feet of film.

outstanding day-to-day cover-

That's WCKT's "New Force" journalism in action . . . citizenship and showmanship fused and focused on community
needs ... a giant stride toward new and broader horizons
in television.

BISCAYNE

TELEVISION

CORPORATION
WCKT— CHANNEL

mm
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New

tv time formula

There's move afoot to revise standards in television code to permit more
flexibility in meeting maximum time
allowed for commercials. Basis of
idea is to allow heavier concentration
of commercials in peak hours in seasons with total average out over longer periods. Thus far idea hasn't
jelled but is reported to be gathering
support. It didn't clear NAB's Code
Board at last week's meeting, however.
Another code problem is centered
around annoying credit crawls at end
of tv programs. Codifiers have considered proposal to classify credits as
commercial time. It's believed networks, stuck with historical credits
policy of movie industry, wouldn't object to idea since they haven't been
able to cope with union pressures and
would welcome support from code
board.
Clyne's FCC consultancy
C. Terence Clyne, well known agency executive, is FCC consultant for
final phase of network programming
inquiry that starts Jan. 24 when networks begin their presentations. He
conferred Jan. 5 with FCC Chairman
Minow and with Commissioners Bartley and Cross, escorted by Ashebrook
P. Bryant, chief of office of Network
Study, at which time arrangement was
made for per diem consultancy. Mr.
Clyne was kick-off witness two years
ago when FCC opened agency phase
of its overall inquiry and, in effect,
wrote
on advertising agencynetwork"primer"
relations.
Mr. Clyne resigned last July as
chairman of McCann-Erickson Productions, tv-radio division of Interpublic, Inc., and as vice-chairman of
McCann-Erickson. Expected this week
is formal announcement of his association with Maxon, Inc. (Broadcasting, Dec. 11) as member of board
and in corporate management. He
will make headquarters in New York
but will divide his time between Maxon's New York and Detroit offices,
with major planning responsibilities
for all accounts and clients. Arrangement will permit him to devote time
to Washington consultancy.
Minow school for press
FCC chairman Newton N. Minow
has been flooded with requests for
"exclusive" interviews from general
news media ahead of network programming hearings beginning Jan. 24.
He has turned them down but at the
same time wants to make sure public
press has proper background to cover

CLOSED

CIRCUIT

hearings and has tentatively decided to
hold briefing sessions for newsmen
day before hearing begins. FCC also
is considering retaining specialists to
assist public information office during
hearings.
Primed

for kill

Sniffing availability of vhf channels
as result of FCC's proposal to deintermix eight markets, National Assn.
of Manufacturers has begun to build
its case for pre-emption of channel
for industrial (plant communication)
use. Frank M. Smith, executive of
Committee on Manufacturers Radio
Use, Washington, has written local
chambers of commerce in each of
eight cities earmarked for deintermixture. Committee was persuaded to undertake efforts of an address of FCC
Commissioner Robert E. Lee last November (Broadcasting, Nov. 13) in
which he advocated use of "withdrawn" and "unapplied for" vhf for
industrial and other purposes as part
of his crusade for move of all tv to
uhf band.
Members of the Committee on
Manufacturers Radio Use represent
such companies as Bethlehem Steel,
Ford, Timken Roller Bearing, General Motors, Aluminum Co. of America, U. S. Steel, Douglas Aircraft, Republic Steel, Allis-Chalmers, Union
Carbide and North American Aviation. Jeremiah Courtney, formerly
with FCC, is counsel.
ASCAP

on carpet

Broadcasters who feel over-pestered
by ASCAP auditors may find some
comfort in knowledge that at least one
complaint of "harassment" is being
looked into by chief judge S. J. Ryan
of U. S. Southern District Court in
New York and also has been passed
along to Justice Dept. anti-trust division. A. C. Ferguson Jr., WPRS
Paris, 111., wrote Judge Ryan — court's
foremost expert on ASCAP-broadcaster relations — that ASCAP auditors
harassed "smaller radio stations" in
checking books to make sure ASCAP
gets its due under its music licenses,
and in his case has gone through program logs "in a quest for added revenue." Judge Ryan replied that he
was calling ASCAP counsel in for
conference and also was referring
complaint to Justice Dept. Jurist's
office says this is standard procedure
on all complaints he receives against
ASCAP, which operates under consent
decree.

BamBoozled?
Objectivity of FCC management
survey by Booz, Allen & Hamilton already is being questioned by FCC
insiders. Will final report reflect views
of FCC Chairman Newton N. Minow
rather than objective result sought by
Budget Bureau? Key staff people are
aroused because BAH men gave them
short shrift and "asked questions on
grade school level." They charge surveyors merely scratched surface of
modes of operation of various bureaus
and offices. Critics point out Bernard
L. Gladieux, supervisor of study, has
been in almost constant contact with
chairman's office.
Compact

symposium

Short version of Northwestern U.'s
symposium on Freedom and Responsibility in Broadcasting last August is
scheduled in Chicago Feb. 1 at Jewish
Community Council dinner. Participants will include FCC Chairman
Newton N. Minow, Fairfax M. Cone,
chairman of Foote, Cone & Belding,
Ward L. Quaal, executive vice president-general manager WGN Inc., all
of whom also participated in Northwestern forum, and Prof. Harry Kalven of U. of Chicago Law School. Irv
Kupcinet, Chicago columnist, will be
moderator.
Going

public

Factor not present in picture of
whether broadcasting companies
should "go public" (Broadcasting,
Jan. 8) is SEC's report excoriating
American Stock Exchange practices.
Broadcasting and film stocks were
among many that SEC cited as having been mishandled by certain AMEX
specialists and floor traders. Since
American Exchange is one on which
most broadcasting companies would
qualify for listing, there is chance responsible management would prefer
to await extensive housecleaning which
was strongly urged by SEC investigating committee.
Lucy coming

back?

There's good chance that Lucille
Ball will return in regular tv series
next fall on CBS-TV. One stumbling
block is time period. Latest dickering
places Monday, 8:30-9 p.m. as most
likely. It's said that choice of time
period would then point way toward
what advertiser or advertisers would
buy show. Miss Ball formerly starred
in popular / Love Lucy series.
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KBTV.

Cliannel

• MARKET GROWTH ... Denver
of 66.3% since 1950.*

9

KBT

GREATNESS

on the

continued

Nine. Denver.

progress

of

Colorado.

ranks 22nd in population with a population increase

• BUILDING MODIFICATION . . . More than $800,000 has been spent in the remodeling of the KBTV building and the improvement of the Channel Nine technical
facilities.

• PURCHASE OF KBT RADIO . . . 5,000 watts, 710 kc, unlimited . . . Purchased
of 1961 with FCC approval granted in June.

in March

• KBTV-KBTR NEWS... On April 17, the News Department for radio and television
went on the air under the direction of News Director Arthur J. Smith.

• PROGRAM
THE

AWARDS ... KBTV received five national awards for outstanding programming in 1961. They were the: TV-RADIO MIRROR GOLD MEDAL AWARD;
BMI AWARD; THE ABC-TV NETWORK AWARD and THE OHIO STATE UNIVERSITY AWARD.

• LOCAL COLOR TELECASTING . . . Came to being on KBTV in September with Channel Nine programming more than 22 hours of local color, plus all station breaks
and a long list of sponsors moving their commercials from black and white to
color. The only Denver station equipped to originate color, locally.
• FORMATION

OF

MBC

. . . The

Mullins

Broadcasting

Company

was

organized

in

October when John C. Mullins purchased the stock interest of William Zeckendorf, Sr., in TV Denver, Inc., for the sum of $2,400,000.
• ABC

RADIO

AFFILIATION

... was moved

to KBTR, effective on January 14, 1962.

• POWER INCREASE ... On December 19, the FCC granted KBTV, Channel 9, a
power increase to the maximum (316,000 watts) permissible. Construction to be
completed by February 1, 1962.
'Sources: U. S. Census Bureau, Denver Chamber of Commerce.

Mullins Broadcasting Company, 1089 Bannock Street, Denver, Colorado
JOHN C. MULLINS, President and Owner
JOE HEROLD, Vice-President and General Manager
Represented by: PETERS, GRIFFIN, WOODWARD

WEEK

IN

The biggest block to uhf progress, according to FCC
Chairman Minow, is refusal of set makers to limit production to all-channel models. Last week he announced
he will head move for legislation. See lead story . . .
ALL-CHANNEL

SETS

URGED

BRIEF

It appears as Congress gets back into action that the
1962 session will be an interesting one for broadcasters.
Already one House group has indicated it plans hearings
on several radio and tv measures. See . . .
HOUSE

... 27

HEARINGS

SET

. . . 58

What's new with the FCC's big uhf experiment in New
York? FCC Commissioner Lee says the service is fine,

Another charge of FCC censorship comes from Paul A.
Porter, attorney and former FCC chairman. He questions

judging by early tests. There's a problem, he explains, if
the receiver installation is poor. See . . .

the commission's

UHF

TEST

IN NEW

YORK

means

more business for Pepsi, judging by bottler's expanded budget for the current year. See . . .
PEPSI

DOUBLES

RADIO

is revamping its administrative structure to coordinate radio and tv owned-operated stations. Separate
executive and sales units will be provided, matching other
network operations, says Simon Siegel. See . . .
O&O

SETUP

CHANGED

better understanding. That's the stand taken by Lee R.
Rich, of Benton & Bowles, who figures incidentally that
tv programming is deserving of praise. See . . .
LIVE

AND

LET

CENSORSHIP

CHARGED

... 63

When two Los Angeles newspapers bit the dust there
developed a legacy of advertising dollars earmarked for
their columns. If Los Angeles stations have their way,
they'll get some of these abandoned
L.A. $25

MILLION

millions. See . . .

WINDFALL

... 45

The future for color television keeps getting brighter,
according to Raymond

W. Saxon, speaking for RCA, the

biggest color promoter. Portables to get bulk of black-andwhite business for dealers. See . . .
ROSY

... 40

What agencies and television should do is develop a

TV:

FCC

... 30

ABC

ABC

ericks "Living Should Be Fun" series. See . . .

... 28

Pepsi-Cola means business as it intensifies the effort
to promote sales. And apparently its radio advertising

"interference" with the Carlton Fred-

REPORT

ON

COLOR

... 64

Any day now there should be word from Capitol Hill on
the fate of radio-tv coverage of House committee

hear-

ings. There's hope Speaker McCormack will divulge his
views soon, and hope the news will be good. See . . .

LIVE ... 36

McCORMACK

MAY

TELL
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... 62
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Starting
Howard

Howard

K.

Smith

K. Smith, as you know

now, has joined the ABC -TV News
He

Feb.

starts work

Feb. 14, at 7:30 PM.
period each week
analyze the news

on

by

staff.

Wednesday,

At this prime time

he will report on and
of the week, the issues

14, at 7:30
will

speak

what

mind.

he does best. He

will examine,

it possible and

the news

the issues demand

warrants

it, Howard

it, when

his lucid, tempered

insights and

newsmen

overseas, by special film coverage.
But principally, in his weekly news
review, sponsored by Nationwide Insurance, Howard K. Smith will be free to do

that matter

foremost

in this our world today.
Thus, a good part of the news analysis that was lost to television audiences

his analysis by person-to-person

by firsthand reports from ABC

he deems

effects of today's news on tomorrow's headlines. And he will, in all instances, train

K. Smith will

with the persons in the news,

sift,

pertinent, spell out the

sights on those matters

When

interviews

his

analyze, interpret. He will, when

of the day.

extend

PM

when

Howard

post is now
viewing
informed

K. Smith

resigned his last

restored — in prime, evening

time.

We

shall all be better-

citizens for hearing

speak his mind,

jP^^^

this man

^ _L^^V^

BROADCASTING, January 15, 1962

Late news breaks on this page and on page 10 AT
Complete coverage of week begins on page 27 H I

ABC-TV
UA

to

Sunday

program
movies

ABC-TV is expected to program motion picture package of 15 post- '48
features from United Artists in 9-11
p.m. period on Sundays, starting April
8. Deal being worked out calls for 15
features, 9 to be rerun, or total program
supply for 24 weeks. ABC-TV currently does not plan to extend Sunday night
movie concept into fall. NBC-TV this
season has been programming 20th
Century-Fox feature films in similar
time period on Saturdays.
Initially MGM negotiated with ABCTV for Sunday night features. MGM
proposed ABC-TV start its features in
fall season and buy 52 films in firm oneyear contract. Under that arrangement,
ABC-TV would schedule double-feature in 7-11 p.m. period, and would
repeat each of 52 features once. ABCTV wanted fewer features in order to
fill only approximate 24-week period
from April 8, 1962, to beginning of fall
season. ABC-TV felt that MGM's original proposal was too costly.
To make way for Sunday movies,
ABC-TV will shift either Bus Stop (now
9- 10) or Adventures in Paradise (now
10- 11) to new place on schedule, and
drop one show altogether.
Some titles: "Witness for the Prosecution," "The Pride and the Passion,"
"Marty," "Johny Concho," "I Want to
Live," "Trapeze" and "The Kentuckian."

Revere

enters

daytime

tv

Revere Copper & Brass Inc., New
York, will enter daytime tv Jan. 31, in
start of company's biggest drive for
line of Revere Ware cooking utensils.

Do it yourselfer?
Expert guesses in Midwest last
week as to why Clark Oil & Refining Corp. is pulling $1 million
account (mostly radio) out of
Chicago shop of Tatham-Laird
are that action stems from longknown proclivity of Clark ad
manager for dealing with stations
directly, rather than any dissatisfaction with humorous off-beat
radio themes developed by T-L.
Prediction is Feb. 1 decision by
Clark to set up house agency to
handle account.

Placed through Adams & Keyes Inc.,
New York, initial drive will use live
minute spots daily for 17 weeks on
NBC-TV's Today.
Chrysler
to follow

radio-tv push
sales spurt

New radio-tv spot money will pour
from Detroit soon as part of major allmedia advertising push announced Friday by Chrysler Division of Chrysler
Corp. as result of biggest sales spurt of
Chrysler cars in four years. Formula
is typical of Detroit: ad budgets go up
only after sales increase since ad money
is based on so much per unit sold.
Starting today (Monday) for three
weeks through Young & Rubicam, Detroit, Chrysler will use 60 one-minute
spots weekly on radio stations in 10
major markets and 40 spots weekly on
stations in 30 other markets, for total
of 160 stations. Television spot campaign using 10-second spots in major
markets is still being formulated and
will start in February.
Both CBS-TV, NBC-TV
to 'tour' White House
At request of White House that CBS
News of
make
special
"A
Tour
the its
White
Houseprogram,
with Mrs.
John F. Kennedy," available to other
tv networks, subsequent developments
Friday (Jan. 12) had both CBS-TV
and NBC-TV scheduled to air show
Feb. 14 (Wed. 10-11 p.m.). CBS-TV
will be pool representative.
Pierre Salinger, presidential news
secretary, on Friday notified NBC-TV
that tv tour will be available to all tv
networks, since it deals with national
institution. Earlier, Robert Kintner,
NBC-TV president, had suggested in
letter to Mr. Salinger on other matters
that networks share program. Richard
S. Salant, CBS News president, also announced availability of show to other
networks.
CBS News moved more than three
tons of equipment into White House
for video taping of tour today (Jan.
15). President Kennedy, CBS-TV said
late Friday, will make brief appearance near end of tour.
Justice

drops

UA

suit

Federal government has dropped
1959 civil anti-trust suit against United
Artists because there are enough old
movies available to tv now to make
charges of monopoly on pre- 1948 feature films for tv of no great significance.

Eye-roller
CBS-TV's coverage of scheduled manned space shot on Jan.
23 will feature new graphic device to let viewers follow astronaut's course around earth. CBS
News Friday (Jan. 12) announced
development of Real-Time Orbit
Indicator that will enable audience to follow course via threedimensional map. Device, created by Don Hewitt, director of
coverage, and designed by Ben
Blank, head of CBS News graphics,
takes into account precise timing
of orbit and relative sizes of caporof capsule's
height
bitsule,
and earth,
slight
difference
of each
orbit.

Government claimed UA tried to corner
tv market on pre- 1948 features from
Warner Bros, and RKO. Hearing is
scheduled tomorrow in New York federal court to determine whether suit
should be dismissed with or without
prejudice.
IViott elected

by FCBA

Federal Communications Bar Assn.
elected Harold E. Mott of Welch, Mott
& Morgan
nual meeting.as president Friday at anOther officers elected: Donald C.
Beelar, first vice president; Thomas W.
Wilson, second vice president; Warren
E. Baker, secretary; Philip Bergson,
asst. secretary; Marcus Cohn, treasurer.
Maurice M. Jansky and Frederick H.
Walton Jr. were elected members of
executive committee for three-year
terms.

Tower

defends

Class Ills

Sen. John G. Tower (R.-Tex.) has
protested proposed FCC rulemaking
which would eventually prohibit presunrise operation by Class III (regional)
am stations (Broadcasting, Dec. 18,
1961). Rule would "seriously impair"
community and public service of such
he
and isto"biased
stations,
said
in letter
FCC. and unfair,"
He said Texas contains 77 such stations which would be prevented from
broadcasting pre-sunrise programs.
FCC

staff okays

WAKY

sale

First $1 million station sale approval
by FCC staff was made Friday when
Broadcast
Bureau
granted
sale of
zzzzr:
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WEEK'S
Robert

M.

Weitman appointed vp and
studio administrator, MetroGoldwyn - Mayer, Hollywood,
succeeding Sol
C. Siegel who
's resigning to
return to independent production. Mr. Weitman served as vp in charge of tv operations since he joined MGM in May
1960. In his new post, he has added
responsibilities of head of all studio
operations. Before entering tv field,
Mr. Weitman was vp, Paramount Pictures, in charge of deluxe theatres.
From 1953 to 1956, he was with ABCTV as vp, programming and talent. He
then joined CBS-TV as vp, program
development, and in 1958 became vp
in charge of all independent production.
^X^-., ^mII
fli
Mr. Weitman

William T.
Suitt appointed
vp for advertising, Revlon Inc.,
New York. Mr.
Suitt, who has
been with Revlon since June
1961, succeeds
Ted Bergmann,
who will conMr. Suitt
tinue with company on special
assignments. Sanford Buchsman, since
1959 one of three group advertising
managers, named advertising director
of Revlon. He was previously account
executive with BBDO, assigned to Revlon, during account's tenure there. Mr.
Suitt formerly was vp at Lennen &
Newell Inc.
Walter L. Lingle Jr., executive vp,
Procter & Gamble Co., granted leave of
absence, effective March 1, to serve as
deputy administrator of Agency for International Development. Appointment
announced Jan. 10 by President John
F. Kennedy. Mr. Lingle also is mem-

HEADLINERS

ber of P&G board. He has resigned
both P&G posts. D. H. Robinson, vp,
overseas operations, takes over top responsibility for P&G foreign operations.
E. A. Snow, vp, toilet goods division,
becomes vp-group executive. E. G.
Harness, manager, household soap
products advertising, becomes manager,
toilet goods division. M. P. Link, brand
promotion manager, household soap
products, becomes that division's advertising manager.

1
Mr. Shakespeare

m
Mr. Walt

Frank J. Shakespeare Jr., vp, CBS
Television Stations Div., and general
manager, WCBS-TV New York since
June 1959, elected vp and assistant to
CBS-TV president James T. Aubrey
Jr. Norman E. Walt, general sales manager WCBS-TV, succeeds Mr. Shakespeare. Mr. Shakespeare was with Procter & Gamble in New York before he
1r. Barnathan

Mr. Riddleberger

Julius Barnathan, vp for affiliated tv
stations, ABC, elected president of newly formed ABC Owned and Operated
Tv Stations. Stephen C. Riddleberger
elected president of counterpart radio
unit (see story, page 40). Mr. Riddleberger was vp for owned and operated
stations at ABC.
John Sias,
west coast vp,
Peters, Griffin,
Woodward, San
Francisco, joins
Westinghouse
Broadcasting

Sias

Co., New York,
as national tv
sales manager.
Mr. Sias joined
PGW
eight

yearsalso
ago Sunday
as account executive. He was
supplement manager for newspaper rep
firm of Moloney, Regan & Schmidt in
Chicago and Los Angeles. WBC tv stations are WBZ-TV Boston, WJZ-TV
Baltimore, KDKA - TV
Pittsburgh,
KYW-TV Cleveland and KPIX (TV)
San Francisco.

joined WOR, that city, in 1949 as assistant to sales manager. He later became account executive with CBS Television Spot Sales and moved up subsequently tostation positions at WCBSTV and WXIX (TV) Milwaukee (when
CBS-owned). In December 1958, he
returned to WCBS-TV as general manager and six months later was elected
vp of stations division. Mr. Walt has
been general sales manager since October 1957. He joined CBS Television
Spot Sales as account executive in July
1953.
Robert

L.

als advertising
Eskridge,
ceremanager, Ralston Purina
Div., Ralston
Co.,
St. Louis,
director
named
of
advertising

— ^
A
JL

Ik

%

** ,
m». t

,

n
promotio
and Ralston
Div.
for

nsibilities
Respode
Mr. Eskridge inclu
supervision of estimated $10 million advertising budget. Mr. Eskridge is member of
broadcast committee of Assn. of National Advertisers.

For other personnel changes of the week see FATES & FORTUNES
WAKY Louisville, Ky., from Gordon
and Barton McLendon to group headed
by Frederick Gregg Jr. and John R.
Ozier, who own WMAK
Nashville.
McLendons have bought WGES Chicago and WAKY sale was necessary to
keep ownership within limit of seven
allowed by FCC. WGES purchase is
still pending FCC approval.
10

CBS-TV

'Father' survives

CBS-TV will program Father of the
Bride (Friday, 9:30-10 p.m.) for remainder of 1961-62 season (through
September 1962), it was reported Jan.
1 2. Show has been one of those considered "weak" in network's schedule
(Broadcasting, Jan. 8).

Emmy

Awards

sponsors

Sponsors of Emmy awards telecast on
NBC-TV (May 22, 10-11:30 p.m. EST)
will be U. S. Time Corp., Procter &
Gamble and Schlitz Brewing Co. Agencies are Warwick & Legler, New York
(U. S. Time); Grey Adv., New York
(P&G); and Leo Burnett (Schlitz).
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HIGHEST

EVER

RATED

POST-48

SHOWN

its from

ON

FEATURE

WCBS-TV!

COLUMBIA

of course/

AVERAGE
RATING

On Saturday,

Dec. 30, over two million New

ers helped break a WCBS-TV
26.1

record by watching
Post-'48 mystery.

The

this year by another
Ship."

Incidentally,

Desire"

"Human

"Late

Show"

previous high was recorded

Columbia

Post-'48, "Abandon

the 26.1 rating of "Human

is the third highest ever earned

are just two of many

ers among the Columbia
"The

Caine

by any fea-

Mutiny,"

AVAILABILITIES

Post-'48's.

"Born

Source: ARBITRON

GEMS,

Others

Yesterday,"

are

"Fire

Fall" and "The

CONTACT

SCREEN

Show."

potential record break-

Down Below," "The Harder They
Last Hurrah" to name a few.
FOR

rating-

Desire," a Columbia

ture in the eleven year history of the "Late
These

York-

INC.

DATEBOOK
A calendar of important meetings and
events in the field of communications
•Indicates first or revised listing.
JANUARY
Jan. 15— Hollywood Advertising Club second "creative" session of season on "Creative Television." 12 noon to 3 p.m. Jack
Brembeck, KABC-TV, will moderate panel
that includes Richard Beesemyer, National
Television Station Sales; Peter G. Robinson,
CBS-TV; Kenneth C. T. Snyder, Needham,
Louis & Brorby; Lee Goodman, actor who
has done Purina commercials since 1954,
and Joe Barbera, Hanna-Barbera Producwood. tions. Hollywood Roosevelt Hotel, HollyJan. 15-19 — American Management Assn.,
"Effective Advertising" course for management, held in New York for the first time.
Hotel Astor, New York.
Jan. 16 — Philadelphia chapter, American
Women in Radio & Television, dinner meeting. Gertrude G. Broderick, U. S. Office of
Education, will be guest speaker. Hotel
Sheraton, Philadelphia.
Jan. 17 — Assn. of National Advertisers
workshop — "How to get maximum results
York.
from your business films," Hotel Plaza, New
Jan. 17 — Advertising Council, 20th anNew York. niversary dinner, Waldorf-Astoria Hotel,

LEADS

IN

SERVICE

Day in, day out . . . month in, month out . . .
WIBC listeners are reminded to drive, walk and work
safely. In December 1961, alone, 202 programs and
1,380 announcements were given to safety (rate card
cost: $36,177). And every weekday, for over six years,
the aptly-named "Take It Easy" program has emphasized street safety in the peak driving period of 5-6 PM.

LEADS

IN

ACCEPTANCE

LEADS

IN

AUDIENCE

WIBC's traffic safety efforts are not for the purpose of winning awards . . . but awards have been
forthcoming. The station and personnel have been
honored by the National Safety Council (6 consecutive years), Indiana Office of Traffic Safety, Indianapolis Insurance Board and Allstate Insurance Company.
As WIBC's safety announcements are heard by
tremendous audiences ... so will the messages of
national
coverage
ing area
morning,

advertisers be heard. WIBC's 50,000 watt
guarantees the 46-county Indianapolis trad. . . and Pulse places WIBC 1st in audience
afternoon and night in both Area and Metro

surveys.*
*Pulse 46-County Area Survey, April, 1961
*Pulse Metropolitan Area Survey, October, 1961

Jan. 17 — Awards presentation of the International Television Festival at Monte
Carlo. Gold Nymph awards will be presented for outstanding tv programs. The
Opera House, Monte Carlo, Monaco.
Jan. 18 — Academy of Television Arts and
Sciences, Los Angeles chapter, evening
meeting. Richard Hough, AT&T vice president for engineering will speak on space
satellites and their relationship to the
everyday work of broadcasting. Los
Angeles.
*Jan. 19-20 — Oklahoma Broadcasters Assn.
Lawtonian Hotel, Lawton.
Jan. 19— Educational Foundation, American Women in Radio and Television, board
of trustees
New
York. meeting. Savoy-Hilton Hotel,
Jan. 19-21 — American Women in Radio and
Television, board of directors meeting.
Savoy-Hilton Hotel, New York.
Jan. 19-21 — Advertising Assn. of the West,
annual conference. Hotel Californian,
Fresno.
Jan. 20-21— Retail Advertising Conference,
10th annual meeting. Goals of the meeting
are to bring advertising ideas, information,
news and people together; and to increase
advertising creativity. Miles David, RAB
vice president will speak for radio, and
Norman Tatman of Patterson Fletcher, Fort
Wayne,
Ind., will
represent television.
Palmer House,
Chicago.
Jan. 21— Iowa AP Radio & TV Assoc. meeting. Des Moines.

2835 N. Illinois Street
Indianapolis 8, Indiana

1070
KC

50,000
WATTS
WIBC

The Friendly Voice of Indiana
JOHN

12

BLAIR & COMPANY
National Representative

WIBC IS A MEMBER OF
THE BLAIR GROUP PLAN

Jan. 23-25 — Georgia Radio-Tv Institute,
under auspices of GAB and U. of Georgia,
17th annual, program. Featured speakers
include: Pierre Salinger, Clair McCollough,
Sol Taishoff and Ann Corrick.
*Jan. 24— FCC Commisioner Rosel Hyde
will address luncheon meeting of National
Religious
Washington.Broadcasters. Mayflower Hotel,
*Jan. 24— Final phase of FCC hearing on network tv programming practices and policies.
Spokesmen for the three tv networks will
BROADCASTING, January 15, 1962

"DROP

EVERYTHING..

your neighborhood
But

grocer's!" the commercial

once there, according to shopper

was that the commercial
first place.) Could

. and

commands

believe that every product

give the viewer a good
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... At N. W. Ayer, we

offers a solid reason to buy. Discovering

of viewer

self-interest — and

it — this is the secret that turns a TV
commercial

it

urged her to buy. (And she rarely runs in the

reason for dropping anything and running anywhere?

The

to

her.

studies, she often forgets what

it be that too few commercials

expressing it in terms

run right down

is the payoff

/ N.

never losing sight of

investment
W.

it,

AYER

into profitable sales.
&

SON,

INC.
13

testify
D. C. before FCC en banc. Washington,
Jan. 25-27 — South Carolina Broadcasters
Assn. 15th annual convention. Holiday Inn,
Sumter. South Carolina AP Broadcasters
Assn., which had originally scheduled its
meeting in Columbia Jan. 26 has rearranged
plans to hold meeting in conjunction with
SCBA's winter session.
Jan. 29-Feb. 3— NAB board committees
Jan. 29; Joint Board Jan. 30; Radio Board
Jan. 31; Tv Board Feb. 1; Joint Boards
Feb. 2. Far Horizons Hotel, Long Boat Key,
Sarasota, Fla.
Outdoor Studio at WDBJ-TV. New
building is one of the largest and most
modern in the entire South. Finest technical
equipment . . . 316,000 watts e. r. p. . . .
CBS affiliate.

WDBJ-TV
You

Brings

the

About

News

Fructuous

Western

Virginia!

The productive, prosperous
Western Virginia market keeps
making news with its rapid industrial growth. Blanket this market
with WDBJ-TV, Roanoke, now
reaching over 400,000 television
homes of Virginia, N. Carolina, W.
Virginia — in counties with nearly
2,000,000 population. For real
merchandising aid, you're right to
use Roanoke and WDBJ-TV.

FEBRUARY
Feb. 1 — Deadlines for entries to the Headliner Awards contest, offering prizes for
newspapers and radio-tv stations for excellence in news programming or preparation, and general public affairs service.
Mail entries to Mall Dodson, executive
secretary, National Headliners Club, Convention Hall, Atlantic City, N. J.

Ask Your PGW Colonel For Current Availabilitie

WDBJ-TV

14 (DATEBOOK)

Feb. 21-22 — Michigan Assn. of Broadcasters, sixth annual legislative dinner and
mid-winter convention. Jack Tar Hotel,
Lansing.

Feb. 2-3 — Minnesota School of Journalism,
Minnesota U., 15th annual radio-tv news
short course, sponsored in association with
the Northwest Radio-Television News Assn.,
and the Radio-Television News Directors
Assn. U. of Minnesota campus, Minneapolis.

*Feb. 28— Assn. of National Advertisers
workshop on tv advertising. Hotel Plaza,
New York.

Feb.

4-13 — Advertising

Recognition Week.

Feb. 5— Deadline for comments on FCC's
proposal to add additional vhf channel at
below minimum mileage spacing to following cities: Baton Rouge, La. (Doc. 14233);
Birmingham, Ala. (Doc. 14236); Charlotte,
N. C. (Doc. 14238); Dayton, Ohio (Doc.
14234); Jacksonville, Fla. (Doc. 14235);
Johnstown, Pa. (Doc. 14232); Knoxville,
Tenn. (Doc. 14237); Oklahoma City, Okla.
(Doc. 14231). (Rescheduled from Dec. 4).

Feb. 5 — Deadline for comments on FCC's
proposals to expand use of uhf band, including dual vhf-uhf operation, reserved
pools of uhf channels for existing operating vhf stations, abolition of uhf allocation,
relaxation of technical rules for uhf stations, uhf grants without a hearing, etc.
(Doc. 14229). (Rescheduled from Dec. 4.)

Feb. 6 — Advertising Committee of U. S.
Commerce Dept. Department headquarters,
Washington, D. C.
Feb. 7 — Western States Advertising Agencies
Assn., annual awards luncheon for the
"advertising citizen of 1961." Ambassador
Hotel, Los Angeles.
Feb. 7 — Advertising Federation of America,
mid-winter legislative conference. Participants include FCC Chairman Newton N.
Minow, FTC Chairman Paul Rand Dixon
and Secretary of Commerce Luther C.
Hodges.
Statler-Hilton Hotel, Washington,
D. C.

*Feb. 8 — Comments due in FCC rulemaking
(Docket 14419) which would restrict and
eventually prohibit the presunrise operation of daytime only stations.

VIRGINIA

*Feb. 19 — Reply comments due in FCC rulemaking (Docket 14419) which would restrict
and eventually prohibit the presunrise operation of daytime only stations.
Feb. 20- March 25— Art Directors Club of
Los Angeles, 17th annual western exhibition of advertising and editorial art. Western advertisers, agencies, artists and producers have submitted examples of their
work in commercials, titles, stills, or print.
Los Angeles Museum of Science & Industry.

Feb. 25 — Broadcast Pioneers, New York
chapter,
secondWGN
annual
"Mike Latin
Award"
dinner, honoring
Chicago.
Quarter,
5 p.m., New York City.

Feb. 7-9 — National Winter Convention on
Military Electronics. Ambassador Hotel, Los
Angeles.

ROANOKE,

Feb. 13 — Formal awards banquet of the
International Broadcasting Awards contest.
Hollywood Palladium, Hollywood, Calif.

Feb. 1 — Deadline for entries for the American Tv Commercials Festival. Contact Wallace A. Ross, director; 40 East 49th St.,
New York 17.

Feb. 5 — Deadline for comments on FCC's
proposals
delete single
vhf community
and substitute to
uhf channel
to make
all-uhf in following cities: Binghamton, N.
Y. (Doc. 14243); Champaign-Urbana, 111.
(Doc. 14244); Columbia, S. C. (Doc. 14245);
Erie, Pa. (Doc. 14242); Hartford, Conn. (Doc.
14241); Madison, Wise. (Doc. 14239); Montgomery, Ala. (Doc. 14246); Rockford, 111.
(Doc. 14240).

New Steel Industry is planned, using
vast deposits of iron ore in Giles County,
Va. Shown here, initial drilling obtains
ore samples. New enterprises boost
prosperity of WDBJ-TV area.

Feb. 10 — Awards Dinner, Directors Guild
of America. Western awards: Beverly HilCity. ton Hotel, Beverly Hills, Calif. Eastern
awards: Waldorf-Astoria Hotel, New York

Feb. 8-10 — Mutual Advertising Agency NetChicago. work, annual meeting. Palmer House,

*Feb. 28— UPI Broadcasters Assn. of Massachusetts, awards dinner, J. E. Allen of
WBZ-TV presiding. Nick's Restaurant,
Boston.
Feb. 28-March 1— NAB, seventh annual conference for presidents of state broadcasters' associations. Shoreham Hotel, Washington, D. C.
MARCH
*March 1-2 — NAB public affairs and editorializing conference, first national meeting. Secretary of State Rusk and FCC Chairman Minow will address broadcasters attending the conference. NAB Headquarters,
Washington, D. C.
March 12-16 — American Management Assn.,
"Effective Advertising" course for management, in Chicago for the first time. La
Salle Hotel, Chicago.
March 14-16 — Electronic Industries Assn.,
committee, section, division and board
Statler-Hilton Hotel, Washington,
meeting.
D. C.
March 16 — Advertising Federation of America, board of directors meeting. New York.
March

19-23 — Georgia Assn. of Broadcasters, first annual regional meetings of
broadcasters will be held at following five
sites: Griffin, Albany, Baxley, Augusta,
Canton.
♦March 22 — Assn. of National Advertisers
seminar, "How to use business papers effectively." Hotel Plaza, New York.
March 22-24 — Advertising Federation of
America, fifth district meeting. Shawnee
Hotel, Springfield, Ohio.

♦March 26-28— Canadian Assn. of Broadcasters, annual convention. Queen Elizabeth
Hotel, Montreal, Que.
March 30-31 — Advertising Federation of
America, sixth district meeting. Detroit.
APRIL

April 1-4 — National Assn. of Broadcasters,
annual convention. Conrad Hilton
Hotel
Chicago.
*April 4-6— Assn. of National Advertisers,
West Coast meeting. Del Monte Lodge,
Pebble Beach, Calif.
April 6-7 — Region 11 (southeastern) conference, National Assn. of Educational
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CHAHLES L. HUTTCKCHSrSON
yirst President, Board of Trustees
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Retry
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& Company,

Inc.

NOW
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'50

'C

I

CARTOONS
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PE

R
FRIENDLY

THE

GHOST

'
COMPANY
&
(Co-starring HERMAN
& KATNIP, BABY HUEY the
Baby Giant, LITTLE AUDREY, BUZZY the CROW.)

Here's the cartoon
got everything :
Top production
produced

package

value because

by Paramount

consumption

that's
they were

for theatrical

— each at the cost of ovj|g

$50,000. And they're available
color or black and white . ...

in

up to o^te storyline ^pftook because
they're post 1950. Longer program life
because they run 6 to 8 minutes each
p 20% longerjfan the "made for TV onlyn
product. They're a complete package
with timed openings, closings and bridges
for bitter station programming.
Morejfkid appeal

because

they're fully

animated with complete
scorifb effects.
iJTop jjack record
^PlPj^ing
55 %

sHra

because

of audience

^M^ition.

Pre-sold

popularity

are the most

Thai's

jjr
because

the

today.

right, Casper

and Company

agaifist

highly merchandised

in TV

rerything

they outrated

in sight — pulled an astonishing

network

cartoons

and original

The Friendly

gives you everything

you need to program

Ghost
—

a brand-new,

ited kid's strip or to add tremendous
rating pov^^oo

jpf existing show,

lese aie goi$|f^o jjffTand they're
going to go last. Jp it now — phone

abcMms,

1501 BROADWAY,

NEW

or wire

INC.

YORK

36. LA

4-505

GOING,
ALREADY SOLD
TO

TOP

STATIONS

New York
Los Angeles
Chicago
Philadelphia
Cincinnati
Washington, D. C.
San Francisco
Baltimore
Dallas -Ft. Worth
Buffalo

GOING,
IN MARKETS

GOl
SUCH

AS

Broadcasters. U. of Georgia, Adult Center
for Continuing Education, Athens.
April 9— Academy of Motion Picture Arts
& Sciences, 34th Oscar awards ceremony at
Civic Auditorium. Santa Monica, Calif.
♦April 23-May 5— Second International Television Festival, Montreux, Switzerland.
April 25— Assn. of Industrial Advertisers,
Eastern New England chapter and Hartford
chapter, all-day marketing and advertising
clinic. Hotel Somerset, Boston.

AVAILABLE FROM BLONDER TONGUE

The

Benco

T-6

new

VHF

Translator

April 27-29— Mississippi Broadcasters Assn.,
annual convention. Broadwater Beach Hotel,
Biloxi, Miss.
Is

Priced

at

$8450' (U. S. suggested list)

*April 29-May 3— Society of Motion Picture
and Tv Engineers, 91st convention. Advances of color motion pictures and color
tv is the convention theme. Ambassador
Hotel, Los Angeles.
April 30 — American Women in Radio and
Television, board of directors meeting.
Sheraton-Chicago Hotel, Chicago.
MAY
May 2-5— Institute for Education by RadioTelevision, annual convention. DeshlerHilton Hotel, Columbus, Ohio.
May 3-6, 1962— American Women in Radio
& Tv, national convention. SheratonChicago Hotel, Chicago.
May 4-5 — Kansas Assn. of Radio Broadcasters, annual convention. Hays, Kan.
May 9-12— Western States Advertising
Agencies Assn., 12th annual conference.
Theme of this year's conference is: "Advertising Achievements— West." Oasis Hotel,
Palm Springs, Calif.

...It

May 10-12— Advertising Federation of
America, fourth district meeting. Jacksonville, Fla.

is

May 15-16 — Council on Medical Television,
fourth annual meeting. Clinical Center, National Institute of Health, Bethesda, Md.
FCC

Type

Available

Accepted
for

, Rugged

Prompt

The Benco T-6 offers these advantages:
1. Meets all FCC specifications.
2. Provides constant output even in weak
signal areas — preamp AGC activated by signals as low as 50 microvolts.
3. Automatic shutoff and identification.
4. Remote shutoff for any location up to 5
miles from the translator, (with RC-1).
5. Covers distances from 8 to 30 miles or
more.
6. Prompt delivery to those who must have
a low cost unit immediately to meet their
'on-the-air' time-schedule.
BENCO VHF AND UHF TRANSLATORS
MODEL T-l VHF TRANSLATOR FCC type-accepted.
1 watt output for U. S. use ideal for future
expansion • meets all FCC specifications •
noise-proof automatic shutoff • regulated
power supply for stable operation • underrated output section for continuous service;
weather-proof housing; quick easy coding of
identification unit • built-in direct reading
power meter.

,

Delivery

TECHNICAL SPECIFICATIONS
Primary Power Source
117 v ± 10% 60 c/s
Power Consumption
120 W
Temperature
— 30°C to + 50CC
Overall Noise Ambient
Figure
Low Band
4 db ± 1 db
High Band
6 db ± 1 db
Recommended Input
50 — 4000 microvolts
Max. Permissible Power
1 Watt (Peak Power)
Frequency Stability
02%
Gain (maximum)
105 db
Band Width
6 Mc (3 db points)
Dimensions
(metal
base)
18"x22V2"
Weight
27 lbs.
FOR EVERY TYPE OF INSTALLATION
MODEL T-14 VHF-TO-UHF TRANSLATOR. FCC typeaccepted. 2.5 watts output. For U. S. use.
Includes identification units with automatic
"on/off," power indicator and voltage regulator. VHF input, channels 7-13.
model t-13 vhf-to-uhf. Same as T-14 except:
VHF input, channels 2-6.

// you're planning a translator installation, contact Blonder-Tongue.
Free layout service and field engineering assistance
are available at nominal cost,
engineered and manufactured by
BLONDER^CTONGUE
9 Ailing St., Newark, N. J.
Canadian Div.: Benco Television Assoc., Tor^Ont. Export: Morhan Export Corp., N. Y,
home TV accessories • UHF converters • master TV systems • closed circuit TV systems
18 (DATEBOOK)

May 16-17— Annual Medical-Dental Tv
Workshop, sponsored by the National Naval
Medical Center. National Naval Medical
Center, Bethesda, Md.

*May 20-22— Assn. of National Advertisers,
spring
meeting. Hotel Commodore, New
York.
May 21-24— 25th anniversary Electronic
Parts and Distributors Show and Conference. Conrad Hilton Hotel, Chicago.
May 23-25— Electronic Industries Assn., 38th
annual convention, committee, section, division and board meeting, Pick-Congress
Hotel, Chicago.
JUNE
June 11-14 — Industrial Advertising Exposition held in conjunction with the 40th annual Conference of Assn. of Industrial Advertisers. Royal York Hotel, Toronto,
Ontario, Canada.
June 17-22, 1962 — Annual convention of the
National Community Television Assn.
Shoreham Hotel, Washington, D. C.
*June 23-28 — Advertising Federation of
America, 58th national convention, in conjunction this year with Advertising Assn.
of the West. Theme of the joint meeting
will be "All- American Advertising Roundup." Denver-Hilton Hotel, Denver.
June 23 — Advertising Federation of America, ninth district meeting. Denver.
June 29-30 — Texas AP Broadcasters Assn.,
15th
Worth.annual meeting. Hotel Texas, Fort
AUGUST
Aug. 5-7 — Georgia Assn. of Broadcasters,
annual land,convention.
Holiday Inn, Jekyll IsGa.
BROADCASTING, January 15, 1982

Regional

Attractions

The

most interesting figures in Jacksonville are on regional coverage maps.

Hub of a booming, bustling 2-state
area, WJXT
is the only efficient way
to reach
only

the total market!

39

county

With

coverage

65 vs

in North

Florida/South Georgia . . . with audience leads ranging up to 71% higher
during

prime

. . . no

weekend

other

comes close
circulation!

evening

advertising

to

WJXT

time

medium

in regional

WJXT
JACKSONVILLE,
Represented
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SERVICES
52wks.

]8wks.

$175.

$60.

I'SPQTLIGHT" SINK! fc
"Hot 100"

10 new records weekly
"Easy Listening"!

RATES'*
110.

6 new records weekly
"Country"

40.

8 new singles every 2
weeks, plus 2 LP's monthl
y
"SPOTLIGHT" Al BU
MS
"Popular"!
monthly
10 new rel
eases
Monaural
Stereo
"Classics"
nthlrel
10 monew
y eases

"Jazz"
5 new
rele
monthl
y ases

175.

60.

12 Months 4 Months

150.
180.

55.
62.

Monaural
Stereo

150.
180.

62.
55.

Monaural
Stereo

75.
90.

CATALOG ALBUM SERVIC
ES
100(In
Eas
List
g y)
LP's
stry ume
ntaenin
l onl
50 Original Cast
Broadway Show LP's

32.
30.

Monaural Stereo
125. 150.
65.

RSI, 333 East 46th Street, New York 17, N.Y.
Enclosed is payment for our subscription to the RSI services checked.
SINGLES
(Stereo)
al) 12
(Monaur
ALBUMS
4
12
4
18
52
wks
mos
mos
wks
mos mos
□
□
□
□
□
□
"Hot 100"
"Popular"
□
□
□
□
□
□
"Classical'
"Easy Listening"
□
□
□
□
□
□
"Country"
"Jazz"
Send
Catalog
Stereo
CATALOGS
Monaural
□
□
□
Easy l Listening LP'S
100
50 Origina Cast
□
□
Broadway Show LP'S
ATTENTION
STATION CALL LETTERS
COMPANY NAME

subscription services on a pro rata basis.
RSI grants and reserves the right to cancel
is a condition of this subscription that records supplied will be used for broadcast
It
purposes only.
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Inc.,

333 EAST 46th STREET, NEW YORK 17
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OPEN
Testimonials

MIKE®

editor: I have always appreciated your
editorial page, but I never have felt entirely compelled to tell you so.
However, your Jan. 1 issue [Editorials, Jan. 1] has four good editorials, all of them thought-provoking
and stimulating, and this is to thank
you for the meaningful and militant
editorial content of your editorial pages
throughout the years. Your good publication has been constructive, and in
my opinion, most helpful to the industry. . . . — C. Robert Thompson, general manager, WBEN-AM-FM-TV Buffalo, N. Y.
editor: ... I know that Broadcasting
can be depended upon to exercise outstanding leadership for our industry
during 1962 as it has in years past. You
can be sure that we appreciate what
you have done and are continuing to
do, although too often we fail to give
you a word of thanks. . . . — A. Hartwell Campbell, general manager, WNCT
(TV) Greenville, N. C.
Telad

story

editor: I was pleasantly surprised to
read the article on Telad Corp. [Broadcast Advertising, Jan. 1]. As you
know such an article means a great deal
to a company which is just beginning to
get off the ground in a completely new
field. . . . [The] story was accurate, objective and well-written. . . . — Milton
S. Greenwald, president, Telad Corp.,
New York.
Pre-sunrise problem
editor: As a station manager of a
Class III am broadcast facility, I was
extremely concerned to learn of the
proposed FCC ruling which would restrict and eventually prohibit the presunrise operation of Class III am stations [Government, Dec. 18, 1961].
. . . The daytime broadcaster is faced
with the basic problem of properly allocating his broadcast day to include . . .
adequate public service programming,
talks, discussions, educational programs,
etc. The elimination of an early signon would only compound this problem
since this is the time period wherein he
is attempting to build his audience so
that he can conceivably regain the audience that was lost the previous day because of a sunset sign-off. This audience is all-important because the daytime broadcaster theoretically must do
more commercial business during the
hours that he is broadcasting than his
fulltime competition. . . .
. . . The proposed rule . . . should be
very carefully considered by the FCC.
. . . Needless to say the matter of obBROADCASTING, January 15, 1962

(<
TRIPLE

SPOTTING

ON

KVOO-TV"

Many agencies and advertisers have been concerned
about over-commercialization as a result of the 42-second
breaks this fall.
The management of KVOO-TV has reaffirmed its policy
which has been in effect for the past five years: there will
be no triple spotting ...
on Tulsa's Channel 2.

no over-commercialization

"Our policy on the above
WONT DO IT!"
The result? You
KVOO-TV in Tulsa.

remains

. . .

absolutely inflexible.

WE

buy with confidence

Represented
KVOO-TV

when

you buy

by

(Edward I Petry &ICo., Inc.)
WWW

The Original Station Representative

United

Press

Facsimile
United

International

Newspictures

Press

Movietone

Build

k

and
Newsfilm

Ratings

~J

21
^

"IT

PAYS

use

jectional interference stands without
question but this hardly seems to be
the situation in view of the longevity of
[the FCC rule] which permits daytime
stations to operate under certain conditions between 4 a.m. and sunrise. —
Jack Grant, general manager, KL1Q
Portland, Ore.

TO

KTVE"

The

Virginia story

editor: Enclosed find 20 cents for the
Virginia market report [Special Report, Dec. 4]. . . . — John H. Haas
111, Lakewood, Ohio.

So say the Ballard Brothers
of BALLARD'S in Monroe, La.
OVER IOO LOCAL
ADVERTISERS
USE

editor: Would it be possible for us to
secure two copies. . . . — Judith B. Ford,
Eastern Advertising Inc., Richmond,
Va.

KTVE REGULARLY
TO GET SALES
RESULTS

&

PROFITS
editor: . . . Please send me two copies
. . . . — Vernon Baker, Blacksburg, Va.

/
CHANNEL

editor: . . . Please send 100 copies . . .
— Alexander MacDonald Jr. per
Charles J. McGuire. president, WGA T
Gate City, Va.

lO

ELDORADO MONROE
GREENVILLE
1/
REPRESENTED NATIONALLY BY:
VENARD RINTONE & McCONNEL
CECIL BEAVER
SOUTHERN REP.

• • • the

station

leadership

are
tradition

!

NATIONAL REPRESENTATIVES
AVERY- KNODEL, INC.
"THERE IS NO SUBSTITUTE FOR INTEGRITY'
22

(OPEN MIKE)

THE BUSINESS WEEKLY OF TELEVISION AND RADIO
Executive and publication headquarters:
Broadcasting-Telecasting Bldg., 1735 DeSales
St., N.W., Washington 6, D. C. Telephone
Metropolitan 8-1022.
Editor and Publisher
Sol Taishoff
Editorial
Vice President and Executive Editor
Edwin H. James
Editorial Director (New York)
Rufus Crater
Art King
Managing
Editor
Senior Editors: J. Frank Beatty, Bruce
Robertson (Hollywood), Frederick M. Fitzgerald, Earl B. Abrams, Lawrence Christopher (Chicago); Associate Editors: Harold
Hopkins, Dawson Nail; Staff Writers:
Jim deBettencourt, Mark McWhiney, Malcolm Oettinger Jr., Sid Sussman, Robert D.
Swezey Jr., Leonard Zeidenberg; Editorial
Assistants: David Nicholas, Rosemarie
Studer, Nancy K. Yane; Secretary to the
Publisher: Gladys Hall.
Business
Vice President
and Long
General Manager
Maury

[Reprintsstudy
of Broadcasting's
Virginia
market
are available special
at 20 cents
per
copy or in quantities: 100 for $17.50, 200 for
$27.50, 300 for $35, 400 for $42.50, 500 for
$50, plus express or mailing charges.]

Southern Sales Manager: Ed Sellers; Production Manager: George L. Dant; Traffic
Manager: Harry Stevens; Classified Advertising: Syd Abel; Advertising Assistants:
Catherine Abbott, Peggy Longworth, Robert
Sandor,
Secretary to the General Hugh
Manager: Macon;
Doris Kelly.

Pen

Comptroller:
Auditor:
EuniceIrving
Weston.C. Miller: Assistant

pals

"Minow woos columnist" [Closed Circuit, Jan. 1] and thought it somewhat
unfair that you should characterize letter writing by Newton Minow as extreme press relations.
I have received three letters, one
memo (and a Christmas card) from
Mr. Minow, and all of them were unsolicited. Ialso have received letters

Paar — all because of things I had written. . . .

integrity

BROADCASTING

Vice President and Sales Manager
Winfield R. Levi (New York)
Assistant Publisher
Lawrence B. Taishoff

from Lou Hausman of TIO, Jim Hagerty of ABC, Charles Godwin of Mutual and even a nice one from Jack

where

Wm<

editor: A great report. . . . Enclosed is
20 cents for reprint. — M. N. Wilton,
San Francisco.

editor: I read with extreme interest

WSLS-TV
Roanoke
,Virginia

Broadcasting Publications Inc.
President
Sol Taishobt
Vice President
Maury Long
Vice President
Edwin H. James
Secretary
H. H. Tash
Treasurer
B. T. Taishoff
Comptroller
Irving C. Miller
Asst. Sec.-Treas Lawrence B. Taishofp

I might point out that I have received
more personal mail from Mr. Minow
than I have from any of the executives
or owners of the four tv stations in Denver— and I have been more complimentary than critical of the things tv
is doing.
. . . Jt would seem like a good idea
if Frank Stanton, Bob Sarnoff and
Leonard Goldenson would follow Minow's lead and send letters off to radiotv editors. . . . also ... a 3 ^ -hour offthe-record session with the FCC chairman [or] between editors and Stanton,
Sarnoff or Goldenson. . . . — Del Carnes,
radio-tv editor, Denver Post, Denver.

and Readers'
CirculationManager:
Subscription
Frank N.Service
Gentile;
Circulation Assistants: David Cusick, ChrisHarageones, Edith Liu, Burgess Hess,
Steve tine
Bell.
Director of Publications: John P. Cosgrove.
5-8354.
Bureaus
New York: 444 Madison Ave., Zone 22, Plaza
Editorial Director: Rufus Crater; Bureau
News Manager: David W. Berlyn; Associate
Editor: Rocco Famighetti; Staff Writers:
George W. Darlington, Richard Erickson,
vitch.
Diane Halbert; Assistant: Frances Bono-

Vice President and Sales Manager: WinfieldR.
R. Levi; Sales Service Manager: Eleanor
Manning; Advertising Representative: Don
Kuyk; Advertising Assistant: Ellen Reilly.
Chicago: 360 N. Michigan Ave., Zone 1,
Central 6-4115.
; MidChristopher
Lawrence
SeniorwestEditor:
Sales Manager:
W. Middleton;
Warren
Assistant: Barbara Kolar.
Hollywood: 6253 Hollywood Blvd., Zone 28,
Hollywood 3-3148.
Senior Editor: Bruce Robertson; Western
Bill Merritt; Assistant: VirSales Manager:
ginia Strieker.
Toronto: 11 Burton Road, Zone 10, Hudson
9-2694. Correspondent: James Montagnes.
Broadcasting* Magazine was founded in 1931
by Broadcasting Publications Inc., using the
title, Broadcasting*— The News Magazine of
Advertising*
Fifth Estate.
the acquired
was
in 1932,Broadcast
Broadcast Reporter in
Broadcasting1953.
in
1933 and Telecast*
Telecasting*
was introduced in 1946.
*Reg. U.S. Patent Office
Copyright 1962: Broadcasting Publications Inc.
BROADCASTING, January 15, 1962

Why

WKTV

and

is waiting

Says

only

bought

Gordon

for

Our

credo

the

very

the

50's,

Volume

calls

best

we
i—

non

Arts'

Volumes

1 and

2 . .

3

Gray:

standing titles and

of

Seven

for

giving

of

feature

star

roster

consider

inn

i—i

that

the

films.

of

the

these

n^mrrM

—

viewing

With

public

out-

the

Warners'

Films

groups

really

i

mrr^rr®

Gordon Gray, President and General Manager,
WKTV, Utica-Rome, New York

Seven Arts' "Films of the 50's"
II
P
Money makers of the 60's
SEVEN

ARTS

ASSOCIATED
CORP.

1

A SUBSIDIARY OF SEVEN ARTS PRODUCTIONS, LTD.
NEW YORK: 270 Park Avenue
YUkon 61717
CHICAGO: 8922-D N. La Crosse, Skokie, III. ORchard 4 5105
DALLAS: 5641 Charlestown Drive
ADams 9-2855
L.A.: 232 So. Reeves Drive GRanite 6-1564-STate 8-8276
For list of TV stations programming Warner Bros. "Films of
the 50's" see Third Cover SRDS (Spot TV Rates and Data)

BROADCASTING, January 15, 1962

MONDAY

Making

MEMO

from NORMAN

GLADNEY,

vp, Golden Shield Corp., Great Neck, N. Y.

silent

partnership
pay in co-op advertising
Most commercials sent out for dealer
Some of my friends along ad row
romance over competition.
use are little more than national comseem to exist in a state of weightlessA manufacturer can develop tremenmercials with a little time fore and aft
ness and senselessness concerning the
dous selling tools — such as long, strong
dealer ad dollar and how it should be
for dealer identification. And many are
labor and parts guarantees and local
spent. Every year, millions of dollars
service — which are eagerly harnessed by
the "omnibus" type that attempts to sell
are disbursed and lost in what might be
four to six items within a one-minute
the retailer in his local radio-tv advertising. Golden Shield, for example, has
called the wasteland of "mat service"
spot. This violates a basic retail adverfirst motivated the dealer to spend his
print and radio.
tising must: sell one product completely
money advertising the line by virtue of
I know one company — a leader in its and imaginatively.
How-To-Do-It ■ The manufacturer
field — that now finds itself in the
a "clean distribution," the direct-tosqueeze between domestic and import
should start with a basic concept and
dealer high-profit margin, the long
competition. It has lost close to 20%
guarantee and the terms granted. The
program designed to weaken the resistof its share of the market in recent
rest follows easily.
ance of its dealer prospects. At Golden
Shield we spend not a solitary penny
years even though its national advertisOn Up-and-Up ■ The co-op adverfor national advertising. Everything we
ing is strong, imaginative and resultful.
tising program is direct, aboveboard
Its dealer advertising is the culprit bedo is geared to motivate our 8,000 acand a far cry from the "trick" co-op
counts into using their funds in promotplans that do not let the dealer make
cause itdoesn't tocomplete
circuit of
manufacturer
dealer the
to customer.
full use of the allowance supposedly
ing our products.
Over $1.5 million is spent trying to
coming to him.
It's a neat trick — but it's carried off
force the issue at the dealer level — but
deftly and to the very best interests of
Even though Golden Shield is not the
the dealers themselves.
without appreciable effect.
so-called "bell-cow" manufacturer —
Today turnover among dealers is
Our company markets these Golden
with big key city advertising funds (we
do not sell 80% of the dealers our
Shield products: a radio-stereo and tv
painfully high. While pre-selling the
competition sells), we cooperate on this
consumer is perhaps 60% of the marline, a line by Smith-Corona Typewritketing battle; the best product, the best
ers, adeluxe line of appliances by Hambasis: 50-50 up to 5% of purchases —
national advertising, the most liberal
ilton Beach, another by Argus Cameras
and we permit the dealer to bill us at
and
a
line
by
Hamilton
Beach
Sewing
the
open national rate rather than his
dealer co-op yields little unless the manMachines.
ufacturer "reaches" his dealer with a
low local rate. This applies to newsThis is the program that sets the
program and with ideas, copy and basic
papers and broadcast media. In addistage for effective dealer support:
advertising helps that are conceived and
tion, we permit the dealer to combine
couched in the retail vernacular.
total purchases on all Golden Shield
Golden Shield Corp. gives the dealer
lines, though he may feature one or
Local-Level Errors ■ Take a long,
his "own private label" — with mark-up
several in his advertising.
hard look at the average mat service or
and exclusivity — plus a nationally adradio transcription or tv film sent to the
vertised name on the product that his
The "wastelands" of mat service rahinterlands by the manufacturer. Here
dio-tv harbor thousands of good intencustomer knows and respects. We fashtions. But very few are productive.
ion a product exclusive to the jewelry
is a wonderful opportunity for the naand furniture store — far removed from
You first start with a program that
tional company to "buy" add-on advertising to bolster the national effort at
the footballing of similar items at the
persuades the dealer to favor your
products. You support the program
discount, appliance or department store
bargain-basement prices. I've seen inlevel. Since we sell the credit retailer,
with dealer sales aids that embody local
stances where a $400,000 dealer saleswe give our accounts seasonal dating
"sound" and flavor and handling from
promotion budget resulted in the manufacturer receiving better than $1 milthe
creation of your radio-tv spots to
so they may "trade on our capital" to
promote these exclusive lines. Ours is establishment of three-way contact —
lion in time or space — paid for by the
dealer.
factory to dealer to station.
a close-knit personal -service relationThe results can be astonishing when
Why then do so many companies
ship with our dealers in which we strive
all
of these elements jell.
to
give
them
points
of
difference
to
miss this local-level gravy train?
It's because of errors of omission and
commission that begin at the manufacturing level. Surprisingly few national
advertisers staff their advertising department with knowledgeable retail speSince 1959 Norman Gladney has been gencialists. If Mr. Big does have a grass
eral sales manager of Golden Shield. He
roots director of sales promotion who
was
radio-tv
director for Bulova Watch Co.
has a familiarity with local problems, he
from 1951-56 and later was a principal and
is usually underbudgeted and understaffed.
vp in charge of radio-tv at Reach, Yates &
Mattoon (now Reach, McClinton) and at
This inevitably begets a situation in
Calkins & Holden (now merged with
which dealer responsibility is transFletcher Richards). At Bulova he origiferred to the manufacturer's advertising
nated tv product punishment tests (watch
agency. In point of motivation, the
surviving Niagara Falls, passing through
agency makes a poor return on its inthe sound barrier, etc.). Mr. Gladney is a
vestment in time and talent, so dealer
veteran of the co-op advertising field.
radio-tv spots are produced via formula
thinking that completely bypasses dealer objectives.
24
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Congressional passage of a bill requiring television set manufacturers to
produce only receivers capable of picking up all 82 television channels is the
No. 1 legislative goal of the FCC in
1962.
Authority for the above statement is
FCC Chairman Newton N. Minow who
used all-channel legislation as the theme
for his Thursday (Jan. 11) speech at
a National Press Club luncheon in
Washington. "This legislation would unlock uhf," Chairman Minow said. "I
wholeheartedly agree with this view and
our chief legislative proposal for 1962
is the all channel tv receiver bill."
Need More Tv ■ The line between
private right and public interest is often
difficult to draw, the chairman said.
But, even so, after reviewing the FCC's
10 years' experience with tv and the
discussion it has heard about its future,
Chairman Minow said that he had
reached one conclusion:
"What this country needs is more
television, not less." And, he continued,
utilization of the mostly fallow uhf spectrum is the means by which more tv
stations can be made possible.
Legislation requiring that all sets
shipped in interstate commerce be
equipped at the factory to receive uhf

FCC Chairman Newton N. Minow tells
a National Press Club audience that
all-channel legislation is the commission's No. 1 crusade in 1962. Among
BROADCASTING, January 15, 1962

MINOW'S

fight

problem,

push

to finish

with

FCC

Uncertain Future ■ Despite a generally favorable reception on Capitol
Hill Thursday to Chairman Minow's
plea, the success of the FCC's No. 1
lobbying crusade is somewhat doubtful.
Similar bills have been introduced in
the past three Congresses but have not
been successful in even getting a committee hearing. The present proposal
(there are several bills pending in both
houses requiring all-channel sets) is assured of at least that measure of success, however, with the Communications Subcommittee of the House Commerce Committee already having announced apublic airing.
The commission first endorsed the allchannel principal unofficially several
years ago. There are powerful forces,
including the manufacturers, both within and outside of Congress who oppose
the legislation.
Rep. Oren Harris (D-Ark.), chairman of the House Commerce Committee, who was present for Mr. Minow's

others at the head table were (I to r)
Adlai Stevenson, Ambassador to the
United Nations; J. Leonard Reinsch,
tv consultant to the President; J. Ed-

chairman

lukewarm

against

as well as vhf would be the "painless
way" to meet the scarcity problem, he
said. If the drive for such legislation
is not successful, the FCC may have to
take more "extreme" measures such as
a shift of all tv to uhf, the chairman
warned.

GOAL

adding

says

enthusiasm
uhf

speech, refused to discuss its chances.
He said that he could not speculate on
Congress passing an all-channel bill and
would not divulge his personal feelings.
Rep. Harris, at the request of the FCC,
introduced a bill (HR 8031) requiring
all-channel sets, as did Sen. Warren
Magnuson (D-Wash.), chairman of the
Senate Commerce Committee (S 2109).
Sen. Magnuson was out of town last
week and could not be reached for comment. Nor could Sen. John Pastore
(D-R.I.), chairman of the Senate Communications Subcommittee. Rep. Morgan Moulder (D.-Mo.), chairman of
the House Communications Subcommittee, said that the all-channel legislation will be aired by his subcommittee
in the near future.
Deintermixture Tie-in ■ Rep. Moulder said the proposal would be considered in connection with the FCC's
plan to deintermix eight markets by
withdrawing their vhf channels. Nine
bills and resolutions have been introduced in the House to block the deintermixture move, and five of these
incorporate the all-channel set proposal
as an alternative method of encouraging the development of uhf.
Support for the all-channel-set pro-

ward Day, Postmaster General; Bryson
Rash, NBC News, and Rep. Oren Harris (D-Ark.), chairman of the House
Commerce Committee.

ALL-CHANNEL

SETS

MINOW'S

GOAL

posal was voiced Thursday by:
■ Sen. Gale McGee (D-Wyo.), who
hailed it as "a real, constructive proposal that is long overdue," He said it
holds the promise of "unlimited opportunities for uhf, especially in the field
of educational tv."
■ Sen. John Marshall Butler (RMd.), who said that if the cost of an
all-channel set is not "appreciably higher" than that of present sets, "Mr. Minow's suggestion should receive careful
consideration by the Senate." The increased load of television programming,

continued

One negative reaction heard from
Capitol Hill Thursday was that of Rep.
J. Arthur Younger (R-Calif.). He indicated he didn't like the idea of the
FCC telling manufacturers what kind
of sets to produce. "You can't do
things by edict," he said. But he added
he would reserve judgment until hearings were held.
Another influential government
source expressed "grave doubt" that the
bill would ever be approved by Congress. He also felt the chairman's strong
pitch may merely result in more delay

"particularly in the field of education,
suggests that uhf channels should be

in settling tv's allocations problems. He
pointed out that the FCC has always

more broadly used," he said.
■ Rep. William Springer (R-Ill.),
who not only likes the idea, but likes
it so much he intends to introduce a

been "waiting for something" to happen
(i.e., congressional reports, possible
swaps with the military) before tackling

bill of his own. It's a "matter of survival" for uhf television, he said. In
his district — which includes one of the
markets threatened with deintermixture
— uhf has had difficulty getting started
because of the lack of all-channel sets
in the area, he said. He said the FCC's
deintermixture proposal has given the
all-channel-set measure an "emergency"
status that it didn't have before.
■ Rep. John E. Moss (D-Calif.),
who said the proposal "appeals to reason" and would "encourage the utilization of uhf channels."
■ Rep. Vernon Thomson (R-Wis.),
who saw "no objections" to it and
thought "it might help the FCC solve
some of its problems."

200

checks

the uhf problem head-on. "Now everybody will be wanting to wait for action
on the all-channel bill," he said.
Strong Opposition ■ Television receiver manufacturers are adamant in
their opposition to legislation which
would force them to make all-channel
tv sets.
"The FCC is putting the cart before
the horse," James D. Secrest, executive
vice president of the Electronic Industries Assn., said in commenting on
Chairman Minow's speech.
"The commission," Mr. Secrest
stressed, "isn't yet certain exactly what
it's going to do about uhf. Right now
it's testing the whole question in the
New York City experiment. How can
it ask for legislation before it knows

complete,

"I personally feel that uhf will
prove
to be a useful
tv service,"
Commissioner
Robert
E. Lee FCC
said
last week in commenting about the
New York uhf experiment.
Commissioner Lee explained that
he based his optimism on observations he made in the early days of
the $2-million New York test. The
engineers have been pretty closemouthed, he acknowledged. This is
because, he explained, there have
only been about 200 locations
checked. The commission hopes to
have 5,000 readings before the year
is out, he said.
WUHF, on ch. 31, began full
scale operations Dec. 1. It is broadcasting 14 hours a day, using programs from other stations in the New
York area as well as educational
service for the New York area
schools. The $2 million was appro-
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Lee

still optimistic

priated by Congress a year ago for
this purpose.
The main problem in uhf, Mr.
Lee observed, is the installation at
the receiving end. Uhf works all
right, "as good as vhf or as bad as
vhf," Mr. Lee remarked, if the home
installation is all right. In the early
days of WUHF operation, he acknowledged, there was a problem
of cross-modulation with ch. 2
WCBS-TV New York. This has been
corrected, Mr. Lee said. All seven
New York commercial tv stations
transmit from the Empire State Bldg.
This is where the WUHF antenna
is located.
Engineers View ■ Technicians
working on the test in New York have
a cryptic view of what results show in
the first 30 days of WUHF's operation. It is: "If you get a good vhf
picture you usually get a good uhf

where
it's going?"
Actually,
Mr. Secrest added, no legislation is needed; all the FCC need do
is announce it's going to move all tv,
or a substantial portion of it, to uhf.
The manufacturers will rush to make
uhf receivers for this market.
Long-Held Position ■ The opposition
of the manufacturers goes back at least
three years, Mr. Secrest commented.
The first time was when the then FCC
Chairman, John C. Doerfer, in testifying before Congress mentioned the possibility of legislation to force the manufacture of all-channel receivers. The
EIA board iterated this position last
year when the FCC submitted a draft
of such legislation to the Congress. The
EIA board repeated this opposition
again in its meeting in Los Angeles
earlier this fall.
EIA feels such legislation is bad on
principle. It would mean that the FCC
would take the first step in telling manufacturers what to make. This could expand to the point where an arbitrary
FCC chairman ("and there have been
some," Mr. Secrest observed) might involve himself in tube sizes, color and
other matters that belong solely in the
hands of manufacturers.
Manufacturers also feel that it is unfair to force the public to pay $25-$40
more for a tv set which contains facilities many of them may never use. This
is discrimination in the eyes of the EIA
members.
EIA and manufacturers informally
have made these views known to con-

about

uhf

test

picture. But, there are times when
you don't get a good uhf picture
where you get a good vhf picture.
And there are other times when you
get a good uhf picture but don't get
a good
Based vhfon picture."
the 200-odd measurements that have been made in the
first zone, a 25-mile radius from the
transmitter, engineers feel the uhf
service is holding its own. "I've seen
nothing yet that would indicate any
great problems," one FCC staff engineer who is close to the New York
project said last week. It is hoped to
have measurements from 5,000 different locations, all of which will be
fed into computers to elicit a definiCity? tive answer to the question: Is uhf
good enough to work in New York
One

of the most vexing problems, it turns out, is the suspicious
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Chairman Minow used these four tv nel receivers. Tedson Meyers, adminsets to demonstrate visually his ap- istrative assistant to the chairman,
peal at a National Press Club lunch- turned the dials to give many in the
eon for the manufacture of all-chan- audience their first glimpse of uhf —
gressmen and senators, Mr. Secrest acknowledged, and they are prepared to
submit them formally whenever there
is a hearing on the proposed legislation.
Competition or Regulation ■ Tv must
have more competition through utilization of the uhf band, Chairman Minow
told the Press Club. The only alternative, he said, is more regulation. "The
fundamental future of commercial television is at stake," he declared. "We
will, in just a few short years, have a
nation of 200 million people and if we
do not expand tv, we will have unnecessarily few people deciding what larger
and larger numbers of people will be
seeing on television."
A
free competitive

system

attitude of New Yorkers. The technical teams who go out to install uhf
sets in homes (specified by the U. S.
Census Bureau) have found many
New Yorkers skeptical of offers to
install the equipment. Matter has
gotten to such a point, the FCC enlisted the aid of New York Mayor
Robert F. Wagner. Now installation
crews carry a letter from the Mayor
asking the homeowner's cooperation.
There's understood to be less than
100 sets installed; the goal is to have
1,000 sets in homes. All these receivers will be moved around to secure the widest possible viewing by
ordinary viewers and to get their lay
observations on the uhf picture.
Early Observations ■ Unofficially,
it was learned that monitoring in New
York City fire houses, junior high
schools and police precinct houses
showed these general results:
■ At those locations where programs can be received from vhf stations, the same programs tend to
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has

brought the U. S. to its present high
standard of living, the chairman said.
"Today in tv ... we are physically able
to go a lot further toward free enterprise and I fail to understand why so
many otherwise staunch defenders of
our way of life resist this direction.
"Surely the broadcasters are most
sensitive to what they regard as tightening regulation should welcome this
growth [through uhf] and should be
willing to accept this competition. But
to resist both competition and regulation is indeed short-sighted. For just
as surely as a commercial is wrapped
around a station break the tv industry
faces one result or another — more competition or more regulation.

come in clearer and crisper on uhf.
■ At locations where vhf reception is marred by a ghost effect, uhf
reception of the same programs is
either (a) better or (b) worse. At
about half, the ghosting evident on
vhf is absent on uhf; at the others,
the ghosting is even worse on uhf
than on vhf.
The extent to which predictable
patterns of interference from terrain
or other factors were evolving in the
tests, if at all, could not be ascertained.
In the month between Nov. 29
and Dec. 30, 1961, it was understood, about 1,200 pieces of mail
were received from WUHF viewers,
some reporting good reception as far
away as Danbury, Conn., more than
75 miles from the WUHF antenna
atop the Empire State Bldg.
In order to make side-by-side comparisons of uhf and vhf reception,
WUHF simulcasts many of the programs carried by New York com-

educational ch. 26 WETA-TV Washington. Three of the sets were equipped
in various ways to receive ch. 26 as
well as vhf channels.
The heart of the tv scarcity problem
is the failure of uhf to develop alongside vhf, Chairman Minow said. And,
he stressed, uhf has failed because home
tv sets are not equipped to receive all
82 television channels. The FCC's
1952 allocations plan provides for 591
vhf and 1,362 uhf commercial stations.
Yet, today there are only 543 commercial stations — 85 on uhf channels, the
chairman said. In educational tv, the
FCC envisaged 92 vhf and 184 uhf
stations but there are only 18 etv uhf
stations operating now, he said.
Not Hopeless ■ "Fortunately, this is
not a hopeless case," Chairman Minow
said in pointing out that 70 uhf channels are available. "And the time has

mercial stations. For this it has the
permission of the commercial stations and the unions involved. In
addition it originates a number of
programs of its own. Here it appeared to hit a union snag last week.
The New York local of the American Federation of Television & Radio Artists was reported to have denied a request of the New York
chapter of the Academy of Television Arts & Sciences for permission
to presentpay.
a drama series on WUHF
without
Seymour N. Siegel, director of
the Municipal Broadcasting System,
which is operating WUHF for the
FCC, said he had invited AFTRA to
put on its own program and that he
still hoped the union would do so.
He also said AFTRA had granted
waivers which enabled WUHF to
present its first remote, a Little Orchestra Society program, and also to
rebroadcast a series of tape programs
supplied by WBZ-TV

Boston.
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come to start using them fully," he
stressed. The chairman used four operating tv sets to demonstrate to his
audience of 400 why those 70 uhf channels have not been put to use by broadcasting.
One of the receivers, tuned to a
Washington commercial station, was a
uhf-only set. Another had a strip tuner
attached, a third a uhf converter and
the fourth set was an all-channel receiver. The dials on the latter three sets
were shifted to tune to educational

sold throughout the country. "This will
indicate why we think this [all-channel
receivers] is the solution," he said. "We
believe that if this proposal becomes
law we will in a reasonable time solve
the fundamental problem of television.
We will broaden the viewer's choice by
lighting
vacant than
channels."
More upis the
at stake
the future of
commercial tv, the chairman said. Etv
and the hundreds of communities without a local tv service also are dependent upon the success of future utilization of the ultra-high frequency space,
he stated. Uhf is their only chance, he
said.

WETA-TV Washington (ch. 26) as
well as Washington's four commercial
vhf ual
stations
during the chairman's visdemonstration.

doubles
TO

The Pepsi-Cola Co., one of the nation's top radio advertisers, is doubling
its budget in 1962 to approximately
$3.5 million for the company and its
bottlers and is expanding a commercial
approach that has proved successful for
the past several years.
Put simply, it's this: the jingle — the
heart of Pepsi's commercial message —
becomes contagious through repetition,
but its effectiveness and longevity can
be sustained by adding new lyrics to
appeal to different consumer groups and
by varying the musical arrangements
for a change of pace.
During the past two weeks, the 2,000odd radio stations on Pepsi schedules
(ordered by the parent company for
network buys and by bottlers locally)
have been receiving a total of 33 different commercials, covering one-minute,
30-second, 20-second and 10-second
spots. In 1960, 24 different commercials were supplied to stations and networks.
The commercials all stress the paramount copy theme (to the tune of
"Whoopee") : "Now it's Pepsi for those
who think young." But the arrangements by Mitchell Ayres and the lyrics

government's $2 million uhf experiment
in New York.
Asked if pay tv will be a reality within the next decade, Chairman Minow
predicted that the Hartford, Conn., test
by RKO will go as scheduled and then
"the people will decide."
The chairman replied, "I've got
enough troubles of my own without

He said that community antenna television is not the answer because it is
expensive to the subscribers and only

BROADCAST

VARIATIONS

public's cost.
The FCC's top uhf proponent, Commissioner Robert E. Lee, explained the

if all are required to produce sets capable of receiving uhf as well as vhf.
Such legislation is perfectly constitutional, he maintained, under the mandate giving Congress the power to regulate interstate commerce.

The chairman pointed out that during the hour and one-half taken by the
National Press Club luncheon and his
speech, some 3,000 tv sets were being

JINGLE

uhf set circulation would be made within five years. A complete changeover
with 100% uhf circulation would be
probable within a decade, he said. He
estimated that sets capable of receiving uhf would add about $25 to the

Q&A Session ■ During the question
and answer period following his prepared speech, Chairman Minow said
that manufacturers would not be hurt

"Why should any television set leave
the factory incapable of receiving 85%
of American television allocations?"
Chairman Minow asked. With legislation requiring manufacturers to produce uhf-vhf receivers, the potential of
1,546 uhf tv stations can be reached,
he said.

Pepsi

brings in a distant existing station and
does not provide a local outlet of expression. The principal problem holding back uhf is technical, he said, and
urged communication media to bring
the problem before the public so that
it will be discussed across the country.
If the all-channel legislation becomes
the law of the land, Chairman Minow
estimated that a substantial impact in

continued

ADVERTISING

already

PLAY

$3.5

worrying about the FTC ..." when
asked for his opinion on that agency's
"sandpaper decision."

MILLION

big

radio

TUNE

by copywriters at BBDO, New York,
Pepsi's agency, have undergone some
change to breathe an air of freshness
into the jingles.
Philip Hinerfeld, Pepsi-Cola's vice
president in charge of advertising,
sketched in the background of the company's commercial approach during an
interview last week and made the following observations:
"We introduced the jingle only last
February — at considerable expense, by
the way. We hoped to build an identity
with Pepsi through the jingle, and research in several markets indicates it
has a high degree of memorability and
listeners associate it with 'young, successful people.' We also had to consider the 'irritation factor' in a jingle
that is carried so frequently and we
believe that the varying arrangements
and the different time lengths and lyrics
tend to overcome this factor."
Wide Variety ■ The Pepsi collection
of commercials consists of a group of
18 jingles that are considered standard
and are general in appeal. The remainder are public service (sports scores,
traffic bulletins, weather, social notices),
time signals, localized lyrics (these are
made up on special bottler order), the

ON

2,000

budget
STATIONS

months-of-the-year (lyrics discuss significant days and holidays of the
month), and teen-age spots.
Mr. Hinerfeld noted there will be "an
extra push" on teen-age and soda fountain sales this year, reflected in commercials designed to attract these types
of consumers. This effort will be supported by considerable merchandising,
promotional and educational materials,
he said.
Pepsi has been a radio advertiser
since the 1930's, when it launched its
famous jingle, "Pepsi-Cola Hits the
Spot." But according to Mr. Hinerfeld,
it was not until 1950 that the company
began to use radio extensively. Even
in those days, he added, the company
used very few variations from its standard commercial. In 1958 Pepsi's copy
motif was: "Be sociable, have a Pepsi."
This was part of an attempt to upgrade
the company's image which had been
associated with "twice as much for a
nickel too" in earlier days.
This year, as part of its standard
commercials, Pepsi will have a lead-in
from announcers to push fountain
sales: "People who think young drink
young. At vending machines, at fountains, you can be sure they want light,
BROADCASTING, January 15, 1962
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It's MAIN

Avenue
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MINNEAPOLIS...

Ohio's

Third

Market

One of America's fascinations is the different interests and attitudes of its people. Hence the need
to program air media to typically Minneapolis interests there, and to typically Dayton interests for
the 24 streets called Main in Ohio's third market. Detecting these differences — sharing them —
and programming directly to them, has helped build the influence and popularity of WHIO-AMFM-TV. Listeners like it. So do advertisers. And there's a most practical difference, too. Taken by
and large, listeners and viewers in this area have more money than most. Ask George P. Hollingbery.
WHIO

"SH™"B|j
DAYTON,

OHIO

WHIO-AM-FM-TV

WHIO-TV

Channel

I *M—
fH— 1290
99.1 MCKC

Dayton
1 Ohio

Associated with WSB, WSB-TV, Atlanta, Georgia
and WSOC, WSOC-TV, Charlotte, North Carolina
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clean-tasting refreshments. . . .*'
bracing, ge
Push ■ The obeisance toTeen-a
ward teen-agers will include commercials lauding local teeners for community exploits; congratulating them on
their birthdays and selecting outstanding youngsters to record spots. For example, Joannie Sommers, the Pepsi
singing star, will chant:
"To all you birthday gals and
guys now Pepsi sings a big surprise. Congratulations . . . felicitations happy birthday . . . from
you."
ThePepsi
localtoannouncer then reads a list
of birthday names.
Pepsi's investment in radio has grown
steadily throughout the years from
$835,000 in 1957 to a projected $3.5
million in 1962. Its expenditure dipped
from $2.4 million in 1960 to $1.8 million in 1961, because, a spokesman said,
the company was more heavily involved
in tv last year with participations on
various network shows and alternateweek, half-hour sponsorship of ABCTV's Steve Allen Show.
Network radio will be allocated approximately $1.3 million and local radio about $2.2 million. Pepsi has earmarked arecord-breaking $35.5 million
for 1962 with tv to receive about $14
million of this budget.
Tv Biggest ■ Jubilant as Pepsi is
over radio's efficiency, television must
be considered a dominant medium for
a company like Pepsi, Mr. Hinerfeld
said, explaining:
"In this business, packaging is important. Television is a powerful visual

City unit buys

tv

The Los Angeles Dept. of Water
& Power is making its first use
of tv advertising by sponsoring
the five-minute weather news segment of the Saturday evening
Weather, News & Sports broadcast on KRCA (TV) Los Angeles
at 6-6:15 p.m. The purchase of
the weekly program was handled
by Irving L. Edelstein & Assoc.,
appointed agency for the city department after a full scale inquiry as to whether the agency is
qualified to handle the account or
whether it received the appointment as a reward for Mr. Edelstein's services as public relations
counsel to Mayor Samuel Yorty
during the latter's successful campaign for election. The hearing
at which a number of advertising
men testified was followed by solicitation ofcompetitive bids, after
which the city council affirmed
the appointment of the Edelstein
firm.
32

(BROADCAST ADVERTISING)

medium and can be utilized to impress
upon people the various shapes of our
bottles and the appearances of our packages. Our strongest competitor in the
field has a distinctive bottle which people recognize very easily."
Mr. Hinerfeld, of course, was referring to Coca-Cola. Pepsi officials estimate that Coca-Cola"s sales are running
approximately twice as high as Pepsi's
but stress that 10 years ago the ratio
was about 5 to 1. Pepsi has had an impressive sales and earnings record over
the past 10 years, sales climbing from
$46.8 million in 1951 to $156.7 million
in 1961 and earnings soaring from
$2.6 million to $14.1 million in 1960.
Mr. Hinerfeld forecasts an even more
widespread expansion in the use of radio in the years ahead, and offered this
suggestion to radio station operators:
"We hope stations that are not on our
list will take this tip: learn about our
business, visit our local bottlers, talk
to them about our marketing problems.
Come in with an idea to help us and
I'm sure that the sales-minded station
will be getting more and more of our
business."
ARB

to double

in New

York

sample

tv area

Borden

plans

campaign

to sell Elsie's image
A new corporate advertising campaign to supplement regular divisional
advertising is being planned by the
Borden Co., New
York.
Through its
"President's Advert i s i n g

Cam-

paign for Expansion," Borden intends to strengthen
Elsie (the Borden
cow) as a corporate symbol. Operating with specially
allocated advertising funds, the campaign will be administered byWilliam H. Ewen, who
has been named to the new post of director of advertising services. Mr. Ewen
has been with the company for 25 years,
and since 1960 has been assistant vice
president of Borden Foods Co., and
marketing
manager
for the division's
non-milk-based
products.
During 1961, Borden completed its
first $1 billion year. Regular advertising programs of Borden divisions will
be unchanged by the new corporate ad
campaign.

American Research Bureau Division
of C-E-I-R Inc., last week announced
it will double the number of sample
homes and electronic units in the metropolitan New York Arbitron sample.
Under the plan, the ARB sample will
exceed 400 units.

Young & Rubicam, New York, is
tising.
agency for Borden's corporate adver-

According to James W. Seiler, ARB
director, high line charges and unit
maintenance costs created a financial
barrier to the use of samples from more
than 200 homes. ARB is assuming the
bulk of the financial burden of the expanded sample.
The sample will proportionately cover all of the recently defined 17-county
consolidated New York area and data
will be derived entirely from the Arbitron instantaneous electronic transponders installed. Expansion of the
new service to full operation is expected
to take more than a year, though it is
already operating on a partial basis.

ABC Radio's coverage of America's
first manned orbital space shot, scheduled for the morning of Jan. 23, will

Cream

of Wheat

to Bates

Cream of Wheat Corp., heavy broadcast advertiser acquired last year by
National Biscuit Co., New York,
Thursday announced the switch of its account from BBDO, Minneapolis, to Ted
Bates Inc., New York, effective April
I. Nabisco explained the change represents consolidation of special products division advertising in New York
and praised the work of BBDO on the
account heretofore.

ABC

Radio

signs Syivania

be fully sponsored by Syivania Electric Products Inc., through the Kudner
Agency, New York.
Sylvania's Photo Lamp and Home &
Consumer Electronic divisions will advertise throughout the program, "Mission: Man in Orbit," which is expected
to run more than six hours . The broadcast will begin at approximately 7 a.m.
EST.

appointments...
■Rep
WJIL Jacksonville, 111.: Jack Malsa
& Co., New York.
■ KORL Honolulu: Venard, Rintoul &
McConnell Inc., New York.

■ XEXX Tijuana, Baja California: TeleRadio & Tv Sales Inc., New York.
■ KUBO San Antonio, Tex.: TeleRadio & Tv Sales Inc., New York.
■ WEAT-AM-TV

West

Palm

Beach

and WINQ Tampa, all Florida: The
Boiling Co., New York, as exclusive
national representative.
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COVERS
SOUTH
FLORIDA

MEDIA AND
ADVERTISING PLANNERS %
Ask your PGW Colonel to
you PERSPECTIVE '61
show
—a quantitative study
of South Florida media,

BETTER
THAN

-TV

Metropolitan Miami has now become a member of
the magic circle of American cities with populations
of one million or over. This means Miami joins
that distinguished group of 15 cities which account

-TV

-TV

for one-third, of America's population and retail
buying power. Today, the population of the vast
South Florida market is 1,850,000 - and only WTVJ
among all media covers it totally, with one signal,
with circulation greater than any other TV station,
greater than any newspaper.
WTVJ

WTVJ©

TELEVISION IN
SOUTH FLORIDA

A Wometco Enterprises, Inc. Station • South Florida's Largest Daily Circulation
REPRESENTED NATIONALLY BY PETERS, GRIFFIN, WOODWARD, INC.

KVOS
WFGA
(Affifi He J

'An hour of Freberg
Chun King Sales Inc., Duluth, is
set to embark on its biggest broadcast year. A one-hour ABC-TV spe-

is that

much

better

than

years ago when Chun King's agency,
BBDO, secured the services of Mr.
Freberg as commercial producer and
spokesman. Mr. Paulucci said last
week: "Our success with radio and
tv commercials in the past year and
a half
going
theory
should

has been so good that we're
into the tv special on the
that an hour of Freberg
be that much better than 20

seconds or a minute of him."
In show business terminology, he
described Mr. Freberg as a "real hot
guy now." He said that with Mr.
Freberg's "fresh approach" to adver-

Ad

agencies

over

FTC

calm

decision

Leading advertising agencies are reacting with equanimity to the Federal
Trade Commission decision which
cracked down on the use of "misleading" props, camera tricks and mock-ups
in tv commercials.
Spokesmen for agencies contend
unanimously that the FTC ruling involving the Colgate-Palmolive Co. and
its agency, Ted Bates & Co. (Broadcasting, Jan. 8), is not applicable to
them. They claim that when the FTC
moved against Colgate in 1959, they
scrutinized their commercial production
procedures and eliminated any practices
which could be considered questionable
in any way.
The consensus was that after 1959,
agencies have leaned over backward to
make sure commercials are produced
so there is no question of deceptiveness.
One agency reported that in preparing a commercial for a beverage, a
client insisted that there be witnesses
present during production to attest that
the liquid being poured was the advertiser's and not a different or competing
beverage.
Another agency noted that several
years ago, for convenience, the rearscreen-projected image of a client's
34 (BROADCAST ADVERTISING)

seconds'

Chun King's broadcast budget has
risen from 10-20% of the total ad
budget, before the association with
Mr. Freberg, to 60% now, Mr.

cial, the 15-year-old company's first
fully sponsored network show, will
be seen Feb. 4 (Sun., 6:30-7:30 p.m.
EST). Entitled "The Chun King
Chow Mein Hour Starring Stan Freberg," the special will subsequently
open the door to an increased number of tv spot markets.
Jeno F. Paulucci, Chun King president, who invested a loan of $2,500
in a beansprout business that has
grown like "Jack's Beanstalk" since
1946, got a big boost less than two

20

Paulucci said. The company's total
ad expenditures in 1962 will be between $2.7 million and $3 million,
up 10-15%

over 1961, he said. In

1961 Chun King's tv spot expenditure alone was nearly $700,000. The

Stan Freberg sounds a gong to promote his upcoming one-hour special for Chun King Chow Mein.
tising "we hope to parlay our success in tv spot in 40 markets to over
160 markets with the special."
He said the effect of the special on
sales will serve as the key to broadening a spot campaign scheduled to
get under way in late February and
early March. The new one-minute
radio-tv spots, produced by Freberg
Ltd., Hollywood, will as in the past
year be scheduled to run for three
to four weeks.

cost of next month's special, to be
taped later this month, will exceed
$300,000, and another Freberg special is tentatively planned for the fall.
The cost of the first special, which
happens to fall on the eve of the
Chinese New Year, averages $2,000
per market.
On Feb. 4 Chun King also will
launch its newest merchandising
venture. The first unit of a planned
worldwide chain of Chinese drive-in
restaurants will open then 10 miles
north of Orlando, Fla. Called the
Riksha Inn, the drive-in will serve
Chun King's line of heat-and-serve
Oriental foods exclusively. A heavy
tv spot campaign in the north Florida area has preceded the opening.
A second unit will open in April at
the Seattle World's Fair.

product was lighted up during a demonstration of its application, but today a
large group of lights are focused on the
product itself during taping or filming.
"The attitude today is that even if we
have to go to extremes, we will make
certain we are on completely safe

mercial must "be used with sufficient

ground," one agency executive said.
Several agencymen nevertheless voiced
the opinion that the ruling left them
"somewhat confused" in that they are
not certain whether "reasonable artifice"
would be permitted. They said the FTC
decision did not make clear whether it
is permissible to use technical devices
or substitute props which in no way
affect the basic claim of the commercial.

'Western

Better

use

improves

of radio
power-McCoy

Advertising agencies "are doing much
to intensify radio's selling power"
through the creation of more effective
commercials, Arthur H. McCoy, executive vice president of John Blair & Co.,
New York, told a meeting of the Providence (R.I.) Advertising Club.
Mr. McCoy said Blair research
showed five major categories or types of
approach to radio commercials which
are proving very effective: Sound pictures, humor, air trademarks, music and
local live announcements.
To be effective, even the best corn-

frequency to saturate a market," he
said, "Fortunately, for the mass-market
advertiser," radio's rates are remarkably low for saturation campaigns, Mr.
McCoy said.

flavor'

big ad jump

brings

to ABC

West

Programming with a "western flavor"
and new long-term sales account for
ABC Radio West's climb in billings and
in strength. Robert R. Pauley, ABC
Radio president, last week said gross
billings of the western regional link in
the past six months have increased four
times. Latest 52-week advertiser to sign
is Farmers Insurance Group. Other
long-termers are Olympia Brewing Co.,
General Mills, Glenbrook Labs, Pennzoil Co., Signal Oil, Lewis Food Co.
and Lyon Van Lines.
ABC Radio in February 1961 made
final an arrangement with Intermountain Network by which the mountain
states received programming originated
by ABC Pacific Radio Network.
Mr. Pauley noted that Jack Mann
was appointed director of ABC Radio
West on July 6, 1961, and after that
date programming was rearranged to
inject a regional look. Albert FrankGuenther Law, was appointed as ABC
Radio West's agency.

HRON
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is

TV

h

Sf

LIVE

AND

LET

LIVE

IN

TV

In defense

of tv

Rich urges more sympathy for tv's ills, aims
among those groups with interests in medium

A New Jersey high school student last week took New York
Times to task for its editorial,

Asking for a better understanding of
the problems and objectives of segments
of television, Lee R. Rich, senior vice
president, media and tv programming
at Benton & Bowles, called attention
last week to the difference in aims and
objectives of the many forces interested
in the welfare of television.
Speaking before the Advertising Club
of Metropolitan Washington, Mr. Rich
said such difference "sometimes leads
to suspicion of the other fellow ... an
attitude of distrust simply because he
is seeking to attain different objectives
from us.

"Mr. Minow Is Right."
Said Peter Bitondo, of Cedar
Knolls, in a letter to the Times:
"I thoroughly disagree. ... I
think there would be more juvenile delinquents than there are today if it were not for tv. Many
of the kids 'bum' the streets at
night because they want excitement and fun. Now most of the
kids stay in and watch television.
. . . And this argument about too
much violence on television is ridiculous.didn't
I
even know there
was too much violence on television until I read it in the news-

neither is every book that is published
or every movie or play that is produced.
They represent basic entertainment values to be considered as a part of the
total television choice."
"The present level of television was
never intended," the agency executive
continued, "as the level at which we
must remain. But we can use it to
support us for the next move up the
ladder. Where we are is important but
so is where we are going. And I honestly believe that a comparison of television-past with television-present indicates that our direction is the right

"In television, all concerned have a
right to pursue their individual objectives— the advertiser to seek customers,
if he intends to stay in business; the
viewer to seek the best tv fare, regardless of whether he defines that to be a
western or Shakespeare; the government
to protect its citizens.

Concluding, Mr. Rich asked those
interested in television to take a "forward look toward criticising construcone." tively and combining efforts toward
finding for television its proper place
in our economy. And, if you per-

"None of these groups should be
penalized because they are seeking a
different set of aims," Mr. Rich observed. "The task before us is not to
eradicate the differences, but to narrow
the wide divergence. We seek a balanced achievement of our goals. We
hope to make the best possible television fare profitable and in the interests

AGENCY
ashore.' "

of the entire community."
Mr. fenseRich's
deof television
programming was
vigorous. Pointing
out that television
has been a strong
factor for only a
dozen years he answered detractors

Mr- Rlch

by observing that
television "Is the
hungriest monster
that ever devoured
a script.

"There is no other medium of communication that exists solely on its
ability to present new offerings so frequently with every passing hour," he
continued. "There's a relentless taskmaster which dominates it completely
— namely, the clock. Because of that
tyrant, it might be more fitting to call
television 'an intellectual haste-land.' "
On Immortality ■ Comparing the socalled "golden-age of television" of
1950 with that of today, Mr. Rich
listed many of the public service and
news programs available to all of the
viewing public. He also pointed to the
programs offered for entertainment, observing that "these are not literary masterpieces that will live forever, but
36

(BROADCAST ADVERTISING)

mit me a quote of my own, 'I believe
a ship is best navigated from its own
wheelhouse and not from a station

Rubel

urges

GUIDELINES
record

keeping

on billing, client relations
The belief held by many small and
medium sized agencies that acquiring
one more good account will turn a
losing operation into a profitable one
is utter nonsense, Ira W. Rubel, business consultant, told the Western States
Advertising Agencies Assn. last Wednesday (Jan. 10). Surveys have shown
that agencies of all sizes have just about
the same percentage of overhead and
adding to the volume of billings is not
going to change it.
A sound rule of thumb, Mr. Rubel
stated, is that "the income of the agency
should be about 2V2 times the prime
salary cost of the people who do the
work." He urged every agency principal to set up records that will show
the actual cost of work done for each
client and stated: "The advertising
agency man who lacks the knowledge
of his costs or the courage to charge a
fair price for what he is doing ought to
getThe
out 15%
of this
business." is a good place
commission
to start any consideration of agency
compensation, but usually it is only a
starting point, Mr. Rubel said. In some
instances, such as the placement of tv
network programs, 15% may be too
much for the work required of the
agency, but many more times the figure
is not enough to pay for the services

papers. Iwould like you to consider the facts on both sides, not
just Mr. Minow's. He may be an
important man but even important men make mistakes. ... I
do not wish to offend you, but I
and many others think that you
and Mr. Minow are 100%

rendered
wrong."the client, he stated. These
things should be talked out between the
agency and its client and usually an arrangement can be made that will give
the agency a fair profit on what it does.
"Let the client know what the charges
are going to be," he said. "Every complaint about a bill for services is really
a complaint about the service, not the
Mr. Rubel urged incentive compensation for exceptional work by an
agency. He pointed out that an additional $5,000 paid an agency handling
a $100,000 account would increase the
agency's compensation by 33'/3% but
price."
would raise the advertiser's expenditure
by only 5%.
Scholl
into

puts

network

foot
tv

The Scholl Mfg. Co., Chicago,
ordered a network tv schedule for
first time. In announcing its 1962
campaign last week, the largest in

has
the
ad
the

company's history, the manufacturer of
Dr. Scholl's foot comfort remedies and
shoes said a daytime schedule will
start in April on ABC-TV.
Scholl's agency, Donahue & Coe
Inc., said a campaign for Dr. Scholl's
Zino-pads for corns, callouses and bunions will include participations five
times every week in such ABC-TV daytime programs as Queen For A Day,
Who Do You Trust? and Seven Keys.
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WTMJ-TV
is

in

It's
Check

still

WTMJ-TV

FIRST

Milwaukee*

been

still

FIRST

in

Milwaukee**^!

■»■

double

the latest evidence! Examine

ices and you'll see WTMJ-TV

is

checked

the findings of both leading rating serv-

is still FIRST

in the eyes of Milwaukee.

I

WTMJ-TV's leadership is especially strong in the afternoon and evening
. . . the hours when more adults tune in. In fact, a special ARB study
clearly shows WTMJ-TV

dominates

adult viewership in Milwaukee.

And

WTMJ-TV
is still first

I
with ADULT
\
viewers

adult viewers are the buying viewers in thriving, free-spending Milwaukee . . .
a rich, metropolitan area that ranks sixth in average family incomes over
*Nov, 1961

$7,000. Retail sales average over $45,000,000 weekly.
So check all the evidence ! Then tell your sales message to adult Milwaukee,
buving Milwaukee

**NoARB
v. 5,Report
1961

. . . through WTMJ-TV.

THE

MILWAUKEE

V
-T
WTMJ
JOURNAL
TELEVISION
STATION

Represented by HARRINGTON. RIGHTER & PARSONS _ NEW YORK. CHICAGO

SAN FRANCISCO. ATLANTA. BOSTON
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Nielsen Television
Audience Report

DETROIT

LOS ANGELES
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STATIONS

OKAY

'TEST

MARKET

PLAN'

RAB's Sweeney reports approval; later starting date set
RAB President Kevin B. Sweeney is ment." John Blair & Co. and Adam
reporting today (Jan. 15) on the basis
Young Inc. are known to be two of the
four.
of meetings with 184 radio stations
from coast to coast that acceptance of
Mr. Sweeney met last week with stations in Columbus, Indianapolis, MilRAB's new "Test Market Plan" apwaukee, Dallas, Fort Worth and Houspears to be "virtually universal."
ton. In addition to his presentations to
TMP is designed to add $30 million
stations in their respective markets, he
to radio's national billings within 18
has presented the plan to executives of
months (Broadcasting, Dec. 4, 1961,
et seq.). Under it, RAB will place and
several station groups which have headsupervise radio campaigns for major
quarters inNew York.
advertisers not currently heavy in radio,
then research the sales results if necesTvB goes to retailers
sary to convince them that radio dewith case for fashions
serves a significant share of their advertising budgets. To help finance the
Television Bureau of Advertising's
research, RAB is asking so-called "test
case for selling fashions on tv was presented last Monday (Jan. 8) before the
market stations" — not yet specified — to
contribute to RAB 10% of any test
51st annual convention of the National
billings they receive through TMP.
Retail Merchants Assn. in New York.
Mr. Sweeney's report on station reaction last week came after he had conferred with 184 stations in 21 key markets, plus 15 station representation firms
in approximately three weeks. Despite
the pace of the presentations, however,
bad weather which slowed transportation in many parts of the country prevented the RAB executive's completion
of the initial missionary work by the
Jan. 10 target date. He hopes to finish
this phase within the next two weeks,
after meetings with stations in six additional cities.
New Date ■ Because of this delay,
the official starting date for TMP has
been set back from Feb. 1 to March 1.
In his progress report Mr. Sweeney
said: "We have shown full facts of the
plan to stations in cities all across the
country over the past few weeks. While
we will know more definitely where we
stand after placing contracts in the
hands of station decision-makers, we believe now that acceptance is virtually
universal.""
He said station rep firms are giving
TMP "strong support" and that "at least
four major representative firms have offered to help share costs of the plan by
absorbing a part of the stations' pay-

Direct dealer enters

tv

Greetings Unlimited, St. Paul,
Minn., a direct seller of greeting
cards, housewares, cosmetics and
gift items, will enter television for
the first time this February. The
estimated $800,000 account, handled by Mohr & Eicoff, Chicago,
also schedules a heavy print program for spring and fall. The account was formerly managed by
Bozell & Jacobs.
38
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Television is the first advertising medium to sell fashions to mass audiences,
Howard P. Abrahams, TvB vice president for local sales, told the retailers.
He said "store after store throughout
the country has found that television
fashion shows reach new customers
previously untouched by invitational
shows or in newspaper advertising."
Mr. Abrahams also emphasized the
merchandising opportunities in newspapers, display windows and other promotional vehicles, which are possible
with the advance taping of fashion
shows. Citing several examples, with
visual aids, of how various fashion retailers are using tv, the TvB spokesman
said many stores use both fashion shows
and fashion spot advertising.
As one example of tv's low cost for
reaching a mass audience, he referred
to a summertime fashion show presented by the Denver (Colo.) Dry Goods
Co. He said the half-hour tv show had
a rating of 16, reached 59,000 homes
and an audience of 100,300 people, at
a time cost of $375. Mr. Abrahams
compared the cost to the one-time rate
of $809 and
for excellent
a full page
in "Denver's
leading
newspaper,
The
Denver Post." To reach the same number of people, the store would have had
to produce the show 201 times to a capacity audience in the main ballroom
of Denver's Brown Palace Hotel, he
asserted.
Agency appointments...
■ Eclipse Food Products Corp., Providence, R.I., appoints Creamer, Trowbridge & Case, that city.
■ J. Nelson Prewitt Inc. (maker of
Matey and other children's bathtime
products), Rochester, N.Y., names
John W. Shaw Adv., Chicago, to handle
that portion of its account previously

handled by Arthur W. Mayerhoff Inc.,
Chicago. Effective date is Feb. 1. Other
portion of account continues to be
handled by Hanford & Greenfield,
Rochester. Prewitt is user of network
and spot tv.
■ Carling Brewing Co., Cleveland (Carling's beer and Red Cap ale), appoints
Milici Adv., Honolulu, as its advertising
agency for the Hawaiian Islands.
■ Danfood Div. of East Asiatic Co.
appoints Wade

Business
geles.

Advertising, Los An-

briefly...

Ford Motor Co. purchased sponsorship
of Mutual's broadcast of the annual
Pro Bowl Game in Los Angeles yesterday (Sunday). Agency: J. Walter
Thompson, New York.
Wilson Sporting Goods Co., River
Grove, 111., has bought the telecast of
the Palm Springs Golf Classic to be
seen on NBC-TV, Sun., Feb. 4 (4:305:30 p.m. EST). Agency: CampbellMithun, Chicago.
Pacific Vitamin Corp. (Fulvita vitamin
and mineral products) is using radio in Southern California and newspapers in the northern part of that
state in campaigns starting this month.
KLAC, KMPC, KHJ and KPOL, all
Los Angeles, are broadcasting 50-second spots produced by Dal Williams
& Assoc. Anderson-McConnell Adv.
L.A. handles the account.
U. S. Tele-Service
acquires Luster Assoc.
U.S. Tele-Service Corp., New York,
specialists in photo-scripts of commercials and programs, radio-tv monitoring and merchandising of tv commercials, has acquiredbusiness
the kinescope
of
Luster Assoc. Inc.,
New

York,

sup-

scopes. pliers of k i n e Betty Luster,
Miss Luster

president of Luster
Assoc., joins U.S.

Tele-Service as vice president, serving the comscripts. pany's clients on kinescopes and photoHenry L. Sondheim, U.S. Tele-Service president, said the acquisition is
the latest in a series of expansion moves
into new areas. The company will operate from its present offices at 369
Lexington Ave., as well as from the
former address of Luster Assoc. at
1697 Broadway, but a consolidation of
facilities is planned.
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What's

new is WLOS-TV's

TRAVELING

newly-installed, null-free RCA
now
KY.

beams

a stronger-than-ever

Triad. Use
NORTH
\CAROUNA

TENN.

TRAVELING

signal to the 3,174,900*

VIRGINIA

WAVE

WLOS-TV

$2,992,113,000*

ANTENNA.
WAVE

This

antenna

WLOS-TV

sales

residents of the Carolina
to obtain your share of
Carolina Triad retail sales.

♦Sales Management projections for the Carolina Triad for 1962.

ASHEVIUI
Dominant
GMJNVIUf
GA.

in The

Carolina

Triad

SPARTANBURG
SOUTH
^CAROLINA

INA TRIAD
THE CAR* OLIN
6 States • 82 Counties

A Wometco Enterprises Inc. Station Serving
GREENVILLE - ASHEVILLE - SPARTANBURG
Represented by Peters, Griffin, Woodward, Inc. • Southeastern Representative: James S. Ayers Co.

THE

ABC

OVERHAULS

Barnathan
in move

Back before the turn of the century
in Dayton, Ohio, there was talk around
the livery stable about a new invention
called the horseless carriage. But
there was talk about something twice as
fantastic around the Wright Brothers'
bicycle shop. The rumor was that Wilbur
and Orville Wright were tinkering with
more than just bicycles. They were
working on an idea for a flying machine!
And that was how a bicycle sprouted
wings! Which made Dayton famous as
the cradle of aviation and one of the
most important cities in America.
Here's a diversified, progressive
industrial center combined with a wealthy
agricultural region . . . a 13-county
trading area of over one million people
with $1500 above U.S. average yearly
income per person . . . and a total of
one-and-a-half billion dollars of annual
spendable income! This is Dayton. This
is your opportunity. Call your WLW-D
Representative. You'll be glad you did!
NBC/ABC
WLW-D
dayton
television
the other dynamic WLW Stations
WLW-A WLW- 1 WLW-C WLW-T WLW
Television Television Television Television Radio
Atlanta Indianapolis Columbus Cincinnati
Crosley Broadcasting Corporation
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MEDIA

to head

to increase

O&O

SETUP

tv, Riddleberger

to oversee

effectiveness

by separation

ABC last week overhauled the structure through which the policy of its
owned and operated radio and television
stations has been co-ordinated.
Two separate divisions were formed.
Julius Barnathan, ABC vice president
for affiliated tv stations, was elected
president of ABC Owned and Operated
Television Stations, and Stephen C.
Riddleberger, vice president for owned
and operated stations since February
1959, became president of ABC Owned
and Operated Radio Stations.
Simon B. Siegel, executive vice president of ABC and of parent American
Broadcasting-Paramount Theatres Inc.,
made the announcement. He explained
that past gains and expansion by the
stations had created new complexities
making the realignment necessary.
The new units give the o&o divisions
their own chief executive officers, and
resemble generally those operating at
CBS and NBC. ABC also has joined
the other three networks in having
separate owned tv station sales representation (ABC-TV National Sales Inc.,
which was recently formed).
Authoritative sources at ABC maintain that the new alignment will permit
a more closely knit owned and operated station operation, and will stimulate greater acceptance of the stations
as two distinct groups.
Station Autonomy ■ In the past, individual top station executives reported
directly to Mr. Siegel.
Mr. Riddleberger, before the structural overhaul, acted as liaison between
all the owned and operated stations and
the network. In the new realignment,
it is said, stations now will "pool" the
separate radio and tv efforts and that
the two groups will operate more closeiyMr. Barnathan was named ABC's
manager of tv research in 1956, after
having served for two years as supervisor of ratings. He was elected vice
president in charge of research in March
1959 and in July of that year was made
vice president for affiliated tv stations.
Before he joined the network, he had
been director of media research and
statistical analysis with Kenyon & Eckhardt.
Mr. Riddleberger joined ABC in 1952
as radio budget officer and moved in
successive steps to a post in the tv program department, to one in cost control, and to business manager for ABC
Radio. In March 1957, he was elected

ABC

radio,

Radio's administrative vice president. In October of that same year, he

was elected vice president and comptroller of ABC and assistant treasurer
of AB-PT. He had been with NBC for
seven years in various capacities before
he joined ABC.
ABC's tv o&o's are WABC-TV New
York, WBKB (TV) Chicago, WXYZTV Detroit, KABC-TV Los Angeles,
and KGO-TV San Francisco. Radio
o&o's: WABC New York, WLS Chicago, WXYZ Detroit. KABC Los Angeles, KQV Pittsburgh, and KGO San
Francisco.
ABC-TV, affiliates
meet in Acapulco
ABC-TV

executives meet today (Jan.

15) with
ABC-TV Mexico.
Affiliates Assn.'s
board
in Acapulco,
Among the network executives expected there are Leonard H. Goldenson, president of American Broadcasting-Paramount Theatres Inc.; Oliver
Treyz, ABC-TV president; and Donald
W. Coyle, ABC International president.
Various sales, station relations and programming heads including Robert L.
Coe, vice president in charge of tv
station relations; Thomas W. Moore,
vice president in charge of tv programming and Edgar J. Sherick,
vice president in charge of tv network
sales, will be at the series of meetings.
Board of governors officers and
members slated to attend: John F. Dille
Jr., WSJV-TV South Bend-Elkhart,
Ind., chairman; D. A. Noel, WHBQTV Memphis; secretary; Mike Shapiro,
WFAA-TV Dallas, treasurer; Thomas
P. Chisman, WVEC-TV Norfolk; Donald D. Davis, KMBC-TV Kansas City.
Also Joseph F. Hladky Jr., KCRGTV Cedar Rapids, Iowa; Norman Louvau, KCPX-TV Salt Lake City; Howard W. Maschmeier, WNHC-TV Hartford-New Haven; W. W. Warren,
KOMO-TV Seattle.
Pioneers

to salute WGN

The second annual Broadcast Pioneers' "Mike Award" will be presented
Feb. 25 in New York to WGN Chicago, Phil Edwards, president of the
New York chapter of the Broadcast
Pioneers, has announced. The award
is a gold-plated "ribbon" mike of
the early-day type, and is accompanied with a plaque recognizing the
BROADCASTING, January 15, 1962

Oh,

boy!

—

my

MORE

42%
Radio

more

Pulse Area Report

again proves WD

most-listened-to

AY

Radio

station in, around,

women!

has 155,100

says

WIMMIN!

Yes, the latest 55-county
April, 1961)

Pulse

Monday

women

(Marchto he the

or near Fargo!

thru Friday, WDAY

listeners!

50% more men, too (though we really don't care
nearly so much about them ) I WDAY
Radio has
91,400 men

listeners!

But don't think there's anything unique about this
situation. It's been going on for years and years and
years. Ask PGW for all the facts!

WDAY
FARGO,
NBC

• 5000

970

N.

D.

WATTS

KILOCYCLES

^rPETERS,
WOODWARD,
Exclusive GRIFFIN,
National Representatives
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NAB

to

reorganize

geographical

NAB is due for a geographical
juggling of its board of directors,
under plans considered Jan. 1 1 at a
meeting of the special board structure (reorganization) committee,
held in Washington. Final details
will be drawn up Jan. 29 when the
committee meets in Sarasota, Fla., a
day prior to the four-day winter session of association directors.
Two subcommittees, radio and tv,
will report to the Jan. 29 meeting
after a study of details is made by

station's contribution to the broadcasting arts and its public. Presentation
will be made at a reception and dinner
at New York's Latin Quarter. WLW
Cincinnati received the first such award
last year.
No

drastic

changes

planned for tv code
Several amendments to the NAB
Television Code will be submitted Feb.
1 to the NAB tv board meeting at Sarasota, Fla. The changes were discussed
at a Jan. 9-10 Washington meeting of
the seven-member NAB Tv Code Review Board.
Proposals to rewrite the code, under
consideration for nearly two years,
were deferred. The proposed amendments deal with the specific language
of the code but do not involve any
drastic
changes in the industry's ethical
standards.
E. K. Hartenbower, KCMO-TV
Kansas City, tv code chairman, and
Robert D. Swezey, director of NAB's
centralized code authority, reported on
code developments in recent months.
They reviewed the increased program
time in prime hours resulting from reduced ceilings on commercial time and
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districts

the NAB staff. The present board
structure includes 29 radio and 14 tv
directors (Broadcasting, Jan. 8).
Clair R. McCollough, Steinman
Stations, chairman of NAB's joint
boards, is ex officio member of the
two subcommittees. Attending the
Washington meeting, besides Mr.
McCollough, were Dwight W. Martin, WAFB-TV Baton Rouge, La.,
NAB tv board chairman; William B.
Quarton, WMT-TV Cedar Rapids,
la., tv board vice chairman; W. D.

other non-program material.
A lessening of violence on tv was
noted along with a reduced volume of
complaints received, and growing acceptance by advertisers and program
suppliers of code restrictions on violence and sex material was cited.
Attending the Washington meeting
were Mr. Hartenbower; Lawrence H.
Rogers II, Taft Broadcasting Co.;
Joseph Herold, KBTV (TV) Denver;
Mrs. A. Scott Bullitt, KING-TV Seattle; George Whitney, KFMB-TV San
Diego, Calif.; Robert W. Ferguson,
WTRF-TV Wheeling, W. Va., and
James M. Gaines, WOAI-TV San Antonio, Tex. Staff executives taking part
besides Mr. Swezey were Edward H.
Bronson, tv code affairs director, and
Harry H. Ward, assistant director.

WJAR-AM-TV

earnings

up

The earnings of WJAR-AM-TV
Providence for the nine months ended
Oct.
28, 1961,
the stations'
total earnings
for exceeded
all the preceding
year,
announces Joseph S. Sinclair, president
of The Outlet Co., Providence, licensee.
The earnings after provision for federal
income taxes for the corporation's merchandising and broadcasting operations
were $552,404, or 24.7% ahead of the

Rogers, Texas Telecasting, Lubbock;
George C. Hatch, KALL Salt Lake
City, radio board chairman; Joseph
M. Higgins, WIBC Indianapolis, radio board vice chairman; Richard W.
Chapin, KFOR Lincoln, Neb.
In photo (seated, 1 to r) : Messrs.
Higgins, Rogers, Martin, McCollough, Hatch, Chapin and Quarton. Standing: Vincent T. Wasilewski, NAB executive vice president;
President LeRoy Collins, and Everett
E. Revercomb, secretary-treasurer.

nine-month period in 1960, representing record earnings for this period in
recent years, Mr. Sinclair said. The
Outlet Co. is a department store.

NBC

reports

in both

radio

profits
and

up

tv

NBC in a year-end report last week
said 1961 was its most profitable year.
Advertiser investment in the television network was 11% ahead of 1960,
with 245 different advertisers purchasing time. NBC-TV continued its heavy
activity in color television, with 1,670
hours of tint programming — 62% more
than in the preceding year. Tv network
affiliates numbered 199.
NBC News expanded its coverage
with "instant news" specials, which covered fast-breaking news stories as they
occurred. Gulf Oil Co. sponsored the
"instants" and renewed its contract for
1962. During the first nine months of
1961, NBC-TV had 61 tv news specials,
and NBC Radio had 43.
NBC Radio reported a profitable
year for the second year in a row, and
had about 100 different advertisers purchasing time. The radio network paid
out compensation of over $3 million to
its 202 affiliates for program clearances.
BROADCASTING, January 15, 1962

BASIC MARKET: WCCO Television's huge 66
county coverage area has a prosperous population
of 2, 942, 900 T It boasts an effective buying income
of $5,358,994,000. Of this, $3,751,384,000* is spent
annually in retail sales. There are 762,700 |
television homes in the market representing
90% penetration. These few figures describe
the rich and vast market that is served best
by WCCO Television.
BASIC

FACT:

WCCO

Television, with its

grea^rajig«-"and acceptance
throughout the Northwest area,
is the single medium you need
to sell your product in this great
market. More than the dominant
station, WCCO
Television is the
medium to buy FIRST OF ALL! -St.
For more
Paul
basic facts on the Minneapolis-St. Paul
market call WCCO Television
or Peters, Griffin, Woodward,
•Sales Management May 1961 tARB

Inc.

CBS

AND

Coverage

NFL

SIGN

pact for 1962-63

NEW

season

CBS-TV and the National Football
League last week, re-signed their muchpublicized two-year, $9.3 million package contract under which the tv network receives exclusive broadcast
rights to the NFL's 14-week season in
1962 and 1963.
The contract, similar to the one
signed last year and declared void by
U.S. District Court Judge Allan K.
Grim (Broadcasting, July 24), was
signed by William C. McPhail, vice
president of CBS-TV Sports, and Pete
Rozelle, NFL Commissioner.
Under the new agreement, each of

CONTRACT

replaces

one voided

der the new terms. Pittsburgh will receive about the same amount ($325,000) as it got last year. The world
champion Green Bay Packers, lowest
on the financial totem pole in 1961
with only $75,000 for their rights,
make the biggest climb with an additional $245,000.
The contract for 1962-63 includes
any playoff games (in case of ties for
a divisional title) but does not include
the championship game which this year
enters its second year of a two-year
contract calling for $615,000 per game.
NBC-TV has these rights.
The contract negotiated by CBS-TV
and the NFL last year was voided July

the
teams will
000 league's
after a 14
deduction
of receive
fees for$320,their
broadcast rights this year and next.
This compares with the $180,000 the
NFL said each team averaged in 1961
negotiating their contracts separately.

1961 compared with $320,000 in 1962)
because of the new contract.
Mr. Rosenbloom said, "The deal is
much too little. Why, networks put on
spectaculars costing over $1 million for
just an hour show. We are selling our
games for something over $4 million
for a whole season.
"Luckily, I'm in the position to take
care of our losses, but not all teams
are. For the past two years our television contract with NBC-TV has kept
us in the black. We will take a beating
on the new contract," he said, "which
means we'll be operating in the red
WXYZ-AM-TV
next season."

retracts

20 by Judge Grim who ruled it contravened antitrust laws. A bill was later
introduced by Rep. Emanuel Celler (DN.Y.) exempting professional football,
basketball, baseball and hockey from
the antitrust laws in the area of a single
television contract. This bill passed
Congress last September (Broadcasting, Sept. 25, 1961).
That the Colts are not too happy
with the new contract was confirmed by
owner Carroll Rosenbloom. His team
will lose about $105,000 ($425,000 in

In 1961 CBS-TV carried games of
11 of the 14 NFL teams, NBC-TV
carried two (the Baltimore Colts and
Pittsburgh Steelers) and Sports Network Inc. carried the Cleveland Browns
games.
Only the Colts, who reportedly received an estimated $425,000 for their
rights in 1961, will lose any money un-

report
of based
'Press'
sale that the
Broadcasts
on rumors
Detroit Free Press is for sale drew hot
denials and threats of legal action early
last week. Lee Hills, vice president and
executive editor of the newspaper, demanded retractions of Jan. 8 reports attributed to WXYZ-AM-TV Detroit. In
addition the newspaper carried a fullpage notice over the signatures of Mr.
Hills and John S. Knight, president and
publisher, in which the rumors were
termed vicious and malicious.
The next day the stations carried retractions, stating they had been advised

only

serious

buyers
your
We

the story "was unfounded" and adding
that the newspaper is not for sale. "We
regret that the story was broadcast last
night," the stations said on the air Jan.
9.

>vill

learn

identity

do not send out lists. Every sale is handled

an individual basis. You

on

are revealed only to serious,

financially responsible buyers. You avoid the risks of
selling without our deep knowledge

of markets

. . . and are further protected by our
reputation for reliability!

BLACKBURN
RADIO

• TV

• NEWSPAPER

NEGOTIATIONS
WASHINGTON, D. C.
lames W. Blackburn
lack V. Harvey
Joseph M. Sitrick
RCA Building
FEderal 3-9270
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• FINANCING

&

Company,

Inc.

BROKERS
• APPRAISALS

CHICAGO
ATLANTA
H. W. Cassill Clifford B. Marshall
William B. Ryan
Stanley Whitaker
333 N. Michigan Ave. Robert M. Baird
Chicago, Illinois lohn C. Williams
Financial 6-6460 1102 Healey Bldg.
lAckson 5-1576

BEVERLY HILLS
Colin M. Selph
Calif. Bank Bldg.
9441 Wilshire Blvd.
Beverly Hills. Calif.
CRestview 4-2770

Changing hands
ANNOUNCED ■ The following sales of
station interests were reported last week
subject to FCC approval:
■ KNAK Salt Lake City, Utah: Sold
by Howard Johnson and associates to
Seattle, Portland, Spokane Radio Inc.
for $400,000. Buyers include entertainers Frank Sinatra and Danny Kaye;
Lester M. Smith is executive director
of the broadcasting company which
owns KJR Seattle, KXL Portland and
KNEW Spokane. KNAK is on 1280
kc with 5 kw daytime and 500 w nighttime. Broker was Hamilton-Landis &
Assoc.
■ WOWI New Albany, Ind.: Sold by
Morris Brown to Allen Embury and
associates for $200,000. Mr. Embury is
the former general manager of WHYN
Springfield, Mass. WOWI is a 1 kw
daytimer on 1570 kc. Broker was R. C.
Crisler & Co.
■ WIOI New Boston, Ohio: Sold by
Grady M. Sinyard and associates to
Charles Maillet and David H. Dillard
for $60,000. Mr. Maillett is manager
of WJWL Georgetown, Del.; Mr. Dillard, former owner of WWOD LynchBROADCASTING, January 15, 1962

burg, Va. WIOI is a 1 kw daytimer
on 1010 kc. Broker was Blackburn &
Co.
APPROVED ■ The following transfers of
station interests were among those approved by the FCC last week (for other
commission activities see For The
Record, page 76).
■ KTIX Seattle, Wash. : Sold by Hugh
Ben LaRue and associates to William E.
Boeing Jr. for $260,000. Mr. Boeing
owns KPAM and KPFM (FM) Portland, Ore.; KETO-FM Seattle, and with
his mother 80% of KIDO Boise, Idaho.
Expansion,
cited

added

by CBS

sales

division

Business and profits, more public affairs programming and expansion of interests overseas as well as distribution
are referred to in a CBS Television Stations Division yearend report made public last week.
The international sales department of
CBS Films in 1961 recorded a 32% increase in gross sales. The division was
instrumental in a CBS acquisition of an
interest in a tv station now being put
up in Trinidad. The owned tv station
representative firm — CBS Television
Stations National Sales — registered a
net sales increase over 1960 for the five
owned tv stations and a new dollar record was set by CBS Films' licensing
department.
New programs placed in domestic
syndication by CBS Films in the past
year: December Bride, Wanted — Dead
or Alive, The Word of Giants, The
Pursuers and At Random. Deputy
Dawg, a cartoon series introduced in
1960, went into production a second
year. It was estimated that about $15
million in time and facilities were allocated by the stations for local publicaffairs programming (an increase of
more than $1 million over 1960).

KGMB-AM-TV,
combine news

newspaper
services

The Honolulu Star-Bulletin and its
wholly owned subsidiary, KGMB-AMTV, that city, have inaugurated a news
service by which the radio-tv outlets
will become the "voice" of the newspaper.
KGMB-AM-TV news broadcasts
now emanate from the newspaper's
newsroom and many of the Star-Bulletin reporters are serving dual roles as
broadcast newsmen.
Heading the combined operation is
John D. Ramsey, Star-Bulletin city editor, who assumes the new title of city
editor for radio and television. The
new operation gives KGMB-AM-TV
access to the complete Star-Bulletin
news staff, claimed to be the largest in
the state.
BROADCASTING, January 15, 1962

$25

MILLION

BILLING

TvB, radio groups seek share in
Millions of advertising dollars, earmarked for display space in two Los
Angeles dailies — the morning Examiner
and the evening Mirror — are up for
grabs. The two papers died at the end
of the first week of 1962 (Broadcasting, Jan. 8). Just how many millions
is not known exactly, but it has been
estimated that the combined display
lineage of the two papers during 1960
amounted to billings in excess of $25
million, so these homeless dollars are
well worth a leap.
And last week every radio and tv
station in Los Angeles was eagerly inviting the advertisers owning this
money and the agencies placing it to
desert the world of print for the bright
new land of the broadcast media.
TvB, Radio Active ■ Jack O'Mara,
western division head of Television Bureau of Advertising, on Monday wired
the major retail advertisers of the Los
Angeles area: "Respectfully urge you
seek solution in television, medium
reaching 92% of all homes in Southern Calif., with average family watching more than five hours daily. TvB,
which has helped many stores in U.S.
initiate use of television, ready to give

LOOSE

dead

IN

LA

dailies' estates

you any possible aid and information
for your use of tv, not only long range
butSouthern
also in current
emergency."
California
Broadcasters
Assn., representing some 50 radio stations of the area, was speeding completion of a new presentation on the importance of radio in reaching a mobile
Late last week, the radio and tv
population.
salesmen, though highly enthusiastic
over their prospects for acquiring some
share in the windfall, doubted that
much of the billing would be reallocated before 60 or 90 days. A good
part of this advertising conies from retail establishments who traditionally turn
first to print media and who now are
being eagerly solicited by not only the
two remaining Los Angeles metropolitan dailies but by more than 20 suburban dailies and some 200 suburban
weeklies.
Local Papers Active ■ The Four
Star suburban group, San Gabriel Valley Tribune, San Fernando Valley
Times Today, Pomona Progress Bulletin and Santa Monica Evening Outlook, are using hard sell spots on radio
and television to solicit new circula-

WEST — Profitable daytimer servicing single-station
market of 40,000-plus. Attractiveness of this physical
facility is exceeded only by beauty of area itself. Grossing in excess of $200,000.00 annually with good cash
flow. Priced at $285,000.00 on long terms. ANOTHER
H&L EXCLUSIVE.
SOUTH — Medium sized market full time radio station
with FM — operating at slightly better than break-even
but has been terrific money maker in past years. Now
grossing $80,000.00. Total price is $125,000.00 with
29% down and payout over ten years. ANOTHER H&L
EXCLUSIVE.

AND
John

ASSOCIATES,
F. Hardesty,

INC.

President

NEGOTIATIONS • APPRAISALS • FINANCING OF CHOICE PROPERTIES
WASHINGTON, D. C.
CHICAGO
DALLAS
SAN FRANCISCO
Ray V. Hamilton Richard A. Shaheen Dewitt Landis John F. Hardesty
1737 DeSales St., N.W.
John D. Stebbins 1511 Bryan St.
Don Searle
Executive 3-3456
Tribune Tower
Riverside 8-1175 111 Sutter St.
Warren J. Boorom
DEtaware 7-2754 Joe A. Oswald EXbrook 2-5671
New York
New Orleans
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"a few fleeting periods of not more
than a few minutes when news is not
available"
(Broadcasting, Sept. 11,
1961 ).
N.J. etv

group

to file for uhf

plans
channel

The New Jersey Educational Television Corp. announced last week it
plans to apply at the FCC for uhf ch.
37 in the state.
NJET is campaigning to raise $750,000 to erect an educational tv station
to serve seven northern counties. Orville
J. Sather, president of NJET and director of engineering for RKO General,
reported that the corporation's attorneys
have been instructed to draw up an option to lease a school in Glen Ridge,
N. J., for studios.
On the board of trustees of the nonprofit corporation are three university
presidents — the Rt. Rev. Monsignor
John J. Dougherty of Seton Hall U.,
Dr. Peter Sammartino of Fairleigh
Dickenson U. and Dr. Mason W. Gross
of Rutgers U.
The demise of two of Los Angeles'
daily newspapers, the "Examiner" and
the "Mirror," was hot news the day
the story broke. KTLA (TV) Los Angeles carried the news Jan. 3 on its
"Line of Sight" half-hour telecast.

Reporter Bill Stout, left, interviews
Bill Townes, managing editor of the
"Examiner," in this picture shot from
a tv screen. Later in the live presentation, "Examiner's" former city editor, Jim Richardson, was interviewed.

Wage-hour relief asked
for Massachusetts law
Support for a move to exempt smallmarket broadcasters from the overtime
provisions of the Massachusetts wages
and hours law was asked of the state's
Senate Labor & Industry Committee by

tion in a $50,000 one-month campaign.
Two-thirds of the spots are to be used
in the initial 10 days of the 30-day
campaign, a reciprocal deal placed by
Eisaman, Johns & Laws. Three radio
stations: KLAC, KPOL, KRLA, and
two tv stations, KRCA (TV) and
KTLA (TV) are running the Four
Star spots.
The two remaining metropolitan
dailies, The Times in the morning and
the Herald-Examiner (which had been
the Herald-Express up to last week),
were also using radio spots on a few
stations. A reciprocal deal between
The Times and KNX has given this
CBS-owned station a page-deep column
"KNX Today" three mornings a week,
but this started before the folding of
the Mirror and Examiner, and had been
disctossed for some weeks before that.
More News ■ A few stations stepped
up their newscast time immediately to
fill an informational vacuum created
by the papers' disappearance. KTLA
(TV) moved up its daily sign-on from
8:30 to 8 a.m. to start each weekday
with a half-hour newscast. KTLA is
also planning a new half-hour Sunday
evening news program, probably starting early in February. KTTV (TV)
extended its 10 p.m. newscast from 15
minutes to a full half-hour.
Among radio stations, KGBS added
46 (THE MEDIA)

a quarter-hour newscast at noon. Most
stations, however, felt that their present news schedule was sufficient to
keep their listeners informed. They
pointed out that over the past year
many stations have substantially stepped
up their news volume, reminded that
survey made early last year found only

James H. Hulbert, NAB broadcast personnel-economics manager.
The exemption was originally proposed by Massachusetts Broadcasters
Assn. and would be similar to the exemption granted broadcasters last year
by federal legislation. Mr. Hulbert said
state exemption "would relieve Massa-

Big city newspaper weaknesses claimed
issued by the American Newspaper
The closing of the Los Angeles
Publishers Assn., also show that in
Examiner and the Los Angeles Mirthis
same period 245 new dailies
ror (see adjacent story; also Broadcasting, Jan. 8) is a double milestone
were started. An overwhelming perin a trend that has been in progress
centage of the starts occurred in
for a decade: attrition in the ranks of
suburban areas and other relatively
small towns, however, while major
big-city newspapers. Tv and radio
authorities see this trend, coupled
papers in major cities were among
the closings.
with the corollary growth in the
Some of the principal dailies which
number of suburban dailies, as evisuspended or merged during this
that the
"downtown"
dailies dodencenot
have big
the reach
to cope
period, starting in 1950, were the
New York Sun, St. Louis Star-Times,
with television and radio in "outlyWashington (D. C.) Times-Herald,
ing" areas.
Los Angeles Daily News, Austin
TvB has compiled figures showing
that in the 11 years from 1950
Post, Cincinnati Times-Star & Post,
New Orleans Item & States, San
through 1960, a total of 200 daily
Francisco
Call-Bulletin & News,
newspapers in the U. S. went out of
existence through suspension, merger
Pittsburgh Sun-Telegraph & Post
Gazette, Cleveland News and Detroit
or cutback to less than daily publicaTimes.
tion. These figures, based on reports
BROADCASTING, January 15, 1962

Why

do

they

put

periscopes

special Perspective issues that Broadcasting has published in past years has become a standard source
work for the important decision-makers in broadcast
advertising. Perspective '62, like its predecessors, will
be kept, studied and re-read for months after its
issue date.

Radio and television are entering 1962 after tracking a turbulent course through 1961. What's ahead
in 1962? Where will broadcasting run into heavy
weather; where will the sailing be smooth?

Within the framework of such a basic working tool
for advertising men, your message takes on special
value. Through Broadcasting — in any issue — you
command a guaranteed circulation of over 26,000.

Will radio and television, in 1962, increase their
share of the advertising dollar? What changes are in
store in audience patterns and ways of evaluating

But in Perspective '62, your advertisement will command extra pass-along and re-readership that will
make this the best buy of your year.

them, in marketing techniques, in radio and television facilities? How do the experts in broadcast
advertising look at the new year; what do they say
and why do they say it?

If you haven't reserved space yet in Perspective '62,
we suggest you up-periscope and sound your klaxon.
It will be heard (on your behalf) in all the most important and profitable places.

these questions calls for either the gift

of prophecy — or the gift of interpretive analysis
based upon solid knowledge. In short, it calls for
perspective.
And

submarines?

to attempt so comprehensive an analysis. Each of the

The only logical way you can see where you're
going is to look ahead. This wisdom is just as profound for people in the business of broadcast advertising as for skippers of submarines.

Answering

on

Deadline for advertising: Final deadline February 9.

that is exactly what a special issue of Broadcasting Magazine, scheduled for publication next

Rates: No

February 19, will be called . . . "Perspective '62."
Its many pages of special reports will add up to a
chartered course for the year ahead.

inflation here. For so much

more, the

cost is the same as any of Broadcasting's
issues of the year.

Among all publications, only Broadcasting is
equipped by skills, by staff and by the experience
of years of growing up with radio and television

5 1 other

Reservations: No time like now. Wire or phone us
collect to make sure you'll be represented the way
you want, with good position.

BROADCASTING
THE BUSINESSWEEKLY OF TELEVISION AND RADIO
1735 DeSales Street, N. W., Washington

6, D. C.

A member of the Audit Bureau of Circulations
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chusetts broadcasters from the difficulty
of complying with two laws covering
the same area but containing different
requirements."
Explaining the request, he said: "The
small market broadcasting station is a
small business with unusual operating
patterns. Most stations are on the air
16 to 24 hours a day, seven days a
week. They employ small staffs and
employes typically perform several jobs
requiring variable hours and involving
unusual compensation patterns."
Pennsylvania newsmen
form new organization
A new organization, Pennsylvania
News Broadcasters Assn., has been
formed by broadcasting newsmen of
that state. Tom Powell, WDAU-TV
and WGBI Scranton, was elected president.
Other officers: Jack Fern, KDKA
Pittsburgh, vice president; John Price,
WHP-AM-TV Harrisburg, treasurer;
Marlowe Froke, associate professor of
journalism, Penn State U., executive

secretary. Elected to board of directors: Les Crystal, WFIL Philadelphia;
Ron Stephenson, WJAC Johnstown;
Roy Goshorn, WNEP-TV Scranton;
Steve Milner, WRSC State College.

Tex., has been sold to the Vumore Co.
for $75,000. Vumore is a subsidiary of
RKO General and owns multi-catv systems in the Southwest. Broker was
Daniels & Assocs.

Media

Award winner ■ Quincy Howe, ABC
news analyst and editor of Atlas magazine has been named as a co-winner of
the second annual Columbia-Catherwood Award for "responsible and enlightened international journalism" by
the Graduate School of Journalism, Columbia U., New York. Michel Gordey,
chief foreign correspondent of the Paris
daily newspaper, France-Soir, shares the
award with Mr. Howe. They will receive silver plaques and travel grants
providing for joint speaking engagements in this country and in France.

reports...

New am ■ WLNC Laurinburg, N. C,
went on the air Jan. 3. The station,
owned by George W. Phillips, operates
on 1300 kc with 500 w daytime.
WLNC's programming features a heavy
emphasis on good music and local news.
Stereo programming ■ WFMT (FM)
Chicago has begun broadcasting the
majority of its programs stereophonically. Live concerts by Chicago's Fne
Arts Quartet, concerts by the Philadelphia and Boston Symphony Orchestras, complete Shakespeare plays
and a Gilbert and Sullivan opera series
would be among the highlights of the
ming.
135 kw, fm outlet's stereo programCatv sold ■ A community antenna system serving 300 families in Bonham,

Factbook ■ WQXR-FM New York,
which broadcasts in fm stereo 21 hours
a week, has issued a booklet entitled
"Fm Stereo: the Facts," offered free to
listeners and also distributed by leading
equipment dealers in the New York
metropolitan area. The booklet tells
what equipment is needed.
Pr firm appointed ■ WIND Chicago
has appointed Donald Young & Assoc.,
that city, to handle its national public
relations, according to G. E. Wallis,
WIND general manager.
Tullahoma Story ■ WSIX-TV Nashville, Tenn., announced that its locallyproduced documentary, "The Tullahoma Story," has been awarded a citation in recognition of an outstanding
locally produced program presented in
prime time. The show also was seen
on ABC-TV's Focus America series
last summer.
Station to broadcast hearings ■ WLIR
(FM) Garden City, N.Y., will cancel
its regular broadcast schedule Jan. 16
and 17 to provide coverage of the Federal Aviation Agency hearings on the
disposition of Mitchell Airfield. Scheduled programming will be broadcast
during recesses at the FAA hearings.

The

passing

of nearly

$11

It took only four people to consummate the biggest radio station
sale in history — the $10,950,000
transfer of the 50 kw WMGM (now
WHN), New York from Loew's
Theatres Broadcasting Corp. to Storer Broadcasting Co (Broadcasting,
Jan. 8.). Handling the final transaction were (1 to r) : Seated, Preston
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million
Robert Tisch, Loew's president, and
George B. Storer Jr., Storer president; standing, Lionel F. Baxter,
Storer radio vice president, and Arthur M. Tolchin, Loew's broadcasting executive vice president who last
week was appointed assistant to the
president of Loew's Theatres Inc.
(see page 73).

Interfaith award ■ Seymour N. Siegel,
director of radio communications for
the City of New York (WNYC New
York), received the Interfaith Movement Award for 1961 "in recognition
of his outstanding efforts toward better
understanding among people of all
faiths." Previous award winners include former President Harry S. Truman and Robert F. Wagner, mayor of
New York.
Expansion ■ KULA Honolulu has
joined the western division of Resort
Market Radio Group, the J. A. Lucas
Co., group representative announced.
This brings to eight the total of stations now in the group. Resort Market Radio represents stations serving
BROADCASTING, January 15, 1962

What makes the listener turn the dial to your FM station?
Quality. And quality alone. Programming at such levels
virtually demands highest fidelity transmission. To achieve
such standards the unquestioned choice of knowledgeable
FM stations is RCA's unmatched Direct FM Transmitter.
This system is easiest to tune and holds its adjustment best.
Whatever the power class, you are assured minimum distortion and wide frequency response. Such performance is

the
result of
RCA's
long background
of pioneering
and happy
achievement
in the
wonderful
world of radio.
RCA designs and builds its complete line of transmitters
to accommodate stereophonic signals and an SCA multiplex subchannel. For complete technical details on any of
RCA's Direct FM transmitters, see your RCA Broadcast
Representative. Or, write: RCA Broadcast and Television
Equipment, Dept. DC-22, Building 15-5, Camden, N.J.

ost Trusted Name

in Radio

10 Kw

20 Kw

over 30 million tourists yearly. All
stations can be purchased on a single
contract. The Lucas Co., which headquarters inLos Angeles, also announced
it had acquired sales offices in New
York, Chicago and Detroit.
Heart

Fund

campaign

reviewed for radio-tv
Broadcast leaders have been informed
of materials and plans for the radio-tv
phase of the 1962 Heart Fund campaign in February.
At a Jan. 4 luncheon meeting in New
York, Sylvester L. (Pat) Weaver Jr.,
board chairman of the American Heart

pulse
WEJL

Assn., and James T. Aubrey Jr., chairman of the Heart Committee of the
Broadcasting Industry, were the co-hosts
and topped a list of speakers who acquainted the industry representatives
with films, scripts and other materials
available. Mr. Weaver is board chairman of McCann-Erickson Corp., S. A.,
and Mr. Aubrey is president of CBSTV.
Other speakers included Joe Floyd,
president of KELO Sioux Falls, S. D.,
and chairman of the broadcasting committee's local station division; John F.
Meagher, NAB vice president for radio,
and Ted Bergmann, a Revlon vice
president.

proves
is

the

favorite

• • •

Education
future

WEJL now has the largest share-of-audience in its history ... it is
number one more half-hours than any other Radio station heard in
Scranton.

sees

etv growth

Educational television faces "an experiod of share
growth"
andbenefits,
every
Americanplosiveshould
in its
according to a panel report submitted
to the U. S. Office of Education.
A new national policy in support of
educational tv, using public and private
funds, was recommended by the sevenmember advisory panel to insure construction ofnecessary new stations. The
panel was named in 1960 as an advisory
group to the Office of Education. Commissioner Sterling M. McMurrin, of the
office, described the report as "a carefully thought out, balanced assessment
of the status, limitations and potentialities of educational tv." The report
showed that 60 etv stations had gone
on the air in less than a decade, but
pointed out that further growth might
be impeded because there is no national
network or basic system of station
financing.
ABC

Pulse, Metropolitan Scranfon Area, September,

office

affiliates

aiding

Morgan essay contest
ABC Radio has announced that more
than 60 affiliates and owned stations
have made cash donations and have

And, WEJL is a single-rate station, with one rate for all . . . featuring
hard-hitting Editorials . . . news coverage that has brought thirtyeight awards for News Excellence in nine years.

given "generous" amounts of local
dio time in support of the 1961
ward P. Morgan essay contest for
lege students.
Stations contributions last week

And, WEJL

gone over the $2,000 mark for two
scholarships for graduate study, to be

is the only Radio station in America to twice win the
National Competition for Radio Free
Europe . . . just one example of its
f^"
public service.
HERE IS THE PROOF
Chart is based on
OF THE PUDDING
average half-hour
ratings, 6:00 A.M. to
6:00 P.M., Monday
thru Friday, as reported by Pulse, Incorporated, September, 1961. Using lowest published
oneminute
rates for each
station, and average
Pulse ratings, chart
indicates number of
Radio homes delivered per dollar of
WEJL
B
C
D
E
F
cost.
WEJL is Scranton, thanks to the thematic station identification, vocal
and instrumental material, created and produced for WEJL by Archer
Productions, Incorporated, San Francisco, California.
Represented, nationally by The Meeker

RADIO
CODE

Company

raEdcolhad

awarded to the male and female winners. The scholarships are currently
valued about $1,400 each. The eight
runners-up, to be named Jan. 15, will
each receive a set of the 1962 Encyclopedia Britannica.
Others sharing in the second annual
scholarship fund drive include AFLCIO, long-time sponsor of Mr. Morgan's daily news commentary on ABC
Radio, with a $500 donation; Furman,
Feiner & Co., agency for AFL-CIO,
and Mr. Morgan.
Two

stations

to western

belong

radio

network

Creation of the Pacific Adult Radio
Network (PAR) has been announced
by KEST Boise, Idaho. Richard Cable,
KEST program director, will assume a
similar position with the new network,
according to R. Lee Norton, KEST
station manager.
PAR already has established affiliation with KAPT Salem, Ore., and is
near accord with several others in the
Northwest, Mr. Cable said. PAR will
program good music and "intelligent
news on an adult level," Mr. Cable ex-
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plained.
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rowing

-TV

IS

Jacksonville

THE

STATION

TO

WATCH

Everywhere you look in Jacksonville, new construction tells the story of a dynamically expanding
city. Keeping pace with this growth, more
more TV viewers* are making WFGA-TV
for advertisers to watch.

and

the station

Let your PGW Colonel tell you how WFGA-TV will
deliver the $2,000,000,000 North Florida - South
Georgia market at your lowest cost-per-thousand.
"ARB March-June, 1961

a
REPRESENTED NATIONALLY BY
PETERS, GRIFFIN, WOODWARD, INC.

WFGA-TV
JACKSONVILLE

KVOS-TV
WLOS-TV
(Affiliate)
WFGA-TV

PROGRAMMING

Some
GENERAL

network
FOODS

RENEWS

In the negotiation thicket created by
tv networks, agencies and producers repairing the current prime-time schedule
and preparing for 1962-63, a few shafts
of light were discernible last week.
General Foods renewed on CBS-TV
for another season The Danny Thomas
Show (Mon., 9-9:30 p.m., and in a
Monday, CBS-TV period since 1957).
The disclosure helped spike a persistent
rumor that Mr. Thomas is calling it
quits on the series. Benton & Bowles
is the agency.
ABC-TV continued to fret over its
Friday, 7:30-8 p.m. period. Initially
Straightaway occupied the half hour but
was moved into the Wednesday schedule (8-8:30) at Steve Allen's departure.
The period was for three weeks given
over to concert music supplied by Arthur Fiedler.
Soupy Sales, a west coast local program delight and also formerly on ABCTV in earlier time periods, will fill in for
several weeks. Margie, now Thursday,
9:30-10 p.m., is slated to occupy that
period in April.
Margie is moving out of its current
spot to make way for still another "old
friend" — Procter & Gamble's The Law
& Mr. Jones, which P&G sponsored
iOLORC

A ST

THOMAS

lineup
ON

changes

CBS-TV,

ABC-TV

last season in prime time. ABC-TV indicated 13 new episodes would be produced for the series which resumes
April 19.
Meanwhile, CBS-TV partially confirmed and partially denied a report —
issued by the comedian himself on
Open End — that Jackie Gleason, one
of CBS-TV's top name stars still under
contract, might return in a weekly
series next season. The network indicated that Mr. Gleason, of course,
might, but nothing definite is in sight.
MGM-TV revealed it is adding a few
pilots to those already in the works for
next season (see story, page 56).
Freedoms
free tapes,

group

offers

jingles

A new jingle, "What Have You Done
For Freedom Today," featuring singer
Frankie Laine, will be offered to radio
and tv stations as part of the 1962
Freedoms Roll-Call program scheduled
for Feb. 15-28.
In addition to the freedom jingle, a
celebrity album featuring 60-, 30-, 20-,
and 10-second messages by television
and motion picture stars is being offered

I

Here are the next 10 days of network color
shows (all times are EST).
NBC-TV:
Jan. 15-19, 22-24 (6-6:30 a.m.) Continental
Classroom, contemporary mathematics.
Jan. 15-19, 22-24 (6:30-7 a.m.) Continental
Classroom, American government.
Jan. 15-19, 22-24 (10:30-11 a.m.) Play Your
Hunch, part.
Jan. 15-19, 22-24 (11-11:30 a.m.) The Price
Is Right, part.
Jan. 15-19, 22-24 (12-12:30 p.m.) Your First
Impression, part.
Jan. 15-19, 22-24 (2-2:30 p.m.) Jan Murray
Show, part.
Jan. 15-19, 22-24 (11:15 p.m.-l a.m.) Jack
Paar Show, part.
Jan. 15, 22 (8:30-9 p.m.) The Price Is Right,
P. Lorillard through Lennen & Newell; American Home Products through Ted Bates.
Jan. 16, 23 (7:30-8:30 p.m.) Laramie, part.
Jan. 17 (10-10:30 p.m.) The Bob Newhart Show, Sealtest through N. W. Ayer.
Jan. 17 (10:30-11 p.m.) David Brinkley's
Journal, Douglas Fir Plywood through Cunningham & Walsh; Pittsburgh Plate Glass
through BBD0.
Jan. Hall,
17 Kraft
(9-10 through
p.m.) Perry
Como's
Kraft
Music
J. Walter
Thompson.
52

tv

Jan. 18 (10-11 p.m.) Sing Along With Mitch,
Ballantine through William Esty, Buick
Esty.
through Burnett and R. J. Reynolds through
Jan. 19 (9:30-10:30 p.m.) Bell Telephone
Hour, AT&T through N. W. Ayer.
Jan. 20 (9:30-10 a.m.) Pip the Piper, General Mills through Dancer-Fitzgerald-Sample.
Jan. 20 (10-10:30 a.m.) The Shari Lewis
Show, Nabisco through Kenyon & Eckhardt.
Jan. 20 (10:30-11 a.m.) King Leonardo and
His Short Subjects, General Mills through
Dancer-Fitzgerald-Sample.
Jan. 20 (5-6 p.m.) All-Star Golf, Kemper
Insurance through Clinton Frank, Reynolds
Metals through Lennen & Newell.
Jan. 20 (7:30-8:30 p.m.) Tales of Wells
Fargo, part.
Jan. 21 (6-6:30 p.m.) Meet the Press, co-op.
Jan. 21 (7-7:30 p.m.) The Bullwinkle Show,
General Mills through Dancer-Fitzgerald-Samcam. ple; Beech-Nut Gum through Young & RubiJan. 21 (7:30-8:30 p.m.) Walt Disney's
Wonderful World of Color, RCA and Eastman Kodak through J. Walter Thompson.
Jan. 21 (9-10 p.m.) Bonanza, Chevrolet
through Campbell-Ewald.
Jan. 24 (10-11 p.m.) David Brinkley: Our
Man in Vienna, Westinghouse through McCann-Erickson.

MAKES

SHIFTS

to all radio stations interested in the
Freedoms Foundation, a non-profit,
project.
non-sectarian, non-political organization, was founded in 1949 to urge
Americans to rededicate themselves to
the American ideal of freedom under
the constitutional form of government.
Serving on the national publicity
committee of Freedoms Foundation,
with responsibility for planning each
year's Roll-Call, are Sydney H. Eiges,
vice president, NBC; Herbert Hahn,
vice president, ABC; Joseph Keating,
vice president, Mutual Broadcasting
System, E. K. Meade Jr., vice president,
CBS Inc.; and Edward Stanley, director of public affairs, NBC. Marvin
Kemper, executive vice president, Richard Ullman Inc., arranged for the services of the celebrities.
Radio and television stations desiring
to join in the Roll-Call activities should
write to Freedoms Foundations, 60 East
42nd St., New York 17.
WFMY-TV
experiment

covers

TB

in Haiti

The fight against tuberculosis has
long been a matter for world-wide concern, and this universality was demonstrated by WFMY-TV Greensboro,
N.C., last month when it sent a reporter-cameraman team to Haiti to cover
a government health project there.
Their report told the story of the fiveyear study launched in December by
the Republic of Haiti and the North
Carolina Tuberculosis Assn. to determine the effectiveness of vaccines
against the disease.
Tuberculosis is North Carolina's
number one infectious killer, and its
incidence in Haiti is similarly severe.
The campaign linking the state and
the Latin American nation will be conducted among natives of remote areas
of Haiti which are considered "mediThe natives will be vaccinated against
cally virgin."
the disease
with the varieties of serum
presently available, including Rl, a
vaccine developed by the N.C. sanatorium system.
In covering the initiation of the project, WFMY-TV announcer Dave
Wright and cameraman Buddy Moore
spent a week in the Jeremie district of
southern Haiti. Their report was presented by the station, under the title,
"The White Plague," as part of its
Channel 2 Reports series which has
BROADCASTING, January 15, 1962

'THE BIG BOYS GO where the buyers
are ... to the naturally rich Ark-La-Tex market. That's why major national
companies are investing heavily here in distribution facilities, plants, and
retail outlets. Their customers (over 1,000,000 in the area . . . 281,000 in
metropolitan Shreveport) not only spend wisely . . . they choose wisely the
TV station they believe in. In case you're not sure which one, ask Harrington,
Righter and Parsons to give you the figures.

United Gas Corporation headquarters 1. ^
Piggly Wiggly operators' warehouse 2. SfH
Sears new department store 3. ^
Libby-Owens-Ford Glass Plant 4.
i
on
O

Mm

in

the

tradition...

covered other feature and news-indepth reports.
"The White Plague" showed how
the Haitians lived, their physical condition, and the problem they face with
TB. The program also explored Haitian
medical facilities and details of the
vaccine testing project.
The second half of the program was
devoted to interviews with two North
Carolinian medical specialists serving
with the Haitian project. Experts feel
that if the Rl vaccine is successful, it
could result in 80% protection against
tuberculosis.

H-B

cartoons

plans

public stock issue
Yogi Bear and Huckleberry Hound
have joined the tycoons of broadcasting. The company which their talent
sparked to rapidly accelerating profits
— Hanna-Barbera Productions — last
week filed with the Securities & Exchange Commission to offer the public
200,000 shares of capital stock.
H-B Productions derives 77% of its
income from tv cartoon programs, 7%
from tv commercials and the rest from
merchandising products associated with
the cartoon characters and from motion
picture cartoons. Currently on ABCTV are the H-B "adult cartoons" The
Flintstones and Top Cat; others on tv,
the "family" group, are Yogi Bear,
Huckleberry Hound, Quick Draw McGraw and Ruff & Reddy. All are sponsored programs. The programs are distributed through Screen Gems; proceeds
vary from 10% to 40% depending on
the type of distribution and the program
series.
A second generation of air travelers is now flying Delta, pioneer
across the South in 1929. In their
lifetime the average fare has remained virtually constant, thanks
to the Family Plan and Tourist
service, available on every Delta
4-engine airliner, including jets.

The company has 1,200,000 shares
of capital stock ($1 par) outstanding
and $500,000 in 5% convertible notes
due Dec. 31, 1966. The public offering price of the 200,000 shares H-B
seeks to register will be supplied at a
later date, but the maximum is $10 per
share. Of the proceeds, $900,000 will
be used to construct a new building for
expanded office and production facilities. The balance will be added to working capital and applied to production
costs of new programs (in lieu of obtaining advances from distributors).
The popularity of cartoons as television program fare is reflected in
Hanna-Barbera's profit and loss statements over the past three years:
Year ended May 3 1 ,

the air line with the BIG
;54 (PROGRAMMING)

JETS

1961
1960
1959
Tv film rentals
$4,791,474 3,229,054 1,232,156
Character merchandising income
793,184
242,429 13,562
Other income, principally from
sale of tv commercials
427,565
278,337 156,944

Gross revenue
$6,012,223 3,749,820 1,462,662
Net income
914,024
578,628 121,703
Earnings per share
76(21
480
100
Stock is currently closely held by the
company's principals. William Hanna,
president, and family trusts hold 39%;
Joseph H. Barbera, vice president, holds
39%; George Sidney (former MGM
producer-director), vice president, owns
22%. Animators and creators Hanna
and Barbera each drew $52,000 annual
salary in fiscal 1961. They have entered
into new contracts which will pay them
each an annual salary of $78,000.
The company claims Hanna-Barbera
features are shown on tv and in theatres throughout the world (often in
dubbed versions) except in Iron Curtain countries.
Stripper

interests

jury

by 'Open End' testimony
Grand juries in New York City and
Newark, N. J., last week were interested in hearing what a guest on David
Susskind's Open End program on New
Year's Eve might know about certain
on-and-off-stage practices of striptease
performers.
Libby Jones, who has been described
as "the stripper with an intellectual approach," was scheduled to appear Friday (Jan. 12) before a New York
grand jury for questioning about drink
peddling by strippers, a practice that she
told Mr. Susskind and his viewers on
WNEW-TV New York goes on in New
York, New Orleans, Miami and Chicago. The Essex County, N. J., grand
jury in Newark also subpenaed the
performer to testify last Monday, but
she was reported to have gotten permission to answer questions by mail.
Mr. Susskind's weekly two-hour discussion show (Sun. 9-11 p.m.) featured five strip artists on Dec. 31, 1961,
in a discussion, "The Bare Facts — the
Art of Strip Teasing." The show had
been taped 12 days earlier.
23

stations

begin

using

TAC programming wares
Television Affiliates Corp. reports
member stations started using about 30
programs from its library of cultural
and informational tv shows this month.
The Trans-Lux Corp. subsidiary has 23
member stations. TAC selects its programs from those produced by local tv
stations across the country. Producer
stations earn revenue based on a formula of performance credits. The number of credits each program receives is
determined by running time of the
show, size of each market where the
show is telecast, and total number of
BROADCASTING, January 15, 1962

SPOTM

actual

ASTER

—

FIRST

WITH

STEREO

l

commercia

Spotmaster, manufactured by Broadcast Electronics,
proved once again why it is the recognized leader in
Cartridge Tape equipment by installing the first commercially accepted stereo cartridge tape playback/
recording equipment. Broadcast Electronics salutes
radio station WTFM, first on the air with stereo,
first on the air with Spotmaster stereo.
If you would like to know more about the superb
performance of our Stereophonic as well as our
Monophonic

units — call, wire or write today.

BROADCAST

ELECTRONICS,

INC.

8800 Brookville Rd., Silver Spring, Md. Dial JU 8-4983
SOLD

NATIONALLY

BY: Visual Electronics Corp., 356 West 1+Oth St., N.Y., N.Y., Richard H. Ullman, Inc.,

1271 Ave. of the Americas, N.Y., N.Y., CANADA— Northern Electric Co., Ltd., 250 Sidney St., Belleville, Ontario,
AUSTRALIA— Simon Gray Pty., Ltd., 28 Elizabeth St., Melbourne, C.l.

TvQ's top ten for November by income
(Percentage of viewers familiar with a show who consider it
Total
Less than
Audience
TvQ
TvQ
49
Rank Program
$5,000
1 Ben Casey (ABC)
54
2
Saturday Night Movies (NBC)
50
48
54
3
Bonanza (NBC)
49
48
4
Disney World of Color (NBC)
46
4
Red Skelton (CBS)
46
45
6
Andy Griffith Show (CBS)
50
47
6
Sing Along With Mitch (NBC)
51
50
8
International Showtime (NBC)
45
43
8 Wagon Train (NBC)
43
48
10
Gunsmoke (CBS)
46
10
Perry Mason (CBS)
42
42
© Home Testing Institute Inc., 1961
51 1
telecasts the program receives during
the year. TAC has about 20 producer
stations, according to the spokesman,
originating mostly half-hour presentations.
Station members pay a fee each year,
varying with market size.
Perjury
for

quiz

trial

set

winners

The trial of 11 remaining quiz-show
contestants who have not pleaded guilty to perjury is set for Wednesday (Jan.
17). A justice in special sessions court
in New York on Jan. 10 ordered the
defendants to prepare for trial after
assistant district attorney Joseph Stone
told the court that it's "time we disposed of this thing."
Warrants for the arrest of quiz-show
winners Charles Van Doren, Mrs. Terry Curtis and Neil Wolf, all of whom
face trial this week, were issued Jan.
10 when they failed to appear for pretrial hearing. Their lawyers explained
to Justice Edward F. Breslin that the
absences occurred through a misunderstanding of instructions on whether it
was necessary for the defendants to
attend. Justice Breslin stayed execution
of the arrest warrants until the trial
date.
On Wednesday, former contestant
Mrs. Patricia Snllivan, White Plains,
N.Y., pleaded guilty to second-degree
perjury and received a suspended sentence. She had won $14,300 on Tic
Tac Dough. Seven other contestants, of
an original 19 charged, previously entered guilty pleas and received suspended sentences.
Mr. Stone said the first case he would
try this week would be that of David
Mayer, a New York psychologist, who
won $47,500 on the former TwentyOne series (NBC-TV). Others to be
tried besides Messrs. Van Doren and
Wolf and Mrs. Curtis are: Paul Bain,
Morton Harelik, Richard Klein, Patricia Nance, Ruth Klein, Henry
Bloomgarden and Elfrida von Nardroff.
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"one of my

TvQ
$7,999
53 ,000
$546
40
45
40
38
40
46
33
35
35

favorites.")
TvQ
$8,000+
48
45
45
43
37
45
28
38
38
37
45

Program notes...
Television innovation ■ A single story,
comprising three successive broadcasts
of a weekly program series, will go on
the air next month when "Lassie's
Odyssey" occupies the Feb. 18, Feb.
25 and March 4 broadcasts of Lassie
on CBS-TV Sun., 7-7:30 p.m. Sponsored by Campbell Soup Co., Lassie
is produced by Wrather Corp.
Stripping 'Divorce Court' ■ Storer Programs Inc. reports it has made its Divorce Court hour-long series available
on a Monday-through-Friday basis.
Heretofore the syndicates series of 130
programs had been offered only on a
once-a-week basis. Sales manager
Jacques Liebenguth said seven stations
have bought Divorce Court for acrossthe-board presentation.
Series star signed ■ Martin Gabel,
Broadway and tv star, has been signed
MGM
PLANS

breaks
TOTAL

OF

its own
12 SERIES

Metro-Goldwyn-Mayer last week announced itis at the "highest tv production peak in the studio's history." The
motion picture company launched two
new pilot shows last week, bringing to
12 the total number of current and new
series now in pilot or regular production.
Up to this point, MGM-TV has had
Cain's Hundred, Dr. Kildare and National Velvet (all NBC-TV) and Father
of the Bride (CBS-TV) representing its
tv effort. Last week, it became apparent that MGM-TV next season will
be working for all three networks.
This stepped-up tv production coincides with the promotion of Robert M.
Weitman, vice president in charge of tv
operations since May 1960, to vp and
studio administrator of MGM. This
takes Mr. Weitman, who retains his tv
responsibilities — at least for now — to
the top rung at the overall motion picture company. (Also see Week's Head-

by MGM-TV to star in a new half
hour series, The Adventures of Hercule
Poirot. The series is based on the mystery stories of the same name by Agatha
Christie.
Opera repeat ■ The NBC Opera Co.'s
production of Mozart's "Don Giovanni," broadcast originally in April 1960,
will be repeated in color Sunday, Jan.
28 (NBC-TV, 2:30-5 p.m. EST). Producer is Samuel Chotzinoff.
Film

sales...

Adventures of the Sea Hawk

(Tv

Marketeers Inc.): Sold to WGAL-TV
Lancaster, Pa. Now in 11 markets.
Dr. Hudson's Secret Journal (Tv
Marketeers Inc.): Sold to WXEX-TV
Richmond-Petersburg, Va.; WLWC
(TV) Columbus, Ohio; WTCN-TV
Minneapolis-St. Paul; KTVI (TV) SL
Louis. Now in 49 markets.
Waterfront (Tv Marketeers Inc.):
Sold to WAVE-TV Louisville, Ky.;
WFIL-TV Philadelphia; WGAL-TV
Lancaster, Pa.; WEWS (TV) Cleveland, and KTVI (TV) St. Louis. Now
in 45 markets.
Mayor of the Town (Tv Marketeers
Inc.): Sold to WJZ-TV Baltimore and
WLWC (TV) Columbus, Ohio. Now
in 10 markets.
Tarzan

(Banner Films): Sold to

KPIX (TV) San Francisco; WKRCTV Cincinnati; KSYD-TV Wichita
Falls, Tex.; WISC-TV Madison, Wis.;
and KALB-TV Alexandria and KPLCTV Lake Charles, both Louisiana. Now
in 130 markets.
tv

production

FOR

ALL

record

3 NETWORKS

liners, page 10).
MGM-TV's new pilots are the hourlong 333 Montgomery in association
with NBC-TV and the half-hour Adventures ofHercule Poirot, which may
be inserted as an episode in the General
Electric Theatre series sometime this
season, on CBS-TV. Three pilots already filmed and now in final editing
and scoring: Johnny Dollar (Project
III Enterprises production for MGMTV), The Search, starring Jeremy Slate,
and The Eleventh Hour with Wendell
Corey in the lead. The last two are
spin-offs from Dr. Kildare and will be
seen Feb. 1 and March 8 respectively.
Nearly ready for shooting are other
pilots: The Human Comedy for ABCTV, and Andy Hardy for NBC-TV.
These two are half-hours. A half-hour
series. Zero One, is being co-produced
with the BBC. The series starts on BBC
in February, and will be distributed in
the U. S. by MGM.
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IN INLAND CALIFORNIA
( AND WESTERN NEVADA*)

In 1959 Kern county petroleum production was over $287 million

You're talking to consumers with incomes well above
average when you use the Beeline stations. In Bakersfield,
for example, effective buying income per household is
$8095* — 27% higher than the national average, 16%
higher than California's average. This is sales potential
for your product.
Beeline's KERN helps you tap it. In fact, throughout
Inland California and Western Nevada, the Beeline stations deliver more radio homes than any other combination of stations — and at the lowest cost per thousand
(Nielsen, SR&D).
♦Sales Management, May, 1961
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29% of the California total. (Source: Bureau of Mines.)
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Deintermixture,
Acceptance

The cartridge that made station
automation possible

. . . Fidelipac Tape Cartridges byConley. First and still best.
Result! More successful broadcasters
use Fidelipac Cartridges by Conley than
any other.
Fidelipac assured dependability— Us
greater acceptance— result from these
features:
easily stored
• easily handled
minimized tape
• easily reloaded
breakage • your present equipment
was made to handle Fidelipac • increased tape life • varying sizes permit
programming from seconds to hours on
a single cartridge • automatically
cued and ready for instant use • technical perfection in every detail.
Be sure every time ... put efficiency,
economy, quality into your broadcast
operations by putting Fidelipac Cartridges byConley to work for you . . .
for spot announcements, themes, station
breaks, and delayed broadcasts.
Standard Lengths
In Three Cartridge Sizes:
Model 300 -with up to 300 feet of
single coated tape
Model 600 —with up to 600 feet of
single coated tape
Model 1200 -with up to 1200 feet of
single coated tape
Ask for
FIDELIPAC "THE STANDARD OF THE INDUSTRY"
from your regular source of supply

CONLEY

ELECTRONICS

CORPORATION
1527 Lyons Street • Evanston, Illinois
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clear

SETS
channels

HEARINGS
two

of four

topics

prepared by House Communications
Subcommittee
■ Clear channels. The FCC proposal
The House Communications Sublast year to break down 13 of the 25
committee, giving every indication of
intending to get off to a running start
Class 1-A clear channels produced a
in the new session of Congress, began
rash of bills aimed at denying the commission the authority to duplicate any
preparing last week for four hearings
affecting broadcasters.
of the remaining clear channels.
As disclosed by Subcommittee Chair■ Daytime broadcasters. This will
mark a resumption of hearings begun
man Morgan Moulder (D-Mo.), they
will deal with:
last year on the perennial request of
daytime-only broadcasters for permis■ The FCC's plan to deintermix
eight markets by withdrawing the vhf
sion to operate from at least 6 a.m. to
channels.
at least 6 p.m.
■ Communications satellites. The full
■ Deintermixture and all-channel-set
Commerce Committee held hearings on
legislation. Congressional opponents of
the FCC plan to deintermix eight marthis subject last year. The planned seskets by withdrawing their vhf chansions, Rep. Moulder indicated, will deal
nels have introduced nine bills to block
largely with the controversial question
the move. Five of the bills, however,
of whether the U. S. space communications system should be owned by private
incorporate the FCC-requested legislation to require manufacturers to
interests or the government.
build only all-channel television reRep. Moulder ticked off these subceivers (See story, page 27).
jects after conferring with Rep. Oren

CHANNEL^

CHup
ANNEnL^/
SAVE

SAVE

I

CHANNEL,)!
i HP
SAVE
channel3.'

CHHELP
ANNEl3f
SAVE

HEU
CHANNEL^!
Champaign campaigns to
WCIA (TV) Champaign, 111.,
claims a potential audience of approximately one million persons and
the FCC can be excused if it thought
999,999 of them had descended on
Washington last week. The viewers
of WCIA, incensed over the commission's announced plan to delete
the station's vhf ch. 3 and replace it
with a uhf channel, flooded the
FCC

with petitions against the proposal. Above are a portion of the 21

retain vhf ch. 3
large boxes used to air freight 523
petitions
the central
"undersigned
ers of ch.from
3 in
Illinoisviewand
western
Each Indiana."
petition bore 15 to 250 signatures. All were addressed to members of Congress in addition to the
FCC.

Unpacking
"strong"
objections tothe plan the
to make
the area
all-uhf are Clara Fairall (c), chief
of the FCC's Mail & Files, Sandra
Parrish (1) and Irene Sawyer.
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pjjr

n£ky

man

came

If this man

horn

looks familiar, it's because

he is.

Steve Allen is looking at a scene from his boyhood.
Soon Chicago will look at Steve and with Steve when
he comes "Home
new series WBKB

Again." That's the name
will initiate this winter.

of the

Another home town boy who will attempt to
recapture his past is Archibald MacLeish,
prize-winning poet, public servant and well-known
educator. From time to time we hope other famous
Chicagoans

will come

"Home

Again."

"Home Again" is warm, full of heart. It's humorous,
with chuckles. It's thoughtful, laced with nostalgia.
It's typical of WBKB's

over-all programming

sprinkled

in that it is different.

That's the sort of television station we run here in Chicago.
It comes naturally to us because of the "Climate of Creativity"
that pervades the studios and offices of Channel 7.
Are your clients taking advantage
"Climate of Creativity"?

of WBKB's

A GOOD
CHICAGO HABIT

WBKB

AGO'S
CHICNNE
CHA
L ^

Q

-/Jv^fi^J^M^^^

^tfiwj^
An Owned-and-Operated Station of the American Broadcasting Company • A Division of American Broadcasting- Paramount Theaters, Inc.

H;irris (D-Ark.), chairman of the full
committee, hefore the 87th Congress
reconvened on Wednesday. But in answer to a question, he indicated additional hearings may he in the offing.
He expressed considerable interest in
network-regulation and licensing bills
introduced in the House early last year.
"I think hearings should be held and
consideration given to the matter," he
said. "I don't see why networks
shouldn't be subject to regulations, as
stations are."
The Senate Communications Subcommittee plans to hold hearings on an
FCC-drafted network-regulation bill
when the commission completes its own
network-programming hearing, beginning on Jan. 24.
FCC
at

to

keep

Calais,

ch.

7

Maine

The FCC last week changed its mind
about its action of April 19, 1961, and
decided to keep ch. 7 at Calais rather
than shift it to Bangor, both Maine.
The vote was 4-3 on each of the
questions involved — whether the channel should be shifted back to Calais and
whether it should be reserved for educational use.
The commission shifted the channel
to Bangor last year because it saw a
need for a third commercial service in
that city. In so doing, it recognized that
Calais was still without any U. S. -originated service, commercial or educational, but assumed a satisfactory solution
to the problem would be found — possibly through the introduction of uhf.
However, difficulties "not previously
apparent" with regard to conversion
were seen when it was found that
"about 90% of the homes in that area"
have vhf-only receivers. This, together
with indications that ch. 7 would receive earliest use if returned to Calais,
led the commission to reconsider.
The FCC emphasized that, although
it is not reserving ch. 7 for educational
use at Calais, it is not deciding against
possible etv operation on that channel.
The agency noted that both commercial and educational interests may apply, and if they do, use of the channel
will be decided in a comparative hearing
in which "the public interest question
. . . may be fully explored."
One application for the facility already has been filed — by Community
Telecasting Service, commercial licensee of WABI-TV Bangor.
Chairman Newton Minow and Commissioner Rosel H. Hyde concurred in
moving ch. 7 back to Calais but voted
for educational reservation: Commissioners John S. Cross and T. A. M.
Craven voted to keep the channel in
Bangor for commercial use. Commissioner Robert E. Lee dissented altogether.
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FCC,

NASA

AGENCIES

ideas

DIFFER

OVER

on

satellites

WHO

President Kennedy told Congress
last week that he would shortly propose legislation to set up a space communications system. He did not amplify these remarks.
It is known that the President's Space
Council, which is headed by Vice President Lyndon B. Johnson, has submitted a draft bill to establish an operating satellite communications system.
No details have yet been released.
Meanwhile, both the FCC and the
National Aeronautics & Space Administration have drafted proposed legislation to implement the system.
The FCC maintains its position that
the operating corporation should be
owned by international common carriers— with additional ownership by domestic carriers to be permitted at the
commission's discretion.
The commission's draft proposes
that there be one representative director from the State Dept., one from
NASA and one from the FCC. None
of these three would have a vote. Each
international carrier investing $500,000
or more would be entitled to two directors, the FCC bill suggests, with
carriers not subscribing entitled to a
single director collectively. The FCC
proposal provides for close supervision
over standards, rates and usage by the
FCC — all as part of an amendment to
the Communications Act.
The NASA bill would establish a
new agency to own and operate the
space system. It provides that the President would be the controlling element
in the corporation, established with a
9 to 1 3 member board. The NASA bill
would limit ownership by one company
to not more than 15% of the authorized common stock, and not more than
25% of the outstanding common stock.
This version would also provide that
NASA shall advise on the establishment of technical standards.
FCC officials feel the NASA version
is too broad and puts the space agency
into areas in which it is not expert
(such as technical requirements for the
space communications system). It has
maintained that ownership at this time
should be limited to international common carriers, since space communications will be a supplement to existing
radio and cable overseas communications (not a new competitive service).
In other space activities:
■ Dr. Harold S. Black, Bell Labs
scientist, said that NASA's rigidized
passive Echo II balloon and AT&T's
Telestar active relay satellite probably
will be put into orbit this spring.
■ Rep. Moulder (D-Mo.) announced
that his communications subcommittee

WILL

vary

OWN,

of the House

RUN,

WATCH

Commerce

Committee

will hold hearings on space communications shortly. Senate Commerce
Committee officials said they will wait
until the President's recommendation is
submitted.
■ Sen. Robert S. Kerr (D-Okla.) introduced aproposal to establish a $500
million corporation to develop and expedite aworld-wide satellite communications system through the efforts of
both government and private enter■ Sen. Hugh Scott (R-Pa.), a member of the Senate Commerce Commitprise.tee, said last week that he believes the
program should be supervised by the
government, but administered by private enterprise. He said he favors the
proposals which call for ownership
of the satellites by international cornman carriers.
■ Rep. Horace Seely-Brown (RConn.) defended the recommendations
of the industry committee against
charges they would lean to monopoly
control of the satellite system in a letter to FCC Chairman Newton N.
Minow.

Superior
to keep

gets
WIOS

STA
on air

So that the only am service in the
Tawas City-East Tawas, Mich., area
might not be discontinued, the FCC
last week granted Superior Broadcasting Co. temporary authority to operate
WIOS, the license of which has been
revoked effective March 20 (Broadcasting, Dec. 25, 1961).
The commission further waived its
rules and placed Superior's application
for permanent
operation
facilities
(1480 kc,
1 kw, D)onat WIOS's
the top
of its processing line.
Superior, to which sale of the station from Roger H. Underhill was pending when the revocation proceeding was
instituted in March 1961, filed the application for permanent authorization,
together with a request for the STA
and rule waiver, after Mr. Underhill
informed the FCC he would close down
the station Jan. 13 (Broadcasting, Jan.
8).
The commission on Dec. 20, 1961,
revoked Mr. Underbill's license for
WIOS because it found him guilty of
misrepresentation, lack of candor and
other violations in connection with the
application of Capitol Broadcasting Co.
for a new am station in East Lansing,
Mich., in which he owned a 35% interest. Mr. Underhill had waived a
hearing on the WIOS
ceeding.

revocation pro-
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t

I

Will

your

promise

advertising's
of

profits

be

kept?

Every investment in advertising is made in the expectation ofa profitable return.
Some expectations are more valid than others, for
there is a great deal that the best advertising agencies
can do to help eliminate profit risk.
They can, for example, develop realistic situations
which will tell you how many prospects are likely to
notice, pay attention to and remember your advertising.
They can tell you how your advertising is likely to
affect people: whether it will leave them hostile or
friendly, indifferent or interested.
They can test products and prices and packages.
Actual market tests they conduct will indicate a
campaign's selling power, perhaps strengthen it.
And in addition, they can develop a great deal of
realistic information about the size, and the profit
potential, of the market position you intend to give
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your product. All this is available to you through
ably directed and skillfully conducted research.
You need not think of this research as a substitution, by any means, for the great men of management and advertising who sense and perceive what
the public is going to want — even before the public
knows what it wants and can tell the researchers the
facts.
You need not think of research as a substitute for
the creative selling idea.
But isn't all the information research can provide
a highly important aid to you in making a well-informed judgment? Can't it be a real help in cutting
down profit risk?
Today— when profit margins are tighter than ever
— you will undoubtedly want to look for the best
over-all agency service, including the best research
you can get.

YOUNG

& RUBICAM,

Advertising
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her resolutions last year, but considered
SPEAKER

MAY

TAKE

He's committed, if Rep. Meader
The conditions under which House
Speaker John W. McCormack CDMass.) has said he will take a stand
on whether radio-tv coverage of House
committee hearings should be authorized may be fulfilled this week.
The first was that he be firmly in
the speaker's chair, which he was as of
last Wednesday; the second was that a
parliamentary inquiry be raised, which
may come this week.
Rep. George Meader (R-Mich.),
who since 1955 has futilely sought reversal of the late Speaker Sam Rayhurn's ban on radio-tv access to hearings, said he plans to raise the issue on
the House floor. He has already discussed the matter informally with the
speaker, and last week was preparing
a brief to suport his position that House
rules do permit committees to decide
for themselves whether to allow camera
and microphone coverage of hearings.
Rep. Meader has a staunch supporter
in Rep. Francis E. Walter (D-Pa.), a
veteran legislator high in the Democratic House hierarchy. Rep. Walter
on several occasions tried to get Speaker Rayburn to lift the ban on radio-tv,
and has discussed it with the new
speaker.
But if Rep. McCormack adopts the
Rayburn interpretation — that since
House rules do not expressly provide
for radio-tv coverage it cannot be allowed— Rep. Meader has a fall-back
position. He will ask the Rules Committee to reverse its decision of a year
ago on a resolution he introduced to

RADIO-TV

STAND

makes promised inquiry
authorize radio and television broadcasts of House hearings.
New

Hope from Rules ■ The committee then voted 8-6 to shelve the
issue (Broadcasting, Feb. 27, 1961).
But that was after Speaker Rayburn
threw his weight against the proposal.
Rep. Meader feels that, with a new
speaker, there is some hope now that
the committee might be willing to permit the question to come up for a
House vote.
Rep. Richard Boiling (D-Mo.), a
member of that committee, said last
week, however, that while telecasts of
House chamber sessions might be in
the public interest, he will oppose any
proposal to broadcast committee hearings. But he acknowledged there is "a
chance" Speaker McCormack may permit radio-tv coverage of committee
sessions. He expressed that view on the
Mark Evans Show on WTTG (TV)
Washington Jan. 7.
Meanwhile, an effort parallel to Rep.
Meader's, but somewhat more cautious,
is being made by another member of
the Michigan delegation, Rep. Martha
W. Griffiths, a Democrat. She has long
favored radio-tv coverage of sessions of
the House as well as of committee
hearings, and has introduced resolutions to allow coverage since 1956.
She said last week she will "sound
out the possibilities" for a change in
the Rayburn ruling in talks she plans
this week with Speaker McCormack
and members of the Rules Committee.
That committee was to have taken up

Rep. Meader's proposal instead when
she failed to appear at the hearing. She
said at the time that she was stranded
in Detroit by lack of transportation,
but there were some suggestions that
she was absent on Speaker Rayburn's
advice.
Examiner

denies

plea

by WREA

for renewal

Hearing Examiner Jay A. Kyle last
week dismissed with prejudice the application of WREA East Palatka, Fla.,
for renewal of license because the applicant failed to publish a notice that
the FCC had set the case for hearing
(Broadcasting, Oct. 23, 1961).
WREA, which has been dark since
last winter, is owned by Peter, Anthony
and Concetta Corrado. The station's
renewal application was set for hearing on questions of unauthorized transfer of control, financial qualifications
and going off the air without authority,
among other issues.
FCC

refuses

Tedescos

to clear

of charges

The FCC last week refused to issue
a declaratory ruling that Tedesco Inc.
and its principals, Nicholas and Victor
Tedesco, have not been engaged in
trafficking in broadcast licenses. Such a
question against Tedesco had been
raised by the commission in setting for
hearing the application of Tedesco to
purchase WMIN St. Paul, Minn.
The Tedescos had asked for such a
ruling by the commission and recon-

NBC's
behind the cameras
for the FCC's
blue shirt day
Radio and television will give exThe details of lighting the dimlypickup
Mr. Larson's
firm
(which isfrom
an independent
producer)
tensive coverage to the FCC netilluminated hearing room will be diswork hearing, scheduled to start Jan.
cussed. The Commission originally
though this firm reportedly has a
NABET contract, too.
directed that only available lighting
24 in Washington, judging by netwould be permitted.
Mr. Larson agreed to step aside to
work and station plans at the weekend.
Last Dec. 12 the Commission
let NBC originate the testimony for
A pooled pickup of the proceedgranted coverage permission to G.
the pool. His firm will take its feed
from the pool. NBC originally had
ings by NBC was approved Jan. 11
Bennett Larson, head of Washingwanted
to take the hearing from the
ton,
D.
C,
Television
&
Program
by the FCC after a flurry of exciteLarson firm because NBC is a party
ment about a union jurisdictional
Service, production firm. The letter
in the proceeding.
from Chairman Newton N. Minow
problem involving the National Assn.
specified that exclusive coverage
of Broadcast Employes & TechniThe FCC hearing was first scheduled to start Jan. 23. The date was
cians. Comr. Robert E. Lee notified
would not be permitted, and that a
changed last week when CBS noted
the network it had been given perpooling arrangement would be necesa space shoot is scheduled that day.
mission to originate the hearing on
sary should others want to particia pooled basis.
Triangle Stations announced Jan.
11 that all stations in the group will
A meeting of those interested in
When NBC went to the Commiscover the hearing. It plans to offer
coverage of the hearing was schedpate. sion with a request to originate the
uled at 10 a.m. today (Jan. 15) at
testimony
by network presidents
hearings the network was referred
along with other significant developthe FCC secretary's office. Technical
to Mr. Larson. At this point, it's
ments. Live highlights will be given
understood, NBC was reminded by
details of the coverage will be disduring the day, with special evening
cussed. Comr. Lee, who has handled
NABET that the network cannot,
excerpts.
this phase, will attend.
under its union's contract, take a
62 (GOVERNMENT)
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sideration of the proposed hearing issues in the WMIN transfer. A hearing
on the $200,000 transfer was ordered
by the FCC on trafficking questions involving both Tedesco Inc. and WMIN
majority owner, William F. Johns
(Broadcasting, July 3, 1961).
WMIN had asked the FCC either to
approve the transfer without a hearing
or to dismiss the application. The commission denied the first request and
Hearing Examiner Jay A. Kyle then dismissed the sale application, with prejudice. Chairman Newton N. Minow
dissented to last week's order refusing
to clear Tedesco Inc. on the grounds all
the licensee's sales and purchases have
been approved by the FCC without
question in the past and that a general
rule is needed rather than singling out
one applicant.

Biloxi

ch.

switched

13
to

grant
WLOX

What the FCC gives, it also may take
away.
And, the FCC last week "took away"
a 1957 grant of ch. 13 Biloxi, Miss., to
Radio Associates Inc. (WVMI Biloxi)
and gave the channel to competing applicant WLOX Biloxi. The action was
taken on a 3-2 vote with two commissioners abstaining.
WVMI lost out on a re-evaluation of
the comparative criteria following a
court remand to determine the terms
and conditions of a loan agreement between Edward Ball and Radio Assoc.
and whether Mr. Ball is a party to the
application. On reconsideration, the
FCC

concluded that Mr. Ball "represents in the fullest sense of operational
control the type of principal who is a
significant factor of great importance
in the comparative assessment of the
applicants."
WLOX, principally owned by Mr.
and Mrs. J. S. Love Jr., emerged from
the new comparison with pronounced
gains in local residence and civic participation, broadcast experience and integration of ownership with management, the commission said. These gains,
the FCC ruled, are not "counterbalanced" by any gain for Radio Assoc.
WVMI-TV was never constructed
and ch. 13 has been used on a temporary basis by WVUE (TV) New Orleans. Favoring WLOX in last week's
decision were Chairman Newton N.
Minow and Commissioners Frederick
W. Ford and T. A. M. Craven. Commissioners Rosel H. Hyde and John S.
Cross dissented while Commissioners
Robert T. Bartley and Robert E. Lee
did not participate because they did
not hear oral argument in the case.
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PORTER

CHARGES

He demands

that FCC

FCC

kill charges

A former chairman of the FCC

last

week charged that agency with program censorship.
Paul A. Porter, Washington communications attorney and 1944-46
chairman of the FCC, raised the question of that agency's interference with
programming in a 23-page legal memorandum defending Carlton Fredericks'
Living Should Be Fun health-diet-nutrition program.
The FCC on Dec. 6, 1961, sent a
letter of inquiry to 50 radio stations
carrying the Fredericks' program raising questions of fairness and the possibility of hidden sponsorship because of
the inter-relations of Mr. Fredericks,
C. F. Productions Inc., Curtis Advertising Co., and Foods Plus Inc. (Broadcasting, Dec. 18, 1961). All are in
New York.

CENSORSHIP
against

Fredericks

at the same New York address. Mr.
Fredericks, Mr. Porter stressed, has no
interest in the advertising agency.
Mr. Fredericks does have a consultancy contract with Foods Plus Inc.,
mail order vitamins, Mr. Porter acknowledged. He receives $200 a week
for this service, which includes permission to use of his name, photograph and other material in merchandising Foods Plus products. He also
turns over to the food company all
mail received from radio, tv and other
public appearances. It is used in connection with the merchandising of
Foods Plus products.
Foods Plus' advertising agency is
Curtis Advertising, Mr. Porter said.
Foods Plus has a standing order with
Curtis Advertising to purchase spot announcements on those stations which

By raising the question of the controversial issues-fairness doctrine, the
commission presumably has prejudged
the issue, Mr. Porter said in his memorandum submitted to the FCC and sent

have just begun carrying Living Should
Be Fun. Other national advertisers

to the radio stations carrying the Fredericks program. This, he averred, is
censorship by indirection. The commission is forbidden to censor programs by Sec. 326 of the Communications Act.

pointed out.
In none of these relationships, Mr.

The program is not a controversial
public issue, Mr. Porter stated; there's
nothing controversial about health and
diet. And, assuming it were, Mr. Porter
said, the program has included guests
who disagree with Mr. Fredericks'
views. In fact, Mr. Porter added, Mr.
Fredericks himself during his programs
has quoted from speakers and publications that hold views at variance with
his.
Nor, Mr. Porter continued, is there
any hanky-panky about sponsorship
identification. Mr. Fredericks is the
sole producer and owner of his radio
program. C. F. Productions Inc.,
which distributes the Living Should
Be Fun program for a 20% commission on gross billings, guarantees a
monthly minimum to Mr. Fredericks
and that's all. There is no other relationship between Mr. Fredericks and
C. F. Productions.
Curtis-C. F. Connection ■ Curtis Advertising Co. is the advertising agency
for C. F. Productions. Curtis, which
receives nothing more than the regular
15% commission from C. F. Productions, is owned by Lawrence R. Curtis
and his wife. Mr. Curtis is 50% owner
of C. F. Productions; the other 50%
of C. F. Productions is owned by Robert Dave Nathan, who is director of
radio-tv for the Curtis Advising Co.
Both Curtis and C. F. Productions are

(Blackberry Julep and Mountain Valley Water) have similar standing orders
with Curtis Advertising, Mr. Porter

Porter stressed, is there any understanding or agreement that money shall be
paid for inclusion of any matter in
the Fredericks' program.
Mr. Porter asked the FCC to advise him quickly that the stations to
which the letter of inquiry had gone
are free to use the Fredericks program
and that the allegations are unfounded.
FCC

has

no authority

to regulate catv-NCTA
The National Community Television
Assn. last week told the FCC that agency has no jurisdiction for control over
community antenna systems and that
a proposal to exercise such regulation
via rules pointed at broadcast licensees
is illegal and unworkable.
The NCTA comments were made in
an opposition to a request by WBOYTV Clarksburg, W. Va., one of the
Friendly Group stations, that the FCC
rein in catv operators by making it
illegal for a tv station to permit its
programs to be carried by a catv system in a market served by a local tv
station which broadcasts the same program (Broadcasting, Dec. 18, 1961).
NCTA said that the FCC already has
ruled it has no authority over cable
companies and that the proposed rule
would be doing by indirection what the
commission has said it cannot do directly. Congress has turned proposed legislation togive the FCC jurisdiction over
catv, the NCTA brief stated.
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A
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color
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NARDA
HEARS
SET MAKERS'
OPTIMISTIC
PREDICTIONS
FOR 1962
Color television prospects brightened
plans a $1.5 million expansion of its
ment, major appliances, including radiotv sets, are offered as discount premiums
current $10 million color tv picture
last week in the eyes of RCA, color's
to
be partially paid for by food store
tube plant to meet an anticipated 250%
biggest investor and promoter.
boost in industry demand this year. The
cash register receipts. He asserted that
RCA's hopes are pinned on two facets
such plans tend to destroy consumer
plant is at Lancaster, Pa. Color tube
of color set expansion: a rise in retailproduction
there
is
at
a
record
rate,
confidence in the quality of the appliing of its sets and in the increased use
D. Y. Smith, vice president and general
ance product offered, and to undermine
of its color tv picture tubes.
Raymond W. Saxon, marketing vice
the
long-range
market potential of the
manager, RCA Electron Tub Div. reports.
He
adds
that
production
has
appliance dealers involved.
president of RCA Sales Corp., said colSam Jenkins, Majestic International
or has become "the favorite rich uncle"
doubled in the last year alone. It's Mr.
Sales Corp., predicted that the next
of tv retailers, and will account for
Smith's contention that RCA wants to
mass volume consumer product in the
be prepared to supply a quantity of
more and more of their profits as time
electronics
field would be the tape regoes on.
"high quality" color picture tubes
should every major tv manufacturer
He told the annual convention of the
corder, emphasizing that the tape recorder for home use is just at its sales
begin marketing a color set.
National Appliance Radio-Tv Dealers
The
expanded
facilities
are
expected
threshold. The tape explosion in busiAssn. in Chicago last Tuesday that
ness and industry clearly indicates the
to
be
operating
by
the
second
half
of
RCA's distributorthis
year.
big
consumer
market potential, he said.
to-dealer color set
Radio-tv
and
appliance dealers should
sales in the three
Mr. Smith's projection is of a $200
million
volume
status
for
color
tv
this
experience
a
sales
spurt of eight to
weeks before
year, or twice the volume of two years
Christmas were
ten % during 1962, according to Richard Snyder, NARDA economist.
101% higher than
From 6 to 10 Million ■ Edward R.
ago.
in the same period
Taylor, executive vice president of the
Continental to build
of 1960, and that
Consumer Products Div. of Motorola
total 1961 sales
1 megawatt transmitter
Inc., told the radiowere up 5 1 % from
tv dealers that the
1960. The last
A $1,250,000 contract to manufacannual sales total
ture and install a 1 -megawatt standard
8
quarter
of
1961,
he
of
6
million
tv
sets
Mr. Saxon
broadcast radio transmitter for the
said, will be known
could be boosted as
United Arab Republic was announced
as "the turning point in color televihigh as 10 million
last
week by Continental Electronics
if dealers would
The sales gains shown by color tv in
sion."
Mfg. Co., subsidiary of Ling-TemcoVought Inc., Dallas.
1961 "show excellent promise of conmerchandising
and
Stop "gimmick"
Thomas B. Moseley, Continental
concentrate o n
tinuing
right
through
1962,"
Mr.
Saxon
said.
sales director, said the transmitter would
building the secondbe delivered to Alexandria, Egypt, withPortables Up ■ He warned the dealset market. He obMr.
Taylor
in 12 months and would be operative
ers that more and more of their profit
served that there
within 18 months.
on black-and-white sets will be coming
are more two-car American families toThe contract closely follows award
from low-margin items, especially portday than two-tv set families, not to menables.
to Continental of two multi-million doltion the multiple radio set market that
lar contracts for vlf military radio transDuring the next five years, he predeveloped only in the past few years.
mitters by the L-T-V subsidiary. One
dicted, tv set sales will average close to
A bright market for setreo fm sets
is a $10.5 million contract to design and
was predicted by J. B. Anger, Zenith
six million receivers a year, but "of
construct a NATO fleet communicathese total sales, lower-priced merchanSales Corp., if dealers will cooperate
tions radio station in England; the other
dise with traditionally lower profit marmore with local fm stations in mutualis to design for the Pacific fleet comgins will continue to increase its share
ly beneficial promotions. He said live
munications an installation similar to
demonstration
is
the
most
effective
sales
of the total black-and-white market."
the $70 million Atlantic fleet radio in
He ventured that low-margin portdevice for stereo. Mr. Anger cited
Cutler, Me., which Continental comables will represent 80% of the blacksponsor support afforded by major
pleted earlier this year.
manufacturers of fm stereo programs in
and-white market in 1966, as compared
many markets.
to 58% now. The dealer's profit outTechnical topics...
look, he said, will be much brighter
The Zenith executive predicted that
if he moves "more aggressively" into
color television, where there are "builtin opportunities for dealers who are
salesmen first, and not simply checkout
counters."
During the last quarter of 1961, Mr.
Saxon said, some distributors reported
their color-set volume was three times
what it was in the same period of 1960.
By the end of 1961, the color inventories of both dealers and distributors were
exhausted in most areas, he reported.
Boost In Demand ■ RCA said it
64

by April 1 there will be 194 fm stations in the country broadcasting stereo
fm programs. By June 1, the total
would be 225 stations on stereo, and by
the end of the year 261 stations, he said.
At the present there are 56 fm stations stereocasting, according to survey
statistics compiled by Zenith.
No Premiums ■ S. R. Herkes of Motorola went on the record strongly
against the "I. D. tape plans" now
mushrooming among food store operators. By the "instant dividend" arrange-

STEP system ■ A Chrono-log STEP
(Sequential Television Equipment Programmer) system has been installed at
WTVR (TV) Richmond, Va. STEP
automatically switches video and audio
during station breaks. The system was
purchased from the Chrono-log Corp.,
Broomall, Pa.
New antenna ■ The Crush Craft Co.,
Manchester, N. H., presents its new
vhf-uhf antenna for fixed station use.
Clover leaf in design, the antenna is
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Bootola

If you've never seen a pair of five-buckle rubber
boots, the flavor of this anecdote may be lost on
you, especially if the only view you've had recently
of 5:30 a.m. is from the hangover side of New
Year's Eve.

This is the way we'd like to leave it— but there's
that Sales Dept. Actually, 1,745 cards and letters
were received from 44 Iowa, seven Illinois and two
Wisconsin counties; one lucky winner was drawn
fair and square every week. The moral of this
story is that the snow gets mighty deep in Eastern
Iowa.

WMT's

intrepid engineers crank up all of our enterprising watts to get the show on the road every
weekday morning at 5:30. Even in Eastern Iowa

WMT

this is early — and pretty far down the time alpha-

CBS Radio for Eastern Iowa

bet (it comes out "C"). We call it the Sunrise
Hour — but in the winter even the sun doesn't
show up. However, the team of Alford, Brady and

Represented by the Katz Agency

Nance, our three-deep college-graduate farm reporting team, is on hand, bleary-eyed and bushyvoiced.

Affiliated with WMT-TV,
Cedar Rapids — Waterloo
K-WMT, Fort Dodge
WEBC,

Duluth

"We must be the only people in Iowa up at
this ridiculous hour," said Alford to Brady one
5:31.
"Glub?" said Brady. "Me too," said Nance.
And that's the way they cooked up a scheme, with
the cooperation of U.S. Royal Tempered Rubber
Boots, known as the U.S. Royal Tempered Rubber Boot Contest. One pair of boots was awarded
every week for eight weeks. Listeners had to write
in (1) swearing they were up; (2) providing their
name, address and boot size; and (3) indicating
the number of buckles they wanted. (Ed. note:
the more buckles, the deeper the negotiable snow.)
You know, we disposed of all eight pairs of boots
— and not a pair went to an engineer.*
#

# #

"But Alford, Brady and Nance jingle
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. I
Center— Four-man medical panel and Dr. Albert
Thielen, moderator, await
signal to begin another
telecast of 'Call the Doctor.' Lower left— Plaque
awarded by profession to
WCPO-TV for development of 'Call the Doctor,'
is held by Doctor Thielen
and by Mort C. Watters,
vice president and manager of the station. Lower
right— Question for panel
discussion is handed to
Dr. Ralph Graves by
member of
Women's
Auxiliary
manning
the
battery of telephones.

One

of the

creative

superior

talent

and

productions
community

continually

building
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represented

stations

new

vision

through

which

leadership

are

into Television

by

B LAI R -TV

GUARDING HEALTH
In keeping with our continual
search for programs that benefit
our entire area, WCPO-TV has
made Doctor.'
a weeklyIt feature
the
fulfills ofa 'Call
vital
community responsibility by
providing basic knowledge on
Health. Those who fear certain
symptoms are encouraged to seek
professional
advice,be soaverted
that seri-if
ous illness may
treated in time. Each program
explores the topic in depth, with
enlightening discussion but no
diagnostic opinion. At WCPOTV we are so pleased with overwhelming public acceptance of
'Call the Doctor' that it has been
increased from 30 minutes to a
full hour.
M. C. Watters
Vice President, WCPO-TV

Profession
to

Ease

Cooperates

Apprehensions

In cooperation with the Academy of Medicine of Cincinnati, WCPO-TV presents
'Call the Doctor' each Sunday from 10 to
11 a m. On camera is a panel of physicians,
different each week, to answer questions on
medical subjects as phoned in by viewers.
Dr. Albert E. Thielen, chairman of the
Academy's public
usually moderator.
for consideration
announced topic

relations committee, is
Viewers call-in questions
in connection with the
of each telecast. Each

week, four doctors' wives answer the phone
calls. As members of the Women's Auxiliary
to the Academy, they are in position to
handle the calls with above-average speed
and understanding.
Dr. Ralph Grace, chairman of the Academy's TV committee, screens each question
before it goes to the panel. He also frequently serves as moderator.
Range of topics is remarkably wide, including Alcoholism, Arthritis, Brain Diseases, Cancer, Dermatology, Obesity and
various types of surgery.
Physicians credit the telecasts with helping dispel any false notions about professional reluctance to share medical knowledge outside the consultation room. And the
mounting mail-and-phone response shows
that the knowledge made available on 'Call
the Doctor' has eliminated needless fears
and apprehensions in thousands of homes.
To Blair-TV, creative public-affairs programming bygreat stations like WCPO-TV
is a constant source of inspiration. We are
proud to serve more than a score of such
stations in national sales.

BLAIR-TV
Televisions^ first exclusive
national representative, serving:
W-TEN - Albany-Schenectady-Troy
WFBG-TV-Altoona-Johnstown
WNBF-TV-Binghamton
WHDH-TV-Boston
WKBW-TV— Buffalo
WCPO-TV -Cincinnati
WEWS- Cleveland
WBNS-TV- Columbus
KTVT— Dallas-Ft. Worth
K0A-TV- Denver
KFRE-TV- Fresno
WNHC-TV-Hartford-New Haven
WJ IM-TV- Lansing
KTTV-Los Angeles
WMCT- Memphis
WDSU-TV-New Orleans
WOW-TV -Omaha
WFIL-TV-Philadelphia
W1IC — Pittsburgh
KGW-TV- Portland
WPRO-TV- Providence
KING-TV -Seattle-Tacoma
KTVI-St. Louis
WFLA-TV -Tampa-St. Petersburg
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omni-directional with horizontal polarization. Its elements are constructed of
lA" 17T6 aluminum rod, polystyrene
insulation and 3A" to IV2" pipe mounting. Contact the company at 621 Hayward St. for additional information.

engineer on the firm's research and development staff in Bridgton, Me. The
new office will service the area from
Washington, D. C, to upper New York
State.
Japanese

Power supply ■ A new dc power supply
capable of remote programming, remote sensing and output current limiting
is now available from Hewlett-Packard
Co., Palo Alto, Calif. Designated
Model 726AR, the rack-mounted power
supply is priced at $545 with delivery in
two weeks.
New office ■ Dielectric Products
neering Co., Raymond, Me., has
lished an application engineering
in Haddonfield, N. J., under the
tion of Richard Fiore, formerly a

Engiestaboffice
direcsenior

color tv sets

Delmonico International, New York,
introduced its Japanese-made color tv
set to the American public on Jan. 8.
The combination radio-phono-tv unit is
priced at $599.95 (Broadcasting, Oct.
30, 1961).
The unit, which was previewed for
trade last year, is making its retail debut at Liberty Music Stores, New York.
Herbert Kabat, Delmonico executive
vice president, said the unit was a
"breakthrough" in color tv set production.

INTERNATIONAL

Thomson
HE URGES

outlines

ASSISTANCE

African

radio-tv

plans

TO

ASIAN, AFRICAN RADIO-TV
nadian audience, however, that after
Roy Thomson, who started with one
1964, when his license runs out and
radio station at Timmins, Ont, 30 years
competitive
tv stations will probably be
ago, is expanding rapidly with radio
permitted, the profits will not be as
and television stations throughout
Africa, he told the Radio and Television Executives Club at Toronto on
Jan. 4. Mr. Thomson and his associates
recently obtained television and radio
station licenses in Kenya, Rhodesia,
Western Nigeria, Gibraltar, Sierra
Leone, and with U. S. interests in the
new republics of Mauretania, Senegal
and Ivory Coast.
Mr. Thomson, who now has 93 newspapers inNorth America, Great Britain,
Africa, the Caribbean area and Australia, is 80% owner of Scottish Television. He recently obtained radio and
television station licenses in Trinidad at
Port-of-Spain and will expand with a
station at Tobago.
He told the Canadian broadcasters
and advertising agency executives that
radio and television are important in
countries emerging into freedom. Populations are largely illiterate and radio
and television can be used not only for
entertainment but also for education,
which is presented in entertaining programs mostly in the English language,
except in the former French African
colonies. He urged Canadians to help
develop the African and Asian areas
with radio and television, to combat
communism and aid the new countries
in their development.
Mr. Thomson is known not only for
his chain of radio-tv stations and newspapers, but also for his remark that his
Scottish television station is the equivalent of a license by the British government to print money. It has been phenomenally successful. He told the Ca-

great as now.
Mr. Thomson thinks North Americans should learn more about Africa
and its people. He said Africans are
able and if given a generation of education can compete with North Americans on any basis. He said radio and
television are expanding rapidly into
many countries where economic features are not the highest. He said he
will soon start a tv station in an Asian

CTV

outlets' troubles

The financial problems of Canada's second television stations in
the eight major markets, and the
financial problems of their cooperatively-owned network, CTV
Television Network, Toronto, were
examined at a meeting of the
station presidents and CTV officials with the Board of Broadcast Governors at Ottawa, Ont.,
on Jan. 10. Of special interest to
the BBG was the stations' problem
in meeting the 55% Canadian
program content requirement
starting April 1 . Some of the stations are having trouble meeting
the 45% content now in effect,
especially in prime evening time.
Because of competition with Canadian and border U. S. stations,
Canada's second major market tv
stations have not had an easy time
in their first year.
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Jamaica

station

grants run afoul of NARBA
are not bound by the NARBA terms.
A touchy international radio situThe United States Senate ratified the
ation has cropped up in the CaribNARBA treaty in the fall of 1960,
bean. Eight radio stations on the
island of Jamaica are operating, or
almost 10 years after it was drafted
have been announced as granted,
in 1951. The NARBA covers agreewith facilities that are considered obments with Canada, Bahamas, Jamaica, Dominican Republic, Haiti
jectionable under the North Ameriand
Cuba.
A separate radio treaty
can Regional Broadcasting Agreewith Mexico was also ratified.
ment. Four of these stations are on
U. S. clear channels.
According to the latest InternationThe matter has been known to the
al Telecommunications list, the Jamaica stations included are as folFCC for the past "several" months,
it's said there. Negotiations have
lows (all are 5 kw non-directional
been in progress between the U. S.
unless otherwise indicated) :
and the United Kingdom about the
550 kc (regional) — NEW Montego Bay.
matter, but the difficulty is that UK
560 kc (regional) — ZQI Kingston (now Radio Jamaica Rediffusion [RJR]).
has not yet ratified the NARBA
treaty.
This means the Jamaicans
580 kc (regional) — NEW Galina (directional

country, but declined to say which because of delicate negotiations now under way.
He expects to have radio and television station licenses soon at Entibe in
Uganda, and Dar-es-Salaam in Tanganyika, where he feels there are the best
opportunities, along with Kenya, in all
Africa. Although there is a political investment risk, he said, he feels sure investment profits would be high.
Gibraltar Station ■ The tv license he
has for Gibraltar will be operated as
economically as possible and also will
cover southern Spain, Tangier and
Morocco, he said. He plans a tv station
in Aden to compete with the radio propaganda from Cairo radio Arabic language stations. He is negotiating to
start radio and television stations in
Ethiopia following the establishment
there by one of his companies of English and native-language daily newspapers.
Insofar as Canadian television is concerned, he felt that the Canadian Board
of Broadcast Governors should change
the Canadian content requirements for
new Canadian tv stations, and should
permit British Commonwealth films to
count as 100% Canadian content instead of 50% as at present. In Great
Britain Canadian imported film tv programs count for 100% British program
content, and British authorities may
change this, which would be harmful
to Canadian program producers now
exporting to Great Britain.
He expects that commercial radio
will come soon in Great Britain, but
will be more costly to operate than in
North America because of restrictions
on the use of records and the high
charges of British musicians' unions for
the rights to use recordings.
Mr. Thomson still has interests in
Canadian radio and tv stations, which
he said are doing well financially, since
68 (INTERNATIONAL)

they are on the Canadian Broadcasting
Corp. network. But he felt that the
BBG had made an error in requiring
high Canadian program content for new
second tv stations in major Canadian
markets.
He pointed out that Canadian viewers cannot be stopped from looking at
U. S. border stations and the high quality programs provided there by networks. He thinks Canadian stations
should have been permitted to develop
an audience with imported shows, instead of being required to use the limited amount of Canadian talent to provide 45% of their program content.
Mr. Thomson explained he has no interests in any of the new tv stations in
Canada's major markets.
Research

firm

for Canadian

formed
marketing

The formation of Market Facts of
Canada Ltd., with headquarters in Toronto and Montreal, has been anfirm.

nounced by W. F. O'Dell, board chairman of the new marketing research

Formed through an exchange of
stock between Associated Marketing
Services Ltd., Toronto, and Market
Facts Inc., a Chicago-based international marketing research company, the
new firm will provide research services
for consumer and industrial markets in
the U. S. and Canada.
John C. Robertson, president of Associated Marketing Services Ltd., is
president of the new company.
Market Facts of Canada is a further
extension of the services of Market
Facts Inc., now being offered to companies throughout most major trade
areas in non-Communist countries
through its international division, Market Facts Roc International.

day and night).
620 kc (regional)— ZQI Spurtree (RJR)700 kc (clear, with WLW Cincinnati as
Class 1-A— ZQI Montego Bay (RJR).
720 kc (clear, with WGN Chicago as Class
1-A)— NEW Kingston.
750 kc (clear, with WSB Atlanta as Class
1-A) — ZQI Galina (directional day and night).
(RJR.)
770 kc (clear, occupied by WABC New
York and K0B Albuquerque)— NEW Spurtree.
Under the NARBA provisions,
Jamaica has priority on 880 kc and
1 180 kc; the former at Kingston, the
latter at Montego Bay. Both should
transmit with 5 kw directional antenna patterns. Both frequencies are
U. S. clears; WCBS New York is
on 880 and WHAM Rochester, N.Y.,
is on 1180 kc.

Sound
from

of coins
the

ships

comes
at sea

A small ship bobbing in the Baltic
Sea four miles off the coast of Denmark
houses a successful commercial radio
operation. The fm transmitter on the
Lucky Star broadcasts on 94 mc and
offers fair field strength to heavily populated Danish areas. Since it is in international waters, the Lucky Star station
doesn't need a government license.
Fm tuners are now standard equipment in a vast majority of Danish radio receivers, and Danmarks Commercielle Radio, operator of the shipboard
station, can maintain high audience figures.
Another unlicensed shipboard station, the Bon Jour, operates from international waters off Sweden. This station uses a 10 kw medium wave transmitter on 606 kc, but hopes to increase
its power to 20 kw shortly.
Both stations report great commercial
success from their watery bases.
Canadian

tv sales rise

Canadian television receiver sales continued to increase in November, as for
each month since August. The Electronics Industries Assn. of Canada reports that in the January-November
period television receiver sales were up
2.5% over the 1960 period to 266,071
units. Canadians are now rapidly replacing original tv receivers with improved models, the EIAC reports.
On Nov. 30, radio set sales were
down

3% compared with 1960. Imported radio sets in the first seven
months of 1961 accounted for 69% of
sales in Canada. Since then the Canadian government has placed import
quotas on radio receivers from Japan.
An increase in fm sales is noted in that
52%

of all radio-phonograph combinations sold now have fm tuners installed.
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What

famous

communicator

said

what?

Here are three little words that say a mouth-

ful—and yet say nothing at all! To continue the paradox, there's a bit of a "twist" to their author's first name.
As for his surname, it's precious and common— reading from left to right! Thoroughly
those three initial letters SGC— then look below to see how smart you are.
On the subject of famous
ever-expanding

communicators,

Washington,

the letters WWDC

confused?

Now tackle

have long spelled radio leadership in the rich,

D. C. 5-county metropolitan area. Leadership in listeners— in programming— in

personalities— in dollars-and-cents results to advertisers. Let us communicate

your sales message.

Radio Washington

BLAIR
GROUP
PLAN

. . . the station that keeps people in mind
Represented

nationally by John Blair & Company

And in growing Jacksonville, Fla., it's WWDC-owned

MEMBER
WMBR
„}U3SU03 S8A|9 80U8|!S„-m!WSp|09 J8A||0
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FANFARE
Radio

Month

announced

slogan
by

NAB

A slogan — Radio, the Sound Citizen
— has been adopted by NAB for observance of National Radio Month
during May. The event will focus on
the individual radio station's contribution to the American way of life
through programming and exercise of
civic responsibility.
John M. Couric, NAB public relations manager, said Scott-Textor Productions, New York, has been retained
to produce a series of musical announcements for station use. The announcements will reflect both the soundness of radio's services as well as "the
good sounds which emanate from radio," he said.
All member stations will be sent a
kit of materials including announcements, speech text, programming-promotion ideas and background material
on the broadcasting industry. Mats and
artwork will be supplied. The musical
jingles will be cleared for broadcast
over a 13-week period starting May 1.

American

editors
Cyanamid

in tv commercial
Co., New

York, held a preview of new women's fashions illustrating the design
versatility of Creslan, Cyanamid's
acrylic
fiber,
for thein nation's
fashion
and trade
editors
New York
on
Jan. 4. The event was filmed for
use on the company-sponsored Eyewitness program last Friday (Jan.
12). Erwin Wasey, Ruthrauff &
Ryan, New York, agency for Cyana-

Drumbeats...
Winter wonderland ■ WLCY

Fashion

mid, supervised the filming of the
fashion show in the Hotel Plaza in
New York, and arranged for editing
the footage for tv commercial use.
Since part of the 200 editors present
at the show were to appear in the
commercial, each editor was paid a
silver dollar for signing a waiver permitting Cyanamid to use the film
sequence in which he or she was
present.

St. Peters-

burg offered a "white" Christmas before the holidays to the listener who
could best tell why he wanted it. The
contest's prize was 20,000 pounds of

snow blown by a mobile snow machine
onto the lawn and house of the winner. From the 1,500 entries received,
the am outlet chose the letter sent in

by Mayor Grover Criswell of St. Petersburg Beach, Fla., who wanted a "white
Christmas" for the children of his
town. And on a bright Saturday, in 80
degree weather, some 600 young residents of the Florida town enjoyed a
winter wonderland.
W0R
RKO

PGW's Colonels of the year
Peters, Griffin, Woodward Inc.,
who opened the firm's new St. Louis
New York, has announced its 1961
office during the year, was named
"Colonel of the Year" honors, which
annually spotlight two of the rep
firm's employes who have "shown
the most growth" during the year.
George B. J. Adkisson of PGW's
Chicago Office received the radio
honor, and Arnold K. Knippensberg,
70

tv "colonel."
On hand for the festivities were:
(1 to r) Bill Tynan, vice president in
charge of tv sales; Col. Knippensberg; John Cory, vice president; Col.
Adkisson, and Art Bagge, midwest
radio vice president.

study ■ National Sales Div. of
General Inc. has released a new

report that shows the extent of popularity claimed by WOR New York
based on figures compiled by The Pulse.
The study looks into audience profile
dividing it into male and female listeners (or "impressions"), including weekdays and "drive" times.
Comments on research ■ Ad agency
media executives responded enthusiastically topublication of "Anatomy of
An Audience," a study by Gonzaga U.
School of Business of the Spokane,
Wash., radio audience. The study,
commissioned by KREM
Spokane,
probed listening habits with emphasis
on radio versus other media as a source
of news.
Penny sense ■ More than 21,000
youngsters in the Spokane area sent in
pennies to station KREM-TV, that city,
during its annual "Pennies for Presents"
campaign. The Christmas drive brought
in $895 this year, all of which was distributed tolocal charitable organizations
to have presents purchased for poor
children.
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FATES
BROADCAST

&

ADVERTISING

FORTUNES

"Our

Crory Corp., New York, announced his
retirement after 30 years with company.
Edwin R. Wentz elected vp, Waldie
& Briggs Adv., Chicago. He has been
with agency for five years, and has been
art director since 1957.
Sue Callaway joins W. D. Lyon Adv.,
Cedar Rapids, Iowa, as manager of

Mr. Clark

Mr. Ryan

Dick Clark and Thomas Ryan elected vps of Cunningham & Walsh Inc.
Mr. Clark is director of marketing,
western region, with headquarters in
C&W's San Francisco office. Mr. Ryan,
who joined C&W last year, is presently
account supervisor of St. Regis account.
He formerly was account executive with
McCann-Erickson, that city.
Alan M. Pottasch, director of marketing services, Pepsi-Cola International, New York, elected vp in charge of
marketing services. Responsibilities include development of all advertising
and sales promotion for company.
Leonard Stein, president, Leonard
Stein Adv., New York, elected president, League of Advertising Agencies,
succeeding Nat Kameny, Kameny
Assoc., that city.
Walter W. Selover, vp, and account
supervisor on Firestone and Gobel
Brewery accounts, Campbell-Ewald,
Detroit, appointed supervisor of United
Motors Service account succeeding
Austin Chaney, resigned. Thomas R.
Chick named general account executive
at agency.
Kenneth C. Ring, executive vp and
manager, Aves, Shaw & Ring, Chicago,
joins Waldie & Briggs, that city, as vp
and account supervisor.
Charles Mottl resigns as vp and account supervisor, Hixson & Jorgensen,
Los Angeles, effective Feb. 1, with future plans to be announced. Reg W.
Twiggs, H&J vp, will supervise account
group formerly handled by Mr. Mottl.
Arthur
C. Mayer
copy chief, Hicks &
Greist, New York,
elected vp of agency.
Mr. Mayer joined
agency as copy supervisor in 1956, and
was appointed to his
present
position in
Mr. Mayer
1959
Earlier he was
associated with Norman, Craig & Kummel and Sullivan, Stauffer, Colwell &
Bayles, both New York.
D. C. (Clem) Sperry, advertising manager, Oklahoma Tire & Supply Co.,
Tulsa, wholly-owned subsidiary of McBROADCASTING, January 15, 196?

live

agency's radio-tv department.
Kerry Sheeran, Ted Bates & Co.,
New York, joins Doyle Dane Bernbach,
that city, as account supervisor.

Mr. Hysen

Murray Hysen, associate research director, Geyer, Morey,
Madden & Ballard,
New York, elected vp.
He joined research
staff in 1955 as project director and advanced to associate

TV

show

WSUN
3rd
the

on
is in

year

its

. . .

reason

. . .

RESULT

S!"

director of department in 1956. Mr. Hysen was group
research supervisor at Grey Adv., that
city, for two years before moving to
GMM&B.

Spencer Greason Jr., assistant to
president, LaFrance Industries, New
York, joins Lennen & Newell, that city,
to handle merchandising responsibilities
on Cluett-Peabody account.
Gene Accas, vp for
programming, Grey
Adv., New York, joins
Leo Burnett Co. in
newly created post as
vp, network relations,
with headquarters in
New York. Before
joining Grey, Mr.
Mr. Accas
Accas had been administrative vpof ABC-TV and vp for
operations, Television Bureau of Advertising, both New York.
Raymond D. Strakosch, Erwin
Wasey, Ruthrauff & Ryan, New York,
joins William Esty Co., that city, as account executive on heating oil division
of Sun Oil Co. account.
Jerry Conway, account executive,
Communications Affiliates Inc., joins
Mickey Garrett Assoc., Los Angeles pr
firm, as account executive on Buick
Motor Div. and director of new business activities.
Ted Howell joins Sanders Adv., Dallas, as account executive on Continental
Trailways account.
Charles H. Forbes, account executive, Maritz Inc., St. Louis sales promotion agency, joins Aubrey, Finley, Marley & Hodgson, Chicago, in similar capacity. Earlier, Mr. Forbes served as
regional account .manager in radio-tv
production department, Gardner Adv.,
St. Louis.

This is how Charlie Cheezem, Realtor,
Builder and Developer of Florida's
leading West Coast Retirement Home
Development feels about WSUN-TV,
Tampa-St. Petersburg, Florida.
"Our 8 salesmen at Ridgewood
Mountain Village make it a
point to learn where our customers come from. Our weekly
half-hour

Community

program on WSUN-TV

Sing
is over

2 years old, and has consistently been one of our best advertising investments."
Ratings vary from survey to survey;
the true yardstick is SALES! Dollar
for dollar by any survey, your best
Tampa - St. Petersburg buy

Natl. Rep: VENARD, RINTOUL & McCONNELL
S.E. Rep: JAMES S. AYERS

vision Services Inc., New
city.

York, ap-

pointed manager of commercial distribution, Sponsors Films Service, that

Richard K. Bellamy appointed pr director, Fuller & Smith & Ross, Cleveland.
Raymond H. Baker, MacLaren Adv.,
Toronto, and Gordon H. Jett, Rumrill
Co., Rochester, N. Y., join copy staff
of Doyle Dane Bernbach, New York.
THE

MEDIA
Milton

HAB

elects

its officers

vp, and Jack Irvine (not present
when photo was taken), vp and general manager, KLEI Kailua, secretary-treasurer. Also in photo (second
from right) is Trent Christman, vp
for radio-tv. Hoist & Male Advertising, Honolulu (McCann-Erickson),
who was guest speaker at the HAB
meeting in Maui, Hawaii.

Edward G. White, president, Capitol
Research Industries, Alexandria, Va.,
joins Henry J. Kaufman & Assoc.,
Washington advertising and pr firm, as
advertising account executive.

joined original Emil Mogul Co. in 1957
and was named pr director year later.

Joseph Dolan joins Hal Stebbins Inc.,
Los Angeles advertising and pr firm,
as account executive on pr staff.

vp, radio-tv department, Allen & Reynolds, Omaha advertising agency, promoted to executive

Ernest S. Lang, product manager,
Ovaltine food products division, The
Wander Co., Chicago, promoted to director of marketing.
Otto Prochazka, creative supervisor,
Benton & Bowles, New York, joins
Young & Rubicam, Los Angeles, as
copy supervisor.
Helen Van Slyke, promotion director, Glamour magazine, joins Norman,
Craig & Kummel, New York, as copy
plans supervisor.

He also heads agency's pr subsidiary,
Publicity Counselors Inc.
Don

B. Amsden,

vp. Mr. Amsden
joined A&R in 1949
as copywriter, and
Mr. Amsden
later served in an administrative capacity in radio-tv department. He became director of that department in 1958, and was elected vp
in March 1960. Prior to joining A&R,
Mr. Amsden was with the advertising
department of Omaha World Herald.
Earlier he served as continuity writer
for KOIL Omaha.
J. H. (Jack) Giroux, advertising and
merchandising manager, Perkins-S.O.S.
Div., General Foods Corp., Chicago,
named marketing manager.

Mr. Eglies

Mr. Poretz

F. Joseph Eglies and Arthur Poretz
elected vps of Mogul Williams & Saylor,
New York. Mr. Eglies, member of account group servicing M. Lowenstein &
Sons (Wamsutta Mills and Pacific Mills
Divs.), joined agency in 1960 after several years as distributor sales manager,
Fieldcrest Mills. Mr. Poretz, who becomes vp in charge of public relations,
72

Fried-

land, general
manager, WICS (TV)

for 1962

Perry W. Carle (r), general manager, KOOD Honolulu, elected 1962
president of Hawaiian Assn. of
Broadcasters, succeeding Cornelius
Keur (second from left), executive
vp and general manager, KAIM-AMFM Honolulu. Others elected:
Richard E. Mawson (1), station
manager, KMVI-AM-TV Wailuku,

D.

James Rieff, former art designer,
Port of New York Authority, joins
Allen, De St. Maurice & Spitz, San
Francisco advertising agency, as art
director. Don Hadley and Judy Noll
join ADS as writers.
Mary Lou Seaman, account executive, Hank Meyer Assoc., Miami Beach,
joins pr department, FitzGerald-Toole
& Co., Providence (R.I.) advertising
and pr firm.
Alfred Kelly, manager, Sponsors'
film storage, Advertising Radio & Tele-

Springfield, WCHU
(TV) Champaign, and
WICD (TV) Danville, all Illinois, elected vp of
TelevisionPlains
Corp., licensee
of above - mentioned
stations. He will continue to serve as
Mr. Friedland

stations' general manager. Mr. Friedland joined Plains in July 1953 as
general manager assigned to establish
WICS, which began operations in September 1953. When WCHU was established in April 1959, and when corporation purchased WICD in August 1960,
he assumed duties of general manager
for new properties. Before joining
Plains, Mr. Friedland was national sales
manager for WBKB (TV) Chicago.
Sheldon Smerling, former executive
vp, National Theatres & Television,
Beverly Hills, elected president, National Telefilm Assoc., New York.
Leonard Davis, who has been serving
as board chairman and president of
NTA, will continue as chairman.
William L. Wright, director of sales,
WIBG Philadelphia, named national radio sales manager for Storer Broadcasting Co., with headquarters in New
York. He succeeds Joseph T. Conway,
who becomes general manager of
WIBG.
George C. Collie
Jr., national sales
manager, TriggVaughn Broadcasting
Co. (KVII-TV Amarillo, KOSA-AM-TV
Odessa, and KRODAM-TV El Paso, all
Mr- Collie
Texas), elected vp,
Southwest States Inc.,
parent company. Mr. Collie, veteran
broadcaster with 12 years tv experience,
has served as group's national sales
manager since August 1958, and will
continue in this capacity. He has served
as merchandising manager, local sales
manager, commercial manager and national sales manager since entering industry with WOAI-TV San Antonio in
November 1949.
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Robert J. Reardon, for eight years
vp and associate copy director, Leo
Burnett Co., Chicago, joins Clinton E.
Frank Inc., that city, as senior vp and
creative director. He succeeds Bowman
Kreer who becomes director of client
services. Other Frank agency appointments: Philip E. Bash, senior vp,
named director of marketing services,
embracing media, research and publicity; Hill Blackett Jr., senior vp, named
director of administration, and M.
Wayde Grinstead, senior vp, named
chairman of plans board.

NBC

elevates

Mr. Ervin

three

executives

Mr. Kenney

r. Russell

Mr. Rukeyser

Sherod Rouser, general manager,
WLOD Pompano Beach, Fla., appointed general manager, KOME Tulsa.
He is succeeded by George Liddy.
Bob Roberts named commercial manager of WLOD. Franklin Broadcasting
Stations: WMIN St. Paul, WEW St.
Louis, WWOM
New Orleans, KOME
Tulsa and WLOD Pompano Beach.

Thomas E. Ervin, vp and genera!
attorney, NBC, New York, elected
to board of directors (Closed Circuit, Jan. 8). Mr. Ervin joined NBC
legal department in March 1948, and
was appointed assistant general attorney in July of that year. He has been
vp and general attorney since March
1953. Merryle S. (Bud) Rukeyser

uary 1958 as staff writer and was
named press editor, news and public
affairs, in January 1959. Alan Baker,
assistant trade news editor, replaces
Mr. Rukeyser as manager, business
and trade publicity. Network earlier
announced election of Peter B. Kenney, former vice president, NBC International, tovice president, NBC,

David Bolton, local
sales manager, WIBG
Philadelphia, promoted to general sales
manager, succeeding
James P. Storer
(Broadcasting, Jan.
8). Mr. Bolton began
his radio career at
Mr. Bolton
WIBG in 1956 as
time salesman. He was appointed local
sales manager in 1959. Previously, Mr.
Bolton served in sales promotion department of Don Bennett Productions.

Jr. appointed director, news information, Washington. He will direct all
publicity activities involving NBC
News' expanded Washington staff,
reporting to Ellis O. Moore, vp,
press and publicity. Mr. Rukeyser
has been manager, business and
trade publicity, since April 1959. He
joined NBC press department in Jan-

Washington (Week's Headliners,
Jan. 8). The NBC Washington vice
presidency has been vacant since mid1958 when the network's veteran
Washington executive, Frank M.
(Scoop) Russell, retired to become
an RCA-NBC consultant. Mr. Russell continues in that capacity in
Washington.

William R. Arnold, advertising staff,

manager, WBZ-TV Boston, named program manager, WJZ-TV Baltimore.
Glen H. Lahman, assistant chief engineer, WJZ-TV, promoted to chief engineer, succeeding Ben Wolfe, who moves
to KPIX (TV) San Francisco, in similar capacity. All are Westinghouse
Broadcasting stations. Mr. Lahman
joined WJZ-TV (then WAAM-TV) in
1948 and became assistant chief engineer in 1950. Mr. Wolfe, formerly with
United Broadcasting Co., Washington,
came to WJZ-TV in 1949.

E. L. Lincoln Jr., formerly with
KDUB Lubbock, named general manager, KTXL San Angelo, both Texas.
Louis Pells, general sales manager,
WEOK-AM-FM Poughkeepsie, N. Y.,
named general manager. Mr. Pells
joined station in 1949 as salesman.
Leavenworth (Bud) Wheeler, chief
engineer and operations manager,
KIVA (TV) Yuma, Ariz., promoted to
general manager, effective Feb. 1. He
succeeds Roger Van Duzer who resigned to accept management of new
tv station, ch. 4, in Reno, Nev.
Terry P. Mason named general manager, KMSO-TV Missoula, Mont.
Arthur M. Tolchin,
executive vp and director, WMGM New
York, until its Jan. 5
transfer to Storer
Broadcasting Co. (At
Deadline, Jan. 8)
appointed assistant to
Mr. Tolchin

Loew's Thepresident,
atres Inc. Mr. Tol-

chin began with Loew's 24 years ago as
time salesman for WHN New York
(later changed to WMGM). He assumed direction of station in 1954.
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Life magazine, New York, joins TimeLife Broadcast Inc., that city, as sales
executive, concentrating on program
sales, including Bob Drew Assoc. 's film
productions and new March of Time
tv series. Mr. Arnold was account executive at WOR-TV and WABC-TV,
both New York, before joining Life in
1954.
Roy V. Whisnand elected to board of
directors of Concert Network Inc., Boston. He is former owner and general
manager of WCOP Boston, and is president of Coupon Jamboree Inc. and
Whizzer Enterprises, both that city.
Concert Network owns WBCN (FM)
Boston; WXCN
(FM) Providence,
R. I.; WHCN (FM) Hartford, and
WNCN (FM) New York.

Dick Taylor, commercial manager,
KFIV, and Fran Abell, program-production manager, KBEE, both Modesto,
join KTUR Turlock, all California, as
manager and program-production director, respectively.
Jerome Bess, executive assistant to
Hathaway Watson, vp

Mrs. Jean Ensign, sales staff, WVIP
Mt. Kisco, N. Y., named manager.
Cal Haworth named general sales
manager, KFRM Kansas City, Mo.
Don Youngkin, farm director, KFRM,
moves to Salina, Kan., to establish new
farm department. Marvin Reese and
Richard Cahill join KFRM as engineer
and sales representative, respectively.
James A. Mudd, manager, WVMC
Mt. Carmel, to WIZZ Streator, both
Illinois, as assistant general manager.
Winthrop P. Baker, assistant program

in charge of broadcasting, RKO General, named division

Mr. Bess

director,
CKLW-AMTV
Windsor-Detroit.
In addition to new
function Mr. Bess will

continue with his corporate duties in
New York. Campbell Ritchie, CKLWAM-TV general manager, will continue
in that capacity reporting to Mr. Bess.
RKO General Stations are WOR-AM-

TV New York; KHJ-AM-TV Los Angeles; WNAC-AM-TV, WRKO (FM)
Boston; WHBQ-AM-TV Memphis;
WHCT (TV) Hartford, Conn.; KFRC
San Francisco; WGMS-AM-FM Bethesda, Md., and CKLW-AM-TV.
Rebert L. Owens, sales manager,
KXGO-TV Fargo, N. D., named national sales manager, North Dakota
Broadcasting Co. (KXGO-AM-FM-TV
Fargo, KXMC [TV] Minot, KXJB-TV
Valley City, KXMB-TV Bismarck, all
North Dakota, and KXAB-TV Aberdeen, S. D.). He succeeds William L
Hurley, resigned. Earlier, Mr. Owens
served for two years as vp and manager, KVOX Moorhead, Minn.
Fred L. Zellner Jr., chief engineer,
WLS Chicago, named director of technical operations, ABC Radio, New
York.
Don Dillion, executive producer,
WBBM-TV Chicago, joins WBKB
(TV), that city, in similar capacity.
Andy Benedict, assistant program
manager, WWRL New York, named
program manager, WRFM (FM), that
city. Hal Kormann named assistant
program manager.
George White, producer-director,
WCPO-TV Cincinnati, joins WPTV
(TV) West Palm Beach as program
director. Stan Doyle, traffic manager,
WPTV, named promotion manager.
Hugh Heller, program director,
KSFO San Francisco, transfers to
KMPC Los Angeles, in similar capacity. Both stations are properties of
Golden West Broadcasters. Al Newsman, assistant program director, KSFO,
promoted to program director.
Mike Weide, account executive, and
Dave Robinson, program manager,
KOMO Seattle, promoted to program
director and special projects director,
respectively.
Tom Dutton, air personality, WHMS
Charleston, W. Va., promoted to program director.
Jerry Healey, air personality, WBBM
Chicago, appointed director of programs, WJJD, that city.
Dick Carson, stage manager, KABCTV Los Angeles, appointed director.
Irv Lichtenstein,
for past year director
of advertising, sales
development, promotion and research, Mutual Broadcasting System, New York, elected vp for programming, WWDC - AMMr. Lichtenstein
FM Washington, effective Feb. 1. Mr. Lichtenstein had
earlier served, for nine years, as publicity and promotion director, WWDC,
74 (FATES & FORTUNES)

WGH
NBC's

Kintner

lauded
Robert

E.

Kintner, president, NBC, will
receive the Veterans of Foreign
Wars
Kintner

Commander -in Chief's Gold
Medal Award
from Robert E.

Hansen, VFW chief, at organization's congressional banquet at
the Sheraton Park Hotel in Washington, Feb. 6. Mr. Hansen said
the award recognizes Mr. Kintner's "many outstanding achievements in the field of news and
public-affairs programming."
before joining ABC Radio Network in
1958 as director of promotion and exploitation. He subsequently served
as general manager, WNTA-AM-FM
Newark, N. J. (now New York), and
as promotion director, National Telefilm Assoc., New York.
Milton R. Hall, operations director,
WJJD Chicago, joins KQV Pittsburgh
in similar capacity .
Pete C. Kouris, operations manager,
WTVP (TV) Decatur, 111., transfers
to KMBC-TV Kansas City as production manager. Both are Metropolitan
Broadcasting stations.
William J. Calvert,
vp in charge of station operations,
WPAT Paterson, N.J.,
has resigned, with future plans to be announced shortly. Mr.
ft^fega/
Calvert,
who joined
, :
station
Mr. „Calvert
, in~.1954,
, servedT
under
Dickens J.
Wright, who resigned last month as
president
(Broadcasting,
Dec. 18,
1961).
Ed Stern, account executive, KEYS
Corpus Christi, Tex., promoted to commercial manager. Gene Goodson, general manager, KOPY Alice, Tex., joins
KEYS as account executive.
Jack C. Brussel, formerly with WJR
Detroit, joins WJBK, that city, as senior
sales representative.
Roy Harnish, announcer-director,
KWWL Waterloo, to KWVY Waverly,
both Iowa, as sales representative and
newsman.
Bill McCain, news director, WQXI
Atlanta, joins KYA San Francisco, in
similar capacity.
Earl Lewis, newsman, WRNB New
Bern, N. C, joins news department,

Newport News, Va.

Ron Myron and Bob Kane join news
department, KIOA Des Moines, Iowa.
Richard T. Van Sice, formerly with
WKBN - AM - FM - TV Youngstown,
Ohio, joins news and special events department, WKST-TV, that city.
Charles E. Hardy, night news editor,
Associated Press, Detroit, joins news
department, WXYZ, that city.
Larry Burrell joins KTTV
Angeles as announcer.

(TV) Los

Sam Hamilton joins WWCO Waterbury, Conn., as air personality. Bob
Rinaldi
and
Brian
Mathews to
WWCO's

announcing staff.

John B. Gonzales joins WKYB
ducah, Ky., as air personality.

Pa-

Raymond F. Henze
Jr., for past ten years
an executive with John
E. Pearson Co., joins
Bernard Howard &
Co., both New York
rep firms, as vp of
company. Mr. Henze,
while at John E. Pearson Co., served as
president, member of board of directors
and manager of New York office. Mr.
Henze's addition is part of expansion
of firm, which has recently opened new
offices in Los Angeles and San Francisco.
Bruce Schneider, account executive,
WIBV Belleville, 111., appointed promotion manager. He will continue his account executive duties.
Carrol Wildman, senior, Northwestern U., begins three-month course in tv
at WBBM-TV Chicago. Mr. Wildman's
appointment is first of four such apprentice-type projects scheduled for
1962. His training program will include
assignments in production, film, operations and public affairs sections.
Lon King, director
of tv promotion and
research, Peters, Griffin, Woodward Inc.,
New York, elected vp.
Mr. King joined PGW
as tv account execuMr. King
tive in San Francisco
office in 1951. He has
been assistant vp in
present post for past six years.
Jeff Davis, continuity director,
WOOD Grand Rapids, Mich., appointed director of public affairs, WOODAM-FM-TV. James Spencer, formerly with WKMH Dearborn, Mich., joins
news department, WOOD-AM-FM-TV,
succeeding Glen Clounts, who was
called into military service.
Dick Johnson, formerly with WTMJBROADCASTING, January 15, 1982

AM-TV Milwaukee, to WISN-TV, that
city, as sportscaster.
Howard Hildreth, announcer, KITO
San Bernardino, to KSDO San Diego,
in similar capacity.

James Krayer appointed producer
for public affairs department of WCAUTV Philadelphia.
Robert F. Cole, engineer-announcer,
WESX Salem, Mass., joins U. S. Air
Force.
Chuck Breece, program manager,
WFBM Indianapolis, begins extended
tour of active duty in U. S. Army.

Joe Hathcock, staff announcer,
WSIX Nashville, named news and promotion director, WKDA, that city.

Don Steele appointed music director, KOIL Omaha.
Dorothy J. Frisk, women's editor,
WJW Cleveland, to WNDU-TV South
Bend, Ind., in similar capacity, succeeding Pat McKenzie.
Harold A. Jellison, formerly with
Alexander Grant & Co., Milwaukee
auditing firm, joins WITI-TV, that city,
as comptroller. He succeeds Bernice
Bucholz, resigned.

New York, in association with writer
Robert J. Flood.
Lew Irwin, Los Angeles newscaster,
and Edward O'Donnell, account executive, KPOL Los Angeles, have formed
Irwin-O'Donnell Productions, to produce documentary tv and theatrical
films. Arthur Claybourne and Dave
Spencer, writers, have been signed to
develop shooting scripts for I-O'D.
EQUIPMENT & ENGINEERING
H. A. Shepard, vp and general manager, Thompson Ramo Wooldridge
Inc., Beverly Hills electronics research
firm, elected president, succeeding Dean
E. Wooldridge, who resigned to devote
full time to scientific and technical
studies and activities. Dr. Wooldridge
will, however, continue to serve company as board member of both TRW
and Space Technology Laboratories, its
Los Angeles subsidiary. Mr. Shepard
joined TRW (formerly Thompson Products Co.) in 1951 as vp and assistant
to general manager. He was elected to
board of directors in 1957. Mr. Shepard became general manager of Thompson Products Div. in 1958, and elected
to his present position in October 1961.
Alfred C. Viebranz,
vp for marketing services, Sylvania Electric
Products Inc., New
York, subsidiary of
General Telephone &
Electronics Corp.,
elected senior vp in

PROGRAMMING
Richard R. Rendely, director of radio-tv, Hicks & Greist, New York, joins
William La Cava Assoc., New York tv
film production company, as vp in
charge of production and sales.
David Kapralik, cordinator, popular artists and repertoire, Columbia
Records, named east coast director,
popular artists and repertoire.
Lelan Rogers, formerly with United
Artists, Top Rank and Carlton Records,
named southern region promotion manager for Epic and Okeh Records.
Ezra R. Baker, manager, Paramount
Pictures' tv commercial subsidiary, resigns to form independent production
company,
Baker-Flood Productions,

£
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In tho Radio-TV Publishing Field only
BROADCASTING qualifies for membership inAudit Bureau of Circulations
and Associated Business Publications
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Mr. Viebranz

charge
of company's
marketing
activities.
He succeeds George C. Connor, also
senior vp, who recently became general manager of Sylvania's newly
formed home and commercial electronics division. Mr. Viebranz joined
Sylvania in 1946 as sales engineer of
electronics division. He became general manager of division in 1950, and
in 1953 was appointed merchandising
manager of Sylvania's photolamp sales
group. In 1954 Mr. Viebranz joined
Young & Rubicam as account and merchandising executive. He rejoined Sylvania in present position in 1960.
George C. Isham, marketing services
manager, Sylvania Electric Products
Inc., New York, appointed picture tube
product manager, electronic tube division, Seneca Falls, N. Y. He joined
Sylvania as sales representative for
lighting division in 1936, and was appointed to his present position in 1956.
Francis C. Healey named general
manager, Mincom Div., newly formed
division, Minnesota Mining & Manufacturing Co., Los Angeles. Mr.
Healey, who was instrumental in early
development of magnetic tape recording in U. S. in mid-1940's, has been in

charge of Mincom's operations since it
was acquired from Bing Crosby Enterprises in 1956.
John L. Porter, manager, cost accounting department, Ampex Corp.,
Redwood City, Calif., appointed finance
manager, Ampex International. He
will also serve as member of AI's executive committee. Paul G. Crader, member of cost accounting staff, named department manager succeeding Mr.
Porter.
Jack

L. Philips, sales manager,

RCA's motion picture film recording
division, joins sales staff, Glen Glenn
Sound Co., Hollywood sound recording
firm.
INTERNATIONAL

to.

George Alsop named radio-tv director, Tandy-Richards Adv. Ltd., Toron-

Stanley Burke, CBC correspondent
at United Nations, New York, named
permanent CBC correspondent in Paris,
France.
Fred Bardeau, senior sales representative, CBC, Toronto, named radio sales
supervisor
at Toronto, CBC's commercial headquarters.
fo
ryourCrenesse,
Pierre
Broadcasttower |French
^Q|||^

requirements

A.,A_-_an
SYSTEMS
A complete tower
erection service
that has these
special advantages:
v/ DEPENDABILITY
v/ RELIABILITY
✓ COMPLETE
ENGINEERING
✓ COAST TO COAST
SERVICE
Be sure to obtain price quotations and engineering assistonce for your complete tower
needs from America's foremost
tower erection service.
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ing System's director in North America,
will return to France early this year.
Jacques Sallebert, former London correspondent ofFrench Broadcasting System, will replace Mr. Crenesse.

Stevens began his career as production
assistant to Jack Webb on Dragnet tv
series and feature films.

lar Science, and from 1915 to 1924
was managing editor of Scientific
A merican.

ALLIED

Joseph A. Pinna, 44, managing editor, Lockport (N.Y.) Union Sun and
Journal, and general manager, WUSJ
Lockport, died of heart attack Jan. 3.

FIELDS

Weldon Tracey, sales representative,
Canadian Broadcasting Corp., Halifax,
N. S., for past three years, appointed
sales representative, CBC radio network, Toronto.

Leo A. Goldberg, CPA, appointed
head of newly created financial management department, Ward J. Jenssen
Inc., Los Angeles marketing and management consultant.

Ian Grant, formerly with McDonald
Research Ltd., market research firm,
Toronto, to editorial staff, Canadian
Broadcaster, that city.

Arent, Fox, Kintner, Plotkin & Kahn,
Washington communications law firm,
moves to Federal Bar Bldg., 1815 H.
St., N.W. Telephone: District 7-8500.
Among partners is Earl W. Kintner,
former chairman, Federal Trade Commission, and Harry M. Plotkin, former
assistant general counsel, Federal Communications Commission.

Lou Tomasi, production manager,
CJSP Leamington, Ont., appointed to
permanent Roman Catholic diocesan
committee for radio-tv for diocese of
London, Ont.

DEATHS

Ralph J. Judge, manager, Standard
Broadcast Sales Ltd., Montreal, forms
his own station rep firm, that city, with
office at 1405 Bishop St.

Ellis Asby Yost, 89, retired attorney,
and former chief examiner of Federal
Radio Commission (forerunner of Federal Communications Commission),
died Jan. 7 in Washington Sanitarium.
After his appointment to Federal Radio
Commission in 1930 by President
Hoover, Mr. Yost conducted hearings
on the franchising of some of the early
radio stations. His decisions helped
formulate current communications law.

GOVERNMENT
Carlisle Bolton-Smith, aide to former White House regulatory agency advisor James Landis, named general consultant to Administrative Conference of
United States. He joined White House
from Senate Judiciary subcommittee
staff, and was recently with Senate subcommittee on administrative procedures.

Austin C. Lescarboura, 70, founder
and former president, Lescarboura
Adv., Ossining, N. Y., died Jan. 8 in
Phelps Memorial Hospital, Tarrytown,
N. Y. From 1912 to 1915, Mr. Lescarboura was editor of Popular Electricity magazine, which became Popu-

George Stevens Jr., motion picture
producer-director, named director, Motion Picture Service, U. S. Information
Agency. He succeeds Turner B. Shelton, now with State Department. Mr.

FOR
STATION

AUTHORIZATIONS,

This department includes data on
new stations, changes in existing stations, ownership changes, hearing cases,
rules & standards
changes, routine

EDWIN

m

.*?
in?

J

76

TORNBERG

COMPANY,

Fred Zieg, 69, radio pioneer, and
former president and owner of WOWO
Fort Wayne, Ind., subsequent to its
sale to Westinghouse Broadcasting Co.
in 1936, died Jan. 9 at his home in
Fort Wayne.
Byron H. Speirs, 55, ABC-TV master control engineer in Chicago, died
of cancer Jan. 8. He began his broadthat city.casting career in 1928 with WMAQ,
Hazel C. Wilson, 53, chief, payroll
section, Federal Communications Commission, died Jan. 5 in Georgetown
Hospital of burns acquired in fire at her
Georgetown apartment New Years Eve.
Miss Wilson, who for past 12 years
served as chief, payroll section, had
been with FCC since 1941. No successor has been named.
Mrs. Marjorie A. Russell, wife of
Washington communications attorney
Percy H. Russell, died Jan. 1 1 of pneumonia at Washington Hospital Center.

RECORD

APPLICATIONS

As compiled by Broadcasting, Jan. 4
through Jan. 10, and based on filings,
authorizations and other actions of the
FCC in that period.

&

THE

John A. Wales, national sales manager, WWJ-TV Detroit, died Dec. 31,
1961, in St. John Hospital, that city.
He joined WWJ sales staff in 1952 and
was appointed WWJ-TV local sales
manager in 1957. Mr. Wales became
national sales manager in 1959.

INC.

Negotiators For The Purchase And Sale Of
Radio And TV Stations
Appraisers • Financial Advisors
New York-60 East 42nd St., New York 17, N. Y. • MU 7-4242
West Coast— 1357 Jewell Ave., Pacific Grove, Calif. • FR 2-7475
Washington-1426 "G" St., N.W., Washington, D.C. • Dl 7-8531

roundup of other commission activity.
For further details of major actions,
see Government section in this issue.
Abbreviations: DA — directional antenna, cp
— construction permit. ERP — effective radiated power, vhf — very high frequency, uhf
— ultra high frequency, ant. — antenna, aur. —
aural, vis. — visual, kw — kilowatts, w — watts,
mc — megacycles. D — day. N — night. LS —
local sunset, mod. — modification, trans. —
transmitter, unl. — unlimited hours, kc — kilocycles. SCA — subsidiary communications authorization. SSA — special service authorization. STA — special temporary authorization.
SH — specified hours. CH — critical hours. * —
educational. Ann. — Announced.
New tv stations
ACTIONS BY FCC
Biloxi, Miss.— WLOX Bcstg. Co. Granted
vhf ch. 13 (210-216 mc); ERP 11.7 kw vis.
Ant. height above average terrain 216 ft.,,
above ground 234 ft. Estimated construction cost $132,000; first year operating cost
$100,000. P.O. address Buena Vista Hotel,
Biloxi. Studio and trans, location Biloxi.
Geographic coordinates 30° 23' 40" N. lat., 88°
53' 38" W. long. Trans. RCA TT-2-AH; antRCA TF-6-AH. Legal counsel Eliot C.
Lovett, Washington, D. C; consulting engineer A. Earl Cullum Jr., Washington. Principals include Mr. and Mrs. J. S. Love Jr.
(each 44.6%) and others. Grantee is licensee
of WLOX Biloxi. Comrs. Hyde and Cross
dissented; Comrs. Bartley and Lee not participating. Action Jan. 10.
Dallas, Tex. — Automated Electronics Inc.
BROADCASTING, January 15, 19S2

Granted uhf ch. 29 (560-566 mc); ERP 11.3
kw vis., 6.41 kw aur. Ant. height above
average terrain 541 ft., above ground 580.5
ft. Estimated construction cost $70,500; first
$150,revenue Dallas.
$125,000; Center,
year P.operating
000.
O. addresscostSouthland
Studio and trans, location Dallas. Geographic coordinates 32° 47' 05" N. lat., 96°
47' 40" W. long. Trans. GE TT-20-A; ant.
RCA TFU-12B. Legal counsel Dow, Lohnes
& Albertson, Washington, D. C; consulting
engineer Electron Corp., Dallas. Principals
include: Sam Y. Dorfman (19.34%), Fort
Worth Capital Corp. (16.58%), Roland S.
Bond Jr., Randolf B. Caldwell, James H.
Bond (each 13.81%), Louis Dorfman, J. H.
Williams, Barron Ulmer Kidd (each. 5.52%)
and others. S. Y. Dorfman and Louis Dorfman are partners in Dorfman Production
Co.: Fort Worth Capital Corp. is small
business investment firm; J. H. Bond is
partner in securities firm; Mr. Kidd is independent oil operator; Mr. Williams is
architectural engineer; R. S. Bond is president of oil firm; Mr. Caldwell is employe
of securities firm. Action Dec. 10.
Existing tv stations
ACTIONS BY FCC
WTVI(TV) (ch. 19) Fort Pierce, Fla.— By
letter, waived Sec. 3.652(a) of rules to permit identification as Fort Pierce-Vero
Beach station. Action Jan. 3.
WJTV(TV) (ch. 12) Jackson, Miss.—
Granted application to move trans, to about
8.7 miles west southwest of present site,
increase ant. height from 700 ft. to 1,630
ft. and change type ant. and equipment;
engineering condition. By letter, denied
petition by New Orleans Tv Corp. and
Coastal Tv Corp., New Orleans, La., to
defer
actioninterference
or conditionresulting
grant tofrom
WJTV's
accepting
any
application petitioners may file specifying
trans, location at less than minimum mileage separation; reminded petitioners that
Doc. 13340 provides, in essence, that applicant proposing trans, site at short spacing has duty of providing equivalent protection to co-channel station. Comr. Lee
abstained from voting. Action Jan. 10.
APPLICATIONS
WBJA-TV Binghamton, N. Y.— Mod. of
cp (which authorized new tv station on
ch. 56) to change frequency from ch. 56
(722-728 mc) to ch. 34 (590-596 mc); change
ERP to 215.14 kw (horiz.) vis., 107.57 kw
(horiz.) aur.; change trans, and studio
location to west side of Ingraham Hill Rd.,
3.2 miles SSW of main Post Office, near
Binghamton; change power rating of transmitters; change type ant. to RCA TFU-24DM-A; make changes in ant. system (electrical beam tilt); change ant. height above
average terrain to 698.45 ft. Requests
waiver of Sec. 3.613(a) of rules. Ann. Jan. 9.
WTVK(TV) Knoxville, Tenn.— Cp to
change frequency from ch. 26 (542-548 mc)
to ch. 8 (180-186 mc); with ERP 122 kw
RMS vis., 61 kw RMS aur.; change type
trans, to GE TT-51-B; type ant. system to
directional; ant. height above average terrain 1,010 ft. Requests STA for ch. 8; submitted in support
and request
for rule ofto WTVK's
show causecomments
in Doc.
14237. Ann. Jan. 8.
New am stations
ACTIONS BY FCC
Boynton Beach, Fla. — Boynton Beach
Bcstg. Inc. Granted 1510 kc, 1 kw D. P. O.
address c/o Edgar J. Sperry, box 4095,
South Daytona, Fla. Estimated construction
cost $16,155; first year operating cost $25,000; revenue $33,000. Principals: Robert R.
Andrews, Wade R. Sperry, Edgar J. Sperry
(each 30%), Josephine T. Sperry (10%). Mr.
Andrews is employe of WLOF Orlando.
Fla.; Wade Sperry and Edgar Sperry own
one-third each of home and auto supplies
store; Edgar Sperry owns bedspread and
rug manufacturing business; Josephine
Sperry and Edgar Sperry have owned 50%
each of WROD Daytona Beach, Fla. Action
Jan. 3.
Hazlehurst, Ga. — Jeff Davis Bcstrs. Inc.
Granted 920 kc, 500 w D. P. O. address
c/o F. K. Graham, box 454, Vidalia, Ga.
Estimated construction cost $21,162; first
year operating cost $32,470; revenue $35,500.
Principals: Lawton R. Ursrey (42.5%), M.
F. Brice (17.5%), F. K. Graham, Richard C.
James Jr., Collins Corp. of Georgia (each
12.5%, Collins Corp. stock voted by Mr.
Graham); J. Alva Wooten (2.5%). Collins
Corp. of Georgia is manufacturing firm, is
licensee
of WBBT
Lyons,Mr.and Graham
WBSG Blackshear, both
Georgia;
owns
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53. 7% of Collins Corp.; Mr. Brice own 50%
of WVOP Vidalia, Ga„ and 2.6% of Collins
Corp.; Mr. James is manager of wholesale
grocery business and owns 30.7% of Collins
Corp.; Mr. Ursrey owns farm and is member of Georgia Dept. of Commerce; Mr.
Wooten owns 50% of insurance agency
and is civil engineer. Action Jan. 3.
Pratt, Kan. — Wilmer Huffman. Granted
1290 kc, 5 kw-D, 500 w-N. P. O. address Box
486, Pratt. Estimated construction cost $61,766. first year operating cost $60,000, revenue
$68,000. Mr. Huffman, sole owner, is C.P.A.
Comrs. Lee and Cross dissented; Comr.
Bart!ey abstained from voting. Action Jan.
3.
Jackson, Mich. — Tv Corp. of Michigan
Inc. Granted 1510 kc, 5 kw, DA, D. P. O.
address 234 W. Michigan Ave., Jackson.
Estimated construction cost $57,258; first,
year operating cost $144,000; revenue $160,000. Principals: Edward E. Wilson (60%),
Lansing Bcstg. Co. (40%). Mr. Wilson owns
60% of WILX-TV Jackson, 25% of Acadian
Tv Corp., Lafayette, La., tv applicant; 35%
of WPON Pontiac, Mich.; Lansing Bcstg.
Co. is licensee of WILS Lansing and owns
55% of WPON. Action Jan. 3.
Shelton, Wash. — ABT Inc. Granted 1280
kc, 1 kw D. P. O. address 3206 South Lome,
Olympia, Wash. Estimated construction cost
$12,156. first year operating cost $24,000,
revenue $33,000. Principals: Bruce E. Jorgenson, Allen D. Lamb, and Thomas C.
Townsend (each one-third). Principals are
all in insurance; Mr. Lamb is employe of
KXRO Aberdeen, Wash. Action Jan. 3.
ACTION BY BROADCAST BUREAU
Honolulu, Hawaii — John Hutton Corp.
Granted 1500 kc; 1 kw unl. P. O. address
c/o John H. Weiser Jr., 1510 Bertram St.,
Honolulu 16. Estimated construction cost
$19,766; first year operating cost $30,000;
revenue $40,000. John Hutton Weiser, sole
owner, is vice president and stockholder of
Erwin Wasey, Ruthrauff & Ryan, Los
Angeles advertising agency. Action Dec. 27.
APPLICATIONS
Corydon, Ind. — Harrison Radio Inc. 1550
kc, 250 w D. P. O. address c/o Mary R.
Arms, Box 146, Salem, Ind. Estimated construction cost $17,000; first year operating
cost $30,000; revenue $42,000. Principals:
Sam B. Holmes, Mary R. Arms (each
41.86%), Paul Dean Ford (13.95%), Arthur
D. Mitchell (2.33%). Mr. Holmes is parts
department manager of automobile firm:
Mr. Mitchell is agriculture agent with Purdue U.; Mrs. Arms is housewife; Mr. Ford
owns broadcast consulting engineering
firm, is applicant for new am station in
Casey, 111., and has minority interests in
several other am applications. Ann. Jan. 8.
Estherville, Iowa— Mitchell Bcstg. Co. 1340
kc; 250 w unl. P. O. address Box 67, Grinnell, Iowa. Estimated construction cost
$31,657; first year operating cost $48,000;
revenue $60,000. Applicant is licensee of
KGRN Grinnell and KNIA Knoxville, both
Iowa. Application requests facilities presently held by KLIL Estherville, whose license
expires Feb. 1. Ann. Jan. 8.
Westwego, La. — Jefferson Radio Co. 1540
kc; 500 w D. P. O. address 359 Sala Ave.,
Westwego.
Estimated
construction cost

$19,642; first year operating cost $25,000;
revenue $35,000. Abraham Rosenstock, sole
owner, owns 50% of truck rentals business
and has real estate interests. Ann. Jan. 10.
Waldorf, Md.— Dorlen Bcstrs. Inc. 1560
kc; 1 kw, D, DA. P. O. address c/o Henry
H. Lenaway, Box 401, Waldorf. Estimated
construction cost $18,429; first year operating cost $50,000; revenue $70,000. Principals:
Edward H. Lenaway, John R. Dorsey (each
50%). Dorlen Bcstrs. Inc. is licensee of
WSMD(FM) Waldorf. Ann. Jan. 8.
Tawas City-East Tawas, Mich. — Superior
Bcstg. Co. 1480 kc; 1 kw D. P. O. address
box 215, Bay City, Mich. Applicant purposes to use facilities of WIOS Tawas CityEast Tawas, license of which has been
revoked, and requests waiver of Sec. 1.354
of rules for immediate processing and temporary operating authority under Sec. 309
(f) of communications Act. Majority stockholder of applicant (initially more than
51%) is Superior Corp., investment firm,
having more than 20 stockholders, each approximately 4.1%. Simon Fisher, president,
is president, director and stockholder of
machine tool manufacturing firm. Ann. Jan.
9.
Cambridge, Minn.— Harry Newbv. 1300
kc; 5 kw D. P. O. address 807 Ninth St.,
Cloquet, Minn. Estimated construction cost
$46,677; first year operating cost $35 000:
revenue $40,000. Mr. Newby, sole owner, is
80% owner
of WKLK Cloquet, Minn. Ann.
Jan.
4.
Sakopee, Minn.— Sakopee Bcstg. Co. 1530
kc; 1 kw D. P. O. address 505 Pioneer
Bldg., St. Paul 1, Minn. Estimated construction cost $42,019; first year operating
cost $36,000; revenue $50,000. Principals:
Alfred R. Sundberg, James J. Delmont, Edward M. Smith (each one-third). Mr. Sundberg is attorney; Mr. Smith is vice president and treasurer of commercial real
estate development firm and president of
coal and coke wholesale firm; Mr. Delmont
is employe
of WMIN St. Paul, Minn. Ann.
Jan.
4.
Pilot Mountain. N. C— Ressie M. Shelton.
1530 kw: 1 kw-D. 250 w-CH. P. O. address
Route #1, King, N. C. Estimated construction cost $18,279; first year operating cost
$28,000; revenue $30,000. Mrs. Shelton, sole
owner, has interest in WMYN Mayodan,
N. C. Ann. Jan. 4.
Existing am stations
ACTIONS BY FCC
WETO Gadsden, Ala.— Granted extension
of time to Feb. 15 to remain silent in view
of strike of IBEW technicians now in progress against station. Action Jan. 10.
KXRJ Russellville, Ark.— Granted increased daytime power on 1490 kc from
250 w to 1 kw, continued nighttime operation with 250 w; remote control permitted;
engineering conditions and without prejudice to any action commission may deem
necessary in connection with its consideration of noncompliance by KXRJ with Sees.
3.40(b) (3) (iv) and 3.47(b) of rules and noncompliance by its other station, KWCB
Searcy, Ark., with Sec. 3.47(b) of rules.
Action Jan. 10.
WTCJ Tell City, Ind. — Granted increased
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daytime power on 1230 kc from 250 w to2501
kw, continued nighttime operation with
w; engineering conditions. Action Jan. 3
WFKY Frankfort, Ky — Granted increased
daytime power on 1490 kc from 250 wwithto
1 kw, continued nighttime operation
. Action Jan.
250
3. w; engineering conditions
WKAY Glasgow, Ky.— Granted increased
daytime power on 1490 kc from 250 w to
1 kw, continued nighttime operation with
3.250 w; engineering conditions. Action Jan.
WPKE Pikeville, Ky. — Granted increased
davtime power on 1240 kc from 250 W
to' 1 250
kw, w;
continued
nighttime
operation
with
engineering
conditions
and
without prejudice to any action commission
may deem necessary as result of final consideration of pending
application
for Ky.
renewal of license
of WMOR
Morehead,
Action Jan. 3.
WTVB Coldwater, Mich. — Granted increased nighttime power from 500 w to 1
kw, continued operation on 1590 kc, 5 kwLS, DA-N; engineering conditions. Action
Jan. 10.
KRSY Roswell, N. M. — Granted increased
daytime power on 1230 kc from 250 w to
1 kw, continued nighttime operation with
250 w; engineering conditions. Action Jan.
10.
KVAS Astoria, Ore. — Granted increased
daytime power on 1230 kc from 250 w to 1
kw, continued nighttime operation with
250 w; engineering conditions. Action Jan.
3.
KBKR Baker, Ore. — Granted increased
daytime power on 1490 kc from 250 w to 1
kw, continued nighttime operation with
250 w; remote control permitted; engineering conditions. Action Jan. 3.
WPRA Mayaguez, P. R. — Granted change
of operation on 990 kc, unl., from 10 kw,
DA-1, to 1 kw. Action Jan. 3.
WLAR Athens, Tenn. — Granted increased
daytime power on 1450 kc from 250 w to
1 kw, continued nighttime operation with
250 w; engineering conditions. Action Jan.
3.
WMOC Chattanooga, Tenn. — Granted increased daytime power on 1450 kc from 250
w to 1 kw, continued nighttime operation
with 250 w; engineering conditions. Action
Jan. 3.
APPLICATIONS
WLSM Louisville, Miss. — Cp to increase
power from 1 kw to 5 kw and install new
trans. Ann. Jan. 8.
WLFH Little Falls, N. Y. — Cp to increase
daytime power from 250 w to 1 kw and
install new trans. Ann. Jan. 8.
WSMA Massena, N. Y. — Mod. of license
to change hours of operation from unl. to
SH: Mon.-Sat. 6 a.m. -9:05 p.m.; Sun. 6 a.m.10 p.m. Ann. Jan. 8.
WFRA Franklin, Pa. — Cp to change hours
of operation from D to unl., using power
of 250 w, 1 kw-LS, and change frequency
from 1430 kc to 1450 kc. Ann. Jan. 5.
WHMS Charleston, W. Va. — Cp to increase
daytime power from 250 w to 1 kw and
install new trans. Ann. Jan. 8.
New fm stations
ACTIONS BY FCC
Palm Springs, Calif. — George E. Cameron
Jr. Granted 104.7 mc, 14.5 kw. Ant. height
above average terrain minus 1147 ft. P. O.
address c/o Norman W. Lofthus, 174 N.
Palm Canyon Dr., Palm Springs. Estimated
construction cost $19,945, first year operation
cost $34,000, revenue $36,000. Fm station
will duplicate KDES Palm Springs. Action
Jan. 3.
Greenfield, Ind. — John C. Byrne. Granted
99.5 mc; 18 kw. Ant. height above average
terrain 240 ft. P. O. address c/o Fred H.
Austin, 408 N. Hambden St., Chardon, Ohio.
Estimated construction cost $18,600; first
year operating cost $15,000; revenue $10,000. John C. Byrne, sole owner, has had
interest in WAIV-FM Indianapolis, Ind.,
and owns 98% of pharmacy. Action Jan. 3.
Waterloo, Iowa — KXEL Bcstg. Inc.
Granted 105.7 mc; 3.3 kw. Ant. height
above average terrain 200 ft. P. O. address c/o Cy N. Bahakel, Highway 281 East,
Waterloo. Estimated construction cost $10,115.50 first year operating cost $10,000;
revenue $15,000. Permittee is owner of
KXEL Waterloo. Action Jan. 3.
Trenton, N. J.-WBUD Inc. Granted 101.5
mc; 20 kw. Ant. height above average
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terrainton.132Estimated
ft. P. construction
O. address Boxcost158,$20,050;
Trenfirst year operating cost $3,000; revenue
none in addition to am operation. Principals: Richard M. Hardin (48.9%), Verna
S. Hardin (50.8%). WBUD Inc. is licensee
of WBUD
Trenton. Action Jan. 10.
Mt. Kisco, N. Y. — Suburban Bcstg. Inc.
Granted 106.3 mc; 300 w. Ant. height above
average terrain 450 ft. P. O. address 440
Lexington struction
Ave.,
Mt. Kisco.
concost $32,189;
first Estimated
year operating
cost not in excess of $10,000; revenue not
less than $10,000. Suburban Bcstg. Inc. is
licensee of WVIP Mt. Kisco and is 50%
owner3. of fm cp in Newark, N. J. Action
Jan.
Riverhead, N. Y. — Patchogue Bcstg. Inc.
Granted 103.9 mc; 170 w. Ant. height above
average terrain 115 ft. P. O. address box
651, Patchogue, N. Y. Estimated construction cost $4,535; first year operating cost
$25,000; revenue $30,000. Patchogue Bcstg.
Inc. is licensee of WPAC Patchogue and
permittee of WAPC Riverhead, both New
York. Action Jan. 3.
Eugene, Ore. — Milan Corp. Granted 94.5
mc; 3.4
abovec/oaverage
rain 767kw.
ft. Ant.
P. O.height
address
Sidney terG.
Smith, 737 E. 16th St., Eugene. Estimated
construction cost $11,611; first year operating cost $8,390; revenue $10,000. Principals:
John R. Riedinger (55%), Sidney G. Smith
(44%). Mr. Riedinger is employe of engineering and surveying firm; Mr. Smith is
vp of applicant corp. and has been announcer for KFMY Eugene. Action Jan. 3.
ACTIONS BY BROADCAST BUREAU
Williamston, N. C. — East Carolina Bcstg.
Co. Granted 103.7 mc; 3 kw. Ant. height
average terrain 200 ft. P. O. address box
590, Williamston. Estimated construction
cost $10,070; first year operating cost $5,000;
revenue $6,000. Principals: W. H. Farrior
Jr., Charles M. Gaylord (each 50%). East
Carolina Bcstg. Co. is licensee of WIAM
Williamston. Action Jan. 4.
APPLICATIONS
♦Lafayette, La.— U.S.L. Student Corp. 88.3
mc; 28.5 w. Ant. height above average
terrain 100 ft. P. O. address Student Council Room, Corona Hall, U. of Southwestern
Louisiana, Lafayette. Estimated construction cost $3,200; first year operating cost
$2,000. Ann. Jan. 10.
McKenzie, Tenn. — McKenzie Bcstg. Co.
106.9 mc; 2.8 kw. Ant. height above average terrain 165 ft. P. O. address 421 Paris
St., McKenzie. Estimated construction cost
$15,200; first year operating cost $12,000;
revenue $6,000. Principals: Michael R. Freeland, Flora Ellen Freeland (each 50%). Mr.
Freeland owns WFWL Camden, Tenn.; Mrs.
Freeland
Ann. Jan. is5. secretary-treasurer of WFWL.
Existing fm stations
ACTION BY FCC
WOCB-FM West Yarmouth, Mass. —
Granted change of operation from Class A
fm station on 94.3 mc to Class B on 94.9
mc; ERP from 1 kw to 3.1 kw, and ant.
height from 155 ft. to 190 ft.; engineering
condition. Action Jan. 10.
Ownership changes
ACTIONS BY FCC
KBIF, KBIF Inc., Fresno, Calif.— Granted
(1) renewal of license and (2) transfer of
control from Ethan Bernstein and John
Poole Bcstg. Inc. to Pattco Inc. (Norwood
J. and Gloria Dawn Patterson); consideration $86,000 and $8,500 for agreement to act
as consultant and not compete in radio
broadcasting for three years within 50 miles
of Fresno; also to buy trans, site from
John Poole Radio Properties for $60,000.
Pattersons are 66.7% owners of KSAN San
Francisco and Mr. Patterson owns KICUTV Visalia.
KOLR, Sterling Bcstg. Corp., Sterling,
Colo. — Granted transfer of control from
Eugene H. and D. L. Dodds, Raymond
Hollingsworth and John Gazdick to Robert
D., Bessie M., Kermit G. and Deloris M.
Kath; consideration $11,100 for 81% interest.
Kermit G. Kath, present 19% owner, owns
KGOS Torrington, Wyo. Action Jan. 3.
WRKT Mel Wheeler, Cocoa Beach, Fla. —
Granted assignment of licenses to C. Sweet
Smith Jr.; consideration $132,942 and agreement not to engage in ownership, operation or management of broadcast station
for three years within 50 miles of Cocoa.
Action Jan. 3.

WKTG, Thomas County Bcstg. Co.,
Thomasville, Ga. — Granted assignment of
licenses and cp from Boiling Branham and
Eunice M. Martin to latter, d/b under same
name; consideration $90,543 for Mr. Branham's 52% interest. Action Jan. 3.
KBAR, KBIO Inc., Burley, Idaho— Granted
assignment of license to Mini-Cassia Bcstg.
Inc. (Dean S. Lesher family); consideration $125,000 and agreement not to compete
in radio in Cassia and Minidoka Counties
for five years. Action Jan. 3.
KLIB, The Plains Enterprise Inc., Liberal,
Kan. — Granted transfer of control from
David tionBowman
to John B. Gray; considera$45,000.
WDGO(FM), The Douglas G. Oviatt &
Son Inc., Cleveland, Ohio — Granted assignment of license to Janssen Bcstg. Co.
(owned 37.04% by Richard Janssen, 37.04%
by Marc A. Wyse and 25.92% by Douglas
G. Oviatt
Jr.); consideration $60,000. Action
Jan.
3.
KGAS, Carthage Bcstg. Co., Carthage,
Tex. — Granted assignment of license to
Wells Bcstg. Co. (Jeff Austin, president);
consideration $60,000. Action Jan. 3.
KJSB(FM), Joel S. Kaufmann, Houston,
Tex. — Granted assignment of cp to Independent Music Bcstrs Inc. (WDBN-FM
Barberton, Ohio); consideration $1,500.
Comr. Bartley dissented. Action Jan. 3.
KOTO(FM), Arthur Siegal, Seattle, Wash.
— Granted assignment of cp to L. N. Ostrander and G. A. Wilson, d/b as Eastside
Bcstg. Co.; consideration $600. Messrs.
Ostrander and Wilson own KNBX Kirkland, KBLE(FM) Bellingham, and have interest in KARI Blaine, all Washintgon.
Comr. Bartley dissented. Action Jan. 3.
KTIX, KTIX Inc., Seattle, Wash.— Granted
assignment of cp and license to Chem-Air
Inc. (KETO-FM Seattle, KPAM, KPFM
[FM] Portland, Ore.); consideration $260,000. William E. Boeing Jr., 100% owner of
assignee, and his mother own 80% of KIDO
Boise, Idaho. Comr. Bartley abstained from
voting. Action Jan. 10.
APPLICATIONS
KOBY Tucson, Ariz. — Seeks relinquishment of negative control of Grabet Inc.
Radio Enterprises by Betty Ann Pettit and
Richard D. Grand (50% each) through
sale
of 500-share
option
from W. H.of Hansen
to Fred
Vance for
consideration
$7,500,
so that upon consummation Miss Pettit,
Mr. Grand and Mr. Vance will each own
one-third of outstanding shares. Mr. Vance
is
station
of KVOA(TV) Tucson.
Ann.
Jan. manager
4.
WOWI New Albany, Ind. — Seeks transfer
of all stock in Kentuckiana Bcstg. Inc.
from
Morris
Brown,
Orville
Brown and
J. William
Frentz
to Allen
H. Embury(37%),
Russel Wittberger, Elton Kocian (each
29%), Ted Wedemeyer Jr. (5%); consideration $210,000. Mr. Embury has been vice
president and general manager of WTYM
East Longmeadow. Mass.; Mr. Kocian is
vice president of advertising agency in
Milwaukee; Mr. Wittberger is salesman
for WEMP Milwaukee; Mr. Wedemeyer is
attorney. Ann. Jan. 5.
WMTL Leitchfield, Ky. — Seeks transfer
of
of stock
Rough River
Bcstg.to
Co. 54.2%
from James
W. in
Shacklette,
deceased,
Jimmie L. Shacklette as administrator of
Mr. Shacklette's
estate;
consideration involved.
Ann. no
Jan.financial
10.
WCMA Corinth, Miss. — Seeks transfer of
62.5% of stock in Corinth Bcstg. Inc. from
Aaron tional
B. BankRobinson,
deceased,
to TheTenn.,
Naof Commerce
of Jackson,
as trusteeconsideration
under Mr. Robinson's
will;Jan.
no
financial
involved. Ann.
9.
KGEZ Kalispell, Mont.— Seeks assignment of license from KGEZ Inc. to Skyline
Bcstrs. Inc., which owns all stock of asAnn. Jan.signor; 8.no financial consideration involved.
KCHS Truth or Consequences, N. M. —
Seeks assignment of license from Dean W.
Manley and William D. Hafer, d/b as Quality Bcstg. siderCo.,
William
D. Hafer;
con-8.
ation to Mr. toManley
$6,876.
Ann. Jan.
WNCA Siler City, N. C. — Seeks assignment of license from Chatham Bcstg. Co.
to David P. Welborne and Clyde R. Fry
(each
50%),
d/bconsideration
as Chatham $80,000.
Bcstg. Inc.
of
Siler
City;
Mr.
Welborne has been manager of WKIX
is partner in acMr. Fry
Raleigh, N.
countingC;
firm. Ann.
Jan. 10.
KQDI Bismarck, N. D.— Seeks assignment
of license from Dakota Musicasters to
Weldon T. Heard and Betty S. Heard as
BROADCASTING, January 15, 1962

joint venturers; consideration $70,000. Dr.
Heard owns veterinary clinic; Mrs. Heard
is housewife. Ann. Jan. 8.
WZIP-AM-FM Cincinnati, Ohio — Seeks
transfer of all stock in Greater Cincinnati
Radio Inc. from Carl H. Lindner, Robert
D. Lindner and Richard E. Lindner to The
News-Sun Bcstg. Co.; consideration $168,000. Transferee is licensee of WKRS Waukegan. 111. Principals include F. Ward Just
(43.58%), William L. Just (35.02%), Mary
Just Anderson (8.95%) and others. Ann.
Jan. 5.
WDXN Clarksville, Tenn. — Seeks transfer
of 67.33% of stock in Clarksville Bcstg. Co.
from Aaron B. Robinson, deceased, to The
National Bank of Commerce of Jackson,
Tenn.,
as trustee
under Mr. Robinson's
will;
no
financial
consideration
involved. Ann.
Jan. 9.
WDXI-AM-TV Jackson, Tenn. — Seeks
transfer of 62.33% of stock in Dixie Bcstg.
Co. from Aaron B. Robinson, deceased, to
The National Bank of Commerce of Jackson
as
trusteeconsideration
under Mr. Robinson's
will;Jan.
no
financial
involved. Ann.
9.
WDXE Lawrenceburg, Tenn. — Seeks transfer of 75% of stock in Lawrenceburg Bcstg.
Co. from Aaron B. Robinson, deceased, to
The National Bank of Commerce of Jackson,
Tenn.,
trustee consideration
under Mr. Robinson's
will; noas financial
involved.
Ann. Jan. 9.
WTPR Paris, Tenn.— Seeks transfer of
62.72% of stock in Paris Bcstg. Co. from
Aaron B. Robinson, deceased, to The National Bank of Commerce of Jackson,
Tenn.,
trustee consideration
under Mr. Robinson's
will; noasfinancial
involved.
Ann. Jan. 9.
WENK Union City, Tenn. — Seeks transfer
of 70% of stock in Union City Bcstg. Inc.
from Aaron B. Robinson, deceased, to The
National Bank of Commerce of Jackson,
Tenn.,
as trustee
under Mr. Robinson's
will;
no
financial
consideration
involved. Ann.
Jan. 9.
KTXJ Jasper, Tex.— Seeks assignment of
license from Frank J. Carpentier and William Glen Dodson, d/b as Jasper Bcstg.
Service, to J. C. Howard, d/b under same
name; consideration $10 plus assumption
of $30,000 in liabilities. Mr. Howard is
present 37.5% partner in KTXJ and owns
50% of garage. Ann. Jan. 10.
KIMA-AM-TV Yakima; KEPR-AM-TV
Pasco; KBAS-TV Ephrata, all Washington;
KLEW-TV Lewiston, Idaho — Seeks transfer
of all stock in Cascade Bcstg. Co. from
A. W. Talbot (71%) and Ralph Sundquist
(9%) to Thomas C. Bostic, d/b as Haltom
Corp.; consideration $900,000. Mr. Bostic is
executive vice president of licensee and is
former 207o stockholder. Ann. Jan. 5.
Hearing cases
FINAL DECISIONS
■ Commission adopted decision in Biloxi,
(1)'
tv proceeding
channel
Miss.,
sets aside
Aug.13 6,
1957, grant which
to Radio
Assocs. Inc. for cp for new tv station
(WVMI-TV)
to operate
that channel,
(2) denies Radio Assoc. onapplicatio
and
(3) grants competing application of n,
WLOX
Bcstg. Co. for same facilities. Chmn. Minow
concurred and issued statement;
Hyde and Cross dissented, formerComrs
with
statement; Comrs. Bartley and Lee not participating. Action Jan. 10.
■ By decision, commission (1) granted applications of Washington State U for renewal of license of KWSC Pullman, Wash.,
and for mod. of license to provide for unlimited time operation on 1250 kc, 5 kw
conditioned that it be permitted to operate
unlimited time except from 11:15 p.m. to
sunrise, and (2) granted application of The
First Presbyterian Church of Seattle, Wash
for renewal of license of KTW Seattle, limited, however, to daytime-only operation on
1250 kc, 1 kw, except that it be permitted
to operate during nighttime hours after
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11:15 p.m. and before sunrise. Comr. Cross
concurred in result. This action affirms,
with modifications, March 22, 1961, initial
decision. Action Jan. 10.
■ By cation
decision,
of WBUD commission
Inc. for newgranted
Class appliB fm
station to operate on 101.5 mc, ERP 20 kw,
ant. height of 132 ft., in Trenton, N. J., and
denied application of Concert Network Inc.
for same facilities with ant. height of 500
ft. Commission found from WBUD's preferences greater responsiveness to community needs and greater likelihood of effectuation of program proposals. Comr. Lee
dissented; Comrs. Bartley and Ford not
participating. Feb. 24, 1961 initial decision
looked toward granting Concert and denying WBUD application. Action Jan. 10.
■ By order, commission made effective
(with one arithmetical correction) initial
decision of June 21, 1961, and granted applications by eight am stations to increase
day power to 1 kw. Stations are WBIR
Knoxville, Tenn.; WINN Louisville, Ky.;
WCPO Cincinnati, Ohio; WSFC Somerset,
Ky.; WFTM Maysville, Ky.; WHIZ Zanesville, Ohio; WHBU Anderson, Ind., and
WCOL Columbus, Ga. Action Jan. 3.
■ By cation
decision,
of Wilmer commission
E. Huffman granted
for newappliam
station to operate on 1290 kc, 5 kw-D, 500
w-N, DA-2, in Pratt, Kan., and denied applications of Pier San Inc. and Francis C.
Morgan Jr. for new stations on 1290 kc, 500
w, D, in Larned, Kan. Comrs. Lee and
Cross dissented, latter with statement;
Comr. Bartley abstained from voting. March
29 1961 initial decision looked toward granting Pier San and denying Morgan and
Huffman applications. Action Jan. 3.
STAFF INSTRUCTIONS
■ Commission directed preparation of document looking toward adopting proposed
rules which, with certain exceptions, would
require hearings on applications for voluntary assignments of licenses or transfers of
control of broadcast stations within three
years of their acquisition. Action Jan. 4.
Announcement of this preliminary step
does not constitute commission action in
such case, but is merely announcement of
proposed disposition. Commission reserves
right to reach different result upon subseument. quent adoption and issuance of formal docINITIAL DECISIONS
■ Hearing Examiner Thomas H. Donahue
issued initial decision looking toward severing from consolidated proceeding with
Docs. 13936-7 and granting application of
Arthur W. Arundel for new am station to
operate on 1550 kc, 5 kw, D, in Charles
Town, W. Va. Action Jan. 9.
■ Hearing Examiner Millard F. French issued initial decision looking toward granting application of Georgetown Bcstg. Co.
for new am station to operate on 1530 kc,
1 kw, D, in Georgetown, Tex. Action Jan.
OTHER ACTIONS
■ By memorandum opinion & order, commission reconsidered its action of April 19,
1961, in shifting tv ch. 7 from Calais to
Bangor, Me., and decided that it should remain in Calais as commercial channel. In
so doing, it granted, denied or dismissed
certain petitions. There was no request to
reconsider reservation for noncommercial
educational use of ch. 10 in Augusta and
also in Presque Isle, so that portion of
April 19 order stands. Action Jan. 10.
■ By order, commission granted joint petition by applicants and extended from 20
to 30 minutes time allowed each party for
oral argument on Feb. 8 in GreensboroHigh tion
Point,
Jan. 10. N. C, tv ch. 8 proceeding. Ac■ By memorandum opinion & order, commission denied motion by Muskegon Heights
Bcstg. Co., Muskegon Heights, Mich., to
strike "notice of intention to file motion to
strike
financial Mich.,
issue" inbyproceeding
Wolverineon Bcstg.
Co., Wyoming,
their
applications and Grand Valley Bcstg. Co.,
Saranac, Mich., for new am stations. Comr.
Bartley dissented. Action Jan. 10.
■ By memorandum opinion & order, commission denied petition by Tedesco Inc. requesting declaratory ruling that it and its
principals, Nicholas and Victor Tedesco,
have not been engaged in trafficking of
broadcast licenses and cp (which was issue
in hearing proceeding), and dismissed as
moot its petition insofar as it requested reconsideration or modification of issues in
proceeding on application for assignment of
licenseFranklin
and cp Bcstg.
for WMIN
Paul, Minn.,
from
Co. -St.
to Tedesco
Inc.
(Application was dismissed by acting chief
9.

hearing examiner on Sept. 25, 1961, at request of assignor and proceeding in Doc.
14207 was
Chmn.Comr.
Minow
dissented andterminated.)
issued statement;
Bartley
concurred with statement; Comr. Craven
absent. Action Jan. 10.
■ By memorandum opinion & order, commission granted Superior Bcstg. Co. temporary authority to operate WIOS Tawas
City-East Tawas, Mich., from Jan. 14 to
April 14 and, further, waived Sec. 1.354(c)
of rules to place Superior's application for
that facility
the separate
top of public
commission's
processing
line,at with
notice
to that effect. On Dec. 20 commission revoked license of WIOS, which was held by
Roger H. Underhill, effective March 20. On
Jan. 2 Mr. Underhill advised that he would
cease operation on Jan. 13. As result, Superior, which had proposed to buy WIOS,
applied for its facilities and temporary authority to continue WIOS operation on $1
per month lease pending commission action
on its application. Commission concluded
that extraordinary circumstances required
issuance of temporary authority because,
otherwise, there would be, at least, temporary discontinuance of only am broadservice Jan.
in Tawas
City-East Tawas
area. cast
Action
10.
■ By memorandum opinion & order, commission denied petitions by Southwestern
Sales Corp. (KVOO Tulsa, Okla.) and Kahn
Research Laboratories Inc.. requesting reconsideration of its Sept. 27 action which
denied petitions by Philco Corp., Radio
Corp. of America and Kahn for rulemaking
looking
adopting Commission
stereophonicadhered
standards fortoward
am broadcast.
to its position that such rulemaking is not
justified at this time. It is watching closely
development
broadcasting
fm
band and ofits "stereo"
refusal now
to proposein
am stereophonic rules does not preclude
future consideration if commission is convinced that need exists for am "stereo"
broadcasting.
tion Jan. 10. Comr. Cross dissented. AcDover Bcstg. Co., 1540 Radio, Inc., Richmond Bcstg. Co., Richmond, Va.; Eliades
Broadcast Co., Hopewell, Va., WDYL, Inc.,
Ashland, Va. — Designated for consolidated
hearing applications for new daytime am
stations to operate on 1540 kc — Dover and
Eliades with 10 kw, (1 kw-CH), 1540 Radio
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with 10 kw, DA, Richmond with 50 kw,
DA, and WDYL to change facilities from
1430 kc, 1 kw, D, to 1540 kc, 10 kw (1 kwCH); made WDON Wheaton, Md, party to
proceeding. Action Jan. 10.
WIBV Belleville, 111— Designated for hearing application to change operation on 1260
kc from 1 kw, daytime, to 5 kw, unl., with
DA-2; made WALM Albion, Mich., party
to proceeding. Action Jan. 10.
DeKalb Bcstg. Co., Decatur, Ga. — Designated for hearing application for new
daytime am station to operate on 1310 kc,
500 w; made WHIE Griffin, Ga., party to
proceeding. Action Jan. 3.
Simon Geller, Gloucester, Mass.; WMEX,
Richmond Brothers Inc., Boston, Mass. — Designated for consolidated hearing applications
of Mr. Geller for new am station to operate on 1540 kc, 1 kw, DA, D, and WMEX
to increase daytime power from 5 kw to 50
kw and change from DA-1 to DA-2, continued operation on 1510 kc, 5 kw-N; made
Newton Bcstg. Co., applicant for new am
station in Newton, Mass., party to proceeding. In event it is concluded that WMEX
application should not be denied, it will be
held without final grant for simultaneous
dispositive action on WMEX license renewal
application which has been deferred since
April 1960. Action Jan. 3.
WGWR Asheboro, N. C— Designated for
hearing application to change operation on
1260 kc from 1 kw, D, to 500 w-N, 5 kw-LS,
DA-2. Action Jan. 3.
Grand Strand Bcstg. Co., Myrtle Beach,
S. C; Lord Berkeley Bcstg. Inc., Moncks
Corner, S. C. — Designated for consolidated
hearing applications of Grand Strand and
Lord Berkeley for new daytime am stations
to operate on 950 kc, 500 w, Grand Strand
with DA; made Federal Aviation Agency
party to proceeding. Action Jan. 3.
■ By memorandum opinion & order, commission dismissed petition by Ruth M.
Crawford, executrix of estate of Percy B.
Crawford (WMUZ), Detroit, Mich., for reconsideration of Sept. 13 grant to Lester
Bcstg. Corp. for new fm station (WOIAFM) in Saline, Mich. WMUZ had requested
that grant to WOIA-FM be set aside and
further action held in abeyance pending
resolution of rulemaking proceeding in Doc.
14185 relating to revision of fm broadcast
rules. Action Jan. 3.
■ By memorandum opinion & order, commission denied petitions by Southern Michigan Bcstg. Corp. (WELL), Battle Creek,
Mich., and Knorr Bcstg. Corp. (WSAM)
Saginaw, Mich., for severance and grant of
certain applications for power increases of
am stations in Illinois, Michigan and Wisconsin. Action Jan. 3.
■ By memorandum opinion & order, commission granted petition by Onondaga Bcstg.
Inc., Syracuse, N. Y., and amended order
issued Nov. 15, 1961, designating for hearing
six applicants for tv station to operate on
ch. 9 at Syracuse to grant Onondaga same
waiver given Syracuse Tv Inc. and Syracuse Civic Tv Assn. Inc. to locate proposed
main studios outside of Syracuse in event
of station grant. Action Jan. 3.
■ By memorandum opinion & order, in
consolidated proceeding on am applications
of Community Service Bcstrs. Inc., Ypsilanti, Mich., et al, commission denied petitions by applicants (1) Waterland Bcstg.
Corp., Fenton, Mich., to consolidate in that
proceeding application of Tv Corp. of Michigan Inc., Jackson, Mich., and (2) Don F.
Price, Battle Creek, Mich., to set aside initial decision on Tv Corp. of Michigan and
to consolidate application in hearing with
Docs. 14085 et al. By separate order, com-

Wore

tk an

mission lifted stay order of Nov. 21, 1961,
made effective Oct. 4 1961 initial decision
and granted application of Tv Corp. of
Michigan Inc., for new am station to operate on 1510 kc, 5 kw, DA, D, in Jackson,
Mich. Action Jan. 3.
■ By memorandum opinion & order, commission denied petition by Grand Valley
Bcstg. Co., Saranac, Mich., for reconsideration of part of order of Nov. 1, 1961, designating for hearing applications for new am
stations by Wolverine Bcstg. Co., Wyoming,
Mich., and Muskegon Heights Bcstg. Co.,
Muskegon Heights, Mich., with that of
Grand Valley. Action Jan. 3.
■ By memorandum opinion & order, commission denied petition by Windber Community Bcstg. System, Windber, Pa., for
reconsideration of commission order of
Oct. 10, 1961, consolidating applications of
Windber Community Bcstg. System and
Ridge Radio Corp. for new am stations at
Windber, Pa., pursuant to court order, insofar as acceptance of Ridge amendments
was involved. Comr. Lee concurred in result. Action Jan. 3.
a By memorandum opinion & order, commission (1) vacated Sept. 12 1960, initial
decision which looked toward granting application of South Florida Amusement Co.
for new tv station to operate on ch. 6 in
Perrine, Fla., and denying competing applications of Publix Tv Corp. and Coral
Tv Corp. for similar facilities at Perrine and
South Miami, respectively; (2) reopened
record and remanded proceeding to hearing
examiner for further hearing on eight specific issues to explore log-concealment and
faked letter charges raised against South
Florida's president, Sherwin Grossman; (3)
struck, on procedural ground, response of
Coral Tv to opposition of South Florida;
(4) granted Nov. 21 motion by South Florida
for leave to file pleading, and authorized
and directed secretary to file South Florida's
response pleading to Broadcast Bureau reply; and (5) ordered examiner, after hearing, tc issue cumulative initial decision.
Comr. Craven not participating. Action Jan.
3.
■ By memorandum opinion & order in
proceeding on application of Dixie Radio
Inc. for new am station to operate on 790
kc (frequency on which new allocation is
suspended by action in Doc. 6741), 500 w,
DA, D, in Brunswick, Ga., commission, on
its own
dismissed
Dixie's topetition for motion
review of(1)denial
of petition
reopen record and its exceptions to initial
decision, both without prejudice to re-submission within 30 days of following public
announcement that action on subject application will no longer be withheld, and (2)
stayed effective date of initial decision
(which looked toward denying application), with provision that, unless exceptions thereto are filed within 30 days of
above-mentioned public announcement, initial decision will become effective 50 days
after date of such public announcement. In
so doing, it granted request by Broadcast
Bureau to extent of placing Dixie application in pending file. Comr. Bartley dissented. Action Jan. 3.
■ By memorandum opinion & order, commission denied motion by applicant Proggressive Bcstg. Corp., Highland Park, 111.,
for enlargement of issues as to applicant
Peter-Mark Bcstg. Corp., Vandalia, 111., in
am consolidated proceeding in Docs. 14085
et al. Action Jan. 3.
■ By supplemental decision, commission
reinstated and affirmed May 25 1959, grant
of application of Fred H. Whitley for new
am station to operate on 960 kc, 1 kw, D, in
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Dallas, N. C, and denied application of
Wayne M. Nelson for new station on same
frequency with 500 w, D, in Concord, N. C.
Comrs. Bartley and Ford not participating.
April 14, 1961 supplemental initial decision
looked toward this action. Action Jan. 3.
■ By quest order,
commission
cancelled
at reof applicant,
oral argument
scheduled
for Jan. 18 in proceeding on application of
Columbia River Bcstrs. Inc. for new am
station
Jan. 3. in Mount Vernon, Wash. Action
■ By memorandum
opinion
order,County
commission denied petition
by &Kern
Bcstg. Co. (KLYD-TV), Bakersfield, Calif.,
for leave to intervene, remand proceeding
to hearing examiner and reopen record for
purpose of adducing additional evidence in
matter of mod. of license of Marietta Bcstg.
Inc.
Action(KERO-TV
Jan. 3. ch. 10), Bakersfield, Calif.
By letter,Inc.
commission
denied "petition"
bv ■ Alvarado
for reconsideration
of Oct.
18, 1961 action denying its request for
waiver of Sec. 3.606 of rules and returning
its tendered application to modify license of
KOAT-TV (ch. 7) Albuquerque, N. M., to
specify operation on ch. 2, which is presently assigned to Santa Fe. Letter states in
part: "The basic argument in your petition
is that final disposition of your tendered application should await action on your petition for rulemaking to reassign ch. 2 from
Santa Fe to Albuquerque. However, on
Nov. 21, 1961, we denied your petition for
rulemaking to reassign ch. 2. In view of
this action, your petition has effectively
been
■ Bymooted."
memorandum
commission granted joint opinion
request & byorder,
Rockland
Bcstrs. Inc. and R-C Bcstg. Co., applicants
for new am stations to operate on 1300 kc,
1 kw, DA, D, in Spring Valley, N. Y., for
immediate approval of agreement whereby
R-C would dismiss its application in exchange for 49% interest in Rockland's aption Jan. 3.plication; dismissed R-C application. Ac■ By memorandum
opinion & by
order,
commission dismissed petition
Century
Bcstg. Corp. for reconsideration of Sept.
26, 1961 action which returned as unacceptable for filing under rule Sees. 1.106(b)(1)
(i) and 1.106(b)(4) its application for new
am station to operate on 1510 kc, 500 w,
D, at Jeannette, Pa., and returned its application filed Oct. 12. Commission felt that
to permit petitioner to receive comparative
consideration of its application, after having stood by for months before making its
grievance known with respect to hearing
order adopted by commission, would render
chaotic
hearing processes
and
would beCommission's
deeply prejudicial
to the rights
of the parties to the hearing. Action Jan.
3.
■ By memorandum opinion & order, commission denied petition by Palmetto Radio
Corp. WNOK-TV ch. 19), Columbia, S. C,
for reconsideration of Nov. 15 order which
extended time to Feb. 5 to file comments
and to March 9 to file replies in Columbia
deintermixture proceeding: also denied
Palmetto's
request
for additional
file
opposition
to petition
by Bcsg. time
Co. to
of
the South. Action Jan. 3.
Routine roundup
■ Commission granted petition by Columbia Bcstg. System to postpone start of commission en banc hearing to receive testimony from three national tv networks,
which will complete commission's tv programming inquiry, from Jan. 23 to following cause
day.of broadcast
CBS requested
one-day indelay
beparticipation
Project
Mercury space shoot on January 23. Initial
FCC session, at least for week or more,
will be in Hearing Room B of Interstate
Commerce Commission, starting at 10 a.m.
daily except Saturdays and Sundays and
days on which commission meets. There
will be no commission regular meeting first
week ofnesseshearing.
witfor networksListwillof beindividual
issued when
determined. Schedule is for CBS presentation during first week, National Bcstg. Co.
second week, and American Bcstg. Co.
third week. Ann. Jan. 10.
■ Commission
issuedSubversive
notice advising
licensees that under
Activities
Control Act of 1950, Communist Party of
the United States has been found to be
communist-action organization within meaning of that act and that order requiring it
to register as such is outstanding. In view
of this development, FCC calls attention to
Sec. 10 of that act, advising licensees that
in case of any program broadcast or caused
to be broadcast by Communist Party of the
United States, program shall be preceded
by following announcement:
"The followBROADCASTING, January 15, 1962

ing program is sponsored by the Communist Party of the United States, a communist organization."
Actionmotion
Jan. 8.by Golden
■ Commission
granted
Empire Bcstg. Co. (KHSL-TV), Chico,
Calif., and extended from Jan. 2 to Jan.
19 time for responding to petition for retion of commission's
further
report & order ofconsideraNov.
15, 1961, which
denied
proposals for additional vhf assignments to
San Francisco-Sacramento areas filed by
S. H. Patterson (KSAN-TV), San Francisco.
Action Jan. 5.
■ By memorandum opinion & order, commission denied Dec. 31 1959 petition by
Kahn Research Laboratories Inc. to permit
am stations to operate with "compatible
single sideband
system asof to
modulation"
and
terminated
its inquiry
whether rulemaking would be warranted by Kahn proposal. Commission concluded that proponents have not made sufficient showing, it
does not appear that there is sufficient interest on part of broadcasters or the public, and commission's
greatest of
concern
with
proposed
system is possibility
its causing
interference to other stations and, further,
such modulation does not conform to North
American Regional Broadcasting Agreement
definition of that term. Comr. Cross dissented. Action Jan. 3.
■ By letter, commission granted request
by Storer Radio Inc. for waiver of Sec.
2.302 of rules to permit call letters WHN
to replace those of WMGM when assignment of license of that New York City am
station
from
Loew's byTheatres
Bcstg.on Corp.
to Storer,
approved
commission
Dec.
13, 1961, is consummated. Relinquishment
of call WMGM was stipulated in sale. Subject station used WHN call for 26 years.
Comr. Bartley dissented. Action Jan. 3.
■ Commission granted petition by National Educational Tv & Radio Center and
extended from Jan. 10 to Feb. 10 time to
file comments and from Jan. 25 to Feb. 25
to file replies in tv rulemaking proceeding
involving
Ind.
Action
Jan. Bloomington-Indianapolis,
2.
ACTIONS
ON MOTIONS
By Commissioner T. A. M. Craven
■ Granted petition by James P. Poston,
Kernersville, N. C, and extended to Jan.
5 time to respond to petition by Francis
M. Fitzgerald, Greensboro, N. C, to enlarge
issues in proceeding on their am applications, et al. Action Jan. 2.
By Acting Chief Hearing Examiner
Jay A. Kyle
■ Scheduled prehearing conference for
Feb. 12 and hearing for March 12 in proceeding on applications of William B. Neal
and James R. Williams for new am stations
in Joplin and Lamar, both Mo. Action Jan.
8.
■ Overruled motion by Kenton County
Bcstrs. to strike petition by Covington
Bcstg. Co. to enlarge issues, reopen record
to receive evidence as to availability to
Kenton of site proposed in its application,
and denied untimely filed petition by Covington in proceeding on their applications
and Massillon Bcstg. Inc. for new am stations in Covington, Ky., and Norwood,
Ohio. Action Jan. 5.
■ Denied motion by Onondaga Bcstg.
Inc. to enlarge issues with respect to application of W.R.G. Baker Radio & Tv Corp.
in Syracuse, N. Y., tv ch. 9 proceeding.
Action Jan. 4.
■ Dismissed with prejudice application of
WHIP
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REA Radio & Electronic Laboratory for renewal of license of WREA East Palatka,
Fla., for failure to comply with publication requirement, and terminated hearing.
Action Jan. 4.
■ Denied petition by Putnam Bcstg. Corp.
to change venue and transfer hearings from
Washington to Brewster, N. Y., in proceeding on its application and Port Chester
Bcstg. Co. for new am stations in Brewster
and Port Chester, N. Y. Action Jan. 4.
■ Denied motion by Onondaga Bcstg. Inc.
to enlarge issues with respect to application
of WAGE Inc. in Syracuse, N. Y., tv ch. 9
proceeding. Action Jan. 4.
By Hearing Examiner Basil P. Cooper
■ On own motion, continued Jan. 9 further prehearing conference to date to be
announced after commission has acted on
joint request by applicants Little Joe Enterprises (WJOE), Ward Ridge, and Sarasota-Charlotte Bcstg. Corp., Englewood,
Fla., for action on their am applications.
Action Jan. 4.
By Hearing Examiner Thomas H. Donahue
■ Referred to commission petition by
WBNY Inc. (WBNY) , Buffalo, N. Y., for
leave to amend its application to, among
other things, substitute financial qualifications of The McLendon Corp. for financial
qualifications of WBNY Inc. (commission on
Nov. 29 approved assignment of license of
station WBNY to The McLendon Corp.)
Action Jan. 2.
By Hearing Examiner Millard F. French
■ Upon request by Broadcast Bureau and
with consent of applicant Strafford Bcstg.
Corp. (WWNH), Rochester, N. H., extended
from Jan. 5 to Jan. 12 time for filing proposed findings and from Jan. 12 to Jan. 19
for
replies in am proceeding. Action
Jan. filing
3.
■ Upon request by Winfield Bcstg. Co.
and with consent of other parties extended
from Jan. 3 to Jan. 10 for filing proposed
findings and conclusions and from Jan. 12 to
Jan. 17 for replies in proceeding on applications of Winfield and Courtney Bcstg. Co.
for new
tion Jan.am
2. stations in Winfield, Kan. AcBy Hearing Examiner Isadore A. Honig
■ Formalized rulings made at Jan. 4 prehearing conference and ordered nunc pro
tunc that oral motion of Don L. Huber,
Madison, Wis., for extension of time for all
parties to respond to petition by Bartell
Bcstrs., Inc. (WOKY), Milwaukee, Wis., to
enlarge issues to include financial issue
concerning Huber application is granted
and time for filing replies to petition is extended from Jan. 3 to Jan. 15; scheduled
certain procedural dates in am proceeding
and continued Feb. 5 hearing to April 16.
Action Jan. 4.

pleading which should not have been filed
and the filing of which ought to be affirmatively discouraged because of the wholly
unnecessary burden pleadings of such charmay impose including
on the commission's
hearingacterprocesses,
the generation of unnecessary responsive filings which
Jan.
may 4.ensue as a result thereof." Action
■ Granted petition by Kenosha Bcstg.
Inc. for leave to amend its application for
new fm station in Kenosha, Wis., to bring
its proposal into conformity with criteria
in proposed rulemaking proceeding; reopened record which was closed Nov. 22, 1961,
scheduled further hearing for Jan. 10, rescinded directions in examiner's memorandum released Dec. 19, 1961, cancelled previous deadline for filing proposed findings
and dismissed as moot motion by respondent to defer filing such pleadings.
Action Jan. 2.
■ Granted joint petition by all parties and
extended from Jan. 12 to Jan. 26 time to
file proposed findings and from Jan. 26 to
Feb. 2 for replies in proceeding on applications of Massillon Bcstg. Inc., Covington
Bcstg. Co. and Kenton County Bcstrs. for
new am stations in Norwood, Ohio, and
Covington, Ky. Action Jan. 2.
By Hearing Examiner Jay A. Kyle
■ Upon request by Mt. Holly-Burlington
Bcstg. Co., extended from Jan. 15 to Jan.
29 date for filing proposed findings and to
Feb. 12 for filing replies in proceeding on
its application, Burlington Bcstg. Co., and
Burlington County Bcstg. Co., for new am
stations in Mount Holly and Burlington,
both New Jersey. Action Jan. 9.
■ Granted petition by applicant Clay
Service Corp. and continued Jan. 9 hearing
to Jan. 23 in proceeding on its application
for
Jan. new
5. am station in Ashland, Ala. Action
■ Rescheduled prehearing conference now
scheduled for Jan. 4 at 9 a.m. for 2 p.m.
on that date in proceeding on am applications of WNOW Inc. (WNOW), York, Pa.,
and Radio Assocs. Inc. (WEER), Warrenton, Va. Action Jan. 3.
By Hearing Examiner Forest L. McClenning
■ Pursuant to agreements reached at Jan.

ADVANCED
TRAINING

By Hearing Examiner Annie Neal Huntting
■ Upon oral request by Rochester Bcstg. TELEVISION
Corp., continued Jan. 5 prehearing conference to Jan. 12 in Rochester, N. Y., tv ch.
13 proceeding. Action Jan. 5.
■ Dismissed petition by The Young Peoof the AirforInc.
in Directing and Producing;
amendple'sitsChurch
application
newforfm leave
stationto
in Philadelphia, Pa., so as to show substiActing, Technical Operations;
tution of Donald B. Crawford in place of
Norman B. Kellow as vice president and
TV Film Production; TV Anmember of board of directors; parties have
entered into stipulation with regard to this
nouncing and The Television
matter and petition is dismissed for reaPersonality. Courses offered in
sons stated on record at oral argument.
Action Jan. 4.
■ Granted petition by Peter-Mark Bcstg.
the tion
University's
own forProducCenter. Intended
those
Co., Vandalia, 111., and continued certain
procedural dates for Group III of consoliwho require more experience
dated am proceeding (Docs. 14085 et al —
Community Service Bcstrs. Inc. et al) and
in the routines of production.
continued
Feb.
6
hearing
to
March
6.
Action Jan. 2.
Beginning courses also
available.
By Hearing Examiner H. Gifford Irion
■ Granted petition by Walter L. Follmer,
received in evidence his Exhibit 7 and
closedtion forrecord
in proceeding
on his applicanew am
station in Hamilton,
Ohio,
Spring Program begins February 5
et al. Action Jan. 2.
Summer Program begins June 25
By Hearing Examiner David I. Kraushaar
Send for Bulletin TV-2
■ Denied "motion to strike" filed by
Ridge Radio Corp. in proceeding on its apDIVISION OF GENERAL EDUCATION
plication and Windber Community Bcstg.
System for new am stations in Windber,
Pa., requesting that certain exhibits ex- NEW
YORK UNIVERSITY
changed on behalf of its adversary pursuant to procedures agreed upon during
Washington Square, New York 3, N. Y.
prehearing conference, as approved by examiner, be stricken and "not be permitted
Telephone SPring 7-3131
to be presented as evidence in this matter."
Examiner denied motion "as frivolous, a
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8 prehearing conference, scheduled further
prehearing
conference
for Jan.scheduled
30 and continued without
date hearing
for
Feb. 19 in Grand Rapids, Mich., tv ch. 13
proceeding. Action Jan. 9.
■ Formalized rulings made at Jan. 5 prehearing conference in proceeding on application of Lake Shore Bcstg. Inc. for mod. of
license of am WDOE Dunkirk, N. Y. which
scheduled Jan. 29 for exchange among parties of exhibits to be offered in evidence
in presentation of direct affirmative cases,
and continued Feb. 1 hearing to Feb. 5.
Action Jan. 8.
■ Granted motion by Beacon Bcstg. System Inc. to extent that scope of examinations of noted deponents shall be limited
to transactions of nature specified in said
notice to take depositions between Beacon
Bcstg. System Inc., Beacon Electronics Inc.,
Beacon Electronics Division, each with other
and with Paul T. Foran individually; directed that memorandum opinion & order
in
proceeding
on Inc.
Beacon's
application
and
Suburban Bcstg.
for new
am stations
in Grafton-Cedarburg and Jackson, Wis., be
served on R. O. Sandow, Marshall and Ilsley
Bank, L. J. Jost Sr., Bentley Jost Electronic
Corp., and George Krueck, Allen Bradley
Co., all Milwaukee, Wis. Action Jan. 4.
By Hearing Examiner Herbert Sharfman
■ After Jan. 4 prehearing conference,
scheduled certain procedural dates and
rescheduled from Feb. 1 to March 5 hearing on am applications of KWTX Bcstg.
Co. (KWTX), Waco, and Kerrville Bcstg.
Co.
Kerrville, both Texas. Action
Jan. (KERV),
4.
■ Granted petition by Town & Country
Bcstg. Inc. (WREM), Remsen, N. Y., for
leave to amend its am application relative
to financing
WREM 5-kw facilities. Action proposed
Jan. 4.
By Hearing Examiner Elizabeth C. Smith
■ Granted motion by Radio Americana
Inc., applicant
new notice,
am station
in Baltimore, Md., for for
official
insofar
as it
relates to existing stations and also to currently pending applications for Lebanon
and Hershey, Pa., including date of filing
of
Hershey
Action Jan. 2.application, and closed record.
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BROADCAST ACTIONS
by Broadcast Bureau
Actions of Jan. 9
WCOY, Radio Columbia Inc., Columbia,
Pa. — Granted transfer of control from
Lester P. Etter et al (all stockholders) to
Donald W. and Joan G. Huff; consideration
$60,000.
■ Granted renewal of license for following stations: KBUR Burlington, Iowa;
KCHE Cherokee, Iowa; KDEC Decorah,
Iowa; KDLS Perry, Iowa; KDTH Dubuque,
Iowa; KFAL Fulton, Mo.; KFEQ St. Joseph,
Mo.: KFMO Flat River, Mo.; KRFU Columbia, Mo.; KFUO Clayton, Mo.; KFVS Cape
Girardeau, Mo.; KGLO Mason City, Iowa;
KGRN Grinnell, Iowa; KICD Spencer, Iowa;
KLEM LeMars, Iowa; KLEX Lexington,
Mo.; KLWT Lebanon, Mo.; KMA Shenandoah. Iowa: KMAQ Maquoketa, Iowa;
KMCD Fairfield, Iowa; KMMO Marshall,
Mo.; KMNS Sioux City, Iowa; KNIA Knoxville, Iowa; KNWS Waterloo, Iowa; KOUR
Independence, Iowa; KRNT Des Moines,
Iowa; KSD St. Louis, Mo.; KSIB Creston,
Iowa; KSMN Mason City, Iowa; KTCB
Maiden, Mo.; KVFD Ft. Dodge, Iowa;
KWOS Jefferson City, Mo.; KWRE Warrenton, Mo.; KWTO Springfield. Mo.; KWVY
Waverly, Iowa; KXEL Waterloo, Iowa;
KXGI Fort Madison, Iowa; WMT Cedar
Rapids, Iowa; KBOA-FM Kennett, Mo.;
KFUO-FM Clayton, Mo.; KROS-FM Clinton, Iowa;* KTCF (FM) Cedar Falls. Iowa;
KTTS-FM Springfield. Mo.; WHO-FM Des
Moines, Iowa; KFEQ St. Joseph, Mo.;
KFVS-TV Cape Girardeau, Mo.; KGLO-TV
Mason City, Iowa; KMOS-TV Sedalia. Mo.;
KOMU-TV Columbia, Mo.; KSD-TV St.
Louis, Mo.; KTIV (TV) Sioux City, Iowa;
KTTS-TV Springfield, Mo.; KWWL-TV
Waterloo, Iowa; WHO-TV Des Moines, Iowa;
WMT-TV Cedar Rapids, Iowa.
■ Following fm stations were granted
SCAs to engage in multiplex operations:
KTAL-FM Texarkana Tex.; KUDE-FM
Oceanside, Calif.; WAEZ (FM) Miami
Beach, Fla., and WFMV (FM) Richmond,
Va.
WROM, Coosa Valley Radio Co., Rome,
Ga. — Granted assignment of licenses to company of same name (stock transaction).
WBYO-FM, Boyertown Bcstg. Co., Boyertown, Pa. — Granted assignment of license
to Boyertown Bcstg. Inc.
KUAM-AM-TV, Radio Guam, Agana, Is-

land of Guam — Granted acquisition of positive control by Phil Berg through purchase
of stock from John P. Hearne and William
B. Duce.
KAGI Grants Pass, Ore.— Granted license
covering increase in daytime power and
installation of new trans.
WTTC-AM-FM Vical Bcstg. Co., Towanda,
Pa. — Granted mod. of licenses to change
name to Twin Tier Bcstg. Co.
*KVCR San Bernardino, Calif.— Granted
cp to increase ERP to 810 kw; change ant.trans. location (coordinates only — no change
in description); make changes in ant. system (increase height — fm ant. to be
mounted on KVCP-TV tower) ; ant. minus
300 ft.; remote control permitted.
WMID Atlantic City, N. J.— Granted cp
to install old main trans, as auxiliary day
and alternate main trans, night; remote control permitted.
WBRB-FM Mount Clemens, Mich. —
Granted cp to install new trans.
KCTA Corpus Christi, Tex. — Granted cp
to install new auxiliary trans, at main
trans, location.
KLOauxiliary
Ogden, trans.
Utah — Granted cp to install
new
WAYX Waycross, Ga. — Granted mod. of
cp to change type trans, for main trans,
daytime and use presently licensed main
trans, as main trans, nighttime.
■ Following stations were granted mod. of
cp to change type trans.: WSBB New
Smyrna mouth,Beach,
Fla., and WPMH PortsVa.
KSPL-FM Diboll, Tex.— Granted authority to remain silent for period ending
March 15.
■ Following
stations
wereas granted
extensions of completion
dates
shown: WSBB
New Smyrna Beach, Fla., to March 17, and
WPMH Portsmouth, Va., to June 11.
Actions of Jan. 8
WCHJ Brookhaven, Miss. — Granted mod.
of license
to change
mote control
point. studio location and reKGO San Francisco, Calif. — Remote control permitted without prejudice to such
further action as commission may deam
warranted as result of final determinations
with respect to: (1) report of Network
Study Staff;
(2) considered
related studies
and inquiries now being
or conducted;
and (3) pending inquiry into compliance
by broadcast licensees with Sec. 317 of
Communications Act and related matters.
WRNB New Bern, N. C. — Remote control
permitted; condition.
KASH Eugene, Ore. — Granted cp to increase day power from 1 kw to 5 kw conoperation on 1600 kc with 1 kw-N,
DA-N; tinued
condition.
KVEG Las Vegas, Nev. — Granted mod.
of cp to change main studio and ant. -trans,
locations
operate
trans, condition.
by remote control fromand
studio
location;
Actions of Jan. 5
■ Following
stationsdates
wereas granted
sions of completion
shown: extenWAEZ
(FM) Miami Beach, Fla., to Feb. 1. and
KXQR (FM) Fresno, Calif., to Jan. 10.
KLOV, Regional Bcstg. Corp., Loveland,
Colo. — Granted assignment of licenses to
Evergreen Enterprises Inc.; consideration
KRBE(FM), KAMA(FM), Texas Fine
$68,000.
Music Bcstrs. Inc., Houston and Dallas, Tex.
— Granted relinquishments of positive control by Roland A. Baker through sale of
stock by Roland A. Baker and J. Paul
Pomeroy Jr. to Victor F. Branch.
■ Granted licenses for following am stations: KARS Belen, N. M.. and WQSR Solvay, N. Y.
KVOW Riverton, Wyo. — Granted license
covering installation of new trans.
WTRN Tyrone, Pa. — Granted license
covering increase
in daytime
power and instal ation of two new
main trans.
■ Granted licenses covering increase in
daytime power and installation of new
trans, for following stations: KATY San
Luis Obispo, Calif.; KBUR Burlington, Iowa;
Ky.
KCLV Clovis, N. M.; WIEL Elizabethtown,
WTRN Tyrone, Pa. — Granted license
covering use of nighttime main trans, as
auxiliary
daytime with remote control operation.
■ Granted Trans-America Bcstg. Corp.
(WYAM), Bessemer, Ala., mod. of cp to
change type trans.
Actions of Jan. 4
KFMU(FM) Los Angeles, Calif.— Granted
cp to install new trans.
WTWB Auburndale, Fla. — Granted mod.
of cp to change type trans.
WSUG
Clewiston,
— Granted Dec.
authority to remain
silent Fla.beginning
29,
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PROFESSIONAL

—Established 1926—
PAUL GODLEY CO.
Upper Montclair, N. J.
Pilgrim 6-3000
Laboratories, Great Notch, N. J.
Member AFCCE

JANSKY & BAILEY
Offices and Laboratories
1339 Wisconsin Ave., N.W.
Washington 7, D.C. FEderal 3-4800
Member AFCGE

JAMES C. McNARY
Consulting Engineer
National Press Bldg.,
Wash. 4, D. C.
Telephone District 7-1205
Member AFCCE

Commercial Radio Equip. Co.
Everett L. Dillard, Cen. Mgr.
INTERNATIONAL BLDC.
Dl. 7-1319
WASHINGTON, D. C.
P.O. BOX 7037
JACKSON 5302
KANSAS CITY, MO.
Member AFGGE

A. D. Ring & Associates

RUSSELL
P. MAY
711 14th St., N.W. Sheraton Bldg.
Washington 5, D. C.
REpublic 7-3984
Member AFCCE

GUY C. HUTCHESON
P.O. Box 32
CRestview 4-8721
1100 W. Abram
ARLINGTON, TEXAS

30 Years' Engineering
Experience in Radio
1710 H St., N.W. Republic 7-2347
WASHINGTON 6, D. C.
Member AFCCE
L. H. Carr & Associates
Consulting
Radio & Television
Engineers
Washington 6, D. C. Fort Evans
1000 Conn. Ave.
Leesburg, Va.
Member AFCCE
SILLIMAN, MOFFET
ROHRER
1405 C St., N.W.
Republic 7-6646
Washington 5, D. C.
Member AFCCE

CARDS

&

GAUTNEY

& JONES

CONSULTING RADIO ENGINEERS
930 Warner Bldg. National 8-7757
Washington 4, D. C.
Member AFCCE

KEAR & KENNEDY
1302 18th St., N.W. Hudson 3-9000
WASHINGTON 6, D. C.
Member AFCCE

LYNNE C. SMEBY
CONSULTING ENGINEER
AM-FM-TV
7615 LYNN DRIVE
WASHINGTON 15, D. C.
OLiver 2-8520

WALTER F. KEAN
CONSULTING RADIO ENGINEERS
Associate
George M. Sklom
19 E. Quincy St. Hickory 7-2401
Riverside, III. (A Chicago suburb)
Member AFCCE

HAMMETT & EDISON
CONSULTING RADIO ENCINEERS
Box 68, International Airport
San Francisco 28, California
Diamond 2-5208

CARL E. SMITH
CONSULTING RADIO ENCINEERS
8200 Snowville Road
Cleveland 41, Ohio
Phone: 216-526-4386
Member AFCCE

J. G. ROUNTREE
CONSULTING ENGINEER

A. E. Towne Assocs., Inc.
TELEVISION and RADIO
ENGINEERING CONSULTANTS
420 Taylor St.
San Francisco 2, Calif.
PR. 5-3100

PETE JOHNSON
Consulting am-fm-tv Engineers
Applications — Field Engineering
Suite 601
Kanawha Hotel Bldg.
Charleston, W.Va. Dickens 2-6281

NEptune 4-4242

William B. Carr
Consulting Engineer
AM— FM— TV
Microwave
P. O. Box 13287
Fort Worth 18, Texas
ATlas 4-1571

JOHN H. BATTISON
& ASSOCIATES
Consulting Radio Engineers
Specializing in AM-FM-TV
applications and measurements
934-5 Munsey Building
Washington 5, D. C.
Dl 7-2330 Member AFCCE

ERNEST E. HARPER
ENGINEERING CONSULTANT
AM
FM TV
2414 Chuclcanut Shore Rd.
Bellingham, Washington
Telephone: Regent 3-4198

Service
irectory

BROADCASTING, January 15, 1962

P.O. Box 9044
Austin 17, Texas
CLendale 2-3073

COMMERCIAL RADIO
MONITORING CO.
PRECISION FREQUENCY
MEASUREMENTS
AM-FM-TV
103 S. Market St.,
Lee's Summit, Mo.
Phone Kansas City, Laclede 4-3777

JOHN

B. HEFFELFINGER

9208 Wyoming PI.
Hiland 4-7010
KANSAS CITY 14, MISSOURI

VIR N. JAMES
SPECIALTY
DIRECTIONAL ANTENNAS
232 S. Jasmine St. DExter 3-5562
Denver 22, Colorado
Member AFCCE
MERL

SAXON

CONSULTING RADIO ENCINEER
622 Hoskins Street
Lufkin, Texas
NEptune 4-9558

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TV
445 Concord Ave.,
Cambridge 38, Mass.
Phone TRowbridge 6-2810

GEORGE C. DAVIS
CONSULTING ENGINEERS
RADIO & TELEVISION
527 Munsey Bldg.
STerling 3-0111
Washington
4, D. C.
Member AFCCE

Lohnes & Culver
Munsey Building
District 7-8215
Washington 4, D. C.
Member AFCCE

A. EARL CULLUM, JR.
CONSULTING ENCINEERS
INWOOD POST OFFICE
DALLAS 9, TEXAS
MEIrose 1-8360
Member AFCCE
GEO. P. ADAIR ENG. CO.
CONSULTING ENCINEERS
Radio-Television
Communications- Electronics
1610 Eye St., N. W.
Washington, D. C.
Executive 3-1230 Executive 3-5851
Member AFCCE
JULES COHEN
Consulting Electronic Engineer
617 Albee Bldg. Executive 3-4616
1426 G St., N.W.
Washington 5, D. C.
Member AFCCE
JOHN H. MULLANEY
and ASSOCIATES, INC.
2000 P St., N. W.
Washington 6, D. C.
Columbia AFCCE
5-4666
Member
L. J. N. du TREIL
& ASSOCIATES
CONSULTING RADIO ENCINEERS
10412 Jefferson Highway
New Orleans 23, La.
Phone: 721-2661
PAUL DEAN FORD
Broadcast Engineering Consultant
4341 South 8th Street
Terre Haute, Indiana
Wabash 2643

BARKLEY & INC.
DEXTER LABS.,
Donald P. Wise lames M. Moran
Consulting, Research &
Development for Broadcasting,
Industry & Government
50 Frankfort St. Diamond 3-3716 83
Fitchburg, Massachusetts

1961, for indefinite period pending filing of
possible new application for assignment of
license.
KZIX Fort Collins, Colo— Granted change
of remote control authority.
Crook Community Tv Assn., Crook, Colo.
— Granted cp for new vhf tv translator station on ch. 7 to translate programs of KOATV (ch. 4) Denver.
Actions of Jan. 3
WOKG
Orangeburg,
S. C. — Granted
change of remote control authority.
■ Remote control permitted for following
stations: WDSR Sterling, 111., and WCRY
Macon, Ga.
Actions of Jan. 2
■ Granted change of remote control authority for following station: KGMI Bellingham, Wash.
■ Remote control permitted for following
stations: WRSJ Bayamon P. R. and WYAM
Bessemer, Ala.
VVQAL Philadelphia, Pa.— Remote control
permitted.
License renewals
WTVP(TV) (ch. 17) Decatur, 111.— Granted
renewal of license, without prejudice to
whatever action, if any, commission may
deem warranted as result of any final determination reached by commission in connection with In Re Applications of WORZ
Inc. and Mid-Florida Tv Corp. for Cps for
New Tv Stations (ch. 9), Docs. 11081 and
11083. Action Jan. 3.
WOPA-AM-FM Oak Park, 111.— Granted
renewal of licenses. Comr. Bartley dissented. Action Jan. 3.
WKKC-TV (ch. 12) Cincinnati, OhioGranted renewal of license, subject to
whatever interference may be received from
station assigned to Dayton on ch. 11, with
its trans, site at least 40 miles from site
of WKKC-TV, if in Doc. 14234 assignment
of ch. 11 to Dayton is concluded to be in
public interest. Comrs. Hyde and Bartley
voted to grant without condition. Action
Jan. 3.
WOKY Milwaukee, Wis. — Granted renewal
of license, without prejudice to whatever
action, if any, commision may deem warranted as result of any final determination
reached in action entitled Wyde Inc., and
Wake Inc., plaintiffs, vs. Bartell Bcstg.
Corp., Wake Bcstrs. Inc., Bartell Bcstrs.
Inc., Gerald Bartell, Lee Bartell, David
Bartell and Melvin Bartell, defendants, now
pending in U. S. District Court for Southern
District of New York. Action Jan. 3.
■ Following stations were granted renewal of license: WJW-TV Cleveland, Ohio;
WRGP-TV Chattanooga, Tenn.; WGN Chicago, 111. Action Jan. 3.
Rulemakings
■ Commission invited comments to proposed rulemaking which would shift tv ch.
3 from Sterling, Colo., back to Cheyenne,
Wyo. Move was requested by Steuer Bcstg.
Co., which holds a cp for KHQL-TV on ch.
3 at Sterling. Ch. 3 was originally assigned
to Cheyenne but was shifted to Sterling in
1957. Action Jan. 3.
■ By further notice of proposed rulemaking in proceeding looking toward deleting
ch. 19 from Palm Springs and assigning it
to Indio, Calif., commission invites comments to additional consideration of shifting
ch. 27 from San Diego to Palm Springs,
subject to coordination with Mexican authorities. Such reassignments would resolve mileage separation problems and still
ADDENDA

TO

1961-62

SUMMARY

Lie.
AM
FM
TV

Commercial
Non-commercial

readers' convenience, the information
is arranged in order of Yearbook page
number, and section.
A — Television Stations
Page A-7— In listing for KPHO-TV Phoenix
change
on
STA).visual power to 100 kw (operating
Page A-12— In listing for KOGO-TV San
Diego, as Licensee substitute KOGO
Broadcasting Corp. for KFSD Inc.
Page A-19— In listing for WDBO-TV
Orlando add as first name of executives
listing William H. Goodman, president.
84 (FOR THE RECORD)

BROADCASTING

Compiled by BROADCASTING, Jan. 11
CP
ON AIR
Not on air
69
160
84
Cps.
76
78
88

OPERATING

TELEVISION

TOTAL APPLICATIONS
For new stations
857
168
135

STATIONS

Compiled by BROADCASTING, Jan. 11
VHF
UHF
497
4871
40
18

TV
562
58

92
COMMERCIAL

STATION

BOXSCORE

Compiled by FCC Nov. 30
AM
Licensed (all on air)
Cps on air (new sations)
Cps not on air (new stations)
Total authorized stations
Applications for new stations (not in hearing)
Applications for new stations (in hearing)
Total applications for new stations
Applications for major changes (not in hearing)
Applications for major changes (in hearing)
Total applications for major changes
Licenses deleted
Cps deleted

146
59
3,613
499
675
176
3,818
496
91
557
0
2

45
FM
169
894
124
1,108
23
147
77
5
82
2
4

TV
71
88
67
120
48
35
13
53
1
2

1 There are, in addition, nine tv stations which are no longer on the air, but retain their
licenses. 2 Includes one STA.

give tive
Palm
uhf channel.
Unless will
acinterestSprings
is manifested,
commission
defer action on making substitute uhf channel available for San Diego until decisions
are reached in Doc. 14229 concerning future methods of assigning stations on uhf
channels. Action Jan. 3.
B Commision invited comments to proposed rulemaking which would shift tv ch.
14 from Modesto to San Mateo, Calif., and
reserve it at latter place for noncommercial educational use. Move was petitioned
for by National Educational Tv & Radio
Center which stated that College of San
Mateo would be applicant. There is no application to use ch. 14 commercially at
Modesto. Action Jan. 3.
■ By order, commission made editorial
changes to Part 4 of rules to bring Sees.
4.161, 4.261, 4.361, 4.402, 4.502 and 4.602 into
conformity with Geneva Radio Regulations
and Part 2 of commission rules. Action
Jan. 3.
■ By memorandum opinion & order, commission denied petition by Tv Bcstg. Circuits Inc. for rulemaking to assign ch. 25
to Tuscaloosa, Ala. Proposal does not comply with mileage separation rules and is in

BROADCASTING

Changes and additions received after
the new Broadcasting Yearbook went
to press are included in this list. For

3,616
884

OF COMMERCIAL

conflict with proposal presently under consideration in Doc. 14120 to assign ch. 25 to
Huntsville or to Hamilton, Ala. Action Jan.
3.
■ By report & order, commission finalized,
with modifications, rulemaking in Doc. 13766
and amended fm and tv standards in Part
3 of rules in keeping with acceptable engineering practice and procedures. Amendments (1) clarify specifications for frequency response in vicinity of color pass
band; (2) permit fm and tv stations to determine operating
power of or
aural
ters by direct
measurement
by transmitpresently
prescribed indirect method; (3) relax requirements relating to operation with reduced power to extent that commission
need only be notified if required minimum
operating schedule cannot be maintained
with authorized power and provided period
of reduced power operation is not over 10
days; and (4) modify wording in Sec.
3.689(a)(1) by abolishing reference to
"standard black television picture" and substituting language specifying form and amplitude of modulating signal when determining operating
Action
Jan. 3. power of visual transmitter.

YEARBOOK

Page A-39— In listing for KTBS-TV Shreveport change names in Ownership to read
Jr.
George D. Wray Sr., and George D. Wray
Page A-58— In listing for WSYR-TV Syracuse in executives listing change name to
read E. R. Vadeboncoeur.
Page A-7 1— In listing for WPCA-TV Philadelphia change address to read 1230 East
Mermaid Lane, zone 18; to the list of
executives add Robert Straton, bus mgr;
Samuel Seymour, prog dir; Charles Taylor, news dir; Alastair Martin, chief engr;
add Washington attorney Samuel Miller.
Page A-88— Place listing for WVEC-TV now
under Hampton, Va., under Norfolk, Va.
B — Radio Stations
Page B-3 — Insert at head of radio listings
Key to symbols: In connection with sta-

tion facilities one or more of the following abbreviations may appear: D —
daytime station; DA-D — directional antenna day only; DA-N — directional antenna
night only; DA-1 — directional antenna same
pattern
and night;
directional
antenna day
different
patternDA-2
day— and
night;
L — limited time, stations operates night
hours only when dominant station is
not operating; LS — local sunset; N — night;
SH — specified hours of operation provided
in station's license; ST — station shares
time with struction
one permit.
or more stations; CP — conPage B-10 — Delete listing for KZOK Prescott: KENT listing (page B-9) supercedes
KZOK.
Page B-13— In listing for KOTN Pine Bluff
change
ownership
JoellenJan.Broadcasting Corp.
(acquired tostation
1, 1961);
change executives to W. J. Deane, pres;
BROADCASTING, January 15, 1962
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D. S. Jacobson, gen mgr; David Carrico,
prog dir; Rob Robinson, chief engr;
Merle Caldwell, news dir.
Page B-21— In listing for KUTY Palmdale
in executives listing delete name Morris
H. Bergreen and substitute name Harold
C. Singleton.
Page B-24 — In listing for KFRC San Francisco delete executives listing and substitute the following:
pres; Richard
E. Nason, Thomas
gen mgr;O'Neil,
John
Allen, sales mgr; George Crowell, prog
dir; Bill Sweeney, sales prom mgr; Tom
Razovich, chief engr.
In listing for KFRC-FM delete "not on
air" andto substitute
power
70 kw. (Nov. 30, 1960): change
Page B-25— In listing for KHUM(FM)
Santa Rosa delete fm classification; delete
"not
air" power
and substitute
(Dec.
1961); on
change
to 500 w D;
insert3,
executives: Lloyd Spangenburg, gen mgr;
Victor Kopp, prog dir; Paul Gregory,
news dir; V. F. Nickell, sales mgr; Fred
Bevill, chief engr.
Page B-26— In listing for KGEN Tulare
change ownership classification from "ori1959. ginal owner" to acquired station July,
Page B-38— In listing for WDBO Orlando
delete name William S. Cherry, Jr. bd
chmn, insert William H. Goodman, pres.
Page B-40— In listing for WZST Tampa
delete1961);
"not onaddair"executives
and substitute
(March
17,
listing
for
Alpha B. Martin, owner; Elmo B. Kitts,
gen mgr; Ronald Harpe, prog dir.
Page B-51— In listing for WBBM Chicago
in executives listing change advertising
& sales promotion mgr to Lud Richards.
Page B-52— In listing for WSBC-FM Chicago delete "duplicates
change
executives
listing to WSBC-AM;"
Louis B. Lee,
stn
mgr; Roy Bellavia, opns mgr; Jim Reidy,
prog dir.
Page B-67— Listing for KAFM(FM) Salina
was omitted by error; insert KAFM(FM)
(1960): 99.9 mc; 3.6 kw. United Bldg.
1012, Salina. Phone Taylor 3-4631. Salina
F-M Inc. (original owner).
R. F. Pocednik, exec vp; Bill Dahlsten,
opns & sales mgr; C. Wicklind, prog. dir.
Page B-72— In listing for KEUN Eunice, La.,
change names in executives listing to
read Thomas C. Voinche, gen & coml
mgr; Karl R. DeRouen, asst mgr & prog
dir; Skip Stewart, news dir; Dean Nezat,
chief engr.
In listing for KFRA Franklin, change
Parish to St. Mary Parish.
Page B-84— In listing for WCAR Detroit
change ownership to read WCAR Inc.
(acquired station August 1947). Change
address to 500 Temple
Page B-102— In listing for WJAG Norfolk
change Rep to read Walker-Rawalt, Soderlund.
In listing for KVSH Valentine change
power to 5 kw D; change Rep to read
Walker-Rawalt, Soderlund.
Page B-112— In listing for *WKCR-FM New
York change executives listing to read
Bruce E. Goldman, pres; Arnold E. Greenman, gen mgr; David Garfield, bus mgr;
William Weissman, prog dir; Morton Goldberg, chief engr.
In listing for WPOW New York change
name of secretary to Margaret Swan.
Page B-120— In listing for WKVH Hendersonville change call letters to WHVH,
and insert station under Henderson, N.C.
Page B-122— In listing for WKIX Raleigh
delete network affiliation; change Rep
listing to Adam Young; delete executives
listing and substitute Hugh E. Holder,
pres & gen mgr; Ralph C. Price, chmn
of bd; James MacLamroc, vp, sec'y &
treas.
Page B-133— In listing for KUSH Cushing
change executives listing to: Gordon R.
Rockett, pres & gen mgr; Glenn Thomas,
stn mgr, sis mgr, prog dir, chief engr;
Frank Trombley, news dir; Wesley Maley,
music dir; Lynda Lee, traff mgr.
Page B-138 — Under Roseburg insert listing
for KYES (November 1955): 950 kc; 1
kw-D. P. O. Box 1138. Phone Orchard
3-6678. Douglas Broadcasters Inc. (original owner).
Rep Pearson (national); Hugh Feltis
(regional).
E. LeRoy Hiatt, pres; Elliott Motschenbacher, gen mgr.
Page B-143— In listing for WHAT Philadelphia change power to 1 kw (operating on
STA).
Page B-152— In listing for WMYB Myrtle
Beach delete reference to "Group Ownership." B-153 — Under Winnesboro change
Page
town's name to Winnsboro; in listing for
WCKM
Winnsboro
delete "under conBROADCASTING, January 15, 1962

struction" and substitute (April 26, 1961).
Page B-160— In listing for KIXZ Amarillo
change date of acquisition of station by
KIXZ to Feb. 17, 1959. Delete reference to
"Group Ownership."
Page B-172— In listing for KCMC Texarkana
change power and position to 740 kc, 1
kw; delete TSN under network affiliation;
change Rep association to Jack Masla
Assoc.; delete executives listing and substitute Walter E. Hussman, pres; B. L.
Wood gen mgr; Irene Rankin, coml mgr;
Billy Merrell, prog dir; George Dobson,
sports & news dir; Helen Spence, womens' dir; George Hammond, chief engr.
Change call letters of KCMC-FM to
KTAL-FM; delete entire listing for KCMSTV.
Page B-183 — Delete cross-reference for
KUDY Seattle; insert listing for KIXI
Renton under Seattle listings; Delete
Renton addresses in KIXI listing, and
substitute University Bldg., Seattle 1;
note cp to change location to Seattle has
been effected; delete Negro specialty
programs.
Page B-220 — Insert into listings of Group
Ownership the Beef Empire Stations —
KCSR Chadron, Neb.; KVSH Valentine,
Neb.; WJAG Norfolk, Neb.
Page B-222 — In listing for A. L. Glassman
Stations
name own
to 100%
read
Glasmann;change
Mr. & owner's
Mrs. Hatch
of KOPR-AM, but do not own any stock
of KLO Ogden; Mr. & Mrs. Heftel have
sold KIMN Denver, and retain no stock
in it, nor in KGEM Boise.
Page B-235 — In listing for Baker U. campuslimited
KBUB. station, change call letters to
Page B-236— Insert listing for WKCR Ivy
Columbia Univ., New York 27, N. Y.
C — Equipment
Page C-16 — Insert in listing for Radio Corp.
of America the name M. A. Trainer, mgr,
Electronic Recording Products Dept., following C. H. Colledge.
Page C-22 — Insert the following listing:
Visual Electronics Corp. 356 W. 40th St.,
New York 18, N. Y. Pennsylvania 6-5840.
James B. Tharpe, pres; John P. Gallagher,
vp; George H. Wagner, sales mgr; Les L.
Darrigo, sales eng mgr; F. C. Grace, chief
engr; Morris A. Mayers, mgr, closed circuit tv systems.

When

your

bank

Products (for radio and tv): Custom
designed systems of am-fm-tv broadcast
equipment, including automation systems.
Engineering services for station planning
and installation supervision.
D — Codes/Programs
Pages D-26 — In listing for Canadian Pacific
Railway
supt of broadcast services to G.change
G. Shaw.
E — Networks, Reps, Trade Groups
Page E-4 — Insert the following listing:
Eckels & Co., 80 Boylston St., Boston,
Mass. Liberty 2-6481. George R. Eckels,
pres; Irvin E. Dierdorff Jr., vp; Diane
Putnam, office mgr.
Page E-28 — Under Brokers insert: Jack L.
Stoll & Assoc. 6381 Hollywood Blvd., Los
Angeles 28, Calif. Hollywood 4-7279. Jack
L. Stoll, mgr; Bruce A. Stoll, associate.
Page
ing: E-32— Paste over Office of Civil &
Defense Mobilization the following listOffice of Emergency Planning
Headquarters Executive Office Bldg.,
17th & Pennsylvania Ave., N.W. Executive 3-3300. Frank B. Ellis, director; Edward A. McDermott, deputy director;
John E. Cosgrove, asst. director, federal
-state relations; Charles S. Brewton, asst.
director, resources and economic affairs.
Ralph Spear, director, research, policy
and review division; Carey Brewer, director, emergency plans and readiness division; Lyle Belsley, director, resources,
planning and mobilization division;
Thomas Hagan, director, information division; Fred Alexander, director, telecommunications division; Charles Kendall,
general counsel; Hugh Gallagher, director, special liaison; William S. Heffelfinger, director, administration; Dr. James
K. Shafer, director health services.
Page E-34 — Under Management Consultants
Howard S. Frazier Inc. change telephone
number to read Federal 8-1720.
Page E-37 — Under Associations & Professional Societies change addresses for National Academy of Television Arts &
Sciences (NATvAS) to 54 West 40th St.
Continued on page 91

says

"NO"

Because of the special nature of our industry, banks are often
reluctant to offer needed financial services to broadcasters.
Communications Capital Corporation specializes in:
1. The purchase of notes and other negotiable paper
resulting from the sale of a station.
2. Short and long term loans to owners of radio and TV
properties.
3. General financing.
4. Financing of accounts receivable.
Communications Capital will be pleased to analyze and make
constructive recommendations for solutions to the financial
problems of broadcasters. Preliminary services without obligation. All inquiries are confidential.
COMMUNICATIONS

CAPITAL

CORP.

3504 TIME AND LIFE BUILDING, NEW YORK 20, CIRCLE 5-2870
Suggestion: Clip this ad and file for future reference
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ADVERTISEMENTS

(Pavable in advance. Checks and money orders only.) (FINAL DEADLINE — Monday preceding publication date.)
• SITUATIONS WANTED 200 per word — $2.00 minimum • HELP WANTED 250 per word — $2.00 minimum.
• DISPLAY ads #20.00 per inch — STATIONS FOR SALE advertising require display space.
• All other classifications 300 per word — $4.00 minimum.
• No charge for blind box number. Send replies to Broadcasting, 1735 DeSales St., N.W., Washington 6, D. C.
Applh \sis: II transcriptions or bulk packages submitted, §1.00 charge for mailing (Forward remittance separately, please). All transcriptions, photos,
etc., sent to box numbers arc sent at owner's risk. Broadcasting expressly repudiates any liability or responsibility for their custody or return.

RADIO
Help Wanted — Management

openStation manager— N.Y.S.— Immediatecomplete
ing. Excellent opportunity. Send
details. Box 272J, BROADCASTING.
Top-flight manager with proven sales and
background.
promotionDaytimer,
Good
established. second
firmlyMississippi's
market.
salary plus % of net. Competition keenest
therefore only best apply. Complete resume,
please. Box 366J, BROADCASTING.
Sales manager. Small market experience.
Must sell and be able to direct other salesman. Good salary plus commission. Contact Sydney E. Byrnes, President, WADS,
Ansonia, Connecticut. Regent 5-4606.
Sales
Sales manager needed for small market
Negro outlet. Commission plus salary. Box
210J, BROADCASTING.
Robots for sale! Attention owners — Managers only. Fantastic 6-foot money-making
promotion. Sold in every Florida market.
Over 100 in use. Now — exclusive market
rights — your station — your market. Write:
Box 246J, BROADCASTING.
Immediate opening. Established Michigan 5
kw. Good commission, pension-insurance
plan, expanding market. Prefer man from
state or close-by. Mail resume. Box 342J,
BROADCASTING.
Permanent future single California market.
Guarantee plus commission. Experienced
salesman. Box 391J, BROADCASTING.
Sales manager. Progressive, farm station
going to 5000 watts soon needs sales manager with experience in competitive markets. Must produce. Call or write Jim
Wanke, General Manager, KABR Radio,
Aberdeen, South Dakota. BA 5-1420.
Opportunity radio salesman. Salary plus
commission. Good market. KFRO, Longview, Texas.
Attention salesman! Solid, 5 kw suburban
metro market independent expanding sales
department. If you are a pro, and want to
hold a position paying $8,000 to $12,000 annually, send resume and recent photo to
Ed Morgan, WETU Radio, P. O. Box 453,
Montgomery, Alabama. All replies confidential.
Salesman-announcer for new station. Single
station market. Salary plus commission.
Send tape, resume, salary requirements to
Manager, WLKM, Three Rivers, Michigan.
Personal interview required.
Good positions — professional placement.
Major markets, plus midwest saturation.
Contact with 650 stations. Write Walker
Employment, 83 South 7th St., Minneapolis
2, Minnesota. Now.
Announcers
Top-notch dj for powerful number one 5kw
in west Texas. Fastest growing market.
Send
tape and info to Box 103J, BROADCASTING.
Full-time classical music station in San
Francisco has position for experienced
classical music announcer. Top salary for
right man. Send resume and other information to Box 215J, BROADCASTING, or
call YUkon 6-2825.
New Jersey. Experienced news-man announcer. Salary commensurate with ability.
Interview required. Send tape and resume.
Box 264J, BROADCASTING.
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Help Wanted— (Cont'd)
Announcers
First class Christian announcer with license
to match. Send tape with commercials and
news and why you feel qualified to speak
for the Lord Jesus Christ. Box 270J,
BROADCASTING.
Need a man with a first class ticket for one
of America's foremost music stations. Send
tape, pictures, and resume to Box 383J,
BROADCASTING.
California single market looking for announcer with 1st phone. Permanent. Box
392J, BROADCASTING.
Help wanted . . . Announcer to work regular shift and handle play-by-play high
school sports on eastern Arizona network
station. Send resume and tape. Box 431J,
BROADCASTING.
Announcer: 1st phone. Good on production,
good voice. Be copy chief of top flight am
station. Can use man with limited voice
experience if production copy is good.
Limited engineering. Start at $100.00 per
week. Good man can go to $125.00 rapidly.
Central states, medium market. Box 432J,
BROADCASTING.
Announcer — minimum two years commercial
radio experience. Pennsylvania small market chain with good opportunities, adult
sound. $430.00 per month to start, more
guaranteed. Personal interview necessary.
Send
tape and resume. Box 458J, BROADCASTING.
Experienced announcer for station two
hours from New York City. Permanent job.
Immediate opening. Box 459J, BROADCASTING.
Opportunity married staff announcer. Outline experience. KFRO, Longview, Texas.
Start the year where
opportunity and
growth abounds. Experienced d.j. only — No
beginners! Minimum start $700. No r. and
r. or big sound types. Want maturity,
talent and guts. Send tape — complete
resume of experience — qualifications — references. Bill Harpel, KHAR, Pouch 7-016,
Anchorage, Alaska.
Wanted: Combination engineer-announcer
with first phone. Air shift and maintenance.
Small market and local station. Send all
information and tape to Allen R. Mclntyre,
KNDC, Hettinger, North Dakota.
Announcer with first phone for position
opening February 15. $500 per month or
more to right man. Send tape, resume,
references and picture to Dan Breece,
KOVE, Lander, Wyoming.
Experienced first class licensed announcer.
Box 1056, Twin Falls, Idaho.
First class ticket-announcer — immediate
opening. Phone Norman Glenn, station
WJDY, Pioneer 2-5191, Salisbury, Maryland.
Immediate
opening
for men.
two announcers.'
Would
consider
combo
Prefer announcers from the South but not necessary.
Send tape and all details to Al Drew,
WCNF, Weldon, North Carolina. No collect
phone calls.
Mobile news reporter. Both hard news and
feature interviews required. Complete
equipment. Journalism training preferred,
however, any experienced radio announcer
with genuine interest in news considered.
Well established group owned station. Send
news tape, photo and job resume to WCSI,
501 y2 Washington, Columbus, Indiana.

Help Wanted— (Cont'd)
Announcers

Experienced morning man. Send tape and
resume, WEAV, Plattsburgh, New York.
Immediate opening for first phone, fast
format announcer. Car necessary. $80 mimimum, more if qualified. Send tape, picture, resume to Doug Holderfield, General
Manager, WFPA, Fort Payne, Alabama.
Salesman wanted— Must have selling experience and car. Must want to work day
and night. Great opportunity for very substantial income with 5000 watt station in
thriving area around city of 30,000. Will
guarantee $100 a week minimum to start.
Write detailed background and ask for apNew York. pointment. H. M. Thayer, WGHQ, Kingston,
Immediate opening for experienced announcer. Some AM hours with top pop
and night FM with good music format.
Play-by-play would be helpful. Contact
Manager, WAFC, Staunton, Virginia.
Wanted . . . announcer . . . immediate
opening for experienced staff announcer at
5 kw in east Tennessee. Must be able to
run good tight format with production experience and anxiety to work. Send resume
and tape to Raymond C. Stockard, WJSO,
Johnson City, Tennessee.
Experienced first phone announcer. Immediate opening. Send resume, tape and
salary requirements to J. F. Marzke, WJUD,
St. Johns, Michigan.
Mature voice for 5000 watt adult programming into tidewater Virginia. Send tape
and resume including salary requirements
or contact E. Baydush, WLPM, Suffolk,
Virginia.
Network good music station wants experienced announcer. Good pay — good working
conditions. Contact Robert C. Wolfenden,
WMEV, Marion, Virginia.
Good positions — professional placement.
Major markets, plus midwest saturation.
Contact with 650 stations. Write Walker
Employment, 83 South 7th St., Minneapolis
2, Minnesota. Now.
Technical
Chief engineer for metropolitan daytimer
going directional night. Part of southern
group building 3 stations. Good opportunity
for experience working with group engineer. Excellent working conditions. Send
photo — complete resume, salary requireING. ments first letter, Box 490H, BROADCASTChief engineer position now available at
good music directional station in southern
California city. Must be able to take complete charge of equipment. Must also work
board shift with smooth, professional delivery. Wonderful climate; stable, hardCASTING. working staff. Reply Box 360J, BROADEngineer — 1 kw educational fm — southeast.
Must know transmitters, studio gear, and
latest recording techniques. Construction
and maintenance ability and experience essential. No announcing. Opportunity to
learn tv in our related operation. Non-experienced personnel will not be considered.
Send complete resume, recent photo and
salary requirements to Box 403J, BROADCASTING.
Wanted . . . transmitter engineer. Must be
familiar with transmitter maintenance.
First class ticket required. Send resume to
Box 317J, BROADCASTING.
BROADCASTING, January 15, 1962

Help Wanted— (Cont'd)

Situations Wanted— (Cont'd)

Situations Wanted— (Cont'd)

Technical

Management

Announcers

Engineer-announcer. Maintain equipment at
new 500 watt daytimer. Tape, resume,
salary requirements to Manager, WLKM,
Three Rivers, Michigan.
Chief engineer, top California station, some
air work. Immediate opening. Format, 1000
watt — 24 hour directional. Good job for
right man. KAFY, Bakersfield, California.
Call collect Empire 6-4411 for Al Anthony
or Paul Bappistta.
1st class engineer for routine maintenance,
and combo-announcing. Contact Nick Bell,
Radio Station WREB, Holyoke, Mass.
Good chief engineer wanted immediately.
Salary $95 00 if you qualify. Contact Al
Stanley, Manager, WTSB AM/FM, Lumberton, North Carolina.

15 years experience, management, sales
management. First phone. Excellent references. Box 313J, BROADCASTING.

Dj/announcer. Young. Cheerful. Swinging.
Good salesman. Good production. Tape. Box
331J, BROADCASTING.

Man-wife management team, 25 years experience. Versatile talents — strong on sales
and promotion.
Sports, leaders.
news, women's
production. Community
Best references. Primary interest small to medium
market with good future. Good agency
contacts. Box 394J, BROADCASTING.

Army doesn't want me — perhaps you could
use me! Broadcast all sports four years
ING.
sports director. Box 337J, BROADCAST-

Transmitter engineer, am-fm. 1st phone, car
necessary. WEOL, Elyria, Ohio.
Good positions — professional placement.
Major markets, plus midwest saturation.
Contact with 650 stations. Write Walker
Employment, 83 South 7th St., Minneapolis
2, Minnesota. Now.
Engineer. Immediate opening. WVOS, Liberty, New York.
Production — Programming, Others
Immediate opening for night news editor
in upstate New York CBS affiliate. Applicant must have news gathering and
writing background, willingness to work,
versatility, reliability, showmanship. Opportunities rewarding. Personal interview
after tape, photo, resume and salary requirements. Box 339J, BROADCASTING.
Girl copywriter needed by midwest radiotv operation-medium
size market. Send
copy samples & full particulars first letter.
Box 408J, BROADCASTING.
Program director with news and promotional experience for adult type radio station in Pennsylvania. Excellent opportunity
for
mature
person. Box 464J, BROADCASTING.
WJJL-Niagara Falls, N. Y., for middle of
February-person for traffic, copy with radio
background. References. Good conditions,
good folks.
RADIO
Situations Wanted — Management
Unusually fine record and background in
major market sales on client and agency
level. Excellent knowledge of broadcasting
sales problems aided by further depth experience in sales promotion, research.
Available due to station sale. Box 146J,
BROADCASTING.
Desire opportunity in small or medium size
market, sales or management. Ten years
experience announcing programming and
sales management. Box 157J, BROADCASTING.
Husband and wife management team-wife
expert in traffic and office management.
Husband has seventeen years experience
in radio sales and programming. Background includes station ownership. Capable
taking full charge. Minimum potential
$12,000 for the team. Box 213J, BROADCASTING.
Manager — heavy sales background. Twelve
years experience, ten management. Mature,
thorough knowledge. Stable, responsible,
family man. Excellent ownership references. Area $10,000. Box 229J, BROADCASTING.
Mistakes made,
nowmanager,
let's make
Experienced general
salesprofits!
since 1957,
radio since 1951. Married, veteran. Box 414J,
BROADCASTING.
Attention, absentee owner. Young, but
highly experienced radio man (N. Y. Metro
am, fm, tv) will work as manager or assistant manager of your station. B.A. in
broadcasting. Prefer west or southwest. Box
415J, BROADCASTING.

Proven profit-producer. Competent, responsible family man seeks new managerial or
sales challenge in southern California or
Arizona. Will trade 14 years experience in
radio and newspapers for interesting, longterm opportunity. Now general manager of
successful midwest station showing consistent profits.
Available on month's notice.
Box 396J,
BROADCASTING.
Manager-salesmanager, young strong sales
background under heavy competition, experience all phases. Format top forty and
good music — radio, latest methods and ideas
$17,500 current income, prefer new challenge! Box 428J, BROADCASTING.
Mature manager — 17 years successful experience in all phases management including station ownership. Heavy on creative
sales — programming. Civic enthusiast.
Family man, stable, sober, dedicated. Small
to medium market with $12,000 minimum
potential. Box 439J, BROADCASTING.
Manager — commercial manager. Heavy sales
background. Presently employed in this
country. Present employers and accounts my
best references. Desire midwest location,
presently located elsewhere. Family man,
college, best references. Box 452J, BROADCASTING.
Former radio station president and general
manager seeking position in radio or tv,
agency, or promotion. Age 30, married, 2
children. Will relocate anywhere. BS degree. Average salary and earnings over
past five years $15,000 annually. Desire
opportunity for greater earnings. Write Box
457J, BROADCASTING.
All replies confidential and will be answered.
Terrific young manager-sales-manager team
desires to relocate in medium market with
opportunity to purchase percentage of station. Currently earning $12,000 and $10,000
respectively. Box 463J, BROADCASTING.
Somewhere there's a radio and/or tv
operator looking for a manager or operations manager with fourteen years of experience in both media. 39 years old, two
major stations, three minors. Background
includes all phases but engineering. Out
one year, now anxious to get back in. Not
interested in shotgun operation. Minimum
$10,000. Resume on request, interview at
your expense. Bob Murphy, 1333 West
Mango Street, Lantana, Florida. JU 2-4133.
Announcers
First phone announcer, no experience, need
some,
willing to
learn. Graves,
Prefer
South hardworking
or Southwest. — Contact
Theron
Route #4, Bristol, Tenn.
Sports announcer looking for sports minded
station — best of references. Box 183J,
BROADCASTING.
Top 40 dj„ wants any medium, mediumlarge, or large market; young, single, draftfree. Box 308J, BROADCASTING.
Announcer, dj, experienced, tight production, mature veteran, want to settle. Box
309J, BROADCASTING.
Give me a try! Inexperienced in commercial
radio, but, oh so willing to learn. 2V2 years
college radio experience. Graduated from
radio
goodsend!
"combo."
Have BROADresume
—have school
tape—— will
Box 322J,
CASTING.
Announcer. Mid-Road music experience.
News. Commercials. Versatile. Tape available. Box 330J, BROADCASTING.
For sale: Intelligent and eager mind. Comes
equipped with talent, personality and experience. Presently employed morning man.
FOB, Chicago area. Box 451J, BROADCASTING.

Great Lakes Area. 6 years diversified experience. Excellent news and sports. Management material. Top references. Seeking
permanent position to provide for my
family. Box 347J, BROADCASTING.
Announcer, dj, play-by-play. Young and
single. Five years experience. Four years at
present station. Ready to move up to sports
ING.
minded operation. Box 352J, BROADCAST-

Staff announcer desires location in metro
market. 8 years experience in all phases oJ
production including play-by-play. Resonant, pleasing voice. Married, college, dependable. Box 361J, BROADCASTING.
Creative announcer-dj. Production. Voice
characterizations, good straight job. You
name it! Ten years experience. Ohio,
Indiana, Kentucky. Box 368J, BROADCAST-

Announcer d.j., married, tight production,
fast board, news. Versatile— selling sound.
Box 371J, BROADCASTING.
Young announcer, d.j. Experienced, seeks
position N. Y., Conn., New Jersey area.
References, tape on request. Box 374J
BROADCASTING.
What happened? Just released from 50 kw,
clear channel. Excellent explanatory recommendation letter accompanies replies. Seven
years experience assures delivery of mature, top 40 or good music sound & ideas
for up-coming progressive and promotion
minded station. Location secondary to job
College, age 25. Box 382J, BROADCASTING.
Number one Hooper in fifth market! O&O
dj can do same for you! Experience includes commercial and personality shows in
radio and tv . . . movies, slide films, narrations. Can make remote broadcasts profitable for you and clients. Enthusiastic
dignity results from experience, appearance, education. Nov. -Dec. Hooper, tapes,
pictures and resume on request. Box 384J,
BROADCASTING.
Attention. New York, Penn. and New England. Young reliable announcer seeks to
gain experience. Have car — will travel.
Resume
and tape on request. Box 389J,
BROADCASTING.
Available, first phone combo. Married,
family, draft free. Minimum $100.00. Box
399J, BROADCASTING.
Have first phone — will travel. Prefer midwest, Florida, west coast. Fifteen years all
phases. Strong news-sports, tops in c&w.
Interested sales - announcing - management.
Have extensive background. Married-soberreasonable. References. Box 400 J, BROADCASTING.
History of #1 ratings in personality format
in markets up to 300,000. Top billing salesman in present market. Will consider sales,
announcing or both. Top 25 markets only.
Box 405J, BROADCASTING.
Negro announcer-dj. Married. 6 years wellrounded experience, from blues-format to
classical. Heavy on news, commercials.
Musician, know music, studying Spanish.
Whatever
format,from
if it's
quality,
appreciate your
hearing
you.
Here would
four
years, getting $120.00 weekly. Box 407J.
BROADCASTING.
2 years experience. 1st phone. Married,
would like to settle. Presently employed.
Box 412J. BROADCASTING.
Experienced
radio announcer-personality.
good taste. TV news, continuity director
tv. Experienced promotion-publicity, family
man, sober, Balto-Wash., area. Box 413J,
BROADCASTING.
Have first phone. Am now available for
immediate opening anywhere. Box 416J,
BROADCASTING.
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Situations Wanted — (Cont'd)

Announcers

Announcers

Young man seeks start In radio. Trained
voice, some college, third phone. Box 417J,
BROADCASTING.
Looking for a permanent home. Only midwest considered. Available immediately. 11
years experience. Announcer — pd— all sports
— sales. Interview necessary. Phone —
Chicago AVenue 3-5734. Write Box 440J.
BROADCASTING.
Cexas, Florida or South Carolina. Temporary or part-time position considered.
BOX "421J. BROADCASTING.
Attention stations 150 miles from N.Y.C. 3
years experienced dj -announcer. Tight
board, happy personality. Not a floater or
screamer. Excellent references. Box 427J,
BROADCASTING.
14 years experience — promotion manager
,nul sports present job. 5 years sports director radio and tv. All play-by-play. Seek
sports directorship in larger operation. Box
434J, BROADCASTING.

Announcer with ticket and one year experience desires to learn top 40. West preferred.
Box 436J, BROADCASTING.

YOUR

HANDY

Basketball announcer available - • prefer
Indiana. Consider elsewhere. Box 43!iJ.
BROADCASTING.
Virginia p.d. — announcer 26, married, draft
exempt. 7 years experience. 3 A. P. news
awards. Available— June. Box 418J, BROADCASTING.
Announcer dj, bright happy personality
sound. Experienced, tight board and production, married, veteran, not a drifter or
prima-donna. Box 441J, BROADCASTING.
Announcer-d.j. — vet, dependable, some experience, bright sound, authoritative news.
Box 442J, BROADCASTING.
Beginner-little experience. Disc jockey announcer, seeks position. Will start at low
ING.
salary, married. Box 443J, BROADCAST-

CLASSIFIED

AD

ORDER

FORM

ISSUE DATE(s)
□ TF (until forbid)
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□ Situations Wanted — 20<f per word — $2.00 minimum (Payments in advance)
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□ 2"
□ 3"
□ 4"
□ other
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Q management
□ sales
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□ production-programming

Experienced, disc jockey, announcer, control board operator, desires position. Married. Box 444J, BROADCASTING.
Young negro announcer, experienced.
Bright cheerful sound, adult music. Willing
to
work, will travel. Box 445J, BROADCASTING.
Top rated dj — seven years experience. Now
employed in one of nations top 10 markets,
seeks relocation as dj or preferably p.d.-dj.
Have worked good music and top 40. Interested in stability and future. Married,
hardworker, excellent references . . . will
ING.
consider all replies. Box 448J. BROADCASTAnnouncer-dj. Good voice; selling sound.
Prefer midwest. Box 449J. BROADCASTING.
Announcer-combo. College graduate now
broadcasting
seeking
tion within student
40 miles
of/in weekend
Boston. posiBox
453J, BROADCASTING.
Classical music stations. Experienced announcer. College degree with courses in
musicof history
and Also
literature.
best
references.
strong Reliable
on news,—
commercials. Prefer midwest. Can operate
board. Box 455J, BROADCASTING.
Musical variety plus soft sell, blend wellequals good listening for all ages. No
razzle-dazzle. No screaming, just good music
with a beat well blended. Z\'2 years experience, married, age 32. Locate Texas.
Louisiana. Box 460J, BROADCASTING.
Have fun, youth and talent for vour audience. Also first phone. Johnnv Bowles, 802
South 33 St., Louisville, Kentucky.
Staff announcer — 3 years — single — 30. no car.
5-3528.
East coast preferred. Bob Cohen, 234 Crescent Street, New Haven, Connecticut. UN

□ TV

See if I have the qualities you are looking
for. Broadcasting school graduate, 31,
single, sales background. Write or phone:
Kirbv Johnston, 5756 N. Fairfield. Chicago
45, Illinois. AR 1-1202.
Young family man with first phone would
like combo job. Experienced, available immediately. Prefer northwest or sulf coast.
rado.
Joe Lundy, 211 South 10th. Sterling, Colo-

CATEGORIES

5 years experience in announcing. Will go
anywhere: aee 26, single, not a drifter —
Frank Noren, 626 Union St., LaSalle, Illinois. Phone CA 3-1790.
Looking for job in radio. Willing to work,
and start on bottom. Will accept any job
available at station. Resume, tape, available
upon request. Joseph Siff, 732 Lyons Ave.,
Irvington 11, New Jersey.

□ Radio
FOR SALE
□ equipment
WANTED TO BUY

□ stations
fj] equipment
ADDITIONAL

Situations Wanted — (Cont'd)
Announcers

□ Instructions
□ Business Opportunity
□ Miscellaneous

COPY

Prefer east coast — Broadcast school trained,
high school graduate, 19, single, eager. Roy
Smith, Box 38, Falkland, North Carolina.
Telephone Plaza 8-2677, Greenville, North
Carolina.
Announcer-dj, 5 years experience. Tight
production, authoritative news delivery.
Available immediately. Write 6324 La
Mirada Ave.. Hollywood 38, California. Call
HO 4-2235. Will relocate.
Technical

(If larger space is needed, please attach separate copy)

BROADCASTING MAGAZINE, 1735 DeSales St., N.W., Washington 6, D. C.
NAME
COMPANY
ADDRESS
Remittance enclosed $
88

□ Bill

Experienced,
broadcast
engineer desirescollege
position,trained
am, fm,
or tv. Box
312.T. BROADCASTING.
Chief engineer — experienced am/fm construction— maintenance — directional. Some
tv. All audio, including cartridges. Minimum
$175.00. Box 319J. BROADCASTING.
Experienced chief engineer wants position
New England directional. Knows maintenance, installation, administration, productions. Box 387J, BROADCASTING.
Chief engineer, am-fm construction, maintenance, directionals. proofs, all powers.
Box 398J. BROADCASTING.
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Help Wanted— (Cont'd)

Help Wanted— (Confd)

Technical

Sales

Production — Programming, Others

Experienced 1st phone desires permanent
job with progressive station. Twelve years
in am-fm as staff and chief engineer. Interested in all good possibilities. Box 424J,
BROADCASTING.

Assistant sales manager for network affiliate— Top markets with national sales experience. Outstanding growth opportunity.
Send resume to Box 393J, BROADCASTING. All replies confidential.
Persons now carrying film or live shows,
to carry syndicated live game show.
Proven — top ratings. Give territory, details, terms. Box 461J, BROADCASTING.
Local salesman for immediate vacancy with
expanding group operation. Call WPTZ-TV,
Plattsburgh, New York. Jordan 1-5555.

"Program Manager, television. To head
Production Branch of U. S. Information
Agency Television Service. Beginning
salary $13,730. Should now be Program
Manager TV Station in major city, preferably one contributing network feeds.
Previous experience must include at least
six years as TV Producer-Director, in major
station, of documentary, news-in-depth
and/or fully scripted musical type programs. Send resume to Mr. Everett G. Chapman. Chief, Employment Branch, U. S. Information Agency, 1776 Pennsylvania Avenue, N.W., Washington 25, D. C."
TELEVISION

First phone — 6 years experience, directional.
Tape production, audio, ham, no announcing. Prefer home with good churches. Box
456J, BROADCASTING.
Experienced first phone seeking position in
New Jersey, engineering only. Box 462J,
BROADCASTING.
Three years chief engineer, announcer.
Gettys, Amherst 7-5420, 505 Park, Titusville, Florida.
4 yrs. Chief engineer. 1 kw daytimers,
available. Anthony OstopofT, 4-1 Lake Village, Wilmington, North Carolina. Phone
RO 3-7925.
Production — Programming, Others
Program director . . . Experienced all
phases formats. 25, married, college graduate. Available January 30th. Box 335J,
BROADCASTING.
Versatile, hardworking eastern newsman
anxious to relocate, California, Arizona,
New Mexico. Box 372J, BROADCASTING.
Aggressive, capable newsman, 2 yrs experience, plus AFRS, newspapers, magazines. Interesting, authoritative delivery.
Write lively copy, handle all phases. Want
news conscious metropolitan station. Harvard graduate, married, 30, available immediately. Let's arrange interview. Box
373J, BROADCASTING.
Aggressive young man with experience as
record librarian and production assistant
seeks employment in Florida. Plans permanent return to sunshine state. Good
background, can show excellent references.
Anxious to advance with adult music operation. Box 385J, BROADCASTING.
Experienced p.d. — wants back into radio or
tv. 12 years solid background. Married, 36,
family — midwest preferred, but not important. Box 395J, BROADCASTING.
Seeking opportunity for advancement and
responsibility. 9 years major market. Tv
experience: all phases, mainly operational.
At top presently. Full consideration given
any reply. Details. Box 420J, BROADCASTING.
Pro-manager — 14 years experience all
phases of radio. 3V2 yrs, tv as producerdirector. Family man-sober-no drifter-seeks
larger operation. Box 433 J, BROADCASTING.
Top newscaster in small market seeks advancement to major market. Experienced,
mature, authoritative, reliable. Excellent
references. College degree in broadcasting.
Ability in interpretation, analysis, commentary, features. Can double in sports.
State salary range first letter. Midwest preferred. Box 454J, BROADCASTING.
Write copy, type, good worker. Prefers
small southern station. Salary secondary.
Samples, tape. Alice Wireman, YWCA,
Nashville, Tennessee.
TELEVISION
Help Wanted— Sales
"Pioneer southeastern television station in
one of the top 50 markets needs a strong
local sales manager. Duties will include
supervision and planning of local sales
staff, new ideas and fresh approach from a
proven and experienced man. He must have
television experience in major market or
sales/sales manager experience in small
market.ures.The
good regarding
for 5 figInclude"right"
photo man
and is
details
sales experience with application. Applicawill beBROADCASTING.
kept in strictest confidence."
Box tion
289J,
BROADCASTING, January 15, 1962

Announcers
Announcer with good voice and appearance
interested in learning directing. Send audio,
photo and resume. Must be available for
personal interview. Program Manager,
WSBA-TV, York, Pennsylvania.
News announcer with extensive experience
for major New England radio-television
operation. Opportunity for regular oncamera newscasts. Excellent salary and
working conditions. Box 390J, BROADCASTING.
Technical
TV engineer. Excellent engineering opportunity with a leading midwestern tv
station. Experience required. First class
license desirable. Send detailed resume and
salary requirements to Box 226J, BROADCASTING.
Transmitter
and studio engineer — 100 kw
ERP channel 11 educational. Must have
minimum of 3 years experience with G.E.
transmission and studio equipment. Must
know proof techniques. Must be strong on
maintenance and construction. Must know
the Ampex VTR recorder. Send complete
resume, recent photo, and salary requirements to Box 404J, BROADCASTING.
Field engineer — To travel within U. S.
Familiar vhf propagation and wired tv distribution systems; will train in special techniques for CATV systems. Write in confidence: General Manager, Entron, Inc., Systems Construction Division, Box 287,
Bladensburg, Maryland.
Vacancy for television engineer. Experience
desirable, but not absolutely necessary if
have radio background and willingness to
cooperate and work. Good working condiMexico. tions. Manager, KSWS-TV, Roswell, New
Experienced 1st radiotelephone, television
studios and transmitters. Apply Chief Engineer, WHP-TV, Ch. 21, Harrisburg, Pa.
Have openings for tv engineers. Must have
first class license. Experienced preferred —
salary commensurates with experience and
ability. Tremendous opportunity for good
men. Send complete resume to: Box 1159,
Lubbock, Texas.
Feb. 1 opening. Maintain vidicon studio
equipment, radio broadcast facilities, and
language lab recorders at vibrant college
tv-radio opportunity. Opportunity for college study
the same
SendIthaca,
particulars to R.at Colle,
Ithacatime.
College,
New York.
Production — Programming, Others
TV news director wanted for three station
mid-west market. Take full charge and
make news department a going concern.
Must be strong on the air; know photography and film; strong on writing. Man
we need will take this news operation to
number one position. Send resume, audio
tape, film if possible, photo of self and
salary requirements to Box 350J, BROADCASTING.
Help! Help! Program-production manager
with on-air capabilities, ty continuity director, radio announcer. Write E. M. Sears,
Box 62, Bloomington, Indiana.

Situations Wanted — Management
Operations Manager with 13 years experience in Programming, production, film,
vtr- & sales desires to relocate with aggressive vhf or international tv assignment. Box
124J, BROADCASTING.
Successful radio sales manager wants to
sales-manage local tv business currently
handling eight salesmen. Box 429J, BROADCASTING.
Proven sales manager medium market
ready for general manager opportunity.
Box 435J, BROADCASTING.
Sales
Sales or operations/11 years all phases including sales and tv program manager.
College, 35, married/ Salary open. No geogCASTING. raphical preference. Box 425J, BROADAnnouncers
TV announcer-10 years radio/tv. Seeking
staff job, big market tv station. Strictly
professional with good voice, on-camera appearance. Box 411J, BROADCASTING.
Announcer and/or director or production
director. 30, married. 7 years experience all
phases broadcasting. $8,500 and larger responsibility and salary potential. Call LouisING. ville, TW 6-9811.
Box 426J. BROADCASTChief announcer, 10 years all phases radiotelevision seeks progressive operation. Selling midwest voice, top-rated dj. Long list
sponsor and agency endorsements. Family
man, loyal hard worker, draft exempt. Box
401J, BROADCASTING.
Nine years radio — some tv — desire permanent position in radio/tv in staff, sports,
news
or combination. Box 465J, BROADCASTING.
Technical
Now
with
with

employed experienced chief engineer
other qualifications, seeking employment with a future. Welcome opportunity
tv. Box 305J, BROADCASTING.

Chief engineer presently employed overseas
returning to states. Twenty years experience. Seeking permanent position in medium to large market or as group engineer.
Ability in design, construction, operation,
maintenance and production in radio and
television. Box 357J, BROADCASTING.
TV engineer experienced in maintenance
and operation of television transmitter and
microwave equipment seeks opportunity to
work for station in Florida or near-by state.
Responsible, excellent references. Box 402J,
BROADCASTING.
First phone — Eight years AM experience,
would like to get into television, South
only. Box 241, Cedartown, Georgia.
Production — Programming, Others
Looking for director-producer announcer?
Emphasis on strong, creative production.
Presently with Number 1 station. Five years
experience in producing-directing with top
rated local shows. Seeks advancement with
progressive station. Box 349J, BROADCASTING.
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Situations Wanted — (Cont'd)

For Sale — (Cont'd)

Production — Programming, Others

Equipment
Am, fm, tv equipment including monitors,
5820, bus1850,
p.a. tubes. Electrofind, 440 ColumAve.. N.Y.C.

Experienced, mature reporter-news writer,
photographer, all phases, wants position in
news-conscious midwest station — prefer
Ohio, Michigan, Wise. Can offer more than
7 years strictly tv news as step to news
directorship. Family man. Presently employed. Box 367J. BROADCASTING.
Promotion-publicity director, available now.
4',2 years major market experience. Ideas
in audience and sales promotion. Good
track record in publicity. Creativity
guaranteed. Reliable family man seeking
secure berth. Box 386J, BROADCASTING.

Will buy or sell broadcasting equipment.
Guarantee Radio & Broadcasting Supply
Co., 1314 Iturblde St., Laredo, Texas.
Transmission line, styroflex, heliax, rigid
with hardware and fittings. New at surplus
prices. Write for stock list. Sierra Western
Electric Cable Co., 1401 Middle Harbor Road,
Oakland 20, California.
WANTED

Television newscaster. Gather, edit, air toprated report. Eight years radio-television
experience. News director potential. Box
381J, BROADCASTING.

BUY

Elkins Radio License School of Chicago —
Six weeks quality instruction in laboratory
methods and theory leading to the F.C.C.
First Class License. 14 East Jackson St.,
Chicago 4, Illinois.
Announcing programming, console operation. Twelve weeks intensive, practical
training. Finest, most modern equipment
available. G. I. approved. Elkins School of
Rrnadcasting, 2603 Inwood Road, Dallas 35.
Texas.
MISCELLANEOUS

Equipment
Wanted — Olson head. Scully recording lathe.
Sound Studios, 230 N. Michigan, Chicago 1,
Illinois.

Twenty-three year old veteran with five
years experience in all phases of production including film and photography. Seeks
better
ING. opportunity. Box 419J, BROADCAST-

WANTED

Top rated newscaster now directing major
east coast news operation. Kines and best
of references available. Box 422J, BROADCASTING.

TO

BUY

Stations

News director, top-rated newscaster in
major market, proven administrative ability. Box 423J, BROADCASTING.
FOR

TO

Instructions — (Cont'd)
FCC first class license in 6 weeks. We are
specialists. We do nothing else. Small
classes. Maximum personal instruction.
One low tuition covers everything until
license secured. Pathfinder Method, 5504
Hollywood Blvd., Hollywood, California.

Interested in acquiring station. Good market, potential. Seventy-five thousand cash
down. No brokers. Box 168J, BROADCASTING.

SALE

AM fulltime or daytime operation with
proven record and expanding market located
in moderate climate. Maximum $50,000
down. Box 380J, BROADCASTING.

Equipment
Need all equipment for 1000 watt station.
Used & new. Box 209J, BROADCASTING.
General Electric 4BC1A1 console, clean,
working condition, as is crated FOB — first
$295.00. Box 388J, BROADCASTING.
Presto 6NP disc cutter with ID head, RekO-Cut Master Pro 16" lathe & 3 feed screws,
Fairchilde 421 cutting head, Rek-O-Cut 16"
"G" series turntable, Presto 3 channel
mixer (portable). Will consider trade. Box
447J, BROADCASTING.
For Sale: 250 watt RCA fm transmitter . . .
BTF-250A. Also, 100 ft. air filled coax and
1.5 gain antenna. All for only $2,000 FOB.
Waxahachie, Tex. Wire or phone, Richard
Tuck, KBEC, Waxahachie, Texas. WE
7-1390.

INSTRUCTIONS
FCC first phone license preparation by
correspondence or in resident classes.
Grantham Schools are located in Hollywood,
Seattle, Kansas City and Washington. Write
for our free 40-page brochure. Grantham
School of Electronics, 3123 Gillham Road,
Kansas City 9, Missouri.
rrain now in N.Y.C. for FCC first phone
license. Proven methods, proven results. Day
and evening classes. Placement assistance
Announcer Training Studios, 25 W. 43 N.Y.
OX 5-9245.
FCC first phone license in six weeks
Guaranteed instruction in theory and
laboratory methods by master teachers.
G. 1. approved. Request free brochure.
Elkins Radio License School, 2603 Inwood
Road, Dallas, Texas.
Since 1946. The original course for FCC
First Class Radiotelephone Operator License
in six weeks. Reservations necessary. Enrolling now for classes starting March 7,
May 9, July 11. For information, references
and reservations, write William B. Ogden
Radio Operational Engineering School, 1150
West Olive Avenue, Burbank, California.

G.E. FM monitor BM-l-A, $750, Gates RDC10 remote control, $400. KEBR, Sacramento,
California.
Presto 6N — Disc recorder mounted on presto
64-A turntable, standard and micro crove
feedscrews, Presto A-93 recording amplifier
and accessories. Top condition, sacrifice.
Call collect, Ed Knapp, WFYI, Garden City,
N. Y., 516— PI 2-1520.
Patch panel jacks double type, used, good
condition. Known under manufacturer number— Western Electric 410A or switchcraft
"twin-jax"
Limited
come, first MT-388.
served basis.
$1.00number,
each. .first
. .
Guaranteed.
4476
Van
Ness,
Fresno
4,
California.

Turn unsold time into immediate cash!
Quality item made to sell at $4.00. You
advertise at $2.00 (with order), retain 25%.
Especially suited to radio for quantity
sales. Write for details— Box 232J, BROADCASTING.
Program polkas? 22 long plays for $25.00
check. Prepaid. Polkaland, 2318 Saemann,
Sheboygan, Wisconsin.
25,000 professional comedy lines, routines,
adlibs. Largest laugh library in show business. Special monthly topical service featuring deejay comment, introductions. Free
catalog. Orben Comedy Books, Hewlett, N.Y.
"Deejay Manual," a complete gagfile containing adlibs, bits, gimmix, letters, patter
. . . $5.00: Show-Biz Comedy Service, 65
Parkway Court, Brooklyn 35, N. Y.
RADIO
Help Wanted — Management

MANAGER
SERVICE

\
i

DEPARTMENT
Leading broadcast equipment
manufacturer has outstanding
opening for man with experience in broadcast station engineering plus service experience
with
broadcast equipment manufacturer.
Chance to grow with expanding
firm. Permanent. Advancement.
Complete employee benefit program. Ideal living conditions
with top quality school system.
An equal opportunity employer.
Send complete summary to:
Box 446J, BROADCASTING

Be prepared. First class F.C.C. license in
six weeks. Top quality theory and laboratory training. Elkins Radio License School
of Atlanta, 1139 Spring St., N.W., Atlanta,
Georgia.

Announcers

sum
MORNING
QUALITY
| To the west

comes

a new

BROADCASTING
concept

of Quality Broadcasting:

I good music + proper format — QUALITY.
| Management, Sales, Programming.
Pacific

Adult

c/o The YT Corporation —
180 University Avenue
KAPT
prim
90

•

KATR

Staff openings:

for Eastern

major market station. Modern Radio, top pay. Send
audition resume to:
Box 437J, BROADCASTING

Radio

Management Consultants
Palo Alto, California
•

MAN,

KEST

•

K-SHA

Experienced
"Personality"
NEWSMAN
Gather, write and deliver top newscasts
for Good Music Station. Must have authoritative resonant voice and colorful delivery.
Send tape, quirresume,
photo and
reements to Bob Stevens,
WRYT,salary
Carlton
House, Pittsburgh, Pa.
BROADCASTING, January 15, 1962

Help Wanted— (Cont'd)

WANTED

Continued from page 85

BUY

Stations

Production — Programming, Others
gHB— ub— an— nil' nu— an— -nif ■ ■ in— uu«— ■un— nn^—nn—
I
PRODUCTION
SUPERVISOR
f We need an experienced announcer
I who wants to write copy and supervise
| production. No air work. Send samI pie, tape, and state salary.
KSTT, Davenport, Iowa

TO

UPPER MIDWEST RADIO STATION.
Curent station owner desires to purchase another property. Financial statement supplied on request. All replies
confidential. All markets considered.
Write Hart Cardozo Radio Station
KATE, Albert Lee, Minnesota.

RADIO
FOR

Situations Wanted — Management

SALE

Stations
EXPERIENCED
General Manager, Radio or TV,
available immediately. Strong
on sales and organization. Excellent reputation. Finest references. Salary secondary to opportunity inprogressive organization. Reason for availability:
New ownership.
Box410J,
BROADCASTING

NOW

AVAILABLE

Metro Market Manager —
Outstanding Salesman —
Creative Programmer —
Civic Leader.
Write:
Box 430J, BROADCASTING
Production — Programming, Others

Production — Programming, Others

ART
TV

MARKET

FM

$60,000, full price. Small down payment. Excellent terms. Low overhead
operation. Owner has other interests.
Box 409 J, BROADCASTING

Graphics
Phone
Hansen,

required.

plus set design.
or

write —

WJW-TV,

Broadcasting
Cleveland,

Ralph
Storer

Company,

Ohio.

single
Mich
Iowa single
Fla
small
Ca
West small
metro
South major
N.E.
Top 30
And others.

daytimer
fulltime
VHF-TV
fulltime
power
fulltime
daytimer

60M
77 M
90M
150M
175M
400M
425M

terms
15dn
cash
terms
lOOdn

THE PIONEER FIRM OF TELEVISION AND RADIO MANAGEMENT CONSULTANTS
ESTABLISHED 1946
Negotiations
Management
Appraisals
Financing
HOWARD S. FRAZIER, INC.
1736 Wisconsin Ave., N.W.
Washington 7, D. C.
-CONFIDENTIAL NEGOTIATIONS
For Buying and Selling
RADIO and TV STATIONS
in the eastern states and Florida
W. B. CRIMES & CO.
2000 Florida Avenue, N.W.
Washington 9, D. C.
DEcatur 2-2311
For Best

Results

You Can't Top A
CLASSIFIED AD
in
Wmt
1 BROADCASTING
THE BUSINESSWEEKLY OF TELEVISION AND RADIO
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CLOSED CIRCUIT
OPERATION
Successful placement
of men & women for
27 years.

WEST
COAST
TOP MAJOR MARKET
Old line facility highly rated — price
$1,750,000. Only qualified buyers respond.Box 4S0J, BROADCASTING
29%
29%

DIRECTOR

experience

F — Agencies, Billings, Misc.
Page F-14 — Under Top Advertising Agencies
1960 columheads
Only"
should be "Radio
reversed.Only" and "TV
Page F-16 — Under Schools, paste over Washington Academy of Radio & Television
Broadcasting the following listing and
advertisement :
Washington Academy of Radio & Television Broadcasting1. 1322 18th St., N.W.,
Washington, D.C. Adams 4-6916.
Courses offered: Sportscasting, continuity, news writing, production, music, directing, traffic sales, management, public
relations control operation, speech, drama.
PROFESSIONAL

FIFTH

CHAPMAN
COMPANY
1182 W. Peachtree St., Atlanta 9, Ga.

TELEVISION— Help Wanted

New York 18, N.Y. La 4-9666.
San Francisco chapter — 555 Post St. San
Francisco
Calif. PR 5-7800. William
Hollenbeck, 2,pres.
Page E-49 — Under Consulting Engineers insert: LaRue, Robert D. Sr. 3817 Centinella
Dr., North Highlands, Calif. (Sacramento)
EDgewood 2-1529.
ing.Niles, Charles & Assoc. 902 W. 77J4 St.
Minneapolis, Minn. TU 8-4324. Neil Flem-

ALICE KEITH,
PRESIDENT,

RESIDENCE,
CORRESPONDENCE.
SELF-STUDY
available

former Director of
Education, RCA . . .
1st Broadcasting Director, CBS American
School of the Air.

NATIONAL ACADEMY OF
BROADCASTING, INC.
3338 16th St., N.W., Washington 10, D. C.
DEcatur 2-5580
For Sale— (Cont'd)
Stations
Ark. medium
regional $150,000 — Ala.
med. f.t. $42,500 Colo. med. f.t. $75,OOO N. M. medium regional $150,000
Ind. regional $78,000 N. Y. major regional $135,000 Tex. metro regional,
over $52,000 cash-flow profit. $250,000
with 20% down Tex. regional $70,000
Tex. f.t. $70,000 Tex. metro f.t.
$425,000 Tex. metro regional $265,000
La. single $26,950 La. single $40,000
— Ark. major regional $180,000 Tenn.
single $82,500— -Tenn. major regional f.t.
$375,000 Tenn.
major
regional f.t.
$225,000 Miss. single $40,000 Miss.
single $45, OOO Ala. major f.t. regional
$300,000— N. M. major
f.t. regional
$250,000—
22
others. Fla. metro power $237,000
patt Mcdonald co.
Box 9266 — GL. 3-8080
AUSTIN 17. TEXAS
— STATIONS FOR SALE
WEST NORTH CENTRAL. Fine, profitable
daytimer serving trade area of $50,000.
$100,000 annual gross. Asking $190,000
with 29% down including real estate.
EAST SOUTH CENTRAL. Top market. Cross
$108,000.
Asking
for
qualified
buyer.$200,000. Excellent terms
SOUTHWEST. Absentee owned. Exclusive.
Full time. Doing $50,000. Asking $80,000.
29% down.
EAST.Terms.
Top market. Daytimer. Asking $102,000.
JACK L. STOLL & ASSOCS.
Suite 600-601 6381 Hollyw'd Blvd.
HO 4-7279
Los Angeles 28, Calif.
(FOR THE RECORD) 91

25*

inside
the

industry
every

month

special :
$3 for 12 issues

TELEVISION

of Television...
the

magazine

that

probes beneath
the surface of
topical

news

444 MADISON AVE.
NEW YORK 22, N. Y.

SUBSCRIPTION ORDER
□ Please send me a year of TELEVISION at special introductory rate of $3.00.
□ OR, I'll take advantage of the TWO YEAR money-saving rate of $5.00.
□ I enclose $
□ Bill me later.
NAME
COMPANY NAME
ADDRESS
CITY
PLEASE SEND TO HOME ADDRESS:.
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OUR

RESPECTS

Broadcasting

to Malcolm
sells

as

Carl
well

Klein, vice
as

president,

KHJ-TV

it programs

Mai Klein, vice president and general manager of KHJ-TV Los Angeles,
the only man ever to have managed a
station in each of the two seven-station
cities in the land, got into tv because

"the role of an independent station in
a seven-station market is to offer the
viewer a new and different kind of programming, to increase his choice of
viewing fare rather than to imitate what

he couldn't get a job in radio.
It was the fall of 1948. Mai had
graduated from the U. of California at

the networks can do better." The station made tv history with programs like
Open End and The Play of the Week.
Mr. Klein persuaded Standard Oil of
New Jersey to sponsor Play as a prestige
series at $40,000 per program, largest
single-station sale in tv history.
"We had many artistic triumphs," he
said wryly. "We won all the top awards
—
and we lost
a month."
a salesman
like$100,000
Mai Klein
this was For
an

Los Angeles with a bachelor's degree
in business administration (although he
had put virtually as much time and
effort into theatrical arts activities), and
had capped his classroom education
with a summer course in journalism
and radio announcing at the U. of Denver.
Back in Los Angeles, he called on
Martin Klitten, the agency head, who
suggested that he might combine his
dramatic leanings and business education to the best advantage by selling
time for a radio station. But none of
the station managers he called on was
interested in hiring a young man with
no experience.
Radio No, Tv Si ■ Turning to television, ayounger medium which in 1948
was neither as commercial nor as particular as radio, Mai landed a stage
crew job at KLAC-TV (now KCOP)
where he built sets, pushed cameras,
pulled cable, announced, put on makeup, spliced film and did anything else
that needed doing. By spring he'd been
promoted to stage manager.
When motion pictures became available to television, he was made film
editor; then night operations manager.
And all the time he was trying to get
out on the street as a salesman.
Toward the end of 1953, he was
offered the job of film editor of KABCTV and went over to talk to the program director about it. But in the lobby
he ran into Elton Rule, who had formerly worked at KLAC-TV and was
then assistant sales manager of KABCTV. "I went into Elton's office," Mai
recalled, "and I never did talk to the
program director because when I came
out I'd been hired as a salesman."
Young Man Goes East ■ Mai Klein
stayed at KABC-TV for five years. Then
the management of WNTA-TV, which
had moved its transmitter from Newark
to New York's Empire State Building,
decided to go into competition with the
six New York stations for audience and
advertising and invited him to tackle
the job. He accepted and on Jan. 1 ,
1959, became vice president and general manager of WNTA-AM-TV. He
was 31, the youngest major market tv
station manager in the land.
During the next 16 months, WNTATV followed Mr. Klein's dictum that
BROADCASTING, January 15, 1962

untenable situation, so when RKOGeneral offered him a chance to return
to Los Angeles he accepted and on May
1, 1960, he became vice president and
general manager of KHJ-TV.
Motion Pictures, Plus ■ This was a
radical change. Where WNTA-TV had
specialized in live programming, KHJTV's stock in trade was — and is— theatrical motion pictures. "Darryl Zanuck, Jack Warner, David Selznick are
our producers," Mr. Klein commented,
"and with them we don't have to worry
about having a good show. Our job is
to take a product which has proved its
value at the theatre box office and turn
it into an equally good tv program.
We're in the mass communications business and when we can take a great picture and show it to more people than
ever saw it in the theatre, that's good."
But movies, no matter how good,
were not enough, Mr. Klein felt, to
bring KHJ-TV into the Los Angeles
limelight. "We needed to do something
to attract the public's attention, but
what?" The 1960 Democratic Convention held in July in Los Angeles, supplied the opportunity.
He called on David Susskind, who

was in Hollywood making a movie, and
Mort Sahl, who was appearing at a
Sunset Strip night club, to go on KHJTV each night of convention week as
"the two bad boys of political commentary" and got Lytton Savings & Loan to
sponsor the series.
"Everything broke right," Mr. Klein
said. "Time put Sahl on the cover. Bart
Lytton walked on camera to complain
about the way S. and S. were handling
the show, violating all the rules of sponsor-program relationship and getting us
discussed on NBC-TV by Huntley and
Brinkley and threatened with a Senatorial investigation."
Program Spice ■ Mr. Klein has continued to add "program spice to our
movie meat and potatoes." He persuaded stars of old great movies to host
their KHJ-TV showings (Preston Foster for "Last Days of Pompeii" and Joe
E. Brown for "Alibi Ike," for example).
He snatched the tv rights to the Los
Angeles Angels away from the other
independent tv stations which had not
even considered KHJ-TV in the running
because the 26 ball games would interrupt its basic movie program format,
and added the Los Angeles Lakers to
make a year-round baseball-basketball
sports schedule.
KHJ-TV makes full use of its color
cameras for sports events (doubtless
one reason it has just won a two-year
renewal of its exclusive Angels contract) as well as for motion pictures.
More

color spice for KHJ-TV's programming are the monthly Impressions
broadcasts which bring the work of
California artists before the general
public. (Mr. Klein, who calls himself
"an amateur art collector," figured correctly that other people would like to
know about such things too.)
Other new KHJ-TV frosting, Perspective on Greatness and The Young
Look, are colorful only in content, as
is the daily half-hour newsreel. And
the housewives now have their daytime
viewing seasoned with PM East, PM
West, which Mr. Klein got for airing
at noon each weekday instead of the
usual midnight period.
Born in Los Angeles, Nov. 22, 1927,
Malcolm Carl Klein graduated from
Beverly Hills High School in February
1944 and entered UCLA as an engineering student, but World War II soon
put an end to that and after 18 months
in the Navy ("where I played football,
edited the base newspaper and organtheatrecourse.
group")He hemarried
came
back ized
toa little
a business

Malcolm CaN Klein
Live or film, good programming

Doreen North in 1951. They have two
children, Danny, 5Vi, and Amy, 2Vi.
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EDITORIALS
NAB

one

year

later

I N two weeks the NAB board of directors holds its regular
I winter meeting in Florida. The formal agenda covers
such matters as budget, codes, redisricting, a new research
structure and reduction in the size of the unwieldly 43member board.
All these matters have been up before. Most are in the
housekeeping area or are automatically recurring items. All
are essential to efficient functioning of a major trade association. NAB is one of the biggest, with its $1.5 million
budget.
This board has the opportunity to go beyond its usual
agenda. The problems confronting broadcasting have never
been more serious. Broadcasters have been taking rough
treatment from a tough FCC bent upon exerting control
over practically every facet of their programming and business operations.
Responsible lawyers believe that the FCC is going far
beyond congressional intent in its interpretation of the Communications Act. At least three of the FCC's seven members wonder why broadcasters do so little to protect their
own freedom.
Some time ago we had reached the conclusion that the
only answer is the enactment of a new communications law.
NAB's president of one year, LeRoy Collins, has not
expressed himself on new legislation that would clearly spell
out the applicability of the First Amendment to broadcasting. He has said, however, that he will resist government
intrusion in areas where it does not belong.
We believe the record speaks for itself.
Gov. Collins, in our judgment, can begin his second year
in office constructively if he gets solidly behind the growing
movement for a new communications law. The NAB membership, we believe, is for it. The NAB has the resources
to do it.
How

to stretch

sandpaper

IF the Federal Trade Commission

had limited its Jan. 4

decision in the Rapid Shave "sandpaper" case to the
matter at hand, there would be little in it to concern anybody but the advertiser, Colgate-Palmolive, and the agency,
Ted Bates. The FTC found, as this publication reported
last week, that there was deception in a commercial purporting to show a piece of sandpaper being shaved clean
after Rapid Shave had softened it.
Regrettably, the FTC did not stop at that point. It generalized on the subject of television advertising and observed
that FTC cases of tv deception were increasing. And the
agency seemed to say, without quite saying it, that the substitute of any prop for the real thing being advertised is
illegal, no matter what the circumstances.
Colgate-Palmolive has the resources and, it has announced, the will to test the FTC's sandpaper findings in
the appellate courts. That part of the Jan. 4 decision is
primarily a problem for that one advertiser and its agency.

reference to the sandpaper case, "cannot be treated as isolated, discrete phenomena. As has already been noted, the
problem of deceptive tv advertising, although recent in origin, is making its appearance on the commission's docket
with increasing frequency."
At that the FTC let the subject drop. It did not say
whether the problem of deception had been growing faster
than the volume of tv advertising — which would be the key
measurement of rate — or what proportion of tv cases on its
docket had resulted in dismissals or in FTC cease and desist orders that had been upheld by the courts.
Having stated, without supporting evidence, that deception was on the increase, the FTC went on to prescribe its
new rules. But it did so in terms vague enough to constitute a threat to almost any kind of commercial production.
In one breath the FTC said it was not ruling out the use
of props. "No one objects to the use of a papier mache set
to represent western saloons or an actor's drinking iced tea
instead of the alcoholic beverage called for by the script,"
said the commission. "The distinction between these situations and the one before us is obvious. The set designer
is not attempting, through his depiction of the saloon, to
sell us a saloon, nor is the actor, sipping at his drink, pedIn the
next breath the commission seemed to indicate,
dling bourbon."
however, that props were out if they were intended to represent the thing being sold or to represent the results to be
obtained from use of the advertised product.
"There is a world of difference," the decision said, "between a casual display of steaming 'coffee' that is really
heated red wine (again because of tv's 'technical difficulties')
and a commercial showing a closeup of what is actually
red wine to the accompaniment of a claim that the high
quality of the sponsor's coffee is proved by its rich, dark
appearance — which the viewer can verify for himself simply
by looking at the 'coffee' on the screen.
"Similarly, an announcer may wear a blue shirt that
photographs white; but he may not advertise a soap or detergent's
'whitening'The
qualities
by pointing
to thecases
'whiteness'
of his blue
shirt.
difference
in all these
is the
time-honored distinction between a misstatement of truth
that is material to the inducement of a sale and one that is
Blue shirts are a long way from sandpaper, and the FTC
is a long way from sound ground.

not."

But the rest of the agency's decision may create all kinds
of problems for advertisers, agencies and broadcasters. It
seems to us that the FTC has set out upon a course that
can best be described by the cliche, "regulation by the lifted
eyebrow."
This type of regulation begins with an assumption of
widespread abuses. It is not necessary, by this procedure,
to prove that the abuses exist. It is enough to state that
they do. In this, the FTC has followed the classic pattern.
"The violations of law found here," said the FTC
94
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Drawn for BROADCASTING

by Sid Hix

"There goes a really sick comedian . . . his show's just
been cancelled!"

BROADCASTING, January 15, 1962

AT
t
PERSONALITY

WORK

"The bouffante style comes on here". . . Carroll Stoker,
WFMY-TV, rehearses a hair style-fashion show to benefit
the Cerebral Palsy Association. It's just one of the many
things you do off camera when you're considered the local
expert on fashions, gardening, club and civic activities. Women
throughout WFMY-TV's area of 466,640 TV homes think
of Carroll this way — but more than that, she's the charming
neighbor with whom they have that very pleasant "Second
Breakfast" every morning at 9:15. Carroll gives the housewife
a "breather" after the morning rush, and together they explore
the many fascinating areas of creative homemaking. Carroll's
support among women and their organizations is strong . . .
The area Garden Club Council has established a permanent
committee to offer assistance on her programs about gardening.

CHANNEL

Check any woman's group in WFMY-TV's 44-county service
area and you'll find a Carroll Stoker fan club.
Kj Represented
SERVING

by Harrington, Righter & Parsons, Inc.
THE
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IN PRODUCTION!

TODAY'S
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ALREADY
• WOR-TV

New

• WAST-TV
• WSB-TV

Albany-Schenectady
Atlanta

• WCCA-TV

Columbia,

• WLW-D
• KLZ-TV

Dayton, Ohio
Denver

• WHAS-TV

Louisville
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Montgomery,

York

Ala.
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DOCUMENTARY!

MATIC!

BY AND

JACK

TRUE
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DOUGLAS

A CANDID
VIEW

THE

OF

PHOTOGRAPHIC

REAL

PEOPLE

SITUATIONS

AUTHENTIC

AND

LOCALES!

IN

many

TRENDS!

BY:

• WFMJ-TV

Youngstown

• WEAR-TV

Mobile-Pensacola

• KTVK-TV

Phoenix

• WAVY-TV

Norfolk-Portsmouth

• KOMO-TV

ATIC

DRA

BOUGHT

S. C.

"OOCUM

DOCUMENTS

PROGRAMMING

INDUSTRY

City

. and

DRAMATIZES

OF

• WDSU-TV

Seattle
New Orleans

• WTOK-TV

Meridian,

• WFBM-TV

Indianapolis

others.

Miss.
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television
Houston

every

KTRK-TV

station

of tomorrow

today

angle —Rates,

is the VITAL

Ratings,
BUY

Local

Prestige

in HOUSTON

Channel 13
KTRK-TV
P.O. BOX 12, HOUSTON 1, TEXAS-ABC BASIC • HOUSTON CONSOLIDATED TELEVISION CO.
NATIONAL REPRESENTATIVES: GEO. P. HOLLINGBERY CO., 500 FIFTH AVENUE, NEW YORK 36, N.Y.
GENERAL MANAGER, WILLARD E. WALBRIDGE; COMMERCIAL MANAGER, BILL BENNETT.
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Rating hearings
Honesty of rating surveys — and station contests timed to get better ratings
— will get top priority from House
Subcommittee on Regulatory Agencies. Subcommittee staffers have crisscrossed country in probing reported
abuses, and public hearings are expected as soon as Chairman Oren Harris (D-Ark. ) gives go-ahead. Some
subcommittee members are critical of
fact executive meeting on matter has
not yet been scheduled in new session
of Congress. Several have said privately they will insist on early hearings.
When congressmen do get together,
they will be presented with "documented" charges that two rating companies have perpetrated fraud by publishing surveys that were not actually
taken. Neither is considered major
surveyor in industry circles — but practically all companies will face questions about concealment or misrepresentation inadvertising claims. "Glaring example" cited was that of am station in eight-station market which
jumped from last to first in ratings in
six weeks on strength of heavy concentration of promotions and giveaways to coincide with special surveys. "You name it, that station tried
it," observer close to situation said.
Conelrad

out?

Reports circulated in Washington
last week that Defense Department
had made up its mind about Conelrad
— it was prepared to dump anti-navigation program in which broadcasters
have invested estimated $20 million.
Although confirmation could not be
obtained, it was implied that control
over broadcasting for civil defense
purposes was to be substituted for
Conelrad order; this would include
provision for Presidential messages to
American public in case of emergency.
Re-evaluation of 10-year-old program was undertaken last spring by
Joint Chiefs of Staff at request of
National Industry Advisory Committee (Broadcasting, April 10, 1961).
Result of this study is expected to be
announced on Feb. 27 during NIAC
meeting in Washington.
TIO at crossroads
Whether Television Information Office, formed in 1959 to operate in public sector of television, will continue its
independent status function as part of
NAB or dissolve (unlikely) will be
determined this week along with status
of its director, Louis Hausman. Created for minimal three-year run,
which ends this October, TIO has op-

CLOSED

CIRCUIT

erated apart from but alongside NAB
in building television's public image.
Its current budget is about $500,000.
Two networks (CBS-NBC) want
TIO continued as is. ABC as of Friday
hadn't made known its position. NAB
board meeting this week in Sarasota,
Fla. will consider alternatives in advisory way at instance of Clair R. McCollough, Steinman stations, Lancaster, chairman of combined NAB
boards and of Television Information
Committee since formation. Mr.
Hausman, it's understood, had been
offered post in Washington and his
decision presumably will be premised
on action
taken by TIO's
station
and ultimately
network members.
Delinquency

research

Although Senate luvenile Delinquency Subcommittee is currently trying to assign responsibility for television sex and violence, it is believed
that subcommittee's ultimate legislative recommendation will be for research project to determine effect of
television on children. This idea was
mentioned at start of hearings, and
while it hasn't received much attention
since, it hasn't been dropped. For
while Chairman Thomas J. Dodd (DConn.) asserts that tv crime is harmful for youngsters, he and staff are
aware that no research exists to support this view. If research proposal
is introduced, job of conducting study
will probably be assigned to Dept.
of Health, Education and Welfare,
with FCC asked to cooperate.
Moore

back

David C. Moore, president, Transcontinent Television Corp., expects
to return to his post about February
1 after an illness of several weeks. He
suffered a mild heart seizure in November. Mr. Moore is recuperating
at Hobe Sound, Florida.
Page
One

proposed

of nation's outstanding telecommunications experts — Esterly C.
Page, president and founder of Page
Communications Engineers Inc. — is
being strongly supported for appointment to White House post of Director of Telecommunications (Closed
Circuit, Jan. 22). Mr. Page, who
during World War II set up military
communications for Army in African
and European Theatres, has since then
specialized in international telecommunications. His company was acquired by Northrop Corp. three years

ago but Mr. Page continued active
direction of communications activities.
Because of importance of telecommunications, White House has been
urged to upgrade present assignment
which functions under Office of Emergency Planning. Dr. Irvin S. Stewart,
former FCC commissioner, is understood to have declined it because of
personal considerations. Also under
consideration is Francis Colt de Wolf,
State Department expert and former
chief of Telecommunications Branch.
Networks

vs. code

Simmering feud between networks
and NAB code authority came out
into open last week at Sen. Dodd's
hearings. For years networks have
relied on own continuity acceptance
staffs. But hearing brought out that
ABC had refused to let NAB code
staff review Bus Stop episode in advance of broadcast. NAB's only punitive power is to pull code seal for
gross, continued violations and this
requires Tv Board approval.
Attempt to find answer to network
problem may be made this week at
Tv Board meeting in Sarasota. Hiring
of Stockton Helffrich from NBC to
head New York code office filled loophole in cleanup of commercial continuities. Now NAB and networks
must find way to improve liaison or
code may be subject to attack.
Satellite control
Interdepartmental differences over
government vs. private control of
communications satellites has reached
impasse that apparently only President Kennedy himself can break. FCC
has proposed private ownership of
space relay and originally had been
backed by President but State Department is plumping for government
ownership. Defense Department, it's
learned, recently has thrown its weight
in favor of private ownership.
VOD prospers
Voice of Democracy contest,
dropped by NAB last year after 13
years of sponsorship to chagrin of
many NAB members, promises to exceed previous contests in number of
high school participants. Under sole
sponsorship this year of Veterans of
Foreign Wars contest procured participation of many broadcast stations
picking up where they had left off
under NAB aegis. Vice Admiral Leland P. Lovette, USN (Ret.) is acting
as VFW consultant.
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THE IMPORTANT STATION...
THE DYNAMIC NEW

.

.

JVA GA-TV has "New Force" programming
Now PANORAMA
NEWS
rates

to fit that difference. . .

No. 1* with adults 6-6:30 pm...the
EARLY
SHOW
is now first in total
homes reached 5-6:00 pm, Mondays
thru Fridays. Check closely. . .NOW
WAGA-TV
is Atlanta's efficient buy!
* Nielsen, November 1961

waoa^tv
A STORER
STATION ®
represented

by Storer Television Sales
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WEEK

Six-and-a-half years ago the FCC started hearings to find
out why networks are what they are as well as what they
ought to be. Last week CBS faced the commission and
batteries of alert cameramen. See lead story. . . .
HEARINGS

FAIL

TO

ORBIT

IN

BRIEF

What says lawyers think only along "stare decisis," "res
adjudicata" and similar lines of precedent? At last the
American Bar Assn. has agreed to take fresh look at its
antique radio-tv code ban, Canon 35. See . . .
ABA

... 35

That sex-violence bomb Sen. Dodd promised last week
fizzled, failing to produce the mad excitement promised

TO

REVIEW

CANON

35 ... 65

by its igniter. Oliver Treyz, ABC-TV, tells all about the

Guess who's back again — the FCC clear-channel case.
This is where we came in 16 years ago, only this time it's
the subject of a House hearing. Four pending bills would

controversial "Bus Stop" episode. See . . .

block FCC's 1961 clear-channel ruling. See . . .

DODD

BOMB

FIZZLES

By their eyes they shall be known. That's what Interpublic Inc. has discovered. Tests of thousands of eye reactions portend prejudging of how people will respond
to advertising packages, plots and such. See . . .
EYE

SIZE

SHOWS

IMPACT

HEARING

... 60

ON

CLEARS

STARTS

... 66

Everybody loves a world's fair but Seattle's Century 21
keeps stubbing its toes by making errors that irk broadcasters. The latest — a two-stage missile loaded with
comments by Sen. Magnuson and Chairman Minow. See . . .

... 50

WORLD'S

FAIR

WORRIES

... 64

An idea of what's coming on the tv networks next fall
can be obtained by scanning the state of planning. A

Then there was another surprise from the New York
bench as Judge Levet indicated he expects to sign order

review of what's to come, plus a listing of advertiserfinanced pilot programs. See

preventing Young & Rubicam and 12 reps from circulating
false information about Petker radio program plan. See . . .

NETWORKS

PLAN

FALL

PROGRAMS

... 66

In the normal judicial way of life, the trial of tv broadcasters vs. ASCAP has been creeping along for weeks.
Broadcasters want source clearance but judging by a
bench utterance, they may not get it. See . . .
CRISIS

IN ASCAP

CASE

JUDGE

TO

HALTER

Y&R,

REPS

... 58

Are you satisfied with your media data? Are you hunting
for a fresh, new set of statistics? BBDO may find the
answer with a look at the real target by relating media
and market profiles. See Monday Memo . . .

... 70
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MEDIA

ROLE

... 28
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A few yards from Broadcast House, new home of WTIC

TV-AM-FM,

steel is rising skyward, the skeleton

for a fifteen-story office tower of unique design. The elliptical-shaped structure, scheduled for completion by
late 1963, will house the home office of the Phoenix Mutual Life Insurance Company
of its kind in the world. Like Broadcast House, first of a complex of modern

and will be the first building

structures to be completed in

Hartford's Constitution Plaza, it is an important part of the urban rebirth of America's insurance capital and a
further stimulus for a bustling market.
Burgeoning with Hartford is WTIC Television and Radio. Latest ARB
clear leadership in southern New England. The superiority of WTIC

and Nielsen reports show WTIC-TVs

Radio is delineated in the latest Alfred Politz

Media Study of the Southern New England area.

WTIC-TV

IS

REPRESENTED
WTIC
AM-FM

8

IS

BY

HARRINGTON,
REPRESENTED

WTIC
TV
3/AM/FM
RIGHTER & PARSONS, INCORPORATED
BY THE
HENRY
I. CHRISTAL COMPANY

BROADCASTING, January 29, 19S2

Late news breaks on this page and on page 10
Complete coverage of week begins on page 35

MINOW
Network

PUTS
heads

STANTON

defend

CBS

projects; to wit: Children's programming, news and public affairs; program
quality; excessive violence, and ratings.
James T. Aubrey Jr., CBS-TV president, said that about 25% of network's
$2 million budget for new program development goes into shows of broad
family interest. He cited several CBSTV children's shows and said they
probably do not completely fulfill obligations of network but indicate network is trying to improve.
To Mr. Minow's question of whether
networks can program properly for
children under competitive situation,
Dr. Stanton said they should be given
more time before suggestions such as
Doerfer and Minow plans from government are repeated. Chairman read letter
from 9-year-old to President Kennedy
saying his mother plans to make him stop
watching tv if it doesn't improve and
asking President to do something. Mr.
Minow said President cannot act and
it's up to networks and remainder of
industry to bring about improvement.
Chairman Minow wanted to know
why CBS News President Richard

Salant's department was given only Wi
hours prime time in last week's schedule but considerably larger share of
time in network presentation to FCC.
Mr. Aubrey replied that information and

to earth

CBS-TV executives and FCC
commissioners gathered around
tv monitor to watch NBC-TV's
coverage of Friday afternoon
Ranger III moon shot during extended break in programming
hearing. With CBS Inc. President
Frank Stanton close by set, NBC
commentator Roy Neal drew outburst of laughter after shot got
underway successfully when he
commented:

"Well, Frank [Blair], things are
going very well here. Let's get
back to you. . . ." Whereupon,
Frank Stanton returned to witness
stand and hearing resumed.

CO.

practices, warn

FCC Chairman Newton N. Minow,
getting his chance to question CBS-TV
executives Friday afternon in FCC's
programming hearing (see page 35),
grilled CBS Inc. President Frank Stanton and others on several of his favorite

Back

&

ON

on FCC

GRILL
tampering

public affairs shows cannot be totaled
easily because many programs in other
categories fit public affairs definition.
Dr. Stanton replied that information
and public affairs shows can be just as
effective in non-prime time and in many
cases have better chance of surviving
when started against lesser competition.
Poor Record ■ Chairman Minow said
half of CBS's affiliates are failing to
clear majority of network's public affairs offerings and surmised this is why
shows are getting poor ratings. This
surmise was rejected by network.
Rapport ■ Dr. Stanton replied, "Yes
sir," when asked by Commissioner Fred
Ford if it would be censorship for FCC
to ask affiliates why they had not carried such programs.
"I'm inclined to agree with you."
Commissioner Ford stated.
Why do advertisers inject themselves
in programming when they do not have
authority over printed page? To this
query from Mr. Minow, Mr. Aubrey
said that tv programs appeal to all types
but magazines are specialized. Commissioner T. A. M. Craven wondered
what's wrong with advertiser having
program guides.
Mr. Minow also questioned validity
of ratings and IQ of respondents and
asked status of CBS study of ratings.
Dr. Stanton said $100,000 study is completed but results are not correlated yet.
Asked by Commissioner Craven if
he has evidence of censorship by FCC.
Dr. Stanton said he has none, but feels
definite drift toward government control of programming, "something you
feel in the pit of your stomach before
you get it in the head." FCC, with its
licensing power, must tread carefully
when discussing programs lest licensee
interpret
agency's
Dr.
Stanton
said. preferences as edicts.
Commissioner Bartley asked effect of
pressure groups; whether they are more
effective for suppression or advocacy of
certain subjects. Dr. Stanton and Richard Salant replied that preponderance
are negative — for suppression. Mr. Salant added that in news field, requests
often come in for coverage of pet
projects such as Senate hearing on
"muzzling" of military.
In response to Commissioner Hyde's
request for network's overall programming philosophy, Dr. Stanton said, "Our
basic responsibility is to provide a balanced program service which provides

AT

DEADLINE

mi
Southern
NAB

accent

was

urged Friday by

Georgia Assn. of Broadcasters to
request FCC to set up new regional office in Atlanta, similar
to commission's engineering offices. New facility would handle
applications, renewal forms, complaints and similar matters for
Southeast.
Clair R. McCollough, Steinman
Stations, NAB joint board chairman, saididea
association's
board Fla.,
will
consider
at its Sarasota,
meeting this week.

a mix of entertainment and information." Further, he said, CBS has duty
to probe news in depth, experiment
with new forms in art and with diversity of entertainment forms. Quality of
each production rather than its category is what's important, he said.
Stations

get

forms

On RAB's
test plan
D-Day — for decision — is approaching
for RAB's informally named "Test-Market Plan," now renamed Radio Test
Plan.
Agreement forms were being mailed
Friday to radio stations in all top 50
markets designated for RTP, under
which RAB will place and supervise
campaigns for major advertisers, then
conduct research if necessary to prove
radio's sales punch.
To participate, stations must agree
to pay 10% of such test billings to
RAB to help pay for research. To get
RTP off ground, RAB needs acceptances from stations in seven of top
10 markets and 25 of top 40. Stations
are being asked to reply by Feb. 9.
While waiting for official returns,
RAB officials say preliminary reaction
to RTP has been good and also has
been responsible for adding — and is
on verge of adding — several important
new members to RAB rolls.
Other sources report one of most
strikingningexamples
of RTP's
friends-winability is Adam
Young,
of rep
firms bearing his name. Mr. Young is
not RAB member and has often disagreed with its policies. But associates
say that after he saw RTP presentation
his enthusiasm rose to point where he
said he'd go 50-50 with his stations in
paying RTP's 10%

fee.

more AT DEADLINE
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page 10
9

FCC

extends

comments

on pre-sunrise rules
FCC granted extension of deadline
Friday (Jan. 26) for comments in
rulemaking designed to tighten rules
relating to pre-sunrise operation of
daytime stations. At same time, FCC
said that new and changed Class II
and IV stations will be prohibited from
pre-sunrise operation pending disposition of rulemaking.
Deadline for comments was extended
from Feb. 8 to May 15 — at request of
Daytime Broadcasters Assn. — with replies due June 4 (see earlier story
page 64). FCC said few Class II stations as well as Class III regionals
would be affected by new rules.
With deadline extension, interim
authorization of substantial number of
new or changed daytime facilities would
further complicate pre-sunrise situation, FCC said, in announcing such
applications would be subject to condition that no pre-sunrise operation
will be permitted under Sec. 3.87.
Baker
runs

ch. 9 proposal

Escalator
"The

pay's not unusual, but

look
opportunity"
is word
heard atattheWNBQ
(TV) Chicago
Friday for prospective applicants
for mailroom job. WNBQ station manager Robert Lemon explains: Stanley Brightwell, assistant program manager, has left for
Nigerian post with NBC International. John C. Burns replaces
him. Dean Rowe succeeds Mr.
Burns as an operations director.
Richard Maslan, mailroom supervisor, takes Mr. Rowe's film editor job. Paul Malzone is promoted to mailroom supervisor replacing Mr. Maslan. Next step:
who replaces Mr. Malzone?

Commonwealth nations and NBC in
U.S. Production will begin about April
1 by Plautus Productions, headed by
Herbert Brodkin, and will be appropriate for acceptance under British quota,
announcement said.

into opposition

Eight of ten applicants for ch. 9
Syracuse, N.Y., Friday asked FCC to
dismiss application for interim operation filed by other two, W. R. G.
Baker Radio & Tv Corp. and Salt City
Broadcasting Co. (story page 62).
Applicants indignantly charged Valley Interim Tv Corp. had not afforded
reasonable opportunity for all applicants to participate but instead delivered "ultimatum." Petitioners claimed
only two of other applicants were informed of Baker-Salt City plan. It was
never mentioned at meeting to discuss
possible interim operation, they said.
NBC-TV

wants

Waring

back

NBC-TV is reported to have been so
impressed with Fred Waring Unforgettables, special program carried on
Christmas Eve as part of Du Pont
Show of Week, that it is attempting to
attract sponsors for projected Waring
offering next season. NBC-TV's plans
for Mr. Waring and his troupe include
either weekly half-hour series, or group
of six to eight specials focusing on important holidays in year.
'Espionage' co-production
One-hour series, Espionage, will be
produced in London under co-financing
and co-production agreement signed by
Associated Television Ltd. (ATV) and
its U. S. subsidiary, Independent Television Corp., and NBC International
and Plautus Productions.
Details call for series to be co-produced and financed by all parties, ATV
receiving rights in United Kingdom and
10

Business

briefly...

Lanolin Plus Division of Hazel Bishop
launches spot tv campaign in major
markets to advertise special consumer
trial offer for Lanolin Plus liquid moisturizer. Spots begin in New York and
Chicago areas today (Jan. 29) and
other major markets join campaign
Feb. 18. Agency: C. J. LaRoche, New
York. Hazel Bishop acquired Lanolin
Plus last week after stockholders of
two companies voted for merger.
Bristol-Myers, through Young & Rubicam, New York; Gulf American Land
Corp., through Paul Venze Assoc.,
Baltimore, and Mead Johnson through
Kenyon & Eckhardt, New York, have
purchased sponsorship in NBC-TV's
White Paper No. 10 — Red China (Feb.
25, 10-11 p.m. EST).
Savings &
Washington,

Loan
Foundation Inc.,
D. C, reported signed

Jan. 26 as sponsor of complete CBS-TV
coverage of manned orbital space shot
set for Jan. 27. Agency: McCannErickson, New York.
Thomas Leeming, Miles Labs, Procter
& Gamble, H. J. Heinz, Beechnut,
Sunsweet and Colgate have bought
participations in Your First Impression,
NBC-TV daytime show ( Mon.-Fri., 12
noon-12:30 p.m. EST) which began
Jan. 2.
McLendon
Moscow

radio

English

to air
reports

McLendon radio stations starting
Feb. 1 will carry hourly pickups of
Moscow English propaganda broadcasts
in effort to shock public into understanding of distortions by controlled
Soviet shortwave service.
Gordon McLendon, president of
group, said all regular news will be
dropped for week. Sponsors were
given chance to take eight-day hiatus
if they wish. Extensive promotion is
planned. Editorials will explain project.
Mr. McLendon said he doubts if 1 in
1,000 Americans has ever heard Moscow. He estimated project may cost
$25,000.
Russian broadcasts will be picked up
for stations in each city by ham operators. Moscow service is "24 hours of
distortion," Mr. McLendon said. "To
meet your enemy effectively you must
McLendon stations are KLIF Dallas,
KILT
Houston, KEEL Shreveport, La.,
know him."
KTSA San Antonio, WYSL Buffalo,
KABL San Francisco.
Disney, NBC-TV renew
Longevity in Walt Disney and NBCTV's relationship appears assured with
contract
renewal
through to'63-'64
season. Disney,
in addition
continuing
his show next season in Sunday 7:308:30 p.m. slot, will produce two filmed
specials in Europe for NBC this fall
are Born to Sing, story of
andSpecials
spring '63.
Vienna choir boys, and The Magnificent
Rebel, dramatic show on life of Beethoven. Both shows, now being completed, will run two hours and will be
in color.

Orbital availability
About two weeks after John
Glenn's scheduled orbital flight,
National Aeronautics & Space Administration expects to have onehour color film documentary
available to stations on handlingcharge-only basis. Prints will be
handled by Association Films in
New

York. Film plans to "humanize" space flight and will be
made available to schools and
other institutions, too.

Tv goes with moon

shot

U.S. Ranger 3 space vehicle launched
Friday with moon as destination, carried RCA tv equipment weighing six
pounds. It was expected to send back
detailed views of lunar surface when
vehicle is about 2,500 miles from
moon. Tv camera is to take new picture every 13 seconds as vehicle approaches moon at about 5,000 miles
per hour, providing increasingly detailed views down to altitude of 15
miles above moon.
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K. C. Area

Stations
WIBW, "The Voice of Kansas."
Covers 68 counties — gives you dominant
coverage in 45 of them. Reaches more
homes than the K. C. metropolitan area.

*

Combine the coverage of the four leaders
and you get domination in 11 eastern
tier counties — not all of Kansas.

♦

K. C. Metropolitan Area Not Included
BtWHmfwmrfTTW
We

like surveys, but sometimes

you have to take them

with a

grain of salt — and we have lots of salt in Kansas. These maps were developed from
the NCS '61 Radio Survey. The only salt we are adding is to point out that the
survey gives leadership in 11 counties to K. C. stations. WIBW has no equal among
Topeka

stations. WIBW

one Topeka

dominates

its home

county. Only

station has a first in an outside county. If you can

afford any of the big four in Kansas

City, you can afford

the necessary coverage needed through WIBW.

5,000 Watts at 580
CBS RADIO NETWORK
TOPEKA,

Division of Staoffer-Capper Publications
KSEK
KGFF
KSOK
Represented Nationo/ly by

KANSAS
V

Saturating
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FACTS

PROVE

Conclusively!

A calendar of important meetings and
events in the field of communications
•Indicates first or revised listing.

K-NUZ

ADULT

IS

HOUSTON'S

NO.

1

AUDIENCE

and TOTAL

JANUARY

BUY
AUDIENCE

Here are the latest FACTS and FIGURES on cost-perthousand TOTAL audience and cost-per-thousand ADULTS
delivered by Houston Radio Stations. K-NUZ again is
conclusively Houston's number one BUY!
TRAFFIC TIMES
6 AM -9 AM and 4 PM-7 PM
Monday thru Friday
Cost Per 1000
STATION
Total Audience

Cost Per 1000
Adult Audience

K-NUZ

$1.19

Ind. Sta. "A"

$1.54

$1.46

Net. Sta. "A"

$2.08

Ind. Sta. "B"

$2.40

$1.97
$2.23

Net. Sta. "B"

$3.45

$2.72

Ind. Sta. "C"

$1.55

$3.61
$1.61

9:00 AM -4:00 PM
Monday thru Friday
STATION

Cost Per 1000
Total Audience

Cost Per 1000
Adult Audience

K-NUZ

$1.17

Ind. Sta. "A"

$1.28

Net. Sta. "A"

$2.56

Ind. Sta. "B"

$1.85

$2.73

Net. Sta. "B"

$4.84

$2.27

Ind. Sta. "C"

$1.63

$5.16

Source:

$1.56
$1.92

July-August PULSE, 1961 Va hour average ratings$1.72
against
published one time minute rates in October 1, 1961 SRDS.

Jan. 29-Feb. 3 — NAB board committees
Jan. 29; Joint Board Jan. 30; Radio Board
Jan. 31; Tv Board Feb. 1; Joint Boards
Feb. 2. Far Horizons Hotel, Long Boat Key,
Sarasota, Fla.
FEBRUARY
Feb. 1 — Deadlines for entries to the Headliner Awards contest, offering prizes for
newspapers and radio-tv stations for excellence in news programming or preparation, and general public affairs service.
Mail entries to Mall Dodson, executive
secretary. National Headliners Club, Convention Hall, Atlantic City, N. J.
Feb. 1 — Deadline for entries for the American Tv Commercials Festival. Contact Wallace A. Ross, director; 40 East 49th St.,
New York 17.
•Feb. 2 — Thomas Alva Edison Foundation,
national mass media awards dinner. Dr.
Samuel B. Gould, chancellor of the U. of
California, Santa Barbara, and president of
Educational Television for the Metropolitan
Area Inc., will outline the general approach and policy of ETMA's recently acquired tv station, WNTA-TV New York.
Commodore Hotel, New York.
•Feb. 2-4 — National Advertising Agency
Network, eastern regional representatives
meeting. DuPont Hotel, Wilmington, Delaware.
Feb.

4-13 — Advertising

Recognition Week.

Feb. 6— KTLA Day at Los Angeles Ad Club.
Clete Roberts,
head the
of KTLA's
depart-in
ment, will discuss
role of news
television
the news field and the place of news in a
station's
Hotel,
Los program
Angeles. schedule. Statler-Hilton
Feb. 6— Advertising Committee of U. S.
Commerce Dept. Department headquarters,
Washington, D. C.
Feb. 7— Advertising Federation of America,
mid-winter legislative conference. Participants include FCC Chairman Newton N.
Minow, FTC Chairman Paul Rand Dixon
and Secretary of Commerce Luther C.
D. C.
Hodges.
Statler-Hilton Hotel, Washington,
Feb. 7-9 — National Winter Convention on
Military Electronics. Ambassador Hotel, Los
Angeles.
Feb. 8— Comments due in FCC rulemaking
(Docket 14419) which would restrict and
eventually prohibit the presunrise operation of daytime only stations.
Feb. 8-10 — Mutual Advertising Agency NetChicago. work, annual meeting. Palmer House,

Z
THE LEADER
IN N
HOUSTON U
— 24 HOURS
*
„4
Affiliated with K*QUE — Houston's
TOP FM STATION
MEMBER OF TEXAS QUADRANGLE
IN HOUSTON, CALL DAVE MORRIS
JAckson 3-2581

THE
i:
12

KATZ AGENCY,
National Representatives

inc.

•Feb. 9 — Western States Advertising Agencies Assn., annual awards luncheon for the
"advertising
citizen of 1961." Ambassador
Hotel, Los Angeles.
•Feb. 9-11 — National Advertising Agency
Network, midwest regional meeting. Whittier Hotel, Detroit.
•Feb. 9 — Academy of Television Arts and
Sciences, Hollywood chapter, Valentine
Ball. Ambassador Hotel, Los Angeles.
Feb. 10 — Awards Dinner, Directors Guild
of America. Western awards: Beverly HilBROADCASTING, January 29, 1962

The Making of a Magnet. Bell scientists test new superconducting magnet. It's
the small cylindrical object being removed from helium bath at 450° F below zero.
DISCOVERY!
NEW

SUPERCONDUCTING

A new way to make electromagnets
that are far more powerful for their
size than any ever known before has
been discovered by Bell Telephone
Laboratories.
The future possibilities are exciting:
for satellite communications, research
work of many kinds, thermonuclear
power, and uses and devices still to
be created.
Just as with the transistor and Bell
solar battery, also invented at Bell
Laboratories, the eventual significance
of the new electromagnet is hard to
grasp in the early stages.
Here's how it works: At tempera-

MAGNET

CREATED

BY

BELL

tures near absolute zero, certain kinds
of wire (suited for electromagnets) become superconducting — that is, they
offer no resistance to electric current.
This is fine, and cuts down on power
needs. The trouble is, a strong magnet
itself destroys superconductivity.
Bell scientists, however, discovered a
new superconducting wire compound
of niobium and tin, and then found it
would remain superconducting at low
temperatures, even in strong magnetic
fields. This will permit future magnets
operating at low cost and using a
fraction of the space taken by conventional electromagnets.
IM1

BELL

T

SYSTEM

RESEARCH

The Bell System is advancing scientific progress by publishing its findings
and sharing its knowledge of superconducting materials with others. This is
in accordance with our established
policy on a wide variety of inventions
and product designs.
Day after day, it is the time-proved
combination of Bell Laboratories research, Western Electric manufacture,
and telephone operations in one organization—with close teamwork between all three — that results in good
service, low cost and constant improvements in the communications
art benefiting all Americans.
LEPHONE

SYSTEM

ton Hotel. Beverly Hills, Calif. Eastern
City.
awards: Waldorf-Astoria Hotel, New York
Feb. 13 — Formal awards banquet of the
International Broadcasting Awards contest.
Hollywood Palladium, Hollywood, Calif.
Feb. 19 — Reply comments due in FCC rulemaking (Docket 14419) which would restrict
and eventually prohibit the presunrise operation of daytime only stations.
*Feb. 19 — Deadline for comments on FCC's
proposal to add additional vhf channel at
below minimum mileage spacing to following cities: Baton Rouge, La. (Doc. 14233);
Birmingham, Ala. (Doc. 14236); Charlotte,
N. C. (Doc. 14238); Dayton, Ohio (Doc.
14234); Jacksonville, Fla. (Doc. 14235);
Johnstown, Pa. (Doc. 14232); Knoxville.
Tenn. (Doc. 14237): Oklahoma City. Okla.
(Doc. 14231). (Rescheduled from Feb. 5).
*Feb. 19 — Deadline for comments on FCC's
proposals to expand use of uhf band, including dual vhf-uhf operation, reserved
pools of uhf channels for existing operating vhf stations, abolition of uhf allocation,
relaxation of technical rules for uhf stations, uhf grants without a hearing, etc.
(Doc. 14229). (Rescheduled from Feb. 5).
*Feb. 19 — Deadline for comments on FCC's
proposals to delete single vhf and substitute uhf channel to make community
all-uhf in following cities: Binghamton, N.
Y. (Doc. 14243); Champaign-Urbana, 111.
(Doc. 14244); Columbia, S. C. (Doc. 14245);
Erie, Pa. (Doc. 14242); Hartford, Conn. (Doc.
14241); Madison. Wise. (Doc. 14239): Montgomery. Ala. fDoc. 14246): Rockford. 111.
(Doc. 14240). (Rescheduled from Feb. 5).

WAVE-TV

gives

MOTORISTS

more

28.8%

y.

Feb. 20- March 25— Art Directors Club of
Los Angeles, 17th annual western exhibition of advertising and editorial art. Western advertisers, agencies, artists and producers have submitted examples of their
work in commercials, titles, stills, or print.
Los Angeles Museum of Science & Industry.
Feb. 21-22— Michigan Assn. of Broadcasters, sixth annual legislative dinner and
Lansing.
mid-winter
convention. Jack Tar Hotel,

—

28.8%

Since

more

viewers/

November-December,

have never given WAVE-TV
viewers
And

than

Station

minimum!

1957, NSI

Reports

less than 28.8% more

B, in any

average

week.

the superiority during that period has gone

as high as 63.6%
During
viewers

more

viewers!

1961, the minimum

for WAVE-TV.

impressions

=

more

was

More

sales! Ask

58.0%

viewers
Katz

=

more
more

for the com-

plete story.

CHANNEL

3 • MAXIMUM

NBC

POWER

• LOUISVILLE

The Katz Agency, National Representatives
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(WAVE
TV

Feb. 25 — Broadcast Pioneers, New York
chapter,
secondWGN
annual
"Mike Latin
Award"
dinner, honoring
Chicago.
Quarter,
5 p.m., New York City.
Feb. 28 — Assn. of- National Advertisers
workshop
New York. on tv advertising. Hotel Plaza,
Feb. 28 — UPI Broadcasters Assn. of Massachusetts, awards dinner, J. E. Allen of
WBZ-TV
presiding. Nick's Restaurant,
Boston.
Feb. 28-March 1— NAB, seventh annual conference for presidents of state broadcasters' associations. Shoreham Hotel, Washington. D. C.
MARCH
March 1-2— NAB public affairs and editorializing conference, first national meeting. Secretary of State Rusk and FCC Chairman Minow will address broadcasters attending the conference. Shoreham Hotel,
Washington, D. C.
♦March 1-3 — U. of Oklahoma, annual radiotv conference and clinic. U. of Oklahoma
campus, Norman, Oklahoma.
*March 4-5 — Texas Assn. of Broadcasters,
spring convention. El Paso.
♦March 5 — Academy of Television Arts &
Sciences, Hollywood chapter evening meeting on international television. Ambassador
Hotel, Los Angeles.
March 12-16 — American Management Assn.,
"Effective Advertising" course for manageBROADCASTING, January 29, 1962

MAKE

YOUR

Turkish

from

on Kurus

cars. In Baltimore,

wonders

because

from

there isn't any mystery

watt

surrounding

four adjacent

or Tycoon,
Maryland

scimitars
Turk

or mysticism

to

could

of Kurus
about

the

Maryland's

only

the entire metropolitan

counties

states.

in a radius

WBAL-Radio
more

that

produces
unduplicated

listener interest with a consistent

programming

and

you don't need

music

buy in Baltimore,

for mature

multiple schedules

market . . . just depend
the medium

be a

today count

than any other native station. WBAL-Radio

by sustaining
full range

new

collection

results in this rich region by providing
coverage

and Turks

of WBAL-Radio.

station dominates

plus 37

reaches

power

would

coin -with -the -hole is

an advertising

with a conservative

sales promotion

area

everything

of Kurus

The

Istanbul to Azerbaijan,

to buy

compact

50,000

COUNT! A cache

delight to any Ottoman.

currency

work

KURUS

sells

format
minds.

of
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to cover the
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that makes

every
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count.

W B A L- RAD 10 B A LTI M 0 R E lef? Ma ryla n d 's only 50,000 watt station
Associated with WBAL FM & TV / Nationally represented by tM Daren F. McGavren Co., Inc.
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A NEW

APPROACH

TO CHILDREN'S

TELEVISION

PROGRAMMING!

ment, in Chicago for the first time. La
Salle Hotel, Chicago.
March 14-16 — Electronic Industries Assn.,
committee, section, division and board
meeting.
Statler-Hilton Hotel, Washington,
D. C.
March 16 — Advertising Federation of America, board of directors meeting. New York.
•March 16-17 — Arkansas Broadcasters Assn.,
spring
meeting. Sam Peck Hotel-Motel,
Little Rock.
March

19-23 — Georgia Assn. of Broadcasters, first annual regional meetings of
broadcasters will be held at following five
sites: Griffin, Albany, Baxley, Augusta,
Canton.

March 22 — Assn. of National Advertisers
seminar, "How to use business papers effectively." Hotel Plaza, New York.
March 22-24 — Advertising Federation of
America, fifth district meeting. Shawnee
Hotel, Springfield, Ohio.
♦March 23 — Reply comments due on FCC
proposals for which comments were
tendered on Feb. 19.

*March 26-30 — American Management Assn.,
course in trade practice regulations. Hotel
Astor, New York.
March 26-28 — Canadian Assn. of Broadcasters, annual convention. Queen Elizabeth
Hotel, Montreal, Que.
March 30-31— Advertising Federation of
America, sixth district meeting. Detroit.
APRIL
April 1-4 — National Assn. of Broadcasters,
annual convention. Conrad Hilton Hotel.
Chicago.
April 4-6— Assn. of National Advertisers,
West Coast meeting. Del Monte Lodge,
Pebble Beach, Calif.
April 6-7— Region 11 (southeastern) conference, National Assn. of Educational
Broadcasters. U. of Georgia, Adult Center
for Continuing Education. Athens.
April 9— Academy of Motion Picture Arts
& Sciences, 34th Oscar awards ceremony at
Civic Auditorium. Santa Monica, Calif.
April 23-May 5 — Second International Television Festival, Montreux, Switzerland.
April 25 — Assn. of Industrial Advertisers,
Eastern New England chapter and Hartford
chapter, all-day marketing and advertising
clinic. Hotel Somerset, Boston.
BREAKTHRU

April 29-May 3 — Society of Motion Picture
and Tv Engineers, 91st convention. Advances of color motion pictures and color
tv is the convention theme. Ambassador
Hotel, Los Angeles.

Thirteen Half-Hour Programs on Film
For Boys and Girls
To Help Them

April 27-29 — Mississippi Broadcasters Assn.,
annual convention. Broadwater Beach Hotel,
Biloxi, Miss.

Reach

April 30 — American Women in Radio and
Television, board of directors meeting.
Sheraton-Chicago Hotel, Chicago.

Deeper Religious Insights and Understanding
Through Drama and Conversation

MAY
how to schedule BREAKTHRU
GET IN TOUCH

WITH

YOUR

LOCAL

COUNCIL

OF CHURCHES

or, write, wire or call collect the Broadcasting and Film Commission
THE

NATIONAL

COUNCIL

OF THE CHURCHES

475 Riverside Drive, New York 27, N.Y.
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OF CHRIST

IN THE U.S.A

Riverside 9-2200, Extension 2251

May 2-5 — Institute for Education by RadioTelevision, annual convention. DeshlerHilton Hotel, Columbus, Ohio.
May 3-6, 1962— American Women in Radio
& Tv, national convention. SheratonChicago Hotel, Chicago.
May 4-5 — Kansas Assn. of Radio Broadcasters, annual convention. Hays, Kan.
May 9-12— Western States Advertising
Agencies Assn., 12th annual conference.
Theme of this year's conference is: "AdBROADCASTING, January 29, 1962

Turning

an idea into reality

— that's the creativity that
distinguishes each Jefferson
Standard
station.
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ning time) was Charlotte's
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POLITZ

vertising
Achievements
Palm Springs,
Calif. — West." Oasis Hotel,
May 10-12 — Advertising Federation of
America, fourth district meeting. Jacksonville, Fla.
•May 12 — UPI Broadcasters of Illinois, spring
meeting. Inman Hotel, Champaign.

KNOWS

May 15-16 — Council on Medical Television,
fourth annual meeting. Clinical Center. National Institute of Health, Bethesda, Md.
May 16-17— Annual Medical-Dental Tv
Workshop, sponsored by the National Naval
Medical Center. National Naval Medical
Center, Bethesda, Md.
•May 20-22 — Assn. of National Advertisers,
spring
meeting. Hotel Commodore, New
York.

WHO

LISTENS

IN

25 -COUNTY

■

WGY'S

VITAL

COVERAGE

May 21-24 — 25th anniversary Electronic
Parts and Distributors Show and Conference. Conrad Hilton Hotel, Chicago.
May 23-25 — Electronic Industries Assn., 38th
annual convention, committee, section, division and board meeting, Pick-Congress
Hotel, Chicago.

AREA

For example, out of the 1,287,000 who

listen

to radio, 465,000 : listen to WCY
. . . 147,000
are between 35 and 54 years of age . . . 199,000
are in the upper-third
■

Only

what,

group.

the Politz study tells advertisers who,

when,

Albany,

income

where,

and

Schenectady,

York, and Western

why

Troy,

New

people

listen in

Northeastern

England.

New

For the com-

plete Politz survey on WCY's 25-county listening
audience, contact WCY or your Henry I. Christal
Co. representative.
'Mveroge weekly cumulative adult audience

982-22

JUNE Advertising ExposiJune 11-14 — Industrial
tion held in conjunction with the 40th annual Conference of Assn. of Industrial Advertisers. Royal York Hotel, Toronto,
Ontario, Canada.
June 17-22, 1962 — Annual convention of the
National Community Television Assn.
Shoreham Hotel, Washington, D. C.
•June 23-28 — Advertising Federation of
America, 58th national convention, in conjunction this year with Advertising Assn.
of the West. Theme of the joint meeting
will be "All-American Advertising Roundup." Denver-Hilton Hotel, Denver.
June 23 — Advertising Federation of America, ninth district meeting. Denver.
June 29-30— Texas AP Broadcasters Assn.,
15th
Worth.annual meeting. Hotel Texas, Fort
AUGUST
Aug. 5-7 — Georgia Assn. of Broadcasters,
annual land,convention.
Holiday Inn, Jekyll IsGa.
Aug. 21-24 — Western Electronics Show and
Arena.
Convention, Los Angeles Memorial Sports

810
50

KC
KW

WGY
A

GENERAL

ALBANY

-

ELECTRIC

STATION

SCHENECTADY

-

TROY

•Aug. 31-Sept. 9—1962 World's Fair of Music
& Sound. An international exposition devoted to every area of the music and sound
industries. McCormick Place, Chicago.
SEPTEMBER
Sept. 11-13 — Electronic Industries Assn.,
committee, section, division and board
meeting. Biltmore Hotel, New York.
•Sept. 12-14 — Michigan Assn. of Broadcasters, fall convention and business meeting. Hidden Valley, Gaylord, Mich.
Sept. 12-14 — Advertising Federation of
America, first district meeting, Cape Cod
area.
Sept. 14 — Georgia Assn. of Broadcasters,
2nd
annual South-East Radio-Tv Seminar.
Atlanta.

a smart
"to
any
ciddiiion
UNITED PRESS
INTERNATIONAL
newsroom

Sept.
20-22 — Advertising Federation of
La.
America,
tenth district meeting. Shreveport,
•Sept. 28-29 — Institute of Radio Engineers,
12th annual broadcast symposium. Willard
Hotel, Washington, D. C.
NOVEMBER
Nov. 10-25— World Economic Progress Assembly and Exposition under international
auspices. Special sectors devoted to radio
and tv. McCormick Place, Chicago.
Nov. 27-29 — Electronic Industries Assn.,
committee, section, division and board
meeting. Jack Tar Hotel, San Francisco.
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CORP.

a
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to
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Plans are set by Screen Gems Merchandising Division to flood every city with product
tie-ins that will give these cartoons a tremendous plus of free advertising . . . more than
you could

ever afford to buy!

To date, the unique Hanna-Barbera characters, represented in toys, dolls, games, etc.,
have sold in the many millions of dollars . . .
at the same time, adding immeasurably to
the popularity

of their TV

series. In short,

"Lippy," "Touche," "Wally" and their
wacky pals will enjoy the same nationwide
merchandising support
from Hanna-Barbera.

as their

kinfolk

We'll be happy to show you how you
share in this important extra dividend!
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OPEN
New

Communications

Act

editor: . . . Your recent address before the Federal Communications Bar
Assn. in Washington [Government,
Dec. 25, 1961] . . . is a matter that
sorely needs attention. — Robert W.
Hoebee, director, industrial division,
Kelly Nason Inc. Advertising, New
York.
Fm

radio analyses

editor: It is my understanding that
Broadcasting ran an analysis of the
fm radio industry in its issue of Feb. 9,
1959. If possible, would you be kind
enough to send that issue to me, and
also any follow-up which may have
been reported.
Your assistance will be a great help
to me in evaluating fm radio. — Stanley
G. Fullwood, media research department, D'Arcy Advertising Co., Chicago.
[Tear sheets of major articles on fm in the
Feb. 9, 1959, and Feb. 20, 1961, issues have
been sent to Mr. Fullwood.]
Chun

King ad plans

editor: ... I want to thank you for
the very nice article [Broadcast Advertising, Jan. 15] concerning our advertising plans. . . . — Jeno F. Paulucci,
president, The Chun King Corp., Duluth.
Stauderman

Monday

Memo

editor: We would like to order 25 reprints of your Monday Memo of Jan.
8 by Bruce Stauderman of Meldrum &
Fewsmith of Cleveland. — Edward M.
Desmond, operations manager, WINA
Charlottesville, Va.
Anti-communist programs
editor: There is no doubt that communism poses a most serious threat to
the American way of life, and therefore
any broadcasting or television station is
derelict in its duty if it doesn't fully
expose the aims and insidious methods
of this alien philosophy.
However, this does not mean that a
station discharges its obligation if it
does not screen the material it uses and
knows nothing about its source.
It is shocking, if one accepts the figures as reported in Broadcasting
[Lead Story, Jan. 22] on anti-communist programming, to discover that
so many stations serve as outlets for
propaganda prepared by "ministers"
who have been preaching a gospel of
hate for so many years and whose ultimate goal is the end of our democratic
form of government and the establishBROADCASTING, January 29, 1962

MIKE®.

^

AllANT

ONE
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\

BUY!

ment of a dictatorship, albeit on the
right.
. . , Networks and independent stations alike, before they join this "Christian" crusade, [should] first make sure
that all of the crusaders actually believe
in the teachings of Christ. . . . — Walter
Grimes, W. B. Grimes & Co., media
broker-consultant, Washington.

FOUR
ff f PQT HAH TAllAHASSEE
/ VJ
MARKETS!
m
\ PANAMA ClTr* WJHG-TV
Albany

editor: . . . This lead story is the most

EXCLUSIVE

thrilling thing I've read in years . . . will
do more than anything I can think of
to really get production people, stations,
networks and advertisers in the frame
of mind they should have been in years
ago. We have been hammering away at
this subject for years and a handful of
other stations have — the networks have
touched on it sporadically — but there
has been no concentration on the socalled communist menace. I believe now
. . . [that] we will all get off our respective swivel chairs and come out
swinging.
The only thing in this story that was
a bit disappointing . . . was that it was
primarily related to tv's activities in this
important field. I wonder what in the
world is wrong with radio stations! We
know — from experinece — that they too
can do an effective job. . . . — Charles H.
Crutchfield, executive vice presidentgeneral manager, WBT-WBTV (TV)
Charlotte, N. C; WBTW {TV) Florence, S. C.
editor: Your lead article . . . proved
to be of particular interest, since our
organization is currently engaged in
producing and distributing program material dealing with communism and the
threat it poses to the U. S.
. . . Our 15-minute weekly discussion
series, Citizens' Council Forum, is now
in its fifth year and has been scheduled
by more than 500 tv and radio stations
in all 50 states.
. . . Two special interviews featuring
Gen. Edwin A. Walker [have been requested] by 115 radio stations and 15
tv stations and [expected] response will
be approximately double this number.
Also a special 30-minute tv film containing highlights of a recent speech by
Gen. Walker . . . has been booked by
some two dozen tv stations.
These program services are provided
free. . . . Though our efforts are supported entirely by contributions, our
programs have never contained an appeal for funds. . . . — Richard D. Morphew, executive producer, Citizens'
Council Forum, Jackson, Miss.
editor: . . . Most trade journals and
national magazines are reporting on the
anti-communist movement as being a
threat to our nation, but fail to report

• Tallahassee
• Panama City
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One buy, one bill, one clearance delivers
four market areas with a combined population of 1,230,700 and 211,290 TV
Homes! WALB-TV and WJHG-TV dominate this area!
Albany,
WALB-TV
Ch. 10

WJHG-TV
Panama
Ch. 7City,
Fla.

Ga.
GRAY

TELEVISION,

INC.

Raymond E. Carow, General Manager
Represented nationally by Venard, Rintoul, MeConnell,
Company. Inc. In the South by James S. Ayers
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doesn't

selljj

*REP£
Time buyers who represent buggy whip
manufacturers or wiget makers are advised
by our representative
not to buy
. ".radio
ryone
ve
KAYO. e
But
progressive
companies with

•

popular products are aware that KAYO in
Seattle is the best medium to reach buyers
when they're in a buying mood. KAYO'S
representative, JOHN PEARSON COMPANY,
INC. provides time buyers with statistical
proof of KAYO's prime position in Seattle,
and a concise evaluation of the station's
programming and audience. That's why
more and more smart time buyers are relying on JEPCO men when they suggest
KAYO in Seattle. JEPCO offices are in
New York, Chicago, Los Angeles, San Francisco, Dallas and Atlanta. When you talk
to them, ask about KAYO in Seattle.

Seattle, Washington
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just how serious is the threat of a communist takeover in the U. S. and the
world.
I hope your excellent coverage on
this subject will interest more stations
in giving coverage to this important and
Pa.
vital movement in the U. S. . . . — Victor
A. Michael, president, WMLP Milton,

25*
gets

you

inside
the

Well-used

industry

editor: Your 1961-62 Yearbook is a
beauty — and so easy to use!
Our 100-kw radio outlet here is com-

every

yearbook

mercial, and you've no idea how handy
we find the new yearbook. Since it
came, barely a day has gone by that we
haven't referred to it. The advertising
agencies around town have become wise
to the fact that the radio station keeps
a better library of reference materials
in their field than does the U. S. Information Service, so when somebody
wants to track down something, they

month

generally call us. You'd be amazed how
many times we turn directly to Broadcasting Yearbook for the answer. And
the new format makes life all the easier!
— George W. Hamilton, commercial
operations manager, Hashemite Broadcasting Service, Amman, Jerusalem.
Virginia market

story

editor: I want to compliment you on
your recent article on Virginia (Special
Report, Dec. 4).
However, in mentioning our company
on page 117, you stated, in part, that
"the atomic muscle that powers the new
carrier Enterprise came from Babcock
& Wilcox. ..." Unfortunately this is not
true. Though we are one of the leaders
in the nuclear energy field, other U. S.

special :
$3 for 12 issues

companies were responsible for this vessel's atomic propulsion system. . . . —
Thomas L. George, public relations,
Babcock & Wilcox Co., Atomic Energy
Division, Lynchburg, Va.
[Mr. George enclosed a company report
published in September 1961 indicating his
company was awarded contracts for specific
equipment
42 ofor the
atomic assubmarinesonconstructed
under48 contract
of
that time.]

of Television...
the

magazine

probes
the

beneath

surface

topical

that

of

news

444 MADISON AVE.
NEW YORK 22, N. Y.

Virginia market report. . . . — John H.
Haas III, Lakewood, Ohio.

SUBSCRIPTION ORDER

□ Please send me a year of TELEVISION at special introductory rate of $3.00.
□ OR, I'll take advantage of the TWO YEAR money-saving rate of $5.00.
□ Bill me later.
□ I enclose $
N AM E_
COMPANY NAME
ADDRESS
CITY
PLEASE SEND TO HOME ADDRESS:.
26
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editor: Enclosed find 20 cents for the

title/ position^

Texas

market

story

editor: We would like permission to
use the material in your Texas market
story [Special Report, Aug. 21, 1961]
and Yearbook in a paper on broadcasting in El Paso. . . . — David Scott, director public relations, El Paso Chamber
of Commerce.
[Permission granted, with appropriate
credit to BROADCASTING
and BROADCASTING Yearbook.]
BROADCASTING, January 29, 1962

WLW-D
Television
Dayton

WLW-C
Television
Columbus

WLW-T
Television
Cincinnati

WLW-A
Television
Atlanta

WLW-I
Television
Indianapolis

Crosley Broadcasting Corporation
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from HERBERT

The

computer

will

only

At BBDO's conference announcing
experimentation with "linear programming" (Broadcasting, Nov. 13, 1961),
Charlie Brower (BBDO president)
opened with an apocryphal but pertinent story:
When Sir Isaac Newton had enough
apples fall on his head, he gathered his
notes and computations from under the
tree, smiled to himself and walked
home. He placed the data in a drawer,
left it there for 18 months, and finally
announced his law of gravity.
Naturally, everyone was excited over
the new concept, but one reporter
asked, "Sir, why did you wait 18 months
to reveal this to the world?" Newton
stared back and answered, "Because I
couldn't stand the utter frustration of

it."
to explain
trying
At BBDO
we feel somewhat like Sir
Isaac when talking about linear programming and the use of computers in
scientific media evaluation. At times it
appears it's just not worth the trouble.
Every explanation we make is met with
counter reports on the pitfalls of "automation" in media selection.
The Critics ■ Many people have a
natural suspicion of anything new, and
are often quick to criticize what they've
had little time to digest. A consistent criticism says linear programming
is totally numbers-oriented.
The critics cry that program content
becomes unimportant, commercial
lengths forgotten, audiences passed
over, the value of being within a program's framework discarded and the
rating the only thing that counts.
These are difficult arguments to defend against, since the concept of linear
programming itself is mathematical and
numerical.
With this new process we are trying
to make the media man's eye focus on
the real advertising target rather than
the illusionary one of media statistics.
Linear programming aims its primary
emphasis against the marketing concept
and who buys the product, instead of
delivering just any kind of people at
the lowest cost. It's a finite matching
of media profile to marketing profile
and then relating this to copy approach.
You might argue that you're already
doing this in your media plans. But are
you? Honestly? Are you examining
every media possibility and picking
those that best fit the account problems?
Many agencies purchase strictly on
a rating point basis. Others, BBDO included, do not hold to the rating-point
concept exclusively; they add reach and
frequency. But in both cases we often
28

D. MANELOVEG,

vp & media director, BBDO, New York

man
abet— not abolish— the media
to
buy.
per thousand against those people likely
talk numbers and not the delivery of
prospects for our clients' products.
Market Profile ■ Linear programming
then is "zeroing in" on the marketing
profile of a product, spelling it out
clearly and simply, breaking it down
by specific geographic and demographic
groups, and trying to reach not only excellent numbers of people through ratings, reach and frequency but also the
most likely prospects for our clients'
products.
. Too many agencies have concentrated
on delivering the largest amount of rating points to a client but not really
defining who makes up those rating
points. It wasn't the media buyer's
fault. He didn't have enough market
or media data to work against. Now he
can show that without this marketing

direction, he'll be unable to do a proper
job. It's his way of insisting that media
be given a consumer profile to work
against and that media supply him with
audience data on the same bases. Without both the machine just won't run!
If our severest critics so examined
our process, I think we would be more
in agreement. For linear programming
is one sure way to reorient thinking in
terms of media buying, by making sure
that we not only reach people, but the
right people.
Linear programming also aims to reinterpret "efficiency." Audience delivery and cost efficiency are two of the
most important terms the media man
will ever use. But proper definition is
important.
By relating marketing profiles of the
consumer to the media audience we
now determine through the computer's
mathematical process how to maximize
exposure opportunities against our best
prospects. We can come out with a cost

But Does It Work? ■ It may be reassuring to boast we have the lowest
cost per thousand for all evening programs, that our radio buy has delivered
the top efficiency possible in terms of
homes, or that a spot campaign on tv
comes in at 80 cents per thousand.
What the client deserves to know, however, is whether we are delivering true
efficiency: Is it most productive against
his prospects, or just talking to people?
The linear process properly planned and
programmed will give the answer.
Broadcast research already can better
pinpoint how many people we reach.
We need now the broader research to
break down the numbers in terms of
age, income, occupation, etc., and not
only for programs but for stations and
time periods within markets.
Once this is done, broadcast can do
even better garnering advertising campaigns. Because then we can show
that, while the medium is mass, it's also
selective at times for certain groups.
This is linear programming, engineered so that we can look away from
numbers only and concentrate on the
market. We then ask not what is cheapest for the most, but what's the best way
to reach people willing to buy.
Certainly criticism will continue. But
if we can just convince a few that our
No. 1 objective is to maximize exposure opportunities
a against
client's
best prospects
and against
not just
people and homes, our work will be of
some value. Without proper marketing
information, linear programming is of
little value. But little else in advertising
is of value without this same information: media selection becomes a game,
and a mighty expensive one at that.

Herbert D. Maneloveg was elected a vice
president in June, 1960, one month after
his appointment as BBDO's media director. He joined the agency in New York
as a media supervisor in 1954, and was
made associate director in 1959 when that
post was established at BBDO. His prior
experience included three years in media
at Benton & Bowles, and research positions with Parade Publications and WOR,
all in New York. He is a graduate of the
U. of Pittsburgh.
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Go Stereo now and earn greater
stereo income with a tested, ultrareliable GEL STERE-0 Generator. Many stations have been quick
to capitalize on the new rich area
of Stereo Broadcasting. Radio
KQAL-FM, on the air on November 23, 1961, — within 24 hours
of receiving their GEL STERE-0
Generator — reports, "Within a
few days we were almost completely sold out on Stereo time
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PROGRAM
■

Daily

attendance

■

CBS-TV

■

Stanton,

HEARINGS
dwindles

executives
Aubrey,

recommendations, of the FCC's investigation of network practices that began
in June 1955 with an appropriation
from Congress which eventually totaled
$221,000. CBS-TV was on the firing
line last week, with NBC-TV scheduled to defend its honor beginning today (Monday). ABC-TV executives
will testify next week.
In last week's testimony, Dr. Stanton,
CBS-TV President James T. Aubrey
Jr. and CBS News President Richard
S. Salant vehemently maintained in prepared statements that the network alone
controls the final content of its programming. In their statements and
later questioning, they also stoutly de-

point

counter

to

FCC

TO

fireworks

ORBIT
fizzle

commission

censorship

fended the balance and quality of the
program schedules; attacked increasing
FCC inclinations toward "censorship,"
and proclaimed that they are doing a
good job in public affairs.
Standards for the improvement of
television must come from the public
without government dictation or interference, Dr. Stanton said. He again attacked proposals for direct regulation of
the networks and the magazine concept
of tv advertising.
Fireworks Not There ■ A full house
attended the opening session of the
hearing Tuesday (Jan. 23), many expecting sparks to develop between FCC
Chairman Newton Minow and the network spokesmen. The hearing immediately, however, settled into a dull routine which was to continue through
Thursday. The first witness was an
FCC economist who spent an hour explaining financial tables which the audience and most newsmen did not have
at the time.
By afternoon, much of the crowd
had left and had dissipated almost entirely by Thursday, except for interested industry and government personnel. Tv, radio and newsreels were taping the entire proceedings with live ra-

A panel of top CBS-TV executives lined up to answer
questions of the FCC in the agency's network programming inquiry. The lineup (I to r): W. Spencer Harrison,
vice president and business manager, talent and contract
properties; Thomas K. Fisher, vice president-general
counsel (seated behind table); William H. Hylan, vice
president, sales administration; William B. Lodge, vice
president, affiliate relations; Richard S. Salant, president,
BROADCASTING, January 29, 1962

promised

successfully

Salant

A chastisement of television networks
begun 6 years and 6 months ago drew
toward a close last week with testimony
hy 11 top CBS-TV executives before
the FCC en banc.
Led by CBS Inc. President Frank
Stanton, the network officials presented
a powerful counterattack against various charges, primarily in the field of
programming and operating practices,
leveled against all three networks in the
commission^ lengthy network inquiry.
The present round of hearings is the
last phase, preceding a final report and

as

FAIL

charges

trend

dio broadcasts in New York, Philadelphia and Washington. Attendance
by print media dispensers, too, had
fallen off considerably late in the week
from opening.
After presentation of the prepared
statements, Ashbrook Bryant, chief of
the FCC's network study staff, took
over questioning of the bank of 11
CBS-TV witnesses. The commissioners
themselves were generally silent through
Thursday's session, interjecting questions rarely — except those of a clarifying nature.
At one point, Dr. Stanton objected
to a Bryant question on the grounds it
sought information on programming
content which was of no concern to
the FCC — thus bordered on censorship.
Commissioner Robert T. Bartley was
unhappy with a Stanton answer to the
former's question whether programming
would benefit if all advertisers adopted
guidelines similar to those of Procter &
Gamble (see below). Dr. Stanton replied that it would not be practical and
"just couldn't happen" which disturbed
the commissioner since CBS had admitted that it did not know of the existance of the P&G standards until last
fall's advertiser hearings (Broadcast-

CBS News; CBS Inc., President Frank Stanton; CBS-TV
President James T. Aubrey; Oscar Katz, vice president,
network programs; Michael H. Dann, vice president, network programs, New York; Guy della-Cioppa, vice president, network programs, West Coast, and Joseph H.
Ream, vice president, program practices. Jay Eliasberg,
whose nameplate appears at left, research director, is
not shown.
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For

the

networks:

8

years

of

steady

scrutiny
ditional $141,000.
Moore's Indictments ■ In March
1956 Richard A. Moore, president
of the independent KTTV (TV) Los

The FCC-network hearings that
began last week arc billed by the
commission as the closing phase of
a special network study begun in
1955. Actually the study of network
operations began in the Senate in
1954.

Angeles, appeared before the Senate Commerce Committee to argue
that option time and must-buy procedures of the networks violated the
antitrust laws. Three months later
another special counsel hired by the
Senate Commerce Committee — Kenneth Cox who was to become chief of

In that year special counsel for the
Senate Commerce Committee issued
reports dealing at length with networking. One report came from
Harry Plotkin, one-time assistant general counsel of the FCC who was
special Democratic counsel to the
Senate committee, and the other
from Robert F. Jones, one-time FCC
commissioner, the committee's special Republican counsel. Mr. Plotkin
made proposals for sweeping changes
in network operation. Mr. Jones
urged further study of the whole tv
system. Messrs. Plotkin and Jones
are now in communications law
practice in Washington.
In June 1955 the Congress voted
the FCC a special fund of $80,000
to study networking. Roscoe L.
Barrow, dean of the law school of

ing, Oct. 9, 1961).
Slow Pace ■ The pace of the hearing
was exceedingly slow which elicited
criticism and comment privately from
FCC officials and other government as
well as industry observers.
In addition to Messrs. Stanton, Aubrey and Salant, CBS-TV executives on
hand to answer questions included:
Oscar Katz, vice president, programs;
Michael H. Dann, New York program
vice president; Guy della-Cioppa, vice
president Hollywood programs; William
H. Hylan, vice president, sales administration; W. Spencer Harrison, vice
president-business manager for talent
and contract properties; William B.
Lodge, vice president, affiliate relations;
Joseph H. Ream, vice president, program practices, and Jay Eliasberg, research director.

the FCC's Broadcast Bureau in the
Newton Minow administration be-

Here's the man who started it all,
Dean Roscoe Barrow, U. of Cincinnati Law School, a spectator at
the FCC hearings.

the U. of Cincinnati, was named director of a special FCC staff. Before the first year of the special study
ended, the FCC asked Congress for
more funds and was granted an ad-

But as a practical matter his ability to
serve the public is greatly affected by
the programs the networks make available and the licensee has little part in
the creation, production, selection and
control of network programming.
Prior to the present inquiry, Chairman Minow said, no attempt has ever
been made in public to isolate and describe the multiple factors affecting the
selection of network programs. The
investigation, he said, does not con-

Only a few weeks before the issuance of the Cox report, the House
Antitrust Subcommittee headed by
Rep. Emanuel Celler (D-N.Y.) published areport based on network investigations ithad conducted some

template any invasion in programming
content and offerings which would constitute censorship.
On the other hand, the commission
is determined that every licensee shall
make "an honest, sincere effort to serve
the public interest — and in these hearings we seek ways to assure that every
broadcaster shall be able to fulfill this
grave responsibility," the chairman said.
Stanton Keys CBS ■ In his opening statement Dr. Stanton said that public taste must dictate tv programming
without government interference and
urged a "massive technical offensive on
several fronts" directed toward increasing competition through the establishiment of more stations.
Dr. Stanton called the sharp criticism of tv and its defense by the industry in recent years "unique in the
history volved
ofin this
communications."
All are
indiscussion, he said,

Minow Opening ■ FCC Chairman
Newton N. Minow opened the hearing
with a statement outlining the scope
and purpose of the extended inquiry.
"Networking is a vital key to modern
television broadcasting and the object
of this inquiry has been to provide the
public, the Congress, the commission
and the industry with a broad, objective and factual study from which to
discern the dimensions of network television," he said.
The broadcaster is a trustee for the
public who cannot under the law transfer his obligation, Mr. Minow stated.
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ginning last year — issued a strong report urging revisions in network
practices. Mr. Cox did not go as
far as his principal witness, Mr.
Moore, had gone, but he raised serious doubts about the effects of option time, must-buys and network
ownership of stations.

agreed on one dominant fact: "Everybody wants this miraculous medium to
become stronger, more serviceable, betThe question is what direction tv
must take to reach its enormous potential and from what source the
standards of improvement shall come,
Dr. Stanton told the commissioners.
Frank Stanton, president of CBS Inc.,
was the leadoff witness for his company
in the final phase of the long-drawnout FCC hearings on network practices.

"What

we have been seriously concerned about is a drift towards indirect, but nevertheless effective, proter."
gram control by the government," he
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months earlier. The Celler report
questioned the legality of option time
and must-buys, said network ownership of stations could lead to undue
concentration of power and recommended that the FCC make network
affiliation contracts public to prevent
networks from favoring big-market,
group-owned stations at the expense
of weaker affiliates.
The Barrow Report ■ In October
1957 Dean Barrow produced a
1,327-page report of his special FCC
study. He recommended, among
other things, that networks be placed
under the direct regulation of the
FCC, that option time and mustbuys be outlawed, that networks be
prevented from acting as spot sales
representatives for stations other
than those they own and that the
FCC be given power to levy fines
for infractions of its rules.
All of those Barrow proposals resulted in subsequent action.
Last year bills to give the FCC direct regulatory power over networks
were introduced in both the Senate
and House, at the FCC's request.
The FCC is expected to press for
action at this session of Congress.

said. The "unhappy results" of such
control would not become immediately
apparent, he said, but would come
through the processes of history.
Testimony during the long hearings
as to what types of programming
should be offered by the networks
demonstrates the strong human trait
which impels an individual to attempt
to lead others to the height he has
attained, through some form of coercion or cultural speed-up, the CBS
Inc. president said. "The more sophisticated, who are restless with the

Option time was reduced by an
FCC rule from three hours to two

to the FCC at the FCC's request.
No official reason has been given,
but the FCC has had option time
under reconsideration since then.

gramming explorations be continued.
They were, with finances provided
out of the FCC's regular budget.
Extensive public hearings have
been held — with network witnesses
in May 1959; advertising agency
witnesses in July 1959; witnesses
from professional, religious, civic,
educational and broadcasting groups
between December 1959 and March

Must-buys, the practice of requiring advertisers to purchase a stated
minimum number of affiliated stations, were voluntarily discontinued
by CBS-TV and NBC-TV. ABC-TV
had stated its minimums in dollars
instead of numbers of stations.
The FCC adopted a rule, which
became effective the first of this

1960 when the subject was broadened to encompass all kinds of programming on both radio and television; film producers in October 1960
and again in May 1961; writers, directors, producers and performers in
June 1961, and national advertisers
in September 1961.
Based on the general program

year, prohibiting networks from acting as spot sales representatives for
stations other than those they own.
In 1960 the Congress amended the
Communications Act to give the
FCC power to levy fines against licensees who violate FCC rules.
And Now Programs ■ The Barrow
report was issued before the special
network study staff completed its investigation ofnetwork programming,
and Dean Barrow urged that pro-

hearings of December 1959-March
1960, the FCC special staff issued an
interim report on June 15, 1961,
calling for tighter surveillance over
radio and tv programming. The next
month the commission issued a statement of policy announcing its determination to match performance of
stations against promises made at
the time of licensing and suggesting

and a half hours per broadcast segment. Last year the U. S. appellate
court, to which the networks had
appealed the rule, remanded the case

type of entertainment that appeals to
others, may need a rededication of faith
in that hopeful experiment that is our
democracy, he said.
A broadcaster who offers only those
program types which he personally
likes — and for that reason thinks they
are the best for everyone else — risks
immediate and total disaster and negates the very essence of democracy, he
said. Real progress in tv programming
is responsive to a continuing demand
from the public, which is always in a
process of continuing change, Dr. Stan-

As the hearing progressed here is a view of the seven
FCC commissioners on the dias— Ford, Lee, Hyde, Minow,
BROADCASTING, January 29, 1962

14 areas of programming that it implied were required of any licensee.

ton stated. And, he continued, the industry must not only keep pace with
this progressive change but anticipate
it. Public Decides ■ Demand from the
public "is the only force that can have
validity and lasting authority," he said.
"True change and progress in this demand can result only from the gradual elevation of the educational level
of the American people." He said that
less than 32% of American adults have
more than a high school education and
that the same percentage have no more

Bartley, Craven and Cross with James T. Aubrey, president of CBS-TV on the stand.

Some CBS-TV executives were pensive as they waited at
the FCC hearings. Here are (I to r) James T. Aubrey,
president of CBS-TV; Thomas K. Fisher, vice president
than an eighth-grade education.
However, he said, 50% more Americans had college degrees in 1959 than
in 1940, and the level with only an
eighth-grade background decreased from
47% to 32%. Tv has participated in this
process and for this reason has been
able to move ahead of its audiences at

CBS-TV

counters

Susskind

"Inaccurate." "Highly misleading." "Fraught with error." "Incomplete and incorrect."
CBS-TV last week thus countered
examples cited last June by producer
David Susskind in charging that the
networks hold a "death grip on programming." Mr. Susskind, vice president of Talent Assoc. -Paramount
Ltd., made the charges in testimony
before the FCC program hearings in
New York (Broadcasting, June 26,
1961 ) . The network's reply was submitted as an exhibit in last week's
FCC program hearing.
For example, CBS-TV said that
Mr. Susskind's suggested replacement
for GE Theatre was finally rejected
because it became evident he "would
not be able to produce the type of
program which he had originally conceived and proposed." Mr. Susskind
had said the network refused the program, after the sponsor and its agency had accepted the idea, because it
wanted something "more glamorous"
to meet the Sunday night competition of Bus Stop and Bonanza.
The producer also had charged
that CBS canceled Family Classics,
sponsored by Breck shampoo, because of poor ratings and the "bother" of producing specials. "Incomplete and incorrect," said CBS. The
network, sponsor and agency agreed
that more mature programming was
needed and as a result Breck became
half-sponsor of Golden Showcase.
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and general counsel; Michael H. Dann, vice president, network programs, New York; Guy della-Cioppa, vice president, network programs, West Coast.

times. "The dramatic and constant rise
in educational background is the force
that is going to make television better,
if only because the medium cannot survive unless itsaid.
responds to this force,"
Dr. Stanton
Recognition of demands from the
public and the competitive aspects of

accusations
Way Out Which Way? ■ CBS also
denied a Susskind accusation that
Way Out was produced and packaged
by Talent Assoc. and that the network demanded 50% ownership before it would put the program on
the air. These are the facts, CBS
said: Mr. Susskind's original idea for
a supernatural program was rejected
six months before Way Out was
born. Following the rejection, CBS
wanted a series of original ghost
stories to be slotted adjacent to Twilight Zone and asked Mr. Susskind
to produce the show in return for
50% of the profits.
Mr. Susskind's original idea and
Way Out are two completely different program concepts. The rejected
idea was subsequently sold to Ford
Motor Co. and received network exposure at the same time Way Out
was on CBS.
The producer had charged that
Mrs. G. Goes to College, starring
Gertrude Berg, was forced on the
network, which had a low opinion of
the show, by sponsor General Foods
which threatened to cancel its other
CBS programs if Mrs. G. was not put
into the schedule. CBS admitted that
opinions about the quality of the
program were divided but it was
considered a good risk because of the
name qualities of Miss Berg. At no
time did the sponsor "even suggest
the possibility" of canceling other
shows, the network said.

broadcasting have brought about outstanding television programming, Dr.
Stanton said. He pointed out that the
industry has moved ahead on its own
initiative at great costs. For example,
CBS spent $53 million of private capital before it realized one cent of profit
in tv operations.
The CBS Inc. president said that he
is disturbed by the failure of affiliates to
carry many of the network's serious
programs. "But I would be as much
against anyone, by threats of punitive
action or by raising doubts about their
right to survival, forcing affiliates to
take such programs as I would be against
forcing
he
said. them not to take the programs,"
Dr. Stanton stressed that television
cannot have the freedom to progress
without having the freedom to choose
— and to make mistakes. "If they are
mistakes that really matter, we may be
absolutely sure that the public will
make itself heard and will exact satisfaction," he said.
No emergency There is no public
uprising against the general content of
tv programming, Dr. Stanton maintained, and there is no national emergency or wholesale abandonment by
broadcasters of their responsibilities.
"The day-to-day competition of the
networks has brought each season not
dozens, not scores, but hundreds of
programs of distinction," he pointed
out.
A "serious mistake" would be made
"if we assume that after these brief and
incredibly crowded years of growth,
this medium is locked into its present
situation — creatively, technically or economically," Dr. Stanton said. "We
tend to forget that it is an infant medium of communication and that It must
be allowed its growing pains."
The major direction improvement in
tv can take is a better use of the spectrum space to make possible new stations and networks, he said. CBS has
BROADCASTING, January 29, 1962

Pictured above are a jew of the awards received during 1961^
For every award denotes service by the station to its community.
In this respect local citations are as important to us as those we win
in national competition. The honors pictured above are representative
of service in the fields of health, education, safety, news, and citizenship during 1961. We shall try and merit more such awards in 1962
. . . and thus keep faith with Atlantans and Georgians whose loyalty
to WSB-TV
the market

has maintained the station's number one position in
since October, 1957 (ARB Metropolitan area reports).

Represented by
Affiliated with The Atlanta Journal and Constitution. NBC affiliate. Associated with WSOC/WSOC-TV, Charlotte; WHIO/WHIO-TV, Drayton.
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audience (2.4 million homes). (Chairman Minow said this constitutes a sub-

always held that increased competition
is the most promising road for tv to
follow and this can be attained through
the use of both uhf and vhf, Dr. Stanton said.

stantial audience "by any terms" and
that he couldn't understand CBS's disap ointment. )
Use of Ratings ■ CBS uses rating in
determining audience interest for a
specific program, Mr. Aubrey said, but
"it is not our policy to program each
period with that program which we
think will appeal to the largest audience." He said the network is "fully
aware" of the limitations of ratings as
an estimate for audience size and that
ratings are observed continuously once
a program is on the air.
Because revenue from advertisers is

"All of us concerned with television
must bring new force, new concentration, new ingenuity to bear on a technical breakthrough [for uhf] opening the
doors to more competition," he said.
A step in the right direction is the
FCC's quest for legislation to require
the manufacture of all-channel tv receivers, he said.
"But we must not delude ourselves
that the full utilization of this system
[uhf] will result solely as a chainreaction from any one step," he
warned. "We need to undertake a
massive technical offensive on several
fronts. It should involve the commission, the broadcasters, the laboratories
and the manufacturers — an offensive directed at increasing competition both
in stations and networks by increasing
the availability of more outlets without
sacrificing service to any important segment of the public.
Aubrey Replies ■ In a 100-page prepared statement, CBS-TV President
James T. Aubrey Jr. detailed the organizational structure of the network
and answered questions the commission
posed last fall (Broadcasting, Nov. 20,
1961).
The function of a network is to serve
the public, affiliated stations and its advertisers, Mr. Aubrey said. "Through
network programming, the American
public . . . receives a richness and diversity of entertainment and culture and
information unavailable to even the
wealthiest ... a few short years ago,"
he told the commission.
"There is diversity and balance in
our schedule," Mr. Aubrey said. He
said the critics always minimize the
number of programs which suit their
taste and maximize the number which
do not. CBS now has 24 new programs
in the final stages of development, 9
one-hour, 15 half-hour. Out-of-pocket
expenses for new program development
runs $2 million annually, Mr. Aubrey
said, and CBS feels that if only one or
two of the 24 are successful the money
will have been well spent.
"We believe that the most important
dollars we spend are those devoted to
the development of programs," he said.
The basic objective of CBS in formulating its program schedule is not to impose a choice upon the viewers but to
let them make their own, he said. The
network has no rigid program formula
but its schedule is a result of development from trial and error, Mr. Aubrey
said.
Diversity Among Networks ■ Mr.
Aubrey maintained that all three tv networks offer a wide choice to viewers.
For example, he said, during last week's
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Ashbrook Bryant, who conducted the
FCC hearings, in a typical pose.

programming, there was only one halfhour when all three networks offered
the same . type of program (a situation
comedy)
At the height of the western trend,
he said, CBS-TV's schedule included
eight such shows weekly during prime
time; yet "to hear our critics tell it, we
were presenting 88 and there was nothing but westerns on the air." He cited
the following percentages of last week's
CBS programming to substantiate the
network's diversity of offerings:
Adventure, 7%; cartoons, 1.3%;
general drama, 3.8%; mystery, 2.5%;
panels, 2.5%; audience participation,
11.5%; serials, 18.5%; situation comedies, 11.4%; talks, 3.2%; children's
variety, 8.3%; other variety, 4.4%;
westerns, 5.7% ; sports, 3.2% ; and news
and public affairs, 16.7%.
The network department heads meet
frequently on specific problems of program scheduling and a formal meeting
is held every other week with Messrs.
Stanton and William Paley (CBS Inc.
board chairman), both of whom participate actively in program matters,
Mr. Aubrey said.
Mr. Aubrey said he's grateful sponsors are showing more interest in news
and public affairs shows, but such
sponsorship has not kept pace with
costs. Unrecovered net costs to the
network for these show types increased
from $900,000 in 1951 to $10.5 million in 1961, he said.
Fewer affiliates carry the sustaining
public affairs programs than those which
are paid for or shows in the entertainment category, he said, and public affairs shows reach a substantially smaller
audience than other programs. He
cited last fall's "Eisenhower on the
Presidency," three episodes on CBS
Reports, with its heavy ($294,000)
promotion as an example. The program attracted only 11% of the total

the sole economic support of tv, "there
is no doubt" that advertisers and their
agencies play a role in network programming, Mr. Aubrey said. The ultimate responsibility belongs to and remains with the network, he said, but
advertisers do influence both entire
shows and elements within a program.
He told the FCC that it would not be
a "wise course" to exclude advertisers
from such participation.
The CBS-TV

president said an ad-

vertiser rarely presents a list of "dos
and don'ts" but frequently contract
provisions give the sponsor the right to
disapprove the proposed program. And,
he said, as long as the wishes of the advertiser do not limit creativity, they will
be followed to a degree that is consistent with network practices.
A magazine concept for tv advertising would not be good for the industry or the advertiser, Mr. Aubrey said.
Critics of the program sponsorship system do not understand the magazine
system and it is misleading to compare print media with run-of-schedule
tv advertising, he said. A single network program encompasses the appeals
of many types of magazines, he said,
and to force an advertiser to buy tv
time without regard to program adjacency would be analogous to insisting
that an advertiser who buys a page in
Fortune also run an ad in the other
Time Inc. publications.
Program quality and balance would
suffer under the magazine concept, Mr.
Aubrey said, because if program association iseliminated pure circulation
would become the only criterion for the
purchase of tv time. As a result, public
affairs and other programs offering a
contrast to entertainment would be
forced off the air, he said.
What's Acceptable ■ The Program
Practices Department has the responsibility to see that all programs and commercials live up to the standard of
CBS-TV and the NAB code, Mr. Aubrey said. Constantly changing problems make it impossible to establish a
formal list of program dos and don'ts,
he said. Though the department does
have general principles to follow, "no
BROADCASTING, January 29, 1962
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ANGELES,

CALIF.

one, in our view, is smart enough to
spell out in advance specific rules for
the guidance of artistic creativity."
CBS suggested that a special office
be established under the jurisdiction of
the NAB code director to investigate
the claims, demonstrations and validity
of commercials.
Clearing the Record ■
record to be quite clear. .
not sought to obtain a
[interest] in a program as

"1 want the
. . We have
participation
a condition

of that program's acceptance in our
network schedule," Mr. Aubrey said in
answer to charges that such a condition is placed on network schedules.
He said CBS does not seek ownership
participation in a program on the network schedule unless it has a substantial sum of money invested.
Through ownership participation, he
said, financial risk can be minimized by
receiving a share of income from the
shows, either in first network runs or
residual rights. Nevertheless, CBS's
unrecovered program costs continue to
rise, he said. The network has no objections— and in fact welcomes — programs brought to CBS as a package by
the advertiser, he stated.
The change in sponsorship patterns
(from single sponsors to alternate and
participating) and an increase in the
number of one-hour shows has resulted
in the network producing or licensing
more of the programs it offers, he said.
Following is a table of ownership of
CBS programs from 1957-61:

outside production of any CBS news
or public affairs programs (with limited exceptions in technical fields after full investigation of the producer).
Mr. Salant denounced the "tendency
in some quarters" to program by the
numbers, by percentages of the broadcast day or certain hours, and then to
look to the news department to fill the
gaps. Instead, CBS News examines "the
world of reality," makes decisions on
what needs to be done and does it as
interestingly and accurately as possible, he said.
To criticism that there should be
more public information programming,
Mr. Salant said he, personnally, is
strongly in favor of more, "but we can
only help the public to develop an
appetite — and then satisfy that appetite." He said CBS News is working
on informational programming for children and on programs to increase general knowledge in addition to "hard
news" programs.
Children's programming, Mr. Salant
said, presents one of the division's
"most frustrating and perplexing prob-

lems." He said CBS News now has
three such pilots in production, one on
American history, one in literature and

year.

Licensed to
Advertisers

one on "the contemporary world of

37%
37%
46%
34%
26.5%

The increase in public affairs proreality."
gramming was emphasized by Mr. Salant. He said CBS has increased the
number of such programs 40% over
last season. This category of programming now totals 690 hours annually or
about 17% of the total network schedule, he said.

1957
1958
1959
1960
1961

Licensed
to CBS
28%
33%
29%
51%
56.5%

Salant Gives Criteria ■ Integrity, balance and objectivity are the criteria
upon which CBS formulates its news
policies, Mr. Salant told the hearing in a
prepared statement. Some of the policies
include the following prohibitions:
against news personnel delivering commercials or narrating industrial films
or appearing in entertainment broadcasts ("in order that there be no confusion between the world of fiction and
the world of fact"); against any advertiser control of program content
(one exception — Prudential Insurance
Co.'s Twentieth Century contract — is
an oversight which will be remedied,
Mr. Salant said) ; against accepting any
financial contributions (other than the
sponsors' program
te (LEAD STORY)

charges) ; against

cities (see below), are a matter of public record.
The economist credited three tv networks and their 15 owned stations
were credited with 50.5% of the total
tv revenues for 1960. The 15 networkoperated stations in eight markets received 25.2% of the total tv income
for 1960 while the 21 other stations
in those cities totaled 9.1%, according
to the FCC figures. In New York and
Los Angeles, the six network stations
garnered $38.6 million (94%) in income (before taxes) in those two cities
while
income the
was eight
$2.4
Goldin said.
Following are
tables submitted

independent
stations'
million
for 1960,
Dr.
two pertinent financial
for the record:

Comparison of revenues and income of networkowned stations with other stations located in
8 markets1, 1960
8 Markets:
Revenues Income
15 Network-Owned Stations
59.2% 73.7%
9 Affiliated Stations 18.1 22.4
12 Non-Affiliated Stations
22.7 3.9
100.0% 100.0%
'Markets in which networks own 1 or more
stations: New York, Los Angeles, Chicago, Philadelphia, Detroit, San Francisco, St. Louis and
Washington.
Note: Excludes 1 uhf station in Philadelphia.

Percentages of CBS television network programs
produced by CBS, produced by independent producers and licensed to CBS and produced by
independent producers and licensed directly to
advertisers.
Nighttime program schedule 6-11 p.m., excluding news and public affairs and excluding
special programs, based on November of each
CBS
35%
30%
25%
15%
17%

tions and other outlets in the same

Lined up, ready for reference, is the
docket for case 12782.

At Mr. Salant's request, a film called
"Eye on the World," was shown; it gave
exceprts of CBS News programming —
current, past and future.
Surprise Beginning ■ FCC Network
Study Chief Ashbrook Bryant opened
the hearing with a surprise witness, Dr.
Hyman H. Goldin, the FCC's chief
economist, who submitted several financial tables to show the networks' "tremendous" impact on tv.
Dr. Goldin said that 90% of all tv
programming during prime evening
hours is supplied by the networks. Most
of the financial figures he cited, except
those dealing with network-owned sta-

New York and Los Angeles: Comparison of
revenues and income of network-owned and
independent stations
1956-1960
Millions)
A. Revenues ($
% Owned
Network Owned
and Operated Independent
and
Stations
Stations
Operated
to65.6%
Total
1960
1959
40.1
65.1
63.9
1958
1957
75.0
67.1
63.0
31.3
63.3
53.9
31.2
$79.2
1956
$41.6
55.8
32.7
B. Income ($ Millions)
I960
(Before Federal Income Tax) 94.0%
1959
1.7
30.8
(2.9)
95.6
1958
1957
$38.6
27.3
99.6
37.2
(.3)
1956
27.5
( ) Denotes loss.
$2.4
Note.- 6 network owned stations and 8 independent stations in each year. .1
The CBS network does program serious drama for minority tastes and intends to do more along these lines,
Dr. Stanton told the FCC Wednesday
afternoon as the network hearing moved
into the question and answer period.
There are six original dramas scheduled for the next season, Mr. Stanton
announced, and they have all been
bought by Westinghouse.
In addition, some CBS program series have included individual programs
of quality proportions, the CBS president stated. Included in these, he
listed, The Defenders, Route 66, TwiBROADCASTING, January 29, 1962
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light Zone, U. S. Steel Hour.
The discussion on serious drama
came after the better part of the afternoon wore away in an exchange
between FCC Counsel Ashbrook Bryant and Dr. Stanton on whether there
is a pressing need for a change in television programming.
Mr. Bryant quoted extensively from
eminent educators and cultural leaders
that there is an urgent need to upgrade
tv programming. This was in reply to
Dr. Stanton's remark that there is no
emergency in tv programming.
Dr. Stanton adhered to his statement; he disagreed in some parts with
many of the authorities quoted by Mr.
Bryant. These included the President's
Commission on Human Goals, Dr. William E. Hocking, Prof. S. I. Hayakawa and others.
Writers Gripes ■ The stage was set
for the discourse on drama tv programs when Mr. Bryant referred to
remarks of writers and producers at
the New York hearing last fall. There,
he recalled, a general complaint was
that there was no more live drama on
tv similiar to the "golden years" in
the early 1950s when tv was replete
with such programs as Studio One,
Playhouse 90, Climax, and others of
this nature.
CBS, and he personally, Dr. Stanton replied, always regretted the demise of this type of programming but
the audience just fell away. When CBS
took Playhouse 90 off, Dr. Stanton
said, its audience had fallen precipitously. The CBS president recounted
the attempts to keep Playhouse 90 on
the air; its schedule was changed, it
was turned into a program special, some
of its best plays were rerun this summer. Even then its audience was not
significantly large, Dr. Stanton reported; it was a substantial audience
but not overly large.
In referring to tv's "good old days,"
Dr. Stanton emphasized that not every
Playhouse 90 program was a high quality successful attempt. "There were
many turkeys in the good old days of
live drama," Dr. Stanton said. "If these
programs were to be put on the air
today," he said, "we would be shocked
at what we considered good programming 10 or 15 years ago."
Creative Troubles ■ Mr. Dann
explained the difficulties CBS was having in getting writers to work on the
Westinghouse specials. Of the first 12
writers contacted, only three were available, he reported. And, he explained, he
has an excellent budget and the assignments offered full freedom to the writers.
"One of the great crises facing producers today," he said, "is the lack of
writers who have something to say."
Sponsor Interference ■ Charges that
sponsors objected to such things as a
46

picture of the Chrysler Bldg. in a scene
or took out the words "This is the
American way," because the programs
were being sponsored by another automobile company or another tobacco
company are "flyspecks" in the picture, Mr. Aubrey told the commissioners. Mr. Aubrey emphasized that the
Westinghouse specials for the coming
year are unique; it is the first time a
sponsor had signed for a series of programs which the network had decided
to produce without regard to whether
or not they could be sold.
Dr. Stanton returned again and again
to his main theme; that the public holds
the final say on whether they like a program— or format. When there are too
many programs of the same kind, the
CBS president noted, the public gets
satiated, and turns to another type.
In answering implications that tv is
falling down in not providing sufficient
education and culture to the public,
Dr. Stanton replied:
"Our job is to provide the public
with a ramification of programs and
let them make their choices. Not to
ram education down their throats. It's
as simple as that."
FCC Interference ■ Thursday's morning session was highlighted by questions about sponsor interference with
program content and an objection from
Dr. Stanton that the FCC counsel entered an area of questioning in which
the government had no authority.
The CBS Inc. president protested
when Mr. Bryant asked a question
which implied that show titles, storyboards and credit lines interfere extensively with the entertainment allotment of a program. This gets into creative functions, which is program content and of no concern to the commission, Dr. Stanton said. He cited this
as one of the areas of concern for
broadcasters of a drift by the FCC
MCA

ordered

to

to-

ward control of and interference in
programming.
Mr. Bryant queried Messrs. Stanton
and Aubrey at length (and at one point
objected when Dr. Stanton attempted
to answer a question the FCC counsel
had directed toward Mr. Aubrey) on
advertiser influence and censorship of
programming content. He cited the
policy guides of Procter & Gamble and
Brown & Williamson Tobacco Co.
(Broadcasting, Oct. 9, 1961) as proof
that advertisers censor.
The network spokesmen repeatedly
maintained that CBS is the sole judge
of what is broadcast by the network.
Mr. Aubrey said that advertiser taboos
are not permitted to change the story
line or interfere with creativity. They
are designed, he said, to protect the
sponsors in the marketplace and not to
offend any substantial segment of the
audience. Additionally, he stated, many
sponsor taboos are the same adopted
by the network.
An advertiser policy the network
agrees with is B&W's stipulation that
the principal characters on the Defenders smoke Viceroys, a B&W cigarette. Commissioner Ford asked how
important it would be if the hero pulled
out a pack of Camels. Dr. Stanton
replied that it would be very important
to the sponsor. The importance is
"largely a matter of whose ox is being
gored," he said.
For example, Dr. Stanton said that
he would be "very edgy" to appear
before a camera all day with "NBC
right under my chin." He said that
this is just human nature and pointed
out that his prepared statement referred
to the "nationwide" audience rather
than "national."
Difficult Road ■ Mr. Bryant wanted
to know what control CBS has over
programs independently produced and
telecast on the network. The witnesses
agreed that they have no knowledge of

produce

A California judge last week ordered
MCA Inc. and its vice president, Taft
B. Schreiber, to appear before the FCC
with MCA's records. The FCC in its
hearing on network program sources in
California in the fall of 1960 ordered
MCA to submit a list of all tv programs
in which MCA has acted as packager.
Mr. Schreiber, the MCA witness, refused on grounds the records were confidential and because Chief Hearing
Examiner James D. Cunningham refused to permit MCA's attorney to conduct cross-examination. Mr. Schreiber
walked out of the hearing (At Deadline, Oct. 24, 1960 et seq.).
Judge Leon R. Yankwich of U. S.
District Court, southern district of
California, ruled that the FCC has the

records

right to demand information in an investigatory hearing, even from parties
not under the agency's regulatory jurisdiction. He also found that Mr. Cunningham was within his discretion in
not permitting cross-examination by
MCA counsel because the proceeding
was of an investigatory rather than
adjudicatory nature.
judge suggested
view
of But
the thewell-founded
fearsthat[of"inMCA]
that the testimony to be given might
result
in disclosure
trade secrets,"
the examiner
confine of
attendance
at the
MCA

disclosure session to persons directly involved in the proceeding and
exclude the general public. Judge
Yankwich denied requests for further
oral argument.
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the polices followed by the producers
of such shows but repeated that they,
not the producers, make the final decision on broadcast. "It's a difficult road
we have to travel," Dr. Stanton said in
pointing out that the network is attacked for producing and controlling
too many of the shows it airs and, on
the other hand, is criticized because it
cannot know content at time of filming
of independent programs.
CBS emphasized that advertisers do
not "control" with a filmed sequence
for future telecast on the Defenders to
which all three of the show's sponsors
have objected (B&W, Lever Bros, and
Kimberly-Clark). The program deals
with abortion and the advertisers objected on the grounds it places undue
emphasis on the alleged unfairness of
abortion laws.
Dr. Stanton said the program is "very
fine, realistic and honest dramatization"
and definitely will be telecast with or
without sponsors.
No. 1 Question ■ What is the affiliate's part in network programming?
That was the key question explored at
the FCC hearings Thursday afternoon,
Dr. Stanton maintaining that affiliates
play a strong role and Mr. Bryant implying they have little if anything to do
with the "program processes."
Dr. Stanton acknowledged the individual station has no more hand in the
creation of a network program than
in that of a syndicated show — but it
does exert leverage: "He can take it
or refuse it," Dr. Stanton said.
In addition, the network has taken
a number of steps to keep the affiliate
informed of programs and formats. He
gets announcements of new programs
and of plans for programs; he receives condensations of programs and
of individual segments of a series.
Above all, Dr. Stanton said, "they
make strong suggestions about what
our program department should do."
Where a serious question of taste or
morals is raised, Mr. Lodge stated, the
entire program is previewed for affiliates.
The CBS president said he is trying
to increase this give and take between
the networks and affiliates.
In answer to a suggestion by FCC
Commissioner Robert E. Lee that the
FCC regulate networks, Dr. Stanton
demurred. He said he doesn't see the
reason for it. The FCC already has
jurisdiction over stations, he pointed
out, and all the networks own stations.
And anyway, he said, "I don't like the
responsibility for 200-odd stations. I
would like to have them join in the
responsibility for programming."
Running the Gamut ■ The question
of affiliate responsibility in the network programming scheme was one of
almost a dozen areas explored at the
Thursday afternoon sessions. Others
48
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touched on residuals and foreign markets, crime and violence in children's
programs, advertiser control or supervision over programs, influence of talent agencies, ratings, film shows.
A long session, explored the use of
film shows and Mr. Bryant implied that
these are used because they are easier
to handle for returns, syndication and
sale in foreign markets.
Mr. Aubrey estimated that there
might be 50% of CBS' programming
in prime time on film; the remainder
is either live or on tape. He explained
that at one time film had certain advantages, in that the program could be
reused, but that this is no long true.
Live shows in the earlier days of tv
were cheaper, he said, but with the increasing use of video tape recording,
this no longer holds. He said that it
is now possible to transfer taped shows
to film with no loss of quality.
This exchange prompted Mr. Lee
to suggest that perhaps the FCC rules
might be amended to identify tape in
the same manner as film, since both can
be edited. This observation was not
pursued.
Residual Rights ■ From this line of
questioning Mr. Bryant went to residual rights. He quoted testimony during
ing the Hollywood hearings last year
that the networks insisted on a financial participation in programs submitted
to them.
Mr. Aubrey flatly denied any truth
to such an inference.
Mr. Harrison explained that the network normally attempts to obtain residual rights in a pilot or in programs in
which it has a financial interest. In
other cases, Mr. Aubrey explained, the
network normally acquires network
rights.
This led to a discussion of talent
agencies and package representatives.
It was explained that programs today
come to the network completely packaged. Very few of the major entertainment stars can be secured solely as
talent; they come in complete programs.
The decline in syndicated shows on
networks was explained by Mr. Aubrey
as being due solely to the increased
cost of production. The cost of syndicating a series today is so large, he
stated, that the return from an initial
investment is just not big enough. Dr.
Stanton added that CBS gave up the
production end of its syndication division because it could not pay out.
Crime and Violence ■ Mr. Aubrey
sounded a flat denial to implications
that the network added crime and violence to children's shows to make them
more attractive to the juvenile set. "We
absolutely do not put crime and violence into programs to attract children
and teenagers," he insisted.
Both Mr. Aubrey and Mr. Ream
contended that there is no direct re-

lationship between action on tv and
the actions of children viewing the
programs. Mr. Ream mentioned a number of studies which indicate there is
no causal relationship between tv and
juvenile delinquincy.
This rejoinder caused Commissioner
John S. Cross to shake his head in bewilderment. "How can you say tv has
no effect on children," he asked. "Why
just a few years ago every kid was
wearing a coonskin cap. And every
five-year old is a two-gun kid today."
In a discussion of so-called advertiser and agency control over programs,
Mr. Aubrey reported there are fewer
agency-bought shows on tv today than
when the advertisers and agencies testified in New York last year.
Mr. Aubrey also emphasized that
program ratings are only one element
in the network's decision on whether
to keep a program on the air. Some
programs are designed for mass circulation he pointed out, but these are
not 100% of all the programs on tv.
NBC-TV Up Next ■ The hearings
continue today (Monday) with NBCTV called to explain its alleged transgressions. Robert W. Sarnoff, NBC
board chairman, will head a list of nine
witnesses for that network. Others are
David C. Adams, senior executive vice
president; Walter D. Scott, executive
vice president, Hugh M. Beville, vice
president, planning and research; Mort
Werner, vice president, programs;
James A. Stabile, staff vice president;
William R. McAndrews, executive vice
president, NBC News; Thomas E.
Knode, vice president, station relations,
and Carl Watson, director of standards.
Prepared statements for all except
Mr. Adams already have been submitted to the commission.
The hearing will recess Wednesday
for a regular weekly commission meeting and will resume Thursday. The
FCC did not meet last week during the
CBS testimony.
Radio-tv

included

in anti-obscenity

bill

An anti-obscenity bill aimed at
Washington, D. C, radio and television stations has been introduced in
the House by Rep. John Dowdy
(D-Tex.), a member of the House District of Columbia Committee.
The bill would prohibit the broadcasting byWashington, D. C. stations of
"obscene, indecent or profane language," or "any matter the predominant characteristic of which is sex" or
"the representation of morality in
crime,
horror
or violence."
Anyone
violating
these prohibitions
would be subject to fines of between
$50 both.
and $100 or a year's imprisonment,
or
The
broadcasting
sections were
BROADCASTING, January 29, 1962

tacked onto a provision dealing with
obscenity in District plays, shows or
other public exhibitions, which is identical to measures Mr. Dowdy has introduced in several past Congresses.
The Texas Democrat said he added the
broadcasting section at the suggestion
of Rep. Carroll Kearns (R-Pa.), another member of the District Committee, who plans to introduce a similar
bill.
Rep. Kearns last year introduced a
bill (HR 8435) which would outlaw
obscenity and "undue exploitation" of
crime, sex and violence on radio or
television. That bill, which would affect
all radio and television stations in the
country, however, is still in the Judiciary Committee.
Dodd to 'help' FCC
with tv legislation

CBS-TV NEWS

AND

PUBLIC AFFAIRS STATION
HOMES REACHED
Occasional programs
1961-1962 Season

Date Day
9/18
9/20
9/20
9/25

M
W
W
M
Th
W

Time
11:15-11:45 PM
8:30- 9:00 PM
9:55-10:00 PM
11:1812:09 PM

W
F

8:30- 9:00
10:00-11:00
4:30- 5:02
11:00-11:15

W
Sa

5:00- 5:30 PM
11:00-11:30 AM

Th
Th
Sa
W
F

10:00-10:30 PM
2:30- 3:15 AM
PM
10:30-11:53 AM
11:53-11:58
5:00- 5:30 PM
5:00- 5:30 PM

12/18

M

8:00- 8:30 PM
5:00- 5:30 PM

10/5
9/27
10/11
10/27
11/8
11/11
11/16

PM
PM
PM
AM

12/20

W

12/24
12/24
12/24
12/24
12/24
12/24
12/28
12/31
12/31

Su

"of the harm done with the saturation
of television with objectionable shows.

PM
*Data Not Available. No standard
of comparison is given.

to go on.' " This was a reference to
Dr. Wilbur Schramm, of Stanford U.,
who testified before the subcommittee
on June 9 (Broadcasting, June 12,
1961).
Sen. Dodd indicated that his subhearing, involving
heads of the committee's
threecurrenttelevision
networks
(see story, page 60), would wind up
the investigation which opened with a
public hearing last June 8. But the
staff, Sen. Dodd added, "is working on
legislation that would help the FCC in
its efforts to insure programming in the
public interest."
He didn't indicate the type of legislation being drafted. But in the past
he has talked of both network regulation bills and appropriations measures
that would provide funds for research
into the effects of television on youngsters.
Besides television, the subcommittee
is investigating narcotics traffic among
youngsters, mail-order weapons and
federal laws affecting juveniles.
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11/18
11/23
11/29
12/1

Su
Su
Su
Su
Th
Su
Su
Su

10:00-11:00
3:00- 4:00
4:00- 5:00
11:15-11:30
11:30-12:30
12:30- 1:00
10:00-11:00
3:00- 4:00
4:00- 5:00

PM
PM
PM
AM
PM
AM
PM

AND

reached
Homes by

av. CTN prgm.
Number of station
in comparable
acceptances Homes NTI rept.
Program
comm. sust. reached period
(000) (000)
138
3,377 8,074
Death of a Hope: Tragedy of
Dag
Hammarskjold
Project
Hope
131
139
President Kennedy United Community and Council Appeal
8,074
4,596
159
2,626
2,913
6,472
8,074
President
to
United Kennedy's
Nations address
American Musical Theatre
95
120
Where we stand: War or Peace?
159
3,283
Preident's News Conference
8,074
2,673
8,641
102
104
2,580
Special
Report
re
Saturn
blast2,835
off
1,173
2,862
President's news conference
163
134
President
Kennedy's
address
2,580
from
Arlington
Cemetery
3,216
cal
Biography
Mr. Sam: A Personal & Politi3,216
2,814
9,125
3,283
93
Funeral of Sam Rayburn
161
Thanksgiving Day parade ju1,454
bilee and news
3,216
6,238
95
3,505
President's news conference

The Senate Juvenile Delinquency
Subcommittee, which has been investigating the effect of televised sex and
violence on children, is preparing legislation to "help" the FCC assure "programming in the public interest."
Sen. Thomas J. Dodd (D-Conn.),
subcommittee chairman, so reported in
requesting $178,000 for all of the subcommittee's activities during the new
congressional session. The Senate Rules
Committee approved the request last
week, and made Sen. Dodd's comments part of its report to the Senate.
Sen. Dodd said that the testimony
to the subcommittee has convinced him

"Millions of children watch a steady
diet of crime every night," he said.
"And in the words of the outstanding
researcher in this field, 'the amount of
violence on television is too dangerous

ACCEPTANCES

A. Stevenson's
ed Nations — Redspeech
China to UnitCBS news special President
Kennedy's
trip toL. South
Vice
President
JohnsonAmer.

52

2,157
1,501

3,505
3,505

lighting
Christmas tree
Cantata Nation's
for St. Nicholas
And on Earth, Peace
Christmas
in The Holy Land
In
Sweet Joy
Protestant service
Coventry Christmas
Years of Crisis
Let Freedom Ring
An Act of Faith
Program series
Homes by
reached

1961-1962 Season**

av. CTN pgm.
***1Date
1/11 &

11/18
***ll/6-10&
11/19

Day
Sa

Su
Th
M-F
9/21
Th
11/13-17
***ll/6-10
11/12 & &19 Su
11/23
11/13-17
11/13-17
***11/12
11/17 &
12/7
***11/12 &
11/19
11/19
***11/12
***11/11 &
11/13-17
11/13-17
11/19
&
11/18
11/12
11/12
**lnformation
***lnformation
11/12

M-F
Th
F
Su
Su
M-F
M-F
Su
Sa

Time
1:30- 2:00 PM

12:30-12:55 PM
10:00-10:30 PM
10:00-10:30 AM

Program

Accent

Number of station
:sin comparable
NTI rept.
reached
comm. sust.
78
(000)
(000)

At The Source
At The Source
Calendar

73
117
127

11:00-11:30 AM
10:00-11:00 PM
1:00- 1:30 PM

Camera Three
CBS Reports
College of the Air

171

6:45- 7:00
7:15- 7:30
10:30-11:00
10:00-11:00
10:00-10:30

PM

Douglas Edwards News

149

PM
AM
PM
PM

Eyewitness
The
Great Challenge
Lamp Unto My Feet

10:30-11:00 AM
11:55-12:00 N
3:55- 4:00 PM
12:55- 1:00 PM

Look Up and Live
News
News
News

148

101
165
142

99
93

750
2,017
1,195
328
2,626
8,028
750
5,065
750
2,111

77
80

938
2,251
3,283

Saturday News

Su
1 1:00-1 1:15 PM
Sunday News Special
Su
6:00- 6:30 PM
Twentieth Century
Su
12:30-12:55 PM
Wash. Conversation
is for week of November 12-18, 1961, except v\
is available only on two-week average basis.

168

period
3,216
8,074
3,216
3,216
3,216
3,216
9,543
9,125
9,125
8,915
3,216
3,216

148
139
91

1:00- 1:30 PM

844
1,032

1,407
76

3,940
938
8,442

3,216
3,216
3,216
9,125
49
9,125
3,216
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A new system that may enable ad
men to pre-test advertising by looking
into people's eyes has been evolved at
Interpublic Inc.
It all started when a scientist discovered that a cat's eyes got bigger on
spotting a dish of food. The principle
may be roughly described in this way:
the pupils of a viewer's eyes involuntarily dilate in proportion to the viewer's
interest in the subject viewed (See
pictures).
The principle has been undergoing
scientific tests at Interpublic for more
than a year, but until last week agency
officials declined to talk about it. Interpublic Chairman Marion Harper Jr.
gave the first official version in what
amounted to a footnote to his speech
to the Newspaper Advertising Executives Assn. in Chicago last Monday
(See this page).
Although Mr. Harper did not go into
detail on potential applications of the
pupil principle, it is known that Interpublic officials have foreseen farreaching possibilities both in and outside advertising.
In advertising, some of the obvious
uses would be to get objective reactions
to television commercials or print advertisements before they are used in
campaigns. The appeal of different
package designs might be evaluated in
the same way.
Camera Reporter ■ Because the eyes
are photographed by a hidden, rapidsequence camera, it is also possible in
this way to determine not only the relative degree of interest in a picture, but
the points in the picture which attract
first and most frequent attention. Thus
if a product commercial tends to draw
the eye to the announcer more than to
the product, for example, the camera
will show this fact — and presumably
the commercial will be redone to focus
primary attention on the product.
The concept is also believed to hold
major potential for use in medical as
well as other fields.
Dr. Eckhardt Hess, a U. of Chicago
psychologist who also serves at Interpublic's Perception Research Center in
New York, is credited with originating
the concept. Mr. Harper explained the
genesis this way:
"Dr. Hess in studies of animals found
that the pupils of cats' eyes dilated in
response to various stimuli, under the
same source and strength of light. He
found, for example, that two seconds
after exposure to a dish of food, the
50
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area of the pupils dilated by 500%
"The question was: could the same
phenomenon be found and analyzed in
people? The individual tends to give
self-conscious answers to direct questions about his relative interest in different things he sees; but the dilation
phenomenon suggested an objective
way to measure people's reactions.
Tried Theory ■ "Using a 16mm
camera, Dr. Hess and his colleagues
photographed the eyes of both men and
women as they observed a series of
photographs. They discovered a considerable variation in pupil-dilation
from picture to picture, and a significant variation in the response of men
and women.

"For example, a picture of a women
and child stimulated a high dilation of
the pupil for women and somewhat
less for men. A picture of an everyday
landscape brought little pupil dilation
for either men or women.

"And — in perhaps one of the most
unnecessary experiments in history —
a picture of a semi-nude woman
brought high response among men and
less in women, and a picture of a male
athlete brought a reciprocal response:
high for women and moderate for
How do these experiments correlate
with other known measurements? Mr.
Harper
these tests with
men." said "weandmade
advertisements
found that for one
series after another, the perception tests

Radio gets blood donors
Geyer, Morey, Madden & Ballard, an agency which describes
itself as "always a strong believer
in radio," says its faith has been
reaffirmed by the instant action
taken recently by a group of radio
stations in metropolitan New
York. The stations aired announcements requesting donors of
a rare blood type to save the life
of an agency employe, who was
undergoing a delicate heart operation. The agency said it had
turned to radio after exhausting
the usual donor sources. More
than 130 people answered the radio appeals, and the hospital had
more donors than were necessary.
The hospitalized employe had a
full recovery.

interest
TESTS

PROVE

gave the same ranking as Starch ratMr. Harper said that "Interpublic
entered into these studies to support
research in perception, but it appears
from a considerable volume of results
the technique may have practical use
in ings."
predicting people's relative reactions
to different subject matter. This is only
one example of the kind of project
that may help uncover more than we
know today about the printed page or
other media of communications."
NEWSPAPERS'
Harper sees good

FUTURE
prospects

for print, no help from

tv

Newspapers in this decade face both
opportunities and hazards — with some
of both related directly to television,
especially the "hazards" — but "on balance" their prospects "seem favorable,"
Marion Harper Jr., board chairman of
Interpublic Inc., said last week.
Mr. Harper, who also is chairman
of the American Assn. of Advertising
Agencies, said that if newspapers could
reach the upper rather than the lower
limits of current linage forecasts for
1970, they might qualify as a "growth
The "upper limits" of the forecasts
industry."
are $1.6 billion in national and $5.2
billion in local newspaper advertising
in 1970; the "lower limits" are $1 billion in national and $4.2 billion in local.
The totals for 1961 were estimated at
$815 million in national and $2.7 billion
in local.
Addressing the annual convention of
the Newspaper Advertising Executives
Assn. in Chicago last Monday, Mr.
Harper saw several trends which he said
should work to the advantage of newspapers including:
"It would seem likely that before long
we'll have additional television channels— certainly, if the present mood of
the FCC is translated into action. The
effect would be to fragment the audience and reduce television's competitive
costTime
efficiency."
Factor ■ "Another factor —
time, so many hours in the day — may
favor print rather than time-bound television, especially as more advertising is
directed to the American people. The
number of commercials now seen on
the air under sold-out conditions is
probably maximum. On the other hand,
it is apparently possible to add adverBROADCASTING, January 29, 1962

What happens to the eye of a viewer who \s shown a picture of a subject which interests him is demonstrated by
these pictures. Shots of female viewer's eye at right show
pupil (top) at normal size before viewing photo of male
athletic figure at left and (bottom) at dilated size (widened
21%) after viewing figure. Male viewer's pupil dilated only
tisements up to the thickness of Sunday
newspapers at Christmas-time and still
have an efficient medium.
"Another advantage — a higher educational level should presumably favor
print over electronic media.
"And also . . . technical innovations
[including newspaper color] should help
newspapers to new versatility and greater economies."
Among the "hazards in newspapers'
future" Mr. Harper singled out these:
"Color television should be in a
sizable proportion of U. S. homes by
1970 and offer a highly attractive showcase for many products.
"With a greater scarcity of prime
evening time, rate increases, along with
higher production costs may consume
more of advertisers' available funds.
"Television circulation can rise along
with population without increases in
operating expense. Added newspaper
circulation requires so much more paper
and ink.
"Finally, a certain volume of retail
BROADCASTING, January 29, 1962

7% upon seeing same picture (not shown). In same tests
(not shown), woman's pupil dilated 30% upon viewing picture of mother and child, while man's pupil widened only
5%. By contrast, male viewer's pupil dilated 13% after
seeing photo of nearly nude female, while woman viewer's
pupil failed to dilate at all.

advertising may be attracted to teleMr. Harper "assumed" that newsvision."paper developments during the rest of
this decade would include "special editorial sections to serve the particular
local interests of suburban or outlying
coverage"; split-run insertions in high
coverage markets"; "the segmenting of
newspapers' circulation after the fashion
of the zonal plans of magazine"; "further revision and innovations in discount structures"; "further improvement
in the representation of newspaper
values"; "data-processing system for a
central order and billing service for
newspaper space around the country,"
and "alert awareness to the trend of
fewer multi-paper cities and its implicaIf newspapers expect to make gains
in
ad dollars over competing media
tions."
such as television and radio, they will
have to stop competing among themselves and fight the competing media,
the NAEA meet was told by Fred W.

Pitzer, vice president and national sales
director of Jann & Kelley Inc. and national president of the American Assn.
of Newspaper Representatives.
Mr. Pitzer said newspaper advertising believability "is mounting higher in
inverse ratio to tv advertising's lack of
believability. The reason is that some
television advertisers have used deceptive tv demonstrations and have been
caught." He cited tv advertising deception complaints currently before the
FTC.
National advertising placed in newspapers will jump 50% in the next four
years to a possible high of $1.2 billion, according to Charles T. Lipscomb
Jr., president of The Bureau of Advertising of the American Newspaper
Publishers Assn. More than 30% of
the special presentations that currently
are being made to prospective national
"target accounts" are producing new
advertising for newspapers, John P.
Kauffman, executive vice president of
the bureau, reported.
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broadcast Tue., May 22
p.m. EST), and all of "Yves
on Broadway," (Fri., May
9:30 p.m. EST). Agency:
& Legler Inc., New York.
A
to

$20-million
help

the

ad

(10-11:30
Montand
11, 8:30Warwick

move
image

A $20 million face-lifting of advertising's public image will begin next
month. That's the value of time and
space major media are being asked to
donate for a 12-month campaign sponsored by the Advertising Federation of
America and the Advertising Assn. of
The West.

AFA slaps 'subpoena' on FTC head
Paul Rand Dixon, Federal Trade
Avery (R-Kan.); John S. Hayes,
Commission chairman, was on the
Post-Newsweek stations; William R.
Hesse, Benton & Bowles; Edwin H.
other end of a "subpoena service"
Ebel, General Foods and Victor
last week. Mr. Dixon was served
Ratner, Grey Advertising.
with a mock document directing him
Chairman Dixon will take part
to appear Feb. 7 on the platform of
in a panel discussion dealing with
the Advertising Federation of Amerthe FTC. Secretary of Commerce
ica's mid-winter legislative conferLuther Hodges will be luncheon
ence in Washington.
The subpoena was served on
speaker. A panel on advertising's
role in the economy will include
Chairman Dixon (center) by R. H.
Rep. Bob Wilson (R-Calif).
Coffin (left), RCA advertising-sales
Members of Congress and federal
promotion president and conference
officials will be guests at a reception
chairman. Watching was C. James
that will wind up the program. A
Proud, AFA president-general manpre-conference briefing the night of
ager.
A conference feature will be a
Feb. 6 will include Undersecretary
of State George W. Ball; Lowell
broadcasting panel discussion at
Mason, ex-FTC member; John Ryan,
which Donald H. McGannon, WestAFA counsel, and Guy Mercer,
inghouse Broadcasting Co., will
Needham, Louis & Brorby. Jack
preside (Broadcasting, Jan. 1).
Cunningham, Cunningham & Walsh,
Panel members include FCC Chairwill preside.
man Newton N. Minow, Rep. W. H.

WMGM

appoints

Katz

Appointment of The Katz Agency
Inc. as national representative for
WMGM New York was announced last
week by Lionel F. Baxter, vice president, radio division, Storer Broadcasting Co., owner and operator of the
station. WMGM, soon to be renamed
WHN, had been represented by the
Daren H. McGavren Co., which reported that its contract was scheduled
to run to June but had been terminated
"amicably."
Katz also represents the Storer stations: WIBG Philadelphia, WJW Cleveland, WJBK Detroit, WSPD Toledo
and WGBS Miami. The Storer station
in Los Angeles, KGBS, is represented
by Peters, Griffin, Woodward Inc.
Storer's television stations are handled
by Storer Television Sales Inc.
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Business

briefly...

State Farm Mutual Automobile Insurance Co. last week renewed for third
successive year The Jack Benny Program on CBS-TV through Needham,
Louis & Brorby, Chicago.
Bristol-Myers Co., New York, signed
last week for sponsorship in The Battle
of Newburg, presented as NBC White
Paper No. 9 on NBC-TV, yesterday
(Jan. 28). Agency: Young & Rubicam
Inc., New York.
U. S. Times Corp., New York, has
bought sponsorship in four NBC-TV
entertainment specials. Advertiser will
sponsor two-thirds of The Bob Hope
Show, (Tue., Feb. 27, 9-10 p.m. EST);
one-half of Bob Hope's show on March
22 (8:30-9:30 p.m. EST); one-third of
"The Emmy
Awards Show," to be

The AFA-AAW plan was presented
Jan. 16 to major media leaders at a
meeting in New York. Full details will
be revealed at the AFA's Midwinter
Legislative Conference in Washington,
Feb. 6-7 (see adjacent story).
Network tv has been asked to give
three one-minute spots a week for 52
weeks. Network radio was urged to
contribute eight one-minute spots a
week, and spot radio and tv two minutes weekly for the next year.
The radio segment will begin in early
February, and tv participation will start
about Feb. 20.
The new image effort has two main
objectives: Educating the consumer to
a better understanding of advertising
and the role it plays in lowering prices
and improving products, and impressing
thought leaders who will be called upon
to show how the economy is strengthened through advertising.
Needham, Louis & Brorby is the
agency preparing the campaign. Benton & Bowles is handling public relations.

Agency appointments...
■ Lyon Van & Storage Co. and Lyon
Van Lines have appointed the McCarty Co., Los Angeles, as their advertising agency. Campaign plans and
media selections are now being studied.
Company's budget for 1962 is more
than $250,000. William H. Atwell is
account supervisor; Norman Hall, account executive. West Coast service
will be handled by Richard Strain of
the McCarty office in San Francisco
and Bryon A. Eklund in Seattle.
■ White Front Stores, retail chain, has
appointed Recht & Co., Beverly Hills,
Calif., to handle its $2 million advertising account. Media plans call for
use of radio, television, newspaper, outdoor and direct mail, plus promotional
tie-ups with motion picture studios.
■ Kraft Foods Div., National Dairy
Products Corp., Chicago, for dinner
and paste goods product lines which
bill an estimated $3 million in all media,
to Foote, Cone & Belding, Chicago, efBROADCASTING, January 29, 1962
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power
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degrading

CBS Laboratories' new Audimax automatic level
control is already helping more than fifty stations

program

quality)

television, motion picture and video tape production.

multiply their station coverage. Extensive field tests

A special Gated Gain Stabilizer in Audimax II
automatically determines whether gain should be

have shown that Audimax increases average modulation by 6 db with a corresponding 300% increase

turned up during prolonged lapses in the program.
This eliminates the need for continuous manual

in radiated program

monitoring

Audimax

power.

is not just another limiter, compressor

or AGC amplifier — it is an electronic device which
controls gain as competently as the most alert
engineer. No other device acts with such speed and
intelligence. While the staff engineer pursues more
important duties, Audimax sits in for him, maintaining maximum modulation or recording level.
With Audimax

there is no need to compromise

signal

of TV films and prevents noticeable level

changes

during pauses in live telecasts. A stereophonic adapter ($150) is also available to enable
two Audimax units to adjust gain on both channels
simultaneously, thus assuring
stereo broadcasts.
For

complete

information

perfect balance
on how

in

Audimax

can improve your broadcast efficiency write or call
our Audio Products Department.

quality for high level of modulation.
This unique sound level control device is available
in two models: Audimax I ($495) for broadcasting and recording, and Audimax II ($595) for

LABORATORIES
STAMFORD, CONNECTICUT
A DIVISION OF COLUMBIA BROADCASTING SYSTEM, INC.

For export sales, write CBS International, 46 East 52nd St., N.Y. 22, N.Y., Cable address "Columbine".
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Patterson Fletcher has obtained from
tv: store image for the present and the
future, down-to-earth results, advertising flexibility and the opportunity to
select audiences.

fective July 1 switching from J. Walter
Thompson Co., there. FC&B already
handles some other portions of Kraft
account.
■ Bohack Co., Brooklyn, N.Y., eastern
food chain, to Powell, Schoenbrod &
Hall Adv., Chicago, effective immediately. Carberry & Murray was former
agency.

He called tv a "very exciting tool"
and one that requires constructive
thinking and good planning. He reasoned: "If television is such a tremendous medium for large national advertisers, it must have a proportionate
value for us smaller local organizations.
We feel we are just beginning to find
the answers to support that philosophy

■ Hydra-Lube Oil Co. (manufacturer
of motor additives), Tampa, Fla., has
appointed Wesco Adv., Clearwater,
Fla., as its advertising and public relations agency. The company plans a
heavy use of radio and television.
Retailer
as

basic

praises
ad

and we like what we are finding out."
Patterson Fletcher has been using tv
for several years under a program prepared by the Television Bureau of Advertising.

tv

medium

Speaking in behalf of radio advertising at the conference was Miles David,
vice president, Radio Advertising Bureau, who drew upon the experience of
RAB during its continuing study of advertising effectiveness at The Higbee
Co., Cleveland department store.

An Indiana retailer's endorsement of
tv as a basic medium for a local retailer was a feature last week of the
10th annual Retail Advertising Conference in Chicago.
Norman Tatman, advertising manager of Patterson Fletcher Co., men's
and boy's wear specialty store, Fort
Wayne, cited four major benefits which

Spending

at the

tv

Mr. David stated that there is "no
such thing as effective image selling —

networks

Spending at Networks
October
ABC
CBS
NBC
Total

1960
1961
$15,239,570 $17,646,030
23,024,149 27,489,132
25,086,325 25,468,372
$63,350,044 $70,603,534
ABC

January
February
March
May
April

%
Change
+15.8

January-October
Change
1960
1961
$127,960,980
$156,322,350 +22.2
227,370,174
226,400,194
- 0.4
202,373,336
226,525,355 +11.9
$557,704,490
$609,247,899
+ 9.2

+ 19.4
+11.4
+ 1.5
Month by Month 1961
CBS

$15,898,310
$22,894,855
20,928,850
14,939,180
23,085,353
16,577,140
21,989,913
15,791,220
22,253,355
16,197,190
15,233,000
21,787,201
June
July
14,296,970
21,988,688
21,446,651
14,484,650
August
22,536,196
September* 15,258,660
October
17,646,030
27,489,132
'September 1961 figures revised as of Jan. 8, 1962.
Source: TvB/LNA-BAR

NBC
$23,031,118
21,203,055
23,952,458
22,003,383
23,229,565
22,845,630
21,860,668
22,472,613
20,458,493
25,468,372

Total
$61,824,283
57,071,085
63,614,951
59,784,516
61,680,110
59,865,831
58,146,326
58,403,914
58,253,349
70,603,534

The top brand advertisers in October
The top clients in October
1.
October 1961
October 1961
2.
Procter
&
Gamble
1. Anacin Tablets
$919,905
$3,740,969
American Home Products
2. Mercury & Comet— Cars
874,862
2,950,585
3. General Motors
3. Camel Cigarettes
821,859
2,437,495
4. Winston Cigarettes
2,236,205
R. J. Reynolds Tobacco
800,336
General Foods
771,500
Mobilgas Gasoline
2,130,501
5.
4.
6. Lever Brothers
6. Chevrolet Passenger Cars
695,714
1,920,540
7.
1.873.136
674,099
Prestone Anti-Freeze
Colgate-Palmolive
Ford
Motor
8. Gillette Razors & Blades
633,283
5. Gillette Co.
7.
606,590
9. Kent Cigarettes
8. General Mills
10.
1,754 2^3
10. Salem Cigarettes
1,480,055
604,690
9. Miles Labs.
11.
11. Chesterfield Cigarettes
568,938
1,190,503
1,49 j,1?1
12. J. B. Williams Co.
12. Campbell Soups
529,221
13.
1,086,247
Bristol-Myers
13. Ford Passenger Cars
520,761
1,076,940
14. P. Lorillard
14. Dristan Tablets
498,213
1,067,623
15. Alka-Seltzer
S. C. Johnson & Son
481,115
1,051,917
15.
Source: TvB/LNA-BAR
Source: TvB/LNA-BAR
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all by itself. The items you sell in your
radio advertising reflect the kind of
image you want to create." He recommended use of a "Iogo-in-sound," stresssing the importance of a "bright, catchy
commercial followed by carefully
planned and written copy selling a few
merchandise items specifically. "
The Retail Advertising Conference
was started in 1952 to foster the extives.
TvB

change of advertising ideas and information among retail advertising executotal

to

show

network
breakdown
Estimated tv network gross billings
will provide for horizontal contiguity
rates starting with the month of January 1962, Television Bureau of Advertising, which releases the monthly
billing estimates, is announcing today
(Jan. 29).
Compilations are made by Leading
National Advertisers-Broadcast Advertisers Reports and are computed on
the one-time, or gross, rate. But, it's
pointed out, under the horizontal contiguity rate structure employed by the
networks, an advertiser can obtain a
lower basic rate through purchase of
time across the board.
To show like comparisons, the bureau will revise all its 1961 figures but
at a later date. This will permit the
1961 and the 1962 computations to be
compared on a similar basis. The October 1961 gross billings just released
(see adjoining table) are not revised
as yet. TvB believes the revised estimates, when published, will reduce network tv billings as now reported about
5%.
Also

in advertising...

Discounters on radio ■ Speaking at the
annual publicity directors meeting of
the Associated Merchandising Corp.,
Miles David, RAB vice president, cited
case histories of a number of discounters, and analyzed their various
approaches to the medium. He noted
an RAB survey that showed proportionately more discounters were using
radio than conventional department
stores.
Equipped for tv ■ N. W. Ayer & Son
Inc., Chicago, moved Jan. 8 into new
and larger quarters at the same address
it has had since 1935. The branch
office of the Philadelphia-based agency
moved from the 16th floor into over
14,000 square feet of space on the
fourth floor of the Field Bldg., 135
S. LaSalle St. The new offices include
new facilities for handling broadcast
advertising with coaxial cable for
closed-circuit tv, projection room,
theatre-conference room and tv workshop. Telephone: Andover 3-7111.
BROADCASTING, January 29, 1962

"And
there I was, big as life, on TV"
(and in one of the top-40* markets, too!)
Flint-Saginaw-Bay City, that is . . . where Jim Snell runs
a print shop for a living and studies wild life for a lark.
Jim has appeared frequently over WJRT in the past few
months to talk about his hobby — and drum up interest
in the Genesee County Zoological Society's proposed
Children's Zoo, as well.

—have

appeared, big as life, on Channel 12 programs.

You see, we figure if we get their interests in front of the

camera, we'll keep their interest in front of the set. That
kind of figuring pays off for advertisers, too, because
householders in this top-40 market rank well within the
top-thirty group of the nation's metropolitan wage
Which may be why an overwhelming number of recently W earners. They take home an average of $138 a week —
over $9 more than the national average.
J
polled area residents not only knew about the project,
but were solidly in favor of it. And why, in only 18
And that's an extra $487** a year to spend on cosmetics
months, 64 choice wooded acres and $75,000 in archiand beer and cereal and whatever you sell.
tectural work have been donated to the Zoo.

Unique? Maybe. But, in the past years, some 25,000
area residents — representing 545 various interest groups

Details? Call Harrington, Righter and Parsons. They're
big as life in New York, Chicago, Detroit, Boston,
Atlanta, Los Angeles and San Francisco.
RT

*Based on ARB and SRDS Reports
Sales Management's "1960 Survey of Buying Power"

WJRT • CHANNEL 12 • FLINT-SAGINAW-BAY CITY / ABC PRIMARY AFFILIATE
BROADCASTING, January 29, 1962
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Advertiser-financed
NEW

FIRMS

FOLLOW

PIONEER

There's increased advertiser financing
of pilot programs or story ideas for
possible entries in the tv networks'
schedules next season. And though the
rise in this form of program preparation is modest compared to the welter
of proposed series financed in whole or
in part by networks or producers, it is
increasingly becoming a factor in network programming.
Procter & Gamble and General
Foods have been in past years, and may
continue to be active backers. Program
financing takes an advertiser with available money, programming know-how
and negotiating power — and a P&G or
a GF has these requirements. Others
are said, however, to be either already
in the field or on its fringes.
P&G now is financing a pilot produced by Peter Tewksbury, and another by Gardner and Levy (creators
of Rifleman). Benton & Bowles is
P&G's agency on these pilots.
Lever Bros, is reported to be financing— in whole or in part — a pilot for
a new series that would star Loretta
Young. She would portray a mother
of five daughters. At one time, the
series was considered a possibility for
NBC-TV. J. Walter Thompson is said
to be the agency involved for Lever.
Scripts and Cast ■ Kraft Foods, on
behalf of its confectionery products, is

National

Nielsen

P&G

cans working abroad. Y&R is Kaiser's
agency. Four Star Productions would
film the series.
Bristol-Myers, through BBDO had
considered part or full financing of a
pilot — "The Human Comedy" at MetroGoldwyn-Mayer — but instead brought
the property to ABC-TV as a half-hour
series possibility next season. In exchange, Bristol-Myers has first option
for sponsorship should the network
schedule the program.
R. J. Reynolds for Camel cigarettes

No.sts
b'dc
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312
218
298
266
218
166
259
169
282
134
150
163
124
87
163
82
78
65
82

on

DO-IT-YOURSELF

ABC-TV which apparently isn't coming back next season. Early reports
claimed the new series might be one
written by William Lederer and Eugene
Burdick who wrote The Ugly American.
The new program, however, would present the favorable qualities of Ameri-

Radio

of
328

INTO

financing four scripts and the casting
of a projected Tom Sawyer half-hour tv
series that also is proposed for NBCTV (possibly as a Sunday, 7 p.m. entry). Screen Gems is producing the
series, and Foote, Cone & Belding
(Chicago) is the agency. Kraft most
likely would underwrite a pilot film if
necessary, though the advertiser primarily seeks a time slot on the basis of
current preparation.
Kaiser Industries has been reported
considering some financing for a new
series to replace Follow the Sun on

the

rise

PROGRAMMING

reportedly also has a pilot under consideration but details are not available.
At one time, General Foods had a
series in mind to star comedian Alan
King, but this reportedly has been
dropped.
Two programs, Car 54, Where Are
You? on NBC-TV and Father of The
Bride on CBS-TV, which were advertiser-financed inpilot form, made the
network lineups this (1961-62) season. Car 54 is a P&G show through
Benton & Bowles, and Father a General Mills series through BBDO.
Tough Row to Hoe ■ BBDO, once
hot on the idea of financing pilots, apparently found the going too tough for
the 1961-62 season, both in finding a
slot for Father, and in failing to place
still another advertiser-financed show
{Jane Powell for Pepsi-Cola). The
Powell series reportedly involved a
$70,000 investment. In this arrangement, Pepsi wanted to sponsor half the
program and have the network sell the
other half to another advertiser.
The failure of the Powell series
points up the pitfall of advertiserfinanced series. It takes more than advertiser faith in a series to assure it a
place on the schedule, and even full or
part sponsorship may not be enough
for acceptance.
The advantage to a major advertiser,

Index

Network radio's leading advertisers
Based on four weeks ending December 3, 1961
Home Broadcasts

Rank Advertiser
1 Campbell Soup
2 Liggett & Myers
3 Chevrolet-Gen. Motors
4 Pharmaco
5 R. J. Reynolds
6 Mogen David Wine
7 Sylvania Electric Prods.
8 Mennen
9 United Motors-Gen. Motors
10 Minnesota Mining & Mfg.
11 Metropolitan Life Ins.
12 General Foods
13 Sterling Drug
14 Bristol-Myers
15 Automotive-American Motors
16
Grove Div.-Bristol-Myers
17 Intl. Min. & Chem.
18 Mentfrolatum
19 Sinclair Refining
20 Rexall Drug

shows

Commercial Minutes

b'dcsts
Total
home
(000)
161,865
152,010
138,609
del'd
118,987
108,004
104,449
98,609
91,142
86,644
84,799
82,336
76,210
75,656
73,736
60,819
58,895
39,762
36,446
28,784
28,389

No.
comm'l

Total
comm'l
min.

mins.
del'd
Rank
Advertiser
aired
(000)
1 Chevrolet-Gen. Motors
200
116,769
2 Liggett & Myers
238
106,696
3 Pharmaco
221
81,914
4 Campbell Soup
169
78,603
5 Mogen David Wine
159
71,635
6 Minnesota Mining & Mfg.
267
69,538
7 Sylvania Electric Prods.
122
68,518
8 Mennen
199
66,918
9 Metropolitan Life Ins.
114
64,897
10 R. J. Reynolds
163
63,383
11 Sterling Drug
145
59,571
12 United Motors-Gen. Motors
127
58,506
13 General Foods
120
56,181
14 Grove Div.-Bristol-Myers 74
45,558
15 Bristol-Myers
81
44,609
16 Automotive-American Motors
123
42,322
17 Intl. Min. & Chem.
61
28,769
18 Oldsmobile-Gen. Motors
43
25,539
19 Mentholatum
63
24,319
20 Foster-Milburn
33
21,491
Ranked by total home broadcasts delivered and by total commercial
minutes delivered for individual advertisers by all programs and
participation on all radio networks used.
BROADCASTING, January 29 1962

DAY

or

NIGHT

your

in

Prime

Time

best

Shreveport

buy

is

First ARB since SHREVEPORT became a 3-STATION MARKET ... a 4-week survey begun 8 weeks after the new Kay-Tall hit the air. . .shows:

*/n PRIME NIGHTTIME hours
(6:30 - 10 P.M., Mon. - Sun.)
Tall-Tower KTAL-TV is 2nd
by only 200 homes in
average-homes- delivered I

*ln PRIME DAYTIME hours
(9 A.M. - 12 Noon, 1 - 4 P.M.,
Mon. - Fri.) Tall-Tower KTAL-TV
offers the HIGHEST AVERAGE
total-homes-delivered -per-quarter-hour I

KTAL-TV

41,000

Station

B

4 1 ,200

Station

C

38,400

KTAL-TV

15,950

Station

B

13,020

Station

C

12,510

1st or 2nd
*And in SHREVEPORT METRO
RATING (6:30 - 10 P.M., Mon. - Sun.)
KTAL-TV has MORE 1st or 2nd
rated half-hour periods than
either other station !

KTAL-TV
Station
Station

14
3rd
17
18

B
32

C

31
*Shreveport ARB-November 1961

Ktahtv
NBC Channel 6
SHREVEPORT- TEXARKANA and The Ark-La-Tex
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Walter M. Windsor
Gen. Mgr.

BLAIR

James S. Dugan
Sa/es Dir.

Get the facts from
TELEVISION ASSOCIATES
National Representatives
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who through sheer size can expect a
fair chance of network scheduling, can
be explained easily in terms of money
and in setting a climate for the client's
product.
A network program executive found
two sides to this advertiser coin. Advantage: Good tv program "product"
is getting more difficult to find as tv
becomes more competitive and the
more shows "completed" (that is in
pilot form) the more choice.
Disadvantages: An agency or client
usually finances only one or two shows
and thus loses objectivity by becoming
emotionally involved and pinning hopes
only on these programs, the advertiser
loses sight of many offerings and/or
time periods available to him. Put
simply by this executive: "The client
begins to look at his show through rosecolored glasses."
Pioneer

agencies

merge
on west
coast
Two pioneer west coast advertising
agencies will join forces Wednesday
(Feb. 1) when Evans-McClure &
Assoc., San Francisco, merges with
Botsford, Constantine & Gardner with
offices in San Francisco, Portland, Ore.,
Seattle and New York.
Announcement of the merger was
made jointly by David Botsford Jr.,
board chairman of BC&G and Barney
H. McClure, executive vice president
of Evans-McClure. In 1961, the agencies' combined billings exceeded $8 million.
In the personnel reorganization, Mr.
McClure becomes senior vice president
of BC&G and co-manager with Mr.
Botsford of the San Francisco office.
David W. Evans, president of EvansMcClure will serve as a consultant to
BC&G in territories where there is no
competition with his independentlyowned agency, David W. Evans &
Assoc., which has offices in Salt Lake
City, Portland and Seattle.
BC&G is expanding its headquarters
at 417 Market Street to accommodate
all personnel of Evans-McClure.
BBDO
$8

loses

million

Crocker,

account

General Mills Inc., Minneapolis, is
dropping BBDO, New York, as agency
for Betty Crocker mixes, effective May
31. The account bills approximately
$8 million, of which about $5.5 million
is in the broadcast media, largely in
network tv.
A new agency has not been selected,
but it was reported General Mills is
holding discussions with Needham,
Louis & Brorby and N. W. Ayer & Son.
Betty Crocker mixes has been at BBDO
since 1953.
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JUDGE
Interim

TO

move

HALTER

announced

in $16

Judge Richard H. Levet indicated in
U. S. southern District Court in New
York last Wednesday that he expects
to sign a temporary restraining order
against Young & Rubicam and 12 of
the 15 station-rep firms named as defendants in the $16 million antitrust
suit brought by A. P. Management
Corp. (Broadcasting, Jan. 22).
The order would forbid them to act
in concert to boycott or circulate false
and misleading information about A. P.
Management's so-called "Petker Plan"
pending a hearing set for Feb. 13 on
the plaintiff's request for a
injunction. The preliminary
if issued, would remain in
the $16 million civil suit is

Y&R,

preliminary
injunction,
force until
decided.

The suit charges that Y&R called,
and the defendant rep companies attended, a"secret meeting" last Dec. 1 1
to plot the destruction of the Petker
Plan and that afterward, under threat
of being deprived of future business
from Y&R and other agencies, at least
35 radio stations canceled their participation in the plan. In addition, the suit
charges that the defendants helped prepare "misleading and disparaging" information about the plan for submission to Bristol-Myers, which had used
the plan to advertise its Ipana toothpaste and was then considering it for
other B-M products.
No Direct Link ■ In last week's
hearing Judge Levet indicated, with
the agreement of counsel for A. P.
Management, that the restraining order
should not apply to The Boiling Co.,
John E. Pearson Co. and Adam Young
Inc., on grounds that they were not
linked directly with the Y&R meeting
or subsequent Petker-plan concellations
by stations.
Their names were retained among
the defendants, however, although A.
P. Management counsel indicated he
might move to withdraw them from
the list.

The court refused to eliminate Peters,
Griffin, Woodward from the list of
those bound by the temporary restraining order, although PGW lawyers contended the company was not represented
at the Y&R meeting and not connected
with the case. Counsel for A. P. Management claimed PGW correspondence
figured in the case.
Lawyers for Y&R acknowledged that
a meeting was held at Y&R on Dec.
1 1 , and attorneys for a number of defendant reps acknowledged that their
clients were represented there. But they
said they had no information about
what happened and that, because last
week's hearing followed so quickly

REPS

million 'Petker

Plan' suit

after the filing of the suit — the papers
were served the preceding Thursday —
there had been no time for a full investigation.
Granville Whittlesey Jr. of the New
York law firm of Donovan, Leisure,
Newton & Irvine, counsel for Y&R.
told the court that his preliminary investigation led him to believe that A. P
Management's complaint "overstated
the situation." Referring to the report
submitted to Bristol-Myers, whose Bufferin is handled by Y&R, Mr. Whittlesey also noted that agencies frequently are called upon to give their
opinions to their clients.
Martin Kleinbard of the law firm of
Paul, Weiss, Rifkind, Wharton & Garrison, appearing for Avery-Knodel,
John Blair & Co., Katz Agency and
H-R Representatives, contended that
the Petker Plan contains "undesirable"
features and won Judge Levet's agreement that the restraining order should
not bar defendants individually from
opposing the plan — so long as they do
not act in concert.
Friend in Court ■ Mr. Kleinbard al so argued that the plaintiff's exhibits
make it clear that A. P. Management
has "a friend in court" at Bristol-Myers
through whom it could have gained access to B-M management to answer
any misleading information in the Y&R
report, but said there is nothing in the
court documents to indicate that it did
so. "Friend in court" apparently referred to Roger C. Whitman, B-M radio-print advertising coordinator, whose
lengthy intra-company memo recommending use of the Petker Plan was
attached to the complaint.
Irving Parker of the law firm of
Jacobs, Persinger & Parker, counsel
for A. P. Management, contended the
defendants have "enormous power" over
stations and forced stations to subvert
their own interests and cancel their participation in the Petker Plan even
though they liked it. The defendants, he
said, "compelled stations at the risk of
losing business to write letters that
Mr.untrue."
Kleinbard contended that alwere
though the complaint claimed at least
35 stations canceled, it alleged details
on only three.
The defendants, in addition to Y&R,
Boiling, Pearson and Young, are Venard, Rintoul & McConnell; Robert E.
Eastman Co.; John Blair & Co.; Paul
H. Raymer Co.; Select Station Representatives; Avery-Knodel; DevneyO'Connell; Spot Time Sales; Katz;
Forjoe; H-R, and Peters, Griffin,
Woodward.
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SYSTEM

■ This entirely new Gates system was built for
stereo — not just adapted to stereo. Here you have
three dimensional quality . . . genuine stereo performance, reliability and serviceability unmatched
in the FM radio industry.
■ The basic equipment, which meets or exceeds all
FCC requirements, includes an entirely new FM
exciter and stereo generator.
■ FM exciters developed by Gates were selected by
several manufacturers for original stereo research,
with this equipment used in one of the two stereo
systems initially approved by the FCC. Now, with
this completely new FM exciter— included as standard equipment on all Gates FM transmitters from
10 watts to 40,000 watts — a whole new world of
stereo has been created.
■ The stereo generator features built-in matrix and
silicon power supply, and was designed along vertical construction lines for instant accessibility. Space
is also provided for the optional sub-channel generators with automatic muting.
■ Gates stereo design objective, in addition to delivering the finest stereo performance, is also to
provide space for 2-channel SCA* in the same unit
without compromising the broadcasters' SCA multiplex performance requirements. This is a Gates
performance exclusive and permits broadcasting
FM stereo and 67Kc SCA simultaneously.

mm

i

Let us tell you more about the technological advances
of this new stereo generating system. Write today for
Bulletin No. 95 — yours for the asking.

NEW GATES FM-5C 5 KW FM TRANSMITTER
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TREYZ

SIMPLY

sex-violence
TELLS

THAT

Sen. Thomas J. Dodd (D-Conn.), in
a surprise move last week, abruptly
resumed hearings of his Senate Juvenile Delinquency Subcommittee into
television sex and violence. But the
fireworks anticipated as a result of his
statement announcing the hearings
failed to go off — at least in the first
of what will be several open sessions
involving top network officials.
"We have on file," said Sen. Dodd,
"documents which show that direct instructions have been given at various
times by network officers to inject more
sex and violence into television shows
to boost or maintain ratings." Sen.
Dodd feels there is a causal relationship between juvenile delinquency and
television crime.
But with Oliver Treyz, president of
ABC-TV, at the witness table for almost two hours on Wednesday, no such
documents were introduced. The burden of the senator's concern was with
the network's Bus Stop series — particularly the controversial "A Lion Walks
Among Us" episode, starring Fabian,
and ABC's refusal to comply with a
NAB Code Authority request to see
the program before its Dec. 3 broadcast.
The hearing also served as a forum
in which David Levy, former vice president for programming at NBC, sought
to remove
testimony
tion as a
terminated

the "cloud" he felt previous
had placed on his reputatelevision executive. NBC
his contract last summer

after a Ziv-UA producer, Ivan Tors,
said Mr. Levy and other NBC executives
had demanded more sex and violence
in a program Mr. Tors was producing.
Mr. Levy, who was not questioned
by the subcommittee, said documents
on file at NBC demonstrate that he has
always opposed sex and violence on
television — "a fact which NBC and this
committee have acknowledged." He
also said that the network never told
him why he had been removed as head
of programming and added that he had
been the "chief architect" of the network's 1961-62 schedule, which he said
has been praised by NBC officials, the
network's affiliates and critics.
More Sessions Coming ■ The "documents" referred to by Sen. Dodd, presumably including the records subpoenaed last month from west coast
production companies and producers
(Broadcasting, Jan. 18) may be introduced early in February. Top CBS
and NBC officials are expected to be
60

HE

CALLED

bomb
GREEN

fizzles
LIGHT

called by the subcommittee at that
time.
It is understood that James Aubrey,
president of CBS-TV, will be asked to
discuss the network's Route 66 series.
Either Robert E. Kintner, president of
NBC, or Walter D. Scott, executive
vice president for NBC-TV, will be
questioned on "several" of that network's shows. All, including Mr. Treyz,
have testified previously — Messrs.
Treyz, Aubrey and Scott, in public sessions last summer; Mr. Kintner, in executive session last fall.
In questioning Mr. Treyz, Dr. Ralph
Gary, a Boston College sociologist serving as a consultant to the subcommittee,
introduced a sheaf of letters and memos
documenting ABC's rejection of the
NAB Code Authority's request to see
the Fabian Bus Stop episode before
broadcast.
Sexual Psychotic ■ The episode dealt
with a delinquent teenager — "a sexual
psychotic," as he was described in an
ABC outline of the plot — who kills an
old grocery storekeeper and later murders the attorney who successfully defends him. The teenager is also involved with a married woman, who
kills him and herself by driving off a
cliff.
All of the program's sponsors pulled
their commercials from the episode and
some 25 affiliates refused to carry it
after seeing a screening. In light of
these developments, NAB Code Authority Director Robert D. Swezey on Dec.
1 appealed to Mr. Treyz for a reversal

FOR

'BUS

STOP'

of an earlier ABC decision not to permit Code Authority representatives to
see the film. He said the episode apparently did not conform to the NAB
Code standards — an assessment Code
Authority officials concurred in after
seeing the program on the air.
Mr. Treyz said the request could not
be honored because that might open
the door to prior censorship. He also
said the network could not delegate its
authority to any outside source and insisted, under questioning, that the episode had
beenAcceptance
approved
tinuity
Dept. by ABC's ConSen. Dodd, however, recalled that
Mr. Treyz and other network officials
had said the industry could be relied
on to police itself, and that all had
mentioned their adherence to the NAB
Code. "Here's a first-class case where
you don't even allow your own association to view a program," said Sen.
Dodd. "How do you square this with
your
of last
Let protestations
Affiliates Decide
■ Mr.year?"
Treyz answered that the network felt the best
way to handle the situation was to let
the affiliates view a screening and decide for themselves whether to carry
it. Twenty-five stations cancelled the
show, but "90 to 100 or more" decided
to carry it, Mr. Treyz said.
In this connection, the ABC-TV
president took full responsibility for the
decision to broadcast the episode. He
said the decision "was one of the most
difficult" he ever made. "I was very
sensitive to the feelings of the advertising agencies," who were opposed to
the show, and to the programs effect on
advertisers and affiliates, Mr. Treyz
said.
But he was also afraid of the impact
a cancellation might have had on the
"creative people" in television. "We
felt television needed new creative
blood," he said. "I wanted to be very
careful and not capriciously use a bluepencil that could discourage creative

David Levy, former NBC
dent for programming.

vice presi-

He said he gave the green light on
the basis of Continuity Dept. acceptance of the script and after changes requested by the legal department had
been
made, and after a majority of the
people."
affiliates elected to carry the program.
Did Continuity Clear It? ■ The question of whether ABC's Continuity Dept.
did approve the episode was in some
doubt, at least so far as Dr. Gary was
concerned. He read an Aug. 1 1 memo
from Dorothy Brown, of ABC's West
BROADCASTING, January 29, 1962

On left, Senator Thomas

J. Dodd, subcommittee

chair-

Oliver Treyz, ABC-TV

man, and Eugene Gleason, staff investigator. On right,
Coast Continuity Acceptance Dept.,
stating that the script was not satisfactory. A later one said the episode
could be cleared if certain changes were
made.
The hearing room was then plunged
into darkness, as the subcommittee
showed the opening and closing episodes of "A Lion Walks Among Us."
The scenes — viewed by a half-dozen
young teenagers who were in the crowded hearing room — indicated that most
of the requested changes had not been
made.
Despite Miss Brown's apparent uneasiness about the program, it was
later defended by Miss Grace Johnson,
ABC Continuity Acceptance director,
in a letter to Edward H. Bronson, NAB
Television Code Affairs director.
"Granted this was a powerful drama," she said on Dec. 1 5, "and granted
that introducing reality into certain situations would be found controversial
by some and not by others . . . However, this does not mean that I can
agree that we violated the Code in
spirit or otherwise."
Warning To Industry ■ Mr. Levy,
besides seeking to clarify the record
about his departure from NBC, warned
the industry that it must exercise greater imagination and daring if it is to
avoid government interference. "Sensible voices from Washington, from New
York and Hollywood," he said, "have
alerted many conscientious men working in television. If the television industry cannot adjust itself to the challenge of irrigating the desert patches
then others will be obliged to do it for
them."
A reliance on ratings as a barometer
of public tastes is not enough, he said.
"Television decision makers must assume the initiative."
Another witness was William Capitman, president of the Center for ReBROADCASTING, January 29, 1962

showing of controversial "Bus Stop" episode.

search in Marketing Inc., Peekskill,
NY. He said his organization, after
years of testing audience reaction, is
convinced that the American public
couldn't tell specifically what it considers good television fare. Viewers
haven't seen enough good programming
to make such a creative judgment, he
said.
But he said a study could be made
to determine what needs viewers feel
are unfulfilled by present programming.
The networks, however, are not interested in that kind of research, he explained.
Mr. Capitman, in fact, was concerned
about the lack of research in a number
of fields bearing on television — including that of television's effect on juvenile delinquency. He said such studies
should be made.
KWK

WINDS

Examiner
Hamel

UP

refuses

blames

president, recounts events in the

DEFENSE
to dismiss;

Jones

for lies

KWK St. Louis completed its defense case in that city last Tuesday and
contended that the FCC Broadcast Bureau had failed to prove its allegations
of contest fraud and other charges
which would merit revocation of license.
Examiner Forest L. McClenning
turned down KWK's plea for an oral
order to dismiss the case on those
grounds, indicating the proceeding
should continue in the normal manner
to a written decision. Proposed findings
by the parties are to be filed Feb. 27
and replies 10 days thereafter.
KWK's defense opened the week of
Jan. 15 with testimony taken in Milwaukee, Chicago and St. Louis (Broadcasting, Sept. 25, 18. 1961).
Don E. Hamel, KWK sales manager, returned to the stand Monday to
deny that he "volunteered" to former

KWK general manager William L.
Jones Jr. to lie to FCC investigators and
KWK owners about details of the disputed 1960 treasure hunts, especially
about when the prizes actually were
hidden.
Mr. Hamel reaffirmed his original
testimony that he hid the prizes the
last day in each of the two treasure
hunts under "orders" from Mr. Jones
and that he lied about it under orders,
too. Knowing Mr. Jones, he recalled, he
knew he would be fired if he didn't
obey. When he realized the seriousness of the matter later, he said, he
confessed to KWK President Andrew
M. Spheeris and to the FCC.
Mr. Spheeris also testified in detail
again last week about his knowledge
of the treasure hunt events and the
FCC's investigation. After Mr. Hamel's
confession early last year, Mr. Spheeris
said, he didn't know who to believe
and this was why he had the KWK attorneys go to St. Louis for a fresh
examination of the whole case.
Mr. Spheeris denied the correctness
of various recollections by Mr. Jones
about several occasions in which Mr.
Jones had said the two had met in
Chicago and New York. These involved circumstances that — Mr. Jones
had testified earlier — supported his
charge that Mr. Spheeris was the guiding hand in the conduct of the treasure
hunts and had encouraged him (Jones)
to lie to the FCC investigators and in
a deposition in a civil damage suit
arising out of the second treasure hunt.
Esther Zuckerman, secretary to the
KWK general manager, testified briefly
about the KWK Bonus Club prize winners, especially those who had won
airplane trips on Trans-Continental
Airlines. She said that of a total of
23 plane trip winners, she recalled only
one complaint and she had understood
this was adequately taken care of.
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Arkansas

Court

backs

wired pay tv firm
A Circuit Court on Jan. 20 affirmed
the unanimous decision of the state's
public service commission ordering
Southwestern Bell Telephone Co. to
provide Midwest Video, holder of an
international Telemeter franchise agreement, with the necessary facilities for
a wired pay tv system in Little Rock.
Philip F. Harling, chairman of the
Joint Committee Against Pay Tv, announced last week that appeals will be
carried "all the way to the U.S. Supreme Court, if necessary." He said
his committee, the Theatre Owners of
America, and Arkansas exhibitors are
convinced pay tv is in interstate commerce, is not a utility, and therefore
is a matter for federal control.
Mr. Harling is also chairman of the
Anti-Pay Tv Committee of the TOA,
which has assisted in financing the joint
committee's fight in the Arkansas court.
International Telemeter, a division of
Paramount Pictures Corp., announced
that the Pulaski County Circuit Court
ruling provides the legal go-ahead for
the start of wired pay tv in the U.S.
Appeals Discounted ■ Paramount
officials called the court decision a
"major legal breakthrough." They said
it is also the "strong" conviction of
their counsel that further appeals are
wholly without merit. They believe the
Arkansas decisions "constitute a resounding re-affirmation of free enterprise."
Mr. Harling's statement countered
"that Paramount's Telemeter will use
the Arkansas decision to try to convince
the people of Arkansas and the public
in general, that Telemeter is now a
fait accompli. If they do, I would cite
to them their unsupported reports of
the 'great success' of their Telemeter
test in Etobicoke, Canada. The matter
has a long way to go through the
courts before we obtain a final adjudication."
Etobicoke, a Toronto suburb, is the
site of the pilot Telemeter operation.
A nearly completed cable extension to
two adjoining suburbs will bring the
Telemeter programming into more than
6,000 homes.
Two

Syracuse

merge,
Two

seek

applicants

interim

grant

applicants for the ch. 9 recently assigned to Syracuse, N.Y., have
formed a corporation and asked the
FCC for permission to operate the facility pending a final grant to one of
the 1 0 applicants.
Valley Interim Tv Corp. was founded, according to the application, "because of the inability of the 10 Syracuse applicants to reach an agree62 (GOVERNMENT)

JFK 'regrets'
The Washington Radio-Television Correspondents' Assn.
members will have to get along
without President Kennedy at
their annual banquet, Feb. 24.
The Chief Executive, who spoke
at the dinner last year, is cutting
down on the number of invitations he is accepting to affairs related to the news industry in
Washington.
Robert Fleming, chief of ABC's
Washington news bureau and
chairman of the radio-tv association's dinner, is president-elect of
the association.

entations made on their behalf. The
general counsel held the examiner
should have found further that MidFlorida officers sought and aided the
ex parte approaches.
The general counsel suggested that
the FCC carefully weigh whether it
wishes to grant the channel to the only
remaining applicant, WORZ Inc., or to
seek authorization from the Court of
Appeals to reopen the record and accept new applications for ch. 9 Orlando. The Broadcast Bureau concurred in
this recommendation.
WLOF-TV held that Mr. Cunningham's conclusions cannot be sustained
because they are not based on the strict
measure of proof required in cases of
this kind and termed as unjustified the
examiner's finding that WLOF-TV
converof Mr. Dial's
knew
principals
But,
Mack.
Commissioner
sations with

ment" on formation of an interim
group. Valley has invited any or all
of the other eight to join in its corporation within 30 days.
Valley is composed of principals of
W. R. G. Baker Radio & Tv Corp. and
Salt City Broadcasting Corp. Its board
chairman, Edmund G. Eagan, is an
officer of Salt City; its president, T.
Frank Dolan Jr., is an officer of the
Baker group.

said WLOF-TV, even if its principals
knew of the contacts and approved
them, their conduct would not be absolutely disqualifying.

J. Joseph Bernard, former general
manager of WGR-TV Buffalo and
KTVI (TV) St. Louis, would manage
the station during the interim operation.

a lower court's order
review
agreed tosix
tv film distributors from
barring
selling theatrical film to tv stations in
packages. The high court accepted requests for a review of a 1960 U. S. district court decision which prohibited the
"block-booking" of old movie features
to tv stations from both the movie distributors and the government.
The movie distributors claimed the
final injunction was too severe; the
Dept. of Justice claimed the edict was
too lenient.
New York Federal Judge Archie O.
Dawson in his order two years ago prohibited the forced sale of feature films
in packages (Broadcasting, Dec. 12,
1960). But he did not forbid the offer
of film packages; his order forbade only
the requirement that, to buy one film,
other films must be purchased. He
turned down a government request to

Further

hearing

asked

by WLOF-TV
on ch. 9
Mid-Florida Tv Corp. (WLOF-TV
Orlando, Fla.) asked the FCC last week
for further hearing, protesting an initial
decision by Chief Hearing Examiner
James D. Cunningham which recommended that its grant for a new station
be voided for ex parte activities (Broadcasting, Sept. 25, 1961).
Mr. Cunningham's conclusions were
based "on supposition and conjecture,"
WLOF-TV said, charging that he also
cast doubt on the reliability and integrity of the company's principals and on
the character of William H. Dial, Orlando attorney who allegedly made ex
parte contacts with former FCC Commissioner Richard A. Mack. WLOF-TV
asked that the record be reopened for
further testimony in Orlando on the
reputation of Mr. Dial and the MidFlorida principals and on the public
service record of the station in the five
years since the grant. Testimonials from
Orlando officials and civic leaders on
the integrity of the station and its management, particularly Joseph L. Brechner, president and 43% owner, were
attached to the petition.
The FCC general counsel agreed with
Mr. Cunningham that Mid-Florida
principals were aware of improper pres-

High
film

Court
sale

to

review

practices

The U. S. Supreme Court last week

of all existing conrenegotiation
require tracts.
He did find that the practice of
block-booking films for tv sales was in
existence and that this violated the
Sherman Antitrust Act.
The outcome of the litigation is expected to mark a major step in feature
film distribution to tv stations — similar
to the impact of the 1948 Supreme
Court decision in the block-booking of
films to movie theatres.
Involved in the appeal are Loew's
Inc. (MGM), Screen Gems Inc. (Columbia), Associated Artists Productions
Inc. (Warner Bros.), United Artists
Corp. (independents), C&C Super Corp.
(RKO) and National Telefilm Assocs.
Inc. (20th Century-Fox).
BROADCASTING, January 29, 1962

This TV camera has no electrical operating controls. EMI/US puts these where they
belong: in the control room. So, the operator is free to concentrate on just one thing
— picture composition. This operating concept, proven by almost two hundred 203s
in daily use the world over, is just the first
reason the 203 by EMI/US delivers the
finest TV pictures you've ever seen— or sold.
Others: Smooth-operating, positivepositioning 5-position turret permits easy,
through-turret pick-up tube removal. Builtin test sawtooth generator facilitates settingup and checking circuits. Extensive use of
rugged magnesium castings keep camera
weight to a minimum, while plug-in printed
BROADCASTING, January 29, 1962

circuit modules ease maintenance. Remote
servo control of all lens apertures can be
readily disengaged. Geometric distortion is
less than 1%. Separate camera control has
no tubes. Power supply has built-in meters.
Add 'em all up and you get this: higher
quality pictures — pictures that better sell
your clients' products — pictures that better
sell your product to clients.
For full details on the EMI/US 203, and
on the complete EMI/US line of camera
chains, solid-state switching systems, terminal equipment and video recording tape —
call your EMI/US representative or contact:
EMI/US General Communications Division
L. A. 28: 1750 No. Vine St. • HO 2-4909
N.Y. 36: 151 West" 46th Street • JU 2-8040

FCC

pre-sunrise

BROADCAST

GROUPS,

proposal
STATIONS

Such a crescendo of protest has been
reached about an FCC proposal to adjust its rules concerning pre-sunrise operation of Class III daytime stations
that the agency is sending a letter to
state broadcaster associations and members of Congress clarifying what the
change proposes and what it does not
(Broadcasting, Dec. 18, 1961 et seq.).
The rulemaking was instituted by a
request of Storer Broadcasting Co. that
daytime stations be required to notify
the FCC what hours they operate prior
to sunrise and to submit their daytime
horizontal pattern. Storer further requested that interference be determined
by application of the standard broadcast technical standards (on paper)
rather than by listening and monitoring
tests as is presently done.
Storer maintained the proliferation of
Class III daytimers since the original
rule concerning pre-sunrise operation
was passed has made accurate identification of an interfering station by listening test an "impossible burden." The
amendments sought would not eliminate any existing pre-sunrise operation
nor would they eliminate the unlimitedtime stations' burden of determining objectionable interference and filing complaints to correct the situation, Storer
said.
The FCC

proposal would provide a

"grandfather clause" for existing pre-

Magnuson-Minow
A

raises

FIGHT

the

RULES

roof

CHANGE

sunrise operation by Class III stations
to continue, provided they notify the
commission of such operation. They
would have up to 30 days after adoption of the rule to file notice with the
FCC. Under the rule, paper proof by
an unlimited time station that a daytimer was providing objectionable interference would be considered conclusive.
New stations or stations shifting to another regional channel would be prohibited to operate before sunrise.
Station Alert ■ The Texas Assn. of
Broadcasters alerted members to the
FCC notice provision and vigorously
opposed the change on grounds that
dominant stations would search for possible interference that could be proved
by use of FCC skywave propogation
curves on paper but not in actuality —
prohibiting pre-sunrise operation by all
Class III stations. TAB said there is
sufficient authority under existing rules
for unlimited time stations to discontinue pre-sunrise operation by "unduly
interfering Class III stations."
Some 25 New England regional stations have formed the Committee to
Preserve Radio Service. Sherwood J.
Tarlow, WHIL Medford, Mass., is temporary chairman. The group has invited any stations affected by the proposed FCC rule shift to meet in Boston
at the Madison Hotel, Feb. 1 at 10 a.m.
Mr. Tarlow expressed the hope that

similar groups would be formed in other
parts of the country to mount a nationwide campaign against the proposal.
Among individual stations protesting
the rule change were WPRE Prairie du
Chien, Wis., K.BMO Benson, Minn..
and WTAW College Station, Tex. All
agreed that valuable public services to
rural and industrial communities are
rendered prior to sunrise and that revenue derived from this time period
helps finance other public affairs programs and projects offered by the stations. Farm news, emergency warnings
and notification of road conditions and
school closings in the winter were
among the services cited.
N.Y. congressmen
on

satellite

split

ownership

Two Democratic members of the
House Science & Astronautics Committee, both from New York, wound up
poles apart last week in the developing
controversy over whether the proposed
U.S. communications satellite system
should be privately or publicly owned.
Rep. Victor L. Anfuso came out for
private ownership; Rep. William Fitts
Ryan, for public.
Rep. Aufuso, in a letter to President
Kennedy, said private international common carriers have "the know-how, the
will and most important have pledged
the money to develop a space communications system." He said private enterprise has given munications
the U.S.
svstem in the
the"finest"
world comand
warned that "a move toward govern-

letters on fair worry broadcasters
the Seattle exposition.
Sen. Magnuson's letter to stations
concludes with a paragraph that has
The Magnuson-Minow combinadisturbed some broadcasters. It
tion, recipients said, placed emphasis on the public service aspects of
reads, "I hope you can include the
fair promotion. One broadcaster
Seattle World's Fair in your plans.
said it was the same weapon used by
Its coverage is in the nature of publocal organizations that demand staCarl
Downing, aide to Chairman
tion time, citing the Communicalic service."
tions Act and its public interest reMagnuson, said there was absolutely no intent in the Magnuson letter
quirements.
Free Radio-Tv ■ A fortnight ago
to use the committee's powerful regbroadcasters had charged the Seatulatory role as a weapon to induce
stations to carry free publicity for
tle World's Fair was using Chairman Minow as a way to get free
the fair. The circular letter, adpublicity, while buying advertising
dressed personally to station operators, was sent to radio and tv
in other media. A check by Broadcasting showed that radio-tv had
stations all over the nation. The letbeen allotted $188,000 out of a
ter was not sent to any of the news$641,000 total that includes magazines, newspapers and other media.
Sen. Magnuson's letter opens with
The Minow letter pointed out that
apapers.
reminder of the "tremendous acannouncements and programs protivity" in Washington state as conmoting the fair could properly be
struction progresses at the fair. Afclassified on station logs as public
ter describing the plans, he said the
service.
fair "certainly deserves a place in

double-barreled message received last week by broadcasters all
over the nation has brought the
charge that two top federal agencies
are trying to force radio and television into free promotion of the Seattle World's Fair.
The weight of Chairman Warren
G. Magnuson (D-Wash.), of the
Senate Commerce Committee, and
FCC Chairman Newton N. Minow
are combined in a franked letter
sent by the Senator on Commerce
Committee stationery to radio and
tv stations.
Chairman Magnuson denied he
was trying to bully stations into publicizing the fair for free, saying he
was merely calling attention to the
event. But a number of broadcasters who received his letter with the
Minow letter attached to it (Broadcasting, Jan. 22) wondered if official Washington were using its regulatory shotgun to get promotion for
64 (GOVERNMENT)
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ment ownership [of the satellite system]
would amount to a severe blow to the
American free enterprise system in the
eyes of the world."
Rep. Ryan, meanwhile, introduced a
bill to create a Communications Satellite Authority, which would be financed
by bonds and would establish, operate
and administer the space communications system. In view of the billions taxpayers have spent in developing a space
technology, he said, creation by the
government of a privately owned system
would be "the greatest giveaway of the
nuclear age."
Rep. Ryan said the private-ownership
proposal being considered by the FCC
would be dominated by AT&T, one of
the five international common carriers
that have expressed a willingness to finance the proposed system. He noted
that AT&T already controls 80% to
90% of all international communications traffic.
Rep. Anfuso, however, contends the
private-ownership plan, submitted to
the FCC by nine international common
carriers last fall (Broadcasting, Oct.
16, 1961), contains adequate safeguards
against domination by any single company.
Rep. Ryan's concern about the possibility of AT&T control of a private system has long been shared by Rep.
Emanuel Celler (D-N. Y.), chairman
of the House Judiciary Committee and
its Antitrust Subcommittee. And in a
New York speech last week, he said he
would continue his efforts "to prevent
AT&T from securing monopoly control"
of the proposed system.

ABA
Special
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TO
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will take

NAB,

RTNDA

A new opportunity was announced
Thursday by the American Bar Assn.
for broadcasters and other news media
groups to present their appeals for relaxation of Judicial Canon 35 which
forbids broadcasting or photography in
courtrooms during trials.
Oral or written presentations will be
received beginning at 1 1 a.m. Feb. 18 at
the Edgewater Beach Hotel in Chicago
by a special ABA study committee
headed by John H. Yauch Sr. of
Newark. The committee has been investigating possible modification of
Canon 35 and its effect upon the right
of fair trial.
Although the Canon 35 hearing will
precede the winter meeting of the ABA
House of Delegates there Feb. 19-20,
Chairman Yauch said no final recommendations would be reported to the
policy body at this time. But he does
anticipate that a report of findings and
recommendations on Canon 35 will be
made to the ABA's 85th annual meeting
Aug. 6-10 in San Francisco. Final
authority for any change in Canon 35
rests with the House of Delegates.
ABA said invitations for participation in the Feb. 18 hearing have been
sent to the NAB, Radio-Television News
Directors Assn., Radio-Television Working Press Assn., American Newspaper
Publishers Assn., American Society of

presentations
opinions

from time to time "which I hope
you will find room for in your busy
schedule. Even more, I hope that
you will consider undertaking some
public service projects on your own
initiative."
Likes Letter ■ Mr. Downing said
anyone who reads pressure tactics
into the Magnuson letter "is taking
it the wrong way." He added, "The
senator didn't know the letter had
been sent out on Senate Commerce
Committee stationery. After reviewing its contents, however, he endorsed the purpose and theme of
the letter enthusiastically," Mr.
Downing said.
The senator's staff had anticipated
the letter would be sent out on
World's Fair stationery by Ewen
Dingwall, general manager of the
fair, according to Mr. Downing. He

pointed out that the letter was signed
"Warren G. Magnuson, U.S.S." and
not "Warren G. Magnuson, Chairman," adetail he described as highly significant in Capitol Hill procedure. With this signature, he said,
the letter fell within the normal role
of a senator.
Mr. Downing said the senator's
office has received many favorable
replies from broadcasters who are
anxious to cooperate in the fair. He
said not a single complaint had been
received.
One broadcaster who asked not
to be named told Broadcasting he
had been highly agitated by the
Magnuson-Minow letters but on reflection had decided someone in
Washington "was just plain stupid."
He said his radio and tv stations already had given perhaps $1,000 in
free fair promotion because he considered the exposition a laudable
project.

solicited

Newspaper Editors and the National
Press Photographers Assn.
Chairman Yauch said his study committee also intends to explore the most
practical means of obtaining objective
details of the Colorado and Texas
courtroom experiments. In recent years,
at the discretion of state court judges in
those states, both broadcasts ng and
photographing of court trials have been
allowed.
The study committee chairman said
the Feb. 18 hearing will have to be
limited to the designated representatives
of the media organizations so far as
the oral presentation is concerned, but
he indicated the committee welcomes
written communication "from any media source that would aid the committee
in the 'objective consideration' of the
Chairman
Yauch said he considers
Canon
35 question."
the assignment of his committee to be
"of major importance" and that he
feels the group's fundamental objective in making its report is "to preserve
the right of fair trial and at the same
time fairly consider the contentions of
the media that televising court proceedings is but a normal development of
the present right of the press to report
on court proceedings and to publish

the same."
LICENSE

your station's public service programming." Hewould
added that
and
other material
be film
received

35

FEES

AGAIN

bill to exact 1%

NAB

opposes

from

station's annual

gross

A bill to require television and radio
stations to pay an annual license fee
was introduced in the House last week
tely encountered NAB's
immedia
— and nal
opposition to such proposals.
traditio
The bill (HR 9881), proposed by
Rep. Charles S. Joelson (D-N.J.),
would require television and radio stations to pay 1% of the gross revenues
they received in the previous year. A
station failing to pay its fee would be
subject to license revocation.
Vincent Wasilewski, executive vice
president of NAB, said the association
has always opposed such proposals and
sees no reason it shouldn't oppose this
one. "It would be neither in the public
stations' interest,"
interest
said. nor in the
he
The FCC has considered charging
fees for a number of years, and its staff
has recently concluded work on a new
proposal which is yet to be placed on
the commission's agenda. The suggestion is to charge all successful appli-
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cants, not only those in commercial
broadcasting, an application processing
fee. The fee schedule would presumably bring in about half the commission's annual budget of $13 million.
Rep. Joelson, who said he didn't discuss his bill with the commission, estimated his proposal would provide the
federal government with $20 million
annually.
He said the government now "gives
away absolutely free of charge the valuable right to use the people's airways."
Willamette-Land wins
examiner nod for ch. 3
Willamette-Land Television Inc., the
last remaining applicant for ch. 3 in
Salem, Ore., last week won a favorable
initial decision from FCC Hearing Examiner Charles J. Frederick.
The one remaining point at issue,
after withdrawal of competing applicant
Oregon Television Inc., was the financial qualifications of Willamette-Land.
Still pending, however, is a Broadcast
Bureau petition to add an issue as to
the character qualifications of majority
stockholder W. Gordon Allen (Broadcasting, Oct. 30, 1961). In the petition
the bureau questioned, among other
things, representations made by Mr.
Allen in connection with his sale of
KBAM Longview, Wash., and certain
of his financial reports.
Mr. Allen's other broadcast interests
include holdings in KGAY Salem and
K.GAL Albany-Lebanon, both Oregon,
and KMAR Winnsboro, Iowa.

HEARING
Ruffled
House

by FCC

ON

CLEARS

decision

subcommittee

on channel

weighs

One of the FCC's most controversial
decisions of 1961 — to break down 13
of the remaining 25 clear channels —
will be aired at a Capitol Hill hearing
starting this week.
The House Commerce Committee's
Communications Subcommittee will
hold the hearing, which has been called
to consider four bills aimed at blocking
implementation
the FCC's clearchannel
decision of
(Broadcasting,
Sept.
18, 1961).
Public witnesses will be heard
Wednesday, Thursday and Friday. The
FCC, currently busy with its own inquiry (see story,on page
35) hasn't
yet
been scheduled
the witness
list, but
the commissioners will probably be
called during the week of Feb. 12.
The four bills under consideration
(HR 8210, HR 8211, HR 8228 and
HR 8274) would bar the FCC from licensing more than one station to operate at night on any of the present 25
Class 1-A clear-channel frequencies.
Two of the bills (HR 8211 and HR
8288) would do more — require the
commission to authorize clear-channel
stations to operate on power in excess
of the 50 kw presently permitted by
FCC rules.
Request Ignored ■ All four, along
with a similar Senate clear-channel bill

four

STARTS
breakdown,

bills to block

it

(S 2290), were introduced after the
FCC announced its intention to duplicate the 13 clears (Broadcasting, June
19, 1961 ). The House Commerce Committee then asked the commission to
delay a final decision until Congress
acted. But the FCC disregarded this
request and concluded the case in September.
The commissioners noted that the
case had been pending for 16 years.
They added that, in any event, Congress
would have time to reverse the decision
through legislation since it would be
many months before a station could
begin operating on one of the newly
available frequencies.
This explanation, however, failed to
placate Commerce Committee members
whose feelings had been ruffled. Rep.
John Dingell (D-Mich.), author of one
of the bills, called the FCC decision to
proceed
brazen."
Another"rather
hearing
being prepared by

the Communications Subcommittee involved the request of daytime-only
broadcasters for permission to operate
from at least 6 a.m. to at least 6 p.m.
The hearing, which will mark a resumption of proceedings begun last year,
hasn't been scheduled yet, but it is expected to be held early in February.

PROGRAMMING

Tv

networks

roughing

in

fall

FCC HEARING
SLOWS
NEW
PROGRAM
SCREENINGS;
The tv networks this week are still
program thinking and choices. In some
busy installing the underpinning of next
instances, the networks are building on
a
time period or program decision or
season's nighttime schedule. The whole
structure should be roughed in within
both made by one or more of such
the next few weeks.
advertisers.
As of now, next season's "schedule"
is rather spotty. The current status of
activity:
■ The networks and agencies have
screened few new program pilots. This
process, which is part of the pre-selling
activity, has been slowed by the current
FCC hearing on network practices in
Washington (see story, page 35). But
as the hearing progresses, a pick-up in
pilot screening and series scheduling is
expected.
■ Such big-spending network advertisers as Procter & Gamble, General
Foods, Lever Bros., Colgate-Palmolive
and the cigarette firms are aligning their
66

■ There's an apparent modest rise in
advertiser-financed pilots, though there
is reticence or lack of knowledge
among advertising agency and network executives who ordinarily could
be expected to supply a detailed rundown. For a roundup on advertiser
activity in this area, see story page 56.
This is the "report" on some of next
season's
schedule as gathered from various sources:
Sunday: This night is up for grabs
at ABC-TV, a fact of life that the network has accepted by scheduling motion pictures starting this spring. Lawman, however, may be retained next

BIG

programs
SPENDERS

BUSY

year. CBS-TV is said to be considering
standing pat with Lassie at 7, Dennis
the Menace at 7:30, Ed Sullivan at 8,
an hour show at 9 (moving out the
General Electric Theatre, which may
go to another network in one-hour
form, and moving out Jack Benny),
Candid Camera at 10, and What's My
Line? at 10:30. NBC-TV so far is said
to be sticking to this season's lineup,
the only current exception being DuPont Show of the Week at 10, which
may not survive.
Monday: ABC-TV continues with
Cheyenne, Rifleman and Ben Casey in
that order from 7:30 to 10, leaving the
hour following to be filled. Talked
about for the open period is a show
with a World War II theme. CBS-TV
has lightly penciled in To Tell the Truth
and I've Got a Secret in the 7:30 and
BROADCASTING, January 29, 1962

. . . and

what

is Total

Radio?

DETROIT'S
BUSINESS

GOOD
TOTAL
PERSONALITIES
Hugh Roberts Les Martens
Bob Maxwell Sonny Eliot
Bob Allison Faye Elizabeth
John Lynker Fran Harris
TOTAL

SPORTS

U of M Football

A

shadow

full of sunshine

for advertisers!

Good

total

programming

plus

good

Detroit Tiger Baseball

Don Kremer's Sportscasts
TOTAL

STATION

MUSIC

Melody Parade Good Music Fine Music
Detroit Symphony Orchestra

sound
make

WWJ

business
TOTAL

personalities

buy

your

good

in Detroit.

NEWS
Nine-man News Staff
NBC News on the Hour

Seven 15-Minute Newscasts Daily
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8 p.m. spots respectively, followed by an
8:30-9 period in which the new Lucille
Ball series (tentatively titled Life Without George) might be placed, and
Danny Thomas at 9 and Andy Griffith
at 9:30, leaving a full hour to be filled
at 10. NBC-TV would appear to be a
big question mark for Mondays. A onehour program may open the night,
7:30-8:30, with 87th Precinct at 8:30
in doubt, a 9:30-10 period to be satisfied and a possibility of Bell Telephone
Hour/ Dinah Shore filling 10-11.
Tuesday: ABC-TV seems to be wide
open, except for a strong possibility that
its new one-hour Going My Way, starring Gene Kelly, will be placed at 8:30.
CBS-TV may retain Marshal Dillon
{Gunsmoke reruns) at 7:30, follow
with Dobie Gillis at 8, a new show
starring Red Skelton for an hour at
8:30, and perhaps Jack Benny or some
other light comedy show at 9:30. Garry
Moore is said to be certain for the 10-11
period. NBC-TV would appear to be
thinking of Laramie to open the night
at 7:30, followed by Dick Powell's hour
at 8:30 and a new series, Empire, at
9:30-10:30, and a news-public affairs
show at 10:30.
Wednesday: Wagon Train is in at
7:30 for ABC-TV next season, followed
by Naked City and Hawaiian Eye in
that order, with a question mark at
10:30. CBS-TV is toying with an earlier hour for CBS Reports, starting it
perhaps at 7:30, and following with a
half-hour stanza and the new Alfred
Hitchcock hour series at 9, though
Checkmate (one-hour show) may be
scheduled that night. The U. S. Steel/
Armstrong hour at 10 appears certain.
NBC-TV, which is repeatedly mentioned as having an eye open for a
90-minute series next season, is said by
some to have this in mind for 7:30,
picking up at 9 with Perry Como followed by a half-hour Bob Newhart or
other Sealtest-sponsored show at 10.
The 10:30-1 1 period apparently is open.
Thursday: At ABC-TV talk is of
Ozzie & Harriet, Donna Reed, The

Reed McCoys and My Three Sons, each
a half-hour series and slotted in that
order from 7:30 to 9:30. The rest of
the night is open. CBS-TV that night
appears maneuverable, with an hour
series treating World War II adventures
(A. P.O. 293) under discussion for
8:30. NBC-TV has not committed itself up to 8:30, where it's said Dr. Kildare will be slotted, followed at 9:30
by Hazel and an hour show after that.
Friday: The big news here is the
report that NBC-TV of the three networks has a full night locked in. At
NBC-TV it's International Showtime at
7:30, Mitch Miller at 8:30, a new series, Vive, Judson McKay, at 9:30 and
Jack Paar in at 10-11. ABC-TV may
place Target: the Corruptors in at 7:30,
though this is quite conjectural; Flintstones at 8:30; 77 Sunset Strip at 9-10,
and the next hour unknown. CBS-TV
talks about Rawhide at 7:30, Route 66
in the next hour, Diary of a Nurse, a
new hour series, at 9:30, and Eyewitness at 10:30.
Saturday: ABC-TV may return with
Leave It To Beaver and apparently
will have the fights back. But firm programming and time slots are not reported. CBS-TV appears to be betting
again on Perry Mason at 7:30, The
Defenders at 8:30, Twilight Zone at

TRANS-LUX
Sustains

(it's just gone on the air and if it looks
good, may be considered), all at ABCTV; Little Amy, Wake Up, Stupid!,
Acres and Pains and Tv Tonight for
CBS-TV; Eleventh Hour, Search, 330
Independence, Andy Hardy, Tom Sawyer and McKeever and the Colonel for
NBC-TV. Also to be considered are
the advertiser-financed pilot series (see
story, page 56).
CBS-TV just last week for this season
announced that on Feb. 1 it will move
Frontier Circus from Thursday, 7:308:30, to 8-9 that same night, and The
New Bob Cummings Show, now at
8:30-9, to 7:30-8. Vick Chemical Co.
picks up the weekly tab on Cummings
that date.

LAUNCHES

its brisk pace in medium

Trans-Lux Television Corp., New
York, is investing about $1.75 million
to produce two new television film
series, The Mighty Hercules and Guest
Shot. Richard Carlton, vice president
and sales manager of Trans-Lux-TV,
announced the 1962-63 film plans at a
news conference in New York Thursday (Jan. 25).
Mr. Carlton described Hercules as
an important contribution in the field
of children's programming. The series
will consist of 130 cartoons in color,

50+
TvQ's top ten for December by age
(Percentage of viewers familiar with a show who consider it "one of my favorites.")
TvQ
6-11
TvQ
Total
TvQ
Audience
TvQ
TvQ
18-34
12-17
TvQ
Rank Program
35-49
1 Ben Casey
51
45
51
2
42
Bonanza
52
47
52
59
49
50
61
29
3 Red Skelton
42
44
40
67
54
48
46
64
4 Andy Griffith
39
45
67
49
45
31
47
46
4 Saturday Night Movies
49
63
47
6 Disney World of Color
36
35
75
46
24
43
7 Dr. Kildare
61
47
57
44
57
26
8 Sing Along With Mitch
38
42
34
9 Gunsmoke
40
38
45
42
40
43
9 Hazel
70
47
44
56
51
39
42
© Home Testing Institute Inc., 1962
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9:30
herereturning
again there's
talk
of
the (though
series not
next fall),
and Gunsmoke at 10-10:30. If NBC-TV
continues its movies at 9-11, the speculation is that a half-hour series, such
as the new cartoon Laurel & Hardy,
will take the 7:30 period followed by
a variety show at 8-9, and possibly
starring Joey Bishop.
There are many new titles or program themes talked about for each of
the networks. Mentioned among many
are Archie, Roberta Sherwood Show,
the Franklin Delano Roosevelt series, a
continuance of Room for One More

NEW

TV

with films, TAC

SERIES
plan

each episode running 5Vi minutes. He
said a pilot film has been completed
and storyboards laid out for the first
dozen programs. The series is being
produced for Trans-Lux-TV by Adventure Cartoons for Television Inc.
and will be in general release in 1963.
WPIX (TV) New York has already
signed for the show.
The second company project, Guest
Shot, will comprise 26 half-hours of programs dealing with the lives of wellknown entertainment personalities, presenting accounts of their hobbies and
avocations. Among the programs completed are those featuring Keenan
Wynn and Lee Marvin, who race motorcycles for fun, and Jayne Mansfield
and her husband, Mickey Hargitay,
who are physical culture advocates.
Other stars scheduled to appear on
Guest Shot are Jerry Lewis, Dan Daily,
Jeff Hunter and Fabian. The series,
which will be offered by Trans-Lux-TV
as a network presentation for 1962-63,
is being produced in Hollywood by
Rick Spalla, a west coast newsreel cameraman.
Tv

Expansion ■ Mr. Carlton observed that this move into production

accentuates Trans-Lux-TV's steady expansion in television. During 1962, he
said, the company added two properties
BROADCASTING, January 29, 1962

it the new

Research

Center of Anaconda

American Brass Com-

pany in Waterbury,
equipment

shown

and Technical

Conn., laboratory

here is providing new

knowledge about copper and copper metals. This is the basis for the development
of new products and for new and more
effective uses of present products— bright
new horizons for copper.
This new laboratory is yet another sign
of the greatly stepped-up research and
development which is broadening the
base of all Anaconda operations. Anaconda Aluminum Company people have
during the year created a new concept in
containers, for example. It is a spiralwound foil-to-fiber can which does a better job and reduces the cost of packaging
such things as frozen orange juice, coffee,
oil, paint. And Anaconda

Wire and Cable

Company research and development people have made significant progress in the
development of extra-high-voltage cable
needed to bring electric power to our
Magnifications of up to 250.000X are possible with this electron
microscope, enabling scientists to probe more deeply into the
basic nature of copper and its alloys.

BRIGHT

X-ray fluorescence spectrography, an advanced technique
for the analysis of the compositions of alloys, provides
quick answers to help speed
laboratory projects.

NEW

growing metropolitan areas.
62215B
THE ANACONDA COMPANY, 25 BROADWAY, NEW YORK 4, N. Y.

HORIZONS

Vacuum melting techniques,
which have made important
commercial contributions in
other fields, being studied to
determine their effects on
copper and copper alloys.

FOR

Space age needs call for
more scientific knowledge
about the performance of
metals at extreme temperatures. Here a copper metal is
being tensile-tested at 600°C.

COPPER

As gases in metals affect
their physical properties and
working qualities, studies of
metal gas content, shown
being conducted above, can
have important results.

AnacondA
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to its list, It's A Wonderful World, 39
halt-hours with John Cameron Swayze
as host, and Frontiers of Knowledge, a
halt-hour program produced monthly
by Triangle Publications.
Trans-Lux-TV began 1962 with various ""lucrative properties," Mr. Carlton
reported, pointing out that its Felix The
Cat cartoon series has been sold in 100
markets and films from the Encyclopedia Britannica Film Library have
passed the $1 million mark in gross
sales since 1957 when Trans-Lux-TV
assumed distribution.
Robert Weisberg, vice president of
Television Affiliates Corp., a TransLux subsidiary, provided a progress
report on TAC's operations to date and
its plans for 1962. He told the news
conference that 23 stations have signed
as member stations and more than 40
outlets have had programs accepted by
TAC (Broadcasting, Jan. 15).
TAC, he explained, was set up to
provide stations throughout the country
with quality informational programs
produced by local tv outlets. Stations

Judge

doubts

pay an annual fee, based on the size of
their markets. Producer stations earn
revenue, depending on the number of
times their production is played and
the markets in which they are shown.
TAC receives a minimal distribution
fee for its efforts.
Prime Time ■ TAC member stations

WRAL-TV Raleigh and "Walk Through
the Valley," WGN-TV Chicago.
TAC will be involved in two new

already have begun to schedule programs, Mr. Weisberg reported, and a
sampling shows that TAC shows are
being scheduled mostly in prime time
or in the f 0:30-11 p.m. slot. Among
the stations that have scheduled shows
are KFRE-TV Fresno, KTTV (TV)
Los Angeles, WTCN-TV Minneapolis,
WTAR-TV Norfolk, KCPX-TV Salt
Lake City, KOMO-TV Seattle, WFLATV Tampa, WTAR-TV Norfolk and
KOGO-TV San Diego.
Among the titles in the TAC library,

taped at WBKB (TV) Chicago. Television and motion picture star Hans
Conreid will serve as host, interviewing
prominent guests on great books of the
western world. The series will be offered
to TAC subscribers later this year. The
second undertaking is a TAC plan to
provide programs for the agricultural
and farm audience. Additional details
on this project will be announced later.
TAC's broadcast advisory committee
consists of Richard Borel, WBNS-TV
Columbus; Eldon Campbell, WFBMTV Indianapolis; Roger Clipp, Triangle
Publications; Jack Harris, KPRC-TV
Houston; Norman Louvau, KCPX-TV
Salt Lake City; David C. Moore, Transcontinent Television Corp. and A. Louis
Read, WDSU-TV New Orleans.

according to Mr. Weisberg, are "Inside
the Congo," produced by WXYZ-TV
Detroit; "The Great Shake," KRON-TV
San Francisco; "Pony Express," KBTV
(TV) Denver; "Birth by Appointment,"
WNBS-TV Columbus; "Dan Pasquale,"

he'll

find

programming projects in 1962, Mr.
Weisberg reported. With financing provided by Encyclopedia Britannica Inc.,
a 13-week, half-hour program, Great
Voices From the Great Books, is being

against

ASCAP

TV STATIONS'
GROUP
READY
FOR APPEAL
ON CLEARANCE-AT-SOURCE
not final — as he prepared to hear arguTelevision stations' efforts to estabJudge's ruling on this question goes
against the committee, it would appeal
lish at-the-source clearance of rights
ments on whether ASCAP's 1950 conto the U.S. Supreme Court.
for the use of ASCAP music played in
sent decree, which govern's the soWhether that appeal would be taken
syndicated tv programs received an apit to grantis
the sortciety's
of operations,
licenserequires
the committee
immediately
or whether additional
parent setback in court last Thursday.
seeking.
The extent of the setback — if it
court proceedings would intervene reMost of the three-hour session Thursmained a matter for the All-Industry
proves to be that — may be measured
day morning was spent in arguing that
group to decide. It was in that conby ASCAP counsel's estimate that a
decision favoring the stations would
nection that Judge Ryan first disclosed
legal question.
his
disposition
to rule that he could
deprive ASCAP of three-fourths of its
Counsel for the All-Industry Committee contended the consent decree
income. Its income from tv stations
not require ASCAP to grant the reand networks amounted to about $19.3
clearly requires ASCAP to grant the
quested form of license.
million in 1960.
Procedure ■ He said he feels he
license sought by the committee. The
should let the committee know his curThe prospect that the stations may
U.S. Justic Dept., appearing as "the
rent inclination, so it can decide how
encounter a serious snag arose when
representative of the public interest"
because it was a party to the ASCAP
it wants to proceed from that point
Chief Judge S. J. Ryan of the U.S.
Southern District Court in New York
if the ruling should go against it. If
consent decree, took the same position,
told counsel for both sides that he does
the committee wanted to appeal to the
arguing that the consent decree requires
Supreme Court immediately, it should
not think he has the power to require
ASCAP to grant any "reasonable" reASCAP to grant the type of license the
not ask Judge Ryan for "alternative
stations are seeking.
ASCAP argued that the decree conrelief" in case his first ruling is against
quest.
tains no such requirement.
This license, sought by the All-Insource clearance. A request for "alterdustry Television Station Music LiJudge Ryan indicated — both in his
native relief" would require a hearing
direct statements at the outset and in and delay the appeal.
cense Committee, would require staThe situation was left this way: after
tions to pay ASCAP for its music when
questioning during argument — that he
used in locally originated programs but
Judge
Ryan hands down his ruling on
is inclined to side with ASCAP's interpretation ofthe consent decree. But
not in syndicated programs produced
the fundamental question — whether
in the future (Broadcasting, Oct. 23,
ASCAP is required to grant licenses
he added: "I may decide you're [the
committee]
entitled
to
some
relief,
per1961, et seq.). The committee's coninvolving at-the-source clearance — the
committee will decide whether it wants
tention is that syndication producers
haps of another nature."
He made it clear that he not only
should clear music performance rights
to appeal.
would hear the arguments on both sides
along with recording rights when the
If the ruling is adverse to the comprograms are being produced. Network
but would give the parties time to file
mittee and it decides to appeal immemusic is covered in separate ASCAPbriefs on the question before making
diately, further proceedings at the disa final decision.
network agreements.
trict court level will not be necessary.
If the committee decides that stations
Informal Observation ■ Judge Ryan
A spokesman for the All-Industry
committee said afterward that if the
offered his observation — informal and
need and are entitled to protection
70 (PROGRAMMING)
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fcOLORCAST

I NG

Here are the next 10 days of network color
shows (all times are EST).
NBC-TV:
Jan. 29-Feb. 2, 5-7 (6-6:30 a.m.) Continental Classroom, contemporary mathematics
(until 2/1, then probability and statistics).
Jan. 29-Feb. 2, 5-7 (6:30-7 a.m.) Continental Classroom, American government.
Jan. 29-Feb. 2, 5-7 (10:30-11 a.m.) Play
Your Hunch, part.
Jan. 29-Feb. 2, 5-7 (11-11:30 a.m.) The
Price Is Right, part.
Jan. 29-Feb. 2, 5-7 (12-12:30 p.m.) Your
First Impression, part.
Jan. 29-Feb. 2, 5-7 (2-2:30 p.m.) Jan Murray Show, part.
Jan. 29-Feb. 2, 5-7 (11:15 p.m.-l a.m.)
Jack Paar Show, part.
Jan. 29 (8:30-9 p.m.) The Price Is Right,
P. Lorilfard through Lennen & Newell; American Home Products through Ted Bates.
Jan. 30, Feb. 6 (7:30-8:30 p.m.) Laramie,
part.
Jan. Music
31, Feb.
7 (9-10
PerryJ. Como's
Kraft
Hall,
Kraft p.m.)
through
Walter
Thompson.
Jan. 31, Feb. 7 (10-10:30 p.m.) Bob Newhart Show, Sealtest through N. W. Ayer;
Beech-Nut through Young & Rubicam.
Jan. 31, Feb. 7 (10:30-11 p.m.) David

against damage

while the appeal is

pending, it may ask the court for "alternative relief." This request would
require further hearings — of the sort
originally set to begin Feb. 14.
That was to have been the starting
date for the full-scale trial of the case,
taken to court by the All-Industry Committee last December after it was unable to come to terms with ASCAP in
private negotiations. But after last
week's developments it was considered
improbable that the trial — assuming one
is held — could get under way by Feb.
14 in any event.
The All-Industry Committee, headed
by Hamilton Shea of WSVA-TV Har-

Brinkley's Journal, Douglas Fir Plywood Assn.
through Cunningham & Walsh; Mead-Johnson
through Kenyon & Eckhardt.
Feb. 1 (10-11 p.m.) Sing Along With Mitch,
Ballantine through William Esty; Buick
through Burnett; R. J. Reynolds through Esty.
Feb. 2, 5, 7 (10-10:30 a.m.) Say When,
Feb. 2 (9:30-10:30 p.m.) Bell Telephone
Hour, AT&T through N. W. Ayer.
part.
Feb. 3 (9:30-10 a.m.) Pip The Piper, General Mills through Dancer-Fitzgerald-Sample.
Feb. 3 (10-10:30 a.m.) Shari Lewis Show,
Nabisco through Kenyon & Eckhardt.
Feb. 3 (10:30-11 a.m.) King Leonardo and
His Short Subjects, General Mills through
Dancer-Fitzgerald-Sample.
Feb. 3 (5-6 p.m.) All-Star Golf, Kemper
Insurance through Clinton Frank; Reynolds
Metals through Lennen & Newell.
Feb. 3 (7:30-8:30 p.m.) Tales of Wells
Fargo, part.
Feb. 4 (6-6:30 p.m.) Meet the Press, co-op.
Feb. 4 (7-7:30 p.m.) The Bullwinkle Show,
Feb. 4 (7:30-8:30 p.m.) Walt Disney's Wonpart. derful World of Color, RCA and Eastman
Kodak through J. Walter Thompson.
Feb. 4 (9-10 p.m.) Bonanza, Chevrolet
through Campbell-Ewald.

risonburg, Va., represents some 325 tv
stations which contribute to its support. Tv stations' ASCAP licenses expired Dec. 31, 1961, but were continued
in effect by court order pending the
outcome of the litigation. Network licenses for ASCAP music also expired
Dec. 31 but have been extended for 60
days to permit negotiations to continue
for new licenses. Those negotiations
are conducted separately from the local-station negotiations and have not
— yet, at least — moved into court.
Arguments in Thursday's pre-trial
sessions on local-license issues were presented by Walter R. Mansfield of the
law firm of Donovan, Leisure, Newton
EQUIPMENT

TV
AT&T

BY

SATELLITE

RELAY

vp predicts live European

Television programs from Europe
will reach American receivers via satellite relay before the end of the year,
while programs from the U.S. will also
be sent to Europe by the same route,
Richard R. Hough, engineering vice president of American Telephone & Telegraph Co., told the Hollywood chapter
of the Academy of Television Arts &
Sciences on Jan. 18.
The next 18 months will be the
"busiest period yet in satellite communications," Mr. Hough stated, with six
experiments announced so far, in contrast to only three in the last three
years. Four of the six will be active
satellites, receiving and retransmitting
signals rather than merely reflecting
BROADCASTING, January 29, 1962

shows

&

SEEN

Feb. 4 (10-11 p.m.) DuPont Show of the
Week, DuPont through BBD0.
Feb. 5, 7 (11:30-12 noon) Concentration,
Feb. 5, 7 (12:30-12:55 p.m.) Truth or Consequences, part.
Feb.part.
5, 7 (3-3:30 p.m.) Young Doctor Malone,
part.
Feb. 5, 7 (3:30-4 p.m.) Our Five Daughters,
Feb. wood,5,part. 7 (4:30-4:55 p.m.) Here's HollyFeb. 5 (8-8:30 p.m.) National Velvet, Genpart.
eral Mills through BBDO; Beech-Nut through
Young & Rubicam.
Feb. 5 (8:30-9:30 p.m.) Bell Science Series,
AT&T through N. W. Ayer.
ing.
Feb. 5 (9:30-11 p.m.) Hallmark Hall of
Fame, Hallmark through Foote, Cone & BeldFeb. 7 (7:30-8:30 p.m.) Wagon Train, Ford
through J. Walter Thompson; National Biscuit
through Esty.
McCann-Erickson; R. J. Reynolds
through
Feb. 7 (8:30-9 p.m.) The Joey Bishop Show,
American Tobacco through Sullivan, Stauffer,
Colwell & Bayles; Procter & Gamble through
Benton & Bowles.

& Irvine, counsel for the All-Industry
group; Arthur H. Dean of Sullivan &
Cromwell, ASCAP counsel, and John
L. Wilson, Justice Dept. attorney.
CBS Films offers Tom'
CBS Films is offering for sale on a
syndicated basis the "Tom Terrific"
cartoon feature from CBS-TV's Captain
Kangaroo series.
The 130 cartoons which tell 26 stories
in the form of five cartoons each will
be available for scheduling by stations
starting Feb. 19. Cartoons may be programmed as a five-minute Monday-Friday strip, a Tom Terrific half-hour show
or as inserts in existing kiddie shows.

ENGINEERING
IN

'62

on U.S. sets

them as was done with the Echo-type
satellites launched in 1960, and at least
two will experimentally transmit tv program material as well as telephone and
telegraph messages across the ocean.
One of the two tv satellite projects
is Telstar, which AT&T is conducting in
cooperation with the National Aeronautics &Space Administration, with a
pair of satellites, original and standby,
to be launched in the spring and fall,
Mr. Hough stated.
NASA's Relay Project, for which
RCA is building the satellites, will
conduct experiments similar to those of
Telstar, with two Relay launches scheduled to be made between June and
December, Mr. Hough said.

Satellites Are Cheaper ■ "A satellite
is a much more economical means of
supporting a microwave repeater. The
launching of a satellite by a rocket is
just a cheap way of getting a repeater
up where it is needed. If you wince
when I describe a rocket as cheap, just
consider the following arithmetic:

"If a $2 million rocket can replace
a 475-mile tower, the rocket costs only
80 cents per foot. Anyone in the broadcast business knows that 80 cents a
foot for a tall tower is a very low price.
Of course, it takes rockets and satellites
to have a complete substitute for a
tower in the sky. Even so, the rockets
still look cheap in comparison to a
tower. A rough calculation shows that a
475-mile tower would have a cost equal
to the value of our entire gross national
product for 70,000 years."
Because of presently impossible pow71

er requirements of a synchronous satellite and the impractibility of mounting
a tracking antenna on the rooftop of

Seattle fair shortwave

an ordinary dwelling, "the only presently practical method of employing satellites for television is to utilize them for

An application for a tcommercial shortwave broadcas station
to be located on the site of the

point-to-point transmission to feed networks of broadcast stations," Hr. Hough
stated. "Uniting the world by tv is one
thing, but in many areas there is something that must come first — basic communications and basic services, tele-

Seattle World's Fair and operated
during the exposition's six-month
schedule is to be filed by International Communications Inc.
The station will beam its signals
to Latin America. The filing
group is headed by Marvin R.
Steffins Jr., formerly vice president-general manager of KGEI,
General Electric's Latin-beamed
shortwave station in San Francisco. He is a resident of Eugene,
Ore. The applicant firm includes
A. W. Morton, John F. Biehl and
George J. Martinson.

phone and electricity."
EIA

unit plans

to promote

am

move
stereo

A move to promote stereophonic
broadcasting in am got underway with
the appointment of a committee last
week to study the question. This committee, headed by C. J. Votava of Delco
Radio Division of General Motors, was
announced by the Electronic Industries
Assn.
The purpose of the EIA committee's
study, James D. Secrest, EIA executive
vice president, said last week, is to lay
the basis for determining whether a
formal request should be made to the
FCC to authorize am stereo. Manufacturers, broadcasters and other companies which have an interest in am
stereo were invited to submit the names
of their representatives to Mr. Votava.
During the FCC's consideration of
stereo for fm last year, several attempts
were made to broaden the consideration to include am. One such was a

petition by Kahn Labs Inc., New York,
but it was turned down by the commission. The FCC authorized fm stereo
last spring. More than 50 fm stations
are now on the air with stereophonic
broadcasts. The stereo standards
adopted by the FCC are based on
studies by the EIA-financed National
Stereophonic Radio Committee.
Bell reports

optical device

An advance in optical maser research
was reported last week by two Bell
Telephone Labs, physicists.
Dr. Willard S. Boyle and Dr. Donald
THE

Oppose

censors,

Mundt

RELIGIOUS

BROADCASTERS

advises

ARE

Religious broadcasters should guard
against censorship, Sen. Karl Mundt
(R-S.D.) said Jan. 25 in an address to
National Religious Broadcasters, meeting in Washington.
"If you
to
decide
whatgrant
is toto bea body
heard the
on right
the air
you move into the dangerous swamps
of censorship," he warned, adding that
this is "an uncharted area for Americans."
Sen. Mundt spoke specifically of the
responsibilities of station broadcasting
in the religious field. "No station owner
should accept this quasi-monopoly (license) and then close off the use of his
facilities for religious broadcasting."
Many NRB broadcasters buy radio-tv
time for religious broadcasts, maintaining station management should not exclude religious broadcasters who are
willing to pay their way even if the station carries sustaining religious programs.
Any system of censorship will even72

ALSO

in both ground and space communications.

plans color tv
Sony
tube
with Paramount
Paramount

Pictures Corp. last week

confirmed reports it has awarded a technical assistance and license agreement
to
the Sony Corp.
covering
Paramount's
Chromatron
television
color
tube and
associated apparatus.
Under the agreement, Sony will cooperate with Paramount by adding engineering, production and sales support
to produce and market Chromatronequipped tv receivers. A spokesman for
Sony said the company had studied and
evaluated all available methods of producing color tv sets. He said Sony had
concluded that the one-gun Chromatron
color tube has "inherent qualities which
will enable Sony to make a color television set available to the public which
will be brighter, less bulky, have fewer
service problems and cost less than
color sets presently available."
Sony has applied to the Japanese government for approval of its agreement
with Paramount Pictures.

MEDIA

D.C.

ALERTED

meet

BY HYDE

tually react "upon those who proclaim
the truth," Sen. Mundt said. "I plead
with you in your work that you conr
tinue to adhere to the right to be heard
and to the right of your listeners to decide what programs they want to hear."
Dr. Eugene R. Bertermann, St. Louis,
executive director of the Lutheran
Church-Missouri Synod Foundation,
was re-elected NRB president. Others
elected were Dr. Thomas F. Zimmerman, Springfield, Mo., first vice president; Dr. Earl P. Paulik, Cleveland,
Tenn., second vice president; Dr. T. W.
Willingham, Kansas City, treasurer, and
Dr. Bartlett Peterson, Springfield, Mo.,
secretary.
Dr. and

F. Nelson described a solid-state ruby
maser, or laser, system capable of continuous operation to members of the
American Physical Society, New York.
They said it is the first solid-state optical
maser to emit continuous coherent visible light.
Scientists have predicted that the light
beam will be used to carry information,

Mrs.

Myron

F. Boyd,

Winona Lake, Ind., were given NRB's
award of merit for their broadcast,
The Light and Life Hour. Dr. Boyd
also was presented a plaque for religious
broadcasting leadership. The program
is heard on over 200 radio stations.
Judgment Danger ■ Commissioner

Rosel H. Hyde of the FCC pointed to
a hazard in program judgments by the
Commission — the danger that members
will state their own preference in attempting tointerpret the public interest.
He contended pressures for better programs must come from the public.
As to the networks' problem of getting station clearance for programs, he
said experience has shown that the best
way to get station acceptance is to
provide good programming.
Religious broadcasters should appreciate that the free system of expression
is paramount, he said, in view of the
fact that religious and press freedom are
linked in the First Amendment. "Let us
not let differences in taste lead us to
abandon freedoms," he urged, saying
that the results of monopoly of communications isdemonstrated in Cuba.
LeRoy Collins, NAB president, said
in answer to a question that many
broadcasters show favoritism to programs of the National Council of
Churches because they figure these
broadcasts will be relatively free from
criticism. He suggested that religious
broadcasters talk with station managers.
Asked about ratings, Gov. Collins
BROADCASTING, January 29, 1962

Yesterday,

a

question

. . . today,

a

fact

Ask today's businessman when he needs an item of important information. He'll probably say,
"Yesterday!" If such dreams could come true, ARB might well trade its computers for a supply of
magic wands!
Yet, with ARB's Telephone Coincidental service at your command, you possess a 'magic wand' of
your own — a service which provides overnight measurement of TV audiences in any market in the U.S.
ARB Coincidental Reports are complete and confidential. They furnish program ratings, even audience
composition
on questions
program . .
... a change
Overnight,

and station shares on request, to provide the facts
such as . . . the size of audience to a new or special
. the audience effect of new program competition
in program popularity since the last ARB Survey.
you can have the facts where and when you need

them — on the desk with your morning

coffee!

Preparing today for the television industry of tomorrow.
AMERICAN
RESEARCH
DIVISION

OF

IN C
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said more effort must be made to assure
(heir validity. He conceded they are
"mostly conducted in good faith" but
questioned the size of samples and
methodology. He criticized the recent
House Commerce Committee study of
ratings on the ground it generally acclaimed ratings without getting into the
soundness of methodology. He called
for surveys to gauge public acceptance
of programs and said it is the responsibility of the broadcasting industry to
insure that these reports are based on
sound procedures.
Few Are Mad ■ Gov. Collins said
he doubts if many broadcasters take
offense at FCC Chairman Newton N.
Minow's position that every licensee
should determine the program needs of
the audience and program to meet these
needs.
Dr. Bertermann warned against the
danger of interpreting ratings beyond
their intended use, especially to the
disadvantage and detriment of religious
programming. He called for further
development of program excellence and
audience promotion to insure the largest and most representative type of
audience.
He said recent FCC policies "present
unprecedented opportunities for the religious broadcaster." New attention is
being given local religious program-

KTTV(TV)

launches

A modernization program involving an expenditure of more than
$500,000 to provide KTTV (TV)
Los Angeles with the latest engineering equipment and telecasting facilities was announced yesterday (Sunday) by Robert W. Breckner, vice
president and general manager.
The plans include:
■ A "satellite" camera and transmitter unit, originally developed for
use in space capsules and high-performance aircraft which is now being
re-engineered to KTTV (TV) specifications by Ramo Woolridge in
Cleveland. With an overall weight
of less than 100 pounds, the satellite
unit can be packed by one man to
locations inaccessible to motorized
units for use in covering news, sports
and special events.
■ Three new image orthicon cameras with 4Vz inch tubes, manufactured in England where they were
developed by the broadcast equipment division of EMI. These cameras are said to make possible lighting effects heretofore beyond the
scope of tv.

■ KTTV's vtr facilities are being
modernized with Ampex's new Amp74

(THE MEDIA)

ming, along with improved program
quality, he said.
Dr. Bertermann paid tribute to radio's continued growth in importance
as a medium and cited Politz studies
which show nearly 10% higher radio
home saturation than the 1960 U. S.
Census indicated. He lauded radio's
power "to bring the gospel to a mass
audience quickly, powerfully." He
called on religious broadcasters to explore and exploit tv opportunities to
proclaim the gospel and urged them to
make further use of foreign radio and
tv facilities in their missionary work.
Others speakers included Robert F.
Hurleigh, MBS president; Pamela Hott,
CBS, and Ralf Brent, WRUL BostonNew York, a shortwave station.
Group
with

owner

radio

merges

promoter

The merger of multiple broadcaster
Franklin Broadcasting Co. and Radio
Concepts Inc. was announced last
week. Franklin Broadcasting, a public corporation, is principally owned
by Bill Johns Jr. and family. It owns
radio stations WMIN St. Paul, WEW
St. Louis, WWOM
New Orleans,
KOME Tulsa and WLOD Fort Lauderdale. Radio Concepts, New York, distributes radio advertising and promo-

$500,000

dressup

2Vs bid, 33/s asked.
Broker in the deal was Edwin Tornberg & Co.
NT&T

plans

ballot

on changing

name

A proposal to change the name of
National Theatres & Television to National General Corp. will be proposed
to stockholders at the annual meeting
Feb. 20 in Beverly Hills, Calif.
NT&T plans to continue operating
motion picture theatres, its principal
business, and to "enlarge and diversify
its scope of activities," stockholders
were told. Since the company no longer
is in ownership of television and radio
stations, the board favors a name
change to one more appropriate to its
general activities.
NT&T had owned WNTA-AM-FM-

to present

tec equipment, designed to provide
playbacks equal in quality to the
original recording, and the latest
electronic tape editing apparatus.
■ Master control and individual
studio control rooms, will be combined in a central location covering
nearly 8,000 square feet, to which
new facilities for sponsors and agency representatives will be added.
■ Construction of a new communications center for use in special
events coverage, providing instant
short-wave communication between
the station, its six mobile units and
the autos of programming and engineering executives at the scene.

One of the new EMI cameras

tional material. It is principally owned
by Philip Meltzer and Alvin Koenig.
The transaction, subject to FCC approval, provides that 175,000 shares of
Franklin Broadcasting will be paid to
Messrs. Meltzer and Koenig for 100%
of Radio Concepts. This is 42% of
Franklin ownership. The principal
ownership will be retained by the Johns
family. Franklin stock is sold over
the counter; it was quoted Friday at

custom

news

■ A compact four-wheel-drive mobile unit able to go anywhere a jeep
can travel, with a self-contained
power supply and a roof-mounted
telescoping 24-foot microwave tower
and dish.
■ Enlargement of stage C on the
KTTV lot to nearly 5,000 square feet
of floor space with seating for almost 100 spectators, a modernized
stage and new lighting equipment.
■ New visual electronic equipment
to update the station's film-control
section, which will have eight camera chains and new special effects
machines.
Improvements
in KTTV's
follow
the start (on
Jan. 2)facilities
of the
year-round news, sports and special
events package the station has sold
to Liggett & Myers (Chesterfield and
L&M cigarettes) and Great Western
Savings & Loan Assn., through J.
Walter Thompson Co., New York,
and Doyle Dane Bernbach, Los Angeles (Broadcasting, Oct. 9). Each
advertiser is paying KTTV an estimated $350,000 for some 250 hours
to be spent in covering a wide variety of events, and both planned and
unscheduled news breaks.

BROADCASTING, January 29, 1962

TV Newark-New York, WDAF-AMFM-TV Kansas City and KMSP-TV
Minneapolis-St. Paul.
The NT&T annual meeting will also
elect 7 directors, reduced from 12 by
an amendment to the NT&T bylaws
adopted by the board in December.
Help

interpret

McDaniel

news,

urges

WBA

Broadcasters must help the American
public interpret and understand the
news, William K. McDaniel, executive
vice president of NBC Radio, declared
last week in a talk before the Wisconsin
Broadcasters Assn. in Milwaukee. Mr.
McDaniel, who accepted an award
honoring NBC on its 35th anniversary,
claimed that "never before have Americans been so eager for news — hometown news, regional news and international news."
During its business meeting, WBA
unanimously approved a resolution opposing the proposed reduction in the
number of members on the radio
board of the NAB. WBA also approved
a resolution to establish a speakers'
bureau. WBA's slate of officers was reelected for another year (see Fates and
Fortunes, page 85).
Va. firm to distribute
a packaged dj school
Broadcast Services Inc., Norfolk, Va.,
is announcing today (Monday) the establishment ofAmerican Broadcasting
School, a plan in which stations may
conduct disc jockey schools on a franchise basis.
According to Warren

M.

honors

payable Feb. 10, 1962 to shareholders
of
25. record at the close of business Jan.

Stanton

Dr. Frank Stanton, CBS Inc.
president, who was on the FCC
hot seat last week, (see page
35) will be in the seat of the
guest of honor at the 22nd anniversary banquet of the Radio
& Television Executives Society,
March 8.
Dr. Stanton was the unanimous
choice of the RTES board of gov-

Favorable climate ■ Advertisers seeking to buy time on KOLD-TV Tucson,
Ariz., can do so at a 10% discount in
all time periods when buying time on
KOOL-TV Phoenix. It doesn't work
the other way— KOOL-TV is sold on
its regular rate card. The stations are
represented by George P. Hollingbery
Co., New York.

ernors to receive the society's
1962 Gold Medal for his "outstanding contribution to broadcasting and broadcast advertis-

Tv program heads set
CBS stations meeting
A meeting of program directors of
five CBS owned tv stations will be held
in New York Jan. 30-31 at St. Regis
Hotel. Two-day session will include
discussion of one-hour specials, feature
films and educational and public-affairs
programming.
CBS-TV stations division executives
attending will be Merle S. Jones, president of division, Craig Lawrence, vice
president, and Harvey Struthers, vice
president, station services.
Program directors attending will be
Dan Gallagher, WCBS-TV New York;
Leon Drew, KNXT (TV) Los Angeles;
Charles Hinds, WBBM-TV Chicago;
John Downey, WCAU-TV Philadelphia
and Don Markley, KMOX-TV St.
Louis.

First recipient of the RTES
medal in 1960 was Brig. Gen.
David Sarnoff, board chairman
of ing."
RCA. Last year, the medal
was given jointly to President
John F. Kennedy and former Vice
President Richard M. Nixon for
their readiness to participate in
the broadcast debates of 1960.

tion's vice president and general manaDividend ■ Gross Telecasting Inc.
(WJIM-TV Lansing, Mich.) has deger. clared aquarterly dividend of 40 cents
a share on common stock and IV2 cents
a share on class B common stock, both

talk

Miller,

president of BSI, the idea for the "packaged" school has been in the research
and development stages nearly two
years at a Norfolk station (which he
did not name) and a test school has
been functioning there the last half of
1961. Mr. Miller said the station
grossed $11,549 in the six months and
expects to gross about $28,000 in 1962.
Mr. Miller said such schools can be
conducted by all daytime and many
full time stations which have facilities
not being used in the evenings. Mr.
Miller said BSI is able to provide a station, regardless of market size, with
everything it needs to start it in the
school business within hours.
Media

RTES

about

circulation!
Only a handful of stations in the country can match WCKY's
huge circulation — millions of NCS-proved homes weekly in
615 counties in 16 Mid-America

states. Next time you tackle

Cincinnati, before you buy that station with metro
give your drive extra drive with WCKY.
can deliver so many

homes

so many

numbers

No station anywhere

times for so few dollars.

reports...

Official voice ■ WDLA Walton, N. Y.,
a 1 kw daytimer on 1270 kc, has been
designated as the official radio station
to serve Delaware County by the county's board of supervisors. Michael J.
Cuneen, member of the board of New
York Broadcasters Assn., is the staBROADCASTING, January 29, 1962

wcky*
50,000
LB Wilson

WATTS
Inc., Affiliate:

radio
• CINCINNATI
WLBW-TV,
Miami, Florida

75

NAB

D.C.

SESSION

Civil defense

put high

on state presidents' agenda
Problems of civil defense will be explored along with other major industry
issues during the annual conference of
presidents of state broadcaster associations, Feb. 28-March 1 at the Shoreham Hotel, Washington.
The state presidents will join with
the first NAB public affairs-editorializing conference at the March 1 luncheon. At that point the public affairs
agenda will get under way, winding up
March 2.
Two key Washington figures were
added last week to the programming:
Edward R. Murrow, director of U. S.
Information Agency, and Pierre J.
Salinger, President Kennedy's news secretary. Howard H. Bell, NAB industry
affairs vice chairman, is in charge of
planning for the two conferences.
NAB President LeRoy Collins will
open the state program. Robert D.
Swezey, NAB code authority director,
will discuss the radio and tv codes,
followed by a panel discussion, "Broadcasting and the New Frontier."
Clair R. McCollough, Steinman Stations, NAB board chairman, will preside at the Feb. 28 luncheon at which
Sen. John O. Pastore, chairman of the

tlie

communications subcommittee, will
speak. Four state association presidents
will head a discussion of common state
problems in the afternoon. They are
H. Randolph Holder, WGAU Athens,
Ga.; N. Wilbur Kidd, WAYB Waynesboro, Va.; Joseph S. Sinclair, WJARTV Providence, R. I.; Ray VanHooser,
KNED McAlester, Okla. Dr. Leo A.
Martin, Michigan State U., will review
educational-broadcaster problems.
Mr. Salinger will speak the morning
of Feb. 28 after a discussion of civil
defense. John S. Hayes, Post-Newsweek Stations, is chairman of a special
civil defense committee studying this
problem in cooperation with government officials.
Minow-Murrow Appearances ■ FCC
Chairman Newton N. Minow will speak
at the March 1 joint luncheon. Mr.
Murrow will be the March 2 luncheon
speaker.
Others on the public affairs-editorializing agenda are Dean Rusk, Secretary
of State; George W. Ball, Undersecretary of State; Marion B. Folsom, Eastman Kodak Co. and Secretary of
Health, Education & Welfare under
President Eisenhower, who will talk
about the problem of selecting fund
drives worthy of station support; William L. Slayton, U. S. Commissioner
of Urban Renewal; Richard Charles
Lee, mayor of New Haven.

sales

our

we

worth

In selling or buying a broadcast property, one of your
greatest protections is Blackburn's often demonstrated
willingness to reject a sale rather than risk our

Daniel W. Kops, WAVZ
New
Haven, Conn., is chairman of the NAB
Editorializing Committee in charge of
the program. He said over 200 have
registered in advance, with attendance
limited to 400.
A reception in honor of government
officials, state presidents and public
affairs-editorializing conference guests
will be given March 1 by NAB.

Taft

net

income

up

for two '61 periods
Taft Broadcasting Co. had net revenues of $3,079,328 for the three
months ended Dec. 31, 1961, and net
income amounted to $635,624 (41
cents per share), the company announced last week. This compares to
the same three months' period in 1960
of net revenues of $3,082,588 and net
income
share) . of $498,466 (32 cents per
For the nine months ending Dec. 31,
1961, TBC had net revenues of $7,973,358 and net income of $1,379,812 (90
cents per share), compared to the same
1960 period's net revenues of $8,432,809 and net income of $1,204,300 (78
cents per share).
The earnings per share are based on
1,540,804 shares outstanding as of the
end of 1961. The 1960 figures were
restated to reflect year-end audit adjustments. The 1961 figures reflect the
operations of Cincinnati Bowl Inc., acquired by TBC June 22, 1961. The
1960 figures reflect the operations of
WBIR-AM-FM-TV Knoxville, sold on
Jan. 3, 1961.
The TBC board voted a double dividend equal to 20 cents a share plus a
2Vz% stock dividend; both are payable
March 14 to stockholders of record
Feb. 15 (Broadcasting, Jan. 22).
TBC stations are WKRC-AM-FMTV Cincinnati, WTVN-AM-FM-TV
Columbus, WBRC-AM-FM-TV Birmingham and WKYT (TV) Lexington,
Ky.

reputation. For our business is built on confidence,
and no single commission
as our good name. Why

Changing

can be worth as much

ANNOUNCED ■ The following sales of
station interests were reported last week
subject to FCC approval:

hazard the risks of negotiating

without benefit of our knowledge

of markets,

of actual sales, of responsible contacts?

BLACKBURN
RADIO

• TV

• NEWSPAPER

NEGOTIATIONS
WASHINGTON, D. C.
lames W. Blackburn
Jack V. Harvey
loseph M Sitrick
RCA Building
FEderal 3-9270
76
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&

Inc.

BROKERS

• FINANCING

CHICAGO
H. W. Cassill
William B. Ryan
333 N. Michigan Ave.
Chicago, Illinois
Financial 6-6460

Company,

• APPRAISALS

ATLANTA
Clifford B. Marshall
Stanley Whitaker
^bert M Bajrd
1102 Healey Bldg.
JAckson 5-1576

hands

BEVERLY HILLS
Colin M. Selph
Calif. Bank Bldg.
9441 Wilshire Blvd.
Beverlv Hills. Calif.
CResrview 4-2770

■ KWKW
Pasadena, Calif.: Sold by
Les Malloy and Stanley Breyer to Lotus
Theatres Corp. for $1 million. Lotus
Theatres is headed by Howard A. Kalmenson, general manager of KLAS-TV
Las Vegas, Nev. KWKW, broadcasting
exclusively in Spanish, operates with
5 kw day, 1 kw night on 1300 kc.
Broker was Jack L. Stoll & Assoc.
■ KBHS Hot Springs, Ark.: Sold by
A. M. McGregor and associates to
B. P. Timothy, Hot Springs businessman, for $145,000. KBHS is a 5 kw
BROADCASTING, January 29, 1962

daytimer on 590 kc. Broker was Blackburn & Co.
APPROVED ■ The following transfers of
station interests were among those approved by the FCC last week (for other
commission activities see For The
Record, page 89).
■ WHBO Tampa, Fla.: Sold by John
A. Boling to Floradio Inc. for $260,000
plus consultancy for 13 years aggregating $77,600 and agreement not to compete within 50 miles of Tampa. Floradio includes Mr. Boling, 40% ; and the
following employes of the station, each
with 12% each: Bob A. Martin, James
M. Holland, Bonita Fishback, Robert
Ross Jr., Billy R. Polk.
■ WSRC Durham, N. C: Sold by Carolina Radio Inc. to Carolina Radio of
Durham Inc. for $175,000. Seller is
headed by Robert A. Munroe who owns
50% of WRGM Richmond, Va. Buying group comprises George F. Kirkland Jr., 33V3%; James H. Mayes Jr.,
Morris L. Cherry, Howard X. Bowling
and Guy R. Willis, 16%% each. Mr.
Mayes is general manager and 5.26%
owner of Carolina Radio Inc.; others
are dentists.
Avco

Corp.

announces

30%

earnings

increase

Avco Corp. net earnings in 1961 increased 30% over 1960, the company
announced last week. All divisions and
subsidiaries (which includes Crosley
Broadcasting Corp.) operated profitably
in 1961, it was reported.
Avco's consolidated net revenues for
the fiscal year ending Nov. 30, 1961,
amounted to $324,130,915, with net
earnings after U. S. and Canadian income taxes of $12,982,052. This is the
equivalent of $1.24 per share on 10,511,500 shares. In 1960, total revenues reached $323,463,596 and net
earnings after taxes were $10,021,501
(97 cents per share on 10,301,956
shares).
Although 63% of sales were in government business, the remaining 37%
in industrial and commercial operations
produced more than half the profits.
Crosley Broadcasting is the licensee
of WLW and WLWT (TV) Cincinnati, WLWD (TV) Dayton, WLWC
(TV) Columbus, all Ohio; WLWA
(TV) Atlanta, Ga., and WLWI (TV)
Indianapolis, Ind. The FCC, on reconsideration ofthe Indianapolis case,
has voted to rescind the grant to
Crosley and give it to WIBC Indianapolis, one of the original applicants.
New

Wometco

dividend

Wometco Enterprises, broadcastamusement business company, declared
a regularly quarterly dividend of 17Vi
cents per share on Class A common
BROADCASTING, January 29, 1962

stock at a board meeting Jan. 19. A
regular quarterly dividend of 6V2 cents
on Class B common was also voted.
Both dividends will be paid March 15
to stockholders of record March 1.
Earlier this month Wometco stockholders received a 10% stock dividend.
Wometco, whose stock is traded over
the counter, owns WTVJ (TV) Miami,
Fla.; WLOS-AM-FM-TV Asheville,
N.C.; KVOS-TV Bellingham, Wash.;
47.5% of WFGA-TV Jacksonville,
Fla.; movie theatres in the greater Miami, West Palm Beach and Tampa
areas; the Miami Seaguarium; the JeffFun indoor playland in Fort Lauderdale, Fla.; Pepsi-Cola and Canada Dry
franchises in the Bahamas and a full
line of vending operations in southern
and central Florida, Jacksonville and
the Bahamas.
Media

figures lunch with JFK

Twelve publishers and news representatives were luncheon guests of President John F. Kennedy Jan. 23. The
off-record discussions dealt with local,
national and world affairs, according to
Pierre Salinger, news secretary to the
President.
The luncheon guests were Otis
Chandler, Los Angeles Times; Marshall
Field Jr., Chicago Sun-Times; John S.
Knight, Detroit Free Press and other
Knight interests; Sol Taishoff, Broadcasting and Television magazines;

Barney Kilgore, Wall Street Journal;
Don Maxwell, Chicago Tribune; Ben
McKelway, Washington Evening Star;
Walker Stone, Scripps-Howard; Paul
Miller, Gannett Co.; Eugene Pulliam
Sr., Indianapolis Star; Lyle Wilson,
United Press International; Robert U.
Brown, Editor & Publisher.
NABET

pickets

network

for affiliate's strike
Pickets from the National Assn. of
Broadcast Employes & Technicians and
the American Federation of Television
& Radio Artists have distributed leaflets
to passersby in front of CBS headquarters in New York, charging that
the network "allies itself with the
union-busting campaign of KXTV (TV)
Sacramento" by furnishing network
programs to the station.
The leaflet stated that 40 employes of
the CBS-TV affiliate have been on
strike for 14 months, and protested "the
financial assistance of CBS" to KXTV.
The NLRB issued a ruling recently
holding that union pressures designed
to scare away advertisers from KXTV
were not violations of the labor law
(Broadcasting, Jan. 1). Corinthian
Broadcasting Corp., operator of the station, has filed an action in the U. S.
Court of Appeals, San Francisco, to
test the NLRB stand on secondary boycotts (Broadcasting, Jan. 8).

MIDWEST — Full time radio station grossing $90,000.00 — plus annually with excellent cash flow. Priced
for quick sale at $105,000.00 — all cash. Owner might consider terms at a total price of $130,000.00. Another
H&L Exclusive.

WEST — Full time non-directional radio station with
good power providing excellent area coverage. Fixed
assets of over $145,000.00 include transmitter land and
building and complete apartment. Grossed approximately
$105,000.00 in 1961 and had a cash flow of $30,000.00
— plus, which includes officer's salary. Priced at $200,000.00 with 29% down and terms to be negotiated.
Another H&L Exclusive.
_
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COLLINS'
McCollough
Pepsi's

lauds

Hinerfeld

RECORD
NAB
also

president's

PRAISED
first year;

speaks

of LeRoy Collins'
A ringing
y ofdefense
presidenc
the NAB during his first
year in office was offered by Clair R.
McCollough, president of the Steinman
stations, Lancaster, Pa., and chairman
of the NAB Board, in Athens, Ga., last
Wednesday.
On the eve of the NAB's winter
meeting in Sarasota, Fla., this week,
Mr. McCollough told the Georgia Radio & Television Institute that the former Florida governor "has come a long
way in the past year toward understanding our problems" and that his
"influence will be increasingly felt
throughout the industry."
Mr. McCollough described Gov. Collins as "potentially the greatest advocate we have ever had — with the FCC,
Congress, the public, the educators and
the churchmen. He is at home with
any of these people and believe me
when I tell you you need a counsellor
of this type."
The institute, sponsored jointly by
the Georgia Assn. of Broadcasters and
the School of Journalism of the U. of
Georgia, heard an array of public officials and broadcast and advertising executives in a fast-moving three-day
meeting.
After meeting with Mr. McCollough,

to Georgia session
the GAB board authorized H. Randolph
Holder, WGAU Athens, its president,
to wire Gov. Collins that it would encourage its members to support the
NAB and its code. Georgia, along with
other southern states, had expressed

concern over Governor Collins's philosophy.
Advice from Pepsi ■ Philip B. Hinerfeld, vice president-director of PepsiCola, New York, criticized both agency
buying and station selling procedures
in a lecture on broadcast advertising.
Stations were advised to get to know
the distributors in their areas if they
want to entice national spot. Cost per
thousand "and other figures pouring out
of competitors" are only guidelines,
with the essential ingredients "thinking
andFewselling."
stations really know how to follow through with the local distributor
— the bottler in the case of Pepsi-Cola.
Edgar Kobak, business consultant
and former agency and network executive, urged a change in agency-media
relations. "Media should stop paying
agency commissions," he said. "The
agency works for the advertiser and
should be paid by the advertiser." He
predicted one day this will happen.
Other speakers included Rep. John

Flynt (D-Ga.), now a member of the
House Appropriations Committee but
formerly a member of the Commerce
Committee and its subcommittees on
communications and legislative oversight; Tom Matthews, associate director
of the Peace Corps; Dick Mendenhall,
director of news and public affairs at
WSAC Fort Knox, Ky.; Henry Sullivan,
manager of WSOC Charlotte, N. C;
Roger W. Tubby, assistant secretary of
state for public affairs; Ann Corrick,
Washington correspondent of Westinghouse Broadcasting Co. and president
of the Radio & Television Correspondents Assn.; Herb Kaplow, NBC
newsman, and W. E. Odom, chief of
the news branch of the Dept. of Defense.
Message from JFK ■ Broadcasters'
responsibility to keep the public informed inthe continuing cold war crises
was underscored by President Kennedy
in a message to the institute at Athens.
Addressed to J. Leonard Reinsch,
executive director of the Cox Stations
and institute chairman, the message
read:

"Our great need in these critical
times, when history is recorded 365
days each year, is to keep the public
informed of events as they happen. This
responsibility is in the hands of our
mass communications media — newspapers, magazines, radio and television.
"Men and women of vision and talent have found journalism in all its
facets an interesting, challenging and
rewarding pursuit, affected with the
Pierreinterest.
Salinger,
public
news secretary to the
"
President, in a separate message to the
combined assemblage of broadcasters
and students of the School of Journalism, U. of Georgia, stressed the "importance of radio and television in our
modern way of life and its status as an
essential and now indispensable part of
journalism." He added that the President "has demonstrated his active and
avid interest through his news conferences, available on occasion for live
radio and television broadcast and
available to radio and television on
equal footing with the printed page

Among participants in the Georgia
Radio & Television Institute last week
were, seated: Paul Hinerfield (left),
vice president and advertising director of Pepsi-Cola Co.; and Clair McCollough, president and general manager of the Steinman stations, and
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chairman of the NAB advisory boards.
Standing were: J. Leonard Reinsch (I),
executive director of Cox Stations,
who was chairman of the Institute;
and Edgar Kobak, former MBS head,
and now a New York business consultant.

Mr. Reinsch, who serves as a member of the U. S. Advisory Commission
on Information and was executive director of both the 1956 and 1960 Democratic National conventions, addressed
the opening session of the Institute last
press."
Tuesday. He gave an inside report on
the Presidential campaign of 1960, the
Great Debates and his appraisal of the
President "as a boss." Describing Mr.
Kennedy as a perfectionist, he said,
"You don't make many mistakes if you
work for him. He expects you to be
wise and correct. He's a great man to
work for if you produce."
BROADCASTING, January 29, 1962

NEW ORLEANS
stations simulcast discussion-debate
Seven candidates for mayor argued
ernmental Research, a local, nonpartisan civic group, and featured
campaign issues Jan. 21 in an "Open
the
news
directors of the three comEnd" type show simulcast on all four
New Orleans television stations.
mercial stations who fired questions
at the candidates. The contenders
The three and a quarter hour proanswered the questions and comgram, carried by WLW-TV, WDSUTV, WVUE (TV) and WYES-TV
mented on each other's answers.
Results of the show (and the
(the city's etv station), was shown
earlier one for district attorney)
six days before last week's Demowere almost immediate, according to
cratic mayoralty primary, and folofficials of WDSU-TV whose studios
lowed by one week a similar program
were used for the telecast.
in which candidates for district attorney appeared.
One independent candidate for district attorney, Jim Garrison, reported
The program was moderated by a
representative of the Bureau of Govhe got so many calls from well-

NAB board in Florida;
Latin tour to start
NAB joint boards open weeklong
series of meetings today (Jan. 29) in
Sarasota, Fla. Several directors will be
members of Latin American goodwill
tour leaving Saturday by Pan American
from Miami.
President LeRoy Collins will make
his address to joint boards Jan. 30.
Radio directors meet Jan. 31 -Feb. 1; tv
directors Feb. 1. Joint boards wind up
sessions Feb. 2. Several board committees will meet today.
Reorganization of NAB districts,
Gov. Collins' proposed research project, legislation, regulatory problems
radio-tv codes and a radio financial
study head the list of agenda items
(Broadcasting, Jan. 8, 15).
The NAB directors will act on a
budget for the coming year. This runs
around $1V2 million, part of which is
offset by income from code subscribers.
Tv directors will review plans for Television Information Committee.
Heading the Latin American tour is
Herbert E. Evans, Peoples Broadcasting Corp., Columbus, Ohio, NAB representative toInter-American Assn. of
BROADCASTING, January 29, 1962

Broadcasters (Broadcasting, Jan. 22).
Howard H. Bell, NAB industry affairs
vice president, will represent the association. Jose Ramon Quinones,
WAPA San Juan, P. R., was added
last week to the group.
The itinerary of the NAB touring
party follows: Feb. 3-6 Mexico City;
Feb. 7-9 Lima, Peru; Feb. 10-12, Santiago, Chile; Feb. 13-15, Buenos Aires,
Argentina; Feb. 16-18, Montevideo,
Uruguay; Feb. 19-24, Rio de Janeiro
and Brasilia, Brazil.
Besides Mr. Evans and Howard H.
Bell (NAB vice president) and wife, the
party will include: Mr. & Mrs. George
C. Hatch, KALL Salt Lake City (Mr.
Hatch is NAB Radio Board Chairman) ;
Willard Schroeder, WOOD Grand Rapids, Mich.; Robert T. Mason, WMRN
Marion, Ohio; Mr. & Mrs. Daniel W.
Kops, WAVZ New Haven, Conn.; Mr.
and Mrs. Worth Kramer, WJR Detroit;
Mr. & Mrs. Philip G. Lasky, KPIX
(TV) San Francisco; Mr. & Mrs. Thad
M. Sandstrom, WIBW Topeka, Kan.;
Mr. & Mrs. John E. Fetzer, Fetzer Stations; Mr. & Mrs. Robert W. Ferguson,
WTRF-TV Wheeling, W. Va.; Mr. &
Mrs. D. L. Provost, Hearst Stations; Mr.

wishers the day after the show that
he had to hire an answering service
to handle them all.
The mayoralty candidates provided fireworks of their own as hopefuls disputed in loud outbursts that
had the moderator pounding his
gavel for order.
Shown above are the seven candidates for mayor as they appeared on
the live telecast: (1 to r) : Frank Ber,
Paul Burke, James Comiskey, Adrian
Duplantier, Allen Lacombe, Victor
Schiro (incumbent) and Roswell
Thompson.

& Mrs. N. Wilbur Kidd, WAYB
Waynesboro, Va.; Mr. & Mrs. Rex G.
Howell, KREX-AM-TV Grand Junction, Colo.; Mrs. Helen S. Duhamel,
KOTA Rapid City, S. D.; Mr. & Mrs.
Kenneth R. Giddens, WKRG-AM-TV
Mobile, Ala. Representing the NAB
board besides Mr. Hatch are Mr.
Schroeder and Mr. Mason.
Stations

aid anti-red drive

Three Columbus, Ohio, commercial
television stations and the educational
tv outlet in that city pooled their resources to promote "Project Alert," an
undertaking sponsored by the Navy
League and described by one of the
stations, WBNS-TV, as one "of community education to revitalize American character and to repudiate world
WBNS-TV and the other stations —
communism."
commercial outlets WLWC (TV) and
WTVN-TV and educational WOSUTV — joined to present a series of programs, spot announcements and interviews on communism and democracy,
including anti-communist films approved by a Navy League screening79
committee.

INTERNATIONAL
CBC
Montreal

TO

START

construction

TORONTO

also to begin this year-Ouimet

Canadian Broadcasting Corp. will invite bids in June for construction of a
new broadcasting center in the northeast suburban area of the city to consolidate all its activities in one area.
At present Toronto programming and
commercial activities for the national
radio and television networks are spread
over 12 locations.
Announcement of the early start on
the new broadcasting center at Toronto was made by J. Al Ouimet, CBC
president, at the annual meeting of the
Toronto branch of the Engineering Institute of Canada. He said CBLT (TV)
Toronto will be moved to the new location and a 1,000-foot self-supporting
tower built on the new site to replace
the present 402-foot antenna in downtown Toronto. An application for this
move is being submitted at the Feb.
6 meeting of the Board of Broadcast
Governors at Quebec City, Que.
CBS expects to be in its new Toronto broadcasting center by 1966. At
Montreal, where CBC operations in
both English and French are spread
over 22 locations, construction of a
new center is proposed to start later
this year. Similar consolidations of programming centers at Vancouver, Winnipeg and Halifax will take place after
the Toronto and Montreal projects are
well under way, Mr. Ouimet said. CBC
has a staff of 84 engineers and 31 architects, in addition to draftsmen and clerical help, at Montreal.
Mr. Ouimet said CBC is awaiting

Canadian

billings survey

National advertising on Canadian radio stations is estimated
at $14,813,927 in the first ten
months of 1961. according to a
survey made by Elliott-Haynes
Ltd., a Toronto market research
firm. National television advertising expenditures in the same
period totalled $35,697,790. The
largest national advertising expenditure was for foods and food
products with $4,559,527 in radio
and $8,838,594 in television. Runner up was the drug and toilet
goods group with $2,065,181 in
radio and $7,802,657 in television. Laundry soaps and supplies
advertisers were the third largest
television group with $5,964,250,
while automotive advertisers were
the third largest radio group.
BO

EXPANSION

further color television developments
in the U.S. before embarking on color
tv in Canada. He said receivers are
more costly in Canada, $700 to $1,000
as against $500 and up in the U.S. The
average family income also is less in
Canada, he said.
Too Costly ■ If CBC started color
transmissions, relying only on the weekly three hours of color it would receive on network shows from the U.S.,
the pressure for Canadian color programs would cost a lot of money, Mr.
Ouimet said, estimating that full conversion of CBC production facilities
would cost $25-$35 million and that
production costs for color programs
would be about 15% above those for
black-and-white.
CBC is keeping in close touch with
color developments in the U.S., Mr.
Ouimet said. He thinks CBC will move
into color telecasting on a national basis
when there is more momentum in the
U.S., plus what he feels is the necessary chain reaction between receiver
prices, sales and availability of color
programs.
On pay tv, Mr. Ouimet said the Toronto Telemeter experiment "has shown
that people will not pay much more
than 80 or 90 cents a week for firstand second-run movies in competition
with ordinary tv programs. This amount
does not seem to be sufficient to cover
the cost of running the system, he said.
"My personal opinion is that wired
pay-tv will eventually develop in certain areas of concentrated population,
but that it will be a supplement to
ordinary broadcasting and will never
displace it. There are too few homes in
Canada that can afford to spend $2 or
even $1 a week for special program
service. A large-scale expansion of the
system does not appear probable under
present economic conditions."
"The rate of fm development in
Canada will be determined to some
extent by what happens to color television," Mr. Ouimet forecast. "Should
color television enjoy a sudden surge

Dentsu's Videometer
Dentsu Adv. Ltd., Tokyo, which
is getting ready to start a regular
tv audience rating service in Japan, installs its new Videometer
device (Broadcasting, Jan. 8)
in a special wood cabinet that also serves as a stand for table model tv sets in the sample homes
(see picture). Viewing time and
channel are recorded on a paper
tape that can be seen inside the
open cabinet. Dentsu started its
Videometer system on an experimental basis in Tokyo last September, but the agency recently
reported it is ready to start national viewing
of Japan's
10 million
sets samples
that currently
are
in use.

developments he said that from a programming standpoint he hopes competition between the various tv nations
will result in raising the program standards. "World tv must not be left to the
exigencies of commercial arithmetic
and governed solely by the market

in popularity it is likely that the development offm would be slowed down
correspondingly. On the other hand,
if the development of color is relatively slow, it may well be that fm with
its great possibilities for high fidelity
and stereo may enjoy an unprecedented
popularity. ... It seems that the industry, as well as the public, cannot
give adequate attention to more than

the length of beer and wine commercials will be presented by the Board of
place." Governors on Feb. 6. At
Broadcast

oneOnmajor
development
at a time."
continental
and world
television

present, beer and wine sponsored programs must last ten minutes to be open

BBG

may

alter beer, wine

An amendment

ads

to its regulations on
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for sponsorship in those provinces which
allow such advertising. The amendment to the regulations would change
the program length to five minutes with
an announcement of the name of the
sponsor only at the beginning and end
of the program. The BBG will hold
public hearings on this amendment at
its meeting, which will also hear applications for new radio and television stations. The meeting will be held at the
Court of the Queen's Bench, Quebec
City, Que.
88%
have

of Canada's homes
tv, survey finds

Eighty-eight per cent
households now have
ceivers, according to the
mates of the Bureau

of Canadian
television refall 1961 estiof Broadcast

Measurement, Toronto. The co-operative industry research organization's
survey was made in November with
projections based on the 1956 Canadian
census.
The BBM survey projects Canada's
population to 18,308,000 contained in
4,565,500 households. Tv households
for the nation are estimated at 4,026,500. Quebec province is shown as having highest ratio of tv households,
1,111 ,500 or 94% ; Ontario follows with
92% and 1,506,900 tv households;
Nova Scotia has the national average
of 88% with 153,400 tv homes; New
Brunswick has 86% or 115,500 tv
homes; Prince Edward Island, the
smallest province, has 84% or 20,500
tv homes; British Columbia with 81%
has 388,900 tv homes; Manitoba with
185,500, Saskatchewan with 198,900,
and Alberta with 283,600 tv homes
have 79% of all households in these
provinces; and Newfoundland with 65%
has 61,800 tv homes.
CBC,

stations

reap laurels

While Canadian Broadcasting Corp.
network personalities, programs and
producers won all the individual categories prizes in the Liberty Magazine,
Toronto, annual television talent
awards, nine independent stations won
awards for showmanship. The winners
were picked by television writers and
critics from all parts of Canada, and
the ballots were audited by certified
public accountants. Showmanship
awards went to CHCT-TV Calgary,
Alta., for local programming; CJCHTV Halifax, N. S., for news; CFC-TV
Montreal, Que., for interviews; CKCKTV Regina, Sask., for sports; CHSJ-TV
St. John, N. B., for children's shows;
CKVR-TV Barrie, Ont, for women's
shows; CJLH-TV Lethbridge, Alta.,
for music; CFCJ-TV Port Arthur, Ont.,
for public service; and C J AY-TV Winnipeg, for promotion showmanship.

U.K.
of

relieves

$1.26

ITA

million

Britain's Postmaster General has ordered the Independent Television Authority to hand over to the government
$1,260,000 of its $3,640,000 surplus for
the 1960-61 financial year. This is the
first time he has used his powers under the Independent Television Act of
1954 for this purpose.
This action follows several months
of hard negotiations over the disposal
of the profit which the ITA made during the period in question from the
ownership and operation of transmission facilities for the television companies. Itis the first time the government ever took a direct cut of the
money
by Britain's commercial
televisionmade
network.
The ITA wanted to hold onto the
surplus as a reserve for the future development of color and/or a switch to
the 625 line standard used in most European countries from Britain's present
405 lines.
The government also ordered that
$1,260,000 be placed in the ITA's reserve fund, bringing the total to $5,376,000. This leaves $1,134,000 to pay for
the five tv transmitting stations being
built by the ITA this year.
Applications

to keep

BBG busy at Feb. 6 meet
The Canadian Board of Broadcast
Governors will have a busy week of
public hearings starting Feb. 6 at Quebec City, with numerous applications
for new radio, fm and television stations, and renewals of 65 broadcasting
licenses for independent and Canadian
Broadcasting Corp. stations on the
agenda.
Although most stations whose licenses
are up for five year renewal will not
have to attend the sessions, CKOY Ottawa, Ont., and CKWS-TV Kingston,
Ont., have been asked to have executives at the hearings.
The licenses of

Wore

tk an

these two stations were renewed earlier
for a shorter period because the BBG
was not satisfied with their programming operations. BBG will review the
stations' operations.
Seven stations broadcasting in more
than one language have been asked to
appear before the BBG to discuss programming and other matters. CHNSAM-FM Halifax, N.S., and CHNX
Halifax, short wave station affiliate;
CHWO Oakville, Ont.; CHRC-AM-FM
Quebec City, Que.; and CFCJ-TV Port
Arthur, Ont., are the stations involved
which program in English and French
and other languages.
Among other things on the agenda:
■ CHVC Niagara Falls, Ont., asks
authority to form a network with
WKMH Dearborn, Mich., to broadcast
Detroit Tigers baseball games. CHFIFM Toronto, Ont., wants authority to
form an fm network.
■ Corporate and share transfer authority is being requested by CHABAM-FM Moose Jaw, Sask.; CHED Edmonton, Alta.; CKAC Montreal, Que.;
CFCO Chatham, Ont.; and CKPT
Peterborough, Ont.
Abroad

in brief...

USSR relay ■ The Soviet government
is planning a television relay line from
Moscow to middle Asia with a total
length approximating 3,000 miles.
When the cable has been completed —
estimated now by 1965 — it will be used
to pipe Moscow tv to remote areas of
the USSR. Preliminary sections of the
line have already been laid, and transmission from Moscow to Sverdlovsk
has been established.

Japanese in ■ Under a new trade agreement concluded between the French
and Japanese governments, France has
doubled its import figures on Japanese
transistors, radios, and other electronic
components and equipment. No immediate effect upon the European set
market is expected by the larger Japanese import quotas, but receiver manufacturers expect the Japanese to press
the French for further import increases.
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FATES
BROADCAST

ADVERTISING

Edward Trahan, director, radio-tv department, W. B.
Doner & Co.. Baltimore, elected vp of
company. He will
continue to direct
broadcast activities on
all commercial and
show production. Mr.

FORTUNES
Miles

1959 merged with Reach, McClinton
& Co.

supervisor.
J. Brooks Emory Jr., in charge of
drug division, BBDO, New York, joins
executive staff of Donahue & Coe Inc.,
Mr. Trahan

Brereton Hall, account executive,
Young & Rubicam Inc., New York, on
General Electric portable appliances,
and William M. Richardson Jr., account supervisor on A. G. Spalding,
Royal McBee Corp. and Henredon
Furniture Industries, elected vps.
Paul Walsh, copy group head, creative department, Compton Adv., New
York, elected vp of agency.
Beverly Smith, director of radio-tv
services, McCann-Marschalk Co., New
York, and Harry Thompson, account
supervisor at agency, elected vps.
R. A. McDowell, vp, Stockton, West,
Burkhart Inc., Cincinnati advertising
agency, elected senior vp with added
duties in account management. He has
been with agency for 14 years. Leo F.
McMullin, SWB's media and research
departments manager, elected vp in
charge of administration, media and
research.
John L. Southard, vp and management supervisor, Benton & Bowles, New
York, joins Papert, Koenig, Lois, that
city, as account supervisor. Pauline
Lybeck, formerly with Television Bureau of Advertising, New York, joins
PKL as manager of research information services.
Philip S. Beach, account supervisor,
J. Walter Thompson Co., New York,
joins Fletcher Richards, Calkins &
Holden, San Francisco, in similar capacity.
Ransom P. Dunnell, formerly with
programming department, WBKB (TV)
Chicago, appointed
broadcast supervisor,
Clinton E. Frank Inc.,
that city. Mr. Dunnell, who previously
served as vp for radiotv activities, Potts-Woodbury Inc., Kansas City advertising agency, earlier held
similar post at Humphrey, Alley &
Richards Inc., New York, which in
82

that city, in account analysis and development.
Emmet J. O'Connell, western manager, Machinery Magazine, joins Howard H. Monk & Assoc., Rockford, 111.,
as account executive in metalworking
and industrial field.
Richard A. Winternheimer, account
executive, Potts-Woodbury Inc., Denver
advertising agency, joins William
Kostka & Assoc., that city, advertising
and pr firm, in similar capacity.
Ray Robinson, director of research,
Hixson & Jorgensen Adv., Los Angeles,
and earlier, vp of marketing research,
Foote, Cone & Belding, that city, named
research director at Research Inc., Sherman Oaks, Calif. Mr. Robinson will
continue in present capacity at Hixson
& Jorgensen.
Mary R. Wilson and Daniel Tamkus
join N. W. Ayer & Son Inc., Philadelphia, as copywriters. Mrs. Wilson
is former divisional advertising manager, Macy's, New York. Mr. Tamkus
is former technical writer and editor
for U. S. Army Ordnance Corps.
Mary Clare Spelic, continuity director, WOW-AM-FM-TV Omaha, joins
copy department, Allen & Reynolds,
advertising agency, that city.

David, vp

and director of pro-

James W. Packer, vp, Arthur Meyerhoff & Assoc., Chicago, to John W.
Shaw Adv., that city, as vp and account

Trahan joined agency's Detroit headquarters in 1955 in present capacity.
He was transferred to Baltimore branch
that year.

Mr. Dunnell

&

motion, Radio Advertising Bureau, New
York, promoted to
vp for administration.
Mr. David, who now
supervises activities of
RAB's member service department, retail
selling unit and development services
unit, will also continue overall supervision of promotion and research. Mr.
David joined RAB in March 1958.
Mr. David

Robert P. Ames, vp in charge of marketing, W. D. Lyon Adv., Cedar Rapids,
Iowa, named marketing director, Bozell
& Jacobs Inc., Omaha.
Norman Fitzgerald, production manager, Aves, Shaw & Ring, Chicago, joins
Olian & Bronner, advertising agency,
that city, in similar capacity.
James

J. Angarola to Waldie

&

Briggs Inc.,
Chicago as assistant production manager.
Walter C. Fay, for two years manager
of marketing, research and advertising
for Wrisley Co. division of Purex Corp.,
Chicago, and before that on marketing
staff of Toni Co., to Clinton E. Frank
Inc., Chicago, as research supervisor.
Robert W. Bartlett Jr., analyst in
media planning department of North
to agency's
Adv.,
account Chicago,
group as promoted
account director.
THE

MEDIA

Albert Van Hooren joins Zimmer,
Keller & Calvert Inc., Detroit advertising agency, as assistant treasurer, succeeding M. J. Denomme, retired.
Robert W. Rawson, manager, radiotv advertising for tires, U. S. Rubber
Co., elected vp, with responsibility for
special projects in advertiser services,
Advertising Radio & Television Services
Inc., New York.
Sam Tarricone, group supervisor,
Doherty, Clifford, Steers & Shenfield
Inc., New York, appointed assistant
media director.
Hal O'Halloran, former vp and genmanager, KOME Tulsa, joins White
Adv., that city, as account executive.
Daniel R. Schein, account executive, radio-tv department, Hal Phillips
& Assoc., Los Angeles pr firm, promoted to director of communications.
Before joining Phillips, Mr. Schein was
account executive with Dave Herman
& Assoc., Washington pr firm.

Mr. Campbell

Mr. Moler

Wendell B. Campbell, general manager, KGBS Los Angeles, and vp,
Standard Broadcasting Co., wholly
owned subsidiary of Storer Broadcasting Co., elected vp of parent company.
He will continue to manage Los Angeles station. John C. Moler, general
New York, elected
manager, WMGM
president of Storer Radio Inc., also
wholly owned subsidiary of Storer
Broadcasting Co. He will continue to
manage WMGM. Mr. Campbell joined
Storer organization in 1959 when it
acquired KGBS. Formerly he was vp
in charge of Pacific Coast sales for
RKO owned and operated radio and
television stations. Mr. Moler joined
Storer in August, 1959, when he accepted appointment as general manager
of WIBG Philadelphia. Previously he
BROADCASTING, January 29, 1962

was director of WKY Oklahoma City.
Storer Broadcasting Stations: WGBSAM-FM Miami; WJBK-AM-FM-TV
Detroit; WSPD-AM-FM-TV Toledo;
WAGA-TV Atlanta; WJW-AM-FM-TV
Cleveland; KGBS Los Angeles; WIBGAM-FM Philadelphia; WITI-TV Milwaukee, and WMGM New York.
Daniel B. Burke,
general manager,
pq
WTEN (TV) AlbanySchenectady - Troy,
•41
N. Y., has been elected vp of Capital Cities
Broadcasting Corp.
Before joining Capital Cities in July
Mr. Burke
1961, Mr. Burke was
manager of new products department,
Jell-O Div., General Foods. Other
Capital Cities' stations are WROWAM-FM Albany; WKBW-AM-TV Buffalo; WCDC (TV) Adams, Mass.;
WTVD (TV) Durham, N. C; WPROAM-FM-TV Providence, R. I., and
WPAT-AM-FM Paterson, N. J.
Leonard J. Patricelli, vp for tv programs, and Bernard L. Mullins, vp for
radio programs, Travelers Broadcasting
Service Corp. (WTIC-AM-FM-TV
Hartford, Conn.), elected to corporation's board of directors. Robert S.
Tyrol, vp for radio sales, elected assistant secretary of corporation. Both
Messrs. Patricelli and Mullins have
been associated with WTIC for more
than 25 years; Mr. Patricelli joining
station as continuity writer in 1929,
and Mr. Mullins joining station as announcer in 1935. Both have been vps
since 1957. Mr. Tyrol, who joined
WTIC in 1941 as announcer, was elected vp for radio sales in 1959.
Luke Wilson, vp and commercial
manager, WDXB Chattanooga, Tenn.,
elected executive vp and general manager.
Frank A. Burkard, formerly with
WTRL Bradenton, Fla., named general
manager of Citadel Broadcasting Co.
(WEAD College Park, Ga., WELG
[FM] Elgin and WELF [FM] Glen
Ellyn, both Illinois).
Howard

M. Shultis named

MEN

WHO

general
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In the Radio-TV Publishing Field
only BROADCASTING qualifies
for membership in Audit Bureau
of Circulations and Associated
Business Publications
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manager, WKNY Kingston, N. Y., succeeding Arthur E. Jost. Mr. Shultis has
been with station for past 10 years.
Kent Burkhart, operations manager,
WQXI Atlanta, promoted to general
manager. He is succeeded by Red
Jones who will also continue as air personality. Pat Hughes, KBOX Dallas,
and Mike Holliday, WJJD Chicago, join
WQXI as air personalities.
W. 0. Edholm, former general sales
manager, KOIL Omaha, named general
manager, KICU (TV) Fresno, Calif.,
which began broadcasting on ch. 43 on
Dec. 23, 1961. Other staff members:
Don Webster, operations manager; Jim
Ayres, chief engineer; Curt Peterson,
studio supervisor; Trace Thrumston,
local sales manager; Maynard Vogel,
salesman; Bruce Comer, artist; Jim
Flynn and Jim Butters, announcerdirectors; Al Trousdale, transmitter engineer; Ed Cunningham, cameramanoperator; John Parkhurst, film-editor
sales; E. P. Cornwall, cameraman-operator, and Peg Berglund, secretary-traffic manager.
Sumner Pearl, sales manager, WFYI
Garden City, N. Y., named station
manager. He succeeds Wallace Dunlap, who resigned to enter broadcast
consultant work.
Raymond Hurlbert, general manager,
Alabama Educational Television Commission, elected tv board chairman, National Assn. of Educational Broadcasters.
Deane D. Osborne Jr., account executive, WSPD-TV Toledo, appointed
general manager, WMGS
Bowling
Green-Toledo, Ohio.
Roy A. Mapel, salesman and announcer, KIML Gillette, Wyo., appointed station manager, succeeding Robert
H. Larson, who moves to KPEG Spokane, Wash.
Robert J. McAndrews, vp and station
manager, KBIG and
KBIQ (FM) Avalon
(Catalina), Calif.,
promoted to vp and
general manager. William A. Sawyers, account executive,
Mr. McAndrews
KPOL Los Angeles,
and former manager of KBIQ, returns
as vp and station manager, KBIGKBIQ. Wayne Muller, vp and sales
manager, KBIG-KBIQ, joins sales staff,
KPOL, and Alan Lisser, vp and assistant station manager, is also leaving
KBIG-KBIQ, which has eliminated
both of these positions.
Beverly Higgs, formerly with KLIF
Dallas and San Francisco Radio Broadcasters Assn., has joined advertisingpublicity
staff of KGO-TV San Francisco.

Robert L. Williams, manager, San
Francisco office, Daren F. McGavren
Co., appointed director of sales development, with headquarters in New
York office.
Herb Weber, local sales manager,
WJBK-TV Detroit, named general sales
manager, WMGM New York.
Richard Krolik,
consultant to TimeLife Broadcast for
past 18 months, joins
Time-Life Broadcast
as general executive
with duties in sales
Mr. Krolik

promotion,
relations andpublic
program

development. Mr.
Krolik, who operated own pr firm since
1957, is former producer-director of
March of Time and head of tv promotion for Life, and former associate
producer of NBC-TV's Today. TimeLife Broadcasting Stations: KLZ-AMTV Denver; WTCN-AM-TV Minneapolis; WFBM-AM-TV Indianapolis,
and WOOD-AM-TV Grand Rapids,
Mich.
William B. Hansen, manager, KIMA
Yakima, joins KOMO Seattle, both
Washington, as account executive.
Lawrence T. Whitney appointed sales
manager, St. Petersburg office, WFLATV Tampa, Fla. For past three years
he has been president of own outdoor
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advertising firm in Tampa.
John J. McSweeney, sales manager,
WMCA New York, resigns, effective
Feb. 1.

BCW

general manager, WRC-AMFM-TV
Washington, elected
president,
B roadcasters
Goodfellow

ing's National Sales office, Chicago.
William Allyn, director and program
consultant, WMBR-TV Jacksonville,
Fla., and Joe Caldwell, reporter, Jacksonville Journal, join executive sales
staff and news department, WFGA-TV,
that city, respectively.
H. William Smutzer and Ken Nelson

Mrs. Jessie 0. Burke named sales
service manager, WVMC Mt. Carmel,
111. Other staff appointments: Robert
A. Clark, program and news director;
Mrs. Nancy W. Sechrest, traffic manager, and Mrs. Emmy Lou Hurlbut,
business manager.

Club of Wash-

ington, succeeding Ben Strouse, president
and
general manager, WWDC-AMFM Washington. Other officers
elected: Howard Head, A. D. Ring
& Co., vp; Arthur Scharfeld,
Washington attorney, board chairman, succeeding Robert K. Richards, public relations; Joseph
Sitrick, Blackburn & Co., secretary; Richard Stakes, WMALAM-FM-TV Washington, treasurer, and Larry Richardson,
WTOP-AM-FM-TV Washington,
assistant secretary.

join WJJD Chicago as sales development manager and account executive,
respectively. Mr. Smutzer was midwest
sales manager with Bernard Howard &
Co. Mr. Nelson was formerly associated with WMAQ Chicago programming and sales for 19 years.

Bruce Seratti, formerly with KSDO
San Diego, named merchandising director, KOGO, that city.
Roderick M. Vandivert joins
AM-FM New York as director
keting and sales development.
been with Coronet magazine
four years.

York, joins KMOX-TV
assistant sales manager.

Guide; Harry Plotkin, Washington attorney; Al Beckman, vp,
ABC; Leon Brooks, resident

Bernard W. Schnapp, assistant auditor and assistant business manager,
WJZ-TV Baltimore, to WIND Chicago
as business manager, succeeding Charles
Woodward, resigned.

William J. Wheatley, program manager, KGBS Los Angeles, moves to
WIBG Philadelphia, in similar capacity,

-o
succeeding Roy M. Schwartz (Broadcasting, Jan. 22). Both are Storer

Paul Girard, timebuyer and assistant
radio-tv director for

Lundy, manager, Blair Television companies in Los Angeles will succeed Mr.
Robert Klein, with Blair-Tv
Foote.

SUBSCRIPTION

pointed commercial
manager,
KVIL
las. Previously, DalMr.
Girard was executive
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seven years, TracyLocke Co., Dallas advertising agency, ap-
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01
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Mr. Girard

producer for Associated Press in New
York, and earlier served as general program manager for Hearst radio properties. Mr. Girard is co-founder and
first president of Assn. of Broadcast
Executives of Texas.
Larry Knight, announcer-copy chief,
WTWN St. Johnsbury, to WIKE Newport, both Vermont, as assistant manager-program director.
Len Schlosser, director of public
affairs, CBS-owned WBBM Chicago,
named program director, effective Feb.
1, succeeding Art Thorsen, resigned.
Before joining station in 1953, Mr.
BROADCASTING, January 29, 1962
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Broadcasting Co. stations. Mr. Wheatley joined Storer in Los Angeles in
1959. Previously he was program manager for WKY Oklahoma City.

general manager, radio-tv division, Triangle Publications Inc.,
Philadelphia, and G. Richard
Shafto, executive vp, WIS-AMTV Columbia, S. C.

■ BROADCASTING
THE BUSINESSWEEKLY OF TELEVISION AND RADIO
1735 DeSales St., N. W. Washington 6. D. C.
NEW

St. Louis as

Robert M. Storer, research director,
KGBS Los Angeles, named sales promotion manager. He will continue his
research activities in addition to his
new promotion duties.

counsel, CBS, and Joseph McDonald, Washington attorney,
who fills unexpired term of Edmund C. Bunker, formerly with
CBS, resigned.
Elected to board representing
non-resident members: Robert J.
Burton, vp, Broadcast Music Inc.,
New York; Roger Clipp, vp and

Mr. Lundy

WABCof marHe had
for past

John J. McCrory, account executive,
CBS-TV Stations National Sales, New

Others elected to board, in addition to Messrs. Sitrick and Richardson: Frank Boucher, TV

Mike Tully, KSON San Diego, joins
sales staff, KOGO, that city.

Richard L. Foote, executive vp and
general manager, Blair Television
Assoc., New York, since 1956, has resigned to devote full time to marine
and motor boat distributorship business
in Fort Lauderdale, Fla., area. David

elects Goodfellow
Josephfellow,Goodvp and

John Croft appointed local sales manager, WFBM-TV Indianapolis, effective
Feb. 1 . He has been member of local
sales staff since joining station in 1955.
Thomas J. Tilson, account executive,
TvAR, New York, named midwest tv
sales manager, Metropolitan Broadcast-

Mr. Foote

sales in Los Angeles for several years,
replaces Mr. Lundy. Ralph W. Abell,
account executive with Heintz & Co.,
Los Angeles, joins Blair-Tv, that city,
as salesman. Before joining Blair Television Assoc. in 1946, Mr. Lundy had
served in various sales executive capacities for KLAC-AM-TV Los Angeles,
KCOP (TV) Los Angeles and KGO-TV
San Francisco.

Schlosser served as assistant for network
operations with CBS in New York.
Dave Williams and Jack Manning
join KGLA (FM) Los Angeles as program director and publicity director,
respectively.
Frank Sacks joins KCIN Victorville,
Calif., as program director and air personality.
Ron Thompson, program director,
KFJZ Fort Worth, Tex., joins WCOP
Boston, in similar capacity.
Norman Spiegel, WNEW-TV New
York, named director. Russ Segal,
with station's film department, named
assistant director in program department. Don Horan and Arthur Spitzer,
both formerly with WNTA-TV New
York, join station as staff director and
assistant director, respectively.
Frank D. Slingland, tv director, and
Max Schindler, operations director,
NBC-owned WRC-TV Washington, join
NBC News, that city, as director and
associate director, respectively, David
Brinkley's Journal. John Johnson, senior film editor; Marcia Siena, film editor, and James Barber, multilith operator, WRC-TV, promoted to operations
director, senior film editor, and film
editor, respectively. F. L. Slaughter
and James Marrow, engineering and
building services staffs, respectively.
Robert Petrie, supervising producerdirector, WTMJ-TV Milwaukee, promoted to operations director. Budd
Reth, director, named production services director.
Johnny Wilcox, program consultant
and director of operations, KARA Albuquerque, N. M., and CHIQ Hamilton, Ontario, appointed operations manager, WXUR-AM-FM Media, Pa.
James Sullivan, announcer, WBRY
Waterbury, Conn., to WATR, that city,
as program director.
Bill Hayes appointed assistant commercial traffic manager, KTLA (TV)
Los Angeles.
William Geither joins WJW-AM-FM
Cleveland as account executive.
Joe Kronovich, formerly with KEWB
Oakland, Calif., joins KDWB St. Paul,
Minn., as account manager.

WBA re-elects officers
Don C. Wirth, vp and general
manager, WNAM
Neenah, reelected president of Wisconsin
Broadcasters Assn. Bruce Wallace, WTMJ-AM-TV Milwaukee,
vp; Richard Dudley, WSAU
Wausau, treasurer, and Carl
Kolata, WTTN Watertown, secretary, were also re-elected to
their WBA posts. Elected to
board: Berry Smith, WFRV
(TV) Green Bay (one-year
term), and Howard Dahl, WKBT
(TV) La Crosse (two-years).

Murray P. Havens appointed art director, WFBC-TV Greenville, S. C.
Pete Retzlaff, Philadelphia Eagles
football team, joins WIP Philadelphia
as sports commentator.
Samuel R. Herrick appointed manager, public affairs department, KATU
(TV) Portland, Ore. Isabell Hoyt to
KATU (TV) as promotion-merchandising manager.
John Norman joins WGN Inc., Chicago as presentations supervisor, promotion and research department, succeeding Charles Stroud, resigned.
Phil Harrison, editor, LaGrange

ogue, N. Y., named account executive,
WAAT Trenton, N. J.

(Ga.) Daily News appointed pr director, WSB Atlanta. Phyllis Grollman,
continuity acceptance editor, KADC

Paul Coughlin, newscaster, WIND
Chicago, joins news staff, WVIP Mt.
Kisco, N. Y.

sales departWSB'sKermit
Los Angeles,
ment as scriptjoins
writer.
Hamby
and Sandra Alley to station as engineer
and music librarian, respectively.

Nick Gearhart, formerly with
KFMB-TV San Diego, and WWL-TV
New Orleans, appointed news editor,
effective March 1, KHOU-TV HoustonGalveston, Tex., succeeding Dan Rather
who joins CBS News.
Sam Hamilton, air personality,
WWCO Waterbury, Conn., appointed
news director. He is succeeded by Jim
Greer, formerly with WLIR (FM) Garden City, N. Y.

Joe Martin, announcer, WOW-AMFM-TV Omaha, joins announcing staff,
KGO-AM-FM-TV San Francisco. Pat
Weiner, secretary at ABC-TV Sales,
named assistant in KGO's promotion
department.
Bernard Frizell, chief, NBC News
bureau at Leopoldville since May 1961,
appointed acting chief of its Paris bureau, replacing John Rich who has been
barred by French government from re-

PLEASE
READ
(OR I MIGHT LOSE

THIS
MY JOB)

AD

. . . One of our Agency's account executives just signed a new account.
This morning he said to me, "Jack baby, come up with some sharp copy
that'll get action from the busy, aggressive broadcaster. This is a cream
account . . . nothing schlock . . . and I've worked months to land it. Get
me action or you're through!"
Well, I've been at it all day . . . everybody's gone home . . . the last
commuter leaves in 25 minutes and I'm at wits end! Aside from the basic
facts, what more can I say about a proven success story from America's
foremost, progressive, nationally advertised broadcast school which will
enable you to add an additional $5,000 to $50,000 annual net income to
your station through an exclusive franchise with the American Broadcasting School. Here are the facts . . . see for yourself:
• No
tion.alteration needed to present facilities or broadcast opera• Small franchise
you-profit basis
to exceed 15%
• member.
About 10 hours

investment based on market size on a pay-as. . • total expenses (including franchise) not
of annual net.
administrative time per week by you or staff

Dudley Hagen, former newscaster,
WTAR-TV Norfolk, joins WDMS
Lynchburg, both Virginia, as account
executive and announcer.

• American Broadcasting School furnishes everything! Thre«
hours and you're ready to begin operations. Profit picture
ideal for small or large station.
• Complete information kit including rates, total expenses,
samples of material and proven, documented examples of
the franchise in operation yours free with no obligation.
W ell gentlemen, those are the basics. As an aggressive broadcaster, if the
above facts and $5,000 to $50,000 additional net interest you, ple-e-a-ase
write on your letterhead: AMERICAN BROADCASTING SCHOOL,
SUITE 600, HELENA BUILDING, NORFOLK, VIRGINIA . . . for the
highly profitable story that can be your story. We'll prove it!
JACK THOMPSEN

Aaron L. Osipow, for past four years
commercial manager, WPAC Patch-

Copy Writer
P.S. Thanks for "reading. You'll thank me even more when you get full
details from the American Broadcasting School!

Herb Kramlich, account executive,
KIXI Seattle, joins KAYO, that city, in
similar capacity.
Michael J. Faherty, salesman, WPAC
Patchogue, N. Y., joins KYW Cleveland
as account executive.
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turning to his post (Broadcasting, Jan.
22). Mr. Rich will now be roving correspondent for NBC News, based in
London.
Larry Butler, formerly with WRJN
Racine, and Bob Knutzen, formerly
with WMTV (TV) Madison, both Wisconsin, join WTMJ-AM-FM-TV Milwaukee announcing staff.
Bob Leonard, station manager,
WKNB New Britain, Conn., to WNJR
Newark, N. J., as operations manager.

Kelvin Keech, radio announcer since
1929, retires from ABC Radio. Mr.
Keech, who began at NBC, joined ABC
in early '40's. While at ABC he also
served as night program manager and
executive producer in both radio and tv.

Ed Kemp, program director, KCPXAM-FM Salt Lake City, Utah, joins
WOOD-AM-FM Grand Rapids, Mich.,
as air personality.
Perry Marshall, d.j., WEEP Pittsburgh, and earlier, program manager,
WEDO McKeesport, Pa., joins WIND
Chicago as d.j., succeeding Joel Sebastian who moves to WXYZ Detroit.
Edward F. Ryan, general manager,
WTOP News, Washington, D. C,
named chairman, national wire-study
committee, Associate Press Radio-Television Assn.
Lionel Van Deerlin, news director,
XETV Tijuana, Mexico, resigns to seek
Democratic nomination for Congress in
California's 37th District.
Chuck Cell, formerly with KAUS
Austin, Minn., joins KQAQ, that city,
as d.j. and production manager. Pat
Geraghty and Jim Nagle appointed
sales director and operations director,
respectively.
Cecil Webb, account executive,
KRON-TV San Francisco, awarded
Golden Pick given by station management to account executive at KRONTV or with Peters, Griffin, Woodward,
station's national rep, for performance
"above and beyond the call of duty" in
creating new business. Mr. Webb is
first KRON-TV man to win golden
pick, all previous awards having gone
to PGW executives.
Chet Casselman, news director,
KSFO San Francisco, expands responsibilities to director of news and public
affairs.
Jack Fascinato named musical director of new ABC-TV Tennessee Ernie
Ford Show.
Charles E. Cofield, former radio-tv
personality, and Samuel R. Shepard,
journalist, establish pr firm of Cofield
& Shepard Assoc. in Portage Hotel,
Akron, Ohio, specializing in Negro
market.
86

forms Preview Productions Inc., 1741
Gayer

vice chairman

John H. Gayer, U. S. consulting engineer before joining International Frequency Registration
Board, Geneva, in 1953, elected
vice chairman of 1FRB for 1962.
Under normal procedure, Mr.
Gayer will become chairman in
1963. This
mark Mr. Gayer's
second
term will
as chairman.
He was
top executive of IFRB in 1956.
Mr. Gayer is also honorary
chairman of Second International
Television Symposium scheduled
to be held at Montreux, Switzerland, April 30-May 4. Nikolai I.
Krasnosselski, Soviet member
of IFRB, elected chairman for
1962.

PROGRAMMING

Corp., New York.
Beth Hollinger Ferro, associate producer, daytime version, The Price Is
Right (NBC-TV, 11-11:30 a.m. EST),
named producer. Bob Stewart, producer of show, named executive producer. Edythe Chan and Don Scott
named co-associate producers.
Julian Ludwig and Alan Landsburg

Joseph Schackner, Television Affiliates Corp., New York, appointed assistant to vp. He will also act as program
consultant to TAC subscriber stations.
Prior to joining TAC in August 1961,
Mr. Schackner was assistant time buyer
with Grey Adv.
Ken Rowswell, Ziv-United Artists,
joins Flamingo Telefilm Sales Inc., New
York, as national sales manager.
C. P. Jaeger, executive vp, Flamingo
Films, appointed director of national
programming for Allied Artists Television Corp. and director of eastern
syndication sales. Mr. Jaeger formerly
was eastern sales manager of MGMTV and executive vp of Trans American Broadcasting Co.
Tony Ford, formerly with Music
Corp. of America and Television Artists
Corp., appointed director of talent, television division. General Artists Corp.,
New York.
Dick Colbert, Joseph (Red) Moscato,
Stanley Florsheim and Hal Winther
join sales staff of Ziv-United Artists.
Mr. Colbert, formerly with Screen
Gems and Universal Pictures, will handle San Francisco-Sacramento area. Mr.
Moscato, formerly with WIKK Erie,
Pa., and Westinghouse Broadcasting Co.,
will handle Pittsburgh territory. Messrs.
Winther and Florsheim, who are rejoining Ziv-UA sales force, will serve in
Minneapolis and as account executiveat-large, respectively. In addition, six
salesmen have been reassigned to new
territories: Buddy Brooks (spot salesman in southeastern division); Ray
Watson (San Antonio and West Texas);
Bill Glenn (St. Louis-Kansas City);
Ed Davis (Atlanta); Jerry Thompson
ton).
(Carolina's); and Andy Jaeger (BosJames Holt, d.j., KLAC

Ivar Ave., Hollywood. Firm is currently producing short radio feature entitled
"Find a Star."
Armand Cardea, assistant director of
advertising, publicity and promotion,
Paramount International Films, promoted to director, succeeding Charles
Juroe, resigned. Mr. Cardea will be
located at PIF headquarters in New
York.
Daniel J. Kornfield, formerly with
WNEW-TV New York, named director
of production. Television Affiliates

Los Angeles,

join Wolper Productions' "Biography"
documentary tv series as associate producers. Nick Noxon named as series'
research director.
Lyn Murray has been signed by
MGM-TV to compose and conduct
musical score for initial episode of new
half-hour series, Hercule Poirot.
Louise Allbritton, stage, screen and
tv actress, replaces Betsy Palmer on
board of governors of New York chapter of Academy of Television Arts &
Sciences. Miss Palmer resigned because of "conflicting professional comALLIED FIELDS
mitments."
Richard M. Allerton, director, research activities, National Assn. of Broadcasters, Washington,
until his retirement in
October
196 1
(Week's Nov.
Head-6,
liners,
1961), announces his

Mr. Allerton

availability as consultant for management, sales and research at 20 Arkendale Rd., Alexandria, Va. Telephone:
South 8-4949. He joined "NAB in February 1952. Mr. Allerton was previously with William Esty & Co. and Abbott
Kimball & Co., in advertising field, and
with Crossley Inc. and Free & Peters
in broadcasting side of research. He
spent 14 years on Wall Street as research statistician, economic and financial researcher and bond salesman.

Janet Kern resigns, Jan. 31, as radiotv editor of Chicago American to devote full time to writing and lecturing.
She will be succeeded by Bill Irvin,
who previously served for 18 years as
radio-tv editor of Chicago Sun-Times.
BROADCASTING, January 29, 1962

Andre F. Rhoads, associated with
Radio Free Europe for past nine years,
appointed account director, communications affiliates division, Communications Counselors Inc., New York.
James P. O'Neill, motion-picture
publicist and tv writer, has been appointed director of publicity for 1962
Seattle World's Fair.
INTERNATIONAL
R. E. Redmond, managing director,
CHOW Welland, Ont., elected executive vp of CHOW and CFUN Vancouver, B. C. Douglas Greig, formerly
with CKWX Vancouver, B. C, named
CFUN's general manager.
Copel Marcus appointed radio-tv
programming director, Kenyon & Eckhardt Ltd., Toronto.
Phyllis Sivell, radio-tv timebuyer, J.
Walter Thompson Ltd., Toronto, joins
Heggie Adv. Ltd., that city, as media
director.
Maurice Bedard, formerly with F. H.
Hayhurst & Co. Ltd., Toronto, joins
James Lovick & Co. Ltd., Toronto advertising agency, as senior radio-tv producer.
Nissen Davis, who joined Wynn Oil
Co., Azusa, Calif., last year after arriving in U. S. from Cape Town, South
Africa, where he had been account executive with African Amalgamated Advertising Contractors, appointed international advertising manager for
Wynn's Friction Proofing.

EQUIPMENT

& ENGINEERING

Ralph H. G. Mathews, director of
marketing, Blonder-Tongue Labs Inc.,
Newark, N. J., retired Jan. 26 after 40
years in electronics industry. Mr.
Mathews' career dates to early experiments with Dr. Lee De Forest. He was
co-founder of company that is now
Zenith Radio Corp., and has held executive marketing positions with Magnavox and Westinghouse Electric Corp.
Hugh W. Luhr, southwest district
sales manager, Sylvania Electric Products Inc., named southern regional
manager for distributor sales, electronic
tube division. Robert D. Carlson, sales
representative in western district assumes duties of southwest district sales
manager.

sas. His successor on Commerce Committee, which has jurisdiction over FCC,
is expected to be named this week by
Senate Republican Conference.
Robert V. Letterly, 38, chief engineer, KHOL-TV Kearney-Holdrege,
Neb., since 1957, died in Holdrege Hospital from injuries received in an automobile accident Jan. 19. Mr. Letterly,
who had been in electronics field for
25 years, helped build, test, and put
KTIV (TV) Sioux City, Iowa, on the
air.
Andrew Pickens Maloney, 69, known
professionally as Pick Malone of Pick
'n' Pat radio team, died Jan. 20 in New
York Veterans Administration Hospital.
He was partner of Patrick Padgett for
25 years. Their minstrel humor show
started on WOR New York in early

Leroy E. Kilpatrick, vp and operations manager, WSAZ Inc., joins technical sales staff, Visual Electronics
Corp., New York.

1930's.
Jess M. Pugh, 82, one-time radio
voice of Scattergood Baines, died Jan.
22 at his home in Rochester, Minn. Mr.

DEATHS

Pugh
began
his radio
serial
1930's
and later
played
bit parts
in in
television
and in educational films.

Sen. Andrew
F. Schoeppel (RKan.), 67, member of Senate Commerce Committee, died of stomach
cancer Sunday (Jan. 21) at Naval
Medical Center in Bethesda, Md. He
had been a patient there since Dec. 4,
1961. Sen. Schoeppel was one of leading conservatives in Senate, where he
was beginning his 14th year. Before
coming to Washington, Sen. Schoeppel
served two terms as governor of Kan-

Elwood C. (Bill) Hoffman, 43, playwright and former CBS script editor,
died Jan. 22 of heart attack at his home
in New York.
Ted Anderson, 37, promotion and
pr director, Jack La Lanne Inc., Hollywood, died Jan. 21 of uremic poisoning
in Denver. Mr. Anderson formerly was
advertising and promotion manager for
KCPX-AM-FM-TV Salt Lake City.

FANFARE
20,000

knew

the secret

of disc jockey's shift
An air personality's shift in time slots
triggered a contest that netted KCBS
San Francisco over 20,000 mail responses in one week.
On New Year's Day, Dave McElhatton, KCBS disc jockey, began his new
morning program, and announced the
start of a "secret" word contest designed to familiarize listeners with his
program's
new oftime.
Each day during
the first week
the McElhatton
in the
Morning show, a different secret word
was broadcast. Listeners were asked to
write the word on a postcard and mail
it in before midnight that day.
The first program, despite its Jan. 1,
6-10 a.m. positioning, pulled 760 responses; the second, 3,250; then, on
succeeding days, 4,125; 5,560, and
finally, 6,781— or a total of 20,476 in
five days.
Twenty transistor radios were awarded listeners whose cards were drawn
from the total of those submitted.
BROADCASTING, January 29, 1962

WLBW-TV
reviews regatta on Biscayne Bay
WLBW-TV Miami launched a
press, ABC network, and station personnel with the best seats in the
houseboat as the staple in a promohouse.
tion that really covered the waterfront. The fully equipped house on
The station's promotion was dethe waves, modelled after the ship
signed to spotlight
the outlet's
network
(ABC-TV), one
of its proused in ABC-TV's Surfside 6 adventure series, was tied up for the two
grams (Surfside 6), and the fact that
the station was televising the Orange
days of the Orange Bowl regatta next
Bowl parade and regatta.
to the officials' barge, and provided
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NBC-TV presentation
shows daytime tv gains
Agencies in Los Angeles, New York
and Chicago this month are hearing a
special NBC-TV sales presentation designed to show how and why both audiences and advertisers are turning to daytime network tv in increasing numbers.
While tv business is up generally, NBCTV claims new records of its own.
James Hergen, director of daytime
sales for NBC-TV, called a news conference Tuesday (Jan. 16) to report a
record sales volume of $19 million in
new and renewed daytime sales during
the last six weeks of 1961. He said the
momentum is being maintained in 1962.
He listed 38 national advertisers which
had purchased sponsorship during the
winter (1961-62) season.
Mr. Hergen added that for the first
time in the industry's history, daytime
audiences number over 10 million per
average minute, or two million more
than watched four seasons ago. More

than four out of five tv families now
watch daytime network tv each week,
and average about 10 hours of viewing
per family.
The emergence of daytime network
tv as a product showcase has come
about, Mr. Hergen said, through an intensified three-network competition resulting in greater "flexibility, economy
and impact." He cited total 1961 daytime billings of more than a quarter
billion dollars as evidence of the "medium's new dimensions."
The network's new daytime presentation includes the distribution of new
brochures prepared by the audience
measurement division of NBC Research. One, called "Daytime Tv
Primer," is a summary of the advertising values of daytime tv for both large
and small advertisers. The second
brochure, entitled "Personality Plus,"
reports on a 20-market survey of homemakers which investigated the advertising impact of daytime program personalities.

KGO-TV

airs TvB

film

as prime time show
KGO-TV San Francisco last week devoted a half hour of evening time
(10:30-11 p.m.) to broadcast the TvB
film, "The Sales Machine," in an onthe-air sales pitch to company and advertising agency executives throughout
the Bay areas.
"We feel that this film is so vital and
important to our economic community
that we wanted all industry heads and
chief executives of our Bay area commercial firms to see it," David M. Sacks,
KGO-TV vice president and general
manager explained. "This is why we
scheduled it in prime time evening — so
that the people who should see it could
The presentation, usually made to
groups assembled for sales conferences,
shows the success of tv in providing
see it."
advertisers
with a better means of communicating with their prospective customers than even the in-person salesman.
Church

honors

KRLA

Lake Avenue Congregational Church
of Pasadena, Calif., held a unique
Thanksgiving service yesterday (Jan.
28) to honor KRLA, that city. Rev.
Raymond C. Ortlund led the congregation in thanking KRLA, whose broadcasts of the 11 a.m. Sunday morning
services of the church were credited
with extending its ministry from Santa
Barbara to the Mexican border and
increasing actual attendance by some
400. Mr. Ortlund presented a plaque
symbolizing the church's appreciation
to Donald Cooke, president of KRLA,
and John Barrett, general manager,
CAUFORNIAjg

during the 1 1 o'clock service which
was broadcast by KRLA as usual as a
public service.
Drumbeats...
Earresistible ■ To inform advertising
agency timebuyers that WHK Cleveland
is "earresistible" to Cleveland listeners,
the station has sent buyers portfolios of
sketches especially created for the promotion and soon to be seen in station
print advertisements. The six humorous
sketches were done by Tomi expressly
for WHK, according to the station.

KXTV(TV)'s 'Birnam Wood' comes to buyers
Fifteen hundred potentially giant
Each giant sequoia arrives at its
California redwood trees have been
destination in seedling size, complete
with full instructions for the care and
mailed out by KXTV (TV) Sacramento through Allen, De St. Maurice
proper feeding of small redwoods.
The
tree-mailer tells the story of
& Spitz, San Francisco, the station's
agency. The mailer, sent to national
KXTV (TV)'s expanded coverage
available through the tower, and
advertisers and their agencies, is in
commemoration of the channel 10
compares the transmitter with the
outlet's
new
1,549
foot
transmitter
sequoia as "two towering California
tower.
88 (FANFARE)

natives."

Skydiving display ■ The U. S. Army
recruiting service and WNBC-TV New
York are co-sponsoring a display on
skydiving at the Army's Times Square
recruiting station to promote increased
enlistment in the Army's parachute arm
and increased viewing of WNBC-TV's
Ripcord, a Ziv-United Artists' syndicated program. The display, which
opened Jan. 23 and continues through
Feb. 5, consists of mannikins floating
in various skydiving attitudes and apBROADCASTING, January 29, 1962

parel on the recruiting station's roof.
Signs identify the activities on display,
which range from parascuha to paramedic divers.
Sliderule ■ KYW-TV Cleveland has
mailed a time saver to several thousand
timebuyers throughout
sliderule rate card. The
permits timebuyers to
spot rates, discounts,
nouncements and other

the U. S. — a
new rate card
determine all
units per aninformation at

a moment's glance.
Sponsor contest ■ To boost local sales,
KGLA (FM) Hollywood, Calif., staged
an on-the-air sales promotion in which
advertisers took part by finishing the
statement, "I like KGLA

because. . . "

The winners were awarded several free
spots for one week. Four of the nine
winners eventually bought spots following results from their free ones.

AUTHORIZATIONS,

As compiled by Broadcasting, Jan. 18
through Jan. 24, and based on filings,
authorizations and other actions of the
FCC in that period.
This department includes data on
new stations, changes in existing stations, ownership changes, hearing cases,
rules & standards changes, routine
roundup of other commission activity.
Abbreviations: DA — directional antenna, cp
— construction permit. ERP — effective radiated power, vhf — very high frequency, uhf
— ultra high frequency, ant. — antenna, aur. —
aural, vis. — visual, kw — kilowatts, w — watts,
mc — megacycles. D— day. N — night. LS —
local sunset, mod. — modification, trans. —
transmitter, unl.— unlimited hours, kc— kilocycles. SCA — subsidiary communications authorization. SSA — special service authorization. STA — special temporary authorization.
SH — specified hours. CH — critical hours. * —
educational. Ann. — Announced.
New tv stations
APPLICATIONS
Walker, Minn. — Central Minnesota Tv Co.
Vhf ch. 12 (204-210 mc); ERP 31 kw vis.,
15.5 kw aur. Ant. height above average
terrain 933 ft., above ground 996 ft. P. O.
address box 25, Alexandria, Minn. Estimated
construction cost $278,200; first year operating cost $170,000; revenue $200,000. Studio
and trans, location Hackensack, Minn.
Ceographic coordinates 46° 56' 03" N. lat.,
94= 27' 25" W. long. Trans. RCA TT-2-AH;
ant. RCA TW-18A-P. Legal counsel Marmet
& Schneider, Washington, D. C; consulting
engineer Julius Hetland, technical director
of applicant. Principals include Thomas K.
Barnstuble (26%), Julius Hetland (15%),
Earl C. Reineke (10^) and others. Messrs.
Barnstuble, Hetland and Reineke own 19%,
10% and 10%, respectively, of KSOO-AMTV Sioux Falls, S. D.; proposed station is
to be semi-satellite of KMCT(TV) Alexandria. Minn., of which applicant is licensee. Ann. Jan. 23.
Syracuse, N. Y. — Valley Interim Tv. Corp.
Vhf ch. 9. (186-192 mc); ERP 316 kw; ant.
height above average terrain 500 ft. P. O.
address 1426 Valley Drive. Syracuse 7. Estimated construction cost $1,152,000; first
year operating cost $1,200,000; revenue
$1,380,000. Applicant is composed of W.R.G.
Baker Radio & Tv Corp. and Salt City
Bcstg. Corp., two of ten applicants competing for ch. 9; requests STA to operate
station using proposed transmitting facilities
of Salt City and studio facilities of W.R.G.
Baker. Xnn. Jan. 23.
New am stations
ACTION BY FCC
Pontotoc, Miss. — Pontotoc Bcstg. Co.
Granted 1440 kc; 1 kw D. P. O. address
Pontotoc. Estimated construction cost $25,BROADCASTING, January 29, 1962

Auto ad meet ■ In launching a new
game.
26-week advertising campaign on
WNOX Knoxville, the Monroe Auto
Equipment Co. invited more than 650
of its local Tennessee wholesale and
retail distributors to dinner in the station's auditorium studio. Before dinner,
the dealers held their annual jobberdistributor meeting, and after supper,
they were entertained by m.c. Lowell
Blanchard, a 27 year veteran at WNOX.

Late Christmas gift ■ Because of a
heavy snowstorm in late December,
KMTV (TV) Cedar Rapids, Iowa, was
forced to postpone its Christmas gift to
its viewers — free tickets to an International League hockey game in that
city. The station announced it has repurchased all seats, except for those of
season ticket holders, for the Feb. 6
match between Indianapolis and Omaha
to be given away free. As part of the
festivities, the station also has promised
appearances by Yogi Bear, Huckleberry
Hound and Quick Draw McGraw, a
FOR

STATION

community sing and a pee wee hockey

THE

Keystone map ■ Keystone Broadcasting System, Chicago, has mailed to advertisers and agencies a new map locating its 1,125 stations and the markets they serve.

RECORD
DA-l to DA-2. Ann. Jan. 12.
KREX Grand Junction, Colo.— Cp to
change frequency from 920 kc to 1100 kc,
increase power from 500 w, 5 kw-LS, to
50 kw; install DA-CH and DA-N; change
ant. -trans, location, install new trans, and
operate trans, by remote control daytime
only. Ann. Jan. 24.
WMPO Middleport-Pomeroy, Ohio— Cp to
increase daytime power from 1 kw to 5
kw and install new trans. Ann. Jan. 24.
KPDN Pampa, Tex. — Cp to increase daytimenewpower
fromAnn.
250 Jan.
w to 24.1 kw and install
trans.
CALL LETTERS ASSIGNED
WMOE Mobile, Ala.— Springhill Bcstg.
Inc.; changed from WEDR.
KJBS Pine Bluff, Ark.— James J. B.
Scanlon.
KWHLCo. Santa Maria, Calif— Artistry in
Radio
WNEA Newnan, Ga. — Radio Newnan;
changed from WANG.
WTHN Thomaston, Ga.— Alfred A. Britt.
KANRCity.Scott City, Kan.— The Bcstrs. of
Scott
WNVL Nicholasville, Ky. — Nicholasville
Bcstg. Co.
WTTT Amherst, Mass. — College Radio.
WJAQ Jackson, Miss. — Radio Mississippi;
changed from WMOE.
WBRL Berlin, N. H.— Good Radio Inc.
WSDC Mocksville, N. C— Will P. Erwin.
Co.WGLD Chardon, Ohio— The Geauga Bcstg.
WXUR Media, Pa. — Brandywine Bcstg.
Corp.
Inc.KBGO Waco, Tex. — Audiocasting of Texas
WKDE Altavista, Va.— Theodore J. Gray
Sr. & Theodore J. Gray Jr.

APPLICATIONS
154; first year operating cost $24 000; revenue $30,000. Lee H. Thompson, sole owner,
is county agent of Quitman County, Miss.
Action Jan. 23.
APPLICATIONS
Milford, Conn. — Milford Bcstg. Inc. 1500
kc; 250 w D. P. O. address 1322 Boston
Post Rd., Milford. Estimated construction
cost $29,038; first year operating cost $55.000; revenue $75,000. Principals: Edward M.
Hawie, Stephen Sorak (each 45%). Frank
C. Suto (10%). Mr. Hawie is employe and
minority stockholder of metal specialties
manufacturing firm: Mr. Suto is account
executive for advertising agency in Milford;
Mr. Sorak owns 50^ of restaurant, 25% of
two realty companies, 25% of home freezer
food plan business, 25% of supermarket and
25% each of two food stores. Ann. Jan. 22.
Chattahoochee, Fla. — Chattahoochee Bcstg.
Co. 1580 kc; 1 kw D. P. O. address c/o
Emory L. Pope, box 582, Moultrie, Ga. Estimated construction cost $14,315; first year
operating cost $24,000: revenue $36,000.
Principals: Emory L. Pope, Ralph D. Waits
Jr. (each 45%), W. F. Johnson, E. W Scarborough (each 5%). Mr. Pope owns /50% of
WMES Ashburn, Ga.; Mr. Watf.s„is district
circulation manager for Atlanta Journal;
Messrs. Johnson and Scarborough own 50',
each of master
general
store; Mr. Ann.
Johnson
postof Chattahoochee.
Jan.is 24.
Bayamon, P. R. — Alfredo Beauchamp Diaz.
1600 kc; 5 kw unl. P. O. address box 245
Bayamon. Estimated construction cost $36,444; first year operating cost $30,000: revenue $45,000. Mr. Diaz, sole owner, is proprietor of furniture business and jewelry
business. Ann. Jan. 24.

New fm stations
ACTIONS
BY BROADCAST BUREAU
Danville, 111. — Prestige Bcstrs. Inc.
Granted 102.1 mc; 3.5 kw. Ant. height above
average terrain 105 ft. P. O. address 214

Existing am stations
APPLICATIONS
KOBY Tucson, Ariz. — Mod. of cp, which
authorized new am station, to change from

EDWIN
&

TORNBERG

COMPANY,

INC.

Negotiators For The Purchase And Sale Of
Radio And TV Stations
Appraisers • Financial Advisors
New York-60 East 42nd St., New York 17, N. Y. • MU 7-4242
West Coast— 1357 Jewell Ave., Pacific Grove, Calif. • FR 2-7475
Washington-1426 "G" St., N.W., Washington, D.C. • Dl 7-8531
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Boiling Springs Rd., Danville. Estimated
construction cost $7,537; first year operating cost $12,240: revenue $19,075. Principals: Carl E. Sunkel, George E. Hagerstrom, Louis Hussman, Henry Schroeder,
Robert Hill (each 20'r). Mr. Sunkel has been
program director of KTOP-FM Topeka,
Kan.; Mr. Hagerstrom is optometrist; Messrs.
Hussman and Schroeder are co-owners of
drive-in restaurant; Mr. Hill is co-owner
of meat packing business. Action Jan. 19.
Holland, Mich. — Holland Bcstg. Co.
Granted 96.1 mc; 2.91 kw. Ant. height above
average terrain 90 ft. P. O. address 5 E.
Eighth St., Holland. Estimated construction cost $12,591: first year operating cost
$14,100; revenue $14,500. Principals: W. A.
Butler, VV. C. Wichers, Nelson Bosman, I.
H. Marsilje, P. T. Cheff and M. C. Westrate,
(each 16.66';),
own Jan.
same 19.interests in
WHTC
Holland.who
Action
Springfield. Mo. — Stereo Bcstg. Inc.
Granted 101.5 mc: 6.2 kw. Ant. height above
average terrain 210 ft. P. O. address 430
South Ave., Suite 807, Springfield. Estimated construction cost $13,782; first year
operating cost $24,000: revenue $25,000.
Principals: Urso W. George (33.9%), Charles
Saltsgaver Jr. (41.4%) and others. Mr.
George owns land mobile radio sales and
service business; Mr. Saltsgaver has been
manager of KCJC-FM Merriam, Kan. Action Jan. 19.
APPLICATIONS
East Point. Ga.— Radio Station WTJH.
100.7 mc; 3.92 kw. Ant. height above average terrain 241.75 ft. P. O. address East
Point. Estimated construction cost $11,750;
first year operating cost $6,500; revenue
$8,500. Principals: James S. Rivers (52%),
Ronald S. Rivers, Tolliver R. Rivers,
Herschei M. Rivers (each 16%). who own
similar interests in WTJH East Point. J.
S. Rivers owns 99% of WMJM Cordele.
66.66% of WDOL Athens, 51% of WJAZ
Albany and 51% of WACL Waycross, all
Georgia; others owns 13% each of WJAZ.
Ann. Jan. 19.
♦Indianapolis, Ind. — Indiana Central U.
88.7 mc; 7 w. P. O. address c/o Dean M.
Ransburg, 4001 Otterbein Ave., Indianapolis
27. Estimated construction cost $5,076; first
year operating cost $1,050. Ann. Jan. 24.
♦New York, N. Y. — Wagner College. 88.1
mc; 8.8 w. Ant. height above average terrain
78 ft. P. O. address c/o Robert J. Dwyer,
Wagner College, Staten Island, N. Y. Estimated construction cost $2,266.50; first
year operating cost $500. Ann. Jan. 23.
*Wilberforce, Ohio — Central State College.
88.9 mc; 220 w. Ant. height above average
terrain 178 ft. P. O. address c/o Harry G.
Johns, vice president. Estimated construction cost $11,815; first year operating cost
$12,000. Ann. Jan. 24.
Ponce, P. R. — Portorican American Bcstg.
Inc. 96.5 mc: 3.7 kw. Ant. height above
average terrain 7 ft. P. O. address boy 786,
Ponce. Estimated construction cost $17,557;
first year operating cost $9,526; revenue
none. Principals: Alfonso Gimenez-A^uavo
(41.8%), Inocencia Bigay Vda. Soltero
(32.7%), Juan A. Wirshing (11.5%). Rafael
Gimenez-Aguayo (9.6%), Francisco Parra
Torrn (4.8%). Portorican American Bcstg.
Inc. is licensee of WPAB Ponce. Ann. Jan.
24.
Existing fm stations
APPLICATION
WAJR-FM Morgantown, W. Va.— Cp to
change frequency from 99.3 mc to 99.1 mc,
increase ERP to 20 kw, increase ant. height
above average terrain to 258.5 ft., change
ant. -trans, location, install new trans, and
delete remote control. Ann. Jan. 24.
CALL LETTERS ASSIGNED
KSOM(FM) Tucson, Ariz.— Prell Enterprises.
Palm Springs, Calif.— George
E. KDES-FM
Cameron Jr.
WOCH-FM North Vernon, Ind.— Dorrell
Ochs.
Inc.KXEL-FM Waterloo, Iowa— KXEL Bcstg.
KPRS-FM Kansas City, Mo.— KPRS Bcstg.
Corp.
KUSN-FM St. Joseph, Mo.— KUSN Corp.
WFPG-FM
Atlantic City, N. J.— Eastern
Bcstg. Co.
WAPC-FM Riverhead, N. Y.— Patchogue
Bcstg. Inc.
WIAM-FM Williamston, N. C— East Carolina Bcstg. Co.
WDRK(FM) Greenville, Ohio— Kennedy
Bcstg. Corp.
KBMC(FM)
Eugene, Ore.— Milan Corp.
WJIG-FM Tullahoma, Tenn. — Jordan
Bcstg. Co.
90 (FOR THE RECORD)

WCMS-FM
Norfolk
Inc.

Norfolk, Va.— WCMS

Radio

Ownership changes
ACTION BY FCC
KURL, Yellowstone Bcstg. Corp., Billings,
Mont. — Granted assignment of license to
Christian Enterprises Inc. (Harold Erickson,
president); consideration $71,600 and agreement not to engage in broadcasting in
Yellowstone County for one year. Action
Jan. 17.
APPLICATIONS
WKMK Blountstown, Fla. — Seeks assignment of cp from James B. Childress to
Joe F. Durham Jr., E. H. Strickland, Roy
E. Thomas, Robert D. Sidwell (each 15.5%)
E. Pope Leonard (9%), Roy Golden, C. L.
Anders, J. A. McCaskill Jr. (each 8%),
W. L. Bailey (4%), d/b as Apalachicola
Valley Bcstg. Inc.; consideration $12,274.50.
Mr. Durham owns oil distribution business; Mr. Bailey is attorney; Mr. Golden
owns 50% of drug store; Mr. Anders owns
farm, farm equipment business and pulpwood company; Mr. McCaskill owns shoe
store and insurance agency; Mr. Leonard
owns 50'; of farm; Mr. Thomas is employe
of WTOT
Blountstown; Mr. Strickland owns
IGA store; Mr. Sidwell owns WJOE Ward
Ridge. Fla. Ann. Jan. 22.
KGEM Boise, Idaho— Seeks transfer of
a'l stock in Gem State Bcstg. Corp. from
The Interstate Corp. to George C. Hatch
and Wilda Gene Hatch as trustees for their
children; Hatches to divest themselve
s of
stock in Interstate Corp. Interstate Corp
18. licensee of KLO Ogden, Utah. Ann. Jan!
is
WBIW Bedford. Ind.— Seeks assignm
of license from Bedford Bcstg. Co. toentC.
E. Hami'ton (16.8%), H. W. Bockhoff (16%)
Helene D. Frankel (11%), J. Robert Quiggi
Paul R. Quiee. Mrs. C. B. Dunn (each 9%)
and others, d/b as Central Bcstg. Corp • consideration $140,000. Central Bcstg. Corp is
!^eM"f WKBV-AM-FM Richmond, and
5££.Marion'
Indiana.
Ann.Seeks
Jan. 22.
WNGO
-AM-FM both
Mayfie
ld, Ky.—
assignment of license from West Kentucky
Bcstg Inc. to Graves County Bcstg. Inc
of which assignor is 100%, stockholder; no
financ
18. ial consideration involved. Ann. Jan.
WRMP(FM) Detroit, Mich.-Seeks assignment of license from Triangle Bcstg. Co
to Nicholas Timko (50^). F. Hudson
and Stanley Babiuk (each 25%) Haynor
d/b as
iP-ZBabiu
Bcst£conside
$34 087
ration
Mr.
k isCorp.;
broadcast engineerMr
Haynor is employe of tool and
die
firm
which Mr. Timko is 95% owner. Ann. Jan.of
offKo^h
MJles
Mont.—
Seeks Co.
transfer
81 6 , of
stockCitv- Star
Printing
from
»arah M. Scanlan in(deceased)
to Robert J
Scanlan as executor of Mrs. Scanlan's estate; no financial
consideration involved
Ann. Jan.
17.
WDPW(FM) Depew, N. Y. — Seeks assignment of cp from De-Lan Inc. to
M. Levy, Martin H. Sher and Rita Stewart
Lorenz
(each one-third); consideration $1,000.
Mr
Levy owns phonograph record manufacturing business, 40% of tape programming firm
and 10% of wholesale phonograph record
business; Mr. Sher owns 50% of finance
company and 40^ of retail auto accessories
business
23. ; Mrs. Lorenz is housewife Ann
Jan.
WRNY Rome, N. Y.— Seeks assignment of
licence from Alert Radio Inc. to Richard
K. Thorman, d/b as Mohawk Bcstg. Corp.;
consideration $75,000. Mr. Thorman owns
53. 1"?; of WALY Herkimer, N. Y. Ann. Jan.
WSPN Saratoga Springs, N. Y.— Seeks
transfer of 73% of stock in Spa Bcstrs. Inc.
from Kenneth H. Freebern and Joseph F.
Donahue to John B. Lynch; consideration
50,000, less amount by which total liabilities of corporation exceed its total assets
on date of approval of transfer bv commission. Mr. Lynch owns WWSC Glens
Falls. N. Y. Ann. Jan. 19.
WSVM Valdese, N. C— Seeks assignment
of license from Central Bcstg. Co. to Burke
County Bcstg. Co.. new corporation of
which assignor is 51% owner; other stockholders number more than 50. Ann. Jan. 18.
KABY Albany. Ore.— Seeks assignment of
license from Albany Bcstg. Corp. to Peter
J. Ryan and Milton A. Viken (each 50%);
consideration $60,000. Messrs. Viken and
Ryan
are partners
Ore. Ann.
Jan. 17. in KNND Cottage Grove,
WOPI-AM-FM Bristol, Tenn. — Seeks
transfer of 50% of stock in Pioneer Bcstg.
Corp. from Bill B. Stone and William R.
Rowland (each 25%) to Donald W. Owen,

present
owner 9,000
of other
50';; consideration
to Mr. Stone
and position
on staff of
station; consideration to Mr. Rowland $5,000
cash and $10,000 parcel of real estate. Ann.
Jan. 17.
WDYL Ashland, Va.— Seeks transfer of
4% of stock in WDYL Radio Inc. from John
Laurino, present 50% owner (2%), Robert
E. Cobbins and James T. Reeder, present
25%
owners
(eachP. 1%)
to Edward
E. Willey
Jr. and
Edward
McGehee
Jr. (each
2%);
total consideration $250. Messrs. Willey and
McGehee are attorneys. Ann. Jan. 17.
KQTY Everett, Wash. — Seeks assignment
of license from Walter N. Nelskog to Ronald
M. Richer (38.4%), Mae Hecht, Harley A.
Kelley (each 15.4%) and others, d/b as
Snohomish County Bcstg. Corp.; consideration $125,000. Mr. Richer has real estate
interests; Mrs. Hecht is housewife; Mr.
Kelley is in real estate. Ann. Jan. 18.
Hearing cases
STAFF INSTRUCTIONS
■ Commission directed preparation of
document looking toward affirming June 28,
1961. initial decision which would grant
applications of Clinton Bcstg. Corp. IKROS),
Clinton, Iowa, Illinois Bcstg. Co; (WSOY),
Decatur, 111., WJOL Inc (WJOL). Joliet, 111.,
and Radio Milwaukee Inc. (WRIT). Milwaukee, Wis., to increase daytime power from
250 w to 1 kw, continued operation on 1340
kc,
Jan. 25018. w-N; interference condition. Action
Announcement of this preliminary step
does not constitute commission action in
such case, but is merely announcement of
proposed disposition. Commission reserves
right to reach different result upon subdecision. sequent adoption and issuance of formal
Hearing cases
FINAL DECISION
■ Commission gives notice that Nov. 28.
1961, initial decision which looked toward
(1) granting application of Pontotoc Bcstg.
Co. for new am station to operate on 1440
kc, 1 kw, D, in Pontotoc. Miss., and (2)
denying applications of Marshall C. and
Sarah C. Parker and WTWV Radio for new
am stations to operate with same facilities
23.
in Tupelo, Miss., became effective Jan. 17
pursuant to Sec. 1.153 of rules. Action Jan.
INITIAL DECISIONS
■ Hearing Examiner David I. Kraushaar
issued initial decision looking toward granting application of Kenosha Bcstg. Inc. for
new fm station to operate on 95.1 mc, ERP
4 kw, ant. height 256 ft., in Kenosha, Wis.;
engineering conditions. Action Jan. 22.
■ Hearing Examiner Elizabeth C. Smith
issued initial decision looking toward (1)
granting applications for new am stations
of Richmond Bcstg. Co. (930 kc, 500 w, DA,
D) in Centerville, Ind.: Citizens Bcstg. Co.
(940 kc. 250 w, DA, D), Lima, Ohio, and
Shelby Bcstg. Co. (940 kc, 1 kw. DA, D),
Shelbyville, Ky., and (2) denying applications for new stations of Charles H. Chamberlain (940 kc, 1 kw, D), Urbana, Ohio,
Lake Cumberland Bcstg. Co. (940 kc. 1 kw,
D), Jamestown, Ky., W.L.K.Y. Inc. (940 kc.
1 kw. D), Lexington, Ky.. and Continental
Bcstg. Co. (940 kc, 5 kw, DA, D), Cincinnati,
Ohio.
Action Jan. 22.
■ Hearing Examiner Elizabeth C. Smith
issued initial decision looking toward grantof Virginia-Kentucky
Bcstg.
Inc. ing
to application
change facilities
of WNRG Grundy,
Va., from 1250 kc, 1 kw, D, to 940 kc, 5 kw,
D. Action Jan. 22.
Routine roundup
■ By order, commission extended time
from Feb. 5 to Feb. 19 to file comments and
from March 9 to March 23 for reply comments in proceedings fostering expanded use
of uhf-tv channels, deintermixture of eight
markets and assignment of additional vhf
channel in eight other markets. Comr. Lee
dissented.
Action Jan. 19.
ACTIONS
ON MOTIONS
By Commissioner T. A. M. Craven
■ Granted petition by Broadcast Bureau
and extended to Jan. 25 time to respond
to petition for reconsideration of order
cancelling oral argument and for waiver of
interim procedure filed by The Bible Insti19. tute of Los Angeles Inc. (KBBI), Los Angeles, Calif., in fm proceeding. Action Jan.
■ Granted petition by Newton Bcstg. Co.
insofar as extending to and including five
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PROFESSIONAL

CARDS

JANSKY & BAILEY
Offices and Laboratories
1339 Wisconsin Ave., N.W.
Washington 7, D.C. FEderal 3-4800
Member AFCOE

JAMES C. McNARY
Consulting Engineer
National Press Bldg.
Wash. 4, D. C.
Telephone District 7-1205
Member AFCCE

—Established 1926 —
PAUL GODLEY CO.
Upper Montclair, N. J.
Pilgrim 6-3000
Laboratories, Great Notch, N. |.
Member AFCOE

COMMERCIAL RADIO
EQUIPMENT CO.
Everett L Dillard. Cen. Mgr.
Edward F. Lorentz, Chief Engr.
INTERNATIONAL BLDC.
Dl. 7-1319
WASHINGTON 4, D. C.
Member AFCCE

A. D. Ring & Associates
30 Years' Engineering
Experience in Radio
1710 H St., N.W. Republic 7-2347
WASHINGTON 6, D. C.
Member AFCCE

GAUTNEY & JONES
CONSULTING RADIO ENGINEERS
930 Warner Bldg. National 8-7757
Washington 4, D. C.
Member AFCCE

RUSSELL
P. MAY
711 14th St., N.W. Sheraton Bldg.
Washington 5, D. C.
REpublic 7-3984
Member AFCCE

L. H. Carr & Associates
Consulting
Radio & Television
Engineers
Washington 6, D. C. Fort Evans
1000 Conn. Ave.
Leesburg, Va.
Member AFCCE

GUY C. HUTCHESON
P.O. Box 32
CRestview 4-8721
1100 W. Abram
ARLINCTON, TEXAS

SILLIMAN, MOFFET
ROHRER
1405 C St., N.W.
Republic 7-6646
Washington 5, D. C.
Member AFCCE

&

KEAR & KENNEDY
1302 18th St., N.W. Hudson 3-9000
WASHINGTON 6, D. C.
Member AFCCE

LYNNE C. SMEBY
CONSULTING ENGINEER
AM-FM-TV
7615 LYNN DRIVE
WASHINGTON 15, D. C.
OLiver 2-8520

GEORGE C. DAVIS
CONSULTING ENGINEERS
RADIO & TELEVISION
527 Munsey Bldg.
STerling 3-0111
Washington
4, D. C.
Member AFCOE

Lohnes & Culver
Munsey Building
District 7-8215
Washington 4, D. C.
Member AFCOE
A. EARL CULLUM, JR.
CONSULTING ENCINEERS
INWOOD POST OFFICE
DALAS 9, TEXAS
MEIrose 1-8360
Member AFCCE
GEO. J. ADAIR ENG. CO.
CONSULTING ENCINEERS
Radio-Television
Communications-Electronics
1610 Eye St., N. W.
Washington, D. C.
Executive Member
3-1230 Executive
AFCCE 3-5851

WALTER F. KEAN
CONSULTING RADIO ENGINEERS
Associate
George M. Sklom
19 E. Quincy St. Hickory 7-2401
Riverside, III. (A Chicago suburb)
Member AFCCE

HAMMETT & EDISON
CONSULTING RADIO ENGINEERS
Box 68, International Airport
San Francisco 28, California
Diamond 2-5208

CARL E. SMITH
CONSULTING RADIO ENCINEERS
8200 Snowville Road
Cleveland 41, Ohio
Phone: 216-526-4386
Member AFCCE

J. G. ROUNTREE
CONSULTING ENGINEER
P.O. Box 9044
Austin 17, Texas
CLendale 2-3073

A. E. Towne Assocs., Inc.
TELEVISION and RADIO
ENGINEERING CONSULTANTS
420 Taylor St.
San Francisco 2, Calif.
PR. 5-3100

PETE JOHNSON
Consulting am-fm-tv Engineers
Applications — Field Engineering
Suite 601
Kanawha Hotel Bldg.
Charleston, W.Va. Dickens 2-6281

CONSULTING RADIO ENGINEER
622 Hoskins Street
Lufkin, Texas
NEptune 4-4242 NEptune 4-9558

L. J. N. du TREIL
& ASSOCIATES
CONSULTING RADIO ENGINEERS
10412 Jefferson Highway
New Orleans 23, La.
Phone: 721-2661

WILLIAM B. CARR
Consulting Engineer
AM— FM— TV
Microwave
P. O. Box 13287
Fort Worth 18, Texas
ATlas 4-1571

JOHN H. BATTISON
& ASSOCIATES
Consulting Radio Engineers
Specializing in AM-FM-TV
applications and measurements
934-5 Munsey Building
Washington 5, D. C.
Dl 7-2330 Member AFCCE

ERNEST E. HARPER
ENGINEERING CONSULTANT
AM
FM TV
2414 Chuclcanut Shore Rd.
Bellingham, Washington
Telephone: Regenf 3-4198

PAUL DEAN FORD
Broadcast Engineering Consultant
4341 South 8th Street
Terre Haute, Indiana
Wabash 2643

COMMERCIAL RADIO
MONITORING CO.
PRECISION FREQUENCY
MEASUREMENTS
AM-FM-TV
103 S. Market St.,
Lee's Summit, Mo.
Phone Kansas City, Laclede 4-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TV
445 Concord Ave.,
Cambridge 38, Mass.
Phone TRowbridge 6-2810

Service
Directory

JOHN

B. HEFFELFINGER

JULES COHEN

9208 Wyoming PI. Hiland 4-7010
KANSAS CITY 14, MISSOURI

Consulting Electronic Engineer
617 Albee Bldg. Executive 3-4616
1426 C St., N.W.
Washington 5, D. C.
Member AFCCE

VIR N. JAMES
SPECIALTY
DIRECTIONAL ANTENNAS
232 S. Jasmine St. DExter 3-5562
Denver 22, Colorado
Member AFCOE

JOHN H. MULLANEY
and ASSOCIATES, INC.
2000 P St., N.W.
Washington 6, D. C.
Columbus 5-4666
Member AFCOE

MERL

SAXON

BARKLEY & DEXTER LABS.,
INC.
Donald P. Wise
James M. Moran
Consulting, Research &
Development for Broadcasting,
Industry & Government
50 Frankfort St. Diamond 3-3716
Fitchburg, Massachusetts
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days from release date of this order time
lor filing exceptions and for filing response
to motion to dismiss application of Newton
Bcstg. Co.
proceeding Press
on Newton's
cation andinTranscript
Inc. forapplinew
am
stations
in
Newton
and
Dedham,
Mass.
Action Jan. 18.
■ Granted petition by Seaboard Bcstg. Co.
and extended to Jan. 22 time to respond
to petition by Peoples Bcstg. Corp. for
waiver of provisions of Sec. 1.43 of rules to
permit immediate consideration of its applifor new
Action cation
Jan.
16. fm station in Trenton, N. J.
■ Granted petition by Harlan Murrelle &
Assoc. and extended to Jan. 22 time to file
exceptions to initial decision in proceeding
on its application for new am station in
Lakewood, N. J., which is consolidated for
hearing in Docs. 13092 et al. Action Jan. 16.
■ Granted petition by United Tv Co. of
New Hampshire and extended to Feb. 21
time to file exceptions to initial decision in
proceeding on its application to change
existing facilities of WMUR-TV (ch. 9) Manchester, N. H. Action Jan. 16.
■ Granted petition by Broadcast Bureau
and extended to Jan. 19 time to file response to petition by Putnam Bcstg! Corp.
to enlarge issues in proceeding on its application and Port Chester Bcstg. Co. for new
am stations in Brewster and Port Chester,
N. Y. Action Jan. 16.
By Acting Chief Hearing Examiner
Jay A. Kyle
■ Scheduled prehearing conference for
Feb. 23 and hearing for March 21 in proceeding on applications of Havward F
Spinks and Greenville Bcstg. Co. for new
am stations in Hartford and Greenville Kv
Action Jan. 22.
■ Denied petition by Saul M. Miller, Kutztown. Pa., in part, as it relates to request
additional issue relating to availability for
trans, site proposed in application of Chand-of
ler W. Drummond and E. Theodore
d/b as Bi-States Bcstrs., for new am Mallyck,
station
in Annville-Cleona, Pa., which is in consolidated am proceeding in Docs. 14425 et al
Action Jan. 19.
■ Granted petition by Radio Hanover Inc.
:<WHVR) , Hanover, Pa., for leave to intervene in consolidated am proceeding in Docs.
14425 et al., only with reference to applica-

SUMMARY

tion of Pennland Bcstg. Inc. for new am
19.
station
in McSherrystown, Pa. Action Jan.
By Hearing Examiner Asher H. Ende
■ Uponmountrequest
by American
Theatres Inc.
(WABC), Bcstg.
New -ParaYork,
N. Y., in which other parties concur, continued Jan. 19 hearing to Jan. 22 in proceeding on its application for renewal of license,
and KSTP Inc. (KOB), Albuquerque, N. M.,
for mod. of cp. Action Jan. 17.
By Hearing Examiner Charles J. Frederick
■ Reopened record in proceeding on application of Willamette-Land Tv Inc. for new
tv station to operate on ch. 3 in Salem,
Ore., hibitreceived
in evidence
2 and reclosed
record. applicant's
Action Jan. Ex22.
By

Hearing Examiner Millard F. French
■ Granted petition by applicant and continued date for exchange of exhibits from
Jan. 22 to Feb. 23 and for commencement of
hearing from Feb. 5 to March 12 in proceeding on application of Rounsaville of Miami
Beach Inc. (WFUN), South Miami, Fla.
Action Jan. 22.

By Hearing Examiner Isadore A. Honig
■ Upon request of applicants WEXC Inc.,
DePew, N. Y., and Seaport Bcstg. Corp.,
Lancaster, N. Y., and with consent of other
active parties in consolidated am proceeding in Docs. 14031 et al, continued Jan. 22
further hearing to Jan. 25. Action Jan. 25.
■ Pursuant to leave granted at Jan. 17
hearing session in proceeding on applications of WEXC Inc. for new am station
in DePew, N. Y-. et al., whereby parties may
further defer filing of responsive pleadings
to pending motion, further extended from
Jan. 18 to Jan. 25 date for responses to motion to quash, etc., by Radio Buffalo Inc.,
pending continued efforts by parties to
reach stipulations. Action Jan. 17.
By Hearing Examiner Annie Neal Huntting
■ Granted petition by Kent-Ravenna
Bcstg. Co., Kent, Ohio, and continued date
of exchange of preliminary engineering exhibits from -Jan. 23 to Jan. 30, and date of
informal engineering conference from Feb.
7 to Feb. 14, in consolidated am proceeding

OF COMMERCIAL

BROADCASTING

AM
FM
TV

OPERATING

TELEVISION

CPS
TOTAL
Not on air
For
92
165
80

APPLICATIONS
new stations
857
172
134

Compiled by BROADCASTING, Jan. 25

Commercial
Non-Commercial

COMMERCIAL

STATION

UHF
90
14

Licensed (all on air)
Cps on air (new stations)
Cps not on air (new stations)
Total authorized stations
Applications for new stations (not in hearing)
Applications for new stations (in hearing)
Total applicatios for new stations
Applications for major changes (not in hearing)
Applications for major changes (in hearing)
Total applications for major changes
Licenses deleted
Cps deleted

TOTAL
TV

552
55

3,619
74
135
479
3,828
192
671
478
85
5631
0

TV
FM
898
62
168
1,128
137
23
88
160
4
92
0
1
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(FOR THE RECORD)

BROADCAST ACTIONS
by Broadcast Bureau
Actions of Jan. 23
WSRC, Carolina Radio Inc., Durham, N.
C. — Granted
license
to Carolina Radio ofassignment
Durham of
Die;
consideration

80
71
77
56
127
13
41
54 851
0 4
2

'There are, in addition, 11 tv stations which are no longer on the air, but retain their
licenses. 2 Includes one STA.

By Hearing Examiner Jay A. Kyle
■ Pursuant to request of applicant and
with concurrence of Broadcast Bureau, continued Jan. 23 hearing to Feb. 6 in proceeding on application of Clay Service Corp. for
new am station in Ashland, Ala. Action
Jan. 17.

■ Granted request by applicant and continued Jan. 22 hearing to March 5 in proceeding on application of Melody Music Inc.
for renewal of license of WGMA Hollywood,
Fla. Action Jan. 17.
■ Granted petition by Virginia-Kentucky
Bcstg. Inc. (WNRG), Grundy, Va., and severed its am application from consolidated
am proceeding
in Centerville,
Docs. 13223 et
al et
(Richmond Bcstg. Co.,
Ind.,
al).
Action Jan. 17.

BOXSCORE

Compiled by FCC Dec. 31
AM

By Hearing Examiner David I. -Kraushaar
■ Denied petition by Irving Schwartz,
tr/as Kenton County Bcstrs., for extension
of time from Jan. 26 to Feb. 9 to file proposed findings in proceeding on its application for new am station in Covington,
Ky., et al, but, on own motion, extended
until close of business Feb. 2 deadline for
filing proposed
findings
factreply
and briefs,
conclusions and to Feb.
13 for offiling
if any. Action Jan. 22.
■ Granted petition by Six Nations Tv
Corp. for leave to amend its application for
new tv station to operate on ch. 9 in
Syracuse, N. Y., which is in consolidated
hearing in Docs. 14367 et al. to include affidavit dated Jan. 3 by its engineering consultant, and new and corrected sections V-C
and V-G to FCC Form 301, to reflect minor
change in trans, site and certain corrections
to engineering data, and corrected to read
42°56'53" geographical coordinates of new
trans, site. Action Jan. 17.

By Hearing Examiner Elizabeth C. Smith.
■ Granted petition by Broadcast Bureau
and extended from Jan. 25 to Feb. 9 time to
file proposed findings and to Feb. 23 for replies in matter of revocation of license of
KPSR Inc. for station KPSR (FM) Palm
Springs, Calif. Action Jan. 23.
■ Granted motion by Radio Americana
Inc. and made certain specified corrections
to transcript in proceeding on its application
for
Jan. new
22. am station in Baltimore, Md. Action

STATIONS

VHF
462
41

By Hearing Examiner H. Gifford Irion
■ Granted request of applicants and continued Jan. 26 prehearing conference to
Feb. 2 in proceeding on applications of
Jefferson Radio Co. for license to cover cp
for new am station (WIXIl at Irondale, Ala.,
and Voice of the Mid South for new am
station at Centreville, Ala. Action Jan. 18.

By Hearing Examiner Herbert Sharfman
■ Scheduled further prehearing conference for Jan. 24 in proceeding on am applications of KWTX Bcstg. Co. (KWTX),
Waco, and Kerrville Bcstg. Co. (KERV),
Kerrville, both Texas. Action Jan. 22.

Compiled by BROADCASTING, Jan. 25
ON AIR
Lie
Cps.
3,616
69
884
85
4871
76

in Docs. 14076 et al. Action Jan. 22.
■ Granted joint petition by applicants for
new am stations of Speidel Bcstg. Corp. of
Ohio, Kettering, and Greene County Radio,
Xenia, both Ohio, and continued dates for
exchange of exhibits from Feb. 1 to March
1, notification of witnesses from Feb. 12 to
March 15, and scheduled March 26 for commencement of hearing for Group III in consolidated am proceeding in Docs. 14076 et al.
Action Jan. 16.
■ Granted petition by Chief Pontiac Bcstg.
Co., Lapeer, Mich., continued certain procedural dates for Group I of consolidated
am proceeding in Docs. 14085 et al and continued hearing from Feb. 27 to March 13
(Community Service Bcstrs. Inc., Ypsilanti,
Mich., et al.). Action Jan. 16.

K78AD Ukiah, Calif.— Granted cp to
$175,000.
change
station. type trans, of uhf tv translator

Actions of Jan. 22
KVOL, Evangeline Bcstg. Inc., Lafayette,
La. — Granted acquisition of positive control by George H. Thomas through pur"
654 Gazettechase Inc.
of stock from Lafayette AdvertiserWTCW, Folkways Bcstg. Inc., Whitesburg,
Ky. — Granted acquisition of positive control by Donald F. Crosthwaite through sale
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of stock by Clarence (Hank) Snow to company of same name.
KGBT-TV, Harbenito Bcstg. Co.. Harlingen, Tex. — Granted transfer of control from
McHenry, Genevieve and M. T. Tichenor,
as family group, to McHenry Tichenor.
WCMA, Corinth Bcstg. Inc., Corinth, Miss.
— Granted involuntary transfer of control
from Aaron B. Robinson to The National
Bank of Commerce of Jackson, Jackson,
Tenn., as trustee under will of Aaron B.
Robinson.
WTPR, Paris, Tenn. — Granted involuntary
transfer of control from Aaron B. Robinson
to The National Bank of Commerce of
Jackson, Jackson, Tenn., as trustee under
will of Aaron B. Robinson.
WDXE, Lawrenceburg Bcstg. Co., Lawrenceburg, Tenn. — Granted involuntary
transfer of control from Aaron B. Robinson to The National Bank of Commerce
of Jackson, Jackson, Tenn., as trustee under
will of Aaron B. Robinson.
WENK, Union City Bcstg. Inc., Union
City, Tenn. — Granted involuntary transfer
of control from Aaron B. Robinson to The
National Bank of Commerce of Jackson,
Jackson, Tenn.. as trustee under will of
Aaron B. Robinson.
WDXI-AM-TV, Dixie Bcstg. Co., Jackson, Tenn. — Granted involuntary transfer
of control from Aaron B. Robinson to The
National Bank of Commerce of Jackson,
Jackson. Tenn., as trustee under will of
Aaron B. Robinson.
WDXN, Clarksville Bcstg. Co., Clarksville, Tenn.— Granted involuntary transfer
of control from Aaron B. Robinson to The
National Bank of Commerce of Jackson,
Jackson, Tenn.. as trustee under will of
Aaron B. Robinson.
WMTL. The Rough River Bcstg. Co.,
Leitchfield, Ky. — Granted involuntary transfer of control
from Jamesadministrator
W. Sh'ackletteof
to Jimmie
L. Schacklette,
estate of James Weaver Shacklette.
WPLM Plymouth, Mass.— Granted mod. of
cp to make changes in DA pattern.
Actions of Jan. 19
WHBO, Gateway Bcstrs. Inc. Tampa, Fla.
— Granted assignment of license to Floradio
Inc.; consideration $2.60,000 and agreement
not to compete in broadcasting within 50
miles of Tampa for 155 months during which
time assignee will pay assignor $77,600 as
consultant.
■ Approved specifications submitted by
Transcontinent Tv Corp. for operation of
WROC-TV, Rochester, N. Y., on ch. 8 pursuant to report & order in Doc. 13858 (which
substituted ch. 8 for ch. 5 and modified
WROC-TV authorization accordingly, effective Sept. 11. 1961): ERP vis. 316 kw; aur.
158 kw; ant. height 510 ft.
WSSV Petersburg, Va. — Granted change
of remote control authority.
K82AL, K80AW Dubuque, Iowa— Granted
cps to replace expired permits for new uhf
tv translator stations.
K07AL, K13AC Fort Benton, Mont.—
Granted cps to change type trans, for vhf
tv translator stations.
WERE-FM Cleveland, Ohio — Granted cp
to install new trans.
■ Following tv translator stations were
granted extensions of completion dates as
shown: K13BU Hailey. Idaho, to July 19, and
K11AF Gardiner, Mont., to July 19.
Actions of Jan. 18
East Linn Community Telecasters Inc.,
Sweet Home, Ore. — Granted cp for new
vhf tv translator station on ch. 4 to translate programs of KOIN-TV (ch. 6) Portland,
Ore.
Wildhorse Farmers Tv Assn., Athens.
Weston and Adams, Ore. — Granted
cp for a new vhf tv translator station on
ch. 5 to translate programs of KEPR-TV
(ch. 19) Pasco, Wash.; condition.
Deadwood Tv Club, Deadwood, S. D. —
Granted cps for new vhf tv translator stations on chs. 10 and 12 to translate programs
of KOTA-TV (ch. 3) Rapid City, S. D.
Ogden Valley Tv Repeater Assn., Huntsville, Liberty and Eden, Utah — Granted cps
for new vhf tv translator stations on chs. 10
and 8 to translate programs of KCPX-TV
(ch. 4) and KUTV (TV) (ch. 2) both Salt
Lake City; conditions.
WEZJ, Whitley County Bcstg. Inc., WilKy.— Granted
control from L.liamsburg,A.
Buck to transfer
Leon andof Keith
Buck (stock transaction).
WRRN(FM) Warren, Pa— Granted SCA
on multiplex basis; condition.
KRBE(FM) Houston, Tex. — Granted cp to
change ERP to 38 kw; ant. height to 220 ft.;
type ant. and make changes in ant. system.
*KTOY(FM) Tacoma, Wash. — Granted cp
to change ant. height to 280 ft., move ant.,

and other make ant. changes.
■ Granted renewal of license for following
stations: KANS Independence, Mo.; KASI
Ames, Iowa; KBIZ Ottumwa, Iowa; KCLU
Rolla. Mo.; KCRG Cedar Rapids, Iowa;
KFGQ Boone, Iowa; KFNF Shenandoah,
Iowa; KIRX Kirksville, Mo.; KLEE Ottumwa, Iowa; KLIK Jefferson City, Mo.; KODE
Joplin, Mo.; KPIG Cedar Rapids, Iowa;
KROS Clinton, Iowa; KSIM Sikeston, Mo.;
KSMO Salem, Mo.; KTTS Springfield, Mo.;
KWWL Waterloo, Iowa; KXIC Iowa City,
Iowa; KYRO Potosi, Mo.; WDAF Kansas
City, Mo.; WHO Des Moines, Iowa; WOI
Ames, Iowa; KAYL-FM Storm Lake, Iowa;
KBEY (FM) Kansas City, Mo.; KCMO-FM
Kansas City, Mo.; "KCUR-FM Kansas City,
Mo.; *KDPS (FM) Des Moines. Iowa; KDVR
(FM) Sioux Citv, Iowa; KFGQ-FM Boone,
Iowa; KSYN (FM) Joplin, Mo.; *KWAR
(FM) Waverly, Iowa; WDAF-FM Kansas
City, Mo.; *WOI-FM Ames, Iowa; KCMOTV
Kansas
Des
Moines,
Iowa; City,
KRCG Mo.;
(TV) *KDPS-TV
Jefferson City,
Mo.;.*KTVO (TV) Kirksville. Mo.; *KVTV
(TV) Sioux City, Iowa; WDAF-TV Kansas
City, Mo.; WOI-TV Ames, Iowa.
Actions of Jan. 17
WRVC(FM), Virginia Good Music Corp.,
Norfolk, Va. — Granted transfer of control
from Norman C. Willcox, Jean G. Rogers,
Charles G. Massie Jr., and others, to Harrison W. Moore Jr., Forrest P. Clay Jr.,
Charles G. Massie Jr. and Mason C. Andrews
(corporate reorganization).
KWBY, Scottsdale Bcstg. Co., Scottsdale,
Ariz. — Granted transfer of control from
Morris Mindel to John C. Cox Jr.; consideration $110,000 for 65.84%.
WILA, Baron Bcstg. Corp., Danville, Va.
— Granted transfer of control from Ralph J.
Baron to Ralph J. Baron, individually and
as trustee.
KYOS, KYOS Inc., Merced, Calif.—
Granted transfer of negative control from
Lou C. McCormick, executrix of estate of
Glenn E. McCormick, to Lou C. McCormick,
trustee for Glenda Lou Kerr.
KOBY, Grabet Inc. Radio Enterprises,
Tucson, Ariz. — Granted relinquishment of
negative control each by Betty Ann Pettit
and Richard D. Grand through sale of stock
to Fred Vance.
KTRY Bastrop, La. — Granted license
covering change in ant. -trans, location and
make changes in ground system.
*WNUR(FM) Evanston, 111.— Granted license covering installation of new trans.,
increase in ERP and ant. height.
WBMD Baltimore, Md. — Granted change
of remote control authority (main trans.).
KODY North Platte, Neb.— Granted mod.
of cp to change ant. -trans, location; type
trans., and make changes in ground system;
remote control permitted.
KOCY Oklahoma City, Okla. — Granted request for cancellation of instrument of authorization for operation of trans, for auxiliary purposes.
WYNK Baton Rouge, La. — Granted extension of authority to Feb. 20 to remain
silent.
RADIO-TV

Actions of Jan. 17
■ Granted cps for following new vhf tv
translator
ment Clubstations:
on ch. 7 Toketee
Toketee Falls
Falls,ImproveOre., to
translate programs of KBES-TV (ch. 5)
Medford, Ore.; Clifton Chamber of Commerce on chs. 6 and 8 Clifton, Kans., WIBWTV (ch. 13) Clifton and KCKT (ch. 2) Great
Bend, Kan.; Art Hibbs on ch. 9 Westcliffe,
Colo., KRDO-TV (ch. 13) Colorado Springs,
Colo.; Sunflower Valley Tv Assn. on chs.
9 and 7 Hoehne, Colo., KCSJ-TV (ch. 5)
Pueblo and KKTV-TV (ch. 11) Colorado
Colo.; Antimony
Town Inc.
3Springs,
and 6 Antimony,
Utah, KUTV
(ch. on
9) chs.
and
KCPX-TV (ch. 11) Salt Lake City, Utah,
via intermediate translators; Victor Volunteer Fire Dept. on chs. 4 and 2 Victor, Colo.,
KBTV (ch. 9) and KLZ-TV (ch. 7) both
Denver, Colo.; Town of Alma, Colo, on ch.
8Colo.
Alma, Colo., KOA-TV (ch. 4) Denver,
Actions of Jan. 16
■ Granted cps for following new vhf tv
translator stations: Lead Tv Co-op. on ch.
11 Lead, S. D., to translated programs of
KOTA-TV (ch. 3) Rapid City, S. D.; Moffat
County on ch. 2 Craig and Maybell, Colo.,
KOA-TV (ch. 4) Denver, with provision for
multiple output amplifiers; via intermediate
translator, condition; Moffat County on chs.
6 and 8 Craig, Colo., KOA-TV (ch. 11) Denver, and KFBC-TV (ch. 5) Cheyenne, Wyo.,
via intermediate translators, conditions;
Yampa Valley Tv Assn., Inc. on chs 6 and 8
Oak Creek, Yampa, Hayden and Steam
boat Springs, Colo., KOA-TV (ch. 4) Denver,
KFBC-TV mediate
(ch.translators,
5) Cheyenne,
all via
condition;
OtterinterTv
Assn. on ch. 6 Otter, Mont., KGHL-TV (ch.
8) Billings, Mont.; Mora Questa Translator
Co-op on ch. 9, Mora, N.M., KOB-TV (ch.
4) Albuquerque, N. M.; All-Alaska Bcstrs.
Inc. on ch. 9, Soldotna, Alaska, KENI-TV
(ch. 2) Anchorage. Alaska, condition.
KCMS-FM Manitou Springs, Colo. —
Granted second remote control point.
KBFM(FM) Lubbock, Tex. — Remote control permitted.
Translator Tv Unlimited, Westport, Grayland, Capalis, Ocean Shores, Ocean City
and Ocosta, Wash. — Granted cp for new
vhf tv translator station on ch. 8 to translate
programs of KOMO-TV (ch. 4) Seattle,
Wash., via intermediate translator.
Actions of Jan. 15
Spearfish Tv Assn., Spearfish, S. D.—
Granted cps for new vhf tv translator stations on chs. 12 and 10 to translate programs
of KOTA-TV (ch. 3) Rapid City, and KDSJTV (ch. 5) Lead, both South Dakota.
The Baca Tv, Springfield, Colo. — Granted
cp for new vhf tv translator station on ch.
3 to translate programs of KCSJ-TV (ch. 9)
Pueblo, Colo., via intermediate translator.
K12BL Holyoke, Colo.— Granted mod. of
cp to change trans, location; type trans., and
make changes in ant. system of vhf tv
trans, station.
WCCV-FM Charlottesville, Va.— Remote
control permitted.

SET

COUNTS

MINNESOTA
Dwelling
Occupied
Area
State totals
COUNTY TOTALS
Aitkin
Anoka
Becker
Beltrami
Benton
Big
Blue Stone
Earth
Brown
Carlton
Carver
Clay
Cass
Chippewa
Chisago
Clearwater
Cook

tion
Popula3,413,864
12,162
85,916
23,959
23,425
17,287
8,954
44,385
27,676
27,932
21,358
16,720
16,320
13,419
39,080
8,864
3,377

Units
991,981

Total
Radio
Homes
942,627

21,300
3,796

20,220
3,594

6,495
6,751
4,458
2,603
12,608

6,327
5,984
4,282
2,493
12,150
7,795

7,999
7,630
5,827
4,995
4,932
4,049
10,546
2,585
1,035

7,196
5,437
4,420
4,869
3,886
10,202
882
2,320

Radio
Percent
tion
Satura95.0
94.7
94.9
93.7
92.1
96.1
95.8
96.4
97.4
94.3
93.3
88.5
98.7
96.0
96.7
89.7
85.2

2 or
more
sets
381,607

Total
Tv
Homes
863,052

669
9,116
1,155
1,446
821
1,380
4,801
2,848
2,684
923
1,952
1,844
1,193
237
348
4,079

20,693
3,194
5,353
3,602
3,911
10,773

Television
Percent 2 or21
Saturamore
tion
sets
74,757
87.0
57
85
84.1
97.2
79.3
55.5
87.7
84.6
85.4

2,201
6,536

93.5
81.7
91.0

6,943
5,446
773
2,853
3,881
3,522
9,901

87.0
57.1
78.7
93.9

2,283
149
16
172
476
373
44
399
21
903
43
167

74.7
59.8
1,547
(Continued on page 99)
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CLASSIFIED

ADVERTISEMENTS

(Payable in advance. Checks and money orders only.) (FINAL DEADLINE — Monday preceding publication date )
• SITUATIONS WANTED 20(f per word— $2.00 minimum • HELP WANTED 250 per word— $2.00 minimum.
• DISPLAY ads #20.00 per inch — STATIONS FOR SALE advertising require display space.
• All other classifications 30^ per word — $4.00 minimum.
• No charge for blind box number. Send replies to Broadcasting, 1735 DeSales St., N.W., Washington 6,
C.
Applicants: If transcriptions or bulk packages submitted, $1.00 charge for mailing (Forward remittance separately, please). All D.
transcriptions photos
etc., sent to box numbers arc sent at owner's risk. Broadcasting expussly repudiates any liability or responsibility for their custody or return.'
RADIO

Help Wanted— (Cont'd)

Help Wanted — Management

Sales

•'ales manager. Small market experience.
Must sell and be able to direct other salesman. Good salary plus commission. Contact Sydney E. Byrnes, President, WADS,
Ansonia, Connecticut. Regent 5-4606.
Top-flight manager with proven sales and
promotion record. Needed for daytimer in
one of Mississippi's best markets. Newspaper affiliated station— WDDT, Write John
T.
Gibson, P. O. Box 1018, Greenville, Mississippi.

Salesman needed by leading station. Salary
plus commission.
Announcing experience
desirable. KTOE, Mankato, Minn.

Want to manage a 10 kw station and receive substantial equity as bonus for profitable performance? Southwest. Write giving details. William Holm, Radio WLPO,
LaSalle, Illinois.
Sales

Permanent future single California market.
Guarantee plus commission. Experienced
salesman. Box 391J, BROADCASTING.
Central Florida 250-watter, network affiliate, 15 years old, in beautiful little city,
opproven and growing market. Excellentestabboth
portunity for hustler working567J,
BROADBox
lished and new accounts.
CASTING. _____
Wanted: Salesman with experience in small
market— Radio sales. Salary guarantee. Box
569J, BROADCASTING.

tion first class engiWanted . . . Combina
neer-salesman, emphasis on selling. Daytime
regional small southern market. All reING. plies answered. Box 604J, BROADCASTfive stations is look-a
Independent chain of
who is
ing for an experienced salesman
of moving into
capable
self-starter and
within
manager
position of commercial
the next few months . . . Station located
in midwest . . . send complete information
with picture, experience, past billing and
references. Personal interview will be ar606J, BROADdate. Box
ranged at laterIN
G.
CAST
city
Growth opportunity with Eastern big who
radio for aggressive sales manager
understands national & local selling. $15,But if
bonus. forget
000
strictestof
Repliesthein limit
it. that's
ambition,
your plus
confidence. Box 610J, BROADCASTING.

ed salesman-announcer
Mature,at experienc
aiming
commercial management. $80 to
start plus 15%. North Carolina good music,
network operation. Immediate opening.
Send tape, complete data. Box 612J,
BROADCASTING.
Independent, group-affiliated station seeks
sales whiz. Small town living, big time
NY.
money— five figures. Easy drive to with
Philadelphia, Baltimore. If security
at established station apreal opportunity
peals to you, drop us a resume and recent
photo. Box 625J, BROADCASTING.
No beginner, real pro for commercial manager. Progressive modern 5 kw Northl CaroPresent commerca manlina independent.
ager—good one— after 5 years going home
to Texas. Box 632J, BROADCASTING.
New York State small market 1 kw independent needs experienced salesman. Part
of 9-unit newspaper-radio group. Salary
. Prove yourself and beand commission
come sales manager. Rural area, college
town atmosphere. Personal interview reconed person
experienc
quired.
Contact
General
Ben Turnbull.
sidered.Only
Manager, WDOS, Oneonta, New York.
94

Salesman wanted — Must have selling experience and car. Must want to work day
and night. Great opportunity for very substantial income with 5000 watt station in
thriving area around city of 30,000. Will
guarantee $100 a week minimum to start.
Write detailed background and ask for appointment. H. M. Thayer, WGHQ, Kingston,
New York.
Salesman-announcer for new station. Single
station market. Salary plus commission.
Send tape, resume, salary requirements to
Manager, WLKM, Three Rivers, Michigan.
Personal Interview required.
Salesman . . . experienced. $150.00 guaranteed draw; high commission rate. Quality
operation. WSOQ, Box 20, Syracuse 12.
Western Pennsylvania college town. Single
station market. Chance for announcing.
Send full information to Walter Broadhurst,
vania. Manager, WWCH, Clarion, PennsylGood positions — professional placement.
Major markets, plus midwest saturation.
Contact with 650 stations. Write Walker
Employment, 83 South 7th St., Minneapolis
2, Minnesota. Now.
Top-notch dj for powerful number one 5kw
in west Texas. Fastest growing market.
Send
tape and info to Box 103J, BROADCASTING.
Announcers
New Jersey. Experienced news-man announcer. Salary commensurate with ability.
Interview required. Send tape and resume.
Box 264J, BROADCASTING.
California single market looking for announcer with 1st phone. Permanent. Box
392J, BROADCASTING.
California medium market needs experienced top 40 morning man with production
savvy—
first phone. Box 473J, BROADCASTING.
Morning Mayor wake-up dj for 150,000 market. Right salary and excellent working
conditions for alert personality who can
combine the best of the top 100 with humor,
contests, clubs, etc. Write us what you think
a top-flight format should sound like. You
will be expected to share in civic responsibilities of the station. We are in no hurry so
send complete resume and audition tape
after careful thought. Right man will have
excellent opportunity to grow with station
which has been established over ten years.
Box 483J, BROADCASTING.
Announcer with first class ticket. OutstandING. ing opportunity. Box 551J, BROADCASTIndiana. Two announcers. Run tight board.
Good music operation. $100 minimum to
reliable, experienced men. Send tape, resume, references and photo. Box 590J,
BROADCASTING.
New Jersey. Experienced announcer with
1st class ticket. No maintenance. Box 592J,
BROADCASTING.
News man. . . . Join a staff of three fulltime radio reporters; report the news —
write editorials — make features. Growing
midwest station in metropolitan market.
Box 605J, BROADCASTING.

Help Wanted— (Cont'd)
Announcers

Texas station needs announcer-news editor
experienced gathering, writing local news
Box 614J, BROADCASTING
Announcer with first phone, experienced
Northwest. Box 621J, BROADCASTING.
Young
single delivery
announcer
— no "personalit
y."
Good news
required.
Immediate
opening. KVWM, Show Low, Arizona.
We are waiting for your tape! You are a
"personality" DJ, good on news, sharp on
production. You want advancement in expanding operation, you like good music, desire chance to create and work with conscientious men like yourself.
tape in
mail with photo and resume. Get
Vince Paul
KAGE, Winona, Minnesota
Announcer with first phone to live in Paradise. Hawaiian station needs experienced
man with production sense, adult format.
Maintenance desired on 1 kw operation.
$400 salary range. Send tape, photo, background to K-LEI, Kailua, Hawaii.
Auditioning announcers. Mature, straight
man for solid adult music morning shift.
KOLJ. Box 589, Quanah, Texas.
Experienced first class licensed announcer.
No
homa.maintenance. KOLK, Okmulgee, OklaAnnouncer with first phone for position
opening February 15. $500 per month or
more to right man. Send tape, resume,
references and picture to Dan Breece,
KOVE, Lander, Wyoming.
Are you qualified to head up our radiotelevision local news department? Send
letter of application to M. N. Bostick,
KWTX Broadcasting Company, P. O. Box
7128, Waco, Texas.
Wanted: Announcer with first class ticket,
present announcer entering Navy. Station
WAMD, Aberdeen, Maryland.
Wanted: Experienced announcer. Send all
information, draft status, tape, availability.
Rush to WCLW,
771 McPherson Street.
Mansfield,
Ohio.
Experienced farm director for pioneer topflight adult-appeal station. Good opportunity
for radio-tv farm shows. Send resume, tape,
picture, salary requirements to Jack Dunn,
WDAY, Fargo, North Dakota.
Experienced first class licensed announcer.
Box 1056. Twin Falls. Idaho.
If you have a first phone, like and know
adult music and can produce a good all
nite radio show, send air check, resume
and salary to: WEAT, P. O. Box 70, West
Palm Beach, Florida.
Needed immediately: Energetic man to
work in new, fully equipped mobile unit.
Must be able to recognize and report news,
conduct interviews, etc. Some board work.
Progressive station in a progressive community. Good pay and extra benefits to
qualified man. Send tape and resume to
Clair L. Meekins, Program Director, WFIN,
Findlay, Ohio.
We need a mature morning man. ... If
you can talk to the housewives in a friendly,
relaxed style and still run a tight board
we want you. We program Music for
America. erences
Send
complete
with Cook,
refand audition
taperesume
to Gene
WHIY, 563 North Orange Avenue, Orlando,
Florida.
Announcer, Charleston, West Virginia.
$85.00 per week. P.O. Box 3162, WHMS.
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Help Wanted— (Cont'd)

Help Wanted— (Cont'd)

Situations Wanted— (Cont'd)

Announcers

Production — Programming, Others

Management

Experienced fast paced dj for metropolitan
market. Send tape and resume to Jim Shay,
Program Director, WHOF, Canton, Ohio.
WHYL Carlisle-Harrisburg, Pa., is auditioning for top-flight announcer for position
open in April. Must either have or be
willing to study for first phone. Strictly
adult type friendly style wanted. Emphasis
on album and big band sound. $110.00 to
start; $125.00 if you have or get first phone.
Send full information and tape to Phil
Potter. Manager. Your references will be
checked.
WHYL is an R. F. Lewis, Jr. station.

Midwest station has immediate opening for
experienced program and production director. Must be fully mature and qualified
with knowledge and imagination. Seasoned
administrator and good production desirable. Air work involved. Box 564J, BROADCASTING.

Radio station owners: If you can't seem to
overcome the competition, don't sell, contact us. . . . Two men with 10 years experience in all phases of radio, each currently working in #1 station in large market. Will come in and turn your station into
CASTING.
^^S,"6-7 maker. Write Box 566J, BROADStation owners: Experienced announcersalesman-engineer . . . thirty six and single
. . . wants management training in small
596J.
BROADCASTING.
2S^ke^'T,^IPderate
climate puh-lease. Box
General manager— group operations midwest—California. Doubled gross last two
operations. Available interviews NAB
vention. Box 600J, BROADCASTING. conBrrr! Came north for managerial experience, got it in
competitive
Presently employeda very
general manager way
to practice his superstition, sun wants
worshipping. P.S. The station I run shows
a
nice profit. Box 607J,
BROADCASTING.
Manager
for medium
metro market
Proven sales promotion or and
tion
background. Top agency contacts.organiza
Six years
management. Married, five children
.
Top
references. Only interested in solid organization. Box 618J, BROADCASTING.
Manager— aggressive professional broadcaster familiar all phases from FCC and
construction to black balanc
e sheets
Former owner. 36, married, stable.
lent references. Competent to direct Exceloperation. Salary secondary to opportugroup
nity
challenge, working conditions. Reply
confidence. Box 620J,
BROADCASTING. in
Sales

Good music regional, needs first phone announcer experienced or potential. Will
teach. Good future. Write radio station
WITY. Danville, Illinois, or call collect
HI 6-1313— ext 2856.
Florida. First phone announcer. Immediate
opening. Send resume, tape and salary requirements to A. G. Fernandez, WKXY,
Sarasota, Florida.
Network good music station wants experienced announcer. Good pay — good working
conditions. Contact Robert C. Wolfenden,
WMEV, Marion, Virginia.
2 immediate openings for staff announcers.
Will only consider seasoned, experienced
and mature men. Must also be able to
double in professional commercial production work, or have better than average
ability in news, including gathering, writing and editing of same. Journalistic degree
desirable. Rush resume, photo and tape.
Manager, WSAC, Fort Knox, Kentucky. Or
call ELgin 1-3121.
Good positions — professional placement.
Major markets, plus midwest saturation.
Contact with 650 stations. Write Walker
Employment,
South 7th St., Minneapolis
2.
Minnesota. 83
Now.
Technical
Chief engineer for am/fm station mid/west.
Little announcing. Good conditions. Box
641J, BROADCASTING.
Excellent pay for first phone who can read
news and run easy-listening show for small
daytimer in New England. Box 554J,
BROADCASTING.
Engineers — 1st class — some experience studio-transmit ers— allied equipment. Combo
man only if strong in engineering. Car.
Near N. Y. C. Box 561J, BROADCASTING.
Wanted: Combo man. Some air work, emphasis on engineering ability for chief
upper midwest small market — Experience
necessary. Older man preferred: Salary
open. Box 568J, BROADCASTING.
Chief engineer, conscientious and hardworking. Florida, AM station, with CP for
FM. New well-equipped plant, needs man
to complete and mantain in A-l shape. Not
combo. Box 589J, BROADCASTING.
Preventative maintenance is our problem.
Want aggressive chief engineer experienced with RCA 5000 watt transmitter —
directional antennas ... no announcing.
Salary to match ability. Send pictures,
resume immediately to Scott Webb, Program Director, WCOA, Pensacola, Florida.
Chief Engineer, strong on maintenance who
can also handle limited air shift. Salary
based on ability, plus extra benefits. Harry
G. Bright, WETZ, New Martinsville, W. Va.
Transmitter engineer, for #1-5 kw regional
in Illinois second market. Opportunity for
mobile maintenance. R. D. Schneider, Chief
Engineer, WIRL, Peoria, Illinois.
Engineer-announcer. Maintain equipment at
new 500 watt daytimer. Tape, resume,
salary requirements to Manager, WLKM,
Three Rivers, Michigan.
Engineer. Immediate opening. WVOS, Liberty, New York.
Good positions — professional placement.
Major markets, plus midwest saturation.
Contact with 650 stations. Write Walker
Employment, 83 South 7th St., Minneapolis
2, Minnesota. Now.
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Experienced traffic manager for major Ohio
market station. Include all information,
recent photograph and salary requirements in first letter. Box 593J, BROADCASTING.
News director for Pennsylvania single station market. Send full details and salary
requirement. Box 626J, BROADCASTING.
News director — Must be able to gather,
write and deliver local news and handle
tape recorders. If you get a thrill out of
live, vital local affairs ... if you want to
head up an aggressive news operation . . .
if you want to be part of an outstanding
small market operation in the East, then
this is for you. Not a job for recent graduates or announcers of the rip and run
school. You must have several years experience and possess maturity, dignity, and
discretion. This is a challenging position
with long hours. The salary is $125 per
week with company insurance and profit
sharing plans. Box 633J, BROADCASTING.
Girls — TV traffic girl wanted with experience in handling avails and TWX. Plush
offices, many extra benefits. Write, wire or
call—
9-6800. H-R TV, 375 Park Ave.,
NYC, PL
N. Y.
Local news-coverage, good salary. Located
approximately sixty miles from N.Y.C.
WBNR, Beacon, New York.
Newsman — radio and television capable leg
and air man with small market station experience who can gather, write and air
news; journalism educational background
preferred; married; veteran; stable and dependable with good references. Salary commensurate with experience and ability.
Write or phone W. P. Williamson. Sr..
WKBN, Youngstown, Ohio. Sterling 2-1145.
Experienced radio copy writer, male or female. This is your chance to line up an
enviable
position
with Western
Most
Powerful
Independent,
5000 Michigan's
watts. We
need a finished performer who needs no
training and are willing to pay adequately
for this type of talent. Be sure that you can
qualify before applying. Send complete resume including photograph to the President, Radio Station WKMI, Melody Lane,
Kalamazoo, Michigan. All applications held
in strict confidence.
RADIO
Situations Wanted — Management
Manager — commercial manager. Heavy sales
background. Presently employed in this
capacity. Present employers and accounts
my best references. Desire midwest location,
presently located elsewhere. Family man,
college, best references. Box 452J, BROADCASTING.
Manager, heavy sales. For small to medium
market. Thirteen years experience, ten
management. Mature, thorough knowledge
all phases. Best media, personal and emING. ployer references. Box 490J, BROADCAST-

Radio salesman. Management and public
relations experience. Want earning potential $10,000 plus. Small-medium market.
Box 539J, BROADCASTI
NG.
Top newspaper advertising producer wants
in radio or tv for better profits. Seven years
advertising sales experience. Prefer
or southwest. Will send resume upon mid
request. Box 585J, BROADCASTING
Announcers
History of #1 ratings in personality format
in markets up to 300,000. Top billing salesman in present market. Will consider sales
announci
or both.
Top .25 markets only'
Box 405J,ngBROADC
ASTING
Basketball announcer available — prefer
Indiana. Consider elsewhere. Box 438J
Country ADC
western-dj:
BRO
well ING
known, top
AST
. rated '
seeks to relocate in southern
market. 10
ING. experience. Box 498J, BROADCASTyears
Announcer, mature sound, tight board, experienced, veteran, not a floater. Box 505J.
BROADCASTING.
Sports announcer, play-by-play. Basketball,
baseball, football. Finest references. Box
506J, BROADCASTING.
Announcer/dj/Salesman. Young. Cheerful.
Swinging. Tight production. References.
Tape. Box 531J, BROADCASTING.

Name it, I've done it! 27 years in broadcasting radio and tv. There's nothing stale
about me: I'm creative and talented: I
love
this write
business.
manage,
program,
produce,
and I'll
promote.
If you
want
me,
I'll
talk
business.
But
you
must
need
me! Box 520J, BROADCASTING.
30 year broadcast veteran. Family man. No
boozer. Bondable. Income $10,000 — plus.
Florida, Hawaii, California, Oregon or
Washington
preferred. Box 523J, BROADCASTING.

Sound creative thinking in both — operate
board. Desire northeastern locale. Box
536J, BROADCASTING.
Young,
alert announcer/production man
seeks responsible position in major market.
Minimum $125 per week. Best references.
Box 570J, BROADCASTING.
Experienced in tv production. Desire future
in announcing. Prefer midwest. Excellent,
mature voice, can sell. 27, college graduate,
veteran. Immediate availability. Box 573J,
BROADCASTING.

Quarter century in broadcasting. One year
earned $200,000. Management contract with
participation sought in Hawaii, West Coast,
Florida. Box 524J, BROADCASTING.

Twist of fate offers you experienced announcer. "Chubby" paycheck desired. Deejay, news, copywrite. New England. Box
576J, BROADCASTING.
Have six years announcing experience plus
first phone. Would like to move up to major
market area. Box 579J, BROADCASTING.

Ex-manager metro market seeks smaller
market after IY2 years- non-radio sales. Opportunity foremost, salary secondary. Box
587J, BROADCASTING.
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Situations Wanted — (Cont'd)

Announcers

Announcers

Production — Programming, Others

you first-rate late
Top announcer can give with
commercials,
or all night show. Good
news; first ticket, thorough programming
knowledge all good music including classic.
Box 580J. BROADCASTING.
This ad not for cowards scared being really
different? Making money? I'm not friendly
Horace—
CASTING.no hickbergs. Box 582J, BROAD-

Announcer Training Studios now has broadcast technicians and announcers with 1st
class licenses available. 25 W. 43 St., New
York City. OXford 5-9245.
P.D., d.j., announcer-5 years. If you want
a versatile man who is looking for a good
opportunity employer, knows radio, play
for
the me.
listener,
and sober,
wants play
to 'stay-put,'
contact
Married,
by play,
remotes, all facets. Don Alexander, phone
POplar 3-4374 or write 10822 Magnolia, N.
Hollywood, California.

Outstanding executive secretary with unusual background desires position offering
responsibility. Experienced in hiring and
supervising office staff. Capable of freeing
general manager for his important duties.
Box 485J, BROADCASTING.

Announcer position sought by radio school
graduate. Inexperienced but willing to work
and learn. 29, single, veteran. Write Box
584J. BROADCASTING.
Four vears experience, college. Prefer small
midwest market. Box 586J, BROADCASTING.
Nine years experience . . . polished, professional personality would like permanent
situation in a midwest metropolitan market. Excellent references. Box 595J, BROADCASTING.
Western states. 7 years radio. On camera
experience. 32. Prefer am tv operation with
tv opportunity.
Available
for personal interview. Box 597J,
BROADCASTING.
Combo, 1st phone, announcer, copy. Available immediatelv, prefer southeast. Box
598J, BROADCASTING.
Young man seeks first job. Speech trained,
broadcasting school, some college, third
phone. Box 599J, BROADCASTING.

Experienced news and sports announcer,
play-by-play football, basketball, baseball
and bowling. Local news gathering. Box
611J. BROADCASTING.
Attention, prestige stations . . . displaced,
adult, experienced network quality air
personality, warm, easy style. Like mild
climate, fishing, good newsman. Know
music, not noise. Am not cheap, but lasting.
Good background. Box 617J, BROADCASTING.
Experienced dj desires top 40 position. Free
and willing to travel. Box 619J, BROADCASTING.
Experienced dj, newscaster, announcer.
Bright,man first.
energetic,
run references.
tight board. Box
Air salesExcellent
627J,
BROADCASTING.
Announcer, d.j., experienced, married, not
a prima-donna. not a floater. Box 629J.
BROADCASTING.
Experienced announcer, dj — newscaster.
Very bright sound, tight board. No primadonna. dependable non floater. Box 630J,
BROADCASTING.
Number one drive-time personality in top20 market seeks larger opportunity. Box
637J, BROADCASTING.
Negro D.J., announcer, married, good voice.
Some experience. Will travel — recent graduate. Box 640J, BROADCASTING.

Experienced announcer — p.d., sales, married,
36, family. Have been out — want back in.
. . . Gene Books, Route #1, Hortonville,
Wisconsin. SPruce 9-6656.
Pleasant, relaxed style; five years experience; knowledge of quality pop, country
and Gospel music; married and reliable.
Resume sent on request. P. O. Box 14381,
Tampa 9, Florida.
Air, staff. Degree. Dale Hall, Fort Dodge,
Kansas. No tapes.
1st phone announcer, intelligent, married,
will relocate. Available now. $100 minimum.
Hanson, 4615 Langdrum Lane, Bethesda,
Maryland.
College grad. 2\2 years experience 1 kw
AM, tight board, draft exempt, desires
larger station any shift dj or newsman, no
top 40, can write own copy and news, aiming for career in management. For tape and
info., write, with your salary, Radio, 488
Wood St., Mansfield, Ohio.
"Combo men" — managers, you'll get your
money's
worth1sthere!
Three
us seeking
employment.
phone,
tightof board,
like
news and announcing, will relocate. Eddie
James, 4017 Parkside Drive, .Dallas 9, Texas.
Technical
Aggressive young man with experience as
record librarian and production assistant
seeks employment in Florida. Plans permanent return to sunshine state. Good
background, can show excellent references.
Anxious to advance with adult music operation. Box 385J. BROADCASTING.
Experienced first phone seeking position in
New Jersev. engineering only. Box 462J,
BROADCASTING.
Now employed chief engineer, seeking employment in Nevada, Idaho or Wyoming.
Box 588J, BROADCASTING.

Community minded women's director. Ten
years experience. Secretarial, continuity,
service, air work. Want good music station with good public relations. Box 516J.
BROADCASTING.
Experienced writer — announcer seeks writing position with progressive station northING. east. Salary open. Box 519J, BROADCASTNeed a cure for that low pulse-and-Hooper
sag? Send for the D.R.P.D.* Have remedy
— will travel. . . . The price is right. Successful PD with major eastern metropolitan,
station seeking to relocate. 13 years experience— all phases radio — last 6 years as
PD piloted #6 rated station into the number one details
spot in write
an 11-station
*For
further
D.R.P.D.,market.
Box 560J,
BROADCASTING.
No screams ... no gimmicks. Just good
music . . . good taste . . . and soft sell.
Veteran announcer with nationwide audience of college students and discriminating
adults seeks relocation in eastern or midwestern city. Top honors . . . top salary
. . . top ratings. Available February. Write
Box 574J, BROADCASTING.
Program director — 10 years experience with,
three of
nation's and
leading
fine music
stations asthe
operations
program
director.
Network quality announcer. B.S. in radiotv. Interested in permanent position with,
quality classical music or fine arts operation. Box 591J, BROADCASTING.
Standout, program director will make himself available to quality station only. 1$
years radio.gramming.
10 Nowyears
"good plus
music"
proPD 80,000
market.
Want association with progressive management. Adult operation. Box 616J, BROADCASTING.
Program manager seeks investment opportunity with station that wants quality
adult programming. No r&r or top 40.
Brains make money — unconditional backing
needed. No daytimers or 1 horse towns.
Radio 14 years. Married Age 39. Currently
in Cleveland-Pittsburgh area. Interested?
Then make offer. Box 639J, BROADCASTING.

Engineer-announcer. Four years experience,
all formats. Desires warmer climate — Arizona? Family man in Great Lakes area to
settle permanently. Box 608J, BROADCASTING.

TELEVISION

Beginner-Engineer, anxious to learn. Have
1st phone and will go where you desire.
Gene Randell, 1737 Rosemont, Mesquite,
Texas.

Help Wanted — Announcers

Announcer-director. Modern television production center has opening for versatile
man who is a proven professional announcer as well as capable director. Send
complete
resume,
Savannah,
Georgia. tape, picture. WSAV-TV,
LATSD ON MARSH!
;I
TV-Radio newsman. Northern New Engi
land. College graduate. Good reporter.
MARS BROADCASTING,
INC.
!| Good aid
man. Send resume, picture, tape,
sample,
salary
required, refAmerica's most exciting production company is adding exceptional people for ex- «J news, copy
erences. Reply
Box 615J,
BROADCASTING.
■i ceptional opportunities. Mars has doubled its staff and lias doubled its studio plant *,
in the last few months — we are about to do it again.
Top VHF in southern New England market
opening for versatile and experienced
^ MARS needs . . . TOP FLICHT ENGINEERS. All areas from maintenance super- "J has
tv announcer to handle news, weather and
vision to automatic systems development. Radio studio and production background J» sports. Fine opportunity for man with drive
and incentive who wants advancement in
a must. Chief Engineer opportunity for man with varied experience and systems
the field. If possible, send audio and video,
tapes. Box 631J, BROADCASTING.
*l imagination. Must "be free to do some traveling. WRITERS, PRODUCERS, CREA\» TIVE TYPES. Ambitious creative people find world's best broadcasting opportunity.
m* All experience considered from agency to disc jockey. If you are big on ideas, •*
Technical
"m curiosity and hard work, there's a future for you. Hot production people, tape J»
J wizards, creative writers and voice magicians should send complete information now «■
for the chance of a lifetime. No place for the timid. We turn you loose and you
TV engineer. Excellent engineering opportunity with a leading midwestern tv
'm work your way to success.
station. Experience required. First class
^
Contact Bob Whitney, Executive Vice President, Mars Broadcasting \
license desirable. Send detailed resume and
salary
requirements to Box 226J, BROAD575 Hope Street
Stamford, Connecticut ,*
CASTING.
■ a b ■
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Situations Wanted — (Cont'd)

Situations Wanted — (Cont'd)

Technical

Announcers

Field engineer — To travel within U. S.
Familiar vhf propagation and wired tv distribution systems; will train in special techniques for CATV systems. Write in confidence: General Manager, Entron, Inc., Systems Construction Division, Box 287,
Bladensburg, Maryland.

Available — News & weatherman. . . . Public relations, promotion & publicity, sales
promotion — 5 years experience. Radio-tv —
not free, but reasonable. 28, married — veteran. Objective: Asset to you and advancement for myself. All replies carefully considered. Box 571J, BROADCASTING.

Transmitter operator wanted — must have
first class license. Wyoming-Rocky Mountain area. Experience preferred but will
consider others with good training. Box
565J, BROADCASTING.

TV staff announcer . . . Big time ability.
Excellent commercials, booth, on-camera.
Exoeiienced
CASTING. professional. Box 613J, BROAD-

Chief engineer for vhf station about to
construct new studio and transmitter facilities. Submit resume and salarv required.
Box 583J. BROADCASTING.
Well qualified engineer trainee with first
phone
for Texas vhf. Box 601J, BROADCASTING.

Technical

Engineer, best technical qualifications, reliable character, for Texas resort city, Box
602J, BROADCASTING.
Maintenance engineer, privately owned TV
Broadcast microwave system. Need experienced man who can assume responsibility
and enjoy small town living midway in
route. $100-$125 weekly, company would
consider supplying house trailer as partial
compensation. Send confidential reply with
full
ING. particulars to Box 603J, BROADCASTExperienced engineers for top tv station in
mid East. Requisites include; maintenance,
operation, leadership, 1st phone. Salary
range $117 to $200 week. Send resume to
Box 623J, BROADCASTING.
Experienced studio engineer, 1st phone.
Ampex VTR maintenance experience desirable. 5 day, 40 hour week. Send resume
with salary desired to Chief Engineer,
KOAT-TV,
122 Tulane SE, Albuquerque,
N.
M.
Immediate openings for 2 licensed, experienced men for full power vhf University
station sharing channel with commercial
station.
Facilities
include
Ampex vtr's,and8
I.
O. cameras,
mobile
unit,2 microwave,
3 studios. Contact Chief Engineer, WMSB,
600 Kalamazoo St., East Lansing, Michigan.
Production — Programming, Others
Writer — Experienced man, for midwest amfm-tv operation to write commercial copy
all media. Prior television experience not
a necessity. Supervisory duties an early
possibility. Send personal dossier to continuity director, WOOD-TV, Grand Rapids.
Michigan.
TELEVISION
Situations Wanted — Management
Proven sales manager medium market
ready for general manager opportunity.
Box 435J, BROADCASTING.
Presently employed major market tv sales
manager with fifteen years experience all
phases sales and management wants to
assume total sales and/or management responsibility for tv station in growth market, preferably west. Box 534J, BROADCASTING.
Growth opportunity in large northeastern
market sought by veteran tv program director of eastern vhf. 14 years broadcast experience. Top reputation in operations, programming, film buying and videotape. Age
32, married. B.A. and M.S. degree in television. Box 609J, BROADCASTING.
Announcers
Nine years radio — some tv — desire permanent position in radio/tv in staff, sports,
news or combination. Box 465J, BROADCASTING.
Looking for a quality TV announcer? Write
for audition film immediately. Box 526J,
BROADCASTING.

TV transmitter, immediate, middle west or
south-west. Jeff Rice, YMCA, Baton Rouge,
La.
Graduate engineer desires responsibility
as assistant to chief of television. Group
or large market. 12 years am-fm-tv. Degree
BSEE. 31 years of age, family. Presently
chief for energetic AM broadcaster. Resume by return mail. Box 635J, BROADCASTING.
Production — Programming, Others
FYI — Employed on-camera sponsor pleaser
wishes to relocate for permanent position
with responsibility, challenge and professional pay with northeast megalopolis station. 5 years background. Box 553J,
BROADCASTING.
Let newspaper-trained tv-radio news veteran spark your news programming with
stock market strip. AFTRA, WGAW, SDX.
Light style. Interested: N. Y., L. A., Washington, Miami.- Box. 563J, BROADCASTING.
Available — News & weatherman. . . . Public relations, promotion & publicity, sales
promotion — 5 years experience. Radio-tv —
not free, but reasonable. 28, married — veteran. Objective: Asset to you and advancement for myself. All replies carefully considered. Box 572J, BROADCASTING.
Desire position in film department and/or
production team of local station. Seven
years experience in film production, including film editing, camera work, directing,
writing; also some experience and training
in radio-tv. Age 27, draft exempt. Prefer
midwest
CASTING. or east. Write Box 594J, BROADTop-rated major market news director desires to relocate. Dynamic delivery coupled
with administrative ability. Best of references. Kines available. Box 638J, BROADCASTING.

For Sale— (Cont'd)
Equipment
G.E. Five bay Helix antenna for Channel
27, G.E. 1 kilowatt UHF amplifier, used
1 year. Need vidicon film chain, 16mm
projectors. Contact KICU-TV, Visalia California, Redwood 2-6436
3— Magnecord 814— $225 each. 1— Ampex 450
—$225. 1— Ampex 351
e 3?i" & 7'2"
—$600. 1— RCA limiter portabl
86 AL—
1— RCA
BA4C amplifier— $35. 1— Seeburg$125.
LC—
rpm player— $50. All in good condition. SIBox78
636J, BROADCASTING.
RCA 76-B console with power supply —
$400 00. 8 20-foot lengths 1-5/8" 51 ohm
rigid transmission line plus miscellaneous
random lengths and fittings— $350.00. Gen^Uadi0.
GR 731 AM modulating monitor
o Dry-air
—$150.0
automatic dehydra
$75.00. All items recently taken out of tor—
service. F.O.B. Medford. Call or write Ellis
Feinstein, Chief Engineer, JCMED, Medford,
Oregon.

For sale: Seeburg L-200 45 RPM library
unit automatic record player. White oak
finish cabinet with glass door. Perfect condition. Holds 200 records. For automation
or background music service. $350.00 F.O B
KNET, Palestine, Texas.

$900 Berlant rack-mounting tape recorder
with Berlant amplifier. Used 3 years.
fect operating condition. Asking $350 PerYou
KSIG,
S-a/T^ shlPPingContact Chief
Crowley, Louisiana.
Phone: Engineer,
783-2520.
Collins announcer— excellent conditionused only couple times. Selling to the highest bidder. George J. Volger, Manager
radio station, KWPC, Muscatine, Iowa.
Multiplex monitor. Nuclear Electronics 3
mos. old. Original cost $1200. Avail, today
$800.00.
First check takes it. WEAW EvansIllinois.
ton,

For sale: Two N-35 Magnecorders, currently
in use. Portable, full track heads,
for sports or portable usage. Will sellideal
or
tracte for pT-6 transport. Harry G. Bright
WETZ, New Martinsville, W. Va.
Microwave equipment — Raytheon transmitter and rack
c) and Raytheon
receiver and rack(model-l
(RTRR-lc), dishes, etc.
f
or
all,
$3,850.00.
condition.
WHUT, Anderson, Indiana. Good
Phone 644-1255.
One RCA TP-16 projector . . . $750.00. One
federal field intensity meter—
model
. . . $250.00. WHIO-TV, Dayton, Ohio. 101C
Recording machine, GL 5593 tubes, Magnecord parts, test equipment, MX receiver
etc.
for list— WVTS, Box 433, Terre
Haute,Send
Indiana.
Magnecords. Several combinations, all in
good condition. Other audio and test equipment. Send for list. Audio Specialists, Box
12203, San Antonio 12, Texas.

SALE

Am, fm, tv equipment including monitors,
5820, bus1850,
p.a. tubes. Electroflnd, 440 ColumAve., N.Y.C.

Equipment

Will buy or sell broadcasting equipment.
Guarantee Radio & Broadcasti
ng Supply
Co., 1314 Iturbide St., Laredo. Texas.

FOR

To move fast. RCA BTF 3B 3kw fm transmitter. $3500. Westinghouse fm-10 lOkw fm
amplifier. $5000. 4 bay Andrew antenna now
tuned to 94.1 mc $200. 11, 20 foot sections
1 5/8" Andrew teflon transmission line (in
use 6 months). $450. All above equipment in
good shape and now on the air. Box 511J,
BROADCASTING.
For sale or trade: Giant view tv projector,
1961 power supply having beam current
indicator. Used less than 100 hours, includes
8'
x 10' rear screen. Box 581J, BROADCASTING.
(8) Philco model TR-2-B portable microwave television relay units suitable for
transmission temporary pick-up service and
short haul fixed television service. The system operates on frequency range of 5925
to 6425 m.c. within a 25 m.c. channel. The
normal modulation side band r.f. power
output from transmitting klystron is one
(1) watt. The system has continuous unattended operation originally purchased by
the American Tel. & Tel. This equipment
is
practically brand new. Box 622J, BROADCASTING.

Transmission line, styroflex, hellax, rigid
with hardware and fittings.
at surplus
prices. Write for stock list. New
Sierra
Electric Cable Co., 1401 Middle HarborWestern
Road,
Oakland 20, California.
WANTED

TO BUY

Equipment
Western Electric 1 kw or 3 kw fm transmitter. Must be reasonably priced. KPEN
nia.
1231 Market Street, San Francisco, Califor-

Wanted immediately—
sound camera, also
chain. Joel Leonard,
2, Ohio.
Wanted: Audio Signal
and distortion meter.
Va.

used Auricon 16 mm
Vidicon/I.O. camera
WXTV, Youngstown
generator: also noise
Box 133, Blacksburg,
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Wanted to Buy — (Cont'd)

Business Opportunity

Situations Wanted — (Cont'd)

Stations

Have new concept in low cost-tv station
package. Low overhead operation. Maximum potential in top market. Complete in
every phase including personnel. Ready
for F.C.C. application. Need necessary capital. $7,000.00 escrowed until CP issued. . . .
$60,000
lay-out
months. maximum
Pay back incash
18. 55%
stock over
offered.8
Box 577J, BROADCASTING.

Announcers
# I Hulse and Pooper

RADIO

Employed as program director
Family Man
Reply to Box 578J, BROADCASTING

Sincere interest in acquiring station. Medium price market. East. Two-three hundred thousand range. Box 169J, BROADCASTING.
AM fulltime or daytime operation with
proven record and expanding market located
in moderate climate. Maximum $50,000
down. Box 380J, BROADCASTING.
INSTRUCTIONS

JOCKEY
Metro Markets

Help Wanted— Sales
FCC first phone license preparation by
correspondence or in resident classes.
Grantham Schools are located in Hollywood,
Seattle, Kansas City and Washington. Write
ior our free 40-page brochure. Grantham
School of Electronics, 3123 Gillham Road,
Kansas City 9, Missouri.
Train now in N.Y.C. for FCC first phone
license. Proven methods, proven results. Day
and evening classes. Placement assistance
Announcer Training Studios, 25 W. 43 N.Y.
OX 5-9245.
FCC first phone license in six weeks
Guaranteed instruction in theory ano
laboratory methods by master teachers.
G. I. approved. Request free brochure.
Elkins Radio License School, 2603 Inwood
Road, Dallas, Texas.
Since 1946. The original course for FCC
First Class Radiotelephone Operator License
in six weeks. Reservations necessary. Enrolling now for classes starting March 7,
May 9, July 11. For information, references
and reservations, write William B. Ogden
Radio Operational Engineering School, 1150
West Olive Avenue, Burbank, California.
Be prepared. First class F.C.C. license in
six weeks. Top quality theory and laboratory training. Elkins Radio License School
of Atlanta, 1139 Spring St., N.W., Atlanta,
Georgia.
FCC first class license in 6 weeks. We are
specialists. We do nothing else. Small
classes. Maximum personal instruction.
One low tuition covers everything until
license secured. Pathfinder Method, 5504
Hollywood Blvd., Hollywood, California.
Elkins Radio License School
Six weeks quality instruction
methods and theory leading
First Class License. 14 East
Chicago 4, Illinois.

of Chicago —
in laboratory
to the F.C.C.
Jackson St.,

Announcing programming, console operation. Twelve weeks intensive, practical
training. Finest, most modern equipment
available. G. I. approved. Elkins School of
Broadcasting, 2603 Inwood Road, Dallas 35,
Texas.

|.iiiiiniiiiiiiiiiiit]iiiiiiiiiiiiMiiiiiiiiiiii[]iiiiiiiiiiiiE]iiiiiiiiiiiit]iiiiiiiiii^
I
1

BROADCAST
SALES

ENGINEER

RADIO
Situations Wanted — Management

Send for free sample. . . . Use open time
to sell gorgeous perfume in gold capped,
spill-proof bottle. Only $2, you keep $1.
Quality, long lasting product guaranteed
with money back refund. A perfume in the
mystique of Paris. Managers send request
for sample on station letterhead. The Perfornia. fumery—9370 Valley Blvd., Rosemead, Cali25,000 professional comedy lines, routines,
adlibs. Largest laugh library in show business. Special monthly topical service featuring deejay comment, introductions. Free
catalog. Orben Comedy Books, Hewlett, N.Y.
"Deejay taining
Manual,"
completeletters,
gagfilepatter
conadlibs, bits,a gimmix,
. . . $5.00: Show-Biz Comedy Service, 65
Parkway Court, Brooklyn 35, N. Y.
Bingo on 9 x 12 Postal Cards. Ample advertising space. Sweetheart Mountain Productions, Box 4041, Denver 9, Colorado.
Phone 744-2101.
98

Looking for administrative help.
20 year veteran announcer would
desert mike. Vast experience, not
afraid to work. Married, educated.
Now employed.
Box 634J, BROADCASTING

Announcers
•— IF ABC's OF EMPLOYMENT
Seasoned broadcaster (DJ-Anno— personalof country's
onework
the airlikein to
ity) presently
top 30
marketsonwould
for you
A.
The
station
has
adult
appeal.
ality.
B. The station desires a mature personC. The station excludes a frantic format
policy.
D. The station includes a five day work
week.
The above mentioned IFS take precedence
over salary consideration. Will travel for
audition and interview. Letters, pictures,
references and resume on request. Contact
Box 5 75 J, BROADCASTING.

HELP

|

=
|
WAN
E| We are looking
for a TED
sales engineer jf
E to manage broadcast equipment sales "
S in four southeastern states, dealing =
S with radio broadcast stations for =
EE their electronic equipment require- =
5 ment. This fellow will have a broad EE
= background in broadcast operations =
= with emphasis on the technical fac- j=
E tors. Sales experience is extremely E
= desirable. He must be aggressive, re- EE
= sponsible, dynamic and stable. Trav- =
□ el during the week required with all =
EE travel expenses paid. Excellent salary =
= plus most attractive commission pro- =
5 gram in the industry. This is truly a =
EE ground floor opportunity with this =
|j extremely
well financed company =
5 that is "going all the way." This is =
S a solid position with plenty of room =
EE for advancement for the right kind EE
5 of man. Interviews will be conducted =
E at your location. Send resume im- =
S mediately
including
information H
5 necessary to contact you for inter- =
EE view.
=
| BROADCAST SALES DEPARTMENT 1
|
ITA ELECTRONICS CORP.
|
=
130 East Baltimore Ave.
5
EE
Lansdowne, Pennsylvania. —%—
r-i
liiiciiiiiiiiiiiiicJiiiiiiiiiiiiniiiiiiiiiiiiciiiiiiiiiiiiiciiiiiiiiiiiiiEiiiiiiiiiiiiiB

MISCELLANEOUS
Turn unsold time into immediate cash!
Quality item made to sell at $4.00. You
advertise at $2.00 (with order), retain 25%.
Especially suited to radio for quantity
sales. Write for details— Box 232J, BROADCASTING.

TELEVISION
WANTED

Production — Programming, Others
Award

winning News
ment Midwest TV

needs experienced
ph pher. Must handle
^ sound film and
work. Send resume
ples to Box 512J,
CASTING.

DepartStation

photograsilent and
darkroom
and samBROAD-

EMPLOYMENT

SERVICE

APPLICANTS

NEEDED

To

fill openings now available. All phases of broadcasting— radio & TV.
BROADCAST
PERSONNEL
AGENCY
16 East 52nd Street
New York 22, N. Y.

HIRING?
RADIO OR TV
* MANAGEMENT
ANNOUNCERS
• ENGINEERS
PRODUCTION
All degrees of experience
QUICK RESPONSE
NO OBLIGATION
WALKER EMPLOYMENT SERVICE
jimmy Valentine Broadcast Division
83 So. 7th St.
Minneapolis 2, Minn.
FEderal 9-0961
MISCELLANEOUS
Mercury

Consulting Service
PROBLEMS?
STOKES GRESHAM, JR.
7525 Cypsy 40,
HillIndiana
Road
Indianapolis
WANTED

TO

BUY

Stations

UPPER MIDWEST RADIO STATION.
current station owner desires to purchase another property. Financial statement supplied on request. All replies
confidential. All markets considered,
Write Hart Cardozo Radio Station
KATE, Albert Lee, Minnesota.

1
!
1
f
;
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FOR

SALE

Stations

AM

CONSTRUCTION
PERMIT

Assigned to suburb of major west coast
city. 5,000 watts daytime with excellent
coverage of large market. Owner desires to sell for "out of pocket" expenses of less than $20,000.
Box 628J, BROADCASTING
1/3 dn
small
daytimer
small
78M
$
20M
daytimer
small
fulltime
$28dn
85M
N Eng medium regional
cash
200M
fulltime
Fla
metro
$30dn
150M 29%dn
425M
East
terms
daytime
major
and others; also newspaper & trade journals.
CHAPMAN
COMPANY
1182 W. Peachtree St., Atlanta 9, Ga.
Fla
Ky
Ind

THE

PIONEER FIRM OF TELEVISION AND RADIO MANAGEMENT CONSULTANTS
ESTABLISHED 1946
Negotiations
Management
Appraisals
Financing
HOWARD S. FRAZIER, INC.
1736 Wisconsin Ave., N.W.
Washington 7, 0. C.

Fla. fulltime single S45.000 only $10,000
down Fla. major power S230.0OO approx. 21% down, bal. 10 yrs. Fla. medium regional SIOO.OOO incl. aects. receiv.
830,000 down, bal. 10 yrs. Ark. medium
regional S15O.OO0 Colo, fulltimer S75,OOO Ala medium
fulllimer 842,500
N. M. med. regional S150.000 Ind.
single regional S78.000 Tex. metro regional. 1961 eash flow profit approx.
$60,000, valuable real estate inel. $250,000 onlv 20% down Tex. major regional
$200,000 incl. real estate, 12%% down,
bal. lO yrs. Tex. single regional $70,000
— Tex. medium f.t. $160,000 Tex. single
regional $145,000^— Tex. metro regional
$265,000 with 20% down Okla. medium
$100,000 Tenn.
major
f.t. regional.
Billed 1 i million annually past 4- yrs.,
$350,000
incl. valuable
real estate,
approx.
22%
down,
long
payout
Others
$26,950 to $900,000. Contact:
PATT McDonald co.
Box 9266 GL. 3-8080
AUSTIN 17, TEXAS
— STATIONS FOR SALE —
NEW ENCLAND. Regional daytimer. Asking
$50,000. 29% down.
SOUTHWEST. Top market daytimer. $25,000
down.
EAST SOUTH CENTRAL. Top market. Cross
$108,000. Asking $200,000. Excellent terms
to qualified buyer.
WEST NORTH CENTRAL. Profitable. Daytime. Cross $100,000 plus. Asking $190,000
with 29% down. Includes real estate.
JACK L. ST0LL & ASS0CS.
Suite 600-601 6381 Hollyw'd Blvd.
Los Angeles 28, Calif.
HO 4-7279
For Best

Results

You Can't Top A
CLASSIFIED AD
in
^B^Hi BROADCASTING
THE BUSINESSWEEKLY OF TELEVISION AND RADIO
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RADIO-TV

SET

COUNTS

Continued from page 93

tion
Area
uottonwood
Crow Wing
Dakota
Dodge
Douglas
Faribault
Fillmore
Freeborn
Goodhue
brant
Hennepin
Houston
Hubbard
Isanti
Itasca
Jackson
Kanabec
Kandiyohi
Kittson
Koochiching
Lac qui Parle
Lake

1 C 1 cc
Populalb,
00 lob
1 0/1
70
OftO
oY,lo4
1lovby
0 oco
01 010
00 COC
1900,003
7G9
07 Q01
oo noc1
o/,oy
oo.Uoo
Q 970
0/1 5,0/U
0 0C^
o4/:,034
16,588
9,962
13,530
38,006
15,501
9007
29,987

8,343
18,190
13,330
Lake of the Woods 13,702
4,304
19,906
Le Sueur
Lincoln
9,651
22,655
Lyon
McLeod
Mahnomen
24,401
Marshall
14,262
6,341
Martin
26,986
Meeker
18,887
Mille Lacs
14,560
Morrison
26,641
Murray
Mower
48,498
14,743
Nicollet
23,196
Nobles
23,365
Norman
11,253
Olmsted
65,532
Otter Trail
48,960
Pennington
12,468
Pine
17,004
13,605
Pipestone
Polk
Pope
36,182
Ramsey
11,914
422,525
Red Lake
5,830
Redwood
21,718
Renville
23,249
Rice
38,988
Rock
11,864
Roseau
12,154
St. Louis
231,588
21,909
Scott
Sibley
Sherburne
12,861
16,228
Stearns
80,345
Steele
25,029
Stevens
11,262
Swift
14,936
Todd
23,119
Traverse
Wabasha
7,503
17,007
Wadena
12,199
Waseca
16,041
Washington
52,432
Watonwan
14,460
Wilkin
10,650
Winona
40,937
Wright
29,935
Yellow Medicine
15,523

Metropolitan Areas
Duluth-Superior 276,596
Fargo-Moorhead 106,027
MinneapolisSt.
Paul
1,482,030

Dwelling
Occupied
Units
A 9C 1
0 700
on c no
2U,59o
0 770
Co,//y
010
7 ACO
7/,Ubo
1 A/1
11 110
1 o/,1U4
1,1o iy
1n
0 C0 1
y,y iu
Zoy,o4y
oco£,bOl
a ca
C7A0
04,o/U
noo
0 AC1
o.UoY
o,4bl
A C7C
lU,0/:o
0 CA 0
4,o/b
0o,4Uo
A7a
C£,4/U
C[QA
3 019
o,Uo4
o,yio
1 oco
o,y4o
C 9.70
0,0/0
0 0C7
c aoa
(1,0b/
7 i ca
1/,loU
coo
A aoo
l,bzio
P. 1 1 K
4,Uoo
c a ca
o,llb
o,4bl)
C 01 7
4,004
1 0 79.1
10,/
01
1/
3b,yQ33
c coo
o,yoo
C C90
b.ooo
1 Q C70
16,3/
1 o,4iy
0 9C0C.
io,ooy
0 C70
A 00C
990
i no,b/a
A HOC
4,ooy
4,Uob
1U,
0 000
coc
11^3,
OC C/10
b4o
1 C/1C
0,003
C 010
l,o4b
cb.olo
ccc
0b.bob
701
0 007
0 A OO
y,/oi
71o,oY/
100
3,433
0b,bbl
OC 1
A COO
o,2bl
i o nm
4,582
7 on
18,99/
o nco
7,313
4316
n ioi
6,705
42,lo4
859
3,460
4750
13J15
4,238
11,799
2,874
8,340
4,647
84,809
30,029
440,805

Radio
Total
2 or
Percent more
tion
Radio
Homes
sets
A 7A1
96.9
o no o Satura2,440
91.8
2,704
4,/Ul
95.3
iy,bo4
o,92o
0 A7O
92.0
8,558
c i on
1,125
0,4/5
Cb.loU
70 7
97.1
95.4
C 7/1/1
1,637
93.8
2,543
i b,/2/
nb,/44
aoi
94.9
lU,4ol
0 070
1,945
93.6
98.5
0 coo
4,034
ion3,506
ro/i
O/l C CC A
1,022
95.0 120,684
24b,A bb4
0 70
619
95.7
0 occ
94.5
4,o/2
0 070
94.7
1,511
"7mo1 ~t
o1,165
02,obb
ccc
88.3
97.3
A3,2/y
/ICO
111
y,Dbb
O C01
2,693
95.8
4,430
0 1 70
798
1,596
97.3
2,bol
0 000
0,1/0
a 7no
2,880
96.8
94.4
2,032
0 90C
97.9
11,399
*7"7 1
4,/ys
o ccn
1,771
92.5
0,003
1 000
97.6
468
95.7
1,621
C C19
0l,20O
7C/1
1,657
909
3,bl0
C 0/1C
98.8
96.1
97.0
2,/b4
C 000
2,341
b,o4o
OAO
1 cnc
348
92.7
97.5
12,691
O
o noc
O QICA 1
b,yoZ
7 QQC
98.5
o,9ob
c/ ,yyj
ono
97.2
1,241
1ACTA
ooc
94.6
3,316
1,658
Ca5,308
CIi noA
1,326
1 0 ooo
95.0
93.5
4,1U2
i2,ooy
ob,b/4
onn
1,926
i on
co.oUU
onn
96.6
96.4
4,514
1,152
c /ion
97.5
0 occ
968
5,399
2,237
17b,42U
con
2,085
95.2
o,25b
a nee
1i/,boy
0 oco
96.5
4,055
0 CA 1
6,862
99.0
10,000
1 OA 1
A CO 1
92.5
1,293
o n io
97.1
o,b41
i 4,521
n 11o
1,013
96.3
1,201
97.9
o.yio
lU.llo
o /in/i
1 1 O 0 1C
3,310
118,315
o,4U4
94.2
1 A 70
1,119
C 1O0
52,787
97.9
95.6
293
c1,4/8
coo
nb.loo
one
2,796
98.2
96.6
o oco
2,574
b,boo
9,39b
O
OCT
98.1
rr a on
97.8
3,328
93.4
1,425
3,263
c
1
o
1,016
66,439
3,356
91.2
26,748
93.8
a onn
5,153
96.0
1,764
3,049
1,141
1,874
96.9
18,403
4,399
95.0
6,477
6,950
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BILLY GILBERT
JANE DARWELL
TIM McCOY
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MINERVA URECAL
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FOR LOCAL
community

USE: Get in touch with the social security office in your

FOR NETWORK USE: Phone or wire Roy L. Swift-Information Officer,
Social Security Administration, Baltimore 35, Maryland
This advertisement courtesy of Broadcasting Publications Inc. in the interest of public service.
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OUR

RESPECTS

to George

Broadcasting's

problems,

Life for George Hatch, Utah broadcaster (KALL Salt Lake City), is one
argument after another. He not only
loves debating, but works at it.
At the moment his topic is a broadcasting problem — reorganization of the
industry's trade association into a more
representative structure.
As chairman of the NAB Radio
Board of Directors and member of the
board's structure reorganization committee, he is hunting for the right policy-direction formula. The NAB joint
boards are considering the problem this
week in Sarasota, Fla.
George Hatch got into competitive
debating in the latter 30s while a student at Pasadena (Calif.) Junior College. He and his partner on the twomember school debating team won the
national junior college championship.
Oratory to Matrimony ■ Debating led
to another involvement — a romance
with Miss Gene Glasmann, member of
the Stanford U. debating team. "We've
been arguing ever since," he says with
a chuckle as he contemplates their joint
husband-and-wife business enterprises
from their Salt Lake City home where
parental oratory is delivered to an audience of five children ranging in age
from 6 to 20.
That national debating triumph led
to a scholarship at Occidental College,
where he used his debating skill as a
space salesman for the Los Angeles
Shopping News. From Occidental, he
went on to get a master's degree in
economics at Pomona College in 1940.
After receiving the degree, George married Gene and set up housekeeping in
Ogden, Utah, where A. L. Glasmann,
his father-in-law, owned the Standard
Examiner and KLO. He and Gene went
into the real estate business together,
specializing in property management.
Matrimony to Radio ■ A year later,
his friend Paul Heitmeyer, KLO manager, notified George he was going into
the service, adding, "Come on up and
find out what it's all about. You're to
be the new manager." At that time
KLO, along with two other stations,
had just added Mutual network to its
Blue network service. And that's how
George Hatch got into radio. He held
the job through World War II, interrupted by a very brief military career
that was ended at its very inception by
a serious flu attack.
In 1945, he started KALL in Salt
Lake City, moving there from Ogden.
He now owns KMON Great Falls and
KOPR-AM-TV Butte, Mont., and has
filed an application for an interest in
KGEM Boise, Idaho. Other interests
BROADCASTING, January 29, 1962

Clinton

Hatch,

like

president,

others,

can

KALL

be

include part ownership (14% with Mrs.
Hatch) of KUTV (TV) Salt Lake City.
He owns a majority of the stock of Intermountain Network and with Mrs.
Hatch holds official and ownership posts
in a dozen other corporations.
His latest venture is a tie-up between
Intermountain and ABC Pacific to form
ABC Radio West. In less than a year
this regional hookup has acquired 24
sponsors. Mrs. Hatch is vice president
of Intermountain and KALL as well as
president of the Standard Examiner.
Still in his early 40s (born Dec. 16,
1919), George Hatch is deep in industry problems, concentrating at the
moment on NAB reorganization. He
serves NAB in three capacities — member of President LeRoy Collins' advisory committee as well as chairman
of the Radio Board and member of the
reorganization committee. His board
term expires, after nearly six years, at
the NAB convention in April. Though
the two-term rule limits membership to
four consecutive years of service, he has
a third term to his credit, having been
named to the vacancy created when
Walter Wagstaff moved from the district
to the King station group after serving
only two weeks of a two-year term.
Radio to NAB ■ George has never
lost his debating zeal. He is an earnest,
ardent and eloquent advocate for a
more efficient NAB structure and for
protection of radio's service by avoiding
the overcrowding of stations to the detriment of engineering standards.
His debating style, whether over a
dinner table or from a platform, is slowpaced, deliberate and somewhat nonstop— as a listener who attempts to interrupt prematurely will quickly discover. His manner is friendly and di-

Salt Lake

resolved

City

by

debate

rect. His range of interests is extensive,
including politics, mountain climbing
(not the rope-and-cliff type) and fishing. George might have entered politics as a candidate, since he has all the
talents for this type of career. Maybe
he'll run for public office some day.
Meanwhile, he keeps abreast of politics
and government as a member of the
Democratic National Finance Committee and ex-treasurer of the Utah State
Democratic Committee.
Quiet and almost soothing in manner, George's decibels are apt to rise
when the subject gets around to overpopulation of radio. He contends (1)
there are more stations than the economic base can support and (2) the
FCC, by shoehorning in an almost unlimited number of radio stations, has
degraded signals. "Cluttering the spectrum hasn't improved service," he says,
adding that the FCC should not grant
licenses to stations whose signals will
create interference.
NAB to Broadcasting ■ He is opposed to economic hearings on the number of stations a community can support and feels the FCC should encourage station mergers just as the ICC and
FAA do in the case of railroads and air
transport. Radio stations can no longer
afford to originate good local programming, he argues.
As to NAB, George feels the board
should have a better grass-roots base;
The original 17 NAB districts were
basic and expressive of area broadcaster
opinion, he contends. Because of the
cost of sending a staff around to 17
meetings, eight regions were formed and
a fall conference circuit was set up.
District boundaries are now meaningless, he believes, and he also opposes a
federation of state associations. Last
year he suggested an executive committee plan to set association policy.
He wants an efficient board geographically representative of broadcasters.
George has served on NAB's tariff
transmission committee and feels strongly about the high telephone line charges
as well as the "horse-and-buggy 2,500
cycle service in the western states." He
has served on the NAB research committee.
He and Gene and both Phi Beta

George Clinton Hatch
Diligent service through the NAB

Kappas and members of many civic
and political groups. His memberships
include the Ogden Golf and Country
Club, Salt Lake Ambassadors Club and
Utah Manufacturers Assn. He is past
president of the Salt Lake City Council
on Foreign Affairs, and is a 20-year
member of Rotary.

EDITORIALS
Make-work

projects

ANYONE wishing to investigate waste in government
could do no better than to start with two proceedings
that were held in Washington last week.
At the FCC all members of the commission and a sizable
delegation of staff employes were engaged in the first of
three weeks of hearings on television network operations and
program practices.
In the Senate a sudden hearing of the Juvenile Delinquency Subcommittee was called for purposes that became
more obscure the longer the hearing was in progress. In
advance the subcommittee chairman, Sen. Thomas J. Dodd
(D-Conn.), ominously hinted that he intended to prove that
network officers were engaged in a dark plot to corrupt
America's youth by the deliberate injection of sex and violence into television programs. All he succeeded in showing
was that Oliver Treyz, ABC-TV president, had decided to
air an episode of Bus Stop that aroused criticism for its
treatment of adultery, murder and suicide.
The Dodd hearing achieved what must be presumed to
be its true objective, a flurry of newspaper stories associating
television with violence and sex, but beyond that it served
no purpose at all. Surely the Congress can find more useful
ways to use its ever growing budget and its ever growing
staff.
The FCC hearings that were begun last week were mostly
concerned with subjects that have been exhaustively investigated by this or that agency of government for the past six
years or more. Nobody can calculate how much time and
money has been spent — by the government and by the industry— in these interminable affairs.
If important discoveries were being made, no one could
object to these proceedings. But nothing is being learned
that could not have been learned in a fraction of the time
by a small staff of trained investigators.
As everyone knows, television has provided work for a
lot of people. If things go this way, it may provide more
work for bureaucrats than for its own employes.
The

teaching

machine

IT is a safe conjecture that more Americans today are
I better informed on world affairs than at any other time
in history. The sons of men who had only the fuzziest
awareness of the League of Nations now talk knowingly not
only of the United Nations but of the Congo, Laos, China
and the almost endless list of other problems besetting the
UN and the world.
These giant steps in national awareness result in part from
the technological progress that has brought even the most
widely separated points within quick reach of one another.

the vital importance of the subject carries with it an equally
vital need for care in producing the programs. If presented
factually and honestly, they can enlighten and solidify the
American people. But this is no time for rabble-rousing —
and television is certainly the last medium in which it should
be attempted.
It is vastly encouraging that advertiser interest in this type
of programming — and in public-affairs programming generally— is increasing. Obviously advertisers and broadcasters
together can do more than broadcasters alone. But while
we look for further gains in this area, let us not minimize
the importance of programs of entertainment and diversion.
Those who rant about "mass entertainment" should remember that today's viewers are not the best-informed
Americans in history merely because they watch information programs, but also because information programs are
offered in a medium which millions watch. Viewers are
well informed because, in large numbers, they also watch
the westerns and comedies, the action and adventure and
the other much-criticized forms that make television a mass
medium. It could never have reached its present stature as
a medium of "mass education" if it had not been first a
medium of "mass entertainment."
Off limits

IT has become obvious that the long-time ban against
radio and television coverage of House committee hearings was not, as had been commonly supposed, a personal
whim of the late Sam Rayburn. Mr. Rayburn's successor,
Speaker John W. McCormack, ruled that radio and television would continue to be barred.
At this point it appears that a revision of the rule will
require House action and, preliminarily, a favorable vote
in the powerful House Rules Committee. Neither will be
easy to obtain.
This matter deserves the urgent and concerted action of
broadcasters. As long as House committees are forbidden
to let radio and tv equipment in, broadcast newsmen will
be stamped as outsiders in the profession of journalism. It
is a status they do not deserve, since radio and television
clearly rank as first-class in the minds of the public.

When one's neighbor is a potential threat to one's existence,
it is prudent to know what one's neighbor is up to. But the
single most important force in informing the American public— in both whetting and satisfying its appetite for news
of its neighbors — is broadcasting: radio and, especially,
television.
In the months ahead, as a study conducted by this magazine showed a week ago (Broadcasting, Jan. 22), the already substantial body of information programming will be
materially increased by a flood of new programs devoted to
significant aspects of a single subject: communism. In addition to stepped-up network attention, communism will be
the focus of at least five series now in production for syndication, plus innumerable programs being planned and presented by stations individually.
There probably is no single subject on which, as a matter of national interest, Americans need to know more. But

Drawn for BROADCASTING

by Bill Davey

"We don't need to know anything about it. We just write
a book knocking television, and we're rich"
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Baltimore— an integral part of the vast Charles
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This is a market with vitality . . . new families— growing families— men, women and children
who need all types of products and services. The adults who direct the family purchasing
listen to radio . . . and prefer WCBM!

Adult-directed programming

is the reason for this

preference. Reach them — the adult DECISION MAKERS — in ever increasing numbers — with
WCBM the radio station that is growing with a growing Baltimore!
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10,000 Watts on 68 KC & 106.5 FM • Baltimore 13, Maryland
Peters, Griffin. Woodward,
Exclusive National Representatives

BROADCASTING, January 22, 1962

inc.

oooo

CREATE

Create (Kre-af), v. To bring into being; cause to exist; produce.
Satisfied KRLD-TV clients know that
every ad dollar spent with Channel 4
brings into being more buyers for their
goods and services. For instance, the
Nielsen Station Index for November,
1961, shows KRLD-TV's average quarter-hour homes reached is 43.1% greater
than that of Station B, 53.6% greater
than that of Station C, and 90.4%
greater than that of Station D.
Discover for yourself how creative
your ad dollar can be by putting it to
work for you on KRLD-TV. See your
Advertising Time Sales representative
— he'll be happy to create a schedule
just right for you.
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TV-Twin to KRLD radio 1080, CBS outlet with 50,000 watts
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FBI stalks MCA
Dozens of top executives in television advertising and programming
fields have already testified before federal grand jury sitting in Los Angeles
to investigate Music Corp. of America,
and federal agents are still scouting
out more witnesses in New York. Proceedings of this kind are secret, and
nobody's willing to talk, but authoritative word is that FBI men are busily
interviewing New York tv buyers who
have had dealings with MCA and its
production arm, Revue. Top television
brass at some of biggest agencies has
been questioned before grand jury,
and intense activity of FBI indicates
government is making major effort to
build antitrust case against mammoth
talent agency and production outfit.
NAB

No. 14 lobby

Poll of members of Congress (of
whom 175 responded) on influence of
Washington lobbies, to be published in
February issue of Redbook, lists NAB
as ranking 14th in effectiveness of 23
organizations covered. Rated as having "high" influence was AFL-CIO.
Redbook poll showed 1 1 organizations
to be of "moderate" influence and 16
that fell into "low" influence classification. NAB was second in latter group.
Ranking behind AFL-CIO as organizations of"moderate" influence were
American Legion, National Education
Assn.; Chamber of Commerce, National Assn. of Manufacturers, American Medical Assn., American Trucking Assn., National Assn. of Home
Builders, Assn. of American Railroads,
American Retail Federation, National
Catholic Welfare Conference and
American Automobile Assn. Ranking
ahead of NAB in "low" influence
group was National Housing Conference. At bottom of list of 16 was
John Birch Society.
Census

Bureau

check

U. S. Census Bureau understood to
be running series of checks on methods used in 1960 decennial count to
measure radio and tv homes saturation. Serious questions about validity
of bureau figures have been raised by
broadcasters (story page 64). Checks
expected to be completed in March.
No compensation

pitch

Biggest news out of ABC officials'
meeting last week with ABC-TV affiliates Assn. Board members at Acapulco, Mexico, according to insiders, was
something that didn't happen. Stations had come to secluded, four-day
meeting apparently expecting network

CLOSED

CIRCUIT

to renew its idea of revising stationcompensation arrangements, either by
reducing payments for carrying public service shows or by other means
to correct what ABC considers growing imbalance between station and
network profits (Broadcasting, Dec.
11, 1961). But word after meeting
was that compensation had not been
mentioned, that sessions were devoted
to reports on program plans, sales and
other matters normally dealt with in
these get-togethers.
Military deferments
Manpower problems of broadcasters, particularly in light of current international situation and military requirements, will be on agenda at NAB
Board meeting next week in Sarasota,
Fla. Inquiries from broadcasters have
suggested possible deferments from
military service for key personnel, as
was done during World War II. There's
little likelihood, however, that blanket
deferments are in offing, at this stage.
But whole question of Defense Dept.
manpower constantly is under review
and status report is expected at Sarasota meeting.
Shift at White

House

Move is under way to realign telecommunications office at White House,
now unit of Office of Emergency Planning. Fred Alexander presently is director of communications at OEP.
Plan is to give telecommunications
higher status in executive offices. Dr.
Irvin S. Stewart, former FCC member
and ex-president of U. of West Virginia, had been considered for top post
but reportedly has withdrawn for personal reasons. Among those mentioned
for top job is Francis Colt de Wolf,
special telecommunications assistant
of State Dept.'s Office of Transport
& Communications, former chief of
telecommunications division and veteran of numerous international conferences as U. S. delegation head.
Emphasis comedy, on CBS-TV
Advance intelligence points way to
continued emphasis on comedy names
on CBS-TV next season. While plans
are yet fermenting, Lucille Ball is expected back (Closed Circuit, Jan.
15), Red Skelton might get hour
show instead of current half-hour
stanza, Jack Benny will be on again,
Jackie Gleason may be considered for
hour period. Garry Moore is slated
for return. On top of these moves,
CBS-TV retains many situation come-

dies, has been thinking more in terms
of one or more comedy shows, along
lines of Benny program (Broadcasting, Nov. 6, 1961).
EIA irked
Set manufacturers are unhappy because FCC Chairman Newton N.
Minow turned down invitation to address Electronic Industries Assn.
spring meeting in Washington March
15. Before Christmas, James D. Secrest, executive vice president of EIA,
extended invitation hoping chairman
would explain to manufacturers FCC's
all-channel receiver legislation as well
as spectrum management ideas. In
reply received last week, chairman
said he could make no speaking engagement but might attend luncheon.
Nuisance

factor

Most of radio stations (total reportedly was small) that cancelled
Carlton Fredericks' Living Should Be
Fun following FCC inquiry (Broadcasting, Dec. 18, 1961) renewed program after reply to FCC on Mr. Fredericks' behalf by attorney Paul Porter
(Broadcasting, Jan. 15). Mr. Porter,
former FCC chairman, accused agency of censorship and prejudging case.
One Fredericks' station client, however, made cancellation stick because
it did not want to go through expense
and nuisance of making reply to FCC
charges, although station said, it was
convinced program was proper for its
audience.
English breakthrough
What USIA regards as major breakthrough in tv programming is acceptance of Let's Learn English, 15-minute kinescope, running 130 episodes,
by 23 countries. Fourteen of 18 Latin
American countries have scheduled
series designed as part of half-hour
presentation, with local teacher on
camera in opening and closing. Other
countries: Japan, Thailand, Korea,
Hong Kong, Iran, Egypt, Yugoslavia,
West Germany, Belgium.
Program, which starts Feb. 5 in
Egypt and will be followed by staggered
openings in other countries, is being
produced at USIA headquarters in
Washington by Romney Wheeler, director of television services of USIA
and former NBC head in London.
Don Richards, WTOP personality, is
host and teacher, with four students
(American, African, Latin American,
Middle Easterner) constituting panel.
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WEEK

All of a sudden Communism has caught fire as a theme
fortv programmers. Networks, syndicators, station groups
and stations are whipping up programs and series tied to
the rising menace of Communism.
See lead story . . .
RED

THREAT

PROGRAM

THEME

results of a Carolina study indicate that Uncle Sam's
figures may be far below actual saturation. See . . .
CENSUS

SELL

SHORT?

BRIEF

What's happened since Newton Minow took over at the
FCC? Plenty, judging by a review of fiscal year 1961. A
high spot — the intensified commission interest in complaints made against stations and networks. See . . .
FCC

... 27

Radio broadcasters are still steaming over the way
they were roughed up in the 1960 U. S. Census. First

DOES

IN

WATCH

... 56

Production of theatrical feature films is picking up
a bit in Hollywood, compared to the last two years, but
Theatre Owners of America survey predicts decline in
number of features to be available for tv. See . . .
TOA

... 64

Never let it be said that the FCC would interfere with

INTENSIFIES

STUDIES

FILM

FUTURE

... 60

the space program. But this orbit excitement has led to
postponements of its network hearing. Now the starting

The shadow of Mr. Sam still exerts a powerful influence
over the House. Speaker McCormack has decided, at
least for the time being, to continue the Rayburn ban on

date is definite — Jan. 23 in Washington.

radio-tv coverage of House hearings.

NETWORK

HEARING

See . . .

RESUMES

Al Petker, Los Angeles radio syndicator who supplies
a long list of stations with commercialized programming,
has entered another field — litigation. He wants $16 million from Young & Rubicam and others. See . . .
PETKER'S

$16

MILLION

SUIT

FIGHTS

FOR

FAILS

TO

BEAT

BAN

... 48

Those who relegate radio to a secondary role in the
American scheme should get in touch with WMCA New
York. This station finds after intensive research that
medium

is much more powerful than many realize. See . . .
N. Y. STUDY

... 32

A week-long battle to survive was waged last week by
a 45-year-old radio station, KWK St. Louis. KWK is under
FCC fire due to an allegedly rigged treasure hunt and
made its defense in Milwaukee and St. Louis. See . . .
KWK

MEADER

... 42

See . . .

BOOSTS

RADIO

... 74

The good-neighbor theme is back of a broadcaster
mission to Latin America. A group of 28 broadcasters and
wives will leave Feb. 3 for a tour of six Latin nations,
meeting broadcasters and government officials. See . . .
GOOD

LIFE ... 46

NEIGHBOR

TOUR

... 68
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Late news breaks on this page and on page 10
Complete coverage of week begins on page 27

Unaware
KWK

of

COUNSEL

hidden
TESTIFIES

prizes

DEVELOPMENT

Robert M. Booth Jr., Washington
counsel for KWK St. Louis, testified
Friday in license revocation proceeding
against station that it was not until
spring of 1961 that he had any inkling
hiding of prizes in KWK treasure hunts
in mid- 1960 was greater issue than
Bonus Club promotions (early story
page 46). He said when he learned
this at meeting with FCC attorneys
April 13, 1961, it "shook me up a bit"
because he had every reason to believe
statements of KWK Sales Manager
Don E. Hamel and former General
Manager William L. Jones Jr.
Mr. Booth said he had believed
stories of how treasure hunts were conducted because he had long known and
had confidence in Mr. Hamel when latter was with former Headley-Reed Co.
and thus Jones-Hamel stories corroborated one another. But after hint of
treasure hunt trouble at FCC meeting,
Mr. Booth recalled, he decided to
thoroughly re-investigate entire subject
on scene in St. Louis.
Mr. Booth testified that when he returned to St. Louis May 3-4, 1961, and
Mr. Hamel confessed he had lied about
hiding of prizes in treasure hunt, "I was

Accept

KCPX-TV

issue,

show

In line with current emphasis
on programs dealing with communism (see story, page 27),
KCPX-TV Salt Lake City announced last Friday (Jan. 19) that
its one-hour "Soviet Timetable"
program has been accepted by
Television Affiliates Corp. for distribution to other TAC member
stations.
Richard Carlton, TAC executive vice president, said "Soviet
Timetable" is first program on
communism theme to be accepted
by TAC but added six other stations have indicated they will produce similar programs for consideration byTAC library.
KCPX-TV said "Soviet Timetable" received such "excellent
mail pull" on its initial telecast
last September that tape duplicates
were made for civic and educational organizations, program was
repeated on KCPX-TV in October.

says

Booth

SURPRISED

HIM

shocked. I felt the floor had dropped
out from under me." He said subsequently KWK advised both Messrs.
Jones and Hamel to retain counsel and
main question then became how to best
prepare full voluntary disclosure to FCC
as quickly as possible. Mr. Booth said
there never was any question on part
of KWK principals about full disclosure
as quickly as possible even if it meant
providing facts which might support decision to revoke KWK's license.
Thought FCC 'Reckless' ■ Recalling
his unsuccessful efforts earlier in case to
get facts of allegations by FCC in its
show cause order, Mr. Booth said that
after Thanksgiving 1960 he had told
KWK officers "the more I got into the
case
the morehe Ihad
felt told
it was
He recalled
thema bum
that rap."
FCC
acted without full investigation first "in
a most reckless manner" and had not
given KWK chance to answer before
issuing revocation hearing order.
Mr. Booth also recalled going to St.
Louis' Better Business Bureau to check
complaints filed there against KWK.
He said he learned FCC investigator
had been there and that BBB representative later supplied FCC with summary of its file of material, not verified,
"for what it was worth." Mr. Booth
said some
cause
order allegations
were based inon FCC's
this fileshowand
said "I was very upset that the Better
Business Bureau would proceed in such
KWK counsel said BBB representaa fashion."
tive expressed great concern about representations of Trans-Continental Air
Lines in advertising in St. Louis area.
It was indicated BBB had received
many complaints. Mr. Booth said he
and Mr. Spheeris promptly drafted
letter to cancel KWK contract with
TCA for transportation used as Bonus
Club prizes.
Uhf

comments

extended

deadline

to Feb.

19

FCC Friday gave two weeks grace
on deadline for comments on its omnibus uhf proceeding and its proposal to
delete vhf channels from eight markets
and to add third vhf channels in eight
others (see page 46). Deadline for
comments is now Feb. 19 and reply
comments are due by March 23.
FCC explained, in light of its grant
of request for additional deintermixture

AT

DEADLINE
MBHBfli

information (made by Assn. of Maximum Service Telecasters and others),
that it would give time for interested
parties to study information before
filing comments. Commission said it
had received "informal requests" for
deadline stay for this and other reasons.

ABC-TV
White

also to carry
House

ABC-TV

special

will join NBC-TV

entation of CBS
newswith
special,
of the White
House
Mrs. "A
JohnTour
F.
Kennedy," which CBS News was asked
by the White House to make available
to
Jan.the15.)other networks (Broadcasting,
CBS-TV and NBC-TV have scheduled simultaneous broadcasts of the
program on Feb. 14 (Wed. 10-11 p.m.).
ABC-TV set later date, Feb. 16 (Fri.
7 : 30-8 : 30 p.m. ) . CBS News taped the
tour last Monday (Jan. 15).
Miller sees 'no basis'
for suit against Y&R
David Miller, Young & Rubicam vice
president and general counsel, said Friday that preliminary study of complaint in $16 million anti-trust suit
brought against Y&R and 15 station
representation firms by A. P. Management Corp. (story page 32) has convinced him there is "no valid basis" for
suit.
Complaint and associated papers,
served Thursday, brought no immediate
comment from rep firms named. Showcause hearing was slated Tuesday in U.
S. Southern District Court in New York
to determine whether preliminary injunction should be issued, but there
were indications Friday that defendants
would seek postponement to give lawyers more time to prepare.
WCBS-TV

buys

41 features

WCBS-TV New York Friday (Jan.
19) became second CBS-owned station
to purchase Seven Arts Assoc. 's third
volume of 41 post- 1950 features at price
reported at more than $1 million. Sale
to WCAU-TV Philadelphia was announced previously. Volume III titles
include: "Mr. Roberts," "Calamity
Jane," "House of Wax," and "Dallas."
Coe

adds

ABC-TV

duties

Robert L. Coe, vice president in
charge of ABC-TV station relations, has
absorbed all station affiliation responsibilities previously handled by Julius
Barnathan, former vice president for
more AT DEADLINE
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Hal James,
independent
broadcast consultant, has
joined New
York office of
Foote, Cone &
Belding Inc. as
associate director of broadcast
and broadcast
supervisor

James

of

agency's General Foods, Clairol, Trans-World Airlines
and Angostura-Wuppennan accounts.
From 1959-60, Mr. James was partner
and associate of Robert C. Durham,
management consultant firm. He has
been director of national sales for Independent Television Corp., vp and

ABC

Charles Jones, Allen Memhard,
Charles Parker and Robert Williams
all appointed vps in client service
division of Leo Burnett Co., Chicago.
Mr. Jones, account supervisor, joined
agency in 1958 following service as vp
of Maxon Inc. Mr. Memhard, also account supervisor, came to Burnett two
years ago after more than 20 years with
N. W. Ayer & Son, Philadelphia. Mr.
Parker, who joined Burnett six years
ago, also is account supervisor. Mr. Williams, with Burnett since 1958, becomes
account supervisor in addition to vp.

it for prime-time slot next season.
Charlton Heston would supply
voice of FDR and Arthur Kennedy would narrate. Series would
utilize some of production people
and techniques, employed in
Churchill series last season, newsclips and stills as well as participation of some political figures
active in those years. Mrs. Eleanor
Roosevelt set to appear in series
also. Network seeks advertisers
for series.

U. S. Ambassador to France, asking for
their help in Mr. Rich's reinstatement.
Metromedia

For other personnel changes of the week see FATES & FORTUNES

affiliated tv stations, who has been
elected president of newly-formed ABC
owned tv stations (Broadcasting, Jan.
15). Research department, formerly
reporting to Mr. Barnathan, will now
report directly to Oliver Treyz, ABCTV president.
More

CBS

scheduled

executives
to testify

In addition to witnesses with prepared statements representing CBS at
FCC network program hearing tomorrow (Jan. 23) — President Frank Stanton, CBS-TV President James T. Aubrey and CBS News President Richard S.
Salant — following CBS vice presidents
will be on hand to assist in testimony:
Oscar Katz, programs; Michael H.
Dann, program department, New York;
Guy della Cioppa, program department,
Hollywood; William H. Hylan, sales
administration; W. Spencer Harrison,
business manager, talent and contract
properties; William B. Lodge, affiliate
relations and engineering; Joseph H.
Ream, program practices; also Jay Eliasberg, director of research (for early
story, see page 42).
NAB
on fm

opposes

devices

frequencies

FCC proposal to authorize unlicensed
operation of telemetering devices and
wireless microphones in fm band (88108 mc), conditioned to type approval
and non-interference with fm stations,
was attacked by NAB last week.
Previously devices were used without
authorization in 30-100 mc range
(Broadcasting, Nov. 27, 1961). NAB
10

said that because persons who are prone
to disregard FCC regulations would
probably still do so, new rule would be
ineffective. Trade group said use of
equipment in fm band would create
harmful interference to fm operations.
Interference to fm receivers would be
highly likely in areas of high population
concentration, such as apartment
houses, NAB said.
Kits for making portable wireless
mikes could be misused, resulting in interference to fm; and because of portable nature of mikes, offending equipment would be difficult to detect, NAB
argued.
Several broadcasting interests submitted similar comments against proposal. Itwas supported by certain manufacturers and users of equipment and
parties who have interest in keeping 30100 special radio band interferencefree.
NBC

protests

to French

for barring newsmen
NBC President Robert E. Kintner on
Jan. 1 9 protested temporary withdrawal
of credentials of John Rich, NBC news
bureau chief in Paris, by DeGaulle
government. Mr. Kintner asked French
leader in wire how this action could be
reconciled with French tradition of
jealously upholding spirit of freedom.
Mr. Rich, assigned to Paris for more
than year, is in U.S. participating in
NBC foreign correspondents tour. In
Washington, D. C. speech at National
Press Club he was critical of DeGaulle
regime. Mr. Kintner also sent appeals
to President Kennedy, State Secretary
Dean Rusk and to Gen. James Gavin,

series

ABC-TV is happy over its projected new series on Franklin D.
Roosevelt and is currently aiming

radio-tv programming director at Doherty, Clifford, Steers & Shenfield Inc.
and at Ellington & Co., and was a
founder of Veterans Broadcasting Co.'s
WVET (now WROC-AM-TV Rochester,
N.Y.).

likes FDR

executives

put on tap as speakers
Metromedia Inc., owner and operator
of Metropolitan Broadcasting and international short wave station WRUL New
York, is setting up speaker's bureau
through which business clubs and educational and civic organizations may request appearances by top executives of
company. Bureau to be headed by Mark
Evans, vice president for public affairs,
who noted that on speaking engagement
he had found widespread interest by
organizations for talks on television and
communications in general.
Kornegay

replaces

on

Committee

House

Flynt

Rep. John Flynt (D-Ga.) has resigned from House Commerce Committee to accept election to Appropriations Committee. His place on Commerce was filled by Rep. Horace R.
Kornegay (D-N.C).
Rep. Flynt's resignation leaves vacancy on Commerce
Committee's Communications Subcommittee.
Rep. Kornegay, 37, is first-term
congressman. He practiced law in home
town of Greensboro and served as
prosecuting attorney before his election
to
sixthCongress
district. from

North

Carolina's

Eau Claire tv outlet sold
WEAU-TV Eau Claire, Wis., was
sold Jan. 19 by Morgan Murphy group
to A ppleton (Wis.) Post-Crescent. Price
was $2.1 million cash. Blackburn & Co.
was broker. Station is NBC-TV and
ABC-TV affiliate. Purchase of KXLYAM-FM-TV Spokane, Wash., by Murphy group was approved earlier in week
by FCC (story page 70).
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GIANT

THE
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TOWER

SACRAMENTO

THE

WEST

NEW

NATION.
COAST.

HAS

EXPLODED

MARKET

3RD

608,400

LARGEST
TV

TO
ON

HOMES

25TH
THE
BIG!

All the old facts and fancies about TV coverage in California have changed. Suddenly, the KXTV market is 74% larger. .. covering a piece of real estate 200 miles
wide and 180 miles long. And that area covers most of San Francisco's "bedroom"
communities. In the heart of all this bigness is the lush, plush Sacramento market:
25th largest in the nation. And 3rd largest TV market on the Pacific Coast.

REACH FURTHER WITH KXTV
A CORINTHIAN STATION
REPRESENTED BY
H. R. TELEVISION, INC.

Behind this KXTV jump from 456,200 to 608,400* homes is a new 1549 foot antenna that towers above -anything on the California skyline (or the Manhattan skyline, for that matter). v
So if you're shaping a new California TV schedule, pick up the KXTV piece. It might
be just the perfect fit.
•Source: C. R. Smith, Research Consultant.
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DATEBOOK
MICHIGAN'S
UPPER PENINSULA

A calendar of important meetings and
events in the field of communications

IS EASILY

•Indicates first or revised listing.

AVAILABLE

JANUARY

NOW

*Jan. 23— Final phase of FCC hearing on network tv programming practices and policies.
Spokesmen for the three tv networks will
testify
D. C. before FCC en banc. Washington,
Jan. 23-25— Georgia Radio-Tv Institute,
under auspices of GAB and U. of Georgia,
17th annual program. Featured speakers
include: Pierre Salinger, Clair McCollough,
Sol Taishoff and Ann Corrick.

The

New

$100,000,000

BIG-MAC

Bridge

carries thousands to the U. P. daily!

Paul Bunyan Television
BN-TV
WP
Traverse Cit>

-TV
WTOMCheboygan

One Rate Card

Covers 25 Northern Michigan Counties
INCLUDING a big chunk of -the U. P.
and parts of Canada
Offering the Only Principal
City Grade and Grade A
coverage to Traverse City,
Cheboygan, and much of Resort-Rich
Northern Michigan

Reach the MOST homes with
7000 MORE Homes Reached Than
(M-F, Noon-6 PM)
1900 MORE Homes Reached Than
(M-F, 6 PM-Mid.)
2800 MORE Homes Reached Than
(Sat. 6 PM-Mid.)
1900 MORE Homes Reached Than
(Sun. 6 PM-Mid.)

Jan. 24 — FCC Commissioner Rosel Hyde
will address luncheon meeting of National
Religious Broadcasters. Mayflower Hotel,
Washington.
Jan. 25-27 — South Carolina Broadcasters
Assn. 15th annual convention. Holiday Inn,
Sumter. South Carolina AP Broadcasters
Assn., which had originally scheduled its
meeting in Columbia Jan. 26 has rearranged
plans to hold meeting in conjunction with
SCBA's winter session.
*Jan. 28-Feb. 2 — American Institute of
Electrical Engineers, Winter General Meeting, Statler Hilton Hotel, and Electrical
Exposition, New York Coliseum.

Feb. 1 — Deadlines for entries to the Headliner Awards contest, offering prizes for
newspapers and radio-tv stations for excellence in news programming or preparation, and general public affairs service.
Mail entries to Mall Dodson, executive
secretary, National Headliners Club, Convention Hall, Atlantic City, N. J.
Feb. 1 — Deadline for entries for the American Tv Commercials Festival. Contact Wallace A. Ross, director; 40 East 49th St..
New York 17.

4-13— Advertising

Recognition Week.

Feb. 5 — Deadline for comments on FCC's
proposal to add additional vhf channel at
below minimum mileage spacing to following cities: Baton Rouge, La. (Doc. 14233);
Birmingham, Ala. (Doc. 14236); Charlotte,
N. C. (Doc. 14238); Dayton, Ohio (Doc.
14234); Jacksonville, Fla. (Doc. 14235);
Johnstown, Pa. (Doc. 14232); Knoxville,
Tenn. (Doc. 14237); Oklahoma City, Okla.
(Doc. 14231). (Rescheduled from Dec. 4).

Feb. 5 — Deadline for comments on FCC's
use of uhf band, inproposals to dualexpand
cluding vhf-uhf operation, reserved
operatpools of uhf channels for existing
ing vhf stations, abolition of uhf allocation,
relaxation of technical rules for uhf stations, uhf grants without a hearing, etc.
(Doc. 14229). (Rescheduled from Dec. 4.)

14

Feb. 7 — Advertising Federation of America,
mid-winter legislative conference. Participants include FCC Chairman Newton N.
Minow, FTC Chairman Paul Rand Dixon
and Secretary of Commerce Luther C.
D. C.
Hodges.
Statler-Hilton Hotel, Washington,
Feb. 7-9 — National Winter Convention on
Military Electronics. Ambassador Hotel, Los
Angeles.

Feb. 8 — Comments due in FCC rulemaking:
(Docket 14419) which would restrict and
eventually prohibit the presunrise operation of daytime only stations.
Feb. 8-10 — Mutual Advertising Agency NetChicago. work, annual meeting. Palmer House,

Feb. 13 — Formal awards banquet of the
International Broadcasting Awards contest.
Hollywood Palladium, Hollywood, Calif.

Feb.

N-eiwofk Representative "Elisabeth Beckjorden

Feb. 7 — Western States Advertising Agencies
Assn., annual awards luncheon for the
"advertising
citizen of 1961." Ambassador
Hotel,
Los Angeles.

FEBRUARY

Sta B

•ARB (March, 1960)

Feb. 6 — Advertising Committee of U. S.
Commerce Dept. Department headquarters,
Washington, D. C.

Feb. 10 — Awards Dinner, Directors Guild
of America. Western awards: Beverly HilCity. ton Hotel, Beverly Hills, Calif. Eastern
awards: Waldorf-Astoria Hotel, New York

Sta. B.

Sta. B.

♦Feb. 6— KTLA Day at Los Angeles Ad
Club. Clete Roberts, head of KTLA's news
department, will discuss the role of television in the news field and the place of
news in a station's program schedule.
Statler-Hilton Hotel, Los Angeles.

Jan. 29-Feb. 3 — NAB board committees
Jan. 29; Joint Board Jan. 30; Radio Board
Jan. 31; Tv Board Feb. 1; Joint Boards
Feb. 2. Far Horizons Hotel, Long Boat Key,
Sarasota, Fla.

Feb. 2-3 — Minnesota School of Journalism,
Minnesota U., 15th annual radio-tv news
short course, sponsored in association with
the Northwest Radio-Television News Assn.,
and the Radio-Television News Directors
Assn. U. of Minnesota campus, Minneapolis.

P B N *
Sta. B

gomery,
Ala. (Doc. 14246); Rockford, 111.
(Doc.
14240).

Feb. 5 — Deadline for comments on FCC's
vhf and subdelete single
proposalsstitute to
uhf channel
to make community
all-uhf in following cities- Binghamton, N.
Y. (Doc. 14243): Chanipaign-Urbana, 111.
(Doc. 14244); Columbia. S. C. (Doc. 14245);
Erie, Pa. (Doc. 14242 1; Hartford. Conn. (Doc.
14241); Madison, Wise. (Doc. 1423D). Mont-

Feb. 19 — Reply comments due in FCC rulemaking (Docket 14419) which would restrict
and eventually prohibit the presunrise operation of daytime only stations.
Feb. 20- March 25— Art Directors Club of
Los Angeles, 17th annual western exhibition of advertising and editorial art. Western advertisers, agencies, artists and producers have submitted examples of their
work in commercials, titles, stills, or printLos Angeles Museum of Science & Industry.
Feb. 21-22 — Michigan Assn. of Broadcasters, sixth annual legislative dinner and
Lansing.
midwinter convention. Jack Tar Hotel,
Feb. 25 — Broadcast Pioneers, New York
chapter,
secondWGN
annual
"Mike Latin
Award"
dinner, honoring
Chicago.
Quarter,
5 p.m., New York City.
Feb. 28 — Assn. of National Advertisers
workshop on tv advertising. Hotel Plaza,
New York.
Feb. 28 — UPI Broadcasters Assn. of Massachusetts, awards dinner, J. E. Allen of
WBZ-TV
presiding.
Nick's Restaurant,
Boston.
Feb. 28-March 1 — NAB, seventh annual conference for presidents of state broadcasters'
ington. D. C. associations. Shoreham Hotel. WashMARCH
March 1-2 — NAB public affairs and editorializing conference, first national mpeting. Secretary of State Rusk and FCC Chairman Minow will address broadcasters attending the conference. NAB Headquarters.
Washington, D. C.
March 12-16 — American Management Assn.,
"Effective Advertising" course for manageBROADCASTING, January 22, 1962

f

i

ji

H

i

t

mmWm
M

i

i i 11 II i I Fill I Til 1 1111 11 if

r I jJ | J I 1 f I i | ] I I f I 1 I J

announces

! I S

1 i i l
Nil

Edward

I

11h

..hi .

Petry

&

Co.,

MM

Inc.

I!* i

How

to Double

Your

Share

of Audience

with

Case in point: KDKA-TV, Pittsburgh. WYATT EARP moved into a 7:30-8:00 P.M.
time slot (Thurs.)— and whoosh! N. S. I. ratings zoomed from a previous high
of 11.5 to 23.3— and homes delivered jumped from 128,850 to 207,800.
Want the hottest syndicated show going? Get WYATT EARP. But don't take our
word for it. Consult your N. S. I. or ARB. You'll see how WYATT EARP does it:
In Kansas City on KMBC-TV(Thurs., 6:30-7:00 P.M.)— pulls a 23.95 "rating...
delivers 102,200 homes . . . becomes the top rated syndicated show in the K. C.
market.
In Boston, WYATT EARP started just recently— (WBZ-TV, Thurs., 7:00-7:30
P.M.)— now delivers 237,700** homes, more than any other syndicated
show in Boston.
In Los Angeles, WYATT EARP on KRCA (Friday, 7:00-7:30 P. M.) rockets to
first place in its time period, more than doubles homes delivered with 250,150.*
In New York on WPIX against prime time network competition at 8:30 P. M.,
Tuesday, WYATT EARP practically doubles the lead-in rating . . . doubles the
homes delivered.*
In Cleveland, KYW-TV (Tuesday, 7:00 to 7:30 P.M.) goes to the top of its time
period as WYATT EARP delivers 228,450 homes.*
And so it goes— the day WYATT EARP goes on the air for you, you're on your
way to the top in ratings . . . share . . . homes delivered.
That's right— for home delivery strength, strength where it counts for stations
and advertisers— it's WYATT EARP, ready to go for you now.

ABC

FILMS,

INC.

1501 Broadway, New York .City, New York . Phone: LA 4-5050
360 N. Michigan Avenue Chicago 1, Illinois Telephone AN 3-0800
190 N. Canon Drive Beverly Hills, California Telephone NO 3-3311
4871 Dumfries
Houston 35, Texas
Telephone PA 3-1307
♦Source: NSI, Oct., Nov. 1961 **Source; ARB, Oct., Nov. 1961

I ment, in Chicago for the first time. La
I Salle Hotel, Chicago.
March 14-1(5 — Electronic Industries Assn.,
committee, section, division and board
D. C.
meeting.
Statler-Hilton Hotel, Washington,

25*

gets

March 16 — Advertising Federation of America, board of directors meeting. New York.

you

March

19-23 — Georgia Assn. of Broadcasters, first annual regional meetings of
broadcasters will be held at following five
sites: Griffin, Albany, Baxley, Augusta,
Canton.
March 22 — Assn. of National Advertisers
seminar, "How to use business papers effectively." Hotel Plaza, New York.
March 22-24 — Advertising Federation of
America, fifth district meeting. Shawnee
Hotel, Springfield, Ohio.
*March 26-30 — American Management Assn.,
course in trade practice regulations. Hotel
Astor, New York.

inside
the
industry

every

month

March 26-28— Canadian Assn. of Broadcasters, annual convention. Queen Elizabeth
Hotel, Montreal, Que.
March 30-31 — Advertising Federation of
America, sixth district meeting. Detroit.
APRIL

April 1-4 — National Assn. of Broadcasters,
annual
Chicago. convention. Conrad Hilton Hotel
April 4-6— Assn. of National Advertisers,
West Coast meeting. Del Monte Lodge,
Pebble Beach, Calif.
April 6-7— Region 11 (southeastern) conference, National Assn. of Educational
Broadcasters. U. of Georgia, Adult Center
for Continuing Education. Athens.
April 9 — Academy of Motion Picture Arts
& Sciences, 34th Oscar awards ceremony at
Civic Auditorium. Santa Monica, Calif.
April 23-May 5 — Second International Television Festival, Montreux, Switzerland.
April 25 — Assn. of Industrial Advertisers,
Eastern New England chapter and Hartford
chapter, all-day marketing and advertising
clinic. Hotel Somerset, Boston.
April 27-29 — Mississippi Broadcasters Assn.,
annual convention. Broadwater Beach Hotel,
Biloxi, Miss.

special :
$3 for 12 issues

trlemsion

of Television...
the

magazine

probes
the

that

April 30 — -American Women in Radio and
Television, board of directors meeting.
Sheraton-Chicago Hotel, Chicago.

beneath

surface

April 29-May 3 — Society of Motion Picture
and Tv Engineers, 91st convention. Advances of color motion pictures and color
tv is the convention theme. Ambassador
Hotel, Los Angeles.

of

MAY
topical

news

444 MADISON AVE.
NEW YORK 22, N. Y.

May 3-6, 1962 — American Women in Radio
& Tv, national convention. SheratonChicago Hotel, Chicago.

SUBSCRIPTION ORDER
□ Please send me a year of TELEVISION at special introductory rate of $3.00.
□ OR, I'll take advantage of the TWO
□ I enclose $
NAME

YEAR money-saving rate of $5.00.
□ Bill me later.
TITLE /POSITION

CITY
ZON E
PLEASE SEND TO HOME ADORESS:
18 (DATEBOOK)

May 2-5 — Institute for Education by RadioTelevision, annual convention. DeshlerHilton Hotel, Columbus, Ohio.

STATE.

May 4-5 — Kansas Assn. of Radio Broadcasters, annual convention. Hays, Kan.
May 9-12— Western States Advertising
Agencies Assn., 12th annual conference.
Theme of this year's conference is: "Advertising Achievements — West." Oasis Hotel,
Palm Springs, Calif.
May 10-12— Advertising Federation of
America, fourth district meeting. Jacksonville, Fla.
May 15-16— Council on Medical Television,
fourth annual meeting. Clinical Center, NaBROADCASTING, January 22, 1962
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tional Institute of Health, Bethesda, Md.
May 16-17 — Annual Medical-Dental Tv
Workshop, sponsored by the National Naval
Medical Center. National Naval Medical
Center, Bethesda, Md.
•May 20-22 — Assn. of National Advertisers,
spring meeting. Hotel Commodore, New
York.
May 21-24 — 25th anniversary Electronic
Parts and Distributors Show and Conference. Conrad Hilton Hotel, Chicago.
May 23-25 — Electronic Industries Assn., 38th
annual convention, committee, section, division and board meeting, Pick-Congress
Hotel, Chicago.
JUNE

"The Giant of
Southern Skies"

GIANT
IN

MARKET

THE

SOUTHEAST

2.1 million People
$2.8 billion Incomes
$1.8 billion Retail Sales
Compare

it with

Miami, and New

Birmingham,

Orleans, "The

Giant's"
GREENVILLE-SPARTANBURGASHEYILLE MARKET
Contact us or our
Reps, for facts,
availabilities and
assistance soGd by
''Jin
- .\\\\\ i
AVERY- KNODEL

June 11-14 — Industrial Advertising Exposition held in conjunction with the 40th annual Conference of Assn. of Industrial Advertisers. Royal York Hotel, Toronto,
Ontario, Canada.
June 17-22, 1962— Annual convention of the
National Community Television Assn.
Shoreham Hotel, Washington, D. C.
•June 23-28 — Advertising Federation of
America, 58th national convention, in conjunction this year with Advertising Assn.
of the West. Theme of the joint meeting
will be "All-American Advertising Roundup." Denver-Hilton Hotel, Denver.
June 23 — Advertising Federation of America, ninth district meeting. Denver.
June 29-30 — Texas AP Broadcasters Assn.,
15th annual meeting. Hotel Texas, Fort
Worth.
AUGUST

CHANNEL 4
WFBC-TV
GREENVILLE, S. C.

Aug. 5-7 — Georgia Assn. of Broadcasters,
annual convention. Holiday Inn, Jekyll Island, Ga.
Aug. 21-24 — Western Electronics Show and
Convention,
Los Angeles Memorial Sports
Arena.
SEPTEMBER
Sept. 11-13— Electronic Industries Assn.,
committee, section, division and board
meeting. Biltmore Hotel, New York.

SAVE

TAPE,
Tearing

TIME
AND

MONEY

ALL* BLOCKS
EDITEDITING
TAPE

■ Patented curved groove holds tape
without clips for fastest, safest splicing.
■ Spliced tape can be used
thousands of times and splices
never separate.
■ For single-track, 2-track and 4-track.
■ Only in the ediTall can shattered
bits of tape be put together
good as new.
■ Splices require no trimming,
no gouging; do not stick or "wow."
■ ediTall remains accurate for over
1,000,000 splices.
■ NEW S-2 and KS-2 ediTall have
adhesive-mounting, no hole drilling!
■ V4-inch to 1-inch sizes, $6.50 up.
THE TALL COMPANY • 27 EAST 37TH ST. • NEW YORK 16
In Canada. Alex L.Clark Ltd. ,3751 BloorSt. West, Islington, Ont.
(Dealer inquiries invited) 'trademark
20
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troubles

editor: As a steady reader of Broadcasting, it's about time I write you with
a complaint. Since your magazine is
so newsy, I find many items demand additional distribution outside of the office
and it's necessary to tear out a number
of tidbits from nearly every issue.
The complaint: how the heck do you
get pages out? Most other magazines
will tear easily and evenly at the binding.
Not so with Broadcasting. My pages
are so wrinkled and ragged by the time
I get them extracted, I'm ashamed to
send them on. Since thousands of readers must have the same problem, can
anything be done to help us? — Bruce M.
Rodder, Bruce M. Rodder Advertising
Agency, Grand Rapids, Mich.
[Bboadcasting has found it impractical in the
past, because of production and other problems, to perforate pages or change the binding. Most of the people in our offices use
razor blades.]
Dentsu

Videometer

editor: I was surprised to find an article on the Dentsu Videometer in
Broadcasting [International, Jan. 8].
I wish to thank you for handling it so
favorably.
I have sent a tear sheet to Mr.
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BIGGER

THAN

EVER

WPIX-1 1 started its Popeye
been tops from the start.

show

in the 6-6:30

p.m. strip back in 1957, and it's

This fall, WPIX began playing the NEW Popeye cartoons — and only the new
ones — the Popeyes that King Features is now producing specifically for TV.
And

now, WPIX's Popeye audience
BIGGER THAN EVER...

897,400
FIRST

kids per average

EVER.

FEATURES

KING
EAST

telecast

38.0% share of audience*
IN ITS TIME PERIOD BY 80%

With his new films
POPEYE IS BIGGER THAN

235

is

45TH
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Yoshida, our president (in Tokyo), informing him of the help you have exi ended to us in the past.
Please let me know when we can be

even a factor in Shell's past or future
plans. — Don Michel, manager, WRAJ
Anna, III.

of help to you in Japan. — H. Yoshioka,
manager, Dentsu Advertising Ltd., New
York.

Quality folks
editor: Our four-station organization
stands whole-heartedly behind Mr. Minow and the proposed improvements in
broadcasting. We believe in quality
and we are exerting every effort to bring

Republic

Steel story

editor: We at WHBC certainly appreciate the Monday Memo of Jan. 8 from
Bruce Stauderman of Meldrum & Fewsmith in Cleveland regarding the Republic Steel Corp.'s use of the Cleveland
Indians baseball games on WHBC in
1960. . . . — Paul E. Gilmor, manager,
WHBC Canton, Ohio.
The

radio factor

editor: ... In reference to your editorial on Shell's return to television
[Editorials, Jan. 8], your points are
well made, but I do hope you have not
completely forgotten local radio in your
thinking.
The Shell dealers in this area have
never advertised on television and are
anxiously awaiting the opportunity to
return to the co-op advertising program
they had on our station before Shell's
venture into 100% newspaper. I understand this feeling is quite widespread
among local dealers; yet, from your editorial one would not realize radio was

Listeners

the U.S.A. and the United Kingdom
about the North American Regional
Broadcasting Agreement. My objection
is about the listing of four frequencies
as being operated by Radio Jamaica
Rediffussion (RJR) when in reality they
are operated by Jamaica Broadcasting
Corp. (JBC).
At the present time there are two
networks in Jamaica. RJR operates: 550
kc Montego Bay, 580 kc Port Maria at
Galina, 720 kc Kingston, 770 kc Mandeville at Spurtree. JBC operates: 560
kc Kingston, 620 kc Mandeville at Spurtree, 700 kc Montego Bay, 750 kc Port
Maria at Galina.

quality to the Pacific Northwest. — Otto
J. Feucht Jr., Pacific Adult Radio Network, Palo Alto, Calif.
Tv stocks

story

Since June 1959, when JBC started
service, it has used the foregoing four
frequencies with 5 kw each. Since
RJR started in June 1950 some of the
frequencies and power have been
changed. At one time RJR used 880
kc and 1 180 kc mentioned in the article.
Some readers may be confused in
checking the frequencies of both networks. Hence, as sales representative of
JBC, I would like to prevent such misinformation.— A. M. Martinez, president, Caribbean Networks Inc., New
York.

editor: Fine story this week on the
state of tv stocks [Lead Story, Jan. 8].
Why not publish a weekly resume of
action in communications stocks in general— for those of us who like to follow
them but find it troublesome to ferret
them out from all the others in the Wall
Street Journal? — Richard J. Lutz, Ann
Arbor, Mich.
[Broadcasting carries reports, when they are
made, on the stock issues of companies in
the broadcasting field whose stock is publicly held.]
Jamaican

mixup

[The assignments in Jamaica came, as
indicated in the Jan. 15 story, from the
listings issued bycommunications
the Union.International
TeleThe identification
with Radio Jamaica Rediffusion (RJR)
came from West Indies sources in Washington; they were, it is obvious, incorrect.]

editor: I have read with interest the
story about Jamaica [International,
Jan. 15]. I am not particularly concerned with the negotiations between
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(OPEN MIKE)

THAT

GET

% Successful business firms sponsor KLZ local
and CBS newscasts year after year — one
sponsor now in his 31st year — many others
for more than fifteen years! You too can
capitalize on this powerful audience attraction
in the rich Rocky Mountain Area!

KLZ

NEWS

RESULTS!

560 First On The Dial
KLZ
CBS

IN DENVER

Represented by ihe Katz Agency
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NEW

RCA

PORTABLE

Type

SPECIFICATIONS
length:
44 inches
Width:
16'/2 inches
Height:
10 inches
Standing
Height:
31 inches
Weight:
68 pounds
Frequency 70 to 15,000 cycles
Response:
cps ± 2 db
Output level:
+ 6 VU

AUDIO

CONSOLE

BC-10A

You'll find everything for handling remote programs in this handy unit! Includes
two 3-speed 12-inch turntables with transistorized amplifiers and solid-state power
supply. Frequency response is excellent from 70 to 15,000 cycles. Distortion is
less than 3 per cent.
Mixing is provided for turntables, microphones and a remote input. Each of
the turntables has individual mixing controls. Two microphones and the remote
input are selectable by a three-position switch. (High Level source, such as tape
recorder or remote amplifier, can be fed into remote input.)
The console is a one-piece fiberglass unit. The legs are detachable and the unit
has convenient handles for carrying. Base of console is flat when legs are in storage position, permitting ease of transportation.
Order now from your RCA Broadcast Representative or write to RCA, Broadcast and Television Equipment, Dept. DD-22, Building 15-5, Camden, N.J.—
for full information.

The

Most Trusted

Name

in Radio
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advertising

from R. D. EDWARDS,

fit the

Glendale Federal Savings & Loan Assn.

prospect—

without

The savings and loan business has
become one of the most competitive
fields in the country and Glendale
(Calif.) Federal Savings is operating in
a region where high demand for mortgage loans to house the exploding population requires that we snare every
saved dollar we can.
In attempting to woo these savings
into one of our 1 1 branches, we face

metropolitan approach. The use of radio, television and metropolitan newspapers was designed to have a mass appeal and to make everybody in the region aware of our presence and our

competition not only from the 109 savings and loan associations doing business in this area, but from the commercial banks, the securities investment industry and the vast array of consumer
products.
The forces of competition tempt

Our technique during this period is
typified by our use of the Dodgers just
after they made their big move from
Brooklyn to Los Angeles. Individual
players were used in radio spots, newspaper ads and direct mail pieces. Our
objective was simple. As sports enthusiasts ourselves, we hoped to stimulate interest in the community's first big
league ball club. As businessmen, we
hoped that identification between the
Dodgers and Glendale Federal would
lead many baseball-starved former easterners and midwesterners to bring their
savings to our offices. We used this

nearly every businessman to use "gimmicks." The gasoline retailers have had
their price wars. Loss-leaders have become almost traditional in the grocery
business. In the financial arena, premiums of many kinds have been offered
as inducements to depositors.
Fortunately for all business, a goodly
number of these "gimmicks" have gone
by the boards as sounder heads have
prevailed or, in some cases, government
regulations have restricted their use.
The competitive aspect is still with us,
however, and must now be met within
the confines of those wiser decisions and
government restrictions. This brings us
back to the sound business methods of
promotion — advertising and good public relations.
Which Way Best? ■ To get the greatest value from our expenditure, we are
forced to make many decisions. Should
our approach be metropolis-wide or
concentrated in our local areas? Should
we establish our budgets according to
the assets we now have or according to
the goals we have set for ourselves?
Should we let as many people as possible know about the benefits we offer
or should we attempt to reach only
those with substantial savings?
During its history, Glendale Federal
Savings has run the gamut of possible
choices. We were organized in 1934 as
a one-man, one-shop operation with assets of $6,000. The advertising "budget" was measured in hundred dollar
amounts and local newspapers were selected as the first media.
As the association's assets grew, so
did its choice of media. Direct mail
was used, the number of newspaper ads
was increased and an occasional billboard was utilized.
With growth came the need for additional offices. And with additional
offices came the necessity to supplement
our local advertising program with a
24

services. It was strictly a "shotgun"
approach to give identification and to
make pertinent points about our high
rates of interest, insurance of accounts,
convenience and other benefits.

campaign during the team's first two
years here, while interest was at its
peak, and it proved very successful.
Shotguns and Rifles ■ We are now
aiming our shots at particular groups.
To supplement our local campaigns and
our "shotgun" blasts, we are now trying
to get our message to "thinking" people
— those whose intellectual and financial
resources are such that we consider
them prime targets.
Our sponsorship of the Dr. Albert E.
Burke television series on KCOP (TV)
is an example of our attempts to reach
this select group. Generally, companies
do not sponsor highly provocative programs because they feel their business
will be affected. We at Glendale Federal feel that everything that can be
done should be done to stimulate the
thinking of the American people.

gimmicks

Although Dr. Burke's audience is a
small one, it is vital. It is also conversant, as illustrated by the fact that this
is currently one of the most talkedabout shows on local tv. Important to
us, too, is the fact that this audience
represents a much larger proportion of
potential savings customers than does
the mass market.
Another example of this specialized
approach is our sponsorship of a onehour special during prime time on New
Year's Day. This show, called "Tune
Up for America" and produced locally
by KNXT (TV), featured the Glendale Symphony Orchestra, a dance
band, chorus and soloists and a collection of film clips, all tied together into
a brief history of the past 20 years.
This program was designed to appeal
primarily to the older person who likes
a bit of nostalgia. The older group obviously has a higher than average income, has gone through the problems
of family raising and now has a few
extra dollars which it can salt away at
Glendale Federal.
For Everybody ■ So now we have
reached a point in our advertising where
we try to have a little something for
everybody. The Dr. Burke series has
worked so well that we will be looking
around for other "think" shows to sponsor. "Tune Up for America" is probnot thearelast
its type
we'll
back. ablyWe
sureshow
that ofthese
programs
were viewed by the audiences at which
they were aimed. We will certainly continue our radio spots and news broadcast sponsorship, our newspaper advertising and direct mail.
Intelligent advertising has worked for
us and will for any legitimate business.
The
of the
saddenpassing
us at all.
Now "gimmick"
we can getdoesn't
down
to business.

Raymond D. Edwards, who joined Glendale
Federal in 1945 as a teller, became senior
vice president in 1959. As head of the administrative division he has primary responsibility forrelations
the association's
ing and public
program, advertisworking
through Davis, Johnson, Mogul & Colombatto of Los Angeles. Mr. Edwards is
chairman of the California Savings and
Loan League Public Relations Committee.
Born in Los Angeles, he holds a BA degree
from the U. of California.
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360 Jingles a year. Thirty every month,
especially customized to your exclusive

COST.

ten of them
specifications.

360
I.D.'s; contest promos; local organizations. Repeat:
CUSTOMIZED
for you at no extra cost. Plus ten new general record
intros each month and ten new musical beds each month.
AND

EVERY

JINGLE

CREATED

to musically

match

and

crossfade

into a current top -selling tune. That's why, as of Jan. 12, only five
days after Hit Intro Package was made available, these stations bought
the hottest, sales-producingest jingle package in radio today.
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WTIX
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Marvin A. Kempner, Executive Vice President, 1271 Ave. of the Americas, N.Y. 20, PL 7-2197
Dick Morrison, Vice President, 3200 Maple Avenue, Dallas 4, Texas, Rl 2-2651
TARGET JINGLES AND RICHARD H. ULLMAN, INC. ARE DIVISIONS OF
mm ^THE

PETER FRANK ORGANIZATION,
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First
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Communism has suddenly emerged
as the hottest new program subject in
television.
Not only the three tv networks but
syndicators and multiple-station operators are building a bandwagon out of
a vehicle that first demonstrated dramatic pull with both audiences and advertisers less than a year ago.
No fewer than 100 programs, including five series for syndication to
stations, are currently in the planning
and production stage, not counting a
mounting volume scheduled or planned
by individual stations. All focus squarely on communism, but from different
angles ranging from the straight documentary to out-and-out anti-communist
preaching.
Producers Busy ■ The five independently produced series in work as of
the first month of 1962 are almost
equivalent to the syndication field's
total production of new entertainment

and

showing
multiple

communism,

increasing
owners

approach

series in all of 1961. The entertainment total for last year came to seven
series.
Independent producers and group operators currently preparing programs
dealing with one facet of communism
or another include Storer Programs, in
association with UPI-Movietone; Westinghouse Broadcasting Co.; B. F. Nielson Assoc.; U. S. Video Assoc., and
Intertel.
In addition, all three networks —
which till now have been virtually the
only nationwide source of programming in this area — plan to expand the
considerable volume of programs they
already have devoted to communism
and the threats and problems it poses
for the U. S. and its allies.
A

collateral development, authorities say, is a keener interest in, and
better acceptance of, radio-tv materials
supplied by such outspoken anti-communist organizations as the Christian

Programs emphasizing the menace of communism have
had feature billing on all of the networks and their popularity is increasing as more are planned for coming
season (see story above). "The Land Beyond the Wall —
Three Weeks in an East German City" was recently featured in prime time on CBS-TV. This scene (I) shows
BROADCASTING, January 22, 1962
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Anti-Communist Crusade, the Christian Crusade and the National Education Program. Spokesmen for these
groups say that over the past few
months, requests from stations for
audio and film recordings of an anticommunist nature have increased substantially.
Dramatic Theme Lags ■ The surge in
informational programming dealing
with communism apparently is not being paralleled in the television dramatic
area — yet. A striking example of several years ago was Ziv Television Programs' / Led Three Lives, which attracted huge sales as well as audience.
Single episodes of anthology series may
deal with a communist theme, according to network and producer sources,
but no regular series are in the blueprint stages. One producer observed,
however, that the subject lends itself
favorably to "drama-documentary"
treatment and that he "wouldn't be at

Bonn correspondent Daniel Schorr narrating a part of the
program in an East German street. A scene from ABC-TV's
"Close-Up" (r) shows the so-called anti-Red prince of
Cambodia, Prince Sihanouck, working beside his subjects
on
a public
Asian
country.project in the Communist-troubled

southeast
27
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all surprised if someone comes up with

ident and executive producer of Niel-

a show by next fall."
Reasons cited for the mounting enthusiasm for programs on communism
are:

son, stressed the programs will be "controlled editorially" by Nielson. He declined to reveal the names of individuals who will underwrite his films.
A summary of program plans in the
area of communism follows:
ABC-TV: The network has under
consideration a full-length series outlining communist threats to U. S. security in various parts of the world.
An ABC-TV source declined to provide any additional details on this proj-

■ The climate seems "right" for programs probing into "the left" because
of a growing curiosity about, and fear
of, the communist expansion. Several
producers claimed there is a "wave of
conservatism in America," evidenced
by the proliferation of so-called anticommunist schools throughout the
country and wide acceptance of the recent telecast of Hollywood's Answer to
Communism.
■ The trend toward documentary programs in general over the past year,
spurred by pressures from governmental and opinion-leading sources (Broadcasting, Dec. 25, 1961), has prompted
producers to consider specializing in a
specific documentary area ("and what's
more crucial than communism today?"
one producer commented).
■ These programs can be produced
more economically than entertainment
programs since many rely on existing
film footage in newsreel libraries, plus
film or tape inserts to provide timeliness.
■ Tv stations are said to be receptive
toward buying programs on communism today, according to program planners contemplating such shows.
■ There also appears to be a growing
market for such programs among advertisers, not only as demonstrated by
sponsorship history but as indicated by
the fact that some of the current productions are being underwritten anonymously by businessmen concerned
about the communist threat.
Producers on both the network and
local levels are reticent generally about
providing specific details on the types
of programs they plan, citing competitive considerations. But from brief descriptions, types range from the history and nature of the communist movement to infiltration by Soviet agents
throughout the world and an examination of internal developments within a
specific country or geographical area.
Programs to be offered through regular television sources, rather than
fringe organizations, will be "fair and
reasonable" in treatment, producers
said. Those from organizations outside
the industry will be sternly anti-communist in tone and content, although
spokesmen for these groups contend
they will be factual.
Business Support ■ One independent
producer, Neilson Assoc., New York,
reported that its tv programs on communism would be supported financially
by "businessmen interested in fighting
communism." But Joseph Mawra, pres28 (LEAD STORY)

ect, pointing out it requires "high-level"
clearances but hopes to have it ready
before the fall.
Over the past several months, four
of the eight Bell & Howell Close-Up
programs carried by ABC-TV have

Awakening to demand
The staff director of the House
Un-American Activities Committee sees the developing trend to
anti-Communist television programs as an awakening, on the
part of the industry, to a public
demand.
"There's been a great deal of
publicity in recent years on the
other side of the picture," said
Frank Tavenner, indicating a sensitivity to the controversy in
which HUAC's activities have involved it. "Now the public wants
to hear this side of the anti-Compicture." are "very sensitive
News munist
media
to demands of the public for information," and they are responding now "to a demand for information in this area," he said.

been devoted to examination of communism in Germany (two episodes),
Yugoslavia and Italy, and four additional programs of this subject are
scheduled for this winter and spring,
covering the Far East, Western Europe, Mandalay and India. An ABC
News policy enunciated by vice president James C. Hagerty last November
calls for "adequate and instant rebuttal"
to communist "propaganda claims and
counterclaims" on network news proNBC-TV: The network is producing
grams.
a one-hour "fundamental study of communism in the U.S. and abroad," intended for a teenage audience, and is
exploring the potential of three other
similar programs. George Heinemann
will be the producer and Robert Abernathy the commentator. Three special
programs on the "internal threat of
communism" are being developed by

Chet Hagen, NBC news producer, for
showing this spring or summer. The
network is discussing sponsorship of
these
Corp. three specials with the Purex
An NBC "white paper" program to
be telecast Feb. 25 will be devoted to
a report on and evaluation of Red
China. Next month a Chet Huntley Reporting
program will analyze
the influence
of communism
on Cuba.
CBS-TV: Spokesmen declined to
give titles or contents of programs in
preparation but said CBS-TV will "pay
closer attention to the subject of communism in the months ahead." Projected for this winter and spring are
from nine to 1 1 programs in this area
— two to be carried on 20th Century,
two on CBS Reports, one on Eyewitness and a series of four or six hour or
half-hour special programs.
Research Project ■ Storer Programs
Inc.: For the past two years, Storer has
been researching the many facets of
communism and within two weeks a
pilot, produced in association with UPIMovietone News, will be ready, according to Terry Lee, vice president
and general manager. The 26-episode,
half-hour series will be availble for
network sale or for syndication, Mr.
Lee said. He declined to supply additional details, noting that a general announcement will be made within a few
weeks. The series is reported to be a
history of communism and will make
use of United Press-Movietone
(UPMT) footage and film inserts for
updating purposes.
Westinghouse Broadcasting Co.: In
the blueprint stages at Westinghouse
is a half-hour series, said to be of a
"documentary-dramatic nature" that
would analyze the nature of communism vis-a-vis democracy. Though
company officials were reluctant to discuss the project, it was reported that
such diverse elements as the Korean
War, Berlin, Karl Marx and Lenin are
expected to be woven into the series.
Westinghouse is reported to be aiming
for a fall release.
International Television Federation
(Intertel): Five of 12 programs to be
produced by Intertel will spotlight various phases of worldwide communism.
Four programs will center on Latin
America, Southeast Asia, Cuba, Africa
and a fifth on Cambodia, South Vietnam, Pakistan and Ghana. Intertel
members are Associated Rediffusion
Ltd. of Great Britain; the Canadian
Broadcasting Corp.; Westinghouse
Broadcasting Co.; Australian Broadcasting Commission and the National Educational Television Network (NET).
B. F. Nielson Assoc.: This production company reports it has access to
more than 15 million feet of newsfilm
acquired over a period of years from
various sources. Joseph Mawra, presiBROADCASTING, January 22, 1962

West
Coast
programs
The anti-communist programming
trend seemed to gather its first real
momentum early last fall. On Oct.
16, a special program entitled Hollywood's Answer to Communism, originating from KTTV (TV) Los Angeles, was telecast live over a 35station specially devised network in
prime evening time. On the 8-11
p.m. program, a series of speakers
addressed a capacity audience in the
Hollywood Bowl on different aspects
of communism (Broadcasting, Oct.
23).
During the same week, the Crown
Stations (KING-TV Seattle, KREMTV Spokane, both Wash., and KGWTV Portland, Ore.) presented a
special prime-time 90-minute program entitled The Threat. Short
talks were given by prominent individuals, followed by a question
and answer period with the studio
audience (Broadcasting, Oct. 30).
On Nov. 2, WPIX (TV) New
York telecast the complete tape of
Hollywood's Answer, again in prime
time, and again received the distinctly favorable audience reaction to programming of an anti-communist
theme that the Crown and other
western stations had experienced.
And audience interest was matched
by business enthusiasm.
In favorable conditions such as
these, it is not surprising that a new
wave in public affairs broadcasting
swept over the U. S., mirroring public concern with the causes of communism as well as with its all-tooapparent immediate effects.
Stations reported they adopted a

give

anti-communist

Among American broadcasters who
have carried programs on their stations pointing up the dangers of
communism is Charles Crutchfield,
executive vice president and general manager of the Jefferson
Standard Broadcasting Co. (WBTWBTV Charlotte, N. C, and WBTW
[TV] Florence, S. C), who visited
Russia in 1957 and saw it in
action. He is shown here during
that trip standing in front of the
Kremlin with two Russian boys.

variety of methods for presenting
the facts and theories on communism. Among the many stations to
report, two formats were the most
widely used :
■ Speakers — Addresses seemed to

dent and executive producer, said last
week that production will begin in February on a series of 26 half-hour programs, tentatively titled Communism:
Worldwide, which will depict Red infiltration into countries throughout the
world. Financing for the series, he
said, will be provided by businessmen,

the Christian Crusade or any other organization, and said the latter project
is merely an outside assignment. Nielson's own productions, he added, will
be financed by "businessmen interested
in combatting communism," but will
be controlled by the producer.
U. S. Video Assoc.: This firm has

many of whom are involved in the "oil
industry," but he declined to name
them.

outlined a weekly half-hour series to

Feature ■ Nielson is also producing a
90-minute theatrical feature film called
Das Kapital, tracing the evolution of
communism from the days of Karl
Marx. This film will be divided into
a three-part tv series for distribution
to stations. On a contract basis, Nielson Assoc. will film and produce 14
one-hour films of the Christian Crusade Convention and Seminar in Tulsa,
starting Jan. 29. Mr. Mawra emphasized that he has no connection with
BROADCASTING, January 22, 1962

be produced on tape called "CounterChallenge
— Program
for Victory,"
distribution
to tv stations.
It will befora
discussion program with a panel of
three Soviet specialists discussing each
week a specific Soviet challenge, such
as education, civil liberties, the labor
movement, enslaved peoples, and religion, and subsequently proposing a
counter-challenge.
Hardy Burt, who has produced such
programs as NBC-TV'-s Can Freedom
Win? and ABC-TV's Answers for
Americans, is president of U. S. Video

shows
momentum
be by far the most popular format.
WKRC Cincinnati presented a taped
40-minute address by W. P. Strube
Jr., a director of the Christian AntiCommunism Crusade in three different time slots. KMMJ Grand
Island, Neb., and KXXX Colby,
Kan., began to present a featured
anti-communist speaker from industry or government every Sunday
afternoon on their continuing program Crusade Against Communism.
Many stations began program series
to provide background about the
Communist Party Congress, which
met at mid-October. WJW-TV Cleveland telecast a five-minute live presentation entitled Moscow Tonight
throughout the party congress. Dr.
Michael Pap of John Carroll U. detailed each evening what had happened in Moscow that day, citing
historical precedent, and forecasting
possible effects. WLWT (TV) Cincinnati presented four prominent
speakers, two on two separate occasoins, via videotape.
■ Dramatization — Some stations
reported they used dramatized episodes to illustrate their featured
speaker's points, or to drive home as
effectively as possible varying aspects
of communism. WBTV (TV) used
semi-dramatizations on its Land of
the Free series together with special
guests. In Miami, WTVJ (TV),
that city, presented a filmed fictional
version of how the Communists
might take over the city. Entitled
"The Day Miami Died," the program
portrayed foreign agents capturing
key points throughout the city.

Assoc. He reports that several sponsors are now interested in the program
either for outright sponsorship or for
underwriting of production costs. Two
permanent panelists on the program,
according to Mr. Burt, will be Eugene
Lyons,gest and
senior
editor writer
of Reader's
Dia veteran
on Soviet
affairs, and Robert Strausz-Hupe, director of the foreign policy research
institute, U. of Pennsylvania. A third
panelist will be an expert on the particular subject under examination.
Source Groups ■ The three most
prominent outside organizations providing radio-tv materials to stations are
the Anti-Communist Christian Crusade,
which makes its headquarters in Long
Beach, Calif.; the Christian Crusade in
Tulsa and the National Education Program in Searcy, Ark. Spokesmen for
these groups said they stress religion in
29
their materials, but that while both
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crusade groups are directly anti-communist, the National Education Program emphasizes the positive values of
life in a democratic country.
The Anti-Communist Christian Crusade is perhaps better known than the
other two organizations, largely because of the well-publicized Hollywood's Answer to Communism threehour rally which was carried on a special tv network of 35 stations in six
western states under the sponsorship
of Richfield Oil Co. (Broadcasting,
Oct. 23, 1961).
This telecast attracted thousands of
letters; was acclaimed by Richfield for
sales it generated and was repeated on
several other stations throughout the
nation.
The organization has been conducting
anti-communist seminars in various
cities during the past year and often
persuades local radio and tv stations to
carry them. Its radio-tv activities are
centered in Texas and are directed by
W. P. Strube Jr., president of a local
insurance company.
Mr. Strube said last week in a telephone interview that over the past six
months there has been "fantastic interest" in the group's material. It has
more than 20 hour and half-hour tape
recordings, describing the nature of
communism, for distribution to radio
stations. He said the organization has
only a few film programs at present.
The group's credo, he said, is that
"you don't have to be objective about
narcotics, morals or communism."
Anti-communist rallies have been held
in Los Angeles and New Orleans, and
next summer, he volunteered, the AntiCommunist Crusade will "move into
metropolitan New York City" for a
five-day rally and school. The organization's aspirations are to persuade an
advertiser or group of advertisers to
"carry this project across the country
via television."
Hargis Active ■ The Christian Crusade in Tulsa is headed by the Rev.
Billy Hargis who said that radio stations have been using tapes of speeches
by himself and his top followers since
1950. He estimates that as many as
250 stations use Christian Crusade material, which is "available every day of
the year." He said 11 tv stations currently are using a half-hour film produced by the group but as many as 50
outlets have carried them. The Rev.
Mr. Hargis noted there has been "a
tremendous emphasis on anti-communism" in the past year, and added:
"people are tired of liberalism. There
is a resurgence of thinking — a conservative renaissance."
He explained that the Anti-Communist Christian Crusade is similar to his
Christian Crusade and applauded the
30
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efforts of the ACCC. He conceded that
"we have been behind those people in
big television rallies but we're going to
emulate them."
The Christian Crusade's most farflung project to date will be its fiveday convention and leadership school
in Tulsa, starting next Monday (Jan.
29). The group has engaged Nielson
Assoc. to film and produce 14 one-hour
programs covering the event.
Big Plans ■ "Our plans for the use of
these films are most ambitious," the

Anti-red

school sponsored

Technicolor Corp. and Schick
Safety Razor Co. will co-sponsor
the KTVU (TV) Oakland-San
Francisco coverage of the San
Francisco Bay Region School of
Anti-Communism to be held Jan.
29-Feb. 1 at the Oakland Auditorium Theater. KTVU is preempting its regular programming
for 2V2 hours, 7:30-10 p.m. on
those four evenings to televise the
school.

Rev. Mr. Hargis pointed out. "Initially,
the Christian Crusade will buy time on
stations in the top seven or eight markets and conduct all-night telethons
called Christian Crusade Answer to
Communism. We will syndicate the
programs to other stations and charge
merely for production costs."
The National Education Program is
located on the campus of Harding
College in Searcy, Ark. Dr. George S.
Benson is president of NEP and of the
college. In a telephone interview with
Broadcasting from Marion, Ala.,
where he was on a speaking engagement, Dr. Benson said NEP has been
active for than 15 years, distributing
literature, films and audio recordings
to universities, civic groups, industrial
organizations and radio and tv stations.
NEP has 25 films of various lengths
available for distribution to tv stations
and many taped lectures for radio stations. He could not estimate the number of stations currently using NEP
materials, but commented: "We have
had more requests for our material in
the past year than in the preceding five
The Foreign Policy Assn. in New
York reported that many local radio
and television stations throughout the
years." have been utilizing its discuscountry
sion material on international affairs,
much of which is in the communist
area, to develop programs in association with local civic and educational

ANTI-RED

MINISTERS

Are their broadcasts
or editorials, FCC

prayers

wonders

The anti-Communist theme is a salient
feature in the regular broadcasts of
many religious spokesmen who have
taken their ministry to the air.
Never backward in expressing their
attitudes on public issues, many of these
mainly fundamentalist preachers in recent months have focused their fervor on
the Communist threat. This has raised
a delicate question in the minds of some
communications lawyers, both inside
and outside the FCC: Are the programs
properly
religious programs,
sions of controversial
issues? or discusIf they are commentary on public
issues, this reasoning speculates, shouldn't the broadcasters carrying these
spokesmen be required to provide equal
opportunity for opposing views? This
is the doctrine of fairness to which
broadcasters are expected to adhere in
line with FCC admonishments ever
since the commission reversed the Mayflower decision in 1949.
There is no official investigation of
this type of religious programming under way at the FCC, but Broadcast Bureau staff executives are aware of the
problem.
Leading Figures ■ Two of the leading figures in the religious-public issue
arena are Billy James Hargis, the
Tulsa evangelist, and Carl J. Mclntyre,
founder of the Bible Presbyterian
Church, organized after split with the
official Presbyterian Church.
Both supply tape recordings to 200
or more radio stations.
Tv

networks

Texas

may

anti-red

cover

crusade

The growing interest in movements
espousing anti-communism is typified
by the reaction of television networks
to an invitation to cover a five-day
convention and seminar of the Christian Crusade in Tulsa, starting next
Monday (Jan. 29).
A CBS-TV spokesman said the network has scheduled coverage of the
event and if newsworthy developments
occur, will telecast footage on news
programs. He added CBS News is considering the production of a special
program on the meeting for use on Eyewitness or CBS Reports.
NBC-TV reported it was "very interested" in covering the five-day meeting,
but said it was communicating with the
Christian Crusade to learn more about
the organization and its planned project.
An ABC-TV spokesman said the network has "no plans at present to cover
the event, but we may change our mind

groups.
about it."
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HOTBED!

WHO
WHO
Central Iowa is a hotbed of consumer

buying

WHO

activity. It's sparked, but no longer dominated,
by the farm dollar. Booming industries (including

WHO

43 new ones during the first 7 months of '61)
give this area a profile of prosperity and widely
diversified growth. For 6 consecutive months in
'61, Des Moines has ranked among the Nation's
top 37 markets (Sales Management).
WHO-TV's primary coverage area includes all
of Central Iowa. It represents a vital $2.5 billion
market for advertisers. Less than half of the
area's total income now comes from agriculture.
But the Central Iowa farmer is still extremely
important. His average annual income: $14,700!
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WHO-TV programming, audience promotion,
and services are aimed at every segment of this
important market. Sell all of Central Iowa, all
the time, with WHO-TV.
for availabilities.

See your PGW

Colonel

Sources' Sales Management Survey of Buying Power,
May 10, 1961: SRDS, June 15, 1961;
and V.S.D.A. Census Reports.
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WHO-TV is part of
Central Broadcasting Company,
which also owns and operates
WHO Radio, Des Moines
WOC and WOC-TV, Davenport

WHO
WHO
WHO

WiO-T¥
Channel

13 * Des
NBC Affiliate

Moines

Peters, Griffin, Woodward, Inc.
National Representatives
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15 REPRESENTATIVES,

A. P. Management Corp., radio programming and sales firm, started a
$16,171,500 antitrust suit against
Young & Rubicam and 15 station-representation firms last week.
The company, which is headed by Al
Petker, charged in its complaint that
Y&R and the rep-company defendants
conspired to destroy its business, and
claimed it had suffered at least $5,390,500 in loss and damages and asked for
treble that amount under the antitrust
laws.
The complaint also named 22 radio
stations as co-conspirators but not defendants. It charged that defendants
forced these stations to cancel contracts
with A. P. Management under threat of
losing future business from Y&R and
other agencies. It contended that other
stations are being similarly threatened.
Secret Meet ■ Y&R was accused of
organizing, and the defendant rep companies of participating in a "secret
meeting" last Dec. 1 1 to plan a radiostation boycott of A. P. Management's
so-called Petker plan. The defendants
also compiled and furnished "misleading disparaging material" about
the Petker plan to Bristol-Myers, which
at that time was considering an expansion of its use of the plan, the complaint asserted. Y&R is agency for
Bristol-Myers' Bufferin, one of several
products which Bristol-Myers executives
had recommended for inclusion in the
Petker plan, used earlier by B-M's
Ipana Toothpaste.
A. P. Management works directly
with radio stations and with advertisers,
furnishing programs, merchandise and
services to the stations in return for
commercial time which it sells to advertisers. Thus, the comp'aint asserts,
stations participating in the Petker plan
get programs, merchandise and services
not otherwise available to them, and
advertisers get radio time at costs not
commissionable to agencies and reps
and "far less" than they would have to
pay in dealing through usual channels.
As" part of its case. A. P. Management submitted a copy of a Nov. 10.
1961 memorandum written to other
Bristol-Myers executives by R. C. Whitman, Bristol-Myers radio-print advertising coordinator, describing the Petker
plan proposal as being, "in cold dollarefficiency . . . conservatively six times
as efficient as 'normal' radio purchases."
Efficient ■ Parenthetically, Mr. Whit32

ADVERTISING

22

antitrust

STATIONS

IN CONSPIRACY

suit
CHARGE

man said that "normal" radio purchases
"are themselves, by today's buying prac-

but that FCC not only "summarily
turned down these efforts, but has

efficient."schedule under
He tices,
saidextremely
a 13-week

termed the Petker plan the most constructive force in local radio today,
because it is effectively helping local

the Petker plan "costs $100,000 ($32,000/ month) net. The guaranteed affidavited value of the broadcast time you
receive is $360,000 ($200,000/month) .
It usually runs higher than that; Ipana's
affidavits for the month of September
alone were $212,000."
Mr. Whitman's memo said a study
made for Dumas Milner Corp. (PineSol), which had used the Petker plan
and gained a 22% increase in sales during one three-month period in which it
used no other advertising, showed that
over a 52-week period the Petker plan's
cost per thousand per commercial minute would be 33 cents as against $2.33
on the CBS Radio network and $1.63
on ABC Radio.
In addition, Mr. Whitman told his
Bristol-Myers associates, "Al Petker is
at all times ready to conduct regional
or national contests among local personalities and staff announcers" as further promotion.
Mr. Whitman said the Petker plan,
whose station participants are heaviest
in the smaller markets, "may well become the pattern of the future" in
radio. He said one network's spot sales
organization and some stations had
tried to discredit the plan with the FCC

radio
themselves."
FCCstations
Letter to■ help
Another
part of the
suit's documentation was an FCC letter
interpreting the commission's rules on
sponsor identification as they might or
might not apply to programs furnished
under the Petker plan.
Mr. Whitman quoted letters from
Montgomery Ward, Newport cigarettes
and Pine-Sol in commendation of results they achieved using the Petker
plan. The complaint said users in the
last four years also have included such
companies as P. Lorillard, National
Biscuit, Pillsbury, American Motors,
Kellogg, Hormel, Comstock Packing
and Nestle Alimentana .
In his own affidavit Mr. Petker said
suc"meteoric"
enjoyed
hadradio
his plan
cess among
stations.
The number
of stations participating in it, he said,
went from about 350 in 1957 to about
1,500 to 1,600 in 1961. But, he said,
the "conspiracy" of the defendants had
resulted in at least 35 station cancellations and the company is still losing
station participants. In addition, he
contended, advertisers have refrained
from doing business with him.
He said he had been receiving $32,-

Commercials

in production
Pantomime Pictures Inc., 8961 Sunset Blvd.,
Listings include new commercials beHollywood 69
ing made for national or large regionAdvertising Federation of America (institual radio or television campaigns. Aptional), two 60s, animation and stills, film.
pearing in sequence are names of adJohn
Marshall,
prod, mgr.; Fred Crippen, devertiser, product, number, length and
signer.
Agency:
Needham,
seph Creaturo, prod.
mgr. Louis & Brorby; Jotype of commercial, production manager, agency with its account executive
Rodel Productions Inc., 2424 G St. N.W., Washand production manager, and approxiington, D. C.
mate cost of commercial when available.
("Muppet"
Four IDs
, film.
characters)
agency.
Muppets
Inc.,
CoffeeNoCo.
National Video Tape Productions Inc. (division
Community
of Sports Network Inc.), 36 W. 44th St., NYC 36
producer; Alden Murray, prod, supervisor.
Ace Bowling Co. (bowling balls), three 60s,
Co. Three
Coffee
La Tourainefilm.
Provandie.
& ("Muppet"
Hoag IDs
Agency:
characters),
live, tape. Agency: E. T. Howard.
Armstrong Cork Co. (ceilings), one 60, live,
Muppets Inc., producer; Alden Murray, prod,
tape. Agency: BBDO; Henry Monasch, agency
supervisor.
producer.
Videotape Productions of New York Inc., 101
Fred Niles Communications Centers Inc., 1085
W. 67th St., NYC
W. Washington Blvd., Chicago 7
Beech-Nut Life Savers Inc. (chewing gum),
Hotpoint Appliances, one 60, live, film. Wilone 60, live & animation, tape. William Mcliam Harder, prod, mgr.; Lou Marlowe, director.
Cauley, prod. mgr. Agency: Young & Rubicam;
Agency: Compton Adv., Milt Houston, a. e.
John Lamb, a. e.; Leon McNamara, prod. mgr.
International Shoe Co. (shoes), 16 48s, live,
National Life Insurance Co. (insurance), six
film. William Harder, prod, mgr.; Charles Ticho,
60s, six 20s, live, tape. Harold Stone, prod,
director. Agency: Krupnick & Assoc., Ray Armmgr. Agency:
Noble-Dury;
William
Graham,
prod. mgr.William Holder, a. e.;
bruster, a. e.; Sue Perkins, prod. mgr.
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Speed your sales growth in the Carolinas by concentrating
your broadcast schedules on Charlotte's WSOC stations.
WSOC radio, 5000 watts at 930 kc, reaches over a million
people. WSOC -TV, channel 9, serves America's 19th largest
television market with the best of NBC and ABC. It is one
of the great area stations of the nation.

WSOC

and WSOC-TV
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Atlanta, WHIO

represented by
Woodward,
GriffinIr,
Peters,
Televis
ion
by H-R.

and WHIO-TV.

Dayton

Ad Council

in profile

A preview of "The Good Persuaders," adocumentary film reviewing the first 20 years of The
Advertising Council, was presented by Westinghouse Broadcasting Co. at an anniversary dinner for the council, on Wednesday (Jan. 17), in the WaldorfAstoria, New York.
Arrangements for subsequent
broadcast of the film was made
by the council in association with
Westinghouse, which donated the
film in honor of the organization's
20th birthday.
Dave Garroway narrated the
production in which Kukla and
Ollie are co-starred.

000 a month

from Bristol-Myers for

Ipana's participation in the Petker plan
and that under the negotiations going
on last fall for an expansion of BristolMyers'
he was to receive
$50,000 participation,
a month.
He submitted telegrams and letters to
support his contention that stations
cancelled as a result of the alleged "conspiracy" even though only a short while
earlier they had expressed enthusiasm
for the plan.
Action Underway ■ Service of the
complaint and show-cause order, the
latter returnable Jan. 23 in U. S. Southern District Court in New York, was
begun in New York last week. In the
Jan. 23 proceeding the defendants must
undertake to show why a preliminary
injunction should not be issued enjoining them — pending final decision on the
suit — from inducing stations not to do
business with the Petker organization,
disseminating misleading material about
the Petker company and boycotting
the company and its business.
Rep companies named as defendants
on grounds that they were represented
in the alleged "conspiracy" were Venard. Rintoul & McConnell; Robert E.
Eastman Co.: John E. Pearson Co.;
John Blair & Co.; Paul H. Raymer Co.;
Select Station Representatives: Adam
Young Inc.; Avery-Knodel: DevneyO'Connell: Boiling Co.; Spot Time
Sales; Katz Agency; Forjoe & Co.; H-R
Representatives; and Peters, Griffin,
Woodward.
In addition the complaint named a
"John Doe" defendant, claiming that
"other persons to the plaintiff presently
unknown" were "parties to the conspiracy hereinafter alleged and should
be made defendants to this action after

their identity becomes known."
Stations named as co-conspirators but
not defendants were WSVA Harrisonburg, Va.; WKLO
Louisville, Ky.;
34 (BROADCAST ADVERTISING)

K.IHI Houston; WTRU Muskegon,
Mich.; WLF.E Richmond; KUSN St.
Joseph, Mo.; KXKW Lafayette, La.;
WAME
Miami; WJTN Jamestown,
N. Y.; KWTX Waco, Tex.; WSAV Savannah, Ga.; KCOH Houston; KIOA
Des Moines: KORK Las Vegas, Ncv.;
WHYL Carlisle, Pa.; WHIY Orlando,
Fla.; WGRD Grand Rapids, Mich.;
WPIC Sharon, Pa.; WMGW Meadville,
Pa.; WBCM Bay City, Mich.; WWOL
Buffalo, N. Y. and KFH Wichita.
The show-cause order, signed by
Judge Richard H. Levet, directed the
defendants to submit their answers in
the show-cause phase of the suit by
noon on Jan. 22. They were given 20
days to answer the complaint itself.

World's

Fair

budget:

to radio-tv
$188,000
Television and radio together will receive $188,000 of the Seattle World's
Fair advertising budget allocated by the
state of Washington, according to Bob
Lyte, promotion director of the project.
The account is being placed by Hal
Ryan & Son, Seattle, agency for the
state.
The $641,000 allocated out of a
$644,000 budget is spread among media
as follows: Magazines $268,000, newspapers $137,000, television $140,000,
radio $48,000, outdoor $48,000.
Mr. Lyte said the budget distribution
has been questioned by some media representatives. He said the fair "has no
intention of asking for public service
time from broadcasters while purchasspace from print media," as has
been ing
charged.
Such charges were coupled with a
letter sent by FCC Chairman Newton
N. Minow to Chairman Warren G.
Magnuson (D-Wash.) of the Senate
Interstate Commerce Committee, after
Mr. Lyte had inquired about the FCC's
public service views on fair announcements.

publicity films, he said. Special 8-sec
ond ID's with call letters have bee,
supplied. About 200 radio station
have indicated they will carry public
service announcements.
Otto Brandt, KING-AM-TV Seattle
vice president of the fair for public re
lations, said fair officials have made
every possible effort to be equitable ir
distributing advertising funds. He voicec
confidence that there is no discrimination against radio or tv.
Fair officials said some of the print!
and outdoor advertising was paid for!
out of the advertising budgets of advertisers interested in promoting the event.
Another advertising fund, which is in
addition to the state's $644,000 budget, j
will be allocated by the fair itself in the!
spring about the same time the event
gets under way. It will total about
$100,000 and will be spent mainly in
Washington, Oregon and British Columbia on special events and visitor information. Kraft, Smith & Ehrig is agency
for this fund. Its plans envision use of
radio and tv.
The first advertising by the state was
concentrated in magazines and was designed to promote exhibitor acceptance.
'Equitable' ■ Art Moore & Associates,
Seattle radio-tv station representatives,
reported to its stations it feels the adverising allocation is being handled in an
equitable way and described the fair as

"worthy of any support you can give."
A recent letter to tv stations, sent by
Ken McClure of the fair's tv public
relations staff, called the Minow letter
"additional evidence of our non-profit
status." It explained how stations "can
benefit by scheduling announcements
and programs pertaining to the Seattle
The fair
World's
Fair."is an $80 million project
and its six-month run is scheduled to
start April 21.
Rheingold-Mets

plans fixed

Broadcast plans were virtually com-

Mr. Minow wrote, "If we are correct
in our assumption that the proposed
announcements and programs consist
solely of material publicizing the Seattle World's Fair and that no payments
are to be made to the stations broadcasting the material, then the announcements and programs may be entered in

pleted last week for Rheingold Beer's
radio-tv sponsorship of the New York
Mets, whose first season in the National
League will start this spring. The sponsor and team management on Wednesday (Jan. 17) jointly announced that
WABC New York will carry all 162
scheduled games, and said some 130

the station's logs as non-commercial
spot announcements and programs. In
my view, such broadcasts would clearly

games will be telecast by the Mets'
previously announced tv outlet, WORTV New York.

fall within the public service category."
No Pressure ■ Mr. Lyte said the
Minow letter is not being used to induce radio and tv stations to run free

Two of the team's three announcers
were appointed. They are Lindsey Nelson, who has called play-by-play for
NBC-TV's Game of the Week for the
past five years and Bob Murphy who
has been a broadcaster for the Boston
Red Sox and the Baltimore Orioles.

publicity while the fair's advertising
budget is diverted to other media.
Chairman Minow's view was sought at
the request of broadcasters he said.
About 100 tv stations are using fair

Rheingold's agency
Thompson.

is J. Walter
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SEVEN ARTS
ASSOCIATED
VOL 3 -"FILMS
OF THE 50 s - NOW
FOR TV
FORTY-ONE OF THE FINEST FEATURE MOTION PICTURES
PRODUCED
BY WARNER
BROS. FROM
SEVEN ARTS
DORIS
SEVEN

ARTS

DAY
"FILMS

RAY
OF

THE

BOLGER
50's"- MONEY

claude
MAKERS

dauphin
OF

THE

60's

CORP.
A SUBSIDIARY OF SEVEN ARTS PRODUCTIONS, LTD.
NEW YORK: 270 Park Avenue
YUkon 6-1717
CHICAGO: 8922-D N. La Crosse, Skokie, III. ORchard 4-5105
DALLAS: 5641 Charlestown Drive ADams 9-2855
L.A.: 232 So. Reeves Drive GRanite 6-1564 - STate 8-8276
For list of TV stations programming Warner Bros. "Films of
the 50 s" see Third Cover SRDS (Spot TV Rates and Data)

TvAR:

network

'TILT' PRESENTATION

tv

doesn't

CLAIMS

Television Advertising Representatives Inc. is preparing to make a new
presentation, "Tilt: the After-Math of
Network Television," which was previewed in New York last week.
The point made by the TvAR presentation isthat when used alone by the advertiser, network programs don't permit
market-regulated advertising pressure
and thus spot tv used either in place of
network tv, or as a supplementary method, can help the advertiser's media
strategy.
TvAR

executives acknowledge that a

similar "tilt" might well be characteristic of other nationally-measured media
— magazines for example — but they
have no studies to prove it.
The color-slide presentation claims
that the top 20 tv markets contain 55%
of all the television homes in the country; however, "the vast majority of networks shows fail to deliver 55% of
their audience in these markets which
represent the prime source of income
for most companies."
The analysis was prepared by Robert
M. Hoffman, TvAR vice president for
marketing and research. Among the
highlights:
■ Of 65 network programs studied
(covering all nighttime programs now

The

network's

reach

The TvAR study says the network program audiences in the
"top 20" tv markets looked like
this (expressed as a percent of
the total national audience) :
ALL TV FAMILIES
55%
I've Got a Secret
35%
Bonanza
37%
Tall Man
37%
Route 66
37%
Tales of Wells Fargo
38%
National Velvet
38%
Wagon Train
39%
Laramie
40%
Bachelor Father
40%
Rawhide
40%
Maverick
40%
Andy Griffith
41%
Dennis the Menace
42%
Hennesey
42%
Red Skelton
42%
Outlaws
42%
Pete and Gladys
43%
Danny Thomas
43%
Dobie Gil Iis
43%
Have Gun, Will Travel
43%
Cheyenne
43%
Rifleman
43%
Real McCoys
44%
Price is Right
44%
Perry Mason
44%
To Tell The Truth
44%
Ed Sullivan
45%
U.S. Steel Hour
45%
Armstrong Circle Theatre
45%
Gunsmoke
45%
36
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SPOT

do

complete

job

ADVANTAGES

a single agency, advertised in a joint
campaign, indicates a decrease in the
Belair billings placed last year through
Ted Bates, and estimated at more than

on the air and for which market-bymarket data are available in American

$6 million.
According to John W. Burgard, B&W

Research Bureau's latest local market
comprehensive report), 62 receive less
than 55% of their national audience
from the top 20 tv markets. And
nearly half get only 35-45%.
■ There is a "lost" audience, or a
deficiency in many highly popular programs. These numbers are found by
computing the national audience (from
the spring 1961 ARB report) and applying this to the tv population spread in
the top 20 markets. If the audience in
those 20 markets falls below the 55%
of the national total, the difference is
considered a deficiency by TvAR.
The size of the market is but part of
the imbalance in audience, according to

vice president of advertising, the transfer of the Belair account does not affect
other B&W brands at Ted Bates which
include Kool, Viceroy, Life, Kentucky
Kings and DuMaurier cigarettes and
Tube Rose snuff..
Haeg

urges

target for most companies." His point
was that sometimes prime market doesn't
show up so well in numbers of viewers
desired by the individual advertiser, a
situation that spot can correct.

care

in buying radio time
To get the most effective impact from
their radio campaigns, agency executives in the Midwest were told last week
by Larry Haeg,
general manager of
WCCO Minneapose1 e c lis,
t itovbee more
in their
choice of stations

TvAR's study, which adds that other
factors are the number of stations in a
market, station coverage and clearances,
the viewing level, program appeal, competitive programming and the popularity of a station.
Larry H. Israel, the station rep's president, said "Audiences for network programs tend to 'tilt' away from the markets that represent the prime marketing

greater

and to "put more
creative power into

Mr. Haeg

their messages."
Speaking
day beforeTuesthe
tising
Club
Chi.
Broadcast of
Adver-

cago, Mr. Haeg told agency timebuyers
that radio that delivers "both quantity
and quality" is the best medium.
The WCCO manager said that if he
were an advertiser he "would not spend
a single nickel on at least half of the

Belair joins Raleigh

radio stations in this country." He
called them "nothing more than licensed

in coupon

jukeboxes,
whose managements'
chief
concern is oscillating
constantly between

promotion

A reason for Brown

& Williamson

Tobacco Corp.'s shifting of its Belair
cigarette brand from Ted Bates to
Keyes, Madden & Jones (Chicago) was
revealed last week: B&W has extended
its Raleigh coupon to the Belair menthol king-size cigarette introduced nationally in 1960. KM&J, a specialist in
the coupon promotion field, has handled
the Raleigh account 25 years.
Sharing the same advertising times in
1962, Belair and Raleigh will get heavy
network tv showing. Both brands will
be carried on four NBC-TV daytime
shows, Jan Murray, Here's Hollywood,
Truth or Consequences and Say When,
and on two ABC-TV nighttime series,
Naked City and Bus Stop.
On each of the shows, a commercial
featuring the Raleigh coupon will precede a Belair commercial using the
theme, "Now for the first time you can
get famous Raleigh coupons with a
light
The menthol
network cigarette."
tv schedule will carry
the bulk of Belair advertising. Aside
from tv, Belair ads will be placed in
tobacco and grocery trade publications.
The consolidation of the two brands at

the fast rating and the fast buck." Fortunately, hecontinued, "there are enough
stations — the right kind of stations — at
your disposal to blanket the entire country or any part in which you do busiQuality must be sought in both audiences and programming, Mr. Haeg explained. The quality audience, he said,
is the audience "with buying power,"
that responds to the advertising messages they hear. Quality programming
ness."
is "a whole complex of sounds accompanied by a solid philosophy of service."
Rep appointments...
■ WTAW College Station, Tex.: John
E.
tive.Pearson Co. as national representa■ KPEL Lafayette, La.: John E. Pearson Co. as national representative.
■ WFYI Mineola, Long Island; WVOX
New Rochelle; WVIP Mt. Kisco, and
WGHQ Saugerties, all New York (Herald Tribune Radio Network) : KettellCarter Inc., Boston, New England
states representative. Venard, Rintoul
& McConnell is national rep.
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>e famed Golden Gate Bridge, longest single suspension span in the world,
signed by Joseph B. Strauss. Including approaches, the Golden Gate Bridge
s 7 miles long. Completed in May, 1937 at a cost of $33,500,000. More than
20,000,000 cars crossed the Bridge in 1961. Photo by Moulin Studios.
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Radio

drive

extended

succeeds,

by J. I. Case

J. I. Case Co., Racine, Wis., has extended a radio spot campaign that it
claims resulted in record fourth-quarter
sales, and in the most "enthusiastic"
dealer acceptance in several years for
a Case company-dealer sponsored package for its farm equipment.
D. E. Fricker, Case manager of advertising and public relations, last week
announced a new five-month campaign
that will be carried in some 200 markets. Placed through Geyer, Morey,
Madden & Ballard Inc., New York,
the campaign during the first half of
1962 involves a combination of spots
and farm service programs. As in a
similar campaign last fall, Lou Crosby,
radio-tv personality, will again handle
the commercials.
More than 1,000 J. I. Case dealers
will be participating in the new program, which is tailored to some 30 different products in a wide variety of
seasonal markets, according to Charles
Might, farm radio director of the Racine office of GMM&B. Some spots will
run full-length except for live dealer
tags, while others are transcribed leadins for use with live dealer copy to meet
local market conditions. The stations
to be used in the campaign are being
selected on the basis of their localized
farm programming activities.

nearly $3 million, involved several
products: Natural Wave hair spray,
Hi-Fi fluid make-up and Three Fragrance Lines. The broadcast share of

Factor,

Eldon

K&E

for parts

leave

unknown

Kenyon & Eckhardt last week lost
two accounts with total annual billings
of approximately $4 million: Max Factor Inc., Hollywood, and Eldon Industries, Hawthorne, Calif. Their new
agencies were not revealed.
Max Factor's billings, estimated at
38 (BROADCAST ADVERTISING)

'fearful'

ad

indicts

critics

This "historical inclination of a small
group of constitutionally fearful Americans to look on the contemporary scene

new agency is named. Other Max Factor products are handled by Carson/
Roberts Inc., Los Angeles.
Eldon Industries moved to K&E last
fall from Guild, Bascom & Bonfigli.
Billings on its toy line are estimated at

with a shudder" was suggested Thursday by Fairfax M. Cone, chairman of
the executive committee of Foote, Cone

$1 million annually, but it's understood
that K&E placed only a $300,000 share
in a pre-Christmas campaign, the bulk
of which was spent in children's programs on tv.
Remco

plans

in television

increases
budget

Remco Industries Inc., Newark, N. I.,
toy manufacturer, has announced an
increased spring and summer tv budget
of over $1 million. The company also
said it will add $1,780,000 to its tv
budget in September.
In addition to advertising on Shari
Lewis Show on NBC-TV (Sat., 1010:30 a.m. EST), the company began
sponsoring a 15-minute portion of the
weekly Video Village Junior Edition on
CBS-TV (Sat., 10-10:30 a.m. EST).
A 52-week local spot campaign in 20
markets began Jan. 15.
Remco said it will again sponsor

Rambler

Max

Cone

Factor's
billings was put at about $600,000.
K&E will service the account until a

Macy's Thanksgiving Day Parade on
NBC-TV.

Morris W. Reid (r), vice president and
director of marketing for J. I. Case
Co., confers in Racine with personality Lou Crosby who is recording the
commercials for the spring campaign.

FC&B's

buys

space

shoot

American Motors Corp., on behalf of
Rambler, signed last week for coverage
of America's first manned orbital space
shoot over both CBS Radio and NBC
Radio on Wednesday, starting at 7 a.m.
The agency is Geyer, Morey, Madden
& Ballard, New York.
ABC Radio earlier had announced
that Sylvania Electric Corp. will sponsor its coverage of the event. Gulf Oil
will sponsor the man shoot as part of
its "instant news" arrangement with
NBC-TV, but as of late last week neither CBS-TV nor ABC-TV had obtained
sponsors for its coverage.
Milani to Riedl & Freede
Louis Milani Foods Inc. has named
Riedl & Freede Inc., Clifton, N. J.
to handle its advertising, effective Feb.
1. The new agency succeeds Cunningham & Walsh.

& Belding, Chicago, as a principal reason for the general and continuing attacks on advertising by teachers, ministers, social scientists and writers.
He warned, danger
however,
that there itis off
"a
considerable
in shrugging
as merely foolish or misguided." Mr.
Cone addressed the Advertising Club of
Minneapolis.
Mr. Cone agreed with Robert H.
Bennett, marketing vice president of
General Foods Corp., who once said
advertising can never be fully understood unless the average family or student understands "that there are only
two economic forces in our lives in
America." One is government and the
other is business, he noted, again quoting Mr. Bennett: "If we question our
competitive profit system, then we have
a political consideration on our hands
and certainly not an advertising conMr. Cone quoted — and agreed —
sideration."
with Mr. Bennett further: "If business
is to serve the American society, it
must have the ability to give voice to
its [ventures].
"This does not mean that the American society will collapse if General
Electric (or General Foods or General
Mills or General Motors or anyone
else) is not permitted to advertise. But
it does mean that enterprise without a
voice to announce, to explain, to expose itself to the fierce, white light of
publicity
will said
shrivelthatandwhat
recede."
Mr. Cone
is bad in
advertising must be hunted down and
protested "so that we may protect what

Universal, Doris Day,
is good."
Lever set radio drive
A national tie-in campaign involving
more than $1 million and including a
saturation radio spot drive using 6,000
announcements has been developed by
Universal
Pictures Co.
DorisBros.
Day's
Arwin
Productions
withandLever
The campaign offers consumers a
special Doris Day album with songs

Milani's media budget of $750,000
will be "considerably increased" in
1962, according to a company spokesman. Although a media breakdown
has not been drawn up as yet, plans

from the singer's new movie "Lover
Come Back" in exchange for two package backs from Lever's Imperial Margarine and one dollar.
Special spot announcements in major
markets, featuring the record offer and

are to make "extensive use of radio-tv,"
the spokesman added.

plug for "Lover Come Back" are scheduled Feb. 19-26.
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KLZ-TV
FIRST

There

big

DENVER!

in television programming

season, but one thing has not changed— KLZ-TV
in Denver! The November

ARB

STILL

this

is still the leader

reports KLZ-TV with more

in the top 50 than all other Denver stations combined,

programs

(27 out of 50).

The only local programs in the top 50 were nine originated by KLZ
TV. Eight of the top ten syndicated programs

were also on KLZ-TV,

KLZ-TV

news, weather

and

sports again led in audience
preference
margin.

by a substantial
As

a matter

record, KLZ-TV

of

was first in

the 9:00 a.m. to midnight
bracket, seven days a week!
IVJB-J
mmmmmmm

TIME-LIFE

BROADCAST
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THIS K.v rz AGENC
7NL
NatK>r>a» Representative*.
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HUSTON

PRAISES

Cites L&N

test case to prove

medium

can sell new

Radio is the ideal medium

RADIO

products
to deliver

an advertising "one-two punch" of
comedy that creates interest in a new
product, and serious copy that produces,
continued sales after the item has been
introduced. This was the view expressed
by Ted Huston, vice president of Lennen & Newell and manager of the agency's Beverly Hills, Calif., office at the
January luncheon of the Southern California Broadcasters Assn. last Wednesday (Jan. 17).
Using Granny Goose potato chips as
a case history, Mr. Huston said the first
part of the problem was to introduce
to Southern California a product unknown to food chains, store managers
and consumers in the area. Humorous
radio announcements were chosen as
the best way to capture listener attention and interest.
Ralph DeSalle,
dio comedy for
joining L&N as a
in San Francisco,

who had written rathe networks before
copy writer-producer
created the Granny

Appraisal

of

Goose spots and produced them, providing all the male voices himself. Mr.
DeSalle described the spots to the SCBA
audience and played a number of them
— mainly satires on topical subjects
which could be humorously tied in with
the product.
After six weeks of the humorous
commercials, L&N made a telephone
survey, checking names at random, and
found that 28% of those called had
heard of Granny Goose and knew that
the company made potato chips. After
another six weeks a second survey
showed a 3 1 % recognition response
and at the end of 18 weeks the figure
had risen to 38%, half of these reporting purchase of the product. After
nine months, 50% of the people called
at random recognized the name and
knew the product.
But, Mr. Huston related, few of
those called could recall the qualities
that make Granny Goose different from
other potato chips. So a new type of
radio commercial was created, with a
much more serious approach. Research
had indicated that most potato chips are
consumed not by children after school
or at parties but by housewives who
munch them between chores during the

commercials:

An unsponsored program Jan. 12 on
WNBC-TV New York gave a free ride
to eight commercials in 30 minutes during adiscussion of tv commercials titled
"And Now a Good Word From Your
Sponsor." Brian O'Doherty, moderator
of the local show, Dialogue (Fri. 7-7:30
p.m.), was host to Jerry Schnitzer, vice
president of Robert Lawrence Produc-

vigor,

taste

daytime. The new spots were aimed
directly at this female audience.
Dave Rose was engaged to compose
a light, brisk musical background, over
which went the copy.
After eight months, the playback of
the qualities of Granny Goose chips
was up 48%, Mr. Huston said. Acceptance byboth stores and consumers,
has been remarkable, due largely, L&N
feels, to the one-two punch delivered
by radio.
Weaver
ANA's

What Mr. O'Doherty, an art critic,
wanted to discover was why more commercials do not have the "intelligence,
wit and creativity" of the ones run off
on the program. The tv commercial,
he said, "is often brilliantly inventive
and creative in the way that it coerces,

tv ad workshop

Sylvester L. Weaver Jr., president of
M-E Productions, a subsidiary of Interpublic Inc., will discuss what's ahead
for tv advertising at the Assn. of National Advertisers' workshop on tv advertising Feb. 28, at the Hotel Plaza
in New York.
Also scheduled on the workshop program: Newt Mitzman, vice president
and manager of commercial production,
Ogilvy, Benson & Mather Inc., whose
topic considers the question, "Tape or
Film Commercials — When and How to
Use Each Most Effectively?"

blending

tions, and Pierre Garai, Ogilvy, Benson
& Mather vice president.

to address

in tv

ads

stimulates, forces, bludgeons, tickles,
teases you and me to buy a product."
Mr. Garai agreed, saying that "a series
of endless barrages, screaming announcers, screaming machines is not
necessarily the best way
And all agreed that the
taste" in commercials is
Mr. Schnitzer summed

to convince."
level of "good
getting higher.
up this change

as a "coming of age." He said:
"We're adopting a motion picture
approach, making our commercials
more like a little movie; we're giving
them more structure, a beginning, a
middle and a end. They're going to
have characterization because we're
learning how to use the tools of motion pictures in a very confined area.
We're making little cameos now — fine
jewelry — where before we were making
costume pieces. We are coming of age
now in this business; we are now able
to accommodate a story in one minute."
"Good taste is an important factor
in any kind of persuasion," Mr. Garai
said in conclusion. "There is some deGood taste, creative technique and
more competent mechanics are
steadily becoming the hallmarks of
current television commercials, according to Jerry Schnitzer, vice president of Robert Lawrence Productions.
Mr. Schnitzer drew his conclusion for
viewers of WNBC-TV New York's weekly discussion program, "Dialogue" on
the topic, "And Now a Good Word
40 (BROADCAST ADVERTISING)

From Your Sponsor." The series' host,
Brian O'Doherty (c), and Pierre Garai
(r), vice president of Ogilvy, Benson
& Mather, agreed that good taste is on
the increase in tv commercials, and
that the variety of techniques now
available to producers of commercials
will cater to the presentation of the
most effective and most acceptable
advertiser announcements.

bate perhaps on what makes for 'great
taste.' I think in general the advertisers
and the film makers share the concern
of the public that they create the most
powerful and at the same time the most
acceptable commercial possible."
The commercials shown were for
Karman Ghia cars, 7-Up, Sugar Krisp,
Drano, Mutual of Omaha, Martini &
Rossi, Levy's bread and Ban deodorant.
BROADCASTING, January 22, 1962
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FCC's
STANTON

network
program
FIRST UP; ALL NEWS
MEDIA
PLAN

hearing
resumes
EXTENSIVE
COVERAGE

After two rounds of rescheduling to
avoid collision with a man in orbit, the
FCC has announced with finality that
its en banc network programming hearing will resume tomorrow (Tuesday)
with CBS Inc. President Frank Stanton
as the first witness.
The hearing originally was scheduled
to begin Jan. 9 but was postponed to
tomorrow (Jan. 23) at the request of
the networks. Then, when it was pointed out that the U. S. plans to attempt
to orbit a man around the earth tomorrow, the FCC hearing was postponed
until Wednesday (Broadcasting, Jan.
15). Last week, the government announced that the space shot would be
attempted Wednesday so the commission promptly moved its hearing back
to Tuesday.
Executives of all three television networks will testify during this final phase

hearings, which will be held in Hearing
Room B of the Interstate Commerce
Commission. The commission will not
hold a regular meeting this week but
as of last Friday it had not been determined whether the hearing will convene this Wednesday.
The FCC will hold a meeting a week
from Wednesday (Jan. 31), a day on
which the ICC already has informed the
FCC that it will need to use the hearing
room.
Network Homework ■ All three networks have been putting in extended
hours of overtime preparing for the
FCC hearings and the voluminous
amount of information that must be

of the FCC's extended inquiry into network programming which began officially Feb. 26, 1959, but actually dates
back to 1955. Each network has been
allotted one week to present its case
with NBC-TV to follow CBS-TV and
ABC-TV executives to testify the third
week.
In addition to Dr. Stanton, other
CBS witnesses will include James T.
Aubrey Jr., president of CBS-TV, and
Richard S. Salant, president of CBS
News (who plans to use film to illustrate his testimony). Other top executives of the network will be on hand
to testify if called.

FCC's Network Study Staff, has the
primary responsibility for eliciting information from the witnesses beyond
their prepared statements. He will be
assisted by associate James Tierney and
Broadcast Bureau Chief Kenneth Cox.

NBC-TV's testimony will be keynoted by Board Chairman Robert Sarnoff. ABC-TV President Oliver Treyz
will set the stage for that network. All
seven commissioners will sit for the

Commissioner Robert E. Lee (back to
camera) briefs still photographers and
newsreel-tv cameramen on ground
rules for coverage of the FCC's pro42

submitted ahead of the public testimony. CBS already has submitted
much of the required documents but
none have been made public as yet.
Ashbrook P. Bryant, chief of the

In addition, the individual commissioners will ask questions.
Wide coverage of the hearings by
radio, tv and print media is assured and
the commission has established a set
of ground rules for the news and cameramen. Briefings were held last week
for radio-tv-newsreel technicians and
cameramen and a session with reporters
will be held this week to brief them on
the background of the hearings. Over
75 Washington reporters have told FCC
Information Chief George Gillingham
they plan to attend today's briefing.
NBC-TV will tape the hearings on a

gramming hearings resuming tomorrow (Tuesday). FCC Chairman Newton
N. Minow will brief news reporters on
the hearings today.

pool basis for all tv stations, networks
and syndicators wanting coverage. NBC
has scheduled three special programs on
successive Sundays (beginning Jan. 28)
featuring taped highlights of the hearings. ABC-TV and CBS-TV plan to
cover the hearings in newscasts.
Washington Tv-Radio Programs Inc.
plans to syndicate excerpts of the hearings as its first offering to tv stations in
a new series, United States Hearing
Highlights. WNYC New York will
broadcast the hearings live and Mutual
plans extensive taping. The Triangle tv
and radio stations also plan extensive
coverage.
Long, Long Trail ■ The genesis of
this week's hearings occurred in 1955
when Congress appropriated $221,000
for a special FCC study of network
broadcasting. In November of that year
the FCC created a special staff, headed
by Dean Roscoe Barrow of Cincinnati
U., to make the study and outlined its
scope.
This led to the 1,400-page Barrow
Report in October 1957 which, though
it did not cover tv programming as such
because of the "time element," recommended that a study in this field be
undertaken. Consequently, in early
1958 the FCC held its first public hearing on the subject to give interested
parties an opportunity to comment on
the Barrow recommendations.
On Feb. 26, 1959, the commission
enlarged its inquiry to include an investigation oftv network programming
practices. The following May hearings
were opened in New York with testimony from advertising agencies on the
role they play in the selection of network programming. The hearings continued in Washington in July 1959.
Later that same year, on Nov. 9, the
investigation again was enlarged to determine the commission's statutory authority over television programming.
Hearings were resumed in early December 1959 and continued through February 1960 before the FCC en banc.
During that phase over 5,000 pages of
testimony and exhibits were taken into
the record from 100 witnesses representing women's, educational, religious,
legal, advertising, network, agricultural
and other professional groups.
California Bound ■ In October 1960,
the hearing site moved to Los Angeles
with testimony from program producers
and syndicators. Further sessions were
held in California in March 1961. In
June of last year the inquiry returned
BROADCASTING, January 22, 1962

Groucho

sold

People everywhere are sold on Groucho. So is station after
station from coast to coast. "The Best of Groucho" (and
we mean 250 of the very best from Groucho's 11-year
network comedy hit) is capturing outsize local audiences
in market after market. Right now, he's the major attraction in: ■ Scranton, WNEP • Kansas City, WDAF • Los Angeles, KTTV • Knoxville, WBIR • Greenville, WFBC • Chicago,
WGN • Wichita Falls, KEDX • Phoenix, KPHO • San Diego,
XETV • New York, WPIX • El Paso, KTSM • Richmond,
WRVA • Bellingham, KVOS • Baltimore, WMAR • Washington, WRC • Columbus, Ohio, WBNS • Tampa, WFLA • Evansville, WFIE • Salt Lake City, KSL • Seattle, KOMO • Houston,

it to

us !

KHOU • Portland, Ore., KATU • Greensboro, N.C.,
WFMY • Orlando-Daytona Beach, WESH • Sacramento,
KRCA • Albuquerque, KGGM • Paducah, WPSD • Jacksonville, WJXT • Portland, Me., WCSH • Tulsa, Okla.,
KOTV • Springfield, Mass., WHYN • San Francisco-Oakland,
KTVU • Fresno, KICU ♦ Flint, WJRT • Detroit, WWJ • Bristol,
WCYB • Minneapolis, WCCO • Boston, WBZ • Nashville,
WSM • New Orleans, WWL • Greenville, N.C., WNCT • Providence, WSAR • Spokane, KHO • Cincinnati, WCPO ■ Aren't
you included? The people in your area would like to be!
Call NBC Films at Circle 7-8300 in New York. Discover
all the reasons why...
STATIONS
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to New York to receive testimony from
tv writers, producers, directors and bigname personalities. Because of statements made by writers and producers at
this time, the FCC felt constrained to
warn the industry not to attempt any
retaliatory action against these witnesses.
The most recent phase of the inquiry
was held in New York last SeptemberOctober when executives of the blue
chip tv advertisers appeared. This
week's en banc proceedings will be the
first hearings in the inquiry since last
fall. Chief FCC Hearing Examiner
James D. Cunningham has sat for the
out-of-town hearings and one possible
session remains after the networks
appear.
Court action has been started in Los
Angeles to force MCA Inc. to produce
subpoenaed records and testimony from
its principals. During the Los Angeles
hearings, MCA refused to testify unless
its statements and records were promised secrecy. The FCC refused to accept this condition and went to court.
Results Are Showing ■ Several actions already have been taken by the
FCC as a result of the inquiry, No. 1
of which was the July 1960 statement
on programming responsibilities of licensees. In October 1959, the commission adopted rules prohibiting networks
from representing tv stations in spot
sales except for network-owned stations.
After first ruling that the long-established time option requirements of network affiliation contracts were "reasonable and necessary," the FCC in September 1960 reduced the maximum allowable option time from 3 to 2Vi
hours for the four time periods of the
day. Last May, after an appeal of this
decision to the courts by KTTV (TV)
Los Angeles, the commission took the
unusual step of asking the court to return the case to the FCC for reconsideration. New comments have been accepted and oral argument held and the
case now awaits a new decision.

Federal

fetters unwanted

The residents of Minnesota's
Third Congressional District are
overwhelmingly opposed to government control of television programming. This was made clear
by the results of an opinion poll
taken by the district's congressman, Clark MacGregor, a Republican. One of the 15 questions
contained in the poll asked,
"Would

you favor national government control of television programming?" Of the 12,000 residents Rep. MacGregor said responded, 83.1% said, no, 12.8%

said yes, and 4.1%
44 (GOVERNMENT)

didn't reply.

FCC

ASKS

$575,000

more

of rules, space

$13.1
wanted

MILLION

for monitoring,

activity,- FTC

President Kennedy requested $13.1
million for the FCC in the $92.5 billion
budget he sent to Congress last week.
The FCC request is $575,000 more
than he requested — and got — for the
commission in the fiscal year ending
June 30, 1962. But it is $1.9 million
less than the commission originally requested for fiscal 1963 in preliminary
talks with the Budget Bureau.
Almost 60% of the proposed FCC
budget increase is earmarked for the
Field Engineering and Monitoring Bureau, which plans to establish a monitoring station in Puerto Rico. Most
of the remainder is to enable the commission to improve enforcement of laws
and FCC regulations and to undertake
responsibilities in space communications.
The President's new budget also proposes $11,845,000 for the Federal
Trade Commission, a $1.5 million increase over the $10,345,000 appropriation granted the agency in fiscal 1962.
The agency seeks 180 new employes,
and would use 21 of them to strengthen its deceptive-practices policing activity, which includes monitoring of radio and television commercials.
The FCC budget proposes a $3,946,000 appropriation for field engineering
and monitoring, $343,000 more than the
$3,597,000 expected to be spent for
this activity in the current fiscal year.
The FEMB is responsible for inspecting
radio stations, administering operator
examinations, monitoring the spectrum,
determining the location of illegal radio signals and collecting engineering
data.
The number of am, fm and tv stations to be regulated by the agency will
increase about 600, according to a budget estimate. But the commission is
seeking only an additional $43,000 — or
$2,987,000— for this regulatory work.
The budget request estimates the commission will be regulating 8,432 stations by June 30, 1962, and 9,090 by
the end of the following fiscal year.
Uhf Test in Budget ■ The FCC budget also contains $408,000 for the uhf
test now underway in New York. These
funds represent the balance of the $2
million appropriated by Congress in
1961. Originally, the appropriation was
limited to the two-year period ending
June 30, 1962, but Congress last year
extended the period for six months.
To handle its expanded workload, the
agency is seeking an average for the
year of 34 new employes, or a total
of 1,388. FCC employes now earn an

asks

$11.8

enforcement
million

estimated average annual salary of $7,556, a figure expected to rise $186 in
fiscal 1963.
The FTC budget proposes $2,638,000 for the investigation and litigation
of deceptive practices. This is $350,000 more than will be spent in this field
in the current year, according to budget
estimates, and the budget request notes
that "investigation and trial of deceptive practice cases will be expedited"
in 1963.
The U.S. Information Agency would
get a healthy boost of $14 million under
the proposed budget — up to $125 million from its fiscal 1962 appropriation
of $111,487,000. The agency's radio
arm, the Voice of America, would get
almost $3 million of the increase — $23,056,000 — compared with its current appropriation of $20,206,000. USIA's
still-young television service (it was established in 1958) would be increased
more than 50%, from $2,043,000 to
$3,783,000.
In the almost $3 billion budget request for the National Aeronautics and
Space Administration, $85,377,000 is
set aside for space communications
work. In the current fiscal year, NASA
is spending $48,347,000 of its $1.2 billion in this new field. The budget states
that technological developments are being made available to encourage the
dustry.
earliest possible operational use by inThe President also requested $5,988,000 for the Justice Dept.'s Antitrust
Division, $119,000 more than that division expects to spend this year. The
total request for the department in fiscal 1963 is $309,300,000, or $12,630,000
more than the department's current
budget.
Crosley

loses new

move

Crosley Broadcasting Co. lost more
ground last week in its effort to continue operating ch. 13 WLWI (TV)
Indianapolis. The FCC instructed its
staff to prepare a document that would
deny Crosley's petition for reconsideration of a commission decision which revoked the 1957 ch. 13 grant to Crosley
and awarded it to WIBC Indianapolis
(Broadcasting, Nov. 6, 1961).
The commission reversed itself upon
a re-evaluation of the comparative criteria after the case was remanded by
the U. S. Court of Appeals in Washington. The November action granting
the application of WIBC was taken on
a 4-2 vote; the original grant to Crosley
was on a vote of 4-3.
BROADCASTING, January 22, 1962
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Biair-TV

A
tale
of
MIDWESTERNERS

three
cities:
KWK's
TAKE STAND
TO DEFEND
ST. LOUIS

KWK

St. Louis called midwest advertising agency and station representative executives, and other prominent
citizens, to the witness stand before an
FCC hearing examiner early last week
in Milwaukee and Chicago as character witnesses for the station's principles in its fight to keep its license.
The defense portion of the case
moved to St. Louis Thursday and Friday for the unusual event of three of
KWK's attorneys taking the witness
stand to relate their knowledge of certain aspects of the case. Portions of
their testimony and that of some other
witnesses appeared to be in conflict
with that given earlier by former KWK

FCC

tips

its hand,

The FCC has alleged that the contests were rigged and in November
1960 ordered KWK to show cause
why its license should not be revoked
(Broadcasting, Nov. 7, 1960). The
case is being heard by Examiner Forest L. McClennnig and is expected to
continue in St. Louis this week.
During the FCC Broadcast Bureau's
portion of the hearing last fall, Don
E. Hamel, KWK general sales manager,
testified he personally hid the prize
capsules in the treasure hunts only

a little, on

The FCC revealed some of its
thinking on the use of the uhf part
of the spectrum and deintermixture
last week, acceding in part to requests for additional information by
the Assn. of Maximum Service Telecasters, WCIA (TV) ChampaignUrbana, 111., and WICU-TV Erie,
Pa. (Broadcasting, Oct. 30, 1961).
The commission set forth the criteria under which it selected eight
markets for deintermixture and gave
some idea of its plan for creating
uhf "pools" in certain markets. To
some of the AMST requests (there
were some 30 items), the FCC replied they are contentious and are
not addressed to current specific
proposals in the agency's public
files; the agency refused to deal with
these matters.
Markets were selected from those
which have single vhf channels and
one or more operating uhf channels,
the FCC said. The proposal to delete the lone vhf is based upon "lack
of competitive service," substantial
receiver conversion to receive uhf
and "the impact on the general public." The purpose of deintermixture,
said the FCC, is to encourage more
service to the public and the markets selected are comparable in size
to other markets now supporting
three or more competitive tv services.
The FCC revealed it used ARB
figures on the saturation in a market of uhf receivers, assuming the
new uhf station would operate with
500 kw and a 500-1,000-ft. antenna
to provide Grade B service within a
46 (GOVERNMENT)

general manager William L. Jones Jr.
about the two controversial KWK treasure hunts conducted in mid- 1960
(Broadcasting, Sept. 25, 18, 1961).

its uhf

fight
STATION

to

live

hours before they were found, but he
said he did so under orders from Mr.
Jones. He said he also lied to KWK
officers and to the FCC investigators
under orders from Mr. Jones, but later,
upon realizing the" seriousness of the
matter, confessed the truth to KWK
president Andrew M. Spheeris and subsequently to the FCC.
KWK began its defense presentation
in Milwaukee last Monday with a roster of top local citizens who appeared
to testify to the character and public
spirit of Mr. Spheeris. (He is president
of WEMP
Milwaukee as well as
KWK.) The list included Milwaukee
Mayor Henry W. Maier; Milwaukee

planning

radius of at least 40 miles.
The commission said it's not prepared to announce a specific proposal of how uhf pools would be
worked out but gave one possible
solution and invited comments on
the standards it should prescribe.
The FCC emphasized it wants to
avoid a rush for the lower uhf channels: though they may currently be
more useful than the higher channels because of advanced technology,
the FCC hopes the disparity will
diminish with electronic development. The commission fears applicants will select low assignments
without proper regard to the impact
on overall efficiency and intends to
erect some barriers.
The FCC Plan ■ For example, the
FCC said, assignments could be
made in particular areas for specific
groups of uhf channels. This would
require a somewhat flexible grid
designating certain key cities or
areas in which particular groups may
be used. Chicago, for instance,
might fall in Area A, to which chs.
16, 22, 32, 38, 44, 50, 60, 66, 72
and 78 would be assigned. An applicant could then select any one of
the channels not applied for. In surrounding areas (55 miles or more
distant) a different group of uhf
channels would be up for grabs,
so an applicant in St. Louis, say
Area B, would have a choice of chs.
14, 20, 26, 28, 34, 40, etc.
Sen. Gordon Allott (R.-Colo.)
last week wrote the FCC that its
proposal for deintermixture, designed
to promote wide tv coverage, "abro-

gates rather than serves
pose." Using Colorado as
ple, the senator said it has
commercial stations, all

this puran examonly nine
vhf, but

"virtually every isolated mountain
and plains home is served," either
directly or through translators.
Should the stations ultimately be
moved to the uhf band, service
would be reduced greatly because
of the more limited range of the uhf
signal, he said. ". . . It has been
demonstrated repeatedly that uhf signals do not satisfactorily cover
mountainous terrain," Sen. Allott
stated, adding that millions of dollars in station and receiver conversion costs would be involved.
The senator suggested the FCC
wait for results of its $2 million uhf
study in New York and its proposal
that Congress require manufacture of
all-band receivers before proceeding
further with deintermixture.
Rep. Oren Harris (D-Ark.), chairman of the House Commerce Committee, reiterated his promise to hold
hearings on the deintermixture proposal. The assurance was sought by
Michael J. Howlett, Illinois state auditor and co-chairman of the bipartisan Illinois Maximum Coverage
Television Committee, and Rep. Peter
F. Mack Jr. (D-Ill.). Mr. Howlett
presented Rep. Harris with 2,500 letters of protest — a sample, he said, of
50,000 received in opposition to the
deintermixture proposal. The proposed rulemaking would affect
WCIA (TV) Champaign-Urbana and
WREX-TV Rockford, both Illinois.
BROADCASTING, January 22, 1962

Big Chief

Desi

say:

Givem

in

DESILU'S

1st BIG

their

heap

big

teepee

SYNDICATION

haha

teevies!

SPECIAL!

38 HILARIOUS

HALF-HOURS!

Paleface Sales Chief say,
"No hokum. You no callum us . . .
we callum you

ne.
Richard Dinsmore, Vice President and General Manager

7SO
NORTH
G O W E R STREET
HOLLYWOOD
2. S . CALIFORNIA
HOLLYWOOD 9-5911

and smoke signals tellum you more big rating-scalpers on way —
DESILU PLAYHOUSE

• THE TEXAN • THE ANN
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County Circuit Judges Robert C. Cannon and Christ T. Seraphim; Roger Le
Grand, general manager of WITI-TV
Milwaukee; Dayton Johnson, partner
of Johnson & Hacker Adv. there; Dr.
C. C. Cornell, lay preacher and executive secretary of the Greek Orthodox
Church of the Annuncion in Milwaukee, in which Mr. Spheeris is an active
member; and Stanley Stacy, president
of Cavalla Tobacco Co. and Stacy
Vending Co. there.

Chicago, Too ■ Chicago witnesses who testified to the "excellent"
reputation of Mr. Hamel included John
Wrath, manager of the Chicago office
of Paul H. Raymer Co.; Dixon L.
Harper, vice president of Aubrey, Finlay, Marley & Hodgson; Clayton Rossland, media director of Campbell-Mithun*s office there; Harvey Mann,
media planner with Campbell-Mithun,
and Joan Mandel, media buyer with
Edward H. Weiss & Co.
From

All said they had been very
tressed" or surprised to read of
Hamel's implication.
Mr. Wrath testified that before
ing the Raymer Co. he had been
the former Headley-Reed Co. and
hired Mr. Hamel as a salesman in
cago. He said he had investigated
beforehand.

"disMr.
joinwith
had
Chihim

Mr. Jones Disputed ■ John Leslie,
general sales manager of WEEK-TV
Peoria, 111., appeared at the Chicago
portion of the hearing and said he
knew both Mr. Speeris and Mr. Jones
but that he had not had lunch with
either of them at any time. In earlier
testimony Mr. Jones recalled meeting
Mr. Spheeris, Mr. Leslie and Mr.
Wrath in Chicago around Aug. 12,
1960, at which time he said Mr.
Spheeris told him to get back to St.
Louis and hide the prize in the second
contest. Mr. Wrath testified Tuesday
he was in New York on the date mentioned by Mr. Jones.
A portion of the day Thursday was
spent in argument before the examiner
about whether KWK lawyers would lose
their client-lawyer confidence rights in
the event they testified. Local KWK
counsel Gerald M. Smith and special
Washington counsel Jack P. Blume were
willing to testify on narrow aspects of
the case, provided they did not lose their
immunity.
It appeared, however, that KWK's
Washington counsel, Robert M. Booth
Jr,. was not concerned about waiving
his immunity as he began late Thursday what appeared would be extensive
testimony.
During Mr. Blume's examination of
Mr. Booth, the attorney-witness denied
the accuracy of certain statements made
earlier by Mr. Jones, about when the
prizes were hidden, and how the affidavit for the FCC was prepared.
48 (GOVERNMENT)

MEADER
McCormack
House

FAILS
sticks

blackout

with

TO

Rayburn

of radio-tv

The late House Speaker Sam Rayburn may be gone, but his long-maintained ban on radio-tv coverage of
House committee hearings stands as
firm as ever. That was evident last week

its efforts to end this "obvious discrimination" against radio-tv coverage.
Frank P. Fogarty, committee chairman and executive vice president of
Meredith Broadcasting Co., Omaha,
said the McCormack ruling "is a great
disappointment to the entire broadcasting industry, which has demonstrated
an unparalleled ability to keep the public informed." Despite the "setback" to
the industry, he said, "we are still determined to put broadcast journalism
on an equal footing with the print

applauding.
Rep. George Meader (R-Mich.), who
for several years has sought to change
the rules, raised the issue in a formal
parliamentary inquiry. In his view, the

Support for a rules change came also
from G. Bennett Larson, veteran radiotv executive and producer of the new
media." series, U.S. Hearing Hightelevision
lights. In a letter to Speaker McCormack and 16 other House members,
he urged relaxation of the ban to plug

ban constitutes a denial of the people's
right to observe how their government
conducts their business.
He is also unhappy because House
hearings are blacked out while the
President and senators get publicity on
radio and television. He feels this can

the "one vital information gap" that
exists so far as television is concerned.
House hearings rank as important news
to which the reporting eye of the television camera should have the same ac-

only result in reducing the House's importance in the
public's ■ mind.
Crowded
Corridors
Radio and tv
newsmen, their equipment barred from
committee hearings, are reduced to arranging catch-as-catch-can camera-andmicrophone news conferences with
committee members and hearing wit-

The appearance of radio news
commentator and newspaper columnist Drew Pearson in radio and
television commercials for Listerine
Antiseptic got him into trouble with
some of his fellow members of the
Senate and House Press Galleries
last week.
Gallery rules prohibit members
from engaging in "paid publicity or
promotion work." And Mr. Pearson's appearance in the radio-tv
spots, which have been aired in markets across the country, led some
gallery members to file complaints
with the correspondents' committee
that runs the galleries.
Called before the committee last
week, Mr. Pearson contended he
didn't interpret the rule to mean he
couldn't endorse products in commercials. But he promised to abide
by this interpretation in the future,
provided the rule is clarified.

ruling, holds

This also was the view of NAB's
Freedom of Information Committee,
which said last week it would continue

Speaker Rayburn's decision had been
"well considered," the new Speaker
said. If the House wants radio-tv newsmen to bring their cameras and microphones into committee hearings, he
added, it will have to change its rules.
House members showed agreement by

quiz Pearson

BAN

should be continued
nesses in Capitol Hill corridors. They
are no substitute for on-the-spot reporting of the hearings, says Rep. Meader.

when the famed Texan's successor,
Speaker John W. McCormack CDMass.), upheld the prohibition in a formal ruling from the chair.

Newsmen

BEAT

cess as the reporter's ear, he said.
Present Rules Sufficient ■ Rep.
Meader, in requesting a ruling, contended no new rule is needed, that present

on

commercials
Nevertheless, two of the five committee members sought to have his
gallery privileges suspended for the
duration of his 13-week commercial
schedule, which began last month.
These privileges include access to the
press galleries of the House and
Senate and use of the press facilities
located off the galleries.
The majority, however, voted
against suspension, adopting instead
a motion merely noting that Mr.
Pearson had violated the rules as
the gallery interpreted them.
Whether the rules will be clarified
to include broadcast commercials
within the meaning of "paid publicity
or promotion work" was in some
doubt last week. Noting that a
new gallery committee was to be
elected last Thursday, one of the
members who had voted for suspension grumbled, "That will probably
be the end of it."
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IMPETUS

A little extra effort is offered to all
advertisers using WOC-TV. A knowledgeable sales-coordinating staff works with
all the elements of the marketing structure to insure the success of the advertising campaign. Consistent program promotions, merchandising information to
retail outlets, and personal contacts
with reps, brokers and direct salesmen
A 2 billion dollar retail market merits
attention, and it gets it willingly from
WOC-TV
WOC

is more than a member

of the community

it's a member of the family. With responsible local
programming, WOC-TV has created a loyal
audience that responds with enthusiasm.
Such attention carries a tremendous impact on the 2 billion
dollar market covered by the WOC-TV signal. The average
household spends $4,246 on retail sales
and part of that expenditure has come about
because they heard and saw it on WOC-TV.
The image and impact created by WOC-TV is given impetus
by an effective sales co-ordinating staff that establishes
constant liaison between the advertiser and his retail outlet.
For full information about WOC-TV,
see your PGW Colonel today!

6
TV
WO<2
Exclusive National Representatives — Peters, Griffin, Woodward, Inc
DAVENPORT,

IOWA

THE QUINT CITIES / DAVENPORT • 8ETTENDORF ♦ ROCK ISLAND • MQLINE • EAST MOllNE
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said this constitutes a failure by KARY
to operate with that "degree of responsibility" the commission expects of licensees but that the station's proposals
for the future warrant a short-term renewal.
The commission noted that KARY's
license application has been held up
two years and that under normal procedure itwould be due to expire again
Feb. 1, 1963. Therefore, the commission said, the current renewal should
be considered as a short-term renewal
for one year only.

Mr. Fogarty

Rep. Meader

rules provide for radio-tv coverage of
committee hearings — if only the Speaker would interpret them that way.
He backed this argument with a brief,
later augmented with two other points.
He noted that the Speaker, before his
formal election to that post, had agreed
to limited television and radio coverage of activities in the House chamber
on the first day of the new session
(Broadcasting, Jan. 15). He said this
can be construed as a precedent for
permitting electronic coverage of committee hearings.
Also, he said, the new Speaker, during the congressional recess last fall,
sat with a House subcommittee in Bos-

Mr. Larson

ton which allowed its proceedings to
be televised.
Speaker McCormack replied that the
Boston hearings did not constitute a
precedent since he was neither Speaker
pro tern nor acting speaker at the time.
He then dismissed the other arguments,
citing Speaker Rayburn's rulings in
1952 and 1955, which held that since
House rules do not expressly provide
for radio, tv or photographic coverage
of committee hearings, there is no
authority for it.
"The chair," said Speaker McCor"thinks Speaker
ions mack,
were well
consideredRayburn's
and the opinchair
intends to follow those opinions until
such time as the House, by its own
action in mending its rules, provides
for a different method of proceeding."
Rep. Meader promptly issued a statement declaring he would press for a
decision on the floor of the House. But
his chances of getting it there appear
remote.
The Rules Committee, which would
have to report a resolution for the
House to vote on, last year shelved a
proposal Rep. Meader introduced to
open House hearings to radio and television. The vote was 8-6, and Rep.
Howard W. Smith, committee chairman, indicated there is little likelihood
the committee will reconsider the matter.
About his own feelings on televised

Let us prove that KPOL offers
the best buy in Los Angeles.
Call Fred Custer, WEbster
8-2345, for full story.

K

O

AM1540
• FM 93.9
LOS
AN 6ELES
REPRESENTED BY PAUL H. RAYMER CO.
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committee hearings, he said, "I don't
think it's a very desirable thing. Committee hearings should be all business."
FCC

diciplines

with

'short'

KARY

license

Alleged unfulfilled programming representations brought KARY Prosser,
Wash., a reprimand from the FCC last
week in the form of "the equivalent"
of a short-term license renewal.
In a letter to KARY, the commission
said the licensee failed to broadcast any
programs in three categories during the
composite week, despite its proposals to
carry such program types. The FCC

At the same time, the FCC granted
an application by Forrest H. Bishop for
relinquishment of positive control of
KARY to Raymond Rockstrom and
associates through the sale of 31.67%
to the licensee corporation, ProsserGrandview Broadcasters Inc., for
$8,500.
Commissioners Rosel H. Hyde and
T. A. M. Craven dissented to the stipulation that the renewal is to be considered a one-year permit only.

WGMA's

overall

record

to be part of hearing
WGMA Hollywood, Fla., has been
given a chance to discuss its overall
performance before the FCC in the
proceeding on its license renewal application, with particular regard to the
"reliability and candor" of its licensee,
Melody Music Inc.
Acting on petitions by the station
(owned 50% each by Jack Barry and
Daniel Enright), the commission last
week, while refusing reconsideration of
the hearing designation order, amended
the licensee-qualification issue, placing
emphasis
on the "reliability and candor" consideration.

WGMA's renewal application was
designated for hearing in April 1961
because of Mr. Enright's involvement
in the rigged quiz shows Twenty-One
and Tic Tac Dough, of which he and
Mr. Barry were co-producers. (Broadcasting, April 17, 1961). At that time,
the issues raised by the commission included (1) the extent of Mr. Enright's
responsibility for the "controls" used
in the quizzes, (2) whether Melody
Music, in light of the above, is qualified
to be a licensee and (3) whether renewal of WGMA's license would serve
the public interest.
The hearing opened last November,
with Mr. Enright giving testimony with
regard to the quizzes and representing
that such "controls," deemed necessary
to drama and excitement, were common
practice in the industry (Broadcasting, Nov. 20, 1961). The hearing is
to resume March 5 with the extended
issues.
BROADCASTING, January 22, 1962
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Only the world's
make

most

up Air France's

modern
great

Today's Air France jet fleet is comprised of the world's finest long-range
and medium-range jets — Boeing 707
Intercontinental Jets and French Caravelle Jets. Planned almost ten years
ago by a farsighted Air France management, this superb fleet is steadily
growing. Recent orders of 7 more

jets

and growing fleet
Caravelles and 4 more 707 Intercontinental will give Air France 64 pure jets
-serving more cities in more countries
with these jets than any other airline!
Air France's proud jet fleet is a
certain sign of the progress and expansion of this modern, world-wide
organization. And it is also something

more. It underlines Air France's determination to provide its passengers
with the very finest service possible
and to perfect every level of operation.
You will find this dedication is a hallmark of Air France, the world's largest
airline ... with a 43-year record of
international flying experience.

AIR
WORLD'S

LARGEST
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AIRLINE

NTERNATIONAL

PASSENGER

EXPERIENCE

KRLA

COOKE

record

DEFENDS

draws

IT, BUT

Broadcast

ADMITS

KRLA Pasadena, Calif., has compiled the kind of record which would
prohibit the FCC from renewing the
license of the station, the FCC's Broadcast Bureau told the commission in an
oral argument last week.
Counsel for KRLA countered that
the station has achieved a remarkable
history of public performance and service since an initial "period of panic" in
1959, when the present licensee acquired the station. Such a performance
justified a renewal of the license,
Washington attorney, Thomas Dowd of
Pierson, Ball & Dowd argued.
Hearings were held in 1960 in Los
Angeles on KRLA's renewal application on issues including alleged hidden
ownership, fraudulent contests, misrepresentations to the FCC and altered
program logs (Broadcasting, Nov. 14,
1960). An initial decision last spring
recommended that KRLA be given a
one-year renewal (Broadcasting, April
24, 1961).
Robert Rawson, chief of the FCC's
Hearing Div., maintained last week that
Jack Kent Cooke (at that time a Canadian citizen) put up the major portion of the money for his brother, Donald Cooke, to purchase the station in
the spring of 1959 and that Jack Cooke
actually controlled the station in violation of FCC rules. Mr. Rawson charged
that two KRLA contests in September
1959 — at the time the station changed
its programming format — were completely fraudulent and designed with
contempt for the public.
He said that at the beginning of the

Will truth

serum

replace

Another blow against the bureaucratic red tape of FCC hearing procedures was loosed last week by
Examiner Thomas D. Donahue, who
felt "constrained to make comment."
Mr. Donahue's views were given
in an initial decision recommending
power increases from 250 w to 1 kw
for WMOH
Hamilton, Ohio, and
WASK Lafayette, Ind., and to 500 w
for WANE Fort Wayne, Ind. The
grants should have been made without the necessity of a hearing in the
first place, the examiner said, because from the very first a favorable
recommendation was a "foregone
conclusion."
No one familiar with the hearing
processes of administrative agencies
would recommend them for efficiency, Examiner Donahue said.
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1959

Bureau

'PANIC

fire

PERIOD'

contests in September 1959, KRLA
broadcast nothing but false contest clues
for 54 hours in complete disregard of
its programming representations and
the public interest. The station, Mr.
Rawson said, failed to fulfill in programming proposals in the application
for sale approval and made false statements to the FCC in answer to a letter
of inquiry from the agency.
Time of Emergency ■ Mr. Dowd
said that licensee Donald Cooke and
his program manager for a short time,
Jack Cooke, had made mistakes during
an emergency and time of panic shortly before the September contests. But,
he said, there was never any attempt
to mislead the commission or intent to
disregard program proposals. He stated
the method of financing the purchase
of KRLA, including an option for Jack
Cooke to buy the station, were fully
explained to the FCC.
Mr. Dowd cited a June 1959 memo
from Donald Cooke to KRLA's employes setting out program changes
necessary to fulfill obligations made to
the FCC as proof that the promises
were made in good faith. He said that
the contests under a cloud were "stupid" and that no attempt was being
made to defend them. However, he
said, they were past mistakes that have
not been repeated and since then
KRLA has operated in the public interest.
The KRLA attorney said that Jack
Cooke, who instituted the contests, was
at the station for only a brief period in
the summer of 1959 as program direc-

some FCC hearings?
Agencies are continually under fire
about the cost and delay inherent in
administrative hearings, he said, concluding: "A not inconsiderable factor contributing to that problem is
the practice of agencies processing
matters via the hearing route that
either should never have been placed
there in the first place or, having
been placed in hearing for good
cause, have been retained in hearing
status after cause has dissipated. . . .
Simply because the [hearing] system
exists for a very specialized purpose
does not mean that it should be used
as a dumping ground for administrative matters that cannot be convenihandledMr.
elsewhere."
Someentlyday,
Donahue theorized,
science may furnish a superior substitute tohearings "with something in
the nature of a truth serum."

tor after the former occupant of that
position had been discharged. There
is nothing in the record to justify a
charge that KRLA has performed in
bad faith, Mr. Dowd argued, with the
station fully complying with its representations to the FCC. After the initial "period of panic," KRLA has established arecord of competence and
outstanding performance in the Los
Angeles area, he said.
NLRB

refuses

rehearing

in WCKY-AFTRA

case

A request by L. B. Wilson Inc.,
operator of WCKY Cincinnati, for a
rehearing in the long-pending secondary
boycott case involving the American
Federation of Television & Radio Artists was turned down Jan. 18 by the
National Labor Relations Board. NLRB
had ruled Oct. 31, 1961, that AFTRA
not been guilty of secondary boycott
violations in connection with a labor
dispute at WCKY.
In another NLRB case WHLS Port
Huron, Mich., entered into a settlement
stipulation. The board ordered WHLS
to stop discouraging membership in
National Assn. of Broadcast Employes
& Technicians and to offer reinstatement
to one employe and a payment to a
second employe who declined reinstatement.
Four employes of WCKT (TV) Miami, Fla., are not entitled to reinstatement on the news staff and back pay
following a staff reduction in 1958, according to a recommended supplemental ruling issued Jan. 12 by Examiner
John H. Dorsey.
Originally NLRB had held in a Nov.
30, 1959, ruling that three discharges
and a demotion were violations of the
labor act and ordered reinstatement.
However, U.S. Court of Appeals, fifth
circuit, ruled April 21, 1961, that remedy was artificial. Examiner Dorsey
held there no longer is basis for reinstatement and back pay.
The

FCC

last week...

■ Amended its rules to permit telephone companies to make certain interconnections available between designated toll points and the nearest
accessible commercial radio network
during Conelrad alert periods without
charge. The amendment also permits
telephone companies to render such
free service in connection with the
Emergency Broadcast System and other
national defense maneuvers.
■ Denied a petition by WSEE (TV),
ch. 35, Erie, Pa., to assign a second
vhf channel to that city. The one existing vhf in Erie (WICU-TV ch. 12)
would be deleted as part of the commission's deintermixture plan, the comment deadline for which is Feb. 5.
BROADCASTING, January 22, 1962

"Take

off

everything

but

Don't laugh. You might be told just that next
time you visit your doctor. Because, according to
a lot of WJR fan letters, many professional people
firmly believe that WJR radio helps take folks'
minds off their problems.

your

portable

radio..."

rock and roll, no wild, screaming

announcers.)

According to the 1961 WJR-Politz study, lots
and lots of people — from all walks of life — are
inclined to agree. 2,183,000 people to be exact.
Guess the moral of the story is: For curing any-

Doctors, lawyers, dentists, teachers — all seem to
feel that WJR is just plain good for people because
its programs, though extremely varied and stimulating, are always tasteful. (For example, no

thing from a cold to a sick sales record, WJR's
Complete -Range Programming is the best
medicine. Make an appointment with WJR or
your Henry I. Christal representative soon.
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THE
THAT

Here

NEW

BEST-SELLER

BELONGS

is the book

Fifties yet made

IN

YOUR

LIBRARY

that presents the most

exciting feature

available

stations . . . the 30/62

Metro-Goldwyn-Mayer

to television

films of the
from

Television.

These are the films that will make your feature programming a best-seller to
viewers and a best-buy to advertisers. There has never been such a release of films
to television with so many truly top-rated features in terms of box-office, star
jyalue and balance of entertainment as the 30/62.
ABOVE AND BEYOND Robert Taylor, Eleanor Parker
ACROSS THE WIDE MISSOURI Clark Gable, Ricardo Montalban
ALL THE BROTHERS WERE VALIANT Robert Taylor, Stewart Granger, Ann Blyth
BANNERLINE Keefe Brasselle, Sally Forrest
BHOWANI JUNCTION Ava Gardner, Stewart Granger
BORDER INCIDENT Rieardo Montalban, George Murphy
CAUSE FOR ALARM Loretta Young, Barry Sullivan
CONSPIRATOR Robert Taylor, Elizabeth Taylor
CRISIS Cary Grant, Jose Ferrer, Paula Raymond
THE DOCTOR AND THE GIRL Glenn Ford, Gloria DeHaven, Janet Leigh
DON'T GO NEAR THE WATER Glenn Ford, Gia Scala, Earl Holliman, Anne Francis
FORBIDDEN PLANET Walter Pidgeon, Anne Francis
THE GIRL IN WHITE June Allyson, Gary Merrill, Arthur Kennedy
HER TWELVE MEN Greer Garson, Robert Ryan
INVITATION Van Johnson, Dorothy McGuire
IT'S A BIG COUNTRY Van Johnson, Gene Kelly, Gary Cooper, Janet Leigh
THE LAST TIME I SAW PARIS Elizabeth Taylor, Van Johnson, Donna Reed
MADAME BOVARY Jennifer Jones, James Mason, Van Heflin, Louis Jourdan
MOGAMBO Clark Gable, Ava Gardner, Grace Kelly
MOONFLEET Stewart Granger, George Sanders
THE OUTRIDERS Joel McCrea, Arlene Dahl
PAGAN LOVE SONG Esther Williams, Howard Keel
PLEASE BELIEVE ME Deborah Kerr, Robert Walker, Peter Lawford
RIGHT CROSS June Allyson, Dick Powell
ROGUE COP Robert Taylor, Janet Leigh
SCARAMOUCHE Stewart Granger, Eleanor Parker, Janet Leigh
SCENE OF THE CRIME Van Johnson, Arlene Dahl, Gloria DeHaven
SMALL TOWN GIRL Jane Powell, Farley Granger
SUMMER STOCK Judy Garland, Gene Kelly
TENSION Richard Basehart, Audrey Totter
A fast-seller already in these markets:
New York, Philadelphia, Chicago, St. Louis,
New Haven, Fresno, Binghamton, Altoona, Lebanon,
Honolulu, Kalamazoo, Poland Springs, Miami. t
For a full look at the 30/62, fine picture by fine
picture, send for the illustrated presentation book,
or contact any MGM Television office for a film
presentation and availabilities.
NEW
YORK
1540 Broadway / JU 2-2000

*

Wtmk^i
TELEVISION

CHICAGO
•
Prudential Plaza / 467-5756

CULVER
CITY
MGM Studio / UP 0-3311

FCC

PROGRAM

JUDGMENT

Applicant tells court community
A federal court heard argument last
week that the FCC has no authority to
judge programming — particularly where
the program proposals are part of an
application that is virtually uncontested.
The First Amendment issue was
raised by Suburban Broadcasters, a
group of four men whose application
for an fm station in Elizabeth, N. J.,
was turned down by the FCC last year
because, the commission said, they had
not surveyed the needs of the community (Broadcasting, July 3, 1961).
The stipulation that applicants survey the needs of the community they
are applying for has become an important criteria at the FCC in recent
months. Such a question is contained
in the commission's proposed new programming form. In the past, where
there was no competition for the grant,
the FCC made no significant issue of
the lack of such a survey.
Robert L. Heald, attorney for Suburban, told the three-judge appeals
court that the FCC's action amounts to
prior restraint and is forbidden not only
by Sec. 326 of the Communications
Act, but also by the First Amendment
to the Constitution. Sec. 326 of the
Communications Act forbids the FCC
to censor programs. The First Amendment forbids any interference with free
speech, free press, etc.
Suburban Broadcasters also maintained that the FCC has no authority
to require an applicant to survey the

FCC

intensifies

It's now official: The FCC has
intensified its efforts to insure that
broadcasters operate in the public
interest, particularly when complaints
have been received against individual stations and networks.
This intelligence was contained in
the commission's 27th Annual Report to Congress, for the fiscal year
ended June 30, 1961, released yesterday (Sunday). The 155-page report
covers every phase of the FCC's
operations during the year.
With radio and tv programming
entering the home, they command
the "lion's share of popular interest
— and controversy," the commission
said, although nonbroadcast services
outnumber broadcast facilities 55 to
1. There are, the report notes, 3.3
million radio authorizations of all
types outstanding, an increase of
nearly a half-million over fiscal 1960.
Broadcast regulation during the
56 (GOVERNMENT)

study

QUESTIONED

not required

needs of a community, to look into this
subject itself or to pass judgment on the
applicant's
these needs. program proposals to meet
Also raised was the question of
whether the FCC was arbitrary in using
this requirement as a prerequisite to a
grant since it was not a hearing issue,
nor was there any notification that an
applicant must investigate such needs
to secure a construction permit.
Old Hat ■ The First Amendment argument has been answered in favor of
the FCC over the last 35 years, Daniel
Ohlbaum, FCC assistant general counsel, said in his rebuttal. Mr. Ohlbaum cited circuit court and U. S. Supreme Court decisions upholding the
right of the FCC to look at programming and rejecting arguments that it
has no power to do so. Suburban, Mr.
Ohlbaum declared, "is doing nothing
more than trying to upset 35 years of
The First Amendment applies to radio and tv, Mr. Ohlbaum conceded, but
he quoted the Supreme Court in the
law."case as acknowledging that it is
NBC
applied differently to each medium of
communications.
If the FCC has the right to regulate
programming, Mr. Heald argued, then
it has the right to fix rates, profits and
other aspects of station operation. This
is not what Congress intended when it
passed the Communications Act, he
maintained.

watch

on

In answer to questions from Judges
Bazelon and Burger, Mr. Heald maintained that the FCC is forbidden to consider programming even at renewal
time. Mr. Heald urged, however, that
he not be forced to argue that question
at this time; it has no place in this
case, he said.
Daytimers

defend

right

to program before dawn
Rumbles of thunder which presage a
major storm were heard at the FCC
last week in comments on the commission's proposal to curtail pre-sunrise operation of Class III daytime radio stations (At Deadline, Jan. 15).
The rulemaking was instituted upon
the request of Storer Broadcasting Co.,
which apparently represents the views
of several large full-time stations in
complaining that certain pre-sunrise operations of daytimers results in interference and that it is difficult to identify
the offending Class III station (Broadcasting, Dec. 18, 1961).
The affected daytimers were voluble
in
of their pre-sunrise hours
said)defense
.
(particularly vital in the winter, they
Among stations opposing the proposed amendment to the FCC rules
were KTLW Texas City, KJBC Midland, KFRD Rosenberg, KBRZ Freeport, all Texas; WRKB Kannapolis,
N. C; WHOK Lancaster, Ohio; WMST
Mt. Sterling, Ky., and KTLQ Tallequah,
Okla. WHBF Rock Island, 111., supported the change.
Cohn & Marks, Washington law firm,
asked the FCC to postpone deadline for

broadcasters

year was marked by increased action on the part of the commission
to assure that licensees comply with
its rules and regulations, the report
stressed. Receiving extra atention
were (1) how broadcasters meet
their responsibility to the public; (2)
a closer check of individual station
performance; (3) a new programming policy for licensees to follow;
(4) "complaints and other indications of infractions"; (5) how broadcasters ascertain the needs of the
public and meet these needs; (6) a
closer check for overall balance of
programming; (7) assessment of its
new power to fine stations, and (7)
liberal use of short-term license renewals.
The commission noted that "publicity" given the payola and tv quiz
investigations, the FCC's programming inquiry and related actions
have caused the number of public

complaints received by the commission to increase materially. Such
complaints, totaling 2,420 pieces for
the last three months of calendar
1960, are handled by the Complaints
& Compliance Office, established during fiscal 1961. For the first five
months of 1961, 4,300 complaints
were received.
Mail pile ■ Complaints over the
eight-month period were broken
down thusly: 1,270 objected to an
NBC-TV rodeo presentation; 1,800
complained about program balance,
individual programs, profanity, cancellations; over 500 said there was
excessive crime and violence on tv;
390 objected to alleged slanted news
and editorials; 550 complained that
commercials were false and misleading; 250 objected to length of commercials; 350 complained about contests and 100 about payola.
All told, the FCC's Washington
BROADCASTING, January 22, 1962

comments from Feb. 8 to March 8 and
replies from Feb. 19 to March 19. The
firm said it could not file joint comments for all its clients because of different circumstances in various communities.
Daytime Broadcasters Assn. has
asked the FCC to extend the deadline
for comments to May 15.
FCC

denies

to censor

attempting

Fredericks

The FCC took a step backward in its
approach to the Carlton Fredericks programming issue. The agency informed
Dr. Fredericks' attorney, Paul A. Porter, that its letter of inquiry to the some
50 radio stations carrying Dr. Fredericks' program, Living Should Be Fun,
was not meant as a commission suggestion on how the broadcaster should exercise his programming responsibility.
"The letter raised two questions, and
two questions only with respect to the
program," the Jan. 17 letter to Mr. Porter from FCC Acting Secretary Ben F.
Waple said. "Were the stations properly
exercising their responsibilities with respect to the handling of controversial
issues, if any, discussed in the program,
and with respect to the possible necessity for sponsorship identification? The
resolution of these issues was the sole
concern of the commission in writing
to the stations in question."
The FCC, the letter stated, has
had time to complete its study of
comments filed in response to the
quiry but when it does it will notify
stations and Dr. Fredericks.

not
the
inthe

headquarters received or dispatched
more than 2 million pieces of mail
during the year. This was an increase of over 330,000 from the
previous year. On the matter of
public releases, the FCC used 56,500 stencils and 13.5 million sheets
of paper to dispense information.
An all-multilith reproduction system
was put into operation in September 1961.
Noting that several revocation and
license renewal hearings were held
in the field during the past fiscal
year, the FCC promised "even a
greater number" of such field hearings in the future.
All of the major commission decisions and outstanding rulemakings
for the year are summarized in the
report. There were 7,513 am, fm
and tv broadcast stations authorized
at the end of the year, an increase
of 1,522 over fiscal 1960. A majority of this increase, 1,044, was accounted for by the legalization of
vhf tv repeaters.
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DISAGREEMENT

MARKS

LARGO

GRANT

Rahalls win as commission

differs on WSUN's application
operated ch. 38 WSUN-TV for the past
As proposed
by a hearing
examiner's
decision
and commission
instructions
to
seven years. Mr. Lee specifically voted
the staff affirming the decision, the
against the city because, "I am relucFCC last week made a final grant of
tant, absent some compelling considerations (not present in this case), in a
ch. 10 Largo (Tampa-St. Petersburg),
comparative situation to prefer a muFla., to WTSP-TV Inc. (Broadcasting,
Oct. 2, 1961). However the decision
nicipal, state, school or church applicant, over a private applicant, for a
carried a bitter dissent from Commiscommercial facility. To do so is, in my
sioner Robert Bartley which Chairman
Newton N. Minow endorsed and a
opinion, to afford such municipal, state,
school or church grantee unusual and
concurring statement from Commisunwarranted competitive advantages
sioner Robert E. Lee which introduces
which could pervade all its broadcast
an unusual concept in comparativeactivities. Such advantages may include,
hearing criteria.
for example, subsidization of operaThe majority was composed of Commissioners T. A. M. Craven, Robert E.
tions, freedom from some or all tax liLee and John S. Cross; Commissioners
ability, accessability to program sources
not generally, or as freely, available to
Rosel H. Hyde and Frederick W. Ford
did not participate.
The etc."
dissenting commissioners held
others,
The winning applicant, WTSP-TV
that
because
the station is run by
Inc., is principally owned by the Rahall
brothers, N. Joe, Farris E. and Sam G.
elected officials, the public the channel will serve would have a direct voice
(about 26% each) and 22 other stockin its operation. They stated this repholders. The Rahall's other broadcast
properties are WCLY St. Petersburg,
resents "integration of ownership and
WKAP Allentown and WNAR Norrismanagement" in its most effective form
lic.
■ — responsiveness to the will of the pubtown, both Pennsylvania, WWNR Beckley, W. Va., and WQTY Jacksonville,
Fla.
The majority said that the City of
St.
Petersburg was deficient in integraAmong the reasons given by the mation of management and ownership and
jority for preference of WTSP-TV
in broadcast experience because the
were broadcast experience, broadcast
record, integration of ownership and
"principals" of the applicant, the city
management and operating plans.
council and city manager, do not participate in the day-to-day operation of
City's Position ■ Messrs. Bartley and
the station. The dissenters claimed that
Minow would have given the channel
to the City of St. Petersburg, which has
the eight-year operation of WSUN-AM-

During the year, 15,500 broadcast
applications were received by the
commission, an increase of 2,887.
The 15 hearing examiners were assigned 198 cases, involving 438 applications. They held 293 conferences, 297 formal hearings, closed
the record in 189 cases and issued
171 initial decisions. During the
same period, the commission examiners issued 1,420 interlocutory and
other orders.
Up in Space ■ The future reality
of space communications became a
problem for the FCC during fiscal
1960, two general inquiries having
been started in this area.
Inspection records of the Field
Engineering & Monitoring Bureau
disclosed an increasing disregard by
many stations for engineering rules,
operator requirements and equipment performance standards, particularly in the am field, the report
notes. As a result, broadcasters were
warned of the necessity for technical
compliance with FCC rules.

FEMB and the Broadcast Bureau
developed a joint program to review
the performance record of am stations. This includes inspections,
monitoring to assure that performance measures up to promises and
prompt reporting of deficiencies for
renewal consideration or other enforcement actions.
The commission was a party to
78 cases in federal courts, 31 less
than in 1960. The FCC was affirmed
in 20 cases and reversed in seven.
Fifteen cases were dismissed or remanded and 33 were pending at
years end. On the commission payroll at the end of the fiscal year
were 1,396 employes, an increase
of 80 over 1960.
In the employe awards program,
$10,630 was awarded to 61 employes for superior performance and
$1,295 was paid 46 employes for
suggestions adopted.
And, the report notes, Chairman
Newton N. Minow joined the commission March 2, 1961.

TV

was more valid broadcast experience than the operation of WCLY St.
Petersburg for one year (at the time
of the hearing) by the winning applicant.

RIGHT

Commissioner Bartley said, "I fear
that the majority of the Commissioners
have utilized a 'slide rule' approach and
let themselves become entangled in
'criteria' pronounced under different sets
of circumstances in differing cases.

N

"RIGHT"

AND

TO

YEARS

STANDARD
Gives
AND

COME

ELECTRONICS

all you

you

FOR

MORE—

want
in FM

Their downgrading' of City [of St.
Petersburg] in the aforementioned categories appears to me to have resulted
from straining technicalities as to 'principals' and not looking realistically to
the years of service rendered to the
Otherby losing
applicants, in addition
WSUN-TV."
public
to the city, were Bay Area Telecasting
Corp., Florida Gulfcoast Broadcasters
Inc., Suncoast Cities Broadcasting Corp.
and Tampa Telecasters Inc.
WLWI,

WFBM-TV

proposed

A complete range of transmitters and
amplifiers— from 250 watts to 20 kilowatts
Add-A-Unit flexibility— start small— increase broadcast
power without waste— without obsolescence
Patchover Protection— TV-proven feature

you "on-air"
to keep emergenci
es.
during

NEW
20 KW FM
Transmitter

NEW
Stereo FM Multiplex
Generator

WHY PAY MORE????
STANDARD ELECTRONICS offers fully
guaranteed quality...
AT SHOCKINGLY LOW PRICES
Get More Details
Write or Call

stsnddrd
©Isctronics
PRODUCT LINE BY REEVES INSTRUMENT CORP.
SUBSIDIARY/DYNAMICS CORPORATION OF AMERICA
FARMINGDALE,
NEW JERSEY
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move

oppose
by WTTV

Two Indianapolis tv stations have
told the FCC they feel strongly that a
fourth television service is not needed in
that market. The FCC had requested
comments on a proposal by WTTV
(TV) Bloomington, Ind., to shift its ch.
4 facility to Indianapolis (Broadcasting, Dec. 11, 1961).
The FCC also invited comments on
whether that city should have a fourth
commercial vhf channel or whether ch.
4 should be shifted there and reserved
for noncommercial educational use.
The deadline for comments has been
postponed to Feb. 10 at the request of
the National Educational Radio & Television Center, which said that it and
other educational groups need more
time to "crystalize and formulate their
positions." Replies are due Feb. 25.
Presently assigned to Indianapolis are
ch. 6 (WFBM-TV), ch. 8 (WISH-TV)
and ch. 13 (WLWI).
WLWI (TV) Indianapolis, owned by
Crosley Broadcasting Co., stated that
not only would another channel be
superflous but that it would cause interference to a second Crosley station,
WLWC (TV) Columbus, Ohio. WFBMTV there said that to assign a fourth
vhf channel to Indianapolis and thereby deprive Bloomington of its only outlet for local self-expression would be
inconsistent with the FCC's mandate to
make "fair and equitable" distribution
of broadcast service.
WFBM-TV

said that part of Indian-

apolis is already
reached
signal and
that if the
stationbyis WTTV's
assigned
there it would have to be at substandard spacing. WFBM-TV said that
WTTV and WFAM-TV Lafayette, Ind.,
are both owned by Sarkes Tarzian and
their signals would overlap in Indianapolis in violation of FCC rules.
BROADCASTING, January 22, 1962

Why

do

they

put

periscopes

The only logical way you can see where you're
going is to look ahead. This wisdom is just as profound for people in the business of broadcast advertising as for skippers of submarines.
Radio and television are entering 1962 after tracking a turbulent course through 1961. What's ahead
in 1962? Where will broadcasting run into heavy
weather; where will the sailing be smooth?
Will radio and television, in 1962, increase their
share of the advertising dollar? What changes are in
store in audience patterns and ways of evaluating
them, in marketing techniques, in radio and television facilities? How do the experts in broadcast
advertising look at the new year; what do they say
and why do they say it?
Answering

these questions calls for either the gift

of prophecy — or the gift of interpretive analysis
based upon solid knowledge. In short, it calls for
perspective.
And

that is exactly what a special issue of Broadcasting Magazine, scheduled for publication next

February 19, will be called . . . "Perspective '62."
Its many pages of special reports will add up to a
chartered course for the year ahead.
Among all publications, only Broadcasting is
equipped by skills, by staff and by the experience
of years of growing up with radio and television

on J submarines?

to attempt so comprehensive an analysis. Each of the
special Perspective issues that Broadcasting has published in past years has become a standard source
work for the important decision-makers in broadcast
advertising. Perspective '62, like its predecessors, will
be kept, studied and re-read for months after its
issue date.
Within the framework of such a basic working tool
for advertising men, your message takes on special
value. Through Broadcasting — in any issue — you
command a guaranteed circulation of over 26,000.
But in Perspective '62, your advertisement will command extra pass-along and re-readership that will
make this the best buy of your year.
If you haven't reserved space yet in Perspective '62,
we suggest you up-periscope and sound your klaxon.
It will be heard (on your behalf) in all the most important and profitable places.
Deadline for advertising: Final deadline February 12.
Rates: No

inflation here. For so much

more, the

cost is the same as any of Broadcasting's
issues of the year.

51 other

Reservations: No time like now. Wire or phone us
collect to make sure you'll be represented the way
you want, with good position.

BROADCASTING
THE

BUSINESSWEEK

LY OF TELEVISION

AND

RADIO

1735 DeSales Street, N.W., Washington 6, D. C.
A member of the Audit Bureau of Circulations
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TOA
1961
giving

features
some

top

cheer

production
for future

How many feature films are being
produced to play in theatres? This question assumes long-range importance because of the current drop in the supply
of first-run film in television. New releases for tv are expected to become a
mere dribble by 1964, and, say the
prognosticators, they may completely
dry up by 1967 (Broadcasting, Nov.
27, 1961).
New statistics were made available
last week by the Theatre Owners of
America showing Hollywood started
187 pictures in 1961, of which 161
were completed. The theatre group reported that in 1961 more pictures went
before the cameras at major Hollywood
film makers than in the two previous
years, giving some hope of "at least
a slight improvement in the 1962 releases over last year's all-time low of
220 films." The number of films completed and the number released during
any year do not normally coincide since
completed films may be held for varying periods before release.
As in recent years, the independent
studios together provided the largest
number of motion picture starts. The
independents in 1961 started 63 films,

COLORCAST

for past

FILMS
two

of first-runs

years,
for tv

of which 7 v/ere still in production at
year's end. Independents already have
six features ready for production this
year (as of Jan. 1, 1962).
The second largest number of picture
starts was provided by 20th CenturyFox, which had 28 last year, six still
in production at the year-end and at
least one picture ready for shooting
this year.
Next in line is Columbia Pictures,
25 starts in 1961, 3 still in production;
followed by Metro-Goldwyn-Mayer, 20
in 1961, 5 in production and 1 before
the cameras this year; Warner's, 12
last year; Paramount and Universal,
10 each in 1961; Allied Artists and
American International, 7 each.
These are American films only (even
if produced abroad). But major distributing companies supplement domestic-produced films by distributing some
foreign-made pictures. Last year 68
such pictures were added by the maThe total of features released in 1961
jors.
came
4 less
Of

to 220, according to TOA's summary, or 19 less than in 1960 but only
than in 1959.
the 187 picture starts, 26 are still

i NG

Here are the next 10 days of network color
shows (all times are EST).
NBC-TV:
Jan. 22-26, 29-31 (6-6:30 a.m..) Continental
Classroom, contemporary mathematics.
Jan. 22-26, 29-31 (6:30-7 a.m.) Continental
Classroom, American government.
Jan- 22-26, 29-31 (10:30-11 a.m.) Play Your
Hunch, part.
Jan. 22-26, 29-31 (11-11:30 a.m.) The Price
Is Right, part.
Jan. 22-26, 29-31 (12-12:30 p.m.) Your First
Impression, part.
Jan. 22-26, 29-31 (2-2:30 p.m.) Jan Murray
Show, part.
Jan. 22-26, 29-31 (11:15 p.m-1 a.m.) Jack
Paar Show, part.
Jan. 22, 29 (8:30-9 p.m.) The Price Is Right,
P. Lorillard through Lennen & Newell; American Home Products through Ted Bates.
Jan. 23, 30 (7:30-8:30 p.m.) Laramie, part.
Jan. 24 (10-11 p.m.) David Brinkley: Our
Man in Vienna, Westinghouse through McCann-Erickson.
Jan. 25 (10-11 p.m.) Sing long With Mitch,
Ballantine through William Esty, Buick
through
Burnett and R. J. Reynolds through
Esty.
60

ON

OPTIMISTIC

Jan. 26 (9:30-10:30 p.m.) Dinah Shore
Show, Amer. Dairy through Ted Bates and
S&H &Stamps
well
Bayles.through Sullivan, Stauffer, ColJan. 27 (9.30-10 a.m.) Pip the Piper, General Mills through Dancer-Fitzgerald-Sample.
Jan. 27 (10-10:30 a m.) The Shari Lewis
Show, Nabisco through Kenyon & Eckhardt.
Jan. 27 (10:30-11 a.m.) King Leonardo and
His Short Subjects, General Mills through
Dancer-Fitzgerald-Sample.
Jan. 27 (5-6 p.m.) All-Star Golf, Kemper
Insurance through Clinton Frank, Reynolds
Metals through Lennen & Newell.
Jan. 27 (7:30-8:30 p.m.) Tales of Wells
Fargo, part.
Jan. 27 (9-11 p.m.) Saturday Night At the
Movies, part.
Jan. 28 (6-6:30 pm.) Meet the Press, co-op.
Jan. 28 (7-7:30 p.m.) The Bullwinkle Show,
General Mills through Dancer-Fitzgerald-Samcam. ple; Beech-Nut Gum through Young & RubiJan. 28 (7=30-8:30 p.m.) Walt Disney's
Wonderful World of Color, RCA and Eastman Kodak through J. Walter Thompson.
Jan. 28 (9-10 p.m.) Bonanza, Chevrolet
through Campbell-Ewald.
Jan. 28 (2:30-5 p m.) NBC Opera, sust.

in production. As of the first of this
month the majors and the independents
had scheduled the start of fourteen additional pictures, 2 more than the 12
set for shooting at the same time a
year ago. Because of the big proportion of 1961 production expected to
be released this year, theatre men said
they believe a slight gain in total pictures released can be anticipated in
1962.
UHF'S

ONE

Shift from

ANSWER

vhf would

help

programs, say Gould, Ashmore
A move from vhf to uhf in television
would open the way toward diversified
tv program fare that would solve some
current difficulties.
So concluded two prominent journalists— Jack Gould, tv critic of the New
York Times, and Harry Ashmore, who
won the Pulitzer Prize while editor of
the Arkansas Gazette — in an interview
published today (Jan. 22) by The Center for the Study of Democratic Institutions.
The Center was founded by The Fund
for the Republic.
The interview with Mr. Gould was
published along with a commentary by
Mr. Ashmore. The material was collected last fall.
Mr. Gould and Mr. Ashmore agreed
the FCC, without resorting to censorship, can lead the way to greater diversity in tv programs by the following
actions:
It could add more channels in the
current spectrum, and ultimately move
everything to uhf; receive a "legitimate"
accounting of how stations and networks are employing their operation in
the public interest; develop subscription
tv as a means of serving minority viewers and at the latter's expense, support
educational television.
Self-censored ■ Both men charge that
when broadcasters conclude that their
final "obligation" is to make everybody
happy (or "at least make nobody unhappy"), they are evoking their own
brand of censorship. This need to
placate so many is traced by Mr. Gould
and Mr. Ashmore to advertisers. Mr.
Gould said that the "world of commerce is using the resources of all our
culture for sales purposes" and that in
effect tv stations are handicapped in
living up to promises to broadcast educational, cultural and public affairs
All of the recommendations by the
programs.
two men already have been made publicly elsewhere and many of them by
the FCC — in total, or at least in the
intent or spirit of the suggestions.
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tv

their

stations,

and

their
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are now
using NCS
in their marketing
and

selling

'61

campaigns

. . .for

their

products

. . .for

their

facilities.

Nielsen Coverage Service '61 supplies
the answers time buyers and sellers need
about radio and tv station coverage and
circulation. NCS '61 provides authoritative coverage facts, county-by-county, on:
• Total homes

. . . tv homes . . . radio

homes, all census-based.
• Station coverages (daily, weekly;
daytime, nighttime) as percentage
levels and circulations of 565 tv sta-

tions and 3,376 radio stations . . .
every reportable station in 50 States.
Time buyers are referring to NCS '61 to
learn how well each station's coverage
matches their clients' marketing plans.
Time sellers are quoting NCS '61 as
proof of their station's current circulation . . . answering the questions:
How many? Where? How often?...
and How effectively?
FOR ALL THE FACTS
CALL . . . WIRE ... OR WRITE
CHICAGO 1, ILLINOIS
360 N. Michigan Ave., FRanklin 2-3810
NEW YORK 22, NEW YORK
575 Lexington Ave., MUrray Hill 8-1020
MENLO PARK, CALIFORNIA
70 Willow Road, DAvenport 1-7700
HOLLYWOOD 28, CALIFORNIA
1680 N. Vine St., Hollywood 6-4391

a service of A. C. Nielsen Company
2IOI
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Howard

Street, Chicago

45, Illinois • HOIIycourt

5-4400

CHILDREN'S

PROGRAMS

TIO plans book

on subject,

reports Clair McCollough
A book to help local television broadcasters in planning and producing programs for children is being prepared by
the Television Information Office for
publication next fall.
The plans were announced last week
by Clair R. McCollough of the Steinman Stations, chairman of the Television Information Committee, following
the committee's winter meeting in New
York on Wednesday (Jan. 17).
Mr. McCollough said the book would
be based on a nationwide survey currently being conducted among stations
by TIO and would serve as an exchange of broadcasters' ideas and experiences in children's programming.
"In addition to documenting the extent
of local television programming for
children," he said, "the book will bring
together all available information on
sources of program material, talent and
ideas, along with technical and promotion suggestions for this very special
brand of programming."
Officials also reported that TIO's list
of sponsors (members) reached a record high of 161 with the addition of
six stations since October. The six:
WHAS-TV Louisville; KRNT-TV Des
Moines; KAKE-TV Wichita; KGLOTV Mason City, Iowa; ZBM-TV Hamilton, Bermuda, and WTAE-TV Pittsburgh.
Louis Hausman, TIO director, reported that a project to promote the use
of television in social-studies curricula
in elementary and secondary schools
currently is being developed by TIO and
a special committee of the National
Council for the Social Studies.
Tv and English ■ Mr. Hausman reported that educators had given "overwhelmingly favorable reception" to a
similar project which produced "Television and the Teaching of English," a
resources book on the use of television
in the English curriculum. The book
was distributed with TIO assistance to
60,000 English teachers through the
National Council of Teachers of English.
Other activities covered in the meeting included a report of continuing
good reception of the local bulletins of
the tv programs of special interest, now
being jointly published and mailed to
local opinion leaders by 90 stations in
31 cities each month.
TIO authorities also reported on distribution of "programming," Part II of
TIO's four-part "Television in the
U.S.A." slide presentation to TIO sponsors, and plans for distribution next
spring of a 12-part lecture course on
"Television in Today's World."
62 (PROGRAMMING)

The

latter was developed by TIO in collaboration with the New York City

and industrial film producer; the purchase of WAPA-TV San Juan, P.R.,

board of education's division of personnel and teacher training.
On hand for the TIC meeting were
Messrs. McCollough and Hausman and
Lester Bernstein, NBC; Roger W. Clipp,
Triangle Stations; Joseph C. Drilling,
WJW-TV Cleveland; C. Wrede Petersmeyer, Corinthian Stations; Willard E.
Walbridge, KTRK-TV Houston; George
Bristol (substituting for John P. Cowden), CBS; Stephen Strassberg (substituting for Michael J. Foster), ABC,
and Roy Danish, TIO assistant director.

and of a part interest in WOLE-TV
Mayaguez, P.R., both subject to FCC
approval; the formation of Audience
Studies Inc., a research subsidiary, and
foreign tv production in Canada.

Reading-writing

reorganization of CRC's sales department with Dave Deckard, formerly

offered

series

by WFIL-TV

Operation Alphabet, a series of 100
television programs produced by WFILTV Philadelphia in cooperation with
the adult extension division of that
city's board of education, has been
made available to other television stations.
The series, designed to teach illiterates to read and write to the fourth
grade level, has been video-taped under
a grant from the Annenberg School of
Communications, U. of Pennsylvania.
It is available to one station in each
market (first come, first served) at no
cost when presented on a public affairs
basis.
Since its showing on WFIL-TV last
year, the station estimates that some
50,000 persons have been enabled to
reach fourth grade reading and writing levels as a result of the course.
WFIL-TV plans to repeat the program
starting Jan. 29.
SG

buys

Cellomatic

to diversify

interests

In a new diversification move, Screen
Gems

Inc., New York, last week acquired the Cellomatic Corp., New
York audio-visual production and
equipment firm, at a price reported
around $1 million in cash and SG
stock.
Cellomatic was formed in 1951 by
Milton Rogin and Thomas Howell,
president and executive vice president,
respectively. It provides projection
equipment and graphic services for
audio-visual presentations for such clients at RCA, ABC, CBS, NBC, General Electric, AT&T, General Motors
and other clients in addition to governmental and educational organizations. Network programs use Cellomatic equipment, personnel and techniques for some of their news, weather
and audience-participation programs.
Screen Gems' other diversification
moves have included the acquisition of
Elliot, Unger & Elliot, tv commercial

CRC
of

plans

studios,

expansion
services

John J. Coyle, president of Commercial Recording Corp., Dallas, last week
announced a three-fold expansion for
the recording company in 1962.
Foremost in the plan will be the

sales manager of KVIL Dallas, as national sales manager of the custom commercial division. KVIL, wholly owned
subsidiary of CRC, will be the pilot station for all new broadcast material produced by the company.
Phase 2 will be the construction
of new headquarters facilities — executive offices and three separate engineering operations, one of which, CRC reports, will be the largest sound stage in
the southwest.
The third area of development will be
the
expansion
commercial
division
under of
the CRC's
direction
of Bob
Farrar, vice president. Don Zimmers,
formerly radio-tv director of Sam
Bloom Adv., Dallas, has joined CRC as
an account executive in this division
and will be responsible for the production of exclusive musical material for
CRC's clients. The firm's newest radio
release is "The Calendar Girl," 365
separate songs for each day of the
month, identifying the station, day,
month, date and year.
Film

sales...

The American Civil War (Trans-Lux
Television Corp.): Sold to WABC-TV
New York. Now sold in 78 markets.
Post-'48 Columbia Pictures' Features
(Screen Gems): Sold to KMJ-TV
Fresno, Calif., and to Wometco Enterprises Inc. for WTVJ-TV Miami;
WLOS-TV Asheville, N.C.; KVOS-TV
Bellingham, Wash., and WFGA-TV
Jacksonville, Fla. Now in 61 markets.
Films of the 50's (Seven Arts
Assoc.): Vol. 3 sold to WCAU-TV
Philadelphia; WBEN-TV Buffalo, N.Y.;
KSD-TV St. Louis; KHOU-TV Houston, and WOC-TV Davenport, Iowa.
Now in five markets. Vol. 2 sold to
KHJ-TV Los Angeles- and WTOL-TV
Toledo, Ohio. Now in 85 markets.
Men of Destiny (Storer Programs
Inc. ) : Sold to Hartford Insurance group
for WHNB-TV Hartford, New Haven,
and to Nationwide Insurance for WJZTV Baltimore. Now in three markets.
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O

TEMPORA

O

MORES

"Julie," yelled the busy AE over his shoulder, "find out how
much 10-second ID's in A, B and C time cost on WHR-TV*
and lemme know." Julie, willing but woolly, came back two
hours later (she was busy, too) with this information.
"ID's in A time cost six times as much as ID's in C time, and
I can't remember
As
$70."AE
cost the

what they cost in B time, but together all three

fielded this one, Julie continued breathlessly:

"They're scheduled for an across-the-board rate increase in
June though; the cost of each 10-second spot will increase by
the same amount. An ID in A time will then cost twice as much
as one in C time, and I still can't remember how much B time
will cost, but together the three will cost $142, and you can
figure out how much ID's in B time cost yourself."
What solution did the AE come up with — and where is Julie
working now?
The AE, who was really rather an astute fellow, came up with the
perfect solution — he bought WMAL-TV

for his client. 10-second

ID's in the 6 to 6:30 P.M. or 11 to 11:30 P.M. news periods cost
only $45 each on a 26 week 10-plan ... an excellent buy. And no
rate increase is contemplated for June. If you figure out how much
those WHR-TV spots cost, send us your answer and we'll send you
an on-the-record report about Julie.
*No use looking for a rate card — we made this one up. And don't
look for help by checking the WMAL-TV rates because their time
is far more valuable.
Puzzle adaptation courtesy of Dover Publications, Inc., New York 14, N. Y.

Washington, D. C.
wmal-tv
An Evening Star Broadcasting Company Station, represented by H-R Television, Inc.
Affiliated with WMAL

and WMAL-FM,

Washington,

D. C; WSVA-TV

and WSVA,
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Harrisonburg, Va
63

Gleason

group

traveling

plans

spectaculars

Circuit-Television Productions, New
York, has been formed by Jackie Gleason and two partners to produce "network caliber,*' one-hour tv programs
for prime time on local tv stations and
to be sponsored by major advertisers.
Mr. Gleason will not appear in the
programs, but is associated in the new
company with producers Jack Philbin
and David Gordon. The trio believes
that national advertisers will be willing
to spend an estimated $60,000 for each
program to be carried in a city in which
the sponsor requires additional advertiser support. Mr. Gordon noted that
each program, in essence, will be "a
giant spectacular" that will lend itself
to extensive promotional, merchandising and publicity exposure.
The current plan is to present three
programs a week in different cities for
one advertiser or different advertisers.
They will be presented in auditoriums
before an audience who will not pay an
admission price. Mr. Gordon said the
company is lining up "name" talent and
is starting to clear prime time on stations, some of which, he said, are network-affiliated.
Sterling,

Wolper

plan more

specials

Sterling Television Co. and David L.
Wolper Productions, which last year
formed Wolper-Sterling Productions for
production of tv specials, have agreed
on a new working arrangement for
1962-63. Both companies will produce
independently. At the same time, they
will turn out several specials jointly

through Wolper-Sterling.
Under the new agreement, however,
Sterling Tv will have off-network distribution rights to all specials produced
either independently or jointly, with the
exception of certain Wolper properties
made specifically for other distributors.
In joint production at Wolper-Sterling
now is "Hollywood: the Talkies," a
pair of one-hour specials under option
to Procter & Gamble through Benton
& Bowles. P&G also will sponsor sometime in 1962 a second run of WolperSterling's "Hollywood: the Golden
Years," which ran Nov. 29, 1961, on
NBC-TV.
Sterling and Wolper also are putting
together for syndication a package of
26 one-hour specials to be made up of
the best of already-produced specials
combined with new programs made expressly for the package. Discussions
are under way with Mike Wallace to
act as host. The openings are to be
shot by Wolper.
NTA's 'Black Monday'
honored at Monte Carlo
"Black Monday," an original drama
from National Telefilm Assoc. 's Play of
the Week series, won first special mention at the International Television Festival at Monte Carlo.
The drama, written by Reginald Rose
and produced by David Susskind, was
on the school integration conflict in the
South.
A special jury prize for exceptional
achievement was awarded to Casals
Master Class, produced for National
Educational Television by Nathan
Kroll. The best variety show award
went to NBC-TV's Shari Lewis Show.
THE

Does
WBT-WBTV

census
STUDY

sell

INDICATES

Radio homes saturation in North
Carolina appears to be far in excess of
the 83.8% figure officially announced
for 1960 by the U. S. Census Bureau.
Judging by first results of a yearlong audience study begun by WBTWBTV (TV) Charlotte, N. C, the
actual radio saturation figure may be
nearer 100%. And state tv saturation,
placed at 80.8% of homes by the bureau, may be much higher.
Radio interests have been particularly critical of the Census Bureau's radio
saturation figure of 91.3% for the United States as a whole. This 1960 figure
compares with 95.7% in the 1950
census, an apparent decline that has
raised
serious questions about the ac•34
curacy of the do-it-yourself method first

Quiz

show

18 get suspended

ends;
terms

Pleading guilty to second degree perjury, Charles Van Doren, Elfrida Von
Nordroff, Henry Bloomgarden and
seven other winners on tv quiz shows
in 1956-57 received suspended sentences from Special Sessions Justice
Edward Breslin in New York last
Wednesday (Jan. 17).
Except for one defendant's case,
which was postponed until Jan. 24, the
long-delayed trial last week officially
closed the investigations into quizshow "rigging." A total of 19 contestants on various shows had been charged
with giving false testimony after denying before a grand jury in 1959 that
they had received assistance.
Eight of the former contestants had
already pleaded guilty to second-degree
perjury before last week, and they, too,
had received suspended sentences. The
remaining defendant, Ruth Klein, had
her case postponed because of the hospitalization ofher lawyer.
Messrs. Van Doren and Bloomgarden
and Miss Von Nordroff, who altogether
won a total of $448,000 on the program
Twenty-One (NBC-TV) during 195657, were among the first to be called
before Justice Breslin last Wednesday.
The others who pleaded guilty and
were released were: David Mayer, winner of $47,500 on Twenty-One; Morton Harelik, $500 on Tic Tac Dough;
Richard Klein, $1,000 on Twenty-One;
Neil Wolf, $13,000 on Tic Tac Dough;
Mrs. Terry Curtis, $78,000 on Hi-Lo;
Paul Bain, $2,500 on Twenty-One, and
Mrs. Patricia Nance, $8,000 on Tic
Tac Dough.

MEDIA

radio-television

1960

probe

SATURATION

FIGURES

used in the 1960 census [Broadcasting, Aug. 7, 1961].
The first work sheets of the WBTWBTV depth interviews show only four
homes out of 182 that said there was
no radio in the home.
In the 1960 census of radio-tv, covering 1,204,682 occupied dwelling units
in North Carolina, it was found that
801,090 reported one radio set and
208,733 more than one radio set. This
left 194,859 without radio. The 1960
census of housing equipment was based
on a sample of one out of 20 homes,
with most of the complicated forms
being filled out by the occupants.
Figures Compared ■ In the two counties where most of the interviews have
been conducted by WBT-WBTV

the

ARE

short?
LOW

results have been at variance with the
1960 census. Here are the comparisons:
Mecklenburg County — U. S. Census,
87.6% radio saturation; WBT-WBTV
survey, 100% radio saturation (all interviews were outside city of Charlotte).
Gaston County — U.S. Census, 82.2%
radio saturation; WBT-WBTV survey,
97.4% radio saturation.
The television tabulation of the 1960
census also falls far below the data
collected thus far by WBT-WBTV:
Mecklenburg County — U. S. Census,
87.9% tv saturation; WBT-WBTV survey, 95.6% tv saturation.
Gaston County — U.S. Census, 87.1%
tv saturation; WBT-WBTV survey,
99.1% tv saturation.
The WBT-WBTV research project
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Recount

in Georgia

Georgia's radio and tv saturation in 1960 was much higher
than first U. S. Census data indicated last December and the
Georgia Assn. of Broadcasters has
set the record straight, according
to Jack Williams, executive secretary.
Last Dec. 26 the bureau announced that Georgia homes had
64% radio saturation and 75%
television saturation. Mr. Williams started bird-dogging the figures and discovered the government agency had forgotten to include homes with more than one
radio or tv receiver. Meanwhile
competing media had enjoyed
publicizing the low saturation figures.

■ 0

Acclaimed by successful
broadcasters. Chosen by
discriminating engineers, for
dependability and realistic
economy:

in pure economics
I'1 « ©

X#4H

* *

VISUAL

Actually, the 1,070,325 occupied housing units in Georgia
have 932,162 equipped with radio, or 87.1% saturation, and
856,704 tv homes, or 80% saturation.

PROGRAM
OMATION
AUTOMATION

SYSTEMS

is designed "to find out what the average listener and viewer really thinks of
radio and television services currently
available to them and what suggestions
they have for improvement," according
to Charles H. Crutchfield, executive vice
president and general manager of Jefferson Standard Broadcasting Co., operating the stations along with WBTW
(TV) Florence, S. C.
"In view of the criticisms leveled at
radio and tv in the past several years,
we decided to go to the people and go
to enough of them to really find out
what they think of radio and television
today. We not only want their evaluation of the current program fare, but
their suggestions for improvement. The
industry has been taken to task by
many critics and yet millions of people
continue to listen to radio and watch
television. These are the people we intend to talk with."
The Technique Used ■ All interviews
are being conducted by Grady Cole,
special assistant to the general manager and for 35 years one of the bestknown personalities in the South. Directing the project are Jack Burney,
research director, and Lacy Sellars,
quality control manager. By the end of
1962 Mr. Cole will have conducted
about 8,000 depth interviews in homes,
factories, farms — wherever he finds
them.
In the first five work sheets turned
over to Mr. Burney, the 182 interviews
showed audience reaction along with
tabulations of radio homes, auto radios,
fm radio and tv homes. The radio-tv
ownership questions showed results at
BROADCASTING, January 22, 1962

Automatic

control, from

scheduling to on-air— ample
display of the stored schedule—preview facilities— easy
last minute program changes
— all tailor made to your
facilities and budget!

VISUAL, the pioneer in simplified program automation, has designed a flexible system to automate your existing
facilities— offering time-saving, moneysaving economies. VISUAL is the leader
today!
Every step required for unattended operation, smoother programming, reduced
manpower requirements, and integration
with data processing equipment to serve
sales, traffic, accounting, and programming departments. Every step to increased overall efficiency!
For complete broadcast packages "tailor-made" rather
than "ready-made," where individual components are
selected from specialist manufacturers, coordinated for
your requirements and your budget— contact the Leader,
VISUAL!
MAIL COUPON FOR NEW 32 PAGE BOOK ON VISUAL 6000 TELEVISION PROGRAM AUTOMATION
SYSTEMS.
BG
NAME .
STATION _
ADDRESS .
CITY
VISUAL
ELECTRONICS
CORPORATION
6-5840
new york 18, n. y. • p
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I. For a "Scope" story on drilling through the Rockies for the new U.S. Interstate Highway.
News Director Thompson R. Watt led a camera crew up to the Continental Divide. Here he
surveys proposed tunnel-entrance. 2. Bob Palmer interviews Allen J. Reynolds, key witness in
state investigation of Denver police. 3. Besides personally shooting much material for "Scope,"
Editor Bob Palmer also handles on-camera narration. 4. "Scope" covers news in ways no other
media can match. Here's Palmer tracing natural gas to its source, Kansas' Hugoton Field.
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"Television is still very young. Only by
bold experiment — by the deliberate
search for and refinement of new
techniques— will television achieve its
greatthe most effective
device potential
for massas communication
the
world has ever known. With programs
such as "Scope" we at KOA-TV seek
to probe the outer limits of our ability
and responsibility as broadcasters to
enlighten, to inform and— at the same
time— to entertain." Ralph Radetsky
Exec. Vice Pres. KOA-TV

A

New

Dimension

Television

in

Reporting

Webster defines scope as "room for
free outlook, aim or action" . . . also as
"a means for viewing or observing."
Few TV programs anywhere combine
both meanings so completely as does
"Scope," a weekly highlight onKOA-TV.
Often mentioned as Denver's Newsmagazine of the Air, "Scope" is a new
dimension in television reporting, developed and produced by Thompson R.
Watt, director of the station's News and
Special Events Department— and under
the editorship of KOA-TV newsman Bob
Palmer.
The breadth of "Scope" can be gauged
from representative topics: "Denver in
the Year 2000"-"How Highways Conquer Mountains"— "Participation in a
Longhorn Drive" — "The Vanishing
American" dedicated to the cowboy of
an earlier generation.
"Scope" is always timely. One telecast
featured Bob Palmer's exclusive detailed
interview with a key witness in the expose of the Denver Police scandal..
"Scope" is an all-out assignment for
the KOA-TV News staff. To each telecast it devotes about 200 man-hours or
more— often more. Sponsored by Conoco
since its inception last September, "Scope"
is still drawing more mail and comment
than any other feature on the station.
To Blair-TV, creative television reporting by great stations like KOA-TV
is a constant source of inspiration. We
are proud to serve more than a score of
such stations in national sales.

BLAIR-TV

Televisions' 'sfirst exclusive
national representative, serving:
W-TEN— Albany-Schenectady-Troy
WFBG-TV-Altoona-Johnstown
WNBF-TV-Binghamton
WHDH-TV-Boston
WKBW-TV— Buffalo
WCPO-TV- Cincinnati
WEWS- Cleveland
WBNS-TV- Columbus
KTVT— Dallas-Ft. Worth
KOA-TV -Denver
KFRE-TV- Fresno
WNHC-TV-HartfordNew Haven
WJIM-TV- Lansing
KTTV-Los Angeles
WMCT- Memphis
WDSU-TV-New Orleans
WOW-TV -Omaha
WFIL-TV- Philadelphia
WliC— Pittsburgh
KGW-TV-Portland
WPRO-TV- Providence
KING-TV -Seattle-Tacoma
KTVI-St. Louis
WFLA-TV-Tampa-St. Petersburg
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variance with Cenus Bureau figures.
The study is qualitative, with no intent to compile saturation data. But the
results will be watched in view of the
higher saturation in comparison to
census figures.
Mr. Burney explained the technique
this way,
survey is
minds of
was felt

"Since the purpose of this
to reveal information in the
the radio and tv audience, it
we could effect best results

through the use of a 'judgment sample.' We felt this type of sample would
be best suited since the sole interviewer
is a person extremely well known and
whose knowledge of the area would
enable him to provide maximum coverage of major socio-economic elements.

"We do not contend this study will
have the properties of a theoretical
sampling plan which would enable the
user to determine the standard error.
While not a stratified, random, precision
sample it will reflect all social and economic groups to the best ability of the
interviewer."
Suspicious Interviewees ■ An important influence in any radio-tv survey in
North Carolina is the assessment of
state, county and local property taxes
on receiving sets, Mr. Cole reported to
the station after his first 182 interviews.
He found those interviewed frequently
had to be convinced he wasn't a tax
investigator checking up on household
tax returns. This led him to suggest
that the questions dealing with presence
of receivers in the home be asked after

the interview is well under way.
Mr. Cole explained it this way,
"Home owners are taxed on personal
property no matter how many years
they may have owned the items. The
taxes are imposed on the same equipment year after year. People know
that federal and state income tax reports are interchangeable and figure
they have reason to believe the federal
census reports are subject to the same
checks. So the smartest way, many believe, is to give the least information
possible and the least number of appliances possible.
"I have been to homes where they
had three radios in playing order that
I know of but since I ask "how many?"
first,
saythe"one"
and it is
filled they
in thatsimply
way on
questionnaire.
One man who said "one radio and one
television set" had two radios in the
house, one in the barn, a radio on both
of his tractors, one in each of his
trucks and one in each of two automobiles plus a tv set in the girl's bedroom. The questionnaire shows he has
one radio and one tv set.
"I'll bet you that not more than one
radio out of four was reported to the
federal census when it was taken in
The People's Thinking ■ Here are
some of the typical comments made by
Mr. Cole after his interviews:
"One of the greatest things learned
1960."
is the fact that most people like television and radio just like it is."
"I have queried congressmen, sen-

Harmon to receive NAB engineering honor
Ralph N. Harmon, engineering vice
of broadcasting. He has contributed
numerous inventions and technical
president of Westinghouse Broadcasting Co., will receive the 1962 NAB
articles on engineering techniques.
E ng in e er ing
Announcement of the award was
Ac h ievement
made
Jan. 16 at a meeting of the
Award April 4
awards
subcommittee of the NAB
at the annual
Broadcast Engineering Conference
Broadcast EnCommittee. Jack Petrik, KETV
gineering Con(TV) Omaha, Neb., is committee
ference in Chichairman. George W. Bartlett, NAB
cago. The award
engineering manager, heads the
is one of two
presented by
awards group. Serving with Mr. Bartlett are William S. Duttera, NBC alNAB to outlocations engineering director, and
Mr. Harmon
standing
broadcasters.
William B. Honeycutt, KRLD-AMFM-TV Dallas.
The second award winner, who
will be honored for notable service to
Mr. Harmon joined Westinghouse
the American system of broadcasting,
in 1928 as a radio engineer after
is to be announced during the Jan.
graduation from Carnegie Tech. He
is a fellow in the Institute of Radio
30-Feb. 2 NAB board meeting at
Sarasota, Fla. This award will be
Engineers as well as member of Society of Motion Picture & Television
presented during the NAB convenEngineers
and American Institute of
tion, held jointly with the engineerElectrical Engineers.
ing conference.
Winner of the 1961 engineering
Mr. Harmon has been in broadaward was Raymond F. Guy, NBC
casting 34 years and has been active
retired senior staff engineer.
in development of- the technical art
(THE MEDIA) 67

GOOD
NAB

NEIGHBOR

members

of IAAB

TOUR

to be guests

in Latin America

A good-neighbor tour of six Latin
American countries will be made in
February by 28 broadcasters and their
wives representing NAB and the industry. The tour follows an invitation
from the Inter-Amerjcan Assn. of
Broadcasters, extended last spring during IAAB's Washington convention.
Herbert E. Evans, Peoples Broadcasting Corp., Columbus, Ohio, will head
the U.S. delegation as NAB's representative on the IAAB board. Howard H. Bell, NAB industry affairs vice
president, will be the personal representative ofNAB President LeRoy Collins.
Collins accepts UCC award for radio-tv
announcements supporting UCC and
A citation honoring radio and tv
said figures for radio, though not yet
broadcasters for support of the 1961
United Community Campaigns of
totaled, are "very heavy indeed."
Charles H. Brower, president of
America is presented to NAB PresBBDO, volunteer agency for UCC,
ident LeRoy Collins (1) by Lansing
and John S. Hayes of Washington
B. Lindquist of Ketchum, MacLeod
Post-Newsweek stations, national
& Grove, UCC radio-tv chairman.
The presentation was made at a
chairman of the public relations advisory council of United Community
luncheon given by UCC National
Chairman Benson Ford in New York
Funds and Councils of America, also participated in awards ceremonies,
last Tuesday for national volunteer
which included similar citations for
leaders in the 1961 drive.
the Assn. of National Advertisers,
Mr. Ford estimated that tv broadcasters and network sponsors devoted
The Advertising Council and Associated Business Publications.
time worth almost $10 million to

ators, governors and men and women
and teenagers — people in every walk
of life — and the vast majority of them
say television and radio have been most
enlightening and educational."
"A college professor said, 'A man
would have to spend a full lifetime to
see and know of the various places and
heretofore insignificant countries which
he can now know by viewing and listening in his spare time.' "
"One man said, T am not a fanatic
but it would be wonderful if something
would come along and take hold of
the young people for their betterment,
just as rock and roll and other such
junk have taken hold of them for their
hindrance.' "
"Some people say they dislike someone on the air so do not look at the
show. In most cases they concede
they do not know why they dislike the
individual."
"We are a highly industrialized area
with plants running fulltime around the
clock. We also have more trucking
firms in North Carolina than any other
state and Charlotte is the largest trucking center. These men and women have
all kinds of hours to work. People are
hungry for more knowledge."
"One man said he didn't go much
68 (THE MEDIA)

for social and business drinking on tv,
believing it causes young people to take
it up. As to drinking on westerns, he
said, 'Yes, but everyone realizes these
shows took place a long time ago and
they show the drunk to be a fool, which
points out the torment caused by drinking and makes a favorable impression,

The delegation will visit Argentina,
Brazil, Chile, Mexico, Peru and
Uruguay, leaving Miami, Fla., Feb. 3
and returning Feb. 25.
The tour's purpose is to promote
goodwill among Latin American broadcasters and to acquaint U.S. broadcasters with social and economic conditions in nations to the south. Creation
of programs of mutual interest to both
continents will be discussed and arrangements are being made for taping
of on-the-spot programs for the U S.
IAAB delegates took part in the NAB
Washington convention last May and
were praised by President John F. Kennedy in his NAB speech for their joint
efforts with U.S. broadcasters to promote freedom in the hemisphere.
Another international meeting involving broadcast media takes place Jan.
21-24 in Nassau. Representatives of
Latin American nations will be present
at the conference, which will stress the
importance of broadcasting in coping
with Communist activities (Closed
Circuit, Jan. 8).

maybe causing people not to drink.' "

'61 radio set sales hit all-time high-RAB
An all-time peak for annual radio
000, retail sales, $92,394,000; porset sales was reached in 1961, Radio
table sets, 5,810,000, retail sales,
Advertising Bureau reported last
$200.6 million. The bureau put the
number of auto radios sold at five
week. The 22 million radios sold
last year in the U.S. is about 8%
million and import sets at 5.4 million (Japan, 5 million; Okinawa and
greater
than
1960's
total
of
20.4
million sets.
Hong Kong, 200,000; West GerRAB said the new mark was
many, 200,000).
RAB notes that domestic figures
achieved despite a 9% drop in autoradio sales. Miles David, RAB vice
represent actual sales, but import
president, said radio set sales have
figures represent shipments to the
U.S. There is no accurate way of
maintained a rising curve since 1958
when 15 million radios were sold.
estimating sales of imported sets, but
RAB believes that sales of am-fm
Based on reports from Electronic
tuners and tuner kits, which are not
Industries Assn. and Electrical Merincluded in this tabulation, would
chandising, RAB gave this breakdown of 1961 radio production and
compensate for any possible overstatsales: table sets, 3.1 million, retail
ing of totals for sales of imported
sets.
sales, $72,722,000; clock sets, 2,897,BROADCASTING, January 22, 1962

—Pocket size mike and transmitter providing complete free■ Sony Stereo Tape Deck 262-D— 4 & 2 track stereo recording
dom from entangling microphone cables. $250. ■ Sony Conand playback tape transport to add tape to your existing hi fi
denser Microphone C-37 A— For purity of sound reproduction,
system. §89.50. (Also available, not pictured, the new SRA-2
stereo recording amplifier for the 262 D.
the unqualified choice of professional studios throughout the world. $295. ■ Sony
$89.50.) ■ Sony Sterecorder 777-S-A11
Sound on Sound Recorder 262 SL— The
transistorized professional 2 & 4 track
perfect recorder for language, music and
stereo recorder featuring the revolutiondrama students. With 4 track stereo playary Sony Electro Bi Lateral Heads. The
back. $199.50. ■ Sony Tapecorder 11I-A
world's finest tape recorder. $725. ■ Sony
Sterecorder 300— A complete professionalpopularlycorder forpriced,
high family
quality fun.
bantam
reeveryday
$79.50.
quality hi fi stereo tape system with 4 & 2
■ Sony Condenser Microphone C-17 B—
track recording and playback in one portable unit. $399.50. ■ Sony Portable 101
Miniature size (3% "x diameter) and
—2 speed, dual-track, hi-fidelity recorder
exceptional background isolation unidirectional cardioid pattern. $350. ■ Sony
with 7" reel capacity. $99.50. ■ Sony StereNewscaster Portable EM-1— A professional on-the-spot battery
corder 464-D — Dual performance 4 track stereo tape deck with
built-in recording & playback pre-amps for custom installations
powered portable recorder with precision spring wind constant speed motor. $495. All Sony Sterecorders are Multiplex ready!
and portable use. $199.50. ■ Sony Wireless Microphone CR-4
For additional literature and name of nearest franchised dealer write Superscope, Inc., Dept. 2, Sun Valley, California
The Tapeway to Stereo
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MURPHY

SPOKANE

PURCHASE

APPROVED

$3.25 million being paid for KXLY-AM-FM-TV
The FCC last week approved the
tino, vice president and general manager
of the Spokane stations, would remain
$3,250,000 sale of KXLY-AM-FM-TV
in the same capacity.
Spokane, Wash., to broadcaster-newsKXLY is a 5 kw fulltime station on
paper publisher Morgan Murphy and
920 kc; KXLY-FM is 2 kw on 99.9 mc;
his associates. The approval was with
one dissent; Commissioner Robert T.
KXLY-TV is on ch. 4 and began operBartlcy voted for further inquiry as he
ating in 1953. All are affiliated with
CBS. The KXLY stations were bought
virtually always does where group owners are concerned. The $3,250,000
by the Harris-Alexander group in 1954
from Ed Craney and associates for
price was divided into $2.6 million for
KXLY-TV, and $650,000 for the radio
$1,750,000.
stations.
Way cleared for sale
This is the Morgan Murphy interests'
first move into the Northwest. Murphy
of 12 Friendly outlets
stations include WEAU-TV Eau Claire,
The way was cleared last week for
WLUK-TV Green Bay and WISC-TV
the transfer of the 12 Friendly Group
Madison, all Wisconsin; WLUC-TV
stations from Jack N. Berkman and
Marquette, Mich., and KVOL-TV Laassociates to United Printers & Pubfayette, La. Mr. Murphy directly or indirectly ismajority owner of all these
lishers Inc. when a stockholder's suit
protesting the transfer was withdrawn.
stations, except for WISC-TV and
New York attorney Bertram Field,
KVOL-TV where he owns 50%
owner of 1,000 shares in United, claimed
Murphy newspapers are the Superior
in his suit filed in Delaware last AuTelegram, Manitowac-Chippewa Falls
gust that United was overpaying for
Herald-Telegram, Two Rivers Reportthe stations (At Deadline, Aug. 7,
er, Ashland Press, all Wisconsin; Vir1961). Last week he told the chancery
ginia Mesabi News and Range Facts,
Minnesota, and the Lafayette Advertiscourt in Wilmington that after an exer, Louisiana.
tensive investigation he believes the
Mr. Murphy said that James R. Agostransaction is completely fair and equit-

4

Outstanding
Broadcast

Properties

NEW YORK STATE

$175,000

This fulltime property is in one of the

SOUTH

South's best metropolitan markets. Programs popular music and has consistently good ratings. Downpayment of 25%
and liberal payout.

$225,000

Single

station market

specialty items.
Changing

hands

APPROVED ■ The following transfers of
station interests were among those approved by the FCC last week (for other
commission activities see For The
Record, page 86).
■ KXLY-AM-FM-TV
Sold by Joseph Harris
Alexander to Morgan
for $3.25 million (see

Spokane, Wash. :
and Norman E.
Murphy interests
story this page).

■ KSON San Diego, Calif.: Sold by the
estate of the late Kenyon Brown to Dan
and Mike McKinnon for an aggregate

Exclusive

This is a daytimer in a rich metropolitan market. Although currently showing substantial profit, this station has
not realized full potential. $60,000 cash
and attractive financing on the balance.

able to United Printers & Publishers.
The transfer, approved by the FCC
in November (Changing Hands, Nov.
13, 1961), calls for the transfer of
WPIT Inc., licensee of WPIT-AM-FM
Pittsburgh; WSOL Tampa, Fla., and
WRDW-TV Augusta, Ga., to United
for $1.35 million, and for the transfer
of WSTV Inc., licensee of WSTV-AMFM-TV Steubenville, Ohio; WBOYAM-TV Clarksburg, W. Va.; KODEAM-TV Joplin, Mo., and WRGP-TV
Chattanooga, to United in exchange for
175,000 shares of United stock.
Jack N. and Louis Berkman presently own 26.1% of United, and Parkersburg Steel Co., in which the Berkman
family has an interest, owns 10.5% of
United.
United makes greeting cards and

daytimer, well

■ KITO San Bernardino, Calif.: Sold
by the estate of the late Kenyon Brown
to KPOI Broadcasting Co. (KPOI Honolulu) for $250,000. KPOI is headed
by H. G. Fearnhead and is owned 51%
by the Colgreene Broadcasting Co., licensee of WHUC Hudson, N. Y.
« KWBY Scottsdale, Ariz.: 65.84%
interest sold by Morris Mindel to John
C. Cox Jr. for $11,000. Mr. Cox is
owner of a construction firm.

VIRGINIA

equipped, showing some profit but in

sum of $436,267. The Messrs. McKinnon are the sons of Clinton D. McKinnon (KOAT-TV Albuquerque, N. M.,
and KVOA-TV Tucson, Ariz.). Terms
of the sale call for $100 for the stock
of KSON and include notes due the
Brown estate. In addition the buyers
are assuming $185,000 in obligations
and guaranteeing $250,000 in notes.

need of an aggressive owner-operator.
$25,000 down and balance over 6 years.

$90,000
New

BLACKBURN
RADIO

• TV

• NEWSPAPER

NEGOTIATIONS

(THE MEDIA)

Company,

Inc.

BROKERS

• FINANCING

WASHINGTON, D. C. MIDWEST
H. W. Cassill
lames W. Blackburn
William B. Ryan
lack V. Harvey
333 N. Michigan Ave.
Joseph M. Sitrick
RCA Building
Chicago, Illinois
Financial 6-6460
FEderal 3-9270
70

&

• APPRAISALS

ATLANTA
Clifford B. Marshall
Stanley Whitaker
Robert M. Baird
John
Williams
1102 C.Healey
Bldg.
lAckson 5-1576

WBST COAST
Colin M. Selph
Calif. Bank Bldg.
9441 Wilshire Blvd.
Beverly Hills, Calif.
CRestview 4-2770

owners

take over WWVA

The Herbert-Mogul Group last week
formally took over ownership and operation of WWVA Wheeling, W. Va., a
50-kw clear channel station purchased
from Storer Broadcasting Co. Officers
of the new ownership group are Ira
M. Herbert, president, and Mrs. Tudie
Herbert, executive vice president. Emil
Mogul, president of Mogul, Williams &
Saylor Inc., New York, is chairman of
BROADCASTING, January 22, 1962

the board and executive committee of
the company's three stations (WWVA,
WAKE Atlanta and WYDE Birmingham). Paul J. Miller will continue as
general manager of WWVA.
WGPR

(FM)

commercial

reports
sellout

WGPR (FM) Detroit, which went
on the air Dec. 6 as a fulltime all-stereo
station, reported last week it has sold
out all minute commercial availabilities.
The station's commercial policy is devoted to a spot cluster system which
permits three commercials followed by
HVi minutes of music.
Ross Mulholland, president and owner of the 107.5 mc outlet, said an advance sales and promotion campaign,
started last April, resulted in the sale of
75% of WGPR's time in advance of
the Dec. 6 debut.
Mr. Mulholland said his station programs to Detroit's "Gold Coast" — the
Grosse Pointe communities and Detroit
East. Programs are 70% stereo music
and 30% talk and include three quarter-hour newscasts in prime time, onthe-hour news and special pickups from
well-known entertainment and dinner
spots around town.
Song-screening
for NAB

asked

by Adam

Young

The creation of a song-scrutinizing
unit at the NAB Code Authority in
Washington was advocated Jan. 15 by
Adam Young, president of the Adam
Young Companies, station representatives. Speaking as chairman of the Radio Trade Practices Committee of the
Station Representatives Assn., he contended song lyrics should be screened
"due to the proliferation of songs dealing with raw sex and violent death,
beamed directly and singularly at children and teenagers."
Charles M. Stone, radio code director at NAB, said there have been negligible complaints about blatantly obscene song lyrics. He explained the
code speaks in broad terms about the
obligation of subscribers to avoid offensive matter.
Hurleigh

speech

newspaper

BPA

in the industry," Mr. Hurleigh warned.
Mr. Hurleigh called for reasonableness on the part of critics and broadcasters in the interest of broadcasting
as a whole.

unpacks

The Broadcasters' Promotion
Assn. has established a full-time
national headquarters office in
New York. Harold S. Meden of
Franznick-Meden Inc. has been
named secretary-treasurer of BPA
and will head the new office, according to Don B. Curran, BPA
president and director of advertising and promotion for ABC
owned and operated radio stations.
Mr. Curran said the two moves

Radio's Regenerators ■ Mr. Hurleigh
offered thanks to the "formula" radio
operators who "gave the needle to their
staffs and with bells, whistles, giveaways, horns, rock-and-roll and general
chaos" forced attention to their operations. This is how radio's "second cycle" began, Mr. Hurleigh said, after
it was all but written off with the emergence of television.

are the "kickoff" in BPA's 1962
expansion program.
The new office is at 145 E. 49th
St.,
New York 17. Phone: Plaza
2-4255.

NAB

Scheduling of guest speakers at
NAB's March 1-2 Conference on Public Affairs & Editorializing was about
complete last week with addition of
Marion B. Folsom, a director of Eastman Kodak Co. and an Eisenhower
cabinet member, and George W. Ball,
Undersecretary of State. Among other
speakers are Secretary of State Dean
Rusk, FCC Chairman Newton N. Minow, and Sen. John O. Pastore (D-R.I.),
chairman of the Senate Communications Subcommittee. The conference
will be held in Washington immediately
after the Feb. 28-March 1 annual meeting of presidents of state broadcaster
associations.

servants declare open season on the
broadcast industry, and . . . editors
of newspapers, through the placement
of such stories and constant repetition
and reference to earlier statements,
hope to lessen the importance and economic stability of competitive media."
Friends of broadcasting, who advocate "better broadcasting," must realize that use is being made of them by
radio-tv's competitors "when they overstate the case against broadcasting or
suggest that specific evils are rampant

WOULD

YOU

TO

YOUR

SELL

HIRE

. . . then why depend

public affairs meet

A

NEOPHYTE

STATION

TIME?

upon one to sell your station?

Handling the sale of a radio or television station requires
more than a list of prospective buyers. It means being
thoroughly knowledgeable about station values, tax laws,
property and equipment evaluations and negotiations.
It is to your advantage to consult someone who is! We
immodestly recommend the only nationwide media
brokerage firm with 185 aggregate years of broadcasting
experience . . .

hits

tactics

Newspapers embrace every little criticism of broadcasting because they have
a competitive ax to grind. This was the
message given in broadcasters by Robert F. Hurleigh, president of Mutual
Broadcasting System, in a speech to
the Federal Communications Bar Assn.
Jan. 12.
Alluding to the critical remarks of
FCC Chairman Newton N. Minow and
others, Mr. Hurleigh suggested that
"newspapers are delighted when public
BROADCASTING, January 22, 1962
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ASSOCIATES,
F. Hardesty,

• APPRAISALS

• WASHINGTON, D. C.
Ray V. Hamilton
1737 DeSales St, N.W.
Executive 3-3456
Warren J. Boorom
New York

President

• FINANCING

CHICAGO
Richard A. Shaheen
John D. Stebbins
Tribune Tower
DEIaware 7-2754

INC.

OF CHOICE PROPERTIES

DALLAS
Dewitt Landts
1511 Bryan St.
Riverside 8-1175
joe A. Oswald
New Orleans

SAN
John F.FRANCISCO
Hardesty
Don
Searle St.
111 Sutter
EXbrook 2-5671
n

Everett-McKinney
EVERETT

TO

JOIN

H-R

rep
REPS;

firm
ENSIGN

TO

be

dissolved

RAYMER

He emphasized, however, that the
corporate structure would be kept until
"loose ends" have been tidied up and
that adequate staff would be maintained
to serve client stations until they can
arrange for new representation. He

Everett-McKinney, station representation firm, plans to cease operations
as soon as all its stations have found
President

to

Max

M. Everett is joining the H-R representation organization as vice president in charge of
new business development, effective
about Feb. 1. The
Gannett Newspapers' television and
Mr Everett
radio
stations in
Binghamton and Rochester are moving
from Everett-McKinney to H-R Representatives, effective immediately.

said he was doing "everything possible"
to help the stations find "good represenMr. Everett said the Everett-McKinney list currently numbers about 50
tation."
radio and four television stations. The
company was founded in 1949. In
addition to its New York headquarters
it has maintained offices in Chicago,
Los Angeles, San Francisco and Boston.
The Gannett Newspapers Stations
moving to H-R are WHEC-AM-TV
Rochester and WINR-AM-TV Binghamton. Mr. Everett is slated to help oversee service to their stations at H-R, in
addition to his post as new-business vice
president there.

Powell H. Ensign, E-M executive vice
president, is moving to the Paul H.
Raymer Co. as a vice president, assigned
in the Raymer rep organization's radio
department.

St. Louis CBS

Mr. Everett said his firm's stations
were being notified of the decision last
week and that he expected that EverettMcKinney would cease to function as
an active rep organization about Feb. 1.

CBS

tv rep office

Television Stations National

Sales, rep firm for CBS owned tv stations, is opening a St. Louis office today (Jan. 22). It will be located in the

Transcontinent
12Vz

cents

4
COAST

OFFICES

A dividend of \2Vi cents per share
on the outstanding common stock of
Transcontinent Television Corp., payable Feb. 15 to stockholders of record
Jan. 31, was announced last week after
a meeting of the TTC board Jan. 1 7.
The dividend is 2V% cents more than
the 10 cents per share paid stockholders
Nov. 17, 1961. Total dividends paid
in 1961 were 30 cents per share and
in 1960 were 5 cents per share.
David C. Moore, TTC president, estimated 1961 earnings to be in the range
of 70-75 cents per share, not including
a non-recurring aain on the sale of
WROC-FM-TV Rochester, N.Y., in
November 1961 which amounted to
$1.28 per share. The Rochester tv station was sold to Gannett Newspapers
and Veterans Broadcasting for an aggregate $6.5 million, Veterans taking
over ch. 5 WROC-TV and Gannett's
WHEC retaining sole occupancy of ch.
10, which it had previously shared with
Veterans' WVET-TV. WROC-FM also
went to Veterans in the transaction.

KCOP

!

sets

for change
territory

This
This
That's

why

can

produce

is IMPORTANT

territory

territory

4 of Weed's

direct face-to-face

is ACTIVE

is DEMANDING

14 offices

salesmanship

maximum

results

are located
and

here. Only

constant

on the West

servicing

Coast.

Wherever a buying decision is made...

.WEED
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dividend

mayTranscontinent
vote.
stations are WGRAM-FM-TV Buffalo, WDAF-AM-FMTV Kansas City, KFMB-AM-FM-TV
San Diego, KERO-TV Bakersfield and
60% of WNEP-TV Scranton-WilkesBarre. TTC also has pending FCC approval the purchase of WDOK-AMFM in Cleveland.

HAS

This

pays

TTC's annual stockholders meeting
is scheduled April 26 in Buffalo. All
stockholders of record as of March 23

WEED

WEST

KMOX-TV Building, 12th and Cole
Streets. The sales manager for the new
operation is William F. Miller, who was
an account executive in the New York
office. Other CBS-TV Stations National Sales offices are in Chicago, Los
Angeles, San Francisco and Detroit.

man

IS THERE!

April 1
to color

KCOP (TV) Los Angeles announced
last week that it will begin telecasting
in color on or about April 1.
The station has invested some $250,000 in the color project. Its equipment
includes RCA color film camera chains,
both 16mm and 35mm color projectors,
dual drum color slide projectors and
necessary transmitter changes.
William Whitsett, president and general manager of the station, said KCOP
is planning major investments in new
programs and will telecast more prime
time shows in color every night.
To cope with the added promotion
involved with the use of color, Mr.
Whitsett said the station will exploit
its new programming with a budget
"unparalleled in the station's history."
BROADCASTING, January 22, 1962
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N.Y.
A Profitable

STUDY

of public

plan

really hunger for?

President and General Manager Stephen B. Labunski
said last week that
results of the1 study,
conducted by the
Psychological

else but WINS

with the adult

am
Corp., well-known
Mr. Labunski
independent research firm, dispel many current "popular" theories about radio and listeners'
attitudes toward it.

audience you want
(young marrieds!)
and display space
you need in the
super supermarkets
of over 2,000 storesincluding A&P, Bohack,
Grand Union and Acme.

Remember,

to sell food

in and around New York,
you need WINS. Your #1
media buy with the #1
merchandising plan.

1010

New York

Mr. Labunski said, "is
study,
The times
many
richer in useful and highly
revealing material than we had anticipated at the outset." Although it was
originally designed primarily to develop programming and sales guides for
WMCA, the findings have been such, he
feels, that "it also represents a tremendous boost for radio in general." He
added:
"It clearly contradicts the frequent
characterization of radio as a 'secondary, supplementary, passive, background' medium. Radio is vital to listeners and they say so freely, often
vehemently, and demonstrate their feelings through their listening behavior.
It may turn out that everybody shortchanges radio but the people."
The study was directed by Dr. Harold
Mendelsohn, associate director of the
Psychological Corp.'s marketing and
social research division, who said that
"in our estimation this is the most intensive and extensive study of radio in
New York that we know of, and the resulting data can be projected to the
total listening population with considerable reliability." Planning for the
study was begun last summer. The bulk
of the interviewing was done last November.
Reliance on Radio ■ Although the
study was made only among listeners
in the 17-county New York area, its
sponsors say that it will demonstrate in
general terms listeners' reliance on radio, their listening habits, the atitudes
they have toward programming and
commercials, and similar factors.

Nationally Represented by
Robert E. Eastman & Company, Inc.
or call WINS, JU 2-7000
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report

on, significance

York and is scheduled for release in
about 30 days.
WMCA
Vice

N.Y.food advertisers

Who

reliance

audience

A major audience study which promises to underscore radio as a vital and
significant medium has been conducted
for WMCA
New

has a store

merchandising

RADIO

Plan:
WMCA-commissioned

Who

BOOSTS

Described as "massive" in both qualitative and quantitative terms the study
was based on two samples. Qualitative
material was gathered in home inter-

seen

as proof

of medium

views lasting up to two hours each;
quantitative data was compiled through
a random area probability sample of
telephone households, using unlimited
call-backs to reach those not at home
on the first call.
Mr. Labunski said the report, now
being compiled, will be given wide distribution. WMCA will of course use it
to explain the characteristics of its audience to agencies and clients — "many
of whom have repeatedly called for
more qualitative data on radio and
promised greater use of the medium
when these data become available." In
addition, Mr. Labunski said, "at a later
date we hope to make portions available to other interested radio broadcasters and industry groups who can
help to advance the cause of radio."
Salinger

emphasizes

value

tv

of

debates

The President's news secretary, Pierre
Salinger, called on tv and radio stations
and networks to bring the American
public
political
debates "right
down the
line, from
Presidential
candidates
to
governors to mayors and other candiAnd, he said in remarks last week to
the Washington (D. C.) Advertising
Club, he realizes there are legal problems to be ironed out (Section 315 of
dates."
the Communications Act), but "one
way or the other, political debates on
the air should be continued." He added
he was sure that broadcasters would not
"quarrel" whether these debate programs are to be classified as public
service or not.
In terming the 1960 Kennedy-Nixon
debates as historic in communications
("The tv debates were the greatest advance in politics in this generation"),
Mr. Salinger declared that it was "the
only effective way for the people to
see their candidates and to hear their
opponents
in counterpoint."
Mr. Salinger
termed the number one
advance in communications in recent
years the decision to televise live the
President's news conferences. He said
that a poll in New York City showed
that 90% of the people watched the
first live Presidential conferences — and
that 85% of these people said they
purposely tuned in for the event. Mr.
Salinger compared this with the fact
that only eight daily newspapers in the
United States carry the full text of the
Presidential news meetings.
Tv Reveals ■ In answer to a suggesBROADCASTING, January 22, 1962

Cameras

in court

help law

Although it is not intended as a
test of how broadcasters might cover
court trials unobtrusively, a new
closed-circuit television teaching aid
instituted Jan. 12 at the U. of Michigan Law School in Ann Arbor might
turn out to do just that.
The closed circuit system operates any time the Washtenaw Circuit Court of Judge James R. Breakey Jr. is in session so that law students may observe the proceedings
on monitors at Hutchins Hall on the
law school campus. The tv camera
is situated in the rear of the courtroom and operates by remote
control.
The new closed circuit system was

students
worked out with Judge Breakey by
the law school's associate dean,
Charles Joiner, who explained that
the television coverage of all trials
will constitute a laboratory experience required in the course on

A Growing

What

Demand:

New York station

"Trials and Appeals, and Practice

keeps on growing in

The closed-circuit system was dediCourt."cated by John C. Satterfield, president of the American Bar Assn.,
who said he has special interest in
the project because of his college
experiences as a local radio newscaster and as stringer for Associated
Press. ABA's Canon 35 traditionally has banned broadcasting of
court proceedings.

two astonishing ways?

Who

else but WINS, with

those loyal listeners
now grown to the big
buying years of young

tion that the tv debates may permit a
great debater to be elected, although he
may not have much else in his favor,
Mr. Salinger remarked that the tv screen
is a great "revealer" of people; that a
candidate must be more than a good
debater; that his "sincerity will come
out on the screen."
Mr. Salinger also discussed activities
of the White House in setting up a
special office to handle the 700 foreign
correspondents covering Washington
and New York, and the President's interview with the Izvetzia editor which
was reprinted in that Moscow daily.
The greatest setback in communications, he lamented, was the withering
down of the number of newspapers in
American cities. He called it alarming
that cities which used to have four or
five dailies now have only one or two.
He also spoke of the President's desire to get to know the views of the
country through White House luncheons with editors, State Dept. briefings
for correspondents and regional conferences bydepartment heads.
University
plans

am

outlet

to go commercial

WNAD

Norman, Okla., a non-commercial station since September 1922,
has announced plans to go commercial
and become an affiliate of CBS Radio.
Licensee Oklahoma U.'s board of regents accepted a recommendation from
university President George Cross that
WNAD be made commercial to help
solve a "chronic financial problem."
The decision to accept advertising
was made after consultations with
Michael Hanna, director of WHCU
Ithaca, N. Y. (owned by Cornell U.),
and Washington attorney Marcus Cohn.
WNAD, a 1 kw daytimer on 640 kc,
told the FCC of its plans last week. In
addition to joining CBS, the station will
obtain a national sales representative
'BROADCASTING, January 22, 1962

and hire a manager experienced in
commercial radio. WNAD-FM will continue to operate non-commercially.
Norman is 15 miles south of Oklahoma City. CBS has been without an
affiliate in the area since 1959.

those new young adult

Test

group switching to WINS

case

to consider

radio-tv as 'utility'
The place of broadcasting in state
and local regulation of public utilities
will be in issue at a hearing to be held
March 6 by the Washington Supreme
Court. The appealing party is a group
of King County property owners in
the vicinity of the new towers of KIXI
Renton, authorized by the FCC to
move to a King County site closer to
Seattle.
Washington State Assn. of Broadcasters has been granted an amicus
curiae petition to participate in the
case, according to James A. Murphy,
WSAB executive vice president and general counsel. NAB, too, is considering
entering the hearing.
The interest in the King County case
developed after the board of adjustment granted a zoning permit to KIXI
under an ordinance clause covering
such buildings as public utilities, government and museums. The state
broadcaster association's concern was
based on the realization that any decision classifying broadcasting as a public utility could rise to haunt the industry in future litigation, according
to Mr. Murphy.

marriage-and

with

listeners (that great

today) who keep building
the daily WINS

total of

over 3,000,000* listener
impressions every Monday
through Friday, 6:00 A.M.
to midnight.

Remember:

to grow-go

where the audiences grow!

7070

WINS

New York

Archie Baker, attorney for KIXI, said
the ordinance clause has been the basis
for all zoning permits for broadcast facilities in King County. He said the
county ordinance does not define the
term "public utility" and added that
the original ruling in the KIXI case
by the lower court said the station is
entitled to public utility classification

Nationally Represented by
Robert E. Eastman & Company, Inc.
call WINS,
2-7000New York
*Pulse, orAug.
& Nov.JU 1961,
18 County Area
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Taft

Broadcasting

votes extra dividend
A double cash dividend and a stock
dividend were voted by Taft Broadcasting Co. last week. The regular quarterly dividend of 10 cents a share and
an extra dividend of like amount were
voted by the board at its meeting Jan.
15. The board also voted a stock dividend of 2V2%. All are payable March
14 on stock outstanding as of Feb. 15.
"A December net of 11.16 cents per
share, compared to last December's
7.27 cents concludes a satisfactory third

opens education-recreation center
WRFD
The opening today (Monday) of
executive quarters, a visual educaGreen Meadows Inn at Columbus,
tion building, two all-purpose buildings— and an 85-foot swimming
Ohio, climaxes a 16-year ambition
pool. The facilities will be available
for Peoples Broadcasting Corp. and
individuals, groups and visiting
to
Evans.
E.
its president, Herbert
teams who may be playing
athletic
the
ed
purchas
y
When the compan
U. and Ohio Wesleyan,
State
Ohio
1946,
in
area
site
us
Columb
WRFD
a short distance away.
located
both
cenion
an educational and recreat
original
the
of
part
a
ter was made
Peoples stations: WRFD-AM-FM
Columbus - Worthington; WGAR
station plans. The station has been
Cleveland; WTTM Trenton, N. J.;
working of the project ever since.
WMMN
Fairmont, W. Va.; WNAX
The $1.5 million motel on the
,
Yankton S. D.; KVTV (TV) Sioux
station grounds contains six structures— a restaurant, living quarters,
City, Iowa.

within the meaning of the ordinance.
The court said the interstate character
of broadcasting is well defined and the
KIXI decision does not affect the definition of public utility under any other

statutes.
KIXl's towers were built on the new
site and the station is operating from
it. The operator of KIXI is Wally Nelskog, president.
EQUIPMENT

RCA

DEVELOPS

TV

TAPE

&

quarter," President Hulbert Taft Jr.
said. "Net earnings for the third quarter were 4114 cents a share, an increase of nearly 30% from last year.
This brings our total earnings for the
fiscal nine months to 89.55 cents per
share, compared with 78.16 cents last
Mr. Taft said tv billings have come
back strong in the wake of a change to
ABC network affiliation, "with most
notable gains in our Birmingham and
Cincinnati operations." He said the
program and earnings of the company's
bowling alleys subsidiary are also very
favorable.
year."
The board authorized Mr. Taft to
investigate the possibility of listing the
TBC
stock on the New York Stock Exchange.
TBC stations: WKRC-AM-FM-TV
Cincinnati, WTVN-AM-FM-TV Columbus, WBRC-AM-FM-TV Birmingham and WKYT (TV) Lexington, Ky.

ENGINEERING

CONVERTER

Company claims it'll cut video tape costs in half
sible to reduce operating speed while
RCA last week said it will introduce
retaining
a high-level quality reproduca converter in May designed to halve
tion.
the cost of television tape and thereby
RCA said its new converter will cut
bring video tape recording within the
users.
network and station storage space reeconomic means of more
quirements. The conversion equipment
The development converts RCA tv
also
includes
a new two-speed capstan
tape recorders from a conventional 15motor and modified circuit. It will cost
inches-per-second operating tape speed
approximately $3,500. Beginning in
to IV2 inches per second. Although
May, RCA will make deliveries of the
in
devices
on
conversi
there are similar
accessories required to convert two
use at tape houses, firms using them retypes (TRT-1B, TR-11) of its tv report reproduction values usually are not
corder line to the new operating mode.
tape
onal
up to that gained in conventi
speeds.
Tv records burst
C. H. Colledge, division vice president and general manager, RCA Broadof Echo balloon
cast & Communications Products DiviSpace scientists on the ground witsion, said the economies of half-speed
nessed one of the most spectacular tv
tv
of
use
the
extend
should
n
operatio
shows ever witnessed by man: the inrecording among broadcasters, schools
stantaneous inflation and bursting of a
and armed forces and should open new
130-ft.
tall
aluminized
balloon 250 ft.
video tape applications. He said the
above
the
earth.
The
event
took place
development of a new headwheel asJan.
15
at
Cape
Canaveral
when the
sembly, the recording/ playback heart
National Aeronautics & Space Adminof tv tape recorders, has made it pos76

istration put a radio-reflecting Echo balloon into suborbital flight to test inflation techniques.
A tv camera, located in the Thor
booster rocket, beamed a pictorial display of the ejection of the canister, the
rapid inflation of the balloon and the
appearance of the jagged rip which
tore the balloon in half. The scenes
were on a microwave communication
channel and were not seen by the public.
The 7.3 pound tv camera used a 2in. lens, with a viewing angle of 30
degrees and minimum horizontal resolution of 600 lines in the center and
300 lines at the corners. The booster
also contained a high resolution movie
camera. Both the cameras were in a
recoverable capsule.
Walter Bressette, an official of the
Echo project, said that the tear in the
paper-thin balloon may have been
caused by too much air left in the
folded spacecraft. This, plus a sublimating powder inside the globe which
turns into gas when heated by the
sun's rays, may have exerted too great
a pressure for the mylar plastic, alumiBROADCASTING, January 22, 1962
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TRANSMITTERS!

SUPERVISION

500 Watt, Type AM-500A
1000 Watt, Type AM-1000A

5000 Watt, Type AM-5000A
10,000 Watt, Type AM-10.000A

ITA's 500 watt and 1 kw
transmitters offer unique advantages. Single control tuning. Regulated filament and

Most compact, accessible
units available. PA efficiency
90%. Regulated filament and
power supplies. One tuning

silicon power supplies. Builtin dummy load. Power cutback. Automatic recycling.
AM's

control. Power cut-back. AM's
best 5 kw and 10 kw buys!

best 500 watt and

1 kw buys.'
77"x34"x24'

NOW

77"x40"x30"

. . . ITA
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A

COMPLETE
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AND

AUDIO

EQUIPMENT

LINE

MONOPHONIC

ITA Audio Console
ITA audio equipment includes one and two channel
consoles ideal for normal operation and a twochannel console perfect for stereo. ITA consoles
have built-in monitor and cue amplifiers. Program,
line, bridging, monitor, AGC amplifier, limiters and
other special audio units complete the ITA line-up
of high fidelity broadcast equipment.

WHATEVER

ITA

YOUR

AUDIO

NEED

ELECTRONICS

BROADCAST
Chicago. III. AN 3-3797
Cincinnati. Ohio CH 1-6388

DIVISION

•

Dallas, Texas FL 7-9807
Jacksonville, Fla. EL 6-0121
Kansas City. Mo, GR 1-2838

CHECK

WITH

ITA

FIRST.

..FOR

CORPORATION

LANSDOWNE,

PENNSYLVAN

Lansdowne, Pa. CL 9-8200
Los Angeles, Cal. MA 2-8552
New York City, N.Y. CH 2-1999

Portland, Ore. CA 2-2851
Washington. D.C. 337-2884

THE

FINEST!

ucts included shortwave radios and
portable
Jerroldradios.
in less than a year also
acquired Harman-Kardon (February
1961), which makes consumer hi-fi
instruments, logic modules for data
systems, and public address systems
for industrial and commercial application, and Technjcal Appliance
Corp. (Taco) (September 1961), a
manufacturer of consumer radio and
tv antennas, commercial microwave
antennas and specialized antenna
systems for the government's space
and missile program. Each company
operates autonomously under Jerrold's overall management.
Jerrold-Philadelphia makes electronic amplification equipment for
community antenna systems; industrial, educational and military closedcircuit tv distribution and communications systems; in-the-home tv aids
and equipment.
Pilot makes hi-fi components and
custom quality hi-fi consoles. At one
time, it produced an expensive custom-type console that included tv.
Asked last week if Pilot would resume tv receiver marketing, Sidney

As

Jerrold

keeps

expanding...

The question of whether or not
Pilot Radio Corp., Long Island City,
N. Y., will re-enter the tv set field
that it left in the mid-1950s was open
to speculation last week. Pilot has
been purchased by Jerrold Elec-

num coated .0005-in. skin. Echo I,
launched in 1960, is still in orbit, but
is only about 40% as efficient as during the first weeks of life in reflecting
radio signals. This indicates it is no
longer a smooth-surfaced sphere. Last
week's test was preliminary to putting
a "rigidized" Echo II into orbit for use
as a passive reflector of radio and tv
signals.
Now the Moon ■ Scientists are looking forward to an even greater spectacular this week if all goes well with the
NASA attempt to crash-land a television-carrying Ranger rocket on the
moon.
This is the first of three U. S. moonshots scheduled for this year. It is expected to travel 240,000 miles in less
than three days and will telecast back
to Goldstone Lab., Calif., tv pictures
of the last 40 minutes of the flight. The
camera contained in a 7x3-in. package,
has a capacity to cover 800 sq. ft. so
that 12-ft. objects can be seen. Using
a slow scanning technique (one picture
every 13 seconds), NASA scientists
78

(EQUIPMENT & ENGINEERING)

action.

tronics Corp., Philadelphia, for a reported $1.5 million in a cash trans-

Pilot was a privately held company and one of the country's oldest
in the electronics field. Its first prod-

hope to receive over 100 pictures before
the rocket is kicked out of its tv orientation. This will happen about 15 miles
above the moon when a small capsule
containing scientific instruments, is
ejected for a safe landing on the moon.
These instruments are expected to send
back to earth valuable information for
at least a month.
Ampex

Corp.

its U.S.

field

realigns
setup

Realignment of Ampex Corp.'s nationwide field organization and the appointment of seven new regional managers has been announced by John
Jipp, vice president for sales and service.
According to Mr. Jipp, all company
products of the Redwood City, Calif.,
firm will be the responsibility of the
seven new managers. District managers
previously were responsible for the
product lines.
Under the new operation, each regional manager will report to national

Harman, Jerrold's president, said
this was a possibility but no definitive
plans had been made.
Shown consumating the deal
bringing Pilot under the control of
Jerrold are (1 to r) : Sidney Harman,
Jerrold president, Leon A. Mnuchin,
counsel and executor of the estate
of Isidor Goldberg (late founder of
Pilot), and Mrs. Goldberg.

sales manager C. Kenneth Sulger and
will be responsible for all Ampex sales
and service activities, including regional
staff, manufacturers representatives,
dealers and distributors in his respective region.
The new managers are: northwestern
(northern California, Oregon, Washington, Nevada, Idaho, Montana, Wyoming, Utah), Charles H. Wirth, with
headquarters in Palo Alto, Calif.; southwestern (southern California, Arizona,
Hawaii), A. A. Sroka, with headquarters in Los Angeles; south central
(Colorado, New Mexico, southern
Kansas, Oklahoma, Texas, Arkansas,
Louisiana), Charles E. Norton, with
headquarters in Dallas.
Also: midwestern region (North and
South Dakota, Nebraska, northern
Kansas, Minnesota, Iowa, Missouri,
Wisconsin, Illinois, Michigan, Indiana,
Ohio, Kentucky), George S. Shoaf,
with headquarters in Elmhurst, 111.;
southeastern region (Tennessee, North
Carolina, Mississippi, Alabama, Georgia, South Carolina, Florida), William
BROADCASTING, January 22, 1962

YOU'RE
Craig, with headquarters in Atlanta,
Ga.; mid-Atlantic (West Virginia, Virginia, Maryland, District of Columbia,
Delaware) William W. Follin, with
headquarters in Washington, D. C;
northeastern (New York, New Jersey,
Connecticut, Pennsylvania, New Hampshire, Vermont, Maine), John R. North,
with headquarters in Montclair, N. J.
Technical

ONLY

HALF-COVERED
IN

NEBRASKA

IF YOU
K0LN

topics...

DON'T

-TV / KGIN

High-speed relay ■ The Oak Manufacturing Co., Crystal City, 111., introduces
its new high-speed polarized relay, Type
510, designed for low level switching
and sampling in instrument, integrating,
computer and multiplexing applications. The use of ceramic magnets and
glass fused-to-metal for all internal insulation and contact supports are among
its exclusive construction features. Life
expectancy is one billion operations.
Compact recorder ■ The Memocord
Corp., Englewood, N. J., has introduced
its compact executive recorder, Memocord, completely self-contained, weighing IIV2 oz., slightly larger than a kingsize pack of cigarettes and priced under
$100. Capable of recording for a halfhour, Memocord uses standard magnetic tape and is powered by two standard batteries. Further information may
be obtained from the company at 19
Grand Ave.
Low cost transmitter ■ Marsan Industries, Newark, N.J., has developed what
it terms a low cost audio-video transmitter designed to feed programming
into any closed circuit or master tv
system. It employes a simplified modulator circuit that simulates a tv broadcast studio. Designated as Model TT-1,
the transmitter feeds into a closed circuit system on an unused vhf channel.
It weighs about six pounds and uses
four tubes. Suggested price is $199.50.
EIA

set figures

tv gain, radio

show

USE

m

-TV!

■*

MM"",.
. . . covering a bigger,

better
VITAL STATISTICS OF THE
NEW LINCOLN-LAND
(Sales Management, May 10, 1961)

Fish around Nebraska all you want for
TV markets and you'll come up with just
two "keepers." One is in the extreme
Eastern part of the state ; the other is
Lincoln-Land.
In the East, three top TV stations divide
your market (and your budget) three ways.
<s
But in Lincoln-Land you get the double
coverage of two stations — KOLN-TV and
satellite KGIN-TV. The map and figures
give you an idea of the greatly expanded
coverage Lincoln-Land now offers.
Ask Avery-Knodel for the full story on
KOLN-TV/KGIN-TV— the Official Basic
CBS Outlet for most of Nebraska and
Northern Kansas.

Population
888,200
Total Homes
275,800
Effective Buying Income . $1,51 9,268,000
TV Homes
237,900
Retail Sales
$1,124,130,000

WKZ0-TV-GRAND RAPIDS-KALAMAZ00
WKZO RADI0-KALAMAZ00-BATTLE CREEK
WJEF RADIO — GRAND RAPIDS
WJEF-FM— GRAND RAPIDSKALAMAZ0O
WWTV-CADILLAC-TRAVERSE CITY
KOLN-TV-UNCOLN, NEBRASKA
KGIN-TV — GRAND ISLAND. NEBRASKA

WKZO-TV — GRAND RAPIDS-KALAMAZ00
WKZO RADIO— KALAMAZOO-BATTIE CREEK
WJEF RADIO— GRAND RAPIDS
WJEF-FM— GRAND RAPIDS-KALAMAZOO
WWTV-CADIILAC-TRAVERSE CITY
. KOLN-TV — LINCOLN, NEBRASKA
KGIN-TV— GRAND ISLAND, NEBRASKA

Lincoln - Land

KOLN-TV
CHANNEL 10 • 316,000 WATTS
1000 FT. TOWER

KGIN
TV\
CHANNEL 11 • 316,000 WATTS
1069 FT. TOWER

COVERS LINCOLN-LAND — NEBRASKA'S OTHER BIG MARKET
Avery-Knodel, Inc., Exclusive National Representative

drop

PRODUCTION
Tv
Period
Jan.-Nov. 1961
5,597,535*
Jan. -Nov. 1960
5,302,877

Radio
15,604,784
15,528,640**

* Includes 332,205 tv sets with uhf tuners
compared to 405,838 such sets in the previous year's eleven months.
** Includes 4,909,658 auto radios and 804,475
fm radios compared with 5,911,305 auto
radios and 852,329 fm radios in the similar
1960 period.
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month's figures. EIA production reports on a cumulative January-November 1961 basis:
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Tv set production was running ahead
and radio set production slightly below
in the 11 -month period of 1961, reported last week by the Electronic Industries Assn. November 1961 tv and radio
set production fell below the previous

title/ position*

o
o
*

address
state
Semd to home addresszone

79

FANFARE
Radio spots aid KHOU-TV
in promoting fall shows
KHOU-TV Houston is finding that
spot radio can be a successful promotion tool, especially when satire is involved.
The tv station this year purchased a
heavy spot schedule on KNUZ, KILT,
KQUE-FM and KODA-FM, all that
city, to promote its fall lineup of shows.
The station said the spots are drawing
comment all over town and that it had
received a heavy mail response.

AVAILABLE
ALSO
.AVAILABLE

WY.

3-0050

PL 7-6300

Some examples: "District Attorney
Hamilton Berger goes for his 792nd
consecutive defeat tonite when ch. 1 1
brings you Perry Mason"; "There are
27 people in Houston who will not be
watching Hennesey tonight on ch. 1 1
— their sets have been repossessed";
"Why not watch Garry Moore tonight
on ch. 1 1— he'd watch you if you had
a show."
Dairy uses 'Mr. Magoo'
in safety promotion
Promoting traffic safety with an accident-prone tv cartoon character may
seem a bit incongruous at first thought.
But the incongruity paid off for an

Billboard

gives

body

to a voice

Mann, a radio-tv announcer who specializes in doing
voice-overs for commercials, had a
problem that might be considered
peculiar to her profession. Advertising agency executives would possibly recognize her voice, too often
she had to "sell" her identity. Things
have changed since she rented bill-

board space (see picture), just outside of New York City.

Rhoda

As far as the billboards' enhancing
Miss Mann's career, she claims now
that when she tells her name to prospective employers they immediately
identify her as "the one on the billboards. "And fortunately they all

commute."
Illinois milk company with increased
sales and improved public relations.

For 13 weeks, Muller-Pinehurst
Dairy, Rockford, 111., sponsored Mister
Magoo on WREX-TV, that city. And
on each telecast, a trophy and award
certificate were presented to an outstanding safety patrol boy or girl representing alocal public or parochial
school. Since only one-fourth of the
area's schools could be honored on the
program, every patrol boy or girl in
the school system was also given an
award certificate (a total of 2,215).
About five minutes of each program
were devoted to motion pictures of the
patrolman of the week on duty. A police officer also appeared to make the
award presentations.
The safety awards were so successful
that Muller-Pinehurst plans to continue the idea on future tv programs.
19

tv stations

win

in Yogi Bear contest
A total of seven television stations
'Bowl Down Cancer' promotion
throughout the country during which
As part of an extensive fund-raising and educational campaign for
special tournaments will be held.
cancer research and prevention, raKey participants in the project indio-tv stations and networks will reclude (1to r) Tom Meade, vice presceive kits containing scripts and film
ident, sales, AMF Pinspotters Inc.;
Howard C. Seehausen, executive diand audio spots on "Bowl Down
Cancer Week," April 22-28. American Cancer Society is joining with
Bowling Proprietors' Assn. of America to conduct a fund-raising effort
in thousands of bowling centers
SO

rector, Bowling Proprietors' Assn. of
America; Nat Wexler, director of
marketing services, Brunswick Corp.
and Lane W. Adams, executive vice
president, American Cancer Society.

won first place prizes in Kellogg's Yogi
Bear birthday promotion contest, according to results announced by Kellogg's agency, Leo Burnett, Chicago.
Some 12 others were cited for honorable mentions.
The first place winners: KTTV (TV)
Los Angeles; KGW-TV Portland, Ore.;
KBTV (TV) Denver; WDAY-TV Fargo,
N. D.; KTTS (TV) Springfield, Mo.;
KENI-TV Anchorage, Alaska.
Honorable mention winners: KTVU
(TV) San Francisco; KDKA-TV Pittsburgh; KING-TV Seattle; WSAZ-TV
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Huntington, W. Va.; KENS-TV San Antonio; WKRG-TV Mobile, Ala.; KNOETV Monroe-West Monroe, La.; KFRETV Fresno, Calif.; KROC-TV Rochester, Minn.; KIMA-TV Yakima, Wash.;
KTVC (TV) Ensign, Kan.; KRBC-TV
Abilene, Tex.
NBC

announces

in promotion

winners

contest

Caley Augustine, WIIC (TV) Pittsburgh and James Knight, WTRF-TV
Wheeling, W. Va., are winners of the
fourth annual NBC Promotion Managers awards campaign for local station
support of the network's 1961-62 tv

program schedule.
Contest entries were judged by executives of advertising agencies in the
categories of press, advertising, promotion and showmanship in special exploitation areas. The competition provides an opportunity for local stations
to display their efforts on behalf of a
network's program schedule and to compete with other promotion managers
for prizes.
Mr. Augustine was winner of the
competition for larger markets and Mr.
Knight for smaller markets. Market
sizes were based on stations' rate cards.
Runnersup in the large market division were Kirt Harriss, KPRC-TV
FATES
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fife*.
Mr. Burns

Eugene A. Petrillo and Daniel M.
Burns elected vps of William Esty Co.,
New York. Mr. Petrillo joined agency
in 1951 and is account executive on
R. J. Reynolds Tobacco Co. Mr. Burns
joined Esty in 1953 and supervises merchandising activities in addition to account duties on Ballantine Ale.
John A. H. Rehm, vice chairman of
board, Gardner Adv., New York, retires. He will continue with agency in
advisory capacity. Mr. Rehm was president of Paris & Peart agency when it
merged with Gardner in 1959. He has
since been director and chief executive officer of Gardner's New York
office. Donald C. Porteous, vp and general manager of Gardner's New York
office, becomes chief executive officer.

WINN

runs to rescue

Jaycees

When the air personalities of WINN
Louisville, Ky., discovered that the
Junior Chamber of Commerce's annual
"Mile of Dimes" campaign to help the
needy of that city was running below
its goal, they took to the pavement
themselves. At a busy intersection in
Louisville, they set up a booth, and in
three hours, had "shaken down" enough
persons to put the drive over the top.

FORTUNES

that department. Mr. Jones came to
W-B in 1948. He will serve as creative
art supervisor.
M. W. Grinstead, senior vp, Clinton
E. Frank Inc., Chicago, named vp and
chairman of executive committee of

Mr. Petrillo

Houston, and Donn Winther, WBZ-TV
Boston. In the other category, runnersup were Cal Mahlock, WKJG-TV Fort
Wayne and Frank J. Doherty Jr.,
WWLP (TV) Springfield, Mass.

Frank agency's Richmond (Va.) affiliate, Clinton E. Frank-Richmond. He
will continue to headquarter in Chicago.
Mr. Grinstead has been board member
of Richmond firm since its organization
in 1958 as Zimmer-McClaskey-Frank.
Hill Blackett Jr., Chicago, senior vp of
parent company and vp of Richmond
group; Lowell Roberts, account executive, Richmond office; Robert Wallace,
vp and general manager, Clinton E.
Frank-Richmond, and Clinton E. Frank,
president of both companies, will serve
with Mr. Grinstead on newly formed
executive committee.
Ernest W. Turner, vp and creative
director, Campbell-Mithun, Chicago,
joins Hixson & Jorgensen, Los Angeles,
in similar capacity, succeeding Brian
Harvey who becomes vp and account
executive.
Paul Freyd, vp and director of marketing, BBDO, New York, named vice

chairman of marketing committee, National Assn. of Manufacturers.
Burke C. Herrick, president, Herrick,
Gibney, Hill, New Haven advertising
agency, announces corporate name
change from Remsen Adv., which was
established in 1915. Morgan W. Gibney
becomes agency's chairman and Dana
M. Hill named executive vp and direcof marketing lineup.
services, in agency's
new tormanagement
Edward C. Hoffman, Adams & Keyes
Inc., New York, joins J. M. Mathes
Inc., that city, as vp and supervisor on
Scandinavian Airlines System account.
Don Cole, marketing executive, Kenyon
& Eckhardt, New
York, joins BBDO
Ltd., Montreal, Canada, as executive on
Pepsi-Cola Co. of Canada account. FormerMr. Cole
ly, Mr. Cole served
with D'Arcy, Grant
and Gardner agencies in U. S.
Robert T. Crane, account group supervisor, McCann-Marschalk, Miami,
joins McCann-Erickson, Los Angeles as
account executive.

David Margolis and William M. Ziegler Jr. elected vps of Del Wood Assoc.,
New York. Mr. Margolis, who joined
agency in May 1960, will be vp in
charge of marketing.
Harold Bates and Gordon Zern, vps,
Fuller & Smith & Ross, New York, promoted to group managers in agency
realignment of account groups.
C. P. Crady, J. R. Gimblett, Edward
Hirsch and H. B. Jones elected vps of
Winius-Brandon Co., St. Louis advertising and pr agency. Messrs. Crady
and Gimblett, who joined W-B in 1952
and 1949, respectively, will continue to
serve as account executives. Mr.
Hirsch, who joined agency in 1951 as
copywriter, will remain in charge of
BROADCASTING, January 22, 1962
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BROCHURE

Ernest A. Heyler, account executive,
Cunningham & Walsh, New York, joins
Gardner Adv., that city, as executive
on Sunray Oil Co. account.

Robert R. Rousek, Associated Press
Man

of the year
Kai Jorgensen, president,
Hixson & Jor-

Bruce R. Kelly, account executive,
Fuller & Smith & Ross, joins Waldie &
Briggs, Chicago, as copy director.
Earlier Mr. Kelly served as advertising
manager for Brunswick Corp., that city.
Louden L. Campbell, formerly with
Jordan, Sieber & Corbett, Chicago, to
Shaw-Hagues Inc., that city, as copywriter.
M. M. Steffee, radio-tv director,
Adams, Burke Dowling, Atlanta advertising agency, joins radio-tv department,
Fletcher Richards, Calkins & Holden,
New York, as writer-producer.
Malcolm Lund appointed account
manager, Knox Reeves Adv., Minneapolis.

Mr. McCarthy

John R. McCarthy
joins Fuller & Smith
& Ross, New York,
as vice president. He
previously was assistant vp with Ted Bates,
New York, where for
11 years he specialized in consumer package goods.

J. B. Felter, member of advertising
and sales promotion department, General Electric Co., joins Hill, Rogers,
Mason & Scott, Chicago, as executive
on Kitchens of Sara Lee account.
Bob Seitzer, promotion manager,
WOW-TV Omaha, joins Holland Adv.,
that city, as account executive.
Howard

M. Irwin, head of own advertising agency, Howard M. Irwin &
Assoc., Los Angeles, appointed to new
post of director of advertising for marketing department, U. S. Borax &
Chemical Corp.
Bruce L. Altman, general manager,
Stanley Arnold & Assoc., New York
marketing consultants, and formerly vp
and account supervisor, Kenyon & Eckhardt and Anderson-McConnell Adv.,
both Los Angeles, joins Studio Girl
Cosmetics, Glendale, Calif., as director
of advertising.
Merrill C. Phillips, vp and director,
John Moynahan & Co., New York pr
firm, named executive vp of company.
Mr. Phillips joined firm in 1955 and
elected vp and director in 1959.
Herbert Gompertz, formerly with
Richard K. Manoff Inc., New York,
joins Papert, Koenig, Lois Inc., that
city, as tv producer. Thomas Courtos,
CBS-TV sales promotion department,
joins PKL
as art director. Arthur
82
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Mr. Jorgensen

gensen, Los Angeles, has been
chosen Advertising Man of
the Year by
Western States
Advertising

regional executive for Southern California, Arizona and Southern Nevada,
appointed account director, Kennett Pr
Assoc., Los Angeles.
Goodwin (Rik) Alarik, vp, Foote,
Cone & Belding, Chicago, transferred to
agency's Los Angeles office in creative
supervisory capacity.
THE

MEDIA
G. Gerald Danford,
assistant general sales

Agencies Assn. He will receive
title at WSAAA annual awards
luncheon, Feb. 7, at Ambassador
Hotel in Los Angeles.

manager,
named
general sales
manager,
WCBS-TV New York,
succeeding Norman
Wk. ^J~jr
7
4

Kluger, Donahue & Coe Inc., and
George Jeffery, Sullivan, Stauffer, Colwell & Bayles Inc., join PKL traffic
department. Joan Grant, formerly with
Cunningham & Walsh, appointed PKL
personnel director and office manager.
Werner Wolff, production manager,
Filmack Studios, Chicago, named manager, radio-tv business department, Post
& Morr Adv., that city.
Andrew Duca, formerly with Kenyon
& Eckhardt, New York, joins Wesley
Assoc., that city, as assistant to radio
and tv director.
E. H. (Pat) Smith, media buyer,
Klau-Van Pietersom-Dunlap Inc., Milwaukee advertising agency, named assistant media director. Prior to joining
KVPD four years ago, Mr. Smith was
city.
media buyer for Andrews Adv., that
Jane Darden, former media director,
M. B. Scott Inc., Beverly Hills advertising agency, joins Hal Stebbins Inc.,
Los Angeles advertising and pr firm, as
media director on consumer products.

Walt Jr. (Week's
Headliners,
Jan.
15). Bernard (Bud)

Hirsch, WCBS-TV account executive, named assistant general sales manager. Mr. Danford was
with Robert E. Eastman & Co., ABC
Radio, RAB and KWK St. Louis before
joining WCBS-TV in 1959 as account
executive.
Harold E. Graves, general manager,
WDOS Oneonta since 1953, and former
program director, WENE Endicott,
both New York, returns to WENE as
general manager. Both stations are licensed to Ottaway Stations Inc.
Maurice J. Condon, regional manager, TV Guide magazine, Cleveland,
named general manager, WDOK, that
city. Mr. Condon entered broadcasting
with WGAR Cleveland in 1931, serving
successively as publicity director, promotion director, and local sales manager. He joined WEOL Elyria, Ohio, as
general manager in 1950, and in 1953
was appointed to his present position.
Ron Curtis named general manager,
KDAB Arvada-Denver, Colo., which
began broadcasting Jan. 9, 1962. Staff
members include: Russ Bible, sales
manager; Stan Brown, account executive; Don Stubbs, program director;
John Tucker, chief engineer; Ted Atkins and Bill Western, air personalities,
and Marlene Williams, office manager.

Mr. Fykse

Dr. Miller

Lewis D. Fykse, director of marketing, Associated Spring Corp., Bristol,
Conn., joins Chrysler Corp., Detroit, as
marketing plans and programs manager.
Dr. David F. Miller, formerly with J.
Walter Thompson Co., Detroit, to
Chrysler as marketing and consumer
research manager, automotive sales
group.
Charles C. Vance named director,
Buchen Public Relations, pr counseling
service, Buchen Adv., Chicago.

James W. Frey, sales manager,
WSAU Wausau, Wis., appointed general manager, Wisconsin Valley Television Corp. (WSAU-AM-TV).
Lawrence T. Whitney named manager, WFLA-TV Tampa, Fla. For past
three years he has been president of
own outdoor advertising firm.
Gerald A. Parker, chief engineer,
KROS

Clinton, Iowa, promoted to assistant manager. He is succeeded by
William Scott who has been with
KROS engineering staff for 15 years.
Ray Danielson, acting chief announcer,
named program director.
Wayne

Decker, national sales manBROADCASTING, January 22, 1962

ager. KYNO Fresno, promoted to general sales manager.
Richard S. Burdick, general manager, WHYY-FM-TV Philadelphia etv
station, elected executive vp of corporation.
Joseph P. Cuff, national sales manager, Robert E. Eastman & Co., New
York, elected vp in charge of sales.
Peter S. Good, sales representative,
WWJ-TV Detroit, promoted to national
sales manager. Richard Bremkamp Jr.,
assistant manager, WCMW
Canton,
Ohio, joins WWJ's sales staff. Mr. Good
joined WWJ-TV in 1951 as floor manager and became producer-director in
1954. He was appointed assistant program manager in 1956 until his most
recent assignment as sales representative.

Clipp honored
Roger W. Clipp, vp, radio-tv
division. Triangle Publications
Inc., will receive Russell H. Conwell Award from Temple U. at
General Alumni Assn.'s Third
27.
Jubilee
Founder's Banquet, Jan.
The award cites Mr. Clipp for
his long participation in Temple
U. affairs, and for his active interest and support of university's
radio, speech and theatre program
throughout the years.
Triangle Stations are: WFILAM-FM-TV Philadelphia, WFBGAM-FM-TV Altoona, WLYHTV Lebanon, all Pennsylvania;
WNBF-AM-FM-TV New Haven,

Craig Rogers, account executive,
CBS Radio network sales department,
New York, appointed manager of de-

Conn.; and KFRE - AM - TV,
KRFM (FM) Fresno, Calif.

partment's west coast office in Los Angeles. George H. Gallup, now at Los
Angeles, returns to New York as account executive.

Chicago, appointed director of marketing and sales development, AM Radio
Sales Inc., New York, newly created

Dan Speare, program director,
KLYD Bakersfield, Calif., and earlier,
president, Frederic H. Speare Professional Radio & Television School Inc.,
Hollywood, appointed KLYD's
sales manager.

local

Frank Gervan, local sales manager,
WGR-TV Buffalo, N. Y., promoted to
sales manager. Mr. Gervan joined station in 1956 as sales representative and
was appointed to present post in August 1960. Jack Cantillon to WGRTV's sales department.
Rex Miller, account executive,
KOMA Oklahoma City, named local
sales manager. Al C. Gaylor appointed
sales promotion and public affairs director.
J. Norman Nelson, vp and advertising manager. Calumet Publishing Co.,

READ
MENWHOPAPERS
S
S
E
N
BUSI
MEAN BUSINESS

In the Radio-TV Publishing Field
only BROADCASTING qualifies
for membership in Audit Bureau
of Circulations and Associated
Business Publications
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post. Previously Mr. Nelson was director of advertising and promotion, ABC,
and earlier, director of national promotion for Radio Advertising Bureau.
Dean H. Woodring, sales service
manager, KGW-TV Portland, Ore.,
named local sales representative, succeeding Charles D. Richardson, who
joins Clenaghen & Mount Adv., that
city. Kenneth F. Yandle appointed production manager succeeding Bernie
Carey, resigned, and Thomas E. Craven
becomes full-time director.
William D. Walsh, former New England manager, Edward Petry & Co.,
New York station rep firm, joins sales
department, WNAC-TV Boston.

as salesman for WRCV Philadelphia.
In October, 1960, he was promoted to
his present position.
Marc Merson, who for past six
months has operated his own independent packaging company, joins CBS-TV,
New York, as general program executive in network program department.
Joseph B. Somerset appointed director of program operations for WPATAM-FM Paterson, N. J. For past few
years, Mr. Somerset has been program
supervisor for both WPRO-AM-FM
Providence, R. I., and WROW Albany,
N. Y., both of which are owned by
Capital Cities Broadcasting Corp., licensee of WPAT-AM-FM. David Gordon, music director, promoted to new
post of director of music operations.
Roy M. Schwartz, operations manager, WIBG Philadelphia, Storer-owned,
named operations manager, effective
Feb. 11, WMGM New York, recently
acquired by Storer Radio Inc. Station
will resume its former call letter, WHN.
Before joining Storer in 1957, Mr.
Schwartz was with WBZ Boston.
Hugh Delaney appointed program
director-operations manager, WDOV
Dover, Del. Brad Bartlett joins WDOV
as production manager.
Jerry Kunkel, air personality and

ROHN

TOWERS

STAND THE TEST!
Heavy ice loading, coupled with high
winds, is the severest of all tests for a
tower. It PROVES sturdiness and
sound engineering. Below is a ROHN
Communication Tower that clearly
withstood such a test.

Ed Eubanks, formerly with WLOSTV Asheville, N. C, joins sales staff,
WSOC-TV Charlotte, N. C.
William Allyn, former program consultant and director, WMBR Jacksonville, Fla., joins sales executive staff,
WFGA-TV, that city.
Donald G. Green transfers from radio sales staff of Adam Young Inc. to
New York sales staff of Young-Tv.
Lloyd A. Raskopf, former salesman for
Crosley Broadcasting Co., and eastern
sales manager for The Boiling Co., New
York, joins sales staff of Adam Young
Inc.
Russell W. McCorkle, business manager, KDKA-AM-TV Pittsburgh, appointed director of management development for Westinghouse Broadcasting Co., New York.
Joseph F. Frazer, account executive,
NBC Radio Spot Sales, named sales
manager, WNBC New York. Mr.
Frazer joined network in October, 1958,

For Towers That Can Stand Rigorous
Abuse, Call or Write. Complete engineering and erection service available.
ROHN

Manufacturing

Co.

Peoria, Illinois
"Pioneer .Manufacturer
of
IP O. Box 2000
Towers of AllWORLD-WIDE
Kinds"
REPRESENTATIVES
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WMGM
WBC

executives

Mr. McGannon

to teach

r. Pack

Donald H. McGannon, president,
and Richard M. Pack, vice president
for programming, Westinghouse
Broadcasting Co., New York, have
been named to faculty of Salzburg
Seminar in American Studies in
Austria.
They will conduct course of lectures and discussion groups in mass
communications beginning in February. Between Feb. 11-23, Mr.
Pack will lecture on radio-tv pro-

public affairs director, KONO San Antonio, named program director. Ben
Laurie, formerly with KLIF Dallas, and
Dick Cowser, formerly with KDOK
Tyler, join KONO as air personalities.
Bryce Bond, air personality, WTFM
(FM) Lake Success, N. Y., named production manager. Roberto Stampa
joins station as air personality.
Richard L. Lorius joins production
crew, WJW-TV Cleveland, on full-time
basis. He fills vacancy created by promotion of John Roach to producer-director and Charles Lorius to crew chief.
Jerrell Birdwell named director of
sales services, KTLA (TV) Los Angeles. Charles Velona appointed
KTLA's commercial traffic manager.
Dick Wall, sales manager, Superior
Sales, Kansas City, Kan., joins KCMO
Kansas City, Mo., as account executive.
William Berry, assistant manager,
KPUG Bellingham, transfers to KAYO
Seattle, both Washington, as account
executive. Mr. Berry joined Longston
Stations (KSEM Moses Lake, KAYO
Seattle, KPUG Bellingham, KRSC
Othello, all Washington; KBAR Burley,
Idaho, and KOHI St. Helens, Ore.) in
1955 as announcer-engineer at WSEM
Moses Lake. He was appointed to present position at KPUG in 1960.

gramming (network and local), editorials and comparison of film and
video tape. He will also conduct seminars on documentaries and educational programming, staff organization and news. Between Feb. 25March 10, Mr. McGannon will lecture on censorship and regulation,
the programming role of advertisers
and agencies, ratings and political
broadcasts. His seminars will cover
the Kennedy-Nixon tv-radio debates,
methods of program selection and
comparison of world's broadcasting
systems.
The Salzburg Seminar was organized in 1947 to "conduct education for Europeans in American history, literature, economics and other
subjects." Leaders from 15 Euronations attend the seminar's six
annualpeanterms.

Co., New York, joins WMMM
Westport, Conn., as account executive.
Taggert Simler, tv account executive, The Katz Agency, Chicago, joins
Chicago sales staff of Blair-TV.
Irving Gross, formerly with Young
Television Corp., and Edward Dillon,
former sales executive, TvAR, New
York, join WNEW-TV, that city, as
account executives.
Irwin Siegal, media representative.
The Katz Agency, Chicago, joins
WBBM-TV, that city, as account executive. John Drury to WBBM-TV as announcer.
Milton H.
Klein, general
manager,
KEWB

Oakland-San Francisco, resigns,

reportedly after
dispute with top
management of
Crowell - Collier
Broadcasting Corp. over operating policies. John McRae, sales manager,
CCBC, and general manager, KDWB
Minneapolis-St. Paul, who was in San
Francisco at time of Mr. Klein's resignation, has taken over KEWB management pending appointment of new manager. Crowell-Collier Broadcasting
Corp. also operates KFWB Los Angeles, in addition to KEWB and
KDWB.
James Gannon, formerly with
WSBT-TV South Bend, Ind., to WIND
Chicago as editor in news department.

Joseph R. Swan, former supervisor
of national accounts, C. J. La Roche &

Arthur Wander named supervisor of
news
and
broadcast
standards for

(FATES & FORTUNES)

York. He was assistant

to president of WAKR-AM-TV
Ohio, before joining WMGM

at Salzburg

F. Bill Erb, former account executive, WLWT (TV) Cincinnati, and
Lyn Stoyer, sales representative,
WCKY, that city, join WLW
and
WLWT
Cincinnati, respectively, as
account executives.

84

New

Akron,
in Au-

gust 1961.
Charles Arlington to KFWB Los Angeles as news director.
Marvin Scott, formerly with WISH
Indianapolis, joins news department of
WOOD-AM-TV Grand Rapids, Mich.
Roy M. Starks, news department,
WEEK-TV Peoria, appointed news director, WREX-TV Rockford, both Illinois, succeeding Charles Cremer who
joinsilarWTHI
capacity. Terre Haute, Ind., in simGene Walsh, associate magazine editor, NBC press department, New York,
named trade news editor.
Jim Howe, news director, KUMA
Pendleton, to news department, KEX
Portland, both Oregon.
George M. Collins, news supervisor,
WMGM
New York, joins news and
public affairs department, WJR Detroit.
Teri York joins KTTV (TV)
Angeles as weather reporter.

Los

Stephen S. Bell, news writer, WGNAM-TV Chicago, joins WOW-AM-FMTV Omaha as announcer.
John H. Wessel, court commissioner
for Milwaukee (Wis.) County, named
special feature newscaster, WISN-TV
Milwaukee.
Tom Brookshier, defensive star with
Philadelphia Eagles, National Football
League, joins WCAU Philadelphia as
sportscaster.
Thomas E. Gelarden named music
director, WYAK (FM) Sarasota, Fla.,
succeeding Pat Wilson, resigned.
Johnny Williams, air personality,
KISN Vancouver, Wash., named music
director.
Robert Luck joins KHVH
as air personality.

Honolulu

Lenore Kingston joins KFWB
Angeles as air personality.
Chuck Richards to WEBB
as air personality.

Los

Baltimore

Michael M. Duffin joins KCBS San
Francisco as sales promotion assistant.
He was previously with Headley-Reed
and Kenyon & Eckhardt, both New
York.
Bill Sickler, formerly on announcing
staff, WPAM Pottsville, Pa., to WQALFM Philadelphia as air personality.
Dave Taylor, formerly with WHBG
Harrisonburg, joins WAVY-AM-TV
sonality.
Portsmouth, both Virginia, as air perPat Patterson, air personality,
WCOP Boston, to WPTR Albany, N.Y.,
in similar capacity.
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Wayne Stitt, air personality, WHB
Kansas City, joins WKBW Buffalo, in
similar capacity.
Red Jones, program director, KILT
Houston, joins WQXI Atlanta as air
personality.
Lawrence P. Tootikian, supervisor
for consumer advertising, WGN-TV
Chicago, joins WBBM-TV, that city,
as manager of research, succeeding Mrs.
Louise Hurvitz, resigned.
Donald H. Peterson, assistant to director of advertising, promotion and
press information for ABC Central Division and WBKB (TV) Chicago,
named director of advertising, promotion and press information. He replaces John M. Ascher, who resigned
to join U. S. Information Agency.
Frank J. Little, Central Division pub-

cist.

licist, appointed Mr. Peterson's assistant. Patrick G. Mulvihill, WBKB's general services department, named publi-

Michael A. Byrne named promotion
manager, WOW-TV Omaha, Neb.
Wini Hall, former merchandising coordinator for Housewives' Protective
League programs at CBS Radio, named
creative coordinator of sales promotion
department at CBS Radio Spot Sales,
New York.
Walter Kirschenbaum, associate producer of Barry Gray Show on WMCA
New York, resigns to become director
of pr and information for Dept. of
Licenses of City of New York. Judith
Tarlo, director of show for past year,
becomes associate producer.

WEMA

elects officers

William J. Miller, president,
Burton Manufacturing Co.,
Northridge, Calif., elected 1962
president of Western Electronic
Manufacturers Assn., succeeding
Phillip L. Gundy, vp, Ampex
Corp., Redwood City, Calif.
Elected vps were: Walter G.
Scott, assistant general manager,
International Business Machines
Corp., San Jose, Calif.; William
G. Alexander, president, Transdata Inc., El Cajon, Calif.; Orval
D. Berry, vp and general manager,
electronics division. Iron Fireman
Manufacturing Co., Portland,
Ore., and Rudy W. Liska, assistant manager, Controls Co. of
America, Temple, Ariz. William
H. Heflin, vp and general manager, Fisher Research Laboratory
Inc., Palo Alto, Calif., elected
secretary, and Robert Gingrich,
director of manufacturing, military products division, Hoffman
Electronics Corp., Los Angeles,
will serve as treasurer.

former director of live operations at
NBC-TV.
Douglas Baker, vp, Van Praag Productions, New York, goes on leave of
absence to produce and direct special
motion-picture projects on Latin America for State Department.
Larry Marcus elected vp of Collier
Young Assoc. and is establishing New
York office for independent production
company, which is currently syndicating Crime and Punishment and filming
Low Man on a Totem Pole.

Tom Smidt, night news editor, KOAAM-FM-TV Denver, promoted to assistant news editor of KOA stations.

Milton A. Fruchtman, executive producer for Capital Cities Broadcasting
Corp. in its tv coverage of Eichmann
trial, joins Sextant Productions, New
York,
where
he will produce The

Bud Abbott, WWGP Sanford, elected president, North Carolina Associated
Press Broadcasters Assn., succeeding
Dr. Claye Frank, WHNC Henderson.
Other new officers: Ervin Melton, WBTWBTV (TV) Charlotte, first vp; F. 0.
Carver, WSJS-AM-TV Winston-SalemGreensboro, second vp; and Tim Parker, AP Charlotte bureau chief, secretary-treasurer.

R.

C.
I
1
p
I
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Elie Siegmeister, first vp; David Raksin, second vp; Cornel Tanassy, third
vp; Jerry Livingston, secretary-treasurer, and Milton Kraus, assistant secretary-treasurer.
Ed Kranyak, associate producer,
ABC-TV's Queen for a Day, promoted
to producer, succeeding William N.
Burch, who becomes producer-director
of The Tennessee Ernie Ford Show,
new musical variety to appear on ABCTV April 2. Hap Wyman named director, The Soupy Sales Show, KABC-TV
Los Angeles. Mr. Kranyak joined
Queen for a Day in 1953 as production
assistant. After serving as production
manager, he was appointed associate
producer in 1959.
George A. Fausel, account supervisor, Charles A. Petersen Co., New
York, joins Television Producers Assn.,
that city, as comptroller.

CRISLER

& ENGINEERING

Gordon L. Fullerton, general manager, picture tube operations, electronic
tube division, Sylvania Electric Products
Inc., New York, named vp and general
manager of parts division with headquarters in Warren, Pa. He succeeds
Merle W. Kremer who acquires overall responsibility for both divisions.
Walter A. Weiss, general manager, receiving tube operations, succeeds Mr.
Fullerton as vp and general manager,
picture tube operations, with headquarters in Seneca Falls, N. Y. Mr. Fullerton, member of Sylvania organization
since 1942, has been picture tube operations' general manager since September
1961. Mr. Weiss joined Sylvania in
1941 as test equipment engineer. He
was elected vp in 1958. Dr. Thomas A.
Longo, manager, advance device research laboratory, Sylvania's semicon-

&

CO.,

INC.

BUSINESS BROKERS IN TV & RADIO PROPERTIES
LICENSED SECURITIES DEALERS
UNDERWRITING — FINANCING

|

CINCINNATI —
Paul E. Wagner, Sfh/3rd Bank Bldg., DU 1-7775

I

LOS ANGELES —
Lincoln Del lor Co., 691 Siena Way, GR 2-7594

i!

. 41 YOR
E. 42nd
K— St., MU 7-8473
NEW

PROGRAMMING
Anthony M. Hennig joins International Television S.A., Paris and New
York, as vp responsible for operations
of New York office. Mr. Hennig is
former vp of Sports Network Inc. and

Leith Stevens elected president of
Composers and Lyricists Guild of
America for 1962. Other new officers:

EQUIPMENT

Michael Duffin, sales promotion assistant, Headley-Reed, New York station rep firm, joins KCBS San Francisco, in similar capacity.

Lowell Oliver becomes night news editor.

Roosevelt Years series planned for
ABC-TV.
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and head of Spanish International
Broadcasting Co., holder of cp for
Spanish-language tv station on uhf ch.
34 in Los Angeles, died Jan. 1 1 following short illness.

ductor division, appointed divisional director, research and engineering.
James H. Doolittle, board chairman,
Space Technology Laboratories, Los
Angeles subsidiary of Thompson Ramo
Wooldridge Inc.. Beverly Hills, retires,
but will continue as board member of
both companies and as STL consultant.
He is succeeded by Dr. Louis G. Dunn,
who has been president of Space Technology Laboratories since 1958. Dr.

Harry P. Bridge Jr., 60, chairman,
Harry P. Bridge Co., Philadelphia advertising agency, and author of Practical Advertising, died Jan. 13 at his
home in Fort Washington, Pa.
Richard H. Ranger,

Ruben F. Mettler, STL's executive vp,
elected to succeed Dr. Dunn as president and chief executive officer.

72, president, Rangertone Inc., tape recording firm, and an inventor in field of communications electronics, died Jan. 10 at

William H. Weed, advertising and
sales promotion manager, industrial
components division, Raytheon Co.,
Lexington, Mass., promoted to divisional products sales specialist for mechanical components.

Mr. Ranger is credited with developing first transoceanic
wireless picture transmitter in 1924.
He then developed a reedless, pipeless
electronic organ, which in 1931 was
acclaimed by many engineers as the
most perfect musical instrument ever

Merle Worster, manager, tv operations for eastern division engineering
department, ABC-TV, named director
of technical operations for ABC-TV.
ALLIED

St. talMichael's
in Newark, HospiN. J.

Mr. Ranger

FIELDS

F. Wallace Knudsen, associate market research manager, RichardsonMerrell Inc., New York, elected vp and
director, Tv Surveys Inc., that city,
division of Audits & Surveys Co.

made. Among

Mr. Ranger's other accomplishments were: electronic chimes,
1933; development of radar, 1938-44:
airborne radio relay, 1942; magnetic
recording, 1947, and development of
synchronized tape for motion pictures.

Alden Murray, for past nine years in
production, operation and sales at WRCTV Washington, establishes own business management office at 4202 Oakridge Lane, Chevy Chase, Md.

Bernard Hugo Berquist, 58, retired
conductor of NBC orchestra on network's National Farm and Home Hour,
and musician with NBC Chicago for
29 years, died Jan. 13 in Hollywood,
Fla.

DEATHS

Roy Shield, 68, retired composer,
conductor and music administrator with
NBC, died Wednesday
(Jan. 10) in

Frank Fouce, 62, president, XETV
(TV) Tijuana, Mexico (San Diego)

FOR
STATION

AUTHORIZATIONS,

authorizations and other actions of the
FCC in that period.
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INC.

Negotiators For The Purchase And Sale Of
Radio And TV Stations
Appraisers • Financial Advisors
New York-60 East 42nd St., New York 17, N. Y. • MU 7-4242
West Coast— 1357 Jewell Ave., Pacific Grove, Calif. • FR 2-7475
Washington-1426 "G" St., N.W., Washington, D.C. • Dl 7-8531
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Booth Luck, 52, manager, Chicago
office of Handley, Gross, Luck & Miller
since last May, and earlier, for 18
years with Wade Adv., that city, died
in auto accident Jan. 13 near Crystal
Lake, 111. Mr. Luck once was character
voice of such radio programs as Fibber
McGee and Molly, hum and Abner and
One Mans Family.
Donald S. Anderson, 46, program
director, KFH Wichita, Kan., died Dec.
28, 1961 in Wesley Hospital. Mr. Anderson joined KFH in 1950 from
WLCX La Crosse, Wis., where he
served as chief announcer. He was appointed program director in 1955.
Donald Hempstead, 52, traffic engineer, RCA, New York, died Tuesday
(Jan. 16) at his office at 44 Beaver
St., Paterson, N. J. Mr. Hempstead
joined RCA in 1946 and became traffic
engineer in 1950.
John W. Lozier Sr., 58, since August
1946 conducted own early morning programs, Trader Jack's Trading Post and
Trader Jack's General Store, on KRIS
and then KRIS-TV Corpus Christi, died
of pneumonia Jan. 15 in Corpus Christi.
Ernie Kovacs, 42, comedian-actor,
died Jan. 13 in automobile accident in
West Los Angeles. He recently completed taping new tv series that was
to be shown in early February on ABCTV.

RECORD

APPLICATIONS

As compiled by Broadcasting, Jan. 1 1
through Jan. 17, and based on filings,

&

THE

Fort Lauderdale, Fla. He served as
conductor, NBC Hollywood; conductor
and manager of music division of
NBC's Central Div., Chicago, and manager of orchestra personnel, New York.
He retired in 1955.

This department includes data on
new stations, changes in existing stations, ownership changes, hearing cases,
rules & standards changes, routine
roundup of other commission activity.
Abbreviations: DA — directional antenna, cp
— construction permit. ERP — effective radiated power, vhf — very high frequency, uhf
— ultra high frequency, ant.— antenna, aur. —
aural, vis. — visual, kw — kilowatts, w — watts,
mc — megacycles. D — day. N — night. LS —
local sunset, mod. — modification, trans. —
transmitter, unl. — unlimited hours, kc — kilocycles. SCA — subsidiary communications authorization. SSA — special service authorization. STA — special temporary authorization.
SH — specified hours. CH — critical hours. * —
educational. Ann. — Announced.
New tv stations
ACTIONS BY FCC
Largo, Fla.— WSTP-TV Inc. Granted vhf
ch. 10 (192-198 mc); ERP 316 kw vis., 177
kw aur. Ant. height above average terrain
480 ft., above ground 536 ft. Estimated construction cost $1,406,331; first year operating
cost $929,730; revenue $969,000. P. O. address 11450 Gandy Blvd., St. Petersburg,
Fla. Studio location near St. Petersburg;
trans, location Tarpon Springs, Fla. GeogBROADCASTING, January 22, 1962

raphic coordinates 28° 11' 14" N. lat., 82°
45' 36" W. long. Trans. RCA TT-25-BH;
ant. RCA TW-15-A-10. Legal counsel Kirkland, Fleming, Green, Martin & Ellis, Washington, D. C; consulting engineer Howard
T. Head, Washington. Principals include:
Sam G. Rahall, Farris E. Rahall (each
26.3%), N. Joe Rahall (26.4%) and others.
The Messrs. Rahall have interests in WKAP
Allentown, Pa., and WTSP St. Petersburg,
Fla. Comr. Bartley and Chmn. dissented;
Comrs. Jan.
Hyde 17.and Ford did not participate.
Action
Sault Ste. Marie, Mich. — Fetzer Tv Inc.
Granted vhf ch 10 (192-198 mc); ERP 87.5
kw vis., 52.6 kw aur. Ant. height above
average terrain 1,214 ft., above ground 1,123
ft. P. O. address 417 N. Mitchell St.,
Cadillac, Mich. Studio and trans, location
Goetzville, Mich. Geographic coordinates
46° 03' 49" N. lat., 84° 06' 08" W. long. Trans.
RCA TT-10-AH; ant. RCA TF-12-AH. Legal
counsel Mallyck & Bernton, Washington,
D. C; consulting engineer Lohnes & Culver,
Washington. John E. Fetzer, sole owner,
owns WWTV(TV) Cadillac. WKZO-AM-TV
Kalamazoo, and WJEF-AM-FM Grand
Rapids, all Michigan, and KOLN-TV Lincoln, Neb. Action Jan. 17.
New am stations
ACTIONS BY FCC
Englewood, Fla. — Sarasota-Charlotte Bcstg.
Corp. Granted 1530 kc, 1 kw D. P. O. address Commercial Court Bldg., Sarasota,
Fla. Estimated construction cost $18,936;
first year operating cost $35,275; revenue
$40,250. Principals: Dorcas P. Munroe
(51.8%), Dorothy A. Miller (23.6%), Richard
R. Purdy (18.8%), Louis T. Dunn (4.7%).
Mrs. Munroe is housewife; Mr. Dunn is accountant; Dorothy Miller is secretary treasurer of construction and real estate firm;
Mr. Purdy owns 50% of lumber firm. Action by Acting Chief Hearing Examiner Kyle
Jan. 15.
Comanche, Tex. — ■ Radio Comanche.
Granted 1550 kc, 250 w D. P. O. address box
1109 Graham, Tex. Estimated construction
cost $9,696; first year operating cost $28,000;
revenue $36,000. Gilbert T. Webb, sole
owner, owns weekly sports newspaper, and
has owned 50% each of KSWA Graham,
and KBAL San Baba, both Texas. Action
Jan. 10.
Vancouver, Wash. — Gordon A. Rogers.
Granted 1550 kc, 1 kw D. P. O. address
11516 Oxnard St., North Hollywood, Calif.
Estimated construction cost $13,675: first
year operating cost $72,000; revenue $75,000.
Mr. Rogers owns KB LA Burbank, Calif.
Action Jan. 10.
ACTION BY BROADCAST BUREAU
Tahoe Valley, Calif.— Harrold Bcstg. Co.
Granted 590 kc; 1 kw-D, DA. P. O. address
c/o Phillip N. Harrold, box 267, Bijou,
Calif. Estimated construction cost $36,245;
first year operating cost $61,000; revenue
$65,000. Principals: Phillip N. Harrold
(35%). Orville G. Harrold Jr., Donald C.
McBain (each 20%), Albert W. Nelson
(15%), Kenneth E. Gallagher (7.5%), Robert
W. Pendergrass (2.5%). P. N. Harrold has
been announcer and salesman with KOWL
Bijou, Calif.; Mr. Nelson is real estate and
insurance broker; Mr. Gallagher owns
travel agency; O. G. Harrold is professor
of mathematics at U. of Tennessee and is
mathematics consultant for Atomic Energy
Commission at Oak Ridge, Tenn.; Mr. McBain is employe of United Air Lines; Mr.
Pendergrass is attorney. Action Jan. 10.
APPLICATIONS
Pawhuska, Okla. — Cherokee Bcstg. Co.
1500 kc; 500 w D. P. O. address First National Bank Bldg., Tahlequah, Okla. Estimated construction cost $18,800; first year
operating cost $33,000: revenue $41,000.
Principals: Galen O. Gilbert (50%), Jim A.
Egan, The Camelletta Corp. (each 25%).
Mr. Gilbert owns KSWM Aurora and 75%
of KBTN Neosho, both Missouri, and 66.6%
of KUKO Post, Tex.; The Camelletta Corp.
is real estate firm and owns KTLQ Tahlequah, Okla.; Mr. Egan is president and
40% owner of The Camelletta Corp. Ann.
Jan. 11.
Vienna, Va. — Radio Vienna. 1560 kc; 500
w-D, 250 w-CH. P. O. address 4857 Battery
Lane, Bethesda, Md. Estimated construction
cost $17,962; first year operating cost $44.000; revenue $70,000. Principals: Charles C.
Heaton, Jane W. Heaton (each 50%). Mr.
Heaton is president and 90% owner of advertising and public relations firm; Mrs.
Heaton is housewife. Ann. Jan. 11.
Existing am stations
ACTIONS BY FCC
KWKW
Pasadena,
Calif— Granted inBROADCASTING, January 22, 1962

creased daytime power from 1 kw to 5 kw
and change from DA-N to DA-2, continued
operation
1300 kc,
engineering
conditions. onAction
Jan.1 kw-N;
17.
WNOG Naples, Fla.— Waived Sec. 3.188
(b)(1) of rules and granted increased hours
of operation from D to unl. with DA-N,
continued operation on 1270 kc, 500 w, at
cp trans, location; remote control permitted
daytime from main studio location; engineering conditions. Comr. Cross abstained
from voting. Action Jan. 17.
APPLICATIONS
KBZZ La Junta, Colo.— Cp to increase
daytime power from 250 w to 1 kw and
install new trans. Ann. Jan. 11.
WKEI Kewanee, 111. — Cp to increase daytime power from 100 w to 500 w. Ann.
Jan. 11.
Big Horn County Musicasters, Hardin,
Mont. — Mod. of cp, which authorized new
am station, to increase daytime power from
250 w 17.to 1 kw and install new trans. Ann.
Jan.
WNCO Ashland, Ohio — Cp to increase daytime power from 250 w to 1 kw and install new trans. Ann. Jan. 16.
KEBE Jacksonville, Tex. — Cp to increase
daytime power from 250 w to 1 kw and
install new trans. Ann. Jan. 11.
WHPL Winchester, Va.— Cp to change
hours of operation from D to unl., using
power of 500 w; make changes in DA
system (add two towers) and change from
DA-D to DA-2. Petitions for acceptance
and waiver
of Sec. 1.351(b) of rules. Ann.
Jan.
17.
WMIA Arecibo, P. R. — Cp to increase daytime power from 500 w to 5 kw and install new trans. Ann. Jan. 11.
New fm stations
ACTIONS
BY BROADCAST BUREAU
*Orono, Me. — U. of Maine. Granted 91.9
mc; 375 w. Ant. height above average terrain 66.5 ft. P. O. address c/o Prof. Wofford
G. Gardner, U. of Maine, Orono. Estimated
construction cost $2,400; first year operating
cost $4,000. Action Jan. 10.
Catonsville, Md. — Christian Bcstg. Co.
Granted 105.7 mc; 2.82 kw. Ant. height
above average terrain 210 ft. P. O. address
1109 N. Calvert St., Baltimore 2, Md. Estimated construction cost $29,490; first year
operating cost $48,000; revenue $55,000.
Principals: J. Stewart Brinsfield, William
H. Foell, J. Stewart Brinsfield Jr. (each one
third). Rev. Brinsfield is pastor of Trinity
Evangelical Church, Baltimore, Md.; Mr.
Foell owns 50% of wholesale and retail
meats business; Mr. Brinsfield Jr. is law
student. Action Jan. 10.
Utica, N. Y. — Phi-Hidelity Inc. Granted
107.3 mc; 1 kw. Ant. height above average
terrain minus 165 ft. P. O. address 301
Hotel Utica Bldg., 102-104 Lafayette St.,
Utica. Estimated construction cost $15,733;
first year operating cost $20,810; revenue
$26,000. Principals: Russel W. Baldwin,
Allen
F. Bonapart,
William S'Doia,
Porter
Felt, Timothy
P. Ahlstrom,
RonaldE. Majka,
Carmen Fondario (each 14.29%). Messrs.
Baldwin and Bonapart are employes of
WIBX Utica; Mr. S'Doia owns 25% of
restaurant; Mr. Felt is attorney; Mr. Ahlstrom is employe of WCAU-TV Philadelphia. Pa.; Mr. Majka is civilian employe of
U. S. Air Force; Mr. Fondario is assistant
locomotive engineer. Action Jan. 16.

New Kensington, Pa. — Allegheny-Kiski
Bcstg. Co. Granted 100.7 mc; 20 kw. Ant.
height above average terrain 285 ft. P. O.
address 810timated
Fifthconstruction
Ave., New
EscostKensington.
$23,636; first
year operating cost $29,000; revenue $35,000.
Principals: C. R. Cooper (27.6%), Mrs. C.
R. Cooper (22.4%), John Cooper (16.4%),
Donald L. Hankey, Mrs. Dan Zeloyle,
William Hankey (each 11.2%). C. R. Cooper
is sales consultant; Mrs. Cooper is housewife; Donald Hankey is attorney; Mrs.
Zeloyle is housewife: John Cooper is sales
consultant. Action Jan. 16.
APPLICATIONS
South Bend, Ind. — South Bend Tribune.
101.5 mc; 4.2 kw. Ant. height above average
terrain 959 ft. P. O. address 300 W. Jefferson Blvd., South Bend. Estimated construction cost $24,330; first year operating cost
$8,568; revenue none. South Bend Tribune
is
licensee
of WSBT-AM-TV South Bend.
Ann. Jan. 16.
Kansas City, Kan. — Radio Station KCKN.
94.1 mc; 20 kw. Ant. height above average
terrain 193.5 ft. P. O. address box 1165,
Kansas City. Estimated construction cost
$21,000; first year operating cost $5,200;
revenue $10,000. Cy Blumenthal, sole owner,
owns KCKN Kansas City. Ann. Jan. 16.
Fall River, Mass. — Narragansett Bcstg. Co.
96.3 mc; 1.52 kw. Ant. height above average
terrain 253 ft. P. O. address 374 Central
St., Fall River. Estimated construction cost
$12,000; first year operating cost $12,000;
revenue $10,500. Applicant is licensee of
WALE Fall River. Ann. Jan. 17.
Muskegon, Mich. — Greater Muskegon
Bcstrs. Inc. 106.9 mc; 2.98 kw. Ant. height
above average terrain 287 ft. P. O. address
517 W. Giles Rd., Muskegon. Estimated construction cost $8,323; first year operating
cost $5,000; revenue $10,000. Principals include: Charles Boonstra, Marion C. Boonstra (each 24.77%), Harold H. Smith
(26.18%). R. Bunker Rogoski (12.62%) and
others. Greater Muskegon Bcstrs. Inc. is
licensee of WMUS Muskegon and is 48%
stockholder if WPLY Plymouth, Wis. Messrs.
17.
Boonstra
and Mr. Rogoski also own 13%
each of WPLY as individuals. Ann. Jan.
Kansas City, Mo. — Metromedia Inc. 99.7
mc; 4.25 kw. Ant. height above average terrain 950 ft. P.O. address 205 E. 67th St., New
York 21, N. Y. Estimated construction cost
$31,352; first year operating cost $26,400;
revenue $24,000. Metromedia Inc. is licensee
of KMBC-AM-TV Kansas Citv; WNEWAM-TV New York. N. Y.. WHK Cleveland,
Ohio, and WIP-AM-FM Philadelphia, Pa.;
WTTG(TV) Washineton, D. C; WTVH(TV)
Peoria and WTVP(TV) Decatur, both Illinois, and KOVR(TV) Stockton, Calif. Ann.
Jan. 11.
Mansfield, Ohio — Johnny Appleseed Bcstg.
Co. 106.1 mc; 20 kw. Ant. height above
average terrain 345 ft. P. O. address 2988
Park Ave., West. Mansfield. Estimated construction cost $39,305: first vear operating
cost $13,200; revenue $14 400. Principals:
Charles John Hire (42.48%), Harry C.
Hire (27.49%), George G. Freer (16.33%)
and others. C. J. Hire is electrical engineer
and owns radio and tv store: Harry C. Hire
is retired pharmacist; Mr. Freer has been
manager
Ann. Jan.of 11.Northern Ohio Telephone Co.
Harrisburg, Pa. — Newhouse Bcstg. Corp.
104.1 mc: 2 kw. Ant. height above average
terrain 700 ft. P. O. address 3235 Hoffman
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St.. Harrisburg. Estimated construction cost
$25,608: first year operating cost $26,000;
revenue $10,000. Newhouse Bcstg. Corp. is
licensee of WPTA(TV) Harrisburg; WSYRAM-FM-TV Syracuse and WSYE-TV Elmira,
both New York, and WAPI-AM-FM-TV
Birmingham, Ala. Ann. Jan. 16.
Winchester, Va.— Shenval Bcstg. Corp.
102.5 mc; 20 kw. Ant. height above average
terrain 317 ft. P. O. address c/o Edward
R. Fischer. 2526 17th St. N.W.. Washington.
D. C. Estimated construction cost $23,000;
first year operating cost $80,000; revenue
$90,000. Applicant
licensee of WHPL Winchester. Ann. Jan.is 17.
Existing fm stations
APPLICATION
♦WAER(FM) Syracuse, N. Y.— Cp to
change frequency from 88.1 mc to 88.3 mc,
increase ERP from 730 w to 3.5 kw, increase ant. height above average terrain
from
24
to 180
location. ft.
Ann.
Jan.ft.11.and change ant. -trans,
Ownership changes
ACTIONS BY FCC
KBMX, Meldean Upp, Coalinga, Calif.—
Granted assignment of license to Charles
E. Kelly; consideration $49,500. Action Jan.
17.
KSFE, SHS Bcstg. Corp., Needles, Calif.
— Granted assignment of license to James
Parr (has interest in KFST Fort Stockton,
Tex.); consideration $57,500. Action Jan. 17.
KITO. Radio Assoc. Inc., San Bernardino,
Calif. — Granted transfer of control from
Ruth E. Brown, executrix of estate of
Kenyon Brown, to KPOI Bcstg. Inc. (H. G.
Fearnhead, president); consideration $250,000. subject to certain adjustments. Colgreene Bcstg. Inc., 51% stockholder, is licensee of WHUC Hudson, N. Y. Action
Jan. 17.
KSON, Broadmoor Bcstg. Corp., San
Diego, Calif. — Granted transfer of control
from Ruth E. Brown, executrix of estate of
Kenyon Brown, to Clinton Dan McKinnon
and Michael Dee McKinnon; consideration
approximately $436,267. Action Jan. 17.
WMAK, WMAK Inc., Nashville, Tenn.—
Granted transfer of control from Frederic
Gregg Jr., John R. Ozier and Frank M.
Farris Jr., as voting trustees, to Lin Bcstg.
Corp.; consideration cancellation of $112,778 loans and exchange 5,000 shares of
WMAK stock for 108.519 shares (27.7%) of
Lin voting stock valued at $162,778. Transferee will own 100% of WMAK; also owns
WAKY Louisville, Ky. Action Jan. 17.
KBBB, Robert M. and Dixie Dice Watson,
Borger, Tex. — Granted assignment of licenses to Weldon W. and Weldon E. Lewis;
consideration $70,000. Action Jan. 17.
KXLY AM-FM, The Northern Pacific
Radio Corp.; KXLY-TV (ch. 4), KELP
Television Corp., Spokane, Wash. — Granted
assignment of licenses of (1) KXLY- AM-FM
to Spokane Radio Inc. and to Spokane Tv
Inc.; consideration $3,250,000 ($2,600,000 for
KXLY-TV and $650,000 for KXLY- AM-FM).
Spokane Radio is owned by Spokane Tv,
which in turn is owned by five corporations— Evening Telegram Co.; M & M Bcstg.
Co. (WLUK-TV Green Bay, Wis., and
WLUC-TV Marquette, Mich.); Centra]
Bcstg. Co. (WEAU-TV Eau Claire, Wis.);
Lafayette Advertiser-Gazette, Inc. (50%
owner of KVOL Lafayette, La.), and Manitowac Newspapers Inc. These are part of
Morgan Murphy newspaper-broadcasting
interests. Comr. Bartley voted for further
inquiry. Action Jan. 17.
WMOV, Valley Broadcasters Inc., Ravenswood, W. Va. — Granted assignment of license to Good Neighbor Bcstrs. Inc. (Rex
Osborne, president); consideration $11,000.
Action Jan. 17.
APPLICATIONS
KCUF(FM) Redwood City, Calif.— Seeks
assignment of cp from Franklin James to
Intercontinental Radio Inc.; consideration
$7,500. Sole stockholder of assignee is TeleBcstrs. Inc., licensee of WPOP Hartford.
Conn., KUDL Kansas City, Mo.; KALI San
Gabriel, and KOFY San Mateo, both California. Ann. Jan. 17.
KAYS-AM-TV Hays, Kan.— Seeks transfer of 50.66% of stock in KAYS Inc. from
Ross Beach Sr., deceased, to Mattie Beach
and Ross Beach Jr. as executors of Mr.
Beach's
no financial
consideration
involved. estate;
Ann. Jan.
16.
WTCW Whitesburg, Ky. — Seeks transfer
50% of stock in Folkways Bcstg. Inc. from
Clarence (Hank) Snow to Donald F.
Crosthwaite, present owner of remaining
50%; consideration $25,000. Ann. Jan. 10.
KTRY Bastrop, La. — Seeks assignment of
88 (FOR THE RECORD)

license from Paul R. Schilling to Mercer
L. King Sr., Neva S. King (each 26%) and
Margaret G. King (48%); consideration $39,500. Mr. King is minister and owns cleaning business; Neva and Margaret King are
housewives. Ann. Jan. 17.
WAEF-FM Cincinnati, Ohio — Seeks assignment of license from Alvin W. Fishman and
Edward L. Fishman, d/b as North Cincinnati
Bcstg. Co., to new corporation of same
name consisting of assignors (50%) and
Big Value Stamp Co.; Big Value paying
$15,000 for 50% interest. Big Value is trading
stamp firm owned by Charles F. Hartstock
(40%), Espy Bailey and Charles J. Arrighi
(each 30%). Ann. Jan. 15.
WD OK- AM-FM Cleveland. Ohio— Seeks
transfer of all stock in The Civic Bcstrs.
Inc. from Frederick S. Wolf, Walberg
Brown, J. J. Smid, William S. Hlavin,
Ralph E. Quay, John R. Bennett, Emil J.
Jelinek, E. J. Sklenicka and Wayne Mack
to Transcontinent Tv Corp.; consideration
$1,400,000. Transcontinent is licensee of
WGR-AM-FM-TV Buffalo. N. Y.; WDAFAM-FM-TV Kansas City, Mo.: KFMB-AMFM-TV San Diego, and KERO-TV Bakersfield, Calif. Ann. Jan.
WIOI New Boston, Ohio — Seeks assignment of license from WIOI Inc. to David
H. Dillard and Charles R. Maillet (each
50%), d/b as New Boston Broadcasting
Corp.; consideration $60,000. Mr. Maillet is
station manager of WJWL Georgetown,
Del.; Mr. Dillard owns real estate holding
and operating firm and 56% of box manufacturing firm, and has owned 60% of
WWOD Lynchburg, Va. Ann. Jan. 17.
KHGM(FM) Beaumont, Tex. — Seeks assignment of license from Gerald R. Proctor,
d/b as Woodland Bcstg. Co., to new corporation of same name, consisting of assignor
(50%), Jerry Johnson, Jerrilyn Johnson,
Sydney Lou Johnson. Ann Darlington
Johnson and Amy Inez Johnson (each 10%);
Johnsons to pay corporation total of $5,000.
Dr. Jerry Johnson is physician and surgeon; others are students. Ann. Jan. 17.
KGBT-TV Harlingen. Tex. — Seeks acquisition of positive control of Harbenito Bcstg.
Co. by McHenry Tichenor, present 25.68%
owner, through issuance of new shares,
bringing
Mr. Tichenor's
interest
to 52.68%;
no
financial
consideration
involved.
Ann.
Jan. 11.
KCEN-TV Temple-Waco, Tex.— Seeks (1)
assignment of license from Bell Publishing
Co. to Channel 6 Inc., new corporation of
which assignor is sole stockholder, no financial consideration involved, and (2) pro
rata distribution of stock of assignee to
stock (95%)
holdersandof C.assignor,
Mayborn
A. SchulzFrank
(5%).W.Messrs.
Mayborn and Schultz also own 90% and
10% respectively of KTEM Temple. Ann.
Jan. 11.
Hearing cases
FINAL DECISIONS
■ By decision, commission (1) granted application of WTSP-TV Inc. for new tv station to operate on ch. 10 in Largo, Fla.,
subject to acceptance of any interference
which might result to its operation from
co-channel Jacksonville. Fla., station operating with maximum facilities at site less
than minimum mileage separation from permittee's site, in event commission determines
in Doc. 14235 to allocate ch. 10 to Jacksonville, and (2) denied comoeting applications
of Florida Gulfcoast Bcstrs. Inc., City of St.
Petersburg, Florida (WSTJN-TV) . Suncoast
Cities Bcstg. Corp., Tampa Telecasters Inc.
and Bay Area Telecasting Corp. Comr. Bartley dissented and issued statement in which
Chmn. Minow joined; Comr. Lee concurred
and issued statement; Comrs. Hyde and
Ford not participating. Feb. 1, 1961, initial
decision looked toward this action. Action
Jan. 17.
■ Commission gives notice that Nov. 15.
1961, initial decision which looked toward
granting application of Gordon A. Rogers
for new am station to operate on 1550 kc. 1
kw, D. in Vancouver, Wash., become effective Jan. 4 pursuant to Sec. 1.153 of rules.
Action Jan. 11.
STAFF INSTRUCTIONS
■ Commission on Jan. 17 directed preparation of document looking toward denying
petition by Crosley Bcstg. Corp. (WLWI)
for reconsideration, reopening of record and
rehearing in Indianapolis, Ind., tv ch. 13
proceeding involving its application and
WIBC Inc., for new tv stations to operate
on that channel. Comr. Craven not participating. Action Jan. 17.
Announcement of this preliminary step
does not constitute commission action in
such case, but is merely announcement of

proposed disposition. Commission reserves
right to reach different result upon subsequent adoption and issuance of formal decision.
INITIAL DECISIONS
■ Hearing Examiner H. Gifford Irion issued supplemental initial decision looking
toward (1) granting applications for new
am stations to operate on 1550 kc of (a)
Radio Crawfordsville Inc., with 250 w, DAN. unl., in Crawfordsville, Ind., (b) Sullivan
County Bcstrs. Inc., with 250 w, D, in Sullivan, Ind.; (c) Southern Wisconsin Inc.,
with 1 kw, DA, D, in Lake Geneva, Wis.;
(d) Grundy
Bcstg.
250 Inc.,
w, D.,within
Morris,
111., and
(e) Co.",
Air with
Capital
5 kw, DA, D, in Madison, Wis.; (2) denying
application of Des Plaines-Arlington Bcstg.
Co. for new station on 1550 kc, 5 kw, DA, D,
in Des Plaines, 111., and (3) granting petition by North Shore Bcstg. Inc. to dismiss
without prejudice its application for new
station on 1550 kc, 5 kw, DA-1, unl., in
Madison. Wis.
Action Jan. 15.
■ Hearing Examiner Herbert Sharfman
issued initial decision looking toward granting application of Batavia Bcstg. Corp. to
increase daytime power of WBTA Batavia,
N. Y., from 250 w to 500 w, continued operation on 1490 kc, 250 w-N; interference condition. Action Jan. 15.
■ Hearing Examiner Thomas H. Donahue
issued initial decision looking toward granting applications of The Fort Hamilton Bcstg.
Co. (WMOH), Hamilton, Ohio, and Lafayette
Bcstg. Inc. (WASK), Lafayette, Ind., to increase daytime power from 250 w to 1 kw
and Indiana Bcstg. Corp. (WANE), Fort
Wayne, Ind., to increase daytime power
from 250 w to 500 w, each continued operation tion.
on 1450Actionkc,Jan.
250 15.w-N; interference condiOTHER ACTIONS
Hayward F. Spinks, Hartford, Ky.; Greenville Bcstg. Co., Greenville, Ky. — Designated
for consolidated hearing applications for
new daytime am stations to operate on 1600
kc, 500 w; made Federal Aviation Agency
party to proceeding. Action Jan. 17.
■ By memorandum opinion & order, commission granted petition by applicant Radio
One Five Hundred Inc., Indianapolis, Ind.,
and enlarged issues in am consolidated proceeding in Docs. 14085 et al to determine
what efforts have been made by applicant
Mainliner Bcstrs., Louisville. Ky., to ascertain program needs and interests of area it
proposes to serve, and manner in which it
proposes to meet such needs and interests.
Action Jan. 17.
■ By memorandum opinion & order in
proceeding on application of Melody Music
Inc. for renewal of license of WGMA Hollywood, Fla., commission granted its petitions
to extent of (1) extending time to file petition to enlarge issues and (2) amending
Issue 2 to determine whether applicant
possesses requisite qualifications to be licensee of commission and adding new issue
to determine manner in which Melody Music
operates and has operated WGMA with particular regard to its reliability and candor
as licensee; denied its petition for reconsideration of hearing designation order. Action Jan. 17.
■ Commission scheduled oral argument
for Feb. 19 in proceeding on mod. of license
of Marietta Bcstg. Inc. to specify operation
of KERO-TV Bakersfield, Calif., on ch. 23
instead of ch. 10 effective on earliest practicable date prior to expiration of term of
license on Dec. 1. 1962, and for remainder
of such term. Action Jan. 17.
■ By memorandum
& order,County
commission denied petitionopinion
by Portage
Bcstg. Corp. to enlarge issues in proceeding
concerning its application, and that of KentRavenna Bcstg. Co.. for new am stations
at Kent, Ohio, because of untimely filing
but, on its own motion, .amended April 25.
1961.. hearing order to add issue to determine whether grant to Kent-Ravenna would
contravene Sec. 3.35 of rules. Comr. Ford
concurred in part and dissented in part and
issued statement in which Comr. Craven
concurred.
Action Jan. 17.
■ By memorandum
opinion
& order,
com-in
mission on its own motion
enlarged
issues
proceeding on applications of Smackover
Radio Inc. for a new am station on 610 kc
in Smackover, Ark., and Magnolia Bcstg.
Co. to increase power of KVMA Magnolia,
Ark., from 1 kw to 5 kw, DA, continued operation on 630 kc. D, to determine whether
those applications were filed in good faith
or were filed solely or in part for purpose of
preventing granting of cp at Camden, Ark.,
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to Ouachita Valley Radio Corp., and made
KAMD Camden party to proceeding with
respect to new issue. Comr. Cross dissented.
Action Jan. 17.
■ By order, commission stayed effective
date of Jan. 10 decision in proceeding on
applications of Washington State U. for renewal of license of KWSC Pullman, Wash.,
and for mod. of license, and The First
Presbyterian Church of Seattle, Wash., for
renewal of license of KTW Seattle, pending
review of petitions for reconsideration.
KTW petitioned for stay. Action Jan. 15.
■ By order, commission continued until
further order oral argument previously
scheduled for Jan. 18 in proceeding on application of Walter L. Follmer for additional time to construct WFOL (FM) Hamilton. Ohio. Action Jan. 12.
Routine roundup
■ By letter, commission returned application of Community Bcstg. Inc. for new tv
station to operate on ch. 15 in Rochester,
N. Y., which was tendered for filing contingent upon grant of its application for new
tv station to operate on ch. 13 in Rochester.
Applicant showed no reason for waiver of
commission policy against accepting contingent tv applications. Action Jan. 17.
■ By memorandum opinion & order, commission granted in part petition by Assn.
of Maximum Service Telecasters (also similar petitions of Gibralter Enterprises Inc.
fWICU-TVl. Erie, Pa., and Midwest Television Inc. (WCIA TTV]), Champaign, 111.),
for additional information on considerations
which led to issuance of proposals to foster
expanded use of uhf tv channels and to
deintermix eight specific markets. Comr.
Craven abstained from voting; Comr. Cross
dissented. Action Jan. 17.
ACTIONS
ON MOTIONS
By Commissioner T. A. M. Craven
■ Granted petition by Wilkes Bcstg. Co.
and extended to Jan. 10 time to respond to
opposition by Broadcast Bureau to Wilkes'
petition for mod. of issues, for partial reconsideration, and for other relief in proceeding on its application for new am station in Mocksville, N. C, which is consolidated for hearing in Docs. 13205 et al.
Action Jan. 15.
■ Upon consideration of petition by Don
L. Huber, Madison, Wis., for extension of
time to respond to two separate petitions
to enlarge issues filed by Bartell Bcstrs.
Inc. (WOKY) , Milwaukee, Wis., in proceeding on their am applications, rendered moot
petition for inclusion of financial issue relative to Huber's application (acted on favorably by order released Jan. 8), granted petition and extended to Jan. 15 time to respond
to remaining petition by Bartell for inclusion of two issues
Mr. Huber's
application.
Action concerning
Jan. 12.
■ Granted petition by E. G. Robinson Jr.,
tr/as Palmetto Bcstg. Co., and extended to
Feb. 12 time to file exceptions to initial
decision in proceeding on his applications
for renewal of license of WDKD Kingstree,
S. C, and for license to cover cp. Action
Jan. 10.
■ Granted petition by Nicholas J. Zaccagnino. d/b as Port Chester Bcstg. Co., and
extended to Jan. 15 time to respond to
petition by Putnam Bcstg. Corp. to enlarge
issues in proceeding on their applications
for new am stations in Port Chester and
Brewster, N. Y. Action Jan. 10.
By Acting Chief Hearing Examiner
Jay A. Kyle
■ By memorandum opinion & order, (1)
granted ioint request of applicants for approval of agreement whereby KHOT would
amend its application to retain power of
500 w instead of previously requested 1 kw
(no monetary consideration but applicant
Dean and Golden consent to grant of any
application subsequently filed by Glomor
Music Bcstrs. Inc., requesting 1 kw, D, with
non-DA) ; (2) removed from hearing and
returned to processing line application of
Glomor Music Bcstrs. Inc. to eliminate use
of DA for KHOT Madera, Calif., continued
operation on 1250 kc, 500 w, D; and (3)
retained in hearing status application of
Elbert H. Dean and B. L. Golden for new
am station to operate on 1240 kc, 250 w,
unl., in Lemoore, Calif. Action Jan. 16.
■ Scheduled Drehearing conferences and
hearings in following am proceedings on
dates shown: February 21 and March 22:
Belleville Bcstg. Inc. (WIBV), Belleville.
111.; February 21 and March 21: Dover Bcstg.
Co., Richmond, Va., et al. Action Jan. 16.
■ Granted petition by James P. Poston for
dismissal of his application for new am station in Kernersville, N. C, but dismissed
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application with prejudice, and retained in
hearing status remaining applications in
consolidation.
Action Jan. 16.
■ Scheduled oral argument for Jan. 22 on
petition by Carnegie Bcstg. Corp., Pittsburgh, Pa., to enlarge issues relating to
additional financial issue respecting Miners
Bcstg. Service Inc. (WMBA), AmbridgeAliquippa, Pa., in proceeding on their applications, et al, which are consolidated in
am proceeding in Docs. 14076 et al. Action
Jan. 15.
■ By memorandum opinion & order (1)
granted joint request by applicants for
approval of agreement; (2) granted petition by Robert D. Sidwell, tr/as Little Joe
Enterprises for leave to amend application
to change facilities of WJOE Ward Ridge,
Fla., from 1570 kc, 250 w, D, to 1080 kc (instead of previously requested 1530 kc ) , 1
kw, D, for which he will be reimbursed $2,600
by Sarasota-Charlotte Bcstg. Corp., accepted
amendment, removed from hearing and
returned WJOE amended application to
processing line; (3) waived time provisions
of Sees. 1.362(b)(1) and (g) and accepted
publication and filing of statement by Sarasota-Charlotte Bcstg. Corp. and granted its
application for new am station to operate
on 1530 kc, 1 kw, D, in Englewood, Fla., and
(4) terminated
Action
Jan. 15. proceeding in Docs. 14275-6.
■ Dismissed petition by Mel-Lin Inc.
(WOBS), Jacksonville, Fla., to enlarge issues in proceeding on am application of
Andrew B. Letson (WZRO), Jacksonville,
without prejudice to resubmission within
30 days following public announcement containing criteria and processing rules with
respect
Jan.
12. to Mr. Letson's application. Action
■ Scheduled prehearing conferences and
hearings in following am proceedings on
dates shown: Feb. 6 and March 7: Lord
Berkeley Bcstg. Inc., Moncks Corner, and
Grand Strand Bcstg. Co., Myrtle Beach, both
South Carolina; Feb. 8 and March 8: DeKalb
Bcstg. Co., Decatur, Ga.; Feb. 7 and March
7: Simon Geller, Gloucester, and Richmond
Brothers Inc. (WMEX), Boston, both Massachusetts; Feb. 6 and March 6: Asheboro
Bcstg.11.Co. (WGWR) , Asheboro, N. C. Action
Jan.
■ Granted motion by Covington Bcstg.

SUMMARY

AM
FM
TV

Co. and corrected transcript of Dec. 27,
1961, oral argument in proceeding on its
application for new am station in Covington, Ky., et al. Action Jan. 11.
■ Granted petition by KSAY Bcstg. Co.
and transferred Feb. 5 hearing from Washington, D. C, to San Francisco, Calif., at
hour and place to be announced, in proceeding on its application for renewal of license
of KSAY San Francisco. Action Jan. 10.
By Hearing Examiner Basil P. Cooper
■ Granted petition by Broadcast Bureau to
extent of continuing indefinitely all further
procedural
stepsWalter
in proceeding
on application of Edward
Piszczek and
Jerome
K. Westerfield for new fm station in Des
Plaines,sion of111.,
pending resolution
commisrulemaking
proceedingby in
Docs.
14185 and RM-94, and ordered that application retain its protected status. Action
Jan. 11.
■ Pursuant to agreements reached at Dec.
26 prehearing conference, continued Feb. 5
evidentiary hearing to date to be announced
at close of further prehearing conference
to be held Feb. 26 in proceeding on applications of Francis M. Fitzgerald for new am
station9. in Greensboro, N. C, et al. Action
Jan.
By Hearing Examiner Thomas H. Donahue
■ On own motion, scheduled hearing for
Jan. 16 in proceeding on am applications
of Vernon E. Pressley, Canton, N. C, and
Folkways Bcstg. Inc. (WTCW), Whitesburg,
Ky. Action Jan. 12.
By Hearing Examiner Asher H. Ende
■ Granted motion by applicant to cancel
procedural
forth infurther
examiner's
Dec. 12, 1961,dates
order,setscheduled
prehearing conference for Feb. 20 and postponed Feb. 5 hearing until further order of
examiner in proceeding on am application
of Radio- Active Bcstg. Inc. (WATO), Oak
Ridge, Tenn. Action Jan. 11.
■ On own motion, reopened record in
proceeding on applications of Lindsay Bcstg.
Co., Peace River Bcstg. Corp. and William
H. Martin for new am stations in Punta
Gorda and Fort Myers, Fla., and scheduled
prehearing conference for Jan. 12, to discuss
appropriate procedures for prompt com-
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4871
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Compiled by FCC Dec. 31
Licensed (all on air)
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Applications for new stations (not in hearing)
Applications for new stations (in hearing)
Total applications for new stations
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1
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4
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0
1

TV
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77
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13
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0
2

'There are, in addition, 11 tv stations which are no longer on the air, but retain their
licenses. "Includes one STA.
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Leake
Lee
Leflore
Lincoln
Lowndes
Madison
Marion
Marshall
Monroe
Montgomery
Neshoba
Newton
Noxubee
Oktibbeha
Panola
Pearl River
Perry
Pike
Pontotoc
Prentiss
Quitman
Rankin

Occupied
Dwelling
Units

Total
Radio
Homes

153,064

141,183

Radio
Percent
tion
Satura92.2

13,429
110,060
117

11 8,078
OO A
11,224

i 7,561
a n ic
10,016

93.4
100.0
93.6
on o
89.2

117,856

110,060

93.4

2,178,141

568 070

477,334

37,730
25,282
15,573
21,335
7,723
54,464
15,941
11,177
16,891
8,423
10,845
16,493
18,933
46,212
27,051
13,637
23,891
52,722
9,286
11,098
8,366
18,409
14,039
119,489
187,045
27,096
19,093
3,576
15,080
55,522
16,909
10,142
13,540
59,542
12,277
21,355
13,675
67,119
10,215
18,660
40,589
47,142
26,759
46,639
32,904
23,293
24,503
33,953
13,320
20,927
19,517
16,826
26,175
28,791
22,411
8,745
35,063
17,232
17,949
21,019
34,322

10,143
7,414
3,886
5,725
1,840
13,328
4,323
2,715
4,523
2,302
2,649
4,439
5,013
11,926
7,140
3,519
5,568
14,679
2,553
2,849
2,040
5,040
3,857
30,981
50,521
6,798
865
4,536

84.0
78.5
91.1
81.5
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4,218
14,612
4,191
2,551
3,304
15,919
2,987
5,114
3,719
19,326
2,695
4,855
11,695
11,982
7,331
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2,141
3,837
10,332
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5,305
4,204
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pliance
with requirements
of of
commission's
memorandum
opinion & order
Dec. 27 in
this proceeding.
Action Jan. 9.
By Hearing Examiner Charles J. Frederick
■ Pursuant to agreements reached at Jan.
16 prehearing conference in proceeding on
application of KSAY Bcstg. Co. for renewal
of license of KSAY San Francisco, Calif.,
scheduled March 20 for exchange of exhibits, continued Feb. 5 hearing to April
3 and cancelled Jan. 26 prehearing conference. Action Jan. 16.
■ Upon request by Broadcast Bureau,
scheduled prehearing conference for Jan.
16 in proceeding on application of KSAY
Bcstg. Co. for renewal of license of KSAY
San Francisco, Calif. Action Jan. 15.
By Hearing Examiner Millard F. French
■ Granted petition by Broadcast Bureau
and extended from Jan. 12 to Feb. 2 time to
file proposed findings of fact and conclusions
in proceeding on am application of Strafford
Bcstg. Corp. (WWNH) , Rochester, N. H.
Action Jan. 12.
■ Upon
request
by Winfield
Bcstg. Co. from
and
with
consent
of other
parties, extended
Jan. 10 to Jan. 17 date for filing proposed
findings and from Jan. 17 to Jan. 24 for
replies in proceeding on its application and
Courtney Bcstg. Co. for new am stations in
Winfield, Kan. Action Jan. 9.
By Hearing Examiner Isadore A. Honig
■ Granted joint motion by applicants and
further continued from Jan. 17 to Feb. 21
date for prehearing conference in proceeding on applications of Higson-Frank Radio
Enterprises
and SBB
for Jan.
new 12.
am stations in Houston,
Tex. Corp.
Action
■ Formalized announcement of order
made tionbyon record
hearing during
examiner
own moJan. of10hishearing
on
applications
of
WEXC
Inc.
for
new
station in DePew, N. Y., et al: on own am
motion
designated Jan. 18 as extended date by
which other parties may respond to motion
by Radio Buffalo Inc. to quash subpoena
duces tecum, etc., in proceeding in Docs.
14031 et al. Action Jan. 11.
By Hearing Examiner Annie Neal Huntting
■ Granted petition by Broadcast Bureau
and extended to Jan. 26 time to respond
to petition by Radio One Five Hundred Inc.
for leave to amend its application for new
am station in Indianapolis. Ind., which is
consolidated for hearing in Docs. 14085 et al.
Action Jan. 16.
■ Pursuant to agreements reached at Jan.
12 prehearing conference, cancelled Feb.
7 hearing in view of Dec. 27, 1961. order consolidating further applications for hearing
in Rochester, N. Y., tv ch. 13 proceeding,
scheduled further prehearing conference for
Feb. 2, and new hearing date will be specified in subsequent order.
Action Jan. 12.
■ Upon agreement of parties at Jan. 11
prehearing conference, continued Feb. 12
hearing to April 2 in proceeding on applications of La Fiesta Bcstg. Co. and MidCities Bcstg. Corp. for new am stations in
Lubbock, Tex. Action Jan. 11.

38
99
210

By Hearing Examiner H. Gifford Irion
■ Granted petition by Walter L. Follmer
and extended from Jan. 12 to Feb. 2 date
for filing proposed findings in proceeding
on its application for new am station in
Hamilton. Ohio, et al. Action Jan. 16.
■ Scheduled prehearing conference for
Feb. 5 in matter of revocation of license of
Neighborly Bests. Inc. for station WLOV
(FM) Cranston, R. I. Action Jan. 12.
■ Denied motion by Des Plaines-Arlington
Bcstg. Co.. Des Plains, 111., to strike portions of Grundy
Bcstg.in Company's
to
supplemental
findings
proceeding reply
on their
am applications. Action Jan. 11.
By Hearing Examiner David I. Kraushaar
■ Granted petition by Syracuse Civic Tv
Assn. Inc. for leave to amend its application
for new tv station to operate on ch. 9 in
Syracuse, N. Y., to include supplemental
financial data concerning financial statements of certain of its stock subscribers;
application is consolidated for hearing in
Docs. 14367 et al. Action Jan. 15.

122
24
91
83
132
24
151

By Hearing Examiner Jay A. Kyle
■ Pursuant to Jan. 4 prehearing conference in proceeding on am applications of
WNOW Inc. (WNOW) , York, Pa., and Radio
Assoc. Inc. (WEER), Warrenton, Va., continued Feb. 1 hearing to March 1. Action
Jan. 11.

1 80
7C.
86
1,263
316
123
266
18
595
206
212
110
39
119

3,625
2,699
54.8
74.1
5,640
Continued on page 92

By Hearing Examiner Forest L. McClenning
■ Denied motion by Paul T. Foran to
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PROFESSIONAL

JANSKY & BAILEY
Offices and Laboratories
1339 Wisconsin Ave., N.W.
Washington 7, D.C. FEderal 3-4800
Member AFOOE

JAMES C. McNARY
Consulting Engineer
National Press Bldg.,
Wash. 4, D. C.
Telephone District 7-1205
Member AFOCE

COMMERCIAL RADIO
EQUIPMENT CO.
Everett L. Dillard, Cen. Mgr.
Edward F. Lorentz, Chief Engr.
INTERNATIONAL BLDC.
Dl. 7-1319
WASHINGTON 4, D. C.
Member AFGOE

A. D. Ring & Associates

RUSSELL
P. MAY
711 14th St., N.W. Sheraton Bldg.
Washington 5, D. C.
REpublic 7-3984
Member AFOOE

GUY C. HUTCHESON
P.O. Box 32
CRestview 4-8721
1100 W. Abram
ARLINCTON, TEXAS

30 Years' Engineering
Experience in Radio
1710 H St., N.W. Republic 7-2347
WASHINGTON 6, D. C.
Member AFOCE
L. H. Carr & Associates
Consulting
Radio & Television
Engineers
Washington 6, D. C. Fort Evans
1000 Conn. Ave.
Leesburg, Va.
Member AFCCE
SILLIMAN, MOFFET
ROHRER
1405 C St., N.W.
Republic 7-6646
Washington 5, D. C.
Member AFGOE

&

WALTER F. KEAN
CONSULTING RADIO ENGINEERS
Associate
George M. Sklom
19 E. Quincy St. Hickory 7-2401
Riverside, III. (A Chicago suburb)
Member AFOOE

HAMMETT & EDISON
CONSULTING RADIO ENGINEERS
Box 68, International Airport
San Francisco 28, California
Diamond 2-5208

CARL E. SMITH
CONSULTING RADIO ENGINEERS
8200 Snowville Road
Cleveland 41, Ohio
Phone: 216-526-4386
Member AFGOE

J. G. ROUNTREE

CARDS

—Established 1926—
PAUL GODLEY CO.
Upper Montclair, N. J.
Pilgrim 6-3000
Laboratories, Creat Notch, N. J.
Member AFOCE

GEORGE C. DAVIS
CONSULTING ENCINEERS
RADIO & TELEVISION
527 Munsey Bldg.
STerling 3-0111
Washington
4, D. C.
Member AFCCE

GAUTNEY & JONES
CONSULTING RADIO ENCINEERS

Lohnes & Culver

930 Warner Bldg. National 8-7757
Washington 4, D. C.
Member AFGGE

1302 18th St., N.W. Hudson 3-9000
WASHINGTON 6, D. C.
Member AFCCE

A. EARL CULLUM, JR.
CONSULTING ENGINEERS
INWOOD POST OFFICE
DALLAS 9, TEXAS
MEIrose 1-8360
Member AFGGE

LYNNE C. SMEBY
CONSULTING ENGINEER
AM-FM-TV
7615 LYNN DRIVE
WASHINGTON 15, D. C.
OLiver 2-8520

GEO. P. ADAIR ENG. CO.
CONSULTING ENCINEERS
Radio-Television
Communications- Electronics
1610 Eye St., N. W.
Washington, D. C.
Executive Member
3-1230 Executive
AFCCE 3-5851

KEAR & KENNEDY

JOHN

B. HEFFELFINGER

9208 Wyoming PI.
Hiland 4-7010
KANSAS CITY 14, MISSOURI

VIR N. JAMES
SPECIALTY
DIRECTIONAL ANTENNAS
232 S. Jasmine St. DExter 3-5562
Denver 22, Colorado
Member AFOOE

CONSULTING ENGINEER
P.O. Box 9044
Austin 17, Texas
CLendale 2-3073

MERL

SAXON

A. E. Towne Assocs., Inc.
TELEVISION and RADIO
ENGINEERING CONSULTANTS
420 Taylor St.
San Francisco 2, Calif.
PR. 5-3100

Consulting am-fm-tv Engineers
Applications — Field Engineering
Suite 601
Kanawha Hotel Bldg.
Charleston, W.Va. Dickens 2-6281

NEptune 4-4242

William B. Carr
Consulting Engineer
AM— FM— TV
Microwave
P. O. Box 13287
Fort Worth 18, Texas
ATlas 4-1571

JOHN H. BATTISON
& ASSOCIATES
Consulting Radio Engineers
Specializing in AM-FM-TV
applications and measurements
934-5 Munsey Building
Washington 5, D. C.
Dl 7-2330 Member AFGGE

ERNEST E. HARPER
ENGINEERING CONSULTANT
AM
FM TV
2414 Chuckanut Shore Rd.
Bellingham, Washington
Telephone: Regent 3-4198

PETE JOHNSON

SERVICE
COMMERCIAL RADIO
MONITORING CO.
PRECISION FREQUENCY
MEASUREMENTS
AM-FM-TV
103 S. Market St.,
Lee's Summit, Mo.
Phone Kansas City, Laclede 4-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TV
445 Concord Ave.,
Cambridge 38, Mass.
Phone TRowbridge 6-2810

Munsey Building
District 7-8215
Washington 4, D. C.
Member AFCCE

CONSULTING RADIO ENGINEER
622 Hoskins Street
Lufkin, Texas
NEptune 4-9558

JULES COHEN
Consulting Electronic Engineer
617 Albee Bldg. Executive 3-4616
1426 G St., N.W.
Washington 5, D. C.
Member AFGGE
JOHN H. MULLANEY
and ASSOCIATES, INC.
2000 P St., N. W.
Washington 6, D. C.
Columbia 5-4666
Member AFOCE
L. J. N. du TREIL
& ASSOCIATES
CONSULTING RADIO ENGINEERS
10412 Jefferson Highway
New Orleans 23, La.
Phone: 721-2661
con/ccf
BROADCASTING MAGAZINE
1735 DeSales St. N.W.
Washington 6, D. C.
for availabilities
Phone: ME 8-1022

DIRECTORY
THE CAPITOL RADIO
ENGINEERING INSTITUTE
ECPD Accred. Tech. Inst. Curricula
3224 16 St., N.W., Wash. 10, D. C.
Industry-approved home study and residence programs In Electronic Engineering Technology including Specialized TV
Engineering. Write for free catalog.

FREQUENCY
MEASUREMENT
AM-FM-TV
WLAK Electronics Service, Inc.
P. O. Box 1211, Lakeland, Florida
Mutual 2-3145 3-3819

RADIO-TV SET COUNTS
Continued from page 90
Scott
Sharkey
Simpson
Smith
Stone
Sunflower
Tallahatchie
Tate
Tippah
Tishomingo
Tunica
Union
Walthall
Warren
Washington
Wayne
Webster
Wilkinson
Winston
Yalobusha
Yazoo
Metropolitan Area
Jackson

21,187
10,738
20,454
14,303
7,013
45,750

5,481
2,566
5,193
3,717
1,867
10,395

24,081
18,138
15,093
13,889
16,826
18,904
13,512
42,206
78,638
16,258
10,580
13,235
19,246
12,502
31,653

5,808
4,292
4,140
4,076
4,023
5,394
3,389
12,322
20,410
4,117
2,928
3,223
4,942
3,367
8,040
187,045 50,521

4,485
2,051
4,342
2,869
1,477
8,510
4,733
3,774
3,274
3,378
3,181
4,768
2,670
10,175
16,972
7 Afl 1
J,4U1
2,585
2,575
4,455
2,811
D,Djy
A A CCA
44,0 JU

81.8
79.9
83.6
111
79.1
81.9
81 5
87.9
79.1
82.9
79.1
88.4
78.8
82.6
83.2
a? fi
88.3
/9.9
90.1
83.5
8? P.
88 A
00.4

656
254
545
160
172
235
1,287
508
299
309
184
501
251
2,667
382
4,119
314
007
606
177
1 IflQ
14 ?03

3,835
1,303
3,768
2,387
1,322
4,176
2,440
2,730
3,056
2,439
2,090
4,430
8,465
1,915
2 471
12,058
1
1,668
l,o40
2,923
JUO
CO4,1,771
171
NEW

Occupied
Dwelling
Area
State totals
COUNTY TOTALS
Bernalillo
Catron
Chaves
Colfax
Curry
De Baca
Dona
Eddy Ana
Grant
Guadalupe
Harding
Hidalgo
Lea
Lincoln
Los Alamos
Luna
McKinley
Mora
Otero
Quay

tion
Popula951,023
262,199
2,773
57,649
13,806
32,691
2,991
59,948
50,783
18,700
5,610
1,874
4,961
53,429
7,744
13,037
9,839
37,209
6,028
36,976
12,279
24,193
16,198
14,201
53,306
23,468
44,970
6,409
10,168
15,934
6,497
6,068
39,085

Rio Arriba
Roosevelt
Sandoval
San Juan
San Miguel
Santa Fe
Sierra
Socorro
Taos
Torrance
Union
Valencia
Metropolitan Area
262,199
Albuquerque

Area
State totals
COUNTY TOTALS
Belknap
Carroll
Cheshire
Coos
Grafton

Units
251,209
71,578
808
15,680
3,920
9,289
890
14,798
14,126
5,189
1,410
534
1,439
15,075
2,291
3,605
2,787
7,701
6,028
9,555
3,630
5,569
4,809
2,964
12,999
5,474
11,695
2,487
2,662
3,846
1,735
1,808
9,335
71,578

tion
Popula-

Occupied
Dwelling
Units

606,921

180,020

28,912
15,829
43,342
37,140
48,857

8,614
5,070
13,209
10,868
14,215
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Total
Radio
Homes
222,148
66,234
771
14,130
3,507
8,474
716
13,111
12,977
4,750
491
1,104
1,263
13,051
1,932
3,503
2,426
5,920
1,143
8,558
3,287
4,271
4,417
2,204
10,974
4,634
10,168

Radio
Percent
tion
Satura88.4
92.5
95.4
90.1
89.5
80.4
91.2
88.6
91.9
91.5
78.3
91.9
87.8
86.6
84.3
97.2
87.0

2,151
2,311
2,659
1,458
1,686

76.9
75.1
89.6
90.6
76.7
91.8
74.4
84.4
84.7
86.9
86.5
86.8
69.1
84.0
933
84.3

7,867
66,234

92.5

Total
Radio
Homes
166,673
7,990
4,588
12,023
9,430
12,416

Radio
Percent
tion
Satura92.6

92.8
90.5
91.0
86.8
87.3

2 or
more
sets

Total

70.0
50.8
64.2
72.6
70.8
40.2
420
63.6
73.8
59.8
52.0
82.1
68.7
56.5
60 0
59.1ft
A\
57 !o
41.0
591
52.6
61.0
83.5

Television
Percent
tion
Satura78.4

111
28,020

275
64,116

89.6
34.0
87.5

5,049
1,063
156
2,932

13,722
678
2,526
7,752

4,244
4,920
237
1,399
108
333
499
4,013
1,862
438
82
1,361

11,530
12,136
838
3,414
235
874
12,914

64.4
83.5
76.2
77.9
85.9
65.8
59.4
44.0
60.7
85.7
71.5
89.9

1,638
3,242

3,574
507
1,070
274
1,305

2,096
318
3,973
8,057
2,504
3,069
3,855

3,390
1,098
243
2,589
345

1,824
8,055
2,882
9,379
1,485

243
393
511

2,180
1,673
1,218
1,008

157
—
20
176
67
22
62
34
113
45
20
511
513
P.9
oc
42
72
187
78

MEXICO4,975

Homes
Tv
196,894

73,720

25
78
39

75.2
51.6
20.9
84.3
69.0
55.1
80.2
61.5
62.0
52.6
80.2
59.7
81.9
43.5
70.2
55.8
79.6
89.6

2 or
more
sets
14,887
18
8,246
118
1,030
407
443
18
687
69

23
987
342
169
101
417
134
81
94
662
96
318
64
63
72
63
205

1,351
7,428
64,116
28,020
8,246
NEW HAMPSHIRE
2 or
more
sets
67,355

Total
Homes
Tv
162,845

Television
Percent
tion
Satura90.5
90.9

2,859
1,682

2 or
more
sets
15,162
579
770
552
623
540

90.1
7,828
4,569
11,247
85.4
91.4
5,013
9,937
83.2
3,147
11,828
4,470
Continued on opposite page

quash or limit subpoena duces tecum issued
to him and which required that he produce
at further hearing on applications of Beacon Bcstg. System Inc. and Suburban Bcstg.
Inc. for new am stations at Grafton-Cedarburg and Jackson, Wis., certain documents
relative to matters testified to by him as
principal of Beacon Bcstg. System. Action
Jan. 12.
■ Granted petition by Grand Bcstg. Co.
for leave to amend its application for new
tv station to operate on ch. 13 in Grand
Rapids, Mich., to supplement its financial
showing; application is consolidated for
hearing in Docs. 14407 et al. Action Jan. 11.
■ Pursuant to agreements reached at Jan.
10 prehearing conference in proceeding on
am application of Raritan Valley Bcstg.
Inc. (WCTC), New Brunswick, N. J., scheduled certain procedural dates and continued
Feb. 7 hearing to Feb. 15. Action Jan. 10.
■ Pursuant to request of parties in matter
of revocation of license of KWK Radio Inc.
for KWK St. Louis, Mo., scheduled further
prehearing
conference for Jan. 11. Action
Jan.
10.
■ Scheduled further hearing conference
for Feb. 16 in Perrine-South Miami, Fla.,
tv ch. 6 proceeding.
Action Jan. 9.
By Hearing Examiner Herbert Sharfman
■ After Jan. 5 prehearing conference,
scheduled certain procedural dates and continued Jan. 15 hearing to April 16 in Santa
Maria,9. Calif., tv ch. 12 proceeding. Action
Jan.
By Hearing Examiner Elizabeth C. Smith
■ Granted petition by Broadcast Bureau
and extended to Feb. 9 time for filing proposed findings and conclusions and to Feb.
23 for replies in proceeding on application
of Radio Americana Inc. for new am station
in Baltimore, Md. Action Jan. 16.
BROADCAST ACTIONS
by Broadcast Bureau
Actions of Jan. 16
WQDY Calais, Me. — Granted increased
daytime power on 1230 kc from 250 w to 1
kw, continued nighttime operation with 250
w, and install new trans.; conditions.
KVCW(FM) Bartlesville, Okla.— Granted
SCA on multiplex basis.
KCEN-TV (ch. 6), Bell Publishing Co.,
Temple, Tex. — Granted assignment of license to Channel 6 Inc.
KCEN-TV, Channel 6 Inc., Temple, Tex.—
Granted transfer of control of Bell Publishing Co. to Frank W. Mayborn and C. A.
Schulz (sole stockholders).
WSLS-FM Roanoke, Va.— Waived Sec.
3.205(a) of rules and granted mod. of license
to permit establishment of main studio outsite) . side corporate limits of Roanoke at 1002
Newman Dr., Salem, Va. (WSLS trans,
KXAB-TV Aberdeen, S. D.— Granted cp
to change ERP to vis. 304 kw, aur. to 155
kw; ant. height to 1,390 ft.; trans, and studio
location; change in trans.; type ant., and
make changes in equipment.
KRON-FM San Francisco, Calif.— Granted
cp to replace
authorized
increase in ERP permit
to 28.5 which
kw; ant.
height 1,770
ft.; installation of new trans., new ant., and
changes in ant. system.
WWST-FM
Wooster, Ohio— Granted cp to
install
new trans.
WEGO-FM Concord, N. C— Granted mod.
of cp to change type trans, and type ant.
WBAC Cleveland, Tenn. — Granted mod. of
cp to change type trans.
■ Following stations were granted extensions of completion dates as shown: KBLE
(FM) Bellingham, Wash., to May 1; KCLB
(FM) Carlsbad, Calif., to April 24; WNLC
New London, Conn., to April 22; KOBY
Tucson, Ariz., to July 4; KBMO Benson,
Minn., to June 1; *KTXT-TV Lubbock, Tex.,
to May 15; KQV-FM Pittsburgh, Pa., to May
1, without prejudice to such further action
as commission may deem necessary as result
of its final determinations with respect to
(1) report of Network Study Staff; (2) related studies and inquiries now being conducted or considered; and (3) pending inquiry into compliance by broadcast licensees
with Sec. 317 of Communications Act and
related matters.
Actions of Jan. 15
KELE(FM), Anjo Bcstrs. & Telecasters
Inc., Phoenix, Ariz. — Granted assignment
of license and SCA to Camelback Bcstg.
Inc.; consideration $3,001.
WMUS Muskegon, Mich. — Granted cp to
install new trans.
WMTR Morristown, N. J. — Granted cp to
change type auxiliary trans, and increase
BROADCASTING, January 22, 1962

auxiliary power while using non-DA.
KZZN
Granted
install newLittleneld,
trans, as Tex.—
alternate
main cpat tomain
trans, location.
WHIZ
Ohio — Granted cp to install newZanesville,
trans.
WBHM Birmingham, Ala. — Granted mod.
of cp to change ant. -trans, location.
KVPH Canyon, Tex.— Granted mod. of cp
to change ant.-trans. location.
■ Following stations were granted mod.
of cp to change type trans.: WHIR Danville,
Ky.; KTIP Porterville, Calif.; WZRH Zephyrhills, Fla.; KWG Stockton, Calif.
■ Following stations were granted extensions of completion dates as shown: WYNE
Baton Rouge, La., to May 1, and WOL Washington, D. C, to March 4.
Actions of Jan. 12
KWEI, Oxbow Broadcast Co., Weiser,
Idaho — Granted transfer of control from
Mervin V. Ling to Edwin C. Miller; consideration $26,000 for 52% interest.
*WIPR-FM San Juan, P. R. — Granted cp
to change frequency to 91.5 mc; ERP to 380
kw; ant. 770 ft.; condition.
WGAU-FM Athens, Ga.— Granted cp to
change frequency to 95.5 mc and install
new ant.
*WIAN(FM) Indianapolis, Ind.— Granted
cp to increase ERP to 10 kw; decrease ant.
height to 36 ft. and make changes in transmitting equipment.
WAKY, The McLendon Corp., Louisville,
Ky. — Granted assignment of licenses to
WAKY Inc. (owned by Lin Bcstg. Corp.);
consideration $1,350,000; without prejudice to
such action as commission may deem warranted, if any, as result of determinations
reached with respect to the interest of McLendon Corp. in XETRA Tiajuana, B. C,
Mexico.
WTKM, Times Press Radio Inc., Hartford,
Wis. — Granted mod. of license to change
name to Top Hat Enterprises Inc.
■ Granted renewal of license for following stations: KEVL White Castle, La.;
KUOA-FM Siloam Springs, Ark.; WAIK
Galesburg, 111.; WBBA Pittsfield, 111.; WBCM
Bay City, Mich.; WBLY Springfield, Ohio;
*WCMO (FM) Marietta, Ohio; WCOL-AMFM Columbus, Ohio; WDQN Duquoin, 111.;
WEOL-AM-FM Elyria, Ohio; WFPM Fort
Valley, Ga.; WHAL Shelby ville, Tenn.;
WHAT-AM-FM Philadelphia, Pa.; WHOK
-AM-FM Lancaster, Ohio; WIOI New Boston, Ohio; WLWJ Jackson, Ohio; WMOH
Hamilton, Ohio; *WNUR (FM) Evanston,
111.; WRCO Richland Center, Wis.; WXENFM Cleveland, Ohio; WLDY Ladysmith,
Wis.
KLRJ-TV Henderson, Nev. — Granted cp
to change type trans.; ERP vis. 12 kw, aur.
6 kw.
WKJF(FM) Pittsburgh, Pa.— Granted cp
to install new trans, and new ant.; decrease
ERP to 32 kw; increase ant. height to 530
ft.; condition.
WOSH Oshkosh, Wis. — Granted cp to install new trans.
WUSM Havelock, N. C— Granted mod. of
cp to change ant.-trans. location, change
type trans, and make changes in ground
system.
■ Following stations were granted extensions of completion dates as shown: KVLFTV Alpine, Tex., to July 11; WPBN-TV
Traverse City, Mich., to July 31; KT AG-TV
Lake Charles, La., to July 11; WTAL Tallahassee, Fla., to April 1; KEEL Shreveport,
La., to June 1; KLIR Denver, Colo., to Feb.
28; KOCY Oklahoma City, Okla., to Feb. 28;
WEAW Evanston, 111., to March 15.
Actions of Jan. 11
KFTM, Morgan County Bcstg. Co., Fort
Morgan, Colo. — Granted transfer of control
from Robert H. Dolph to Staton A. Dixon;
consideration $55,195.
WSUH, Colonel Rebel Radio, Oxford,
Miss. — Granted assignment of licenses to
Colonel Rebel Radio Inc.
Town of Akron, Akron, Colo. — Granted
cp for new vhf tv translator station on ch.
11 to translate programs of KOA-TV (ch.
4) Denver, Colo.
Actions of Jan. 10
Buckhannon, W. Va. — Granted increase in power from 1 kw to 5 kw, continued operation on 1460 kc, D, and install
new trans.; condition.
KFMQ-FM Lincoln, Neb. — Granted cp to
increase ERP to 1 kw, install new ant. and
make changes in ant. system (increase
height); ant. height 125 ft.
*WUOT(FM) Knoxville, Tenn.— Granted
cp to decrease ERP to 67 kw; change ant.
height to 570 ft.; change ant.-trans. location,

Continued from opposite page
Dwelling
Occupied
tion
Area
Hillsborough
Popula178,161
Merrimack
67,785
Rockingham,
99,029
Strafford
59,799
Sullivan
28,067
Metropolitan Areas
Lawrence-Haverhill 12,125
Manchester
95,512
state totals
COUNTY TOTALS
Rpflvpr
Box LIU
Eldervl
UUA
flop hp
\J U 1 UKJI 1
Oarhnn
Daeeett
Davis
Emery
Duchesne
Garfield
Grand
Iron
Juab
Kane
Millard
Morgan
Piute
Rich
Salt Lake
San Juan
Sanpete
Sevier
Summit
Tooele
Uintah
Utah
Wasatch
Washington
Wayne
Weber

State totals
COUNTY TOTALS
Addison
Bennington
Caledonia
Chittenden
Essex
Franklin
Grand Isle
Lamoille
Orange
Orleans
Rutland
Washington
Windham
Windsor

19,727
28,603
17,179

*T|00 1
4 331
25,061
35788
21,135
64 760
5,546
im
3,577
6,345
10,795
4,597
2,667
7,866
2,837
1,436
1,685
383,035
9,040
11,053
10,565
5,673
17,868
11,582
106,991
5,308
10,271
110,744
1,728

more
sets

94.4
92.4
Satura93.9
94.9
92.5

22,230

n a i co
94,162

96,268
603
287
5,090
14,651

1772
1,539
1 Ol965A
1,810
729
2,932
1,367
2,134
754

1,273
1 CI O
O O11
1,613
2,811
668
1,347

858

734
1,862
347
442

92.9
94.8
97 1
86.2
9o!o
95 1
92^2
82.7
88.9
89.1
95.9
98.5
87.3
91.6
J/ >o
97
Qfi 3R
86.5
92.5

480
2 700
3 579
61,998
814
302
32
323
286
COO
583
287
182
1,302
80
ou
761
179
164

458
401
108,007
o r\co
32,063
35fi
3 047
1 637
4 fifi5
2,910

99,889
2l,60l
920
■C2 , 78?
1 Ot.
1 473
4 111

26^228
1^450
2 793
469

24,192
2,571
430
2518
1,426

30,667

28,548

1 377
786
10 012
437
809
OU983
11,804

28,549
24,192
99,891

92.2
93.1
92.5

11,805
10,016
45,503

92.8

42,414
93*1
2 024

110,732
5 225
7^500
6,807
19,907
1,693
846
8,120
3,086
4,497
5,594
13,518
12,319
8,957
12,663

102,736

4 511
6,886
6,226
18,870
1,538
846
7,554
2,895
4,121
5,297
11,565
12,341
11,759
8,327

87
77.6
O91/ ,\J03
90 0
88 1
88.4
92^2
98.3
90^2
917

86 3
91.8
91.5
94.8
90.8
93.0

314
45,500
11 , 215
L. 1 -J
1 223

2,850
2,799
585
8,663
232

100.0
93.8

3,019
872

91.6
91.3
94.7
93.9
93.0
93.0

1,360
2,019

WBUC

Continued on page 98

11,682
7,378

OOO
1 f\A
223,104
1*63392.4

56,610
90S
319
15 408

389,881

11,027
2,927
16,014
20,143
46,719
42,860
29,776
42,483

tion

5,804
21,373
3,090
12,103

1 15fi

30,667
26,228
108 007

74,425
6,083
29,474

z or

93.9
95.0

1 244

110,744
106,991
383,035

20,076
25,088
22,786

50,904
18,230
26,846
16,302

8,584
7,944
58,655
55,061
29,462
27,990
9*892

O A 1 C11
890,627l'l64 241,532

Metropolitan Areas
Provo-Orem
Ogden
Salt Lake City

units
53,951

lotal
Radio
Homes

n.j;.
Radio
Percent

4,566
4,736
3,620
5,069

State totals
COUNTY TOTALS
Adams
Ashland
Barron

3,951,777

1,146,342

1,096,785

95.7

499,012
520

7,566
17,375
34,270

2,411
10,107
5,157

2,160
4,876
9,530

89.6
94.6
94.3

1,180
3,379

lotal
IV
Homes

Television
i or
Percent
more
tion
sets

50,327
17,579
26,652
15,576

89.1
Satura93.3
93.2

6*090.7
98
83.0
7,122
55,549
27,758 4*9394.2
94.7
4

5,834
1,692
287
3,038
1,247

7,376
1*306UTAH2,884

Ol o coo
21z,683

OO
05.11
83.0

1,032
159

92.3
83.5
83.8

8,291
14,484

49.8
94 0
737

465
1,311
ono
89o
1 ocn
263
1,869
615
1,160
343
1,781
310
98,196
1,010
2,829
2,698
1,448

49.3
48.2
85.2
63.7
ACi O
COT
84.9
36.1
83.5
81.6
74.9
90.9
49.0
77.3
84.3
88.5

2,213
4,353
23,159

76.0
93.3
88.3
80.0
64.2

1,160
410
1,793
28,100

87.4
91.6
91.6
88.3
90.9

in ooo
19,888
3fi
477
264
219
19
1 450
18
19
AO
48
16
19
22
20
60
65
12,223
46
68
255
113
83
1,513
87
2,714

28,099
23,160
2,715
12,222
98,201
1,513
VERMONT
97,344

87.9
7,325
85.9
86.7

4,489
6,502
18,230
6,049
818
7,660
1,552
2,799
3,845
11,722
5,133
11,136
6,677
10,732

88.9
91.6
91.7
94.3
70.0
96.7
85.5
91.8
86.7
90.4
74.5
84.8

414
404
507
104
2,203
487
58
249
205
220
737
913
362
462

WISCONSIN
91.3
104,572
1,046,172
79.9
20
88.2
113
1,927 83.2
296
4,547
Continued
on page 99
8,414

BROADCASTING, January 22, 1962
93

CLASSIFIED

ADVERTISEMENTS

(Payable in advance. Checks and money orders only.) (FINAL DEADLINE — Monday preceding publication date.)
• SITUATIONS WANTED 20<f per word — $2.00 minimum • HELP WANTED 25(f per word — $2.00 minimum.
• DISPLAY ads £20.00 per inch — STATIONS FOR SALE advertising require display space.
• All other classifications 30(J per word — $4.00 minimum.
• No charge for blind box number. Send replies to Broadcasting, 1735 DeSales St., N.W., Washington 6, D. C.
Applicants: U transcriptions or bulk packages submitted, $1.00 charge for mailing (Forward remittance separately, please). All transcriptions, photos,
ill ., sent to box numbers are sent at owner's risk. Broadcasting expressly repudiates any liability or responsibility for their custody or return.
RADIO
Help Wanted — Management
Sales manager. Small market experience.
Must sell and be able to direct other salesman. Good salary plus commission. Contact Sydney E. Byrnes, President, WADS,
Ansonia, Connecticut. Regent 5-4606.
Top-flight manager with proven sales and
promotion record. Needed for daytimer in
one ofpaperMississippi's
best
markets.
affiliated station—
WDDT,
Write NewsJohn
T. Gibson, P. O. Box 1018, Greenville, Mississippi.
Sales
Louisiana. Sales-announcer, first ticket, as
assistant manager. Box 104J, BROADCASTING.
Northern New Jersey, major independent
growing multiple chain needs experienced
salesman capable of management or sales
manager, strong on personal sales, comING. plete resume to Box 208J, BROADCASTImmediate opening. Established Michigan 5
kw. Good commission, pension-insurance
plan, expanding market. Prefer man from
state or close-by. Mail resume. Box 342J,
BROADCASTING.
Permanent future single California market.
Guarantee plus commission. Experienced
salesman. Box 391J, BROADCASTING.
Salesman: Commissions to 18% plus bonuses,
at top rated middle of the road station in
eastern market of 800,000. High initial
guarantee. Box 488J, BROADCASTING.
Daytime, single market North Carolina station has opening for experienced salesman
willing to participate in community and
civic life. Prefer man who can do some
announcing and program duties. Excellent
future opportunity. Drifters or drunks need
not apply. Send details first letter. Box
504J, BROADCASTING.
Sales manager established northeast daytimer, metropolitan market. $7,200 salary
plus overrides. Good producer will earn
nine to twelve thousand. Send full resume.
Box 521J, BROADCASTING.
Opportunity radio salesman. Salary plus
commission. Good market. KFRO, Longview, Texas.
Salesman needed by leading station. Salary
plus commission. Announcing experience
desirable. KTOE, Mankato, Minn.
Salesman wanted — Must have selling experience and car. Must want to work day
and night. Great opportunity for very substantial income with 5000 watt station in
thriving area around city of 30,000. Will
guarantee $100 a week minimum to start.
Write detailed background and ask for appointment. H. M. Thayer, WGHQ, Kingston,
New York.
Salesman-announcer for new station. Single
station market. Salary plus commission.
Send tape, resume, salary requirements to
Manager, WLKM, Three Rivers, Michigan.
Personal interview required.
"Expanding.
of top
metropolitan Southern
stations group
expanding
to rated
new
markets — seeking 2 executive type salesmen with management potential. Must be
30-40, married, experienced. Excellent guarantee— moving expenses — rapid advancement for producer. Area applicants given
preference. Send photograph — references —
complete resume today. Join a growing organization. McLendon Broadcasting Company—Suite 980 Milner Building— Jackson,
Mississippi."
£4

Help Wanted— (Cont'd)
Announcers

Help Wanted^(Cont'd)
Announcers

Wanted: 1st phone announcers for dominate
5 kw in rich west Texas. . . . Write and send
tape to Box 102J, BROADCASTING.
Mid-South. Announcer-sales. First ticket.
Managerial
position. Box 105J, BROADCASTING.

Announcer with first class ticket. OutstandING. ing opportunity. Box 551J, BROADCAST-

New Jersey. Experienced news-man announcer. Salary commensurate with ability.
Interview required. Send tape and resume.
Box 264J, BROADCASTING.
Need a man with a first class ticket for one
of America's foremost music stations. Send
tape, pictures, and resume to Box 383J,
BROADCASTING.
California single market looking for announcer with 1st phone. Permanent. Box
392J, BROADCASTING.
Announcer: 1st phone. Good on production,
good voice. Be copy chief of top flight am
station. Can use man with limited voice
experience if production copy is good.
Limited engineering. Start at $100.00 per
week. Good man can go to $125.00 rapidly.
Central states, medium market. Box 432J,
BROADCASTING.
Announcer — minimum two years commercial
radio experience. Pennsylvania small market chain with good opportunities, adult
sound. $430.00 per month to start, more
guaranteed. Personal interview necessary.
Send tape and resume. Box 458J, BROADCASTING.
California medium market needs experienced top 40 morning man with production
savvy
— first phone. Box 473J, BROADCASTING.
Announcer-dj. First phone, seven years experience all phases. Work combo or straight
board. Locate anywhere immediately 1 Tape,
photo, resume on request. Box 476J,
BROADCASTING.
Morning Mayor wake-up dj for 150,000 market. Right salary and excellent working
conditions for alert, personality who can
combine the best of the top 100 with humor,
contests, clubs, etc. Write us what you think
a top-flight format should sound like. You
will be expected to share in civic responsibilities of the station. We are in no hurry so
send complete resume and audition tape
after careful thought. Right man will have
excellent opportunity to grow with station
which has been established over ten years.
Box 483J, BROADCASTING.
Announcer with first phone for major New
York state market. Fine opportunity for
bright mature person with production
sense. Tape . . . complete resume. Box
484J, BROADCASTING.
Sports director-salesman. Midwest sports
station wants experienced play-by-play announcer. Sales experience not necessary.
Prefer midwesterner. Good credit necessary
and reputable. Box 492J, BROADCASTING.
Combo man with first class ticket. Georgia
fulltime station with outstanding facilities.
Must be good engineer, average announcer.
Applicants from southeast only. $90 per
week. Box 494J, BROADCASTING.
Good music CBS radio affiliate in midwest
metro market of a quarter million needs
evening personality. Also needed is a combo
man strong on engineering. Both men send
tape, photo and resume to Box 496J,
BROADCASTING.
Immediate opening! First phone announcer.
No maintenance — no experience necessary,
will train. Send full resume, tape to: KCRB,
Chanute, Kansas.

Not quite ready for Big-Time? Make your
next move to KAGE. Get in on the ground
floor of proposed new chain. You must be
a "personality" dj . . . do good job on news
... be able to handle production. Creativity a must. Rush tape, photo; resume to
Vince Paul, KAGE, Winona, Minnesota.
Negro Dj, experienced sales and production with minimum regional speech characteristics. Mail tape, complete resume, recent photo, earnings, education. Only detailed replies considered. Upper midwest.
Box 546J, BROADCASTING.
Opportunity married staff announcer. Outline experience. KFRO, Longview, Texas.
Announcer with first phone to live in Paradise. Hawaiian station needs experienced
man with production sense, adult format.
Maintenance desired on 1 kw operation.
$400 salary range. Send tape, photo, background to K-LEI, Kailua, Hawaii.
Announcer wanted: Progressive, good
music station has opening for dj, 150,000
market, salary open, excellent benefits.
Send resume and air check to Walt Yetter,
KLIN Radio, Lincoln 8, Nebraska.
Auditioning announcers. Mature, straight
man for solid adult music morning shift.
KOLJ, Box 589, Quanah, Texas.
Wanted: Combination engineer-announcer
with first phone. Air shift and maintenance.
Small market and local station. Send all
information and tape to Allen R. Mclntyre,
KNDC, Hettinger, North Dakota.
Announcer with first phone for position
opening February 15. $500 per month or
more to right man. Send tape, resume,
references and picture to Dan Breece,
KOVE, Lander, Wyoming.
Immediate opening for experienced announcer. Some AM hours with top pop
and night FM with good music format.
Play-by-play would be helpful. Contact
Manager, WAFC, Staunton, Virginia.
Needed at once: 1st ticket combo man, announcing or sales, proof of performance,
maintenance. Also need announcer. Immediate opening.Fla.
Phone Manager, 533-8021.
WBAR, Bartow,
Wanted: Experienced announcer. Send all
information, draft status, tape, availability.
Rush to WCLW,
771 McPherson Street,
Mansfield,
Ohio.
Needed immediately: Energetic man to
work in new, fully equipped mobile unit.
Must be able to recognize and report news,
conduct interviews, etc. Some board work.
Progressive station in a progressive community. Good pay and extra benefits to
qualified man. Send tape and resume to
Clair L. Meekins, Program Director, WFIN,
Findlay, Ohio.
Announcer, Charleston, West Virginia.
$85.00 per week. P.O. Box 3162, WHMS.
Good music regional, needs first phone announcer experienced or potential. Will
teach. Good future. Write radio station
WITY,
Danville,
Illinois, or call collect
HI 6-1313—
ext 2856.
Newsman: Have immediate opening for
energetic newsgatherer, around 25 years of
age, with car and good dramatic delivery.
Must be willing to work as a team in a
two man news department. Reply: WLEE,
sible.
Box 8765, Richmond, Va., as soon as posBROADCASTING, January 22, 1962

Help Wanted— (Cont'd)

Help Wanted— (Cont'd)

Situations Wanted— (Cont'd)

Announcers

Production — Programming, Others

Management

Florida. First phone announcer. Immediate
opening. Send resume, tape and salary requirements to A. G. Fernandez, WKXY,
Sarasota, Florida.

Local news-coverage, good salary. Located
approximately sixty miles from N.Y.C.
WBNR, Beacon, New York.
Newsman — radio and television capable leg
and air man with small market station experience who can gather, write and air
news; journalism educational background
preferred; married; veteran; stable and dependable with good references. Salary commensurate with experience and ability.
Write or phone W. P. Williamson, Sr.,
WKBN, Youngstown, Ohio. Sterling 2-1145.

Quarter century in broadcasting. One year
earned $200,000. Management contract with
participation sought in Hawaii, West Coast,
Florida. Box 524J, BROADCASTING.

Network good music station wants experienced announcer. Good pay — good working
conditions. Contact Robert C. Wolfenden,
WMEV, Marion, Virginia.
Announcer with good voice and appearance
interested in learning directing. Send audio,
photo and resume. Must be available for
personal interview. Program Manager,
WSBA-TV, York, Pennsylvania.
Immediately: mature, pleasant modernradio announcer with copy and production
experience. Send tape, resume, salary requirements. WYSE, Lakeland, Fla.
Experienced first class licensed announcer.
Box 1056, Twin Falls, Idaho.
Technical
Wanted . . . transmitter engineer. Must be
familiar with transmitter maintenance.
First class ticket required. Send resume to
Box 317J, BROADCASTING.
Small market am/fm, middlewest. Chief
engineer: total equipment maintenance,
moderate announcing. Station, staff, conditions, future, all good. Box 522J, BROADCASTING.
Excellent pay for first phone who can read
news and run easy-listening show for small
daytimer in New England. Box 554J,
BROADCASTING.
Chief engineer, top California station, some
air work. Immediate opening. Format, 1000
watt — 24 hour directional. Good job for
right man. KAFY, Bakersfleld, California.
Call collect Empire 6-44H for Al Anthony
or Paul Bappistta.
Preventative maintenance is our problem.
Want aggressive chief engineer experienced with RCA 5000 watt transmitter —
directional antennas ... no announcing.
Salary to match ability. Send pictures,
resume immediately to Scott Webb, Program Director, WCOA, Pensacola, Florida.
Transmitter engineer, am-fm. 1st phone, car
necessary. WEOL, Elyria, Ohio.
Transmitter engineer, for #1-5 kw regional
in Illinois second market. Opportunity for
mobile maintenance. R. D. Schneider, Chief
Engineer, WIRL, Peoria, Illinois.
Engineer-announcer. Maintain equipment at
new 500 watt daytimer. Tape, resume,
salary requirements to Manager, WLKM,
Three Rivers, Michigan.
Engineer. Immediate opening. WVOS, Liberty, New York.
"Chief Engineer for 50kw/10kw currently
constructing. Part of Southern group building two 50kws. Excellent opportunity to
gain experience constructing with Group
Engineer — remaining as Chief upon completion. Once in a lifetime opportunity.
Must send photograph — complete resume —
detailed references — salary requirements
first letter to Engineering Director — McLendon Broadcasting Company — P.O. Box
197 — Jackson, Mississippi.
Production — Programming, Others
Program director with news and promotional experience for adult type radio station in Pennsylvania. Excellent opportunity
for
mature
person. Box 464J, BROADCASTING.
KJEM, Oklahoma City, wants a newsman.
515 North Robinson, CEntral 2-6367.
News director — immediate opening. Outstanding medium size market-must have
news gathering, writing, and editorial
ability, versatility, willingness to work,
minimum three years experience — farm
news interest helpful. Send tape, photo,
resume and salary requirements to R. W.
Olson,
Manager, KWOA- AM-FM, Worthington, Minnesota.
BROADCASTING, January 22, 1962
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Situations Wanted — Management
15 years experience, management, sales
management.
FirstBROADCASTING.
phone. Excellent references. Box 313J,
Attention — station owners
& managers.
When was the last time you found great
potential sales management material? Highflying sales personality ready for secondstage development. If your organization is
ambitious, aggressive & promotionalminded. ... If you mean business ($), and
want business . . . with an opening for
local, regional or national sales manager.
Write Box 355J, BROADCASTING.
Southern California or Arizona. Managersales manager offers you creative ideas
and business judgement based on talent
and experience. Presently employed with
impressive record of profits and success.
Seeking interesting, long-term opportunity.
Box 397J, BROADCASTING.
Manager now employed desires new location. Can sell! Can produce! College graduate. Years of experience. Dependable No
bad habits. Box 472J, BROADCASTING.
Manager, heavy sales. For small to medium
market. Thirteen years experience, ten
management. Mature, thorough knowledge
all phases. Best media, personal and employer references. Box 490J, BROADCASTING.
Man and wife team, manager, sales-manager combination, now running successful
small operation in deep south where we
threw out all rock & roll, put in solid
adult programming, worked hard and
tripled business in less than one year.
Middle-aged couple, long-experienced,
desire a change, greater challenge and opportunity. Will consider south or southwest
only. Box 502J, BROADCASTING.
Name it, I've done it! 27 years in broadcasting radio and tv. There's nothing stale
about me: I'm creative and talented: I
love
this
business.
manage,
program,
produce, write
and I'll
promote.
If you
want
me,
I'll
talk
business.
But
you
must
need
me! Box 520J, BROADCASTING.
30 year broadcast veteran. Family man. No
boozer. Bondable. Income $10,000 — plus.
Florida, Hawaii, California, Oregon or
Washington
preferred. Box 523J, BROADCASTING.
Young, 31, family
4y2 management,
rently employed.
local operation.
BROADCASTING.

man, eight years radio,
seeks opportunity. CurExperienced all phases
Salary plus. Box 538J,

Stop! Look! Please read: Available a stable,
conscientious, mature, hard-working experienced 'pro' with
twelve years
and successful
documented
radio practical
general
manager-sales manager background. Now
top television employed, but stymied. A
solid executive with sales know-how.
V.I.P. References. Confidential. Box 544J,
BROADCASTING.
Aggressive, honest, dual management sales
team. Extensive proven experience. Immediate long term results guaranteed. Presently successful management status, top
30 markets, complete information first
letter, if bonified, completely confidential.
Interested only in genuine propositions.
Box 547J, BROADCASTING.

Sales
Top billing salesman in present market.
History of #1 ratings in personality format
in markets up to 300,000. Will consider
sales, announcing, or both. Top 25 markets
only. Box 406J, BROADCASTING.
Ambitious sales manager seeking increased
opportunity. Highly successful, conscientious, reliable. Excellent character — best of
business
and future
personal
references.
I'm seeking a bright
through
hard work
with
any company
offering
realistic
opportunities. Box 518J, BROADCASTING.
Radio salesman. Management and public
relations experience. Want earning potential $10,000 plus. Small-medium market.
Box 539J, BROADCASTING.
Salesman-announcer: Contact Bud Wilkey,
Orange, Mass., KIngsdale 4-3117.
Announcers
Baseball season's coming should you need
capable sportscaster — Contact immediately.
Currently sports director. Four years experience—draft free. Box 338J, BROADCASTING.
Staff announcer desires location in metro
market. 8 years experience in all phases of
production including play-by-play. Resonant, pleasing voice. Married, college, dependable. Box 361J, BROADCASTING.
Number one Hooper in fifth market! O&O
dj can do same for you! Experience includes commercial and personality shows in
radio and tv . . . movies, slide films, narrations. Can make remote broadcasts profitable for you and clients. Enthusiastic
dignity results from experience, appearance, education. Nov.-Dec. Hooper, tapes,
pictures and resume on request. Box 384J,
BROADCASTING.
Have first phone — will travel. Prefer midwest, Florida, west coast. Fifteen years all
phases. Strong news-sports, tops in c&w.
Interested sales - announcing - management.
Have extensive background. Married-soberreasonable. References. Box 400J, BROADCASTING.
Attention stations 150 miles from N.Y.C. 3
years experienced dj -announcer. Tight
board, happy personality. Not a floater or
screamer. Excellent references. Box 427J,
BROADCASTING.
Basketball announcer available — prefer
Indiana. Consider elsewhere. Box 438J,
BROADCASTING.
D.J., 24, married, resonant voice, V/z years
experience, draft exempt, top 40 or adult
formats; presently employed but seeking
advancement. Box 475J, BROADCASTING.
Experienced combo dj — 24, 1st phone.
Morning experience. Presently employed.
Box 477J, BROADCASTING.
World's wake-a-thon champion available.
Currently working top 5 market with
swinging personality show. 27, family man,
1st phone. Box 479J, BROADCASTING.
Looking for top 40 or evening spot. Medium
market — presently employed. Box 481J,
BROADCASTING.
College grad. One year commercial experience as announcer-dj. 22, intelligent, knowledge of music. Ohio, Indiana, Kentucky.
Tape, pix, resume on request. Box 489J,
BROADCASTING.
Country western-dj: well known, top rated,
seeks to relocate in southern market. 10
ING. experience. Box 498J. BROADCASTyears
Announcer, mature sound, tight board, experienced, veteran, not a floater. Box 505J,
BROADCASTING.
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Situations Wanted — (Cont'd)
Announcers
Sports announcer, play-by-play. Basketball,
baseball, football. Finest references. Box
506J, BROADCASTING.
Mature, experienced announcer seeks advancement to major market. Authoritative,
award-winning news, professional commercial delivery, adult good music stations
only! 8 years experience, married, top
references, for tape and resume, write Box
507J. BROADCASTING.
Top
40 to
dj, locate
l'i yrs.
school,
desires
nearbroadcasting
Eastern shore
or
resort area. Tape, resume on request. Box
528J, BROADCASTING.
Announcer salesman. Young, Cheerful. Versatile. Capable. Tight productions. Tape
available. Box 530J, BROADCASTING.
Experienced announcer immediately available, will rush tape. College, veteran, married. Box 532J, BROADCASTING.
9 years experience — P.D., announcing, playby-play and sales, 28, family and college
graduate. Employed southeast. Seeking
sportsminded station demanding excellent
character, permanency and dependability.
Box 533J, BROADCASTING.
Sound creative
thinking in both
— operate
board.
Desire northeastern
locale.
Box
536J, BROADCASTING.
5 years radio/tv. 3 years films, transcriptions. Tape, resume. Box 541J, BROADCASTING.
Negro announcer, dj. Looking for employment— will travel. Graduate of N.Y.S.A.S.
Box 543J, BROADCASTING.
Seven years all phases. Desires livable
salary
plus job security. Box 548J, BROADCASTING.
Negro announcer, experienced network
quality. Desires swinging position, opportunity, fair pay. Box 550J, BROADCASTING.
D.J./Announcer in medium market desires
larger market and salary. Fast format experience— married and draft exempt. Box
552J, BROADCASTING.
Experienced, "top-forty," good-music, 1st
phone, top production, tight board. Bright
sound, preferably Rocky Mountain area,
medium or metropolitan station. Available
February 5th. Bob Neira, KLMR, Lamar,
Colorado.
The unmatched bookends — each has 7 years
experience, good tight production, sales,
promotion and agency work. One has a
ticket. Both family men. Norm and Ray
have the No. 1 ratings in their time segment. This is your chance to get one or
both of Montana's two top personalities —
we're on our third pair of snow shoes and
it's
thirty
Keeriminy
— get
us out
of below
here. — Call
45-42638it'sor cold
45-27762
immediately, or write to 820 Third Avenue,
Northwest, Great Falls, Montana.
D.J., 5 years, No. one station in city of
100,000. Married, 1 child, 1st phone, draft
exempt. Tight board, management knows.
Prefer midwest "Smilin Sam." Phone 80628, Sioux City, Iowa.
Announcer Training Studios now has broadcast technicians and announcers with 1st
class licenses available. 25 W. 43 St., New
York City. OXford 5-9245.
Technical
Experienced, college trained broadcast engineer desires position, am, fm, or tv. Box
312J, BROADCASTING.
Experienced 1st phone desires permanent
job with progressive station. Twelve years
in am-fm as staff and chief engineer. Interested in all good possibilities. Box 424J,
BROADCASTING.
Experienced first phone seeking position in
New Jersey, engineering only. Box 462J,
BROADCASTING.
Engineer, 32, married, 1st class ticket, heavy
technical background, some announcing,
am/fm facilities, television — seeks position
as engineer, chief engineer. Box 537J,
BROADCASTING.
9fi

Situations Wanted — (Cont'd)
Production — Programming,
Journalism graduate with both
tv news experience. Wants to
northern Ohio or nearby.
BROADCASTING.

Others
radio and
relocate in
Box 474J,

Outstanding executive secretary with unusual background desires position offering
responsibility. Experienced in hiring and
supervising office staff. Capable of freeing
general manager for his important duties.
Box 485J, BROADCASTING.
News doctor available to rejuvenate sick
news department in midwest station. Box
487J, BROADCASTING.
Experienced newsman — local. Desire to
settle in Lower Michigan. Now employed.
Write Box 495J, BROADCASTING.
Looking
thing?
I'm not
for you! for
Wanta cute
a galyoung
long on
experience?
Try me. Box 497J, BROADCASTING.
Community
minded Secretarial,
women's director.
Ten
years
experience.
continuity,
service, air work. Want good music station with good public relations. Box 516J,
BROADCASTING.

Help Wanted— (Cont'd)
Production — Programming, Others
Writer — Experienced man, for midwest amfm-tv operation to write commercial copy
all media. Prior television experience not
a necessity. Supervisory duties an early
possibility. Send personal dossier to conMichigan.tinuity director, WOOD-TV, Grand Rapids,
TELEVISION
Situations Wanted — Management
Proven sales manager medium market
ready for general manager opportunity.
Box 435J, BROADCASTING.
Presently employed major market tv sales
manager with fifteen years experience all
phases sales and management wants to
assume total sales and/or management responsibility for tv station in growth market, preferably west. Box 534J, BROADCASTING.
Announcers

Major market announcer wants p.d. or personality spot west or southwest. Currently
top d.j. 50,000 watt NBC radio. Five years
radio-tv. Married, veteran, 29. Box 517J,
BROADCASTING.

Chief announcer, 10 years all phases radiotelevision seeks progressive operation. Selling midwest voice, top-rated dj. Long list
sponsor and agency endorsements. Family
man, loyal hard worker, draft exempt. Box.
401J, BROADCASTING.

Experienced writer — announcer seeks writing position with progressive station northING. east. Salary open. Box 519J, BROADCAST-

Experienced female on camera tv personality wants new exposure. Write copy —
Produce salable programming. Extensivetv-radio
CASTING. background. Box 478J, BROAD-

Program director with outstanding record
as administrator and 13 years experience
metropolitan markets as air personality —
newsman, desires immediate return to
Jersey-Pennsylvania-Maryland area. College. Family. Can
Employed.
PD-airman
combination.
write, Want
dig news
also.
Plenty savvy. We both can gain greatly.
Interested. Box 529J, BROADCASTING.

News and sports — Good schooling, plus two
years experience. However, have been in
bowling operations past seven years. Would
like tv. Bowling or news or sports. Box:
482J, BROADCASTING.
Tv announcer. Highly professional, versatile. Big or major markets only. Box 493J,
BROADCASTING.

Veteran news-man, excellent local news.
Play-by-play
sports. Box 540J, BROADCASTING.
Experienced all phases, present p.d. Desires job plus opportunity to purchase
stock through pay. Box 549J, BROADCASTING.
TELEVISION
Help Wanted— Sales
Local-Regional sales manager — southeastern
vhf — top 50 markets wants experienced tv
sales manager. Excellent salary, plus fringe
benefits. Oversee two local salesmen . . .
immediate opening. Box 503J, BROADCASTING.
Technical
TV engineer. Excellent engineering opportunity with a leading midwestern tv
station. Experience required. First class
license desirable. Send detailed resume and
salary requirements to Box 226J, BROADCASTING.
Field engineer — To travel within U. S.
Familiar vhf propagation and wired tv distribution systems; will train in special techniques for CATV systems. Write in confidence: General Manager, Entron, Inc., Systems Construction Division, Box 287,
Bladensburg, Maryland.
Vacancy for television engineer. Experience
desirable, but not absolutely necessary if
have radio background and willingness to
cooperate and work. Good working condiMexico. tions. Manager, KSWS-TV, Roswell, New
The University of Michigan has an immediate opening for a studio engineer.
Applicants should be experienced in installation, maintenance and operation of
equipment. License preferred. Opportunity
to enroll in University course work. Starting salary of $4,500 to $5,400 depending on
education and experience. Liberal benefit
program. Send resumes to Personnel Office,
University Michigan, 1020 Administration
Bldg., Ann Arbor, Mich. An Equal Opportunity Employer.

Experienced quality . announcer. Have
reached peak here, desire to relocate in
progressive market. Maybe yours? Audition
ING. on request. Box 525J, BROADCASTfilm
Technical
Now employed experienced chief engineer
with other qualifications, seeking employment with a future. Welcome opportunity
with tv. Box 305J, BROADCASTING.
Former chief engineer am station; presently
communications engineer with major electronic company. Desires engineering position— prefer tv engineering. Young married,,
capable, veteran. Will furnish references
and resume. Box 501J, BROADCASTING.
Cameraman seeking permanent employment. First phone. Experienced. Box 542J,.
BROADCASTING.
TV transmitter, immediate, middle west or
south-west.
Jeff Rice, YMCA, Baton Rouge,
La.
Production — Programming, Others
Veteran tv program director of eastern vhf
seeks growth opportunity in large northeastern market. 14 years broadcast experience. Top gramming,
reputation
film buying in
and operations,
videotape. proAge
32, married. B. A. and M. S. degree in television. Box 471J, BROADCASTING.
Director-announcer — 2 years tv production
experience in major midwest market. Can
and will announce. Good, mature voice,
can sell. Prefer midwest. 27, college graduate, veteran. Immediately available. Box
486J, BROADCASTING.
Director. Best in southwest. Tired of babysitting. Desire crew with station pride. 7
years experience. Executive ability. Family's future paramount. Box 491J, BROADCASTING.
Childrens show personality. Six years experience with excellent results. Wish to
relocate for right offer. Box 499J, BROADCASTING.
BROADCASTING, January 22, 1962:

Situations Wanted — (Cont'd)

Wanted to Buy— (Cont'd)

Production — Programming, Others
Director . . . mature commercial style.
Seven years highly successful experience.
Seeking active market with good opportunity. Box 500J, BROADCASTING.

Equipment
Console, single or dual, WE25B, Collins or
similar or what have you. Write: manager,
WYNS, Box 115, Palmerton, Pennsylvania.
Wanted: Audio Signal generator; no noise
and distortion meter. Box 133, Blacksburg,
Va.

Operations — production manager. Twelve
years television, including vtr. Seeking new
challenge. Top references. Married. Box
545J, BROADCASTING.
FYI — Employed on-camera sponsor pleaser
wishes to relocate for permanent position
with responsibility, challenge and professional pay with northeast megalopolis station. 5 years background. Box 553J,
BROADCASTING.
TV radio jack of all trades . . . extensive
experience in television talent. Writing, production, continuity etc. Promotion manager
for 50,000 watt clear-channel radio station
in major market. Have announcing experience, will re-locate, can fit almost any position a progressive television station can
offer. Wish to get back into tv in large
market. Will do radio work too. If you're
looking for a promotion manager, producman, director,
talent, 6240
etc., Vermillion
I'm your
man. tion
Reply
Albert Fisher,
Blvd., New Orleans 22, La.
FOR

SALE

Equipment
To move fast. RCA BTF 3B 3kw fm transmitter. $3500. Westinghouse fm-10 lOkw fm
amplifier. $5000. 4 bay Andrew antenna now
tuned to 94.1 mc $200. 11, 20 foot sections
1 5/8" Andrew teflon transmission line (in
use 6 months). $450. All above equipment in
good shape and now on the air. Box 511J,
BROADCASTING.
For Sale: 250 watt RCA fm transmitter . . .
BTF-250A. Also, 100 ft. air filled coax and
1.5 gain antenna. All for only $2,000 FOB.
Waxahachie, Tex. Wire or phone, Richard
Tuck, KBEC, Waxahachie, Texas. WE
7-1390.
RCA 76-B console with power supply —
$400.00. 8 20-foot lengths 1-5/8" 51 ohm
rigid transmission line plus miscellaneous
random lengths and fittings — $350.00. General radio GR 731 AM modulating monitor
— $150.00. Dry-air automatic dehydrator —
$75.00.ice.AllF.O.B.items
recentlyCall
taken
of servMedford.
or out
write
Ellis
Feinstein, Chief Engineer, KMED, Medford,
Oregon.
Collins announcer — excellent condition —
used only couple times. Selling to the highest bidder. George J. Volger, Manager,
radio station, KWPC, Muscatine, Iowa.
GE phasitron tubes, type GL-5593. Guaranteed in good condition. New price $270.00
each. Sale price $75.00 each. WFMB, Nashville, Tennessee.
Microwave equipment — Raytheon transmitter and rack (model-lc) and Raytheon
receiver and rack (RTRR-lc), dishes, etc.
Price for all, $3,850.00. Good condition.
WHUT, Anderson, Indiana. Phone 644-1255.
Am, fm, tv equipment including monitors,
5820, 1850, p.a. tubes. Electrofind, 440 Columbus Ave., N.Y.C.
Will buy or sell broadcasting equipment.
Guarantee Radio & Broadcasting Supply
Co., 1314 Iturblde St., Laredo, Texas.
Transmission line, styroflex. heliax, rigid
with hardware and fittings. New at surplus
prices. Write for stock list. Sierra Western
Electric Cable Co., 1401 Middle Harbor Road,
Oakland 20, California.
WANTED

TO

INSTRUCTIONS
FCC first phone license preparation by
correspondence or in resident classes.
Grantham Schools are located in Hollywood,
Seattle, Kansas City and Washington. Write
for our free 40-page brochure. Grantham
School of Electronics, 3123 Gillham Road,
Kansas City 9, Missouri.
Train now in N.Y.C. for FCC first phone
license. Proven methods, proven results. Day
and evening classes. Placement assistance.
Announcer Training Studios, 25 W. 43 N.Y.
OX 5-9245.
FCC first phone license In six weeks.
Guaranteed instruction in theory ana
laboratory methods by master teachers.
G. I. approved. Request free brochure.
Elkins Radio License School, 2603 Inwood
Road, Dallas, Texas.
Since 1946. The original course for FCC
First Class Radiotelephone Operator License
in six weeks. Reservations necessary. Enrolling now for classes starting March 7,
May 9, July 11. For information, references
and reservations, write William B. Ogden
Radio Operational Engineering School, 1150
West Olive Avenue, Burbank, California.
Be prepared. First class F.C.C. license in
six weeks. Top quality theory and laboratory training. Elkins Radio License School
of Atlanta, 1139 Spring St., N.W., Atlanta,
Georgia.
FCC first class license in 6 weeks. We are
specialists. We do nothing else. Small
classes. Maximum personal instruction.
One low tuition covers everything until
license secured. Pathfinder Method, 5504
Hollywood Blvd., Hollywood, California.
Elkins Radio License School of Chicago —
Six weeks quality instruction in laboratory
methods and theory leading to the F.C.C.
First Class License. 14 East Jackson St.,
Chicago 4, Illinois.
Announcing programming, console operation. Twelve weeks intensive, practical
training. Finest, most modern equipment
available. G. I. approved. Elkins School of
Broadcasting, 2603 Inwood Road, Dallas 35,
Texas.
MISCELLANEOUS
Turn unsold time into immediate cash!
Quality item made to sell at $4.00. You
advertise at $2.00 (with order), retain 25%.
Especially suited to radio for quantity
sales. Write for details— Box 232 J, BROADCASTING.
Program polkas? 22 long plays for $25.00
check. Prepaid. Polkaland, 2318 Saemann,
Sheboygan, Wisconsin.
25,000 professional comedy lines, routines,
adlibs. Largest laugh library in show business. Special monthly topical service featuring deejay comment, introductions. Free
catalog. Orben Comedy Books, Hewlett, N.Y.
"Deejay Manual," a complete gagfile containing adlibs, bits, gimmix, letters, patter
. . . $5.00: Show-Biz Comedy Service, 65
Parkway Court, Brooklyn 35, N. Y.

BUY
For Best

Help Wanted — Management
MANAGER
SERVICE
DEPARTMENT
Leading broadcast equipment
manufacturer has outstanding
opening for man with experience in broadcast station engineering plus service experience
with broadcast equipment manufacturer.
Chance to grow with expanding
firm. Permanent. Advancement.
Complete employee benefit program. Ideal living conditions
with top quality school system.
An equal opportunity employer.
Send complete summary to:
Box 446 J, BROADCASTING
If.W.W.VWJV/i^WMWwS
BROADCAST
1
|

SALES
EQUIPMENT
MANAGER

||
Established WANTED
California equipment
| manufacturer
has opening
for
| sales manager, with strong TV
| and FM equipment background.
1 Must be conscientious, hardwork| ing have successful sales back| ground.
| Position entails responsibility for
1 complete product line marketing,
I proposals, and sales management
1 thru distributors.
i Required: Self starter, poise and
| maturity; knowledge of TV and
| FM
antennas,
sales promotion,
| product planning, industry shows,
I etc. Excellent starting salary with
| attractive
incentive
program.
I Some travel necessary. Send resI ume together with photo to Box

|
|
|
|
|
|
I
|
|
§
§
I
I
|
§
I
I
|
|

| 514J, BROADCASTING.
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Production — Programming, Others
PRODUCTION
SUPERVISOR
We need an experienced announcer
who wants to write copy and supervise
production. No air work. Send sample, tape, and state salary.
KSTT, Davenport, Iowa
RADIO
Situations Wanted — Announcers

Results

Equipment
Western Electric 1 kw or 3 kw fm transmitter. Must be reasonably priced. KPEN,
1231 Market Street, San Francisco, California.

You Can't Top A
CLASSIFIED AD

Wanted immediately — used Auricon 16 mm
sound camera, also Vidicon/I.O. camera
chain. Joel Leonard, WXTV, Youngstown
2, Ohio.

VfB
BROADCASTING
THE BUSINESSWEEKLY OF. TELEVISION AND RADIO
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RADIO

in

"DONN

PARKER SOON AVAILABLE. Rated #1 by Hooper and
Pulse as Boston's top afternoon
traffic hour personality. Smooth
in any format. Idea man. Call
Maiden, Massachusetts, at DA 43106 or write Box 509J, BROADCASTING."
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Instructions — (Cont'd)

Situations Wanted — (Cont'd)

MOVING?

TOP
TEN
PROGRAM
EXECUTIVE

SEND
FOR
BOOKLET
A free, 16-page booklet prepared by
Burnham Van Service, Inc. can give you
you
helpful, work-saving, cosf-savinggivepointers on how to organize your move
from city to city when you change
jobs. How to prepare to move, tips on
packing, a helpful inventory checklist
of things to do are among the topics
included. Write for your free copy.
No obligation.
Chuck Swann,
Burnham Van Service,
1634 Second Aveaue,
Columbus, Georgia

seeking greater challenge past
performance proves successful
system ... be Number 1, and
still sell your sound! Rating
success story . . . best industry. References !
Box 515J,
BROADCASTING
iillll

License renewals
WMTN Morristown,
newal of license.
WCOW-FM Sparta,

TELEVISION
WANTED

TO

Continued from page 93
make changes in ant. system (increase
height) and install new ant.; remote control
permitted; granted cp to install new auxiliary trans.; remote control permitted.
KFNF Shenandoah, Iowa — Granted extension of authority to operate with 7:15 p.m.
sign-off, Mon.-Sat., inclusive, and 7:30 p.m.
on Sundays for period ending March 31, except for special events.
KTIX Seattle, Wash.— Granted extension
of completion date to June 15.
Actions of Jan. 9
EZ-TV Inc., Northome, Big Fork and
Max, Minn. — Granted cps for new vhf tv
translator stations on chs. 4 (KDAL-TV),
Duluth, Minn., and 5 (WDSM-TV), Superior,
Wis., via intermediate translators; chs. 7
(KDAL-TV) and 9 (WDSM-TV); chs. 11
(KDAL-TV)
13 (WDSM-TV)
via intermediate and
translators;
condition.
Action of Jan. 8
KPSD(FM) Dallas, Tex.— Granted authority to remain silent pending possible
relocation of station to new site, (cp on 105.3
mc; 8.8 kw; ant. 130 ft.).

BUY

Help Wanted — Sales

Tenn. — Granted
Wis. — Granted

Stations

^lllllt]|||||lllllll[]|||||||IIIIIElllllllllllllUIIIIIIIIIIII[]IIIIIIIIIIIIDIIIIIIIIHU

For Sale Stations — (Cont'd)
|
§j
|
1
1

TV FILM SALES

EXECUTIVE

Major TV Film Syndication Company
seeks
top-level
SALES
EXECUTIVE for challenging position in New York headquarters.

|
|
|

|
§

UPPER MIDWEST RADIO STATION.
Curent station owner desires to purchase another property. Financial statement supplied on request. All replies
confidential. All markets considered,
j Write Hart Cardozo Radio Station
I KATE, Albert Lee, Minnesota.

| Excellent remuneration, plus in- I
§ centives.
All replies will be |
| treated in strict confidence. I

FOR

Box 508J, BROADCASTING 1
r—
inoiiiiiiiiiio iiniiiiiiiiiiiiHiiiiiiiiiiioiiiiiiiiiiiEiiiiiiiiiniiK
Production — Programming, Others
Award

winning News
ment Midwest TV

needs

experienced
pher. Must handle
sound film and
5 work. Send resume
J pies to Box
J CASTING.

DepartStation

photograsilent and
darkroom
and sam-

512J, BROAD-

EMPLOYMENT

SERVICE

INSTRUCTIONS
THE AMERICAN
BROADCASTING SCHOOL
Offers fully trained and commercially
oriented personnel. What arc vour needs?
Mews •• Sports
• C&W • • Men
Top* 40
• Jazz
Sales
Programming
• Women
HELENA BLDG., NORFOLK, VA.
Stale Needs Tape, Photo, Resume Rushed
(FOR THE RECORD)

SALE

Stations

patt Mcdonald co.
Box 9266 — GL. 3-8080
AUSTIN 17. TEXAS

Available — For Sale:
Two A.M. radio stations in deep
Gulf South. Each independently
owned and operated. One 1000
watts daytime. Other 1000 watts
daytime — 250 watts night. Approximately 90 air miles apart.
Reason for selling— owners retiring
and have other interests. Only
bona-fiide inquiries will be answered. For details, write P. O.
Box 1466, Baton Rouge, Louisiana.29%

—

Mich single
Iowa single
Fla small
West small
Ca metro
South major
N.E.
Top 30
And others.

daytimer
fulltime
VHF-TV
fulltime
fulltime
power
daytimer

60M
77M
90M
175M
150M
400M
425M

terms

JACK

15dn
cash
lOOdn
terms

FOR

SALE —

L. STOLL

& ASSOCS.

Suite 600-601 6381 Hollyw'd Blvd.
Los Angeles 28, Calif.
HO 4-7279

CHAPMAN
COMPANY
1182 W. Pea chtree St., Atlanta
9, Ga.
iGUNZENDORFERi
ARIZONA NEW LISTING. Single Market.
Asking S80,0OO. 818,000 down. "ExcluCALIFORNIA ABSENTEE OWNED. Must
sell. Asking S115,000. "A GVNZENDORFER
Exclusive."
sive."
OTHERS
IN
ROCKY MTS. OREGON AND
ARIZONA from S78.000.
WILT GUNZENDORFER
AND ASSOCIATES
8630 W. Olympic, Los Angeles 35, Calif.
Licensed Brokers
Financial Consultants

STATIONS

WEST NORTH CENTRAL. Fine, profitable
daytimer serving trade area of 50,000. $100,000 annual gross. Asking $190,000 with
29% down including real estate.
EAST SOUTH CENTRAL. Top market. Cross
$108,000.
Asking
for qualified
buyer.$200,000. Excellent terms
SOUTHWEST. Full time. Absentee owned,
Terms.
Dynamic growth irea. Asking $180,000.

29%

WANTED
IMMEDIATELY!
ALL BROADCAST PERSONNEL PLACED
ALL MAJOR U.S. MARKETS
MIDWEST SATURATION
Write for application NOW
WALKER EMPLOYMENT
SERVICE
Jimmy Valentine Broadcast Division
83 So. 7th St.
Minneapolis 2, Minn.
FEderal 9-0961
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Ark. medium
regional 8150,000— Ala.
med. f.t. $42,500 Colo. med. f.t. $75,000 N. M. medium regional 8150,000
Ind. regional 878,000— N. Y. major regional $135,000— Tex. metro regional,
over 852,000 cash-Bow profit. 8250,000
with 20% down Tex. regional 870,000
— Tex. f.t. $70,000 — Tex. metro f.t.
8425,000— Tex. metro regional $265,000
— La. single 826,950 La. single 840,000
Ark. major regional $180,000— Tenn.
single $82,500— Tenn. major regional f.t.
$375,000— -Tenn.
major
regional f.t.
$225,000 — Miss. single $4O,000 Miss.
single $45,000— Ala. major f.t. regional
$300,000 N. M. major
f.t. regional
$250,000
22
others. Fla. metro power $237,000

FOR SALE
Small Market — Day Timer
Mid-America — Moneymaker.
Cash or some terms —
Deal direct and Save.
No Brokers
Confidential.
Tell
all first— repy.
.V,

Box 480J, BROADCASTING
,.V.V.,,WAWAV.V.,.V.
FOR SALE
Southern New England daytimer In
excellent market. Grossing over $10,000
per month. Valuable real estate included. $225,000. No brokers. Convenient Terms. Box 535J, BROADCASTING.
BROADCASTING, January 22, 1962

newal of license without prejudice to whatever action, if any, commission may deem
warranted as result of any final determination reached in Tomah-Mauston Bcstg. Inc.
vs. FCC, now pending before Court of
Appeals for District of Columbia. Chmn.
Minow not participating. Action Jan. 17.
■ Granted (1) renewal of license of Prosser-Grandview Bcstrs. Inc. (KARY), Prosser, Wash., and (2) relinquishment of positive control by Forest H. Bishop to Raymond Rockstrom et al through surrender
of 31.67% interest to licensee for consideration of $8,500. By letter, advised licensee
that while its failure during composite week
to broadcast any programs in three program
categories, which was in variance with its
provious program proposals, constitutes failure to exercise degree of responsibility which
commission has right to expect of its licensees, its program proposals and its stated
intent for ensuing license period warrant
short-term grant of its application for renewal of license. However, since only about
one year remains in present license period,
commission granted application for regular
period, although it considers such action as
equivalent of short-term grant. Comrs.
Hyde and Craven dissented to letter. Action
Jan. 17.
Rulemakings
■ Commission invites comments to notice
of proposed rulemaking looking toward
reassigning unused commercial ch. 30 from
Elmira, N. Y., to Corning-Elmira, jointly,
for noncommercial education use, as petitioned for by National Education Tv &
Radio Center. Action Jan. 17.
■ By memorandum opinion & order,
commission denied petition by Great Lakes
Tv Co. (WSEE [TV], ch. 35), Erie, Pa., for
rulemaking to assign second vhf channel to
Erie. Action Jan. 17.
PETITION FILED
Sec. 3.606: Harrison M. Fuerst, d/b as
Alamosa Telecasting Co., Alamosa, Colo.
(1-2-62) — Requests amendment of rules so
as to reallocate ch. 3 from Alamosa, Colo.,
to Colorado Springs, Colo. Ann. Jan. 12.
PETITION DENIED
Sec. 3.606: Tv Bcstg. Circuits Inc., Tuscaloosa, Ala. (10-9-61)— Requests amendment of rules so as to assign ch. 25 to
Tuscaloosa, Ala. Denied by memorandum
opinion & order adopted Jan. 3, 1962, and
released Jan. 9, 1962.
PETITIONS DISMISSED
Sec. 3.606: Gann Tv Enterprises, KDASTV, Kingsburg, Calif. (11-20-61)— Requests
assignment of ch. 21 from Hanford, Calif..
to Kingsburg, Calif. Proceeding dismissed.
Improperly classified as rulemaking.
Sec. 3.606: Jay Edwards, William Wheat &
James A. Chase, Angola, Ind. (12-1-61)—
Requests amendment of rules so as to assign uhf ch. 26 to Anderson, Ind., in lieu
of ch. 83, now assigned. Letter requesting
dismissal of petition filed Jan. 8, 1962.
Processing line
■ In accordance with commission action
of Jan. 10, 1962, granting waiver of Sec.
1.354(c) of rules permitting below-described application to be placed at top of
processing line, notice is hereby given that
on Feb. 19, 1962, application BP-15298: NEW
Tawas City-East Tawas, Mich. — Superior
Bcstg. Co. Req: 1480 kc, 1 kw, DA,
D (Requests facility of station WIOS)
will be considered as ready and available
for processing, and that pursuant to Sec.
1.106(b)(1) and Sec. 1.361(c) of rules, application, in order to be considered with
this application or with any other application on file by close of business on Feb.
16, 1962, which involves conflict necessitating hearing with this application, must be
substantially complete and tendered for
filing at offices of commission in Washington, D. C, by whichever date is earlier:
(a) close of business on February 16, 1962,
or (b) earlier effective cut-off date which
this application or any other conflicting
application may have by virtue of conflicts necessitating hearing with applications appearing on previous lists.
Attention of any party in interest desiring to file pleadings concerning any
pending standard broadcast application pursuant to Sec. 309(d)(1) of Communications
Act of 1934, as amended, is directed to Sec.
1.359(i) of rules for provisions governing
time of filing and other requirements relating to such pleadings. Ann. Jan. 12.
BROADCASTING, January 22, 1962

RADIO-TV

SET

COUNTS

Continued from page 93
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HOW

TO

"ROLL

KEEP

ROLL

BUSINESS

ROLLING

ALONG"!

How's business? It's on the move — rolling along on trucks of
every description. And

it takes trucks to keep business

rolling . . . for the factory across town, the department
store on the corner, the banker, the builder, the
butcher, the bottler. Trucks
fast, they're flexible. Whatever
. . . whatever

are direct, they're
you're selling

you're buying . . . business

is better because of trucks.

AMERICAN

TRUCKING

INDUSTRY

American Trucking Associations, Inc., Washington 6, D. C.
THE WHEELS
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THAT GO

EVERYWHERE

BROADCASTING, January 22, 1962

OUR

RESPECTS

Broadcasting
Before Ted Shaker
he makes certain that
an ample supply of
are resting on a desk

to Theodore

and

advertising

retires each night,
a writing pad and
sharpened pencils
at his bedside.

"I get some of my best ideas at
night," he explains. "I can be starting
to drowse, and suddenly I'm struck with
a thought about a new approach to use
on an advertiser or an idea about a
new presentation to a client. I write
them down before I forget them. Some
days I have eight or nine notations on
my pad.
"I think it's very important for an
executive to think hard about his job
when he's not actively working at it."
This single-minded dedication to the
Job explains, at least in part, Mr.
Shaker's rapid rise in the broadcasting
field. Last June, at 39, he was appointed vice president and general manager
of ABC-TV National Sales Inc., the tv
network's newly formed representative
organization for its owned stations. One
month later, he was elected president
of the company.
Former co-workers at CBS-TV,
where Mr. Shaker spent more than nine
years, attest to his unbounded diligence,
and one close associate remarked:
"You could pick out Ted Shaker
from the beginning and know he was
going far in this business. He was so
mentally alert and literally 'lived' broadcasting. What I remember most about
him was his ingratiating personality, and
since radio-tv sales today includes service to the advertiser, this trait is most
important. In this business, when
things go wrong, it's valuable to have
a man like Ted around. To sum up,
you can't beat a combination of brains,
hard work and charm."
Quiet and Quick ■ Mr. Shaker is a
medium-sized man who speaks and
moves quietly but quickly. His manner
does not smack of the command decision. In fact, his instructions to subordinates are phrased in friendly, almost
pep-talk language. But he leaves the
unmistakable impression that he would
be keenly disappointed if the project
under discussion were not completed.
Theodore Frederick Shaker was born
in St. Paul, Minn., on March 1, 1922,
but moved with his family to Evanston,
111., in 1934. He attended local grammar schools and Evanston Township
High School from which he was graduated in 1940.
Mr. Shaker enrolled at Colgate U. in
1940 but left after two years to enlist
in the U. S. Navy Air Corps. Upon
graduation from the Pensacola (Fla.)
Air Station, he was commissioned a
second lieutenant in the Marine Air
BROADCASTING, January 22, 1962

F. Shaker,

president,

fuse

in the

ABC-TV

National

Sales,

Inc.

representative

Corps. He served as a combat pilot in
the South Pacific and won two Distinguished Flying Crosses. He was discharged as a captain in 1945.
Though driven by a desire to gain a
foothold in advertising, Mr. Shaker
realized that this field could not offer
immediate financial reward. And
money, he recalls, was a paramount
consideration at that time because he
had set the date for his marriage to a
hometown girl, Janice Seng, on St. Valentine's Day in 1946. Mr. Shaker's
father was a manufacturer's agent in the
drug business and suggested he represent the company in Detroit.
Drug Salesman ■ Love, marriage and
money won out and for two years he
sold drugs to retail and department
stores, strictly on commission, but he
managed to earn approximately $15,000
a year.
The yearning for the advertising business lingered, however, and in the summer of 1948, he accepted a sales job
with Lorenzen & Thompson (now
Shannon Assoc.), a newspaper and radio station representative, in Chicago.
"I had to take a drastic cut in salary,"
Mr. Shaker recalls, "but I had saved
some money and we were able to get
He remained with Lorenzen &
Thompson for 18 months and then
joined Farm & Ranch magazine, where
he stayed seven months. Late in 1950,
he became a salesman in the Chicago
office by."
of the Katz Agency.
His long tenure with CBS-TV began
in 1952 when he joined CBS-TV Spot
Sales in Chicago. In 1953 he was transferred to the New York office and re-

Theodore Frederick Shaker
'The Job' takes brains, work, charm

mained there for almost three years.
Colleagues remember him as "alive,
hard-working and enthusiastic," and in
recognition of his potential, he was appointed general sales manager of
WXLX-TV Milwaukee, the first network-owned and operated uhf station
in the country. He recalls that this
CBS-TV station was "successful" in
competition with the three vhf stations
in the market.
In April 1957, he returned to New
York as account executive for CBS-TV
and in 1959 was promoted to director
of program sales for the tv network.
Last spring when ABC-TV decided
to establish its own representative company for its owned stations, Mr. Shaker
was approached to head the operation.
He
accepted with "mixed emotions,"
explaining:
"I viewed the job as a tremendous
challenge, but it was difficult to leave
such good and helpful friends at CBSTV as Jim Aubrey, Tom Dawson and
Craig Lawrence. But it was flattering
that executives here at ABC, including
Leonard Goldenson, Si Siegel and Tom
Moore thought I could do a job for
them. They have given me wise counsel
and all the assistance I need."
The new representative company did
not
o&o
Mr.
that
25%

start selling for the five ABC-TV
stations until this past fall, but
Shaker is understandably proud
business in the final quarter was
over that of the comparable period

of 1960, when the stations were represented on an individual basis. He is
disturbed by the trend toward shorter
schedules of spot purchases by advertisers, since he believes that repetition
is important, and one of the most valuable ingredients in any successful spot
campaign.
Spot television can boost its revenue
by seeking out new kinds of advertisers,
according to Mr. Shaker. He is convinced that department stores, for example, can be persuaded to use tv in
combination with print through the purchase of saturation spots calling attention to the stores' advertisements in
newspapers.
Mr. Shaker belongs to the Tokeneke
Club in Darien, Conn., where he lives,
and the Academy of Television Arts &
Sciences. His favorite pastimes are skiing, bridge, boating and tennis.
Despite a rigorous working schedule,
Mr. Shaker manages to spend a good
deal of time with his family. He includes his wife and three children —
Susan, 14; Theodore F. Jr. (called
"Fritz"), 12, and John, 8 — on ski jaunts
and boating trips.
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EDITORIALS
Repeal

of Sec.

315

IF broadcasters are to provide meaningful coverage of the
1962 election campaigns, they need to get from this
Congress what no other Congress has been willing to give.
They need permanent relief from the debilitating effects of
Sec. 315, the political broadcasting law.
There will never be a more favorable atmosphere in which
broadcasters can approach a Congress. President Kennedy
has repeatedly endorsed political debates, which can be
made possible only by repeal of the equal time law, and
last week his news secretary, Pierre Salinger, said the President favored debates featuring candidates for federal, state
and local offices.
It was because of a temporary suspension of the law in
its application to presidential candidates that the KennedyNixon debates of 1960 were possible. If that suspension
had not been granted by the Congress, every broadcaster
who carried the Kennedy-Nixon debates would also have
been obliged to carry debates featuring Martin Luther King,
Lar Daly, Gov. Orville Faubus, Eric Haas, Farrell Dobbs,
Dr. Rutherford B. Decker, J. Bracken Lee, C. Benton
Coiner and Merritt B. Curtis. All received some votes for
President in the 1960 election and therefore qualified as
candidates under the definition that a candidate is someone
who can be voted for.
If Sec. 315 is not repealed this year, no broadcaster can
allow the principal candidates for any office to debate without also obligating himself to give equal opportunities to
every splinter candidate or nut who is running for that
office. A great many offices are at stake in 1962 — all the
seats in the U. S. House, one-third of the seats in the U. S.
Senate and unnumbered positions in state and local governments.
It is probable that the White House will make some
legislative recommendations involving Sec. 315 as part of a
larger problem that is under study by a special commission. Last fall Mr. Kennedy formed a Commission on Campaign Costs which is to submit a report no later than April
30. Included in that report are bound to be recommendations on the use of television and radio by candidates.
But broadcasters cannot wait that long to begin their
campaign in Congress. They must press for action now.
The NAB has spoken strongly for repeal of Sec. 315, and
it ought now to marshal its members for an organized presentation to Congress. The longer broadcasters delay, the
less chance they have to provide responsible, intelligent coverage of next fall's campaigns.
Unlocking

Minow, has made the all-channel receiver his agency's No.
1 legislative goal. Competent lawyers, in and outside of
government, insist that such legislation is constitutional under the power given Congress to regulate interstate commerce. Prompt hearings are promised in the House on
several pending bills which, among other important considerations, would require all-channel sets when sold in interstate commerce.
We agree with Mr. Minow's objectives, just as we had
agreed with his predecessors'. This is not to say that we
concur in all of his arguments, however, or in the bare bones
bill drafted by the FCC.
It is necessary to provide greater opportunity for more
stations, and the all-band receiver would accomplish this.
The alternative is more stringent regulation, if that is conceivable. In its 1952 final allocations, the FCC thought it
had provided assignments to accommodate forseeable allocations demands. But the land-rush came for vhf channels in the most desirable markets, and many uhf stations
went dark because of lack of "circulation" and economic
support. Other uhf construction permits were turned back
because of these experiences.
Although all-channel legislation is just as controversial
this session as it has been during the past three Congresses,
another significant action has aroused this new Congress.
Last July, the FCC initiated proceedings for the deintermixture of eight cities by proposing to withdraw their single
vhf assignments. Nine bills and resolutions have been introduced in the House to block the deintermixture moves,
and five of these incorporate the all-channel set proposals,
these aside from the bill introduced in the Senate and House
at the request of the FCC that relates only to the all-channel
legislation.
If the bill introduced by Rep. Roberts (D-Ala.) and
strongly supported by his colleagues in the eight cities
marked for deintermixture is passed, it would accomplish
the result sought by the FCC — mandatory manufacture of
the all-channel receiver. But it would do much more. It
would knock out the eight deintermixture cases and presumably future vhf deletions (except for reasons other than
technical allocations). It would limit the FCC's authority
over manufacturers to the all-channel television receivers.
It is this bill, we believe that warrants prompt consideration by Congress and the support of all television broadcasters, aswell as of the FCC.

uhf

FOR seven years prodigious but futile efforts have been
made to induce manufacturers to produce all-channel
receivers capable of tuning the full 82 channel television allocations and thereby to encourage development of the 70
uhf channels.
Manufacturers have resisted on constitutional grounds,
arguing this would constitute interference with free competitive enterprise. Congress has been sympathetic but unwilling to venture legislation in this sensitive area. In 1955
Chairman Magnuson (D-Wash.) of the Senate Commerce
Committee proposed a voluntary plan for all-band receivers,
offering, as inducement, repeal of the 10% excise tax on
such sets while retaining it on vhf-only models. This died
aborning because the Treasury said it couldn't afford to lose
the revenue.
There is reason for optimism at this new session of Congress. FCC's young and embattled chairman, Newton N.
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that couple who won our 'Trip to Las Vegas'
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"We

have never used anything

but

RCA Camera Tubes," says Jacob
Mathiot, Chief Engineer, wgal-tv,
Lancaster, Pennsylvania.
From 12 years of telecasting experience,
wgal-tv pays tribute to RCA camera tube
quality. They know, for example, about
top performance and long life in RCA
Image Orthicons. It's no wonder that
RCA-4401's were selected when the studio
began color programming in Sept. 1960.
The initial tube complement, two sets
of three RCA-4401's, is still in each camera. With more than 555 hours already
logged, these Image Orthicons are con-

tributing toWGAL-TV's (andRCA's) reputation for dependability — even when
operating at light levels well below that
required of other Image Orthicon types.
WGAL-TV originates 10 hours a week of
local color programming. This gives the
Pennsylvania Dutch country more than
the national weekly average of color television. As Mr. Mathiot attests, wgal-tv
relies exclusively on RCA Camera Tubes.
Take your cue from wgal-tv. Investigate the performance characteristics of
RCA Image Orthicons with MICRO-MESH
and SUPER-dynode design. Your RCA Industrial Tube Distributor is ready to help
you. Call him today.
RCA Electron Tube Division, Harrison, N.J.
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NEVER

In Greater
WKZO

Western

Michigan!

Radio carries commercials

to FAR

the largest

radio audience — morning, afternoon, night — in the
Kalamazoo-Battle Creek and Greater Western Michigan
market.
And the WKZO Radio coverage area is one
7-COUNTY

PULSE

REPORT

KALAMAZOO-BATTLE CREEK AREA — SEPTEMBER, 1961
SHARE OF AUDIENCE — MONDAY-FRIDAY

WKZO

WKZO
6 A.M. - 12 NOON
12 NOON - 6 P.M.
6 P.M. - 12 MIDNIGHT

30
24
34

of America's fastest-growing markets, too. Kalamazoo
alone is expected to outgrow all other U.S. cities in
personal income and retail sales between now and 1965.

Station "B"
18
16
13

7
Station9 "C"
13

outpulls all competitors in all 360 quarter

hours surveyed, 6 a.m. -Midnight, Monday
Friday (see Pulse at left).
Ask your Avery-Knodel

man

through

soon for the amazing facts

about WKZO's supremacy in Greater Western Michigan.
Sourees : Sales Management Survey of Buying Power, May 10, 1961 :
Television Magazine.
%Thc 173-jool Buddha in Afghanistan is the world's tallest statue.

WKZO-TV — GRAND RAPIDS-KALAMAZOO
WKZO RADIO — KALAMAZOO-BATTLE CREEK
WJEF RADIO — GRAND RAPIDS
WJEF-FM — GRAND RAPIDS-KALAMAZOO
WWTV — CADILLAC-TRAVERSE CITY
KOLN-TV — LINCOLN, NEBRASKA

WKZO
CBS RADIO FOR KALAMAZOO-BATTLE CREEK
AND GREATER WESTERN MICHIGAN
Avery-Knodel, Inc., Exclusive National Representatives
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his historic

flight in the "Spirit of St. Louis" in 1927, St. Louis
became

the hub of aviation pioneering. Today, the

superbly designed

and

internationally acclaimed

St. Louis air terminal building is but one of many
examples

of the city's continuing progressiveness

and leadership.

KTVI is proud to be a part of the exciting growth
program

now

in progress in St. Louis.

. . in St. Louis
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POWER

TV-Twin to KRLD radio 1080, CBS outlet with 50,000 watts
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FCC to get super-executive
Preliminary Booz, Allen & Hamilton report on FCC was distributed to
commissioners and key staffers last
week. As expected, study recommends
establishment of executive director
(Closed Circuit, Dec. 25, 1961), but
broad powers which will be delegated
to director surprised everyone. Many
independent offices and branches of
FCC will be placed under executive.
Report consists of three volumes,
with 22 chapters and led Chairman
Newton Minow to express surprise at
bulk of document. Largest part deals
with background, history and reasons
for study. Members and staff have
been instructed to peruse report for
double meanings and factual errors.
Final version in complete form is due
Feb. 28.
Another

network

bill

Staff of Dodd Juvenile Delinquency
Subcommittee appears to have dropped
idea of recommending Congress appropriate funds for research on effect
of television on children. Staffers, instead, are working on network-regulation bill. They maintain it's "better"
than FCC-drafted bill (S 2400), introduced in Senate last year. In present
form it wouldn't get into programming; its primary purpose being to
open up competition among program
sources. Novel aspect is that its definition of network would include important tv syndicators.
Meanwhile, as staff prepares for resumption of hearings into responsibility for tv sex and violence, there
are indications ABC-TV president
Oliver Treyz, who testified two weeks
ago (Broadcasting, Jan. 29), will be
asked back. Subcommittee still has
number of matters it wants to discuss
with him.
Board badgered too
Showing of hands at NAB board
meeting last Tuesday at Sarasota, Fla.,
revealed that more than one-third of
43-man body had received "lawyer"
letters from FCC alleging complaints
against their programming or operations and requesting explanations. Directors were told by staff spokesmen
that such letters are virtually automatic under new Broadcast Bureau
policy, and do not require FCC
proval.
What

ap-

is commercial?

Behind seemingly innocuous resolution adopted by NAB joint board at
its concluding session in Sarasota last
week urging closer liaison with educa-

CLOSED

CIRCUIT

tional broadcasters is concern over
possible commercial implication in educational programming trend. Many
etv stations are showing films, ostensibly educational, produced by large
commercial entities who now receive
credit lines such as "Produced and
filmed by XX Oil Co." Question: Is
this commercial use of non-commercial educational channels? Question:
What about adding slogan such as
"Use XX products for happy driving"
or "Stop at the XX sign?"
On second

thought

Although no announcement was
made, FCC last week tentatively
granted petition for reconsideration by
KWTX-TV Waco, Tex., of hearing
ordered in station's application for
power increase and taller antenna
(Broadcasting, Sept. 25, 1961 ) . Hearing to be canceled by last week's
action had been ordered by 4-3 vote
on duopoly and overlap issues because
of 29% ownership of KWTX-TV by
LB J Co., which in turn is principally
owned by wife of Vice President
Lyndon B. Johnson (Broadcasting,
July 31, 1961). FCC questioned
whether LBJ Co. "controls" Waco station as LBJ also owns KTBC-TV
Austin, Tex., and KWTX-TV in turn
owns 50% of KBTX-TV Bryan, Tex.
Patriotism

plus insurance

Proposal of Life Insurance Institute
to supply radio stations on "public
service" basis with spots having patriotic theme, but none the less extolling
merits of insurance, was quietly interred by NAB radio board at meeting in Sarasota, Fla. last Wednesday.
Despite staff recommendation, board
concluded that use of spots, aside
from other considerations, would be
in derogation of Section 317 of Communications Act dealing with sponsor
identification and that stations thereby might throw themselves open to
punitive action by FCC. Moreover,
it was pointed out that Institute is
big user of paid space in magazines
and some newspapers but eschews use
of radio-tv on commercial basis.
Am-fm

radios?

Fm broadcasters can't shake idea
that if FCC feels Congress should
require all tv receivers to be both
uhf and vhf, why not all aural radio
sets to be both fm and am? Idea was
broached to National Assn. of Fm
Broadcasters, and promises to be subject of significant consideration at

NAFMB meeting March 31 in Chicago, just prior to NAB convention
opening.
Alcoa co-sponsor
Aluminum

Co. of America is re-

ported looking for alternate-week advertiser to share Monday, 10-11 p.m.
time slot on ABC-TV in 1962-63
season. Alcoa is discussing situation
with General Electric (leaving CBSTV next season) and others in hopes
of continuing anthology-type show —
it now sponsors Alcoa Premiere, ABCTV, Tuesday, 10-11 p.m. Advertiser
may have to give up its 10-year program formula and buy participations
in network series if alternate-week
sponsor can't be found. Revue Productions, producer of Alcoa Premiere,
and ABC-TV are assisting search for
another advertiser.
Lighting up tv
When FCC Chairman Newton N.
Minow makes on-the-spot pitch for
all-channel legislation before congressional committee he will have visual
presentation "in glorious color" to
help sell contention that uhf will light
up tv stations across country. Chairman is having 4x8 ft. map of U.S.
prepared with small lights for every
existing station as well as allocation.
Vhfs will be shown red; uhf yellow,
and educational stations blue. Circuits are wired so that any combination of lights can glow at one time,
such as all network affiliates. Every
city with dark uhf allocation will be
lighted to show congressmen what
"might" happen with uhf system.
Nets

agree in part

National tv networks are willing to
work in cooperation with NAB tv
code office on acceptability of commercials, they made clear last week
at NAB's board meeting in Florida.
But they stood firm in their refusal
to grant final authority to NAB code
group in case of programs. In agreeing to sit on tv code board, networks
will comprise third of new maximum
of nine members. Since code group
now consists of only seven members,
room will be made for three network
members by cutting back number of
station representatives from seven to
six. All details of new liaison between code board and nets haven't
been resolved but NAB feels they can
be worked out. In any case, some of
stickiness has been removed from
code operation.
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The cost of producing film commercials is becoming an
agency problem as competition intensifies and profits
shrink at production firms. A depth study of this aspect
of tv's growing cost problems. See lead story . . .
COMMERCIAL

Those who want the NAB

FILM

COSTS

board cut down from its 43-
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ing comes from a major agency. It found a 60-second
filmed spot has gone up at least five times, sometimes
even 15 times, in a decade. See . . .
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The FCC's plan to duplicate 13 of the 25 clear channels
met opposition on Capitol Hill last week. Roy Battles, of
Clear Channel Broadcasting Service, said the plan would
amount to a national tragedy. See . . .
CLEARS

BILL

SUPPORTED

... 64

Maybe the Minow-Lewis feud can be sharpened up a
bit and given a prime test on video. William B. Lewis,
agency executive, offers more caustic comments on the
tv views and speeches of Chairman Minow. See . . .

... 29

NAB's board took another major step of interest to all
elements of the broadcast medium. It adopted a smallscale research unit rather than the vast university center
asked by President Collins. See . . .
NEW

MOODY

Judging by the slow pace of Washington and the courts,
the Carlton Fredericks case may be around a long time.
Last week U. S. marshals seized the inventory of Foods
Plus, whose products Fredericks promotes. See . . .

... 52

An idea of the way tv film commercial costs are mount-

FILM
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... 39

The air in the FCC's network hearing room started to
thicken last week as 10 NBC executives testified. They
were blunt about it, from Chairman Sarnoff down, contending proposed legislation is much too broad. See . . .
NBC

Meet the typical radio listener, a moody sort with paradoxes. But he really listens, though in a dial-twisting
sort of way. Most important, he twists dials with a reason,
according to psychological study. See . . .

... 27

man total will have to wait a while. At its winter meeting
the directors put aside reorganization moves. A new
structure committee will be named. See . . .
NAB
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LEWIS

NBC

CHIDES

MINOW

... 63

network is the second to support FCC-sponsored

legislation to require tv factories to make only all-channel
sets. Earlier, CBS had come out for the bill, which a large
number of set makers oppose. See . . .

... 42
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The race, as any cursory chart reader can
see, continues
With

close.

some

emerging

Three Sons, Ben

77 Sunset Strip.

9 out of the top 20. Add

mentioned — The
differences, contrib-

uting to ABC -TV's current lead:
Like placing 4 programs in the top 10.
My

Like

Casey, The Real McCoys,

Untouchables,

Flintstones, Margie,

to the 4

Naked

City,

Target: The Corruptors.

Like half-hour

firsts. ABC

19, Net Y 13,

Net Z 17. Like 3 out of the 7 nights, with Net Y
and Net Z taking 2 and 2.
Keep

watching.

ABC-TV

Source for last week's ad: Nielsen 24 Market TV Reports, weeks ending Jan. 7 & 14, 1962. Source for this week's ad: Nielsen
24 Market TV Report, week ending Jan. 21, 1962. Average audience, all commercial programs, Mon. thru Sun., 7:30-11 PM.

Late news breaks on this page and on page 10 AT
Complete coverage of week begins on page 27 r\ I

NAB
Board

TO

STUDY

opposes

RADIO

OVER-CROWDING

network

licensing, favors all-channel sets
alternate years (nine conferences one
NAB joint board of directors at closing session of its mid-winter meeting
year, eight next) to relieve staff hard(stories pages 39 and 42) Friday at
ship. It also concluded that 17 districts should follow state lines and not
Sarasota, Fla., approved:
• Record budget of $1.7 million for
fiscal year 1962-63 which begins in
June, equaling last year's record.
• Rejected reorganization plan to reduce size of radio board from 20 to 18
and approved appointment of 10-man
committee representative of radio and
tv boards, to devise advertisement plan
by June 1.
• Approved appointment of radio
committee to review problem of "overpopulation" in radio,
recommendation
to FCC.looking toward
• Endorsed legislation for mandatory all-channel receivers but with
proviso that FCC be barred from deleting existing vhf stations (deintermixture).
• Opposed network licensing as proposed in pending legislation and under
consideration by FCC at current hearings on programming.
• Approved report of ad hoc committee to establish new research department within NAB, indefinitely postponing plan to set up Broadcast Research Center at major university.
• Amended by laws to eliminate "tv
only" directors on television board but
retained total of 14 tv directors.
• Upon recommendation of President Collins agreed to set up closer liaison with educational broadcasters.
Board decreed that after 1962 fall
conferences, meetings will be held in

Minow on 'numbers'
FCC Chairman Newton N.
Minow Feb. 2 in taped interview
on Eyewitness (CBS-TV, Friday,
10:30-11 p.m.) said he'd be "inclined" to think that attention to
"the numbers" has pulled tv program levels downward.
On differences of "licensing"
or "regulating" networks, Mr.
Minow said, "Fundamentally, the
concept of a license is that there
are a limited number usually,
whereas in a regulation there can
be any number of networks."

be split except in California. It authorized term of two years instead of one
year for chairman of joint boards. Clair
R. McCollough, president, Steinman
Stations, incumbent chairman, concludes his first term (which will have
run 18 months) next June and now
will be eligible for another one-year
term.
Board approved Statler Hilton Hotel
in Washington as site of next board
meeting, to be held June 25-27.
Herbert Evans, president, Peoples
Broadcasting Corp., Columbus, who
heads "mission Latino," which was
scheduled to leave Saturday (Feb. 3)
for tour of South American countries,
told board of plans for goodwill trip.
Group will be entertained by presidents of Mexico, Chile and Peru. Board
formally voted 28 members of group
and wives as official representatives of
NAB board.

Clears
from

get

support

Defense

Dept.

Defense Dept. went on record Friday
as favoring retention of clear channels
and increased power for stations operating on them. It says clears are
important to department's contingency
plans for "survivable" communications
network in time of enemy attack.
Department's views were given by
Air Force Maj. Gen. John B. Bestic,
director of telecommunications, in testimony before House Communications
Subcommittee. Congressmen are considering legislation that would block
FCC's plan to duplicate 13 of 25
clear channels.
Support for clears was expressed also
by National Grange, National Council
of Farm Cooperatives, and Radio Service Corp. of Utah, licensee of KSL Salt
Lake City, one of clear-channel stations
not affected by FCC decision.
American Farm Bureau Federation
and Michigan Farm Bureau supported
legislation in statements submitted for
record.
Only opposition to legislation was
contained in statement submitted by

WFTW Fort Walton Beach, Fla., daytime station. Wilbur R. Powell, presiaction. dent, said he "strongly favors" FCC
Gen.

Bestic said Defense

"defers in policy considerations" to
FCC views. But "with respect to the
technical aspects" involved in issue, he
said, "we favor increased power and
clear-channel operation.
He said military is developing system that would enable it communicate
over radio station frequencies at same
time regular programs are on air. Clearchannel stations, he said, would be
"major contributors" to contemplated
circuit because of their technical advantages— wide geographical coverage
and interference-free signals.
He said studies show nuclear attack
could cause wide damage to military
circuits. But system composed of clearchannel stations, along with other channel stations, along with other circuits
would increase chances of survival of
"elemental communications
ties, he said.

capabili-

Chun

sees

King

head

monopoly
in tv time
Tv advertiser Jeno F. Paulucci (Chun
King Corp. president) is asking Newton N. Minow to clean up situation he
alleges has
on "controlling thenetworks
productioninsisting
of programs
as
well as the time slots." Mr. Paulucci's
wire to FCC chairman was sent Jan. 31
and released Feb. 2 in New York.
Mr. Paulucci suggested FCC has yet
to get into "the real heart of the problem" in current hearing. Among other
things he charged networks with:
Giving up to 60% discounts to giant
firms with large tv volume (asks this
be reduced to no greater amount than
10% off basic rate), and encouraging
advertisers to buy "26 weeks of alternate sponsorship of some no good halfhour show that the network would offer
us [Chun King] only because it is a
reject
the has
giants."
Chunfrom
King
been heavy spot tv
investor (nearly $700,000 in 1961)
and this year has allocated nearly $3
million for tv. It had ABC-TV special
on Feb. 4 that starred Stan Freberg
(Broadcasting, Jan. 15).
Of this time period, Mr. Paulucci reminded Mr. Minow that it is only "half
prime time." He said both NBC-TV
and CBS-TV refused to consider even
this hour in schedule, and ABC-TV did
more AT DEADLINE
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George H.
Gribbin, president. Young &
Rubicam, New
York, has assumed duties of
chief executive
officer. Sigurd
S. Larmon, who
was chief executive officer.

continues as
chairman of
board. Mr. Larmon, who joined Y&R
in 1929, was president and chairman
from 1942 until Mr. Gribbin became
president in October 1958. Mr. Gribbin joined agency in 1935.
Mr. Gribbin

only because program
freshing.

appeared re-

Mr. Paulucci's wire, more than 800
words long, referred to networks as
"monopolistic," and asserted that this
"horrible and revolting situation . . .
requires correction immediately."
He said he paid $150,000 (time
only) for hour but that giant tv advertisers pay half, thus competing unfairly. He said that unless FCC puts end
to "this monopolistic and unfair control and discriminatory discount practice by the networks" small and medium sized firms cannot grow while
giants "let you grow until you are interesting enough for them to buy out."
Mr. Paulucci says situation for nonblue-chip advertiser amounts to this:
Pay over double rates for time over
that of giant companies, "plus take the
junk they don't want or else be forced
to buy time such as our one hour of
half-day and half-prime time to at
least reach the public once with a full
minute commercial during semi- and
prime-time."
Network
NAB

code

link

and national tv networks

will be brought closer by expansion of NAB tv code board from
seven to nine members, with provision for member representing
each network.
Action was taken by NAB tv
board of directors in Sarasota (see
story, page 9). It is aimed at
solution of inadequate code-network liaison (Closed Circuit,
Jan. 29). Network representatives on code body will be named
by NAB President LeRoy Collins.
10

Kennedy,

Kerr

to

space

affect

moves
tv

Shape of space communications is
scheduled to be outlined in next few
weeks when —
■ President Kennedy sends to Congress how
this week
views on
space his
relayadministration's
system should
be established, and
■ Sen. Robert S. Kerr (D-Okla.)
chairman of the Senate Space Committee, holds hearing Feb. 26 on his
bill (S-2650) to set up a privately
owned space communications system.
President Kennedy, Washington
sources speculate, will follow approach
sponsored by Dept. of Justice and some
of more liberal congressmen, aimed at
preventing AT&T monopoly of satellite
system. The plan will be accomplished,
it's believed, by ownership of space
company to international and domestic
common carriers, equipment and space
manufacturers, and possibly public.
FCC still hold position that space
relaying is another facility for transoceanic communications and should be
run by international common carriers.
National Aeronautics & Space Administration generally has taken same position.
One point sure to be stressed in
President's message: Space communications system must be "global." There
have been suggestions that satellite relays be used at first solely for communications with Europe.
First series

scheduled

in Katz-Ziv-UA plan
First series in Katz Agency Inc., and
Ziv-UA experimental "Trailblazer"
plan to provide alternate source of
primetime programming for tv stations
(Broadcasting, Dec. 18, 1961) is
slated for fall start.
Review committee for "Trailblazer"
has selected 30-minute series, The story
of . . ., David Wolper production, to be
released by Ziv-UA. Program is designed for outright sale in time guaranteed by participating Katz-represented
stations. Program purchase for one
year and calls for 38 original episodes
and 14 reruns.
Original "Trailblazer" proposal,
which called for second program series
to be used as spot carrier, has been
modified to include use of only one program during plan's first year.
Minow pushes all-uhf plan
FCC Chairman Newton Minow took
his crusade for all-channel tv sets and
development to midwest Friday week,
telling Executives Club of Chicago
that "more stations mean more compeand more commended
diversity."
Mr. titionMinow
Admiral

Voice

sets JFK

talk

President Kennedy will make
worldwide Voice of America
broadcast Feb. 26, to help mark
20th anniversary of U.S. Information
Special Agency's
broadcast,radio
from service.
auditorium
of VOA's Washington headquarters, will be attended by invited
audience including leaders in communications field and Congress.
Secretary of State Dean Rusk,
USIA Director Edward R. Murrow and VOA Director Henry
Loomis will also participate in
ceremonies.

Corp. and Zenith Radio Corp. for their
all-channel set positions (early story
page 62).
McAndrew
NBC

outlines

news

principles
NBC newsmen have wide latitude
in analyzing and interpreting news,
William McAndrew, executive vice

president, NBC News, told FCC network hearing Friday (Feb. 2). Asked
by Commissioner Lee how much freedom to express opinions is given to
Huntley -Br inkley Report, Mr. McAndrew said about only limitation is
taboo on definite stand for certain legislation or political candidate, for example.
He told FCC counsel James Tierney
ratings are only source for NBC contention that news and information
shows attract substantially smaller
audience than entertainment. Procter
& Gamble's famous guidelines for its
programs (Broadcasting, Jan. 29) do
not apply when P&G sponsors program
produced by his department, Mr. McAndrew said. (For Mr. Mc Andrew's
prepared statement, see page 62.)
David C. Adams, NBC senior executive vice president, returned to stand
briefly and said most pressures are exerted by groups which object because
something has been broadcast rather
than those which advocate a specific
presentation.
Hearing resumes today (Monday)
testimony from ABC-TV
with
tives.
WJIM-AM-TV,

NLRB

execu-

agree

Settlement stipulation by Gross Telecasting Inc. (WJIM-AM-TV Lansing,
Mich.), National Assn. of Broadcast
Employes & Technicians and National
Labor Relations Board was approved
Feb. 2 by board. Under stipulation
broadcasting firm agrees not to restrain,
coerce or attempt to dissuade employes
from union sympathies or membership.
BROADCASTING, February 5, 1962

John

McLendon

announces
□□□□□□□□□□the
Bernard

the

Howard

ex-

clusive national representative

for

nation's

KOKY,

B

KOKA,

Bernard
Offices:

BROADCASTING, February 5, 1962

New

Rock,

the

group.
□□□□

Alabamannn

Arkansasnnnn

February
Howard

Group,

Mississippi

Shreveport,

Effective

Inc.

Negro

irmingham,

Little

Co.,

Ebony

top-rated

Jackson,

WENN,

&

of

as

McLendon

WOKJ,

appointment

&

Louisianannn
15, 1962nnm
Company,

York, Chicago, Atlanta, Los Angeles, San

Inc.
Francisco

DATEBOOK
There's a whole new
television market

look to

comparisons!

A calendar of important meetings and
events in the field of communications
•Indicates first or revised listing.

And the reason why is
FEBRUARY
KELO-LAND

TV.

Feb. 6— KTLA Day at Los Angeles Ad Club.
Clete Roberts,
head the
of KTLA's
depart-In
ment, will discuss
role of news
television
the news field and the place of news in a
station's
Hotel,
Los program
Angeles. schedule. Statler-Hilton
♦Feb. 6-7 — National Council of Churches'
Broadcasting & Film Commission, annual
meeting. Riverside Church, New York City.
*Feb. 6 — Awards dinner, Veterans of Foreign Wars Voice of Democracy essay contest. Sheraton Park Hotel, Washington.
•Feb. 6 — Academy of Television Arts and
Sciences, New York chapter forum on the
future of New York television. Overseas
Press Club, New York.

46 TH
IN THE

ENTIRE

181-STATION

AMONG

CBS

LINEUP!

Feb. 7-9 — National Winter Convention on
Military Electronics. Ambassador Hotel, Los
Angeles.

ALL

Feb. 8-10 — Mutual Advertising Agency NetChicago. work, annual meeting. Palmer House,

TOP

STATIONS

MARKETS!

—in actual homes

delivered

Thanks to KELO-LAND TV's magnetic hold on
its market, the Sioux Falls, S.D. market is
bigger in effective population — homes delivered to the adveriser — than San Diego,
Calif., Denver, Colo., Rochester, N.Y., Oklahoma City, Okla., Omaha, Neb. and scores
of other CBS market cities.
(Source: Special ARB Study,
March 1961. Homes reached per
quarter-hour,
p.m. to midnight, Sun. thru6 Sat.)

No Campaign is a
National Campaign without
kelQland
KELO-tv SIOUX FALLS; and interconnected
KDLO-tv Aberdeen, Huron, Watertown
KPLO-tv Pierre, Valentine, Chamberlain
JOE FLOYD, Pres. • Evans Nord, Executive Vice
Pres. £r Cen. Mgr. • Larry Bentson, Vice-Pres.
Represented nationally by H-R In Minneapolis by
Wayne Evans Associates
MIDCO
Midcontinent
Broadcasting Group
KELO-LAND/tv & radio Sioux
Falls, S.D.i WLOL/am, fm
Minneapolis-St. Paulj
WKOW/am & tv Madison,
Wis. | KSO Des Moines

12

Feb. 7 — Advertising Federation of America,
mid-winter legislative conference. Participants include FCC Chairman Newton N.
Minow, FTC Chairman Paul Rand Dixon
and Secretary of Commerce Luther C.
Hodges.
Statler-Hilton Hotel, Washington,
D. C.

52 ND

IN ALL

f RC
*'DJ
ABC

Feb. 6— Advertising Committee of U. S.
Commerce Dept. Department headquarters,
Washington, D. C.
•Feb. 7 — Radio & Television Executives Society, Newsmaker Luncheon. J. H. Felker,
assistant chief engineer, AT&T is speaker.
Grand Ballroom, Hotel Roosevelt, New
York.

•Feb. 9 — Fifth Annual Advertising Inst., annual meeting. John M. Couric, NAB director of public relations, will be featured
luncheon speaker; his topic is to be "Government Regulations on Advertising." Hotel
Barringer, Charlotte, N. C.
•Feb. 9-11 — New England chapter, American
Women in Radio & Television, 10th annual
conference. Castle Harbour Hotel, Bermuda.
Feb. 9 — Western States Advertising Agencies Assn., annual awards luncheon for the
"advertising citizen of 1961." Ambassador
Hotel, Los Angeles.
Feb. 9-11 — National Advertising Agency
Network, midwest regional meeting. Whittier Hotel, Detroit.
Feb. 9 — Academy of Television Arts and
Sciences, Hollywood chapter, Valentine
Ball. Ambassador Hotel, Los Angeles.
Feb. 10 — Awards Dinner, Directors Guild
of America. Western awards: Beverly Hilton Hotel, Beverly Hills, Calif. Eastern
City.
awards: Waldorf-Astoria Hotel, New York
Feb. 13 — Formal awards banquet of the
International Broadcasting Awards contest.
Hollywood Palladium, Hollywood, Calif.
Feb. 19 — Reply comments due in FCC rulemaking (Docket 14419) which would restrict
and eventually prohibit the presunrise operation of daytime only stations.
Feb. 19 — Deadline for comments on FCC's
proposal to add additional vhf channel at
below minimum mileage spacing to following cities: Baton Rouge, La. (Doc. 14233);
Birmingham, Ala. (Doc. 14236); Charlotte,

N. C. (Doc. 14238); Dayton, Ohio (Doc.
14234); Jacksonville, Fla. (Doc. 14235);
Johnstown, Pa. (Doc. 14232); Knoxville.
Tenn. (Doc. 14237); Oklahoma City, Okla.
(Doc. 14231). (Rescheduled from Feb. 5).
Feb. 19 — Deadline for comments on FCC's
proposals to expand use of uhf band, including dual vhf-uhf operation, reserved
pools of uhf channels for existing operating vhf stations, abolition of uhf allocation,
relaxation of technical rules for uhf stations, uhf grants without a hearing, etc.
(Doc. 14229). (Rescheduled from Feb. 5).
Feb. 19 — Deadline for comments on FCC's
proposals to delete single vhf and substitute uhf channel to make community
all-uhf in following cities: Binghamton. N.
Y. (Doc. 14243); Champaign-Urbana, 111.
(Doc. 14244); Columbia, S. C. (Doc. 14245);
Erie, Pa. (Doc. 14242); Hartford, Conn. (Doc.
14241): Madison. Wise. (Doc. 14239): Montgomery, Ala. (Doc. 14246): Rockford. 111.
(Doc. 14240). (Rescheduled from Feb. 5).
•Feb. 20 — American Women in Radio &
Television, Philadelphia chapter, Mardi
Gras dinner meeting. Speaker will be
Donald Huff, customer relations manager,
Delta Airlines. Hotel Sheraton, PhiladelFeb. 20- March 25— Art Directors Club of
phia.
Los Angeles, 17th annual western exhibition of advertising and editorial art. Western advertisers, agencies, artists and producers have submitted examples of their
work in commercials, titles, stills, or print.
Los Angeles Museum of Science & Industry.
Feb. 21-22— Michigan Assn. of Broadcasters, sixth annual legislative dinner and
Lansing.
midwinter convention. Jack Tar Hotel,
Feb. 25 — Broadcast Pioneers, New York
chapter,
secondWGN
annual
"Mike Latin
Award"
dinner, honoring
Chicago.
Quarter,
5 p.m., New York City.
Feb. 28 — Assn. of National Advertisers
workshop on tv advertising. Hotel Plaza,
New York.
Feb. 28 — UPI Broadcasters Assn. of Massachusetts, awards dinner, J. E. Allen of
WBZ-TV presiding. Nick's Restaurant,
Boston.
Feb. 28-March 1 — NAB, seventh annual conference for presidents of state broadcasters' associations. Shoreham Hotel, Washington. D. C.
MARCH
March 1-2 — NAB public affairs and editorializing conference, first national meeting. Secretary of State Rusk and FCC Chairman Minow will address broadcasters attending the conference. Shoreham Hotel,
Washington, D. C.
March 1-3 — U. of Oklahoma, annual radiotv conference and clinic. U. of Oklahoma
campus, Norman, Oklahoma.
March 4-5 — Texas Assn. of Broadcasters,
spring convention. El Paso.
March 5 — Academy of Television Arts &
Sciences, Hollywood chapter evening meeting on international television. Ambassador
Hotel, Los Angeles.
•March 5-9 — School of Journalism & Communications, U. of Florida, Communications week. Gainesville.
•March 6— New York State Broadcasters
Assn., annual meeting. Gov. Rockefeller
and members of the legislature will be
guests for the dinner following the afternoon meeting. Ten Eyck Hotel, Albany.
•March 7 — Academy of Television Arts &
BROADCASTING February 5, 1962
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HERBERT

A.

PHILBRICK

January

24,

1962

Gentlemen:

My congratulations to "Broadcasting" for their informative and
timely lead article of January 22, entitled "Red Threat Livest
Program Theme".
It makes the same point I've been hammering at
for 13 years.
It's time the people were given the RED REPORT.
I have a series now in production which will be ready to start
June 1, 1962.
Entitled THE RED REPORT, it is an informative
anti-communism program designed to alert the American people
to the
Based

"communist

criminal

on my experience,

conspiracy".

background

and

training

as undercover

agent in the "party" for the FBI, it will be a well documented
series which can fill the "public service" need of any TV station, client or business man. This is not a rehash of "I Led
Three Lives", rather
factual presentation
the world today.

it is a completely new,
which unmasks communist

up-to-the-minute,
activities around

It is a unique series since it is a library of 130 5-minute TV
film shows.
We now have 5 pilot films available for immediate
screening with 21 more being processed.
Details
tained from Gerry Girouard, Lynn TV Enterprises,
550

Fifth

Avenue,

New

York

City.

(Phone

PLaza

Remember
"Better brave than slave"
and with THE RED REPORT it can be your public
for a better and stronger America.

Sincerely,

Herbert

- February 5, 1962

A.

Philbrick

can be
Inc.,

ob-

7-3638)
that's my purpose
service campaign

Sciences, New York chapter forum on
sponsors and ratings. Overseas Press Club,
New York.
JOHN
VICE

PRESIDENT

B. SOELL
AND

GENERAL

MANAGER

March 12-16 — American Management Assn.,
"Effective Advertising" course for management, in Chicago for the first time. La
Salle Hotel, Chicago.
March 14-16— Electronic Industries Assn.,
committee, section, division and board
meeting. Statler-Hilton Hotel, Washington,
D. C.

KTVE

March 16 — Advertising Federation of America, board of directors meeting. New York.

announces
appointment

VENARD,

RINTOUL

•March 16-17 — Arkansas Broadcasters Assn.,
spring Rock.
meeting. Sam Peck Hotel-Motel,
Little
of

March

8C McCONNELL,

INC.

March 22 — Assn. of National Advertisers
seminar, "How to use business papers effectively." Hotel Plaza, New York.
March 22-24 — Advertising Federation of
America, fifth district meeting. Shawnee
Hotel, Springfield, Ohio.

national
representatives

for

March 23 — Reply comments due on FCC
proposals for which comments were
tendered on Feb. 19.

KTVE
MONROE,
Channel

LA.— EL DORADO,

10
316,000

Antenna

ARK.
NBC-ABC

watts

1352 feet above average terrain
Serving

177,770

TV

March 26-30 — American Management Assn.,
course in trade practice regulations. Hotel
Astor, New York.
March 26-28 — Canadian Assn. of Broadcasters, annual convention. Queen Elizabeth
Hotel, Montreal, Que.
*March 28-30 — National Sales Promotion &
Marketing Exposition of Advertising Trades
Institute. Hotel Biltmore, New York City.
March 30-31 — Advertising Federation of
America, sixth district meeting. Detroit.
APRIL
April 1-4 — National Assn. of Broadcasters,
annual
Chicago. convention. Conrad Hilton Hotel.

in

Homes*

Louisiana

Arkansas

19-23 — Georgia Assn. of Broadcasters, first annual regional meetings of
broadcasters will be held at following five
sites: Griffin, Albany, Baxley, Augusta,
Canton.

Mississippi

Owned and operated by Veterans Broadcasting Company, Inc.
in association with WROC-TV-AM-FM Rochester, New York

April 4-6 — Assn. of National Advertisers,
West Coast meeting. Del Monte Lodge,
Pebble Beach, Calif.
April 6-7 — Region 11 (southeastern) conference, National Assn. of Educational
Broadcasters. U. of Georgia, Adult Center
for Continuing Education. Athens.
April 9 — Academy of Motion Picture Arts
& Sciences, 34th Oscar awards ceremony at
Civic Auditorium. Santa Monica, Calif.

Ervin F. Lyke, President
*NCS '61

April 23-May 5 — Second International Television Festival, Montreux, Switzerland.
April 25 — Assn. of Industrial Advertisers,
Eastern New England chapter and Hartford
chapter, all-day marketing and advertising
clinic. Hotel Somerset, Boston.
April 27-29 — Mississippi Broadcasters Assn.,
annual convention. Broadwater Beach Hotel,
Biloxi, Miss.
United

Press

Facsimile
United

International

Newspictures

Press

Movietone
Build

k

and
Newsfilm

Ratings

/

*April 27-29 — National Academy of Television Arts & Sciences, trustees meeting.
Seattle, Wash.
April 29-May 3— Society of Motion Picture
and Tv Engineers, 91st convention. Advances of color motion pictures and color
tv is the convention theme. Ambassador
Hotel, Los Angeles.
April 30 — American Women in Radio and
Television, board of directors meeting.
Sheraton-Chicago Hotel, Chicago.
MAY
May 2-5 — Institute for Education by Radio-
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President Kennedy's call for physical fitness has been receiving an increasing amount of radio and TV coverage these days. Here are specifics on what you can do about this important need.

WE

MAY

BE

SITTING

OURSELVES

by FRANK

TO

DEATH

R. NEU,

Director, Public Relations, American Dairy Association

The

Human

Machine

Activity

To

Needs

Function

At

Regular
Its

Very

Physical
Best

The subject of physical fitness has received much
publicity and a great deal of lip service in recent
years. President Kennedy has issued another call to
the nation to become alarmed about and to take some

look into the life of Mr. Joe Citizen, middle class
suburban dweller, on an ordinary day.

action to correct the apparently poor state of physical

Joe drags himself out of bed at 7 a.m., showers,

well-being in this country.
There is a note of urgency behind this latest call
for action to build physical fitness. At a time when
the nation faces a growing need for strength in its
people as well as in its machines, the record for
physical fitness is not one to be proud of.
The Selective Service system has been rejecting one
out of each two young men called for duty in the Armed
Forces because of physical, mental, or moral unfitness.
Physical unfitness ranks high, and it is very likely that
some of the mental and moral unfitness may be the
result of the physical problems.
Studies among American youths, in comparison
with European youths, have been conducted by Dr.
Hans Kraus and Dr. Sonja Weber in the Posture Clinic

shaves, gulps down a hasty and nutritionally inadequate breakfast. His lovely wife drives him to the rail-

of the New York Columbia-Presbyterian Hospital.
Six tests for muscular strength and flexibility were
given to more than 4,000 American children and to
almost 3,000 children in Switzerland, Austria, and
Italy. The results show that almost 58% of the American youths failed one or more of these tests while less
than 9% of the European children failed one or more.
Yale University also reports a steady decline in the
state of physical fitness of freshmen entering each
year. While 51% of the class of 1951 passed the fitness tests at Yale, 43% of the class of 1956 passed, and
only 38% of the class of 1960 were able to perform
satisfactorily.
But physical fitness, or the lack of it, is not a problem confined to youth alone. It is a growing health
menace to young adults and middle aged adults, and
we might understand why this is true if we take a
BROADCASTING, February 5, 1962

JOE MOVES

FEW

MUSCLES

road station. Even if Joe drove himself, he wouldn't
get much exercise because his car has power steering,
power brakes, power window lifts, power seat controls.
Less vigorously than she might desire, Joe's wife receives agoodbye kiss as Joe slides out of the car, walks
a few steps to board the 7:47. Half an hour later he
walks almost half a block to catch a bus which deposits him 22 steps from his office building door.
Joe is likely to sit at his desk until noon. If he's
having a busy day, he may ask his cute blonde secretary to bring in a sandwich and a cup of coffee
for his lunch. On the other hand, Joe may be one of
those tycoons who closes big business deals over
"martinis-and-rich-food" lunches, following which he
returns to the office and sits some more until quitting
time. Arriving home, Joe feels the need of a drink or
two before dinner to "unwind."
After eating a heavy meal, Joe decides that tonight
he needs relaxation because of his rough day at the
office. He proceeds to relax by slouching into a chair
before the television set. After sitting through the
late movie, he crawls into bed, awakens at 7 a.m. the
next morning to start all over again.
Along comes Saturday. Joe feels that his tough
week of rowing an oar in the stream of commerce and
industry has earned him a few hours on the golf course.
He drives to the country club, mounts an electric golf
cart, plays 18 holes, joins the boys back in the clubhouse for a few drinks. Feeling good about all the
exercise he's had, Joe drives home

and eats a big
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dinner, knowing that he has used extra energy playing golf, of course.
JILL LIVES

LONGER

Let's consider Jill, Joe's wife, for a moment. Chances
are, on the basis of current statistics, Jill will outlive
Joe by anywhere from five to 25 years. Medical
science is not sure yet whether this is because Jill has
different hormones from Joe or whether it is a result
of the different roles which Joe and Jill fulfill in our
society because of these different hormones.
The average suburban Jill is likely to be a homemaker responsible for rearing two or more children.
It is safe to assume that any woman with this responsibility isgoing to get a lot of daily exercise no matter
how many gadgets she has to help her do the housework. A homemaker does a lot of walking each day
merely to push the buttons and start the machines
that wash the clothes, cook the meals, and remove the
dust. And she also does a good deal of bending each
day to pick up after Joe and the junior members of
the family. All in all, Jill is likely to get much more
exercise than Joe. This may have a significant relationship to Jill's outliving Joe, who no longer hikes
the dusty trail to bring home the buffalo meat and
hides to feed and clothe his family.
So much for Joe and Jill. Does all the hue and
cry about our low state of physical fitness really have
any rational basis, or is this merely an effort to sell
more gymnasium equipment that will gather dust
after a week of use?
SUPERIOR MENTAL
IS NOT ENOUGH

POWER

If one accepts the theory that man rules the Earth
because he has, thus far, at least, won the race among
the species in the "survival of the fittest," why should
we be worried? Is it not mental agility, rather than
physical fitness, that should concern us because it is
his brain power, not his muscles, which has enabled
man to control enough of his environment to master
his planet and prepare to explore others?
Obviously, superior mental development is chiefly
responsible for making man what he is, but we should
not overlook that man's brain is encased within a
body that has certain needs that must be met. Medical science has learned to control most of the diseases
of childhood and many of the other diseases which
formerly cut short many human lives. The major challenges to medicine today are to solve the problems of
cancer and various forms of cardiovascular disease,
and, perhaps most important of all, to teach human
beings that the human body, adaptable as it is to a
variety of environmental conditions, does require certain minimum standards of care.
16
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It is perhaps conceivable that through the process
of evolution there may eventually develop a human or
super-human species that is largely brain, with only
enough additional physical development to provide
one finger for pushing buttons. If computers are ever
able to take over some of the more intricate thought
processes of the human brain, we might even reach
that stage where the machine can reproduce itself,
thus eliminating the need for human beings to push
the buttons.
THERE ARE SOUND REASONS
FOR PHYSICAL FITNESS
In the meantime, however, accepting ourselves as
the human beings we are, there are certain things
which most of us ought to be doing in order to live
more comfortably, perhaps more enjoyably, and maybe even a bit longer. There are some very good reasons for us to learn to give ourselves much improved
physical care.
There is very legitimate concern about the generally
poor state of physical fitness among men of military
age. In a world in which men have not yet learned to
live together in peace, it is essential, of course, that a
nation have the ability to defend itself and to survive
under the most adverse conditions. Our position is
weakened by the vast loss of effective manpower
through poor care of our physical selves, not only because we are weak physically but also because this
often leads to mental retardation.
There are sound reasons for believing, too, that
many of the common

complaints of modern American

civilization — obesity which concerns some 30 to 40
million among us, otherwise unexplained "fatigue,"
and the "let-down feeling" about which so many complain daily — may be traced to neglect of our physical
development and maintenance.
Assuming that physical fitness is our goal, what
kind of programs must we develop and follow to
achieve this? Too many physical fitness campaigns in
the past have been geared to the needs of those who
already are well along on the road to being physically
fit. Or physical fitness has been advocated by those
people who seem to think that we all need bulging
muscles and taut tummies so that we might stand
around on the beach in very brief leopard skins to be
admired by one and all.
Physical fitness is not synonymous with calisthenics
and weight lifting, although both of these are certainly
excellent forms of exercise for those who enjoy them.
Fitness is, rather, a matter of achieving an optimum
state of well-being that enables us to live and to enjoy
living to the maximum extent that our mental development and environment offer us.
Heredity, obviously, plays the fundamental role in
BROADCASTING, February 5, 1962
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MILK

1

\ 1 1 II
//
1

^wo 8-ounce glasses of milk provide approximately the following percentages of the Recommended Daily Dietary Allowances
(nutrients recommended by the Food and Nutrition Board of National Research Council to provide adequate amounts for maintenance of good nutrition in healthy persons):

ADULT MEN
{Boi«d on weight of 154 lbs., height 69 inches)
ADULT WOMEN
(Bosed on v fight of 128 lbs., height 64 inches)
■
1\

Addressed

^ l*\^

rs
BOYSTee13-15
n-ageYEARS
^^^) (108
lbs., 64 inches)
BOYS 16-19 YEARS
(139 Ibl., 49 Inch.,)
GIRLS 13-15 YEARS
(108 lbs.. 63 inches)
GIRLS 16-19 YEARS
(120 Ibi.. 64 inches)

Calories
(a)

Protein

Calcium

Vitamin A

Vitamin D

Riboflavin

10-13%

25%

71%

15%

(b)

46%

10-12%

(b)

56%

13-16%

14-18%

31%

71%

15%

Thiamine
(c)

f°ur 8-ounce glasses of milk supply approximately the following percentages for teen-agers and younger children:
Protein
Calories
Thiamine
Vitamin A
Vitamin D
Calcium
Riboflavin
(b)
(a)
31%
20%
21%
42%
(c)
100%
81%
80%
36%
18%
67%
81%
31%
18%
100%
25%
24%
100%
87%
45%
31%
84%
48%
28%
26%
87%
100%
31%
88%

Notes: (a) Calorie allowances vary with age and activity. These are based on needs of people with moderate physical activity. The percentage
would be higher for office workers and other sedentary people, (b) There are no recommendations for Vitamin D in the diet of adults, but for
children and teen-agers the recommendation is 400 International Units. Four glasses of milk (or one quart) meets this recommendation only if
the milk has Vitamin D added, (c) The recommended daily allowance of thiamine decreases with increasing age, being, for example, 1.6
milligrams for a 25 year old man and 1.3 milligrams for a 65 year old man.
Other recommended daily dietary allowances, for which milk is not considered a good source, are iron, niacin, and ascorbic acid. These may
be obtained from other foods. By eating a well balanced diet which includes at least two glasses of milk for adults and three to four glasses
for children and teen-agers, a major step toward good health is made.
Percentages of nutrient allowances for milk used in this table have been taken from calculations made by the Institute of Home Economics of the
U. S. Department of Agriculture.
determining one's state of physical development. Assuming that a person is born with no major physical
handicaps, then maintaining good general health and
avoiding illness become part of a lifetime pattern that
really is not too difficult to design and follow.
Food consumption becomes a very important part
of the lives of people in all types of civilizations. Food
is eaten not only for its contribution to the physical
needs of the eater but also because of many cultural
values associated with the act of eating. In American
society food often serves the homemaker as the main
source of her gratification, through earning the praise
of her family and her guests for what she has placed
on the table. Food serves as a reason for people to
meet and carry on many social activities, ranging from
major business deals to the exchanging of meaningful
glances between young lovers.
Eating food certainly should be an enjoyable part
of living in a country where we have not only an
abundance

of very high quality foods but also a tremendous variety of excellent and tasty foods that
provide, if eaten in the right proportions, all of the
essential nutrients we need to maintain good health
and adequate energy sources.
BROADCASTING, February 5, 1962

We should all strive to help children learn to eat
food basically to provide themselves the essential nutrients they need for good health and adequate supplies of energy to do all those things that children
enjoy doing. While such training for our children certainly should be a primary national goal in developing
sound physical fitness programs, we should not be at
all hesitant about trying to re-educate many of our
teenagers and adults to better eating habits. In spite
of our plentiful food supply, there are millions of
people in this country who are malnourished — not
necessarily undernourished — because they have not
learned how to select the right foods to provide a
healthy nutritional pattern for eating.
EATING

FOR

FITNESS

Nutrition scientists in this country, trying to develop the best pattern of food consumption in line
with the kinds of foods available, have offered a relatively simple Daily Food Guide for us to follow. The
Guide suggests selecting foods from four major groups:
The Milk Group (including cheese and ice cream as
well as all forms of milk): An adult should consume
two or more eight-ounce glasses of milk each day.
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The Vegetable-Fruit Group: Select four or more servings each day, including one serving of a good source
of Vitamin C, one serving at least every other day of a
good source of Vitamin A. The other servings may be
any vegetables or fruits.
The Meat Group (including all meats, poultry, fish
and eggs) : Choose two or more servings each day.
The Bread-Cereals Group: Choose four or more servings daily.
Other Foods: After meeting the suggested servings
from these four basic food groups, the Guide recommends selecting from other food sources adequate
amounts

to the Readers
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Finally, among the physical requirements for physical fitness — and we should not overlook the interrelationship among physical, mental and moral, or spiritual factors in contributing to good health and
happiness — we come to the matter of physical activity
or exercise.
The required activity need not be violent exercise,
but it should, if at all possible, certainly be daily
exercise. Walking at least three miles each day, over
and above the usual amount of walking on the job, is
one of the easiest and best ways to get needed physical
activity because walking does use the major body

to provide enough energy to meet daily requirements. The amount of food consumed, in terms

muscles. There certainly are many other forms of exercise that help if they can be done on a fairly regular

of calories, must be balanced with the amount of energy expended. There will be a gain in weight if food
intake exceeds energy output.
It is very wise, also, to keep in mind that foods
should never be selected merely on the basis of the
number of calories in any particular unit of food. For

basis, not merely on weekends — including bicycling,
golf, tennis, handball, swimming, bowling, etc. Even
a football or basketball game can provide the right
kind of exercise, provided the participants walk to
the stadium or fieldhouse instead of riding in the car.

example, we dairy farmers would be especially grateful ifmore people would remember why milk has been
called, "Nature's most nearly perfect food," since the
dawn of civilization. The chart shows that milk provides a wide range of essential food nutrients, for
people of all ages. Milk can hardly be classified as a
"fattening" food on the basis of its nutrient contribution to the total diet. A pint of milk, or two eightounce glasses, supplies only 10% to 13% of an adult
man's calorie needs, but this amount of milk, as the
chart indicates, also provides 25% of the recommended amount of protein — and the highest quality
protein available, 71% of the calcium, 15% of the
Vitamin A, 46% of the riboflavin and 10% to 12%
of the thiamine. There are other essential food
nutrients in milk but in less important quantities.
REST

AND

EXERCISE

ARE

NECESSARY

Good general health, prevention of illness and a
well balanced diet are all necessary for physical fitness,
but they are by no means the total picture. Just as
pills are not the answer to all our problems, neither is
it possible to "eat your way to good health," as some
of the food faddists and quacks proclaim. Adequate
amounts of rest are necessary if the body is to recoup
itself and to function effectively. The amount of rest
any of us needs is something that experience alone
teaches, but rest is essential.

american

All of us, for patriotic, for economic, for purely
selfish reasons, would be wise to inventory our own
state of physical fitness and to resolve to achieve a high
level of well-being if we don't already enjoy it. Beyond
this, all of us certainly owe it to our communities and
to our nation's future to give much more than lipservice to President Kennedy and those he has designated to develop better and sensible physical fitnessprograms.
Every school child should certainly be getting encouragement and training to develop a personal, lifetime physical fitness plan. This should include knowledge about eating a well balanced diet, the need for
adequate rest and encouragement of the kind of
physical activity that could easily become a permanent and enjoyable part of the adult living pattern.
Gymnasiums and stadiums for spectator sports are
hardly enough to fulfill our obligations to our children
in this area of physical fitness. In fact, having these
facilities may often mislead us badly about how many
of our children really are getting adequate physical
training in our schools.
Above all else, we should avoid the idea that physical fitness is something of concern only to the young of
our species. It is most certainly a cradle-to-grave need
for all of us, one that properly planned and developed,
can provide some big bonuses in longer life and more,
years of useful, energetic and enjoyable life.

dairy

association

Voice of the Dairy Farmers ii ' the Market Places
20 North Wacker C rive • Chicago 6, III.

of America
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Television, annual convention. DeshlerHilton Hotel, Columbus, Ohio.
May 3-6, 1962 — American Women in Radio
& Tv, national convention. SheratonChicago Hotel, Chicago.
May 4-5 — Kansas Assn. of Radio Broadcasters, annual convention. Hays, Kan.
May 9-12 — Western States Advertising
Agencies Assn., 12th annual conference.
Theme of this year's conference is: "Advertising Achievements — West." Oasis Hotel,
Palm Springs, Calif.
May 10-12 — Advertising Federation oi
America, fourth district meeting. Jacksonville. Fla.
May 12 — UPI Broadcasters of Illinois, spring
meeting. Inman Hotel, Champaign.
*May 15 — Comments due in FCC rulemaking
(Docket 14419) which would restrict and
eventually prohibit the presunrise operation of daytime only stations. (Rescheduled
from Feb. 8)
May 15-16 — Council on Medical Television,
fourth annual meeting. Clinical Center, National Institute of Health, Bethesda, Md.
May 16-17— Annual Medical-Dental Tv
Workshop, sponsored by the National Naval
Medical Center. National Naval Medical
Center, Bethesda, Md.
May 20-22 — Assn. of National Advertisers,
spring meeting. Hotel Commodore, New
York.
May 21-24 — 25th anniversary Electronic
Parts and Distributors Show and Conference. Conrad Hilton Hotel, Chicago.
May 23-25 — Electronic Industries Assn., 38th
annual convention, committee, section, division and board meeting, Pick-Congress
Hotel, Chicago.
JUNE
June 11-14 — Industrial Advertising Exposition held in conjunction with the 40th annual Conference of Assn. of Industrial Advertisers. Royal York Hotel, Toronto,
Ontario, Canada.
June 17-22, 1962 — Annual convention of the
National Community Television Assn.
Shoreham Hotel, Washington, D. C.
♦June 23-28 — Advertising Federation of
America, 58th national convention, in conjunction this year with Advertising Assn.
of the West. Theme of the joint meeting
will be "All-American Advertising Roundup." Denver-Hilton Hotel, Denver.
June 23 — Advertising Federation of America, ninth district meeting. Denver.
June 29-30 — Texas AP Broadcasters Assn.,
15th annual meeting. Hotel Texas, Fort
Worth.
AUGUST
Aug. 5-7 — Georgia Assn. of Broadcasters,
annual convention. Holiday Inn, Jekyll Island, Ga.
Aug. 21-24 — Western Electronics Show and
Convention, Los Angeles Memorial Sports
Arena.

LEADS

IN

SERVICE

Jaycee members and
phones to delve into
Religion, government,
have come under the
LEADS

IN

ACCEPTANCE

LEADS

IN

AUDIENCE

the Jaycees designated one meeting 'WIBC Day' and
saluted the station and personnel for efforts over the

Indiana's largest radio news staff . . . consistent editorializing .. . top-rated air personalities . . . have combined to give WIBC the largest audience morning,
afternoon and evening.* This combination is ready to
go to work for you . . . the national advertiser.
*Pulse 46-County Area Survey, April, 1961
*Pulse Metropolitan Area Survey, October, 1961

2835 N. Illinois Street
Indianapolis 8, Indiana

Sept. 12-14 — Michigan Assn. of BroadAmerica, first district meeting, Cape Cod
area.

Sept. 20-22 — Advertising

was recently surprised and pleased when

munity ..."
Special programs like Indianapolis Forum . . .

SEPTEMBER
Sept. 11-13 — Electronic Industries Assn.,
committee, section, division and board
meeting. Biltmore Hotel, New York.

Sept. 14 — Georgia Assn. of Broadcasters,
2nd annual South-East Radio-Tv Seminar.
Atlanta.

WIBC

guests sit before WIBC microa topic of community interest.
politics, safety, the arts ... all
scrutiny of these panels.

years . . . "to inform, educate and assist the com-

Aug. 31-Sept. 9 — 1962 World's Fair of Music
& Sound. An international exposition devoted to every area of the music and sound
industries. McCormick Place, Chicago.

♦Sept. 12-14— Michigan Assn. of Broadcasters, fall convention and business meeting. Hidden Valley, Gaylord, Mich.

Indianapolis Forum, a public affairs presentation in behalf of the Indianapolis Junior Chamber of
Commerce, began on WIBC in 1952. Each week

50,000
WATTS
WIBC
The Friendly Voice of Indiana

JOHN

BLAIR & COMPANY
National Representative

WIBC IS A MEMBER OF
THE BLAIR GROUP PLAN

Federation of
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America, tenth district meeting. Shreveport,
La.
Sept. 28-29— Institute of Radio Engineers,
12th annual broadcast symposium. Willard
Hotel, Washington, D. C.
OCTOBER
•Oct. 14-17— CCBA Managing and EngineerOnt. ing convention. Royal York Hotel, Toronto,
All Sales

are

Local

What better way to sell in the South
Bend market than with WSBT-TV personalities on popular local shows!Each
week WSBT-TV originates over 90 programs, and each one is run by a real veteran of this station . . . average length of
employment is 9-2 years. And these are
people who are also known off-camera.
They are active in social and community
affairs . . . are in demand as speakers and
entertainers. They conduct a host of programs, and one or more of these has an
audience tailored for your product. Get
the facts and availabilities from your Raymer man or this station. Sell South Bend
from South Bend with WSBT-TV!

SOUTH
BEND.
INDIANA
V
-T
BT
_WS
Channel 22
Paul H. Raymer, National Representative

COATS

&

BURCHARD
COMPANY
appraisers

• Specialists in radio and TV
property appraisals
• Acquisitions — sales —
mergers — or purchase
• Allocations under Section
334(b) 2 of the 1954
Internal Revenue Code
Write for complete information
and analysis of your specific
requirements (no obligation).
4413 RAVENSWOOD AVE. . CHICAGO 40, IUIN0IS
SERVICE — COAST TO COAST
Industrial • Commercial • Institutional Appraisals
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♦Oct. 16 — Public hearings by the Canadian
Board of Broadcast Governors. Ottawa.

_OPEN

•Oct. 21-25 — National Assn. of Educational
Broadcasters, 1962 annual convention. Hotel
Benjamin Franklin, Philadelphia.
N0VCM6ER
Nov. 10-25 — Worlii Economic Progress Assembly and Exposition under International
auspices. Special sectors devoted to radio
and tv. McCormick Place, Chicago.
Nov. 27-29 — Electronic
Industries Assn.,
committee, section, division and board
meeting. Jack Tar Hotel, San Francisco.
MIKE®
is the best medium,

Engstrom 'Respects'
editor: . . . The article [Our Respects,
Dec. 18, 1961] blended fact with anecdote in a pleasant manner. If there had
to be a "first public revelation" of the
origin of my nickname, I'm delighted
that the scoop went to an old friend
like yourself! — Elmer W. (Shorty)
Engstrom, president, RCA, New York.
Radio

response

editor: We are so pleased that Broadcasting found our experience with radio appeals for rare blood worth publishing [Broadcast Advertising, Jan.
29]. . . . — Virginia L. Grimes, director
of public relations, Geyer, Morey, Madden & Ballard Inc., New York.
Over-saturation

not the station

whose chief concern is "oscillating continually between fast ratings and the
fast buck. . . ." — Herb Berg, general
manager, WW OK Charlotte, N. C.
Truth

about

tv

editor: I've been grateful for your
stand on the First Amendment problem
with the FCC. However, in your editorial [Editorials, Jan. 15] I think you
went too far in scolding the FTC. . . .
Recently, I heard Mr. Minow speak
in San Francisco. The people sitting
near me agreed with Minow in everything he said. In my opinion, he now
stands as the spokesman and champion
of a large segment of American people
who are dissatisfied with television programming.
As illegal as his utterances might be

editor: . . . Please note that in the radio-tv set counts for Hawaii [For the
Record, Jan. 22] one immediately apparent discrepancy crops up in the
county totals concerning Kauai. . . .
There are 8,078 occupied dwelling
units and the total tv homes figure is

when they censor by the "raised eyebrow," he nevertheless speaks the truth
when he criticizes television.

reported as 7,251 at a 15.5% saturation figure. Obviously the 7,251 figure
is a typo or a gross error and probably
should be 1,251. . . . — Art Sprinkle,
station manager & national sales manager, KONA (TV) Honolulu.
[Mr. Sprinkle correctly assumes the total
for tv homes in Kauai County to be 1,251,
not 7,251. The figure "1" was mistaken as
a "7" by
the printer
and the
failed
to catch
this error.
This proofreader
correction
also will be noted in FOR THE RECORD,
where the radio-tv set count totals are
being carried.]

voluntarily; 2. Unite to kill the FCC's
rights to legislate programming.
It seems to me that your attitude has
always been: 1. Television programming is good enough as it stands; 2.
Unite to kill the FCC's power over
programming.
If, as you claim, the FTC is simply
trying to insure the right of the public
to see the truth in advertising, I cannot

Haeg admirer
editor: I would like to convey my
thanks for the excellent . . . article

KEAR

headlined "Haeg urges greater care in
buying radio
time" [Broadcast Advertising, Jan. 22].
I would also like to congratulate Mr.
Larry Haeg, general manager of WCCO
Minneapolis, for his words of importance to agency executives in the Midwest. I am in complete agreement.
Perhaps, some day, advertisers and
timebuyers all over the country will be
educated, completely so, to the facts
Mr. Haeg pointed out, such as radio
that delivers both quantity and quality

Would not you have a stronger editorial policy if you advocated that television should take the following two
steps: 1. Clean up its programming

see how you can claim that "the FTC
is
a long
way from general
sound ground."
—
Dick
Palmquist,
manager,
(FM) San Francisco.

History's guides
editor: ... I find the magazine enables me to keep up in a very pleasant
way with activities which for a time I
put out of my mind after leaving the
FCC (during five months as minority
counsel with a House committee). . . .
. . . Recently I was reading over a
brief treatise on equity which noticed
some radio cases involving the right to
enjoin persons interfering with exclusive rights to broadcast under certain
contracts. . . . Some of these cases were
BROADCASTING, February 5, 1962

A

CONCEPT

BECOMES
A

REALITY!

Tj

C

A few months
ago T^C was a " concept." A distinguished sevenman
advisory committee was formed to counsel and set rigid TV
standards for this important and unique industry organization.

On January 1, 1962 TIAjC became a "reality." It is currently a vital
force in servicing TV stations throughout the country with informational and cultural films locally produced by fellow- broadcasters.
The nation-wide distribution facilities that now permit viewing by
a vast audience of millions conclusively prove the value of such a
concept

as T^jc .
■ The following prestige stations are charter subscribers and or producers:-

KTTV

Los Angeles

WXYZ-TV

Detroit

WFAA-TV

Dallas

KRON-TV
WBKB
WTVJ

WGN-TV

Chicago

WF LA-TV

KOGO-TV

San Diego

KOMO-TV

WTCN-TV

Minneapolis

KCRA-TV

Sacramento

KCPX-TV
KOIN-TV

WFBM-TV

Indianapolis

WFBG-TV

Altoona

WLYH-TV
WTRF-TV

WRAL-TV

Raleigh

WTAR-TV

San Francisco
Chicago

WFIL-TV

San Francisco
KGO-TV
KBTV

Miami
Tampa

KPRC-TV

Seattle
Salt Lake City

WLAC-TV
WBNS-TV

Portland
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Nashville
Columbus
Fresno

Binghamton
New Haven
WNHC-TV
Canadian Broadcasting Corp

Norfolk

most

important

Your

ELDON CAMPBELL
V.P. 4 Gen. Mgr.
WFBM-TV Ind.
Indianapolis.

Houston

WNBF-TV

For further information, please call collect to:
Robert Weisberg, Vice President
TELEVISION AFFILIATES CORPORATION
625 Madison Avenue, N. Y. • PL 1-3110
RICHARD BOREL
Director of TV
WBNS-TV
Columbus, Ohio

Denver

KFRE-TV

Lebanon
Wheeling

Join with tJaIc in making this one of the
developments to take place this year.

Philadelphia

BROADCASTERS ADVISORY COMMITTEE
JACK HARRIS
ROGER CLIPP
NORMAN LOUVAU
President
V.P. 4 Gen. Mgr.
V.P. 4 Gen. Mgr., Radio 4 TV
Triangle Publications
KPRC-TV
KCPX-TV
Salt Lake
City, Utah
Houston, Texas
Philadelphia, Pa.'

Symbol

industry

of

Self - Expression

DAVID C. MOORE
President,
Transcontinent
Television
Corp.
New York, N. V.

A. LOUIS READ
Executive V.P
New WDSU-TV
Orleans, La
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— FIRST AMENDMENT
If

Marconi

Had

Been

Before

Born

Madison

"Experience should teach us to be most on our guard
to protect liberty when the government's purposes are beneficent. .. . The greatest dangers to liberty lurk in insidious encroachment by men of zeal, well meaning, but without understanding."
Strong words from any source, these are particularly
compelling because they come from one of the great liberal
minds of American jurisprudence, Justice Louis Brandeis.
Today in broadcasting the words have particular meaning. The issue is whether programming shall be determined
by the people through the turn of a dial, or for the people
through government direction, either by edict or official
"suggestion."
Guaranteed by the First Amendment, freedom of
speech is the absence of restraint by government. Down
through the years it has been applied by the courts to every
form of communication— to newspapers, books, magazines,
pamphlets and motion pictures.
Vitally important 170 years ago, equally important today, freedom of speech as embodied in the First Amendment is the essential ingredient of a free society. It is, in
the words of Justice Cardozo, "the matrix, the indispensable
condition of nearly every other form of freedom."
If Marconi had been born before Madison, is there
any doubt that broadcasting would have been mentioned
by name? Would those who feared government control of
the speech methods of their day have been less concerned
about control of broadcasting? Would they have allowed
the need to prevent signal interference, or the limitation of
spectrum space, to vitiate so fundamental a precept? We
Corinthians think not.
Faith in the discriminating good sense of the people
is the premise of the First Amendment and of democracy
itself. The premise applies to both ballot box and television
set. The institutions of freedom do not endure because they
are perfect. They endure because they are free.
Responsibility

in Broadcasting

more than 20 years old. There is . . .
a tendency on the part of those working with broadcasting problems to treat
every question as current; history has
its applicable guides and principles here
as elsewhere. . . . — John L. FitzGerald,
professor of law, Southern Methodist
University, Dallas {former general
counsel, FCC).
Virginia market

Is

story

editor: We would like permission to
do a reprint of a small portion of the
article on Virginia [Special Report,
Dec. 4, 1961]. . . .— /. Will Hall, president-general manager, WJHL-TV Johnson City, Tenn.

m\

[Permission granted, provided proper credit
is given to BROADCASTING.]
Shock's

too much

editor: Help! Help! Help someone get
back in touch with the latest in broadcasting. Please enter my subscription.
. . . You don't know how much I miss
Broadcasting. After 1 1 years in the
industry, to be without the weekly news
is just too much of a shock. . . . —
J. O. MacFarlane, Dorado Beach Hotel,
Dorado, P.R.
BOOK

NOTES.

"Advertising," by John S. Wright and
Daniel S. Warner; McGraw-Hill Book
Co., New York. 590 pp. $8.50.
This volume of McGraw-Hill's continuing series on marketing and advertising for the student does not rely on
its predecessors for a well-rounded and
balanced view of the philosophy, technique, or mechanics of ad creation and

KOTV
Tulsa
KHOU-TV
Houston
KXTV
Sacramento
WANE-TV
Fort Wayne
WISH-TV
Indianapolis
WANE-AM
Fort Wayne
WISH-AM
Indianapolis

Represented

by H-R

& FM

placement.
Encyclopedic in scope, the book capably covers the history of advertising,
its role in the economic life of the nation, its psychological and sociological
bases, and finally the creation of effective ads, and their optimum exposure
in or on the communications media.
Accompanying, and helping to draw
the points for the text are reproductions
of successful advertisements which
demonstrate the methods which can be
used to help sell something.
Advertising has been designed and
written as a textbook, and its prose is
mainly expository. But its usefulness
and appeal to the professional can be
found in its completeness. For instance,
the chapters on the communications
media, the showplaces of advertising,
are ably detailed and provide a complete working knowledge of the operations of the ad-handlers. Advertising
also presents some valuable guidelines
for agency administration and performance.
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MONDAY

In television

MEMO

from GUY B. MERCER,

programming,

My aim is to attempt to put the matter of responsibility in television and
radio into focus, to bring the entire
question into proper perspective, by
pointing out some of the almost infinite
number of delicate shades of interrelated obligations in our electronic media.
To do this I would like to ask you to
accept the situation as it now stands, to
accept the status quo in two areas.
First, in this country we have a free,
competitive economic system. Second,
television and radio are parts of that
free competitive economic system.
Let's take a look at some of the external responsibilities faced by each of
the five groups of people most deeply
involved in tv and radio — the media,
producers, advertising agencies, sponsors and the public.
First let's look at media — the networks and stations. Each station must
reach enough of the right kind of people
to be able to offer a genuine advertising
value to enough sponsors so that the
station will return a profit.
How much influence do television
stations have on what goes on the air?
From the standpoint of money alone,
tv stations simply could not produce
enough passable programs to fill their
air time, or even a fraction of it. These
stations must look to the networks, to
syndicated shows or, on rare occasions,
to daring sponsors.
Power Transfer ■ In the past, networks have tried to minimize the financial risk by allowing control and influence to be taken by the producers.
Naturally, producers are responsible to
the networks to offer a show that will
be successful.
The influence and power of the producers is considerable, and yet, they
cannot control too much. They cannot
dominate. What they offer must meet
the criteria of all the other groups.
Apart from responsibilities to their
clients and to the public, agencies have
some, but not a great deal of influence
on program content. They can screen
offerings by networks or producers to
present to clients and they can recommend for or against, but they cannot
keep a producer from going directly to
a prospective sponsor. The agency's influence with any sponsor depends largely on the faith which the sponsor has in
the agency's judgment.
The sponsor has control over what
goes on the air only insofar as he can
accept or reject what is available. But
once he has committed himself to a
contract, he can influence the content
only by complaining, only by his im24

too,

Needham, Louis & Brorby, Chicago

freedom

has

plicit or explicit threat not to renew
his option.
And what of the group I have called
the public? I think they have a responsibility within the family and to themselves to avoid watching what is cheap,
tawdry or degrading. I think they have
some responsibility to let stations, networks and sponsors know what they like
as well as what they don't like.
Silent Voices ■ It has been said that
bad politicians are elected by good citizens— who do not vote. It may be, too,
that bad television is fostered by good
citizens — who do not speak up.
As for influence, certainly the public
in the long run decides what will be
televised. What the public likes lives,
what the public detests dies.
This, then, is a quick view of the
responsibilities and influences of the
five major groups involved. At this
point, a fair question would be: "Well,
who is responsible for the content of
television and radio?"
I would answer in three words: "Nobody— and everybody." Countless individual decisions are involved. Countless responsibilities are brought into
play, ranging from man's innermost
ethical standards to his public, contractual obligations.
There are excellent shows on television. Who is to say whether there are
enough? And who is to say what is
good or bad?
Not That Easy ■ The FCC chairman,
Newton Minow, who is perfectly right
in taking his job seriously and in
wanting to raise the standard of excellence in television, recently blasted the
industry and, in effect, said that some
stations would lose their licenses if they
didn't "get good." However, it simply
is not that easy.

Len O'Connor, an extremely capable,

its price
intelligent and honorable reporter, newscaster and commentator on both tv and
radio in Chicago, recently said, "Please
remember that nobody ever puts on a
badI believe
show onwe purpose."
should all remember that
when a show goes on the air, even a
western, a tired situation comedy or an
uninspired panel show, it represents the
best that a large number of people can
do — producer, writer, performers, technicians. They have pride, plus a number of other un-articulated inner obligations which drive them to realize their
finest abilities.
Of course there are lamentable exA few will
don'talways
try and
don't
care. But ceptions.
there
be those
exceptions as long as man is the frail
creature we know.
I would hope that you will reconsider, with clarity and tolerance, the
brief history of television, its problems,
its failures and its successes. Consider
its short life and the climate of free
individual choice in which it operates.
Think carefully before you judge and
do not blindly accept any wholesale
condemnation.
Certainly I would hope that you
would strive in any way possible to
improve all aspects of television and
radio. In so doing, I ask you to keep
in mind the web of interdependent responsibilities, the price we would pay
for centralized, autocratic control of
these powerful media and the possibly
ever greater price we pay for freedom.
And finally with all the various responsibilities of different people and
groups in this field, I come to a question which may be at the heart of this
entire matter: "Do we trust each other?"
I sincerely hope that in this area of
our lives, as in all others, your answer
to that will be "Yes."

Guy B. Mercer joined Needham, Louis and
Brorby Inc. in November 1959, as a vice
president and a year later also was named
chairman of the plans board. He has been
in the advertising agency business for
many years, serving in key positions, prior
to NL&B, at Clinton E. Frank Inc., McCannErickson Inc. and Tatham-Laird Inc. This
MONDAY MEMO is condensed from a talk
by Mr. Mercer to the Church Federation
of
Greater Chicago, Council Broadcasters
Fellowship.
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DON'T
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SOUND
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OLD-FASHIONED

It needn'tx be THE
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TRACKS
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SERVICE
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SPOTS
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PLAN

That's why THE BIG SOUND
gives you more audience, more sales
and is the most widely used
program service in the world.
Call your Ullman-Man
SEND

RICHARD

©

FOE,

or

YOTJE,

ULLMAN,

DEMO

TODAY

INC.

Marvin A. Kempner, Executive Vice President, 1271 Ave. of the Americas, N.Y. 20, PL 7-2197
Dick Morrison, Vice President, 3200 Maple Avenue, Dallas 4, Texas, Rl 2-2651
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. . . starts rolling the moment

you buy on W-l-T-H

The instant your order is placed, a high-powered promotion staff swings
into action for your product. Puts it into feature displays; special gondolas;
in end-of-aisle baskets . . puts it where

it counts . . where your market

is!

W-l-T-H promotion men are in constant contact with over 600 retail outlets in the
Baltimore Market. Drug chains and independents; food chains and independent
groceries know and cooperate with them to bring you a complete promotional
package. Add to this the incomparable

Community

Club Awards

Program

the result stands out above all other stations. You get the most

and

vigorous

promotion you can buy for your advertising dollar . . perpetually on W-l-T-H.
««UIU
1-^-3
RADIO
1-2-3 BALTIMORE
BALTIMORE Tom Tinsley, President; R.C. Embry, Vice President; NATIONAL
REPRESENTATIVES: SELECT STATION REPRESENTATIVES in New
York, Baltimore, Washington, Philadelphia, Chicago, Detroit,
San Francisco and Los Angeles; CLARKE BROWN in the South
PERSONALITY
and Southwest, including Atlanta, Dallas, New Orleans, Houston.
'
HI
I T
W
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COMMERCIAL

MAKERS

CRYING

■

Soaring

profits

on

■

Agencies,

prices,

falling

in turn,

say

they

blamed

owe

clients

bidding
best

■

Union
contracts
have added
to producers7
commercial division operates at a loss.
Narrowing profit margins at both adBusinesses are sustained, they asserted,
vertising agencies and tv film commercial companies are threatening to touch
only because producers also are acoff a smouldering dispute between
tive in more lucrative areas, such as
agencies and outside producers.
the production of industrial, educational, sales training, governmental and
The key issue is the price paid by
theatrical
films.
agencies for the production of commercials. Film houses are saying heatFrom the other side, agencies canvassed by Broadcasting deny vigoredly that the agencies wield the pracously that competitive bidding degrades
tice of competitive bidding as a stick
prices, and, moreover, they shoot back
to "beat down the price." Though this
that remuneration to outside producers
accusation has been levelled frequently
in the past, producers contend that the
is "fair and reasonable." Agencies stress
situation has never before been as burfact they generally seek bids from three,
densome as in recent months.
four or five film houses considered acA check of leading film houses in
ceptable, and make their final decision
on the criteria of quality, service and
New York last week turns up a claim
that the profit picture for producing
price. They insist that the lowest bidfilm commercials was the bleakest of all
der does not necessarily receive the
time in 1961 and an even bleaker 1962
commercial assignment. If any "baris portended. Authoritative estimates
gain-basement" dealing has developed,
are that net profits at some companies
they contend, it's the fault of the film
producers, who, in the final analysis,
averaged only 3-5% and at others, inset the prices.
cluding some of the larger ones, the

The FCC finished hearing NBC-TV's executives explain their programming practices last week and
prepared to question ABC-TV's top men starting
today. The climate of the hearings is reflected in the
faces of the FCC commissioners and attorneys shown
here. Conducting the hearings are (foreground, I to r)
Ashbrook Bryant, chief counsel of the network study
BROADCASTING, February 5, 1962

division; James

BLUES

practices

possible

bargain

spiralling costs
In the Wings ■ Lurking in the background of this simmering dispute are
television's spiralling costs, both in the
production of film commercials and in
placement on stations. Commercial
costs have risen sharply over the past
few years, particularly in the last year,
with the signing of contracts with the
Screen Actors Guild and the technical
unions. Other costs, including processing and raw film stock, have increased appreciably (see box page 29).
A

significant fact-of-life, acknowledged by most film production houses,
is that there are "just too many outside
producers." They concede that this
accentuates competition, which many
labelled "dog-eat-dog" in recent months.
The unrest and concern at film houses
have become so all-pervasive that the
Film Producers Assn. of New York
has established a three-man fact-finding
committee to analyze pricing and cost
factors in the film commercial business

F. Tierney, associate counsel, and

Kenneth A. Cox, chief of the FCC's Broadcast Bureau.
In the background, in various positions of interest,
are the commissioners (from the left) Messrs. Ford,
Lee (partially hidden), Hyde, Minow, Bartley, Craven
and Cross. For complete story on last week's hearings see page 52.
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and to suggest a course of action in
coping with the problem.
The FPA is understandably concerned because reduced profits on commercials affect its members most directly. The association estimates 80%
of all tv film commercials are produced in New York.
Bids and 'Deals' ■ Some FPA members are skeptical that any practicable
blueprint can be devised. They point
out that any initial thrust would require an examination of all film company books, and, in the words of one
producer: "Even if an outside person
were hired to do the job, many companies would be reluctant to open their
books to disclose a Pandora's Box of
low bids and 'deals'."
But along with other producers, this
executive hopes this project will be
developed. The feeling is that if the
situation of the producers could be
spotlighted strongly enough, agency
cooperation on a possible solution
might be forthcoming.
The producers' defense is that many
agencies reduce some costs at the expense of the film house, even though
the overriding reasons for "proliferating
expenditures"
lie outside their province.
"Is it our fault," one producer complains, "if talent and residual fees have
jumped so much in the past year? Can
we be blamed if technical and other
unions get substantial raises or if raw
stock prices go up? Everybody is getting more money but us. In short,
agencies are forcing us to absorb much
of the added costs by paying us proportionately less than we got four or
five years ago!"
Residual fees to performers are
as a sharp thorn in the sides of
producers and agencymen. Agency
producer spokesmen alike apply

cited
both
and
such

descriptions as "unfair," "unreasonable"
and "hard-to-live-with" to the re-use
formula devised by the Screen Actors
Guild. Though no estimates could be
obtained from agency or producer
sources on the extent of such increases,
an earlier study by Broadcasting indicated that talent costs would rise at
least 30% over the old SAG pact, and,
in some cases, up to 100%, depending
on the number of markets used in a
campaign (Broadcasting, Dec. 12,
1960).
Producers acknowledge they are not
blameless as a group. They concede
their business is "a highly competitive
one" and point to several factors that
mitigate against price stability. These
include:
■ Too many companies in the field.
Each year, at least five or six small
28
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BLUES

continued

companies set up in business; generally,
few survive over the years. But during
their existence, many of them agree to
work at modest prices, which has the
effect of landing some of the assignments or forcing other producers to
lower their usual prices.
■ Companies occasionally work at a
less-than-usual price. This "deleterious
practice," one producer says, arises
when some film houses agree to "work
at a lower price than usual when they
have hit a slack period and want to
keep their employes and facilities opBut they blame agencies for contriberating."
uting to price instability through reliance on competitive bidding.
Agency executives are uninterested
in what producers call "a crisis." The
general attitude is that if there are any
problems, producers have to solve them
as does any businessman. They tend
to believe that producers "magnify
their problems," but acknowledge that
agencies are watching costs very carefully. Agencies, in general, say they
rely on competitive bidding as a check
and not as a lever.

"We would be doing our clients a
disservice if we didn't watch costs," one
agency production executive asserts.
Agency Profits Down, Too ■ Several
agencymen say their companies are ex-

Tape

not involved

Competition from tape commercials does not appear to be a
significant factor in contributing
to the proclaimed problems of tv
film commercial producers (see
story, page 27). A consensus of
film producers and advertising
agency officials is that even though
tape business has grown, it still
represents only about 10% of
the overall commercials business.
John Lanigan, vice president of
Videotape Productions of New
York, reports that tape commercials are not formidable competitors with film at present, particularly inthe spot area, but asserts that the economy of tape is
recognized by some cost conscious agencies. He believes that
in negotiating with film production houses, agencies often raise
the question of meeting tape's
prices, and, indirectly at least,
have an effect on the price structure of film spots. Videotape productions and MGM-Telestudios
are two of the leading tape-production companies in the U. S.

amining costs in all areas, noting that
agency profits, too, have dipped considerably. One executive points to a
compilation released by the American
Assn. of Advertising Agencies last fall
which reported agency net profits in
1960 dipped to 3.86% as compared
with 4.27% in 1959 and 6.25% in
1952. He comments: "I wouldn't be
surprised if the margin of profit was
less in 1961 than 1960, and television
costs are certainly an important factor."
Agency executives generally take the
position they are willing to pay "fair
and reasonable prices" for commercial
production but add they are taking precautions to produce quality commercials under a "fair" price structure.
In discussions with agency and film
production executives, considerable
back-biting emerged.
Both agency and outside producers
agree on one point: Costs can be pared
if pre-planning is pursued. But having
made this point, they disagree sharply
that it is practiced by the other.
Agencies charge that producers are
extremely lax in using this approach.
In turn, film executives swing back and
ning.
blame agencies for a lack of pre-planOverhead ■ Again, the issue of overhead is a sore point. Agencies attribute
any woes the film houses may have to
"big overhead." Many claim that outside production companies, particularly
the large ones, have "too many people
on staff" and try to "charge off" some
of this expense to the agencies.
Producers level this same charge
against the agency. One producer made
this observation:
"I once made a fairly simple commercial. The agency sent a producer,
a director, a casting agent, an account
executive, a fashion stylist and a couple
of other people down to the studio.
Everybody tried to get into the act, and
the commercial took a long time to
finish. Who gets charged for all this
time and people? The client, of course,
andAnother
the agency
tendermakes
pointmore
with money."
producers
is their contention that agencies are
"usurping" functions they used to perform, thereby obtaining for themselves
funds that producers used to pocket.
They stress that up to three or four
years ago, producers received fees for
casting and for arranging for music.
Agencies now assume this compensation, and one producer commented:
"We still have as much paper work to
do in these areas, but the agency gets
Longer Runs ■ Another practice that
the
dough." to drive away money from
is tending
producers is the production of fewer
commercials than a year ago. Agencies,
on the whole, report they are producing
fewer commercials, but cannot provide
BROADCASTING, February 5, 1962

Tv

commercial

costs

up

five

times,

agency

estimates

A major tv advertising agency
estimates the cost of a 60-second
filmed commercial in the past decade has increased at least five times,
and as much as 15 times or more
on the average.
This concern over the "growing
costs" of commercial production is
discussed by the top production head
at the New York agency in a memorandum submitted recently to the
executive committee, senior group
heads, account supervisors and executives, as well as to radio-tv people. The agency asked that it not
be identified by name.
The memorandum says the spots
could have been produced for $750$1,500 in the early 1950s but now
the comparable cost is $4,000$25,000.
The memo's author notes that
agency demands are greater than
ever before on scenic design, costuming, locations, props and the like
and so more costly.
Increases ■ On "creative and technical" labor costs, the following
categories and percentage increases
in salaries since Jan. 1, 1959, are
cited:
Cameramen, 34.5; assistant cameramen, 16.5; stage hands (electricians, prop men, carpenters, etc.),
39.5, and another 6 as of Jan. 1,
1962; directors, 22; scenic artists,
41; editors, 8.75; optical and animation house workers, 22. In this period, the memorandum said, laboratory and optical fees have gone up
25% and 20%, respectively.
The memorandum claims that
wages (not counting residual fees)

Where the ideas and skills of the
agency team and production house
mesh is on the tv commercial set.
Creative and technical labor costs
are up, says one major agency in

a memorandum to its executives
involved. In addition, increased
costs of talent and wasteful practices combine to force total costs

of actors and extras under the Screen
Actors Guild contracts have increased approximately 22% in the
past two years. The increases in all
categories cited include tape as well
as, to some extent, radio production.
Economics ■ The author recommends these economies which, he

ecutive of a decision made by an-

points up, would not affect "efficiency, creativity or quality" of the
commercials:
Proper pre-production (agency
ought to know precisely what it
wants before production); approval
by the commercial production department of scripts and storyboards
before client okay; elimination of
countermanding by one agency ex-

a statistical breakdown. They say they
are spending more money on each individual commercial to upgrade quality
and investing increased funds on casting and on pre-testing commercials.
Agencies also are running commercials
for a longer period of time.

dustry has a stake in their future.
In the meantime, the key to existence is seen in diversification by film
companies into areas they regard more
profitable (business, educational, governmental, theatrical and tv entertainment films. One producer observed;

"Our feeling is that if we spend more
money on making a good commercial,

"Of course, it would help if a lot of
companies got out of this business."
Agencies are not likely to view the

it's economical in the long run," a
production vice president at a top
agency recounted. "What's the point
of skimping on a commercial and then
having to discard it? It means you
have to spend additional money to
make a new commercial."
Film production houses hope that
they can persuade agencies to view
their plight more sympathetically. They
believe that the entire television inBROADCASTING, February 5, 1962

producers' plaints sympathetically. The
consensus was that producers are always griping, and, in the words of one
agencyman: "it's really their problem
isn't it?"
Legion cites GE tv ads
for educational value
The American

Legion Auxiliary is

presenting a "Golden Mike" award to

up still higher.

other even at "work print" and "answer print" stages; and elimination
of different shooting of same scenes
to appease the account executive or
client on set.
Still other "don'ts" listed include
account people or clients having direct contact with suppliers; of inserting "personal subjective reaction"
("a good commercial advertisement
should not be redone because someone does not like the fireplace);
short or limited-time schedule, which
causes remakes; lack of "discipline"
by the agency group (indecision carries over to the production company).

General Electric for its tv commercials
classified in the citation as "most eduFive other awards also will be precational."sented, four to network programs and
one for the best local program "in the
interest of youth." The awards for
network programs are determined by a
nationwide poll of auxiliary members.
Cited this year: best all-around family entertainment, Danny Thomas Show
(CBS-TV) ; best musical presentation,
Lawrence Welk Show (ABC-TV); inspiring pride in America, The Americans (former NBC-TV program), and
"junior jury poll," The Flintstones29
(ABC-TV).
The 1961 local station award went to
KTVI (TV) St. Louis for Expedition
St. Louis.

Baker, account executive.
Rx for small

brewery

: comedy

cor

The trend of national breweries to
buy up local breweries, or to expand
in these cities by opening local
branches, has created advertising
problems for small companies with
limited advertising budgets.
A.W.L. Adv., Baltimore, says it
has part of the answer with its low
cost campaign for its client Arrow
Beer.
Both A.W.L. and Arrow claim the
beer's comical television commercial series has made a noticeable impact in Baltimore, if phone calls and
mail response are a gauge.
The format for the commercials
is a speeded-up minute melodrama
inspired by the oldtime nicker films.
Baltimore tv personality, Jack Wells,
plays all the parts in the shows —
occasionally as many as three in a
single commercial. The commercial
is run double speed and uses a
honky-tonk piano for background
music. Where necessary, sub-titles
are used in oldtime type.
Mort Levinstein, president of
A.W.L. and agency executive on the

TvB

compiles

fact sheet

on LA. papers' clients
Television Bureau of Advertising has
compiled a list of all advertisers who
spent approximately $500, or more,
during the first nine months of 1961 in
the two Los Angeles newspapers that
ceased publication last month (Broadcasting, Jan. 15).
TvB's list of 205 advertisers represents an approximate total of $4 million. The total lineage of each for the
nine-month period also is listed, with
expenditures based on the open line
rate of $1.05 for the morning Examiner, $1.75 for the Sunday Examiner
and 85 cents for the evening Mirror.
The demise of papers leaves some
advertisers with unspent budgets, TvB
claims. "While there is no way of
knowing the 1962 budgets of these
companies," TvB said in a letter to its
station rep members, "we would like
to convert these freed newspaper dollars to television dollars."
Crocker

mixes

to NL&B

Needham, Louis & Brorby, Chicago,
is winner of the $8 million Betty
Crocker mixes account which earlier
announced departure from the New
York office of BBDO effective May 31
(Broadcasting, Jan. 29).
James S. Fish, vice president and advertising director of General Mills, announced last Wednesday that BBDO,
30
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■ Shulton Inc., Clifton, N. J., has appointed Papert, Koenig, Lois Inc., New
York, as agency for a new hair preparation soon to be test-marketed. Product, once tests are completed, is expected to be active in spot tv.
■ Rosmar Manufacturing Co. (household products) appoints M. M. Fisher
Assoc., Chicago, as its agency.
TV

SPOTS

TvB's

far. Some

of their titles are "The

Beer Must Go Through," "BeerNapped,"
"The Kiss" and many
others.
In photo, Jack Wells, Arrow's
spokesman, stars in a scene from
"Beer-Napped," a cops and robbers
spoof.
The commercials, in the planning
stage for months, were co-developed
by the agency and the engineers of
WJZ-TV, that city, where the commercials have been filmed.

however, will continue to handle the
account of subsidiary General Mills
Ltd. in Britain. The new NL&B account includes about $5.5 million in
broadcast billing, mostly in network tv,
and covers Betty Crocker cake, frosting and baking mix products.
Agency appointments...
■ Nixon for Governor Campaign, Los
Angeles, has appointed Hixson & Jorgensen as the campaign's statewide advertising agency. The account will be
supervised by Kai Jorgensen, agency
president, who stressed that H&J is not
representing itself as a 'political' advertising agency but merely will perform
normal agency services.
■ Reefer-Galler Inc., subsidiary of Colgate-Palmolive Co., appoints Street &
Finney, New York, as its advertising
agency.
■ Cristy Chemical Co., Worcester,
Mass., appoints Sackel-Jackson Co.,
Boston. Radio and tv spot campaigns
will be placed through Cristy's new
agency.
■ Total Oil Products KGB Ltd., London, appoints Armstrong-Warden Ltd.,
that city, as its agency in Great Britain.
■ The Shetland Co. Inc., Salem, Mass.,
and its affiliates, Lewyt Corp. and Signal Manufacturing Co., have appointed
Sackel-Jackson Co., Boston. Irv Eison
will be account supervisor and Gerald

PROFIT

Cash

in recent
Arrow account, said that 20 different
commercials have been produced so

SPUR

cites their help
oil, airline gains

Television's place in the profit picture of various petroleum and airline
companies was analyzed by Norman E.
Cash, president of the Television Bureau of Advertising, in an address
Thursday (Feb. 1) to New Orleans
businessmen.
Gross tv time investments by petroleum companies topped $41 million
in 1961, Mr. Cash said, putting television clearly ahead of all other advertising media. He noted that the net
profits of those companies making matv areofincreasing.
"A shows
quick
lookjor use
atofsome
the leaders
Standard Oil of New Jersey had profit
increases of 10.2% in 1961 over 1960;
Socony Mobil Oil profits were up
15.6%; Texaco profits rose 9.8%, and
Standard Oil of California went up
10.5%.
"Most interesting is the switch to
television in recent months by a number of companies who have not used
television
majorOilforce."
He cited
the return asof a Shell
and substantial
increases by Sinclair and Cities Service.
Though only two of the six top airlines (Delta and Pan American) were
moving ahead in profits during 1961,
Mr. Cash said it was "significant that
Delta happens to be the largest advertiser, proportionately, of any of the
big six, spending 2.46% of its sales
dollars for advertising. They also are
the largest user on a sales-to-advertising
ratio of spot television, spending $344,800 in gross time billings in the first
nine months of 1961, compared with
sales of $140 million." Pan American,
he said, invests 1.15% of its revenues
for advertising. "In total dollars Pan
American is the largest user of spot tv,
with gross time billings of $393,600 in
the first nine months of 1961, but its
investment in spot tv is against sales
of some $400 million."
TvB's president concluded that all
other airlines which showed earnings
declines used spot tv in far smaller
amounts or not at all. "I can't help
but wonder what might have happened
if these companies had also used aggressive marketing tools to meet the
problems they were facing."
BROADCASTING, February 5, 1962

It happens at every Raleigh-Durham Christmas
Parade. Santa's supposed to climax the whole
procession. Everybody knows that . . . except the
kids. They're transfixed at the sight of a man
named Herb Marks— ventriloquist, pixy and babysitter for two of his own.
^e s a,so

NBC

TELEVISION

Cap'n 5 on WRAL-TV. Maybe the name means
nothing to your brood — but in Eastern N.C., it
means that suppers start when his show ends

WRAL-TV
CHANNEL
5

. . . and not one chainbreak sooner. 1

Raleigh-Durham,

Just ask any H-R man who steals Santa's thunder and the hearts of a million kids in the Raleigh-

Represented Nationally by H-R

Durham TV market. 1
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RAB

offers

cash

awards

for 'selling sounds'
Cash awards for creative excellence
in radio commercials have been instituted by Radio Advertising Bureau as
a reward for imaginative "selling
sounds."
Kevin B. Sweeney, RAB president,
last week announced that incentive
awards of $1,000, $500 and $250 will
be given by RAB to the person or persons most directly responsible for creating the three best radio commercials
heard on the air for the first time between Jan. 1 and Dec. 31, 1961.
The commercial competition is an

believes one of radio's

REVIEW:

not eligible). A description of the competition and entry blanks have been
mailed to agencies, advertisers and
radio commercial producing companies.

Business

form

agency

James C. Resor, who has owned an
advertising agency in Oakland, Calif.,
six years, has announced the formation
of a new agency, Resor-AndersonKnapper Inc., that city.
Partners with Mr. Resor in the new
agency are W. C. Anderson, formerly

radio's national sales by $30 million
within 18 months (Broadcasting, Dec.

COMMERCIAL

an account executive and sales promotion specialist with Honig-Cooper &
Harrington, and Dr. H. B. Knapper,
most recently a research fellow with
the Social Science Research Foundation
at the U. of California.
According to Mr. Resor, the agency
now is servicing 12 accounts. It is located at 2063 Mountain Blvd., Oakland.

Resor, others

outgrowth of RAB's new Radio Test
Plan (formerly Test-Market Plan), a
program by which RAB hopes to boost

25, 1961). RAB

problems is in commercial creativity.
The best examples submitted in the
contest will be used by RAB in its RTP
presentations to advertisers.
The deadline for entries is March 1,
1962. The commercials must have run
on am stations in two or more metropolitan areas advertising either regionally or nationally sold goods or servicies (commercials for retail stores are

story

of a family

A six-minute family situation drama in four acts, starring Clairol, has
been filmed for Clairol Inc.'s sponsorship of two NBC News specials,
Feb. 9 and April 6. The dramatic
commercial, entitled "The Clairol
Story About the Adams Family,"
marks the hair-coloring advertiser's
entry into full sponsorship of network tv programs.
The Clairol specials on NBC-TV
are the "high society" documentaries
titled "Debutante '62" (Feb. 9, 9:3010:30 p.m.) and "The Vanishing
400" (April 6, 9:30-10:30 p.m.).
Purchased last summer, through
Foote, Cone & Belding, New York,
the programs were considered natural
choices because of public interest in
the activities of high society as well
as for Clairol's aim to lower resistance to hair coloring among women
at all social levels. The combined
time-talent cost of both specials is
estimated at $340,000. The cost
of the single four-part commercial
which will be used in both shows:
$65,000.
The Clairol message is expressed in
two ways: visually, in the hair styles
worn by the six women in the 12member cast; verbally, through the
voice-over narrative of the stage manager, a theatrical device adapted
from Thornton Wilder's "Our Town."
The narrator is FC&B's own Roger
Pryor, who was a radio announcer in
the 1940's; his "come-back" was suggested by Richard L. Gelb, Clairol
president. Some 20 announcers and
actors had been auditioned for the
role before Mr. Gelb recalled hearing
32
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Telephone: 655-7151.
briefly...

Bulova Watch Co. (Sullivan, Stauffer,
Colwell & Bayles) ; International Latex
Corp. (Reach, McClinton); Weco Products Co. (J. Walter Thompson); Bisell
Inc., and Polk-Miller Products Corp.
(both N. W. Ayer & Son) have purchased new participations in Saturday
Night at the Movies (NBC-TV, Sat.,
9-11 p.m. EST) for the second half of
the tv season.
Roma Wine Co., New York, has
launched a radio spot campaign of indefinite length in 50 markets (65 stations). The spots include four 60-second spots featuring Roma's Ultra-Pink
Rose, Roma Cream Sherry and Roma
Ports. Five and 30-second spots also
will be used. Agency: Norman, Craig
& Kummel, New York.
Chrysler Corp. will sponsor "Arthur
Freed's Hollywood Melody," a history
of American musical motion pictures,
on NBC-TV Monday, March 19 (9-10
p.m. EST). Agency: Leo Burnett Co.
Endicott Johnson has purchased sponsorship on Maverick over ABC-TV
(Sunday, 6:30-7:30 p.m. EST) beginning in mid-Spring. The company originally participated in the Steve Allen
Show, which was cancelled.

Not a cake commercial, but a
scene from the Adams Family
birthday party in the six-minute,
four-act Clairol commercial.
Mr. Pryor's voice in client-agency
meetings. He was tested and got the
The commercial was filmed Jan.
15 at Robert Lawrence Productions,
job.
Hollywood,
from a script written by
Shirley Polykoff, Clairol copy group
head and account supervisor. Working from the script alone (no storyboard), the commercial was directed
by Gerald Schnitzer. The agency
producer was Robert H. Steen. Since
the commercial is in black and white,
special lighting techniques were used
to carry out the theme that "Clairol
sells big in black and white tv." Parts
of the film will be used as spots in
the advertiser's tv spot activity.

Scrip to Inc., New York, has purchased
one-third sponsorship in "The Bob Hope
Show," on NBC-TV Tue., Feb. 27 (910 p.m.Co.
EST).
McCann-Marschalk
New Agency:
York.
Distillerie Stock, U. S. A. Ltd., New
York, American distributor for Distillerie Stock of Italy, producer of brandy
and liqueurs, has begun a 13-week tv
on WOR-TV New
spot campaign
York's
The Golden World of Opera,
in addition to a 30-station spot radio
schedule. Agency: Carlo Vinti Adv.,
New York.
American Chicle Co. through Kenyon
& Eckhardt; Block Drug through Grey
Adv.; Brillo Manufacturing Co. via J.
Walter Thompson; Brown & Williamson through Ted Bates; International
Latex via Reach, McClinton; Johnson
& Johnson through Young & Rubicam;
Thomas Leeming through William
Esty; Lestoil via Sackel- Jackson; Miles
Labs through Wade Adv., and PolkMiller Products through N. W. Ayer
BROADCASTING, February 5, 1962

"Where
will

there

be much

opinion

is much

desire

arguing,

much

in good

men

to learn,
writing,

there
many

knowledge

is but

in

of necessity
opinions; for
the

making,"
JOHN MILTON

Pictured on opposite sides of a discussion of state finances are the
Hon. Michael V. DiSalle, Ohio Governor and Roger Cloud, Speaker of the
Ohio House of Representatives, with Phil Donahue, WHIO moderator.

WHIO airs nearly five hours of special public affairs programming
each week. This, plus a schedule full of local and network newscasts, are WHIO's contribution to a greater public understanding
of local, national and international problems — issues and greater
familiarity with the officials and personalities involved.
Dayton area residents appreciate WHIO's adult approach.
Advertisers aiming at able-to-buy adults should be interested in
WHIO's across the board superiority as shown by October-November 1961 Nielsen ratings:
WHIO was first in 434 out of 504 rated quarter hours among four

Public Affairs Programs Featured
Regularly on WHIO Radio
OPINIONS
UNIVERSITY

EXPLORER

Governor
DiSalle's PRESS
CONFERENCE
MAYOR'S WEEKLY REPORT
INVITATION TO LEARNING
WORLD TONIGHT
FACE THE COMMUNITY
LEADING QUESTION

Dayton stations, 7-days. All ratings translated to quarter hours.
People in the know

listen to WHIO
99.1 Meg. FM

In DAYTON

. . . Ohio's

Third Market

. . . Ask

your

Hollingbery

Man

RADIO

1290 kc

for WHIO

Associated with WSB, WSB-TV, Atlanta, Georgia, and WSOC, WSOC-TV, Charlotte, North Carolina
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Radio — TV

JFK REPORT Sept. 28
"NBC TV's global news staff did another solid job..." variety
THE MANY FACES OF SPAIN Nov 14
"A balanced, informative, picturesque insight into Spain...
an exceptionally fine hour." n. y. daily news

OUR MAN IN VIENNA Jan 24
"Our Man In Vienna," because of its pictorial beauty and its wry
wit, is the best film of its kind I've ever seen." n. y. daily news
PEACE CORPS IN TANGANYIKA Dec 15
"...an expertly done hour. ..Ray Scherer was a congenial
catalyst in interviews. . ." the n. y. times

SO FAR THIS SEASON:
NBC has presented a total of 60 News and Information
Specials — most of them in prime evening time. The programs
have examined world crises, national problems. Americans
in history, our progress in space, religion and art. Together with
the regular daily and weekly news programs, they form the.

most comprehensive and varied news and information schedule
in
one which attracts television's biggest
newsall television
audience to... NBC.
FUTURE NEWS AND SPECIAL PROJECTS PROGRAMS:
Feb. 9, Debutante '62. Feb. 11, Television And The FCC.
Feb. 11, The Loyal Opposition. Feb. 14, A Tour Of The White
BROADCASTING, February 5, 1962

THE BATTLE OF NEWBURGH Jan. 28
"...a scrupulous, searching documentary ... It succeeded to an
extent not often realized on the home screen." n.y. world-telegram
WHITE PAPER NO. 8: KHRUSHCHEV AND BERLIN Dec. 26
"Once again ... NBC News. . . has shown how television journalism
can play its part in awakening the country." the n. y. times
House With Mrs. John F. Kennedy. Feb. 15, The Indiscriminate
Woman. Feb. 18, Police Emergency Squad. Feb. 25, NBC White
Paper No. 10: Red China. Feb. 27, The World of Sophia Loren.
Mar. 4, Regards To George M. Cohan. Mar. 4, The Nation's Future.
Mar. 10, Other Thresholds. Mar. 13, Chet Huntley: The Land.
Mar. 18, Project 20: Cops 'N' Robbers. Mar. 25, NBC White Paper
BROADCASTING, February 5, 1962

DEATH OF A STATESMAN Sept 18
"...an excellent and heartrending program ... all concerned
deserve praise." Chicago's American
VINCENT VAN GOGH: A SELF PORTRAIT Nov 17
"... sure to rank among the masterworks." n. y. world-telegram

No. 11: The Business Of Defense. Mar. 29, U.S. =1: American
Profile. Apr. 1, Beauty Of Woman. Apr. 6, Vanishing 400.
Apr. 15, Project 20: He Is Risen.
THIS IS NBC ■ LARGEST SINGLE SOURCE OF NEWS;
INFORMATION & ENTERTAINMENT IN THE FREE WORLD

have signed for sponsorship in ABCTV's Sunday night movie program
which begins April 8.
Sunshine Biscuits Inc., Long Island
C ity, N. Y., has bought participations
on NBC-TV daytime The Price is
Right and Truth or Consequences.
Agency: Cunningham & Walsh, New
York.
U. S. Steel Corp., New York, will sponsor NBC-TV s April 15 Project 20 program. Agency: BBDO, New York.

Bureau

of Advertising

cites Shell '61 gains
Shell Oil Co. gained in gasoline sales
at a greater rate than the industry as
a whole in the first 10 months of 1961.
This message came recently from
the Bureau of Advertising of the American Newspaper Publishers Assn. The
Bureau coupled the sales claims with a
reminder that Shell, through Ogilvy,
Benson & Mather, placed the bulk of
its 1961 consumer advertising budget in
daily newspapers. The bureau also
noted readership surveys on the campaign's effectiveness. Newspapers, said
the bureau, will continue to play "a major part" in delivering the Shell message.
Tv stations across the nation last
week started airing the first commercials in Shell's newly-placed 1 1 to 13week spot tv campaign on behalf of
consumer products. Out of some $9
million allocated by Shell this year for
both consumer products and institutional, through OB&M and Kenyon & Eckhardt, respectively, television is getting
about $5.4 million (Broadcasting,
Jan. 8).
Rep

appointments...

■ KEST Boise, Idaho: Feltis, Dove &
Cannon as representative in Seattle,
Wash., and Portland, Ore.
■ KUKA San Antonio (Spanish language station ) : National Time Sales,
New York. The station simultaneously
announces it is joining the National
Spanish Language Network. Harlan G.
Oakes & Assoc. continues to represent
KUKA on the West Coast.
* WETZ New Martinsville, W. Va.:
Hal Walton & Co. as national representative.

•■ WLAM Lewiston, Me.: Jack Malsa
& Co. as national representative. Kettell-Carter, Boston, remains as New
England rep.
• WTHI-TV Terre Haute, Ind. : Edward
Petry & Co.
- WWRL New York: John E. Pearson
Co., that city, as national representative.
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More

spot

for 81%
AM

radio

seen

of big buyers

Radio Sales Inc., New

York,

predicts a "significant increase" this
year in the use of spot radio by leading
national and regional advertisers. The
radio rep firm's recent survey of the
spot business outlook for the year
showed that of the 79 largest advertisers, 81% have already made plans
to use radio and only 4.9% intend to
use network radio either as sole effort
or in addition to spot radio.
J. Norman Nelson, director of marketing and sales development of the
firm, last week stated that 56.2% of
79 advertisers will increase their 1962
radio budget. Another 29.1% will
spend the same as in 1961, while 14.1%
will spend less than in 1961.
The survey said that several advertisers are waiting results of radio tests.
Others indicated radio would be used
as individual marketing problems arose.
These comprise a 7.2% response in the
"will perhaps use radio" category. Of
the respondents, 11.4% replied that
radio was not included in their plans
for this year, and a third of these said
that local recommendations by their
dealers and distributors will in no way
change their decision.
Spring seminar

for RTES

Radio & Tv Executives Society, New
York, is adding a spring term to its
Time Buying & Selling Seminar, which
previously has been an eight-week
course in the fall.
The eight-week spring session will
start Feb. 27. Following the new
course-of-instruction approach which began last fall, and from which 46 industry
persons were graduated, the spring term
also will be conducted by prominent executives, representing agencies, reps,
networks and stations. The course is
open to industry employes who are interested in learning the essentials of
broadcast media buying and selling, according to Erwin Ephron, seminar
chairman.
Also

Advertising Federation of America.
Eligible for election are "leaders of advertising who have contributed to its
growth
as a deceased
profession."
Nomineesandmuststature
have been
two
years before eligibility. All nominations must be submitted in official presentations by individuals, firms or organizations before April 10, and sent
to
21. AFA, 655 Madison Ave., New York

Radio-minded Clark Oil
establishes own agency
The $1 million advertising account
of Clark Oil & Refining Corp., nearly
all of which is being spent on 100
radio stations in the Midwest, will be
placed through a new advertising agency that is the wholly-owned subsidiary
of Clark, effective Feb. 13, it was confirmed last week (At Deadline, Jan.
15). Tatham-Laird, Chicago, loses the
account.
Nick G. Takton, Clark advertising
manager, said the new agency, Greenfield Enterprises Inc., will establish offices in Milwaukee, the Clark headquarters city, and in Chicago. He said
Clark is looking for "good creative
people" to staff the agency, whose president will be I. H. Dawes, Clark executive vice president. Mr. Takton said
he personally will be "very much involved" in the new agency but could
not disclose the extent now.
Clark also announced the appointment of Mel Blanc Assoc., Hollywood,
to handle the return of the popular
"Fizbee and The Chief" comic commercial which for three years was credto put Clark's sales
helping
with the
curve itedon
upswing.
Cohan

forms

pr firm

A new public relations firm, Philip
C. Cohan Public Relations, has been
formed to handle corporate, political
and radio-tv accounts at 161 W. 54th
St., New York, it was announced last
week. Mr. Cohan, president of the new
firm, formerly was a press representative for CBS. Previously he worked for
several Washington, D. C, area news-

in advertising...

B&B's French accent ■ Benton &
Bowles, New York and Aljanvic, S.A.,
Paris, have entered into an agreement
whereby the French agency will represent, on an exclusive basis, B&B's interests in France. Aljanvic, founded in
1938, billed about $2 million in 1960.
B&B controls Benton & Bowles Ltd.,
London, with current billing approximating $8 million.
Hall of Fame nominations ■ Nominations are being invited for the Advertising Hall of Fame, sponsored by the

papers.
Wesley
buys Mann-Ellis
Wesley Assoc., New York, has acquired Mann-Ellis Inc., an advertising
agency
counts. specializing in European acMann-Ellis accounts will be served
under the new corporate name of
Mann-Wesley Inc., a division of Wesley
Assoc. Combined billings of the merged
agencies are about $10 million.
A European office to be known as
Mann-Wesley will be established, in
Switzerland, by Wesley Assoc.
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SEVEN

ARTS

ASSOCIATED
CORP.

V0L3-"FILMS
OF THE 50 s- NOW
FOR TV
FORTY- ONE OF THE FINEST FEATURE MOTION PICTURES
PRODUCED
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BROS. FROM
SEVEN ARTS
JOHN
SEVEN
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ARTS

"FILMS

LANA
OF

THE

TURNER
50's"-MONEY

tab hunter james arness
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OF
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60'S

A SUBSIDIARY OF SEVEN ARTS PRODUCTIONS, LTD.
NEW YORK: 270 Park Avenue
YUkon 6-1717
CHICAGO: 8922-D N. La Crosse, Skokie, III. ORchard 4-5105
DALLAS: 5641 Charlestown Drive ADams 9-2855
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Anna
Pavlova
Courtesy of The Bettmann Archive

1910

The

beauty

her fame

and

Audience

talent of this great prima

in the early 1900s, comparatively

form. Today, on WGAL-TV,
Worthwhile

programming

an outstanding

assures

a vast and

Limited

ballerina
few

•

were

people

known

were

entertainer

everywhere.

privileged

to see her per-

is seen by countless

loyal audience

for WGAL-TV

Lancaster,
NBC

and

STEINMAN
Clair

Representative: The MEEKER
Company,
38

Inc., New

York*

Chicago*

Despite

thousands.
advertisers.

Pa.
CBS

STATION

McCollough,

Pres.

Los Angeles«San Francisco
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NIELSEN
Rating
NIELSEN AVERAGE AUDIENCE (t)

First report for January, 1962
(Based on two weeks ending Jan. 7, 1952)
NIELSEN TOTAL AUDIENCERating
(t)
% U.S.
TV Homes

Rank

1 Rose Bowl Football
Game
2 NFL World Champ.
Pro Ftbl
3 Sugar Bowl Football
Game
4 Wagon Train
5 Perry Mason Show
6 Tour.-Roses Parade (NBC)
7 Gunsmoke (10:30)
8 Dr. Kildare
9 Bonanza
10 Garry Moore Show

23,618

40.6

19.894

% U.S.
TV Homes

Rank

No.
Homes
^UUUJ

48.2

38.4
38.0
35.3
35.2
34.3
34.2
33.8
33.5

No.

1
2
3
4
5
6
7
8
9
10

18,816
18,620
17,297
17,248
16,807
16,758
16,562
16,415

Wagon Train
Gunsmoke (10:30)
Perry Mason Show
Gunsmoke (10:00)
Rose Bowl Football
Game
Bonanza
Garry Moore (10:00)
Garry Moore (10:30)
Dr. Kildare
NFL World Champ.
Pro Ftbl

Reorganization

A move to reorganize the NAB
board of directors by reducing radio
board membership from 29 to 18 and
eventually reducing the television board
from 14 to 10 was rejected last Wednesday by the radio board at the NAB
four-day winter meeting.
The radio board, concerned about
"over-population" of radio stations,
authorized appointment of a committee by President LeRoy Collins to study
economic, engineering and other problems arising from the growth in the
number of stations.
Resolutions implementing these actions were slated for approval at the
concluding joint board session Friday
(see At Deadline, page 9).
A budget of $1.7 million — roughly
the same as that for the current fiscal
year — was expected to be approved at
Friday's closing session, as was a comprehensive plan of research and training presented by a committee headed
by Don McGannon, president of Westinghouse Broadcasting Co. (story page
42).
By a vote of 21-5 the radio board
rejected the reorganization plan — one
of several drafted by a high-level board
committee. Since President Collins had
taken the position that no plan would
be adopted without near-unanimous
vote of the combined boards, no effort
BROADCASTING, February 5, 1962

29.5
29.4

15,190
14,455

29.3
29.1

14,406
14,357
14,259

28.8

14,112

alphabetical order, appear in this week's
BROADCASTING tv ratings roundup. Information isin following order: program
name, network, number of stations, sponsor, agency, day and time.

THE

FURTHER

31.0

Background: The following programs, in

tt) Homes reached during the average minute of the program.

ORDERS

31.8
31.1
31.1

15,974
15,582
15,239
15,239

Copyright 1962 by A. C. Nielsen Co.

(t) Homes reached by all or any part of the
program, except for homes viewing only 1
to 5 minutes.

BOARD

32.6

Homes
IUUU)

plan

STUDY;

Bonanza (NBC-178); Chevrolet (CampbellEwald), Sun., 9-10 p.m.
Dr. Kildare (NBC-160); Sterling Drug (D-F-S),
L&M (D-F-S), Colgate (Bates), Singer (Y&R),
Warner-Lambert (L&F), Thur. 8:30-9:30 p.m.
Gunsmoke (CBS-199); Liggett & Myers (D-F-S),
S. C. Johnson (FC&B), Remington Rand
(Y&R), General Foods (B&B), Sat. 10-11
Garry Moore Show (CBS-188); R. J. Reynolds
(Esty), Oldsmobile (D. P. Brother), S. C.
Johnson (NL&B), Tue. 10-11 p.m.
Perry Mason (CBS-185); Colgate (Bates),
Drackett (Y&R), Philip Morris (Burnett),
p.m.
Sterling Drug D-F-S), Quaker Oats (JWT),
Sat., 7:30-8:30 p.m.
NFL Championship Game (NBC-185); Philip
Morris (Burnett), Ford (JWT), American Oil
(D'Arcy), Dec. 31, 12 noon-conclusion.
Rose Bowl Football Game (NBC-192); Gillette
(Maxon), Chrysler (Burnett), Jan. 1, 4:45
p.m.-conclusion.
Sugar Bowl Football Game (NBC-166); United
Motors Div., General Motors (C-D, Wynn
Oil (EWR&R), Brown & Williamson (Bates),
Colgate-Palmolive (Bates), Jan. 1, 1:45
p.m.-conclusion.
Tournament of Roses Parade (NBC-176); Minute Maid Div. of Coca-Cola (Bates), Jan. 1,
11.-30 a.m.-l:45.

MEDIA

scuttled

OVER-LICENSING

was made to override the radio board's
action.
A new committee on structure and
reorganization to be named by President Collins will seek equal representation of stations by district directors.
In the offing is seen an executive
committee that would function between
meetings of the 44-member board, if
that figure is retained. A resolution
proposing reapportionment was submitted by John S. Hayes, president of
the Post-Newsweek Stations and was
expected to be adopted in substance at
Friday's joint meeting.
The Problem ■ The radio board devoted considerable time at Wednesday's session to what was described as
the station over-population problem.
John F. Meagher, vice president for
radio, presented an economic breakdown snowing a gloomy outlook if the
unrestricted licensing policy in am
broadcasting is continued. George W.
Bartlett, NAB manager of engineering,
covered the allocations aspect, with
emphasis on a return to engineering
standards that could ameliorate the interference problem and restore adequate coverage to regional and local
stations. Douglas Anello, general counsel, covered legislative and legal asThe consequences of arbitrary limpects.

by

PROBE

NAB

PLANNED

itations in licensing were debated. It
was pointed out that any arbitrary
limitation of competition could bring,
tighter regulation of business as well
as programming aspects of station operations.
The radio board, headed by George
C. Hatch, KALL Salt Lake City, chairman, and Joseph M. Higgins, WIBC
Indianapolis, vice chairman, received
code reports from Robert D. Swezey,
director of the NAB Code Authority,
and Cliff Gill, KEZY Anaheim, Calif.,
chairman of the radio code review
board.
An amendment to the radio code
was ratified. It cautioned subscribers
that "requests for time for public service announcements or programs should
be carefully reviewed with respect to
the character and reputation of the
campaign, group or organization involved, the public interest content of
the message, and the manner of its
presentation." Mr. Gill reported "historic progress" in code enforcement in
the last year, adding that monitoring
showed 91% compliance with the radio standards.
A tion
report
by vice
William
Carlisle,
starelations
president,
showed
membership of 1,756 am stations, 602
39
fm stations and four networks compared to 1,696 am stations, 565 fm

evision board was told Thursday by
Clair R. McCollough, Steinman Stations, joint board chairman, who also
serves as chairman of policy-directing
Television Information Committee.
All three networks have urged continuance of this audience-level public
relations operation and NAB will continue its annual $75,000 contribution
toward maintenance of the office, which
has a $500,000 annual budget. CBS
and NBC each contribute $75,000 while
the ABC contribution is $45,000. Less
certain, however, was the status of
Louis Hausman, director of TIO, who
had advised the board of his plan to
leave upon completion of his threeyear term next October. Mr. Hausman, it is believed, will be asked to remain. He gave a slide presentation to
be shown parent-teacher associations
and other local groups.
Tv Code Changes ■ Mr. Swezey and
E. K. (Joe) Hartenbower, KCMO-TV
Kansas City, reported to the television
board on recodification of parts of the
television code. A committee of the
code review board will draft changes
for the NAB board meeting to be held
in June.

This young lady was introduced (phonetically) as "Miss Minow" to NAB
President LeRoy Collins (I) by Jim
Howe, WIRA Fort Pierce, Fla., NAB
Fifth District Director. She is Louise
Menna (pronounced Menow) and also
Miss Virgin Islands (in the Fifth District). An art student in Sarasota,
where the NAB board held its winter
meeting last week, she admitted she
was from the Virgin Islands by way
of Camden, N. J. Gov. Collins holds
a Marblehead putter presented to him
by broadcasters of Sarasota, who gave
the cocktail party.

and four networks a year ago.
JFK Salute ■ A taped salute to radio
from President Kennedy, to be made
available to NAB radio members during National Radio Month in May, was
previewed by John M. Couric, NAB
public relations manager. All members
of the Kennedy cabinet will record
statements for the month. A series of
jingles and promotional kits will be
supplied radio members.
Ben Strouse, WWDC-FM Washington, reported on the work of the special fm allocations committee, which
was active in preparation of comments
on fm allocations filed with the FCC.
The future of Television Information
Office, operating independently of the
NAB but geared in the same public
relations direction was assured, the tel40 (THE MEDIA)

A resolution was introduced endorsing all-channel receiver legislation
that would authorize the FCC to take
such action but containing a provision
to bar the FCC from deleting existing
vhf stations. The resolution is similar
to one (HR 9267) offered by Rep. Kenneth A. Roberts (D-Ala.). This resolution, along with others requiring joint
board action, was slated for action at
the closing session of the two boards
Friday (see At Deadline, page 9).
Action to protect television broadcasters in smaller communities from
community antenna operations was
taken by the tv board which adopted
unanimously a resolution offered by
its catv-repeater committee. The resolution directed the NAB staff to study
legislation empowering the FCC to restrict catv systems where deemed in the
public interest.
The resolution provided funds for a
study of the economic impact on stations in such situations, plus the effect
on catv systems of a non-duplication
policy. Both viewing habits and station revenue in catv and non-catv areas
will be studied. The resolution was
drawn by a committee appointed last
year. It is headed by Eugene S.
Thomas, KETV (TV) Omaha, a tv
board member.
Henry B. Clay, KTHV (TV) Little
Rock, Ark., and Mr. Carlisle reported
the status of tv station membership —
380 against 362 a year earlier, plus
the three networks.
Attending ■ In addition to Mr. Hatch,
Mr. Higgins and Mr. Strouse, members
of the Radio Board attending were:

John S. Booth, WCHA Chambersburg,
Pa.; Carleton D. Brown, WTVL Waterville, Me.; Richard W. Chapin, KFOR
Lincoln, Neb.; B. Floyd Farr, KEEN
San Jose, Calif.; George T. Frechette,
WFHR Wisconsin Rapids, Wis.; Simon
Goldman, . WJTN Jamestown, N.Y.;
Arthur Hull Hayes, CBS; John S.
Hayes, WTOP Washington; James
L. Howe, WIRA Fort Pierce, Fla.;
Robert F. Hurleigh, MBS; Ray
Johnson, KMED Medford, Ore.; A.
Boyd Kelley, KRRV Sherman, Tex.;
Merrill Lindsay, WSOY-FM Decatur,
111.; Robert T. Mason, WMRN Marion,
Ohio; Allan Page, KGWA Enid, Okla.;
John F. Patt, WJR Detroit; Hugh O.
Potter, WOMI Owensboro, Ky.; Odin
S. Ramsland, KDAL Duluth, Minn.;
Ben B. Sanders, KICD Spencer, la.;
Willard Schroeder, WOOD Grand Rapids, Mich.; F. C. Sowell, WLAC Nashville, Tenn.; P. A. Sugg, NBC; Alvis
H. Temple, WKCT Bowling Green,
Ky.; Mortimer Weinbach, ABC; Jack
S. Younts, WEEB Southern Pines,
N.C Robert J. McAndrews, KBIG
Hollywood, was excused.
Members of the tv board attending, besides Chairman Martin, Mr.
Clay, Mr. Thomas, and William B.
Quarton, WMT-TV Cedar Rapids, la.,
tv vice chairman, were Clair R. McCollough, Steinman Stations, joint board
chairman; Campbell Arnoux, WTARTV Norfolk, Va.; Joseph C. Drilling,
WJW-TV Cleveland; James D. Russell,
KKTV (TV) Colorado Springs, Colo.;
W. D. Rogers, Texas Telecasting, Lubbock, Tex.; Joseph S. Sinclair, WJARTV Providence, R.I.; Robert F. Wright,
WTOK-TV Meridian, Miss.; Alfred
Beckman, ABC-TV; William B. Lodge,
CBS-TV. David C. Adams, NBC-TV,
was excused.

Departing honors
NAB board members who leave
the NAB board April 1-4 at the
convention in Chicago were feted
Feb. 1 at the association's board
meeting in Sarasota, Fla. They are
not eligible for re-election. Guests
of honor were Simon Goldman,
WJTN Jamestown, N. Y.; Jack
Younts, WEEB Pinehurst, N. C;
F. C. Sowell, WLAC Nashville,
Tenn.; Joseph M. Higgins, WIBC
Indianapolis, radio vice chairman;
George C. Hatch, KALL Salt
Lake City, radio chairman; Robert J. McAndrews, KBIG Hollywood (absent because of illness);
Merrill Lindsay, WSOY-FM Decatur, 111. All are radio directors
ineligible for re-election. Dwight
W. Martin, WDSU-TV New Orleans, tv chairman, is the only tv
director ineligible for re-election.
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(Each

of the 6 ABC

owned

radio stations

Do you want to open the door to more sales in six top
markets of the U.S.? The six great ABC owned radio
stations can do it for you. Different handles— yes—
but the same results — delivering active, high spending
audiences. Each station opens the door in its own way
using the "flexibility factor," which is an awareness of

opens

the door

in its own

way)

varied and ever-changing climates of listeners' preference
and need. To find the right handle for more radio homes
(and sales) call John Blair and Company about WABC,
WLS, WXYZ and KGO. Adam Young, Inc. for KQV.
The Katz Agency for KABC. Open the door to sales by
using the ABC owned radio stations.

It ABC OWNED
RADIO STATIONS
• WABC NEW YORK WLS CHICAGO KGO SAN FRANCISCO
KQV PITTSBURGH WXYZ DETROIT KABC LOS ANGELES
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to sales

41

NAB

board

RESTRICTED

VERSION

adopts
OF

Creation within the NAB of a department to conduct an industrywide
program of research on a project-byproject basis was adopted last week by
the NAB joint boards, meeting in Sarasota, Fla. The directors approved the
recommendations submitted by an ad
hoc committee appointed last September by President LeRoy Collins. Final
board action on the project was taken
Friday morning.
This plan postpones and possibly
means abandonment of the original
proposal of President Collins for a
Broadcast Research Center at a major
university. Instead, for the first three
years the NAB will be free to farm out
individual projects to universities, colleges or other qualified research organizations.
The detailed plan was presented to
the NAB joint board last Tuesday by
Donald H. McGannon, president of
Westinghouse Broadcasting Co. and
chairman of the ad hoc research and
training committee. He was given an
ovation for the depth of the report,
which won informal acceptance at the
Tuesday session.
A director of research at the vice
presidential level is specified, to be
based in Washington, New York, or

PROPOSED

new

research

UNIVERSITY

some other location calculated to serve
the program. He would have a small
permanent staff. One or possibly two
limited projects are contemplated for
farming out during the first year of the
initial three-year plan, described as
"Phase I." "Phase 2" contemplates a
five-year project "with ever increasing
'open-end' factors coming into being."
Planned Budget ■ For the first year
the budget is pegged at between $85,000 and $95,000 (out of current NAB
funds) of which $45,000-$55,000
would be overhead and $40,000 project
cost. For the second year overhead
would run $50,000 to $60,000 with the
project cost $70,000 for a total of
$120,000 to $130,000. The third year
budget is $60,000 overhead and $100,000 project, for a total of $160,000.
The fourth year was estimated at $200,000 to $250,000.
The detailed report had the unanimous approval of the nine-man McGannon Committee. It was developed
after interviews with leaders in the
field and four full committee meetings.
The research vice president will be
nominated by the ad hoc committee,
with the appointment to be made by
President Collins. He will have available to him the advice and counsel of

Collins puts foot in door-not in mouth
Does LeRoy Collins, who has
subject of the governorship if he
were drafted, the reporter quoted
just concluded the first year of a
three-year contract as president
Mr.
as atsaying
"I don't
of the NAB, plan to run again for
think Collins
I can say
this time
what
political office in his native state
my exact plans for the future
of Florida?
That question remained unanswered last week when the former
governor arrived at Sarasota for
the NAB board meeting. In interviews with area newspapers he
didn't say yes and he didn't say
no.
Allen Buck of the Sarasota
Herald-Tribune reported Jan. 29
that Gov. Collins said he is not
seeking the governorship for a
second term but that "he did not
close the door completely on the
possibility he might respond to a
draft." He referred to Mr. Collins as "always the suave politician" who refused to be pinned
to any specific plans. Gov. Collins was quoted as saying he
misses Florida, Tallahassee in particular.
Questioned point blank on the
42
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PLAN

Gov. Collins told the newspaper he enjoys the NAB work and
is keeping quite busy. "With
offices in Washington, New York
andare."
Los Angeles I do a lot of
The Tampa Tribune on Jan. 26
traveling."
reported
Collins
reiterated that
that Mr.
he does
not"again
have
any plans to run for political office
in Florida" although he conceded
in
reply
a question
that close
"one
must
notto ever
completely
the door to the possibility of serving one's people."
In an aside to a director, Gov.
Collins asked, "How do you close
a door and keep it open at the
time?"
same
"Put you foot in it," the director replied.

IS APPROVED

authorities in research as well as a research advisor and consultant to be retained by the NAB — probably an outstanding university official.
Advisory Council ■ A new research
committee, replacing the ad hoc group,
is specified as the policy-making organization. Itwill pass on all recommendations for research to be undertaken, and
examine and analyze these in conjunction with the research director and a
new research advisory council. The
committee will consist of a chairman,
two tv station and two radio station representatives, four representatives of television and radio networks and two nonbroadcasters having special insight into
the needs of the industry.
The advisory council will meet periodically under the chairmanship of a
consultant, with the NAB research director as vice chairman. The membership will be selected from among leaders in the various elements involved
in communications research.
Among general conclusions reached
by the ad hoc committee were:
■ The need for a broad industry research program is acute.
■ Research must be bi-media, benefitting both radio and television.
■ Broadcasters must continue to
study the direction, purpose and potential of the industry as communications media.
■ The program should deal with both
long-term and short-term objectives.
■ No research would be conducted
for individual stations or networks but
only that which would be of broad interest to the entire industry.
■ Competition with commercial research organizations is to be avoided as
well as with duplicate research projects
of TvB, RAB, ARF or others.
The program at first will undertake
the study of present industry activities
and questions, seeking their solution
within the capacity of NAB to assimilate
and finance them.
The areas of activity are such that
no one university or college can effectively deal with or satisfy all requirements. Flexibility would be maintained
in NAB's relationship with educational
institutions so that the values of different and appropriate staffs and experiences can be used.
NAB Latitude ■ The NAB should
be free as the research project develops
to consider and adopt a particular location for a Broadcast Research Center,
according to the plan. Under proper
circumstances it may be possible to secure foundation support for limited
BROADCASTING, February 5, 1962

areas of research to be undertaken by
the NAB.
The plan includes a series of original
studies that would be "authoritative and
objective." Among these is one to "seek
improvements in the precision of radio
and television audience measurements,
so as to assist the various rating systems and users of these services."
Another would contribute to a "fuller
undertanding of broadcasting's role in
the national economy; and to the increased effectiveness of radio and television advertising."
Following are the "potential areas of
research"
recommended by the committee:

. . not

makes THIS the outstanding
and ONLY complete master
clock system in broadcasting today.

■ Methodology — basic studies to develop better ways of measuring inhome, out-of-home, fm, auto and portable listening and viewing.
■ Relative roles of tv and radio in
disasters and in keeping the public informed on national and local public
issues, including broadcast editorials.
■ Impact of tv on children in relation
to other media and institutions.
■ Continuing study of national viewing and listening habits, including regional sub-samples, including audience
reactions,
the industry's image and use
of leisure time.

FAVAG

be almost impossible to create a research center of the scope which would
warrant its placement at a university
campus during the initial phase.
Instead the committee recommended
the designation of a limited number of
affiliated universities qualified to handle specified assignments. Rights of
publication of results would be in the
hands of the university or the individual faculty or project director. A training program during the first phase was
recommended in the form of institutional seminars.
Members of the Ad Hoc Committee,
BROADCASTING, February 5, 1962

J

From the master clockmaker of
over 100 years— the standardbearer, by which Swiss watches
are timed for accuracy— comes
a completely integrated system of master clocks with the
widest selection of secondaries.

■ Psychological and sociological studies into impact on individuals.
■ Effectiveness of broadcast media
(attitude change, perception, social action, sales, etc.).
■ Relationship of commercial and
educational broadcasting, including public reaction.
■ Programming research — how people get news, what they look for, use
and assimilate. Relation of time of
day and day of week to programming.
■ Studies of changing tastes and ways
of elevating tastes by listener-viewer
training.
■ Freedom, responsibility and selfregulation of broadcasting.
■ Role of broadcast media in a leisure-oriented society.
The report recognized that qualified
research people in broadcasting are in
short supply. While it said establishment of a center at a university would
afford important elements of prestige,
the committee concluded that it would

fuck

Precision-engineered

for:

ACCURACY
RELIABILITY
FLEXIBILITY

FAVAG systems now in operation by leading
broadcasters in New York; Pittsburgh, Los
Angeles; Roanoke; Hartford; Hollywood; Baltimore; A/nes; Montreal; Ottawa; and Halifax.

Of Low Installation Costs to you.
ACCURATE:
Guaranteed within 5 seconds per
month. Sweephand advances in onesecond intervals. All secondaries advance simultaneously. All studio clocks
constantly on-target.
RELIABLE:
Entire system,
(all power
secondaries),
fected by sudden
outages.unafNo
extra batteries for secondaries.
FLEXIBLE:
System can drive program automation
unit, assuring perfect synchronization
with the studio clocks. Choice of 38
styles for secondaries— from traditional
to modern, any decor.
LOW-COST INSTALLATION:
Simple — economical! No extra power
lines to each clock. Easy maintenance.
Pendulum is free of typical clockwork
mechanisms. No clock specialists re-

quired!
AND MOST IMPORTANT-YOU CONTROL YOUR OWN SYSTEM!
Whether you are building a new studio, planning it,
or simply disturbed over current maintenance and
breakdown problems— contact your Visual Engineer
for a precision-made system, economically "packaged" for your needs. Or write to Visual for complete details on the FAVAG Master Clock System.
VISUAL

ELECTRONICS
CORPORATION

in addition to Chairman McGannon,
were Julius Barnathan, ABC; Hugh M.
Beville, NBC; George C. Hatch, Intermountain Network; John P. Cowden,
CBS; Daniel W. Kops WAVZ New
Haven; Irving Lichtenstein, WWDC,
Washington; Richard B. Rawls, KPHOAM-TV Phoenix; Willard Shroeder,
WOOD-AM-FM-TV Grand Rapids.
Melvin A. Goldberg, WBC, was research director and advisor.
Changing

hands

ANNOUNCED ■ The following sales of
station interests were reported last week
subject to FCC approval:
■ KTVR (TV) Denver, Colo.: Sold by
J. Elroy McCaw to Bill Daniels for $2
million. Mr. Daniels owns KFML-AMFM Denver, and is president of Televents Inc., owner of seven community
antenna systems in Colorado. He also
heads the brokerage firm of Daniels &
Assoc., which manages 33 catv systems in 12 states. Mr. McCaw, who
also owns WINS New York and KTVW
(TV) Seattle-Tacoma, Wash., acquired
the ch. 2 independent in Denver from
Gene O'Fallon for $750,000.
■ WAGE Leesburg, Va.: Sold by William T. Stubblefield to James Symington, brother of U. S. Sen. Stuart Sym-

Outstanding
Broadcast

ington (D-Mo.) and resident of Leesburg, for $175,000. WAGE, bought
by Mr. Stubblefield in 1959 for $73,000, is a 1 kw daytimer on 1290 kc.
■ KUTY Palmdale, Calif.: Sold by
Harold C. Singleton to Sherwood J.
Tarlow, Joe Kruger and Allan W. Roberts for $70,000. Buyers own WHIL
Medford and WARE Ware, both Massachusetts; WWOK Charlotte, N. C,
and WJBW New Orleans, La. Mr.
Tarlow also owns 50% of WLOB Portland, Maine. KUTY is a 5 kw daytimer on 1470 kc. Broker was Patt
McDonald.
APPROVED ■ The following transfer of
station interests was among those approved by the FCC last week {for other
commission activities see For The
Record, page 78).
■ WIRO Ironton, Ohio: Sold by C. E.
McElroy and Clarence Baker to Kenneth H., Rose A. and Perry E. Auble
for $125,000 and agreement not to
compete for eight years within 50 miles.
Man-shoot delays hit
networks financially
The networks' delayed coverage of
the planned man-shoot at Cape Canaveral has been costly. It's estimated that
the radio-tv networks already have $1

Values

in

Properties

Profitable radio station and community
antenna system can be bought as a
package. Downpayment of 29%. Earning a sufficient cash flow to pay the
balance over 7 years.

NORTH

$285,000
VIRGINIA

Profitable fulltime facility in a single
station market with good real estate.
Price and terms arranged so that property will easily pay for itself out of present earnings. $45,000 cash required.

RADIO

• TV

• NEWSPAPER

NEGOTIATIONS

WASHINGTON, D. C. MIDWEST
H. W. Cassill
James W. Blackburn
William B. Ryan
Jack V. Harvey
333 N. Michigan Ave.
Joseph M. Sitrick
Chicago, Illinois
RCA Building
Financial 6-6460
FEderal 3-9270
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It's not really gold, but has a
gold-anodized finish, according to
E. T. Glyde, sales manager for
the East Side branch of the RCA
Service Co. in that city.
Mr. Glyde described the gold
antenna as a "high gun" antenna,
designed especially for color reception, but it also improves black
and white television, he said.
"This gold aerial gives maximum protection from the weather
— against corroding, peeling and
chipping. It will withstand winds
up to 90 or 100 miles an hour
and it won't bend, nor will its
wings bend," Mr. Glyde said. He
added: "It also enhances the appearance of the house — sort of a
prestige symbol."
million committed. But the delays make
an actual total difficult to determine.
NBC-TV, for example, claimed it
was at the $460,000 mark as of Jan. 27,
but when the shoot was postponed, the
costs continued thusly: as of Feb. 1, the
total committed was $515,000 and by
Feb. 13, the new date for the orbit-try,
the cost should reach $575,000. These
costs include maintenance of crews and
other personnel as well as additional
out-of-pocket expenses. On top of this,
NBC-TV would estimate still another
$6,000 in technical expenses, and another $2,000 for out-of-pocket costs for
the news unit stationed there. Adding

manning a man-shoot coverage it would
not join CBS-TV and NBC-TV in the
White House tour to be conducted for

ABC
$85,000

Company,

Inc.

BROKERS

• FINANCING

One of the newest status symbols appears to be a gold television aerial. In the Cleveland area,
for example, almost everyone
(around 200 thus far) who has
set. has it connected to a color tv
one

tv by the First Lady on Feb. 16. ABCTV was to have telecast it on a delayed
basis.

FLORIDA

&

• APPRAISALS

ATLANTA
Clifford B. Marshall
Stanley Whitaker
Robert M. Baird
John C. Williams
1102 Healey Bldg.
JAckson 5-1576

in Cleveland

the
latter
figures, NBC-TV's total would
climb
to $583,000.
ABC said that because of its cost of

$165,000

This is a daytimer in a multiple station
market and is now showing losses because of absentee ownership. Can be
bought with a low down payment and
on easy terms.

BLACKBURN

CENTRAL

Class

WEST COAST
Colin M. Selph
Calif. Bank Bldg.
9441 Wilshire Blvd.
Beverly Hills. Calif.
CRestview 4-2770

Radio

adds

two

ABC Radio last week announced
new affiliations, WORL Boston and
WTVN Columbus, Ohio, bringing to
1.
399
the total stations of the network.
Both affiliations become effective May
WORL, 5 kw fulltime on 950 kc,
is owned by the Pilgrim Broadcasting
Co. George Gray is executive vice
president and general manager. WTVN
is on 610 kc with 5 kw fulltime and is
owned by Taft Broadcasting Co. Gene
DAngelo is general manager.
BROADCASTING, February 5, 1962

Individual

sues

for

editorial

airing

KFYR

KFYR Bismarck, N. D., was sued for
$10,000 damages last week by an individual whose comments in response
to a station editorial had been mentioned on the air.
The suit, filed in behalf of LeRoy
Walker, claimed he was "held up to
the hatred, contempt, ridicule and obloquy of his fellow citizens" in an editorial. The station had quoted portions
of a Walker letter it received, including the writer's statement, "As I see it,
there are two reasons for attacks of
this sort . . . one a matter of inflating
your ego and the other a form of
bribery."
In addition the KFYR editorial was
described as making this comment:
"Stating that KFYR's criticism of the
extreme right follows closely those of
the Farmers Union, Walker snidely
asks: "Is it just coincidence that the
Farmers Union is one of your larger,
if not largest account."
Continuing, KFYR stated on the air:
"The mere fact that KFYR publicly
has to defend its integrity because of
misled, name-calling radicals, is adequate proof of our criticism of the radical right."
Mr. Walker claimed KFYR statements were libelous per se as well as
malicious. He asked $5,000 general
and $5,000 punitive damages.

Poll backs
of tv news

JFK's use
conferences

President Kennedy's live tv news
conferences are a "good idea," an overwhelming majority said in a public
opinion poll recently released.
The McClure Newspaper Syndicate's
"What America Thinks" poll asked a
nationwide cross section of Americans:
"Do you think live televised press conferences by President Kennedy are a

Charleston, S. C. (5 kw daytime, 1 kw
night, 1250 kc, Atlantic Coast Broadcasting Corp. of Charleston); KNOX
Grand Forks, N. D. (5 kw, 1310 kc,
Community Radio Corp.); WBLY Springfield, Ohio) 1 kw daytime, 1 600 kc, Champion City Broadcasting Co.); WDAL
Meridian, Miss. (1 kw daytime, 1330
kc, R. E. Hook & Assoc.); WKBC
North Wilkesboro, N. C. (1 kw daytime, 810 kc, Wilkes Broadcasting Co.);
KAPT Salem, Ore. (1 kw daytime, 1220
kc, Otto Feucht); KBYG Big Spring,
Tex. (250 w, 1400 kc, R. B. McAlister); KYNT Yankton, S. D. (250
w, 1450 kc, Leon T. Scoblic and Lloyd
G. Reedstrom); WDLC Port Jervis,
N. Y. (250 w, 1490 kc, Port Jervis
Broadcasting Co.); and KENT Prescott, Ariz. (250 w, 1340 kc, Kent
Broadcasting Co.).
WTIC-TV to share
tower with etv ch. 24
The Travelers Broadcasting Service
Corp. (WTIC-AM-FM-TV Hartford,
Conn.) and the Connecticut Educational Television Corp. last week announced
plans to share a new tower to be constructed on WTIC property atop Avon
Mountain.
According to Carter W. Atkins, president of Connecticut ETV, sharing the
tower may save the etv outlet as much

Paul W. Morency (r), president of
Travelers Broadcasting Service Corp.,
and Carter W. Atkins, president of
Connecticut Educational Television
Corp., inspect the site of the tower to
be shared by the two organizations
atop Avon Mountain.
as $125,000. Travelers made the offer last July through its president Paul
W. Morency who also donated $30,000
to WEDH-TV, the new etv outlet on
ch. 24, as a gift from WTIC.
An engineering study to determine
the feasibility of sharing the transmitting facilities was just concluded.

SOUTHWEST — Daytime-only radio facility located in
single station market grossing $6,000.00-plus monthly.
Aggressive ownership and management can take advantage of unbelievable potential in this rapidly expanding
area. Priced at $100,000.00 with $30,000.00 down and
balance paid out over 20 years bearing 6% interest.
Another H & L Exclusive.
MIDWEST — Full time radio station

grossing $90,000.00-plus annually with excellent cash flow. Priced for
quick sale at $105,000.00 — all cash. Owner might consider terms at a total price of $130,000.00. Another
H & L Exclusive.

good idea or a bad idea?" Those interviewed, who also were asked their political affiliations, "represented all walks
of life and all income brackets," according to Jack Boyle, poll director.
The responses in percentages:
Good idea
Bad idea
Never watched
No opinion

Rep. Dem.
Ind. Average
76.3 84.5 77.2 79.6
10.5 4.5 9.1 7.8
7.9 4.9 9.3 7.2
5.3 6.1 4.4 5.4

Mutual

11 affiliates

adds

The Mutual Broadcasting System
added 11 affiliates in January. They
are (with power, frequency and name
of licensee) : KHJ Los Angeles (5 kw,
930
kc, RKO
General); WTMA
BROADCASTING, February 5, 1962

AND
John

NEGOTIATIONS

ASSOCIATES,
F. Hardesty,

INC.

President

FINANCING OF CHOICE PROPERTIES
SAN FRANCISCO
DALLAS
CHICAGO
John
F. Hardesty
Richard A. Sbaheen
Dewitt Landis
Don Searle
John 0. Stebbins
1511 Bryan St.
Hi Sutter St.
Tribune Tower
Riverside
8-1175
EXbrook 2-5671
Joe A.Oswald
DEIaware 7-Z754
New Orleans

• APPRAISALS

■ WASHINGTON, D. C.
Ray V. Hamilton
1737 De Sales St., N.W.
Executive 3-3456
Warren J, Boorom
New York

45

The

moody,

WMCA-COMMISSIONED

ever-changing
STUDY

The typical radio listener is a person
of moods, sometimes a paradox, who
listens to different stations at different
times, in different frames of mind and
for different purposes.
The surest thing about him is that
he docs listen to radio. He has a tendency to be a dial-switcher to some extent, but he doesn't change stations
without a purpose and he tends to come
back to one station as his base of listening operations.
This picture of today's radio listener
— male or female — is beginning to
emerge from the mass of data collected
by the Psychological Corp., independent
research firm, in its audience study for
WMCA
New York (Broadcasting,
Jan. 22). Although the results are still
being compiled and conclusions evaluated, WMCA vice president and general manager Stephen B. Labunski said
last week they had reached the point
where these judgments may be made:
■ The listener spends more time with
radio than is generally assumed, in some
cases more than he himself realizes.
This is demonstrated by the amount of

FINDS

SURPRISING

time he spends listening in places not
easily accessible to audience-measurement services, and by the knowledge he
displays about programming even when
he professes to listen little.
■ His is a radio home — and his radio
works. Contrary to the controversial
estimates by the Census Bureau, which
pegged radio ownership at levels considerably below industry figures, the
WMCA-Psychological Corp. study has
turned up no known instance of an
interviewee who said he has no working-order radio in his home. Research
officials are currently re-combing their
records to make sure no such case was
overlooked. (They point out, however,
that the quantitative part of the study
covered only telephone households, so
that on this point the results may not
be truly projectionable.)
■ The listener is "surprisingly" loyal
to the station of his first choice. Some
56% of WMCA's core audience has
been listening to WMCA for five to
ten years — or more — and other evidence points to somewhat similar patterns for other New York stations.

GETS

1

ORDERS!

National spot is a fast-moving,
competitive business. You've
got to be there when the buying decisions are being made.

That's why.. . Weed maintains 14 offices throughout the U. S.— more than
any other representative firm.
That's why.. . Weed hires salesmen with years of solid experience in their
territories. In most cases, our men are native to the city in
which they are based.

That's why... Weed's policy of "depth selling" reaches every decisionmaking level up to and including the advertiser.
Wherever a buying decision is made

(THE MEDIA

■ His interest in news is substantial,
as shown not only by his direct answers
in the survey but also by "his eagerness
to talk about news and the way it ought
to be handled." His dependence upon
radio for his news also is substantial.
Among all listeners surveyed, 25% did
not■ look
a newspaper
"yesterday."
His at
reliance
on radio
for other
services, including diversion, also is
substantial in comparison with other
media. Whereas virtually all respondents classified themselves as "regular
(though not necessarily "heavy") radio
listeners," 29% had not watched television "yesterday" and 64% had not
looked at a magazine.
■ He is inclined to "complain" in one
way or another about commercials —
but doesn't feel so strongly about them
that he stops listening. Approximately
one-third of all listeners, in all age
groups, had something uncomplimentary to say about commercials; but less
than 2% had switched their loyalty
from one station to another for reasons
related to commercials. The average
listener apparently requires only that
the commercials be in good taste and
be dependable and believable.

The type of music played on one "retreat" station may be the exact opposite
of that played on another, however.
Mr. Labunski said it is clear from
the data compiled thus far that no one
station serves all the needs of any substantial group of listeners.

And you can't achieve it
through periodic field trips,
phone calls or letters.
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USES

and furnishes a sort of "retreat" in
which he can lick his wounds in peace.

You've got to use every creative
approach.. .every technique of
forceful salesmanship... to get
the order. This is sales impact.

WEED

LOYALTIES,

listener

■ When he is "in a good mood," he
is inclined to want to listen to a particular type of station, usually one that
commands his attention and "makes
him think." But when he is out of sorts,
when things have gone poorly with
him, he looks for another type of station: usually one that requires little
effort or less participation on his part

FACE-TO-FACE
SALESMANSHIP

radio

man

IS THERE!

"Every station," he said, "has a role
— its strong points and deficiencies — in
serving listeners' needs. But no station
can be all things to all listeners — or
even, in most cases, all things to one
listener.
"The listener is highly individualistic,
and sometimes unpredictable. He may
be a hipster all week and then listen
faithfully to the opera on Saturday. Or
he
condemn 'long-hair
music'
and
'badmay
rock-and-roll'
in the same
breath.
But he knows what he wants and he
finds it— usually because he deliberately
looks for it, rather than by accidentally
stumbling
across said
it." timebuyers should
Mr. Labunski
BROADCASTING, February 5, 1962

find the study "enormously useful" as
an extension of current knowledge
about radio audiences. While it confirms some generally accepted theories,
he said, it contradicts others.
Among the theories it challenges, he
asserted, is the notion that an advertiser
can get maximum range of audience
by laying out his campaign to include
stations offering widely differing types
of programs. "Matching a pop-music
station with a long-hair station, for exjust doesn't always work," Mr.
Labunskiample,said.
Tin in the mood for . . .' ■ The evidence that listening preferences vary
according to individual moods, he continued, should enable buyers to match
their products against the mood they
want to reach and thus put their money
on the stations catering to that particular mood.
The study covers the 17-county New
York area but its findings on listener
attitudes toward radio generally are expected to be applicable to audience attitudes in other areas. Asserting that the

overall results clearly represent "a tremendous boost for radio in general,"
Mr. Labunski suggested that "the big
job now is to convince advertisers and
agencies that radio is as important as
the public thinks it is."
The final report, which will include
material extracted from more than 200
tables, is now being compiled. Most of
the findings — from both the qualitative
and the quantitative phases of the study
— will be published and be available
to the industry. Mr. Labunski said that
only confidential, strongly competitive
findings would be retained by WMCA
for program and promotion purposes.
Presentations to agencies and clients
are scheduled to begin by mid-February. The report for general distribution is in the early stages of preparation
and is expected to be available about
March 15 or April L
ETMA
with

to start Sept.

i

ITS

EASY
Go Stereo with a GEL STERE O
Generator so easy to install it can
be set up by a station's regular
technical personnel with no outside assistance. Some stations
already equipped with a GEL Exciter have gone Stereo in 24
hours. Or the GEL unit can be
readily adapted in a normal
changeover requiring only two or
three nights. Find out how easy
it is to break into profitable Stereo
Broadcasting with a high-quality
GEL STERE-O Generator. NEW
STERE O DATA SHEET AVAILABLE
— SEE COUPON BELOW.

1

ch. 13 programs

Educational Television for the Metropolitan Area Inc. plans to begin operating ch. 13 in New York about
Sept. 1, announces Dr. Samuel B.
Gould, ETMA president.
ETMA had hoped to begin by March,
but Dr. Gould said more time is required to develop "top quality" programming. ETMA will ask FCC permission to remain off the air until September, he reported.
ETMA purchased the station, formerly WNTA-TV, from National Telefilm Assoc. for $6.2 million last December (At Deadline, Dec. 25, 1961).
New call letters will be selected.
The annual operating budget for the
station, Dr. Gould revealed, will be
about $2 million.
BROADCASTING, February 5, 1962

Generrl

1

Electronic

Lrborrtories,
Inc.
195 MASSACHUSETTS AVE., CAMBRIDGE 39, MASS.

CD
Marketed in Canada by Canadian General Electric, Toronto 4, Ontario
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Please send me your new Data Sheet containing complete
product description, specifications and block diagram on
the GEL STERE-0 Sub-Channel Generator, Model SCX-B.
Title
Name
Station _
Address.
City

1

State
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tinue the $500 fee, which the decision
found was designed to reduce the number of part-time, non-union employes
at the Triangle stations. The union was
ordered to refund any initiation payments over $50, the fee levied prior to
the tenfold union increase. The board
asserted the right to look at union records pertinent to the reasons for levying
the fee.
In the decision NLRB reversed the
examiner's finding that charges brought
by the stations were moot because the
complaint was filed after expiration of
the union contract. The union security
clause was held to be valid.
Radio-tv reps form association in Dallas
Broadcast Representative Assn. of
Miller (Edward Petry & Co.), secDallas has been formed in that city
retary; Dave Rutledge (The Katz
Agency), president; Al Carrell
by 18 representation firms to cope
(Robert Eastman Co.), vice presiwith problems of the radio-tv indusdent, and Ralph Widman (Paul H.
try in the Southwest. Through guest
Raymer Co.), treasurer.
speakers, forums, presentations and
The organization represents a
other means, BRAD hopes to maincombined list of 787 radio stations,
tain a high standard of radio-tv ad421 tv stations, 14 regional radio
vertising sales.
Pictured above (1 to r) are the
networks and four regional tv networks.
organization's officers: Robert C.
NCAB seeks hearing
on courtroom access
A hearing on the right of broadcasters and cameramen to cover North
Carolina superior court proceedings
was asked Jan. 31 by North Carolina
Assn. of Broadcasters in a petition filed
with the state supreme court.
The action followed adoption by the
Council of the North Carolina State
Bar of a resolution asking the supreme
court to consider a ban on all broadcasting or photographing of superior
court proceedings. At present superior
court judges have the power to grant
or deny coverage by news media. W.
C. Harris Jr., Raliegh attorney representing NCAB, asked for a chance to
discuss modern electronic techniques.
NCAB's board adopted a resolution
Jan. 22 stating the bar council's recommendations are not founded in fact.
Dick Dunlea Jr., WMFD Wilmington,
NCAB president, said the association
would cooperate with North Carolina
Press Assn. in efforts to keep courtrooms open to media.
Fire guts WSAN

facilities

WSAN Allentown, Pa., returned to
the air 66 hours after an early morning
fire gutted its transmitter and caused
over $70,000 damage. The fire broke
out at 3 a.m. Jan. 29, destroyed all
equipment in the transmitting room and
caused the roof of the building over
that section of the combined officestudio-transmitter building to collapse.
Station owners Reuel H. Musselman
and Olivia Barnes ordered a new trans48

(THE MEDIA)

mitter from RCA that day; it was delivered and installed and the station
was on the air by 9 p.m. Jan. 31. Station operates on 1470 kc with 5 kw fulltime. Its night time power has been
temporarily reduced to 500 w pending arrival of a phase monitor.
IATSE
found

local's $500 fee
excessive by NLRB

Initiation fees of $500 assessed by
IATSE for membership in its Local
804 of Television & Radio Broadcasting Studio Employes are excessive and
discriminatory, according to a Feb. 1
ruling by National Labor Relations
Board. The ruling reversed an examiner's decision on a charge brought
by WFIL-AM-FM-TV Philadelphia.
NLRB ordered the union to discon-

The

fifth estate

leads

S. C. radio

network

airs political talks
Fifty radio stations carried live broadcasts over a statewide network of talks
by leading political candidates as they
were delivered to the South Carolina
Broadcasters Assn., which met Jan. 2527 at Sumter, S. C. Candidates for
U. S. Senate, governor and lieutenant
governor made formal appearances and
joined a question-answer session. Filmed
versions were carried by tv stations.
The association voted $1,000 to the
U. of South Carolina to be used toward
establishment of a proposed communications school to teach radio and tv.
Dr. Robert L. Sumwalt, USC president, told the association, "No subsidy
could compensate for the loss we would
suffer from the imposition of federal
regulations on the free marketplace of
ideas." He added that freedom "to
communicate information and ideas and
a free system of education — both without government control of content —
have been an essential ingredient of
our democracy."
Swezey sets Buffalo

talk

Robert D. Swezey, NAB code authority director, will address an Advertising Week luncheon sponsored jointly
by the Ad Women of Buffalo and the

the fourth

WLOS-TV Asheville, N. G, is getting extra exposures for its on-theair editorials, thanks to newspapers
in the station's
coverage
area.
According to
WLOS-TV
,
many newspapers are not only reporting on
the editorials
but have adopted the practice
of reprinting
Mr- Whiteside
them en toto.
The editorials are prepared and

delivered by Arthur Whiteside, the
station's public affairs director. The
station cites two recent editorials
which prompted newspaper reprinting: (1) its editorial campaign condemning the firing of a school principal allegedly because of political
reasons, and (2) a two-day editorial
campaign that resulted in direct action from North Carolina Gov. Terry
Sanford who restored the principal
to his job.
TV

Mr. Whiteside, who joined WLOSin 1960, formerly was production manager of Mutual Broadcasting System.
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about

speech input console, the most widely used audio system in its class in the world

today. ■ Here is an audio system built to serve broadcasters' special quest for quality, confirmed
enthusiastic reports from users across the nation. "The
a custom-built
investment

unit." (KROC)

I have made

operated." (WMRB)
Yours

"The

most versatile available to us; the equivalent of

only one with all the features we needed."

here for some

in

time." (KCOR)

"The

(WEKZ)

"The

best

most flexible control board I have ever

■ Let us tell you more about the Gatesway.

Write today for Bulletin No. 93—

for the asking.
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Subsidiary of Harris-Intertype Corporation
ESSE
"
QUINCY, ILLINOIS
Offices in: HOUSTON, WASHINGTON, D.C.
In Canada: CANADIAN MARCONI COMPANY
Export Sales: ROCKE INTERNATIONAL CORP., 13 EAST 40th STREET, NEW YORK 16, N.Y., U.S.A., Cables: ARLAB

GATES

Greater Buffalo Ad Club next Tuesday
(Feb. 13) at the Statler-Hilton Hotel
in Buffalo. Title of Mr. Swezey's address will be "Advertiser and Media —
Limited Partners."
WOOK-TV
to construct
ch. 14 outlet in D.C.
A fifth commercial tv station (uhf
ch. 14) in Washington, D. C, will be
opened around Sept. 14 by United
Broadcasting Co., which operates one
tv and 10 radio stations.
Richard Eaton, United President,
said WOOK-TV will operate without a
network affiliation or films (except for
filmed commercials). Its programming
will be directed at the Negro audience.
Evening-only operation is planned at
first.
The new outlet will have a 12 kw
transmitter at the site of United's
WOOK-WFAN
(FM), 6321 First
Place, N.E. Live and tape originations
will include civic, educational and studio
programming, including Howard U. educators and students.
United also has a cp for ch. 18 in
Baltimore and hopes to operate this
station as a WOOK-TV satellite within
six months or a year after putting the
Washington station on the air.
John Panagos, UBC executive vice

president, will supervise the tv operation. Cliff Holland, WOOK program
manager, will head WOOK-TV programming, and Joseph Gathings will be
assistant program manager of the tv
outlet.
United operates WMUR-TV Manchester, N. H. Its radio properties besides WOOK-WFAN are WJMO,
WCUY (FM) Cleveland Heights, Ohio;
WANT Richmond, Va.; WINX Rockville, Md.; WSID Baltimore; WMNX
New York; WFAB Miami; WYOU
(FM) Baltimore.
WFMS

(FM)

reports

Indianapolis tune-in
Half (50.3%) of the radio homes
tuned to broadcasting programs were
listening to am radio, 18.1% to fm and
28.1% were watching tv, according to a
survey conducted by WFMS (FM)
Indianapolis. The study was made over
a seven-day period in October-November 1961.
Fm radio was used an average of
60% of the hours any radio or television was turned on in an fm home, it
was found. Average daily use was: am
radio 3.28 hours; fm 3.06 hours; tv
6.37 hours. It was found that 31.2%
of the tune-in audience had fm sets

Double

date in N. Y.

It was a busy New

York trip

for George A. Foulkes, vice president in charge of sales, WTHIAM-FM-TV Terre Haute, Ind.
(left in both pictures), as he
signed new rep firms for the

The quality of the
programming is
certainly excellent,
and the equipment is
working without a
flaw. We have begun
to receive written
compliments from

stations. In picture at top, he's
with Marty Nierman, executive
vice president, Edward Petry &
Co., new rep for the tv station,

Stations the country over know that
Magne-Tronics

means

musical programming

top quality

specially-designed equipment

(also

available through Magne-Tronics),
is ideally suited for automatic

our listeners."
Joseph D. Coons
President
WOHI, WOHI-FM
East Liverpool, Ohio

and in lower picture, he's with
Lloyd George Venard, president,
Venard, Rintoul & McConnell Inc.,
new rep firm for the radio outlets.
WTHI-TV is on ch. 10 and is
affiliated with ABC-TV and CBSTV. WTHI is a CBS station on

on tape. With

it

radio

programming. Available to only
one station in each market.

1480 kc with 1 kw fulltime. Wabash Valley Broadcasting Corp,
is licensee. Both appointments
became effective Feb. 1.

Write for details, audition tapes
and availabilities.

r
MAGNE-TRONICS
ervlc
45th

STRBI

NEW

YORK

36,

NEW

YORK

turned on in the morning, 20.8% in the
afternoon and 47.4% in the evening.
Of the estimated 68,000 fm homes
in the Indianapolis area 30.1% or
19,900 "seem to tune in exclusively to
fm," WFMS found. Two-hour listening blocks were found to lead the evening tune-in.
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WFGA-TV
in tv

news

heads

list

awards

WFGA-TV Jacksonville, Fla., has
been named "newsfilm station of the
year" in a nationwide competition sponsored by the National Press Photographers Assn., U. of Missouri and the
World Book Encyclopedia. The award
cites the station "for best fulfilling its
responsibility for television news coverage" of its community.
A new award category this year honors team efforts. WCBS-TV cameramen Albert Gretz, Bert Garrand and
Carl Makilmas are cited for a film story
on New York — "The Invisible City."
A special sound-on-film award to
CBS-TV photographer Irving Heitzner
is for his coverage of a pro-Lumumba
demonstration in New York. Other
awards:
Spot news (1) Tom Jarriel, KPRCTV Houston, coverage of Hurricane
Carla; (2) Mr. Heitzner of CBS-TV for
his coverage of the pro-Lumumba demonstration; (3) Lew Clark, WCAU-TV
Philadelphia, story of a tragic fire.
General news: (1) Fred Mooke,
WTVJ (TV) Miami, story of a Cuban
refugee family; (2) Houston Hall,
WKY-TV Oklahoma City, Freedom
Riders' story; (3) Charles Pharris,
KPRC-TV Houston, "Death Verdict,"
trial and conviction of two young murderers.
Top feature-news story: (1) Wade
Bingham, CBS-TV New York, on-thescene report of a caesarian birth; (2)
Charles Pharris, KPRC-TV Houston,
"Photoday at Rice U."; (3) Bob Henry,
WFGA-TV Jacksonville, "A Walking
Marathon with Dr. Constance Moore."
News documentaries: (1) Henry Toluzzi, NBC-TV New York, report of
serious drought in Kenya; (2) Rollie
Dahlquist, KLZ-TV Denver, "Jet Age
Problems"; (3) Robert Clemens, CBSTV, "Crossroads Africa."
The awards will be given in early
May during Journalism Week at the U.
of Missouri. The first place winners
will receive a 35-volume reference library, second place winners will receive
encyclopedias and third place winners
will get a dictionary and year book.
KBIF turns all-religious
New programming format for KBIF
Fresno, Calif., was announced by Norwood J. Patterson, owner, last week.
KBIF will be an all-religious radio station, programming such daily features
as gospel music, gospel programs,
Christian news, a church calendar,
scripture inspirations, prayer of the day
and high-noon devotions. Mr. Patterson
last year bought KBIF from the John
Poole Broadcasting Co. and Ethan Bernstein for $86,000 plus an $8,500 agreeBROADCASTING, February 5, 1962

ment not to compete. Other Patterson
stations are KSAN San Francisco, which
also specializes in religious programming, and ch. 43 KICU-TV Fresno,
which began broadcasting on Dec. 23,
1961.

$5 million for Jerrold Electronic's nine
catv systems.

H & B American

WBC

now

calls for its expansion

entirely

catv

ating for three more U. S. systems.
The company has invested more than
$10.5 million in antenna systems since
it entered the field in 1960 by paying

head

praises

RFE,

H&B American Corp., Beverly Hills,
Calif., is now engaged exclusively in
the community antenna business, it was
announced last week at a stockholders
meeting in New York. It owns 18 catv
systems in the U. S. and Canada, serving over 3 million viewers. Last week
H&B disposed of its Big Boy Barbecue
Division, last of its non-catv properties,
to Big Boy Mfg. Co., Burbank, Calif.
Previously it had disposed of its interests in General Trading Co. and "QuickWay" Truck Shovel Co.
In its latest move, H&B American
bought the Community Antenna Co.,
a catv system serving 9,000 homes in
Reno and Sparks, Nevada. The price
was over $ 1 million.

A wide extension of the people-topeople concept used by Radio Free Europe was proposed last Tuesday (Jan.
30) by Donald H. McGannon, president of Westinghouse Broadcasting Co.

David E. Bright, chairman of H&B
American, told stockholders there are
still 100 communities in the U. S. which

Europe." The advantages of privately
supported radio, he indicated, are its
disassociation from government propaganda and its freedom from the limitations of a government agency.

form an untapped market for catv systems. H&B, he said, is currently negoti-

In a RFE fund-raising dinner address in Charlotte, N. C, Mr. McGannon said this concept of privately supported radio should include Africa, the
Near East, Asia, Southeast Asia and
Latin America if it is effectively to meet
"today's worldwide hurricane of Red
radio propaganda."
The WBC president said that "Voice
of America broadcasts are not enough
alone to stem this propaganda onslaught, any more than they were
enough alone to turn the tide in Eastern

r

1
MAKING

INROADS

J

We a re extremely

Join the music operators who are making money

pleased with MagneTronics background
music service. In a

with Magne-Tronics

market where competition was firmly
entrenched, we are
making inroads faster
than we believed

"motivational"

background music. It's an extra profit source
that fits neatly into your station operation
via fm multiplexing and/or wired lines.
The prospect list ranges from industrial plants
to supermarkets. And thanks to our top

Oscar Algood
President"
possible.
HI-FI FM Broadcasting
Little Rock, Ark.

quality music library, every subscriber can be a
"success story" that builds your business faster,
Write for full details and availabilities.

GOVERNMENT

NBC

ruffles

SARNOFF,

OTHER

calm

NETWORK

It's two down and one to go as the
FCC moves into the final week of the
network television programming inquiry
after testimony last week from 10 NBCTV executives.
The friendly atmosphere of the week
before during testimony by CBS
(Broadcasting, Jan. 29) dissolved
briefly last Monday (Jan. 29) when
NBC Board Chairman Robert W. Sarnoff gave his opinion of the commission's plans to regulate the networks
directly.
The regulation bill now pending before Congress is so broad that it would
give the FCC carte blanche privileges
to interfere with programming, Mr.
Sarnoff thought. This caused Chairman
Newton N. Minow and Commissioner
Frederick W. Ford to interrupt Mr.
Sarnoff before he could complete his
prepared statement.
ABC-TV executives will testify beginning today (Monday) as the FCC
attempts to wind up the public hearing phase of its network inquiry which
began in 1955.
In contrast to CBS, whose executives
presented their prepared statements and

EXECS

as
HOLD

hearing
TO

STAND

then remained for questions, NBC presented its case piecemeal. Mr. Sarnoff
was present only last Monday and was
questioned during and immediately
after his prepared text.
The NBC testimony in substance was
much the same as that presented by
CBS, with these high points:
Condemnation of the network regulation bill; support of the FCC's proposal for all-channel legislation (see
page 62); denial that there is undue interference in programming by advertisers; claims that NBC alone controls
the end product of programming; assurance that the schedule is well balanced with segments that appeal to both
small and large audiences; denial that
networking is the huge moneymaking
venture indicated in FCC presentations;
assurances that affiliates have ample
opportunity to know the content of
network programming; acknowledgement that news and information shows
do not have the pull of entertainment.
In addition to Mr. Sarnoff, other
NBC-TV executives who testified included Walter D. Scott, executive vice
president; Hugh M. Beville, vice presi-

continues
AGAINST

REGULATION

dent, planning and research; Mort
Werner, vice president, programs; James
A. Stabile, vice president and associate
general attorney; David C. Adams,
senior executive vice president; Thomas
E. Knode, vice president, station relations; Carl M. Watson, director, broadcast standards; William R. McAndrew,
executive vice president, news; and
Aaron Rubin, executive vice president
and treasurer.
Messrs. Scott, Werner and Stabile
formed a panel to answer questions,
and a second grouping included Messrs.
Adams, Knode and Watson. Robert
Kintner, NBC president, did not appear
at the hearing.
Ford, Sarnoff Clash ■ The NBC
chairman first felt the commission's
wrath when he was about three-fourths
through his prepared statement. Mr.
Sarnoff, after detailing his objections
to network regulation, said such a
practice would damage considerably
"the principle of non-interference by
the government in programming. Presumably, the commission wants regulatory power over network programs
so that it can do something about
With

that, Commissioner

Ford,

noticeably irritated, interrupted to demand how NBC justifies the claim that
the FCC wants to interfere in prothem."
gramming. "Ito
findtake
nothing
that indicates we want
over control
of
programs," Commissioner Ford said.
"You are making a basic assumption
here that we're seeking to regulate the
After Mr. Sarnoff cited the "broad
and all inclusive" language of the netprograms."
work regulation bill and past statements by the FCC which he maintained indicates the agency is injecting
itself into an area of censorship, Commissioner Ford countered:

NBC
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Board Chairman Robert W. Sarnoff (I) did a lot of talking last Monday at the FCC program hearing but

between sessions he proved he can
be a good listener for Chairman Newton N. Minow.

"I disagree with you completely."
Joining in on the question of program regulation were Chairman Minow, Commissioners Robert T. Bartley
and John S. Cross and FCC Counsel
Ashbrook Bryant. Chairman Minow
drew from Mr. Sarnoff an admission
that NBC is not carrying any programs
that it does not want to. Mr. Bryant
cited several FCC utterances disclaiming any intention to regulate programming— including the letter of transmittal to Congress asking for the authority
to regulate networks. Mr. Bryant asked
what kind of bill would be acceptable
to NBC.
BROADCASTING, February 5, 1962

"No bill," the witness replied.
Who? Who? ■ Mr. Sarnoff said that
against broadcasting's present "remarkably effective system of free choice,
some would impose the centralized
authority of government to determine
what is good for the public to see and
hear."
"Who?

who?" Chairman Minow interrupted. "Who are you referring to?
Be specific. I know of no one."
Mr. Sarnoff then cited the past testimony of witnesses during the programming hearing and the statements of
others outside the record, but the only
name he mentioned was Robert Saudek.
At another point, Mr. Sarnoff was
interrupted by Commissioner Ford and
told to "just speak on these charges
you make."
"I am not making any charges," the
witness protested.
Mr. Sarnoff, at times, was pressed
by Mr. Bryant and the commissioners
to document and defend his statements,
particularly on the alleged possibility
of program interference by the FCC
and the "broad and all-inclusive" network regulation bill.
"We cannot accept the premise that
the public interest demands the regulation of networks and that all that
remains is to decide just how they
should be regulated," Mr. Sarnoff said
in his prepared text. "Network practices and procedures in no way require
or justify direct government regulation." He said the FCC proposal is
"unnecessary and unwise as a matter of
principle and public policy and unworkable as a practical matter."
No Accident ■ The creation of broadcasting on its present economic basis
was not done by accident, the NBC
chairman said. Commercial broadcasting, dependent for success on public favor and spurred by economic
competition, has to be continuously
responsive to the tastes and desires of
the public and, he continued, "this was
to be its primary regulating force rather
than the personal tastes and desires of

Enlightenment
FCC commissioners pricked up
their ears when Hugh M. Beville
Jr., NBC vice president for planning and research, said he had
with him the Arbitron ratings for
the NBC telecast of the FCC
hearings. This was broadcast
6:30-7 p.m., EST, on Jan. 28,
with Ray Scherer narrating, and
polled an 8.2% and 17% share of
audience. The opposition: on
CBS, Mr. Ed, with a 23.4% and
47% share; on ABC, Maverick,
with a 12.7% and 26% share.
BROADCASTING, February 5, 1962

Fielding the questions of the FCC are
NBC executives (I to r) Mort Werner,
programs vice president, Walter D.

Scott, executive vice president, and
James A. Stabile, vice president and
associate general attorney.

private managements,

tion to the NAB Code. He said such
an expression from the government
would not inject the FCC into the
never-never land of programming.
Censorship ■ Mr. Sarnoff said that,
without involving the overused and
misapplied term of censorship, the FCC
is going beyond its authority when it
outlines program standards or indicates the types of programs it favors
or disfavors. "The power to license
stations does not give a government
agency the responsibility of raising
viewers' tastes or broadening their interests to conform to its own views,"
he said.
"Nor does it endow the commissioners with the cachet of divining the
program desires of viewers throughout
the country and cataloguing a program
structure to match those desires. For
the commission to assume such powers
would be to appropriate the role of

subsidizers or

government officials."
The charge that advertisers call the
tune for tv programming is invalid and
academic, he said. "It may be fashionable— but it is also fanciful — to set
advertising objectives in opposition to
audience-interest objectives in broadcasting, as if television's role as an advertising medium were somehow hostile to its obligation to serve the public," Mr. Sarnoff stated.
With the competition of three networks for the national advertising dollar, an exceptionally high premium has
been placed on competitive audience
success. "The intensity of this competition and its high stakes have led to
situations that are certainly less than
ideal," he admitted. However, this
competition also has brought great
strides forward, he said, and regulation "cannot remove the thorns without serious risk of nipping the roses
. . . If we want the values of competition, we must pay the price of its disadvantageous side effects."
Who's Master? ■ Chairman Minow,
referring to the role advertisers play in
programming, said the crucial point
is whether we have an advertiser-controlled system of broadcasting rather
than an advertiser-supported system.
"Do you feel NBC is the master with
respect to advertisers' practices?" he
asked.
"I think we are masters of our own
house," Mr. Sarnoff replied. "Much
more so than we are given credit for."
However, he said, it is only reasonable
for the network to take into account
the specialized interests of the advertiser when they are not harmful to the
program or story line.
Mr. Sarnoff reiterated his 1960 request that the FCC give official sanc-

the public itself — and it is the public's
interest, not the commission's, that the
broadcast licensee is commanded by
statute
And, tohe serve."
continued, if the commission is to refrain from imposing its
judgments on programming, "how does
one justify regulating networks which
are
essentially
sources?"
Sarnoff
said theprogram
FCC has
justifiedMr.
its
proposed regulation because networks
select, supervise and control programs
of licensees, which are responsible for
the programs they offer.
"On the basis of this conclusion, the
commission has proposed a regulatory
scheme so broad that it embraces without limitation the authority to govern
network "policies, practices and activities'," Mr. Sarnoff charged. He said
the case for regulating network programming rests on a "slender reed . . .
I know of no logic, law or policy that
53

requires the licensee himself to create

Q. But they won't accept the
responsibility?
Craven Is Brief ■ Commissioner
T. A. M. Craven asked only one question: "Do you believe the FCC should
encourage more networks and stations

. and affiliates' advance
the programsof. . the
knowledge
network programs
they carry is certainly more extensive
than the commission might assume.
"To argue that a station's acceptance of network programming is an
abdication of its responsibility is to

through
utilization
of uhf?"
"Yes sir,
I do," Mr.
Sarnoff replied.
Commissioner Bartley asked the witness how much NBC has spent promoting color tv. Mr. Sarnoff suggested
that the commissioner accept his statement of "many millions of dollars, and
leave it that way." Commissioner Bartley then guessed "about $25 million"
and Mr. Sarnoff replied that "you
would be getting closer if you doubled

close one's eyes to the realities of station operation. . . ." If the "novel
doctrine" of program regulation at its
source is to be adopted, Mr. Sarnoff
asked, does the FCC also propose to
regulate independent film producers and
syndicators?
Limitations ■ Mr. Bryant and the
commissioners maintained that there
are "strong limitations" (Commissioner Ford's description) in the network
regulation bill to protect the broadcasters. The bill is designed to complement the responsibility of licensees, not
replace it by placing the trust in the
networks, Mr. Bryant said. The government men also attacked Mr. Sarnoff's charge that critics of tv sound
off because not enough is offered to
suit their individual tastes. In answer
to a question, the witness said that
NBC never considers its program schedule satisfactory and always is striving
for improvement. He detailed meetings with producers and others in plans
to cut out violence and sex.
Commissioner Cross asked about the
tv quiz scandals and said that it "was
with these things in mind that regulation was proposed." Mr. Sarnoff re-

ABC-TV's

turn

The quantity of witnesses in
the FCC network programming
hearing will be considerably reduced as ABC-TV tells its story
beginning today (Monday). ABC
plans to present only five executives, about half the number testifying for CBS and NBC.
ABC-TV President Oliver Treyz
will lead-off, followed by James
Hagerty, vice president for news
and special events. Only these
two will present prepared statements for ABC. On hand to answer questions will be Everett
Erlick, vice president and general
counsel; Thomas Moore, vice
president for programming, and
Grace Johnson, director, continuity.
Like CBS and NBC, ABC will
endorse the FCC's number one
legislative project for 1962 — legislation requiring the manufacture
of all-channel receivers. The hearing will recess tomorrow (Tuesday) for a commission meeting
and will resume again Wednesday.
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After the byplay on programming,
that figure."
Commissioner
Rosel Hyde observed

Mr. Beville
plied that such skulduggery will never
happen again and noted Congress already has passed criminal legislation
covering the subject.
An exchange between Commissioner
Ford and Mr. Sarnoff on network regulation went this way:
Q. Is there any regulation at
the present time?
A. Indirect, through owned stations and the chain broadcasting
rules.
Q. Should we revoke the chain
rules?
A. No, NBC is against direct
regulation.
Q. Why is indirect regulation
good and direct bad?
A. Since the FCC already has
one, it does not need the other.
Then, this exchange ensued between
the witness and Commissioner Lee:
Q. Is it unreasonable to expect
affiliates to pre-screen all network
offerings?
A. It would be extremely impractical.
Q. NBC contracts for AT&T
services 4-5 hours daily above
what it uses. Why not use this
time to close circuit advance showing to affiliates?
A. This is being done in many
instances.

Q. Why not transfer the burden
for program review from affiliates
to networks?
A. Such a move would not accomplish anything.
Q. Wouldn't it be a simple matter of putting legal responsibility
in the most practical place.
A. The networks now accept
this burden.

that even "eggheads" watch westerns
and adventures for escape. The commissioner received an affirmative answer when he asked if, in a democratic
society, the people should be offered
the programs they want.
Costs Up, Profits Down ■ Increased
costs and financial risks, along with the
expanding efforts of all three networks
in public affairs, news and diversified
programming, have resulted in less
profits for all three, NBC-TV Executive
Vice President Walter D. Scott told the
commission.
In his prepared statement, Mr. Scott
discussed the considerations and influences that determine the NBC schedule,
touching on program selection and
scheduling, specialized shows, network
financial interests in programming, the
economics of networking, advertiser influence and the magazine concept for
television advertising.
The complex process of program selection and scheduling is directed toward adiversity of programming which
will appeal to popular tastes but also
will recognize the desires of minority
audiences, Mr. Scott said. There are
no numerical standards of balance,
which always is in the fluidity of preference and public response, he said.
Summarizing the NBC nighttime
schedule, Mr. Scott described the interplay of various factors in determining
the schedule. The total result of 32
programs supplemented by documentaries and specials, he said, is a wellbalanced schedule derived from a variety of creative sources.
"It is simple and tempting ... to
voice subjective views of what television
is and what it is not and what it ought
to be," he said. "It is quite another
matter to meet daily the objective realities of an industry that demands private
financing for its support, entails vigorous competition and depends for surOf vival
theon public
32 NBCacceptance."
prime time programs
weekly, 21 are supplied by 14 packBROADCASTING, February 5, 1962

Another

false
from

statement
Karl

Marx

"The battle of competition is fought by cheapening
of commodities," he said. But at United States Steel
we've found that the battle of competition is fought
by improving of commodities. For example, we have
just completed the development of a thinner, lighter,
proportionately stronger tin-plated steel for cans. The
new steel is called Ferrolite. It reduces the weight of
cans about 40%, and it proves that a product doesn't
have to be made weak when it's made light.
Ferrolite is one of the newest additions to more
than 10,000 types and grades of USS steels. In this
instance it was a new steel for food cans. At other
times, it was a new steel for nuclear forgings; stronger
steel plate for submarine hulls; tougher steel for automotive gears; a new Stainless Steel for re-entry capsules. There's a story of competition behind every one
of them— from the men who developed them to the
companies and industries that produce them. And the
benefit— is a stronger nation. America grows with steel.

TRADEMARK
3) United
(5
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agers; 8 are produced by NBC and 4
are supplied by advertising agencies
(the total is 33 because Bell Telephone
Hour and the Dinah Shore Show alternate weekly).
Sales Level 95% ■ Mr. Scott said
that when the new season began last
fall, 95%

of NBC-TV's prime entertainment programming was sponsored.

"This was accomplished only after
months of the most intensive kind of
sales effort and at program prices which
failed to recoup our program costs in
the majority of all programs sold on a
participation basis . . . approximately
half of our nighttime schedule," he said.
The broad base of programming remains entertainment, Mr. Scott said,
and specialized shows, primarily by
NBC News, are receiving more and
more time in the schedule. The time
devoted to such shows has increased
72% since 1957 and now represents
nearly 25% of NBC's schedule, he said.
The network's executive vice president stressed that NBC "controls" the
programs broadcast over its facilities in
the sense that it makes the final determination as to content and scheduling.
NBC seeks a financial interest in a program only when the network has entailed a financial risk in its development, production or scheduling, he said.
"NBC does not seek such interests in
programs it accepts from an advertiser
where NBC has not financed the production or taken a business risk in committing for programs. . . . Obtaining a
profit participation is no more sinister
than seeking to obtain a series for
$100,000 per episode instead of $110,000 ... or to limit the network commitment to 13 original programs instead of 26."
Economics of Networking ■ It is the

networks that take the principal financial risk in programming, not the affiliates, program suppliers or advertisers,
Mr. Scott said. And, he continued, the
element of risk for the networks has
been growing larger while profits have
been diminishing. The result of increased programming costs has been a
substantial annual deficit in program
revenue, which rose to $118.6 million
in 1960 for all three networks combined, he said.
After-tax profits have fallen from
$20.8 million in 1956 to $16.1 million
for the three networks in 1960 and
their share of total industry profits has
declined during the same period from
23% to less than 14%, Mr. Scott told
the commissioners. The networks' ratio
of profits to broadcast revenue has declined to 6.8 — about half the 1956 figure, he said.
Among the reasons for this downward spiral cited by Mr. Scott were increased film programming; increased
production costs; the trend of advertisers toward participating sponsorship;
commitments for network runs, and
increased emphasis on news and public
affairs shows.
Not in Television ■ The magazine
concept of advertising does not belong
in tv, Mr. Scott said. Such a system
would deprive the advertiser of freedom of choice in selecting his advertising vehicle. "To describe this plan as
similar to the experience of an advertiser in buying magazine space . . . suggests an imperfect analogy since a magazine advertiser may at least select the
type
magazine for his message," Mr.
Scott ofsaid.
Under such a system, the tv sponsor
seeking the marketing advantage pro-

A comparative look at NBC-TV's station
INSTANT NEWS SPECIALS VS. REGULAR PROGRAMS
IN SAME TIME PERIOD
LIVE
DELAY
TOTAL
157
157
1. "Flight of The Liberty Bell," Fri.,
7/21/61, 8:12—9:13 am
137
137
"Today Show"
T
152
2. "Flight of The Liberty Bell," Fri.,
151
7/21/61, 7:30—8:30 pm
"Happy" and "One Happy Family"
93
11
104
3. "Grissom's News Conference," Sat.,
7/22/61, 9:30—10:30 pm
*
147
"Nations Future"
144
1
43
4. "The Great Plane Robbery," Thurs.,
8/3/61, 8:30—9:00 pm
115
"Bat Masterson"
158
156
5. "Russian Pandora," Thurs.,
155
8/31/61, 10:00—10:30 pm
41
21 *
173
"The Groucho Show"
152
77
168
6. "Project Mercury: Chimp Orbit,"
168 18*
138
Wed., 11/29/61, 9:54—10:30 am
1 *
139
166
"Say When"
99
166
7. "Project Mercury: Cnimp Orbit,"
Wed., 11/29/61, 4:00—4:55 pm
159
3
162
"Make Room for Daddy" and "Here's
Hollywood"
All sponsored
except those indicated by
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which were sustaining.

vided by a western or an adventure
show would find his purpose frustrated
by placement of his commercial before
the limited audience of an opera, he
said. Conversely, the witness continued,
a company seeking the prestige offered
by a current affairs analysis might end
up telling his message to millions of
children watching a cartoon.
Far from improving tv, he said, the
magazine concept "would greatly damage the medium's advertising and programming effectiveness by forcing commercials into inappropriate vehicles and
consequently driving many valuable advertisers away from it and markedly
limiting its scope."
Say and Do ■ People don't do what
they
say dothey
and asat atherule
"most
of them
not do
practice
television
dial what they preach to the pollster."
That was the thrust of Mr. Beville's
testimony to the FCC Tuesday morning.
The NBC research chief told the
commissioners of two recent studies to
support that contention:
One, by the U. of Oregon, showed
that 94 of 1,024 people interviewed
said their major complaint about tv is
the lack of program variety. The viewing habits of these 94 were analyzed,
and it was found they viewed fewer
program categories than those who did
not make this complaint.
The other, an ARB study in Pittsburgh, commissioned by NBC, compared viewers' statements on program
preferences with what their diaries
showed they actually viewed.
Of the test sample, Mr. Beville reported, 51 respondents agreed there
ought to be more educational programs
on tv. Only two of the 51, however,
viewed the Pittsburgh educational sta-

clearances

PLANNED SPECIALS VS. REGULAR PROGRAMS
IN SAME TIME PERIOD
LIVE
DELAY
STATIONS
STATIONS
21
144
11. "Good Ship Hope," Tues.,
11/28/61, 7:30—8:30 pm
20
"Laramie"
120
2 "Sentry Abroad," Thurs.,
142
111
12/7/61, 7:30—8:30 p.m.
"Outlaws"

TOTAL
165
162
151
145

318
152
144
164
"Peace Corps in Tanganyika,"
Thurs., 12/14/61, 9:30—10:30
34
22
142
43
"Dinah Shore" "Bell Telephone"
2
135
4 "Mission for Alliance," Mon.,
137
12/18/61, 8:00—8:30 pm
128
85
"National Velvet"
1
160
159
5 "Coming of Christ," Wed.,
131
12/20/61, 8:30—9:00 pm
28
95* "Joey Bishop"
1
6
159
126
White Paper "Khrushchev in Berlin
141
151
25
"Cain's Hundred"
99*
All shows sponsored except that indicated
," by140** in which only one
participation sold.
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pm

tion during the entire week
diary.

of the

Whereas 90% of the sample in Pittsburgh agreed with the statement that:
"Nearly everybody can get something
out of educational tv," only 6% of
these assenting watched educational
WQED (TV) in that city during the
diary week — 94% of these did not view
a single program on the educational
station.
Research ■ Mr. Beville announced at the FCC hearing that NBC
has commissioned two new research
studies to help the network decide on
programming: One by Louis Harris &

Programming

center

New

Assocs. is to determine the public's
knowledge of democracy and communism so that the network may determine the proper level of programming
in this field; the other, by Eugene Gilbert & Co., is to probe the interests and
information levels of young people.
This will be used to decide on youth
programming.
The bulk of Mr. Beville's testimony
described the rating services used by
NBC. His attitude toward them was
summed up in his statement that most
of the information provided by rating
services is not publicized in newspapers
and the trade press.

"As you will see from my presentation," he said, "we have available a
vast array of useful information on size
of program audiences, average audience
per minute, minute by minute audiences, viewers by age, sex, income and
other characteristics, relative program
popularity, program audience trends,
program audience accumulation from
day to day and week to week, audience
flow data from program to program
and many more."
Mr. Beville agreed with Mr. Bryant
that the publicizing of Top Ten programs and the like are of little value
since the statistical margin of error in
most single program ratings runs 2%
to 21/2%.
Mr. Beville took issue with critics of
ratings, including David Sarnoff, chairman of the RCA board, whose remarks
in 1953 to an NBC affiliates meeting
were quoted by Mr. Bryant. Gen. Sarnoff was reported as saying then that
"The rating services don't mean what
they say and don't say what they
mean." Mr. Beville's comment, greeted
by the audience with laughter: "Well,
Gen. Sarnoff has the right to his opinions."
In defense of the rating services, Mr.
Beville alluded to the findings of the
Madow Committee which held that the
organizations providing ratings to the
broadcast industry are professionally
creditable. This is the committee study
established by the American Statistical
Society at the request of House Commerce Committee Chairman Oren HarBROADCASTING, February 5, 1962
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Mr. Watson
ris (D-Ark.)
year.
Mr. Beville
spends more
and uses the

and which reported last

said that his department
than $500,000 annually
services of 31 survey organizations. Itconsists of 37 people,
he said, of which 25 are professionals.
Pre-testing Questionable ■ Rumblings from the testimony before the
Dodd Committee on Juvenile Delinquency the week before occupied some
of the attention of the participants
Tuesday morning.
Mr. Bryant asked Mr. Beville about
William Capitman, president of the
Center for Research in Marketing,
Peekskill, N. Y. Mr. Capitman in testimony on Capitol Hill the week before
had described pre-test audiences' reactions to excessive violence. Mr. Beville
acknowledged that NBC had used the
services of Mr. Capitman and his firm
in pre-testing program pilots but said
the technique was dropped after it was
determined that audience reaction in
groups is not equivalent to viewer reaction in the home. This test of the
review method was made by comparing audience reaction to the same program before a group in a studio and
over a catv system.
The bulk of people turn to television
for entertainment and relaxation, Mr.
Beville concluded, but tv also furnishes
news and information. He stressed,
however, that "there's a limit to the
amount of time people will give to this
type of programming."
Stabile, Scott, Werner ■ Three NBCTV vice presidents — Messrs. Stabile,
Scott and Werner — formed a panel
Tuesday afternoon to answer commission questions. (The hearing was recessed Wednesday). They spent most
of Thursday on the stand and at times
questions were answered by other NBC
executives in the audience.
Aaron Rubin, executive vice president and treasurer, told Commissioner
Lee that none of NBC's revenues are
allocated to parent company RCA. He
58 (GOVERNMENT)

Mr. Adams

Mr. Knode

said NBC pays its own color costs.
Commissioner Bartley asked about
the apparent difference in attitude concerning control of sponsors of entertainment and those of news and public
affairs. Mr. Scott said such control is
in a minor area and NBC feels it should
allow certain types of advertisers expression in entertainment. In news, he
said, NBC is in sole control.
Mr. Werner told Commissioner Hyde
that NBC is constantly in touch with
the public interest and trends in programming. These trends are carefully
examined in connection with new
shows, he said. The public influences
the network, not vice versa, he said.
Chairman Minow asked Mr. Scott

JFK

backs

FCC

hearings

The FCC's protestations that
its network hearings have nothing
to do with program control were
backed up by President Kennedy
last week. At his news conference
last Wednesday, the following exchange took place between questioner Ray Scherer, NBC commentator, and the President:
Q — Mr. President, two network chiefs
recently have expressed fear of government supervision of the television networks. The FCC has denied any such intention. Can you foresee circumstances
under which FCC supervision of television
programming might become necessary or
useful?
THE PRESIDENT: No. Do you mean of
a different kind than now, a different relationship than that which now exists?
Q— Yes, over program content.
THE PRESIDENT: No, I don't. I think
as you know the federal — the FCC does
have certain regulations with regard to
the percentage used in public service.
Mr. Minow has attempted not to use
force, but to use encouragement in persuading the networks to put better children's programs, more public service
programs. I don't know of anyone, and
Mr. Minow has already denied, considering changing the basic relationship which
now exists.

Mr. McAndrew
where he thought the trend toward
smaller network profits and increased
costs will lead in the next 10 years. Mr.
Scott said that he didn't know; that
this was to be the subject of a special
network-affiliates board meeting within
a month. He did not disclose any details of a new compensation plan the
network is known to be preparing for
its affiliates and said it is not known if
some of the risks in programming
could be shared with the affiliates.
[The growing economic imbalance between network profits and compensation to affiliates was discussed at a
December meeting of the NBC affiliates.
At that time, Mr. Sarnoff said that
some changes must be worked out
(Broadcasting, Dec. 11, 1961).]
Claim Not Valid ■ Mr. Scott said that
the contention of small advertisers that
they cannot buy prime network evening time is invalid. He said programs
are available on a participation basis
for as little as $200,000 yearly and that
the NBC sales department would like
to talk to the complaining advertisers.
Mr. Bryant quizzed the panel at
length about why specific programs
were put into the NBC schedule while
others were left out. He wanted to
know, for instance, why Joey Bishop
was chosen over Audrey Meadows
when the advertiser and agency allegedly preferred the latter. Mr. Werner replied that the consensus was that the
Bishop show was the better vehicle for
NBC's purposes.
Noting that the Audrey Meadows
show was an MCA production, Commissioner Ford said: "I thought MCA
got whatever it wanted any time it
wanted." Not so, said Mr. Werner.
Mr. Stabile, in a prepared statement,
listed as NBC's three sources of programs: those produced by the network;
those produced by independent packagers who license the show to the network; those supplied by sponsors, or
their advertising agencies, who contract
directly with independent packagers
BROADCASTING, February 5, 1962

Tape by Reeves Soundcraft Corp.

RECORD

SELL

IT

IT

TODAY

TOMORROW

ANYWHERE

IN

THE

U*S*A

WITH

No matter what your product, you'd expect overnight delivery to have a tonic effect on sales, and with Air Express
it does. You cut costs, too— with savings on warehousing, packing, inventory and insurance. But . . . you don't
get all these advantages from just any air shipping service. Only Air Express has the 13,000 R E A Express trucks
available for speedy pick-up and delivery. Plus priority on all 35 scheduled airlines throughout the U.S.A., including Alaska and Hawaii, Puerto Rico and Canada. Rates? As low as $5.30 for a 10 lb. shipment, 1,000 miles!59
SERVICE
AIR EXPRESS
FOR
OFFICE
EXPRESS
REA
LOCAL
YOUR
CALL
BROADCASTING, February 5, 1962

and then purchase a time period from
the network. Mr. Stabile provided the
FCC a breakdown of program sources
in these categories (see table, below).
Certain contractual arrangements between NBC and advertisers or program
packagers were discussed by Mr. Stabile, who said the network generally retains artistic or creative "control" of
programs regardless of its degree of
financial control. Important talent is
sometimes allowed script approval and
advertisers occasionally have the right
to approve matters of business policy
or "good taste," he said. In contracts
with packagers, some provide NBC
with approval over all program matter;
in others NBC has reasonable approval

Source
Year(l)
1955-56
1956-57
1957-58
1958-59
1959-60
1960-61
1961-62

Source
Yeard)

of all material with final artistic judgment resting with the packager. The
network keeps a check on programs
provided
by advertisers, the vice president stated.
The control of program material is
not affected by whether NBC has financial interest in the programs, Mr. Stabile emphasized. He further stressed
"that NBC does not select programs for
inclusion in its schedule on the basis
of the financial interest which it has
been able to obtain in the property."
He said "the many instances" in which
NBC replaced a show in which it had
financial interest with another show in
which it had none "should resolve any
doubts on this score."

of NBC-TV programs during full broadcast
Agency day
NBC
Packager
No. of
No. of
No.25 of
Hrs(3)
Hrs(3)
Hrs(3)
Pgms(2)
Pgms(2)
Pgms(2) 32:45
24
16:15
32:30
26
33
33:07%
9:15
16
34
10:45
33
35
19
22
35:00
48:071/2
38:45
39:00
19
10
32=30
8:15
13:00
18
17
39:45
42
45:45
4:07%
20
38
43:22%
43
3:00
44:00
48:50
40:50
23
6

of NBC-TV programs in the 6-11 p.m. schedule
NBC
Packager No. ofAgency
No. of
No. of
Hrs(3)
Hrs(3)
Hrs(3)
13
Pgms(2)
10:07%
Pgms(2)
8:22%
Pgms(2)
7:00
18
19
13
6:22%
10:22%
14
19
7:45
9:15
11:00
16
9
5:30
19
6:45
24
9
6:00
13
18
12:30
25
3:07%
14:45
7
4:15
7:15
21
6:52%
15:45
10
8
18:15
6:45
21
4
2:00

1955-56
1956-57
1957-58
1958-59
1959-60
1960-61
1961-62
(1) Based on weekly schedules for April, 1956, 1957 and 1958, October 1958, and November 1959,
1960 and 1961.
(2) Each strip show is counted as a single program. A program scheduled every other week or
every fourth week is also counted as a single program.
(3) program
Per week three
average;
program every other week is counted as :45, a half-hour
weekse.g.,
out a'of1%fourhour
as :22%.

The

suppliers

of the 6-11

p. m. fare

I. Produced by NBC: "NBC News," "Brinkley's
Journal," "Outlaws," "Van Gogh: A Self Portrait*," "Frank McGee's Here and Now," "Vanocur Saturday News," "Meet The Press," "1, 2,
3— Go," "Bonanza," "Du Pont Show of the
Week."
*NBC News
Dept.inspecial
period
one week
four. on Friday 9:30-10:30
II. Produced by Packagers (agency representation in parentheses): "National Velvet," MGM;
"Price Is Right," Marbil Productions; "87th
Precinct, Hubbell Robinson Productions, (MCA);
"Thriller," Hubbell Robinson Productions, (MCA);
"Laramie," Revue Studios, (MCA); "Alfred Hitchcock Presents," Shamley Productions, (MCA);
"Dick liamPowell
Morris). Anthology," Four Star Films, (Wil-

"Cain's Hundred," MGM; "Wagon Train,"
Revue Studios, (MCA); "Joey Bishop Show,"
Bellmar Enterprises, (William Morris); "Bob New•60 (GOVERNMENT)

hart Show," Armanco Enterprises, (MCA); "Perry
Como Show," Roncom Productions, (GAC); "Dr.
Kildare," MGM; "Sing Along With Mitch," All
American Features, (William Morris); "International Showtime," Grandes Scenes, (MCA);
"Robert
Taylor's
(William Morris). Detectives," Four Star Films,
"Dinah Shore Show*," Sewanee Productions;
"Tales of Wells Fargo," Revue Studios, (MCA);
"Tall Man," Revue Studios, (MCA); "Saturday
Night Movies," Twentieth Century-Fox Film
Corp.;
"Walt Productions.
Disney's Wonderful World of Color,"
Walt Disney
*0ne week in four.
Ill Supplied by Advertising Agencies: "Hazel,"
J.Walter Thompson Co.; "Bell Telephone Hour*,"
N. W. Ayer & Son; "Bull Winkle Show," DancerFitzgerald-Sample;
"Car 54— Where Are You,"
Leo Burnett Co.
*Alternate Weeks.

NBC

is taking a risk when it underwrites pilot films and in other ways
offers financial assistance to launch programs, and the network has taken a loss
on series it has bankrolled in exchange
for an interest, Mr. Stabile said. To
provide a profit, NBC must depend on
revenues from time sales to offset the
program losses, he said. In many cases,
the producer takes no comparable risk
and even an unsuccessful series may
return him production costs, fees and
a profit, Mr. Stabile added.
In view of the financing risks, "it
seems not only reasonable but sound
stewardship on the part of the network
to seek to obtain a financial interest in
the programs," he said, so that big
successes may offset the losses on programs that don't work out.
Suggestions Helpful ■ Mr. Werner
explained that NBC reviews not
only program material but also commercial continuity to make sure it complies with the NAB code and all FCC
regulations. The program department
that he heads assists the producer in
creative aspects of the programs. For
instance, the department will suggest
ways of carrying out a plot without relying on undue violence or other questionable material, he said.
Defending the network against
charges of "advertiser influence" on
programs, Mr. Werner said that changes
insisted upon by advertisers are usually
matters of "business policy" and "are
not significant insofar as basic program
content is concerned." Such prohibitions as a cigarette sponsor forbidding
cigar smoking, an auto manufacturer
banning auto accidents, etc., do not interfere with the creative integrity of
programs, he maintained. "A larger influence issometimes exercised by sponsors who feel they are so closely identified with the program that the public
will hold them responsible for its content." Mr. Werner cited the Bell Telephone Hour as an example of this type
of advertiser control and commented,
"I think you will agree that it is a distinct asset to our schedule."
NBC will not knuckle under to advertiser pressure and what one advertiser rejects, the network can often sell
to another sponsor, he said. Multiple
participating sponsorship of programs
has diluted the identification of the
sponsors with the program, he explained, and sponsor influence is becoming less prevalent.
The program vice president presented
exhibits showing the diversity of program types in the NBC lineup. He emphasized NBC's current and proposed
programming for children, explaining
that the network has a special committee working on this project and members of the program and news departments are participating.
Mr. Werner outlined the problems
BROADCASTING, February 5, 1962

g "meaningful drama" — ■
of presentin
creative
limitation (the availability of
writers and themes to support a continuing series of high quality) and audience limitation. Tied in with the latter consideration, he said, is the economic factor: shows with limited audience appeal have limited sponsor appeal and costs of production for drama
are increasingly high.
The commissioners questioned Messrs.
Beville and Scott on network interests
in programs. They explored the value
to NBC of syndication rights and foreign distribution rights. These are not
as remunerative as they once were, the
network executives explained. Mr. Stabile was quizzed at length about contracts between NBC and MCA and
NBC and Revue Productions, an MCA
subsidiary.
Another Trio ■ A panel including
Messrs. Adams, Knode and Watson was
quizzed by James Tierney, associate
counsel, and by the commissioners.
Asked if the network ever canceled
a show because of affiliates' complaints,
Mr. Adams said no, but that the time
period of Fibber McGee and Molly
was changed some years ago because
affiliates felt it would not do well where
it was planned.

"You picked a rather safe program,
didn't you?" Mr. Tierney inquired.
"I was just being responsive to your
question," Mr. Adams replied.
In response to Mr. Tierney's questions, Mr. Knode said affiliates are
given previews of programs and information sheets on programs prior to airing. Mr. Tierney pressed for information about two NBC programs cited as
examples of tv violence, Whispering
Smith and The Man and the Challenge.
Mr. Knode said there were no particular affiliate objections to these programs
or demands that they be canceled.
Prolonged questioning about the
FCC's proposed legislation to license
networks (principally by Commissioner
Ford and Mr. Tierney) failed to sway
Mr. Adams from the basic NBC position expressed by Mr. Sarnoff — that
the FCC has "ample authority" to deal
with such network problems as might
fall within the agency's bailiwick. He
cited as examples option time, network
representation of stations, and the splitting of the Red and Blue networks.
Networks are obliged to accept licensee
responsibility through their owned stations, Mr. Adams said.
When Mr. Tierney raised the question of the Mutual network, which owns
no stations, Mr. Adams suggested that
if such a special situation presents a
regulatory gap, the FCC request special legislation designed to deal with the
single problem rather than asking broad
overall licensing power in respect to
networks.
"We oppose this legislation because
BROADCASTING, February 5, 1962

we feel it will encourage the intrusion
of this commission or future commisinto program
Adams sions
stated.

matters," Mr.

"Do you really believe this bill would
serve to repeal Sec. 326 [censorship prohibition]?" Commissioner Ford asked
the witness.
Mr. Adams replied that there is a
legal difference between the kind of
censorship a court would strike down
and what amounts to censorship by regulation under broad discretionary
power.
Prepared statements by Messrs. Watson and Knode were entered in the
record but not read, in a tempo-quickPOLITZ

ening departure from previous hearing
procedure.
Mr. Watson explained how the NBC
standards department keeps in touch
with the general audience through
speaking engagements in church, school
and community groups and how it
works with the NBC information department in going through critical mail
from the audience. The department
"keeps tionsinas the
contact
with" Better
such organizaNational
Business
Bureau, the American Medical Assn.
and the Child Welfare League. In
questioning, Mr. Watson said the network's association with AMA is primarily for technical checks on such
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programs as Dr. Kildare.
The stages at which NBC reviews
programs were outlined by Mr. Watson. "This review is undertaken as
early as feasible, so that if there is
anything questionable it can be anticipated and avoided before production
begins," he said. The NBC editor reviews the synopsis, the shooting script,
the program in "the rough-cut" and
finally views the final product; the
process is the same for taped, filmed
and live programs, ending with final
rehearsal in the case of live shows. The
same procedure is followed with NBCproduced programs and those by independent packagers or advertisers.
A similar procedure is followed with
advertising continuity, Mr. Watson

world around us."
Network-to-Station ■ Mr. Knode outlined steps the network takes to keep
informed of affiliates' opinions and to
inform the affiliates, in turn, of NBC's
proposed programming. This is done
through informal channels, such as
breakfasts with members of the NBC
afhliates' board of delegates, or through
formal meetings and informational bulletins, he said. Following an official
meeting of NBC and the board of delegates, a report of the discussions is
sent to all affiliates.
Affiliates can exercise a veto power
over the network's programs in refusing to carry specific shows, Mr. Knode

said. "The two basic guidelines in this
area of commercial presentation are
taste in the subject matter and in the
manner of presentation, and authenticity
of advertising claims and demonstrations," he said.
Although NBC editors are conscientious, their judgments have to be subjective, Mr. Watson explained. It is

explained. They are sent "booking
wires" describing the programs and specials and series pilots are previewed by
closed circuit, he said. It is not necessary for a station to have developed a
program itself in order to exercise licensee responsibility in whether to carry
it, he said, pointing out that station
management must make judgments he
management must make judgments on
whether to carry many programs they

their job to try "where good taste is
concerned, to be protective without
being prissy; to prevent offensiveness
without unnecessarily curbing creativity
or distorting a realistic view of the

haven't developed themselves, such as
syndicated programs and feature
movies.
He said because of the manner in
which affiliates are kept informed of

NBC
ROBERT

supports
SARNOFF

all-channel
LINES

NETWORK

A second national tv network last
week got behind the FCC-sponsored
legislation to require tv manufacturers
to make all-channel sets.
This time the supporter packed a
double punch; not only did NBC join
CBS in the FCC's corner on all-channel sets; NBC is owned by RCA, one
of the nation's major tv set manufacturers. Most manufacturers are with the
Electronic Industries Assn. in opposing
the legislation on the ground it's discriminatory.
The NBC position was stated last
week by Robert W. Sarnoff, board
chairman, in testimony before the FCC
in the tv network proceedings. CBS
support was enunciated by CBS president Frank Stanton a week earlier, also before the same proceeding.
Although this was virtually the only
phase of Mr. Sarnoffs statement supporting an FCC position (he objected
in principle to the whole idea of the
FCC investigation), his support for uhf
brought broad smiles to the faces of
Commissioners Frederick W. Ford and
Robert E. Lee, and Chairman Newton
N. Minow expressed strong views favoring the legislation.
Mr. Sarnoffs statement was known
at RCA in advance of his testimony.
The
statements
in Washington
62 (GOVERNMENT)

advocates
UP

WITH

CBS,

FCC

brought comments on uhf receivers
from two tv set manufacturers:
Both Zenith and Admiral spokesmen spoke up for the all-channel receiver, but they were cautious in their
statements; neither agreed it favors
legislation. Motorola, another major
tv receiver manufacturer, issued a "no
comment" statement but said its position will be made clear Feb. 19 when
it files comments in the FCC's inquiry into the greater use of uhf.
Zenith President Joseph S. Wright
said Zenith has always been a uhf advocate and that the only way a nationwide competitive system of television can be realized is through the
"fullest use" of the uhf allocations. Mr.
Wright expressed the belief that the
Phonevision pay tv test in Hartford,
Conn., may prove one way uhf stations
can succeed. WHCT (TV) Hartford,
on ch. 18, has been authorized to run
a three-year long subscription tv service, using the Phonevision system developed by Zenith.
Admiral's William J. Dunn suggested that all tv be moved to the uhf
portion of the radio spectrum during
a three-year conversion period. He also suggested the excise tax on uhf receivers be removed during the three
years.

programs
the network's
dependence
on
affiliateand
acceptance
of programs
for
revenue, a system of checks and balances allow affiliated licensees to exercise judgment and responsibility in the
programs they air.
Huntley-Brinkley's Boss ■ Mr. McAndrew, executive vice president for
NBC

News, gave a comprehensive report on the operations of his department. The news division is currently
responsible for about 25% of the total

NBC

program offerings, he said, including news, public affairs, religion, education and related programs.
NBC News was divorced from the

program department in 1957 and since
then its output has increased 72%, Mr.
McAndrew said. At the present time,
the department's annual outlay is approximately $25 million. The staff has
been increased from 400 to 700 men
in the past five years, he said, with news
bureaus in 13 foreign countries.
Supplementing regular daily and
weekly programs from the news department are specials scattered throughout the schedule, he said. The department also has created a new program
technique, the "instant news" special,
for which Gulf Oil Corp. has made a
"substantial advertising commitment"
even though the time and content of
the programs cannot be foreseen.
NBC News is authorized to interrupt
or pre-empt any entertainment program
to broadcast bulletins or to cover major
news events, Mr. McAndrew said, "and
we Audience
use that authority."
Drops ■ Audience interest
in the news and public affairs specials
is "generally far less" than that for the
entertainment shows replaced, Mr. McAndrew said. There have been only
very rare occasions when an information program attracted more viewers
than the entertainment programs broadcast at the same time by competing networks, he said. This is true even though
the specials are usually heavily promoted, he said.
"Nevertheless, we continue to present these programs because we assume
a responsibility to meet the interests of
the smaller audiences which sometimes
prefer information programs to entertainment shows and because we feel
we should offer continuing opportunities to all viewers to sample such programs and becomeexplained.
interested in them,"
Mr. McAndrew
On the average, regularly-scheduled
news and information programs receive
somewhat lower station clearances than
entertainment, the NBC News chief
said, and this is true whether sponsored
or sustaining (see chart, page 56).
However, he said, special information
shows pre-empting regular programs
usually enjoy more favorable clearances.
Advertiser
support
for information
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programming has increased materially,
Mr. McAndrew said, but NBC News
still had $12 million in unrecovered
program costs last year. And, he stated,
these unrecovered costs are expected to
be even more this year.
NETWORK

PROFITS

LOW

NBC's Scott shows how costs
have gulped revenue gains
An NBC executive did some quick
homework last week to clear some
ghosts out of the tv economics picture
that he thinks the FCC put there.
NBC-TV Executive Vice President
Walter D. Scott had obviously taken
some time to prepare the statement on
network tv finances that he presented in
testimony before the FCC last Monday
(Jan. 29). during the tv program hearing. The statement indicated that aftertax profits for the three tv networks
dropped from $20.8 million in 1956 to
$16.1 million in 1960.
But he was also digesting a report
on network finances submitted for the
FCC by Dr. Hyman H. Goldin, the
FCC's chief economist. Mr. Goldin
reported that network revenues from
program sales increased from $157.4
million in 1956 to $258.3 million in
1960. Mr. Goldin also reported that
the tv networks and their owned stations in 1960 received 50.5% of the
total tv industry revenues of $1,268
billion (networks, 39%; owned stations,
11.5%); that in 1960 they received
39% of total tv industry profits of
$244.1 million before taxes (networks,
13.8%; owned stations. 25.2%).
Mr. Goldin's figures, by showing network program sales without showing
the increasing program costs and by
showing figures that combine the profits
of networks and their owned stations,
might not show the true economics of
networking, Mr. Scott said in an "adfiled last week, two days after
his main dendum"
statement.
Profit Minus Cost ■ For instance, said
Mr. Scott, the Goldin statement showing increasing program sales might indicate that there has been a corresponding increase in profits. But, in fact,
programming costs have increased so
much faster than program sales revenues that there has been an increasing
deficit (difference in cost of producing
a program and its sales price, if sold,
exclusive of time costs) in network
program operation. Programming deficits rose from $58.6 million in 1956
to $118.6 million in 1960.
Where the networks retained $129.5
million (a profit of $20.8 million) of
their $188.1 million net revenue from
time sales in 1956, they retained only
$117.9 million (profit of $16.1 million) of their $236.5 million net revenue from time sales in 1960 — a drop
BROADCASTING, February 5, 1962

of $11.6 million in revenue and $4.7
million in profit.

networks own five profitable tv stations
each, it's the profit from its own stations that permits NBC to assume the
risks and commitments it does in de-

Not only has the tv networks' profit
declined because of the burden of increased programming costs, but their
share of total industry profits also has
declined — from almost 23% in 1956
to less than 14% in 1960, Mr. Scott
said.
Though

veloping a program service in the network end of the business. And the
stations' profitability doesn't come from
network ownership; it comes from the
network program service available to
the stations, Mr. Scott said.

it's true, he said, that the

LEWIS
CHIDES
MINOW
ON
'STATUS
QUO'
K&E chairman charges FCC chairman leaped before he looked
An irked advertising executive — Kenyon
& Eckhardt's
William
Lewis —
asserted
last week that
he hasB. examined

task. He asked: "Hasn't the time come
to fish or cut Minow?"
About a month later, the FCC chair-

the so-called "Status Quo" of television
from 25 years of broadcast experience

man took cognizance of Mr. Lewis'
remarks by referring to him in a San
Francisco speech
(Broadcasting,
Dec. 25, 1961) as

and has done so "more deeply" than
FCC Chairman Newton N. Minow.
Verbal exchanges in the past several
weeks between the K&E board chairman
and Mr. Minow grew out of a speech
made by Mr. Lewis in Detroit before
the Television Bureau of Advertising
(Broadcasting, Nov. 20, 1961). The
title of Mr. Lewis' talk: "It Is Time for
Television to Talk Back."
At the time, Mr. Lewis said tv's
record is one of which to be proud,
not ashamed. He chided tv for not
fighting back at critics and asked that
the leaders come forth to help in this

one of the "stout
defenders" of the
tv status quo.
Chairman Minow
then said
questions raised
by
Mr.
Lewis
- on
why tv
is - —being
Mr. Lewis
free
by comparison

Commercial
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swered quite easily.
Mr. Minow also said that tv is a public resource '"obligated to operate in
the public interest as well as to earn
a private profit," and that the government is charged with allocating channels
"on some reasonable basis consistent
with public interest."
Back Talk ■ Said Mr. Lewis in Boston
last week (Jan. 31) where he repeated
his Detroit speech to the Advertising
Club:
"This is the first time in 57 years —
man and boy — that I have been accused
of defending the status quo. In my career Ihave stuck my neck out so many
times it is miraculous I still have a
muddled head on my shoulders."
Mr. Lewis said Chairman Minow
had not read far enough into his talk.
If he had, concluded Mr. Lewis, he
would have learned that the K&E
executive was not "defending the status
quo. I was examining the status quo,
and I was examining it out of 25 years
of broadcast experience, and I was examining itmore deeply, I suspect, than
did."
ever
he
In noting Mr. Minow's reference to
"the public interest," Mr. Lewis said
there is a question as to which public
the FCC chairman is referring to —
"minority public" who vocally criticize
tv or the "majority public" who spend
"an average of five hours a day before
tv sets in 48 million homes?"
Mr. Lewis also pointed to a recent
CBS-TV advertisement in which, the
K&E chairman said, the network has
coined a phrase "you will be hearing
a great deal" in place of Mr. Minow's
"vast wasteland" term. The phrase:
"The vast wonderland of television."

For clear adjacencies
Criteria for considering am applications on frequencies adjacent
to the 25 Class 1-A clear channels
under new rules which duplicated
12 of the clears were announced
by the FCC last week. The new
criteria will apply to 225 pending
applications on frequencies within
30 kc of the clear channels.
Action on pending applications
which do-not comply with the new
rules will be deferred pending
assignment of new stations in
specific states made possible by the
dual assignments on 13 clear
channels (Broadcasting, Sept.
18, 1961). New applications
which do not meet the criteria
will not be accepted.
Commissioners Rosel Hyde and
Frederick Ford voted to defer
action on the applications and
Commissioner Robert E. Lee abstained.
84 (GOVERNMENT)

CLEARS
CCBS,

four

BILL

congressmen

GETS
back

SUPPORT

legislation

to block

FCC's plan to duplicate 13 of 25 clear channels
down the clear channels would interClear Channel Broadcasting Service
fere with plans for a communications
representatives and four congressmen
argued on Capitol Hill last week in
system being developed by the milifavor of legislation that would block
tary. The system, called BRECOM
(for
Broadcast
Emergency Communithe FCC's plans to duplicate 13 of the
25 Class I-A clear channels (Broadcations), involves the use of clearchannel stations in relaying teletype
casting, Sept. 18, 1961).
messages. He said experience thus far
Roy Battles, Washington director of
indicates the signals can be transmitted
CCBS, testified before the House Communications Subcommittee that it would
by fm over clear channel carrier waves
without interfering with programs being
be a "national tragedy" if any additional
broadcast.
radio stations are permitted to operate
Provides Back-Up ■ The system, beon clear channels at night.
ing developed by the Air Force and the
Both he and John H. DeWitt, chairFCC, could be used by the armed forces
man of the association's engineering
committee, argued that duplicating the
as a "back-up" communications system
in the event of a national emergency,
clears would impair the nighttime radio
Mr. DeWitt said. But this potential
service for 25 million rural Americans.
would be "destroyed," he added, by the
They also said clears are a national resource which should not be wasted and
assignment of additional stations on the
clear channels.
"a vital link in national defense."
The subcommittee, headed by Rep.
Rep. Dingell, who described himself
Morgan Moulder (D-Mo.), will hear
as "violently opposed" to the FCC decision, said additional am stations are
from the commission in person on Feb.
not needed, that though some stations
13. But the FCC has submitted comments opposing the five bills (four in
are showing a profit, "a large number"
the House, one in the Senate) that
are operating in the red.
Furthermore, he maintained, the stawould reverse its clear-channel decision.
tions that would be added on the clear
The FCC opinion on the bills is unanchannels
would not be located in the
imous, although Commissioners Robert
rural
areas,
but in metropolitan centers
E. Lee and Frederick W. Ford subwhich already are loaded with radio
mitted separate views. In general, the
service.
commission feels that the issues — with
His views were echoed by Reps. John
which it has been struggling for 16 years
H.
Flynt Jr. (D-Ga.) and John B.
— are too complex and technical to be
Bennett (R-Mich.), authors of two of
dealt with by the legislative process.
the other House bills under consideraThey dislike what they feel to be a"blantion, and Rep. Roman C. Pucinski (Dket approach" in the bills.
111.). Reps. Dingell and Bennett are
One Station Per Clear ■ All the bills
(HR 8210, HR 8211, HR 8228, HR
members ofCommittee.
the subcommittee's parent
Commerce
8274 and S 2290) would prohibit the
FCC from licensing more than one
Rep. Dingell was particularly critical
of the FCC. Asked at one point by
station to operate at night on any of the
subcommittee member Rep. J. Arthur
25 Class I-A clear channels. In addition, two of the bills (HR 8210 and HR
Younger (R-Calif.) whether he didn't
8228) would require the commission
think the FCC "knows as much about
to authorize clear channel stations to opthe economics of this as you do," he
erate with power in excess of the 50 kw
replied:
"I'd like to think they're the greatest
presently permitted by commission rules.
experts in the world in this field, but
Messrs. Battles and DeWitt and Rep.
some of their actions have caused me to
John Dingell (D-Mich.), sponsor of
question whether they have any comHR 8210, recommended a power increase for the clears as the best method
mon sense at all."
of improving service to rural areas. Mr.
New Developments ■ The FCC, in its
Battles said duplication of the clears
comments, disputed the contention that
would degrade service.
duplication of service on the 13 chanThey also said that once an addinels would degrade service. It said techtional station is placed on an existing
nological developments since 1928 —
clear channel at night, the door will
when the present clear-channel allocabe opened to an increasing number of
tions emerged — make it possible to
stations on that channel. When this
assign additional unlimited-time stations
to the "carefully selected" channels
happens, said Mr. DeWitt, "the only
without seriously impairing the service
hope for improving service, higher powprovided by the stations now on them.
er, is forever barred."
Mr. DeWitt warned that breaking
Higher power for the clear channels
BROADCASTING, February 5, 1962

— an alternative solution to the problem
of making more profitable use of the
spectrum — requires additional study, according tothe FCC majority. It said that
there has been considerable opposition
to this proposal, largely on economic
and social grounds. The commission
noted that the Senate in 1938 adopted
a resolution expressing the view that
the 50-kw limit on power should be retained.

HOW
ACHIEVE

HANDS-OFF

In their separate comments, Commissioners Lee and Ford recommended
that the commission proceed with authorizations for greater power. Both,
however, said that the commission
would need greater flexibility in this area
than that provided in the pending legislation.
No

strings

attached

in Triangle

renewals

PROGRAMMING
WITH

THE FASTEST, MOST TROUBLE-FREE
AUTOMATIC PROGRAMMING EQUIP
MENT EVER OFFERED THE RADIO
INDUSTRY . . .
The MaCarTa Carousel is the product of
years of painstaking research and development. In the Carousel, every desirable
programming feature is found. It is available in any combination of units and the
illustration shows the standard rack of
three units. With an arrangement such
as this, advance programming in three
groups of 24 becomes a reality. Just look
at these features:
• High speed back-to-back (or triple)
spotting
accomplished practically instantaneously.
• Minimum of moving parts (the wheel
turns, cartridges are fed into a stationary deck).
• No movement is possible until the
played turnedand
cartridge is reto its recued
seat.

Triangle's renewal applications had
been deferred for approximately two

WLOF-TV

grant be rescinded (Broadcasting, Sept. 25, 1961). Chairman
Newton N. Minow dissented to the
KMBC-AM-TV renewal.
Keating

THE

MaCarTa

The finish was written to another payola investigation of a multiple owner
last week when the FCC renewed the
licenses of 12 broadcast stations owned
by Triangle Publications Inc. without
qualifications.

years after the licensee's stations became involved in payola investigations
of the FTC and FCC. Last week's action gives Triangle a clean record. Triangle stations renewed include WFILAM-FM-TV Philadelphia; WFBG-AMTV Altoona, Pa.; WLYH-TV Lebanon,
Pa.; WNHC-AM-FM-TV New Haven,
Conn.; WNBF-AM-FM Binghamton,
N. Y„ and KFRE Fresno, Calif.
The commission also renewed the license of KMBC-AM-TV Kansas City,
Mo., owned by MetroMedia Inc., without prejudice to a final determination in
the Orlando, Fla., ch. 9 grant to WLOFTV.
Several other MetroMedia licenses
have renewed under the same condition because of an investigation and
rehearing of ex parte charges in the
Orlando case. John Kluge, president
of MetroMedia, formerly was a principal owner of WLOF-TV and an initial
decision has recommended that the

COMPLETE

• Extra rugged construction.
• Three unit rack holds 72 Model 300
cartridges
— all pre-programmed and
ready to go.
• The Carousel is compatible with automatic tape cartridge equipment now
being used having 1000 cycle cue tone
and with double cue machines having
a 3000 cycle trip tone.
The Carousel deck is the same
as the tried and proven MaCarTa
Playback. The addition of the
Carousel programming feature
makes the Carousel a must piece
of equipment for every station
that uses tape cartridge equipment.

fills vacancy

Sen. Kenneth B. Keating (R-N.Y.)
has been assigned to the Senate Commerce Committee to fill the vacancy
created by the death of Sen. Andrew F.
Schoeppel (R-Kan.) (Broadcasting, Jan.
29). The assignment was made last week
by the Senate Republican Conference.
Sen. Keating, who gave up a seat on the
Rules Committee for commerce committee membership, was elected to the
Senate in 1958.
BROADCASTING, February 5, 1962

For complete information — including prices, equipment leasing
schedules, new and rebuilt cartridges, and trade-ins,
WRITE OR WIRE TODAY!
THE NATIONAL MARKETING
ORGANIZATION FOR M0ULIC SPECIALTIES, BL00MINGT0N, ILLINOIS—PIONE RS OFMAGNETIC
CARTRIDGE TAPE DEVICES.
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whether ex parte activities had taken
Food

&

Drug

U. S. AGENCY

moves

SEIZES

into

Fredericks

PLUS

INC. PRODUCTS

FOODS

The case of Carlton Fredericks and
his nutrition broadcasts moved into the
courts last week as the Food & Drug
Administration seized a large part of
the inventory of Foods Plus Inc., a
mail order distributor. This is the first
FDA seizure based on broadcast claims.
FDA charged in federal district
court, Newark, N. J., that "self-styled
nutritionist" Carlton Fredericks' broadcasts about the health benefits of vitamin, mineral and other food supplements have caused the misbranding of
43 such products marketed by Foods
Plus. The inventory was seized at the
firm's Reed
Moonachie, N.
Last Dec. 6
inquiry to 50

Laboratories Division,
J., by federal marshals.
the FCC sent a letter of
radio stations carrying

the Fredericks' program. The letter
questioned the fairness of claims made
for the products and the possibility of
hidden sponsorship in the inter-relation
of Mr. Fredericks, C. F. Productions
Inc., Curtis Advertising Co. and Foods
Plus (Broadcasting, Dec. 18, 1961).
The FCC letter elicited a legal memorandum in mid-January from Paul A.
Porter, Washington attorney for Mr.
Fredericks, who questioned the FCC's
action. Mr. Porter charged censorship
implications and cited the FCC's policy
of requiring fairness to all points of
view on controversial issues, raising the
question of prejudging an issue. The
Porter letter said Dr. Fredericks was
the owner of his Living Should Be Fun
program but had no other connection
with the other firms aside from a $200
weekly consulting fee from Foods Plus.
The FDA charged that Mr. Fredericks recommended "many substances"
on the air for the treatment of "serious
conditions" and said his recorded commercials plugged Foods Plus products.
It contended the Foods Plus articles
are misbranded "because they do not
include adequate directions for the
treatment of these diseases."
Stations Listed ■ About 50 stations
were carrying the program at the time
of the FCC action in December. FDA
said in its announcement of the seizures
that Mr. Fredericks appeared on the
Living Should Be Fun program on
WOR New York, KLZ Denver, KGMC
Colo., and "other stations."
Englewood,
The FDA tied in the lectures and
commercials, saying that Mr. Fredericks recommended the 43 products
for such conditions as respiratory and
circulatory diseases, club feet, multiple
sclerosis, sexual frigidity, cerebral palsy, tooth decay, grey hair, heart trouble
and strokes.
According to the FDA, Mr. Fredericks has a doctor of philosophy de66 (GOVERNMENT)

case

gree in the field of health education and
recreation, but no formal training or
educational qualifications as a nutritionist. Some of the products were seized
in April 1960, when FDA brought
charges on the basis of alleged false
claims in the firm's catalog. Last November the FDA seized copies of a
Fredericks diet book, Eat, Live and Be
Merry, on the ground it was used as
labeling for promotion of products in
a false and misleading way. The current charges hold that some of the
Foods Plus catalog claims are false.
FDA said it does not regulate radio
or television programs or the publishing industry but that the labeling of
foods and drugs must bear adequate directions for use in treating any diseases
and conditions for which they are intended and prescribed.
The NAB Radio Code office explained last week that no code action
has been taken in connection with the
Fredericks developments nor is there
code language specifically applying to
cases not yet decided. The code authority has kept abreast of the Fredericks case in relation to its acceptability
of advertising rules.
WORZ

Inc. says

delaying

rival

ch. 9 case

WORZ Inc., the applicant which lost
in the original contest for ch. 9 Orlando,
Fla., last week opposed what it termed
"the fantastic and frantic motion" of
Mid-Florida Tv Corp. to reopen the
record to take testimony in Orlando
(Broadcasting, Jan. 29). Chief Hearing Examiner James D. Cunningham
has recommended that the grant of ch.
9 to Mid-Florida (WLOF-TV) be voided because of ex parte contacts made on
its behalf and with its knowledge by
Orlando attorney William H. Dial with
former Commissioner Richard A. Mack.
The case was remanded to explore

Tv exchanges
A possible exchange of tv interviews between President Kennedy and Soviet Premier Khrushchev was among subjects reportedly discussed in Paris Jan. 29 by
Pierre Salinger, the President's
news secretary, and Mikhail
Kharlamov, Soviet press chief.
Mr. Salinger was accompanied on
his quick trip to Paris by Edward
R. Murrow, director of the U. S.
Information Agency.

Mid-Florida has asked that additional
testimony be taken on the character and
place.
integrity of Mr. Dial and of the company's principals, "particularly in the
operation of . . . WLOF-TV." The
Mid-Florida request was accompanied
by character affidavits for the station's
management and principals. WORZ Inc.
asserts that some of these testimonials
were obtained without knowledge of
what they would be used for.
WORZ Inc. charges that Mid-Florida's request is a delaying action. "Only
when the initial decision . . . turned out
disastrously for Mid-Florida was the
hue and cry raised for more evidence.
Of course, this would also give WLOFTV more time to operate with its void
authorization and to accumulate more
ill-gotten gains," WORZ Inc. charged.
The FCC general counsel's office also
opposed
Mid-Florida's
request for further hearing
as unnecessary.
WORZ

Inc. also replied to the suggestion the general counsel made to
the commission that it weigh whether
to grant the channel to WORZ
Inc. as the only remaining applicant. WORZ Inc. claims to have already been found legally, technically
and financially qualified and not to be
otherwise disqualified, (although the
FCC had charged WORZ Inc. with a
comparative demerit, it stated "we do
not deem this matter to warrant disqualification.") WORZ Inc. said a new
hearing with new applicants permitted
would not be fair to WORZ Inc. or to
the Orlando public and said it hopes
the commission "would not adopt such
unconscionable procedure."
Community

asks

remand

in ch. 8 proceeding
Community Telecasting Corp., one of
five applicants for ch. 8 at Moline, 111.,
asked the FCC last week to reopen
the record, remand the proceeding to
a hearing examiner and hold a new
argument on who should be granted
the channel. The FCC has ordered a
document prepared to grant ch. 8 to
Moline Tv Corp. (Broadcasting, July
24, 1961).
The status of the other four applicants has changed since the hearing
was held and, since the FCC has not
issued a final decision, it should explore the importance of these changes,
Community maintained.
The Moline ch. 8 case has had a
stormy history. In July Rep. Robert
Michel (R-Ill.) charged on the House
floor that the decision was based on
political considerations by Chairman
Minow. The chairman revealed that
he had not voted on the staff instructions and had abstained from participation (Broadcasting, July 31, 1961).
BROADCASTING, February 5, 1962

Bill proposes
licensir
Anyone who helps to prepare, plan
or place an advertisement containing false or misleading material
would be barred from working in
advertising in California under the
terms of a bill proposed by William
C. Chambliss, an advocate of licensing for advertising men and women. (See his Monday Memo in
Broadcasting, Sept. 18, 1961.)
His proposal is to amend the California business and professional code
to establish a six-member board of
advertising counsel or examiners,
each himself a licensed advertising
counselor.
Mr. Chambliss proposes that upon
enactment no one shall engage in advertising counseling in California
without a license. "A person engages
in the practice of advertising counseling," the bill states, "when he
holds himself out to the public, for
hire, as an advertising counselor and
furnishes advice, counsel and guidance with respect to the planning,
preparation and placement of advertising." Time and space salesmen are not included as adver-

Unintentional,
WCUY

(FM)

explains

on violation

Because the violations were "clearly
unintentional and inadvertent" the FCC
should impose no more than a token
fine, if that, WCUY (FM) Cleveland
Heights, Ohio, said last week in answering the commission's notice of last
December that the station is liable for
an $8,000 fine for operating on its new
frequency of 92.3 mc before it received
official authority (Broadcasting, Dec.
11, 1961).
WCUY received an FCC grant to
change its channel from 95.3 mc to
92.3 mc in July 1959. The new installation became operative March 23, 1961,
and the manager of the station thought
he had authority to begin programming
when the new transmitter was on test,
the Ohio station told the FCC. The
station, owned by Richard Eaton, received regular FCC authority to operate on its new frequency six days
later. In the interim the station dismantled its old transmitter and shipped
it to the U. of Minnesota.
Van Zandt

opposes

House

ban

Support for a proposal that House
committee hearings be opened to radiotv coverage was given last week by
Rep. James E. Van Zandt (R-Pa.).
The House leadership should lift the
ban on such coverage "and thus elimiBROADCASTING, February 5, 1962

I of California ad men
tising counselors and do not need to
be licensed, but presumably the act
would apply to executives in a company's advertising department as
well as to those of an advertising
agency.
What It Takes ■ To obtain a license, an applicant would have to
establish to the satisfaction of the
board that he is over 21, of good
moral character and has the education, experience and professional
ability prescribed by the board, not
less than high school graduation and
two years of "diversified experience
acceptable to the board." He must
also pass a written examination
devised by the board.
Licenses could be refused, revoked
or suspended for conviction of a
felony or of any crime whose essential element is dishonesty or
fraud; for fraud or deceit in obtaining a license; for dishonesty, fraud
or gross negligence in the practice
of advertising; for violation of the
bill's provisions
or the board's
regulations; for cancellation
of a similar
license by another state.

But prin-

nate this blackout which diminishes
public knowledge and acceptance of

cipally, the license may be withdrawn if the licensee has participated "in any phase of the preparation, planning and placement of any
advertisement deemed by the board
to be misleading to a reasonably
prudent person" or "in any phase of
the preparation, planning or placement of any advertisement which
contains any false statement or a
material nature."
Fees for applicants and annual
fees for licensees would be levied
by the board in amounts sufficient
to cover the cost of administering
the examinations and other expenses.
Advertising Writers of Los Angeles is supporting the proposed bill.
It presumably will be introduced
by Charles Edward Chapel, a member of the California legislature from
Redondo Beach, who has requested
that interested individuals and organizations get in touch with him
regarding the measure (Broadcasting, Jan. 8).

Pill peddler
in radio

arrested

fraud

the a House
of Representatives,"
in
newsletter
to constituents. he said
The ban long maintained by the late
Speaker Sam Rayburn (D-Tex.) was
continued by his successor, Rep. John
W. McCormack (D-Mass.), in one of
his first rulings as speaker (Broadcasting, Jan. 22).

Arrested on mail fraud charges was
Daniel Paletz, Santa Monica, Calif. He

The

was charged with advertising over Mexican radio stations since 1959 for a

FCC

last week...

■ Was asked by Dirigo Broadcasting
Inc., applicant for commercial ch. 7
at Bangor, Me., to stay its order of
Jan. 12 that ch. 7 remain in Calais, Me.,
reopen the record and assign ch. 7 to
Bangor and ch. 3 to Calais. Such assignment would bring a third commercial vhf service to Bangor, Dirigo said,
and would meet FCC mileage separation standards. Two applicants for ch.
7 Bangor assure the facility would not
be idle, Dirigo said.
■ Was requested by Sen. Gale McGee
(D-Wyo.), Sen. J. J. Hickey (D-Wyo.)
and Rep. William Henry Harrison (DWyo. ) not to substitute ch. 1 1 for ch. 8
at Laramie, Wyo. The facility is reserved for educational television. The
members of Congress contended that
ch. 8 is the only satisfactory channel
due to the mountainous terrain and
that because of a proposed assignment
of ch. 11 at Julesburg, Neb., ch. 11 in
Laramie would be unduly restricted.

The first arrest in the Mexican radio
advertising situation has been anward Day.nounced by Postmaster General J. Ed-

product called Ocean-Tone. He was
arrested Jan. 24 after a federal grand
jury in Amarillo, Tex., returned a 10count sealed indictment. Mr. Paletz
has been released on $1,000 bail pending trial.
Ocean-Tone was described by the
Post Office Dept. as a pill made of dehydrated and compressed sea kelp. It
was advertised as a "miracle" tablet,
according to the department, and claims
were made that it would relieve and
effectively treat more than 30 bodily disorders. The government contends these
claims are fraudulent.
According to postal inspectors, buyers mailed their orders and remittances
to the Mexican radio station carrying
the advertising. They were then forwarded to a post office box in Fort
Worth and thence to Mr. Paletz in
California. The product was mailed
to purchasers by Mr. Paletz. Postal
inspectors estimated that up to a million
tablets were sold each month, bringing
67

a gross income of approximately $100,000 a year to Mr. Paletz.
Conviction for mail fraud carries a
maximum penalty of five years in prison
and $1,000 fine for each count.
The post office began investigating
suspicious commercial offers beamed
across the border by Mexican radio stations in the fall of last year. The inspection was carried on in conjunction
with the FCC and the Dept. of Justice
(Broadcasting, Nov. 27, 1961).
Federal agencies revamp
to draw Hill attention
Congress is expected to begin work
soon on legislation designed to revamp
the procedures of the federal regulatory
agencies. The principal effect of the
bill (HR 9926), would be to strengthen
the right of parties in agency cases to
obtain judicial review of rulemaking
decisions.
The bill, drafted by the American
Bar Assn., was introduced by Rep.
Francis E. Walter (D-Pa.). He said hearings on it and other measures to improve the operation of administrative
agencies would be held "shortly" by a
special house subcommittee on administrative law, which he heads.
An identical bill was introduced in
the Senate last year, but hearings there
have not yet been scheduled. The same
proposal was introduced in the Senate
in the 86th Congress and died in committee.
Jones asks holdup
on KXLY outlets sale
Richard E. Jones, former general
manager of KXLY-TV Spokane, last
week questioned the character qualifications of the station's owners in asking
the FCC to reconsider its approval of
the $3.25 million sale of KXLY-AM-

FM-TV (Broadcasting, Jan. 22).
Joseph Harris and Norman Alexander, who sold the stations to Morgan
Murphy and associates, were the targets of Mr. Jones attack. He claimed
the approval permits them to sell a 10%
interest which he owns in KXLY-TV
and for which he has received no payment. Mr. Jones said he won a court
judgment of nearly $100,000 against
Messrs. Harris and Alexander as payment for the stock and back salary.
This May 1961 court decision has
been appealed by the sellers of KXLYTV, Mr. Jones said, but the $100,000
judgment does not show on the station's balance sheet filed with the sale
application. Mr. Jones left KXLY-TV
in August 1958.
The complainant also charged that
KXLY-TV, under the ownership of
Messrs. Harris and Alexander, had
"welched" on promised contest prizes
and has offered the public an inferior
service.
Microwave firms' pleas
turned down by FCC
Six microwave companies last week
had petitions denied by the FCC for
modification of a common issue in license renewal hearings set for some
dozen-and-a-half microwave relay stations.
Requesting the commission to "modify or construe" its language in the mass
hearings were Arizona Micro-Wave
System Co., Columbia Basin Microwave
Co., Ceracche & Co., New York Penn
Microwave Corp., Antennavision Service Inc. and Collier Electric Co., who
hold the microwave authorizations as
common carriers but use them only to
service their own catv systems. The
licenses were ordered to renewal hearings by the FCC last October on this
point, and on the issue of discriminatory
practices
and
misrepresentation of
EQUIPMENT

AMST

sets

uhf

study

in 25-65
mile range
The Assn. of Maximum Service Telecasters last week announced a $100,000
study in the New York area in conjunction with the FCC's uhf operation.
AMST's major activity, the group
said, will be beyond the 25-mile circle
the FCC has set for its in-home picture quality analysis. The industry
group's study will center on uhf and
vhf in-home reception and picture quality in the area 25 to 65 miles from the
Empire State Bldg., where the test uhf
transmitter is located.
The organization, which will coordinate the test and analysis, plans to put
68
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charges and services in the case of Col1961).lier Electric (Broadcasting, Oct. 30,
The six companies had requested the
FCC to state that the issue would not
preclude consideration of the need of
subscribers for the existing microwave
services, notwithstanding the fact they
are controlled by the companies. The
companies were in effect asking the
FCC "to consider the admissibility of
evidence prior" to its offering and acceptance or rejection by the hearing
examiner, the commission said in denying the petitions.
Lafayette-Lake

Charles

grant given to Acadian
The FCC last week approved a payoff agreement between Acadian Television Corp. and KTAG Assoc., the
last two applicants for ch. 3 LafayetteLake Charles, La., and granted that
facility to Acadian in Lafayette.
The agreement between the two companies had been reached last November
and was submitted for FCC approval in
a joint petition (Broadcasting, Nov.
27, 1961). Under its terms, KTAG
Assoc., which had been seeking ch. 3
instead of ch. 25 for KTAG-TV Lake
Charles, is to get a $65,000 reimbursement for its expenses from Acadian in
return for voluntary dismissal of its
application. The commision, while approving this portion of the deal, nonetheless turned thumbs down (although
without prejudice to its possible separate resubmission) on a provision
whereby KTAG would have assigned
the ch. 25 authorization to Acadian for
$1 for possible use as a Lake Charles
satellite station.
Acadian's two largest stockholders
(there are 21 in all) are Dr. Paul Kurzweg Jr. and Edward E. Wilson (each
25%). An initial decision issued last
summer favored Acadian for the grant.

ENGINEERING

100 new, all-channel black and white
and color tv receivers in that many
homes. Installations will be made by
the Jerrold Electronics Corp., Philadelphia, the same company which is installing the FCC-sponsored receivers.
The same picture rating card used by
the FCC will be used in the AMST
study to insure conformity with the
commission's reports.
AMST has always maintained that
wide area tv service is a basic necessity
in any tv allocations consideration. In
announcing the New York City activity, Lester W. Lindow, executive director of AMST, said:
"There are many millions of Americans who live in the rural, farm and
outlying areas of our country. They
are the people most dependent on wide

area television service. Therefore, it is
essential that the New York City test
provide information on outlying area
performance of the uhf and the vhf."
Cooperating with AMST in the project are representative groups from
among leading multiple station owners
and national sales reps.
CBS

Labs

recording

develops
level gear

CBS Labs has introduced Audimax
— an automatic level control device
which maintains maximum modulation
or recording level (Broadcasting,
Sept. 25, 1961). Two models are featured.
Audimax

I employs a "platform"
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concept. If input level range shifts to
a new region, the gain platform is automatically readjusted to a new value to
provide the maximum desired level.
Designed for broadcasting, recording
and background music systems, Audimax I is priced at $495.
Audimax II, intended for fm, tv, motion pictures and public address systems has a "gated gain stabilizer" in
addition to the features of Audimax I,
which maintains a constant gain to
bridge program lapses when the input
level drops below preset values. Audimax II is priced at $595.
An Audimax stereophonic adapter,
priced at $150, provides for stereophonic coupling of two Audimax units.
Technical

topics...

Catalog ■ Cush Craft (communications
antenna products), Manchester, N.H.,
announces the availability of its new
vhf-uhf 1962 cataiog. The illustrated
brochure is free of charge. Write the
company at 621 Hay ward St., Manchester.
Reel adapter ■ A new lOVi inch reel
adapter that offers up to 12 hours playing time per reel is being introduced
by Roberts Electric Co., Los Angeles.
The adapter takes three minutes to install and fits the Roberts 990 four track
tape recorder, the 199D tape deck and
the 191 and 192 professional tape recorders.
Mikroport ■ Intercontinental Business
Service, Palm Desert, Calif., has announced the availability of Mikroport,
a radio microphone of high quality
electroacoustic transmission without
connecting cables. Mikroport was developed in West Germany and is now
available on short term delivery. Literature on the new device is available
by writing to IBS.

Exclusive agreement ■ The Automatic
Canteen Corp., Chicago, as the result
of an exclusive license agreement signed
with KRS Electronics, Palo Alto, Calif.,
will convert its on premise background
music systems from records to magnetic
tape. Under terms of the agreement,
Automatic Canteen receives sole background music use rights to the new
KRS tape unit which records and plays
back music from stacked endless loop
tape cartridges. The new tape machine
is expected to have widespread use
by schools in language laboratories and
by radio stations for automatic programming.
Tv for base ■ H&B American Corp.,
operator of community antenna systems in some 25 communities in the
U. S. and Canada, has been awarded
a contract to construct such an installation on Vandenberg Air Force Base
in central California. This catv system, to be built at a cost of $200,000,
will offer at least seven tv channels to
the 2,800 dwellings located at the missile base. Construction is scheduled to
start by Feb. 1, with contracts calling
for completion within 90 days after
that date.
Tv set sales ■ Television set sales at
the factory level are expected to move
ahead of 1961's total by 300,000, Edward R. Taylor, Motorola, chairman

of the consumer products division of
the Electronic Industries Assn., estimated last week. For 1962 this is
what Mr. Taylor sees: Television, 6,201,000; radio, 11,463,000; phono3,915. EIA's
tentative radio,
estimatesgraph,
for 1961:
Tv, 5,900,000;
11,500,000; phonograph, 3,900,000.
Miratel expansion ■ Miratel Electronics, New Brighton, Minn., has purchased all inventory, equipment and
product rights of Morrow Radio Co.,
Salem, Ore. Morrow, manufacturer of
two-way radio equipment, will become
a division of Miratel. Miratel estimates
the acquisition will increase its sales
by about $250,000 per year.
Modernization ■ Page Communications
Engineers Inc., Washington, has been
awarded a $2.2 million contract to modernize communications at 23 airports in
Ethiopia. Page is a subsidiary of Northrop Corp.
3M sales rise 10% in '61
Minnesota Mining & Mfg. Co., St.
Paul, last week reported sales during
1961 increased 10% over the previous
year for a record high of $608 million.
Earnings total was not given in preliminary figures but it also was expected
to set a record. Highly diversified firm
makes Scotch Brand video tape and
audio tapes among other products.

THE

TRANSISTORIZED

TDA

2 VIDEO/PULSE

DISTRIBUTION

AMPLIFIER

Amplitron ■ A 1290 mc cylindrical
Amplitron, designed for phased array
system applications, has been introduced
by Raytheon Co.'s microwave and power tube division. The compact QKS1012
is 4V2 inches in diameter and is 12
inches long. The tube has coaxial input
and output and weighs 20 pounds. More
information is available by writing to the
company, Foundary Ave., Waltham,
Mass.
Fm antenna series ■ Available from
the Jampro Antenna Co., Sacramento,
Calif., is a series of high gain-wide
band fm antennas, designed specifically for stereo broadcasting. Equal power and uniform phase of the bay currents, make the JA-A series non-frequency sensitive. Power handling
capacity of the series varies from lOkw
for a single bay unit, to 50 kw for 14
or more bays.

4.

This highly efficient and completely
transistorized unit replaces all existing vacuum-tube types without
alteration of cables.
Complete with built-in regulated
power supply, the TDA2 weighs less
than 4 pounds, occupies only \%
inches of panel space, and draws
only 4 watts of power! Has 4 indeINTERNATIONAL

pendent outputs (internally
terminated at 75 ohms).
PRICE: $325.00 each, f.o.b. Nashville. This is less than competitive
.■
tube models requiring external power supplies creating better than 100
watts of heat.
Write or wire for descriptive technical data sheet on the TDA2.

NUCLEAR

CORPORATION

P.O. BOX 6171
• NASHVILLE 12, TENNESSEE
-*Circuit designed at WSM-TV, Nashville, Tennessee
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Ziv-UA
foreign

sets
sales

up
arm

Ziv-United Artists Inc. is establishing a division to distribute its film programs in foreign markets, John L.
Sinn, Ziv-UA president announced last
Wednesday (Jan. 31).
Mr. Sinn also said that the franchise
agreement with International Television Programs Inc., under which ITP
had been distributing Ziv-UA films
abroad since April 1953, has been terminated. Manny Reiner, who has been
vice president of United Artists Assoc.
since Oct. 1960, has been named vice
president in charge of foreign operations of Ziv-UA.
The move into foreign distribution
by Ziv-UA followed a series of court
suits by Ziv-UA and ITP against each
other heard by the U.S. District Court
An out-of-court settlein Cincinnati.

ment, terms of which were not disclosed, was reached two weeks ago.
Ziv-UA will offer 46 series amounting to 2,765 episodes for sale abroad.
Mr. Reiner announced that Herbert
R. Banquer will serve as Continental
sales manager with headquarters in
Paris; Ira D. Beck will be in charge
of Latin American sales with offices
in Mexico City; John C. Hierlihy will
be foreign sales coordinator in New
York and Dorothy L. Martin will be
in charge of the contract department.
Mr. Sinn noted that the new division
also will handle the sale of products
released by United Artists Assoc., which
handles theatrical films available to tv.
Its properties include the Warner Bros,
library of pre- 1950 films, including 800
features, 1,400 short subjects and 337
cartoons; 234 reels of Popeye cartoons,
and several hundred feature films from
other studios.
Ziv-UA

also will investigate co-pro-

WPIX
lines up 100
European
feature films
Independent WPIX (TV) New
other theatrical film dwindles," Mr.
York has signed with 17 European
Cooper said, "I think U. S. distributors must turn more and more to
producers-distributors for television
foreign sources of supply. Of course,
distribution rights to approximately
100 feature films, documentaries and
much of this foreign film is unsuitable, but if we are selective, we can
special programs.
The station sent William L.
turn up many worthwhile features
and short subjects. Some of them
Cooper, manager of film programs,
will be old, and some will be new.
to Europe in December on a sixweek, film-finding trip, and he closed
It's there to be found — though it
for
takes a lot of digging to uncover."
what he calls "firm contracts"
Mr. Cooper is hopeful that initial
the films. Mr. Cooper said last week
there is "considerable film of quality
scattered in England, Germany,
Italy and France that never has been
shown here, either theatrically or on

duction projects abroad, Mr. Sinn said,
and hopes to enter into arrangements
with leading foreign tv producers.
Carson practically set
for Paar slot in fall
NBC-TV indicated last week that it
needed but a signature on a contract to
ensure comedian Johnny Carson for
Jack Paar's late night slot next season.
Though an open "secret" for some
weeks, NBC-TV had all but pried Mr.
Carson out of other (and current) commitments. As of early in January, Mr.
Carson, who is master of ceremonies of
Who Do You Trust? on ABC-TV and
who does many tv guest shots and
panelist appearances, was having trouble escaping from ABC-TV's exclusivity clause in a contract with Don Fedderson Productions, producer of the
Carson show (Closed Circuit, Jan.
8).
It's reported now

that Mr. Carson

programs from his film-finding
journey will be presented on WPIX
by next fall.
In photo below, William L. Cooper
(standing), manager of film programs for WPIX (TV) New York
and film editor Frank Piriano inspect
film footage Mr. Cooper obtained in
Europe under a plan to bring suitable foreign-produced features, documentaries and special programs into
the U. S. television market.

tv, but it's a difficult job to locate it,
since much of it is in the hands of
small producers and distributors."
WPIX has been given first-refusal
rights to these films for tv and, in
some cases, for theatrical release,
Mr. Cooper noted. These rights, he
added, will help the station recoup
its investment since' the films require
editing, dubbing and, in many instances, the production of a new
sound track.
For competitive reasons, Mr.
Cooper declined to give the titles of
the films at this time. He described
one as "the best circus film" he has
ever seen and another as "a gripping
short on the subject of explorations
to the South Pole." The films for
which he contracted, he said, were
located in Britain, France, Italy and
Germany.
"As the supply of feature and
70
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will no longer be under contract in the
fall and will join NBC-TV about Oct.
1. Mr. Paar leaves the late night stint

NEWBURGH

he*s being doing for 4Vz years to appear
in a weekly hour show on the network.
He actually ends his late-night show
on March 29.
In the six-month interval, NBC-TV
may fill in with guest shots of network
daytime personalities, with stars who
will be featured in the 1962-63 nighttime schedule and perhaps with taped
reruns of Mr. Paar.

for tv documentary

More

fall programs

dropping

into

place

Network activity on next fall's nighttime schedules continued to hum last
week. CBS-TV reportedly has tentatively placed Tv Tonight, a weekly hour
produced by Bob Banner, at 10 p.m.
Monday.
Other reports:
Brown & Williamson, through Ted
Bates, is said to have signed for onehalf of Vive, Judson McKay, which
probably will be in the Friday, 9:3010 spot on NBC-TV.
MGM-TV has cast Jimmy Hawkins
as Andy Hardy and Philip Ober as
Judge Hardy for a pilot film that'll go
into production Feb. 12. The projected
Andy Hardy series is being co-produced
with NBC-TV and is being aimed for
Saturday at 7:30 or Sunday at 7 with
still other possibilities.
It's reported that the 90-minute program projected by NBC-TV for 7:30
on Wednesday will be titled The Virginian and will be produced by Revue
Productions. A World War II series,
Combat, is said to be a possibility for
ABC-TV on Saturday, 7:30-8:30. A
documentary tv series featuring former
President Harry Truman is being produced as a 13-week one-hour series,
instead of 39 half-hours by Talent
Assoc. -Paramount, but no network deal
has been set.
A more immediate change was indicated as CBS-TV: Father Knows Best
re-runs (now Wednesday, 8-8:30) may
switch time periods with Window on
Main St. (Monday, 8:30-9) on or about
March 26 but no decision has been
made. Both shows star Robert Young.

'Mickey Mouse Club' to be
syndicated later this year
A revival of Walt Disney's Mickey
Mouse Club as a syndicated program
is being planned for the fall.
Buena Vista, Disney distributor in
New York, plans to market the former
network show as a half-hour Mondayto-Friday package, according to Peter
M. Robeck, general sales manager for
syndication. He noted that 560 shows
are planned.
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NBC

draws

BATTLE

II

criticism, praise
on city

NBC-TV s White Paper— "The Battle
of Newburgh" — shown Jan. 28, has involved the network in its own battle.
Newburgh City Manager Joseph
McD. Mitchell, angered by the program
on the city and his controversial campaign to trim welfare costs, sent telegrams to the FCC and his congresswoman, ripping into the network. But
NBC was bolstered by support from a
cabinet member — and the mayor of
Newburgh.
Mr. Mitchell, in his wire to the FCC,
asked for a hearing under oath to determine who was responsible for the
program. He charged it was "deliberately rigged ... to destroy a man, an
issue
a city."
FCCandChairman

Newton

N. Minow

promptly dispatched a copy of the telegram to the network, and asked for
comments.
"The Battle of Newburgh," Mr.
Mitchell wired Rep. Katherine St.
George (R-N.Y.) was "totally lacking
in objectivity and scholarship," "was
hopelessly biased and misleading and

Sacramento; WCYB-TV Bristol, Va.;
KSBW-TV Salinas, Calif.; KING-TV
Seattle; KONO-TV San Antonio; KSLATV Shreveport, and WFLA-TV Tampa,
Fla. Now in 147 markets.
The Beachcomber (ITC) : Sold to
WNEW-TV New York and KMBC-TV
Kansas City. Now in 133 markets.
M-Squad (MCA-TV) : Sold to WPTA
(TV) Ft. Wayne, Ind.; KOIN-TV Portland, Ore.;WTVJ (TV) Miami; WPSDTV Paducah, Ky.; WJZ-TV Baltimore,
and WKBT (TV) LaCrosse, Wis. Renewed by KPIX (TV) San Francisco
and WISN-TV Milwaukee. Now in 80
markets.
Cavalcade of the '60's, Group #1
(Allied Artists Television) : Sold to
WOR-TV New York. Now in 22 markets.
Edison
nine

fund

radio-tv

makes
awards

The winners of nine tv-radio awards
were honored Friday (Feb. 2) at the
Mass Media Awards dinner of the
Thomas Alva Edison Foundation in
New York. The winners, chosen for
contributions to science education and
service to youth:
The World Today, MBS, "the radio

did grievous damage to the city."
William R. McAndrew, NBC's executive vice president for news, retorted: "NBC News stands behind the objectivity ofits program . . . Mr. Mitchell
was given ample opportunity to express his views on relief and relief re-

Medical Assn.'s public service series
which was made available to hundreds

Ribicoff Backs NBC ■ Abraham A.
strictions."
Ribicoff, secretary of Health, Education
and Welfare, praised the show and re-

& Howell C lose-Up program), "the television program best portraying Amer-

program
portraying the
America."
MedicalbestMilestones,
American

of radio stations, "special citation."
CBS Reports, CBS-TV, "the television series best portraying America."
Walk in My Shoes, ABC-TV (a Bell

quested a repeat. "Every American,"
he said, should have "the opportunity"
to see "this searching documentary
which replaced welfare myths with

Prejudice U. S. A., NBC-TV (National Council of Catholic Men's series
of The
fourNew
programs),
"special citation."
York Philharmonic
Young

facts and reality."
Mayor William D. Ryan called the

People's Concerts, CBS-TV, "best children's television program."
Watch
ica." Mr. Wizard, NBC-TV, "best
science television program for youth."
WTTM Trenton, N. J., "radio station that best served youth."
WSOC-TV Charlotte, N. C, "television station that best served youth."

show a "very fine actual and factual
report on the Newburgh situation."
Mr. Mitchell did get some support,
however, from his city council. Councilman George F. McNeally said he
would ask the city's corporation counsel to file charges of bias against the network.
In addition. Rep. St. George inserted
into the Congressional Record an 18point statement she said lists the city's
main objections to "the one-sided presentation" in the television network's
Jan. 28 program.
Film sales...
Phil Silvers Show (CBS Films) : Sold
to Foremost Dairies Inc., for WFILTV Philadelphia; KRON-TV San Francisco; WBTV (TV) Charlotte, N. C;
KRBC-TV Abilene, Tex.; KCRA-TV

Program

notes . . .

Fall releases ■ Tom Corradine &
Assoc., Hollywood tv program distributor, has acquired for video tape
series for release this fall — 52 programs
of Peoples Court, 52 of Adventure Tomorrow, 39 of World on Strings, a
new musical series, and 52 hour tapes
of jai alai games from Mexico.
Write to sponsors ■ National Assn. for
Better Radio and Television
71
(NAFBRAT) has issued an updated
list of sponsors of radio and tv pro-

|oH4s|n|
Here are the next 10 days of network color
shows (all times are EST).
NBC-TV:
Feb. 5-9, 12-14 (6-6:30 a.m.) Continental
Classroom, probability and statistics.
Feb. 5-9, 12-14 (6:30-7 a.m.) Continental
Classroom, American government.
Feb. 5-9, 12-14 (10:30-11 a.m.) Play Your
Hunch, part.
Feb. 5-9,12-14 (11-11:30 a.m.) The Price
Is Right, part.
Feb. 5-9, 12-14 (12-12:30 p.m.) Your First
Impression, part.
Feb. 5-9, 12-14 (2-2:30 p.m.) Jan Murray
Show, part.
Feb. 5-9, 12-14 (11:15 p.m.-l a.m.) Jack
Paar Show, part.
Feb. 5, 12 (8:30-9 p.m.) The Price Is Right,
P. Lorillard through Lennen & Newell; American Home Products through Ted Bates.
Feb. 6, 13 (7:30-8:30 p.m.) Laramie, part.
Feb. 7, 14 (9-10 p.m.) Perry Como's Kraft
Music Hall, Kraft through J. Walter Thompson.
Feb. 7, 14 (10-10:30 p.m.) Bob Newhart
Show, Sealtest through N. W. Ayer; BeechNut through Young & Rubicam.
Feb. 7, 14 (10:30-11 p.m.) David Brinkley's
Journal, Douglas Fir Plywood Assn. through

grams, with names of the heads of 246
companies and the addresses of their
home offices. List is available at $1
a copy from NAFBRAT, 882 Victoria
Ave., Los Angeles 5, Calif.
Red Cross film ■ Staffers from the
Washington news bureaus of the three
networks are starring in a new film
reviewing highlights of the American
Red Cross during 1961. Available in
color and black and white, the 14V2
minute film stars Patty Cavin (NBC's
Monitor), Lewis Shollenberger (director of operations, ABC News) and Sam
Donaldson (CBS News). The film includes footage from Hurricane Carla,
armed forces first aid, mouth-to-mouth
resuscitation and other scenes. Titled
"Every Part of Town," the film is available (on a loan basis) from local Red
Cross chapters.
Golf speed ■ Glen Films Inc., Burbank,
Calif., last week claimed a new speed
record by filming a complete 90 minute television show in one day. The
show, Golf Championship of the U.S.A.,
which pits the winners of the 1961 U.S.
Open, PGA, U.S. Amateur and the
Masters tournament, will be televised
nationally in mid-March. Henry Saperstein, president of Glen Films, said that
more than 36,000 feet was exposed
during the shooting from 7:31 a.m. to
4:41 p.m.
Cartoon by Capp ■ Pintoff Productions
and Al Capp are in agreement on producing new cartoon series for tv that
would be handled by Ziv-United Artists. Series would be aimed for network
sale next season.
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Cunningham & Walsh; Mead-Johnson through
Kenyon & Eckhardt.
Feb. 8 (10-11 p.m.) Sing Along With Mitch,
Ballantine through William Esty; Buick
through Burnett; R. J. Reynolds through Esty.
Feb. 2, 5, 7 (10-10:30 a.m.) Say When,
Feb. 10 (9:30-10 a.m.) Pip The Piper, Genpart. eral Mills through Dancer-Fitzgerald-Sample.
Feb. 10 (10-10:30 a.m.) Shari Lewis Show,
Nabisco through Kenyon & Eckhardt.
Feb. 10 (10:30-11 a.m.) King Leonardo and
His Short Subjects, General Mills through
Dancer-Fitzgeradl-Sample.
Feb. 10 (5-6 p.m.) All-Star Golf, Kemper
Insurance through Clinton Frank; Reynolds
Metals through Lennen & Newell.
Feb. 10 (7:30-8:30 p.m.) Tales of Wells
Fargo, part.
Feb. 11 (7-7:30 p.m.) The Bullwinkle Show,
Feb. 11 (9-10 p.m.) Bonanza, Chevrolet
through
Campbell-Ewald.
part.
Feb. 5, 7 (11:30-12 noon) Concentration,
Feb. 5, 7 (12:30-12:55 p.m.) Truth or Consequences, part.
part.
Feb. 5, 7 (3-3:30 p.m.) Young Doctor Malone, part.

For the children ■ Screen Gems has
begun production in Toronto of Pick
A Letter, new five-minute filmed children's series. Twenty-six episodes are
scheduled for the next 10 weeks. JeanClaude Tramont is producer-director of
series.
Tokyo branch ■ Desilu Sales has signed
an agreement with Interlingual International Inc., Tokyo, to act as sales representative for Asiatic distribution of
the filmed inventory of Desilu tv programs, atotal of 386 half-hours. Desilu Sales will establish a branch office
at Interlingual headquarters in Tokyo.
Series for NET

■ National Telefilm

Assoc. 's The Play of the Week dramatic
series will be carried on 12 stations of
the National Educational Television
(NET) network for 13 weeks, starting
Feb. 18, through a grant from TV
Guide Magazine. The amount of the
grant was not disclosed. The programs
were originally on WNTA-TV New
York and later syndicated to other
commercial tv stations. The dramas
chosen include Medea, Miss Julie, The
Cherry Orchard and Don Juan in Hell.
They will be carried on a once-a-week
basis.
MCA acquisition ■ MCA Inc., owner
of Revue Productions, one of the
largest sources of tv film series {Jack
Benny, Wagon Train, Checkmate) ,
has registered 165,000 shares of common stock with the Securities & Exchange Commission. MCA plans to
offer all or part of this stock to Kenneth King and Harold Taft in exchange for all outstanding permanent

Feb. 5, 7 (3:30-4 p.m.) Our Five Daughters,
Feb. wood,5,part. 7 (4:30-4:55 p.m.) Here's HollyFeb. 5 (8-8:30 p.m.) National Velvet, Genpart.
eral Mills through BBD0; Beech-Nut through
Young & Rubicam.
Feb. 5 (8:30-9:30 p.m.) Bell Science Series,
AT&T
ing. through N. W. Ayer.
Feb. 5 (9:30-11 p.m.) Hallmark Hall of
Fame, Hallmark through Foote, Cone & BeldFeb. 7 (7:30-8:30 p.m.) Wagon Train, Ford
through J. Walter Thompson; National Biscuit
through Esty.
McCann-Erickson; R. J. Reynolds
through
Feb. 7 (8:30-9 p.m.) The Joey Bishop Show,
American Tobacco through Sullivan, Stauffer,
Colwell & Bayles; Procter & Gamble through
Benton & Bowles.
Feb. 10 (2:30-5 p.m.) NBC Basketball, various regional sponsors.
Feb.
10 (9-11:20
the Movies,
part. p.m.) Saturday Night At
Feb. 11 (4:30-5 p.m.) Patterns in Music,
sust.
Feb. 11 (7:30-8:30 p.m.) The Broadway of
Lerner
Burnett. and Loewe, Chrysler through Leo

stock of Columbia Savings & Loan
Assn. of Denver. There are 4,040,735
shares of MCA common stock outstanding, of which Jules C. Stein, board
chairman, and Lew R. Wasserman,
president, own 34.65% and 17.4%, respectively.
Scout special ■ An hour-long program
about the 1962 Girl Scout Senior Roundup will be produced by General Foods
Corp. in cooperation with The Girl
Scouts of the U.S.A. It will be presented on CBS-TV in September. Following the telecast, General Foods will
present color prints of the film to the
Girl Scouts for local showings.
In SG camp ■ Fenady Assoc. has joined
Screen Gems Inc., as an independent
production unit, to produce series for
the studio while developing its own
properties. Andrew J. Fenady created
and produced the Rebel series, and
prior to that wrote and produced motion pictures for Warner Bros, and
Paramount.
Disney dividend ■ Consolidated net
profit after taxes of Walt Disney Productions and its domestic subsidiaries
for the fiscal year ended Sept. 30, 1961
was $4,465,486, representing $2.75 per
share on the 1,626,023 shares outstanding, Roy O. Disney,
the firm's president,
announced.
This compares
with the
previous year's operation which ended
in a net loss of $1,342,037 (83 cents
standing).
per share for the same number outFocus on FBI ■ Plans for a one-time
non-documentary tv special program
dealing with the FBI have been anBROADCASTING, February 5, 1962

nounced by Jack L. Warner, president,
Warner Bros. Pictures, which in 1959
produced a theatrical movie, "The FBI
Story." The filmed special tv show, recounting what happens to a group of
Americans who suddenly find themselves caught up in a crime as victims
and witnesses, will be presented on
ABC-TV and may subsequently be released in theatres abroad. Stanley Niss
will produce the program, with Les
Martinson as director. FBI lent technical assistance to the preparation of
the script.
Forms new company ■ Producer-director Bill Hobin has announced the formation of Mizpah Productions, a film
company producing independent feature films and tv productions. Mr.
Hobin, whose office is located at 345
W. 58 St., New York, is past producerdirector of such shows as the Bell Telephone Hour, Sing Along With Mitch,
Max Liebman Presents, and Your Hit
Parade, among others. Mizpah Productions' telephone is Judson 2-3337.
New program concept ■ Joel Fleming,
vice president and general manager, Ivy
Broadcasting Corp., New York, announced plans for a new radio programming concept by which the stations of
his firm will select a public service
board of trustees made up of station and
non-station individuals active in community affairs. The trustees will meet
every week and a half-hour portion of
each meeting will be broadcast. During
the week, between trustee meetings, the
station will air news reports, editorials
and promotional announcements in accordance with the subjects researched
and discussed by the board.

screening through March 23. Details
are available from BFA, National Educational Television & Radio Center,
10 Columbus Circle, New York 19.
New educational programs ■ Denis
Mitchell, British documentary film
maker, has produced two programs on
American life for broadcast this winter on the National Educational Television network. Grassroots, a study of
a small town, and Ed and Frank, a portrait of the daily lives of two men in
the Chicago area, were co-produced by
NET and the BBC.
Studio expands ■ Filmack Studios, Chicago, has leased 15,000 sq. ft. sound
stage one-half block from its present
address to augment growing production of tv and industrial films. Production volume has tripled in past year,
according to vp Don Mack.
'Love That
MCA

TV Film Syndication has announced it has placed 173 half-hour
programs of Love That Bob series into
syndication. This off-network series
was carried for three seasons on NBCTV and two on CBS-TV and was rerun as an ABC-TV daytime strip for
the past 18 months. Thirteen stations,
including WCBS-TV New York, WRC-
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Screen
promote

Gems

tv spots

network

shows

To help bolster on-the-air promotion
of its network shows, Screen Gems Inc.,
New York, is producing special spots
for stations to use at the local level.
The film company, seeking to arouse
viewer curiosity in its network programs, is making spots incorporating
off-beat films and sound tracks to supplement the standard promotion films
sent by the networks.
Film for three shows have already
been sent to stations: The Hathaway s
and Top Cat, both on ABC-TV and
Dennis the Menace on CBS-TV. Coverage of stations on all the networks will
be completed this week when Screen
Gems plans to mail promotion material
on an NBC-TV show, Hazel. Six tensecond spots were filmed for each of the
four shows.
SG said it will assume the $300 production costs for each spot. The advertisers— Kellogg on Top Cat and Dennis,
Ralston-Purina on the Hathaways and
Ford on Hazel — pay other expenses.

IREASHOW

With portfolio ■ Guitarist Charlie Byrd,
who brought back some new compositions from a four-month tour of South
America made last year at the invitation of the U.S. Information Agency,
passed them on to Washington audiences recently on WTOP-TV's own
Portfolio, a cultural-informational-public affairs program which covers a new
phase of Washington life every eight
weeks and which last year won an
award from Ohio State U.'s Institute
for Education by Radio-Tv. WTOPTV taped one-hour program of classicsjazz-folk music featuring the guitarist
with small and large bands at the Showboat Lounge, where he performs nightly.
Film Grand Prix ■ The Broadcasting
Foundation of America, international
division of the National Educational
Television & Radio Center, will screen
entries for the Eurovision Grand Prix
of Television Films 1962, for the third
consecutive year. BFA will organize
American participation in the competition, which takes place this May during
the International Film Festival in
Cannes.
BFA will accept entries for

Bob' sales

TV Washington, WBKB (TV) Chicago
and KABC-TV Los Angeles, already
have bought Love That Bob in advance
of official release, according to MCA
TV.
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FANFARE

WOWO

sends

125

pigs

to help colony's farms
WOWO Fort Wayne has launched a
"Pigs for Peace" project designed to
help the farmers of St. Lucia, a British
island colony in the British West Indies.
From proceeds sent into the station
during the outlet's annual pre-Christmas charity drive, 125 pure bred Duroc
and Hampshire pigs were bought from
local dealers. The pigs, each weighing
approximately 50 pounds, cost $6,900.
Through the Peace Corps, WOWO
flew the pigs to St. Lucia, where they
were presented to officials for distribution. In order to make the project really effective, and to insure it will have
as wide a scope as possible, a plan has
been arranged whereby farmers receiving the pigs will agree to turn back to
the distributors two pigs from the first
litter. These two pigs, in turn, are to
be redistributed over a wider area with
the same return stipulation.
Encouraged by favorable local and
official response the campaign has received, the Westinghouse station plans
to maintain its annual charity drive on
the same wide scope.
Wives

hit the

airwaves

on WHEB's 'Ladies Day'
WHEB Portsmouth, N. H., devoted
a day to the ladies recently when the
wives of the station's disc jockeys took
over their husband's daily production
schedule.
Each of the three participating wives

week was named an honorary member
of the Wheaton, Md. (Washington
suburb), Rescue Squad in recognition
of the station's effort to save the rescue
squad from dissolution. Through a promotion campaign ordered by Mr. Goodfellow, the station raised enough money
to enable the squad to pay off its
$14,000 deficit.

the KFS cartoon program. The newsletter provides latest information on
merchandising of the program; the way
local stations are scheduling and promoting the show; and lists of advertisers
participating in sponsorship.

Cold to warm ■ Florida's state development commission is engaging in an innocuous brand of psychological warfare
over radio stations in 10 northern metropolitan areas and Toronto and Montreal. Each winter morning, the commission takes to the airwaves with its

CBS, NBC, WKY-TV
Episodes from CBS-TV's Rawhide and
NBC-TV's Project Twenty and a documentary byWKY-TV Oklahoma City
have been selected for top honors in
the second annual Western Heritage
Awards competition. The selections
were announced last week by officials
of the National Cowboy Hall of Fame,
Oklahoma City.

spot announcements: "The latest temperature reading in your town is . . .
(preferably close to zero). Wouldn't
you rather be in Florida?" The drive
may be psychologically innocuous, but
according to the commission it is very
effective.
Free Recipe ■ WKBK Chicago currently is offering free of charge the second
edition of Francois Pope ABC-TV
Gourmet Recipes, based on ABC-TV
programs.

Cowboy

group

honors

The Rawhide episode was entitled
"The Sendoff"; the Project Twenty program was "The Real West." WKYTV's winning documentary film was entitled "101."
CJOB's "honey sound"
CJOB Winnipeg, Man., uses a bee
for its identification and to build up

The television division of King Features Syndicate is publishing a monthly

this new corporate image has distributed 1,000 half-pound cartons of Manitoba honey to advertisers and advertising agencies. Newspapers and billboards also promoted the bee symbol.
Recipients of the cartons of honey

newsletter, titled "The Popeye Pipeline."
It is being distributed to 3,500 executives at stations, advertisers' agencies,
department stores, chain stores and
jobbers who are involved in the telecasting, advertising or merchandising of

which came with a message from "the
station with the honey of a sound" had
no difficulty identifying CJOB as the
sender of the honey. CJOB plans to
give another 1,000 cartons of honey to
listeners on a number of its programs.

Popeye newsletter
published by King

worked her husband's regular shift, and
chose the music she wanted, read the
commercials, and filled the silence between the two with her own patter.
Records chosen by the ladies were dedicated to friends, relatives, and any sponsor who might wish to cancel.
Actually, WHEB reports sponsor response was enthusiastic. Listeners, too,
seemed pleased by the variety and personal touch that "Operation Petticoat"
achieved.
Drumbeats

. . .

Teen queen ■ WLW and WLWT (TV)
Cincinnati have been awarded the state
finals for the America's Junior Miss
Pageant, by the pageant's executive
committee in Mobile, Ala. The state
finals will be held March 1. The winner will be flown to the national finals
by the stations. That competition will
be held March 17-23.
Honorary chief ■ Joseph Goodfellow,
vice president and general manager of
WRC-AM-FM-TV
Washington, last
74

Meredith's WOW-AM-TV
seal time capsule
WOW-AM-TV Omaha both simulwere on hand to witness the ceremony. From left to right, they are:
cast the sealing of the stations' time
capsule in the facade of the new
Fred Bohen, president of Meredith
Meredith WOW Inc. building in that
Publishing, President Payson Hall of
city. Included in the time capsule
Meredith Broadcasting, Ed Meredith,
were letters from LeRoy Collins,
Meredith Publishing vice president,
NAB president, F. R. Kappel, presand, at the microphone, Meredith
ident of AT&T, CBS officials Frank
Broadcasting's Executive Vice PresStanton and James T. Aubrey Jr.,
ident Frank P. Fogarty. The time
and Mayor James Dworak of Omaha.
capsule was locked in place by staOfficials of Meredith Publishing
tion managers Al Larson (WOWCo., and
Meredith Broadcasting
TV)
and Bill Wiseman (WOW).
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FATES
BROADCAST

ADVERTISING
Morton Edell, president and chief executive officer, Lanolin
Plus Inc., Newark,

N. J., elected president and chief executive officer, Hazel
Bishop Inc., New
York, newly created
corporation resulting
from merger and consolidation of Hazel
Bishop Inc. and Lanolin Plus Inc.
Howard E. Ottley and Marshall
Ward Jr., account executives on Lehn
& Fink Products Corp. group at Geyer,
Morey, Madden & Ballard Inc., New
York, elected vps.
Florence St. George, account supervisor on cosmetic accounts, Lawrence
C. Gumbinner Adv., New York, elected vp.
Howard E. Ray elected vp and general manager, Universal Agency, Hollywood.
Maurice C. Vaughn, senior vp, creative director and director of broadcast
services, Ross Roy-BSF&D, Detroit,
joins Donahue & Coe, Los Angeles, as
vp in charge of radio-tv activities.
Glen Jocelyn, senior vp, chairman
of plans board, and member of board
of directors, Potts-Woodbury Inc., Kansas City, joins Weightman Inc., Philadelphia advertising agency, as vp and
creative director.
Ted Weber, account executive, Koltzman-Kain Adv., Chicago, and former
owner and operator, WTLT Arlington,
Fla., joins Burton Browne Adv., Chicago, as vp and account executive. He
will handle Chicago Metallic Manufacturing Co. account.
John W. Taplin, creative director,
Shaw-Hagues Inc. (affiliate of John W.
Shaw Adv.), Chicago, elected vp.

&

FORTUNES

Paul E. J. Gerhold, vp and national
director of media and research, Foote,
Cone & Belding, New York, named
chairman of advertising research foundation technical committee. William
M. Weilbacher, vp and director of research, Dancer-Fitzgerald-Sample, and
Gordon A. Hughes, director of research,
Scott Paper Co., were named chairmen
of consultation panels of technical committee.
Joel Strumph, formerly with Benton
& Bowles; Bruce Odza, formerly with
Grey Adv., and Ed Smith, formerly
with Alfred Frank-Gruenther Law, join
Kastor, Hilton, Chesley, Clifford & Atherton, New York, as account executives.
Agency's new creative staff members
are: industrial copywriter, Don Cragin,
formerly with Marsteller Inc.; and
Marvin Mordkoff and Godfrey Wetterlow, copywriters, both formerly at Ted
Bates. Joining production staff is Alan
Charof, formerly with Hicks & Greist.
Joseph M. Ferrazza, formerly with
BBDO and Union Carbide Plastics Co.,
joins New York office of Rumrill Co.,
Rochester (N.Y.) advertising agency,
as executive on Du Pont account. Howard Doesschate and Cory Kilvert also
join RumrhTs New York office as actively. count executive and copywriter, respecRussell Elliot, account department.
Doherty, Clifford, Steers & Shenfield,
New York, named account executive.
Harold T. M. Millikin, John J. Keefe
and George T. Mrkvicka named account
executives at Needham, Louis & Brorby.
Mr. Millikin was formerly with Edward
H. Weiss & Co. Mr. Keefe and Mr.
Mrkvicka have both been with NL&B

In the Radio-TV Publishing Field
only BROADCASTING qualifies for
membership in Audit Bureau of
Circulations and Associated
Business Publications
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Jane Pinkerton, who resigned as
managing editor of U. S. Radio, opens
public relations office in New York (527
Madison Ave.) on March 1. Miss Pinkerton worked for U. S. Radio and parent
Sponsor for past six years, was presentation writer for Radio Advertising Bureau and formerly served as midwest
editor, Broadcasting, in Chicago. Her
firm will cover advertising and broadcast fields.
Philip S. Hayman, assistant advertising manager. Bank of America, San
Francisco, has joined Foote, Cone &
Belding, Los Angeles, as account executive. Peter M. Bardach and Richard
C. Pickett, former media supervisors,
Foote, Cone & Belding, New York, appointed media directors, heading their
own media groups. J. Walter Reed and
Edward Barz, both in FC&B's media
department, named senior broadcast
buyer and manager of media services,
respectively.
Mary E. Vosberg, radio-tv timebuyer,
Wermen & Schorr Inc., Philadelphia,
joins The Gerald F. Selinger Co., BalaCynwyd, Pa., as media buyer and assistant in creative account planning.

for your tower DflllM
chets
requiremen
ck SYSTEMS

A complete tower
l erection service

as assistant account executive and copywriter, respectively.

j that has these
I special advantages:

Brian Clewer, assistant creative director, National Marketing Agency, Toronto, Canada, joins Nides-Cini Adv.,
Los Angeles, as account executive.

✓ DEPENDABILITY

Arthur Eggers, D Arcy Adv., New
York, joins Chirurg & Cairns Inc., Boston, as account executive.
ADVERTISING IN
BUSINESSPAPERS
MEANS BUSINESS

of advertising engraving department,
Indianapolis Star & News and an announcer for WIRE, that city.

Mary Miles, formerly with Helene
Curtis Industries, joins Robert S. Taplinger Assoc., New York, as account
executive of firm's cosmetic and toiletries division.

✓ RELIABILITY
✓ COMPLETE
ENGINEERING
✓ COAST TO COAST
SERVICE
Be sure to obtain price quotations and engineering assistance for your complete tower
needs from America's foremost
tower erection service.

Frederick M. Parke, former advertising and pr director, First Western Bank
& Trust Co., San Francisco, joins Guild,
Bascom & Bonfigli Inc., that city, as account executive.
Howard N. Greenlee, president,
WAOV Vincennes, Ind., named pr director, M. Glen Miller- Adv., Chicago.
Formerly, Mr. Greenlee was manager
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THE

MEDIA
John R. Vrba, vp
for sales, KTTV (TV)
Los Angeles, elected
vp and manager of
station's new productions division, direct-

deos
r ti
lelis,tiesprod
vion
fouc
saci
..sJrMg and fa
tin
~r,
tape and fialm topera,. *Vrba
Mr.
■
tions, geared tor increased production of commercials, pilots and series for clients (Broadcasting, Jan. 29). No successor has been
named as KTTV sales chief. Charles
Young, national sales manager, and
Robert Bennett, local sales manager,
will report directly to Robert W. Breckner, vp and general manager. Robert
Fierman, in charge of KTTV sales, appointed sales manager of new division.
M. Dale Larsen, general manager,
KTVH
(TV) Wichita - Hutchinson,
Kan., elected vp of The Wichita-Hutchinson Co., parent organization. Mr.
Larsen joined KTVH in 1956. He has
served as general manager for past
2V2 years.

Robert King, vp in charge of Illinois
operations, Metromedia Inc., New
York, elected vp of Capital Cities
Broadcasting Corp., and general manager of WKBW-TV Buffalo. Capital
Cities Stations: WROW-AM-FM and
WTEN (TV) Albany and WKBW-AMTV Buffalo, both New York; WCDC
(TV) Adams, Mass.; WTVD (TV)
Durham, N. C; WPRO-AM-FM-TV
Providence, R. L, and WPAT-AM-FM
Paterson, N. J.
John S. Tyler, general manager,
KFDA-TV Amarillo, elected vp of
Texas State Network (KFJZ-AM-FM
Fort Worth; WRR Dallas; KBST Big
Spring; KGKL San Angelo; KRBC
Abilene; KFDA-TV Amarillo; KRIO
McAllen; TSN News Network; KORC
Mineral Wells; KGAF Gainesville;
KRRV Sherman; KNCT Palestine;
KTER Terrell; KFEC Waco; KCRS
Midland, and KTBB Tyler). Mr. Tyler
will continue as general manager of
Amarillo outlet. Dave Naugle, news
director, Texas State Network and
KFJZ Fort Worth, takes leave of absence to join press staff of John Connally during Mr. Connally's campaign
for governor.
Paul Masterson, senior account executive, KABC-TV Los Angeles, joins
National TV Log as executive vp. Mr.
Masterson will supervise establishment
of new sales offices in New York and
Chicago.
Bill Murchison appointed station
manager, WBCA Bay Minette, Ala.
Robert W. Brokaw, New York sales
staff of Robert E. Eastman & Co.,
named manager of San Francisco office.
76

(FATES & FORTUNES)

SCBA

elects officers

W. Frank Harden, WIS Columbia, elected 1962 president of
South Carolina Broadcasters
Assn., succeeding Louis M. Neale
Jr. Other new officers: Cleatus
0. Brazzell, WELP Easley, vp for
radio; J. William Quinn, WBTW
(TV) Florence, vp for tv; J. A.
Gallimore, WSNW-AM-FM Seneca, and Bruce Buchanan,
WFBC-AM-FM Greenville, new
directors. Harry C. Weaver,
WOKE Charleston, and T. Douglas Youngblood, WFIG Sumter,
re-elected director and secretary,
respectively.
Richard M. Walker, former executive
vp and sales manager, Clarke Brown
Co., Atlanta, Ga., named Eastman's
Atlanta manager, replacing William P.
Marseilles III who has returned to New
York office.
Gordon Mason, general sales manager, KNX Los Angeles, and CBS Radio Pacific Network, named field manager, affiliate relations, CBS Radio,
New York. James W. Ingraham, KNX
account executive, promoted to general
sales manager, KNX-CRPN, succeeding Mr. Mason.
C. Carroll Larkin,

James W. Frey, sales manager,
WSAU Wausau, Wis., appointed general sales manager, Wisconsin Valley
Television Corp., licensee of WSAUAM-TV. Mr. Frey was erroneously reported in Broadcasting, Jan. 22, as being appointed corporation's general
manager.
Robert T. Voigt, formerly with RCA,
Camden, N. J., joins WPRO-TV Providence, R. I., as chief engineer. Sam
Roberts, UPI newswriter, to WPROTV as reporter and writer in station's
news department.
Joe Floyd, president, Midcontinent
Broadcasting Co., licensee of KELOAM-TV Sioux Falls, S. D., appointed
South Dakota's commissioner on sevenstate committee working on exhibit for
1964-65 New York World's Fair.
Edward Codel, executive vp, The
Katz Agency Inc., New York, named
chairman of Station Representatives
Assn.'s awards program for 1962.
Charles W. (Chuck) Bergeson named
local sales manager, WJBK-TV Detroit,
succeeding Herbert Weber who last
week was named general sales manager,
WMGM New York.
Edwin A. Roberts, advertising director, Post-Newsweek Stations, (WTOPAM-FM-TV Washington, and WJXT
[TV] Jacksonville), joins Colortone
Press, Washington, as creative services
director.

vp and general manager, elected
WSID-AM-FM
Baltimore,
vp

Mike Tully joins KOGO San Diego
sales department as account executive.

of

Franklin Broadcasting Co. (WMIN
St. Paul; WEW
St.
Louis; WWOM
New

Charles Noell, promotion and research manager, Winston-Salem (N.C.)
Journal & Sentinel, joins WSJS-TV
Winston-Salem-Greensboro sales staff.

Orleans; KOME Tulsa, and WLOD Pompano Beach, Fla.). Helen G. Wherley,

Dave Hicks appointed sales manager,
WCER Charlotte, succeeding Brud
Martindale who joins sales staff,
WKMH Dearborn, both Michigan.

Mr. Larkin

WSID's operations manager, promoted
to general manager. Mr. Larkin joined
WSID in February 1961. Earlier he
served as general sales manager for
WCAO-AM-FM
Baltimore. Miss
Wherley has been with Baltimore outlet
since its inception in November 1947.
Jack Bolton, The Katz Agency, New
York, has been appointed manager of
rep firm's Atlanta office. He replaces
Gregory Murphy, who resigned. Richard Hasbrook, of Los Angeles office,
replaces Mr. Bolton in New York. Tom
Hetherington, of St. Louis radio sales
staff, has been transferred to Chicago
tv sales staff.
John C. Butler, commercial manager, KIXL Dallas, appointed radio
manager of Dallas-Fort Worth office of
Peters, Griffin, Woodward Inc.
Lionel L. Schaen, manager, radio-tv
department, C. J. La Roche & Co., New
York, joins Harrington, Righter & Parsons Inc., that city.

Joseph Fierro, radio salesman, The
Katz Agency, New York, joins radio
sales department, Crosley Broadcasting
Corp., that city.
James Eshleman, former national
radio sales manager, Edward Petry &
Co.,
staff. joins WGBS-AM-FM

Miami sales

Everett E. Revercomb re-elected National Assn. of Broadcasters' secretarytreasurer for seventh
consecutive year. Mr.
Revercomb originally
Mr. Revercomb

joined NAB in 1935
as auditor, and following World War

II,
he returned
as association's
treasurer.
In 1950
he left to assistant
become
comptroller and assistant treasurer of
National Assn. of Home Builders, posiBROADCASTING, February 5, 1962

Earl J. Glade appointed consultant
and pr representative for Radio Service Corporation of Utah (KSL-AMFM-TV Salt Lake City, Utah; KBOIAM-FM-TV Boise and KID-AM-TV
Idaho Falls, both Idaho).
Owen Spann returns to KNBC
Francisco as air personality.

San

Joseph G. Herzberg, assistant city
editor, The New York Times, appointed
cultural editor. He will supervise and
coordinate news activities of radio, tv,
motion pictures, drama, art and other
cultural news departments.
PROGRAMMING

Trigg-Vaughn Broadcasting elects four vps
Larry Daniels, George Collie,
zation's national sales manager; Mr.
Dave Scribner and Johnny Vacca
Scribner will serve as general manager of KROD El Paso, and Mr.
(1 to r) were elected vps of TriggVaughn Broadcasting Co., it was
Vacca as general manager of KOSATV Odessa, all Texas. Trigg-Vaughn
announced last week by board chairman Jack C. Vaughn and president
Stations: KVII-TV Amarillo, KOSACecil Trigg. Mr. Daniels will serve
AM-TV Odessa, KROD-AM-TV El
Paso, all Texas, and KRNO San
as general manager of KROD-TV El
Bernardino, Calif.
Paso; Mr. Collie is presently organi-

tion he held until rejoining NAB
present position in 1956.

in

William C. Thompson, director of
public and community relations, KGBS
Los Angeles, named program manager,
succeeding William J. Wheatley.
Robert Joffe, manager, consumer
panel division, Emulsol Egg Products
Corp., Chicago, joins WGN-AM-TV,
that city, as research supervisor, succeeding Mark Munn who resigned to
join Gardner Adv., St. Louis.
Richard D. Heffner, acting general
manager, Educational Television for
Metropolitan Area Inc., New York, appointed general manager. Mr. Heffner
is former professor at U. of California,
Rutgers U., Columbia U., Sarah Lawrence College and New School of Social Research. He has served as director of public affairs programs at
WNBC-TV New York, and as director
of special projects for CBS-TV.
Robert Petrie, supervising producerdirector, and Budd Reth, staff director,
WTMJ-TV Milwaukee, promoted to
operations director and production
services director, respectively. Both
will continue to devote portions of their
time to producer-director duties.
Jerry Wax, general manager.
WWHG - AM - FM
Hornell, joins
WROC-FM Rochester, both New York,
as account executive. George LiButti,
sales executive, WROC-FM-TV, appointed WROC - FM's local - regional
sales manager. Joe Cullinane, sportscastBROADCASTING, February 5, 1962

er, joins WROC-FM in similar capacity,
succeeding Tom Decker who will devote full time to news director duties.
W. 0. Smith, formerly with sales
staffs, WTAC Flint and WNEM-TV
Saginaw-Bay City, both Michigan, joins
WJRT (TV) Flint as account executive.
James D. O'Rourke, midwest sales
manager, WGN-TV Chicago, and
George Vickery, promotion manager,
WJBF (TV) Augusta, join WTVJ
(TV) Miami as account executive and
promotion manager, respectively.
Robert Cochran, KNXT

(TV) Los

Angeles, and Thomas Stanton, KMOXTV St. Louis, join CBS Television Stations National Sales as account executives. Mr. Cochran has been assigned
to San Francisco office; Mr. Stanton to
Chicago office. Hal Abrams and Charles
Linton have been transferred from Chicago office to New York. Robert Fairbanks, San Francisco, moves to Chicago. All are account executives.
William A. Morris, account executive, WCBS-TV New York, joins Television Advertising Representatives Inc.,
that city, as account executive.
Lee Kanipe named news director.
WFBC-AM-FM-TV Greenville, S. C.
John Holbrook joins station's news department.
Don Lewis, newscaster and air personality, WMEX Boston, joins WVAM
Altoona, Pa., as news director.

James Marshutz, former senior tv
producer, J. Walter Thompson Co.,
elected vp and sales manager, SIB Productions, New York, tv commercial and
industrial film affiliate of Paramount
Pictures.
Henry (Hank) Luhrman, formerly
with National Telefilm Assoc., named
midwest sales manager for RSS Corp.,
Hollywood, distributors of Science in
Action. Mr. Luhrman will have headquarters in Chicago.
Phillip C. Landeck joins Filmways
Inc., New York, as director for tv commercials. He is former staff director at
Audio Productions, that cityt.
John Willis, news director, KHJ-TV
Los Angeles, appointed host-narrator
for producer David Wolper's Story of
tv series, half-hour, weekly show concerning lives of outstanding personalities in various fields.
GOVERNMENT
Louis Rosenman, associate counsel
of House Antitrust & Monopoly subcommittee, appointed by President Kennedy to Administrative Conference
of the U. S. Mr. Rosenman, 34 and
former staff writer for Broadcasting,
will join group studying procedures of
federal regulatory agencies. Group is
headed by Circuit Judge E. Barrett
Prettyman, with Max D. Paglin, FCC
general counsel, as vice chairman.
ALLIED

FIELDS

Leonard F. Ostrom and William S.
Hamill, account executives, A. C. Nielsen Co., elected vps.
Richard Williams, account executive,
Everett-McKinney Inc., New York,
named director of sales and promotion
for N. C. Rorabaugh Co., that city.
Silliman, Moffet & Kowalski is new
name of Washington consulting engineering firm which formerly included
Raymond E. Rohrer. Mr. Rohrer has
withdrawn from firm and will open own
offices to practice radio consulting
77
work. Silliman, Moffet & Kowalski remain at same address, 1405 G St.,

N.W.. Washington 5. Telephone: Republic 7-6646.

Peace

EQUIPMENT & ENGINEERING
L. H. Hyde, general purchasing
agent for Ford International Staff,
elected vp of Philco Corp. and named
general manager of consumer products
division. He replaces Henry E. Bowes
who moves to IT&T.

Corps

Milton

J.

Shapp, board
chairman, Jerrold Electronics
Shapp

Div. at
AppealtronicsElecdinner Feb. 13 in Philadelphia.
be cited for "huMr. Shapp will
manitarian services and dedication to the cause of peace" for
having submitted to President
Kennedy the idea of the Peace
Corps.

administrator in Du Mont's communications department, newly created post.
Messrs. Bauer, Long and Langton join
Du Mont from RCA.

Pat Festing-Smith, formerly with
Canadian Broadcasting Corp., Toronto,
appointed radio-tv director, Maynard
Adv. Ltd., that city.

INTERNATIONAL
Allan B. Yeates, past president, Assn.
of Canadian Advertisers, and advertising manager, Prudential Insurance Co.
of America, Toronto, elected senior vp,
Spitzer, Mills & Bates Ltd., Toronto
advertising agency.

Joe Forster, formerly with CJRH
Richmond Hill, Ont., named news editor, CHUC Cobourg, Ont.
James
McLennan,
formerly with
CHLO St. Thomas, Ont., joins sales
staff, Radio & Television Sales Inc..
Toronto, station rep firm.

Guy Royal, national sales manager,
CKGM Montreal, elected vp, Stephens
& Towndrow Ltd., station rep firm, with
offices at Toronto and Montreal.

FOR

THE

Herschel Z. Deutsch, 61, senior vp,
Kastor, Hilton, Chesley, Clifford & Atherton. New York, died Ian. 28 at New
York Hospital following heart attack.
Mr. Deutsch, who was reported to be
first to use technique of dramatized spot
announcements in radio, had served as
radio director of Lawrence C. Gumbinner Adv., vp of Grey Adv. and as
head of own agency before joining
KHCCA in 1959.
Marcel Carter, 47, vp for administration, Canadian Broadcasting Corp., died
at Ottawa on January 21. He was with
CBC in various executive capacities
since 1944.
Harry McLeary, 36, video engineer,
KTTV (TV) Los Angeles, died of brain
hemorrhage Jan. 24 at St. Joseph's
Hospital, Burbank, Calif.
William Hard, 83. pioneer newscaster
with NBC and official commentator for
Republican National Committee during 1930's,
died Conn.
Jan. 30 at his home
in New
Canaan,

RECORD

APPLICATIONS
aural, vis. — visual, kw — kilowatts, w — watts,
As compiled by Broadcasting, Jan. 25
mc — megacycles. D — day. N — night. LS —
local sunset, mod. — modification, trans. —
through Jan. 31, and based on filings,
transmitter, unl. — unlimited hours, kc — kiloauthorizations and other actions of the
cycles. SCA — subsidiary communications authorization. SSA — special service authorizaFCC in that period.
tion.
STA — special temporary authorization.
This department includes data on
SH — specified hours. CH — critical hours. * —
educational. Ann. — Announced.
new stations, changes in existing stations, ownership changes, hearing cases,
New tv stations
rules & standards changes, routine
ACTION BY FCC
roundup of other commission activity.
Lafayette, La. — Acadian Tv Corp. Granted
vhf ch. 3 (60-66 mc); ERP 100 kw vis., 50
kw aur. Ant. height above average terrain
Abbreviations: DA — directional antenna, cp
— construction permit. ERP — effective radi942 ft., above ground 994 ft. Estimated construction cost $702,838; first year operating
ated power, vhf — very high frequency, uhf
cost $525,000; revenue $525,000. P. O. address
— ultra high frequency, ant. — antenna, aur. —

AUTHORIZATIONS,

EDWIN
&

TORNBERG

COMPANY,

INC.

Negotiators For The Purchase And Sale Of
Radio And TV Stations
Appraisers • Financial Advisors
New York-60 East 42nd St., New York 17, N. Y. • MU 7-4242
West Coast— 1357 lewell Ave., Pacific Grove, Calif. • FR 2-7475
Washington-1426 "G" St., N.W., Washington, D.C. • Dl 7-8531
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Allan R. Tilley joins Stovin-Byles
Ltd., Toronto station rep firm, as comptroller.
DEATHS

Corp., Philadelphia, will be
honored by
1962 Jewish

Robert E. Wingate, president, Southern Communication Specialist Co., appointed Atlanta (Ga.) district sales
manager for Allen B. Du Mont Laboratories, Clifton, N. J. Vincent J.
Bauer named Minneapolis district sales
manager. Robert M. Long named federal communications coordinator. Arthur B. Langton appointed national bid

STATION

recognition

Ned Conlon, newscaster, CFCF Montreal, appointed promotion manager.

box 43, Lafayette. Studio location Lafayette;
trans, location near Kaplan, La. Geographic
coordinates 30° 00' 13" N. lat, 92° 20' 25"
W. long. Trans. RCA TT-25-CL; ant. RCA
TF-6-AL. Legal counsel Leo Resnick, Washington, D. C.; consulting engineer John H.
Mullaney, Washington. Principals: Paul
Kurzweg Jr., Edward E. Wilson (each 25%)
and 19 others. Dr. Kurzweg is physician;
Mr. Wilson is automobile dealer. Action
Jan. 31.
APPLICATIONS
El Paso, Tex. — Southwestern Bcstg. Co.
Uhf ch. 26 (542-548 mc); ERP 13.2 kw vis.,
7.44 kw aur. Ant. height above average terrain 681 ft., above ground 419 ft. Estimated
construction cost $97,000; first year operating cost $120,000; revenue $140,000. P. O. address 1104 W. Ave. I, Lovington, N. M. Studio and trans, location El Paso. Geographic
co-ordinates 31° 46' 58" N. lat., 106° 28' 47"
W. long. Trans. GE TT-20-A; ant. GE TY24-C. Legal counsel Ross K. Prescott, Dallas,
Tex.; consulting engineer Electron Corp..
Dallas. Principals: A. C. Holder, D. W.
Erwin (each 25%), Ora R. Hall Jr. (23%),
T. J. Deason Jr., E. Kirk Newman (each
10%), Eugene McElvaney Jr. (7%). Mr.
Holder is independent oil operator; Mr.
Erwin has interests in three catv systems;
Mr. Hall is independent oil operator; Mr.
Deason owns 25% of accounting firm; Mr.
Newman is attorney; Mr. McElvaney has
interest in oil firm. Southwestern Bcstg.
Co. is also applicant for uhf stations in
Lubbock and Odessa, both Texas, and Albuquerque, N. M. Ann. Jan. 31.
*Pullman, Wash. — Washington State U.
Vhf ch. 10 (192-198 mc); ERP 3.41 kw vis.,
1. 70 kw aur. Ant. height above average
terrain 112 ft., above ground 132 ft. Estimated construction cost $106,875; first year
operating cost $49,200. P. O. address c/o
Allen Miller, Washington State U., Pullman.
Studio and trans, location Pullman (on
campus).
Geographic
coordinates
46° 43'RCA
51"
N.
lat., 117°
10' 00" W.
long. Trans.
TT-2-AH; ant. RCA TF-2-BH. Legal counBROADCASTING, February 5, 1962

sel Cohn & Marks, Washington, D. C; consulting engineer George M. Freese, East
Wenatchee, Wash. Ann. Jan. 25.
Existing tv stations
CALL LETTERS ASSIGNED
WWUP-TV Sault Ste. Marie, Mich. —
Fetzer Tv Inc.
WLOX-TV Biloxi, Miss.— Biloxi Bcstg. Co.
KWEX-TV San Antonio, Tex. — Spanish
International Bcstg. Corp.; changed from
KUAL-TV.
New am stations
ACTION BY FCC
Mesa, Ariz. — Maricopa County Bcstrs. Inc.
Granted 1510 kc, 10 kw D. P. O. address
2826 E. Highland Ave., Phoenix, Ariz. Estimated construction cost $38,986; first year
operating cost $84,000; revenue $120,000.
Principals Sheldon A. Engel (51%), Lou
Silverstein (29%), LeGrand A. Simmons,
Robert Tryon (each 10%). Mr. Engel is
manager of KRIZ Phoenix, Ariz.; Mr.
Silverstein is employe of KRIZ; Mr. Simmons owns advertising business and silkscreen printing firm; Mr. Tryon owns advertising and public relations firm. Action
Jan. 31.
ACTION BY BROADCAST BUREAU
Mead, Wash. — Crown Bcstg. Co. Granted
1590 kc; 1 kw D. P. O. address 1010 Old
National Bank Bldg., Spokane, Wash. Estimated construction cost $11,200; first year
operating cost $42,000; revenue $54,000.
Principals: W. Kenneth Glidden (50%),
Robert D. Dellwo (35.8%), Kermit M. Rudolf
(11.1%) and others. Mr. Glidden owns
cattle ranch; Messrs. Dellwo and Rudolf
are attorneys. Action Jan. 25.
APPLICATION
Wallingford, Conn. — Radio Wallingford
Inc. 1380 kc; 5 kw unl. P. O. address 46
Avalon Circle, Waterbury, Conn. Estimated
construction cost $69,154; first year operating cost $85,000; revenue $90,000. Principals:
Samuel Elman (50%), Aaron I. Stern, H.
John Weisman (each 20%), Fred B. Rosnick (10%). Mr. Elman is manager of WATR
Waterbury, and owns 11% of WBZY Torrington, both Connecticut; Dr. Stern is
veterinarian and owns animal hospital; Mr.
Weisman is attorney and owns one-third
of dairy bar restaurant chain and 25% of
assembly machine business; Mr. Rosnick is
attorney. Ann. Jan. 30.
Existing am stations
APPLICATIONS
WBPZ Lock Haven, Pa. — Cp to increase
daytime power from 250 w to 1 kw and
install new trans. Ann. Jan. 30.
WEEL Fairfax, Va. — Cp to increase daytime power from 1 kw to 5 kw, install new
trans,
and 30.change from DA-N to DA-2.
Ann. Jan.
CALL LETTERS ASSIGNED
WTUF Mobile, Ala.— Radio Mobile Inc.;
changed from WKAB.
WRCK Tuscumbia, Ala.— Bcstg. Corp. of
the Southwest; changed from WCHP.
WZZZ Boynton Beach, Fla. — Boynton
Beach Bcstg. Co.
WETH St. Augustine, Fla.— D & R Bcstg.
Corp.; changed from WSTN.
KLEI Kailua, Hawaii — Egal Radio;
changed from KEKO.
KEKO Kailua, Hawaii— Oahu Bcstg. Inc.;
changed from KLEI.
KAOH Duluth, Minn.— Linton D. Hargreaves.
WKJK Granite Falls, N. C— Felix C.
Abernathy.
KREK Sapula, Okla — Oklahoma Bcstg.
Co.
KCOM Comanche, Tex.— Radio Comanche.
KSTU Logan, Utah— George Stuart Nixon.
New fm stations
ACTION BY BROADCAST BUREAU
Glen Burnie, Md. — Southfield Bcstg. Inc.
Granted 95.9 mc; 1 kw. Ant. height above
average terrain 126 ft. P. O. address 1
Central Ave. S. W., Glen Burnie. Estimated construction cost $9,715; first year
operating cost $12,500; revenue $12,500. L.
W. Gregory, sole owner, owns WISZ Glen
Burnie. Action Jan. 26.
APPLICATIONS
Athens, Ga.— University City Inc. 104.7
mc; 3.92 kw. Ant. height above average
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terrain 253.75 ft. P. O. address box 429,
Athens. Estimated construction cost $12,250;
first year operating cost $5,000; revenue
$7,500. University City Inc., is licensee of
WDOL Athens. Ann. Jan. 26.
LaPorte, Ind. — LaPorte County Bcstg. Inc.
97.3 mc; 16.65 kw. Ant. height above average terrain 262.5 ft. P. O. address box 385,
LaPorte. Estimated construction cost $22,819; first year operating cost $12,000; revenue $15,000. Principals: Dee O. Coe (56.4%),
Edward Young (14%), J. Mark Coe (9.5%),
Victor H. Voss (9%) and others, who own
similar
Jan.
25. interests in WLOI LaPorte. Ann.
Existing fm stations
CALL LETTERS ASSIGNED
WCBC(FM) Catonsville, Md.— Christian
Bcstg. Co.
WBFG(FM) Detroit, Mich. — Triangle
Bcstg. Co.; changed from WRMP(FM).
WHTC-FM Holland, Mich — Holland Bcstg.
Co.
Inc.WUFM(FM) Utica, N. Y. — Phi-Hidelity
WMSP(FM) Harrisburg, Pa. — Market
Square
Presbyterian Church; changed from
WMSH(FM).
WYDD(FM) New Kensington, Pa.— Allegheny-Kiski Bcstg. Co.
WKTM(FM)
KTM
Bcstg. Co. North Charleston, S. C—
WNFO-FM
Bcstg.
Corp. Nashville, Tenn. — Hickory
WXRI(FM) Norfolk, Va.— The Christian
Bcstg. Network Inc.
•KCWS-FM Ellensburg, Wash.— Board of
Trustees, Central Washington State College.
Ownership changes
APPLICATIONS
KUTY Palmdale, Calif.— Seeks assignment of license from Harold C. Singleton,
d/b as Palmdale Bcstrs., to Sherwood J.
Tarlow; consideration $60,000. Mr. Tarlow
has interests in WJMW New Orleans, La.;
WARE Ware, WHIL Medford, both Massachusetts; WLOB Portland, Me., and
WWOK Charlotte, N. C. Ann. Jan. 30.
WLOD Ft. Lauderdale, Fla.; WWOM New
Orleans, La.; WMIN St. Paul, Minn.; WEW
St. Louis, Mo.; HOME Tulsa, Okla.— Seek
merger of Franklin Bcstg. Co., licensee,
with Radio Concepts Die; Franklin to be
surviving corporation. Consideration to
Franklin all stock in Radio Concepts Inc.
(presently owned 50% each by Philip
Meltzer and Alvin Koenig), 50% of stock in
O-D-O Inc. and all stock in Radio Concepts of Canada Ltd., wholly owned by
Radio Concepts Inc. Although transferees
will own less than 50% of voting stock in
Franklin, they will acquire operating control through right to name certain members
of board of directors. Minnesota Small
Business Investment Co. will be represented by one director in return for $300,000 loan in form of debenture bond convertible to Franklin stock. Present owners
of Franklin and their approximate holdings
are William F. Johns Jr. (80%), William F.
Johns Sr. (7.2%), Robert J. Flynn (6.1%),
John E. Broderick (3.86%), James R. Duryea (2.3%), Charles W. Loufek (3.6%).
Radio Concepts Inc. is engaged in production of commercial formats and transcription, recording and sales consultation for

radio stations. Ann. Jan. 31.
WSUZ Palatka, Fla. — Seeks involuntary
assignment of license from Raymond P.
McMillin to George J. Duck, receiver for
Raymac Inc., holder of first mortgage. Ann.
Jan. 29.
WMTL Leitchfield, Ky.— Seeks (1) transfer of 54% of stock in Rough River Bcstg.
Co. from Jimmie L. Shacklette, administrator of estate of James W. Shacklette,
deceased, to Edith M. Rau, present owner
of 28%, consideration $23,750; (2) transfer
of same shares to Porter Wallace, also for
present stockholder, for same consideration;
represents assignment of stock purchase
option30.from Miss Rau to Mr. Wallace. Ann.
Jan.
KEEL Shreveport, La. — Seeks assignment
of license from Foster & Assoc. Inc. to
KEEL Inc.; consideration $800,000. Assignee
is owned by LIN Bcstg. Corp., licensee of
WMAK Nashville, Tenn., and WAKY
Louisville, Ky. Ann. Jan. 31.
WJBL-AM-FM Holland, Mich. — Seeks
transfer of 84.8% of stock in Ottawa Bcstg.
Corp. from Bernard Brookema (63.1%) and
Bernard Grysen (21.7%) to P. J. Zondervan,
Bernard D. Zondervan (each 37.4%) and
Peter Kladder Jr. (10%); total consideration $118,000. Messrs. Zondervan own 50%
each of recording firm, 50% each of musicpublishing business, 23.75% each of another,
25% each of real estate holding firm, 25%
each of religious publishing house; Mr.
Kladder has real estate interests and is
officer of two of above-mentioned publishing firms. Ann. Jan. 25.
WMCA New York, N. Y.— Seeks transfer
of 80% of voting stock in WMCA Inc. from
Helen Straus and The Bank of New York,
executors of estate of Nathan Straus, deceased, to R. Peter Straus, present owner
of remaining 20%; for which transferee is
to return for 9% of Class B (non-voting)
common stock under provisions of decedant's will. Ann. Jan. 30.
WFVG Fuquay Springs, N. C. — Seeks assignment of license from James F. Flanagan
and Robert G. Currin, d/b as Radio Station WFVG, to H. Cloid Wade Jr. and Carl
W. Venters Jr. (each 50%); consideration
$54,000. Messrs. Wade and Venters own 50%
each of WFAG Farmville, N. C. Ann. Jan.
25.
WKJK Granite FaUs, N. C— Seeks Assignment of cp from Felix C. Abernathy
to James B. Childress; consideration $6,187.24.
25% of 51%
WMSJ"of
Svlva, Mr.
89% Childress
of WKRKownsMurphy,
WKSK West Jefferson, all North Carolina;
36.3% of WLAF LaFollette, Tenn., and 100%
of WKMK Blountstown, Fla. Ann. Jan. 25.
KTWO-AM-TV Casper, Wyo. — Seeks transfer of two-thirds of stock in Rocky Mountain Tele Stations from Irving B. Harris,
Donald P. Nathanson (each 13.33%) and
Benjamin Berger (40%) to HarriScope Inc.
(present one-third stockholder) (26.66%)
and Tv Properties (40%). HarriScope Inc.
is presently owned 50% and 20% each by
Msssrs. Harris and Nathanson, respectively.
Consideration to Mr. Berger $18,000. Ann.
Jan. 26.
Hearing cases
FINAL DECISION
■ Commission gives notice that Dec. 6,
1961, initial decision which looked toward
granting application of Maricopa County

BROADCASTING
THE BUSINESSWEEK!- Y OF TELEVISION AND RADIO
1735 DeSalas St., N. W. Washington 6, D. C.
NEW

"2 •

SUBSCRIPTION

I
1
■

ORDER

Please start my subscription immediately for —
□ 52 weekly Issues of BROADCASTING
$ 7.00
□ 52 weekly issues and Yearbook Number
11.00
□ Pleasa Bill
□ Payment attached
title /position*

£ ■
o| \
!

S ■
3 ,

comp&ny name
a.

address
city
Send to home address

tone

state

a
IB

Bcstrs. Inc. for new am station to operate on
1510 kc, 10 kw, D, in Mesa, Ariz., became
effective Jan. 25 pursuant to Sec. 1.153 of
rules. Action Jan. 31.
INITIAL DECISIONS
■ Hearing Examiner Isadore A. Honig issued initial decision looking toward granting
application of John M. Barrick for new am
station to operate on 1440 kc, 1 kw, D, in
Glasgow, Ky., engineering condition. Action
Jan. 31.
■ Hearing Examiner Millard F. French
issued initial decision looking toward granting application of Newton-Conover Bcstg.
Inc. to increase daytime power of WNNC
Newton, N. C, from 250 w to 1 kw, continued operation
on 1230
250 29.
w-N; interference condition.
Actionkc,Jan.
■ Hearing Examiner Thomas H. Donahue
issued initial decision looking toward granting applications of Value Radio Corp.
(WOSH), Oshkosh, Wis., and Howard Miller
Enterprises & Consultants Inc. (WGEZ),
Beloit, Wis., to increase daytime power from
250 w to 1 kw, continued operation on 1490
kc,
Jan. 250
29. w-N; interference condition. Action
■ Hearing Examiner Isadore A. Honig issued initial decision looking toward (1)
waiver of Sec. 3.37 of rules and (2) granting
applications of Kenneth G. Prather and
Misha S. Prather for new am station to
operate on 1360 kc, 500 w, DA, D, in Boulder,
Colo., and KDEN Bcstg. Co. to increase daytime power of KDEN Denver Colo., from 250
w to 1 kw, continued operation on 1340 kc,
250 w-N, with interference condition on
KDEN grant. Action Jan. 25.
■ Hearing Examiner Charles J. Frederick
issued initial decision looking toward granting application of Willamette-Land Tv Inc.
for new tv station to operate on ch. 3 in
Salem, Ore. Action Jan. 25.
OTHER ACTIONS
■ By memorandum opinion & order in
proceeding on applications of Acadian Tv
Corp. for new tv station to operate on ch. 3
in Lafayette, La., and KTAG Assoc. for
mod. of cp to specify operation of KTAG-TV
on ch. 3 instead of ch. 25 in Lake Charles,
La., commission (1) approved applicants'
joint agreement whereby Acadian will re-

SUMMARY

Lie.
AM
FM
TV

3,616
883

imburse KTAG $65,000 for expenditures and
will dismiss its application, but disapproved that portion of agreement contemplating assignment of KTAG-TV permit
for ch. 25 in Lake Charles to Acadian for
$1 for possible use as satellite station, without prejudice to its resubmission apart from
this proceeding; (2) granted KTAG permission to withdraw exceptions and dismissed
its application; (3) granted application of
Acadian for new tv station to operate on
ch. 3 in Lafayette, and (4) struck opposition
to joint request filed by Camellia Bcstg. Inc.
(not now party to proceeding). Action
Jan. 31.
■ By memorandum opinion & order, commission, on its own motion, set aside examiner's
to chief
hearing
examiner ruling
for and
his referred
consideration
motion
by
Hershey Bcstg. Co., Hershey, Pa., for enlargement of issues on its application and
Reading Radio Inc., Reading, Pa., for new
fm stations; dismissed related pleadings by
applicants. Action Jan. 31.
■ By memorandum opinion & order in
proceeding on applications of Blue Island
Community Bcstg. Inc. for new fm station
in Blue Island, 111., and Mrs. Evelyn R.
Chauvin Schoonfield for renewal of license
of WXFM(FM) Elmwood Park, 111., commission granted petition by Mrs. Schoonfield
for
review
ruling onto basis
proceedof
to issuance ofof examiner's
initial decision
proposals in applications as presently constituted and upon consideration of evidentiary
hearing heretofore made in Docs. 12604 and
13296, to extent of determining (1) that
examiner could issue initial decision on issues directedtotoward
Schoonfield's
qualifications
receiveMrs.
renewal
of her
license and, if found qualified, she could
continue to operate her station pending
final resolution of the 307(b) or comparative
issues and, if found unqualified, examiner
could propose denial of her application, and
(2) sincebe Blue
proposalit violates
for 22.2 one
kw
cannot
acted Island's
upon because
of Commission's interim fm criteria, it
should be placed in pending file retaining
hearing statues and rights, pending revision
of fm rules. Action Jan. 31.
■ By memorandum opinion & order, commission denied petition by Jackson Bcstg.
& Tv Corp. to reopen record to admit furKTAG
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856
134
173

OPERATING TELEVISION STATIONS
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Compiled by FCC Dec. 31
AM
Licensed (all on air)
Cps on air (new stations)
Cps not on air (new stations)
Total authorized stations
Applications for new stations (not in hearing)
Applications for new stations (in hearing)
Total applications for new stations
Applications for major changes (not in hearing)
Applications for major changes (in hearing)
Total applications for major changes
Licenses deleted
Cps deleted

3,619
74
135
3,828
479
192
671
478
85
5631
0

FM
898
62
168
23
1,128
137
160
4
88
92
0
1

80
77
TV
13
56
127
41
71
54
0
2

1 There are, in addition, 11 tv stations which are no longer on the air, but retain their
licenses. - Includes one STA.
80

(FOR THE RECORD)

■ By memorandum opinion & order in
proceeding on applications for new am stations of Radio Carmichael, Sacramento;
John Matranga, d/b as Trans-Sierra Radio,
Roseville, and for increased daytime power
of Jack L. and Alyce M. Powell (KVON),
Napa, and Golden Gate Bcstg. Corp. (KSAN) ,
San Francisco, Calif., commission (1) denied,
for untimely filing, petition by John T.
Carey Inc. (KROY), and Cal-Val Radio Inc.
(KXOA), both Sacramento, to intervene, enlarge issues, etc.; (2) reopened record and
remanded proceeding to chief hearing examiner for further evidence concerning agreement by Mr. Matranga and Radio Carmichael whereby Mr. Matranga, in return
for dismissal of his application, would have
option to obtain 25% interest in Carmichael
while at same time retaining substantial
creditor relationship to competing station
KGMS in same community; (3) granted petitions by Jack L. Powell and Alyce M.
Powell and Golden Gate Bcstg. Corp., removed from hearing, and granted their applications to increase daytime power of
KVON from 500 w to 1 kw, with DA-2,
continued operation on 1440 kc, 500 w-N,
and of KSAN to increase daytime power
from 250 w to 1 kw, continued operation on
1450 kc, 250 w-N, and (4) denied Radio
Carmichael's request for leave to file opposition. Comr. Lee concurred in part and dissented in part and issued statement; Comr.
Ford concurred in part and dissented in
part and issued statement in which Comr.
Bartley joined. Action Jan. 31.
■ By order, commission denied, as untimely filed, petition by City of High Point
Chamber of Commeree to intervene in
Greensboro-High Point, N. C, tv ch. 8 comparative proceeding. Petitioners presented
no valid reasons for not seeking intervention
within
tion Jan. 31. period prescribed by rules. Ac■ Commission scheduled following am proceedings for oral argument on March 1:
Grossco Inc., West Hartford, and Berkshire
Bcstg. Corp., Hartford, Conn.; Jackson
Bcstg. & Tv Corp. (WKHM) , Jackson, Mich.;
KGMS, Inc. (KGMS), Sacramento, Calif.,;
and Mid-America Bcstg. System Inc., Highland Park, 111., et al. Action Jan. 31.
■ By memorandum opinion & order, commission denied petition by National Assn of
Broadcast Employes & Technicians AFL-CIO
and its local Union No. 52 for reconsideration of commission's dismissal (Oct. 10,
1961) of its petition to deny applications of
Gordon Bcstg. of San Francisco Inc. to
assign licenses of KQBY-AM-FM San Francisco, Calif., to Atlass Bcstg. Inc. Commission does not believe that petition for reconsideration warrants reversal of its previous determination that there was no cause
here for hearing on application, or that oral
argument is required or would be helpful.
Chmn. Minow dissented. Action Jan. 31.
Routine roundup

TOTAL
TV
552
55

UHF
14
90

STATION

ther engineering testimony in proceeding on
its application to increase daytime power of
WKHM Jackson, Mich., from 1 kw to 5 kw
and install new trans., continued operation
on 970 kc, 1 kw-N, using present daytime
DA system.
Comr. Bartley dissented. Action
Jan.
31.

■ Commission established standards for
considering am applications relating to clear
channel operations resulting from its decision of Sept. 15, 1961 (which opened 13 Class
I-A clear channels to one additional station
each and reserved for future consideration
higher power or duplication on 12 other I-A
clear channels. It did this by further supplement to report & order, which amended
Sec. 1.351 of am broadcast rules to govern
acceptance and processing of applications
on frequencies within 30 kc of these 25 clear
channels. Pending applications on these adjacent channels (approximately 225) will be
processed in accordance with the adopted
criteria. Action on pending applications
which do not comply will be deferred pending disposition of 12 reserved clear channels
and specified assignment on other 13 clears.
New teria
applications
not complying
with
criwill not be accepted
for filing.
Comrs.
Hyde and Ford voted to defer action; Comr.
Lee abstained from voting. Action Jan. 31.
■ Commision extended time to Feb. 19 for
filing comments and to March 23 for replies
in rulemaking proceedings to reserve uhf
channels for noncommercial educational use
4851 in
Kentucky and Georgia. Action
Jan.Florida,
29.
Commission granted petitions of Capitol
654= Tv■ Inc.
and S. H. Patterson and extended
time to Feb. 12 to file responses to Mr. Patterson's petition for reconsideration of commission's further report & order of Nov. 15,
1961, which denied proposals for additional
BROADCASTING, February 5, 1962

vhf assignments to San Francisco-Sacramento, Calif., areas; extended time to Feb.
26 for filing replies to responses. Action
Jan. 26.
a Commission granted motion by WSTV
Inc. (WBOY-TV), Clarksburg, W. Va., and
extended time to Feb. 2 for filing reply to
opposition by National Community Tv Assn.
to WSTV's petition for rulemaking concerning distribution
of tv programs
catv 8sysMarks
and extended
time fromby Feb.
to
terns. Action Jan. 26.
■ By order, commission granted petitions
by Daytime Bcstrs. Assn. and Conn &
May 15 for filing comments and from
Feb. 19 to June 4 for reply comments in Doc.
14419 concerning amendment of Sec. 3.87 of
rules with respect to pre-sunrise operation
by am broadcast stations. At same time, it
clarified notice of proposed rulemaking by
calling attention to fact that few Class II
stations would be affected by proposal, as
well as Class III regional stations.
It further
the exten-of
sion of time stated:
granted"Because
herein, ofresolution
this proceeding will take longer than had
been anticipated. This raises the possibility
that in the interim authorization of a substantial number of new or changed daytime
facilities, with 3.87 privileges, might further
complicate
whileit
that situationtheis 'pre-sunrise'
under review.situation
Therefore,
is inappropriate to permit facilities initially
authorized while this proceeding is pending to engage in 'pre-sunrise' operation. Accordingly, pending resolution of this proceeding, all grants of construction permits
for day-time facilities — either new facilities
or major changes in facilities — for Class II
and Class III stations (both daytime-only
stations and stations operating differently
day and night) will be expressly subject
to the condition that no pre-sunrise operawill be25. permitted under Sec. 3.87."
ActiontionJan.
ACTIONS
ON MOTIONS
By Commissioner T. A. M. Craven
■ Granted petition by Broadcast Bureau
and extended time to Feb. 1 to respond to
petition by The Bible Institute of Los Angeles Inc. (KBBI), Los Angeles, Calif., for
reconsideration of order cancelling oral argument and for waiver of interim procedure
on its fm application and Benjamin C.
Brown, Oceanside, Calif. Action Jan. 29.
■ Granted petition by Broadcast Bureau
and extended to Feb. 8 time to respond to
lequest for designation of proceeding for
oral argument and further consideration of
subject applications and waiver of Sec. 1.356
of commission rules filed by New Bcstg. Inc.
and Herbert Muschel in proceeding on their
applications and Independent Bcstg. Co. for
new fm stations in New York, N. Y. Action
Jan. 25.
■ Granted petition by Broadcast Bureau
and extended to Feb. 16 time to file exceptions to initial decision in proceeding on
application of Wireline Radio Inc. for renewal of license of WITT Lewisburg, Pa.
Action Jan. 25.
■ Granted petition by Broadcast Bureau
and extended to Feb. 2 time to respond to
petition by applicant for waiver of Sec. 1.43
of rules in proceeding on application of
Peoples Bcstg. Corp. for new fm station in
Trenton, N. J. Action Jan. 24.
■ Granted petition by Putnam Bcstg. Corp.
and extended to Feb. 9 time to respond to
opposition by Port Chester Bcstg. Co. to
petition to enlarge issues in proceeding on
their applications for new am stations in
Brewster and Port Chester, N. Y. Action
Jan. 23.
■ Granted petition by Colonial Bcstg. Co.
and extended to Jan. 29 time to respond to
petition
George F.onO'Brien
to enlarge
issues in byproceeding
their applications
for new am stations in New Milford, Conn.,
et al. Action Jan. 22.
By Acting Chief Hearing Examiner
Jay A. Kyle
■ Granted petition by Stuart W. Epperson
for dismissal of his application for new am
station in Wakefield, Va., which is consolidated for hearing in Docs. 13205 et al; dismissed application with prejudice and retained ininvolved.
hearingAction
statusJan.
remaining
applications
30.
■ Granted petition by Penn Public Service for dismissal of its application for new
am station in West Chester, Pa., which is
consolidated for hearing in Docs. 14425 et al;
dismissed application with prejudice and
retained in hearing status remaining applications involved. Action Jan. 30.
■ Granted petition by Pike County Bcstrs.
for dismissal of its application for new am
station in Louisiana, Mo., which is consolidated for hearing in Docs. 14085 et al; disBROADCASTING, February 5, 1962

Howard Wasserman for new am stations in
West Chester, Pa., and Newark, Del. Action
Jan. 26.
■ Granted petition by Grand Valley Bcstg.
Co. and by Wolverine Bcstg. Co. for leave
to amend
their applications
for Mich.,
new amwhich
stations in Saranac
and Wyoming,
are consolidated for hearing in Docs. 14351 et
al,
to bring
plans.
Actionup-to-date
Jan. 24. petitioners' financial

missed application with prejudice and retained involved.
in hearing
statusJan.remaining
applications
Action
30.
■ Dismissed
as moot motion
Haddonfield
Inc., Haddonfield,
N. J.,Radio
to dismiss
with prejudice application of Charles Shapiro
for new am station in Maple Shade, N. J.;
application was dismissed with prejudice
through order of Jan. 24 and was consolidated in am proceeding Docs. 14425 et al.
Action Jan. 24.
■ In accordance with Sec. 1.140(c) of rules,
dismissed with prejudice application of
Charles Shapiro for new am station in Maple
Shade, N. J. applicant having failed to file
required written appearance as provided
for by said rule. Action Jan. 24.
■ Denied petition by Carnegie Bcstg. Corp.,
Pittsburgh, Pa., to enlarge proceeding by
inclusion of financial issue, as it relates to
application of Miners Bcstg. Service Inc.
(WMBA), Ambridge-Aliquippa, Pa., in consolidated am proceeding in Docs. 14076 et al.
Action Jan. 23.
■ Granted motion by Radio Haddonfield
Inc., Haddonfield, N. J., to enlarge issues in
consolidated am proceeding in Docs. 14425 et
al by inclusion of issue to determine whether
applicant Charles Shapiro, Maple Shade, N.
J., will have available trans, site proposed
in his application. Action Jan. 23.
■ Granted petition by applicant and extended time for exchange of exhibits from
Jan. 23 to Feb. 7 in proceeding on am application of WFYC Inc. (WFYC), Alma, Mich.
Action Jan. 23.

By Hearing Examiner Millard F. French
■ Upon request by Courtney Bcstg. Co.,
and with consent of other parties, extended
date for filing reply findings and conclusions
from Jan. 24 to Feb. 5 in proceeding on
Courtney's
Co. for new application
am stationsandin Winfield
Winfield, Bcstg.
Kan.
Action Jan. 22.
By Hearing Examiner Isadore A. Honig
■ Issued memorandum of ruling formalizing action taken at Jan. 25 hearing, which,
in effect relieved Arnold C. Johnson, general
manager of WWOL Buffalo, N. Y., from any
further obligation to comply with subpoena
duces tecum issued against him by examiner on Dec. 27, 1961. As result of aforementioned ruling,
to quash
duces tecum
and"motion
reconsider
issuancesubponea
thereof
and
for
other
relief"
filed
by
Radio
Inc. (WWOL), Buffalo, N. Y., on Buffalo
Jan. 5,
has been rendered moot in proceeding on
am applications of WEXC Inc., DePew, N. Y.
Action Jan. 25.
■ Granted petition by Blue Island Community Bcstg. Inc., Blue Island, 111., and
further extended dates for filing proposed
findings of fact and conclusions, and replies
thereto, from Jan. 24 to Feb. 16 and Feb. 13
to
MarchJan.5, respectively,
in fm proceeding.
Action
19.

By Hearing Examiner Thomas H. Donahue
■ Scheduled further hearing for Feb. 2
in proceeding on am applications of Vernon
E. Pressley, Canton, N. C, and Folkways
Bcstg.tion Inc.
Jan. 29. (WTCW), Whitesburg, Ky. Ac-

By Hearing Examiner Annie Neal Huntting
■ Granted
motion
by The
People's
Church
of the
Air Inc.
and Young
extended
time
for
29. filing reply findings and conclusions
from Jan. 30 to Feb. 6 in proceeding on its
application and WJMJ Bcstg. Corp. for new
fm stations in Philadelphia, Pa. Action Jan.

By Hearing Examiner Charles J. Frederick
■ Scheduled oral argument to be held at
time of prehearing conference, Feb. 6, on
petition by Reading Radio Inc. for leave to
amend its application for new fm station
in Reading, Pa.; application is consolidated
for hearing with Hershey Bcstg. Inc. for new
fm station in Hershey, Pa. Action Jan. 29.
a Upon request of all parties, continued
without date January 29 prehearing conference in proceeding on applications of Alkima Bcstg. Co., Herman
Handloff and
RADIO-TV

By Hearing Examiner Jay A. Kyle
■ Granted request by Burlington Bcstg.
Co. and extended from Jan. 29 to Feb. 2 time

SET

COUNTS

OKLAHOMA

Area
State totals
COUNTY TOTALS
Adair
Alfalfa
Atoka
Beaver
Beckham
Blaine
Bryan
Caddo
Canadian
Carter
Cherokee
Choctaw
Cimarron
Cleveland
Coal
Comanche
Craig
Cotton
Creek
Custer
Dewey
Delaware

tion
Popula2,328,284
13,112
8,445
10,352
6,965
17,782
12,077
24,256
28,621
24,727
39,044
17,762
15,637
4,496
47,600
90,803
5,546
8,031
16,303
40,495
21,040
13,198
6,051

Occupied
Dwelling
Units
734,593

3,780
3,026
3,078
2,192
6,168
4,014
7,964
9,022
12,742
7,552
5,079
5,213
1,362
13,025
1,824
22,853
2,621
4,574
13,076
6,767
4,149
2,113

Total
Radio
Homes
639,198

2,930
2,787
2,207
2,110
5,557
3,312
7,141
7,289
6,594
10,733
4,500
4,774
1,311
11,397
1,274
20,178
2,143
4,150
11,031
5,964
3,202
1,929

Radio
Television
Percent 2 or
Total Percent 2 or
Satura- more
Tv Satura- more
tion
sets Homes
tion sets
87.0 171,226 619,459
84.3 43,283
77.5
92.1
96.3
71.7
90.1
82.5
89.7
80.8
87.3
88.6
84.2
91.6
96.3
87.5
88.3
69.8
81.8
90.7
84.4
88.1
77.2
91.3

60.8

163
238
811
634
867
1,157
1,662
1,271
540
2,250
1,963
837
434
237
3,492
187
5,266
850
336
2,233
1,465
256

2,355
2,298
1,760
2,372
3,345
4,488
5,652
7,488
6,785
10,514
917
3,841
2,782
11,083
1,456
20,215
2,262
3,733
10,716

77.1
77.8
80.3
72.8
71.0
83.3
83.0
89.8
82.5
53.4
75.6
67.3
85.1
79.8
86.3
88.5
82.0
81.6
81.7
66.1
73.9

5,532
Continued
on
2,744
1,561

18
79
22
246
162
218
85
256
541
545
44
18
975
847
22
214
362
297
42
57

page 82
Correction in Hawaii radio-tv count
Tabulation for state of Hawaii (Broadcasting, Jan 22) incorrectly listed
total tv homes for Kauai County at 7,251. Correct figure is 1,251.

RADIO-TV

SET

COUNTS

Continued from page 81
Occupied
Dwelling
Area
Ellis
Garfield
Garvin
Grady
Grant
Greer
Harmon
Harper
Haskell
Hughes
Jackson
Jefferson
Kay
Johnston

pulaPotion

Units

5,457
52,975
28,290
29,590
8,140
8,877
5,852
5,956
9,121
15,144
29,736
8,192
8,517
51,042
10,635
14,825
7,738
29,106
18,783
18,662
5,862
12,740
25,851
12,371

1,921
17,037
8,764
9,735
2,890
2,945
1,910
1,910
2,832
5,073
8,729
2,900
2,689
16,709
3,522
5,080
r2,356
oAA
9,242
6,244
i onn
6,120
~1o non
~l 1 A
1,890

15,551
1,832

O3,989
~l(\Ci
7,724
3,799
2,627
c2,487
One
o non
6,295
3,580
o COO
19,351
o c oo
3,533
o r~7C
3,522
3,675
139,844
i n one
11,987
10,305

3,514
6,378
2,899
2,183
2,134
5,408
3,010
16,262
2,985
2,955
3,062
124,674
10,067

Kingfisher
Kiowa
Latimer
Le Flore
Lincoln
Logan
Love
McClain
McCurtain
Mcintosh
Major
7,808
Marshall
7,263
Mayes
20,073
Murray
10,622
Muskogee
61,866
Noble
10,376
Nowata
10,848
Okfuskee
11,706
Oklahoma
439,506
Okmulgee
36,945
Osage
32,441
28,301
Ottawa
Pawnee
10,884
Payne
44,231
Pittsburg
34,360
Pontotoc
28,089
Pottawatomie
41,486
Pushmataha
9,088
Roger Mills
5,090
Rogers
20,614
Seminole
28,066
Sequoyah
18,001
37,990
Stephens
Texas
14,162
Tillman
14,654
O.AC
O.QQ
Tulsa
o4o,Uoo
15,673
Wagoner
Washington
42,347
Washita
18,121
Woods
11,932
Woodward
13,902
Metropolitan Areas
Lawton
90,803
Oklahoma City
511,833
Tulsa
418,974
SOUTH

Total
Radio
Homes

1 9,460
o3,696
ceo
113,552
A OOC
10,836
A9,275
A~7C
13,638
2,985
1,648
6,594
9,114
5,187
12,186
A O AO
4,343
1 1 n4,768
1
1 1U,10j
4,800
13,350
5,335
4,046
4,207
22,853
160.421
133,544

7,340
8,404
2,673
2,701
1,536
1,868
2,008
3,891
7,474
2,519
2,285
15,222
3,175
4,282
1,786
7,909
5,259
5,323
1,517

8,672
7,909
12,120
2,970
9,670
7,534
11,242
2,456
1,494
5,562
7,181
4,222
10,458
OR4,016
4KR
4,048
4,241
11,963
4,775
3,804
3,794
20,178
142,665
118,171

tion
Satura95.4
91.3
83.8
86.3
92.5
91.7
80.4
97.8
70.9
76.7
85.6
86.9
85.0
91.1
90.1
84.3
75.8a
o"7
85.6
84.2o
~7c
87.0
OA o
80.3
88.1
82.6
76.3
OO 1
83.1
85.8
O85.9
A 1
84.1
84.0
84.5
83.9
83.3
89.2
O A C\
84.0
84.2
83.6
80.4
89.4
89.2
81.2
82.4
82.3
84.3
90.7
78.8
81.4
85.8
92.5
84.9
88.4
RQ A
89.6
89.5
94.0
90.2
88.3
88.9
88.5

2 or
more
setsC 1 A
514
4,741
i c aa
1,344
1,649
con
689
399
onn
O10
nm
313
1 ~JC\
607
179
418
i oan
257
OCT
1,849
a lb\
can
OCOO 1A
n8o4
11
4,540
91/
161
Ibi
917
1 07
1,15/
1 a1 nc
C "7
m "7
49b
I18/
lb
Ibo
"7 O A
ooo
616
o163
on
nnn
999
A 7fl
4/U
a noo
/84
CA1
541
4,022
o38J
OO
a o noo
43,023
o nao
O1,798
O1o
c on
2,048
2,218
520
6,b/b
O C~TC
1 OA~!A Of\
2,093
o an A
1,342
470
2,494
ooo
1 233
1CC
11,155
AC A
436
1,064
i oon
3,129
1,329
747
745
OO, JO/
1 A *7
959
4,241
1,100
747
48,478
5,266
40,848

Total
Tv
Homes
1 11o
14,971
1,118
O7,658
1oo
o Acn
8,123
o noo
2,457
2,082
"71,472
CC C
O1,549
1 Ol
O TOrj
2,137
3,785
7,566
i ncc
2,401
i a onn
14,290
O1,966
1AC
3,145
1 OOC
4,216
c1,335
mi
cb,/01
a no
5,498
1 /ICC
5,067
oc1,455
enn
nc ~7
c no a
3,bU9
O f\A 1
5,034
i ccn
2,941
11,650
OC c
1,855
CIIO
5,113
2,833
O 1 OO
15,843
o nc c
3,128
3,055
ioc orr
125,266
i 2,605
n 1 on
10,189
n 1 on
9,189
8,209
ii
oan
11,240
3,147
o coo
78,588
717
11 COO
7,717
11,583
"7 or o
1,626
C1,110
A Id
5,479
7,252
3,645
10,669
3,500
3,996
12,317
3,987
4,630
3,203
2,932
20,215
143,134
119,333

Television 2 or
Percent
tion
Satura58.2
87.9
87.4
~7C
O O ~jcA
"7n
83.4
85.0
~i a c
70.7
81.1
77.1
"7 O 1
75.5
74.6
86.7
82.8
"7OCo cc
73.1
85.5
oc O~i
89.3
OA
83.0
oo n
55.7
72.5
OO 1
88.1
oo o
82.8
77.0
"7T7a nr
r90.5
c o
65.2
77 A
62.8
COO
74.6
81.2
77 a
79.1
81.9
OOC
88.5
OC 1
86.7
70.9
89.6
"7A
85.0O
on o
89.2
86.8
85.1
82.9
79.3
83.2
OO A
84.9
54.5
67.4
OO
83.11
79.6
70.3
87.6
80.6
83.8
yu.o
83.1
92.3
86.8
79.2
69.7
88.5
89.2
89.4

more
sets
203
—
910
60
O313
1o
56
24
35
OO
38
CO
352
62

(FOR THE RECORD)

83.2 114,087 467,744 77.5
81.5
87.6
80.3
83.5
79.8
79.4
77.7
70.4
83.3
83.2
80.2

evidencein applicant's
3 ■andReceived
4, closedin record
proceeding Exhibits
on application of Quests Inc. for new am station
in Ashtabula, Ohio, and ordered that proposed findings of fact and conclusions of
law shall be filed on or before Feb. 26 and
replies thereto, if any, may be filed on or
before March 2. Action Jan. 25.
By Hearing Examiner Forest
■ Pursuant to request of
Grand Rapids, Mich., tv ch.
continued Jan. 30 prehearing
Feb. 1. Action Jan. 29.
BROADCAST

L. McClenning
all parties in
13 proceeding,
conference to

ACTIONS

by

AA
99
169
624
58
40
—
—
413
272
07
A1
I8l
41
1O1
OO
82
OO
22
37
178
17
103
180
111
1172
on
40
13,936
466
614
433
81
C614
1A
315
445
—
643
362
635
59
303
163
20
1 0 9RA
853
144
82
142
116
847
15,452
13,082

CAROLINA

State totals 2,382,594 603,551 502,313
COUNTY TOTALS
Abbeville 21,417 5,755 4,692
Aiken
81,038 21,649 18,960
Allendale 11,362 2,857 2,293
Anderson 98,478 27,853 23,248
Bamberg
16,274 4,006 3,196
Barnwell 17,659 4,522 3,589
Beaufort 44,187 8,973 6,972
Berkeley 38,196 8,679 6,108
Calhoun
12,256 2,926 2,437
Charleston 216,382 55,337 46,062
Cherokee 35,205 9,290 7,452
82

Radio
Percent

for filing proposed findings of fact and conclusions of law and from Feb. 12 to Feb. 23
for filing replies in proceeding on its application and Burlington County Bcstg. Co. and
Mt. Holly-Burlington Bcstg. Co. for new am
station in Burlington and Mount Holly, N. J.
Action Jan. 29.

29,513

68
763 4,155 72.2
4,892 18,603 85.9
1,720
81
401
1,557 54.5
5,217 23,348 83.8
375
60
1,543
483 2,551 63.7
1,021 3,110 68.8
1,227 6,872 76.6
249
367
908 5,982 68.9
121
375
1,702 58.2
13,577 45,598 82.4
401
1,457 7,661 82.5
4,378
Continued on page 84

Broadcast Bureau
Actions of Jan. 30
WAFM(FM)
Anderson, Ind. — Granted
SCA on multiplex basis.
Stereo Bcstg. Inc., Springfield, Mo. —
Granted SCA on multiplex basis.
KCMO-FM Kansas City, Mo.— Granted
mod. of SCA to change sub-carrier frequency from 65 kc to 67 kc.
WICH Norwich, Conn. — Granted mod. of
cp to make changes in daytime DA pattern.
■ Granted renewal of license for following stations: KAYL Storm Lake, Iowa;
KCHA Charles City, Iowa; KDMO Carthage,
Mo.; KFSB Joplin, Mo.; KHMO Hannibal,
Mo.; KNCM Moberly, Mo.: KSO Des Moines,
Iowa; KTTR Rolla, Mo.; KWNT Davenport,
Iowa; KXLW Clayton, Mo.; KCRG-TV Cedar
Rapids, Iowa; KHQA-TV Hannibal, Mo.;
KODE-TV Joplin, Mo.; WHB Kansas City,
Mo.; KXOK St. Louis, Mo.
Actions of Jan. 29
WIRO, Iron City Bcstg. Inc., Ironton, Ohio
— Granted assignment of license to Kenneth
H. , Rose A. and Perry E. Auble d/b as Tri
Radio Bcstg. Co.; consideration $125,000 and
agreement not to compete for eight years
within 50 miles of station.
WACL, Teletronics Inc., Waycross, Ga. —
Granted transfer of control from James S.
Rivers to James S. Rivers Jr.; consideration $66,000 for 83% interest.
■ Approved specifications submitted by
WBJA-TV Inc. for operation of WBJA-TV
Binghamton, N. Y., on ch. 34 pursuant to
report & order in Doc. 14272 (which substituted ch. 34 for ch. 56 and modified WBJATV authorization accordingly, effective Jan.
22); ERP vis. 219 kw; aur. 110 kw; ant.
height minus 130 ft.
Wis. — Granted change
of WQMN
remote Superior,
control authority.
■ Following
stations
wereas granted
extensions of completion
dates
shown: WAPE
Jacksonville, Fla., to July 31; KXFM(FM)
Fort Worth, Tex., to May 1; WCME-FM
Brunswick, Me., to May 1; WTTF-FM Tiffin,
Ohio, to May 15; WMVA-FM Martinsville,
Va., to April 2; WIVI-FM Christiansted, St.
Croix, V. I., to June 26; WTMB-FM Tomah,
Wis., to June 5; WPCA-FM Philadelphia,
Pa., totion asJune
5, withoutmayprejudice
to such accommission
deem appropriate
as result of final determination of proceeding in Doc. 12488; WIPE(FM) Detroit, Mich.,
to May 15, without prejudice to such further
action as commission may deem warranted
in connection with petition for rehearing
and reconsideration, and to designate for
hearing filed Oct. 6, 1961, by Radio Station
WUOM; KMOX-FM St. Louis, Mo., to March
I, without prejudice to whatever action commission may deem appropriate in light of
any information developed in pending inquiry concerning compliance Sec. 317 of
Communications Act, and to such action
as commission may deem warranted as
result of its final determinations with respect
to: (1) conclusions and recommendations set
forth in report of Network Study Staff; (2)
related studies and inquiries now being considered or conducted by commission; and
(3) pending antitrust matters.
Town of Akron, Akron, Colo. — Granted
cp for new vhf tv translator station on ch. 13
to
translate
Denver,
Colo.programs of KBTV(TV) (ch. 9)
KLRO(FM)
Calif.— Granted
mod.
of cp to San
changeDiego.
type ant.
■ Following stations were granted extensions of completion dates as shown: WEGOFM Concord, N. C, to April 30; KVEC-FM
San Luis Obispo, Calif., to April 30; WVECFM Hampton, Va., to April 30; WBGM(FM)
Tallahassee. Fla., to July 24; WHIM-FM
BROADCASTING, February 5, 1962

PROFESSIONAL

'

—Established 1926—
PAUL GODLEY CO.

JANSKY & BAILEY
Offices and Laboratories
1339 Wisconsin Ave., N.W.
Washington 7, D.C. FEderal 3-4800
Member AFCCE

JAMES C. MeNARY
Consulting Engineer
National Press Bldg.
Wash. 4, D. C.
Telephone District 7-1205
Member AFCCE

COMMERCIAL RADIO
EQUIPMENT CO.
Everett L. Dillard. Cen. Mgr.
Edward F. Lorentz, Chief Engr.
INTERNATIONAL BLDC.
Dl. 7-1319
WASHINGTON 4, D. C.
Member AFCCE

A. D. Ring & Associates
30 Years' Engineering
Experience in Radio
1710 H St., N.W. Republic 7-2347
WASHINGTON 6, D. C.
Member AFCCE

RUSSELL
P. MAY
711 14th St., N.W. Sheraton Bldg.
Washington 5, D. C.
REpublic 7-3984
Member AFCCE

L. H. Carr & Associates
Consulting
Radio & Television
Engineers
Washington 6, D. C. Fort Evans
1000 Conn. Ave.
Leesburg, Va.
Member AFCCE

GUY C. HUTCHESON
P.O. Box 32
CRestview 4-8721
1100 W. Abram
ARLINCTON, TEXAS

CARDS

Upper Montclair, N. ).
Pilgrim 6-3000
Laboratories, Great Notch, N. J.
Member AFCCE

GAUTNEY & JONES
CONSULTING RADIO ENGINEERS
930 Warner Bldg. National 8-7757
Washington 4, D. C.
Member AFCCE

KEAR & KENNEDY
1302 18th St., N.W. Hudson 3-9000
WASHINGTON 6, D. C.
Member AFCCE

LYNNE C. SMEBY
CONSULTING ENGINEER
AM-FM-TV
7615 LYNN DRIVE
WASHINGTON 15, D. C.
OLiver 2-8520

SILLIMAN & MOFFET
1405 C St., N.W.
Republic 7-6646
Washington 5, D. C.
Member AFCCE

WALTER F. KEAN
CONSULTING RADIO ENGINEERS
Associate
George M. Sklom
19 E. Quincy St. Hickory 7-2401
Riverside, III. (A Chicago suburb)
Member AFCCE

HAMMETT & EDISON
CONSULTING RADIO ENGINEERS
Box 68, International Airport
San Francisco 28, California
Diamond 2-5208

CARL E. SMITH
CONSULTING RADIO ENGINEERS
8200 Snowville Road
Cleveland 41, Ohio
Phone: 216-526-4386
Member AFCCE

J. G. ROUNTREE
CONSULTING ENGINEER
P.O. Box 9044
Austin 17, Texas
GLendale 2-3073

A. E. Towne Assocs., Inc.
TELEVISION and RADIO
ENGINEERING CONSULTANTS
420 Taylor St.
San Francisco 2, Calif.
PR. 5-3100

PETE JOHNSON
Consulting am-fm-tv Engineers
Applications — Field Engineering
Suite 601
Kanawha Hotel Bldg
Charleston, W.Va. Dickens 2-6281

CONSULTING RADIO ENGINEER
622 Hoskins Street
Lufkin, Texas
NEptune 4-4242 NEptune 4-9558

WILLIAM B. CARR
Consulting Engineer
AM— FM— TV
Microwave
P. O. Box 13287
Fort Worth 18, Texas
BUtler 1-1551

JOHN H. BATTISON
& ASSOCIATES
Consulting Radio Engineers
Specializing in AM-FM-TV
applications and measurements
934-5 Munsey Building
Washington 5, D. C.
Dl 7-2330
Member AFCCE

ERNEST E. HARPER
ENGINEERING CONSULTANT
AM
FM TV
2414 Chuclcanut Shore Rd.
Bellingham, Washington
Telephone: Regent 3-4198

SERVICE
COMMERCIAL RADIO
MONITORING CO.
PRECISION FREQUENCY
MEASUREMENTS
AM-FM-TV
103 S. Market St.,
Lee's Summit, Mo.
Phone Kansas City, Laclede 4-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TV
445 Concord Ave.,
Cambridge 38, Mass.
Phone TRowbridge 6-2810

JOHN

B. HEFFELFINGER

9208 Wyoming PI. Hiland 4-7010
KANSAS CITY 14, MISSOURI

VIR N. JAMES
SPECIALTY
DIRECTIONAL ANTENNAS
232 S. Jasmine St. DExter 3-5562
Denver 22, Colorado
Member AFCCE
MERL

SAXON

GEORGE C. DAVIS
CONSULTING ENGINEERS
RADIO & TELEVISION
527 Munsey Bldg.
STerling 3-0111
Washington
4, D. C.
Member AFCCE

Lohnes & Culver
Munsey Building
District 7-8215
Washington 4, D. C.
Member AFCCE

A. EARL CULLUM, JR.
CONSULTING ENGINEERS
INWOOD POST OFFICE
DALAS 9, TEXAS
MEIrose 1-8360
Member AFCCE

GEO. J. ADAIR ENG. CO.
CONSULTING ENGINEERS
Radio-Television
Communications- Electronics
1610 Eye St., N. W.
Washington, D. C.
Executive Member
3-1230 Executive
AFCCE 3-5851
JULES COHEN
Consulting Electronic Engineer
617 Albee1426
Bldg.C St.,
Executive
N.W. 3-4616
Washington 5, D. C.
Member AFCCE
JOHN H. MULLANEY
and ASSOCIATES, INC.
2000 P St., N.W.
Washington 6, D. C.
Columbus 5-4666
Member AFCCE

L. J. N. da TREIL
& ASSOCIATES
CONSULTING RADIO ENCINEERS
10412 Jefferson Highway
New Orleans 23, La.
Phone: 721-2661
contact
BROADCASTINC MAGAZINE
1735 DeSales St. N.W.
Washington 6, D. C.
for availabilities
Phone: ME 8-1022

DIRECTORY
THE CAPITOL RADIO
ENGINEERING INSTITUTE
ECPD Accred. Tech. Inst. Curricula
3224 16 St., N.W., Wash. 10, D.C.
. Industry-approved home study and residence programs In Electronic Engineering Technology including Specialized TV
Engineering. Write for free catalog.

COLLECTONS
For the Industry
ALL OVER THE WORLD
TV — Radio — Film and Media
Accounts Receivable
No Collection — No Commission
STANDARD
ACTUARIAL
WARRANTY
CO.
220 West 42nd St., N. Y. 36, N. Y.
LO 5-5590

RADIO-TV SET COUNTS
Continued from page 82
uccupieu
uwci ling
Area
Chester
Chesterfield
Clarendon
Colleton
Darlington
Dillon
Dorchester
Edgefield
Fairfield
Florence
Georgetown
Greenville
Greenwood
Hampton
Horry
Jasper
Kershaw
Lancaster
Laurens
Lee
Lexington
McCormick
Marion
Marlboro
Newberry
Oconee
Orangeburg
Pickens
Richland
Saluda
Spartanburg
Sumter
Union
Williamsburg
York
Metropolitan Areas
Augusta
Charleston
Columbia
Greenville
SOUTH

Deuel
Dewey
Douglas
Edmunds
Fall River
Foulk
Grant
Gregory
Haakon
Hamlin
Hand
Hanson
Harding
Hughes

puiaroHUM

U 11! 1 J
llnit<t

30,888
33,717
29,490
27,816
52,928
30,584
24,383
15,735
20,713
84,438
34,798
209,776
44,346
17,425
68,427
12,237
33,585
39,352
47,609
21,832
60,726
8,629
32,014
28,529
29,416
40,204
68,559
46,030
200,102
14,554
156,830
74,941
30,015
40,932
78,760

7,975
8,333
6,193
7,084
12,803
6,845
6,003
3,841
4,907
20,618

4,709
16,178
1,989
7,612
6,905
8,165
10,445
16,432
12,854
46,288
3,746
43,314
17,799
7,927
8,645
19,894

123,698
160,113
162,601
126,887

56,689
55,337
62,466
58,916

49,057
46,062
55,651
50,671

680,514

194,821

183,627

4,749
21,682

1,397
6,549
830

1,377
712
6,125

2,843
5,601
9,872
1,861
351

2,716

7,931
58,916
12,619
4,345
16,602
2,957
8,344
10,143
12,343

6,681
6,465
4,674
5,012
10,283
5,392
4,546
2,884
3,813
17,481
6,564
50,671
10,642
3,047
13,759
1,966
6,825
8,398
9,796
3,718
13,933
1,544
6,050
5,434
7,213
8,914
13,402
10,896
41,718
2,903
37,708
14,672
6,877
6,822
16,601

ndulU
rcilcil I
t ion
od LUI d*
83.8
77.6
75.5
70.8
80.3
78.8
75.7
75.1
77.7

9 nr
more
sets
810
1,263
652
712
1,843
590
747
550

84.8
82.8
86.0
84.3
70.1
82.9

581
782
3,436
15,021
240
2,516

66.5
81.8
82.8
79.4
79.0
86.1
77.6
79.5
78.7
88.3

146
2,183
1,373
1,500
1,652
507
3,487
141
750
760

85.3
81.6
84.8
OA O
90.1
77.5
87.1
82.4
86.8
78.9
83.4

1,485
11,812
111
2,353
14,349
2,112
418

86.5
OJ.L
89.1
00. u

9,970
3,324
1,613
812

1 0131
Tu1 V
nomes
6,293
5,797
2,845
4,169
9,732
4,816
4,629
2,799
3,054
16,518
5,233
50,975
10,432
2,601
11,936
1,737
6,050
8,519
9,893
12,563
2,746
1,326
4,954
4,723
6,257
8,764
10,228
10,071
36,981
2,727
36,718
13,024
6,523
4,849
16,123

3,276
13,069
13 577

48,573

17,836
1H
0.91
I J,U<C I

49,544
ou,y/D

Television i. or
9 nr
rerceni
more
sets
tion
Satura107
78.9
69.6
243
45.9
20
76.0
58.9
194
200
70.4
220
388
77.1
72.9
148
152
62.2
293
80.1
66.0
86.5
1,005
82.7
496
4,552
59.9
38
18
467
71.9
58.7
72.5
84.0
80.2
77.7
58.3
66.7
65.1
68.4
76.6
83.9
62.2
78.3
79.9
72.8
84.8
82.3
73.2
81.0
56 1

322
292
60
72
349
713
193
233
330
287
519
628
3,198
110
279
2,242
181
899
702

R?
85.7A
79.3
OD.O
QC C

A 37R
5,390
3,911
4,D0Z

DAKOTA

State totals
COUNTY TOTALS
Aurora
Beadle
Bennett
Bon Homme
Brookings
Brown
Brule
Buffalo
Butte
Campbell
Charles Mix
Clark
Cl
ay
Codington
Corson
Custer
Bay
Davison

1 Old 1
1 1Radio
'■ M II 1
Hnmpc

3,053
9,229
20,046
34,106
6,319
1,547
8,592
3,531
11,785
7,134
10,810
20,220
5,798
4,906
16,681
10,516
6,782
5,257
5,113
6,079
10,688
4,397
9,913
7,399
3,303
6,303
6,712
4,584
2,371
12,725

84 (FOR THE RECORD)

2,590
960
3,224
2,179
3,031
5,823
1,415
1,544
5,034
3,119
1,979
1,353
1,477
1,741
3,147
1,286
2,836
945
2,210

5,452
9,389
330
1,712
960
2,501
2,952
2,111
2,932
5,434
1,084
1,464
4,790
2,886
1,917
1,275
1,418
1,642
2,838
1,184
2,743
876
2,134

1,911
1,880
1,269
660

1,774
1,803
1,165
634

3,561

3,213

OU,Ulo
98.6
93.5
85.8
95.5
97.3
95.1
92.0
94.0
96.6
100.0
91.6
96.9
96.7
93.3
76.6
94.8
95.2
92.5
96.9
94.2
96.0
94.3
90.2
92.1
96.7
96.6
92.7
92.8
95.9
91.8
96.1
90.2

1 OO, J 1 J

00.3

19

1,037

74.2
81.4

22
174

547
5,333
2,158
4,809
9,097
149
1,552

65.9
75.9
85.9
92.1
83.4
42.5
81.5

664
2,110

69.2
68.9
87.6
88.4
91.3

257
1,944
651
1,701
71
2,538
278
38
815
274
552
356
794
1,487
320
281
792
1,012
390
185
348
374
214
572
689
407
120
491

2,220
1,909
2,680
5,316
761
1,167
3,961
2,719
1,647
743
1,093
1,329
2,455
1,036
2,332
757
1,776

53.8
75.6
78.7
87.2
83.2
54.9
74.0
76.3
78.0
80.6
82.2
80.4
80.1

353
68

41
23
112
98
208
19
80
21
.
42
16
114
62
45
17

15
72
86.6
338
1,630
85.3
341
83.2
1,628
185
72.3
1,056
64
88.1
836
477
Continued
page
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Providence, R. I., to June 15; KBCA(FM)
Los Angeles, Calif., to May 15; WFMB(FM)
Nashville, Tenn., to May 1; KAMA(FM)
Dallas, Tex., to May 30; WBCI-FM Williamsburg, Va., to June 7; WIL-FM St. Louis, Mo.,
to March 30; WDEE-FM Hamden, Conn.,
to July 23; KFNB(FM) Oklahoma City.
Okla., to July 16; WMIT(FM) Clingmans
Peak, N. C, to March 1; KABC-FM Los
Angeles, Calif., to April 1, without prejudice
to whatever action commission may deem
appropriate in light of any information
developed in pending inquiry concerning
compliance with Sec. 317 of Communications Act, and to such action as commission
may deem warranted as result of its final
determinations with respect to: (1) conclusions and recommendations set forth in report of Network Study Staff; and (2) related
studies and inquiries now being considered
or conducted by commission.
Actions of Jan. 26
KANO, Northwest Bcstg. Co., Anoka,
Minn. — Granted relinquishment of negative
control by Frank R. Hunt Jr. through sale
of unissued stock by Northwest Bcstg. Co.
to Richard J. Novak and Richard B. Ahem.
WRNL-FM Richmond, Va.— Granted SCA
on multiplex basis.
KVEN-FM Ventura, Calif.— Granted SCA
on multiplex basis.
WAJR-FM Morgantown, W. Va.— Granted
authority to remain silent for period ending
April 25 pending possible change in site
and for improved facilities.
WPAM
Pa.— Granted cp to install new Pottsville,
trans.
KABL Oakland, Calif.— Granted cp to install new trans, as alternate main trans.,
nondirectional, change trans, location; remote control permitted.
WOOD Grand Rapids, Mich.— Granted cp
to install old main trans, at main trans, site
for auxiliary
only, DA-N and remote control Dpurposes
only.
WIBF(FM) Jenkintown, Pa.— Granted cp
to install new trans, to be used as alternate
main trans, at main trans, site with remote
control operation.
WJMJ Philadelphia, Pa.— Granted cp to
install new trans, to be used as auxiliary
trans, at main trans, site; DA-D.
■ Following am stations were granted cps
to increase daytime power from 250 w to
1 kw, continued nighttime operation with.
250 w: WROV (1240 kc) Roanoke, Va.. and
KRUS
kc) Ruston, La., and install newtrans.; (1490
conditions.
■ Following am stations were granted mod.
of cps to change type trans.: KLME Laramie,
Wyo., condition; WORT New Smyrna Beach,
Fla.; WSFC Somerset, Ky.; WVD? Mount
Kisco.
N. Y.; WLSH
WINN Louisville,
Ky. Lansford, Pa., and
KABL Oakland, Calif.— Granted mod. of
cp to change ant. -trans, location, install new
trans, and make changes in ground system.
WNSH-FM Highland Park, 111.— Granted
mod. of cp to change ant. location.
WNOR-FM Norfolk, Va.— Granted mod. of
cp to change type ant.
KSGM Chester, 111.— Granted mod. of opto change ant. -trans, location (same site).
WJBT Wheeling, W. Va.— Granted mod.
of cp to change ant. -trans, location and to
specify
location. main studio location same as trans,
WMLF Pineville, Ky.— Granted mod. of
cp to change ant. -trans, and studio locations and change type trans.; conditions.
WGSA Ephrata, Pa. — Granted mod. of cpto change ant. -trans, and studio location.
■ Following stations were granted extensions of completion dates as shown: WNORFM Norfolk, Va., to Aug. 21; WNSH-FM
Highland Park, 111., to May 16; and WJBT
Wheeling, W. Va., to May 15.
Actions of Jan. 25
m Granted renewal of license for following stations: KFNV Ferriday, La.; WAJR
Morgantown, W. Va.; WAMM Flint, Mich.;
WATK Antigo, Wis.; WBYS Canton, 111.;
WDHF(FM), Chicago, 111.; *WHA-TV
Madison, Wis.; *WHCI(FM) Hartford
City, Ind.; WHHM Memphis, Tenn.; WHOW
Clinton,
111.; WITY111.;Danville,
HI.; *WKSD
(FM), Kewanee,
WLAU Laurel,
Mils.;
WLBA Gainesville, Ga.; *WLFM(FM),
Appleton, Wis.; WLOU Louisville, Ky.;
WMBD-FM Peoria, 111.; WMNA-FM Gretna,
Va.; WMOR Morehead, Ky.; WMPO Middleport-Pomeroy, Ohio; WMRO Aurora, HI.;
WMSL Decatur, Ala.; WNCO-FM Ashland,
Ohio; *WNTH (FM) Winnetka, HI.; WPRC
Lincoln, 111.; WQUA Moline, 111.; WSOM(FM)
Salem, Ohio; WSOO Sault Ste. Marie, Mich.;
WTKM Hartford, Wis.; WTTH Port Huron,
Mich.; WTVN-AM-FM Columbus, Ohio;
*WWKS(FM) Macomb, 111.; WWKY Winchester, Ky.; La.
KTLD Tallulah. La.; KUZN
West Monroe,
WAYL(FM),
Contemporary
Radio Inc.,
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Minneapolis, Minn. — Granted acquisition of
positive control by Jack I. Moore through
purchase of stock from David D. Larsen.
KBEC-FM Waxahachie, Tex. — Granted request for cancellation of license; call letters
deleted.
KTHE Thermopolis, Wyo. — Granted authority to sign-off at 7:00 p.m., except for
special events, for period ending April 20.
KELE Phoenix, Ariz. — Granted extension
of authority to Feb. 19 to remain silent.
■ Following stations were granted extensions of completion dates as shown:
WJAQ Jackson, Miss., to May 3; WSRW
Hillsboro, Ohio, to May 1; WPRP Ponce,
P. R., to March 1: WOSC Fulton, N. Y., to
March 1: WMIN St. Paul, Minn., to March
30: WHMC Gaithersburg, Md., to March 15;
KGMO Cape Girardeau, Mo., to Feb. 28;
WSAO Senatobia, Miss., to April 3; WPRT
Prestonsburg, Ky., to July 8; WNIA Cheektowaga, N. Y., to April 1; and KCEE
Tucson, Ariz., to July 2.
Actions of Jan. 24
KFMW San Bernardino, Calif.— Remote
control permitted.
WJMR New Orleans, La. — Remote control permitted.
KAYS-AM-TV, KAYS Inc., Hays, Kan.—
Granted involuntary transfer of control
from Ross Beach Sr. to Mattie and Ross
Beach Jr., executors of estate of Ross Beach
Sr.
*KCUR-FM Kansas City, Mo.— Granted
license covering installation of new ant.
KLMS Lincoln, Neb. — Granted license
covering changes in DA pattern (daytime).
WLS Chicago, 111.— Granted mod. of license to operate auxiliary trans, by remote
control, without prejudice to whatever action commission may deem appropriate in
light of any information developed in pending inquiry concerning compliance with
Sec. 317 of Communications Act, and to
such action as commission may deem warranted as result of its final determinations
with respect to: (1) conclusions and recommendations set forth in report of Network
Study Staff; (2) related studies and inquiries now being considered or conducted
by commission.
WJJD-FM Chicago, HI.— Waived Sec. 3.205
of rules and granted mod. of license to
extent of permitting establishment of main
studio beyond corporate limits of Chicago,
at 8707 Ballard Rd., Des Plaines, 111. (WJJD
trans, site).
to *KCUR-FM
install new Kansas
ant. City, Mo.— Granted cp
WSMA Smyrna, Ga.— Granted mod. of
cp for change in type trans, and specify
main studio location and remote control
point.
WKNT-FM Kent, Ohio— Granted mod. of
cp to change ERP to 800 w; ant. height
300 ft.; change type trans, and type ant.,
and other equipment changes; condition.
KTSD(FM) San Diego, Calif.— Granted
mod. of cp to change type trans.
■ Following stations were granted extensions of authority to remain silent:
WATN Watertown, N. Y., to May 14; WOXR
(FM) Oxford, Ohio, to March 2; WHFI(FM)
Birmingham, Mich., to April 2; KUFM(FM)
El Cajon, Calif., to Feb. 15.
■ Following stations were granted extensions of completion dates as shown:
WSMA Smyrna, Ga., to March 1; WKNTFM Kent, Ohio, to March 15; KTSD(FM)
San Diego, Calif., to June 26.
Actions of Jan. 22
■ Granted cps for following new uhf tv
translator stations: Norman R. Phillips on
ch. 74 San Saba, Tex., to translate programs of KWTX-TV (ch. 10) Waco, Tex.,
condition; Greater Rolfe Club on ch. 72
Rolfe,
Iowa,
WOI-TV (ch. 5) Ames, Iowa,
condition.
Actions of Jan. 19
■ Granted cps for following new vhf tv
translator stations: White River Tv District
on ch. 12 Lund and Preston, Nev., to translate programs of KSL-TV (ch. 5) Salt Lake
City, Utah, via intermediate translator,
condition; Free Community Tv, ch. 8 Mitchell Community Club or. ch. S, Mitchell,
Neb., KDUH-TV (ch. 4) Hay Springs. Neb.,
condition; C & J Radio & Tv Service on
ch. 11, Tohatchi, N. Mex.; KOB-TV (ch.
4) Albuquerque, N. Mex.; Moffat County
on ch. 10, Hamilton, Colo., KOA-TV (ch.
5) Denver, Colo., via intermediate translator; White Pine Tv District No. 1 on
chs. 9, 7, 11 Mill and Murry Street Canyon
area, Ely, and Ruth, Nev., KUTV (ch. 2)
Continued on page 91
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Dwelling
Occupied
Area
Hutchinson
Hyde
Jackson
Jerauld
Jones
Kingsbury
Lake
Lawrence
Lincoln
Lyman
McCook
McPherson
Marshall
Meade
Mellette
Miner
Moody
Minnehaha
Pennington
Perkins
Potter
Roberts
Sanborn
Shannon
Stanley
Sully
Tripp
Spink
Todd
Turner
Union
Walworth
Washabaugh
Yankton
Ziebach
Metropolitan Area
Sioux Falls

tion
11,085
Popula2,602
1,985
4,048
2,066
9,227
11,764
17,075
12,371
4,428
8,268
5,821
6,663
12,044
2,664
5,398
86,575
8,810
58,195
5,977
4,926
13,190
4,641
11,706
6,000
4,085
2,607

Units
778
3,342
568
602
1,230
2,799
3,438
3,754
5,009
1,223
2,423
1,702
682
1,973
3,233
1,597
25,119
2,395
16,121
1,727
1,367
3,664
1,360
1,207
3,205
739
1,071

Total
Radio
Homes
738
531
3,216
602
1,172
2,638
3,323
4,804
3,660
1,122
2,308
1,682
1,826
580
3,129
1,553
24,005
2,208
15,259
1,676
1,280
3,377
1,343
612
990
2,951
652
858

Radio
Percent
tion
Satura96.2
94.9
93.5
100.0
95.3
94.2
96.7
95.9
97.5
91.7
95.3
92.5
98.8
96.8
85.0
97.2
95.6
92.2
94.7
97.0
93.6
92.2
98.8
50.7
92.1
92.4
80.3
88.2

8,097
17,551
1,042
2,495

1,068
2,480
3,539
3,064
258
2,357
602
4,647

2,364
3,459
2,820
2,245
224
4,355
522

95.3
97.7
92.0
95.5
86.8
93.7
86.7

97,926

25,119

24,005

95.6

4,661
8,761
11,159
10,197

Continued from opposite
Television
2 or
Percent
more
Total
Homes
tion
sets 19
90.0
897
78.8
135
700
Tv384
Satura67.6
2,634
213
81.6
650
480
79.7
1,004
100
87.3
1,110
90.0
82.0
2,443
3,094
88.5
89.7
1,286
4,107
92.3
185
447
3,368
1,016
1,082
73.9
2,236
826
470
74.3
1,257
81.1
1,465
436
240
63.9
2,622
349
740
83.6
94.1
1,335
23,629
855
87.9
2,105
8,361
14,291
435
66.1
88.6
82.2
280
5,352
663
1,124
1,142
78.7
393
77.5
2,885
65
1,054
436
809
89.2
75.5
196
88.1
2,860
32.6
727
47.8
651
106
93
571
510
83.3
2,066
87.7
962
62.0
3,105
2,915
735
95.1
160
71.2
602
234
85.5
1,673
42
38.9
3,975
42
1,161
23,629

page
19
2more
or19
sets

21
95
102
128

19
21
17
42
17
17
40
906
1,966
20
47
20
14
21
52
45
38
62

152
41

94.1
1,966

8,361
FIRST
WITH
STEREO
Now

ITA offers stereo

and monophonic cartridge recorders. One
unit can be used for
both record and playback. Convenient plugin modular construction
features all transistor
circuitry. Fully compatible, ITA recorders offer
separate record and
play heads. Highest
fidelity performance
makes these units your
best buy in cartridge
tape recording.

ITA Electronics Corporation
BROADCAST DIVISION
Lansdowne, Pennsylvania
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CLASSIFIED

ADVERTISEMENTS

(Payable in advance. Checks and money orders only.) (FINAL DEADLINE — Monday preceding publication date.)
• SITUATIONS WANTED 200 per word — $2.00 minimum • HELP WANTED 250 per word— $2.00 minimum.
• DISPLAY ads #20.00 per inch — STATIONS FOR SALE advertising require display space.
• AU other classifications 300 per word — $4.00 minimum.
• No charge for blind box number. Send replies to Broadcasting, 1735 DeSales St., N.W., Washington 6, D. C.
Applicants: If transcriptions or bulk packages submitted, $1.00 charge for mailing (Forward remittance separately, please). All transcriptions, photos,
etc., sent to box numbers are sent at owner's risk. Broadcasting expussly repudiates any liability or responsibility for their custody or return.

RADIO
Help Wanted — Management

Help Wanted— (Cont'd)
Sales

Manager financially able to purchase minority interest in small Southeast station. Good
deal for good partner. Box 656J, BROADCASTING.

Wanted . . . Combination first class engineer-salesman, emphasis on selling. Daytime regional small southern market. All
replies
answered. Box 695J, BROADCASTING.

Resourceful manager with medium market
experience. Realistic salary incentive for
new, northern Maryland daytimer. Expect
air April 15. Box 672J, BROADCASTING.
Sales manager wanted for new daytimer
in single Eastern Pennsylvania market.
Good future in fine area for an aggressive
and capable salesman. Send resume to Box
677J, BROADCASTING.

Wanted radio time salesman looking for
long term relationship for growth with
quality Philadelphia station. Experience
needed especially agency plus background
of responsibility. Full references — salary
related tofidential.
quality.
Communications
conWrite Box 728J,
BROADCASTING.

Top-flight manager with proven sales and
promotion record. Needed for daytimer in
one of Mississippi's best markets. Newspaper affiliated station— WDDT, Write John
T. Gibson, P. O. Box 1018, Greenville, Mississippi.
Want to manage a 10 kw station and receive substantial equity as bonus for profitable performance? Southwest. Write giving details or telephone 223-3200. Peter
Miller, 426 Second St., LaSalle, 111.

Background music — High power fm station
commencing multiplexed music service
seeks top flight man with background
music experience to head up this department. Box 734J, BROADCASTING.
Regional station — Excellent market needs
two experienced salesmen with potential,
immediately. Write, call Manager, WIXN,
Dixon, Illinois.

Sales

Salesman-announcer for new station. Single
station market. Salary plus commission.
Send tape, resume, salary requirements to
Manager, WLKM, Three Rivers, Michigan.
Personal interview required.

Louisiana. Sales-announcer, first ticket as
assistant manager. Box 104J, BROADCASTING.

Salesman . . . experienced. $150.00 guaranteed draw; high commission rate. Quality
operation. WSOQ, Box 20, Syracuse 12.

Northern New Jersey, major independent
growing multiple chain needs experienced
salesman capable of management or sales
manager, strong on personal sales, comING. plete resume to Box 208J, BROADCAST-

Western Pennsylvania college town. Single
station market. Chance for announcing.
Send full information to Walter Broadhurst,
vania. Manager, WWCH, Clarion, Pennsyl-

Permanent future single California market.
Guarantee plus commission. Experienced
salesman. Box 391J, BROADCASTING.

"Expanding. Southern group of top rated
metropolitan stations expanding to new
markets — seeking 2 executive type salesmen with management potential. Must be
30-40, married, experienced. Excellent guarantee— moving expenses — rapid advancement for producer. Area applicants given
preference. Send photograph — references —
complete resume today. Join a growing organization. McLendon Broadcasting Company— Suite 980 Milner Building — Jackson,

Sales manager established northeast daytimer, metropolitan market. $7,200 salary
plus overrides. Good producer will earn
nine to twelve thousand. Send full resume.
Box 521J, BROADCASTING.
Wanted: Salesman with experience in small
market — Radio sales. Salary guarantee. Box
569J, BROADCASTING.
Wanted . . . Combination first class engineer-salesman, emphasis on selling. Daytime
regional small southern market. All replies
answered.
Box 604J, BROADCASTING.
Independent chain of five stations is looking for an experienced salesman who is a
self-starter and capable of moving into
position of commercial manager within
the next few months . . . Station located
in midwest . . . send complete information
with picture, experience, past billing and
references. Personal interview will be arranged at later date. Box 606J, BROADCASTING.
Growth opportunity with Eastern big city
radio for aggressive sales manager who
understands national & local selling. $15,000
bonus.forget
But it.
if that's
of
your plus
ambition,
Replies the
in limit
strictest
confidence. Box 610J, BROADCASTING.
Salesman south Florida gold coast. Single
market high commission against draw. Box
682J, BROADCASTING.
Only station in midwest city of 20-thousand
completely reorganizing sales department.
Sales
salesman's
spots open.
Only manager's
experienced,and proven
applicants
considered. Top salary, top opportunity for
men wishing permanency and know the
business. Box 704J, BROADCASTING.
36

Mississippi."
Media salesman. Lucrative commission on
gross business of radio, newspaper, and
closed circuit tv. $500 per month guarantee.
More if you're a hustler. E. H. Whitehead
Enterprises, Rusk, Texas.
Announcers
Top-rated chain with outlets in key markets is on the lookout for top "format"
dj's and aggressive,
dramatic,qualified
extra-sharp
newsman.
Only experienced,
men
need apply. Send tape and resume to be
considered. Box 919F, BROADCASTING.
Wanted: 1st phone announcers for dominate
5 kw in rich west Texas. . . . Write and send
tape to Box 102J, BROADCASTING.
Mid-South. Announcer-sales. First ticket.
Managerial position. Box 105J, BROADCASTING.
California single market looking for announcer with 1st phone. Permanent. Box
392J, BROADCASTING.
Top announcer can give you first-rate late
or all night show. Good with commercials,
news; first ticket, thorough programming
knowledge all good music including classic.
Box 580J, BROADCASTING.

Help Wanted— (Cont'd)
Announcers

New Jersey. Experienced announcer with
1st class ticket. No maintenance. Box 592J,
BROADCASTING.
Morning Mayor wake-up dj for 150,000 market. Right salary and excellent working
conditions
cancombine the for
bestalert
of thepersonality
top 100 withwho
humor,,
contests, clubs, etc. Write us what you think
a top-flight format should sound like. You
will be expected to share in civic responsibilities of the station. We are in no hurry so
send complete resume and audition tapeafter careful thought. Right man will have
excellent opportunity to grow with station
which has been established over ten years.
Box 483J, BROADCASTING.
Indiana. Two announcers. Run tight board.
Good music operation. $100 minimum to
reliable, experienced men. Send tape, resume, references and photo. Box 590J,
BROADCASTING.
Experienced news and sports announcer,.
play-by-play football, basketball, baseball
and bowling. Local news gathering. Box
611 J, BROADCASTING.
Good music — good man. 5 years experience,,
veteran, married. 27. Midwest or somewhere warm. Best references. Medium or
large market. Solid, no drifter. Want permanence. Tape, resume available. Box
650J, BROADCASTING.
Young talented announcer-dj strong on
news with 5 years of experience, willing
to relocate, (Negro). Box 653J, BROADCASTING.
Negro Gospel DJ — experienced production with minimum regional speech characteristics. Must be capable of quality news
delivery. Mail tape, complete resume, recent photo, earnings, education. Metro. Chi- cago. Box 655J, BROADCASTING.
Experienced announcer; copy and production. Station where presently located
sold. Write for resume giving full details.
Box 660J, BROADCASTING.
Announcer wishes to relocate in Wyoming
or Colorado. Three years experience. Easy
going style. Like early morning show. Age
23. Love Wyoming or Colorado. Box 663J,
BROADCASTING.
Country/western jocks, attention: Better
than average dj position-first ticket preferred. Must have personality-character. No
drifter, will be groomed against big-time
man. Salary open-side benefits. Metropolitan area. Box 664J, BROADCASTING.

Announcer-chief engineer. Daytimer. Mississippi. No problems. $100 week. Box 666J.
BROADCASTING.

Announcer, nine years experience. News,
d.j., voice characterzations, play-by-play,
commercial production, management material, reliable family man. Top rated in
metro market — permanent position desired.
Box 668J, BROADCASTING.
Chief announcer and two staff men. All
first phone. New station — northern Maryland. Balanced format.. Expect air April 15.
Box 671J, BROADCASTING.
Morning man quality operation. Middle
road music. Top pay with security and
company benefits. Must be strong on production, proven rating record. Mature voice
with smile. Send tape air-check, resume,
references to Box 688J, BROADCASTING.
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Help Wanted— (Cont'd)
Announcers

Help Wanted— (Cont'd)
Announcers

Help Wanted— (Cont'd)
Production — Programming, Others

Growing major eastern radio group has
immediate and urgent need for experienced
announcers and newsman. Opportunity for
growth and advancement is great with our
stations.
If you're
thinking to
of your
send tape
and resume
Box future,
693J,
BROADCASTING.

Wanted morning announcer combo-sign on
5:30 a.m. Excellent salary and opportunity.
Radio KCOL, Fort Collins, Colorado.
Immediate opening for 1st ticket announcer
who wants to work toward program directorship of adult station in a small market. Man we want must not be afraid of
work and should have a knowledge of
gathering and writing local news. Good
mature voice is a necessity. Must be experienced with at least 5 years of good
reputation in the business. Contact Mason
Dixon, Owner, KFTM Radio, Fort Morgan,
Colorado. No collect calls please.
Good top 40 announcer with first class
ticket. No. 1 rated station. Contact Al Johnson, KLOU, Lake Charles, La.
Auditioning announcers. Mature, straight
man for solid adult music morning shift.
KOLJ, Box 589, Quanah, Texas.

News director — Must be able to gather,
write and deliver local news and handle
tape recorders. If you get a thrill out of
live, vital local affairs ... if you want to
head up an aggressive news operation . . .
if you want to be part of an outstanding
small market operation in the East, then
this is for you. Not a job for recent graduates or announcers of the rip and run
school. You must have several years experience and possess maturity, dignity, and
discretion. This is a challenging position
with long hours. The salary is $125 per
week with company insurance and profit
sharing plans. Box 633J, BROADCASTING.
New Jersey. Journalist-announcer for adult
music station. Permanent. Send resume
and tape. Box 264J, BROADCASTING.
Local news reporter, progressive agricultural-industrial Kentucky community, for
kilowatt daytimer. News important, voice
secondary. Send pictures, no tape, resume.
Box 706J, BROADCASTING.
Immediate opening within 100 miles NYC
for young man with news writing experience or training willing to adapt to our
ideas. Send resume, tape, minimum salary
ideas. Must have good voice, some evening
to Box 711J, BROADCASTING.
Commercial copywriter for small market
station in Virginia. Young woman preferred
for
this permanent position. Box 721J,
BROADCASTING.

Staff announcer, including play-by-play
broadcasting. Heavy on news; music on
tight schedule but non-frantic type. Other
responsibilities in line with ability and experience. Box 696J, BROADCASTING.
1st phone combo man for Florida market.
Wonderful opportunity for right man. Send
tape and resume. Box 697J, BROADCASTING.
Wanted: 1st ticket combo with experience,
tv maintenance know-how, good voice,
flawless board operation, willing to carry
out responsibilities, on toes 100% time. Demand professional attitude: commensurate
salary. Send resume, photo, tape. Located
in northwest. Box 702J, BROADCASTING.

to head up our radioyou qualified
Are
television
local news department? Send
letter of application to M. N. Bostick,
KWTX Broadcasting Company, P. O. Box
7128, Waco, Texas.
Wanted: Experienced announcer. Send all
information, draft status, tape, availability.
Rush to WCLW, 771 McPherson Street,
Mansfield, Ohio.
inAnnouncer, experienced for 5000 watt
dependent station with adult format. Above
average benefits. Personal interview a.necessary. WCOJ, Coatesville, Pennsylvani
Experienced farm director for pioneer topflight adult-appeal station. Good opportunity
for radio-tv farm shows. Send resume, tape,
picture, salary requirements to Jack Dunn,
WDAY, Fargo, North Dakota.
If you have a first phone, like and know
adult music and can produce a good all
nite radio show, send air check, resume
and salary to: WEAT, P. O. Box 70, West
Palm Beach, Florida.
Experienced fast paced dj for metropolitan
market. Send tape and resume to Jim Shay,
Program Director, WHOF, Canton, Ohio.
WHYL Carlisle-Harrisburg, Pa., is auditioning for top-flight announcer for position
open in April. Must either have or be
willing to study for first phone. Strictly
adult type friendly style wanted. Emphasis
on album and big band sound. $110.00 to
start; $125.00 if you have or get first phone.
Send full information and tape to Phil
Potter, Manager. Your references will be
checked. WHYL is an R. F. Lewis, Jr. station.
Experienced first phone
ing station northwest
opening, advancement
phone manager, WIXN,

— announcer; growIllinois. Immediate
opportunity. Write,
Dixon, Illinois.

First phone announcer — no experience —
need some. Hard working, willing to learn,
prefer Texas or southwest. Contact Dale
Graves, 2228 Jasper, Wichita Falls, Texas.
Immediate opening for experienced top-40
dj with first phone. Send tape and resume
now to WLOF Radio, P. O. Box 5756,
Orlando, Florida.
Announcer with first class license. Box
1056, Twin Falls, Idaho.

Young news
single delivery
announcerrequired.
— no "personality."
Good
Immediate
opening. KVWM, Show Low, Arizona.
Technical
Wanted: Combo man. Some air work, emphasis on engineering ability for chief
upper midwest small market- — Experience
necessary. Older man preferred: Salary
open. Box 568J, BROADCASTING.
Engineer-Announcer: Install and maintain
new equipment for new 10 kw commercial
station, Eastern Canada. Send resume, picture. Box 646J, BROADCASTING.
Want licensed engineer-announcer for kilowatt a.m. directional in Eastern Pennsylvania. Position open within weeks. Send
resume to Box 678J, BROADCASTING.
KMUS, Muskogee, Oklahoma needs combination engineer-announcer with first phone
emphasis on maintenance. Light air work.
Call collect Murray 2-2488— for Jim Kietel
or Doyle Harden.
Transmitter engineer, for #1-5 kw regional
in Illinois second market. Opportunity for
mobile maintenance. R. D. Schneider, Chief
Engineer, WIRL, Peoria. Illinois.
Engineer-announcer, good job with better
than average salary for good man. WGTN,
Georgetown, South Carolina.
Have opening for transmitter operator at
WNBF AM-FM-TV, Binghamton, N. Y. If
interested, call collect.
First phone — Announcer with chief or management capabilities. Write, phone Manager, WIXN, Dixon, Illinois.
Engineer-announcer. Maintain equipment at
new 500 watt daytimer. Tape, resume,
salary requirements to Manager, WLKM,
Three Rivers, Michigan.
Engineer. Immediate opening. WVOS, Lib
erty, New York.
"Chief Engineer for 50kw/10kw currently
constructing. Part of Southern group building two 50kws. Excellent opportunity to
gain experience constructing with Group
Engineer — remaining as Chief upon completion. Once in a lifetime opportunity.
Must send photograph — complete resume — ■
detailed references — salary requirements
first letter to Engineering Director — McLendon Broadcasting Company — P.O. Box
197 — Jackson, Mississippi.

2 immediate openings for staff announcers.
Will only consider seasoned, experienced
and mature men. Must also be able to
double in professional commercial production work, or have better than average
ability in news, including gathering, writing and editing of same. Journalistic degree
desirable. Rush resume, photo and tape.
Manager, WSAC, Fort Knox, Kentucky. Or
call ELgin 1-3121.

Midwest station has immediate opening for
experienced
and production
director. Must program
be fully mature
and qualified
with knowldege and imagination. Seasoned
administrator and good production desirable. Air work involved. Box 564J, BROADCASTING.

Wanted: Announcer with 1st phone, preferably with some engineering experience.
Write P. O. Box 1499, Ogden, Utah.

News director for Pennsylvania single station market. Send full details and salary
requirements. Box 626J, BROADCASTING.

BROADCASTING, February 5, 1962

Production — Programming, Others

Are you qualified to head up our radiotelevision local news department? Send
letter of application to M. N. Bostick,
KWTX Broadcasting Company, P. O. Box
7128, Waco, Texas.
RADIO
Situations Wanted — Management
Check advertisement "station manager —
sales manager," tv situations wanted.
General manager — group operations midwest— California. Doubled gross last two
operations. Available interviews NAB convention. Box 600 J, BROADCASTING.
Manager
for medium
or metro market.
Proven sales promotion and organization
background. Top agency contacts. Six years
management. Married, five children. Top
references. Only interested in solid organization. Box 618J, BROADCASTING.
Managercaster
— aggressive
professional
familiar all phases
from FCCbroadand
construction to black balance sheets.
Former owner, 36, married, stable. Excellent references. Competent to direct group
operation. Salary secondary to opportunity,
challenge, working conditions. Reply in
confidence. Box 620J, BROADCASTING.
Michigan - Ohio - Indiana - Proven manager,
now employed. Seeking medium to small
market. Box 648J, BROADCASTING.
Family man with thirteen years in management, (currently). Above average sales,
excellent announcing, and first class engineering, including construction and maintenance of 250 to 5 kw directional and
mobile. Prefer Florida or east coast. $160
minimum. Box 662J, BROADCASTING
TV or radio management, 22 years in the
business. 15 years in management and 5 in
national sales. Know all phases of operation. Strong on sales. Prefer west. Box
701J, BROADCASTING.
Manager, strong sales, capable and conscientious for small to medium market.
Twelve years experience local and national
sales. Small and metropolitan market sales
experience including management of national representative west coast offices. Far
West only. Box 703J, BROADCASTING.
Management Consultant — Will provide complete analysis of your radio or tv operation. Help you build sales, solve problems
with FCC, personnel, and programming.
Also provide sound recommendations for
prospective buyers - sellers. Top - drawer
executive experienced large and small markets. Write Consultant, Box 705J, BROADCASTING.
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Situations Wanted— (Cont'd)
Management
Manager — strong personal sales, fourteen
years management. Excellent industry and
ownership references. Qualified. Box 719J,
BROADCASTING.
Attention station owners. Experienced radio
operator. Primary qualifications include administrative, fiscal and writing. Last 19
years at 5 kw medium market ABC affiliate
in executive capacity. Past 6V2 years as
manager developing station into profitable
operation. Excellent references. Family
man. Box 725J, BROADCASTING.
Southeast preferred, ex-manager metro
market seeking smaller market. Opportunity first, salary secondary. Box 720J,
BROADCASTING.
Newsman — radio and television capable leg
and air man with small market station experience who can gather, write and air
news: journalism educational background
preferred; married; veteran; stable and dependable with good references. Salary commensurate with experience and ability.
Write or phone W. P. Williamson, Sr.,
WKBN, Youngstown, Ohio. Sterling 2-1145.
Sales
Top billing salesman in present market.
History of #1 ratings in personality format
In markets up to 300,000. Will consider
sales, announcing, or both. Top 25 markets
only. Box 406J, BROADCASTING.
Top newspaper advertising producer wants
in radio or tv for better profits. Seven years
advertising sales experience. Prefer mid
or southwest. Will send resume upon request. Box 585J, BROADCASTING.

Situations Wanted — (Cont'd)
Experienced dj desires top 40 position. Free
and willing to travel. Box 619J, BROADCASTING.
Announcer; tight board; experienced, authoritative mature voice; want to settle.
Box 669J, BROADCASTING.
Salesman/announcer/DJ. Experienced.
Swinging tight production. Desire own
show. References. Prefer 50 mile radius of
Washington, D.C. No salary-no draw. Not a
floater. Presently employed. Contact Box
710J, BROADCASTING.
Staff announcing radio and tv. Newscasting
a specialty. Pleasant voice. Experience includes Commercial Copywriting and announcing. Hard and soft sell Specialty.
Eventually desire Sales. Immediately available interview. Prefer good music station.
Box 712J, BROADCASTING.
Stop! Mr. Manager and read this! Mature
announcer — thoroughly experienced, authoritative newscaster, convincing dj, (no
format or rock n' roll) Seeks work in N.Y.
— N.J. — Penn. — N.E. areas. Sober, dependable, network quality, convincing continuity, production. Tape, resume on request. Available 2 weeks. Box 713J, BROADCASTING.
Announcer — can handle news, commercials,
dj show — run my own board. Willing to
learn—
willing to travel. Box 714J, BROADCASTING.
Announcing
school and college graduate
looking for first job in radio. Single, 26,
draft exempt. Have FCC first phone license.
Main interest is in announcing, but willing
to learn maintenance if desired. All locations considered. Tape and any other information on request. Available immediately. Box 715J, BROADCASTING.

Selling inChange
one ofin America's
markets.
ownership. competitive
Aggressive
young man must relocate. Good references.
Box 651J, BROADCASTING.

DJ, announcer, minimum experience, willing to learn, will travel immediately. Box
716J, BROADCASTING.

Announcers

Announcer-advertising copywriter. Sound
creative thinking in both. Operate board.
Desire northeastern locale. Box 717J,
BROADCASTING.

Sports announcer, play-by-play. Basketball,
baseball, football. Finest references. Box
506J, BROADCASTING.
Experienced in tv production. Desire future
in announcing. Prefer midwest. Excellent,
mature voice, can sell. 27, college graduate,
veteran. Immediate availability. Box 573J,
BROADCASTING.
Experienced announcer, dj — newscaster,
Very bright sound, tight board. No primadonna, dependable non floater. Box 630J,
BROADCASTING.
Announcer-dj-salesman, experienced, married, 31, 2 degrees, pleasant sound, tight
production. Box 675J, BROADCASTING^
D.J./annoiincer, mature sound, : resonate
voice, desires position with growing station in north eastern area. Knowledge of
music. RCA trained, tight board, experienced. Tape, picture, resume available. Box
683J, BROADCASTING.
Versatile, polished, professional personality
■— nine years experience desires permanent
position in S.E. Michigan. Excellent referING. ences. Top ratings. Box 686J, BROADCASTAttention country music stations. Give me
a chance to learn radio. Great knowledge
of country music. Limited experience, unlimited ability. Will sell, sweep, mop, or
wash windows. Just give me a chance.
Reply Box 687J, BROADCASTING.
Broadcasting school graduate, top 40 or? No
experience — excellent potential. Personal interview. Box 689J, BROADCASTING.
Swinging dj announcer. Fast board. Bright
sound. Not prima donna. Not floater. Box
S90J, BROADCASTING.
First phone experienced in all phases except maintenance. Presently employed. Box
692J, BROADCASTING.
Personality d-j, announcer. 2V2 years experience. Tight board. Not a floater or
screamer. Box 707J, BROADCASTING.
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Colored announcer, dj, young, cheerful.
Swinging sound, tight production. Versatile.
Box 718J, BROADCASTING.
Versatile announcer, will work any conceivable location or schedule. I want money
and security. Box 722J, BROADCASTING.
Negro dj, announcer, married. Some experience— recent graduate. Will travel. Box
724J, BROADCASTING.
Experienced announcer available immediately. $65.00 per week. Good worker — prefer middle Tennessee. Box 726J, BROADCASTING.
Dee Jay, bright personality. Experienced.
(Family man) Want to be part of the
community. Box 732J, BROADCASTING.
Fifteen years experience staff announcer,
newscaster, deejay plus five as time salesman-copywriter. Deep, resonant voice. No
shouting-plenty selling. Best references.
Sincere, concientious, married. Box 733J,
BROADCASTING.
Announcer — Experience: Midwest, N. Y.
state; DJ., news, commercials, network,
live, am, fm. Good voice, effective language,
excellent references. Prefer good music station. Midwest, west. Box 736J, BROADCASTING.
Technical
Experienced first phone seeking position in
New Jersey, engineering only. Box 462J,
BROADCASTING.
Now employed chief engineer, seeking employment in Nevada, Idaho or Wyoming.
Box 588J, BROADCASTING.
First phone, five years experience. Two
years as chief engineer of present location in large Southwestern market. Would
like position of full time engineering; will
announce if needed, preferably c&w. Married, prefer Texas, New Mexico. Box 679J,
BROADCASTING.

Situations Wanted — (Cont'd)
Beginning engineer— Have first phone and
ambition. Any area considered. William
Keith, 330 N.W. 189th St., Miami, Florida.
Chief engineer: Experienced directional and
remote control. Amateur radio operator,
four years industrial uhf and vhf. 12 years
total experience, family man, 40, best past
references. Desires Western U. S. No announcing. Box 681J, BROADCASTING.
Available now, experienced engineer,
family, first phone — for transmitter or combination. No tapes. Phone 2168. Bill Cordell,
319 Bayview Drive, Georgetown, South
Carolina.
1st phone, married. 22, Grantham trained,
sober, will locate. Jack Stanley, 4419 Taney
6Ave.,
PM. Alexandria, Va. Or call 549-5816 after
Production — Programming, Others
Experienced writer — announcer seeks writING. ing position with progressive station northeast. Salary open. Box 519J, BROADCASTNeed a cure for that low pulse-and-Hooper
sag? Send for the D.R.P.D.» Have remedy
—will travel. . . . The price is right. Successful PD with major eastern metropolitan
station seeking to relocate. 13 years experience— all phases radio — last 6 years as
PD piloted #6 rated station into the number one spot in an 11-station market. *For
further details write D.R.P.D., Box 560J,
BROADCASTING.
Seeks airman-production manager combination. Positive commercial delivery.
Alert, strong on news. Knows music.
Family man, conservative. Currently staff
announcer with 50,000 watt southeast station. Box 647J, BROADCASTING.
Experienced copywriter-announcer. Station
where presently located sold. Write for
resume giving full details. Box 661J
BROADCASTING.
News director-commentator! If you share
Conservative viewpoint; seeking services.
Outstanding, mature, radio-tv newscastereditorialist, writer-producer compelling
public affairs programs, your inquiry
solicited. Highly recommended, references.
Presently #1 in market, wishing to locate
network/group, reaching maximum listenership, telling
's story. Box 727J
BROADC
ASTINGAmerica
.
News, dj, promotion, production, some
sales. On or off camera tv work, (photography (still or moving) directing, floor
work). Managerial experience. . . . 71/2
years in broadcasting. Sane, sober, sensible, single, reliable, competent, ambitious.
Not a know it all, smart-alec or fanatic
. . . Southern market preferred but not
essential. Resume, tape, picture, on request. Box 730J, BROADCASTING.
TELEVISION
Help Wanted — Management
Will shortly have sales management position open for knowledgeable executive in
television especially conversant with Los
Angeles Spanish speaking market. Replies
held confidential. Box 694J, BROADCASTING.
Announcers
TV-Radio newsman. Northern New England. College graduate. Good reporter.
Good air man. Send resume, picture, tape,
news, copy sample, salary required, references. Reply Box 615J, BROADCASTING.
Top VHF in southern New England market
has opening for versatile and experienced
tv announcer to handle news, weather and
sports. Fine opportunity for man with drive
and incentive who wants advancement in
the field. If possible, send audio and video
tapes. Box 631J, BROADCASTING.
News announcer with extensive experience
for major New England radio-television
operation. Opportunity for regular oncamera newscasts. Excellent salary and
working conditions. Box 685J, BROADCASTING.
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Help Wanted— (Cont'd)
Announcers

Situations Wanted— (Cont'd)
Announcers

Looking for all around television announcer
including news and weather show ability.
Permanent position in ideal climate and
living conditions. Opportunity for directing and production. KKTV, Colorado
Springs, Colorado.
Technical

Experienced quality TV announcer now
looking for progressive market. Write for
audition film. Box 527J, BROADCASTING.

TV engineer. Excellent engineering opportunity with a leading midwestern tv
station. Experience required. First class
license desirable. Send detailed resume and
salary requirement to Box 226J, BROADCASTING.
Transmitter operator wanted — must have
first class license. Wyoming-Rocky Mountain area. Experience preferred but will
consider others with good training. Box
565 J, BROADCASTING.
Chief engineer for vhf station about to
construct new studio and transmitter facilities. Submit resume and salary required.
Box 583J, BROADCASTING.
Well qualified engineer trainee with first
phone for Texas vhf. Box 601J, BROADCASTING.
Engineer, best technical qualifications, reliable character, for Texas resort city, Box
602J, BROADCASTING.
Maintenance engineer, privately owned TV
Broadcast microwave system. Need experienced man who can assume responsibility
and enjoy small town living midway in
route. $100-$125 weekly, company would
consider supplying house trailer as partial
compensation. Send confidential reply with
full particulars to Box 603J, BROADCASTING.
Experienced engineers for top tv station in
mid East. Requisites include; maintenance,
operation, leadership, 1st phone. Salary
range $117 to $200 week. Send resume to
Box 623J, BROADCASTING.
Need experienced engineers for southern
vhf tv studio and transmitter. Engineer
for transmitter must be capable of detailed
transmitter and microwave maintenance.
Box 665J, BROADCASTING.
Experienced studio engineer, 1st phone.
Ampex VTR maintenance experience desirable. 5 day, 40 hour week. Send resume
with salary desired to Chief Engineer,
KOAT-TV,
122 Tulane SE, Albuquerque,
N. M.
Production — Programming, Others
Assistant program manager. A leading
Eastern television station is now seeking
a top-flight assistant program manager.
The man we are looking for must have
a strong background in production and
directing, plus proven administrative ability. An exceptional opportunity for an
exceptional man. Send resume and "reasons why" to Box 673J, BROADCASTING.
Experienced director-producer needed for
leading northeastern vhf. Immediate opening. Send resume, picture and references.
Box 709J, BROADCASTING.
Experienced traffic manager for major Ohio
market station. Include all information,
recent photograph and salary requirements in first letter. Box 593J, BROADCASTING.
TELEVISION
SITUATIONS

Top radio personality working 5th market seeks kiddie show or host slot. 28,
family man. Box 652J, BROADCASTING.
Assistant news director currently air toprated report eight years experience — seeks
better
paying position. Box 676J, BROADCASTING.
Versatile tv announcer — 11 years radio/tv.
East, midwest market. Professional oncamera, booth. Box 698J, BROADCASTING.
Technical
Graduate engineer desires responsibility
as assistant to chief of television. Group
or large market. 12 years am-fm-tv. Degree
BSEE. 31 years of age, family. Presently
chief for energetic AM broadcaster. Resume by return mail. Box 635J, BROADCASTING.
Experienced, microwave and transmitter.
Currently studio supervisor. Seeking chief
or supervisory position with future. Box
684J, BROADCASTING.
TV engineer. 2 years experience transmitter
and m.w. equipment. Desire position in
Florida or nearby state. Excellent references. Box 700J, BROADCASTING.
Production — Programming, Others
Director-announcer — 2 years tv production
experience in major midwest market. Can
and will announce. Good, mature voice,
can sell. Prefer midwest. 27, college graduate, veteran. Immediately available. Box
486J, BROADCASTING.
Operations — production manager. Twelve
years television, including vtr. Seeking new
challenge. Top references. Married. Box
545J, BROADCASTING.
Successful reporter, photographer, newscaster wants reporting job or directorship
in midwest. Steady, only two jobs in more
than seven years in television broadcasting. College graduate. Family man. Box
658J, BROADCASTING.
TV directing-full-time; some booth announcing, proj., film, or audio acceptable;
employed
CASTING. ten years. Box 674J, BROADChildren's personality. Seven years experience with excellent results. Best of references. Will relocate. Box 691J, BROADCASTING.
Top-notch program manager, film buyer,
production supervisor looking for a new
position after eight years at one of the
mid-west's finest tv stations. Single, 36
years of age, excellent background and
references. Want challenging job at permanent location. Write: Don Perry, 1232
Beliot Avenue, Janesville, Wisconsin. Phone
Pleasant 4-5744. Don't call or write unless
you want the best man for the job!
Program manager . . . experienced all
phases tv operation including union
negotiations, program section license renewal. Wants to advance income and position. Box 729J, BROADCASTING.
FOR

SALE

WANTED

Management
Proven sales manager medium market
ready for general manager opportunity.
Box 435J, BROADCASTING.
Station manager-sales manager. Experienced
broadcaster, mid-30's, seeks job with challenge and future. 13 years radio-tv, last 9
sales and general management. Strong,
stable record of competitive market sales
and ratings. Oustanding references. Location secondary to opportunity. Box 670J,
BROADCASTING.
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Equipment
To move fast. RCA BTF 3B 3kw fm transmitter. $3500. Westinghouse fm-10 lOkw fm
amplifier. $5000. 4 bay Andrew antenna now
tuned to 94.1 mc $200. 11, 20 foot sections
1 5/8" Andrew teflon transmission line (in
use 6 months). $450. All above equipment in
good shape and now on the air. Box 511J,
BROADCASTING.
For sale or trade: Giant view tv projector,
1961 power supply having beam current
indicator. Used less than 100 hours, includes
8' x 10' rear screen. Box 581J, BROADCASTING.

For Sale — (Cont'd)
Equipment
(8) Philco model TR-2-B portable microwave television relay units suitable for
transmission temporary pick-up service and
short haul fixed television service. The system operates on frequency range of 5925
to 6425 m.c. within a 25 m.c. channel. The
normal modulation side band r.f. power
output from transmitting klystron is one
(1) watt. The system has continuous unattended operation originally purchased by
the American Tel. & Tel. This equipment
is
practically
brand new. Box 622J, BROADCASTING.
WE 3 kw fm transmitter. Good condition,
immediately available. First $2,500 F.O.B.
ING.
our station takes. Box 654J, BROADCASTFor sale: Seeburg L-200 45 RPM library
unit automatic record player. White oak
finish cabinet with glass door. Perfect condition. Holds 200 records. For automation
or background music service. $350.00 F.O.B.
KNET, Palestine, Texas.
Multiplex monitor. Nuclear Electronics 3
mos. old. Original cost $1200. Avail, today
$800.00. First check takes it. WEAW, Evanston, Illinois.
One RCA TP-16 projector . . . $750.00. One
Federal field intensity meter— model 101C
. . . $250.00. WHIO-TV, Dayton, Ohio.
Microwave equipment — Raytheon transand rack
and Raytheon
receivermitterand
rack(model-lc)
(RTRR-lc), dishes, etc.
Price for all $3,850.00. Good condition.
WHUT, Anderson, Indiana. Phone 644-1255.
Gates Audio Console— Model SA-40— 8
channels with power supply. Excellent condition. $495.00 cash. WSSV, Box 231, Petersburg, Virginia.
Magnecords. Several combinations, all in
good condition. Other audio and test equipment. Send for list. Audio Specialists, Box
12203, San Antonio 12, Texas.
Commercial crystals and new or replacement crystals for RCA, Gates, W. E. Bliley
and J-K holders, regrinding, repair,
etc.,
BC-604 crystals and Conelrad. Also A.M.
monitor service. Nationwide unsolicited
testimonials praise our products and fast
service. Eidson Electronic Company. Box
31, Temple, Texas.
Thermometer, remote, electrical; enables
announcer to read the correct outside temperature from mike position.
0-120
deg. F. Installed in less than an Range
Send
for brochure. Electra-Temp. Co.,hour.
Box 6111

'
San Diego 6, Calif.
5820,
1850,
p.a.
tubes. Electrofind,
ColumAve.,tv
N.Y.C.
£2m bus
,fmJ,
e1ujPment
including440monitors,
Will buy or sell broadcasting equipment.
Guarantee Radio & Broadcasting Supply
Co., 1314 Iturbide St., Laredo, Tixas.
Film scratches and dirt showing on your
tube? A lot of stations got rid of them by
8-0258. Piclear— You can too. Piclear,
using
905 Palmer Ave., Mamaroneck, N. Y. Inc
OW
TV field intensity meter— Empire NF-105
direct readout in uv/m, with tripod calibrated antenna and transmission line. The
finest instrument in the market, two years
old, at 25% off list. Brodacast Engineering
Division Radiocall
Service, Ltd., 1667
Kapiolani Boulevard, Honolulu 14, Hawaii.
Transmission line, styroflex, heliax, rigid
with hardware and fittings. New at surplus
prices. Write for stock list. Sierra Western
Electric Cable Co., 1401 Middle Harbor Road,
Oakland 20, California.
WANTED

TO

BUY

Equipment
Western Electric 1 kw or 3 kw fm transmitter. Must be reasonably priced. KPEN,
nia.
1231 Market Street, San Francisco, CaliforWill buy or trade used tape and disc recordequipmentetc.
— Ampex,
Magnecord,ingPresto,
Audio Concertone,
equipment for
sale.
Boynton Studio, 10B Pennsylvania, Tuckahoe, N. Y.
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Wanted to Buy— (Cont'd)
Equipment
Wanted: Audio Signal generator; also noise
and distortion meter. Box 133, Blacksburg,
Va.
Mod XFMR and Reactor for 4-400A 1 kw
AM XMTR. Box 680J, BROADCASTING.
R.E.L. precedent tuner. Contact: Manny
Villafana, c/o REL, 29-01 Borden Ave.,
L.I.C. 1, New York.
Wanted scully or other good quality lathe,
300 series Ampex equipment, turntables.
Send price, condition, full information to:
P.O. Box 317, Homestead, Pa.
WANTED

TO

BUY

Stations
We're looking for a southwest AM withP. O. Box 455, BingNo brokers.
potential.
hamton, New
York.
Team of fully experienced radio men looking for fed up absentee owner who wants
out. Prefer Michigan or upper midwest.
Box 667J, BROADCASTING.

Miscellaneous — (Cont'd)

Help Wanted— (Cont'd)
Production — Programming, Others

"Deejay taining
Manual,"
completeletters,
gagfilepatter
conadlibs, bits,a gimmix,
. . . $5.00: Show-Biz Comedy Service, 65
Parkway Court, Brooklyn 35, N. Y.
Bingo on 9 x 12 Postal Cards. Ample advertising space. Sweetheart Mountain Productions, Box 4041, Denver 9, Colorado.
Phone 744-2101.

CREATIVITY
TASTE

Business Opportunity

JUDGMENT
. . . Identify the man we want:
The job is station promotion,
publicity and corporate public relations with a leader in broadcasting. Concisely, plan imaginatively
and work constructively with others. Send us a brief but complete resume.
Box 659J, BROADCASTING

Have new concept in low cost-tv station
package. Low overhead operation. Maximum potential in top market. Complete In
every phase including personnel. Ready
for F.C.C. application. Need necessary capital. $7,000.00 escrowed until CP issued. . . .
$60,000 maximum cash lay-out over 8
months. Pay back in 18. 55% stock offered.
Box 577J, BROADCASTING.
Completely equipped recording studio disc
and interlock film recording — excellent two
man operation. Located center Hollywood,
California. $49,500.00 terms. Box 731J,
BROADCASTING.
RADIO

RADIO

Help Wanted — Sales

Situations Wanted — Announcers

INSTRUCTIONS
FCC first phone license preparation by
correspondence or in resident classes.
Grantham Schools are located in Hollywood,
Seattle, Kansas City and Washington. Write
for our free 40-page brochure. Grantham
School of Electronics, 3123 Gillham Road,
Kansas City 9, Missouri.
Train now in N.Y.C. for FCC first phone
license. Proven methods, proven results. Day
and evening classes. Placement assistance
Announcer Training Studios, 25 W. 43 N.Y.
OX 5-9245.
FCC first phone license in six weeks.
Guaranteed instruction in theory and
laboratory methods by master teachers.
G. I. approved. Request free brochure.
Elkins Radio License School, 2603 Inwood
Road, Dallas, Texas.
Since 1946. The original course for FCC
First Class Radiotelephone Operator License
in six weeks. Reservations necessary. Enrolling now for classes starting March 7,
May 9, July 11. For information, references
and reservations, write William B. Ogden
Radio Operational Engineering School, 1150
West Olive Avenue, Burbank, California.
Be prepared. First class F.C.C. license in
six weeks. Top quality theory and laboratory training. Elkins Radio License School
of Atlanta, 1139 Spring St., N.W., Atlanta,
Georgia.
FCC first class license in 6 weeks. We are
specialists. We do nothing else. Small
classes. Maximum personal instruction.
One low tuition covers everything until
license secured. Pathfinder Method, 5504
Hollywood Blvd., Hollywood, California.

Elkins Radio License School
Six weeks quality instruction
methods and theory leading
First Class License. 14 East
Chicago 4, Illinois.

of Chicagoin laboratory
to the F.C.C.
Jackson St.,

Announcing programming, console operation. Twelve weeks intensive, practical
training. Finest, most modern equipment
available. G. I. approved. Elkins School of
Broadcasti
ng, 2603 Inwood Road, Dallas 35
Texas.
MISCELLANEOUS
Turn unsold time into immediate cash!
Quality item made to sell at $4.00. You
advertise at $2.00 (with order), retain 25%.
Especially suited to radio for quantity
sales.
Write for details— Box 232J, BROADCASTING.
25,000 professional comedy lines, routines,
adlibs. Largest laugh library in show business. Special monthly topical service featuring deejay comment, introductions. Free
catalog. Orben Comedy Books, Hewlett, N.Y.
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BROADCAST
PLAY-BY-PLAY
Accurate, Creative, Colorful. Formerly with
a Southern Association ball club (now defunct) also football and basketball. Excellent references. Desire sports minded operation. Box 708], BROADCASTINC.

EQUIPMENT SALES
MANAGER
WANTED
1 Established California equipment
1 manufacturer
has opening
for
I sales manager,
with strong TV
I and FM equipment background.
1 Must be conscientious, hardwork1 ing have successful sales backI ground.
I Position entails responsibility for
1 complete product line marketing,
1 proposals, and sales management
I thru distributors.
1 Required : Self starter, poise and
| maturity; knowledge of TV and
= FM
antennas,
sales promotion,
I product planning, industry shows,
| etc. Excellent starting salary with
1 attractive
incentive
program.
| Some travel necessary. Send resi ume together with photo to Box
| 514J, BROADCASTING.
iillll!lllllllll!llllllllll![|lilllll!!IIIIIIIIIINIIIIINIIIIIim

§
|
I
|
I
|
1
§
§
j

TELEVISION
HELP

|
§
1
I
§
I
1
|

WANTED

Production — Programming, Others

TV Program Manager available. 13 years
network and local experience in all phases
production. International TV Consultant.
Mature, Reliable, Competent.
Box 649J, BROADCASTING

^:illlllllllllUIIIIIIIIIIIIE]illlllllllll[]IIIIIIIIIIIIHIIIIIIIIIIII[]IIIIIIIIIIIIEllE
1
SALESMAN
1
□ Wanted for new Virginia single station =
= market. Must be progressive and community =
= minded. Must be thoroughly experienced in =
= local radio sales. Small guarantee and big =
H commission, plus car allowance. Some air =
= work will be required. Must have good =
H references and a personal interview a must. =
= Apply in full details to Box 723J, BROAD- =
g CASTING.
=
illllllllinMIMIIIIIIIClllllMMIIIIEllMlllimilHMIIIIIIIIIinMIIIIIMIIICJIIIIliF.

EMPLOYMENT
5

NEEDED

£

To

Announcers
5
MORNING MAN
We need a bright, happy sound to
wake up a midwest medium metropolitan market. Salary open. Send tape,
resume.
NEWSMEN
Need two newsman for expanding news
department of midwest metro. No DJ
work. Prefer experience. Salary open.
Send tape, resume.
Box 657J, BROADCASTING

APPLICANTS

SERVICE

fill openings now available. All phases of broadcasting— radio & TV.
BROADCASTING PERSONNEL
AGENCY
16 East 52nd Street
New York 22, N. Y.
V.-.VW.V-W-V.V.W.

HIRING?
RADIO OR TV
• MANAGEMENT
ANNOUNCERS
• ENGINEERS
PRODUCTION
All degrees of experience
QUICK RESPONSE NO ORLIGATION
WALKER EMPLOYMENT SERVICE
Jimmy Valentine Broadcast Division
83 So. 7th St.
Minneapolis 2, Minn.
FEderal 9-0961
BROADCASTING, February 5, 1962

MISCELLANEOUS

Continued from page 85
KCPX-TV (ch. 4) KSL-TV (ch. 5) all Salt
Lake City, Utah, and via intermediate
translators, conditions.

For Sale — (Cont'd)
Stations

Colorful
RADIO MARKET SHEETS
and
COVERAGE MAPS
Address Radio Dept. on your letterhead for FREE information and samples.
EVEREADY ADVERTISING
1817 Broadway • Nashville 4, Tenn.

INSTRUCTIONS
THE AMERICAN
BROADCASTING SCHOOL
OfF.T- fully trained and ronutUTrialh
orii'iitrd personnel. What are >our needs?
\r^„ • Sports • CAW • Top 10 • Jazz
Sale- • Programming
• Men • \^ omen
HELENA BLDG., NORFOLK, VA.
Stale Needs Tape, Photo. Resume Rushed
FOR

SALE

Equipment
STOCKING IN CHICAGO
FLEXIBLE TRANSMISSION LINE
RC 199/U 70Coaxial
Ohm %"
CableStyro Flexible
RC 269/U 50 Ohm %" Heliax Flexible
Air Dielectric Cable
Other Coaxial, Triaxal and Pulse Cables also
carried in inventory.
Call: UNIVERSAL for all your electronic
conductor needs.
UNIVERSAL WIRE & CARLE CO.
2915 N. Paulina
Chicago 13, III.

FOR

CONSTRUCTION
PERMIT

Assigned to suburb of major west coast
city. 5,000 watts daytime with excellent
coverage of large market. Owner desires to sell for "out of pocket" expenses of less than $20,000.
Box 628J, BROADCASTING

TOP WEST

i GUNZENDORFERi
ARIZONA CENTRAL. Growing area. Asking $125,000. "A GUNZENDORFER ExOREGON
"POWERFUL" DAYTIMER in
clusive."
"top
market." Asking S215.0O0. "ExcluOTHERS IN CALIFORNIA $115,O0O,
COLORADO $70,OO0, OREGON $75,000,
ROCKY MTS. $80,000, ARIZONA $78,000.
sive."WILT GUNZENDORFER
AND ASSOCIATES
8630 W. Olympic, Los Angeles 35, Calif.
Licensed Brokers
Fmsncitl Consultants
Fla. fulltime single $45,000 only $10,000
down— Fla. major power $230,000 appro*. 21% down, bal. lO yrs.^Fla. medium regional $100,000 inel. aects. receiv.
$30,000 down, bal. 10 yrs.^— Ark. medium
regional $150,000 Colo, fulltimer $75,000 Ala. medium fulltimer $42,50O —
N. M. med. regional $150,000 Ind.
single regional $78,000— Tex. metro regional. 1961 cash flow profit approx.
$60,000, valuable real estate incl. $250,000 only 20% down Tex. major regional
$200,000 incl. real estate, 12y2% down,
bal. lO yrs. Tex. single regional $70,000
— Tex. medium f.t. $160,000 Tex. single
regional $145,000 Tex. metro regional
$265,000 with 20% down Okla. medium
$100,000 Tenn.
major
f.t. regional.
Rilled Vt million annually past 4 yrs.,
$350,000
incl. valuable
real estate,
approx. 22% down, long payout Others
$26,950 to $900,000. Contact:
PATT McDonald co.
Box 9266— CL. 3-8080
AUSTIN 17, TEXAS

SALE

Stations
AM

Neb
terms
29<>/odn
small
daytimer
Ala
small
75M
daytimer
Texas small
medium daytimer
Fla
fulltime
$ 185M
53M
36M
cash
metro
Tenn
terms
$10dn
regional
major
425M
terms
regional
250M
East
and others; also newspaper & trade journals.
CHAPMAN
COMPANY
1182 W. Peachtree St., Atlanta 9, Ga.

COAST

MARKET

Ideally situated high power FM station now available. Only qualified buyers respond to.
Box 645 J, BROADCASTING

— STATIONS FOR SALE —
EAST SOUTH CENTRAL. Top market. Cross
$108,000. Asking $200,000 with $39,000
down to qualified buyer.
ROCKY MOUNTAIN. Full time. Absentee
owned. Doing $42,000. Asking $55,000 with
$16,000 down.
SOUTHWEST. Full time. Absentee owned.
Crowth area. Asking $180,000. Terms.
SOUTHWEST. Exclusive. Full time. Absentee
owned. Doing $50,000. Asking $80,000.
29% down.
JACK L. STOLL & ASSOCS.
Suite 600-601 6381 Hollyw'd Blvd.
Los Angeles 28, Calif.
HO 4-7279

For Best

You

Can't

Results

Top

CLASSIFIED
'rofitable Texas kilowatter. Outright sale or trade for blue-chip
stocks. Principals only.
Box 735J, BROADCASTING
BROADCASTING, February 5, 1962
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License renewals
KMBC-AM-TV Kansas City, Mo.— Granted
renewal of licenses without prejudice to
whatever action, if any, commission may
deem warranted as a result of any final
determination reached by commission in
connection with in re aplications of WORZ
Inc., and Mid-Florida Tv Corp. for construction permits for new tv stations (ch. 9).
Chmn. Minow dissented.
■ Commission granted license renewals
for following 12 stations, with auxiliaries,
of Triangle Publications Inc.: WFIL-AMFM-TV Philadelphia; WFBG-AM-TV Altoona, Pa.; WLYH-TV, Lebanon, Pa.;
WNHC-AM-FM-TV New Haven, Conn.;
WNBF-AM-FM Binghamton, N. Y., and
KFRE(AM) Fresno, Calif. Action Jan. 31.

For Sale— (Cont'd)
Stations
NORMAN
& NORMAN
INCORPORATED
Brokers — Consultants — Appraisers
RADIO-TELEVISION STATIONS
Nation-Wide Service
Experienced Broadcasters
Confidential Negotiations
Security Bldg.
Davenport, Iowa
FOLLOWING ARE GENUINE VALUES IN
AM, FM AND TV. YOUR RESPONSE BY
MAIL WILL RECEIVE PROMPT ATTENTION. NORMAN & NORMAN, INC., 300
SECURITY BLDG., DAVENPORT, IOWA.

AM

5 kw regional, low frequency,
covers rich area in mountain
region
. . . gross,
priced one
and good
onehalf times
terms,
profits, second owner in 35
years. Will sell for $225,000.

Class
B, FM,
top ten
mid-west
all new,
goodmarkets,
power,
owner sells for cash . . . total
. . . $38,000.

FM

TV

VHF, plains region, unusual
situation priced at approximately annualentire
gross,price.
with . assets to cover
..
All cash at $1,400,000.

AM

Daytimer, 5 kw, regional, near
major bled
city,
grossnowcan inbe black,
douquickly,
central
region,
$260,000
with
terms.

Excellent facility in plains region wide rural
metropolitan coverage,
market is around
200,000 people . . . asking
$350,000 with terms, growing AM
market.

AM

Regional station. Excellent ratarea, leader in com000. ings, richmunity,
gross and cash flow
justify asking price of $975,-

Metropolitan
market
300,000 people 500
W of
daytime,
$95,000.cent,$20,000
down, Current
6 pergross will 8-year
meetpayout.
payments.

AM

NORMAN
& NORMAN
INCORPORATED
Broken — Consultants — Appraisers
RADIO-TELEVISION STATIONS
Nation-Wide Service
Experienced Broadcasters
Confidential Negotiations
Security Bldg.
Davenport, Iowa
(FOR THE RECORD) 91

Leaders in the entertainment industry join Dwight D.
Eisenhower, on film and record, in support of the
American Heart Association and the 1962 Heart Fund
Campaign, February 1-28.
HONORARY CHAIRMAN of Ihe BOARD
AMERICAN HEART ASSOCIATION
IN A FILM MESSAGE TO
THE AMERICAN

PEOPLE

Anna Marie Alberghetti
Frankie Avalon
LaVern Baker
Anne Bancroft
Tony Bennett
Polly Bergen
Milton Berle
Claire Bloom
Pat Boone
Shirley Booth
Marlon Brando
George Burns
Richard Burton
Van Cliburn
Rosemary Clooney
Ron Cochran
Bud Collyer
Don
BobbyDunphy
Darin
Jimmy Durante
Ralph Edwards
Maurice
Evans
Peter Falk
Eileen Farrell
Jose Ferrer
Ella Fitzgerald
Jane Fonda
The Four Lads
Connie Francis
Mono Freeman
Jackie Gleason

'As free citizens of a free society, we have
always voluntarily joined together to serve
our own needs as they arise. This is a
philosophy deeply rooted in the American
past. To my mind, one of the most vivid
demonstrations of this philosophy can be
seen in the work of the American Heart
Association. It is a truly democratic organization composed of laymen, physicians
and scientists. We are working voluntarily
to combat our nation's most serious health
problem. I speak of diseases of the heart
and blood vessels which take almost one
million lives in the United States each
year — more than all other causes combined. Iurge you to join with me in supporting the Heart Association and the
Heart Fund. The part you play has a very
real, a very important influence on the outcome of this vital national effort. "

Eydie Home
Gorme
Lena
Robert Horton

Burl Ives
George Jessel
Carolyn Jones
Kitty Kallen
Jack
Kelly
Deborah Kerr
Frankie Laine
Steve Lawrence
Peggy Lemmon
Lee
Jack
June lockhart
Guy Lombardo
Gordon MacRae
Mary Martin
Marvin Miller
Garry Moore
Jaye P. Morgan
Paul Newman
The Noteworthies
Patti Page
Edmond O'Brien
Betsy Palmer
Robert Preston
Vincent Price
Donna Reed
Richard Rodgers
Jo Stafford
John
Cameron Swayze
Lee Tracy
Conway Twitty
Mike Wallace
Jack Webb
Meredith Willson
Shelley Winters

Networks and stations, advertisers and agencies are urged to give these voices time on the
air to help save hearts and lives.

HEART COMMITTEE OF THE BROADCASTING
INDUSTRY
Co-Chairman,
Co-Chairman,
Local Station Division:
Network Division:
Joe
Floyd, Pres., KELO
James T. Aubrey, Jr., Pres., CBS-TV

AMERICAN
HEART
ASSOCIATION
RADIO-TV-FILM DIVISION
44 E. 23rd ST., NEW YORK 10, N.Y.
GR 7-9170
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OUR

RESPECTS

Broadcasting

to William

Andrew

Bates,

manager,

must

not force, its audience's
cultural growth
But the new medium of commercial
became production manager of the then
KITE Kansas City. Another quick
radio was making its mark too. He
move took him to KMA Shenandoah,
began to become aware of radio's social
and economic impact. Consciously he
Iowa, as a writer.
Mr. Bates entered the U. S. Merchant
was even more aware of the potentials
Marine in 1942 and about a year later
of the medium yet to come — television.
was transferred to the U. S. Coast
"Ever since I was a kid I was fascinated
Guard where he served as a radio man
at the
prospect of pictures in the air,"
he
recalls.
on patrol duty in the North Atlantic
and other missions.
Mr. Bates attended grade school and
Not Alone ■ In 1946 Mr. Bates arhigh school at Excelsior Springs and
did all kinds of odd jobs to earn his
ranged to be mustered out of the service at Boston so he could take a crack
spending money. His first "big" money
came in high school when he hired himat employment in New York. Apparself out to clear trees and brush from
ently a lot of other fellows had the
farm land. The deal of deals was the
same idea, so his next goal was California. But he never got farther west
time he agreed with a neighbor to clear
than Kansas City where he was offered
an acre for $7. He began at break of
dawn and hacked away until dark.
an announcing job at WDAF, then
owned by the Kansas City Star. He
Journalism School ■ Following gradtook it.
uation from high school, young Mr.
Within about three months he was
Bates worked at various jobs for two
years to save money for college. When
promoted to assistant program director
he was ready, of course, there was only
at WDAF, a position he held until 1949
one place to go. He enrolled in the
when the Star put WDAF-TV on the
air. Mr. Bates, still fascinated at the
school of journalism at the U. of Missouri. By taking summer courses too,
great potential of the new visual medium, was chosen to be the program
he was given his bachelor in journaldirector of WDAF-TV. How well he
ism degree in 1937. During this time
he also worked at campus jobs typical
met the challenge is evident from the
fact that Mr. Bates was named tv stafor a young man earning his way.
After graduation Mr. Bates still had
tion manager two years later.
a writing career in mind, but he was
When National Theaters Corp. acalso moving more in the direction of
quired the WDAF-AM-TV properties
broadcasting. He blended his two inin May 1958, Mr. Bates was named
terests by taking a job as continuity
general manager of both radio and tv.
writer at KWOC Poplar Bluff, Mo., and
He continued in this position when
within a year was made manager.
Transcontinent bought the stations in
In 1940, Mr. Bates moved to KCKN
August 1960.
Mr. Bates married Lenore Mueller
Kansas City, Kan., as director of nighttime programs and soon after that he
of Tipton, Kan., in 1941. They share
their house in suburban Leawood, Kan.,

lead,

If Bill Bates ever had his own pet
theory about life, it must have been
this: Never shirk a challenge.
He has certainly faced his share. And
they started long before he became the
general manager of WDAF-AM-FMTV Kansas City, a post he has held for
nearly four years.
His stewardship of the WDAF properties, owned by Transcontinent Television Corp., has been marked by a
deep respect for his firmness on matters
of policy affecting public service to the
community and in dealings with agencies and sponsors.
Big Job Ahead ■ Mr. Bates is keenly
aware of the broadcaster's growing responsibility intoday's turbulent world.
But, he says, "this doesn't mean that all
of a sudden we must pedantically thrust
upon our vast and unsuspecting audiences the accumulated knowledge of the
ages."
Audiences are passive, he feels, and
they seek in entertainment an escape
from their own problems. Because of
this and their widely divergent backgrounds, they must be inspired and
guided into an awareness of today's big
problems. This can be done, Mr. Bates,
believes, if broadcasters will diligently
strive to provide them with the right
mixture of "meaningful news and tasteful entertainment." To do this effectively, broadcasters must have economic freedom too, he says.
Mr. Bates sees an ever expanding
horizon of public service for both radio
and tv. It is one of the reasons why
the WDAF stations boast an active,
combined 17-man news staff, although
all other functions except engineering
are separate and competitive. It is also
why Mr. Bates and the WDAF stations
are deeply involved in Kansas City
community affairs too.
William Andrew Bates was born July
24, 1913, at Excelsior Springs, Mo.,
about 30 miles north of Kansas City
in Clay County, where his father at the
time was practicing law. He was one

with their 10-year-old Kerry Blue terrier, Blarney, who allows them to roam
around the yard with him and dig holes
here and there. They call it growing
bushes and trees, plus a vegetable garden, but Blarney is more interested in
burying bones.
Civic Worker ■ Mr. Bates also is
active in a number of community
groups both in Kansas City and in his
suburban community. He is a director
of both the Kansas City Philharmonic
Assn. and the Starlight Community
Theater as well as a member of the
board of governors of the American
liveRoyal stockAssn.,
and horse the
showworld-famous
there.

of eight children. Mr. Bates' father and
mother had met while attending the U.
of Missouri at Columbia and both
taught high school.
Walls of Learning ■ Although he experienced the economic rigors of the
big depression of the 1930s, Mr. Bates
recalls that "even if we had nothing
else in the house, the walls were always
lined with books." The richness of his
family's cultural environment made a
significant mark upon the young man.
His ambition was to become a writer
and to add his volumes to those along
the wall.
BROADCASTING, February 5, 1962

WDAF-AM-FM-TV

Music long has
cial interests, but
half ago,; Mr. Bates
resulting impact
William Andrew Bates
Challenges are their own reward

been one of his speabout a year and a
discovered golf. The
was anything but

slight,
he admits,
but After
pleaseall,don't
ask
him about
his score.
he says,
91
its the exercise that counts.

EDITORIALS
Nothing

to wink

at

U\kl IDE-EYED," a term usually associated with naYV ivete, suddenly gives promise of typifying the ultimate of sophistication in the pre-testing of advertising. This
semantic reversal, if accomplished, can be attributed to
the cooperative industry of a psychologist, an advertising
agency and a cat.
The psychologist. Dr. Eckhardt Hess of the U. of Chicago, discovered that the cat's eyes — or the pupils in the
cat's eyes, to be ophthalmologically precise, widened when
the cat looked at food. Dr. Hess and the Perception Research Center of Interpublic Inc., which he serves as a
consultant, took it from there. After more than a year of
scientific testing, Interpublic appears satisfied that viewers'
eyes involuntarily dilate in relation to their interest in
whatever they're looking at (Broadcasting,
This concept raises immense possibilities,
staggering. The mind boggles, for example,
be found if the 16mm camera used in these
harnessed with the equipment employed to

Jan. 29).
some of them
at what might
tests could be
get continuous

ratings. Would it be possible to learn not only who's watching, but how much they care? Does The Untouchables dilate its audience's eyes more than Wagon Train? Used in
the Presidential debates, could the eye-score have foretold
the election outcome? If the viewer's pupils contract during the commercial, is this as much a symbol of failure as
a low score on the venerable "flush test"?
These questions are better ignored for a while. Wisely,
Interpublic is making only the most cautious predictions
about the potential uses of its new technique. But it obviously has hopes that, at the least, the effectiveness of a
commercial or print advertisement — in terms of the interest
it creates — may be pre-tested by showing it to people and
measuring, in photographs, the reactions of their pupils.
Thus low-interest messages may be weeded out before it's
too late. And by studying the photographs in sequence it
may be possible to determine how faithfully the commercial
focuses viewer attention on the points where attention is
most wanted.
We said that Interpublic "wisely" is making no great
claims. The offbeat nature of the technique in itself invites talk, and some wiseacres among advertising's critics
may not be able to resist ridicule. Remember subliminal
perception? Superfluous talk generated without practical scientific support could doom the idea before it had a chance
to prove itself. There are several ways of pre-testing advertising now, but if this one has merit it deserves a better
fate than being talked to death.
This
THE

way

to a dead

tion. In his prepared testimony and in cross-examinatic
he stuck to the view that network regulation would rais
a permanent threat of government program control.
There is a third view that so far has not been emphasize
in the FCC proceedings. It is this:
The grant of direct regulatory power over network
would increase the influence and importance of the net
works. That result may be the opposite of the one sough
by those who favor the extension of government control
but it would be inevitable. It would be adding govern
ment confirmation to a trend already well developed ir
the natural economic process of television growth.
As now constituted, the U. S. television system depend;
more upon networks for programming and advertising thar
upon any other source. Of the 543 commercial stations
now in operation all but 35 are network affiliates, and in
recent years the affiliates have carried more and more network shows. Except for the few communities in which unaffiliated stations are located, the prime time programming
now available in one market is not significantly different
from that available in all markets.
Yet even so the network affiliates still retain a strong
measure of independence. Despite the proliferation of network programs — distributed either on network feeds or in
off-the-network syndication — stations must still use many
other program sources, including their own. So far stations,
have individual identity and a sense of individual responsibility. Their identity and sense of responsibility will diminish to the same degree that programming and advertisingpower becomes centralized somewhere else.
Inevitably, if the FCC were to be given the authority
to regulate the networks, the FCC's attention would be redirected from the stations it now regulates to the three television networks. With that shift in regulatory focus would'
come the general acceptance of the notion that all of television could be controlled by pushing three buttons in New
York.
If that condition came to pass, the television station
would degenerate into a robot outlet with no mind of its:
own. The chance for variety in local programming would'
be lost. The need for diversity in transmission of ideas:
would be unsatisfied.
What was it somebody was saying about a wasteland?

end

FCC's network study, which is now creeping toward what is asserted to be its final phase, will eventu-

ally result in a revival of the commission's request for more
authority. In time, after the record has been closed and
the FCC staff has distilled thousands of pages of testimony
into a glutinous brew of whereases and to wits, the commission will present its findings to a Congress it has already
beseeched for the power to regulate the networks.
What if the Congress grants that power?
So far the heads of two networks have addressed themselves to that question, and their answers differed in some
degree.
Frank Stanton, CBS president, stated a basic objection
to any extension of government regulation that might encourage government intrusion into programming. In crossexamination, however, he indicated he would not strenu94

ously object to some form of direct regulation if it assure
protection of program freedoms.
Robert Sarnoff, NBC chairman, took a more rigid pos
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"Lady, never mind which pile's the whitest . . . Which isyours? There was a mix-up at the laundry!"
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KVTV has received more than 50 awards
for outstanding community service in Sioux
City. These awards solemnly testify to KVTV's
solid contribution to community leadership.
At the same time, client's sales results testify
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together.
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of this great circus duo
Despite
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Stewart

in again?

Specific mention by President Kennedy in his message to Congress on
communications satellites of imminent
appointment of new Director of Telecom unications atWhite House to
coordinate spectrum planning and
management gave rise to renewed
speculation last week that Dr. Irvin
Stewart, educator and former FCC
commissioner (1934-1937) will receive appointment. Dr. Stewart first
had declined appointment for personal reasons but last week informed
opinion was that he had been asked
to reconsider and probably would
accept.
Anti-Semitic complaint
First complaint in many years
charging anti-semitic broadcasts has
been sent to southern station by FCC.
In letter, commission quoted such
aired statements as: "Women of the
B'nai B'rith are infiltrating the PTA's
to promote communism." Station's
manager has admitted to FCC that
statements were broadcast by advertiser who writes own scripts for live
weekly program. Broadcaster said he
elicited promise that anti-semitism
would not be part of program in future. Program in question originated
live by remote from neighboring town
and licensee did not see script in advance.
Appointments

in news

Under consideration at White House
for advisory posts with government
are M. S. (Morrie) Novik, veteran
New York broadcaster and consultant
to AFL-CIO on broadcast matters,
and Clark Mollenhoff, crack Washington correspondent for Cowles Publications. Positions, it's understood,
would be without compensation but
would require Presidential nomination
and Senate confirmation.
Four bagger
CBS-TV's Baseball Game of The
Week is virtually sold out for this
spring's start with 27 of 32 participations signed and representing about
$2.25 million in billings. Falstaff
brewing is sponsoring one-half of
schedule. Other participants already
signed are Phillip Morris, General
Mills, Colgate-Palmolive, Rise and
Vitalis.
This week

at FCC

On FCC agenda for this week's
meeting (which does not necessarily
mean action) are two top priority

CIRCUIT8
CLOSED
items: Filing fees for applications
p.m. Dramatic series, focusing on romance and adventures of nurses in
petitions and other paper work, and
city hospital, will be produced by
so-called three-year rule which would
Herbert Brodkin, who is responsible
preclude sale, without hearing, of any
for The Defenders, highly-rated among
broadcast property during three-year
CBS-TV's 1961-62 entries.
license period unless there are extenuating circumstances. Filing fees
B&H report next
would not involve accessment based
on percentage of income and would
Now that network hearings are out
not undertake to recover entire cost
of way, FCC today (Monday) turns
of FCC operation, which runs apto management report of Booz, Allen
proximately $13 million annually.
& Hamilton (Closed Circuit, Feb.
NAB

face-lifting

NAB headquarters building at 1771
N Street in Washington may undergo extensive remodeling and refurbishing. NAB joint board fortnight ago
authorized retention of consulting
architect to explore remodeling possibilities. Building occupied by NAB
since 1947 was former town house
of William Eno (of Eno Saits fame).
Likelihood is that executive floor, now
accommodating President LeRoy Collins and his immediate staff, will be
moved to second floor (ballroom)
area if deemed architecturally feasible.
Defense

pressure

fizzles

Defense Dept. testimony favoring
retention of clear channels before
House Communications Subcommittee Feb. 2 (Broadcasting, Feb. 5)
developed in spite of pressure to prevent it. Both Dept. of Justice and
Budget Bureau, it's learned, were importuned by FCC spokesmen to inveigh against public expression by Defense Dept. on clear channel issue
wherein FCC would duplicate 13 of
25 clears on which only one station is
authorized to operate nighttime.
Tactic failed, however, when House
Subcommittee asked Defense Dept.
to testify on bill that would block
duplication of clears. Air Force Ma).
Gen. John B. Bestic, director of telecommunications, said Defense Dept.
favored increased power and clear
channels "to aid in survival communications." (Broadcasting, Feb. 5).
Sponsored

nurses

New series highly-touted by CBSTV for next season, The Nurses, is
reported to have obtained half-sponsorship. Word is that Whitehall Labs.
Div. of American Home Products
Corp., and Brown & Williamson, both
through Ted Bates & Co., will pick up
one-quarter each of hour show, tentatively scheduled for Thursday, 9-10

5). Special meeting will be preliminary and is not expected to act on
several controversial recommendations, including big staff shakeup.
RAB

test contest

It's still maybe yes, maybe no, on
whether RAB will get necessary station
support for its ambitious new Radio
Test Plan, but officials say they are
"much encouraged." As of Friday
they reported signed commitments
from 125 stations solicited, plus verbal
assurances from 25 others. These include commitments from all radio
stations in seven markets and from
all but one station in each of nine
others, making 16 markets virtually
certain. Needed: stations in 25 of top
40 markets, including seven of top
10. Returns in next five days will be
decisive. Plan calls for RAB to sell
and supervise major radio test campaigns to potentially big spenders, but
participating stations must agree to
pay 10% of such billings to RAB to
help research test results for proof
that radio paid off.
FCC's

own

home

Procurement for FCC of own headquarters building in Washington is
purpose of committee representing
lawyers, engineers, trade associations
and all classes of licensees under
FCC's jurisdiction to be held Thursat Washington's
Club. dayCommittee
meets Broadcasters
at call of
Federal Communications Bar Assn.
President Harold E. Mott, chairman.
FCBA for several years has espoused
headquarters building.
Since its formation in 1934, FCC
has occupied "borrowed" space from
other governmental agencies. Headquarters are in new Post Office Building but its employes are scattered in
parts of four other buildings. Chairman Mott advised group that FCC is
only known permanent independent
agency in Washington without its
own headquarters.
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PUBLIC SERVICE ANNOUNCEMENTS IN PRIME TIME? That's the policy at Crowell-Collier stations...
and still at the TOP of the rating surveys! Through creative programming. .. Crowell-Collier listeners are
both entertained and informed... become responsive audiences through the climate of fun, excitement, music
and information

with which Crowell-Collier stations fill their lives.

It's the kind of award-winning

programming

the only Exchange Club District 12 award for Outstanding
of programming that wins buyers for your products, too!

that recently won for Crowell-Collier's KFWB
Achievement

in Crime Prevention. It's the kind

KDWB/63
MINNEAPOLIS ★ KEWB/91
OAKLAND-SAN FRANCISCO ★ KFWB/98
LOS ANGELES
national rep.: Daren F. McGavren Co., Inc.
national rep.: Katz Agency, Inc.
national rep.: John Blair & Co.

CROWELL-COLLIER
6
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WEEK

While eggheads yip, the public looks and keeps looking at tv. A research project conducted by Elmo Roper
gives tv a vote of confidence and shows high public respect for the visual medium. See lead story . . .

TV'S

IMAGE

UNTARNISHED

IN

BRIEF

All of a sudden the slow-moving American Bar Assn.
has decided to hold a hearing (Sun., Feb. 18) on its Canon
35 ban on radio-tv-photo coverage of trials. It could be a
make-or-break day for broadcasting. See . . .
CANON

... 27

35

HEARING

... 71

The organized advertising profession heard firsthand
last week the way FCC Chairman Newton N. Minow looks

pub-image for chemical, drug and consumer

at broadcast regulation. Advertising Federation of America delegates held a busy, disturbed session. See . . .

It turned to the CBS-TV "Eyewitness" and the goal is being attained. See . . .

DIFFERING

WITH

MINOW

... 32

After all these years the FCC is leaving the hearing
phase of its network study to study the millions of words
of testimony. Last week ABC-TV was on the stand, explaining its position on sex and violence. See . . .
ABC

DENIES

VIOLENCE

CHARGE

FCC doesn't go along. In any case, hearings will be held
on Capitol Hill and they'll be lively. See . . .
OFFERS

SPACE

PLAN

gested shift of "Perry Mason" from Saturday night to
bolster CBS-TV's Thursday night schedule. See . . .
SHIFT

OF

PERRY

MASON?

has been wanting to develop its

BENEFITS

BY

products.

TV ... 38

Quite a lineup the Pastore communications subcommittee has in the Senate— all-channel sets, net regulation, Sec. 315 and an overall national communications
policy. Busy days are approaching. See . . .
PASTORE

COMMITTEE

PLANS

... 52

It's been said before and it was said again, effectively,
last week— the 15% agency commission system is a "kickback" for buying, not selling. Source of comment, Howard Gossage, San Francisco agency man . . .

... 50

A peek into the 1962-63 planning by networks portends
some interesting changes. Such as, for example, a sug-

Cyanamid

CYANAMID

... 42

Who's to own the approaching space communication
facilities? President Kennedy has a spread-out plan but

JFK

American

AGENCY

FEE

A KICKBACK

The future of joint vhf-uhf television
band and two-station-only vhf markets
as its allocation crisis is considered.
and others file their comments. See .

... 60

UHF

COVERAGE

... 29

as well as the uhf
is confronting FCC
Triangle Stations
..
NEEDS

... 54
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When
Lake

stations in Portland,
City and Milwaukee

Seattle-Tacoma, Boston, Cincinnati, Salt
switched to ABC, they gained viewers.

Birmingham

The

Success Story of WBRC-TV,
Birmingham, after its switch to ABC, continues

happily ever after. First 4 weeks

showed

healthy

gains. Latest word,* after 8 weeks, shows
WBRC-TV
with 58% of the average audience
per 1/a hour, or 39%

more

than WAP1

(which

ABC
*Nielsen Station Index, November

is no exception.

carries the best of CBS
WBRC-TV
ahead
shows WBRC-TV

and

NBC).

It shows

6 nights of the week. It also
with 80% of the half hour

wins and 13 of the top 15 shows.
And

No wonder
vice versa.

WBRC-TV

is fond of ABC.

Television

6th-December 3, 1961, Average Homes, Mon. thru Sun., 6:30-10 PM.

Late news breaks on this page and on page 10 AT
Complete coverage of week begins on page 27 f\ I

Pastore

sets

hearing

on all-channel sets
Senate Communications Subcommittee will begin hearings Feb. 21 on legislation to authorize FCC to require television-set manufacturers to build only
all-channel sets.
Announcement was made Friday by
Sen. John O. Pastore (D-R.I.), subcommittee chairman. He said FCC
Chairman Newton N. Minow will be
first witness.
Bill (S2109) was introduced last year
at request of FCC, which feels it needs
regulatory authority over set-tuning to
encourage development of uhf television.
FCC

says it is vested with responsibility of providing nationwide communications service, but "in area of television reception systems our authority
is not commensurate with our responsibility."
Commission feels that scarcity of sets
capable of receiving uhf has stunted
growth of uhf television. FCC figures
indicate that of 6,350,000 sets manufactured in 1959, less than 500,000
could receive uhf signals.
Sen. Pastore said committee has since
determined that of 55 million sets in
use in U. S., less than 6 million can
tune in uhf.
Three networks have endorsed principle of all-channel set legislation, but
Electronic Industries Assn. board has
twice gone on record against it.
Rep. Wilson

alarmed

over

trend

anti-ad

Alarm over growing trend against advertising in Washington government
circles was sounded by Rep. Bob Wilson (R-Calif.) in Chicago Friday in
talk before Mutual Advertising Agency
Network. He urged agency people to
"get interested in politics and learn
how to lobby."
Rep. Wilson, on leave as partner in
Champ, Wilson & Slocum, San Diego
agency, told admen, "You've got to
learn how to influence your legislators.
It's as simple as that. Look at the voting record of your representative and
senators and find out if they have a
pro-advertising bias or an anti-advertising bias." He stressed that Washington office of Advertising Federation of
America "needs far more support than
they are getting today."
Rep. Wilson observed that anti-advertising trend in Washington in recent

years has cut across party lines. But
he warned that influence of misguided
"theorists" in Kennedy administration
is spreading throughout administrative
agencies, especially FTC and FCC, and
in Congress itself. "This trend has got
to be stopped and these thinkers have
to be put in their proper place," he
said.
K&E,

D&C

to

split

Bishop's
Hazel Bishop $5
Inc. is million
transferring its
$5 million account from C. J. LaRoche
to two agencies: Kenyon & Eckhardt
and Daniel & Charles, both New York.
K&E will handle about $2.5 million of
Hazel Bishop line of cosmetics, while
D&C becomes agency for Lanolin Plus
line of hair spray, Wash 'n' Curl, Wash
'n' Tint and Rybutol vitamins, amounting to another $2.5 million.
Lanolin Plus invests about $2 million in tv. Hazel Bishop's tv expenditures are about $1.3 million. Hazel
Bishop and Lanolin Plus merged last
month.
Hazel Bishop Inc. last week purchased participations costing $1 million
in five ABC-TV prime-time shows (see
page 40).
Wider

JFK

wanted

coverage

sound?
normal

sound

to stay?

Debates by principal political
candidates in election campaigns
have become permanent fixture
in nation, Richard M. Nixon said
on Jack Paar program late Feb. 8
(NBC-TV).
Former vice president offered
this view after m.c. asked him
if he still favors debates despite
oft-voiced view that 1960 radiotv appearances with John F. Kennedy had been important factor
in campaign result.
Mr. Nixon kept 1960 commitment to Mr. Paar by making his
first tv appearance in long time
on Paar program.

them, he said, adding that only six
newspapers carry printed text.
Next Kennedy conference, due this
week, will be open to live broadcast by
radio and tv "if such a proposition is
made to me," Mr. Salinger said. Only
four of 23 Kennedy conferences have
been carried live, last one Oct. 11,
1961. Three networks make tv tapes
available to affiliates if they wish to air
them.

news

secretary, said Friday it's unfortunate
more tv and radio stations don't carry
President Kennedy's news conferences
(early Salinger story page 50).
More radio than tv stations carry
conferences
in full after recording

When

Debates

Extensive use of portions of radiotv coverage is made on station newscasts.

by Salinger

Pierre Salinger, White House

Picture

nFAI^I
IfVlf
L/ Lfi L/ L.I iM EL

circuit

failed on NBC-TV's Price Is
Right Jan. 8, network reported
later it successfully maintained
audio with experimental interleaved sound system for 3 minutes and 16 seconds — until normal service was restored.
FCC-authorized experiment is
NBC-developed method of transmitting sound within tv picture.
Tests of single audio-video circuit, to lead in future to uninterrupted sound continuity, are
being conducted jointly by NBC
and AT&T.

Transogram
feature

commercials

Roger

Maris

Home-run champion Roger Maris
stars in 10-week national tv campaign
breaking next month for Transogram
Inc., New York, which announced Friday (Feb. 9) record $2 million ad
budget for 1962.
Toy company's first major spring
drive includes saturation spot schedule
in 50 markets, local specials employing
station personalities and at least one
tv network program which will be announced at later date. New York
Yankee player is shown in commercial
hitting record-breaking 61st home run
last September and in demonstration of
new toy, "Roger Maris Home Run
Trainer." Mogul, Williams & Saylor is
agency.
Bartell-Macfadden

union

okayed by stockholders
Stockholders of Macfadden Publications Inc. and Bartell Broadcasting
Corp. voted at special meetings Friday
more AT DEADLINE
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calls on radio are not closed to public.
Mr. Fuller has said he will appeal this
decision.

HEADLINERS

Frederick S.
Houwick, general manager,
WMAL - AM FM-TV Washington, since
1954 elected
vp, The Evening Star Broadcasting Co .
(WMAL - AMFM-TV
and
WSVA - AM FM-TV Harrisonburg, Va.). He succeeds Benjamin M. McKelway, editor,
The Evening Star, as vp. Mr. McKelway continues as member of board of
directors. Mr. Houwick was associated
with Shell Oil Co. for 27 years before
joining management consultant firm of
Houwick

Booz, Allen & Hamilton, from which
he joined Star Broadcasting Co.
Aldis P. Butler,
J. Waltervp, Thompson,
New
York,
elected senior
vp and member
of board of directors, Benton
& Bowles, that
city. He will
share responsiMr. Butler
bilities for senior management on General Foods account and
other assignments to be announced
later. Mr. Butler is former vp in charge

of Young & Rubicam's Detroit office.
For other personnel changes of the week see FATES & FORTUNES

(Feb. 9) to merge into one company
to be known as Macfadden-Bartell
Corp., New York.
Terms of merger provide to shareholders to exchange one share of Macfadden common stock for two shares
of Macfadden-Bartell capital stock.
Companies have been affiliated since
February 1961 when Bartell became
largest single stockholder of Macfadden.
Bartell owns WADO New York,
WOKY Milwaukee, KYA San Francisco, KCBQ San Diego and half interest in tv station in Curacao, Dutch
West Indies. Bartell recently bought
WHBI Newark, N. J., Sunday-only station.
Thurmond

accuses

CBS,

calls it crime

to monitor

police

radio

Is it against law for newsmen to
listen in on police and fire department
radio? This question is expected to be
fought out in legal battle in San Francisco area where federal government
has brought criminal charges against
Kenneth G. Fuller, operator of Broadcasters News Service, Oakland, Calif.
Latest move in case, brought last
April, was denial of motion by Mr.
Fuller to dismiss. Federal Judge Oliver
Carter ruled against Fuller contention
that proceeding is violation of First
Amendment and that police and fire

NBC

Sen. Strom Thurmond (D-S.C.) said
Friday he may complain to FCC about
"unfair" television coverage of him in
connection with Senate subcommittee
investigating "muzzling" of military
men. He also said press was unfair.
Later, press aide mentioned specifically NBC and CBS television coverage.
Aide said he had asked, unsuccessfully,

for correction on NBC's Friday Today
show of alleged inaccuracy on Thursday's Huntley -Br inkley Report.
Uni-Serv appoints C&W
Newly formed company, Uni-Serv
Corp., New York, named Cunningham
& Walsh as advertising agency today
(Feb. 12) for its consumer charge
service. Uni-Serv has contracted to
buy Chase Manhattan Bank charge
plan, for $9 million.
C&W is handling complete marketing
service for firm, including merchandising counsel and execution and public
relations.
10

Justice

Audience

profile study

Prototype study that may point
way to qualitative market rankings isobtaining exposure at agency offices. Study was jointly sponsored by KSL-TV, KUTV (TV)
and KCPX-TV in Salt Lake City,
and conducted last autumn by
American Research Bureau. It's
described as new concept in local
audience analysis (Broadcasting,
June 19, 1961) and techniques
used will be explored further by
Advertising Research Foundation,
which also counseled ARB on
project. Result is said to be probably "first complete audience
profile report ever to have been
prepared for an individual television market." It's reported that
additional and similar studies in
top 25 markets have become decided possibility.

Justice Dept. claims Mr. Fuller violated Sec. 605 of Communications Act.
This prohibits divulging information
contained in any radio broadcast not
intended for general public.
Mr. Fuller is charged with supplying
information gained from these broadcasts to KEWB Oakland, Calif. Government bill of particulars lists seven
such instances, all in fall of 1960.
Support is being given to Mr. Fuller
by American Newspaper Publishers
Assn. and Radio-Television News Directors Assn., he said. It is common
practice for newspapers and broadcast
newsrooms to listen to police and fire
radio calls as means of following breaking news.
Business

briefly...

Edward Dalton Co. (Metrecal), Evansville, Ind., has purchased sponsorship
in seven nighttime programs and four
daytime shows over NBC-TV. Participations will begin in April. Agency:
Kenyon & Eckhardt, New York.
Harvell Kilgore Corp., Bolivar, Tenn.,
will launch 30-market tv spot drive to
introduce Harvell Hostess Grill line
with KRCA-TV Los Angeles as first
station to carry campaign. Agency:
Frank B. Sawdon Inc., Los Angeles.
Liberty Mutual Insurance Co., Boston,
has started $500,000 10-week sponsorship of ABC's Wide World of Sports
(ABC-TV, Sun. 5-6:30 p.m.). Schedule of four minutes weekly through
April 8 is advertiser's first network tv
buy. Agency: BBDO, New York.
American Tobacco Co. has bought participations inABC-TV's ABC Evening
Report (6 p.m. EST, Monday-Friday)
through Sullivan, Stauffer, Colwell &
Bayles Inc., New York.
American Motors Co. has bought 20
newscasts each weekend for 52-week
period
on NBC year.
Radio's
Monitor
for
fifth
consecutive
Agency:
Geyer,
Morey, Madden

& Ballard.

Helene Curtis Industries today (Monday) starts extensive spot tv drive in
about 50 major markets and participations on several NBC-TV shows for
new Suave shampoo. Agency: Campbell-Mithun, Chicago.
ETMA

gets program

advisor

Troy-Beaumont Inc. has been appointed programming consultant to
Educational Television for the Metropolitan Area, it was announced last
Friday (Feb. 9) by Dr. Samuel B.
Gould, ETMA president, and Alan
Beaumont, Troy-Beaumont president.
ETMA will operate ch. 13 in New
York as etv station, starting in fall.
BROADCASTING, February 12, 1962

another

market... another

record

for

a

COLUMBIA

POST-48!

THE CAINE MUTINY starring HUMPHREY BOGART • JOSE FERRER • VAN JOHNSON

HIGHEST

EVER

On December

RATED

POST-

SHOWN

23rd, a COLUMBIA

ON

POST-'48

48

FEATURE

WCAO-TV!

feature, "Human

Desire," set an

all-time rating high for POST-'48 feature films on NEW YORK's WCBS-TV.
Four weeks later, COLUMBIA'S "The Caine Mutiny," playing on PHILADELPHIA'S WCAU-TV "Late Show," matched that record-smashing performance bytopping all previous Post-'48 movie ratings recorded
Philadelphia market for the 11:15 p.m.-l:15 a.m. time period.

in the

These record-breakers are just two of over 200 fine COLUMBIA POST-48's.
Others include "Born Yesterday," "Miss Sadie Thompson," "The Man From
Laramie," "The Harder They Fall," "The Last Hurrah," "Knock On Any
Door," "Fire Down Below," "3:10 To Yuma" and "Death Of A Salesman."

For availabilities in your market, contact

SCREEN

GEMS,
11
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DATEBOOK
A calendar of important meetings and
events in the field of communications
■"Indicates first or revised listing.
FEBRUARY
Feb. 13 — Formal awards banquet of the
International Broadcasting Awards contest.
Hollywood Palladium, Hollywood, Calif.
*Feb. 13— Broadcast Advertising Club of
Chicago, noon luncheon. Speaker will be
Paul Harper Jr., president of Needham,
Louis & Brorby, on "One Man's Market Is
Another Man's Wasteland." Sheraton Chicago
Hotel.
*Feb. 14-16 — British Columbia Assn. of
Broadcasters, convention. Georgia Towers,
Vancouver.
*Feb. 17-18— Sigma Delta Chi, Region 6
convention. Minnesota Press Club, Radisson
Hotel, Minneapolis.
♦Feb. 19 — Hollywood Ad Club, luncheon
meeting at Hollywood Roosevelt. Charles
Sparks Thomas, president, The Irvine Co.,
will report on transforming a 92,000 acre
ranch into the world's largest planned development for industry, homes and culture
and its significance to advertising. Robert
P. Sutton, general manager, KNX Los
Angeles, will be chairman of the day.
Hollywood Roosevelt Hotel.
Feb. 19 — Deadline for comments on FCC's
proposal to add additional vhf channel at
below minimum mileage spacing to following cities: Baton Rouge, La. (Doc. 14233);
Birmingham, Ala. (Doc. 14236); Charlotte,
N. C. (Doc. 14238); Dayton, Ohio (Doc.
14234); Jacksonville, Fla. (Doc. 14235);
Johnstown, Pa. (Doc. 14232); Knoxville.
Tenn. (Doc. 14237); Oklahoma City, Okla.
(Doc. 14231). (Rescheduled from Feb. 5).
LEADS

IN

SERVICE

Serving a metropolitan area of more than 700,000
persons is complex. But WIBC projects its service far
beyond Indianapolis to sixty-seven counties in 3 states.
WIBC believes this area can best be served
through total programming. WIBC stresses news with
a seven-man staff and 223 weekly reports plus consistent editorializing. Each week WIBC carries 10 hours
of farm programs; 10 hours of religion; 11 regularly
scheduled public affairs programs. Twice daily sports
reports and top-rated music complete the format that
has made WIBC the radio leader in Indiana.

LEADS

IN

AUDIENCE

Indianapolis and Indiana listeners have
firmed WIBC's belief in total programming with
loyalty. They have repeatedly given WIBC the
est audience morning, afternoon and evening.*
huge and loyal audience is available to you . .
national advertiser.

contheir
largThis
. the

*Pulse 46-County Area Survey, April, 1961
*Pulse Metropolitan Area Survey, October, 1961

2835 N. Illinois Street
Indianapolis 8, Indiana

50,000
WATTS

1070
KC
WIBC

The Friendly Voice of Indiana
JOHN
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BLAIR & COMPANY
National Representative

mm
IBC IS A MEMBER OF
E BLAIR GROUP PLAN

lC\ TH
w I
/

Feb. 19 — Deadline for comments on FCC's
proposals to expand use of uhf band, including dual vhf-uhf operation, reserved
pools of uhf channels for existing operating vhf stations, abolition of uhf allocation,
relaxation of technical rules for uhf stations, uhf grants without a hearing, etc.
(Doc. 14229). (Rescheduled from Feb. S).
Feb. 19 — Deadline for comments on FCC's
proposals to delete single vhf and substitute uhf channel to make community
all-uhf in following cities: Binghamton, N.
Y. (Doc. 14243); Champaign-Urbana, El.
(Doc. 14244); Columbia, S. C. (Doc. 14245);
Erie, Pa. (Doc. 14242); Hartford, Conn. (Doc.
14241): Madison, Wise. (Doc. 14239); Montgomery. Ala. (Doc. 14246): Rockford. 111.
(Doc. 14240). (Rescheduled from Feb. 5).
Feb. 20 — American Women in Radio &
Television, Philadelphia chapter, Mardi
Gras dinner meeting. Speaker will be
Donald Huff, customer relations manager.
Delta Airlines. Hotel Sheraton, PhiladelFeb. 20- March 25 — Art Directors Club of
Los
17th annual western exhibiphia. Angeles,
tion of advertising and editorial art. Western advertisers, agencies, artists and producers have submitted examples of their
work in commercials, titles, stills, or print.
Los Angeles Museum of Science & Industry.
Feb. 21-22 — Michigan Assn. of Broadcasters, sixth annual legislative dinner and
Lansing.
mid-winter convention. Jack Tar Hotel,
*Feb. 23— What's New— Ad Forum '62,
sponsored by The Houston Advertising
Club. Speakers include Emerson Foote,
president of McCann-Erickson; Jay M.
Sharp, manager of general advertising,
Aluminum Corp. of America, and John
DeWolf, vice president and director of research, G. M. Basford Co. Shamrock-Hilton,
Houston.
Feb. 25 — Broadcast Pioneers, New York
chapter, second annual "Mike Award" dinBROADCASTING, February 12, 1962
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DAVID BRINKLEY'S JOURNAL
Highly acclaimed as a fresh approach to informational
programming, this prime time innovation in personal journalism
looks at the world through the understanding eyes of
David Brinkley, has what John Crosby calls "the dry editorial
bite of truth." Wednesdays 10:30 P.M. In Color.
INSTANT SPECIALS
A brand new concept in television journalism. Frank McGee is
anchorman as NBC News breaks into its regular network
schedule to cover fast-breaking news events with expertly
produced documentaries, many of which have been broadcast
within hours after the event has occurred.
UPDATE
The first weekly news report designed for teenagers. NBC
Correspondent Robert Abernethy accents the "how and why"
of world developments, sets the news in sharp, understandable
focus for younger audiences. Adults, too, find the program
stimulating and rewarding. Sundays 5:30 P.M.

NBC WHITE PAPER
A provocative series, narrated by Chet Huntley, which examines
in depth some of the crucial issues of our time. "Khrushchev
and Berlin" provided new perspective on the Berlin Crisis,
was hailed by critics as a "chilling," "vivid," "remorselessly
documented" story.
DAILY NEWS REPORTS
NBC News Day Report 12:55 P.M. (Ray Scherer); NBC News
Report 2:25 P.M. (Floyd Kalber); NBC News Afternoon Report
4:55 P.M.; and NBC News Saturday Report 6:00 P.M.
(Sander Vanocur); Huntley-Brinkley Report 6:45 P.M. Reports by
key members of broadcasting's most comprehensive
news organization.

IET HUNTLEY REPORTING

MEET THE PRESS

st Huntley's weekly series includes both documentary and
the-spot reporting of such diverse and significant events as
i crisis in Katanga and the Famine in Red China,
days 10:30 P.M.

Lawrence Spivak's weekly series of news conferences in which
leading journalists interrogate men and women prominent in
the headlines. What's said often makes the next day's front
pages. In Color. Sundays 6:00 P.M.
JFK REPORT
A continuing and penetrating account of the Kennedy
administration, which reports on major developments and
analyzes the immediate and long range problems facing the
President and the nation. Republican activities are also
covered in this series as well as in such programs as
"The Loyal Opposition."

DAY

C's unique morning show — a lively roundup of the latest
vs, and interviews with some of the world's best-known
sonalities, Monday through Friday. John Chancellor, host,
ekdays 7:00-9:00 A.M.

!EK IN, WEEK OUT, YEAR 'ROUND-NBC originates more hours of regularly scheduled news and of
FORMATION SPECIALS, THAN ANY OTHER NETWORK. DURING THE MONTH OF JANUARY ALONE, NBC PRESENTED OVER
0 HOURS OF NEWS AND PUBLIC AFFAIRS PROGRAMMING- AND WEEK IN, WEEK OUT NBC REGULARLY ATTRACTS
E LARGEST NEWS AUDIENCE IN TELEVISION. THIS IS NBC ■ LARGEST SINGLE SOURCE OF NEWS, INFORMATION
ENTERTAINMENT IN THE FREE WORLD.

ner, honoring WGN Chicago. Latin Quarter,
5 p.m., New York City.
•Feb. 27 — Start of eight-week course, Radio
6 Tv Executives Society Time Buying &
Selling Seminar. New York.
Feb. 28— Assn. of National Advertisers
workshop on tv advertising. Hotel Plaza,
New York.
Feb. 28— UPI Broadcasters Assn. of Massachusetts, awards dinner, J. E. Allen of
WBZ-TV
presiding. Nick's Restaurant.
Boston.
Feb. 28-March 1 — NAB, seventh annual conference for presidents of state broadcasters' associations. Shoreham Hotel, Washington. D. C.
MARCH

HONBl
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March 7 — Academy of Television Arts &
Sciences, New York chapter forum on
sponsors and ratings. Overseas Press Club,
New York.
*March 7-9— Western Assn. of Broadcasters,
engineers convention. Hotel Saskatchewan,
Regina.
♦March
10— Sigma
Delta Chi, Region 7
convention.
Muehlbach
Hotel, Kansas City,
Mo.
March 12-16— American Management Assn.,
"Effective Advertising" course for management, in Chicago for the first time. La
Salle Hotel, Chicago.

i

, VIRGINIA
BY

March 1-2 — NAB public affairs and editorializing conference, first national meeting. Secretary of State Rusk and FCC Chairman Minow will address broadcasters attending the conference. Shoreham Hotel,
Washington, D. C.
March 1-3 — U. of Oklahoma, annual radiotv conference and clinic. U. of Oklahoma
campus, Norman, Oklahoma.
March
4-5— Texas Assn. of Broadcasters,
spring convention. El Paso.
March 5 — Academy of Television Arts &
Sciences, Hollywood chapter evening meeting on international television. Ambassador
Hotel, Los Angeles.
March 5-9 — School of Journalism & Communications, U. of Florida, Communications week. Gainesville.
March 6 — New York State Broadcasters
Assn., annual meeting. Gov. Rockefeller
and members of the legislature will be
guests for the dinner following the afternoon meeting. Ten Eyck Hotel, Albany.

INC.

produces!

March
14-16— Electronic Industries Assn.,
committee, section, division and board
meeting.
Statler-Hilton Hotel, Washington,
D. C.
March 16 — Advertising Federation of America, board of directors meeting. New York.
*March 16 — Louisiana Assn. of Broadcasters,
spring meeting. Washington-Youree and
Captain Shreve Hotels, Shreveport.
*March 16 — Indiana Broadcasters Assn.,
spring meeting. Feature speaker will be
C. Wrede Petersmeyer, president of Corinthian Broadcasting Corp. Site in Indianapolis to be announced.
March 16-17 — Arkansas Broadcasters Assn.,
spring Rock.
meeting. Sam Peck Hotel-Motel,
Little
March 19-23 — Georgia Assn. of Broadcasters, first annual regional meetings of
broadcasters will be held at following five
sites: Griffin, Albany, Baxley, Augusta,
Canton.
♦March 21-23 — Audio Engineering Society,
spring convention. Ambassador Hotel, Los
Angeles.
March 22— Assn. of National Advertisers
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Herb Oscar Anderson
6-10 AM

Recipe

for

Dan Ingram
Fred Hall
3-6:15 PM
10 AM-6 PM Sun.

Results:

Take

Sam Holman
Charlie Greer
11 AM I PM
1-3 PM

One

Herb

Scott Muni
7:15-10 PM

and

Bruce Morrow
10 PM-12 Mid.

Six

Spices

The Herb more and more New Yorkers are taking with their breakfast is
Herb Oscar Anderson.* Herb uses only the finest ingredients-complete
Commuter Reports, First Person News with Don Gardiner, Your Kind of
Music, Special Features like Ski Scope and Gal Friday-and he mixes and
stirs them like a Master Chef. The Seasoned Six round out the menu.
For sports appetites, there's an exclusive recipe: play-by-play baseball with
the all-new National League Baseball Club, the New York Mets. Many
advertisers are now using this Recipe for Results. May we serve you too?

*The No.v-Dec '61 Nielsen indicates an increase of 137% over the preceding rating period (6- 10 AM, Mon-Fri)
BROADCASTING, February 12, 1962

on your sound dial i
An ABC owned and operated station

RADIO '

BLAIR
GROUP
PLAN
MEMBER 17

THE

COMMUNITY

DEPENDS

ON

WOC

FOR

LEADERSHIP
seminar, "How to use business papers effectively." Hotel Plaza, New York.
March 22-24 — Advertising Federation of
America, fifth district meeting. Shawnee
Hotel, Springfield, Ohio.
March 23 — Reply comments due on FCC
proposals for which comments were
tendered on Feb. 19.
March 26-30— American Management Assn.,
course in trade practice regulations. Hotel
Astor, New York.
March 26-28 — Canadian Assn. of Broadcasters, annual convention. Queen Elizabeth
Hotel, Montreal, Que.
*March 26-29 — Institute of Radio Engineers,
international convention. Waldorf-Astoria
Hotel and New York Coliseum, New York.

Now in its 47th season, the Tri-City Symphony
Orchestra Association appreciates the co-operation
and support given by WOC.

March 28-30— National Sales Promotion &
Marketing Exposition of Advertising Trades
Institute. Hotel Biltmore, New York City.

WOC's management and personnel — along with other
community-conscious businesses — aid in assuring continuing
success of this important cultural activity that
makes the Quint-Cities an outstanding place to live.
H. T. BATES
President

*March 29-30 — NAEB Region III meeting.
Ball State Teachers College, Muncie,
Indiana.

Tri-City Symphony Orchestra Association

WO€
Exclusive National Representatives

March 30-31 — Advertising Federation of
America, sixth district meeting. Detroit.
*March 31-April 1 — National Assn. of Fm
Broadcasters. Program and business meeting March 31; joint NAB-NAFMB "Fm
Day" April 1. Conrad Hilton Hotel, Chicago.

RADIO
FM
AM

APRIL

— Peters, Griffin, Woodward, Inc.

April 1-4 — National Assn. of Broadcasters,
annual convention. Conrad Hilton Hotel,
Chicago.

DAVENPORT,

IOWA

7HE QUINT CITIES / DAVENPORT • BETTENDORF • ROCK ISLAND • MO LI N E • EAST MOLINE
THE BIG BOYS GO where the buyers
are . . . to the naturally rich Ark-La-Tex market. That's
why major national companies are investing heavily
here in distribution facilities, plants, and retail outlets.
Their customers (over 1,000,000 in the area . . . 281,000
in metropolitan Shreveport) not only spend wisely . . .
they choose wisely the TV station they believe in. In
case you're not sure which one, ask Harrington, Righter
and Parsons to give you the figures.

April 4-6 — Assn. of National Advertisers,
West Coast meeting. Del Monte Lodge,
Pebble Beach, Calif.
April 6-7 — Region 11 (southeastern) conference, National Assn. of Educational
Broadcasters. U. of Georgia, Adult Center
for Continuing Education. Athens.
*April 7 — Intercollegiate Broadcasting System, annual convention. Yale U., New
Haven, Conn.
April 9 — Academy of Motion Picture Arts
& Sciences, 34th Oscar awards ceremony at
Civic Auditorium. Santa Monica, Calif.
♦April 11-13— New York State Educational
Radio & Television Assn., spring meeting.
WNED-TV, Hotel Lafayette, Buffalo.
*April 13-14— Sigma Delta Chi Region 3
convention. Atlanta, Ga.
*April 14-15 — Sigma Delta Chi Region 5
convention. Morrison Hotel, Chicago.
April 23-May 5 — Second International Television Festival, Montreux, Switzerland.
April 25 — Assn. of Industrial Advertisers,
Eastern New England chapter and Hartford
chapter, all-day marketing and advertising
clinic. Hotel Somerset, Boston.
*April 26-27 — Pennsylvania AP Broadcasters
Assn. Philadelphia.
*April 27-28 — Oregon Broadcasting Conference. Village Green, Cottage Grove.
April 27-29 — Mississippi Broadcasters Assn.,
annual convention. Broadwater Beach Hotel,
Biloxi, Miss.
April 27-29— National Academy of Television Arts & Sciences, trustees meeting.
Seattle, Wash.
*April 28-29— Sigma Delta Chi Region 8
convention. Lubbock, Tex.
April 29-May 3— Society of Motion Picture
and Tv Engineers, 91st convention. Advances of color motion pictures and color
tv is the convention theme. Ambassador
Hotel, Los Angeles.
April 30— American Women

in Radio and
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V0L3-TILMS

OF THE

50s

- NOW

FOR

TV

FORTY- ONE OF THE FINEST FEATURE MOTION PICTURES
PRODUCED
BY WARNER
BROS. FROM
SEVEN ARTS
JAMES

WHITMORE

RAYMOND
NANCY
SEVEN

MASSEY

OLSON
ARTS

"FILMS

TAB
ALDO

DOROTHY
OF

THE

HUNTER
RAY
MALONE

50's"- MONEY

VAN

MONA
ANNE
MAKERS

HEFLIN
FREEMAN
FRANCIS

OF

THE

60's

SEVEN

ARTS

ASSOCIATED
CORP.
A SUBSIDIARY OF SEVEN ARTS PRODUCTIONS, LTD.
NEW YORK: 270 Park Avenue
YUkon 6-1717
CHICAGO: 8922-D N. La Crosse, Skokie, III. ORchard 4-5105
DALLAS: 5641 Charlestown Drive ADams 9-2855
LA.: 232 So. Reeves Drive GRanite 6-1564 - STate 8-8276
For list of TV stations programming Warner Bros. "Films of
the 50's" see Third Cover SRDS (Spot TV Rates and Data)

POLITZ

Television, board of directors meeting.
Sheraton-Chicago Hotel, Chicago.

KNOWS

•April 30-May 2 — Assn. of Canadian Advertisers, convention. Royal York Hotel.
Toronto.
MAY
May 2-5— Institute for Education by RadioTelevision, annual convention. DeshlerHilton Hotel, Columbus, Ohio.
May 3-6, 1962— American Women In Radio
& Tv, national convention. SheratonChicago Hotel, Chicago.
May 4-5 — Kansas Assn. of Radio Broad*
casters, annual convention. Hays, Kan.
•May 4-6 — Sigma Delta Chi Region 2 convention. Williamsburg, Va.

WHEN

PEOPLE

•May 5— Sigma Delta Chi Region 9 convention. Grand Junction, Colo.
LISTEN

May 9-12 — Western States Advertising
Agencies Assn., 12th annual conference.
Theme of this year's conference is: "Advertising Achievements — West." Oasis Hotel,
Palm Springs, Calif.

IN

•May 10 — Station Representatives Assn.
awards program luncheon. "Silver Nail"
timebuyer of the year award and "Gold
Key"
presented. WaldorfAstoriaaward
Hotel, will
New beYork.

WGY'S

COVERAGE

25-COUNTY
AREA

May 10-12 — Advertising Federation of
America,
ville, Fla. fourth district meeting. Jackson-

■ Sunday through Saturday WGY
reaches an
average daily audience of 278,000 listeners. The

•May
11-12— Sigma Delta
convention. New York.

difference between the highest and lowest tunein days is only 15%. Wednesday audiences are
largest, with 66% or 307,000. And the Sunday
audience, only 15% lower, numbers 236,000.

New

•May 12— Sigma Delta Chi Region 11 convention. San Jose, Calif.
•May 12— Sigma Delta Chi Region 4 convention. National awards banquet on
agenda. Detroit, Mich.
May 15 — Comments due in FCC rulemaking
(Docket 14419) affecting the presunrise
operation of daytime only stations. (Rescheduled from Feb. 8)

England. For the com-

plete Politz survey on WCY's
ing audience, contact WGY
Christal Co. representative.

May 15-16 — Council on Medical Television,
fourth annual meeting. Clinical Center, National Institute of Health, Bethesda, Md.
-a
May 16-17 — Annual Medical-Dental Tv
Workshop, sponsored by the National Naval
Medical Center. National Naval Medical
Center, Bethesda, Md.
May 20-22 — Assn. of National Advertisers,
spring meeting. Hotel Commodore, New

25-county listenor your Henry I.
982-24
810
50

WGY
A

GENERAL

ALBANY

ELECTRIC

KC
KW

May 21-24 — 25th anniversary Electronic
Parts
York. • and Distributors Show and Conference. Conrad Hilton Hotel, Chicago.
May 23-25 — Electronic Industries Assn., 38th
annual convention, committee, section, division and board meeting, Pick-Congress
Hotel, Chicago.

STATION

- SCHENECTADY

- TROY

JUNEAP Radio-Tv Assn.
•June 2-3— Oklahoma
Tulsa.

■ BROADCASTING
THE BUSINESSWEEKLY OF TELEVISION AND RADIO
1735 DaSales St., N. W. Washington 6, D. C.
NEW

SUBSCRIPTION

ORDER

Please start my subscription immediately for —
□ 52 weekly issues of BROADCASTING
S 7.00
□ 52 weekly issues and Yearbook Number
1 1 .00
□ Payment attached
□ Please Bill
name

O
en

title/ position*

company name
address
city
state
Send to home address-

Region 1

May 12— UPI Broadcasters of Illinois, spring
meeting. Inman Hotel, Champaign.

■ Only the Politz study tells advertisers who,
what, when, where, and why people listen in
Albany, Schenectady, Troy, Northeastern New
York, and Western

Chi

zone

June 11-14 — Industrial Advertising Exposition held in conjunction with the 40th annual Conference of Assn. of Industrial Advertisers. Royal York Hotel, Toronto,
Ontario, Canada.
•June 14-15 — Western Assn. of Broadcasters, convention. Jasper Park Lodge,
Alta.
June 17-22, 1962 — Annual convention of the
National Community Television Assn.
Shoreham Hotel, Washington, D. C.
•June 20-22— Virginia Assn. of Broadcasters,
annual meeting. Cavalier Hotel, Virginia
Beach.
June 23-28 — Advertising Federation of
America, 58th national convention, in conjunction this year with Advertising Assn.
of the West. Theme of the joint meeting
BROADCASTING, February 12, 1962

Broadcasting Publications Inc.
President
Sol Taishoft
Vice President
Maury Long
Vice President
Edwin H. James
Secretary
H. H. Tash
Treasurer
B. T. Taishoft
Comptroller
Irving C. Miller
Asst. Sec-Treas Lawrence B. Taishoff
IBROADCASTING
THE BUSINESSWEEKLY OF TELEVISION AND RADIO
Executive and publication headquarters:
Broadcasting-Telecasting Bldg., 1735 DeSales
St., N.W., Washington 6, D. C. Telephone
Metropolitan 8-1022.
Editor and Publisher
Sol Taishoff
Editorial
Vice President and Executive Editor
Edwin H. James
Editorial Director (New York)
Rufus Crater
Managing Editor
Art King
Senior Editors: J. Frank Beatty, Bruce
Robertson (Hollywood), Frederick M. Fitzgerald, Earl B. Abrams, Lawrence Christopher (Chicago); Associate Editors: Harold
Hopkins, Dawson Nail; Staff Writers:
Jim deBettencourt, Mark McWhiney, Malcolm Oettinger Jr., Sid Sussman, Robert D.
Swezey Jr., Leonard Zeidenberg; Editorial
Assistants: David Nicholas, Rosemarie
Studer, Nancy K. Yane; Secretary to the
Publisher: Gladys Hall.

ARE YOU

A SUNDAY

MORNING

CHRISTIAN?

Or do you express your faith

seven days a week? Are you one person in church, and quite another at home
and at work?

See this series of thoughtful and provocative programs beginning Sunday.
February 18 on the Christian conviction about the whole man

FRONTIERS

OF

FAITH

Business
Vice President and General Manager
Maury Long
Vice President and Sales Manager
Winfield R. Levi (New York)
Assistant Publisher
Lawrence B. Taishoff
Southern Sales Manager: Ed Sellers; Production Manager: George L. Dant; Traffic
Manager: Harry Stevens; Classified Advertising: Syd Abel; Advertising Assistants:
Catherine Abbott, Peggy Longworth, Robert
Sandor, Hugh Macon; Secretary to the General Manager: Doris Kelly.
Comptroller: Irving C. Miller: Assistant
Auditor: Eunice Weston.

Circulation and Readers' Service
Subscription Manager: Frank N. Gentile;
Circulation Assistants: David Cusick, Christine Harageones, Edith Liu, Burgess Hess,
Steve Bell.
Director of Publications: John P. Cosgrove.
Bureaus
New York: 444 Madison Ave., Zone 22, Plaza
5-8354.
Editorial Director: Rufus Crater; Bureau
News Manager: David W. Berlyn; Associate
Editor: Rocco Famighetti; Staff Writers:
George W. Darlington, Richard Erickson,
Diane Halbert; Assistant: Frances Bonovitch.
Vice President and Sales Manager: WinfieldR.
R. Levi; Sales Service Manager: EleanorDon
Manning; Advertising Representative:
Kuyk; Advertising Assistant: Ellen Reilly.
Chicago: 360 N. Michigan Ave., Zone 1,
Central 6-4115.
Lawrence Christopher; MidSenior Editor:
west Sales Manager: Warren W. Middleton;
Assistant: Barbara Kolar.
Hollywood: 6253 Hollywood Blvd., Zone 28,
Hollywood 3-3148.
Senior Editor: Bruce Robertson; Western
Merritt; Assistant: VirManager
Sales ginia
Strieker.: Bill
Toronto: 11 Burton Road, Zone 10, Hudson
9-2694. Correspondent: James Montagnes.

Broadcasting* Magazine was founded in 1931
by Broadcasting Publications Inc., using the
title, Broadcasting*— The News Magazine of
Broadcast Advertising*
Fifth Estate.
the acquired
in 1932, Broadcast Reporter in
was
in 1953. Broadcasting1933 andng*Telecast*
was introduced in 1946.
Telecasti
•Reg. U.S. Patent Office
Copyright 1962 : Broadcasting Publications Inc.
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produced

by the National

in cooperation
Churches
THE

with

of Christ

YEAR-LONG
Sundays

Broadcasting

the National
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NBC

Council
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RELIGIOUS

1:30-2:00

PM

Company
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of

PROGRAM

NYT

Alternating on NBC TV with FRONTIERS OF FAITH during the YEARLONG NBC
RELIGIOUS PROGRAM are THE CATHOLIC HOUR, produced in cooperation with The
National Council of Catholic Men and THE ETERNAL LIGHT a joint production with
the Jewish Theological Seminary of America
A PEABODY AWARD
WINNER

will be "All-American Advertising Roundup." Denver-Hilton Hotel, Denver.
June 23 — Advertising Federation of America, ninth district meeting. Denver.
June 29-30— Texas AP Broadcasters Assn.,
15th annual meeting. Hotel Texas, Fort
Worth.
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AUGUST
Aug. 5-7 — Georgia Assn. of Broadcasters,
annual convention. Holiday Inn, Jekyll Island, Ga.
Aug. 21-24 — Western Electronics Show and
Convention,
Los Angeles Memorial Sports
Arena.
Aug. 31-Sept. 9—1962 World's Fair of Music
& Sound. An international exposition devoted to every area of the music and sound
industries. McCormick Place, Chicago.
SEPTEMBER
Sept. 11-13 — Electronic Industries Assn.,
committee, section, division and board
meeting. Biltmore Hotel, New York.
Sept. 12-14 — Michigan Assn. of Broadcasters,
fall convention and business meeting. Hidden Valley, Gaylord, Mich.
Sept. 12-14 — Michigan Assn. of BroadAmerica, first district meeting. Cape Cod
area.

Heart

campaign

help

OPEN

editor: . . . Your help, in alerting the
broadcasting and allied industries to the
national radio and television effort during Heart month, is an invaluable service and will contribute much to the success of our campaign. . . . — Hal Marc
Arden, national radio-tv director,
American Heart Assn., New York.
Stauderman 'Monday Memo'
editor: Will you please send me 100
reprints of the excellent Monday Memo
("Republic Steel radio test proves to
be a double success," by Bruce Stauderman of Meldrum & Fewsmith) in the
Jan. 8 issue? — Doyle Seely, station
manager, KINS Eureka, Calif.
Texas

census

figures

editor: I always enjoy reading your
publication and am particularly interested in a feature in the Jan. 29 issue,
"Radio-tv set counts."
I hope that I did not miss the similar
article on the set count for the state of
Texas. . . . — John Lenox, commercial
manager, KLTV (TV) Tyler, Tex.
[The Census Bureau has not yet released
the Texas figures; when released, they will
appear in the magazine.]
Columbus
NBC

Hong

TELEVISION

The other dynamic WLW Stations
WLW WLW-i WLW-D
Television Television
Radio Indianapolis Dayton
Crosley Broadcasting
22

WLW-T WLW-A
Television Television
Cincinnati Atlanta
Corporation

Kong

inquiry

editor: We read with interest the two
articles . . . regarding the Bob & Ray
Radio Comedy Library and the International Broadcasting System Inc. programming service [Programming, &
International, Dec. 25, 1961].
We would appreciate . . . further
details ... so we will be able to con-

Sept. 14 — Georgia Assn. of Broadcasters,
2nd
annual South-East Radio-Tv Seminar.
Atlanta.
Sept.
20-22— Advertising Federation ol
La.
America, tenth district meeting. Shreveport,
Sept. 28-29— Institute of Radio Engineers,
12th annual broadcast symposium. Willard
Hotel, Washington, D. C.
OCTOBER
Oct. 14-17 — CCBA Managing and Engineering convention. Royal York Hotel, Toronto,
Ont.
Oct. 16 — Public hearings by the Canadian
Board of Broadcast Governors. Ottawa.
Oct. 21-25 — National Assn. of Educational
Broadcasters, 1962 annual convention. Hotel
Benjamin Franklin, Philadelphia.
NOVEMBER
Nov. 10-25 — World Economic Progress Assembly and Exposition under international
auspices. Special sectors devoted to radio
and tv. McCormick Place, Chicago.
Nov. 27-29 — Electronic Industries Assn.,
committee,
section, division and board
meeting. Jack Tar Hotel, San Francisco.

®
MIKE
tact them [for] more information. . . .
— George Ho, managing director, Hong
Kong Commercial Broadcasting Co.
Ltd., Hong Kong.

[Mr. Ho has been notified that the Bob &
Ray series is available from Graybar
Theatrical Production Co., Room 2545, 420
Lexington Ave., New York 17; the IBS
service from International Broadcasting
System, 3 West 57th St., New York.]
Anti-communist

programs

editor: I read with much

interest the

"Red threat livest program theme"
(Lead Story, Jan. 22).
In the central Ohio area we pioneered
by doing two five-minute editorials daily
[and] three hours nightly of the Christian Anti-Communism school held here
the first week of November 1961. As a
result of the overwhelming success of
these broadcasts we expanded our anticommunist coverage. . . . — William R.
Mnich, president, WMNI Columbus,
Ohio.
All-channel

tv set

editor: We are interested in obtaining
six copies of the article, "All-channel
sets Minow's goal" (Lead Story, Jan.
15). . . . — Elzora Hemenway, assistant
to manager, KCHU {TV) San Bernardino, Calif.
[Tear
sheets of the article have been sent
to
KCHU.]
Virginia market

story

editor: Please send ... 25 reprints of
the . . . report on Virginia (Special
Report, Dec. 24, 1961). . . . — Robert
W. Kirkpatrick, director, WRFK (FM)
Richmond (Union Theological Seminary), Va.
BROADCASTING, February 12, 1962
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There's no matching the most eye-catching
attraction in Jacksonville . . . WJXT!
Compare: 65 vs only 39 county coverage in
the important North Florida/South Georgia
region. Compare: 49% more homes per
quarter hour. There's no close second, with
WJXT first in coverage, first in
audience, the only efficient way to reach
the total regional market!

WJXT

(£>
JACKSONVILLE,
Represented

THE WASHINGTON

FLORIDA
by TvAR

A DIVISION OF
POST COMPANV

MONDAY

Secret

of

the

MEMO

pleasant

All too often one of the earliest questions raised during the spawning period of a new advertising campaign concerns the technique to be used in the
presentation of the advertising message:
"soft sell" or "hard sell?" Frequently,
much time and energy are spent by
client and agency trying to resolve the
"hard" versus "soft" question. Not only
is this time ill spent, but, even worse,
it is responsible, in no small measure,
for the ultimate creation of much of
today's incredibly bad advertising.
Menley & James Labs recently marketed a new cold/ hay fever preparation: "Contac" continuous action capsules. Before discussing the product
advantages to be stressed in our sales
message, we obtained the unqualified
and enthusiastic concurrence of our
agency (Foote, Cone & Belding, New
York) with our conviction that advertising for Contac must conform to
these fundamental principles: It must
be honest in context and intent; it must
not be offensive to the viewer/ listener/
reader; it must be informative and interesting and, in the case of tv, pleasing to watch.
Client/ agency discussions were devoted to the creation of a basic platform to present the Contac sales story
honestly, interestingly and pleasingly.
No attention to "hard" or "soft" sell,
but emphasis on creating a sales message capable of effective selling in an
interesting and pleasing fashion.
Too Much Technique ■ We are convinced that much of today's dull, irritating and ineffective advertising is the
result of too much attention to technique and too little to the maxim: "tell
an honest story; tell it well and the
world will listen."
Why is there so much attention to
advertising technique? Why so much
more apparent concentration on how
something is presented than on what is
presented? We suggest a ready answer
lies in what the low-key, subtle and
often uncommon sales approach called
soft sell attempts to accomplish.
The soft-sell school came into being
because of a fundamental — and we believe, erroneous — conviction of its proponents: hard sell has an inherent basic
weakness. Namely, it looks/ sounds/
reads too much like what it is— advertising. The low-key school of thought
argues that the more a selling message
appears to be a sales pitch the less productive the selling message actually becomes. So soft sell was created and
fashioned to win over the viewer/ listener/ reader without having the sales
pitch appear too much like advertis24

from PETER

sell:

GODFREY,

vp and marketing director, Menley & James Labs

association

without

offense

for self medications. They suggest that
Contac may be pleasant advertising
but is perhaps not as productive as it
could be if a more traditional approach
were employed. Historically, the hardsell technique is particularly prevalent
in advertising for self medications and

ing, because, the soft sellers reason,
advertising per se is offensive.
In its pursuit of the inoffensive selling message, the soft-sell school frequently loses sight of — and falls far
short of — advertising's fundamental
goal: to sell. The awards have been
garnered, but the product is floundering or has even disappeared from the
marketplace.

health aids. To this "belly-and-bowel
school," the very thought of soft sell is
anathema.

Soon after the appearance of the introductory Contac commercial, we received considerable comment along

Tough Subject ■ Self medication is a
most difficult subject for advertising.
To identify the viewer with the selling

these lines: "good but too low pressure"; "commercial lacks punch"; "interesting use of the 'soft sell' approach."
A consumer publication said: "Visually, Contac is showing good taste in its
urging. There are no hammers, no
nerve endings, janglings, no stomachs
churning." We were encouraged by
this, but disheartened by most of the
other remarks.

message and thus "personalize" the
product benefits to follow, it is often
necessary to illustrate the physical complaint or suffering that product X will
alleviate. Suffering and pleasure are
incompatible. Thus the very great difficulty in producting advertising for self

A Misconception ■ What do these remarks really mean? We feel they are
evidence of another basic misconception and error in much of today's
advertising: unless you use the hardsell approach and "hit the consumer
over the head" with the selling message, maximum promotion productivity
will not be realized.
It is regrettable that the preachers
and practitioners of this approach do
not realize that hard sell has become
semantically synonymous with advertising which is loud, replete with repetition ad nauseam, insultingly condescending, vociferous in half-truths,
often in bad taste and, above all, emotionally disturbing to the unfortunate
person who is its target.
At the opposite end of the spectrum,
these comments also imply a certain
reservation about the use of the socalled soft-sell technique in advertising

medication that is "pleasing to watch."
Our agency was faced with a real
creative challenge: to depict physical
discomfort or minor "suffering" (the
runny nose, sneezing and blocked nasal
passages of the common cold) in such
a manner that the viewer association
is achieved without concomitant offense.
Viewer association without viewer
offense — this is one of the goals of our
tv commercials. The pursuit of the
soft sell is not.
We believe both hard sell and soft
sell often result in "no sell." We are
pursuing a more vital goal, unhampered
by a textbook mandate to use one school
or the other. Our advertising goal is
to bring to the public an honest message, told with interest and conviction
in an inoffensive manner. If our approach must have a tag, we prefer to
call it "pleasant sell." And we believe
the public is sufficiently discriminating
to respond to "pleasant sell" in a gratifying fashion in the marketplace.

Peter Godfrey joined Smith, Klein &
French Labs, Philadelphia, parent company of Menley & James Labs, as a copywriter upon his graduation from Harvard U.
in 1948. He became a copywriter at N. W.
Ayer & Son in 1952, but the next year
rejoined SK&F. After holding key advertising and marketing positions, he was assigned in 1960 to investigate the possible
entry of SK&F into the proprietary drug
field. This led to the formation of M&J
in 1961 and to his present appointment.
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medium

more

better

reliable
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than it was
two years ago

than

newspapers,

most

say

■

Roper's two-years-later
survey compares
standing with 1959
Television has come through two
there have been no "sharp changes" in
advertising executives, but they "do reyears of almost ceaseless criticism and
public attitudes toward television in the
flect what your viewers and your cusattack with greater stature — in the pubintervening two years, television's posiOne tomers
thing
think."they think is that tv is not
lic eye — than it had before.
tion has, "if anything," improved somewhat
in
comparison
with
other
media.
the
"vast
wasteland"
that FCC ChairIts programming is not considered "a
man Newton N. Minow called it in his
The
Roper
report
notes
that
six
quesvast wasteland" by most people. As a
tions in the 1959 study were repeated
NAB speech last May. Mr. Hausman
"moral problem" it gets low billing. As
a source of news it still takes second
or paralleled in the most recent survey,
said a "sidelight" of the Roper study
conducted last November. On five of
place to newspapers (by a narrowing
showed "how misleading mail response
can be." He continued:
margin), but for reliability of news rethese six, "television held its position,"
porting it commands greater respect
"If you were a member of the FCC
the report asserts. On the sixth, "teleor
its staff and you relied on the mail
vision
showed
an
increase
of
10
perthan newspapers do. It's the medium
that came in during May and June of
more people would keep, if they could
centage points."
keep only one.
1961, you might have been persuaded
Structured Research ■ TIO's Mr.
that the American people agreed with
Hausman revealed the findings in a
This vote of confidence emerges
clearly from a research study conducted
speech Thursday (Feb. 8) before the
the assertion that television was 'a vast
by Elmo Roper & Assoc., one of the
Television & Radio Advertising Club of
wasteland.' (It has been reported that
Philadelphia. Pointing up the values of
98% of the first 4,200 messages recountry's
public-opinion
researchbest
firms. known
The results
were released
"structured research" as compared to
ceived after the FCC Chairman's speech
last week by Louis Hausman, director
"do-it-yourself research," Mr Hausman
of May 9 supported his stand.)"
of the Television Information Office,
said the Roper study was designed and
Two Statements ■ Roper's research,
he said, found an entirely different
which commissioned the study.
conducted to "find out how television
situation. Respondents were shown two
Both the survey and its findings
really stands in public favor," as indiparallel another public-opinion sampling
cated by "a statistically representative
statements, one taken from the "wasteconducted by the Roper organization
cross-section of the adult U. S. populaland" speech and one saying "that television broadcasts a balanced schedule
for TIO a little more than two years
ago (Broadcasting, Dec. 21, 1959).
supplying
something for practically
The findings "may not in every instance coincide with your own attitudes,
Put side by side with the first, the reeverybody." They were asked which
sults of the second show that while
statement they were "inclined to agree
ortion."
with mine," he told the broadcast

ABC-TV executives denied FCC charges of too much
violence in the network's programming schedule last
week as the commission concluded public hearings
in its network programming inquiry. ABC executives
on hand included (I to r) Grace Johnsen, director of
BROADCASTING, February 12, 1962

continuity acceptance; Everett Erlick, vice presidentgeneral counsel; Oliver Treyz, ABC-TV president;
Thomas Moore, programming vice president, and
James Hagerty, vice president for news, special
events and public affairs. For full story see page 42.

TV's IMAGE

SHINES

with." Mr. Hausman
results as follows:

UNTARNISHED

summarized the

"Almost one out of four of the respondents didn't know, had no opinion,
agreed with both or with neither. Of
those who agreed with one or the other,
three out of ten were inclined to agree
with the wasteland characterization of
television. Seven out of ten agreed that
television does, in fact, offer a balanced
schedule."
Mr. Hausman singled out the attitudes
toward television and newspapers as
"perhaps the most interesting findings"
in the Roper study. These evolved
from a series of questions.
The first — "where [do] you usually
get most of your news about what's
going on in the world today: From the
newspapers or radio or television or
magazines or talking to people or
where?" — showed a slight but not statistically significant improvement for tv
since the same question was asked two
years ago (see Question 1).
The second question involving newspapers and television sought to find out
how well people think these media and
two other community institutions,
schools and local government, are doing
their jobs. The results, Mr. Hausman
noted, show "no significant statistical
difference" between newspapers and
television. The Roper report put it
this way:
"As in the first question, the differences [between 1959 and 1961] are
slight, but again television seems at least
to have held its own. This is shown
most clearly by the fact that, whereas
television's 'excellent' rating held at
11%, the 'excellent' rating for schools,
newspapers and local government all
dropped a little."
Local government was only one of
the four which did not get majority
approval — "good" and "excellent"
scores totaling more than 50% (See
Question 2).
The third and fourth questions designed to evaluate attitudes toward tv
and newspapers dealt with their believability as news sources.
Tv Up, Papers Down ■ Asked which
medium they would believe if they
heard conflicting reports in different
media, respondents in 1961 showed
sharply increased confidence in television— and a corresponding loss of
confidence in newspapers (See Question
3).
Approaching believability from the
opposite direction, the survey then asked
people which medium's version they
would be least inclined to believe. Newspapers tightened their hold on first place
as the least believable source of news,
while television (and radio) dropped
even further behind in this loser-take29

(LEAD STORY)

continued

all derby (See Question 4).
Commenting on these findings, Mr.
Hausman noted that in picking the
"most believable" medium "more than
60% more people voted 'television' than
voted 'newspapers.' " On the other hand,
he said, "more people (28 %) said they
would be least inclined to believe newspapers than would be most inclined to
believe newspapers (24%).
"Further," he said, "this believability
finding held consistently through all subgroups of the study sample. At all
socio-economic levels and at all levels
of educational attainment, more people
were most inclined to believe the television news report than the newspaper
Kilgore Rebuttal ■ Mr. Hausman also
used
the Roper findings, plus a Scrippsreport."
Howard newspaper study, to answer
arguments advanced by Bernard Kilgore, president of The Wall Street
Journal (Broadcasting, Nov. 13,
1961). Mr. Kilgore, contending that
broadcasting should not be protected by
the First Amendment, has insisted that
news and information are not the main
functions of radio-tv and ventured that
in any case "I do not see the broadcast
media on the way to becoming an effective substitute
for the printed word."
Said
Mr. Hausman:
"Mr. Kilgore presumably made this
statement on the assumption that the
proportion of a medium devoted to news
and information should be an indicator
of its effectiveness and value as a news
and information medium.
"No one denies that entertainment
constitutes the single largest element in
the television program schedule. But
you might be interested, in passing, in
the results of a very detailed contentanalysis study of 12 successive weekday
issues of seven daily newspapers in New
York City, three in Cincinnati and two
in Cleveland. The study was conducted
in 1959 by Dr. Paul J. Deutschmann of
the Communications Research Center
at Michigan State U., and was sponsored
by the Scripps-Howard newspapers."
It showed, Mr. Hausman noted, that
"on the average these 1 2 newspapers devoted 61% of their space to advertising;
23% to special sections (comics, sports,
society, financial, editorials and columnists); and 16% to news, which included
amusement and travel news."
Thus, he continued, "when Mr. Kilgore speaks of freedom of the press, he
is talking about a press that consists of
61% advertising and 39% editorial
matter — a good deal of which, I suspect,
would have to be classified as 'enterIn view of
tainment.' " the Roper findings regarding public confidence in newspaper reporting, Mr. Hausman added, "I would

suggest
that if
Kilgore's
should prevail,
ourMr.
country
would views
be in
Moral Problems
straits." ■ Another question
desperate
in the Roper study probed public attitudes toward various possible "moral
problems," with the findings indicating
that, in the words of the Roper report,
"the public continues to be far less concerned about possible negative aspects
of television than about other public
For this question respondents were
given cards listing several issues which
have been prominent in the headlines.
issues."
Because some of 1959's "issues" were
no longer "issues" in 1961, parallel subjects were substituted in some instances
in the latest study. In the case of television "the bad effects of tv on children"
was substituted for "rigged quiz shows
The report notes that "all the issues
were
set do
forth
problems,"
so that
the
answers
not asshow
how many
people
regard tv as a problem. Rather, they
on tv." the relative importance attached
indicate
to tv as a serious problem in relation to
all the other problems asked about. In
any case,
surveys
that "the
issues
on both
television
wereshowed
considered
the
least important" (See Table 1).
A breakdown of the television answers,
the report continued, showed that the
"bad
tv's those
aboutfirst,
concernedwere,
groups most
effects"
on children
having no children (55% of this group
thought the problem serious); second,
those who have no television set or do
not watch tv (52% of these said it's
a serious problem) and third, those
whose educational level was gradeschool or lower (47% marked it serious). "Interestingly," the report observed, "those with college education
was
38%).
showed
the least concern" (the total
Final question in the study asked
respondents which of four specific media
they'd keep if they could keep only one.
Television maintained top rank, while
newspapers lost ground (and radio
gained). The report concluded that
"while television's percentage showed
no increase, its standing relative to other
media did increase in that the percentage for newspapers shows a drop in the
know'
. . . 'don't
The evidence
presentarestudy.
votes
very low,
of cleartion 6).
cut feelings
on this question" (See QuesThe new study, like the one in 1959,
was conducted among 2,000 adults, consisting of a statistically accurate representative cross-section of the U.S. population over 21 years of age. The Roper
organization "exercised full control over
the survey design, wording of questions,
and field work," according to Mr. Hausman. He said the probable sampling
error is not more than two to three
percentage points.
BROADCASTING, February 12, 1962

How

public

opinion

Question 1: "Where do you usually
get most of your news about what's
going on in the world today — from
the newspapers or radio or television
or magazines or talking to people
or where?"
November
1961
%
57
52
34
9
5
3

December
1959
%
57
51
34
8
4
1

Newspapers
Television
Radio
Magazines
People
Don't know
(Percentages total more than 100 because some people insisted they get their
news equally from two or more sources).
Question 3: "If you got conflicting
or different reports of the same news
story from radio, television, the
magazines, and the newspapers,
which of the four versions would you
be most inclined to believe — the one
on radio or television or magazines
or newspapers?"
Most believable
November December
1961
1959
%
%
Television 39
29
Newspapers 24
32
Radio
12
12
Magazines
10
10
Don't know
17
17
Question 4: "Which of the four
versions would you be least inclined
to believe — the one on radio, television, magazines, or newspapers?"
Least believable
November
December
1959
1961
%
%
23
24
Newspapers
28
25
Magazines
9
Radio
7
109
Television
Don't know
32
34

of

tv

compares

with

that
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ago

you say that the local schools are doing an excellent, good, fair, or poor job?"
Don't know
Fair 1959
Poor
Excellent
27
1961 Good1959
1961 1959 1961 1959
21
20
1961 1959
43
1961
25
%
%
%
%
%
% %
%
%
%
26
Schools
5
5
18 20
14 10
8
5
11 14
48
24
Newspapers
50
9
69
9
7
6
Television stations
44
11 11
13 13
5 6
32
Local government
10 11
46
48
Except for local government all three 40
others 38
received majority approval (Excellent and Good
totaling
64%
in over
1959. 50%— by percentages ranging from 57% to 61% in 1961 and from 59% to
32
Table 1— Public attitudes toward television as compared with other problems
Per cent considering the 4problem
*2
mentioned a serious moral problem
November
December
1959
1961
%
%
88
73
86
The testing of atomic bombs
80
89
66
The increasing amount of juvenile delinquency
, 63
Dishonest labor leaders
64
69
81
Government officials accepting bribes
International disarmament
71
School segregation
60
69
People beating up policemen C61)
74
Policemen taking graft C59)
67
Advertisers making false claims
46
Promoters fixing college sports events C61)
45
48
Promoters fixing boxing matches C59)
Congressmen putting their relatives on
42
government payrolls C59)
The bad effects of TV on children C61)
Rigged quiz shows on TV C59)
Disc jockeys taking money from record companies C59)
28
41
34
32
Newspapers
22
Radio
19
Question 6: "Suppose you could
continue to have only one of the
4
4
Don't
Know
Magazines
4
3
following — radio, television, newsWhile television's percentage figure
papers, or magazines — which one of
showed no increase, its standing relative
the four would you most want to
to other media did increase in that the

keep?"

November
1961
%

Television

December
1959
%
42

percentage for newspapers shows a drop
in the present study. It should also be
noted that the 3% and 4% "Don't know"
votes are very low, evidence of clear-cut
feelings on this question.
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ADVERTISING

'A KICKBACK'
COMMISSION:
15%
THAT
Ad fee practitioner Gossage expounds this, other views

The commission system "is nothing
more nor less than a kickback system,"
Howard Gossage, one of the two presidents (Joseph Weiner is the other) of
Weiner & Gossage Adv., San Fran-

years

Question 2: "In every community , the schools, the newspapers, the television stations, the local government, each has a different job to do. Would

BROADCAST

The 15% commission system of paying ad agencies was attacked publicly
last week by a successful exponent of
the fee system.

two

cisco, told a Feb. 6 meeting of the Sales
Executives Club of New York. He
said: "Until it is changed there is little
prospect that advertising will ever
achieve professional status or that the
advertisements themselves will be markand pertinent."
effectivecontended
Mr.edly more
Gossage
that the
agency gets a "kick-back" for buying,

not for selling. He said: "The medium
goes along with it because, if it suits
the their
agencynose,
and and
the all
client,
it's no skin
off
the medium
has
done is hike its prices to cover the
15%. The client has no alternative.
Whether he goes through an agency
or buys direct he pays the full price;
he doesn't get the 15% himself, only
the agency can do that. So you see
why advertising agencies have clung to
the system; it effectively forces adver29
tisers to deal through them if for no
other reason than the economics in-

volved; 15%

is a hell of a lot of

money."
Fees Bigger ■ In defense of the fee
system as adopted by Weiner & Gossage, Mr. Gossage said the fees received
from clients are "substantially more"
than the 15% commission would be.
He gave two reasons: "We believe our
work to be superior to that generally
available and therefore worth more,"
and "we find that our clients can easily
afford it because they get more out of
it, and also because we tend to spend
far less money in total than is usual."
He added that the agency's fee increases each year as the client's business increases. "This does not necessarily mean that their total advertising
budget need increase; indeed, it could
conceivably decrease." He said that
since the industry "hasn't yet been enlightened enough to jettison the commission system we go along with it to
the extent of crediting commissions
against the fee so the poor client won't
have to pay twice."
Answering the titular question of his
speech, "Is Advertising Worth Saving,"
Mr. Gossage said: "From an economic
point of view I don't think most of it
is. From an aesthetic point of view
I'm damn sure it's not; it is thoughtless, boring, and there is simply too
much of it."
He said advertising is becoming so
uneconomical that even the most lavish advertisers are bound to be getting
a little nervous about it. He stated
that "the very bulk of advertising is
its worst enemy because somewhere
along the line an immunity starts building up against irritation. This is one of
the reasons people aren't bothered more
by annoying advertising than they are.
If they had to absorb it all they would
go mad."

Client

charges

disparaged

Paar

product

A $3.4 million suit for damages was
instituted last week against NBC-TV
star Jack Paar and others by the manufacturer of a liquid mender for fabrics. Arthur M. Shain, president of
Jiffy Sew Corp., New York, charged
that Mr. Paar failed to promote the
product and made "derogatory and disparaging" remarks about it on his Tonight show.
Mr. Shain contended in New York
Supreme Court that the sum included
$931,000 for actual out-of-pocket expenses and $2.5 million representing
a loss of anticipated profits. Named
with Mr. Paar were Martin Kummer,
Mr. Paar's agent; S. H. Weiss, the
star's attorney; Music Corp. of America, Mr. Paar's booking agency, and the
First Westchester National Bank of
New Rochelle, N.Y.
The plaintiff said Mr. Paar agreed
in January 1961 to make a promotional disc for Jiffy Sew that would
be displayed on his late-night show
and agreed to give favorable mention
of it, but that instead Mr. Paar made
a recording that was a "rehash of old
material, and material containing obscene matters." Mr. Shain also contended that his out-of-pocket loss included $100,000 paid to Mr. Paar for
services in promoting the product. He
said the payment is being held in escrow for Mr. Paar by the First Westchester National Bank.

for proprietary drugs

that use a "formula" approach are
"wearing thin," Herbert D. Strauss,
president of Grey Adv. Inc., New York,
declared in a talk before the Pharmaceutical Advertising Club in New York
last Thursday (Feb. 8).
Mr. Strauss described the formula
of it'

Also

in advertising...

New office ■ Robert E. Eastman & Co.,
New York, radio representative, has
opened a Philadelphia office at 1601
Walnut St. Derrick Dyatt, formerly
timebuyer with N. W. Ayer & Son in
Philadelphia, is manager of the new
Eastman office, with sales responsibilities for the Pennsylvania and Maryland
territories.
New England, too ■ Robert E. Eastman
& Co., New York, has formed an association for representation of Eastmanrepresented stations in New England

New agency ■ Norman J. J. Berger,
partner, vice president and general manager of Leber & Katz Inc., New York,
announces the establishment of a marketing and advertising agency at 15
E. 48 St. Before joining Leber & Katz

Commercials

'There's simply too much
(BROADCAST ADVERTISING)

won't come across."

the plaintiff said the "real basis" of the
suit involves the "derogatory and disparaging" remarks on the air, with
less emphasis on Mr. Paar's handling of
the promotional recording, a sales tiein offered with the Jiffy Sew product.

Days are numbered for
'formula' drug plugs
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proprietary advertising. Some will fail
because they will be so blinded by the
new techniques that the sales point

through Eckels & Co., Boston. The regional firm will be the official New
England sales office for Eastman stations.

one of
defendant's
TV
wasthenot
named inattorneys.
the suit,NBCand
refused to comment on the case.

Gossage

"Already a few proprietary manufacturers have switched from 'formula'
to a warm, human approach or to arresting techniques," Mr. Strauss reported. "More will soon discover there are
many,
ways to get a message
mob."many
across.
There will be a rush to creative

The alleged "derogatory" remarks
were made during the four spots purchased by Jiffy Sew at a cost of $56,000 ($14,000 each). A spokesman for

on the ofplaintiff's
motion
forA anhearing
examination
the defendants
to make possible the filing of a formal
complaint was postponed from Feb. 8
to Feb. 21, because of the illness of

Agencyman

"the speed promise," "an overall relief
claim," "multiple medical ingredients"
and a "competitive foil, comparing this
one with an 'ordinary' or 'other' product." One factor working against the
success of the "formula" commercial is
that it has become repetitive and is "no
longer amusing." Another is that the
proprietary business has attracted many
newcomers and "formula commercials"
cannot stand out from the "confusing

commercials as having these elements —

AVi years ago, Mr. Berger was secretary, general manager and assistant to
the president of Grey Adv. Telephone
number of new company, Norman J. J.
Berger Assoc., is Plaza 2-8090.
Account pending ■ Ocean Spray Cranberries Inc., Hanson, Mass., has terminated its association with BBDO, New
York, effective Jan. 31. A new agency
has not been selected, but a company
spokesman said it is considering presentations from several agencies. The
account bills approximately $1 million,
of which $700,000 is allocated to spot
television.
On the move ■ The McCarty Co., Los
Angeles agency, has moved into the
new Travelers Insurance Bldg., 3600
Wilshire Blvd.
BROADCASTING, February 12, 1962

Tucker Wayne timebuyers in plans session: Ruth Trager, Norma Hanson, Ann Hutcheson, Anne Benton.
Remaining in the good graces of lady timebuyers is not at all difficult
-if you do exactly what they want you to do. Namely, produce good
results for their agency's clients! This keeps everyone happy. So
whenever you have a piece of business for the Carolinas remember
WSOC-TV. Let us or H-R tell you about our service to advertisers here
in America's 19th largest TV market. We'll make you happy, too.

WSOC

and WSOC-TV
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are associated with WSB

CHARLOTTE 9-NBC and ABC.C
Represented
byV
H-R
-T
WS

and WSB-TV,

Atlanta, WHIO

and WHIO-TV,

Dayton

They

dared

to

differ

with

Minow

AFA-AAW
DELEGATES
CALL FCC CHIEF'S HAND
ON
the government will have to sec that
The advertising profession moved to
stations put these programs on the air.
Washington last week for an on-the■ In calling for better programs for
scene look at the New Frontier's impact on media and media users.
children, he left the AFA delegates
Two days of internal discussion and
confused by his claim that children
several sessions with key government
willNolook
at anything
tv.
Takers
■ Thisthat's
last onobservation
officials and legislators left disturbing
impressions among advertiser, agency
drew practically unanimous disagreement from AFA delegates contacted
and media delegates who attended the
after the Minow talk. Their strong poFeb. 6-7 joint legislative conference of
sition as parents was typified by such
the Advertising Federation of America
and Advertising Assn. of the West.
comments as: "Children are the most
After it was over, AFA's members
discriminating of all viewers"; and, "He
were talking most about the regulatory
just doesn't understand children if he
attitudes of FCC Chairman Newton N.
believes
that."
But the
most serious concern was
Minow. The chairman offered a series
about
the
obligations
of advertisers to
of brow-puckering comments that posed
sponsor
public
affairs
programs
and of
basic questions about the commission's
powers to influence advertisers and
affiliates to carry the so-called quality
agencies as well as radio and tv broadprograms supplied by networks. Here
casters who live under the Communicathe delegate reaction included such
tions Act.
comments as "man on a horse" and
On the other hand they found Paul
"papa knows best," plus a fear of government censorship.
Rand Dixon, Federal Trade CommisA member of the panel on which
sion chairman, in a friendly, conciliatory mood. This was in contrast to Mr.
Chairman Minow appeared, Vice President Edwin H. Ebel of General Foods,
Dixon's fire-eating hints when AFA
was in Washington last year. And
was moved to observe, "There is no
Secretary of Commerce Luther H.
law that says an advertiser can't choose
the program he wants to be associated
Hodges spoke in a cordial what-can-wewith. Who is to say good entertainment
do-for-you manner.
Chairman Minow made three points
isn't public service? What is enlightenthat disturbed many of the media and
ment?" He offered this formula based
on his 12 years as a major tv buyer:
advertising delegates.
■ Advertisers on tv have a responsi"Find out what the people want and
give it to them a little at a time. Only
bility as good citizens to devote part of
their budgets to public affairs and other
the people can define the term enlightinformation programs.
Others on the broadcast panel, a ma■ Unless more tv stations go on the
enment."
jor feature of the AFA meeting, were
air and unless network affiliates accept
John S. Hayes, president of the Postthe network's high-quality programs,

PROGRAM
BELIEFS
Newsweek Stations; Rep. William H.
Avery (R-Kan.); William R. Hesse,
president of Benton & Bowles, and
Victor Ratner, vice president of Grey
Adv. Agency. Donald H. McGannon,
president of Westinghouse Broadcasting
Co., moderated the panel.
Mr. Hayes said the public's decisionmaking process must not be taken over
by Congress, the FCC or advertisers
(see story page 34). He posed the
question that brought Chairman Minow's comment about need of more tv
stations and the obligation of affiliates
to run high-quality programs.
'What Did You Mean?' ■ Addressing
Mr. Minow, Mr. Hayes recalled a recent statement by the chairman that
broadcasters face a choice of "more
competition or more regulation." "What
did you mean?" Mr. Hayes asked.
Chairman Minow cited an example
of a two-station market (Augusta, Ga.)
in which an Eisenhower documentary
was not accepted until the last minute
so the former president could see the
taped program while in that city.
"If there isn't more competition" the
chairman said, "I would say we will
have to take steps — the government
should see that these programs are
cleared in communities lacking sufficient
Mr. Minow then added, "I would
channels."
rather
see the marketplace of ideas
take over with more programs."
Replying to a question from Mr.
Ratner, a former CBS executive, Chairman Minow agreed tv serves more people more often than any other institution in the community. He said people spend five hours a day viewing and
added, "There is tv's failure — spreading
Mr. Minow continued, "Children under 12 spend 70 million hours daily
emptiness."
looking at television. Children will
watch whatever is on tv — good, bad,
indifferent, enlightening, mayhem —
whatever it is. Television should be a
worthwhile adventure for children."
The Other View ■ Mr. Ebel observed,
"My

Broadcasters were in AFA-AAW audience at Washington. Front row (I to r):
James H. Quello, WJR Detroit; Herman Land, Westinghouse Broadcasting Co.; Paul H. Goldman, KNOE-TV
Monroe, La.; Charles H. Crutchfield,
32
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WBT-WBTV (TV) Charlotte, N. C. Second row: Bob A. Roth, KONO-TV San
Antonio, Tex.; Norman S. Cash, Television Bureau of Advertising; John M.
Lamb, BBDO Minneapolis. There were
others present but not shown here.

son is better informed and enlightened because of television." He
agreed with Mr. Hesse that if a marketer doesn't consider tv in his planning he'll not stay long in the advertising business.
The FCC chairman deemed it "a
good sign" that more advertisers are
turning to news and information programs. All networks say they lose
money on these programs, he noted,
asking advertisers for their help in doing
a public service job. "Every substantial
BROADCASTING, February 12, 1962

Television almost dominated AFA-AAW program. Broad
cast panel moderated by Donald H. McGannon, Westinghouse Broadcasting Co., included besides FCC Chairman
Newton N. Minow: John S. Hayes, Post-Newsweek Staradio and tv advertiser has an obligation to program not the highest-rated
program but the prograrns with the
highest rating in public understanding,"
Mr. Minow said. He agreed with the
Bell & Howell "folklore" description of
the old idea that advertising should be
non-controversial, have highest ratings
and stay in the comedy-adventure-escapism field.
Mr. Minow said he is interested in
the so-called magazine concept of sponsorship as a way to retain the creative
contribution of advertising and at the
same time insure that the legal responsibility remains with the broadcaster.
"Why enter a cultural war?" Mr.
Ratner asked, recalling the widespread
debates of the years just prior to the
Civil War. "There is no record of anyone changing anyone's opinion." He
said broadcasting gets across all the big
issues, not just a few.
When Is Good Tv? ■ Mr. Ratner
criticized those "who smear public
tastes, wipe the public's intellectual
nose and indulge the public's likes and
dislikes." In a world of tensions, he
said, entertainment's function is to rebe
trustedlax.in"TheitsAmerican
choice of public
what tocan
watch

tions; Edwin H. Ebel, General Foods; Victor Ratner, Grey
Adv. Agency; William R. Hesse, Benton & Bowles; Mr.
McGannon. Not in photo: Rep. William H. Avery (R-Kan.),
outspoken advocate of free enterprise in broadcasting.

broadcasting" against proposals for a
system of user charges such as pay tv.
He cited the much larger number of
stations operating in American cities
as compared with other countries.
"The cost of radio advertising has
been lowered to the extent that almost
every retailer can now use the facility,"
Rep. Avery said. He added, "We can
conclude that our partnership free-enterprise, advertising system is good and
that nearly all participants are doing a
good job." As to commercials, he said,
"Hardly anyone enjoys commercials but
some are more bearable than others,"
adding that the FTC estimates a very
small percentage of advertising is deliberately misleading,
around of1%.
"I
do not consider
this a matter
serious
concern," he said.
Why It Grew ■ Rep. Avery attributed
the growth of the business of broadcasting— 62% increase in number of
broadcast facilities in a decade compared to a population increase of
18.5% — largely "to the ingenuity of

American technology firmly supported
by Mr.
an aggressive
industry."
Hesse said advertising
the broadcast
media
capitalize on the dimension of time and
movement. He said tv will develop exciting new techniques. Radio, he added,
has been winning and maintaining the
trust of the public over the years.
In the general AFA discussions several speakers warned of the legislative
and regulatory problems facing all advertising. Rep. Bob Wilson (R-Calif.),
partner in Champ, Wilson & Slocum,
a San Diego agency, warned of the influence of economic theorists in the
New

Frontier and their "peculiar solutions." He said Arthur Schlesinger
Jr., a key White House advisor, said

recently, "The Welfare State is the answer to Communism." He warned that
an advertising tax is a possibility.
Arthur C. Fatt, chairman of the
board of Grey Adv., analyzed some of
the Washington attacks on advertising
techniques, content and philosophy.
One reason advertising is a target, he

and what not to watch," he said, and
asked rhetorically, "What is a good tv
program and how do we know when
we've got one?"
Mr. Ebel described tv as "one of the
most effective and economical means
of reaching the people but the advertiser needs editorial content to which
the public responds."
Rep. Avery said every communication statute assumes operation of broadcasting by private enterprise under a
minimum of government regulation,
with incentive for investment generated
by advertising. He said that on the
basis of his service on the House Commerce Committee he feels "the public
will guard jealously the system of free
BROADCASTING, February 12, 1962

1
Capitol Hill was represented on AFAAAW conference program. Rep. Bob
Wilson (R-Calif.), agency partner in
San Diego, was a panel member. L to

r: Douglas L. Smith, S. C. Johnson &
Son; W. Walter Watts, RCA; Rep. Wilson; Donald J. Wilkins, AFA Washington vice president.
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said, is that "America is suffering from
scrambled
thinking."
B. Mason, economic
former FTC
member,Lowell
said
the agency already has the power of
"inquisition without warrant" and under new legislation (HR 8830) it would
have the power of "punishment without
trial." He called on the advertising
fraternity "to save Rand Dixon from
some of the impetuous politicians in
his own party."
Color's Future ■ W. Walter Watts,
group executive vice president of RCA,
said the color television industry has
reached "an annual going rate of $200
million, far ahead of last fall's prediction that it would attain that figure before the end of 1962." Color's future
will deal in billions, he predicted, with
over 20,000 firms sharing in the manufacture and sale of color sets."
Noting that color tv became a $ 1 00
million industry in 1960, he said the
medium has at least 3V2 times the impact of black-and-white commercials.
Over 150 advertisers on NBC-TV are
using color as a selling tool, he said,
and millions are being spent in RCA's
tube expansion. January color set sales
were 164% ahead of the same 1961
month, he said.
Mr. Watts predicted that by year-end
all major set manufacturers will be making color sets.
In a review of the AFA-AAW conference results, James S. Fish, vice
president of General Mills, cited advertising's ethical progress. He said
the NAB code seal "is taking on real
meaning with consumers."
Lee Fondren, KLZ Denver, is AAW
president. C. James Proud is AFA
president-general manager.

The advertising profession heard FCC
Chairman Newton N. Minow live up to
his headlines at AFA-AAW meeting
last week as he called for sponsorship of more news and public affairs
programs.
34
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'ARTICLES

OF

FAITH'

Hayes proposes principles
for continued prosperity
Three "Articles of Faith in Broadcasting" as compiled by John S. Hayes,
president of the Post-Newsweek Stations, must be kept in clear focus if
the industry is to continue to grow,
prosper and perform its function in society, Mr. Hayes told the Advertising
Federation of America.
He took part in a panel dealing with
the role of broadcasting in the nation
and in advertising at the AFA's Feb. 7
meeting in Washington. On the panel
with him was FCC Chairman Newton
N. Minow, Donald H. McGannon,
president of Westinghouse Broaadcasting Co., was moderator (see story page
32).
Here are Mr. Hayes' articles:
■ Faith in the public, and the effectiveness of public approval or disapproval.
■ Faith in the broadcaster, and the
ity.
effectiveness
of broadcaster responsibil■ Faith in an advertiser-supported
system, and the necessity for its continuation.
The public's decision-making process
must not be usurped by Congress, the
commission or the advertiser, he said,
since the ultimate responsibility is the
broadcaster's. He contended the broadcaster "must resist the tempestuous
pressure from those men of little faith
in the people who have him broadcast
only what they said
public,' leaving unsaid
tion that it is they
therefore will decide

is 'good for the
the tacit assumpwho know, and
what is good for

public."
Hayes called this group "the
theMr.
autocrats who would set up a cultural
tyranny within the framework of a political democracy." He added that the
broadcaster also must resist "those men
of equally little faith in the people who
would have him program as though
the public were moronic, devoid of any
taste, and incapable of distinguishing
good from bad, high quality from low.
These are the cvnics who fail to recognize that the broad, overall level of
American education is rising and, with
it, has come a public desire for the upgrading of standards generally.
"The broadcaster must resist those
who would, by regulation other than
self-regulation, by suggestion, by obiter
dicta within a commission decision, by
newspaper headlines, or by catch
phrases, do violence to the concept of
free speech or of free, untrammeled
The American free-enterprise system
of broadcasting is being copied throughout the free world, Mr. Hayes said,
press."

Audience

relay

A commercial for a commercial? It's not only possible, it
actually happened last Friday
(Feb. 9) on WNEW New York.
Robert Lawrence Productions,
film and commercial producer,
bought a one-minute radio spot
to promote the tv commercial it
filmed for the Clairol-sponsored
"Debutante '62" on NBC-TV
later the same day (9:30-10:30
p.m.). The
spot Show
on WNEW's
Klaven
& Finch
invited
listeners to watch the tv program
as well as the six-minute familysituation commercial in four acts
titled "Clairol's Story of the
Feb. 5). Family" (Broadcasting,
Adams

adding that it has flourished in an atmosphere singularly free of suspicion
that it is a governmental voice or a
propaganda organ of special interests."
York

Imperial

gets

heavy radio-tv push
P. Lorillard & Co., New York, announced last week it is placing its
York Imperial size cigarette into national distribution this month, and is
providing York the "heaviest support
of a new brand" in the company's 202year history. York, which has been
tested in 1 1 key markets, will be advertised inseveral media, including network tv, spot tv and radio.
On network, York will be a participating sponsor on five nighttime tv programs— CBS-TV's Ichabod and Me and
Frontier Circus; ABC-TV's Hawaiian
Eye and Target: The Corruptors and
NBC-TV's Cain's Hundred. Lorillard
also will place a saturation spot tvradio campaign in major markets, starting Feb. 18. Agency: Lennen & Newell, New York.
Hallmark

V Ltd., new

agency

A new advertising agency. Hallmark
V Ltd., has been formed in New York.
It is located at 41 E. 42nd St.
Officers are Robert Geist, chairman:
Edgar Herz, president, and Joel Kaplan,
executive vice president. Mr. Herz was
president and chairman of Williams
Adv. Co. for 1 1 years. Mr. Kaplan
formerly served as executive vice president of Ashe & Englemore Adv.
The firm estimates its annual billing
from $3-4 million with emphasis on
fashion and retail accounts. Broadcast
billing is about $300,000, with one account, Towers Marts International, New
York, a department store chain, accounting for the radio-tv advertising.
BROADCASTING, February 12, 1962
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MATHEMATICS

FOR

THE

MILIEU

Joe and Gladys Smith, hitherto city-bound apartment dwellers, decided
to move their TV set to a pad of their own in distant exurbia. Assured
by their real estate dealer that they would receive WMAL-TV loud and
clear even in their remote "new frontier," they began to work out the
mathematics of the real estate deal.*
Said Joe to Gladys, "If you'll give me three-quarters of your money,
I'll add it to mine and have just enough to buy this $5000 house. You'll
have just enough left to buy the lot next door with the shady grove and
the running stream."
"No, no," cried Gladys, quick to rise to the defense of the bank account
marked HERS. "You give me two-thirds of your money and, by combining itwith mine, I'll have enough to buy the house and you'll have
just enough left to pay for the grove with the babbling brook."
What was the value of the shady grove with its never-failing stream? In
return for the solution to the problem, we'll send you a new volume of
puzzles to while away the hours between coffee breaks. Address requests
for $5000 houses to your local real estate agent. He needs a laugh
occasionally, too.
'■'The mathematics of the TV situation is simple: minute participations in one
of WMAL-TV's 4 daily half-hour news reports (1:30 p.m.: 6:00 p.m.: 7:00 p.m.;
11:00 p.m.) build loyal audiences and are the best buy in the D. C. area.
Puzzle adaptation courtesy of Dover Publications. N.Y. 14, N.Y.

Washington,

D. C.

An Evening Star Broadcasting Company Station, represented by H-R Television, Inc.
Affiliated with WMAL
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and WMAU-FM,

Washington,

D: C; WSVA-TV

and WSVA,

Harrisonburg, Va
35

Criticism
PANEL

helps

DISCUSSES

advertising,

ADVERTISING

says

PURPOSES,

Weir
VALUES

Criticism of advertising by the "intellectuals" in education, government
and elsewhere "can only improve advertising," Walter Weir, executive committee chairman, Donahue & Coe, said on
a WNBC-TV New York panel show
yesterday (Feb. 11).
On Open Mind, taped last week, Mr.
Weir and other advertising experts dis-

posed by Mr. Gossage. Mr. Ogilvy said
he prefers the fee system, but that the
commission system cannot be blamed
for "dullness." Mr. Weir said the 15%

cussed "Does Advertising Deserve Its
Reputation?" with emphasis on recent
criticisms. Other participants were
David Ogilvy, board chairman of Ogilvy, Benson & Mather; Mildred Brady,
editorial director of Consumer Reports
magazine, and Albert G. Seidman, attorney in charge of the New York field
office of the Federal Trade Commission.
The panel agreed that advertising is
essential to the U. S. economy, but
differed about the purposes and forms
advertising should take. Mr. Ogilvy

Couric: self-regulation
is answer to ad critics

said advertising's purpose "is to sell
goods and ideas." But Mr. Weir countered that he didn't believe advertising
can sell goods and ideas "because there
are too many other factors — price,
package design, the product itself, etc."
Advertising must "inform," he said.
Mr. Ogilvy's reply was that "when
advertising doesn't sell, we get fired by
the client." Mrs. Brady said advertising
"grew up to meet the need to inform"
the public on new products coming on
the market. The panelists agreed on
Mr. Seidman's definition of the purpose:
"Advertising is to inform with the interest of making a sale and to enable
the consumer to buy with confidence."
Copy Cats ■ On the use of similar
product claims by the advertisers of the
same type of product, as cigarettes, beer
or soaps, Mr. Weir said all are "justified" in using the claim, but that the
one who uses the claim first gets the
advantage. To which Mr. Ogilvy
snapped: "Copy cats deserve what they
Concerning critics' charge that adget."
vertising is "misdirecting the public's
money," quoting moderator Eric F.
Goldman, Mr. Ogilvy replied: "Suppose
we say we are spending too much on
creature comforts; the cure would be to
legislate advertising out of business.
But it wouldn't necessarily follow that
school boards would seek to raise taxes
to build better schools, raise teachers'
salaries and buy better equipment."
Mr. Goldman quoted a speech made
in New York last week by Howard Gossage of Weiner & Gossage, San Francisco (see page 29), who said that advertising won't improve until agencies
end the 15% commission system. The
agency panelists answered that there is
a trend to the kind of fee system pro36 (BROADCAST ADVERTISING)

commission "penalizes" the small advertiser, and that most of the faults in
advertising come from having "incompetent people" in advertising.

Self-regulation in advertising provides the best answer to critics who
advocate strict government controls,
John M. Couric, NAB public relations
manager, said Feb. 9 in an address to
the Advertising Institute of Charlotte,
N. C. He predicted advertising will continue to prosper in freedom and responsibility ifit continues "to demonstrate an honest desire to serve the public as the prime mover of goods and
Mr. Couric said the NAB codes are
services."
elevating the claims of advertisers for
their products and improving the taste
of radio and television. But he warned
that a small minority "chips away, not
with chisels and hammers but with
pneumatic drills, at the entire framework of advertising."
Educators

teaching

anti-ad prejudices?
Educators are inculcating young people with "anti-advertising prejudice,"
Walter Guild, president of Guild, Bascom & Bonfigli, San Francisco, charged
last week in a speech before the Oakland (Calif.) Advertising Club.
Mr. Guild claimed that in public
schools and universities and colleges,
"advertising is a dirty word." He contended that professors in such areas as
economics , history and art write textbooks, which invariably criticize advertising as "being the tool of monopoly"
and "being shoddy and dishonest." He
urged advertising men to reply to criticism in public speeches and to use any
influence they may have in local educational circles to discourage the use of
tetxbooks that portray business, advertising and the free enterprise system in
"an untruthful and unfavorable light."
Advertising

defense

urged by Jorgensen
Business should defend advertising
and advertising should defend business
against unjustified attacks designed to
increase government control and lessen
the strength of the competitive free enterprise system, Kai Jorgensen, presi-

dent of Hixson & Jorgensen, Los Angeles, declared Friday.
Addressing a special luncheon meeting of the Western States Advertising
Agencies Assn., at which he was acclaimed "Advertising Man of the Year"
for 1961, Mr. Jorgensen said "If these
constant attacks are eventually successful, it is not just advertising that will
suffer, but it is one of the very foundation stones of the free enterprise system that will have disappeared or have
been eroded away — the right of management to determine how it should
spend its money, how it will sell its
goods or services, how it would conduct
He urged that all should unite against
its affairs."
these
attacks.
Farm

radio

given

by

tips

agencymen

A strong case for the success and
effectiveness of 52-week schedules in
farm radio advertising was made last
week by Dixon L. Harper, farm radiotv director of Aubrey, Finlay, Marley
& Hodgson, in a talk before the Chicago Area Agricultural Advertising
Assn.
Mr. Harper also highlighted the importance to the farm advertiser of the
"adult approach" of the station which
"really serves the audience" in all respects, as distinct from the "glorified
juke
box
where ofyou
don't
even have operation
the privilege
selecting
which first
top clue
40 tunes
you wanttheto station
hear."
The
to picking
that offers "quality radio" usually is a
fulltime working farm service director
on the station's staff, he indicated.
Year-round farm radio advertising usually is the best buy, Mr. Harper said,
because the advertiser gets the best
frequency discounts, enjoys fullest merchandising and other station support,
gets more effective dealer tie-ins and cooperation, not to mention the big plus of
all-year listener loyalty and identification.
Dick Cech, agricultural group supervisor, Marsteller Inc., Chicago, told the
meeting that farm radio marketing
plans sometimes fail because of lack of
objectives, lack of production effort and
failure to take advantage of the service
offered by radio farm directors. "Too
much farm radio is bought 'by the numbers' just like a lot other radio," he said.
Robert S. Kunkel, Leo Burnett Co.
account executive, related broadcast
philosophies involved in purchase of
radio time in behalf of Chas. Pfizer &
Co. He said the surface has only been
scratched for the effective use of farm
radio and indicated many new special
situations or promotions could be
worked out by stations and their representatives to attract new business.
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Kilroy
Didn't
Make
It partial
list, ifa you
goodlivemany
notables did make the "Insight" scene last year. • Chances are you've never heard ofguest
"Insight"
outside WDAF-TV's coverage area. But Kansas Citians will tell you — with considerable pride — that it's another
of those network-type programs WDAF-TV puts on locally. Veteran Newsmen Walt Bodine and Bill Leeds
host this unrehearsed and spontaneous half-hour each Sunday. It's not unusual when Monday morning's
news is featured by the results of their gentle probing. • Kansas Citians do take pride in WDAF-TV. They
appreciate the fact that it's far more than a local outlet for network shows . ..that local programming of the
"Insight" calibre is the rule, not the exception .. .that it is the Heartland's prime source of entertainment
and information. And, of course, this respect for WDAF-TV pays off in the cash registers of its advertisers.
WDAF

Symbol of
Service

TV

O

SIGNAL

HILL

• KANSAS

CITY

^

Represented by
In Television: W6R-TV Buffalo
• WDAF-TV Kansas City • KFMB-TV
d',
V[EdwardYpetry&Yco..inc.)
A j/
,
San Diego • KERO-il-TVv „Bakersfiel
esaKersTieia
v
j\A
j\
• WNEP-TV
SC rantOn-Wi I keS Barre
IheOrig.nal Stat.on Representative

In Radio: KFMB & KFMB-FM San
_
Diego • WDAF & WDAF-FM Kansas
City . W6R & WGR-FM Buffalo

380

YORK
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How

network

tv

helped

enhance

American

CyanamicTs

name

The American Cyanamid Co.,
which ends its first year of sponsorship of a continuing network television program in late March, attributes "the satisfactory results attained" both to the merits of CBSTV's Eyewitness and to the extensive promotional-public relations
campaign conducted since last September.
Warren Highman, manager of corporate advertising for American Cyanamid, summed up in an interview
last week the rationale behind the
promotional effort: (1) Cyanamid,
though a giant company, had no
readily identifiable image with the
general public as a manufacturer of
chemical, pharmaceutical, and consumer products for the home, the
medical profession, industry and agriculture; (2) Cyanamid is a conservative company and there was a
need to generate confidence in and
enthusiasm for the tv program
among its plant employes and executives, customers and suppliers
and (3) its role in industry had to
be communicated particularly to
opinion leaders and government officials throughout the nation.
"We realized we had an excellent
vehicle in Eyewitness," Mr. Highman commented. "But we felt
strongly that as a new advertiser,
we had to build up a strong identity with the program in the eyes of
our own employes, as well as our
customers, suppliers and leaders in
communities in the U.S."
Mr. Highman believes that Cyanamid achieved this objective
through a steady stream of publicitypromotional material. A significant
approach utilized by Cyanamid, he
said, was to use the company's 66
plant and branch managers to distribute the materials on a regular
basis to newspapers, civic and educational organizations and government offices. This arrangement according to Mr. Highman, "helped
attain better acceptance of our materials and had the effect of involving our people directly with Eyewitness."
The
major

Business

projects associated

briefly...

Merck Sharp & Dohme, pharmaceutical firm, has bought a one-hour "Breakthrough" special to be broadcast on
NBC-TV, June 22 (9:30-10:30 p.m.
EDT). Agency: Troy-Beaumont Co.
Gulton Industries (Life Lite Recharge38 (BROADCAST ADVERTISING)

A group of taped commercials for
the American Cyanamid Co., Fibers
Division, was produced last month
by Videotape Productions of New
York for use on the company's
"Eyewitness" program. The oneminute commercial (above) illustrates the use of Cyanamid's Creslan fibers in swimming suits, and
with the program were a letterwriting campaign in which Cyanamid plant executives wrote to community leaders and to government
officials on the local, state and federal level, calling attention to Cyanamid's association with a public
service series; the distribution of
more than 20,000 records, presenting highlights of the program, and
the production by CBS-TV of a
special half-hour film, The Unborn
Tomorrows, which was prepared for
distribution, starting Jan. 8.
The special film was produced
under the direction of Eyewitness
producer Les Midgely and is narrated by Walter Cronkite. It is a
film history of recent world events
and includes coverage of the Kennedy inauguration, the Vienna summit conference, fallout shelters in
the U.S. and the revolution in the
Dominican Republic. The film is
intended for showing before schools

able Flashlights), which reported to
NBC-TV a 54% increase in product
sales due to its participations in The
Jack Paar Show, has renewed its schedule on that show and increased its number of participations 50%. Agency:
Compton Adv., New York.
Chrysler Corp., Detroit, announced it

will
on "Eyewitness"
(Feb. be23 carried
and March
23). Jack
Schwartz, production manager of
Erwin, Wasey, Ruthrauff & Ryan,
was

agency producer on Cyanamid's commercials. Nat Eisenberg
was director for Videotape Productions and Charles (Chuck) Holden
was producer.
and community groups and already
has had exposure.
Cyanamid, through Erwin Wasey,
Ruthrauff & Ryan, New York, invested in excess of $1 million for
its sponsorship of Eyewitness on an
alternate-week basis, with the commercial emphasis on the corporation
and on its Creslan and Formica divisions. The company now is reviewing plans for 1962-63, and network television is expected to play
a significant role in its advertising
American Cyanamid Co. promoted
program.
its first-time sponsorship of a regular network tv series (CBS-TV's
Eyewitness) with a wide array of
materials, including a 30-minute
film, "The Unborn Tomorrows," a
record, calendars, releases, letters
and brochures, distributed to its employes, customers, suppliers, opinionleaders, government officials and the
general public.

will sponsor five one-hour specials on
NBC-TV within the next few months,
each featuring big-name talent as in
the Jan. 24 "Bob Hope Special" which
it sponsored on network. Show dates
run through May 4. Agency on corporate account is Leo Burnett Co., Chicago. Dodge Div. of Chrysler currently
BROADCASTING, February 12, 1962
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is running three-week spot radio campaign on about 300 stations in top 60
markets. Dodge agency is BBDO.
Hazel Bishop Inc., in first television
buy since merger with Lanolin Plus has
purchased participations in five ABCTV evening programs, beginning in
April. Purchase, in excess of $1 million, calls for participations in ABCTV's new Sunday Night Movies (Sun.,
9-11 p.m. EST), 77 Sunset Strip (Fri.,
9-10 p.m. EST), Hawaiian Eye (Wed.,
9-10 p.m. EST), Surfside Six (Mon.,
9-10 p.m. EST) and Target: The Corruptors (Fri., 10-11 p.m. EST). Hazel
Bishop currently has no agency.
Aetna Insurance Co., Hartford, Conn.,
Revere Copper & Brass (Revere Ware)
and Fruit of the Loom Corp., both New
York, have bought sponsorship totaling
more than $1 million in NBC-TV's
Today show. Purchases mark the first
use of network tv by each advertiser.
Agencies: Remington Adv., Springfield,
Mass. (Aetna); Adams & Keyes, New
York (Revere), and Kenyon & Eckhardt (Fruit of the Loom).
Norge Div. of Borg-Warner Corp., Chicago, enters network tv for first time
with purchase of participations on Today and Jack Paar Show on NBC-TV
for promotion of Norge "Village" dry
cleaning centers. Norge previously used
broadcast media only through distributors and retailers at local level. About
40% of newly increased $1.3 million
budget is going into tv. Agency: Clinton E. Frank Inc., Chicago.
Radio's 'most effective'
commercials honored
Two BBDO clients — Chun King and
Pepsi-Cola — scored among the " 1 0 most
effective" radio commercials in an annual awards program sponsored by Radio Advertising Bureau. Eight other
agencies and their clients were credited
in the commercial winnings. Goldenrecord plaques go to the advertisers and
their agencies.
The winners, announced today (Feb.
12) (alphabetically by brand name):
Budweiser (Anheuser-Busch) through
D'Arcy in St. Louis; Chevrolet (General
Motors), Campbell-Ewald in Detroit;
Chun King; Contadina Tomato Paste
(Contadina Foods), Cunningham &
Walsh in San Francisco; Esso (Humble
Oil & Refining), McCann-Erickson,
New York; Ford, J. Walter Thompson,
Detroit; Guardian Maintenance (General Motors), D. P. Brother, Detroit;
Northwest Orient Airlines, CampbellMithun, Minneapolis; Pepsi-Cola; Winston (R. J. Reynolds Tobacco), William
Esty, New York.
Chun King was handled by BBDO's
Minneapolis office, and Pepsi in New
York.
Five are holdovers from last
40

(BROADCAST ADVERTISING)

year. Budweiser, Chun King, Ford,
Northwest Orient and Winston scored
in last year's awards which this year was
increased from eight to 10 because of
"pressure of greater activity."
BUCHEN'S

PLANS

Agency ready to spread out
into consumer advertising
Buchen

Adv., Chicago

and

New

York, opened a new "image" campaign
in New York last week. The client: the
agency itself.
As explained by agency spokesmen,
Buchen has long handled industrialtype accounts but now will expand into
the consumer field. Last year Buchen
billed about $12 million, split equally
in consumer products and in the industrial field. Of this total, radio-tv
account for about $500,000 in billing
but future growth in the use of broadcast media should boost the total
closer to $2.5 million.
A feature of Buchen's activity in
New York Feb. 8 was a "trade fair"
of nearly 40 exhibits displaying products made by its clients. Leon Morgan,
agency president, noted that nearly half
of Buchen's clients have been in the
"shop" for as long as 10 years. The
agency is nearly 40 years old.
With Mr. Morgan in New York were
Emery Dobbins, managing senior vice
president, New York; Joseph H. Caro,
treasurer and senior vice president; J.
Wesley Rosberg, senior vice president
and director of marketing and research,
and other top-ranking agency executives.

Radio-Tv Plans ■ The step-up in consumer activity as it affects radio and
television was detailed as follows:
A series of 13 one-minute announcements started on the Jack Parr Show
on NBC-TV Feb. 8 and will run through
April 11 for Masonite; United Wallpaper (division of Desoto Chemical
Coatings Inc.) is starting on March 6
a 13-week schedule of minutes on
Tuesdays and Thursdays on ABC Radio's Breakfast Club; Moen Faucets

(division of Standard Screw Co.) is
now testing tv spot in Phoenix and San
Diego over a 13-week period in a campaign that aims to place builders under
consumer pressure to use the faucets in
new homes.
Other activity: International Minerals
& Chemicals (for agriculture and industry) will begin a radio spot campaign
in eight markets on 14 stations in
Illinois and Indiana about March 1
(depending on the weather) to sell
Thrive (lawn product). Gardner-Denver (tools) will begin test marketing
in radio with one-minute announcements in Cleveland and Los Angeles
on May 1 in a campaign to run five or
six weeks.
Pulse
of

plans

radio

study

audience

The Pulse Inc. is planning to conduct
a nationwide qualitative study in March
to determine the basic composition of
the total radio audience.
In an announcement of the project
last week from Dr. Sidney Roslow,
president of The Pulse, and Frank M.
Headley, president of H-R Inc., it was
revealed that H-R is the first representative signed to underwrite part of the cost
of the study. Other national spot radio
representatives are being approached to
help
defray
Roslow
said.the undertaking's cost, Dr.
A nationwide probability sample will
be used for the study to investigate
such qualitative factors as occupation,
income, education, family size and
amount and frequency of listening.
All representatives who sign for the
project will participate in the framing
of its questionnaire. It was described
as the first radio study of its kind.
The Pulse this week is releasing to
subscribers its latest Pulse Tv Audience
Profiles, subtitled "A Marketing Survey
of Network Television Programs."
The report deals with 12 consumer
using/ dealing categories and contains
56 qualitative questions answered for
every network television program. Field
work was conducted last November and
is based upon a 1,750-home sample of
the U.S. total.
Mellon

joins sponsors

of Pirates on KDKA-TV
KDKA-TV Pittsburgh has arranged
to televise a minimum of 33 Pittsburgh
Pirates games during the coming season,
Jerome R. Reeves, station general manager has announced. It will be the first
sponsored by the Mellon Bank, Pittsburgh, which has purchased a one-third
participation in the games through Fuller & Smith & Ross.
Returning sponsors are the Pittsburgh
Brewing Co. and the Atlantic Refining
Mr. Morgan

Mr. Dobbins

Co.
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GOVERNMENT

ABC

denies

COMMISSIONERS

bloodthirstiness

HOSTILE

Counter programming policies of
ABC are responsible for many of the
current ills of television programming
— including too much sex and violence
— officials of the FCC implied in accusing questions last week in the windup
hearing of the agency's network inquiry.
ABC-TV President Oliver Treyz and
other network officials vigorously protested the Commission's charges. "We
are now counter programming public
affairs against entertainment on the
other networks," Mr. Treyz retorted.
"The concept of counter programming
involves more than just westerns."
Thomas W. Moore, ABC-TV programming vice president, declared: "Our
position was, our position is and our
position will be that we will not interject violence for violence's sake."
Through questions by Ashbrook Bryant, chief of the network study staff,
and individual commissioners, the ABC
spokesmen were repeatedly asked questions about violence on their network.

TO

DEFENSE

OF

COUNTER

works.

After presenting their statements, Messrs. Treyz and Hagerty
joined Miss Johnsen, Mr. Moore and
Everett Erlick, vice president-general
counsel, in answering FCC questions.
Oft Told Tale ■ In his prepared text,
Mr. Treyz said ABC is limited in its
programming offerings and policies because of its inability to compete effectively in two-station markets.
ABC aim is to attract a maximum
number of viewers with entertainment
and information programs so that this
audience will attract enough advertisers
to foster the network's growth and provide a return to stockholders, Mr.
Treyz told the FCC.
Unlike the other two networks,
ABC's ability to develop programming
is directly affected by the number of
affiliates who repeat the network's offerings, he said. "For example, our sheer
inability to distribute programs to hundreds of thousands of homes in downstate Illinois adversely affects the nature

One-half of the two-day hearing (Monday and Wednesday with a Tuesday
break) was given to questions on two
ABC programs — the Dec. 3 Bus Stop
starring Fabian and The Untouchables.
This finally led Mr. Treyz to protest

of total program service that the network can provide in Chicago ... or

the "disproportionate" amount of time
devoted by Mr. Bryant to the two
shows in relation to the overall programming schedule.
Trigger-happy? ■ The FCC and its
attorney strongly implied, in repeated
questioning, that ABC-TV had instructed the insertion of more and more

channel services," he continued, "we
find ourselves hampered in scheduling
top quality hour long live dramas or
live variety shows. The deficiency in
our ability to clear programs where we
lack facilities, therefore, restricts our
ability fully to serve the public interest

violence in The Untouchables. "No, it
is not true," Miss Grace Johnsen, director of ABC continuity acceptance,
replied between denials by Messrs.
Treyz and Moore.
During the hearing, FCC Chairman
Newton N. Minow endorsed in one

anywhere
else" that ABC
affiliate.

"Because many sections of the U. S.
still have less than three competitive

in the areas that we can clear."
ABC's future program plans must be
consonant with this limitation so long
as it exists, Mr. Treyz maintained. "To

form or another the so-called magazine concept for tv advertising.
ABC, generally, supported the stands
of CBS and NBC the previous two
weeks in favor of all-channel receivers
and against network regulation — although not so forcefully in either case
as the other two networks (Broadcasting, Feb. 5, Jan. 29). The No. 1 alphabetical network also maintained that
its news and public affairs shows are
showing "remarkable" advances.
Mr. Treyz and James Hagerty, vice
president in charge of news, special
events and public affairs, were the only
ABC-TV executives to present prepared
statements — compared to the half dozen delivered by each of the other net42

has a primary

charge

PROGRAMMING
achieve our ultimate goal we seek true
diversity," he said, "but true diversity
requires true competition." And, the
range of programs from which ABC
can choose is definitely narrowed by
the large number of two-channel markets, he stated.
Third Network Support ■ ABC made
it unanimous among the networks by
announcing
support the
of the
FCC's legislation to require
manufacture
of
all-channel receivers. The network also
espoused a thorough review of policies
and technical standards for uhf. ABC
said the FCC's deintermixture and vhf
drop-in plans in 16 cities (comments
are due Feb. 19) "should be implemented with all speed."
Despite limitations caused by twostation markets, Mr. Treyz said, ABC
makes every effort to achieve the goal
of a diverse program service to the
maximum number of different families.
"Our program practices and policies are
'people-oriented'," he said. "Although
we speak of mass audience or mass
taste, we are conscious that there are
different likes and tastes. . . ."
A guideline in ABC's overall thinking, Mr. Treyz said, is the selection of
programs which will have the strongest
appeal for post-war families — those
households formed since World War
II. From the outset, ABC-TV has had
a special concern for this segment of
our society, he said, and the offspring
of the young families. He pointed out
that ABC is the only tv network with
a news program tailored for teenagers
and with a director of programming for
children — Jules Power.
With its responsibilities to serve the
public in mind, Mr. Treyz said that
ABC is collapsing a portion of American Bandstand — a fully-sponsored program— to schedule Discovery in the
4:30
p.m. well
daily
period.program
"Here,
what may
be time
a sustaining
will supplant a sponsored program because of over-all program schedule considerations," hesaid.
Everybody Joins Hunt ■ The search

Mr. Treyz

is an "all-confor new sumingprogramm
pervades our entire
task which ing
network," the ABC president said. "We
comb all available sources to seek out
the new, the interesting and the informative." This involves a staff with
know-how, ingenuity and imagination;
exchange of ideas, and the persuasion
of top talent to lend their ideas.
In its new programming, Mr. Treyz
said, ABC

applies the concept of counBROADCASTING, February 12, 1962
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Dodd

blasts

networks

again

Sen. Thomas J. Dodd (D-Conn.),
chairman of the Senate Juvenile Delinquency Subcommittee, lashed out
anew at the television networks last
week and labelled "television programming" as one of the areas most
in need of legislative action.
Sen. Dodd, whose subcommittee
has been holding hearings on the
effects of television violence on children, accused the networks of holding "threatening power" over the
industry.
It isn't the government that
threatens freedom of speech, he
said, "but rather the networks themselves that are restricting originality
and expression of talent."
He charged the networks with
"directing producers to create shows
according to a formula of crime and
violence which has proven to be
successful and money making."
"Perhaps one of the most importer-programming in seeking to present
shows different in type and in audience
appeal than the programs scheduled at
the same time by CBS and NBC. He
cited the successful new show, Ben
Casey, as an example of how the encouragement ofindependent producers
and counter-programming exemplifies
ABC programming. He said the network, "in exchange for a substantial
risk investment," secured an option on
the show but failed to get a single dime
in advertiser support during several
weeks of "arduous sales efforts." ABC
declined several profitable proposals for

tant legislative actions is needed with
regard
he
said. to television programming,"
The senator's statement was in the
Congressional Record in connection
with his request for $178,000 for
the subcommittee's activities in the
new session. The request was approveby
d'
the Senate.
Sen. Dodd's statement indicated
he believes television might be at
least partially responsible for a "new
phenomenon" that has so far baffled
experts in juvenile delinquency — delinquency among middle-class or
white-collar families.
He disclosed that the subcommittee plans to call together later this
year social scientists, members of
the clergy and correctional administrators to determine "what new
and broader federal laws are need-

audience commensurate

with his invest-

ment. "To act otherwise, would be to
give his competitor an unfair advantage," he said. ABC, he maintained,
ed."
developed
and encouraged the use of
multi-sponsored one-hour programs.
Through this concept the number of
advertisers on ABC has doubled since
1958, he said.
Financial Interests ■ Mr. Treyz said
it's reasonable for ABC to acquire a
financial interest in programs in which
the network has money invested at great
risk. But that has no bearing on whether a program is placed in the schedule,

a substitute program by advertisers "because we believed they would provide
less diversity to our schedule and,

the "essential criterion" being the best
possible program for the time period
involved, he said.

therefore, less service to the public,"
he said.
Finally, he said, participations in
Ben Casey were sold to several advertisers, many with small budgets who
could not otherwise obtain prime network time.

ABC program commitments are over
$100 million annually, much of this
earmarked without advertiser support,
he said. The three networks receive
30% of each incoming programming
dollar while they pay out close to 52%
of the same dollar for programs, he
said. The three networks' net income
before taxes is less than 5% of total
revenue, he said.

Over the past three years, ABC spent
over $6 million in new program development, Mr. Treyz said, and the figure for the upcoming 1962-63 season
is over $3 million. Recovery of these
program research and development expenses is very small and they will increase materially in the future, he said.
Lack of advertiser support "cannot
deter our going forward" in news and
public affairs shows, he declared. "This
kind of programming is an absolute
must. Its urgency and importance override all considerations, financial or
otherwise."
On the other hand, Mr. Treyz said,
the advertiser committing millions of
dollars to tv is entitled to a level of
44 (GOVERNMENT)

"With respect to income, the commission knows how far we are from
achieving parity with either of the other
two networks," Mr. Treyz said. "This
is directly related to the fact that we
have not as yet achieved equality in the
markets where facilities are not availWith
these considerations and as
able to us."
"prudent businessmen," Mr. Treyz said,
ABC officials believe the network
should secure "whatever financial interests and subsidiary rights we can" in
program negotiations. He said there
has been no instance when ABC has

sought financial interests in a program
in which it did not assume a substantial financial risk.
Affiliates have had an important
effect on the network's program schedule, he said, through a constant flow
of communication. He cited affiliateinspired expansion of sports programming and such individual shows as Day
in Court, American Bandstand and
Focus on America, among others. As
ABC has grown, so have its affiliates
been able to compete on more equal
grounds with the established, successful
stations in their areas, Mr. Treyz said.
Ratings, Ad Influence ■ Rating reflect the popularity of programming —
they do not determine it— Mr. Treyz
said in explaining how ratings are used
by ABC. Ratings provide valuable
guidelines but they are not absolute
standards in determining the fate of a
program, he said. The more decisive
factor is which program in the given
time period will more nearly serve the
network's overall goals, he stated.
"Ratings, audience measurements
and any other statistical tools that we
can muster do not preclude us from
exploring new and different types of
program fare," the ABC president said.
ABC may take into account an advertiser's policies in connection with
sponsored programs, Mr. Treyz said,
and does grant such a right to sponsors.
"However, the exercise of this limited
right remains subject to our final determination as to what is and what is
not broadcast," he said.
Informing Affiliates ■ Mr. Treyz told
Commissioner John S. Cross that ABC
does "everything practicable and necessary" to keep affiliates informed about
the shows offered by the network. At
10:30 a.m. on alternate Saturdays, he
said, ABC uses a closed circuit hookup to show affiliates episodes of new
shows, pilots and upcoming programs.
The network, he said, programs 39
shows weekly during prime time — three
of these advertiser-owned: Rifleman,
Saturday Night Boxing and Bachelor
Father. ABC has some form of financial interest in the remaining 36
programs, he said.
FCC counsel Bryant turned the questioning to ABC's counter programming
concept and charges that the direct
result has been too much violence and
less good drama on television. Quoting
complaints to this effect during earlier
testimony in the lengthy inquiry, Mr.
Bryant asked Mr. Treyz if he agreed.
Actual results of ABC's policy have
been very much to the contrary, Mr.
Treyz replied. He said ABC improved
diversity and balance in its programming and that it is not responsible for
the actions of other networks. It could
"very well be" that the other two have
contributed because of the cancellation
BROADCASTING, February 12, 1962

Above are the initials of seven words that
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strike an optimistic note. When their author first wrote them, they could have been characterized as an AP
dispatch (and we don't mean

the then non-existent news service)! The first word and the author's last name

form a perfect rhyme— there's poetic justice for you! Give it a go— then check the answer below.
On the subject of famous

communicators,

ever-expanding Washington,

the letters WWDC

have long spelled radio leadership in the rich,

D. C. 5-county metropolitan area. Leadership in listeners— in programming— in

personalities— in dollars-and-cents results to advertisers. Let us communicate

your sales message.

Radio Washington
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to have more serious drama but that
just two weeks ago the network failed
to land such a program because the
advertiser went to another network

(Mr

which had primary affiliates in twostation markets.
Messrs. Bryant, Minow, Treyz,
Moore and Commissioner Frederick
W. Ford then got into a long discussion
over who makes the final decision on
what is aired by ABC. Mr. Treyz said
the ABC program advisory board
makes basic decision "but I have to
agree before a show is placed in the

. ,

y

m

■

1
schedule."
"Providing Goldenson [Leonard,
president of AB-PT] does not disagree,"
Commissioner Ford interjected. Chairman Minow wanted to "pin this thing
Mr. Moore
of serious drama which left ABC on
account of the shortage of affiliates, he
said.
Questions by Mr. Bryant and Chairman Minow implied that ABC programs without regard for balance. The
chairman noted complaints that the
other two networks have "carried the
ball" with public affairs programs,
which are not profitable, while ABC
has been content to "counter program"
with westerns and action-adventure.
We Are Masters ■ To these and other
charges Mr. Treyz replied that "we are
masters of our own house. We are
not responsible for what the other
works do." He said ABC has
back westerns to a point where it
has less of such programming
either of the other two networks.

netcut
now
than

The ABC-TV head said each network should strive for its own balance.
He denied taking the position that if
viewers do not find the shows they
want on ABC, they can find them on
another network. ABC, he maintained,
has kept the amount of murder and
mayhem under close control.
"No network will ever have balance
for all people," he told Chairman Minow. Mr. Treyz said ABC would like

Wore

tit an

After further discussion, Commissioner Ford drew an admission that if
down."
the advisory board (Messrs. Treyz and
Goldenson are members) votes 10-1
on a program and Mr. Goldenson
stands alone, then the minority wins
out.
Monday Night Changes ■ Mr. Bryant
accused ABC of making changes in its
Monday night schedule in 1959 merely
to achieve higher ratings, without regard for balance or diversity. He was
critical of the substitution of Bourbon
Street Beat, Adventures in Paradise and
Sugarfoot for Bold Journey, Firestone
Hour and Patti Page. "Was this to get
better
he asked.
Mr. ratings?"
Moore said
the moves were
made with an eye on the entire program schedule and to get more — not
less — balance. He said a similar documentary-type show was slotted on another night to replace Bold Journey and
that Firestone was offered a later time
period which the network thought
would be more desirable for the type
of audience attracted.
From there, the questioning went to
the controversial Bus Stop episode
which caused five advertisers to withdraw their support and 25 affiliates to
cancel the program (90 aired it). Mr.
Bryant thought that ABC let affiliates
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learn of the difficulties through newspaper accounts, but this was denied.
Much of the questioning repeated
testimony three weeks ago by Mr.
Treyz before the Senate Juvenile Delinquency Subcommittee, Mr. Bryant
quoting from ABC memos regarding
the content of the show.
Chairman

Minow

was

critical of

ABC's refusal to accede to an NAB
Code Board request to review the controversial episode. Why, he asked,
didn't ABC let experts help the affiliates decide about carrying the proHe said the code board condemned
the show after its telecast and that this
gram.
is a prime example of how the industry
could have exercised the self-regulation it pleads for — but that ABC did
not take this course.
A Mistake: Treyz ■ Mr. Treyz said
that it was unnecessary to show the
episode to the NAB and that it would
have set a bad precedent to allow another body to determine responsibility.
"I am responsible for that program
going
the air,"
he public,
said. "In
view
of
the on
reactions
by the
to which
we must be most sensitive . . . and in
view of my own subjective analysis of
of the program on the air . . . all of
us at ABC in management agreed it
was a mistake and that the program
should not have gone on the air."
Miss Johnsen said that she and her
department approved the episode starring rock 'n' roll singer Fabian as a
psychopathic killer after certain changes
had been made in the script. She rejected Mr. Bryant's contention that
west coast continuity director Dorothy
Brown had not approved the show.

STARK

Brokers — Consultants
50 EAST 58TH STREET

Miss Johnsen

ELDORADO 5-0405

"Did your [two] children see the
program?" Chairman Minow asked
Mr. Treyz. "They did not," the ABC
president replied.
Continuing on the subject of violence in ABC shows, Mr. Bryant turned
BROADCASTING, February 12, 1962

to Untouchables with charges that ABC
and Mr. Moore had issued instructions
that more murder and mayhem be injected into the program. Again, he
quoted from memos between ABC and
Desilu, producer of the program, and
intra-Desilu correspondence.
He asked Mr. Moore what the latter meant when he suggested in a
letter to Quinn Martin, former executive producer of The Untouchables,
that there was too much talk and more
action was needed.
There's a Difference ■ Mr. Moore said
that action and violence mean two
different things and denied that he, or
anyone at ABC, ever instructed Desilu
to spill more blood before the cameras.
Mr. Treyz and Miss Johnsen made
similar denials repeatedly. The letter,
Mr. Moore said, was merely an effort
to maintain "action" in the dramas and
to solve crimes through physical movement rather than talk.
This exchange took place on Monday. When Mr. Bryant returned to the
topic on Wednesday, Mr. Moore read
a telegram received during the Tuesday recess from Mr. Martin. In the
wire, Mr. Martin said that at no time
did ABC ask that more violence be used
in The Untouchables.
One memo quoted by Mr. Bryant
said that a forthcoming episode had
enough action "to keep the bloodthirsty
happy." Chairman Minow demand
to know if ABC feels this is what ed
the
public wants. "Who has come to the
conclusion that viewers are bloodthirsty?" he asked.
Nobody at ABC has the responsibility to make such a decision, Mr. Treyz
replied. "It is not my judgment and
our program schedule does not reflect
that," he said.
Mr. Moore said his department has
never asked continuity acceptance to
reverse a negative decision on any
script and that Miss Johnsen has the
final say-so, with complete independence from other departments of the
network.

Mr. Bryant accused ABC of delegating its program responsibility for content to Desilu and said the latter had
disregarded the network's standards.
He maintained that Miss Brown was
continually battling Desilu, a contention Miss Johnsen hotly disputed.
Treyz Finally Protests ■ After several
hours of testimony on Fabian and The
Untouchables, Mr. Treyz objected, sayMr. Bryant was paying "disproportionate attention" to the two shows instead
of examining ABC's entire program
structure.

"I think its well to bring all this out,"
Chairman Minow commen
ted, but
agreed that "we've had enough of
blood and violence in the last day or
two."
Mr. Bryant stayed on The UntouchBROADCASTING, February 12, 1962
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loftier network level "might lead to a
diffusion of responsibility" and the lessening of the individuality and image of
the local station, he suggested.
Mr. Treyz told Commissioner Ford
that ABC encourages a free flow of
"accurate and timely information" between the network and its affiliates.
Affiliate relations are "the heart of our
operation . . . something that we are

Mr. Erlick
ables, however, to quiz ABC on complaints made by James V. Bennett, director of U. S. prisons. A year ago,
Mr. Bennett complained that the program did a disservice to prison guards
and complained that it was not, as announced, based on the book by Eliot
Ness. After that complaint, ABC
started making an announcement that
the program was based on the novel
but that portions were fictional.
Two months ago, Mr. Bryant said,
Mr. Bennett again protested to the network and ABC "kissed him off." Mr.
Treyz said that ABC told Mr. Bennett
the situation had been take care of to
the satisfaction of the FCC and that
the matter was closed.
Mr. Bryant persisted that Mr. Bennett's complaints on specific shows
should have been investigated by ABC.
"Although you say you're sensitive to
public reaction, you receive a complaint from a public official and pay
no attention to it. That's all [the questions I have]" Mr. Bryant said and
turned the questioning of Mr. Hagerty
over to his associate.
Under questioning from the commissioners, ABC showed a kinship with
the two networks testifying earlier on
most of the issues the FCC sought to
explore.
Complex Question ■ Commissioner
Ford said Mr. Treyz had not put forth
an official position on whether he feels
the FCC should be authorized by Congress to regulate networks. Mr. Treyz
waived the question to Mr. Erlick.
"It is a complex question," Mr. Erlick said, "We believe we are now effectively regulated through the chain
broadcasting laws, through our affiliates and owned stations." ABC sees
no need for further regulation, which
should remain at the local level, where
it is now, Mr. Erlick said. Attempting
to hold broadcasters responsible at both
the grass-roots station level and the
48 (GOVERNMENT)

dedicated to," the ABC president said.
Commissioner Ford returned to the
subject of why ABC would not let the
NAB code board preview the Fabian
Bus Stop incident. Mr. Treyz said he
believed such a procedure would be a
step toward abdication of licensee responsibility. Itcould develop so that
if the code board turned down a program, affiliates would not carry it, even
though they had never viewed it to
exercise their own judgment, Mr. Treyz
suggested.
Commissioner Lee discussed with Mr.
Treyz what ABC considers its primary
problem — the shortage of desirable tv
channels in two-channel markets. Mr.
Treyz said he favors both all-band set
legislation and a process of selective deintermixture. This assertion led Chairman Minow to comment that such steps
constitute "regulation" and that broadcasters seem to favor regulation when
it serves their purposes.
Mr. Treyz and Mr. Hagerty discussed
philosophies of "broadcasting in a free
society," under broad questioning from
Commissioner Hyde. The commissioner
asked that the FCC's program policy
statement of 1960 be inserted in the
record and then read certain paragraphs
from the statement and asked Mr. Treyz
if they implied censorship qualities. At
this point Messrs. Ford and Minow
stepped in: Commissioner Ford to suggest that Commissioner Hyde had read
the paragraphs out of context and to
point out that the vote on issuance of
that statement had been 6-1 with Commissioner Hyde dissenting. Chairman
Minow emphasized that he had not been
present when the policy was formulated
but that he approved of it entirely and
intended to enforce it.
Magazine Concept ■ When asked for
ABC's views on the magazine concept,
Mr. Erlick said that two years ago ABC,
with the cooperation of Young & Rubicam, discussed the possibility of devoting Wednesday nights to such sponsorship. Several advertisers were contacted, he said, and each had at least
one strong objection to such commercial
placement. They all like the idea of
integrated commercials and identity
with a specific program, he said.
Some individual complaints repeated
by many come from (1) advertisers
who did not want spots after 10 p.m.;
(2) a cigarette advertiser who did not
want to be slotted in a cartoon; (3)

sponsors who wanted shows appealing
to men, or women, or children, and so
forth.
Chairman Minow asked if networks
could not better serve the public under a
magazine concept. Mr. Erlick thought
not and pointed to increased advertiser
interest in public affairs as an example.
"We are convinced that the present
system is the best," Mr. Treyz said. He
maintained that a rotating system of
commercials, without the advertiser having avoice in placement, would seriously curtail financial support to the detriment of the public.
"I don't fully agree with you," the
chairman countered. He said that "many
thoughtful people" also take the opposite viewpoint. He charged that advertisers influence programming and that
the networks cannot fulfill their responsibility to the public unless they are in
full charge of content.
"Mr. Chairman, we are in charge,"
Mr. Treyz shot back. "We don't need
the magazine concept for that. We are
[During an appearance in Chicago
in
charge."
Feb.
2, Chairman Minow said that he
wished the sponsor rotation idea embodied inthe magazine concept could be
worked out in tv.]
Hagerty Proud ■ Mr. Hagerty said
the progress by ABC News in the year
that he has been in charge has been
"remarkable." "I hope you will pardon
the
pride
that I have
former
Eisenhower
news expressed,"
chief told the
the
FCC in his prepared statement.
He said the goal of an expanding
ABC News department is to present
hard news, analysis and interpretive reporting without "any inside or outside
supervision, pressure or interference
from anyone." To this end, he said,
costs of the news department have
more than doubled the past year, and
there are many more hours on the air

Ratings

sag further

FCC commissioners' future as
tv star talent dimmed fainter as
of NBC-TV's telecast Feb. 4 of
the FCC hearing, according to
National Arbitron. On the broadcast 6:30-7 p.m., the FCC hearing polled a 5.3 rating and 11.8%
share. The opposition: on CBS,
Mr. Ed, had a 22.8 and 51.6%
share, and ABC, with half of a
special "Freberg" telecast, had a
12.5 and 27.8% share. These figures corresponded closely to Jan.
28 telecast on hearing (Broadcast, Feb. 5) with one exception:
NBC of all three networks slipped
5.3
rating). (down from 8.2 to the
noticeably
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and similar increases in personnel and
equipment.
Mr. Hagerty said that he has only
one boss — Leonard Goldenson, president of American Broadcasting-Paramount Theatres, who was not present
for questioning by the commission.
"The line of command is clear-cut,"
he added, "from Mr. Goldenson to me
to our news staff."
Since he joined ABC just over a
year ago, Mr. Hagerty said, his news
department has completed the first
phase of a planned three-year expansion. "We practically started from
scratch last year to build a vital major
news network operation," he said. He
said ABC stresses first-hand reports
from newsmen who actually cover the
news "instead of relying on others to
say second hand what happened. . . ."
as he implied, the other networks do.
Evidence of the growth of his department, Mr. Hagerty said, is indicated by the increases in manpower
and additional time given to news on
the network. The Washington staff
grew from 12 to 26 during 1961, and
there were comparable increases in New
York, other American cities, Europe
and South America, he said.
Then and Now ■ When he joined
ABC, the vice president said, the network had only one 15 -minute news
program — and it was carried by only
38 stations. Today, he said, the network has a Midday Report, Evening
Report and Final Report, the only late
news program offered by any network.
In addition, ABC has American Newsstand, the only network news show
oriented for teenagers; this Wednesday
it begins Howard K. Smith's analysis
and interpretive program in prime time.
Asked why ABC had been lax in
its news operations in past years, Mr.
Hagerty said that he could speak only
for the time he had been with the
network. Other ABC officials in the
room also declined to amplify on the
commission question.
Mr. Hagerty said that he has sole
authority to pre-empt any scheduled
program for fast-breaking news of major importance. "I have used this authority . . . and I will always use it
whenever I consider it necessary," he
said.
Conceding that affiliates have been
slow to clear for ABC's news offerings
in many instances (85 cleared for Howard K .Smith; 72 for the Final Report,
for example), Mr. Hagerty joined the
network line by contending that much
of the trouble is caused by lack of
affiliates in two-station markets. In
three-station markets, ABC affiliates
must realize that the network can do
a much better job in covering national
and international news than the affiliBROADCASTING, February 12, 1962

ate, he said.
"What we must strive to obtain is
a marriage between the network and
local stations . . . with the network
carrying the national and worldwide
news and the local stations having the
responsibility for local and regional
news," he said.
Mr. Hagerty also cited the increase
in regularly-scheduled public affairs
shows, news specials, documentaries
and educational programs under his
direction. ABC had only one, Issues
and Answers, a year ago, he said, and
cited such new offerings as Adlai
Stevenson Reports, Editors Choice,
Close-Up, Directions 62 and Meet the
Professor. On the planning stage are
The Roosevelt Years, a 26-week series
to be offered next fall, and The Eisenhower Years for 1963.
Praise and Blame ■ "In the documentary field, we have had our share
... of both critical praise and critical
blame," Mr. Hagerty said. "But praise
or blame is not our paramount objective [which] is to search out the
truth, to report it honestly ... I pledge
you that we will continue to work for
that objective — to tell the truth, to in-

Mr. Hagerty

but "the more the merrier from my
For Public Consumption ■ Chairman
view."if it should be a matter
point ofasked
Minow
of public information whether an affiliate consistently refuses to carry its
network's news and public affairs programs. "I think so," Mr. Hagerty re-

form, to educate."
At the present time, he said, the

sponded.
"Well, I guess you and I are both
new to this business and have strange

news and public affairs programs "miss
paying their way by a wide margin."
However, he continued, ABC is not
kicking and has committed itself to
further expansions.

ideas," Mr. Minow said, "Some people
think that's censorship."
Mr. Treyz said he thinks it is a
form of coercion: "We criticize no
affiliate that refuses any program, in-

In a question and answer session,
Mr. Hagerty told FCC associate counsel James Tierney he opposes editorializing by networks. He said the main
objective of an editorial is to call attention to a problem and to offer solutions and that this can better be done
by stations on the local level.
ABC did not have specific figures
on percentage of news and public affairs offered in option time, as opposed to station time, and promised
to submit such information for the
record. Mr. Treyz, however, disputed
Mr. Tierney's contention that more programs of this type would be cleared
by affiliates if they were not presented
in station time. The ABC president
said six daily feeds are made of the
Evening Report for the convenience of
affiliates scheduling.
To gain more clearances, Mr. Hagerty said he has visited many affiliates in person and will continue to do
so "at least to get my story across."
He said sponsors are not permitted to
exercise "one iota of control" over the
content of news, public affairs and
documentaries.
Asked what percentage of total network offerings should be devoted to programming from his department, Mr.
Hagerty said he cannot give an opinion

cluding public affairs," he said. Such
emphasis would make affiliates feel
obliged to carry this type of programming regardless of their individual
judgment as licensees, he thought.
Loose Ends Remain ■ With the testimony from ABC last week, the FCC
wound up the public phases of an inquiry which began in 1955 and has consumed over 12,000 pages of testimony
and nearly as many pages of exhibits.
Many interium measures have been
taken during the course of the investigation (Broadcasting, Jan. 22) and the
record remains open for the networks
to submit further information requested
during the past three weeks.
The Commission, also, still is to add
testimony of MCA to the record, possibly in executive session in line with
a court order three weeks ago (Broadcasting, Jan. 22).
"I think the hearings were very helpful and useful in informing the public
and industry about many complex problems," Chairman Minow said after the
curtain was dropped last Wednesday. He
said the commission "has a lot of studying to do" before coming out with a
final report and more recommendations.
It will be many months before such
49
report is forthcoming, individual commissioners agreed.
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Hill hearings

A great space communications debate
looms in Congress after President Kennedy's message last week on the establishment of a publicly held corporation
to own and operate a space communications system.
Already Sen. Robert S. Kerr (DOkla.), chairman of the Senate Space
Committee, has ordered hearings to begin Feb. 26. Under study will be not
only the President's plan but also a
significantly different approach in
ownership advocated by Sen. Kerr
himself (S 2650).
After Sen. Kerr and his committee
completes its hearings the matter will be
referred to the Senate Commerce Committee. This jurisdictional agreement
was announced on the floor of the
Senate by Sen. Warren Magnuson (DWash.), chairman of the commerce
group. Sen. Magnuson announced also
that he and Sen. Kerr agree that all
future matters dealing with space communications will be referred to the
Commerce Committee.
In the House, the President's proposal
will go first to the House Commerce
Committee, then to the lower chamber's Science & Astronautics Committee.
No hearings on space communications
have been scheduled in the House yet.
The President's plan received swift
and enthusiastic endorsement from Rep.
Emanuel Cellar (D-N.Y.), chairman of
the House Judiciary Committee and of
its antitrust subcommittee.
Rep. Celler, who has expressed concern over the possibility of one company
(AT&T is the company commonly mentioned) dominating a U. S. satellite system, said the President's proposal to
broaden the ownership base to include
manufacturers and the public is to be
applauded.
FCC Irked
President's
attributed to the■ The
antitrust
divisionplan,
of the
Justice Dept. and the President's Space
Council, is a negation of the FCC's
position. It also relegates the commission's authority in the regulation of the
space satellite corporation to rate making and the maintenance of competition
in usage and purchase of equipment.
Where the White House and the FCC
part company is on the ownership of
the space system. The White House
would establish a federally chartered
Communications Satellite Corp., whose
ownership would be widespread. The
FCC has leaned toward a company, but
owned by the international common carriers now already in the business of
transoceanic communications via cables
and short wave radio.
The FCC's position was outlined to
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communications carriers licensed by the
FCC. No one, however, could own more
than 15% of the authorized, or more
than 25% of the outstanding Class A
stock.

PLAN
House
start

proposal
soon

Sen. John O. Pastore (D-R. I.), chairman of the Senate Communications
Subcommittee, and to Rep. Oren Harris
(D-Ark.), chairman of the House Commerce Committee, last week.
Under the commission's aegis, a committee of international carriers suggested
that a non-profit "carrier's carrier" be
established to own and operate a space
satellite system. Other communications
carriers might be permitted to join their
international cousins in ownership, the
FCC has indicated. The commission has
not yet publicly announced a position
although it has informally indicated its
approach (Broadcasting, Jan. 15).
The President's recommendation, introduced in the Senate by Sens. Kerr
and Magnuson and in the House by
Reps. Harris and George P. Miller (DCalif.), puts most of the policy-making
functions of the satellite system in the
hands of the President and the State
Dept. President Kennedy said he proposes soon to appoint a director of telecommunications planning (Closed Circuit, Jan. 22, 29), who will advise him
on the space system as well as on other
telecommunications matters.
White House Bill ■ The President's
message called for "assurance of global
coverage; cooperation with other countries; expeditious development of an
operational system; the provision of
service to economically less developed
countries as well as industrialized countries; efficient and economical use of the
frequency spectrum; non-discriminatory
access to the system by authorized users;
maximum competition in the acquisition
of equipment and services utilized by
the system; and the strengthening of
competition in the communications inThe corporation would be authorized
dustry."
to
issue one million shares of Class A
voting stock at not less than $1,000 per
share to be sold to anyone, including

Soft

sell for Kennedy

The corporation also would be permitted to issue 10,000 shares of Class
B non-voting stock — but only to common carriers approved by the FCC.
The number and price of Class B shares
would be fixed by the corporation.
Carriers, it was understood, could use
this contribution as part of their rate
base, and thus stand to benefit by a
heavy investment in the satellite comThe board of the satellite company
pany.
would consist of not less than 9 or more
than 13 members. Stockholders could
not vote for more than two board
members.
Incorporators would be appointed by
the President, and no change could be
made in the charter without the approval of the President.
Profits Far Off ■ After incorporation,
the company is expected to engage in
an intensive series of research and development projects. In 5 to 10 years
after incorporation, the system should
be fully operational, it is hoped. When
it would be profitable is unknown.
The satellite company would lease
channels to authorized users, including
the U. S. government; own satellites,
ground terminals and other facilities;
conduct research and purchase satellite
launching services from National Aeronautics & Space Administration.
AWRT
Senate

"soft-sell approach" to tv exposure

committee

Senate Commerce Committee members were honored by the Washington
Chapter of American Women in Radio
and Television at a Capitol Hill reception last week. Some 200 guests attended the function, including FCC
Chairman Newton N. Minow and three
of his fellow commissioners.
The highlight of the evening was a
preview of the broadcasting industry
matters the committee plans to work
on this year. But Sen. Gale McGee

conferences

Democratic press aides on Capitol Hill were urged last week by
Pierre Salinger, news secretary to
President Kennedy, to encourage
fuller television coverage of the President's news conferences and other
appearances, according to a Feb. 8
dispatch by United Press International.
At a private meeting between Mr.
Salinger and aides to western Democratic Senators, UPI reported, a

unit honors

urged

by broadcasters was urged. Participating, it was reported, were Andrew Hatcher, Mr. Salinger's assistant, and Mike Manatos and Claude
Desautels, White House aides.
The press secretaries, UPI reported, are loosely organized into a
group called "Demo-Hacks." They
were reportedly told the President
planned to invite press secretaries
of state governors to Washington in
an effort to enlist support for administration programs.
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(D-Wyo.) didn't reveal any secrets in
listing them in the following order:
all-channel set legislation, network-regulation proposals, liberalization of the
equal-time section of the Communications Act, and space communications
(see story, this page).
Other committee members attending
the affair were John O. Pastore
(D-R.I.), chairman of the Communications Subcommittee, A. S. Mike Monroney (D-Okla.), E. L. Bartlett CDAlaska), Clifford P. Case (R-NJ.),
Thruston B. Morton (R-Ky.), and Kenneth B. Keating (R-N.Y.) .
Joining Mr. Minow in socializing
with the senators and ladies were FCC
Commissioners Frederick W. Ford,
John S. Cross and Robert E. Lee.
FCC

declines

to relent

on stereo notifications
Since stereophonic broadcasting is in
a state of "new and rapid development,"
the FCC last week denied a request by
WCRB-FM Walton, Mass., for loosening of the rules concerning notification
of the commission about stereo broadcasts.
The rules presently require licensees
to notify the commission and its engineer in charge within 10 days of commencement of stereocasting, or of any
change in existing stereocast schedules.
WCRB-FM had asked the commission
to require only routine logging of actual
stereophonic programming.
In denying the petition, the commission said readily available current information isneeded for continuing evaluation of broadcasting developments. The
public, the trade and general press and
various segments of the broadcasting
industry need to be able to tell easily
how much stereocasting is being done
by what stations in which area, the FCC
said.
Commissioner Rosel H. Hyde voted
to grant the petition.
Dallas fm in more trouble
A Dallas fm station which has balked
at FCC orders to return its license for
cancellation has been set for hearing to
show cause why its license should not
be revoked (Broadcasting, Nov. 20,
1961). KCPA (FM), which has been
off the air since Aug. 12, 1961, is in
financial difficulty and has violated
various technical rules, the FCC said.
The station, which is licensed to Merchants Broadcasting System of Dallas,
may appear at a hearing in Washington
or Dallas (as it chooses) to explain why
it reduced power and went off the air
for more than 10 days without authorization; why it failed to keep operating
logs for more than three months and
why no qualified engineer was in attendance. The FCC said KCPA was evicted from its studio and transmitter site
for non-payment of rent.
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PASTORE

COMMITTEE

Subcommittee
must consider all-channel
network regulation, many other matters
All-channel set legislation, networkregulation proposals, political broadcasting and a review of overall national communications policy are
among the matters that will occupy
Sen. John O. Pastore's (D-R.I.) Senate
Communications Subcommittee in this
session.
Sen. Warren G. Magnuson (DWash.), chairman of the parent Commerce Committee, disclosed the agenda
last week in partial justification of a
request for $315,000 in operating funds
for the committee.
He also warned that legislation might
be in store if broadcasters fail to refrain from accepting hard-liquor advertising, and indicated that hearings
might be held on the FCC's request
for regulatory authority over community antenna systems.
The senator made these points:
All-channel Sets ■ The committee has
long urged the FCC to solve the problem of television-channel allocation so
that a nationwide competitive service
could be provided. The all-channel bill
(S 2109) requested by the commission,
as a means of making more profitable
use of the 70 sparsely populated uhf
channels, "is an extremely vital subject
and hearings will be held."
Network Regulation ■ The FCC's
network study has resulted in proposed
legislation (S 2400) on "this complicated problem . . . Wide interest has
been expressed" in the proposal, "and
it will require lengthy hearings."
Political Broadcasting ■ All reports
indicate the temporary suspension, during the 1960 presidential campaign, of
the equal-time section of the Communications Act was "a huge success," and
there is "considerable support for legislation to make the exemption permanent. Hearings will be held on bills
to accomplish this. But "we must
continually watch" how broadcasters
use the freedom given them to cover
political and other controversial matters, "and we must oversee the commission's processing" of complaints that
arose during the 1960 campaign.
Communications Policy ■ "A uniform
policy for all communications, including space communications, must be
established." The committee is particularly concerned about the need for
"reconciling the conflicting interests and
needs of government and private users
of the spectrum space." Hearings on
this subject, begun last year, will be
resumed.
Hard-liquor Advertising ■ Broadcasting industry representatives have told

PLANS
sets,

the committee that they could regulate
themselves in this area. Reports in
the last year, however, indicate that
some broadcasters are trying to break
down "this hard-liquor barrier" (Broadcasting, Sept. 4 and Aug. 28, 1961).
If self-regulation proves unsatisfactory,
"we may be required to move in with
legislation and hold hearings."
Catv ■ The FCC has requested legislation empowering it to regulate community antennas. This issue, "which
is quite controversial," was the subject
of hearings in the last Congress, and
"will probably require additional hearings before final action is determined."
The Senate approved the Commerce
Committee's request for funds, which
will also be used to cover activities in
such fields as commerce generally, marine sciences, merchant marine transportation and fisheries and wildlife.
Class

III petitions

for power refused
The FCC last week denied petitions
for rulemaking to allow regional
(Class III) am stations to operate with
powers of up to 25 kw instead of the
5 kw presently allowed.
Stations on the 41 regional channels are designed to service metropolitan areas and their immediately surrounding rural districts. In denying
the petitions, the commission pointed
out that there are about 1,900 of these
regional stations and that their service
is "most frequently" limited by cochannel and adjacent channel assignments. In view of these circumstances,
the FCC said, authorizing greater power for regional stations would serve
the public interest only when no new
or increased interference would result.
The potential for improving the service
of regional stations in general is therefore "very limited," the FCC said.
Even in the case of those Class III
stations which could use increased power, the commission continued, such operation would most frequently require
highly directionalized antennas if present minimum-interference standards are
to be preserved. This would mean that
only atrictportion
of such
a station's
diswould receive
improved
service.
Also to be considered is the possible
elimination of other areas as potential
locations for new regional stations, the
commission observed.
Petitioning for the 25 kw limit were
WTVB Coldwater, Mich.; WPEN Philadelphia; WERE Cleveland; KOL Seattle; WSBT South Bend, Ind., and
KFYR Bismarck, N.D.
BROADCASTING, February 12, 1962

"And
there I was, big as life, on TV"
(and in one of the top-40* markets, too!)
Flint-Saginaw-Bay City, naturally . . . which is where
insurance agent Greg Fauth rebuilds Locomobiles and
classic Fords and Buicks in his garage, then unveils them
on Channel 12. To date, Greg's appeared on WJRT's
"Almanac," "Mr. Magic," "Teen Canteen," and "Hobby
Shop" shows to the delight of old car nuts and ordinary
viewers alike.
You

see, it's our contention that keeping people's interests in front of our cameras keeps their interest in

front of their sets. Hence, WJRT's "programming from
within" — which has seen 25,000 area residents come
before Channel 12 cameras in just 2l/2 years. And they've
represented some 545 different interests — from rocket

research to cancer research, from Japanese music to
leathercraft.
And, if you're a television advertiser, you'll be interested
to know that the heads of the 75,000 WJRT-watching
families earn $487 more per year than the national average. ** This, we hardly need mention, translates into an
extra $9 a week worth of cornflakes and cosmetics, beer
and bacon, and whatever you sell.
Harrington, Righter and Parsons will be happy to tell
you about the reasonable cost of advertising on the top
station in this top-40 market. Call them in New York,
Chicago, Detroit, Boston, Atlanta, Los Angeles and San
Francisco.
*Based on ARB and SRDS Reports, 1960 & 1961
"Metropolitan heads-of -households, Sales Management's
"1960 Survey of Buying Power"

WJRT . A GOODWILL STATION .W
FLINT-SAGINAW-BAY
JRT CITY / ABC PRIMARY AFFILIATE
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UHF

Now

NEEDS

BETTER

QUALITY,

is time, says Triangle; Smythe

The way to foster development of
uhf is by improving the quality and
coverage of upper-band channels, not
by degrading vhf which is presently
the best tv service, Triangle Publications Radio-Tv Div. told the FCC last
week. Now is the time for the commission to take cognizance of advances
in the electronic art and to leave room
for future expansion, not to force the
most technically successful operating
stations (vhf) to abandon their channels, Triangle urged.

Sponsored by u's ■ A study which
concludes that deintermixture results
in more extensive and efficient use of
uhf channels was submitted to the FCC
by Dallas Smythe & Assoc., Urbana,
111., on behalf of the Committee for
Competitive Television, a group of uhf
stations. The deintermixed communities of Springfield, Peoria and other related Illinois markets were examined in
the study; its thesis is that a larger
number of people are eventually served
if the climate is made amenable to uhf
through proliferation of stations than
is covered by one dominant vhf station which makes uhf competition untenable.
The voluminous comments (43 and
81 pages, respectively) are indicative
of the torrent of exhaustive comments
anticipated by the FCC on its uhffostering rulemaking by the deadline
of Feb. 19.
Triangle first disposed of the bases
for the FCC's current uhf plans as
"haphazard, premature and without any
assurance of furnishing an overall solution of the problem." The company
pointed out that the FCC had asked
for the $2 million New York City uhf
experiment to fill gaps in technical
knowledge about the propagation characteristics ofuhf. It further said that
apparently error had led the FCC to
make its deintermixture proposals and
that if the agency had been aware of
the resulting loss of service which would
result, it would not have initiated the
proposals.

Secondly Triangle put forth "an alternative approach" for FCC consideration: (1) The FCC should clearly
recognize that national tv allocations
structure is dependent on the continued
operation of vhf stations which provide wide area, high quality service; (2)
the FCC should institute an inquiry into
uhf to provide substantial improvements
in the quality and effectiveness of uhf
broadcasting "in light of the tremendous
advances in the science and art of
broadcasting within the past decade."
Improve uhf ■ The premise behind
such a uhf study, according to Triangle,
54 (GOVERNMENT)

COVERAGE

praises deintermixture

of encouraging competitive tv allocations— in the Fresno case so there
would be more spectrum room for
vhf stations in other communities.

would be that quality of uhf must be
improved and that the viewing public
and broadcasters must voluntarily accept and utilize uhf. Areas of inquiry
into the improvement of uhf Triangle
suggested were ( 1 ) increase in band
width; (2) widening of separation to
other co- and adjacent channels; (3)
revision of color standards, and (4)
optimum number of lines to achieve
superior video quality in black and
white and in color.

Mr. Smythe's study gave the criteria
the FCC had used in determining to
deintermix the Peoria and Springfield
markets and then explored how well
the tv service there conformed with
commission expectations. The study
found that between the 1956 decision
and 1961: existing uhf stations in the
area responded to deintermixture by increasing their facilities and expanding
their salable coverage areas by 51%,
and that one new uhf station and an

This study, made without interruption to current high-quality vhf service,
could make the improved upper-band
channels sufficiently attractive that
broadcasters will voluntarily seek uhf
assignments, Triangle inferred.
Endorse Receiver Law ■ All-band
receiver legislation sought by the FCC
was endorsed by Triangle as a first
step toward effective implementation
of truly competitive tv service. It
stressed that both portions of the spectrum should be effectively utilized and

auxiliary station were built in the immediate area; that vhf signals from
outside the market were not used substantially byviewers within the market
area; that since deintermixture conversion of receivers has approached saturation; that making the markets alluhf has increased competition and service; that the Peoria market has benefitted the uhf stations financially in a
20-1 ratio compared with other uhf
stations in mixed markets.

opposed piecemeal or wide-area "selective deintermixture." Triangle pointed out that it shifted its vhf station in
Fresno, Calif., to uhf without opposing

The Smythe study basically dealt
with the success of deintermixture in

the FCC's request to do so and explained that this compliance was in

Peoria and Springfield and the deleterious effect of a single vhf station
within the area — in this case WCIA
(TV) Champaign-Urbana. The paper
did not deal with other aspects of the

accord with the company's philosophy

uhf.
FCC's proposal for overall fostering of
KLFT

asks

new

in revocation

chance

case

The FCC was asked by station counsel not to drop the ax on KLFT Golden Meadow, La., in oral argument
last week. Hearing Examiner Jay Kyle
has recommended in an initial decision
that the station's license be revoked
because the licensee, Leo Joseph Theriot, made misrepresentations to the
FCC and ignored FCC rules and admonitions.
The Broadcast Bureau charged Mr.
Theriot with flouting the commission's
authority. "His lack of candor was incredible!" Hearing Division Chief Robert Rawson exclaimed.
N. Y. Hill members

feted

Upstate tv station operators
met Feb. 7 with the two New
York senators and the 12 upstate
congressmen at a Washington
dinner. Paul Adanti (right), vice
president - general manager of
WHEN-TV Syracuse, president
of New York State Assn. of Radio & Tv Broadcasters, congratulates Sen. Kenneth B. Keating
(R-NY.) on his appointment to
the Senate commerce committee.

KLFT's attorney admitted the station was guilty of certain technical violations but maintained that the primary violation which led to the misrepresentation charges — the failure to
hire a fulltime first-class radiotelephone
operator — stemmed from a disagreement between the licensee's interpretation of the pertinent FCC rules and
that of the FCC field bureau. He said
the bureau had not proved
misrepresentation but merely
ence of rule interpretation.
claimed Mr. Theriot had been
to answer FCC notices of

"willful"
a differHe also
too busy
technical
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OLD

NEW

ORLEANS

FAVORITE

K9

As served at world-famous Galatoire' s Restaurant.
WWL-TV.

. . new

New

Orleans

"Ladies First" ... a sparkling thirty minute
show every morning at 9:30, specially designed
for the housewives of our town. Ginny
charms the ladies of New Orleans
contagious
and

personality,

various

the newest

women's

personality

interesting

Hostetler
with her
interviews

features. Sonny
in town

Friday", and does a matchless job of morning
entertaining with his piano and songs.

Represented

buy-word

nationally by Katz

-TV
WL
W
NEW
ORLEANS

BROADCASTING, February 12, 1962

4
V3

Adams,

is Ginny's^man

"Ladies First"" is becoming a
almost every New Orleans home.

1

in

V4

Favorite

Here's how to
make it!
Salt and pepper
medium large
to taste
tbsp. butter
eggplant
% cup
cooked,
peeled
shrimp
cup chopped
and
tops
green onions
flaked crabmeat
V2 cup cooked
Buttered
bread
fresh
parsley
crumbs
cup minced
Grated Parmesan Cheese

Cut eggplant in half lengthwise. Wrap
each half in aluminum foil and bake in
a 400 degree oven about 45 minutes
or until tender and moist. Scrape the
pulp from the skin, leaving about 1/4
inch around the edges. Chop pulp into
small pieces. Melt butter in a saucepan. Saute chopped onions and parsley
until browned. Season with salt and
pepper. Then stir in the pulp, shrimp
and crabmeat. Cook together for several minutes. Fill the eggplant shells
with this mixture; sprinkle bread crumbs
and cheese over the top of each. Bake
in the oven about five minutes until
brown. Makes matchless serving for two.
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violation; the licensee was character-

broadcast industry is inconsistent with

ized by his attorney as "the biggest
in the small puddle of Golden

the principles of free enterprise" and
that broadcasters have proven their

Meadow."
KLFT is the only local medium of
communications in a community where
the population is 80% illiterate and
about the same percentage Frenchspeaking (KLFT broadcasts in French),
the station attorney said. He claimed
that the welfare of the whole com-

"ability to serve the nation through local determination of the educational

man

license.

munity is at stake with Mr. Theriot's

Mr. Rawson charged that Mr. Theriot repeatedly lied to the commission,
both on the witness stand and in affidavits and petitions. He said the licensee had coerced station employes to
lie to FCC inspectors on threat of
losing their jobs.
The bureau attorney said Mr. Theriot made no effort to hire a first-class
operator, even after an FCC field engineer notified him twice personally and
twice in writing that his arrangement
was contrary to FCC rules.
The bureau insisted that KLFT's license be revoked; the station asked
that it be given a one-year renewal
and a chance to prove it can discharge
its license responsibilities.
JFK
for

asks
etv

Hill okay

subsidies

President Kennedy gave a big boost
to the cause of educational television
last week, urging Congress to take
"prompt and final action" on pending
legislation to provide federal aid to
etv.
The Senate last year approved a bill
(S 205) that would entitle each state to
up to $1 million in etv grants. Stalled
in the House Rules Committee is a
measure (HR 132) providing for a
total appropriation of $25,500,000 and
requiring state matching funds.
The President's remarks, contained in
the message on education he sent to
Congress, made it clear that he favors
the more restricted House bill.
"The use of television for educational purposes — particularly for adult education— offers great potentialities, he
said, but, he added, the rate of construction of new etv facilities has been
"discouraging" — only 80 of the 270
channels set aside for education have
been assigned in the last decade.
"It is apparent that further federal
stimulus and leadership are essential if
the vast educational potential of this
medium is to be realized," he said.
But while President Kennedy was
urging Congress to approve aid to etv,
the board of directors of the Colorado
Broadcasters Assn. went on record in
opposition to such aid.
The board adopted a resolution contending that "federal intrusion into the
56 (GOVERNMENT)

needs of each state and community."
The resolution called on the Colorado Congressional delegation to oppose legislation providing funds for educational television or radio.
CONGRESSMEN
They

defend

ON

threatened

in their respective

UHF
vhfs

areas

Members of Congress continue to
bombard the FCC with comments
on the agency's proposals to make eight
markets all-uhf by deleting single vhf
channels. Almost all senators in states
with markets slated for deintermixture
and congressmen from districts containing those stations and others have
expressed their opposition to the plan.
Sen. Alexander Wiley (R-Wis.) enclosed a number of resolutions and
petitions against deletion of ch. 3 Madison, Wis. (WISC-TV). Sen. Wiley
added his own view that "the contemplated destruction of Madison's ch. 3
would be unwarranted, wasteful, extreme, discriminatory, and altogether an
unconscionable violation of the public
interest." The senator said that even
if ' the FCC's arguments in favor of
deintermixture are valid in general, they
are not applicable to Madison.
Rep. Horace Seely-Brown Jr. (RConn.) filed a similar plea on behalf of
ch. 3 Hartford, Conn. (WTIC-TV). He
said, "A technical survey report in
which I have every confidence proves
that 260,000 Connecticut residents
would have no clear television service if
ch. 3 were deleted from Hartford, and
more than half of that number would
be able to receive service from only one
television station. Rep. John S. Monagan (D-Conn.) also opposed WTIC-TV
deletion.
Rep. Wayne N. Aspinall (D-Colo.)
echoed the pleading of Sen. Gordon
Allott (R-Colo.) that vhf service be
preserved in that state (Broadcasting,
Jan. 22). The congressman said a
switch to uhf would work "an unjustified financial hardship" on originating
stations, repeater and booster stations
operated by the various communities
and individuals and on the owners of
tv receivers. All-channel receiver
legislation sought by the FCC "seems
to be a step in the right direction," he
said, but added that the side-by-side
development of vhf and uhf service has
"considerable merit."
Some 1,200 signatures on petitions
urging the FCC not to delete ch. 12
Binghamton, N.Y. (WNBF-TV) have
been received by the commission. And
the South Carolina Educational Tele-

vision Center asked the commission not
to delete ch. 10 Columbia, S. C, (WISTV) because it offers centrally located
facilities free to state universities; the
etv group said it feels that only through
use of a vhf channel can it tie in with
a state and national etv network. A
similar plea was filed on behalf of ch.
12 Birmingham, Ala., (WSFA-TV) by
the Southern Tier Educational Tv Assn.
A resolution was passed by the General Assembly of South Carolina praising the broadcast record of WIS-TV
and asking the FCC to permit the station to continue operating on ch. 10. A
copy of the resolution was sent to President John F. Kennedy and another to
FCC Chairman Newton Minow. It was
read into the Congressional Record by
Sen. Olin D. Johnson (D-S. C). The
resolution was passed in response to an
appeal by Gov. Ernest F. Hollings in
his "State of the State" address, WISTV reported.
WISC-TV Madison, Wis., asked the
FCC to dismiss its proposed rulemaking
to deintermix that market, claiming the
agency had clearly shown for the first
time that
itserroneous
proposal
is based on
"unlawful,
and untenable
matters
of fact and policy" when it released the
criteria under which it selected markets
for deintermixture (Broadcasting, Jan.
22). The FCC has no right to institute
proceedings to equalize competition,
WISC-TV said, and it used faulty technical standards in choosing Madison as
one
of
the eight cities it chose to deintermix.
In a separate petition WISC-TV
asked the FCC to conduct or authorize
"a comprehensive economics study of
television development," before proceeding with deintermixture of Madison or
any other market. Otherwise, WISCTV said, the FCC will operate on the
basis of "surmise and conjecture" without ever learning whether its criterion of
equal competition can ever be achieved
or whether it can be brought about by
governmental action. Attached was a
statement by Dr. Peter O. Steiner, economics professor at the U. of Wisconsin,
emphasizing the need for such a study.
Several farm bureaus, agricultural
associations and the National Assn. of
Tv-Radio Farm Directors also submitted comments in opposition to deintermixture. They held that coverage to
rural and outlying areas would be drastically impaired by a shift to uhf.
Members of the Ohio and Alabama
delegations to Congress were breakfast
guests of Taft Broadcasting Co. for a
slide presentation by Lawrence H.
Rogers II, Taft executive vice president,
on the problems of moving television
into the uhf band. Mr. Rogers
advocated legislation requiring the FCC
to complete its New York uhf tests before undertaking any further uhf rulemaking. He asked immediate hearings
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wonderful

COMMUNITY
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this

in

is a

service"

SERVICE

for

WOOK

in

Washington

Mr. John B. Duncan, District of Columbia Commissioner, expresses the attitude of the Washington
community, toward WOOK, in his statement made
to WOOK President, Richard Eaton, in a recent
radio interview.
It's small wonder that, among all stations in the
greater Washington, D. C. area WOOK has the
second largest audience in 36 important periods
(Jan.-Feb. 1961 Pulse 5 County Survey) and is
the best buy by far for the advertiser — local and
national.
UNITED BROADCASTING

WOOK
5321 First Place N.E., TU 2-2500
WASHINGTON,
D.C.
COMPANY

WJMO: CLEVELAND, WSID: BALTIMORE, WANT: RICHMOND, WBNX: NEW YORK, WFAB: MIAMI,
WINX: ROCKVILLE, MD., WMUR TV: MANCHESTER N. H.
Represented Nationally By: NEW YORK: Bob Witting, CHICAGO: Warren Daniels, ATLANTA: Dora Clayton, HOLLYWOOD:

Jim Gates,
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on legislation dealing with what he
termed "the FCCs attempt to stampede
into uhf hefore sufficient technical information isavailable."
One hundred mayors of cities in
northern Illinois and southern Wisconsin pledged their support to fight deintermixture of Rockford, [11., WREX-TV
ch. 1 3 reported.
GE

outlets

long

cite

service

record

General Electric Co.'s accomplishments in serving the public and its long
record as a broadcaster dedicated to
quality and service has earned it the
right to continue to operate its stations,
GE told the FCC last week in a plea
for license renewal for WGY-WGFM
(FM) and WRGB (TV) Schenectady,
N. Y.
GE's defense of its past broadcast
record and its plans for the future were
filed in reply to a commission demand
for more information "in the most detailed form" regarding its renewal applications (Broadcasting, Nov. 6,
1961 ) . The FCC told GE that its guilty
and nolo contendere pleas early last
year in an electrical antitrust action
raise serious questions as to the licensee's qualifications to operate stations.
A similar inquiry was sent Westinghouse Broadcasting Co., whose parent
Westinghouse Electric also was found
guilty of antitrust violations.
The licensee said that its response
"outweighs any record of past unlawful conduct and submits that its broadcast licenses should be renewed in order
that its stations may continue to serve
the publicforneed."
The company
answered
the unlawful
acts of has
its
employes which violated GE policy and
which were deliberately concealed from
top management, GE said.
These antitrust violations in no way
involved the broadcast stations or company personnel connected with broadcasting in any way, GE said.
Responsible decentralization requires
adherence to agreed-upon high company
standards, with the general manager of
the stations in full charge of their operation, GE said. He reports directly
to the general manager of the company's radio-tv division, a vice president of the company who, in turn, reports directly to a member of the GE
executive office in New York, the licensee stressed.
"GE makes no excuses here for its
involvement in the heavy electrical
equipment antitrust cases," GE stated.
"Nevertheless, the company submits
that neither it nor the thousands of
people served by its broadcast stations
should be subjected to additional penalties by the commission for conduct
which in no way involved its broadcast
operations. . . ."
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Congressmen

defend

pre-dawn
broadcasts
Rep. Phil Weaver (R-Neb.) has
added his voice to those opposing the
FCCs proposal to tighten up its rules
regarding pre-sunrise operation by
Class III daytime stations.
He said the contemplated changes
"could be a crippling blow to the voice
of rural America" and "might silence
that voice forever."
Opposition is being expressed also
in the mail received by Rep. Horace
Seely-Brown (R-Conn.). He said he has
been hearing from radio stations and
listeners in eastern Connecticut protesting the contemplated action.
Terms of Plan ■ The proposed rule,
which Storer Broadcasting Co. requested
in hopes of eliminating pre-sunrise interference from daytimers, would require
daytime stations to notify the FCC of
the hours they operate before sunrise
and to submit their horizontal pattern.
An unlimited-time station could then
rely on paper proof, rather than physical
evidence, that a daytimer was causing
interference. New stations or those
moving to a new channel would be
prohibited from operating before sunrise.
Rep. Frank W. Boykin (D-Ala.) also
opposed the rulemaking proposal. He
said he tends to get up early, as do many
others in Alabama, and wants to get the
local news between 4 and 5 a.m. He
said the proposal would work hardships in rural areas.
The Texas Assn. of Broadcasters
said, in formal comment to the FCC,
that no need had been demonstrated for
the change in rules. The effect of the
notification proposal, it said, would be
"to shift the burden and expense of
determining whether meaningful interference exists from the complaining
station, where it belongs, to the FCC
and on to the Class III daytime stations." The rule change in effect would
preclude pre-sunrise operation by such
stations, TAB claimed, and would prevent local stations from serving their
communities in favor of protesting stations which cannot possibly serve such
areas. "By passing this proposed rule
the commission would eliminate an imservice to millions
nation's
rural andportantsuburban
areas in
in the
favor
of a
few," TAB

said.

Joelson

talks

to licensee-fee

tough
critics

Rep. Charles S. Joelson (D-N.J.),
who has introduced legislation (HR
9881) to require television and radio
stations to pay an annual license fee,
said last week "some broadcasting stations" have warned him they will discontinue public service programming if

the bill is enacted. His answer, he said
in a House speech, is that if they do,
the FCC should either revoke their
licenses or make a certain percentage of
public service programming mandatory.
Under his bill, stations would pay
1 % of the gross revenues they received
in the previous year. Refusal to pay
would subject a station to revocation
of its license. Rep. Joelson estimates
the
annual fee would bring in $20
million.
The bill has been referred to the
House Commerce Committee, but hearings are not imminent.
Spokane
Jones'

sellers

answer

post-grant

plea

KXLY-AM-FM-TV Spokane last
week asked the FCC to ignore a postgrant protest to the $3.25 million sale
of the stations filed by Richard E. Jones,
former general manager of KXLY-TV
(Broadcasting, Feb. 5).
The station sellers, Joseph Harris and
Norman Alexander, said that Congress
had authorized pregrant protest procedures to eliminate just such petitions
as Mr. Jones'. The station was sold with
FCC approval to Morgan Murphy and
associates (Broadcasting, Jan. 22).
Messrs. Harris and Alexander said it
was apparent that Mr. Jones is "a disgruntled former employe" who wishes
"to vent his spleen upon his former
benefactors." They said that in the case
of one of his protests — that he had not
been compensated fully for a 10% interest in the stations — he is litigating the
value of a gift. Mr. Jones was awarded
almost $100,000 by a court as payment
for the stock and back salary. He had
sought more money. The former KXLY
owners observed that the FCC traditionally keeps out of private quarrels.
Moline

tv requests

prompt grant of ch. 8
Moline Tv Corp., the applicant designated in FCC staff instructions to be
granted ch. 8 Moline, 111., charged another applicant, Community Telecasting Inc., with delaying tactics in requesting reopening of the record and
further hearing (Broadcasting, Feb.
5). Moline asked the commission to
make the final grant in accordance with
its instructions as soon as possible.
Community replied that it would be
damaging to the public interest if the
FCC grants the channel without seeking
to ensure that the best-qualified applicant
receives the grant; that the procedure
Community requested would not unduly
delay activation of the channel since the
FCC has announced its intention to
defer a final decision on Moline ch. 8
until the Springfield and Peoria, 111.,
deintermixture cases are finally settled.
BROADCASTING, February 12, 1962

ARB,

November

1961

LOOK

WHO'S

FIRST

AGAIN

IN

DES

MOINES

TELEVISION

.

.

.

TY
KRNTKRNT-TV topped the Des Moines market in share-ofaudience with 46. Matter of fact, this 46 makes us the
2nd ranking CBS Television station in the country.
For more information call Katz.
An operation of Cowles Magazines
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PROGRAMMING

Mason

switch

may

feature

'MR. ED' AND
THE
NURSES'
ALSO
MAY
MOVE
INTO
The game of musical chairs on the
for an hour if Skelton agrees (at 8:30tv network schedules for next season
9:30), Jack Benny at 9:30, and Gary
is on in earnest.
Moore at 10-11. NBC-TV this night
will slot Laramie, Dick Powell, Empire
A report that CBS-TV is thinking
and another show in that order, or
of a Perry Mason switch from its longit might rejuggle the sequence and
time Saturday, 7:30-8:30 p.m. niche,
to bolster Thursday night at 8-9 made
place Empire in at the Saturday, 7:30the agency and network rounds last
8:30 period.
week.
Wednesday: ABC-TV: Wagon Train,
Going
My Way, each an hour at 7:30
This proposed Thursday "revamp"
at CBS-TV also would have Mr. Ed
and 8:30 respectively: a situation comecoming in at 7:30 and the new The
dy at 9:30 (possibly the new Our Man
Nurses at 9-10 followed by CBS ReHiggins) and Naked City at 10-11.
ports. At present the network starts
CBS-TV: New comedy Young Men in
the night off at 7:30 with the Bob
a Hurry (starring the Kingston Trio) or
Cummings Show and follows up with
Max Liebman's comedy Mad, Mad
Frontier Circus (8-9), Tell It to
Whirl at 7:30-8:30; Dobie Gillis at
Groucho (9-9:30), The Gertrude Berg
8:30, possibly two Procter & Gamble
Show at 9:30 and then CBS Reports.
shows at 9-9:30 and 9:30-10, and
there's a possibility of Dick Van Dyke
Here is a composite look at what's
being offered advertisers, and in effect
being placed in the latter half hour;
U.S. Steel-Armstrong at 10-11. NBCpresenting an up-dating of advanced
TV: The new 90-minute revue westernplanning for the 1962-63 season
(Broadcasting, Jan. 29, for earlier
background The Virginian at 7:30-9,
summary) :
Perry Como at 9, a Sealtest show at
10 and a half-hour featuring news corSunday: ABC-TV has begun pencilrespondent David Brinkley at 10:30.
ing in reruns of Churchill at 6:30, new
shows situation comedy Philbert at 7,
Thursday: ABC-TV plans Ozzie &
Harriet or another situation comedy at
Rodeo U. S. A. (western drama) at
7:30, Donna Reed at 8, Real McCoys
7:30-8:30, Battle Zone at 8:30-9:30,
at 8:30, My Three Sons at 9, an open
an undecided hour show will go in at
half hour, and The Untouchables (which
9:30, and a Howard K. Smith news
show at 10:30. CBS-TV: The Alvin
Show or Lassie at 6:30, and Lassie or
Little Amy at 7, Dennis the Menace
G-T cuts pace
at 7:30, Ed Sullivan at 8, probably
Goodson-Todman Productions
the new Lucille Ball program at 9,
GE Theatre may go to 9:30, Candid
has stopped preparations on pilot
film production for the 1962-63
Camera at 10, and What's My Line at
season, it was learned last week.
10:30. NBC-TV is talking about Tom
Sawyer at 7, Disney at 7:30-8:30, Car
G-T had reported last fall that six
54 at 8:30, Bonanza at 9-10, and a
pilot projects were underway for
new DuPont drama series at 10-11.
the coming season (BroadcastMonday: ABC-TV: Cheyenne, at
ing, Nov. 6, 1961). The explana7:30; Rifleman at 8:30; Ben Casey at
tion is that G-T could not get the
9, and a new Fred Astaire anthology
necessary people to work on the
at 10. CBS-TV: To Tell the Truth at
planned programs and that the
firm's west coast operations are
7:30; I've Got a Secret at 8, new show
The Beverly Hillbillies at 8:30, Danny
being "revamped."
Thomas at 9, Andy Griffith at 9:30,
Two of the planned GoodsonTodman
pilots have been dropped
and Tv Tonight 10-11. NBC-TV: New
permanently,
but work on four
comedy-adventure The Young Men
(Revue) at 7:30-8:30, The Price is
others will be pursued as 1963-64
offerings. The cancelled pilots are
Right at 8:30, 87th Precinct at 9-10,
Roads
Three and Days Ahead.
and new 333 Montgomery at 10-11.
Work
will
continue on Skyscraper,
Tuesday: ABC-TV: Undecided unSun Valley, Count Your Chickens
til 8:30 where Hawaiian Eye is slotted,
and The Yank, plus other new
followed by an undecided hour show
and unspecified projects. G-T also
at 9:30 and a half -hour not yet selected
for 10:30. CBS-TV: Marshal Dillon
has a new live game show entitled A Matter of Opinion that
(Gunsmoke reruns) at 7:30, either
it
is
showing
the networks.
Dobie Gillis or Arthur Godfrey and
Friends at 8, a new Red Skelton Show
60

fall

schedule

THURSDAY

FOR

now may be retained) at
TV: Mr. Ed, Perry Mason,
Nurses and CBS Reports.
new show McKeever and

CBS-TV
10-11. CBSthe new The
NBC-TV: A
the Colonel

(Four Star) will fill the 7:30-8:30 period (The Young Men now in that hour
on Monday night might trade places
with McKeever). Dr. Kildare at 8:309:30, Hazel at 9:30 and the 10-11 period not yet filled.
Friday: A situation comedy will fill
ABC-TV's 7:30-8 period, a new situation comedy The Workers at 8-8:30,
Flintstones at 8:30-9, 77 Sunset Strip
at 9-10 and an hour adventure at 10.
CBS-TV: Rawhide, 7:30-8:30; Route
66, 8:30-9:30; newly expanded Hitchcock show at 9:30-10:30, and Eyewitness at 10:30. NBC-TV: International
Showtime at 7:30 Mitch Miller at 8:30,
the new Vive, Judson McKay at 9:30,
and the new Jack Paar series at 10-11.
Saturday: ABC-TV is setting Combat
or an hour variety show at 7:30, Leave
it to Beaver at 8:30, Lawrence Welk
at 9 and the fights at 10. CBS-TV:
Checkmate possibly at 7:30-8:30, Defenders in the next hour, Have Gun,
Will Travel is now speculated as a returnee at 9:30, and Gunsmoke at 1011. NBC-TV: Empire is a possibility
at 7:30-8:30 (or on Tuesdays at 9:30),
the 8:30-9 period is open, and motion
pictures will continue at 9.
It's pointed out that although a current show may not appear in the same
nor in another time period on a network for next season, that program
may yet appear on the schedule at a
later date. There are many open periods, any one of which could easily accom odate a program now on the air
but not yet slotted for a time period
next fall.
Among the announcements last week
dealing with nighttime scheduling: Lucile Ball-Desi Arnaz hour shows (first
telecast as specials on CBS-TV) on the
/ Love Lucy format will be repeated
this summer on CBS-TV (12 in all);
CBS-TV will place Oh Those Bells, a
half-hour comedy produced more than
a year ago and starring the Wiere Bros,
on Thursday, 7:30, on March 8, replacing The New Bob Cummings Show;
Our Man Higgins (see Wednesday
above), a half-hour Screen Gems comedy production, has been purchased by
ABC-TV for prime time next season; a
pilot on Howie (half-hour Ziv-UA and
CBS comedy) has been completed, and
the switch-about of Father Knows Best
and Window on Main Street in the
BROADCASTING, February 12, 1962
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WESTERN
AND

ITS

ELECTRIC
40,000

SUPPLIERS

Last year, about 40,000 companies employing over 5,000,000 people in about 3,500
American cities and towns helped Western Electric with its job as manufacturing and
supply unit of the Bell System and as a major government contractor. W. E. dollars paid
to these firms — over $1 billion in 1961 — helped meet payrolls and pay taxes in communities throughout the nation. These companies ranged from major industrial concerns
to three-man operations. Most were small businesses with fewer than 500 employees.
As our needs have grown, so has the number of our suppliers. Last year, for instance,
there were close to 10,000 more than in 1955. In 1961 alone, about 7,000 new firms became Western Electric suppliers. To find the right companies for our special needs, we
requested quotations from over 120,000 well-qualified concerns during 1961.
From some of our suppliers came raw materials, parts, components and assemblies for
our factories where Bell telephones and communications equipment are made. Some
helped with defense projects entrusted to us by the government. Others provided special
services — like transportation. And still others supplied finished products — everything
from linesmen's belts and pliers to telephone poles. The contributions of these suppliers
enable us to focus our efforts on our main concern: manufacturing high-quality communications products for dependable service in the Bell Telephone network and furnishing production, engineering and management services for government projects.

NIKE BUILDER Charles Malouin helps make
electronic components for NIKE guided missile
systems at Whiting & Davis Co. in Plainville, Mass. —
one of many firms which help prime
contractor W. E. with this Army project.

BIG HAUL during 1961 cost
Western Electric over 70 million dollars.
Among the more than 4,000 carriers
which shared in this sum was The Schell
Transfer Co., a trucking company
in the Baltimore area. W. E. business
supported jobs for many trainmen, seamen
and freight-handlers — as well as
truckers — during the past year.

•4 W. E. BUYER Bob Peregrin (left ), examines
a pair of special pliers with Otto Hart,
President of Hart Industrial Supply Co. — one
of many small businesses in dynamic,
fast-growing Oklahoma City which supply Western
with a wide range of tools, parts and machinery.

MOUNTAINS OF COPPER BARS
will be drawn into wire and cable at
W. E. plants for use in the nation-wide Bell
System.
one of thecontributes
world's largest
users
of
copper,As Western
substantially
to the economy of copper-mining states.

W. E. SUPPLIER Stanley M. Knapp, Jr.
( left ), of Trimold Division, Fisher-Price Toys,
Inc., in Buffalo, N. Y., discusses a new plastic cable
boot with Donald A. Miller of Western Electric
Purchasing. This product saves time and money
in connecting Call Director telephone sets.

COLORCAST

I NG

Here are the next 10 days of network color
shows (all times are EST).
NBC-TV:
Feb. 12-16, 19-21 (6-6:30 a.m.) Continental
Classroom, probability and statistics.
Feb. 12-16, 19-21 (6:30-7 a.m.) Continental
Classroom, American government.
Feb. 12-16, 19-21 (10:30-11 a.m.) Play Your
Hunch, part.
Feb. 12-16, 19-21 (11-11:30 a.m.) The Price
Is Right, part.
Feb. 12-16, 19-21 (12-12:30 p.m.) Your
First Impression, part.
Feb. 12-16, 19-21 (2-2:30 p.m.) Jan Murray
Show, part.
Feb. 12-16, 19-21 (11:15 p.m.-l a.m.) Jack
Paar Show, part.

CBS-TV schedule (Broadcasting, Feb.
5) now has been moved up to be effective today (Feb. 12). Father reruns
leave Wednesday, 8-8:30 to swap
places with Window on Main Street on
Mondays, 8:30-9.
MINOW,
COLLINS
YEAR
1961 seen as propitious
by religious broadcasters
The arrival of FCC Chairman Newton Minow and NAB President LeRoy
Collins on the broadcasting scene last
year created a favorable climate for religious broadcasters, according to the
annual report of the board of managers of the Broadcasting & Film Commission of the National Council of the
Churches of Christ, New York.
The board's report, which was accepted Tuesday (Feb. 6) by S. Franklin Mack, BFC executive director, at a
two-day meeting in New York, called
1961 the "year of Minow and Collins"
and said "the arrival of these two fresh
and forceful personalities has already
resulted in widespread changes of attitude and approach on the part of network and local broadcasters. ... It is
a climate which offers new and exciting
prospects for religious broadcasting."
A highlight of the board of managers' meeting was the presentation of
a plaque honoring Dr. Ralph W. Sockman, a 33-year veteran of religious
broadcasting. Dr. Sockman, a Methodist minister, started preaching on NBC
Radio in 1928, and since 1936 has appeared regularly on the network's National Radio Pulpit (Sun. 10:05-10:30
a.m.), a sustaining program broadcast
in cooperation with the National Council of Churches. He will retire from
the program on March 25. His successor has not been named. RCA President Elmer Engstrom was among those
offering tributes to Dr. Sockman at the
board of managers' annual dinner.
The BFC board on Wednesday approved a special committee's recom64 (PROGRAMMING)

Feb. 12, 19 (8:30-9 p.m.) The Price Is
Right, P. Lorillard through Lennen & Newell;
American Home Products through Ted Bates.
Feb. 13, 20 (7:30-8:30 p.m.) Laramie, part.
Feb.
14, 21
p.m.) J.Perry
Kraft
Music Hall,
Kraft(9-10
through
WalterComo's
Thompson.
Feb. 14, 21 (10-10:30 p.m.) Bob Newhart
Show, Sealtest through N. W. Ayer; BeechNut through Young & Rubicam.
Feb. 14, 21 (10:30-11 p.m.) David Brinkley's
Journal, Douglas Fir Plywood Assn. through
Cunningham & Walsh; Mead-Johnson through
Kenyon & Eckhardt.
Feb. 15 (10-11 p.m.) Sing Along With Mitch,
Ballantine through William Esty; Buick
thruogh Burnett; R. J. Reynolds through Esty.
Feb. 16 (9:30-10:30 p.m.) Bell Telephone
Hour, AT&T through N. W. Ayer.
Feb. 17 (9:30-10 a.m.) Pip The Piper, General Mills through Dancer-Fitzgerald-Sample.

mendations regarding the functions of
the BFC's west coast office, thus ending a long BFC controversy that started
with the rapid rise of tv and the resurgence of radio. Among the west
coast operations as spelled out now:
"to do initial development of picture
and program ideas for films, tv and radio production," and "to perform a
liaison service on behalf of the BFC
in respect to the commercial (and educational) tv (and radio) producers and
packagers in the Los Angeles area."
Norton

hops

off

departing 'Wagon Train'
NBC-TV's Wagon Train may be
headed for the ABC-TV trail next season, but co-star Robert Horton isn't
going along for the ride. He signed
an exclusive tv agreement last week
with NBC-TV for the 1962-63 season.
Mort Werner, NBC-TV programming
vice president, said Mr. Horton, who
is a singer as well as an actor, will
perform as a guest star on many NBCTV shows next season.
One of the programs he is expected
to appear in frequently is the 90-minute
Revue Production The Virginian, (Wednesday, 7:30-9 p.m.) which NBC-TV
for the next season is slotting opposite
ABC-TV's Wagon Train which is also
a Revue Production (7:30-8:30 p.m.).
On ABC-TV during the last 30 minutes
of The Virginian will be the new Gene
Kelly program Going My Way (8:309:30 p.m.).
Jaffe, Stagg

plan films

Henry Jaffe Enterprises, Hollywood,
which has concentrated on the production of live and taped tv programs, announced last week that it is developing a group of filmed television properties in association with producer Jerry
Stagg. Jaffee Enterprises has produced
such live and taped series as The Bell
Telephone Hour, The Dinah Shore
Show, The Highways of Melody and

Feb. 17 (10-10:30 a.m.) Shari Lewis Show,
Nabisco through Kenyon & Eckhardt.
Feb. 17 (10:30-11 a.m.) King Leonardo and
His Short Subjects, General Mills through
Dancer-Fitzgerald-Sample.
Feb. 17 (5-6 p.m.) All-Star Golf, Kemper
Insurance through Clinton Frank; Reynolds
Metals through Lennen & Newell.
Feb. 17 (7:30-8:30 p.m.) Tales of Wells
Fargo, part.
Feb. 18 (4:30-5 p.m.) Patterns in Music,
sust.
Feb. 18 (6-6:30 p.m.) Meet the Press, co-op.
Feb. 18 (7-7:30 p.m.) The Bullwinkle Show,
Feb. 18 World
(7:30-8:30
p.m.)
Wonderful
of Color,
RCA Walt
and Disney's
Eastman
Kodak through J. Walter Thompson.
part.
Feb. 18 (9-10 p.m.) Bonanza, Chevrolet
through Campbell-Ewald.

Producers Showcase. Its only film experience has been with The Shirley
Temple Storybook, which was produced with both live and film segments.
Lynn

to distribute

Philbrick 'Red Report'
A library of 130 five-minute tv film
programs, titled The Red Report, will
be available for national and regional
sponsorship and for distribution to stations on or about May 15, H. Gerry
Girouard, president of Lynn Tv Enterprises Inc., New York, announced last
week.
The series is the latest in a growing
number of television series on the theme
of communism (Broadcasting, Jan.
22). The Red Report will spotlight
Herbert A. Philbrick, undercover agent
for the FBI, whose exploits were dramatized in the / Led Three Lives tv series.
Each five-minute program is designed
to provide a factual up-to-date presentation of some facet of communism.
Mr. Philbrick is in the role of lecturer.
The series is being produced in Columbus, Ohio, by Dial-O-Program Inc.
for distribution by Lynn Tv. Advertisers buying the series on a regional
or national basis will obtain the rights
to use the film for distribution to
schools, organizations and other outside groups. The series will make use
of film clips, photographs and other
visual material to illustrate the points
Mr. Philbrick discusses.
Film sales...
Debbie Drake Show (Banner Films) :
Sold to WSOC-TV Charlotte, N. C;
WTOP-TV Washington; KTVR (TV)
Denver; KPHO-TV Phoenix; WCCATV Columbia and WUSN-TV Charleston, both South Carolina. Resold to
WALB-TV Albany, Ga.; WJHG-TV
Panama City, Fla.; WD AY-TV Fargo,
N. D.; WKRG-TV Mobile, Ala.; WTVP
(TV) Decatur, 111., and KTVH (TV)
BROADCASTING, February 12, 1962

Hutchinson-Wichita, Kan.
markets.

Now

in 90

Films of the 50's (Seven Arts Assoc. ) :
Vol. 3 sold to WTIC-TV Hartford,
Conn.; KXTV (TV) Sacramento, Calif.;
WBAY-TV Green Bay, Wis., and
WHYN-TV Springfield, Mass. Now in
10 markets. Vol. 2 sold to WBAY-TV
is now in 86 markets. Vol. 1 purchased
by KAKE-TV Wichita, Kan., is now on
120 stations.
Championship Bowling (Walter Schwimmer Inc.): Sold to General Insurance Co. of America, Seattle, through
Lennen & Newell, New York, for onequarter sponsorship in 44 markets.
Eight year old series currently is in total of 102 markets.
Fiedler may

be syndicated

The World of Arthur Fiedler, shown
four times from October 1961 to January 1962 on WBZ-TV Boston, has
been renewed for four more showings

between this month and May.
The show, which features Mr. Fiedler and the 55-member Boston Pops
Orchestra, is produced by G. Wright
Briggs Jr., radio-tv director of BBDO,
Boston, and Douglas Leonard, WBZTV.
The Boston Globe has sponsored the
program on WBZ-TV and will underwrite the next four presentations. According to BBDO, the program has had
good acceptance in the Boston area and
there is the possibility it may be syndicated into other markets.

ter the year before. Film revenues primarily accounted for the increased revenues and the company warned that the
balance of the 1962 fiscal year will
probably not proceed at the same rate.
All incumbent officers and directors
were reelected at annual stockholders
meeting Feb. 6.

Program

'Father' overseas ■ MGM-TV's Father
of The Bride series, recently extended
from 26 to 34 episodes on CBS-TV,
has been licensed for broadcasting in

Disney net rises ■ Walt Disney Productions had a consolidated net profit
of $1,669,213, or $1 per share, for the
quarter ended Dec. 30, 1961, compared
to $115,589, or seven cents a share for
the like quarter of the previous year.
Gross revenues for the quarter were
$15,634,320, up 75% over the gross of
$8,972,159 for the corresponding quar-

EQUIPMENT
51

manufacturers

plan

NAB

exhibits

Exhibits are planned by 51 equipment manufacturers at the NAB convention April 1-4 in the Conrad Hilton
Hotel, Chicago, according to Everett
E. Revercomb, NAB secretary-treasurer. The exhibit space booked this
year will set an all-time high, he said.
Here is the list of exhibitors:
Aitken Communications, Taft, Calif.;
Alford Mfg. Co., Boston; Alto Fonic
Tape Service, Palo Alto, Calif.; American Microwave & Television Corp., San
Carlos, Calif.; Ampex Corp., Redwood
City, Calif.; Andrew Corp., Chicago;
Automatic Tape Control, Bloomington,
111.; Bauer Electronics Corp., San
Carlos, Calif.; Century Lighting, New
York; Chrono-Log Corp., Broomall,
Pa.;
Collins Radio Co., Cedar Rapids,
Iowa; Conrac Div., Giannini Controls
Corp., Glendora, Calif.; Continental
Electronics Mfg. Co., Dallas; Dage
Div., Thompson Ramo Wooldridge,
Michigan City, Ind.; Dynair Electronics, San Diego; Electrical & Musical Industries, Los Angeles; Electronic
Applications, Wilton, Conn.; Federal
Mfg. & Engineering Corp., Television
Specialty Co. Div., Garden City, Long
Island, N. Y.; Fisher Radio Corp., Long
Island City, N. Y.; Gates Radio Co.,
Quincy, 111.;
General Electric Co., Communications Products Dept., Syracuse, N. Y.;
General Electronic Labs, Cambridge,
Mass.; GPL Div., General Precision,
Pleasantville, N. Y.; International BusiBROADCASTING, February 12, 1962

notes...

&

Magne-Tronics Inc., New York; McMartin Industries, Omaha; Minnesota
Mining & Mfg. Co., Magnetic Products
Div., St. Paul; Miratel Inc., New
Brighton, Minn.; Moseley Assoc., Santa
Barbara, Calif.; Programatic Broadcasting Service, Muzak Corp., New York;
RCA, Camden, N. L; Raytheon Co.,
Waltham, Mass.; Schafer Electronics,
Burbank, Calif.; Soundscriber Corp.,
North Haven, Conn.; Standard Electronics Div., Reeves Instrument Corp.,
Farmingdale, N. J.;
Surrounding Sound, Hollywood;
Sarkes Tarzian Inc., Bloomington, Ind.;
Tektronix Inc., Beaverton, Ore.; Telechrome Mfg. Corp., Amityville, N. Y.;
TelePrompTer Corp., New York; Telescript-CSP, New York; Tower Communications Co., Sioux City, Iowa;
Utility Tower Co., Oklahoma City;
Visual Electronics Corp., New York;
Vitro Electronics, Div. of Vitro Corp.
of America, Silver Spring, Md.
Telstar

described

England and Japan. It will be broadcast by Associated Redefusion in Engstarting in March
NHK landNetwork.
Series and
is on
alsoJapan's
being
shown in Canada, Philippines, Australia, Spain, Venezuela, Argentina, Peru,
Uruguay and Finland.

ENGINEERING

ness Machines, Chicago; International
Good Music, Bellingham, Wash.; ITA
Electronics Corp., Lansdowne, Pa.; Itek
Electro-Products Co., Cambridge,
Mass.; Jampro Antenna Co., Sacramento, Calif.; Kliegl Bros., New York;
MaCarTa Inc., Des Moines;

AT&T

Replay ■ A Tour of the White House
with Mrs. John F. Kennedy, which will
be shown on CBS-TV this Wednesday
(Feb. 14, 10-11 p.m. EST), will be reEST).
peated Sunday, March 25 (4-5 p.m.

plans

to RTES

American Telephone & Telegraph's
experimental communications satellite,
Telstar, to be launched in May, was
described last week as the "first really
businesslike use of space."
Jean H. Felker, assistant chief engi-

neer of AT&T,

told the Radio & Tv

Executives Society's Newsmaker luncheon Feb. 7 that the Telstar will permit
the testing of tv and telephone transmissions between Andover, Me., and
Europe for 15 to 30 minutes every time
the satellite crosses the Atlantic during
its less-than-three-hour orbit around the
earth. He said the Telstar will be
"turned off" after a year to keep its signals from interfering with other planned
experimental satellites.
By 1965, Mr. Felker predicted, it will
be possible to create a commercial communications system for trans-Atlantic
telephone service, tv programming, facsimile transmission and all other forms
of electronic communication.
Technical

topics...

Audio fair ■ The International Sound
Industry Fair Inc. has opened executive offices in New York at 333 E. 46th
St. The first International Sound Fair
will be held July 25-29 in Cobo Hall,
Detroit. A business congress, with
speakers covering radio programming,
retailing and distribution, is planned.
Video tape storage ■ Neumade Products Corp., New York, has published a
brochure describing its new line of video
tape storage facilities. Cabinets and
racks have been redesigned for effective use of space available for storage
purposes, the company says. Cabinets
are supplied in special finishes to
match either Ampex or RCA equipment at no additional cost. The company will furnish more information upon request. Write to 250 West 57th
St., New York, 19.
65

INTERNATIONAL
CANADA
Immigration

UPS
boom

MULTILINGUAL

_

CONTENT

brings liberalized language

roughly corresponding to the percentage
of principal ethnic groups in the area.
All food and drug commercials to be
cleared through the Department of National Health and Welfare must be submitted to the BBG in advance with
certified translation in English or
French so BBG can have them cleared

study of the subject in view of Canada's
large postwar immigration boom.
All Canadian stations can broadcast
up to 15% of program time between 6
a.m. and midnight in other languages
than French, English, North American
Indian or Eskimo tongues without special license. In metropolitan areas
where the population consists of at least
150,000 to 200,000 potential foreignlanguage listeners, licenses will be recommended to permit stations to broadcast from 25% to 40% of programs
from 6 a.m. to midnight in foreign
tongues. The BBG points out that for
the present this will cover only Montreal and Toronto metropolitan areas.
After the results of the 1961 census are
known, other major centers may be
added.

by the department.
In 1958 the Canadian Assn. of
Broadcasters made a survey which
showed that at least 54 stations offered

er's pride in Canadian citizenship and
generally make them feel at home in
Canada.
Broadcasters of such special multilingual stations, as well as those carrying any foreign-language broadcasts,
must have filed in their records prior
to broadcast, English or French certified translations of all talks, commercials and all words spoken in the foreign language. Broadcasters are held
responsible for what is said over their
stations. They must make sure that no
offensive propaganda, direct or indirect,
is broadcast over their stations. Programming must be done in languages
86

counts

Second

broadcasts

Radio stations in Montreal and Toronto may now be licensed to utilize
up to 40% of their programming time
between 6 a.m. and midnight to broadcasts in other than English and French
languages. The Canadian Board of
Broadcast Governors has issued rulings
on multilingual stations after a lengthy

Programming must be in 15-minute
blocks or multiples of the quarter-hour,
with announcements at beginning and
end of the program block determining
the language of the period. There must
also be capsule announcements to acquaint English or French listeners as
to the language and program content
of the foreign-language broadcast.
Foreign-language programs are not
to be entirely entertainment, and broadcasters must include some programs
which will give the foreign-language
listeners some data on Canadian history, geography, and government at the
federal, provincial and municipal level.
The programs must also include some
to assist newcomers to understand English or French. Some programs must
be aired that will stimulate the listen-

CBC

losses

television stations in

eight of Canada's major cities
have cost $7 million in advertising to Canadian Broadcasting
Corp. stations in those cities and
the national CBC tv network, J.
Al Ouimet, CBC president, estimated at Ottawa. He said the figure for the 1961 fiscal year is
about what was anticipated before the advent of the competitive
second stations, and accounts for
about 20% of the CBC's previous
advertising revenue.

programs in languages other than English or French. As a result of this survey and the BBG's own study, it was
felt that provision should be made for
more broadcasting in foreign languages
in larger metropolitan areas to help in
the task of integrating new Canadians.
Canadian
radio-tv

group

asks

ad limitation

Broadcast advertising on

Sundays

should be limited, the Lord's Day Alliance, Toronto, has stated in a brief presented to the Canadian government
asking for modernization of the 1906
Lord's Day Act. The alliance said that
since newspapers and magazines may
not publish on Sunday, and other
means of advertising are not covered
up on Sunday, broadcast advertising
should not be entirely prohibited, but
should be restricted in nature and
amount.
The alliance has asked for modernization of the legislation since it does
not mention such modern facets of living as radio and television. The alliances noted that the Supreme Court
of Canada has ruled that the government's Canadian Broadcasting Corp. is
not liable for prosecution under the
legislation.
An editorial in the February issue of
the Canadian Churchman, national
paper of the Anglican Church of Canada, states that television advertising is
becoming one of the crudest and most
blatant examples of organized cynicism
ever devised by man.
Jersey

to get tv outlet

The smallest tv station in Europe is
scheduled to start Sept. 1. It is Channel
Television on the island of Jersey off
France's Normandy coast. Jersey is one
of the Channel Islands. They are British territory and the station will broadcast spot commercials. The population
of the islands is 110,543 and the estimated number of tv homes 28,000.

UK

tv in 1961

1.25

million

added

viewers

The number of people in Britain with
tv sets in their homes increased 1.25
million from December 1960 to December 1961, bringing the television public
to more than 84% of the population.
So finds a radio and tv audience survey by the British Broadcasting Corp.
But despite that increase, average tv
viewing has gone down from 16.2 to
15.4 hours a week. The survey also
shows that during the last quarter of
1961, of those viewers who could receive both commercial and BBC channels (78.9% of the total U. K. population aged five and over), 45% watched
BBC-TV and 55% the commercial
channel. BBC-TV had only 39% in the
comparable 1960 period.
As the radio-only audience dropped
from December 1960 to the end of 1961
the evening radio audience also shrank
but daytime audiences rose. This daytime growth has raised the BBC radio
audience 7%.
BBC, ITA join to test
color tv transmission
The BBC and Britain's Independent
Television Authority will cooperate
shortly in experimental color transmissions on the 625 line system.
At present there are no color broadcasts in the U. K. nor are any color
sets being manufactured there. Blackand-white tv is on 405 lines. It is
widely believed that the Pilkington
Committee on Broadcasting, which will
issue its recommendations on the future
of British radio and tv sometime this
Spring, will call for a switch to the
higher-definition 625-line picture. But it
is not expected to ask for a quick introduction of color.
But the BBC-ITA joint tests indicate
that top executives in Great Britain believe that color is not so far away.
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THE

Kintner
to

sees

MEDIA

trend

interpretive

NAB

news

people of our nation
understand the meanbecause they have to
their leadership — how
operate in a world of

crisis," Mr. Kintner added.
He made his remarks at the annual
congressional dinner of the Veterans
of Foreign Wars, where he was awarded the VFW commander-in-chief's Gold
Medal Award (see picture).
The VFW honored Mr. Kintner for
"his recognition of the responsibility
of the broadcast industry to the general public, as reflected in the high
caliber of news, informational and public affairs programming by the National Broadcasting Co."
Mr. Kintner told the VFW that in
his opinion there is no form of journalism today which enjoys greater freedom of inquiry and expression, or operates more effectively to fufill responsibilities ofsuch fredom, than the news
and actuality programs of broadcasting. He cited NBC White Papers, JFK
Reports [NBC], CBS Reports and CloseUp [ABC] as examples.
The VFW praised the entire broadcasting industry for its help in the
Voice of Democracy script-writing contest in which some 250,000 students participated.
A spokesman pointed out that this

to

study

board composition
A new committee to study effective
representation of members of the NAB
board of directors was named Feb. 8

The most significant trend in all information media is the increasing recognition that newsmen must interpret
the meaning of the news, Robert E.
Kintner, NBC president, said last week
in Washington.
"Today, the
must know and
ing of events,
decide — through
the U.S. should

group

Robert E. Kintner, president of NBC
(r), accepts the Veterans of Foreign
Wars commander in chief's Gold
Medal Award from Robert Hansen, the
VFW's commander in chief, in Washington ceremonies last week.
was the first year that the VFW had attempted to sponsor the contest without
the help of other organizations and that
more students and more radio and television stations participated this year
than in any of the past three years that
the veterans had been associated with
the contest. The 51 winners also were
honored at the dinner attended by 1,406

by Clair R. McCollough, Steinman Stations, NAB joint board chairman, in
association with George C. Hatch,
KALL Salt Lake City, radio board
chairman, and Dwight W. Martin,
WAFB-TV Baton Rouge, La., tv board
chairman. Members are:
From NAB radio board — John S.
Booth, WCHA
Chambersburg, Pa.;
Hugh O. Potter, WOMI Owensboro,
Ky.; Ben B. Sanders, KICD Spencer,
Iowa.; Ben Strouse, WWDC-FM Washington; Richard W. Chapin, KFOR
Lincoln, Neb.
From tv board — Henry B. Clay,
KTHV (TV) Little Rock, Ark.; James
D. Russell, KKTV (TV) Colorado
Springs, Colo.; Eugene S. Thomas,
KETV (TV) Omaha, Neb.; William
B. Quarton, WMT-TV Cedar Rapids,
Iowa, and Joseph C. Drilling, WJW-TV
Cleveland.
The committee was set up at direction of the NAB board, which met
Jan. 30-Feb. 2 (Broadcasting, Feb.
5). It seeks a new formula for board
composition and will report to the
summer board meeting.

persons.

Mmmpp-~*~ — —

Public service recognized
Recognition to the broadcasting
industry "for outstanding public
service in behalf of job equality
for the handicapped" will be paid
Feb. 14 by the President's Committee on Employment of the
Physically Handicapped. The
committee's Distinguished Service
Award will be presented to NAB
President LeRoy Collins by President John F. Kennedy and Maj.
Gen. Melvin J. Maas, committee
chairman. NAB is being honored
for the industry's seven-year program of support for the Hire-theHandicapped campaign.
Gen. Maas estimated radio and
tv stations have donated millions
of dollars in free public service
time to the cause.
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Changing

also controls KNOG Nogales, Ariz.,
and W1XN Dixon, 111. KTOB operates
on 1490 kc with 1 kw day and 250 w
night.
APPROVED ■ The following transfers of
stations interests were among those approved by the FCC last week (for other
commission activities see For The
Record, page 77).

hands

ANNOUNCED ■ The following sales of
station interests were reported last week
subject to FCC approval:
■ WINN Louisville, Ky.: Sold by Glen
A. Harmon, Glenn Snyder, Oldham
Clarke, Charles M. Wheeler and Jesse
L. Chambers to Garvis Kincaid for
$500,000. Mr. Kincaid owns WFKY
Frankfort, WVLK Lexington, WCM1AM-FM Ashland, all Kentucky, and
WHOO-AM-FM Orlando, Fla. WINN
is 250 w fulltime on 1240 kc. Broker
was Hamilton-Landis & Assoc.

■ WNCT (TV) Greenville, N.C.: Sold
by Earl McD. Westbrook and associates
to Roy H. Park for $2,557,458. Mr.
Park, Ithaca, N. Y., industrialist (Duncan Hines books-foods, publishing, advertising, real estate and investments),
said last week he intends to close the
transaction in 45 days and is retaining

■ KIRL Wichita, Kan.: Sold by Mary
Pickford and Buddy Rogers to Bernice
L. Lynch and F. F. (Mike) Lynch and
family for over $400,000. The Lynchs
own KBYE Oklahoma City and
KFMJ Tulsa, both Oklahoma. Miss
Pickford and her husband bought the
Wichita station in 1958 for $450,000.
KIRL operates on 1070 kc with 10 kw
day and 1 kw night. Broker was
Blackburn & Co.

the station's present staff which is
headed by A. Hartwell Campbell. Mr.
Park has a minority interest in KREB
Shreveport, La. WNCT has a 30% interest in WECT (TV) Wilmington,
N. C.
■ KRMG Tulsa, Okla. : Sold by Meredith Broadcasting Co. to Swanco
Broadcasting of Oklahoma Inc. for
$500,000. Swanco is headed by Gilbert
C. Swanson, Omaha industrialist, and
has George A. Bolas, Chicago advertising executive, at its president. It
owns KIOA Des Moines, KLEO
Wichita and KQEO Albuquerque.
■ WHBI Newark, N. J.: Sold by
James L. Shearer to Bartell Broadcast-

■ KTOB Petaluma, Calif.: Sold by
Lloyd Burlingham to William T. Stubblefield for $115,000. Mr. Stubblefield is the owner of WAGE Leesburg,
Va., which he has just sold to James
Symington for $175,000 (Changing
Hands, Feb. 5). Mr. Burlingham, who
bought KTOB in 1960 for $115,000,

avoid

of

the

selling

hazards

Why take the risks involved in negotiating without our
knowledge

of markets, of actual sales, of responsible

contacts? In speaking to any buyer, Blackburn's
experience and reputation for reliability naturally
lend greater weight to our opinion than any seller can
reasonably expect to be given to his own.

Bartell owns KCBQ San Diego, KYAAM-FM San Francisco and WOKY
Milwaukee, Wis. Grant was made
without prejudice to any action FCC
may deem warranted as result of final
determination in private litigation.
■ WJBW New Orleans, La.: Sold by
Sherwood Tarlow and associates to
Carmen Macri for $250,000. Mr.
Macri owns 20% of WZOK-AM-FM
Jacksonville, Fla. Commissioner Robert T. Bartley dissented.
■ WSHE Raleigh, N. C: Sold by
Louis P. Heyman to Ralph J. Baron
and associates for $180,000. Buyers
have controlling interest in WILA Danville, Va.
■ KMAK
Fresno, Calif.: Sold by
Robert O. and George T. McMahan to
group headed by J. G. (Jock) Fearnhead for $172,200 subject to adjustments and agreement not complete.
Buyers own KPOI-AM-FM Honolulu
and KITO San Bernardino, Calif.
■ KCJB Minot, N. D.: Sold by North
Western Enterprises Inc. to Big K Inc.
for $170,000. Big K is 49% owned
by KXMC-TV Minot, 20.4% by
Chester Reiten, and 15.3% each by
Lloyd R. Amoo and W. L. Hurley.
Messrs. Reiten, Amoo and Hurley have
interests in KXMC-TV and Messrs.
Amoo and Hurley are vice presidents
of North Dakota Broadcasting Co.
(KXAB-TV Aberdeen, S. D.; KXGOAM-TV Fargo, KXJB-TV Valley City
and KXMB-TV
Bismarck, all North
Dakota)
.

■ KJAY Topeka, Kan.: Sold by Dale
S. Helmers to Midland Broadcasters
Inc. for $150,000. Midland principals
own KUSN St. Joseph, Mo.
■ WAUB Auburn, N. Y.: Sold by
Jack R. Poppele to local group headed
by Robert B. Morgan for $108,000.
FCC Chairman Newton N. Minow and
Commissioner
sented.

BLACKBURN
RADIO

• TV

• NEWSPAPER

NEGOTIATIONS

(THE MEDIA)

Company,

Inc.

• APPRAISALS

ATLANTA
Clifford B. Marshall
Stanley
Robert M.Whitaker
Baird
John
G.
Williams
1102 Healey Bldg.
lAckson 5-1576

CBS-TV
'Bookie'
CBS-TV

BROKERS

• FINANCING

WASHINGTON, O. C. CHICAGO
H. W. Cassill
lames W. Blackburn
William B. Ryan
jack V. Harvey
loseph M. Sitrick
333 N. Michigan Ave.
RCA Building
Chicago, Illinois
FEderal 3-9270
Financial 6-6460
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&

WADO
kc freoperate
WHBI.

■ KCKC San Bernardino, Calif.: Sold
by C. R. Cheek, trustee in bankruptcy,
to Joseph H. and Agenes I. McGillvra
for $155,000 at public auction. Mr.
McGillvra is a former station representative; they own WBIW Bedford,
Ind.

on

own

your

ers for $400,000. Bartell owns
New York on the same 1280
quency weekdays and plans to
WADO fulltime and delete

BEVERLY HILLS
Colin M. Selph
Calif. Bank Bldg.
9441 Wilshire Blvd.
Beverly Hills. Calif.
CRestview 4-2770

Robert T. Bartley dis-

refuses to show
to lawmakers
announced last week it has

turned down a request by the Massachusetts House of Representatives that
the network show the television documentary, "Biography of a Bookie
Joint," in Massachusetts.
CBS-TV carried the CBS Reports
show on Nov. 30, 1961, but said it
was withheld from tv stations in parts
BROADCASTING, February 12, 1962

of southern New

England because it

involved "matters dealing with pending
legal proceedings in Boston." It added
that "stations from which the program
was withheld served areas from which
jurors for these proceedings might have
been selected."
Richard S. Salant, CBS News president, notified the Massachusetts House
of Representatives that the network
must decline its request "because the
program involves matters dealing with
pending criminal cases and its broadcast in Massachusetts may delay the
processes."
judicial
The Massachusetts
House had asked
that the telecast be shown in the state
so that its residents might have the
opportunity "to see and judge for
themselves the context and background
of certain statements and allegations
made therein." The program dealt with
a bookmaking establishment in Boston
and touched off various investigations
by authorities there.
Gould

reveals

plans

for ETMA's ch. 13
Immediate and long-range plans of
Educational Television for the Metropolitan Area Inc., and its newly acquired ch. 13 in New York have been
revealed by Dr. Samuel B. Gould,
ETMA president.
Ch. 13 "is not the sum total of our
planning," Dr. Gould said in first public
appearance since appointment as ETMA
president on Jan. 3.
Some of enterprises being planned by
ETMA, he said, include permanent

NOMINEES
28 choices

NAMED

RADIO

for 12 slots; ballots to be counted

District 8 (Ind., Mich.)— Robert D. Enoch,
WXLW Indianapolis; Lester G. Spencer,
WKBV Richmond, Ind.
District 10 (la., Mo., Neb.)— Richard W.
Chapin, KFOR Lincoln, Neb. (incumbent);
Eugene T. Flaherty, KSCJ Sioux City, la.
District 12 (Kan., Okla.)— Allan Page,
KGWA Enid, Okla. (incumbent); Thad M.
Sandstrom, WIBW Topeka, Kan.; Robert E.
Schmidt, KAYS Hays, Kan.
District 14 (Mountain States)— Rex G.
Howell, KREX Grand Junction, Colo.; Ken

H.

. . . veteran
owner

Feb. 28

ABC radio-tv o & o's meet
A series of meetings of radio and tv
managers of ABC owned and operated
stations is being held today (Feb. 12)
through Feb. 16 in New York.
The meetings will be the first under
the new leadership of Julius Barnathan
as president of owned and operated tv
stations and Stephen C. Riddleberger as
president of owned and operated radio
stations. Leonard H. Goldenson, president, American Broadcasting-Paramount
Theatres, and Simon B. Siegel, executive
vice president, will attend.
Others participating in the meetings
will be Oliver Treyz, president, ABCTV; Robert E. Pauley, president, ABC
Radio, and Theodore Shaker, president
ABC-TV National Station Sales.

District 2 (N. J., N. Y.) — Michael R.
Hanna. WHCU Ithaca, N. Y.; John R.
Henzel, WHDL Olean, N. Y.
District 4 (D. C, N. C, S. C, Va., Md. in
part)— Charles P. Blackley, WTON Staunton, Va.; Charles H. Crutchfield, WBT
Charlotte, N. C; Harold Essex, WSJS
Winston-Salem, N. C; Boyce Hanna, WADA
Shelby, N. C; Frederick S. Houwink,
WMAL Washington.
District 6 (Ark., La., Miss., Tenn.) —
Julian F. Haas, KAGH Crossett, Ark.;
Carter
M. Parham, WDEF Chattanooga,
Tenn.

JOHN

BOARD

Nybo. KBMY Billings, Mont.
District 16 (Ariz., So. Calif., So. Nev.) —
Loyd C. Sigmon, KMPC Hollywood; Calvin
J. Smith, KFAC Los Angeles.
Large Stations— Frank Gaither, WSB
Atlanta;
cumbent). John F. Patt, WJR Detroit (inMedium Stations — John F. Box Jr., WIL
St. Louis; Daniel W. Kops, WAVZ New
Haven, Conn.
Small Stations— Robert T. Mason, WMRN
Marion, Ohio (incumbent); Don Olson,
KTRF Thief River Falls, Minn.
Fm Stations— J. R. Livesay, WLBH-FM
Mattoon, 111.; Fred Rabell, KITT San Diego,
Calif.

Twenty-eight broadcasters were nominated last week for the 12 vacancies on
the NAB Radio Board. Terms of directors from even-numbered districts expire in April at the NAB convention
along with terms of one each in the atlarge categories.
Ballots for the nominations were
counted Feb. 7 at NAB. Two nominees
are selected from each category, except
in the case of ties. Ballots will be mailed
Feb. 13 to NAB station members, returnable Feb. 28.
Nominees for the 12 vacancies are:

of "full-fledged"
building,
etv
networkestablishment
in association with National
Educational Tv & Radio Center, experimental program labs, "major and definitive" library for U.S. tv, and major tv
periodical.
Dr. Gould outlined seven principles
for operation of ch. 13; quality in presentation, willingness to innovate, vitality, adult approach, diversity, international point of view and broad base of
support.
Brown-Weed
arrangement

FOR

and

HICKS,

JR.

Southivest

radio station

operator

. . .

has joined the Dallas Office of
Hamilton-Landis & Associates, Inc.,
effective February

1.

regional
dropped

Clarke Brown Co. is no longer handling regional time sales for radio and
tv stations represented by Weed Radio
Corp. and Weed Tv Corp., Clarke R.
Brown, president, has announced. The
Brown organization has offices in Dallas,
Atlanta and New Orleans.
Mr. Brown also announced the appointment of Grady Berry as manager
of the Atlanta office, succeeding Richard M. Walker, who resigned.
Weed has opened its own office in
Atlanta in the Henry Grady Bldg. Firm
also said that it probably will open a
Dallas office.
BROADCASTING, February 12, 1962

AND
John

ASSOCIATES,
F. Hardesty,

INC.

President

NEGOTIATIONS • APPRAISALS • FINANCING OF CHOICE PROPERTIES
SAN FRANCISCO
DALLAS
WASHINGTON, D. C. CHICAGO
John F; Hardesty
Richard A. Shaheen
Ray V. Hamilton
Dewiti Landis
John D. Stebbins
1737 DeSales St., N.W.
1511 Bryan St.
Don
Searle St.
111 Sutter
Tribune Tower
Executive 3-3456
Riverside
8-1175
Warren J. Boorom
Joe A. Oswald
DEIaware 7-2754
EXbrook 2-5671
New Orleans
New York
69

:bs' gold
mine
Earner to pay $5.5 million
for 'Fair Lady' movie

rights

Motion picture rights to Broadway's
longest-running musical, "My Fair
Lady,"
have
sold $5.5
by CBS
to Warner Bros,
tor been
a record
million.
The
announcement last week climaxes negotiations, which in the play's tradition
also have been long-run. The Warner
purchase was anticipated in early fall
(Broadcasting, Oct. 2, 1961).
CBS invested $360,000 to back the
production in 1956. The show already
lias passed its 2,450th performance in
New York and has grossed more than
$18 million there. Columbia Records,
a CBS division, which holds exclusive
original-cast recording rights, has sold
more than 3,250,000 albums. Jack L.
Warner, president of Warner Bros., said
his motion picture company would film
"the most lavish musical entertainment
in the history of motion pictures" under
his personal production direction.
The network acquired a 40% share
of the musical's box office profits when
it agreed to back the show nearly six
years ago, and as of last fall the show

had netted CBS more than $3.2 million
on the ticket gross. The albums has
grossed about $15 million.
CBS has purchased movie, tv and
other subsidiary rights for $2 million
from Alan Jay Lerner and Frederick
Loewe, the musical's authors. Herman
Levin, who produced the show with
CBS, sought to rescind the purchase, but
an arbitration upheld the sale as valid
and directed the network to place the
movie rights to the musical on the open
market. Mr. Levin, among others, will
share in movie proceeds.
Radio's superior reach
in suburbs explained
Radio is of increasing importance
to advertisers because it alone among
major media provides complete coverage of the suburban areas which are
today's most rapidly growing areas,
Maurie Webster, vice president and
general manager of CBS Radio Spot
Sales, said Thursday (Feb. 8) in Los
Angeles.
Delivering a new presentation, "Todays
to an audience ofExpanding
agency Markets,"
media buyers,
Mr.
Webster noted that in addition to phe-

nomenal growth, many times larger
than that of either central city or nonmetropolitan areas, the residents of
suburbs have an income level 42%
higher than people in city centers, with
considerably higher proportions of
home ownership and auto ownership.
"And," he added, "the competition is
less . . . for the farther you go from
the city centers, the less competitive
Contrasting
the ability of radio and
products
are sold."
newspapers to reach the important
suburban market, Mr. Webster pointed
out that "within the newspaper-defined
city
reach zone,
84.5% the
of city's
all the radio
peoplestations
in an
average day. Out in the retail trading
zone, these same stations have an
83.6% penetration. But for the city
newspapers it's a different story. In
the city zone they reach 78.1% but in
the retail trading zone they drop to
less than 50%."
ASCAP seeks

Cascade

fees

The American Society of Composers,
Authors & Publishers last week began
arbitration proceedings against Cascade
Broadcasting Co., Seattle. ASCAP
claims that Cascade owes it $68,351.14
in license fees for music used on Cascade's four tv and three radio stations.
Cascade owns KIMA-AM-TV Yakima,
KEPR-AM-TV Kennewick-Pasco-Richland, KBAS-TV Ephrata and KWIQ
Moses Lake, all Washington, and
KLEW-TV Lewiston, Idaho.
Under the license agreements, any
dispute between ASCAP and Cascade
is to be determined by three arbitrators.
Each party will appoint one arbitrator
and the third will be named by Chief
Judges Sylvester J. Ryan of the U.S.
District Court for the Southern District of New York. A determination
will be made in accordance with the
rules of the American Arbitration Assn.
AFTRA

local expels three

Three employes of KFWB Los Angeles were expelled from the American Federation of Television & Radio
Artists and fined by the union for
strikebreaking activities during the
four-month AFTRA strike against
KFWB last summer.

West

Virginia

invites

Latin

Mel Burka (1), president of the
West Virginia Broadcasters Assn.,
and Carl R. Sullivan (r), executive
director of the West Virginia Centennial Commission, watch Gov.
W. W. Barron sign letters, currently
being delivered by Robert Ferguson,
WTRF-TV Wheeling, on his Latin
70
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Americans
American visit with other members of
the NAB. (Broadcasting, Jan. 29).
The letters include: the governor's
invitation to visit the state; Mr. Sullivan's invitation to visit the Centennial in 1963; Mr. Burka's greeting
for an exchange of program ideas
and tapes.

The board of the talent union's Los
Angeles local heard charges on Tuesday (Feb. 6) against Roger Christian,
Garry Goodwin and Ted Randall,
levied fines of $5,000 each against
Messrs. Christian and Randall and $8,000, highest in AFTRA history, against
Mr. Goodwin, who was found guilty
of "high treason" for leaving work on
strike activities at union headquarters
to cross the picket line to work for
KFWB. The board will hear charges
against a fourth member of KFWB,
Gene Weed, tonight (Feb. 12).
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Canon

35

opponents

plan

Chicago

Broadcasters will participate in a
hearing next Sunday (Feb. 18) in
Chicago before a special committee
of the American Bar Assn. to explore
possible revision of Canon 35 which
prohibits broadcast and photographic
coverage of court trials, ABA representatives disclosed last week (Broadcasting, Jan. 29).
Representing NAB will be Frank
P. Fogarty, WOW-TV Omaha, Neb.,
chairman of the NAB Freedom of
Information Committee, and Douglas
A. Anello, NAB general counsel.
Inquiries about the hearing so far,
ABA sources said, disclose a mistaken belief that the session will be

before the committee Feb. 18 will
be heard only from those to whom
invitations for comment were issued
or who have contacted the committee
chairman beforehand.
The hearing will begin at 1 1 a.m.
Sunday at the Edgewater Beach
Hotel and will run into the evening
if necessary to conclude its business.
It coincides with the mid-winter
meeting of the House of Delegates of
the ABA. Mr. Yauch said the committee hopes to present its recommendations on Canon 35 to the
House of Delegates for final action at
its annual meeting Aug. 6-10 in San
Francisco.

only an informal "conference" rather
than what for all practical purposes
amounts to a "court of last resort."
The formal committee hearing seeks
to settle the controversy between
newsmen and the courts about Canon
35 over the past several years. The
hearing was announced Jan. 26.
The special ABA committee headed
by Newark, N. J., attorney John H.
Yauch Sr., wishes to receive all pertinent argument for modification of
Canon 35, including complete supporting evidence or documentation in
the form of tv film clips or radio
tapes from experimental situations in
which court coverage has been
allowed. Mr. Yauch said written or
documentary presentations will be
accepted from all interested organizations orparties, but oral testimony

Late Filings ■ A court transcript
will be made at the Chicago hearing
and will be available later, Mr. Yauch
explained. He anticipates that late
filings may be received by the committee after the Sunday session. A
public docket will be compiled of all
presentations, he said.
It is expected that this docket will
include a detailed letter from FCC
Chairman Newton Minow, who has
declined an invitation to appear. Mr.
Minow favors modification of Canon
35 to allow broadcast coverage of
court cases at the discretion of the
trial judge.
Mr. Minow disclosed the essence
of his letter to the ABA Feb. 1 at the

Media

reports...

On display ■ The studios of WNOR
Norfolk were chosen by judges at the
Virginia Museum of Fine Arts for inclusion in a new statewide traveling
architectural exhibition. A panel with
photographs and plans of the structure
will travel for the next two years to
Virginia colleges, libraries and art centers. During this month, the WNOR
panel will be included in the Virginia
Museum's 1962 Architects, Designers
and Photographers Exhibition in Richmond.
Most successful ■ The March of
Dimes telethon, broadcast over WVECTV Hampton-Norfolk, Va., was reported by the station to have netted a
total of $75,000 in cash and verified
pledges as the 18-hour campaign concluded. Despite adverse weather, more
than 7,000 people visited the studios in
Hampton and Norfolk to donate to the
March of Dimes drive. Headlining the
fund drive was Roger Smith, star of
77 Sunset Strip.
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annual meeting of the Jewish Community Centers of Chicago. He said
he believes broadcasters "should not

RFE certificate ■ ABC owned radio
stations received a certificate of appreciation from the Radio Free Europe
Fund for their promotion during November and December 1961. Six stations (WABC New York, KQV Pittsburgh, WLS Chicago, WXYZ Detroit,
KABC Los Angeles and KGO San
Francisco) broadcast a total of 1,781
announcements as part of their "Community Action" campaigns, conducted
in cooperation with the Advertising
Council.
Starts stereo ■ WKJF-FM Pittsburgh
becomes the first station in that city to
broadcast in stereo. The station plans
to schedule 44 hours per week of stereo
broadcasts.
Good neighbor drive ■ A one-day drive
spearheaded by KCHE Cherokee, Iowa,
resulted in a happier Christmas for 11
persons after all their belongings had
been destroyed by fire a few days
earlier. An appeal, promoted solely by
broadcasts on KCHE, netted more than
$1,500 in cash and a warehouse full of

argument

be second class members

of the

press" by reason of their exclusion
from the courts.
What about the courtroom television and radio experiments of recent years in Colorado, Texas and
elsewhere? Mr. Yauch said the committee expects the broadcasters to
build their own case on these experiments. He indicated that although
the committee "in its own way" has
made a preliminary study of these
experiments, it expects the broadcasters and photographers to produce
their own documentation and interpretation ofthe results.
Organizations that have been invited to participate in the hearing
include NAB, Radio-Television News
Directors Assn., Radio-Television
Working Press Assn., National Press
Photographers Assn., American
Newspaper Publishers Assn., American Society of Newspaper Editors
and the National Editorial Assn. No
invitation was sent to the radio and
television networks, although individual representatives of the networks associated with the other organizations were contacted. . No invitation was sent to Sigma Delta Chi.
The invitation list was based on the
participants at a meeting held in
Washington several years ago by
broadcasters with ABA representatives to discuss modification of
Canon 35.

clothing and other merchandise.
Controversial show ■ WBEN-FM Buffalo originated two broadcasts of controversial civic meetings which won it
praise from local newspapers. The
meetings, in which the city commissioner appointees were to be confirmed
in addition to the police chief, resulted
in verbal fireworks lasting 2V2 hours.
WBEN-FM broadcast the entire proceedings. It's sister station, WBEN,
taped the proceedings for rebroadcast
in the evening.
Ford Grant ■ The Ford Foundation
has announced a grant of $1.2 million to the Midwest Program on Airborne Television Instruction. This
amount brings total Ford funds earmarked for this activity to over $7
million (Broadcasting, Jan. 8).
News scholarship ■ A scholarship valued at $1,500 has been established by
WMT-AM-TV Cedar Rapids, Iowa, to
be awarded annually to a student majoring in radio or television journalism
at the U. of Iowa.
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FATES
BROADCAST

FORTUNES
navian Airlines System account. Joining agency as member of creative group
serving same account is Duncan J.
Angier, also formerly of Adams &
Keyes.

ADVERTISING

Helen A. Kennedy, president, Kennedy-Hannaford Inc., Oakland (Calif.)
advertising agency, elected chairman ot
board. Peter D. Hannaford, vp, who
along with Mrs. Kennedy founded
agency in 1957, elected president.
Robert C. Dolman, formerly with McCann-Erickson, San Francisco, joins
K-H as vp and creative director. G.
Dean Smith, free lance designer, appointed to serve as consultant to K-H's
creative department and plans board.
Mrs.
Kennedy
board chairman.

&

becomes

firm's first

E. Williams Burke, vp and executive
art director, and Ken R. Oelschlager,
vp and creative director, CampbellMithun Inc., Minneapolis, elected to
board of directors. Mr. Burke joined
agency as artist in 1951. He was promoted to executive art director in 1957.
Mr. Oelschlager, who joined C-M as
copywriter in 1949, was promoted to
creative director in 1960.
Norton J. Cotterill, with N. W. Ayer
& Son, Philadelphia since 1947, elected
vp.
Joseph Stone, creative group head,
Kenyon & Eckhardt, New York, elected
vp. He joined agency Jan. 1, 1962.
Mr. Stone formerly served with McCann-Erickson, that city, as vp and
associate creative director, and earlier
with J. Walter Thompson for 14 years
as vp and copy group head.
Barrett Brady, senior vp, Kenyon &
Eckhardt, joins Compton Adv., New
York, as vp and creative director.
William G. McMackin, pr manager,
Elgin National Watch Co., Elgin, 111.,
joins Klau-Van Pietersom-Dunlap Inc.,
Milwaukee advertising agency, as vp in
charge of pr services.
George J. Hoag, merchandising director, Compton Adv., Chicago, elected
vp and marketing director, Clay Stephensen Assoc., Houston.
Julius Barnathan, president, ABC
Owned & Operated Tv Stations, named
to board of directors, Television Bureau
of Advertising, New York, replacing
Stephen C. Riddleberger who was recently elected president of ABC Owned
& Operated Radio Stations.
Daniel G. Evans resigns as board
chairman, Swigart & Evans Inc., New
Orleans advertising agency. No future
plans have been announced.
William L. Sibert, advertising manager, Whitehall Labs Div., American
Home Products Corp., named assistant
to president, American Home Products
Corp., New York.
72

Harold Thorkilsen, manager, research
Mr. Wedeck
Rudolph Maffei
elected vps, Benton
York. Mr. Maffei
media department
Wedeck has been
since 1954.

Mr. Maffei
and David Wedeck
& Bowles Inc., New
has been member of
since 1955 and Mr.
in same department

Martin L. Gregory, operations group
manager, General Foods Corp., White
Plains, N. Y., appointed general manMich. ager, GF's Post Div., Battle Creek,
Les Mullins, director of advertising
and sales promotion, Burgermeister
Brewing Corp., division of Joseph
Schlitz Brewing Co., appointed general
manager, Post & Morr Inc., San Francisco, Chicago based advertising agency.
Dr. Valentine Appel, survey research
manager, Ford Motor Co., joins Benton & Bowles Inc., New York, as associate research director.
Joseph Daffner named marketing
and sales manager, Landers, Frary &
Clark, New York, subsidiary of J. B.
Williams Co. Mr. Daffner is former executive vp, Blair Labs Inc.; former merchandising and advertising director,
Lanolin Plus Inc., and former executive
vp of Norex Labs Div., Schenley Inc.
Charles J. Cole and Dawson Adams,
account executives, Adams & Keyes,
New York, join J. M. Mathes Inc., that
city, in same capacity, handling ScandiAlter to direct RTP
Robert
H
Alter, manager,
sales

Mr. Alter

administration, Radio

Advertising Bur e a u , New
York, appointed
director, Radio
Test Plan, special RAB unit

that will try to boost radio's national billings by $30 million within 18 months (Broadcasting,
Dec. 25, 1961). As director of
key account sales, newly created
post, Mr. Alter will assume full
responsibility of RTP efforts to
seek commitments of $1 million
or more annually from major advertisers.

coordination, Colgate's Dental Cream,
Flouride Toothpaste, and toothbrushes,
named senior product manager.
T. Craig Ward, account executive,
Young & Rubicam, New York, joins
Papert, Koenig, Lois Inc., that city, as
accountand
executive
Fresh
Ting. on Pharmacraft Labs'
Norman A. Church, vp for advertising, Gaynor & Ducas Adv., Beverly
Hills, joins Hal Stebbins Inc., Los Angeles advertising and pr agency, as account executive. Don Caswell, newsman and financial editor, Los Angeles
Examiner, to Stebbins' pr staff.
Ran Jensen, formerly with WOCAM-FM-TV Davenport, Iowa, joins
Bawden Brothers Inc., advertising
agency, that city, as account executive.
Philip F. Donoghue, tv producer,
Transfilm-Caravel, New York, joins tv
commercial production department,
Lennen & Newell Inc., that city.
Charlotte J. Garner, copywriter, S.
Fabian Co., Cincinnati, joins creative
staff, Ted Menderson Co., that city.
Robert G. Kembel, art director and
acting advertising manager, EBSCO
Industries Inc., Birmingham, Ala., apville, S.pointed
C.art director, Leslie Adv., GreenJoseph C. Gusky, senior vp, director
of quality control, and head of consumer division, Lando Advertising
Agency, Pittsburgh, resigns to establish
own consulting firm, Joseph C. Gusky
Assoc., 1915 Union Bank Bldg., Pittsburgh 22.
George H. Gribbin, president, Young
& Rubicam Inc., New York, named
public information chairman for 1962
Greater New York Red Cross camWilliam H. Hodges joins Tobias &
paign.
Co., Charleston, S. C, advertising and
pr firm, as account executive.
Patricia M. Spick, executive secretary in media department, Waldie &
Briggs, Chicago, promoted to media
buyer.
Rhoda

Schachne,

formerly with

WINS New York, joins Powell, Schoenbrod & Hall, that city, as radio-tv
writer.
Philip C. Cohan, formerly with CBS
press information, has opened public
relations firm under his name at 616
W. 54th St., New York.
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THE

MEDIA
Sy Levy, general
manager, WACE
Chicopee, Mass.,
named assistant to
president, Communications Industries

Corp.'s Golden Circle
Croup (WKST New
Castle, Pa.; WKSTTV Youngstown,
Ohio; WACE
Chicopee, Mass., and
WEOK Poughkeepsie, N. Y.). William
fM
L^^gBhbw
Mr. Levy

J. Gallagher, WACE's sales manager,
promoted to general manager. Mr.
Levy has been associated with WACE
for nine years.
John H. Bone, general manager,
WTVP (TV) Decatur, and George Finnegan, general manager, WTVH (TV)
Peoria, both Illinois, elected vps and
general managers of respective stations.
Both outlets are owned by Metropolitan Broadcasting Co. (Metromedia
Inc.).
Stricter Moler elected executive vp
and general manager of new 5 kw radio
station in Charles Town, W. Va. Expected target date is early spring. Since
Jan. 15, Mr. Moler has been serving
as special assistant to Arthur W. Arundel, president and owner, U. S. Transdynamics Corp. (WAVA-AM-FM Arlington, Va.), who also owns the Charles
Town station.
Charles L. Murn, station manager,
WOKO Albany, N. Y., promoted to
executive director. He will continue to
serve as resident executive head of sta-

ager, KMMT, appointed regional sales
manager, KMMT
and KWWL-TV
Waterloo-Cedar Rapids, Iowa. Stan
Stydnicki appointed Austin business
manager for KAUS and KMMT. Black
Hawk Broadcasting Stations: KWWLAM-TV; KAUS and KMMT.
Robert M. Sinclair resigns as general manager, WCHS
Charleston,
W. Va., to enter restaurant business in
Macon, Ga. Mr. Sinclair joined station
in 1952. Following service as general
sales manager and station manager, he
was appointed general manager in November 1960.
Robert Kleiman, western European
correspondent and chief, Paris bureau,
U. S. News & World Report, appointed
chief, Paris bureau, CBS News. He
succeeds David Schoenbrun who has
assumed charge of CBS News' Washington bureau.
Elmer 0. Wayne, general manager,
KGO San Francisco, elected president
of San Francisco Radio Broadcasters
Assn.
Jack J. Dash joins WHAT-AM-FM
Philadelphia as general sales manager.
David W. Gifford, account executive,
WDRC Hartford, Conn., appointed
sales manager, WHIM Providence, R.I.

Michael Ludgate, salesman, WGHQ
Saugerties, joins WKIP Poughkeepsie,
both New York.
Nat Bailen, general manager, WOWI
New Albany, Ind., joins WTMT Louisville, Ky., as general executive with
duties in sales, promotion and pr.
Ralph H. Davison Jr. joins sales staff
of Skyline Tv Network (KID-TV Idaho
Falls, KLIX-TV Twin Falls, both Idaho; and KXLF-TV Butte, KFBB-TV
Great Falls and KOOK-TV Billings,
all Montana) .
John R. Mahoney appointed regional
sales manager, WCAU-TV Philadelphia. He has been with station since
April 1961.
Richard A. Keating, New England
manager, Henry I. Christal Co., New
York, station rep firm, joins WNAC
Boston sales department.
Howard Hamrick, program director,
and John Wrisley, air personality, WIS
Columbia, S. C, appointed local sales
coordinator and production supervisor,
respectively. Don Jackson and Jim
Seay join WIS's announcing-production
staff.
Florence Lowe named Washington
coordinator of special projects for Metropolitan Broadcasting Co. Mrs. Lowe
has been with Metropolitan for past
two years in various news and public

talk

tion. Nancy L. Weigand, WOKO's
weather personality, promoted to assistant station manager.
Harold R. Sugarman, treasurer,
H&B American Corp., operator of 17
catv systems in U. S. and Canada,
elected vp for finance. He continues
as treasurer.

about

Deane Banta, assistant manager,
KSAY San Francisco, appointed general manager.

efficiency!

John J. Hughes, formerly with The
Branham Co., named network manager
of Illinois Radio Network with headquarters at35 East Wacker Drive, Chicago.

There's only one way

Wayne Thomas, manager, KOMC
(TV) McCook, Neb., and former sales
manager, KCKT (TV) Great Bend,
Kan., both licensed to Central Kansas
Tv Co., appointed manager, KRNY
Kearney, Neb.

Your rate card proves it does it for peanuts; at a c-p-m in the
pennies. AM Radio Sales has the story.

Ken Soderberg, sales manager,
KAUS Austin, Minn., named station
manager. Ross Martin, regional sales
manager, KGLO-TV Mason City,
Iowa, joins KMMT (TV) Austin as
station manager. Don Jones, sales manBROADCASTING, February 12, 1962

to measure

radio efficiency — that's to

stack cost up against total reach. Do it in Cincinnati and you'll
find that WCKY wins hands down. Nielsen proves WCKY
reaches millions of homes

weekly in 615 counties in 16 States.

wcky*
50,000
LB Wilson

WATTS
Inc., Affiliate:

radio
• CINCINNATI
WLBW-TV,
Miami, Florida
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relations capacities and has been based
in Washington for past year. In new
assignment, she will perform liaison
services with Congress and federal departments for all Metropolitan stations
and will act as liaison for Metropolitan
with Washington news corps.
Edwin W. Pfeiffer,
station manager and
national sales manager, WGR-TV Buffalo, N. Y., appointed
r,WFAA - TVmanDa
aglleas
station
rt Worth. Richard
B^r"""
Fo
E. Drummy
Jr.,
Mr. Pfeiffer WFAA-TV's assistant
station manager and general sales manager, joins Metropolitan Broadcasting
Co.'s National Sales in Los Angeles as
sales manager. Mr. Pfeiffer began his
tv sales career with WDEL-TV Wilmington in 1951. Following service
with Edward Petry & Co. in New York
as account executive, and with KOTV
(TV) Tulsa as commercial manager,
he joined WGR as sales manager in
1960. Mr. Pfeiffer was appointed

WGR-TV's station manager in 1961.
John T. Lentz, project engineer,
CBS-TV, New York, joins Educational
Television for the Metropolitan Area
Inc., that city, as manager of technical
operations.
G. Edward Hamilton, director, engineering operations, ABC, New York,
joins Educational Television for the
Metropolitan Area Inc., that city, as
director of engineering. Richard Zimbert, business manager, Leo Burnett
Co., joins ETMA as director of business affairs.
Frank Smith, formerly with WIP
Philadelphia, joins engineering department, WXUR-AM-FM Media, Pa.
Dick Drury, program director, KQVAM-FM Pittsburgh, joins WIL-AM-FM
St. Louis in similar capacity. He succeeds John Borders who resigned to
become station manager, KBGO Waco,
Tex.
Ken MacBride, production staff,
WVIP Mt. Kisco, N. Y., named program director.
David Linden, project director, Bennet-Chaikin Inc., New York market research firm, joins WABC New York as
director of research.

joining station in August 1961, Mr.
Noonan was media buyer with Benton
& Bowles, New York.
R. K. Hamlin, former manager,
KOKL Okmulgee, Okla., joins KOMA
Oklahoma City as account executive.
Gene Rubin, account executive,
WNTA New York, joins WABC, that
city, in similar capacity.
Frank Slingland, director. Meet the
Press and David Brinkley segments of
H untley-Brinkley Report, assumes additional duties as director of David
Brinkley' s Journal (all NBC-TV
grams).

pro-

Don Parcher, news director, WKSTTV Youngstown, Ohio, appointed to
newly created position of director of
news and special events.
Paul Shields, assistant news director,
WBAL-AM-FM-TV Baltimore, joins
WFIL - AM - FM - TV Philadelphia as
newscaster.
Larry Butler and Bob Knutzen join
announcing staff, WTMJ-AM-FM TV
Milwaukee.
Lome Brown, air personality, WCVS
Springfield, 111., joins WICS (TV), that
city, as announcer.
Robert Potter, formerly with KMSPTV Minneaoolis-St. Paul, joins WCCOTV, that city, as announcer.

Bob Emery, continuity director, d.j.
and operations and production assistant.
WAVI-AM-FM Davton, Ohio, joins
WLWD (TV), that city, as announcer.
Bob Schulze, formerly with WNAM
Neenah and WOMT Manitowoc, joins
WLUK-TV Green Bay, all Wisconsin,
as snorts director.
Hal Scott, sDortscaster, WTAE (TV)
Pittsburgh, since 1958, ioins WCCOTV Minneapolis-St. Paul, in similar
capacity.
Al Lohman Jr., air personality,
WABC New York, to KLAC Los Angeles, in similar capacity.
John Anton, news reporter, WFTLAM-FM-TV Philadelphia, appointed
publicity director.
Jack Sanders, Greg Mason and
Gene Snvder ioin WAKY Louisville,
Kv., as air personalities.

Gene Edwards, air personality,
WCBM-AM-FM Baltimore, apoointed
promotion director. Tom Cole succeeds
Mr. Edwards as air personality.

Mike Gaber joins WETZ New Martinsville, W. Va., as announcer-d.j.
Jay Gilbert, formerly with WAMS
Wilmington, Del., joins WPTR Albany,
N. Y., as air personality.
Red Mcllvaine joins KLAC
geles as d.j.

Los An-

Bernie Allen, d.j., WIND Chicago,
joins WJJD, that city, in similar capacity, succeeding Jim Lounsbury, resigned. Ernie Simon assigned to early
morning d.j. slot, succeeding Mike Holliday, resigned. Jerry Healey joins
WJJD as program director and midmorning personality.
Jack La Marca, director of operations, KITO San Bernardino, joins
KIEV Glendale, both California, to assist in developing
Americana
format. station's new Radio
Robert C. Anderson, executive vp,
Auburn U., Auburn, Ala., elected 1962
chairman of Joint Council on Educational Broadcasting, Washington. Mr.
Anderson is American Council on Education's representative on JCEB, which
provides leadership on educational tv
matters relating to Congress and federal
agencies.
Jay Gould, farm service director.
WOWO
Ft. Wayne, Ind., awarded
Hoosier Farm Broadcaster Award by
Cooperatives of Indiana at Purdue U.
in West Lafayette Feb. 5.
PROGRAMMING
Edward E. Hewitt named western
division manager, CBS Films Inc., and
William Perkinson appointed manager,
St. Louis office. Mr. Hewitt has been
manager of San Francisco office since
1957 and will continue with headquarters in that city. Mr. Perkinson has
been with CBS Films since 1952 in
various managerial capacities. L. Boyd
Mullins will represent company in westvision.ern states under Mr. Hewitt's superBarney Broiles, former southwestern
sales manager for NBC Films Inc. and
Ziv-UA, appointed southwestern sales
manager for Allied Artists Television
Corp., with headquarters in Dallas.
Allen Ash, formerly in charge of midwestern sales for National Telefilm
Assoc., joins Official Films, New York,
as sales executive in Midwest.

Thomas S. Buchanan, formerly with
Everett-McKinney Inc., New York, as
eastern sales manager and more recently as midwest manager in Chicago,
joins H-R Television Inc., New York,
as senior account executive.

Ron Toller, formerly with WHIZAM-FM-TV Zanesville, Ohio, joins
WFFG Marathon, Fla.

William L. Clark, vp, western operations, Peter M. Roebuck & Co., and
former vp and director, western division, ABC Films, joins 20th CenturyFox Television as west coast sales representative.

Gerald P. Noonan, national sales representative, WCAU-TV Philadelphia,
appointed account executive. Prior to

Jim Parker, d.i., KAGO Klamath
Falls, Ore., joins KBIG Santa Catalina,
Calif., as air personality.

George Jacobson signed as commercial cinematography consultant in tv by
Producing Artists Inc., New York.
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INTERNATIONAL
Bruce Emonson,
vp, TelePrompTer of
Canada Ltd., Toronto, elected president.
Mr. Emonson is also
president of AudioVisual Equipment Co.
Ltd., that city.
Mr. Emonson
J. R. Peters, general manager,
CHAN-TV Vancouver, B. C, since last
April, appointed managing director,
Vantel Broadcasting Co. Ltd., corporate
owners of CHAN-TV.
Ross Watts, sales representative,
CHVC Niagara Falls, Ont., appointed
assistant sales manager.
J. Robert Myers, NBC

Internation-

al's managing consultant to Radio-Television Caracas, Venezuela, named managing director, Federal Nigerian Television Service. NBC International is
managing agent for newly formed
Nigerian operation.
Arthur W. Scott Jr., former national
sales manager, WOLF Syracuse, N. Y.,
named director of sales development
for Young Canadian Ltd. He will be
headquartered in New York, where his
prime responsibility will be creation and
development of new business in U. S.
for Young Canadian stations.
Ev Smith, program director, CKVRTV Barrie, Ont., named regional director of broadcasting for western Ontario, United Church of Canada.
Don McLean, formerly of Vickers
& Benson Ltd., Toronto, appointed radio-tv director, Needham, Louis &
Brorby of Canada, that city.
George Alsop named radio-tv director, Tandy-Richards Adv., Toronto.
Tom Gould, former news editor,
CHWK Chilliwack, B. C, and recently
Parliamentary correspondent at Ottawa
for Winnipeg Free Press, appointed correspondent at United Nations, New
York, for Canadian Broadcasting Corp.,
succeeding Stanley Burke, who moves
to Paris, France, for CBC.
Charles Houdret, director, Montreal
Symphony Orchestra, appointed musical director, CKVL-FM Verdun, Que.
Giveon Cornfield to executive program
director, CKVL-FM.
J. Stuart MacKay, president, AllCanada Radio & Television Ltd., and
John R. Malloy, sales director, Canadian Broadcasting Corp., both Toronto,
to 1962 award jury of Assn. of Canadian Advertisers for judging winner of
ACA gold medal to be presented at
ACA annual meeting on May 2 at
Toronto.
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AMPP

re-elects officers

Eric Johnston re-elected president of Assn. of Motion Picture
Producers. Other officers reelected: Frank Freeman, board
chairman; Charles S. Boren, executive vp; Steve Broidy and E. L.
dePatie, vps; Alfred P. Chamie,
secretary-treasurer. Elected directors for 1962: Mr. Broidy, Allied Artists; Gordon Stulberg,
Columbia; Bonar Dyer, Walt Disney; Saul Rittenberg, MGM; Mr.
Freeman, Paramount; Fred Metzler, 20th Century-Fox; Morris
Weiner, Universal Pictures, and
Mr. dePatie, Warner Brothers.

EQUIPMENT

& ENGINEERING

Thomas D. Meola, with RCA for 38
years, elected vp for operations, RCA
Communications Inc., New York. He
formerly served company at policy level
in Europe, North Africa and Middle
East, and represented RCA Communications at several International Telecommunications Conferences held at
Geneva, Switzerland.
Ralph R. Gayner named assistant to
vp in charge of marketing, Motorola
Inc., Franklin Park, 111. He joined organization in July 1952 as assistant
manager of marketing research department, and most recently served in company's distributor field operations.
William F. Tait, marketing manager,
government services division, RCA
Service Co., elected divisional vp for
marketing.
William C. Chambliss, director, corporate communication. Space Technology Labs, appointed board member
and director of planning, California
Computer Products, Downey, Calif.
Mr. Chambliss is spearheading drive for
licensing of advertising executives by
state (See Monday Memo, Sept. 18,
1961).
Edward J. Baum, industrial and public relations director, Northronics Div.,
Northrop Corp., Hawthorne, Calif., appointed west coast office manager,
Electronic Industries Assn. in Hollywood. He succeeds Joseph J. Peterson who resigned to become president
of General Data Corp., Orange, Calif.
Robert N. Vendeland, market research manager, Jerrold Electronics
Corp., Philadelphia, appointed product
manager, Conrac Div., Giannini Controls Corp., Glendora, Calif., producers
of video monitors for broadcast and
closed circuit tv.
Sumner J. Glimcher, former vp,
Louis Weintraub & Assoc., New York,

named director of government liaison
for Trak Electronics Inc., Wilton, Conn.
In 1958 Mr. Glimcher founded International Transmissions Inc., forerunner
of Radio Press International, voiced
news service for radio stations.
Merle W. Kremer,
divisional vp, Sylvania
Electric Products Inc.,
New York, elected
senior vp

with responsibility for company's electronic tubes
and parts division.
He is located at headMr. Kremer
quarters of electronic
tubes division, Emporium, Pa. Mr.
Kremer joined Sylvania in 1955 and
has served as vp of parts division since
1960. He formerly held executive posts
with Allied Products Corp., Detroit,
and with General Electric Co.'s lamp
department in Cleveland.
DEATHS
Donald

Manson,

75, special consultant,
Canadian Broadcasting Corp., since his
retirement as corporation's general manager in 1952, died
Feb. 3 at his home in
Ottawa, Canada. Born
Mr. Manson
in Wick, Scotland,
Mr. Manson came to Canada in 1907
to work with Marconi Co. in establishing commercial radio communications
between Canada and Ireland. He was
appointed chief executive assistant and
secretary of CBC board of governors in
1936; assistant general manager in
1944, and general manager in 1950.
Donald J. Lasser, president, Eastern
Connecticut Broadcasting Co. (WICH
Norwich), died Feb. 6 after long illness.
Herman

M. Paris,

59, vp in charge of
sales,
WWDC-AMFM
Washington,
died
of cancer Feb. 8 in
Washington Hospital
Center, where he had
been since Jan. 8.
Mr. Paris joined
Mr. Paris
WWDC
in 1944 as
account executive. He was promoted
to general sales manager in 1946, and
elected vp in charge of sales in 1956.
Stuart B. Smith, 57, executive, Willis Adv. Ltd., Toronto, died Feb. 2 at
his home. Mr. Smith moved to Canada
to join Cockfield Brown & Co., Toronto
advertising agency. Later he established
Canadian office for Young & Rubicam
Inc. at Toronto, then moved to Canad-75
ian office of Music Corp. of America.

FANFARE

WLWT

'Color

Week'

staged

in Cincinnati

WLWT (TV) Cincinnati, in conjunctionmotedwithlast NBC-TV's
colorWeek
days,in proweek as Color
that
city which

it re-named

"Colortown,

The station made the announcement
U.S.A."
in an eight-page color insert in the
Cincinnati Post & Times-Star along
with numerous television sports. During the week, WLWT presented 43
NBC-TV and 32 local shows in color,
a total of 72 hours. Normally, WLWT
averages about 52 hours weekly in
color.
The station said that it was justified in
naming Cincinnati "Colortown U.S.A."
because the city has been described as
having more color sets per capita than
any other U. S. market.
Helping to spur the promotion were
local appliance dealers, set makers now
producing color sets and NBC, each of
whom purchased space in the newspaper insert.
KLAC

begins

promotion

$100,000

campaign

A $100,000-plus audience promotion
campaign has been inaugurated by
KLAC Los Angeles and its advertising
agency, Anderson-McConnell. Basic
theme of the campaign is the use of the
station call in twists on famous quota-

tions, such as "To err is human, to
KLAC devine" or "don't KLAC up the
ship." Plans call for use of sheet outdoor boards in 226 locations for a minimum of 13 weeks, king-size bus cards
on more than 100 of the city's buses,
vertical half-pages in the Sunday editions of the Los Angeles Times and The
Los Angeles Herald-Examiner and four
community dailies, spot schedules on
two tv stations — KTLA (TV) and
KCOP (TV) — and extensive on-the-air
promotion by KLAC itself. Following
the three-month local drive for listeners, KLAC plans to spread the news of
its new program format and personalities to advertisers and agencies outside
the Los Angeles area.
WCBS

offers

176

prizes

in new

'show'

contest

Full-page newspaper ads and radiotv spots are promoting the "Name the
Show" contest of WCBS New York.
Eight automobiles are top prizes in the
contest which boasts a total of 176
prizes worth $40,000.
The newspaper ads, in themselves,
are entry blanks. They contain pictures
of 20 WCBS personalities, with spaces
to provide the exact title of the show
on which each personality appears. Entrants are cautioned that newspaper
listings of radio programs are often
abbreviated.
In addition to identifying the programs, listeners are asked to name their

To the rescue
The apparent stealing of a television set in the children's ward
of St. Francis Hospital in Hartford, Conn., actually turned into
a blessing in disguise.
Youngsters were in their third
lonesome day without tv before
the hospital announced the loss.
By early evening that same day,
two sets were hooked up — donated by WCCC-AM-FM and
WTIC-TV, both in that city.
Moreover, an additional two more
sets were to come, one from an
anonymous donor and the other
from a local trust fund.
The youngsters had an added
thrill when local WTIC-TV personality Ranger Andy showed up
along with the set installers.

favorite WCBS
reason.

program and write their

Other prizes are eight stereo hi-fi, amfm, multiplex units; 80 wrist-alarm
watches, and 80 transistor radios.
Drumbeats

. . .

Giveaway ■ KISN Portland, Ore., held
a seemingly unusual contest in which
personality Johnny Williams announced
he was going to give away Tom Murphy
(another KISN personality) as the
grand prize. Even though Mr. Murphy
objected, the contest — tell in 91 words
why you want Tom — was held. The
winner, a young lady, received her prize
at a local theatre. The Tom Murphy
she won actually was a registered Irish
setter.
Twist future ■ The Dr. Pepper Bottling
Co. of Tulsa is one advertiser that
thinks the twist is going to be around
for a while. The soft drink firm has
already contracted for a one hour New
Year's Eve teenage twist party on
KOTV (TV), that city.

WTAE's new '4-ward' look
WTAE
(TV) has undertaken
what has been described as one of
the largest advertising campaigns in
the history of Pittsburgh Outdoor
Advertising with a two month campaign of over 200 billboards. The
promotion, which runs through
March 15, consists of 245 colored
76

A gasser ■ Pat Lewis, host on KING
Seattle's Traffic Jamboree show, will be
gassing it up for the next 20 weeks.
During this period, Mr. Lewis will give
away 1,000 gallons of Richfield Boron
gasoline to listeners correctly answering
his safe driving question of the day.

in Pittsburgh
billboards saturing the area with the
station's new "Look 4-ward" theme.
Five different illustrations, divided
evenly, are used in the promotion.
The theme also is being carried out
on the air, in newspapers and magazines and with point-of-sale posters
the station reported.

Emergency center ■ WKOW Madison,
Wis., has established an emergency center where persons may call if an emergency strikes. The station maintains a
special telephone number at the center
and makes arrangements for those who
call.
Citation ■ WNBC-AM-TV New York
and NBC News have won a citation for
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their "continuing and outstanding" coverage of the New Jersey elections last
November. The Public Relations So-

write captions for a new book, The
Executive Coloring Book. The book
contains 24 pages of cartoons depicting

ciety of America's public service citation was presented to them at a reception in New York by Gov. Richard J.
Hughes (D.), winner of the 1961
gubernatorial race.

today's executive in action. The two
week contest, which began last week,
asks for a caption under Sales Manager
Ben Scott of WIND Chicago who is
shown exhorting his sales force to
greater heights. The contest is part of

Executive coloring book ■ Five hundred advertising executives across the
country have received invitations to

WIND's promotion program and is the
brainchild of Paul N. Lindsay, promotion manager.
FOR

STATION

AUTHORIZATIONS,

THE

A good skate
WFLA Tampa-St. Petersburg,
Fla., conducted a promotion in
which listeners were asked to send
any old pairs of ice skates they
might be storing since moving
South. The station sent the skates
to various Boys Clubs in the
North.

RECORD

APPLICATIONS

As compiled by Broadcasting, Feb. 1
through Feb. 7, and based on filings,
authorizations and other actions of the
FCC in that period.
This department includes data on
new stations, changes in existing stations, ownership changes, hearing cases,
rules & standards changes, routine
roundup of other commission activity.
Abbreviations: DA — directional antenna, cp
— construction permit. ERP — effective radiated power, vhf — very high frequency, uhf
— ultra high frequency, ant. — antenna, aur. —
aural, vis. — visual, kw — kilowatts, w — watts,
mc — megacycles. D — day. N — night. LS —
local sunset, mod. — modification, trans. —
transmitter, unl. — unlimited hours, kc — kilocycles. SCA — subsidiary communications authorization. SSA — special service authorization. STA — special temporary authorization.
SH — soecified hours. CH — critical hours. * —
educational. Ann. — Announced.
New tv stations
APPLICATION
San Francisco, Calif. — Automated Electronics Inc. Uhf ch. 26 (542-548 mc); ERP
10.1 kw vis., 6.12 kw aur. Ant. height above
average terrain 504 ft., above ground 410
ft. Estimated construction cost $70,500; first
year operating cost $125,000; revenue $150,000. P. O. address Southland Center, Dallas,
Tex. Studio and trans, location San Francisco. Geographic coordinates 37° 47' 30"
N. lat., 122° 24' 34" W. long. Trans. GE
TT-20-A; ant. RCA TFU-12-B. Legal counsel Dow, Lohnes & Albertson, Washington.
D. C; consulting engineer Electron Coro.,
Dallas. Tex. Principals include: Sam Y.
Dorfman (14.28%), Fort Worth Capital Corp.
(12.25%). James H. Bond, Randolf B. Caldwell, Roland S. Bond Jr. (each 10.2%) and
others. Fort Worth Capital Corp. is small
business investment firm; Mr. Dorfman is
partner in production company; Mr. Caldwell is employe of securities firm; James
Bond is partner in securities firm; Roland
Bond is vice president of oil company.
Applicant is permittee of KAEI (TV) Dallas,
Tex., and new fm station in Dallas. Ann.
Jan. 26.
Existing tv stations
CALL LETTERS ASSIGNED
KAEI (TV ) Dallas, Tex.— Automated Electronics Inc.

1309 S. Central Ave., Rockford, 111. Estimated construction cost $15,026; first year
operating cost $34,584; revenue $38,042.
Angelo Joseph Salvi, sole owner, has been
sales manager of KSSS, Colorado Springs,
Colo. Action Feb. 6.
Wilmington, N. C. — Jefferay Bcstg. Corp.
Granted 1490 kc; 250 w unl. P. O. address
c/o Radio Station WRNB, New Bern, N. C.
Estimated construction cost $22,067; first
year operating cost $40,000; revenue $48,000.
Principals: William W. Jefferay (62%),
Audrey D. Jefferay (37.5%), Walter H. Jefferay (.5%). Jefferay Bcstg. Corp. is licensee
of WRNB New Bern, N. C. Action Feb. 6.
Celina, Ohio — Marshall Rosene. Granted
1350 kc; 500 w D. P. O. address 1123 21st
St., Portsmouth, Ohio. Estimated construction cost $39,500; first year operating cost
$66,000; revenue $78,000. Marshall L. Rosene,
sole owner, is 25% owner and general manager of WNXT Portsmouth, Ohio. Action
Feb. 6.
Marion, Va. — Seward Bcstg. Inc. Granted
1330 kc; 1 kw D. P. O. address 5110 Wedgewood Drive, Charlotte 9, N. C. Estimated
construction cost $26,981; first year operating cost $37,665; revenue $42,000. Principals: Charles B. Seward (75%), Thomas
F. Ashcraft (22%) and others. Mr. Seward
is account executive with advertising
agency; Mr. Ashcraft is regional sales manager with WBT Charlotte, N. C. Action
Feb. 7.
APPLICATIONS
Monette, Ark. — Buffalo Island Bcstg. Co.
1560 kc; 250 w D. P. O. address Box 52,
Paragould, Ark. Estimated construction cost
$19,620; first year operating cost $17,000;
revenue $2u,000. Applicant is owned by
Pharmaceuticals of Arkansas Inc. Principals: Donald I. Purcell, A. E. Andrews
(each 50%). Drs. Purcell and Andrews are
general practicioners. Ann. Jan. 31.
Brush, Colo.— United Bcstg. Co. 1470 kc;
5 kw D. P. O. address 5350 W. 20th St.,
Denver 15, Colo. Estimated construction
cost $28,143; first year operating cost $24,000; revenue $36,000. Principals: J. E. Knoll,
John C. Hunter, Kenneth E. Palmer (each
one-third). Mr. Knoll is CPA; Messrs.
Palmer and Hunter each own one-third of
KIMN Denver, Colo. Ann. Feb. 5.
Belfast, Me. — Mid-Coast Maine Bcstrs.
Inc. 1230 kc; 250 w unl. P. O. address 67

Existing am stations
ACTIONS BY FCC
WLBJ Bowling Green, Ky. — Granted
change from DA-2 to DA-N, continued
operation on 1410 kc, 1 kw-N, 5 kw-LS;
engineering conditions. Action Feb. 6.
WVJS Ownesboro, Ky. — Granted increased
daytime power on 1420 kc, DA-2, from 1
kw to 5 kw, continued nighttime operation with 1 kw; engineering conditions.
Action Feb. 6.
WLDB Atlantic City, N. J.— Granted increased daytime power on 1490 kc from 250
w to 1 kw, continued nighttime operation with 250 w: remote control permuted;
engineering conditions. Action Feb. 6.
KBMW Breckenridge, Minn., and Wahpeton, N. D. — Granted increased daytime

EDWIN
&

New am stations
ACTIONS BY FCC
Joliet, 111.— Radio Joliet. Granted 1510 kc;
500 w D. P. O. address 604 Wyatt Ave.,
Lincoln, 111. Estimated construction cost
$19,200; first year operating cost $54,000;
revenue $63,600. Principals: Ray F. Knochel
(40%), Harold B. Rothrock (35%), Dean G.
Hill (15%), John W. Evans (10%). Mr.
Knochel owns 49.5% of WPRC Lincoln, 111.;
Messrs. Knochel and Rothrock own onethird each of WKEI Kewanee, 111.; Messrs.
Hill and Evans are with John H. Mullaney,
Washington consulting engineer. Action
Feb. 6.
Loves Park, 111. — Loves Park Bcstg. Co.
Granted 1520 kc; 5 kw D. P. O. address

Church St., Belfast. Estimated construction
cost $20,658; first year operating cost $36,000; revenue $50,000. Principals: Alan D.
Vaber, Laughran S. Vaber, A. Bradford
Drawbridge, Mary Deland deBeaumont
(each 25%). Alan Vaber has been program
director of WSBS Great Barrington, Mass.;
Laughran
VaberCo. hasin been
employe
of General Electric
Pittsfield,
Mass.;
Mr.
Drawbridge has been program director of
WOWW montNaugatuck,
Conn.; Mary
deBeau-of
has been continuity
director
WSBS. Ann. Feb. 2.
Greenville, Ohio — Buckeye-Hoosier Radio.
1510 kc; 500 w D. P. O. address 3512 Blithewood Drive, Richmond, Va. Estimated construction cost $20,200; first year operating
cost $48,000; revenue $55,000. Principals:
Paul W. Stoneburner (90%), Wanda H.
Stoneburner (10%). Mr. Stoneburner is director of design engineering department,
Reynolds
Jan.
31. Metal Co., Richmond, Va. Ann.
Lockhart, Tex. — Dr. Samuel N. Morris.
1110 kc; 1 kw D. P. O. address box 6628
San Antonio, Tex. Estimated construction
cost $16,750; first year operating cost $36,000; revenue $55,500. Dr. Morxis, sole owner,
is Baptist minister and has had program
on numerous radio stations since 1928. Ann.
Feb. 5.
White Sulphur Springs, W. Va.— Earl M.
Key. 1080 kc; 250 w. D. P. O. address box
710, Covington, Va. Estimated construction
cost $13,810; first year operating cost $25,230; revenue $32,400. Mr. Key, sole owner,
owns WKEY Covington, Va. Ann. Feb. 6.
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250 w to 1 kw. conkc from
1450nighttime
power ontinued
operation with 250 w;
engineering conremote control
Feb. 6.
ditions. Action permitted;
KGRO Gresham, Ore.— Granted increased
power on 1230 kc from 100 w-N, 250 w-LS,
to 250 w-N, 1 kw-LS; engineering conditions. Action Feb. 6.
APPLICATIONS
KFKA Greeley, Colo.— Cp to increase
daytime power from 1 kw to 5 kw and
install new trans. Ann. Feb. 1.
KWHK Hutchinson, Kan.— Cp to change
frequency from 1260 kc to 1210 kc, increase
power from 500 w, 1 kw-LS, to 50 kw;
change ant. -trans, location and install new
trans. Ann. Feb. 2.
KLOU Lake Charles, La. — Cp to change
from DA-N&D to DA-D only. Ann. Feb. 1.
KMMJ Grand Island, Neb.— Cp to change
frequency from 750 kc to 880 kc, increase
power from 10 kw (DA, L-WSB) to 50 kw,
unl.; change ant. -trans, location, install new
trans, and make changes in ant. system
(DA-N to DA-N&D [DA-1]). Ann. Feb. 2.
KRVN Lexington, Neb— Cp to change
frequency from 1010 kc to 880 kc, change
hours of operation from D to unl. using
kw.1. install DA-N and new
of 50Feb.
power Ann.
trans.
KPTL Carson City, Nev.— Cp to change
frequency from 1300 kc to 780 kc; increase
power from 500 w, 5 kw-LS, to 10 kw unl.;
change ant.-trans. and studio location, install DA-N&D (DA-1) and new trans. Ann.
Feb. 2.
KOTA Rapid City, S. D.— Cp to change
frequency from 1380 kc to 880 kc, increase
fulltime power from 5 kw to 50 kw, change
ant. trans, location and install new trans.
Ann. Feb. 2.
VVKWK Wheeling, W. Va.— Cp to increase
daytime power from 250 w to 1 kw and
install new trans. Ann. Feb. 2.
CALL LETTERS ASSIGNED
KTHO Tahoe Valley, Calif .—Harrold
Bcstg. Co.
KCKI Aspen, Colo. — Aspen Bcstg. Co.
WKYO Caro, Mich— Tuscola Bcstg. Co.:
changed from WWRO.
KETO Seattle, Wash. — Chem-Air Inc.;
changed from KTIX.
KUDY Spokane, Wash. — Paul Crain;
changed from KQDE.
New fm stations
ACTIONS BY FCC
Colorado Springs, Colo. — Little London
Bcstg. Co. Granted 94.3 mc; 360. w. Ant.
height above average terrain minus 575 ft.
P. O. address 802V2 Fillmore St. Estimated
construction cost $3,865; first year operating
cost $5,478; revenue $9,450. Principals: Ransom J. English (50%), Norma J. English
(45%); Hugh E. Crawford (5%). Mr. English
has been 30% owner of contracting firm;
Mrs. English is housewife; Mr. Crawford is
attorney. Action Feb. 6.
Flint, Mich. — Valley Broadcasting Co.
Granted 107.9 mc; 19 kw. Ant. height above
average terrain 160 ft. P.O. address 740
South Saginaw St. Estimated construction
cost $14,804.65, first year operating cost $20,000, revenue $35,000. Principals are Clarence
P. McE. Rhodes, Philip R. Munson, John is
25%
each). Mr. Rhodes
Goff, (33%%
owner
and station manager, WAMM Flint;
he owns % of golf range. Mr. Munson is
25% owner and general manager of WAMM;
he owns % of record shop. Mr. McGoff is
president and minority stockholder, WSWMFM East Lansing and WDCQ-FM Midland,
both Michigan. Action Feb. 6.
Minneapolis, Minn. — Charles B. Persons &
Assoc.— Granted 102.1 mc; 3.8 kw. Ant.
height above average terrain 76 ft. P.O.
address 3702 East Lake St., Minneapolis 6.
Estimated construction cost $13,603. first year
operating cost $16,400, revenue $16,500. Mr.
Persons, sole owner, is radio-tv consulting
engineer. Action Feb. 6.
Minneapolis, Minn. — Midwest Radio-Tv
Inc. Granted 102.9 mc; 2.7 kw. Ant. height
above average terrain 418 ft. P. O. address
50 S. Ninth St., Minneapolis 2. Estimated
construction cost $23,405; first year operating cost $6,197; revenue $2,400. Permittee
is licensee of WCCO-AM-TV Minneapolis.
Action Feb. 6.
Port Arthur, Tex. — Port Arthur College.
Granted 98.5 mc; 960 w. Ant. height above
average terrain 380 ft. P. O. address c/o
Madison Monroe, president, Port Arthur
College, Port Arthur. Estimated construction cost $6,362; first year operating cost
and revenue none in addition to am opera78 (FOR THE RECORD)

tion. Port Arthur College is licensee of
KPAC Port Arthur. Action Feb. 6.
ACTIONS BY BROADCAST BUREAU
Keene, N. H.-WKNE Corp. Granted 103.7
mc; 1rainkw.
height
above17 average
545 ft.Ant.
P. O.
address
Dunbar terSt.,
Keene. Estimated construction cost $27,506;
first year operating cost $10,000; revenue
$10,000. Principals include Joseph K. Close
(69.5%), Lyman Spitzer (6.9%), Mrs. Luette
S. Close (5.9%) and others. Permittee is
licensee of WKNE Keene. Action Jan. 30.
Edmond. Okla. — William Haydon Payne.
Granted 97.7 mc; 410 w. Ant. height above
average terrain 126 ft. P. O. address 1305
S. Blvd.. Edmond. Estimated construction
cost $5,657; first year operating cost $10,500; revenue $24,000. Mr. Payne, sole owner,
is electronic technician with Federal Aviation Agency and has been engineer-announcer for KOMA Oklahoma City, Okla.
Action Jan. 30.
Dallas, Tex. — Automated Electronics Inc.
Granted 95.5 mc; 15.36 kw. Ant. height
above average terrain 548 ft. P. O. address
Southland Center, Dallas. Estimated construction cost $38,600; first year operating
cost $30,000;
$50,000. (14.25%),
Principals Fort
include: Samrevenue
Y. Dorfman
Worth Capital Corp. (12.25%), James H.
Bond, Randolf B. Caldwell, Roland S. Bond
Jr. (each 10.2%) and others. Forth Worth
Capital Corp. is small business investment
firm; Mr. Dorfman is partner in production company; Mr. Caldwell is employe of
securities firm; James Bond is partner in
securities firm; Roland Bond is vice president of oil company. Automated Electronics Inc. is applicant for new tv station
in San Francisco, Calif., and is permittee of
KAEI (TV) Dallas. Action Jan. 30.
APPLICATIONS
Cocoa Beach, Fla. — C. Sweet Smith Jr.
104.3 mc; 20 kw. Ant. height above average
terrain 160.5 ft. P. O. address c/o WRKT,
425 W. Orange Ave., Cocoa Beach. Estimated construction cost $20,232; first year
operating cost $10,000; revenue $15,000. C.
Sweet Smith Jr., sole owner, is licensee of
WRKT Cocoa Beach. Ann. Feb. 2.
Greensburg, Ind. — Cleartone Bcstg. Inc.
107.3 mc; 2.89 kw. Ant. height above average terrain 151 ft. P. O. address North
Bend Plaza, Rt. 1, Greensburg. Estimated
construction cost $14,991; first year operating cost $24,000; revenue $30,000. Principals;
Lloyd E. Kanouse, Vivian M. Kanouse (each
50%). Mr. Kanouse is 23% stockholder of
firm manufacturing electrical radiant ovens;
Mrs. Kanouse is housewife. Ann. Feb. 1.
Lebanon, Tenn. — Lebanon Bcstg. Inc.
107.3 mc; 3.3 kw. Ant. height above average
terrain 173 ft. P. O. address box 300,
Lebanon. Estimated construction cost $7,710; first year operating cost $9,600; revenue $10,800. Principals: Theo Frank Ezell
Jr. (60%), Andrew Jackson Hendrickson,
Howard M. Sherrell (each 20%). Lebanon
Bcstg.
Inc. 2.is licensee of WCOR Lebanon.
Ann. Feb.
Charleston, W. Va. — Chemical City Bcstg.
Co. 105.3 mc; 6.31 kw. Ant. height above
average terrain 700 ft. P. O. address box
3032, Charleston. Estimated construction
cost $20,750. Will duplicate WTIP Charleston, of which applicant is licensee. Ann.
Feb. 1.
Existing fm stations
APPLICATION
KAMS(FM) Mammoth Springs, Ark. — Cp
to change frequency from 103.9 mc to 95.1
mc, increase ERP to 6.68 kw and change
ant. height above average terrain. Ann.
Feb. 1.
CALL LETTERS ASSIGNED
WPBI(FM) Danville, 111.— Prestige Bcstrs.
Inc.
WSMJ(FM) Greenfield, Ind.— John C.
Byrne.
*WMEB-FM Orono, Me— U. of Maine.
KLIF-FM
Dallas, Tex.— The McLendon
Corp.; changed from KROW(FM).
Ownership changes
ACTIONS BY FCC
■ In three-step transaction, commission
granted assignment of licenses of two am
facilities (with exchange of call letters) in
Columbia, S. C— (1) WMSC (1320 kc, 1 kw.
DA-N, unl. from WMSC Radio Corp. to
Speidel Bcstg. Corp.; (2) WOIC (1470 kc, 5
kw, D) from Speidel Bcstg. Corp. to WMSC
Radio Corp. for $60,000, and (3) WOIC fa-

cilities from WMSC Radio Corp. to Midlands Radio Corp. (Edgar L. Morris, 80%,
and Karl E. Hall Jr., 20%) for $120,000.
In WMSC-Speidel exchange, latter will use
WOIC call letters for 1320 kc facilities, acquire right in pending application to increase daytime power from 1 kw to 5 kw,
and lease certain properties. Midlands will
use WMSC call letters for 1470 kc operation and acquire lease of certain properties.
Other Speidel broadcast interests are WPAL
Charleston. WYNN Florence, both South
Carolina, WSOK Savannah, Ga.. and WKETFM Kettering, Ohio. Action Feb. 6.
KMAK, McMahan Bcstg. Co., Fresno,
Calif. — Granted assignment of cp and license from R. O. and George T. McMahan
and Rebabelle Boswell to Fresno Bcstrs.
Inc.; consideration $172,200 subject to adjustments and agreement not to compete
in radio broadcasting for five years within
50 miles of Fresno except for station KGEN
Tulare. Fresno Bcstrs. is owned by KPOI
Bcstg. and
Inc.KITO
(KPOI-AM-FM
Honolulu.
Hawaii,
San Bernardino,
Calif.
Action Feb. 6.).
KCKC, Crules R. Cheek, trustee in bankruptcy, San Bernardino,
Calif. — Granted
(1) renewal of license and (2) assignment
of licenses to Joseph H. and Agnes I. McGillvra (own WBIW Bedford, Ind.); consideration $155,000 at public auction. Action Feb. 6.
KSRF(FM), Santa Monica Bcstg. Co.,
Santa Monica, Calif. — Granted assignment
of licenses of KSRF and SCA from J. D.
and C. D. Funk to Pacific Ocean Bcstg.
Inc.; consideration $49,183. Pacific is owned
20% by George A. Baron and 80^ by
Pacific Ocean Park Inc. Action Feb. 6.
WRIZ, Sioux Bcstg. Corp., Coral Gables,
Fla. — Granted transfer of control from
Robert A. Peterson et al., to Dominion
Enterprise Investment Corp. (Kenneth L.
Wood, president, has interest in WENZ
Highland Springs, Va.); consideration $1,750
for 70% interest and stock considerations.
Comr. Bartley dissented. Action Feb. 6.
WKLE, Washington Bcstg. Inc., Washington, Ga. — Granted (1) renewal of license
and (2) assignment of license to J. Norman
Young and J. S. Carter, d/b as Wilkes
County
Co.; consideration
$45 000.
Mr.
YoungBcstg.
has interest
in WZKY Albemarle,
N. C. Action Feb. 6.
KJAY, KJAY Inc., Topeka, Kan.— Granted
assignment of license to Midland Bcstrs.
Inc.; consideration $150,000. Midland is
owned 20% by KUSN Corp. (KUSN St.
Joseph, chinery
Mo.)
and 80%
Co. Action
Feb. by
6. Midland MaWJBW, Radio New Orleans Inc., New
Orleans, La. — Granted assignment of licenseMacri,
and cp sole
to Raymac
Inc. (Car-in
men
owner, Radio
has interest
WZOK-AM-FM Jacksonville, Fla.); con$250,000. Comr.
Bartley dissented. sideration
Action Feb.
6.
WMTE, Manistee Radio Corp., Manistee,
Mich. — Granted (1) renewal of license and
(2) transfer of 100% control from James
and Naomi V. Sumbler to Leonard Schoenherr and Raymond A. Plank; consideration
$85,000. Mr. Plank owns WKLA Ludington,
Mich. Action Feb. 6.
KCUE, Hiawatha Valley Bcstg. Inc., Red
Wing, Minn. — Designated for hearing application forCorp.
assignment
licenseandto Craven
Northland Radio
Comrs.of Lee
dissented. Action Feb. 6.
WHBI, May Radio Broadcast Corp., Newark, N. J. — Granted (1) transfer of control from James L. Shearer to Bartell
Bcstrs. of New York Inc.; consideration
$400,000 for 77% interest; (2) assignment
of license without consideration to Bartell
which operates WADO New York on same
frequency (1280 kc) weekdays, as step
precedent to have WADO operate unl. and to
delete WHBI. Principals of Bartell control
KCBQ cisco,
SanCalif.,
Diego,
KYA-AM-FM
San Franand WOKY
Milwaukee,
Wis.
Bartell Bcstrs. Inc. is wholly owned by
Bartell family. Grant is without prejudice
to whatever action, if any, commission may
deem warranted as result of any final determination reached in action entitled
Wyde Inc. and Wake Inc., Plaintiffs, vs.
Bartell
Corp.,Gerald,
Wake Bcstrs.
Inc., Bartell Bcstg.
Bcstrs. Inc.,
Lee, David
and
Melvin Bartell, Defendants, now pending in
U.S. District Court for Southern District of
New York. Action Feb. 6.
WAUB, Atom Bcstg. Corp., Auburn, N. Y.
— Granted assignment of license to Cayuga
Bcstg. Corp. (Gerard S. Mirabito, Calvin
E. Green, William K. Walker and Robert
B. Morgan); consideration $108,000. Chmn.
Minowtion Feb.
and6. Comr. Bartley dissented. AcWNCT(TV) (ch. 9), Carolina Bcstg. SysBROADCASTING, February 12, 1962

tern Inc., Greenville, N. C. — Granted assignment of license to Roy H. Park Bcstg.
Inc. (Roy H. Park, sole owner, has minority
interest in KREB Shreveport, La.); consideration $2,557,458. Action Feb. 6.
WSHE, Raleigh Bcstg. Corp., Raleigh, N.
C. — Granted assignment of license to
Raleigh-Durham Bcstg. Inc. (Edward B.
Kemm, Ralph J. and Judith M. Baron);
consideration $180,000. Messrs. Kemm and
Baron have controlling interest in WILA
Danville, Va. Action Feb. 6.
KCJB, North Western Enterprises Inc.,
Minot, N. D. — Granted assignment of license to Big K Inc. (owned 49% by KXMCTV Inc., KXMC-TV Minot, 20.4% by Chester
Reiten, 15.3% by each Lloyd R. Anoo and
W. L. Hurley); consideration $170,000.
Messrs. Reiten, Hurley and Anoo have interest in KXMC-TV Minot, and Mr. Anoo
also has minority interest in North Dakota
Bcstg. Inc. (KXAB-TV Aberdeen, S. D.,
KXGO-AM-TV Fargo. KXJB-TV Valley
City tion
andFeb. KXMB-TV
Bismarck, N. D.) Ac6.
KTAT, Frederick Bcstg. Co., Frederick,
Okla.— Granted assignment of license from
Ronald W. Wheeler Jr. to W. C. Moss Jr.
and David W. Ratliff; consideration $31,000.
Action Feb. 6.
KRMG, Meredith Bcstg. Co., Tulsa, Okla.
— Granted assignment of license to Swanco
Bcstg. of Oklahoma Inc. (George A. Bolar,
president) ; consideration $500,000. Officers,
directors and stockholders have interest
in KIOA Des Moines, Iowa; KLEO Wichita,
Kan.; tionand
Feb. 6.KQEO Albuquerque, N. M. AcWENS(TV) (ch. 22), Telecasting Inc., Pittsburgh, Pa. — Granted acquisition of positive
control by Thomas P. Johnson, president
(has interest in WJPB-TV (ch. 5) Weston,
W. Va.); involves reorganization whereby
Mr. Johnson's interest increased from
27.3% to 60.2%. Station has been silent
since Aug. 31, 1957. Comr. Bartley abstained
from voting. Action Feb. 6.
WMMT, Regional Bcstg. Corp., McMinnville, Tenn. — Granted assignment of license
to Ogram Bcstg. Corp. (Fred P. Davis, J.
H. Lewis, William R. Livesay); consideration $92,500. Action Feb. 6.
KVLG, Colorado Valley Bcstg. Ltd., La
Grange, Tex. — Granted assignment of licenses from Melvin D. Ammerman, et al„
to Vernon R. Nunn (interest in WIZZ
Streator, 111.); consideration $49,500 and
agreement not to operate station within
35 miles of La Grange for five years. Comr.
Bartley abstained from voting. Action Feb.
6.
KRAE, The Radio Bcstrs., Cheyenne, Wyo.
— Granted assignment of license from Ray
Winkler et al. to Louis C. Erck, Walter
E. Nagel and J. B. Shockley, d/b as Radio
Cheyenne; consideration $45,000. Action
Feb. 6.
APPLICATIONS
WOWL-TV Florence, Ala. — Seeks transfer
of 12.5% of stock in Tv Muscle Shoals Inc.
from C. V. Green back to corporation to
be held as treasury stock; consideration $15,000. Transfer will increase
holdings of remaining stockholders, Richard
B. Biddle, O. B. Miley, Radio Muscle Shoals
Inc. and John Thompson, from 25%, 25%,
25%, and 12.5% to 28.577c, 28.57%, 28.56%,
and 14.3%, of outstanding stock, respectively. Ann. Feb. 7.
KHAR Anchorage, Alaska — Seeks assignment to license from Willis R. Harpel, d/b
as Sourdough Bcstrs., to Sourdough Bcstrs.
Inc., new corporation of which Mr. Harpel
is sole stockholder; no financial consideration involved. Ann. Feb. 7.
KFIF Tucson, Ariz. — Seeks transfer of
50% partnership interest in Southwest
Bcstg. Co. from George S. Bradley and D.
H. Higginbotham Jr. (each 25%) to R. E.
Pruitt Jr. and John F. Badger, present
owners of 25% each (45% and 5%, respectively); consideration not mentioned. Ann.
Feb. 7.
KFDF Van Buren, Ark.— Seeks transfer
of 66.5% of stock in Bcstrs. Inc. from Harry
R. Fischer (30.75%) and Jack H. Denniston
(29.75%) to George Domerese; consideration
$25,000. Mr. Domerese is air personality
with KFDF. Ann. Jan. 31.
KUFM(FM) El Cajon, Calif.— Seeks assignment of license from Forwek & Co.
Inc. to Family Stations Inc.; consideration
$3,000. Family Stations Inc. is licensee of
KEAR San Francisco and KEBR Sacramento, both California, and is applicant for
fm stations in Monterey, Calif., and Lansdowne, Pa. Ann. Jan. 31.
KWKW Pasadena. Calif. — Seeks assignment of license from KWKW Inc. to HowBROADCASTING, February 12, 1962

ard A. Kalmenson, d/b as Lotus Theatre
Corp.; consideration $200,000. Mr. Kalmenson has been manager of KLAS-TV Las
Vegas, Nev. Ann. Jan. 26.
KOGO-AM-FM-TV San Diego, Calif.—
Seeks assignment of license from KOGO
Bcstg. Corp. to Time-Life Broadcast Inc.;
total consideration $6,125,000. Time-Life stations are KLZ-AM-FM-TV Denver, Colo.;
WTCN-AM-TV Minneapolis, Minn.; WFBMAM-FM-TV Indianapolis. Ind.; WOOD-AMFM-TV Grand Rapids, Mich. Ann. Jan. 26.
KRDO-AM-TV Colorado Springs, Colo.—
Seeks transfer of 29.22% of stock in Pikes
Peak Bcstg. Co. from Harry W. Hoth Jr.
and Joan G. Hoth (as family group holding
54.06%) to Harry W. Hoth Jr. as individual;
no financial consideration involved. Ann.
Feb. 2.
Indian Rocks Beach, Fla. (call letters
unassigned) — Seeks (1) transfer of 55% of
stock in Johnson Bcstg. Corp. from Lloyd
L. Johnson and Julia G. Johnson to The
World Christian Radio Foundation Inc.,
present owner of other 45%, for no financial
consideration; (2) assignment of cp from
Johnson Bcstg. Corp. to The World Christian Radio Foundation Inc.; no financial
consideration
involved. Transferee/assignee
2.
is non-profit corporation and is licensee of
WGNB(FM) St. Petersburg. Fla. Ann. Feb.
WISK Americus, Ga. — Seeks assignment
of cp from John P. Frew, R. E. Lashley,
L. E. Gradick and R. E. Lashley Jr. (each
25%), d/b as Sumter Bcstg. Co., to Sumter
Bcstg. Inc., new corporation consisting of
Mr. Lashley Jr.. Mr. Gradick (each 40%),
Peter Rhyne and E. L. Hutchinson (each
10%); consideration $300 to Mr. Frew and
$100 to Mr. Lashley Sr. Ann. Feb. 2.
WJON St. Cloud, Minn.— Seeks assignment of license from Granite City Bcstg.
Co. to WJON Bcstg. Co., parent corporation; no financial consideration involved;
assignor to be liquidated after closing.
Principals: Hart N. Cardozo Jr. and Richard
K. Power (each 50%). Ann. Feb. 7.
KGBX Springfield, Mo.— Seeks transfer
of all Class B stock (50% of all voting
stock) in Springfield Newspapers Inc.,
parent corporation of Springfield Bcstg. Co.,
licensee, from Margueritte Jewell Duvall
(34.9%), Mrs. John W. Jewell (25%), estate

of Thomas W. Duvall, deceased (24.9%),
St. Louis Union Trust Co. and Margueritte
Jewell Duvall as trustees under will of
Abba Jewell, deceased (15%); Arch A.
Watson and Scott H. Salisbury (each one
qualifying share) to St. Louis Union Trust
Co., Arch A. Watson, Mrs. John W. Jewell
and Mrs. Margueritte Jewell Duvall,
trustees under voting trust agreement; no
financial consideration involved. Ann. Feb.
1.
KSHO-TV Las Vegas, Nev.— Seeks (1) assignment of license from Harry Wallerstein,
receiver in bankruptcy for Tv Co. of America Inc., to Nevada Bcstrs'. Fund Inc., parent corporation of licensee, no financial
consideration involved; (2) transfer of 78%
of stock
Nevada Reed
Bcstrs'.
Fund Inc. (46%),
from
Alex
Goldin (18%),
R. Maxfield
Robert W. Hughes and Carl A. Hulbert
(each 7%) to Arthur Powell Williams; consideration to Mr. Maxfield $30,000; to
Messrs. Gold and Hughes, share-for-share
exchange of preferred stock in Nevada
Fund for their common stock. Mr. Williams
is director of oil and gas company, of
chemical company, equipment company and
land investment and home building company. Ann. Feb. 5.
WLNH Laconia, N. H. — Seeks assignment
of license from Northern Bcstg. Corp. to
Marion Park Lewis (77.77%) and eight
others, d/b as WLNH Inc.; consideration
$132,500. Mrs. Lewis is majority stockholder
of WINC and WRFL(FM) Winchester, Va.;
WELD Fisher, W. Va.; WAYZ Waynesboro,
Pa.; WSIG Mt. Jackson, Va., and WHYL
Carlisle, Pa., and has minority interest in
WFVA-AM-FM
Fredericksburg, Va. Ann.
Feb. 6.
WNOH Raleigh, N. C— Seeks transfer of
30% of stock in North Carolina Electronics
Inc. from John P. Gallagher, present owner
of 50%, to Derwood H. Godwin, Norman
J. Suttles and Belia S. Bowers (each 10%);
consideration $5,380.80. Transferees own
20%
Feb. 7.each of WISP Kinston, N. C. Ann.
WSAI-AM-FM Cincinnati, Ohio — Seeks
transfer of 4.5% of stock in Jupiter Bcstg.
Inc. from Fox, Wells & Rogers and Payson
& Trask (each 2.25%) to Harold G. Ross
(3%) and P&T Junior (1.5%); total consideration $9,000. Fox, Wells & Rogers and
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AM
Licensed (all on air)
3.619
Cps on air (new stations)
74
Cps not on air (new stations)
135
Total authorized stations
3,828
Applications for new stations (not in hearing) 479
Applications for new stations (in hearing)
192
Total applications for new stations
671
Applications for major changes (not in hearing) 478
Applications for major changes (in hearing)
85
Total applications for major changes
563
Licenses deleted
1
Cps deleted
0
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TV

898
62
168
1,128
137
23
160
88
4
92
0
1

4851
77
80
6542
56
71
127
41
13
54
0
2

1 There are, in addition, 11 tv stations which are no longer on the air, but retain their 79
licenses. 2 Includes one STA.

Payson & Trask are partnerships each
presently owning 50% of licensee; Mr. Ross
is assistant secretary, treasurer and director of licensee: P&T Junior is partnership consisting of Robert D. Stillman, John
W. Meader and Chauncey D. Leake Jr.
(each one-third),
Trask.
Ann. Feb. 1.associates of Payson &
KQFM(FM) Portland, Ore.— Seeks assignment of license and SCA from H. Quenton
Cox to Nancy H. Bonner (24.1%), Juan
Young. William T. Triplett, Anna Silverthorne, Ada Zimmerman (each 8.8%), Donald W. Green (8.5%) and others, d/b as
Point-O-Salescast Inc.; consideration $1
plus assumption of liabilities. Assignee
corporation is advertising agency specializing in food accounts. Ann. Jan. 31.
WYNS Lehighton, Pa.— Seeks transfer of
50% outstanding stock in Valley Bcstg. Co.
from E. D. McWilliams (30%) and Megan H.
McWiliams (20%) back to corporation; consideration release from all obligations with
respect to its purchase. Ann. Jan. 31.
KERB Hermit, Tex.— Seeks transfer of
50% of stock in Radio Station KERB Inc.
from Earl S. Walden to Homer V. Brinson,
present owner of other 50%; consideration
$23,600 plus payment of $1,600 owed by Mr.
Walden on automobile. Ann. Feb. 7.
KWLD Liberty, Tex. — Seeks assignment of
license from Felix Joynt and James Joynt,
d/b as KWLD Bcstg. Co., to Lonzo A. Wofford, Emilie D. Wofford (each 43%), Robert
K. Wofford and Daniel Joe Wofford (each
7%), d/b under same name; consideration
$55,000. L. A. Wofford is manager of KITE
San Antonio. Tex.: Mrs. Wofford is employe of construction firm; Robert and
Daniel Wofford have been program director
and production manager, respectively, of
KITE.
Ann. Feb. 1.
KVLL Livingston, Tex. — Seeks transfer of
50% of stock in Trinity Valley Bcstg. Inc.
from Thomas Eugene Hanson to Jack G.
Jackson Sr., present owner of other 50%
(12.5%), Moody S. Jackson Sr. (12.5%) and
Moody S. Jackson Jr. (25%); consideration
payment of sums owed Mr. Hanson by
corporation. Ann. Feb. 1.
KTUE Tulia, Tex.— Seeks transfer of 49%
of stock in KTUE Radio Inc. from Sydney
G. Hooper to Doris Amburn; consideration
$16,000. Mrs. Amburn is wife of W. A. Amburn, also 49% stockholder in licensee. Ann.
Jan. 31.
KONI Spanish Fork, Utah— Seeks transfer
of all stock in Pioneer Bcstg. Co. from
William P. Grubbe, Sterling O. Bricker,
Orvil H. Huling and Helen M. Huling to
George K. Culberston (50.4%) and Charlotte
L. Culberston (49.6%); consideration $32.000. Mr. Culberston is engineering employe
of CBS-TV and owns record player manufacturing business; Mrs. Culberston is
housewife. Ann. Jan. 31.
Hearing cases
FINAL DECISIONS
■ By decision, commission granted applications of Nassau Bcstg. Co. for new am
station to operate on 1350 kc, 5 kw, DA, unl.,
in Princeton, N. J., and Norwalk Bcstg. Inc.
to increase daytime power of WNLK Norwalk, Conn., from 500 w to 1 kw, continued
operation on 1350 kc, 500 w-N, DA-N, both
with condition; and denied applications of
Greater Princeton Bcstg. Co. and New Jersey
Bcstg. Co. for new stations on 1350 kc, 5 kw,
DA-2, unl., in Princeton. Comrs. Hyde and
Bartley not participating. May 9, 1961, initial decision looked toward granting Nassau
Bcstg Co. application and denying others.
Action Feb. 6.
■ By decision, commission denied application of Sunshine State Bcstg. Inc. to extend
facilities of WBRD Bradenton, Fla., so as to
operate nighttime hours with 500 w, continued operation on 1420 kc, 1 kw, DA, D.
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Comrs. Hyde and Bartley not participating.
Aug. 2, 1961, initial decision looked toward
granting application. Action Feb. 6.
■ By order, commission, at request of applicant, dismissed, but with prejudice, application of Northeast Radio Inc. to increase
power of WCAP Lowell, Mass., from 1 kw
to 5 kw, continued operation on 980 kc, D.
Dec. 8, 1961, initial decision looked toward
denying application. Action Feb. 6.
■ By decision, commission granted applications of Clinton Bcstg. Corp. (KROS) , Clinton, Iowa, Illinois Bcstg. Co. (WSOY) , Decatur, 111., W.IOL Inc. (WJOL), Joliet, 111.,
and Radio Milwaukee Inc. (WRIT), Milwaukee, Wis., to increase daytime power from
250 w to 1 kw, continued operation on 1340
kc, 250 w-N; interference condition. Chmn.
Minow not participating; Comr. Lee dissented. June 28, 1961, initial decision looked
toward this action. Action Feb. 6.
■ By memorandum opinion & order, commission (1) granted motion by applicant
Radio Joliet and struck exceptions filed by
respondent Village Bcstg. Co. (WOPA), Oak
Park, 111., and (2) made effective Sept. 22,
1961, initial decision and granted application of Cornbelt Bcstg. Co. to increase power
of WHOW Clinton, 111., from 1 kw to 5 kw, reduced to 1 kw during critical hours, continued
operation on 1520 kc, D, and applications
for new am stations of Loves Park Bcstg.
Co., to operate on 1520 kc, 500 w, D, in
Loves Park, and Radio Joliet, to operate on
1510 kc, 500 w, D. in Joliet, both Illinois,
and denied for default application of Lake
Zurich Bcstg. Co. for new station on 1520
kc, 1 kw, D, in Lake Zurich, 111. Comr. Lee
voted for oral argument.
Action Feb. 6.
■ Commission gives notice that Dec. 13,
1961, initial decision which looked toward
granting application of Seward Bcstg. Inc.,
for new am station to operate on 1330 kc,
1 kw, D, in Marion, Va.. became effective
Feb. 7.1 pursuant to Sec. 1.153 of rules. Action
Feb.
STAFF INSTRUCTIONS
■ Commission directed preparation of document looking toward denying protest by
Interstate Bcstg. Inc. (WQXR) , New York,
N. Y., and granting application of Patchogue
Bcstg. Inc. for new am station (WAPC) to
operate on 1570 kc, 1 kw, DA, D, in Riverhead, N. Y. Action Feb. 6.
■ Announcement of this preliminary step
does not constitute commission action in
such case, but is merely announcement of
proposed disposition. Commission reserves
right to reach different result upon subsequent adoption and issuance of formal decision.
INITIAL DECISIONS
■ Hearing Examiner Thomas H. Donahue
issued initial decision looking toward granting application of Suburban Bcstg. Corp. for
new am station to operate on 1550 kc, 250
w, D, DA, in Elkton, Md., and denying application of Lancaster County Bcstrs. for similar facilities with 1 kw power in Lancaster,
Pa. Action Feb. 7.
■ Hearing Examiner H. Gifford Irion issued
initial decision looking toward denying application of Plains Radio Bcstg. Co. for (1)
additional time to construct KRKY (FM)
Denver, Colo., WFFM (FM) Cincinnati, Ohio,
KFMV (FM) Minneapolis, Minn., KFMC
(FM) Portland, Ore., and KPRN (FM) Seattle, Wash., and (2) assignment of cp for
those stations to United Communications
Inc. Action Feb. 7.
OTHER ACTIONS
WVOK Birmingham, Ala. — By letter,
granted petition for reconsideration of Oct.
6, 1961, action which assigned new file
number BP-15099 to its pending application
to change ant. system, as amended to change
from DA-D to non-DA, continued operation
on 690 kc, 50 kw, D, and reassigned former
file number BP-8548.
Action Feb. 6.
KUDE Oceanside, Calif. — Designated for
hearing application to increase nighttime
power on 1320 kc from 500 w to 5 kw, change
from DA-1 to DA-2, continued daytime operation with 500 w; made KFAC Los Angeles, who had petitioned for denial of application, party to proceeding. Action Feb. 6.
John E. Grant, Allen C. Bigham Jr.,
Salinas, Calif. — Designated for consolidated
hearing applications for new daytime am
stations to operate on 980 kc, 1 kw, DA;
made KEAP Fresno, Calif., party to proceeding. Action Feb. 6.
WBZY Torrington, Conn. — Designated for
hearing application to move station to West
Hartford, Conn., and decrease power on 990
kc, D, from 1 kw to 500 w, DA. Action
Feb. 6.
Iowa City Bcstrs Inc., Iowa City, Iowa;

WKAI Macomb. III.; Iowa Falls Bcstg.
Corp., Iowa Falls, Iowa — Designated for
consolidated hearing applications of Iowa
City and Iowa Falls for new daytime am
stations to operate on 1510 kc — Iowa City
with 250 w, Iowa Falls with 500 w — and
WKAI to increase power on 1510 kc from
250 w to 1 kw (250 w-CH) D; made KXIC
Iowa City party to proceeding. Dismissed
petition by WLAC Nashville, Tenn., to deny
WKAI application because of excessive interference to WLAC during critical hours.
(WKAI since amended its application eliminating that interference.) Action Feb. 6.
WDSU New Orleans, La. — Designated for
hearing application for mod. of cp to change
from DA-1 to DA-N, continued operation on
1280 kc, 5 kw, unl.; made WDSP De Funiak
Springs, and WSCM Panama City Beach,
both Florida, parties to proceeding. Action
Feb. 6.
South Minneapolis Bcstrs., Bloomington,
Minn. — Designated for hearing application
for new daytime am station to operate on
740 kc, 250 w, DA; made KBOE Oskaloosa,
Iowa, party to proceeding. Action Feb. 6.
KFUR-TV, K & H Television Station;
Thunderbird Entertainment Enterprises
Inc., New Mexico Bcstg. Inc., Santa Fe,
N. M. — Designated for consolidated hearing
mutually exclusive applications of KFURTV for mod. of cp to specify operation on
ch. 2 in lieu of ch. 11 and Thunderbird and
New Mexico for new tv stations to operate
on ch. 2. Action Feb. 6.
Victoria Bcstg. System, Redfield, S. D.—
Designated for hearing application for new
daytime am station to operate on 1380 kc, 500
w; made KJAM Madison, S. D., party to
proceeding.
Action Feb. 6.
■ By memorandum
opinion
& order, com-of
mission reopened record
on applications
Seven Locks Bcstg. Co. and Tenth District
Bcstg. Co. for new am stations to operate
on 950 kc, 1 kw, DA, D, in Potomac-Cabin
John, Md., and McLean, Va., and remanded
proceeding to hearing examiner for further
hearinggentoncomparative
revised issues.
"community"
continComr.andFord
not
participating. Action Feb. 6.
■ By memorandum opinion & order in
six-party comparative tv hearing for ch. 13
in Grand Rapids, Mich., commission denied
request by applicant Grand Bcstg. Co. for
Sec. 1.364 waiver or oral argument
and for conditional grant of its application.
All parties did not agree to waiver of evidentiarygrant
hearing, and
Grand's request
conditional
contravenes
intent for
of
amended Sec. 1.362. Action Feb. 6.
■ By memorandum opinion & order, commission granted petition by Bartell Bcstrs.
Inc. to enlarge issues in proceeding on its
application to change operation of WOKY
Milwaukee, Wis., on 920 kc from 1 kw, DA-1,
unl., to 1 kw-N, 5 kw-LS, DA-2, and Don L.
Huber for new station on 920 kc, 1 kw, DAD, in Madison, Wis., to extent of adding
issue to determine what efforts have been
made by Mr. Huber to determine programming needs of area he proposes to serve and
manner in which he proposes to meet such
needs; struck, for violation of Sec. 1.13 of
rules, response by Mr. Huber to Broadcast
Bureau comments.
Action Feb. 6.
■ By memorandum opinion & order in am
consolidated proceeding in Docs. 14085 et al.,
commission granted petition by applicant
Radio One Five Hundred Inc., Indianapolis,
Ind., to extent of adding financial issue as
to applicant Geneco Bcstg. Inc., MarionJon esboro, Ind. Comrs. Bartley and Ford
voted
Feb. 6.also to add engineering issue. Action
■ By memorandum opinion & order, commission granted petition by WBNY Inc. and
The McLendon Corp. for leave to amend
application to increase daytime power of
WBNY Buffalo, N. Y., to substitute name
of applicant as The McLendon Corp. and
substitute fications
latter's
showing of financial
and programming
proposalsqualifor
that of WBNY Inc.; amended Jan. 3, 1962,
initial6. decision to reflect foregoing. Action
Feb.
■ By memorandum opinion & order in 10applicant comparative proceeding for tv
ch. 9 in Syracuse, N. Y., commission denied
(1) motion by Onondaga Bcstg. Inc. to dismiss application of WAGE Inc. and (2) petitions by Veterans Bcstg. Inc. and Syracuse
Civic Tv Assn. Inc. to delete financial issue
and by Onondaga Bcstg. Co. to delete issue
relating to its ant. proposal. Action Feb. 6.
■ By memorandum
opinion
& order, Bcstg.
commission denied petition
by Gastonia
Service Inc. (WLTC), Gastonia, N. C, intervener in am proceeding as to application
of Boyce J. Hanna, East Gastonia, N. C, in
Docs. 13205 et al., to enlarge issues as to
that application; ordered that any grant of
BROADCASTING, February 12, 1962

Mr. Hanna'sthatapplication
be made
subject acto
condition
he will take
appropriate
tion to eliminate effects of re-radiation and
cross-modulation
which may be caused. Action Feb. 6.
■ By memorandum opinion & order in
five-applicant am proceeding in Docs. 14166
et al., commission, on its own motion, enlarged issues as to applicant Fairfield Bcstg.
Co., Easton, Conn., to determine good faith
of proposed station for Easton. whether its
main studio location and town its station
was primarily designed to serve were misrepresented to commission or to any other
government agency, and whether it possesses requisite character qualifications; to
extent indicated in memorandum opinion,
commission granted petition by applicant
Eastern Bcstg. System Inc. Brookfield,
Conn., for enlargement of issues. Action
Feb. 6.
■ Commission designated for consolidated
hearing following applications for new daytime am stations on 1300 kc: Rockland Bcstg.
Co. (500 w, DA), Blauvelt, N. Y.; Rockland
Radio Corp. (500 w, DA), Spring Valley,
N. Y.; Rockland Bcstrs. Inc. (1 kw, DA),
Spring Valley, N. Y.; applications of Delaware Valley Bcstg. Co. to change operation
of WAAT Trenton, N. J., on 1300 kc from
250 w, D, to 5 kw, unl., with DA-2, and
Asbury Park Press Inc. to increase daytime
power of WJLK Asbury Park, N. J., from
250 w to 1 kw with DA, continued operation
on 1310 kc, 250 w-N; made WADO New
York. N. Y.. WHBI Newark, N. J., WVIP
Mt. Kisco, N. Y., WTHT Hazelton, Pa.,
WKAP Allentown, Pa., WOOD Grand Rapids, Mich., WAVZ New Haven, Conn., WEEE
Rensselaer, N. Y., WPOW New York. N. Y.,
WEVD New York, N. Y., and WFBR Baltimore, Md., parties to proceeding. Denied
Rockland
Co.'s request
be held inBcstg.
Rockland
County, for
N. hearings
Y. Actionto
Feb. 6.
■ By memorandum opinion & order, commission (1) denied petition by Model Citv
Bcstg. Corp. for waiver of Sec. 1.354 (j) of
rules to permit it to retain file number BP14708 assigned its application for new am
station to operate on 1400 kc, 250 w, unl., in
Kingsport, Tenn.; (2) accepted for filing
its Dec. 8, 1961, amendment as of that date
to change requested facilities to 1090 kc, 1
kw, D, and (3) assigned new file number
BP-15241. Action Feb. 6.
Routine roundup
■ Commission waived Sec. 4.437 (f ) of
rules to extent of granting request by Columbia Bcstg. System Inc. (WCBS), New
York, N. Y. for authority to use its low
power remote pickup stations without required two-day advance notice to commission where such notice is impractical due to
unforeseen circumstances, but notice must
be given prior to operation of equipment.
Action Feb. 6.
■ Commission ordered Merchants Bcstg.
System Inc. to show cause why license of
KCPA (FM) Dallas, Tex., should not be
revoked, and to appear at hearing to be
held in Washington (or in Dallas, if licensee
desires) at time to be specified later. Licensee has not complied with commission letters
of Nov. 15 and 22, 1961, directing that station license and SCA be returned for cancellation. Station, which has been off air
since about Aug. 12, 1961, is in financial
difficulty and has violated various technical
rules. Action Feb. 6.
■ Commission granted request of Nebraska Council for Educational Tv and extended
time from Feb. 1 to Feb. 28 for filing reply
comments to third notice of proposed rulemaking involving Superior, Kearney, Albion
and Terrytown, Nebraska and others. Action
Jan. 29.
ACTIONS
ON MOTIONS
By Commissioner Robert E. Lee
■ Granted petition by Broadcast Bureau
and extended time to Feb. 16 to respond to
petition by Peoples Bcstg. Corp. for waiver
of provisions of Sec. 1.43 of rules to permit
immediate consideration of its application
for new fm station in Trenton, N. J. Action
Feb. 5.
■ Granted petition by Broadcast Bureau
and extended time to Feb. 16 to respond to
petition by The Bible Institute of Los
Angeles Inc. (KBBI), Los Angeles, Calif.,
for reconsideration of order cancelling oral
argument and for waiver of interim procedure in proceeding on its fm application
and Benjamin C. Brown, Oceanside, Calif.
Action Feb. 2.
■ Granted petition by Alkima Bcstg. Co.
and extended time to Feb. 28 to respond to
petition by Herman Handloff for reconsideration in proceeding on their applications
BROADCASTING, February 12, 1962

and Howard Wasserman for new am stations
in West Chester, Pa., and Newark, Del.
Action Feb. 2.
■ Granted petition by Peoples Bcstg. Corp.
and extended time to Feb. 12 to respond to
opposition by parties respondents to its
"petition
waiver"
response
to be
submitted for
on Feb.
2 by and
Broadcast
Bureau
in
proceeding
on
Peoples'
application
for
new
fm station in Trenton, N. J. Action Feb. 1.
■ Granted petition by Broadcast Bureau
and extended time to Jan. 26 to respond to
petition by Main Broadcast Inc. to delete
issues in Rochester, N. Y., tv ch. 13 proceeding. Action Feb. 1.
By Acting Chief Hearing Examiner
Jay A. Kyle
■ Scheduled oral argument for Feb. 13 in
proceeding on applications of Radio Carmichael and John Matranga, tr/as TransSierra Radio, for new am, stations in
Sacramento and Roseville, Calif., to resolve
matters referred
to in& commission's
Feb. 10,1
memorandum
opinion
order, paragraph
under heading "The Matranga Duopoly
Issue." Action Feb. 2.
■ Scheduled oral argument for Feb. 9 on
motion by Hershey Bcstg. Inc. for enlargement of issues to include issue respecting
funds available to Reading Radio Inc. in
proceeding on their applications for new
fm stations in Hershey and Reading, Pa.
Action Feb. 2.
By Hearing Examiner James D. Cunningham
■ Granted petition by general counsel and
extended time from Feb. 5 to Feb. 26 for
filing proposed findings and conclusions and
from Feb. 19 to March 5 for replies in
Jacksonville, Fla., tv ch. 12 proceeding.
Action Feb. 1.
By Hearing Examiner Millard F. French
■ Upon request by Bi-States Co. (KHOLTV), Kearney, Neb., and without objection
by other parties to proceeding on its application and Topeka Bcstg. Assn. Inc. (WIBWTV) , Topeka, Kan., for cps for new trans,
sites, continued Feb. 1 further prehearing
conference to April 3. Action Jan. 31.
By Hearing Examiner Walther W. Guenther
■ Continued indefinitely prehearing conference scheduled for Feb. 12 in proceeding
on am application of MIA Enterprises Inc.
(KWBE), Beatrice, Neb.; applicant has
filed petition for leave to amend its application and removal of amended application
from hearing docket and its return to
processing line; if granted, hearing will not
be necessary. Action Feb. 2.
■ On own motion, scheduled hearing conference for Feb. 2 in proceeding on applications of Walmac Co. for renewal of licenses
of KMAC and KISS (FM) San Antonio,
Tex. Action Jan. 31.
■ Granted request of WHYY Inc. and advanced time for filing reply findings and
proposed conclusions from May 25 to May
15; ordered that corrections to transcript
will be submitted on or before May 15 and
reply conclusions may be filed by any of
parties on or before May 31, in Wilmington,
Del., tv ch. 12 proceeding.
Action Jan. 30.
By Hearing Examiner Isadore A. Honig
■ Granted nunc pro tunc Jan. 29 petition
by Broadcast Bureau and extended time
from Jan. 31 to Feb. 7 for filing response to
petition of The News-Sun Bcstg. Co. for
leave to amend its application for new fm
station in Waukegan, 111., which is consolidated for hearing with application of Radio
America for new fm station in Chicago, 111.
Action Feb. 1.
By Hearing Examiner Annie Neal Huntting
■ Scheduled further prehearing conference
for Feb. 12 and hearing for June 4 in Rochester, N. Y., tv ch. 13 proceeding. Action
Feb. 2.
■ Denied petition by Radio One Five Hundred Inc. for leave to amend its application for new am station in Indianapolis, Ind.,
to reduce power from 10 kw to 5 kw and
make changes in DA pattern; rejected
amendment; application is consolidated for
hearing in Docs. 14085, et al. Action Jan. 30.
By Hearing Examiner H. Gifford Irion
■ Continued indefinitely hearing scheduled
for Feb. 13 in the matter of revocation of
license of Neighborly Bcstg. Inc. for WLOV
(FM) Cranston, R. I. Action Feb. 5.
■ Upon agreement of parties at Feb. 2
prehearing conference, continued Feb. 28
hearing cations
to of April
10 inRadio
proceeding
appliJefferson
Co. foron license
for new am station (WIXI) , Irondale, Ala.,
and Voice of the Mid South for cp for new

am station at Centreville, Ala. Feb. 2.
■ Upontinued
request
by prehearing
Broadcast Bureau,
conindefinitely
conference
scheduled for Feb. 5 in matter of revocation
of license of Neighborly Bcstg. Inc. for
WLOV (FM) Cranston, R. I. Action Feb. 1.
■ Reopened record in consolidated fm proceeding in Docs. 14215 et al solely for receipt
in evidence of Plains Radio Bcstg. Co.
(KRKY),
Denver,
Colo., Action
ExhibitsJan.8- A30. and
8-B
and closed
record.
By Hearing Examiner David I. Kraushaar
■ Granted motion by Covington Bcstg. Co.
and made corrections as requested to transscript in proceeding on its application and
Massillon Bcstg. Inc. and Kenton County
Bcstrs. for new am stations in Covington,
Ky., and Norwood, Ohio. Action Jan. 31.
By Hearing Examiner Jay A. Kyle
■ Pursuant to request by applicant and
Broadcast Bureau, continued Feb. 6 hearing to March 5 in proceding on application
of Clay Service Corp. for new am station
in Ashland, Ala. Action Feb. 5.
■ Denied petition by Simon Geller, Gloucester, Mass., in part, as it relates to request
for addition of Evansville issue respecting
application of Richmond Brothers Inc.
(WMEX), Boston, Mass., in proceeding on
their am applications. Action Jan. 30.
By Hearing Examiner
Chester F. Naumowicz Jr.
■ Granted petition by DeKalb Bcstg. Co.
for leave to amend its application for new
am station in Decatur, Ga., to reflect present
business interests and broadcast connections
of its partners, to show its current equipment
and financial proposals, and to modify its
programming proposal. Action Feb. 2.
BROADCAST ACTIONS
by Broadcast Bureau
Actions of Feb. 6
WNGO-AM-FM, West Kentucky Bcstg.
Inc., Mayfield, Ky. — Granted assignment of
licenses to Graves County Bcstg. Inc.
WWRJ, White River Enterprises Inc.,
White River Junction, Vt. — Granted acquisition of positive control by Philip C. and
Shirley Z. Smith (as family group) through
transfer of stock from Norman E. Reed
and Alfred A. Guarino to Philip C. Smith.
WNMP
Evanston,
stall new main
trans. 111. — Granted cp to inKPDN
stall newPampa,
trans. Tex. — Granted cp to inWFTL Ft. Lauderdale, Fla.— Granted cp
to install new trans, as auxiliary trans, at
main trans, location; remote control permitted.
KCKG Sonora, Tex. — Granted cp to install new trans, as auxiliary day and alternate main night at main trans, location.
WKRZ Oil City, Pa.— Granted cp to install old main trans, as auxiliary day and
alternate main night at main trans, location.
WHAI Greenfield, Mass. — Granted cp to
install new trans.
WRVM-FM Rochester, N. Y. — Granted
mod. of cp to increase ERP to 5.6 kw; change
ant. -trans, location to west of Mount Read
Blvd. and 1.3 miles north of Lexington Ave.,
Rochester, N. Y.; remote control permitted.
WWCO-FM Waterbury, Conn. — Granted
mod. of cp to change type trans, and type
ant.
WNEA Newnan, Ga. — Granted mod. of
cp to change type trans, and specify studio
WHIP
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WLWT

'Color

Week'

staged

in Cincinnati

WLWT (TV) Cincinnati, in conjunctionmoted
withlast NBC-TV's
colorWeek
days,in proweek as Color
that
city which

it re-named

"Colortown,

U.S.A."
The station made the announcement
in an eight-page color insert in the
Cincinnati Post & Times-Star along
with numerous television sports. During the week, WLWT presented 43
NBC-TV and 32 local shows in color,
a total of 72 hours. Normally, WLWT
averages about 52 hours weekly in
color.
The station said that it was justified in
naming Cincinnati "Colortown U.S.A."
because the city has been described as
having more color sets per capita than
any other U. S. market.
Helping to spur the promotion were
local appliance dealers, set makers now
producing color sets and NBC, each of
whom purchased space in the newspaper insert.
KLAC

begins

promotion

$100,000

campaign

A $100,000-plus audience promotion
campaign has been inaugurated by
KLAC Los Angeles and its advertising
agency, Anderson-McConnell. Basic
theme of the campaign is the use of the
station call in twists on famous quota-

tions, such as "To err is human, to
KLAC devine" or "don't KLAC up the
ship." Plans call for use of sheet outdoor boards in 226 locations for a minimum of 13 weeks, king-size bus cards
on more than 100 of the city's buses,
vertical half-pages in the Sunday editions of the Los Angeles Times and The
Los Angeles Herald-Examiner and four
community dailies, spot schedules on
two tv stations — KTLA (TV) and
KCOP (TV) — and extensive on-the-air
promotion by KLAC itself. Following
the three-month local drive for listeners, KLAC plans to spread the news of
its new program format and personalities to advertisers and agencies outside
the Los Angeles area.
WCBS

offers

176

prizes

in new

'show'

contest

Full-page newspaper ads and radiotv spots are promoting the "Name the
Show" contest of WCBS New York.
Eight automobiles are top prizes in the
contest which boasts a total of 176
prizes worth $40,000.
The newspaper ads, in themselves,
are entry blanks. They contain pictures
of 20 WCBS personalities, with spaces
to provide the exact title of the show
on which each personality appears. Entrants are cautioned that newspaper
listings of radio programs are often
abbreviated.
In addition to identifying the programs, listeners are asked to name their

To the rescue
The apparent stealing of a television set in the children's ward
of St. Francis Hospital in Hartford, Conn., actually turned into
a blessing in disguise.
Youngsters were in their third
lonesome day without tv before
the hospital announced the loss.
By early evening that same day,
two sets were hooked up — donated by WCCC-AM-FM and
WTIC-TV, both in that city.
Moreover, an additional two more
sets were to come, one from an
anonymous donor and the other
from a local trust fund.
The youngsters had an added
thrill when local WTIC-TV personality Ranger Andy showed up
along with the set installers.

favorite WCBS
reason.

program and write their

Other prizes are eight stereo hi-fi, amfm, multiplex units; 80 wrist-alarm
watches, and 80 transistor radios.
Drumbeats

. . .

Giveaway ■ KISN Portland, Ore., held
a seemingly unusual contest in which
personality Johnny Williams announced
he was going to give away Tom Murphy
(another KISN personality) as the
grand prize. Even though Mr. Murphy
objected, the contest — tell in 91 words
why you want Tom — was held. The
winner, a young lady, received her prize
at a local theatre. The Tom Murphy
she won actually was a registered Irish
setter.
Twist future ■ The Dr. Pepper Bottling
Co. of Tulsa is one advertiser that
thinks the twist is going to be around
for a while. The soft drink firm has
already contracted for a one hour New
Year's Eve teenage twist party on
KOTV (TV), that city.

WTAE's new '4-ward' look
WTAE
(TV) has undertaken
what has been described as one of
the largest advertising campaigns in
the history of Pittsburgh Outdoor
Advertising with a two month campaign of over 200 billboards. The
promotion, which runs through
March 15, consists of 245 colored
76

A gasser ■ Pat Lewis, host on KING
Seattle's Traffic Jamboree show, will be
gassing it up for the next 20 weeks.
During this period, Mr. Lewis will give
away 1,000 gallons of Richfield Boron
gasoline to listeners correctly answering
his safe driving question of the day.

in Pittsburgh
billboards saturing the area with the
station's new "Look 4-ward" theme.
Five different illustrations, divided
evenly, are used in the promotion.
The theme also is being carried out
on the air, in newspapers and magazines and with point-of-sale posters
the station reported.

Emergency center ■ WKOW Madison,
Wis., has established an emergency center where persons may call if an emergency strikes. The station maintains a
special telephone number at the center
and makes arrangements for those who
call.
Citation ■ WNBC-AM-TV New York
and NBC News have won a citation for
BROADCASTING, February 12, 1962

their "continuing and outstanding" coverage of the New Jersey elections last
November. The Public Relations So-

write captions for a new book, The
Executive Coloring Book. The book
contains 24 pages of cartoons depicting

ciety of America's public service citation was presented to them at a reception in New York by Gov. Richard J.
Hughes (D.), winner of the 1961
gubernatorial race.

today's executive in action. The two
week contest, which began last week,
asks for a caption under Sales Manager
Ben Scott of WIND Chicago who is
shown exhorting his sales force to
greater heights. The contest is part of

Executive coloring book ■ Five hundred advertising executives across the
country have received invitations to

WIND'S promotion program and is the
brainchild of Paul N. Lindsay, promotion manager.
FOR

STATION

AUTHORIZATIONS,

THE

RECORD

APPLICATIONS

As compiled by Broadcasting, Feb. 1
through Feb. 7, and based on filings,
authorizations and other actions of the
FCC in that period.
This department includes data on
new stations, changes in existing stations, ownership changes, hearing cases,
rules & standards changes, routine
roundup of other commission activity.
Abbreviations: DA — directional antenna, cp
— construction permit. ERP — effective radiated power, vhf — very high frequency, uhf
— ultra high frequency, ant. — antenna, aur. —
aural, vis. — visual, kw — kilowatts, w — watts,
mc — megacycles. D — day. N — night. LS —
local sunset, mod. — modification, trans. —
transmitter, unl. — unlimited hours, kc — kilocycles. SCA — subsidiary communications authorization. SSA — special service authorization. STA — special temporary authorization.
SH — soecified hours. CH — critical hours. * —
educational. Ann. — Announced.
New tv stations
APPLICATION
San Francisco, Calif. — Automated Electronics Inc. Uhf ch. 26 (542-548 mc); ERP
10.1 kw vis., 6.12 kw aur. Ant. height above
average terrain 504 ft., above ground 410
ft. Estimated construction cost $70,500; first
year operating cost $125,000; revenue $150,000. P. O. address Southland Center, Dallas,
Tex. Studio and trans, location San Francisco. Geographic coordinates 37° 47' 30"
N. lat., 122° 24' 34" W. long. Trans. GE
TT-20-A; ant. RCA TFU-12-B. Legal counsel Dow, Lohnes & Albertson, Washington,
D. C; consulting engineer Electron Corn.,
Dallas. Tex. Principals include: Sam Y.
Dorfman (14.28%), Fort Worth Capital Corp.
(12.25%), James H. Bond, Randolf B. Caldwell, Roland S. Bond Jr. (each 10.2%) and
others. Fort Worth Capital Corp. is small
business investment firm; Mr. Dorfman is
partner in production company; Mr. Caldwell is employe of securities firm; James
Bond is partner in securities firm; Roland
Bond is vice president of oil company.
Applicant is permittee of KAEI (TV) Dallas,
Tex., and new fm station in Dallas. Ann.
Jan. 26.
Existing tv stations
CALL LETTERS ASSIGNED
KAEI (TV) Dallas, Tex.— Automated Electronics Inc.

Church St., Belfast. Estimated construction
cost $20,658; first year operating cost $36,000; revenue $50,000. Principals: Alan D.
Vaber, Laughran S. Vaber, A. Bradford
Drawbridge, Mary Deland deBeaumont
(each 25%). Alan Vaber has been program
director of WSBS Great Barrington, Mass.;
Laughran
VaberCo. hasin been
employe
of General Electric
Pittsfield,
Mass.;
Mr.
Drawbridge has been program director of
WOWW montNaugatuck,
Conn.; Mary
deBeau-of
has been continuity
director
WSBS. Ann. Feb. 2.
Greenville, Ohio — Buckeye-Hoosier Radio.
1510 kc; 500 w D. P. O. address 3512 Blithewood Drive, Richmond, Va. Estimated construction cost $20,200; first year operating
cost $48,000; revenue $55,000. Principals:
Paul W. Stoneburner (90%), Wanda H.
Stoneburner (10%). Mr. Stoneburner is director of design engineering department,
Reynolds
Jan.
31. Metal Co., Richmond, Va. Ann.
Lockhart, Tex. — Dr. Samuel N. Morris.
1110 kc; 1 kw D. P. O. address box 6628
San Antonio, Tex. Estimated construction
cost $16,750; first year operating cost $36,000; revenue $55,500. Dr. Morris, sole owner,
is Baptist minister and has had program
on
radio stations since 1928. Ann.
Feb.numerous
5.

1309 S. Central Ave., Rockford, 111. Estimated construction cost $15,026; first year
operating cost $34,584; revenue $38,042.
Angelo Joseph Salvi, sole owner, has been
sales manager of KSSS, Colorado Springs,
Colo. Action Feb. 6.
Wilmington, N. C. — Jefferay Bcstg. Corp.
Granted 1490 kc; 250 w unl. P. O. address
c/o Radio Station WRNB, New Bern, N. C.
Estimated construction cost $22,067; first
year operating cost $40,000; revenue $48,000.
Principals: William W. Jefferay (62%),
Audrey D. Jefferay (37.5%), Walter H. Jefferay (.5%). Jefferay Bcstg. Corp. is licensee
of WRNB New Bern, N. C. Action Feb. 6.
Celina, Ohio — Marshall Rosene. Granted
1350 kc; 500 w D. P. O. address 1123 21st
St., Portsmouth, Ohio. Estimated construction cost $39,500; first year operating cost
$66,000; revenue $78,000. Marshall L. Rosene,
sole owner, is 25% owner and general manager of WNXT Portsmouth, Ohio. Action
Feb. 6.
Marion, Va. — Seward Bcstg. Inc. Granted
1330 kc; 1 kw D. P. O. address 5110 Wedgewood Drive, Charlotte 9, N. C. Estimated
construction cost $26,981; first year operating cost $37,665; revenue $42,000. Principals: Charles B. Seward (75%), Thomas
F. Ashcraft (22%) and others. Mr. Seward
is account executive with advertising
agency; Mr. Ashcraft is regional sales manager with WBT Charlotte. N. C. Action
Feb. 7.

White Sulphur Springs, W. Va.— Earl M.
Key. 1080 kc; 250 w. D. P. O. address box
710, Covington, Va. Estimated construction
cost $13,810; first year operating cost $25,230; revenue $32,400. Mr. Key, sole owner,
owns WKEY Covington, Va. Ann. Feb. 6.

APPLICATIONS
Monette, Ark. — Buffalo Island Bcstg. Co.
1560 kc; 250 w D. P. O. address Box 52,
Paragould, Ark. Estimated construction cost
$19,620; first year operating cost $17,000;
revenue $2u,0U0. Applicant is owned by
Pharmaceuticals of Arkansas Inc. Principals: Donald I. Purcell, A. E. Andrews
(each 50%). Drs. Purcell and Andrews are
general practicioners. Ann. Jan. 31.
Brush, Colo.— United Bcstg. Co. 1470 kc;
5 kw D. P. O. address 5350 W. 20th St.,
Denver 15, Colo. Estimated construction
cost $28,143; first year operating cost $24,000; revenue $36,000. Principals: J. E. Knoll,
John C. Hunter, Kenneth E. Palmer (each
one-third). Mr. Knoll is CPA; Messrs.
Palmer and Hunter each own one-third of
KIMN Denver, Colo. Ann. Feb. 5.
Belfast, Me. — Mid-Coast Maine Bcstrs.
Inc. 1230 kc; 250 w unl. P. O. address 67

Existing am stations
ACTIONS BY FCC
WLBJ Bowling Green, Ky. — Granted
change from DA-2 to DA-N, continued
operation on 1410 kc, 1 kw-N, 5 kw-LS;
engineering conditions. Action Feb. 6.
WVJS Ownesboro, Ky. — Granted increased
daytime power on 1420 kc, DA-2, from 1
kw to 5 kw, continued nighttime operation with 1 kw; engineering conditions.
Action Feb. 6.
WLDB Atlantic City, N. J.— Granted increased daytime power on 1490 kc from 250
w to 1 kw, continued nighttime operation with 250 w; remote control permitied;
engineering conditions. Action Feb. 6.
KBMW Breckenridge, Minn., and Wahpeton, N. D. — Granted increased daytime

EDWIN
&

New am stations
ACTIONS BY FCC
Joliet, 111.— Radio Joliet. Granted 1510 kc;
500 w D. P. O. address 604 Wyatt Ave.,
Lincoln, 111. Estimated construction cost
$19,200; first year operating cost $54,000:
revenue $63,600. Principals: Ray F. Knochel
(40%), Harold B. Rothrock (35%), Dean G.
Hill (15%), John W. Evans (10%). Mr.
Knochel owns 49.5% of WPRC Lincoln, 111.;
Messrs. Knochel and Rothrock own onethird each of WKEI Kewanee, 111.; Messrs.
Hill and Evans are with John H. Mullaney,
Washington consulting engineer. Action
Feb. 6.
Loves Park, 111. — Loves Park Bcstg. Co.
Granted 1520 kc; 5 kw D. P. O. address
BROADCASTING, February 12, 1962

A good skate
WFLA Tampa-St. Petersburg,
Fla., conducted a promotion in
which listeners were asked to send
any old pairs of ice skates they
might be storing since moving
South. The station sent the skates
to various Boys Clubs in the
North.

TORNBERG

COMPANY,

INC.

Negotiators For The Purchase And Sale Of
Radio And TV Stations
Appraisers • Financial Advisors
New York-60 East 42nd St., New York 17, N. Y. • MU 7-4242
West Coast— 1357 Jewell Ave., Pacific Grove, Calif. • FR 2-7475
Washington-1426 "G" St., N.W., Washington, D.C. • Dl 7-8531

kc from 250 w to 1 kw, con1450
power ontinued
nighttime
operation with 250 w;
engineering conremote control
Feb. 6.
ditions. Actionpermitted;
KGRO Gresham, Ore.— Granted increased
power on 1230 kc from 100 w-N, 250 w-LS.
to 250 w-N, 1 kw-LS; engineering conditions. Action Feb. 6.
APPLICATIONS
KFKA Greeley, Colo.— Cp to increase
daytime power from 1 kw to 5 kw and
install new trans. Ann. Feb. 1.
KWHK Hutchinson, Kan. — Cp to change
frequency from 1260 kc to 1210 kc, increase
power from 500 w, 1 kw-LS, to 50 kw;
change ant. -trans, location and install new
trans. Ann. Feb. 2.
KLOU Lake Charles, La.— Cp to change
from DA-N&D to DA-D only. Ann. Feb. 1.
KMMJ Grand Island, Neb.— Cp to change
frequency from 750 kc to 880 kc, increase
power from 10 kw (DA, L-WSB) to 50 kw,
unl.; change ant. -trans, location, install new
trans, and make changes in ant. system
(DA-N to DA-N&D [DA-1]). Ann. Feb. 2.
KRVN Lexington, Neb.— Cp to change
frequency from 1010 kc to 880 kc, change
hours of operation from D to unl. using
kw,1. install DA-N and new
of 50Feb.
power Ann.
trans.
KPTL Carson City, Nev. — Cp to change
frequency from 1300 kc to 780 kc; increase
power from 500 w, 5 kw-LS, to 10 kw unl.;
change ant.-trans. and studio location, install DA-N&D (DA-1) and new trans. Ann.
Feb. 2.
KOTA Rapid City, S. D— Cp to change
frequency from 1380 kc to 880 kc, increase
fulltime power from 5 kw to 50 kw, change
ant. trans, location and install new trans.
Ann. Feb. 2.
WKWK Wheeling, W. Va.— Cp to increase
daytime power from 250 w to 1 kw and
install new trans. Ann. Feb. 2.
CALL LETTERS ASSIGNED
KTHO Tahoe Valley, Calif .— Harrold
Bcstg. Co.
KCKI Aspen, Colo.— Aspen Bcstg. Co.
WKYO Caro, Mich— Tuscola Bcstg. Co.;
changed from WWRO.
KETO Seattle, Wash.— Chem- Air Inc.;
changed from KTIX.
KUDY Spokane, Wash. — Paul Crain;
changed from KQDE.
New fm stations
ACTIONS BY FCC
Colorado Springs, Colo. — Little London
Bcstg. Co. Granted 94.3 mc; 360. w. Ant.
height above average terrain minus 575 ft.
P. O. address 802V2 Fillmore St. Estimated
construction cost $3,865; first year operating
cost $5,478; revenue $9,450. Principals; Ransom J. English (50%), Norma J. English
(45%); Hugh E. Crawford (5%). Mr. English
has been 30% owner of contracting firm;
Mrs. English is housewife; Mr. Crawford is
attorney. Action Feb. 6.
Flint, Mich. — Valley Broadcasting Co.
Granted 107.9 mc; 19 kw. Ant. height above
average terrain 160 ft. P.O. address 740
South Saginaw St. Estimated construction
cost $14,804.65, first year operating cost $20,000, revenue $35,000. Principals are Clarence
P. McE. Rhodes, Philip R. Munson, John is
25%
each). Mr. Rhodes
Goff, (33y3%
owner
and station manager, WAMM Flint;
he owns % of golf range. Mr. Munson is
25% owner and general manager of WAMM;
he owns Vs of record shop. Mr. McGoff is
president and minority stockholder, WSWMFM East Lansing and WDCQ-FM Midland,
both Michigan. Action Feb. 6.
Minneapolis, Minn. — Charles B. Persons &
Assoc.— Granted 102.1 mc; 3.8 kw. Ant.
height above average terrain 76 ft. P.O.
address 3702 East Lake St., Minneapolis 6.
Estimated construction cost $13,603, first year
operating cost $16,400, revenue $16,500. Mr.
Persons, sole owner, is radio-tv consulting
engineer. Action Feb. 6.
Minneapolis, Minn. — Midwest Radio-Tv
Inc. Granted 102.9 mc; 2.7 kw. Ant. height
above average terrain 418 ft. P. O. address
50 S. Ninth St., Minneapolis 2. Estimated
construction cost $23,405; first year operating cost $6,197; revenue $2,400. Permittee
is licensee of WCCO-AM-TV Minneapolis.
Action Feb. 6.
Port Arthur, Tex. — Port Arthur College.
Granted 98.5 mc; 960 w. Ant. height above
average terrain 380 ft. P. O. address c/o
Madison Monroe, president, Port Arthur
College, Port Arthur. Estimated construction cost $6,362; first year operating cost
and revenue none in addition to am opera78 (FOR THE RECORD)

tion. Port Arthur College is licensee of
KPAC Port Arthur. Action Feb. 6.
ACTIONS BY BROADCAST BUREAU
Keene, N. H. — WKNE Corp. Granted 103.7
mc; 1rainkw.
height
above17 average
545 ft.Ant.
P. O.
address
Dunbar terSt..
Keene. Estimated construction cost $27,506;
first year operating cost $10,000; revenue
$10,000. Principals include Joseph K. Close
(69.5%), Lyman Spitzer (6.9%), Mrs. Luette
S. Close (5.9%) and others. Permittee is
licensee of WKNE Keene. Action Jan. 30.
Edmond, Okla. — William Haydon Payne.
Granted 97.7 mc; 410 w. Ant. height above
average terrain 126 ft. P. O. address 1305
S. Blvd., Edmond. Estimated construction
cost $5,657; first year operating cost $10,500; revenue $24,000. Mr. Payne, sole owner,
is electronic technician with Federal Aviation Agency and has been engineer-announcer for KOMA Oklahoma City, Okla.
Action Jan. 30.
Dallas, Tex. — Automated Electronics Inc.
Granted 95.5 mc; 15.36 kw. Ant. height
above average terrain 548 ft. P. O. address
Southland Center, Dallas. Estimated construction cost $38,600; first year operating
cost $30,000: revenue $50,000. Principals include: Sam Y. Dorfman (14.25%), Fort
Worth Capital Corp. (12.25%), James H.
Bond, Randolf B. Caldwell, Roland S. Bond
Jr. (each 10.2%) and others. Forth Worth
Capital Corp. is small business investment
firm; Mr. Dorfman is partner in production company; Mr. Caldwell is employe of
securities firm; James Bond is partner in
securities firm; Roland Bond is vice president of oil company. Automated Electronics Inc. is applicant for new tv station
in San Francisco, Calif., and is permittee of
KAEI (TV) Dallas. Action Jan. 30.
APPLICATIONS
Cocoa Beach, Fla. — C. Sweet Smith Jr.
104.3 mc; 20 kw. Ant. height above average
terrain 160.5 ft. P. O. address c/o WRKT,
425 W. Orange Ave., Cocoa Beach. Estimated construction cost $20,232; first year
operating cost $10,000: revenue $15,000. C.
Sweet Smith Jr., sole owner, is licensee of
WRKT Cocoa Beach. Ann. Feb. 2.
Greensburg, Ind. — Cleartone Bcstg. Inc.
107.3 mc; 2.89 kw. Ant. height above average terrain 151 ft. P. O. address North
Bend Plaza, Rt. 1, Greensburg. Estimated
construction cost $14,991; first year operating cost $24,000; revenue $30,000. Principals:
Lloyd E. Kanouse, Vivian M. Kanouse (each
50%). Mr. Kanouse is 23% stockholder of
firm manufacturing electrical radiant ovens;
Mrs. Kanouse is housewife. Ann. Feb. 1.
Lebanon, Tenn. — Lebanon Bcstg. Inc.
107.3 mc; 3.3 kw. Ant. height above average
terrain 173 ft. P. O. address box 300.
Lebanon. Estimated construction cost $7,710; first year operating cost $9,600; revenue $10,800. Principals: Theo Frank Ezell
Jr. (60%), Andrew Jackson Hendrickson,
Howard M. Sherrell (each 20%). Lebanon
Bcstg. Inc. is licensee of WCOR Lebanon.
Ann. Feb. 2.
Charleston, W. Va. — Chemical City Bcstg.
Co. 105.3 mc; 6.31 kw. Ant. height above
average terrain 700 ft. P. O. address box
3032, Charleston. Estimated construction
cost $20,750. Will duplicate WTIP Charleston, of which applicant is licensee. Ann.
Feb. 1.
Existing fm stations
APPLICATION
KAMS(FM) Mammoth Springs, Ark.— Cp
to change frequency from 103.9 mc to 95.1
mc, increase ERP to 6.68 kw and change
ant. height above average terrain. Ann.
Feb. 1.
CALL LETTERS ASSIGNED
WPBKFM) Danville, 111.— Prestige Bcstrs.
Inc.
WSMJ(FM) Greenfield, Ind.— John C.
Byrne.
*WMEB-FM Orono, Me.— U. of Maine.
KLIF-FM
Dallas, Tex.— The McLendon
Corp.; changed from KROW(FM).
Ownership changes
ACTIONS BY FCC
■ In three-step transaction, commission
granted assignment of licenses of two am
facilities (with exchange of call letters) in
Columbia, S. C— (1) WMSC (1320 kc. 1 kw,
DA-N, unl. from WMSC Radio Corp. to
Speidel Bcstg. Corp.; (2) WOIC (1470 kc. 5
kw, D) from Speidel Bcstg. Corp. to WMSC
Radio Corp. for $60,000, and (3) WOIC fa-

cilities from WMSC Radio Corp. to Midlands Radio Corp. (Edgar L. Morris, 80%,
and Karl E. Hall Jr., 20%) for $120,000.
In WMSC-Speidel exchange, latter will use
WOIC call letters for 1320 kc facilities, acquire right in pending application to increase daytime power from 1 kw to 5 kw,
and lease certain properties. Midlands will
use WMSC call letters for 1470 kc operation and acquire lease of certain properties.
Other Speidel broadcast interests are WPAL
Charleston, WYNN Florence, both South
Carolina, WSOK Savannah, Ga., and WKETFM Kettering, Ohio. Action Feb. 6.
KMAK, McMahan Bcstg. Co., Fresno,
Calif. — Granted assignment of cp and license from R. O. and George T. McMahan
and Rebabelle Boswell to Fresno Bcstrs.
Inc.; consideration $172,200 subject to adjustments and agreement not to compete
in radio broadcasting for five years within
50 miles of Fresno except for station KGEN
Tulare. Fresno Bcstrs. is owned by KPOI
Bcstg. and
Inc.KITO
(KPOI-AM-FM
Honolulu.
Hawaii,
San Bernardino,
Calif.
Action Feb. 6.).
KCKC, Crules R. Cheek, trustee in bankruptcy, San Bernardino,
Calif. — Granted
(1) renewal of license and (2) assignment
of licenses to Joseph H. and Agnes I. McGillvra (own WBIW Bedford, Ind.); contion Feb. 6.sideration $155,000 at public auction. AcKSRF(FM). Santa Monica Bcstg. Co.,
Santa Monica, Calif. — Granted assignment
of licenses of KSRF and SCA from J. D.
and C. D. Funk to Pacific Ocean Bcstg.
Inc.; consideration $49,183. Pacific is owned
20% by George A. Baron and 80% by
Pacific Ocean Park Inc. Action Feb. 6.
WRIZ, Sioux Bcstg. Corp., Coral Gables,
Fla. — Granted transfer of control from
Robert A. Peterson et al., to Dominion
Enterprise Investment Corp. (Kenneth L.
Wood, president, has interest in WENZ
Highland Springs, Va.); consideration $1,750
for 70% interest and stock considerations.
Comr. Bartley dissented. Action Feb. 6.
WKLE, Washington Bcstg. Inc., Washington, Ga. — Granted (1) renewal of license
and (2) assignment of license to J. Norman
Young and J. S. Carter, d/b as Wilkes
County
Co.; consideration
$45 000.
Mr.
YoungBcstg.
has interest
in WZKY Albemarle,
N. C. Action Feb. 6.
KJAY, KJAY Inc., Topeka, Kan. — Granted
assignment of license to Midland Bcstrs.
Inc.; consideration $150,000. Midland is
owned 20% by KUSN Corp. (KUSN St.
Joseph, Mo.) and 80% by Midland Machinery Co. Action Feb. 6.
WJBW, Radio New Orleans Inc., New
Orleans, La. — Granted assignment of license and cp to Raymac Radio Inc. (Carmen Macri, sole owner, has interest in
WZOK-AM-FM Jacksonville, Fla.); con$250,000. Comr.
Bartley dissented. sideration
Action Feb.
6.
WMTE, Manistee Radio Corp., Manistee,
Mich. — Granted (1) renewal of license and
(2) transfer of 100% control from James
and Naomi V. Sumbler to Leonard Schoenherr and Raymond A. Plank; consideration
$85,000. Mr. Plank owns WKLA Ludington,
Mich. Action Feb. 6.
KCUE, Hiawatha Valley Bcstg. Inc., Red
Wing, Minn. — Designated for hearing application forCorp.
assignment
licenseandto Craven
Northland Radio
Comrs.of Lee
dissented. Action Feb. 6.
WHBI, May Radio Broadcast Corp., Newark, N. J. — Granted (1) transfer of control from James L. Shearer to Bartell
Bcstrs. of New York Inc.; consideration
$400,000 for 77% interest; (2) assignment
of license without consideration to Bartell
which operates WADO New York on same
frequency (1280 kc) weekdays, as step
precedent to have WADO operate unl. and to
delete WHBI. Principals of Bartell control
KCBQ San Diego. KYA-AM-FM San Francisco, Calif., and WOKY Milwaukee, Wis.
Bartell Bcstrs. Inc. is wholly owned by
Bartell family. Grant is without prejudice
to whatever action, if any, commission may
deem warranted as result of any final determination reached in action entitled
Wyde Inc. and Wake Inc., Plaintiffs, vs.
Barfedtell Bcstg.
Corp.,Gerald,
Wake Bcstrs.
Inc., BarBcstrs. Inc.,
Lee, David
and
Melvin Bartell, Defendants, now pending in
U.S. District Court for Southern District of
New York. Action Feb. 6.
WAUB, Atom Bcstg. Corp., Auburn, N. Y.
— Granted assignment of license to Cayuga
Bcstg. Corp. (Gerard S. Mirabito, Calvin
E. Green, William K. Walker and Robert
B. Morgan); consideration $108,000. Chmn.
Minowtion Feb.
and6. Comr. Bartley dissented. AcWNCT(TV) (ch. 9), Carolina Bcstg. SysBROADCASTING, February 12, 1962

tern Inc., Greenville, N. C. — Granted assignment of license to Roy H. Park Bcstg.
Inc. (Roy H. Park, sole owner, has minority
interest in KREB Shreveport, La.); consideration $2,557,458. Action Feb. 6.
WSHE, Raleigh Bcstg. Corp., Raleigh, N.
C. — Granted assignment of license to
Raleigh-Durham Bcstg. Inc. (Edward B.
Kemm, Ralph J. and Judith M. Baron);
consideration $180,000. Messrs. Kemm and
Baron have controlling interest in WILA
Danville, Va. Action Feb. 6.
KCJB, North Western Enterprises Inc.,
Minot, N. D. — Granted assignment of license to Big K Inc. (owned 49% by KXMCTV Inc., KXMC-TV Minot, 20.4% by Chester
Reiten, 15.3% by each Lloyd R. Anoo and
W. L. Hurley); consideration $170,000.
Messrs. Reiten, Hurley and Anoo have interest in KXMC-TV Minot, and Mr. Anoo
also has minority interest in North Dakota
Bcstg. Inc. (KXAB-TV Aberdeen, S. D.,
KXGO-AM-TV Fargo, KXJB-TV Valley
City and KXMB-TV Bismarck, N. D.) Action Feb. 6.
KTAT, Frederick Bcstg. Co., Frederick,
Okla. — Granted
assignment
of license
Ronald
W. Wheeler
Jr. to W.
C. Mossfrom
Jr.
and David W. Ratliff; consideration $31,000.
Action Feb. 6.
KRMG, Meredith Bcstg. Co., Tulsa, Okla.
— Granted assignment of license to Swanco
Bcstg. of Oklahoma Inc. (George A. Bolar,
president) ; consideration $500,000. Officers,
directors and stockholders have interest
in KIOA Des Moines, Iowa; KLEO Wichita,
Kan.; tionand
Feb. 6.KQEO Albuquerque, N. M. AcWENS(TV) (ch. 22), Telecasting Inc., Pittsburgh, Pa. — Granted acquisition of positive
control by Thomas P. Johnson, president
(has interest in WJPB-TV (ch. 5) Weston,
W. Va.); involves reorganization whereby
Mr. Johnson's interest increased from
27.3% to 60.2%. Station has been silent
since Aug. 31, 1957. Comr. Bartley abstained
from voting. Action Feb. 6.
WMMT, Regional Bcstg. Corp., McMinnville, Tenn. — Granted assignment of license
to Ogram Bcstg. Corp. (Fred P. Davis, J.
H. Lewis, William R. Livesay); consideration $92,500. Action Feb. 6.
KVLG, Colorado Valley Bcstg. Ltd., La
Grange, Tex. — Granted assignment of licenses from Melvin D. Ammerman, et al„
to Vernon R. Nunn (interest in WIZZ
Streator, 111.); consideration $49,500 and
agreement not to operate station within
35 miles of La Grange for five years. Comr.
Bartley abstained from voting. Action Feb.
6.
KRAE, The Radio Bcstrs., Cheyenne, Wyo.
— Granted assignment of license from Ray
Winkler et al. to Louis C. Erck, Walter
E. Nagel and J. B. Shockley, d/b as Radio
Cheyenne; consideration $45,000. Action
Feb. 6.
APPLICATIONS
WOWL-TV Florence, Ala. — Seeks transfer
of 12.5% of stock in Tv Muscle Shoals Inc.
from C. V. Green back to corporation to
be held as treasury stock; consideration $15,000. Transfer will increase
holdings of remaining stockholders, Richard
B. Biddle, O. B. Miley, Radio Muscle Shoals
Inc. and John Thompson, from 25%, 25%,
25%, and 12.5% to 28.57%, 28.57%, 28.56%,
and 14.3%, of outstanding stock, respectively. Ann. Feb. 7.
KHAR Anchorage, Alaska — Seeks assignment to license from Willis R. Harpel, d/b
as Sourdough Bcstrs., to Sourdough Bcstrs.
Inc., new corporation of which Mr. Harpel
is sole stockholder; no financial consideration involved. Ann. Feb. 7.
KFIF Tucson, Ariz.— Seeks transfer of
50% partnership interest in Southwest
Bcstg. Co. from George S. Bradley and D.
H. Higginbotham Jr. (each 25%) to R. E.
Pruitt Jr. and John F. Badger, present
owners of 25% each (45% and 5%, respectively) ;consideration not mentioned. Ann.
Feb. 7.
KFDF Van Buren, Ark. — Seeks transfer
of 66.5% of stock in Bcstrs. Inc. from Harry
R. Fischer (30.75%) and Jack H. Denniston
(29.75%) to George Domerese; consideration
$25,000. Mr. Domerese is air personality
with KFDF. Ann. Jan. 31.
KUFM(FM) El Cajon, Calif.— Seeks assignment of license from Forwek & Co.
Inc. to Family Stations Inc.; consideration
$3,000. Family Stations Inc. is licensee of
KEAR San Francisco and KEBR Sacramento, both California, and is applicant for
fm stations in Monterey, Calif., and Lansdowne, Pa. Ann. Jan. 31.
KWKW Pasadena, Calif. — Seeks assignment of license from KWKW Inc. to HowBROADCASTING, February 12, 1962

ard A. Kalmenson, d/b as Lotus Theatre
Corp.; consideration $200,000. Mr. Kalmenson has been manager of KLAS-TV Las
Vegas, Nev. Ann. Jan. 26.
KOGO-AM-FM-TV San Diego, Calif.—
Seeks assignment of license from KOGO
Bcstg. Corp. to Time-Life Broadcast Inc.;
total consideration $6,125,000. Time-Life stations are KLZ-AM-FM-TV Denver, Colo.;
WTCN-AM-TV Minneapolis, Minn.; WFBMAM-FM-TV Indianapolis. Ind.; WOOD-AMFM-TV Grand Rapids, Mich. Ann. Jan. 26.
KRDO-AM-TV Colorado Springs, Colo.—
Seeks transfer of 29.22% of stock in Pikes
Peak Bcstg. Co. from Harry W. Hoth Jr.
and Joan G. Hoth (as family group holding
54.06%) to Harry W. Hoth Jr. as individual;
no financial consideration involved. Ann.
Feb. 2.
Indian Rocks Beach, Fla. (call letters
unassigned)— Seeks (1) transfer of 55% of
stock in Johnson Bcstg. Corp. from Lloyd
L. Johnson and Julia G. Johnson to The
World Christian Radio Foundation Inc.,
present owner of other 45%, for no financial
consideration; (2) assignment of cp from
Johnson Bcstg. Corp. to The World Christian Radio Foundation Inc.; no financial
consideration
involved. Transferee/assignee
2.
is non-profit corporation and is licensee of
WGNB(FM) St. Petersburg, Fla. Ann. Feb.
WISK Americus, Ga. — Seeks assignment
of cp from John P. Frew, R. E. Lashley,
L. E. Gradick and R. E. Lashley Jr. (each
25%), d/b as Sumter Bcstg. Co., to Sumter
Bcstg. Inc., new corporation consisting of
Mr. Lashley Jr., Mr. Gradick (each 40%),
Peter Rhyne and E. L. Hutchinson (each
10%); consideration $300 to Mr. Frew and
$100 to Mr. Lashley Sr. Ann. Feb. 2.
WJON St. Cloud, Minn.— Seeks assignment of license from Granite City Bcstg.
Co. to WJON Bcstg. Co., parent corporation; no financial consideration involved;
assignor to be liquidated after closing.
Principals: Hart N. Cardozo Jr. and Richard
K. Power (each 50%). Ann. Feb. 7.
KGBX Springfield, Mo.— Seeks transfer
of all Class B stock (50% of all voting
stock) in Springfield Newspapers Inc.,
parent corporation of Springfield Bcstg. Co.,
licensee, from Margueritte Jewell Duvall
(34.9%), Mrs. John W. Jewell (25%), estate

of Thomas W. Duvall, deceased (24.9%),
St. Louis Union Trust Co. and Margueritte
Jewell Duvall as trustees under will of
Abba Jewell, deceased (15%); Arch A.
Watson and Scott H. Salisbury (each one
qualifying share) to St. Louis Union Trust
Co., Arch A. Watson, Mrs. John W. Jewell
and Mrs. Margueritte Jewell Duvall,
trustees under voting trust agreement; no
financial consideration involved. Ann. Feb.
1.
KSHO-TV Las Vegas, Nev.— Seeks (1) assignment of license from Harry Wallerstein,
receiver in bankruptcy for Tv Co. of America Inc., to Nevada Bcstrs'. Fund Inc., parent corporation of licensee, no financial
consideration involved; (2) transfer of 78%
of stock
Nevada Reed
Bcstrs'.
Fund Inc. (46%),
from
Alex
Goldin (18%),
R. Maxfield
Robert W. Hughes and Carl A. Hulbert
(each 7%) to Arthur Powell Williams; consideration to Mr. Maxfield $30,000; to
Messrs. Gold and Hughes, share-for-share
exchange of preferred stock in Nevada
Fund for their common stock. Mr. Williams
is director of oil and gas company, of
chemical company, equipment company and
land investment and home building company. Ann. Feb. 5.
WLNH Laconia, N. H. — Seeks assignment
of license from Northern Bcstg. Corp. to
Marion Park Lewis (77.77%) and eight
others, d/b as WLNH Inc.; consideration
$132,500. Mrs. Lewis is majority stockholder
of WINC and WRFL(FM) Winchester, Va.;
WELD Fisher, W. Va.; WAYZ Waynesboro,
Pa.; WSIG Mt. Jackson. Va., and WHYL
Carlisle, Pa., and has minority interest in
WFVA-AM-FM
Fredericksburg, Va. Ann.
Feb. 6.
WNOH Raleigh, N. C— Seeks transfer of
30% of stock in North Carolina Electronics
Inc. from John P. Gallagher, present owner
of 50%, to Derwood H. Godwin, Norman
J. Suttles and Belia S. Bowers (each 10%);
consideration $5,380.80. Transferees own
20% each of WISP Kinston, N. C. Ann.
Feb. 7.
WSAI-AM-FM Cincinnati, Ohio— Seeks
transfer of 4.5% of stock in Jupiter Bcstg.
Inc. from Fox, Wells & Rogers and Payson
& Trask (each 2.25%) to Harold G. Ross
(3%) and P&T Junior (1.5%); total consideration $9,000. Fox, Wells & Rogers and
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Payson & Trask are partnerships each
presently owning 50% of licensee; Mr. Ross
is assistant secretary, treasurer and director of licensee; P&T Junior is partnership consisting of Robert D. Stillman, John
W. Meader and Chauncey D. Leake Jr.
(each one-third),
Trask.
Ann. Feb. 1.associates of Payson &
KQFM(FM) Portland, Ore.— Seeks assignment of license and SCA from H. Quenton
Cox to Nancy H. Bonner (24.1%), Juan
Young, William T. Triplett, Anna Silverthorne, Ada Zimmerman (each 8.8%), Donald W. Green (8.5%) and others, d/b as
Point-O-Salescast Inc.; consideration $1
plus assumption of liabilities. Assignee
corporation is advertising agency specializing in food accounts. Ann. Jan. 31.
WYNS Lehighton, Pa.— Seeks transfer of
50% outstanding stock in Valley Bcstg. Co.
from E. D. McWilliams (30%) and Megan H.
McWiliams (20%) back to corporation; consideration release from all obligations with
respect to its purchase. Ann. Jan. 31.
KERB Kermit, Tex.— Seeks transfer of
50% of stock in Radio Station KERB Inc.
from Earl S. Walden to Homer V. Brinson,
present owner of other 50%; consideration
$23,600 plus payment of $1,600 owed by Mr.
Walden on automobile. Ann. Feb. 7.
KWLD Liberty, Tex. — Seeks assignment of
license from Felix Joynt and James Joynt,
d/b as KWLD Bcstg. Co., to Lonzo A. Wofford, Emilie D. Wofford (each 43%), Robert
K. Wofford and Daniel Joe Wofford (each
7%), d/b under same name; consideration
$55,000. L. A. Wofford is manager of KITE
San Antonio, Tex.: Mrs. Wofford is employe of construction firm; Robert and
Daniel Wofford have been program director
and production manager, respectively, of
KITE.
Ann. Feb. 1.
KVLL Livingston, Tex. — Seeks transfer of
50% of stock in Trinity Valley Bcstg. Inc.
from Thomas Eugene Hanson to Jack G.
Jackson Sr., present owner of other 50%
(12.5%), Moody S. Jackson Sr. (12.5%) and
Moody S. Jackson Jr. (25%); consideration
payment of sums owed Mr. Hanson by
corporation. Ann. Feb. 1.
KTUE Tulia, Tex.— Seeks transfer of 49%
of stock in KTUE Radio Inc. from Sydney
G. Hooper to Doris Amburn; consideration
$16,000. Mrs. Amburn is wife of W. A. Amburn, also 49% stockholder in licensee. Ann.
Jan. 31.
KONI Spanish Fork, Utah— Seeks transfer
of all stock in Pioneer Bcstg. Co. from
William P. Grubbe. Sterling O. Bricker,
Orvil H. Huling and Helen M. Huling to
George K. Culberston (50.4%) and Charlotte
L. Culberston (49.6%); consideration $32.000. Mr. Culberston is engineering employe
of CBS-TV and owns record player manufacturing business; Mrs. Culberston is
housewife. Ann. Jan. 31.
Hearing cases
FINAL DECISIONS
■ By decision, commission granted applications of Nassau Bcstg. Co. for new am
station to operate on 1350 kc, 5 kw, DA. unl.,
in Princeton, N. J., and Norwalk Bcstg. Inc.
to increase daytime power of WNLK Norwalk, Conn., from 500 w to 1 kw, continued
operation on 1350 kc, 500 w-N, DA-N, both
with condition; and denied applications of
Greater Princeton Bcstg. Co. and New Jersey
Bcstg. Co. for new stations on 1350 kc, 5 kw.
DA-2, unl., in Princeton. Comrs. Hyde and
Bartley not participating. May 9, 1961, initial decision looked toward granting Nassau
Bcstg Co. application and denying others.
Action Feb. 6.
■ By decision, commission denied application of Sunshine State Bcstg. Inc. to extend
facilities of WBRD Bradenton. Fla., so as to
operate nighttime hours with 500 w, continued operation on 1420 kc, 1 kw, DA, D.
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Comrs. Hyde and Bartley not participating.
Aug. 2, 1961, initial decision looked toward
granting application. Action Feb. 6.
■ By order, commission, at request of applicant, dismissed, but with prejudice, application of Northeast Radio Inc. to increase
power of WCAP Lowell, Mass., from 1 kw
to 5 kw, continued operation on 980 kc, D.
Dec. 8, 1961, initial decision looked toward
denying application. Action Feb. 6.
■ By decision, commission granted applications of Clinton Bcstg. Corp. (KROS) , Clinton, Iowa, Illinois Bcstg. Co. (WSOY), Decatur, 111., WJOL Inc. (WJOL), Joliet, 111.,
and Radio Milwaukee Inc. (WRIT), Milwaukee, Wis., to increase daytime power from
250 w to 1 kw, continued operation on 1340
kc, 250 w-N; interference condition. Chmn.
Minow not participating; Comr. Lee dissented. June 28, 1961, initial decision looked
toward this action. Action Feb. 6.
■ By memorandum opinion & order, commission (1) granted motion by applicant
Radio Joliet and struck exceptions filed by
respondent Village Bcstg. Co. (WOPA), Oak
Park, 111., and (2) made effective Sept. 22,
1961, initial decision and granted application of Cornbelt Bcstg. Co. to increase power
of WHOW Clinton, 111., from 1 kw to 5 kw, reduced to 1 kw during critical hours, continued
operation on 1520 kc, D, and applications
for new am stations of Loves Park Bcstg.
Co., to operate on 1520 kc, 500 w, D, in
Loves Park, and Radio Joliet, to operate on
1510 kc, 500 w, D. in Joliet, both Illinois,
and denied for default application of Lake
Zurich Bcstg. Co. for new station on 1520
kc, 1 kw, D, in Lake Zurich, 111. Comr. Lee
voted for oral argument.
Action Feb. 6.
■ Commission gives notice that Dec. 13,
1961, initial decision which looked toward
granting application of Seward Bcstg. Inc.,
for new am station to operate on 1330 kc,
1 kw, D, in Marion, Va., became effective
Feb. 7.1 pursuant to Sec. 1.153 of rules. Action
Feb.
STAFF INSTRUCTIONS
■ Commission directed preparation of document looking toward denying protest by
Interstate Bcstg. Inc. (WQXR) , New York,
N. Y., and granting application of Patchogue
Bcstg. Inc. for new am station (WAPC) to
operate on 1570 kc, 1 kw, DA, D, in Riverhead, N. Y. Action Feb. 6.
■ Announcement of this preliminary step
does not constitute commission action in
such case, but is merely announcement of
proposed disposition. Commission reserves
right to reach different result upon subsecision. quent adoption and issuance of formal deINITIAL DECISIONS
■ Hearing Examiner Thomas H. Donahue
issued initial decision looking toward granting application of Suburban Bcstg. Corp. for
new am station to operate on 1550 kc, 250
w, D, DA, in Elkton, Md., and denying application of Lancaster County Bcstrs. for similar facilities with 1 kw power in Lancaster,
Pa. Action Feb. 7.
■ Hearing Examiner H. Gifford Irion issued
initial decision looking toward denying application of Plains Radio Bcstg. Co. for (1)
additional time to construct KRKY (FM)
Denver, Colo., WFFM (FM) Cincinnati, Ohio,
KFMV (FM) Minneapolis, Minn., KFMC
(FM) Portland, Ore., and KPRN (FM) Seattle, Wash., and (2) assignment of cp for
those stations to United Communications
Inc. Action Feb. 7.
OTHER ACTIONS
WVOK Birmingham, Ala. — By letter,
granted petition for reconsideration of Oct.
6, 1961, action which assigned new file
number BP-15099 to its pending application
to change ant. system, as amended to change
from DA-D to non-DA, continued operation
on 690 kc, 50 kw, D, and reassigned former
file number BP-8548.
Action Feb. 6.
KUDE Oceanside, Calif. — Designated for
hearing application to increase nighttime
power on 1320 kc from 500 w to 5 kw, change
from DA-1 to DA-2, continued daytime operation with 500 w; made KFAC Los Angeles, who had petitioned for denial of application, party to proceeding. Action Feb. 6.
John E. Grant, Allen C. Bigham Jr.,
Salinas, Calif. — Designated for consolidated
hearing applications for new daytime am
stations to operate on 980 kc, 1 kw, DA;
made KEAP Fresno, Calif., party to proceeding. Action Feb. 6.
WBZY Torrington, Conn. — Designated for
hearing application to move station to West
Hartford, Conn., and decrease power on 990
kc, D.6. from 1 kw to 500 w, DA. Action
Feb.
Iowa City Bcstrs Inc., Iowa City, Iowa;

WKAI Macomb, III.; Iowa Falls Bcstg.
Corp., Iowa Falls, Iowa — Designated for
consolidated hearing applications of Iowa
City and Iowa Falls for new daytime am
stations to operate on 1510 kc — Iowa City
with 250 w, Iowa Falls with 500 w — and
WKAI to increase power on 1510 kc from
250 w to 1 kw (250 w-CH) D; made KXIC
Iowa City party to proceeding. Dismissed
petition by WLAC Nashville, Tenn., to deny
WKAI application because of excessive interference to WLAC during critical hours.
(WKAI since amended its application eliminating that interference.) Action Feb. 6.
WDSU New Orleans, La. — Designated for
hearing application for mod. of cp to change
from DA-1 to DA-N, continued operation on
1280 kc, 5 kw, unl.; made WDSP De Funiak
Springs, and WSCM Panama City Beach,
both
parties to proceeding. Action
Feb. Florida,
6.
South Minneapolis Bcstrs., Bloomington,
Minn. — Designated for hearing application
for new daytime am station to operate on
740 kc, 250 w, DA; made KBOE Oskaloosa,
Iowa, party to proceeding. Action Feb. 6.
KFUR-TV, K & H Television Station;
Thunderbird Entertainment Enterprises
Die, New Mexico Bcstg. Inc., Santa Fe,
N. M. — Designated for consolidated hearing
mutually exclusive applications of KFURTV for mod. of cp to specify operation on
ch. 2 in lieu of ch. 11 and Thunderbird and
New Mexico for new tv stations to operate
on ch. 2. Action Feb. 6.
Victoria Bcstg. System, Redfield, S. D. —
Designated for hearing application for new
daytime am station to operate on 1380 kc. 500
w; made KJAM Madison, S. D., party to
proceeding.
Action Feb. 6.
■ By memorandum
opinion
& order, com-of
mission reopened record
on applications
Seven Locks Bcstg. Co. and Tenth District
Bcstg. Co. for new am stations to operate
on 950 kc, 1 kw, DA, D, in Potomac-Cabin
John, Md., and McLean, Va., and remanded
proceeding to hearing examiner for further
hearinggentoncomparative
revised issues.
"community"
continComr.andFord
not
participating. Action Feb. 6.
■ By memorandum opinion & order in
six-party comparative tv hearing for ch. 13
in Grand Rapids, Mich., commission denied
request by applicant Grand Bcstg. Co. for
Sec. 1.364 waiver or oral argument
and for conditional grant of its application.
All parties did not agree to waiver of evidentiarygrant
hearing, and
Grand's request
conditional
contravenes
intent for
of
amended Sec. 1.362. Action Feb. 6.
■ By memorandum opinion & order, commission granted petition by Bartell Bcstrs.
Inc. to enlarge issues in proceeding on its
application to change operation of WOKY
Milwaukee, Wis., on 920 kc from 1 kw, DA-1,
unl., to 1 kw-N, 5 kw-LS, DA-2, and Don L.
Huber for new station on 920 kc, 1 kw, DAD, in Madison, Wis., to extent of adding
issue to determine what efforts have been
made by Mr. Huber to determine programming needs of area he proposes to serve and
manner in which he proposes to meet such
needs; struck, for violation of Sec. 1.13 of
rules, response by Mr. Huber to Broadcast
Bureau comments.
Action Feb. 6.
■ By memorandum opinion & order in am
consolidated proceeding in Docs. 14085 et al.,
commission granted petition by applicant
Radio One Five Hundred Inc., Indianapolis,
Ind., to extent of adding financial issue as
to applicant Geneco Bcstg. Inc., MarionJonesboro, Ind. Comrs. Bartley and Ford
voted
Feb. 6.also to add engineering issue. Action
■ By memorandum opinion & order, commission granted petition by WBNY Inc. and
The McLendon Corp. for leave to amend
application to increase daytime power of
WBNY Buffalo, N. Y., to substitute name
of applicant as The McLendon Corp. and
substitute fications
latter
's showing of financial
and programming
proposalsqualifor
that of WBNY Inc.; amended Jan. 3, 1962,
initial6. decision to reflect foregoing. Action
Feb.
■ By memorandum opinion & order in 10applicant comparative proceeding for tv
ch. 9 in Syracuse, N. Y., commission denied
(1) motion by Onondaga Bcstg. Inc. to dismiss application of WAGE Inc. and (2) petitions by Veterans Bcstg. Inc. and Syracuse
Civic Tv Assn. Inc. to delete financial issue
and by Onondaga Bcstg. Co. to delete issue
relating to its ant. proposal. Action Feb. 6.
■ By memorandum
opinion
& order, Bcstg.
commission denied petition
by Gastonia
Service Inc. (WLTC), Gastonia, N. C, intervener in am proceeding as to application
of Boyce J. Hanna, East Gastonia, N. C, in
Docs. 13205 et al., to enlarge issues as to
that application; ordered that any grant of
BROADCASTING, February 12, 1962

Mr. Hanna'sthatapplication
be made
subject acto
condition
he will take
appropriate
tion to eliminate effects of re-radiation and
cross-modulation which may be caused. Action Feb. 6.
■ By memorandum opinion & order in
five-applicant am proceeding in Docs. 14166
et al., commission, on its own motion, enlarged issues as to applicant Fairfield Bcstg.
Co., Easton, Conn., to determine good faith
of proposed station for Easton, whether its
main studio location and town its station
was primarily designed to serve were misesented' to commission
or to anyit other
government repragency,
and whether
possesses requisite character qualifications; to
extent indicated in memorandum opinion,
commission granted petition by applicant
Eastern Bcstg. System Inc. Brookfield,
Conn., for enlargement of issues. Action
Feb. 6.
■ Commission designated for consolidated
hearing following applications for new daytime am stations on 1300 kc : Rockland Bcstg.
Co. (500 w, DA), Blauvelt, N. Y.; Rockland
Radio Corp. (500 w, DA), Spring Valley,
N. Y.; Rockland Bcstrs. Inc. (1 kw, DA),
Spring Valley, N. Y.; applications of Delaware Valley Bcstg. Co. to change operation
of WAAT Trenton, N. J., on 1300 kc from
250 w, D, to 5 kw, unl., with DA-2, and
Asbury Park Press Inc. to increase daytime
power of WJLK Asbury Park, N. J., from
250 w to 1 kw with DA, continued operation
on 1310 kc, 250 w-N; made WADO New
York, N. Y., WHBI Newark, N. J., WVIP
Mt. Kisco, N. Y., WTHT Hazelton, Pa.,
WKAP Allentown, Pa., WOOD Grand Rapids, Mich., WAVZ New Haven, Conn., WEEE
Rensselaer, N. Y., WPOW New York, N. Y.,
WEVD New York, N. Y., and WFBR Baltimore, Md., parties to proceeding. Denied
Rockland
Co.'s request
be held inBcstg.
Rockland
County, for
N. hearings
Y. Actionto
Feb. 6.
■ By memorandum opinion & order, commission (1) denied petition by Model Citv
Bcstg. Corp. for waiver of Sec. 1.354 (j) of
rules to permit it to retain file number BP14708 assigned its application for new am
station to operate on 1400 kc, 250 w, unl., in
Kingsport, Tenn.; (2) accepted for filing
its Dec. 8, 1961, amendment as of that date
to change requested facilities to 1090 kc, 1
kw, D, and (3) assigned new file number
BP-15241. Action Feb. 6.
Routine roundup
■ Commission waived Sec. 4.437(f) of
rules to extent of granting request by Columbia Bcstg. System Inc. (WCBS), New
York, N. Y. for authority to use its low
power remote pickup stations without required two-day advance notice to commission where such notice is impractical due to
unforeseen circumstances, but notice must
be given prior to operation of equipment.
Action Feb. 6.
■ Commission ordered Merchants Bcstg.
System Inc. to show cause why license of
KCPA (FM) Dallas, Tex., should not be
revoked, and to appear at hearing to be
held in Washington (or in Dallas, if licensee
desires) at time to be specified later. Licensee has not complied with commission letters
of Nov. 15 and 22, 1961, directing that station license and SCA be returned for cancellation. Station, which has been off air
since about Aug. 12, 1961, is in financial
difficulty and has violated various technical
rules. Action Feb. 6.
■ Commission granted request of Nebraska Council for Educational Tv and extended
time from Feb. 1 to Feb. 28 for filing reply
comments to third notice of proposed rulemaking involving Superior, Kearney, Albion
and Terrytown, Nebraska and others. Action
Jan. 29.
ACTIONS
ON MOTIONS
By Commissioner Robert E. Lee
■ Granted petition by Broadcast Bureau
and extended time to Feb. 16 to respond to
petition by Peoples Bcstg. Corp. for waiver
of provisions of Sec. 1.43 of rules to permit
immediate consideration of its application
for new fm station in Trenton, N. J. Action
Feb. 5.
■ Granted petition by Broadcast Bureau
and extended time to Feb. 16 to respond to
petition by The Bible Institute of Los
Angeles Inc. (KBBI), Los Angeles, Calif.,
for reconsideration of order cancelling oral
argument and for waiver of interim procedure in proceeding on its fm application
and Benjamin C. Brown, Oceanside, Calif.
Action Feb. 2.
■ Granted petition by Alkima Bcstg. Co.
and extended time to Feb. 28 to respond to
petition by Herman Handloff for reconsideration in proceeding on their applications
BROADCASTING, February 12, 1962

and Howard Wasserman for new am stations
in West Chester, Pa., and Newark, Del.
Action Feb. 2.
■ Granted petition by Peoples Bcstg. Corp.
and extended time to Feb. 12 to respond to
opposition by parties respondents to its
"petition
waiver"
response
to be
submitted for
on Feb.
2 by and
Broadcast
Bureau
in
proceeding
on
Peoples'
application
for
new
fm station in Trenton, N. J. Action Feb. 1.
■ Granted petition by Broadcast Bureau
and extended time to Jan. 26 to respond to
petition by Main Broadcast Inc. to delete
issues in Rochester, N. Y., tv ch. 13 proceeding. Action Feb. 1.
By Acting Chief Hearing Examiner
Jay A. Kyle
■ Scheduled oral argument for Feb. 13 in
proceeding on applications of Radio Carmichael and John Matranga, tr/as TransSierra Radio, for new am stations in
Sacramento and Roseville, Calif., to resolve
matters
referred
to in& commission's
Feb. 10,1
memorandum
opinion
order, paragraph
under heading "The Matranga Duopoly
Issue."
Action Feb. 2.
■ Scheduled oral argument for Feb. 9 on
motion by Hershey Bcstg. Inc. for enlargement of issues to include issue respecting
funds available to Reading Radio Inc. in
proceeding on their applications for new
fm stations in Hershey and Reading, Pa.
Action Feb. 2.
By Hearing Examiner James D. Cunningham
■ Granted petition by general counsel and
extended time from Feb. 5 to Feb. 26 for
filing proposed findings and conclusions and
from Feb. 19 to March 5 for replies in
Jacksonville, Fla., tv ch. 12 proceeding.
Action Feb. 1.
By Hearing Examiner Millard F. French
■ Upon request by Bi-States Co. (KHOLTV), Kearney, Neb., and without objection
by other parties to proceeding on its application and Topeka Bcstg. Assn. Inc. (WIBWTV) , Topeka, Kan., for cps for new trans,
sites, continued Feb. 1 further prehearing
conference to April 3. Action Jan. 31.
By Hearing Examiner Walther W. Guenther
■ Continued indefinitely prehearing conference scheduled for Feb. 12 in proceeding
on am application of MIA Enterprises Inc.
(KWBE), Beatrice, Neb.; applicant has
filed petition for leave to amend its application and removal of amended application
from hearing docket and its return to
processing line; if granted, hearing will not
be necessary. Action Feb. 2.
■ On own motion, scheduled hearing conference for Feb. 2 in proceeding on applications of Walmac Co. for renewal of licenses
of KM AC and KISS (FM) San Antonio,
Tex. Action Jan. 31.
■ Granted request of WHYY Inc. and advanced time for filing reply findings and
proposed conclusions from May 25 to May
15; ordered that corrections to transcript
will be submitted on or before May 15 and
reply conclusions may be filed by any of
parties on or before May 31, in Wilmington,
Del., tv ch. 12 proceeding.
Action Jan. 30.
By Hearing Examiner Isadore A. Honig
■ Granted nunc pro tunc Jan. 29 petition
by Broadcast Bureau and extended time
from Jan. 31 to Feb. 7 for filing response to
petition of The News-Sun Bcstg. Co. for
leave to amend its application for new fm
station in Waukegan, 111., which is consolidated for hearing with application of Radio
America for new fm station in Chicago, 111.
Action Feb. 1.
By Hearing Examiner Annie Neal Huntting
■ Scheduled further prehearing conference
for Feb. 12 and hearing for June 4 in Rochester, N. Y., tv ch. 13 proceeding. Action
Feb. 2.
■ Denied petition by Radio One Five Hundred Inc. for leave to amend its application for new am station in Indianapolis, Ind.,
to reduce power from 10 kw to 5 kw and
make changes in DA pattern; rejected
amendment; application is consolidated for
hearing in Docs. 14085, et al. Action Jan. 30.
By Hearing Examiner H. Gifford Irion
■ Continued indefinitely hearing scheduled
for Feb. 13 in the matter of revocation of
license of Neighborly Bcstg. Inc. for WLOV
(FM) Cranston, R. I. Action Feb. 5.
■ Upon agreement of parties at Feb. 2
prehearing conference, continued Feb. 28
hearing cations
to of April
10 inRadio
pro.ceeding
appliJefferson
Co. foron license
for new am station (WIXI) , Irondale, Ala.,
and Voice of the Mid South for cp for new

am station at Centreville, Ala. Feb. 2.
■ Upontinued
request
by Broadcast
conindefinitely
prehearingBureau,
conference
scheduled for Feb. 5 in matter of revocation
of license of Neighborly Bcstg. Inc. for
WLOV (FM) Cranston, R. I. Action Feb. 1.
■ Reopened
proceeding in Docs.record
14215 inetconsolidated
al solely for fmreceipt
in evidence of Plains Radio Bcstg. Co.
(KRKY),
Denver,
Colo., Action
ExhibitsJan.8- A30. and
8-B
and closed
record.
By Hearing Examiner David I. Kraushaar
■ Granted motion by Covington Bcstg. Co.
and made corrections as requested to transscript in proceeding on its application and
Massillon Bcstg. Inc. and Kenton County
Bcstrs. for new am stations in Covington,
Ky., and Norwood, Ohio. Action Jan. 31.
By Hearing Examiner Jay A. Kyle
■ Pursuant to request by applicant and
Broadcast Bureau, continued Feb. 6 hearing to March 5 in proceding on application
of Clay Service Corp. for new am station
in Ashland, Ala. Action Feb. 5.
■ Denied petition by Simon Geller, Gloucester, Mass., in part, as it relates to request
for addition of Evansville issue respecting
application of Richmond Brothers Inc.
(WMEX), Boston, Mass., in proceeding on
their am applications. Action Jan. 30.
By Hearing Examiner
Chester F. Naumowicz Jr.
■ Granted petition by DeKalb Bcstg. Co.
for leave to amend its application for new
am station in Decatur, Ga., to reflect present
business interests and broadcast connections
of its partners, to show its current equipment
and financial proposals, and to modify its
programming proposal. Action Feb. 2.
BROADCAST ACTIONS
by Broadcast Bureau
Actions of Feb. 6
WNGO-AM-FM, West Kentucky Bcstg.
Inc., Mayfield,
Ky. — County
Granted Bcstg.
assignment
of
licenses
to Graves
Inc.
WWRJ, White River Enterprises Inc.,
White River Junction, Vt. — Granted acquisition of positive control by Philip C. and
Shirley Z. Smith (as family group) through
transfer of stock from Norman E. Reed
and Alfred A. Guarino to Philip C. Smith.
WNMP Evanston, 111. — Granted cp to install new main trans.
KPDN Pampa, Tex. — Granted cp to install new trans.
WFTL Ft. Lauderdale, Fla. — Granted cp
to install new trans, as auxiliary trans, at
main trans, location; remote control permitted.
KCKG Sonora, Tex. — Granted cp to install new trans, as auxiliary day and alternate main night at main trans, location.
WKRZ Oil City, Pa.— Granted cp to install old main trans, as auxiliary day and
alternate main night at main trans, location.
WHAI Greenfield, Mass. — Granted cp to
install new trans.
WRVM-FM Rochester, N. Y. — Granted
mod. of cp to increase ERP to 5.6 kw; change
ant.-trans. location to west of Mount Read
Blvd. and 1.3 miles north of Lexington Ave.,
Rochester, N. Y.; remote control permitted.
WWCO-FM Waterbury, Conn. — Granted
mod. of cp to change type trans, and type
ant.
WNEA Newnan, Ga. — Granted mod. of
cp to change type trans, and specify studio
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SET

GEORGIA

Area
tion
Popula3
11K
oldlc lUldlo
0, JHO, 1 ID
COUNTY TOTALS
Appling
13,247
Atkinson
6,188
Bacon
8,359
Baker
4,543
Baldwin
34,064
Banks
6,497
Barrow
14,485
Barton
28,267
Ben Hill
13,633
Berrien
12,038
Bibb
141,249
Bleckley
9,642
Brantley
5,891
Brooks
15,292
Bryan
6,226
Bulloch
24,263
Burke
20,596
Butts
8,976
Calhoun
7,341
Camden
9,975
Candler
6,672
Carroll
36,451
Catoosa
21,101
Charlton
5,313
Chatham
188,299
Chattanoochee
13,011
Chattooga
19,954
Cherokee
23,001
Clarke
45,363
Clay
4,551
Clayton
46,365
Clinch
6,545
Cobb
114,174
Coffee
21,953
Colquitt
34,048
Columbia
13,423
Cook
11,822
Coweta
28,893
Crawford
5,816
Crisp
17,768
Dade
8,666
Dawson
3,590
Decatur
25,203
De Kalb
256,782
Dodge
16,483
Dooly
11,474
Dougherty
75,680
16,741
Douglas
Early
13,151
Echols
1,876
10,144
Effingham
Eibert
17,835
Emanuel
17,815
Evans
6,952

Occupied
Dwelling
Units

Total
Radio
Homes

2,807
1,172
1,845
879

3,245
1,522
2,159
1,072
5,563
1,734
4,183
7,737
3,952
3,218
40,118
2,553
1,457
3,901
1,529
6,246
5,151
2,294
1,916
2,530
1,806
10,208
5,704
1,307
53,165
1,290
5,595
6,345
12,271
1,182
12,067
1,695
30,996
5,658
9,143
3,354
3,199
7,899
1,367
4,982
2,180
965

4,764
1,553
3,750
6,723
3,286
2,539
36,421
2,132
1,199
3,335
1,136
5,534
3,795
1,815
1,458
2,047
1,535
8,872
951
5,020
44.648
1,218
4,836
5,660
11,374
1,009
10,683

6,540
73,013
4,427
2,985
19,877
4,449
3,453
482
2,494
4,976
4,887
1,880

Service
Directory

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TV
445 Concord Ave.,
Cambridge 38, Mass.
Phone TRowbridge 6-2810
82

(FOR THE RECORD)

1,372
28,440
5,045
7,442
2,669
2,816
6,946
1,063
3,996
1,780
788
5,416
67,912
3,729
2,609
16,794
3,816
398
2,514
2,033
4,114
4,203
1,500

COUNTS

I960 U.S. CENSUS OF HOUSING
R 3 d io
1 c 1 L V 1 jIUII
Percpnt more
Total
2 or
l U la 1 Pp rr cn t c Ul
Tv
1 1 IU 1 C
datura.
1Hnm
IUI II Co
sets
tion
Saturapc
tinn
cptc
i if 1 1
71OC CLOC O
R7 1 Z4b,oD/
o jb, / 14
80.0
/l,b69
287
86.5
39
36
61.0
77.0
579
1,981
154
38.0
268
85.5
64.8
82.0
575
116
1,398
85.6
53.6
121
3,823
68.7
89.6
1,359
221
67.8
45
32
534
81.5
400
89.6
159
1,175
84.9
86.9
3,408
61.0
827
6,566
83.1
1,161
78.9
38
60.9
57
2,412
358
90.8
11,651
74
1,961
33,606
83.8
65.9
301
83.5
3,160
—
82.3
196
371
72.0
1,683
85.5
1,049
40
69.2
—
142
74.4
201
74.3
2,701
25
88.6
75.0
1,137
910
116
318
57.5
4,692
73.7
77.8
732
2,960
37
79.1
1,785
473
38.2
108
80.9
76.1
116
80.7
85.0
356
145
2,041
65.3
36
1,180
86.9
84.6
78
90.6
88.0
8,638
1,111
23
902
72.8
200
69.0
1,384
304
5,170
84.3
635
44,837
11,643
84.0
163
94.4
3,908
90.2
106
1,164
86.4
713
80.7
89.2
85.7
119
547
4,515
606
78.6
92.7
5,438
—
672
85.4
124
3,606
9,649
88.5
56.9
92.5
80.9
11,158
—
155
3,443
1,061
1,379
62.6
60.7
91.8
18,809
102
64.6
89.2
9,894
24
942
3,657
380
81.4
3,623
637
78.3
76.8
7,020
173
79.6
1,490
488
88.0
2,626
68.7
391
75.3
2,198
87.9
15
77.8
694
48
5,944
1,293
177
65.2
584
102
50.8
80.2
22
81.7
82.3
3,249
1,794
149
81.7
61
654
119
77
67.8
82.8
73.5
63
1,103
94.0
4,806
11,251
93.0
68,617
31,974
69.4
451
66.4
288
87.4
3,073
84.2
837
79.5
84.5
15,805
1,981
86.6
4,855
85.8
3,855
20
22
1,597
72.8
361
62.8
216
251
94
2,168
81.5
82.6
52.1
394
74.3
81.0
308
1,854
82.8
105
4,031
212
65.2
86.0
962
3,188
555
78
77.0
79.8
1,448
Continued
on page 84

COMMERCIAL RADIO
MONITORING CO.
PRECISION FREQUENCY
MEASUREMENTS
AM-FM-TV
103 S. Market St.,
Lee's Summit, Mo.
Phone Kansas City, Laclede 4-3777
con/ocr
BROADCASTING MACAZINE
1735 DeSales St. N.W.
Washington 6, D. C.
for availabilities
Phone: ME 8-1022

location; remote control permitted; condition.
KOMY Watsonville, Calif— Granted mod.
of cp to change type trans.
WAVQ(FM) Atlanta, Ga.— Granted mod.
of cp to change ERP to 8.1 kw; ant. height
to 170 ft.; type ant. and other ant. changes.
WSOK Savannah, Ga. — Granted mod. of
cp to change type trans.
R. I.—condition.
Granted mod.
of WYCE(FM)
cp to changeWarwick,
type trans.;
■ Following stations were granted extensions of completion dates as shown: WINFFM Manchester, Conn., to April 30; WWCOFM Waterburv. Conn., to Julv 20; WJAX
Jacksonville. Fla., to May 1; KBBW (FM)
San Diego, Calif., to July 24; WYCE (FM)
Warwick. R. I., to June 1; KOTO (FM)
Seattle. Wash., to June 1; KVEL Vernal,
Utah, to March 15: WLW Cincinnati. Ohio,
to March 15; WPPA Pottsville. Pa., to Aug.
7; WZUM Carnegie, Pa., to Mav 1; WYNS
Lehighton, Pa., to April 30; WHOA San
Juan, P. R., to June 29; KWIZ Santa Ana,
Calif., to April 15.
y Granted Astb Inc. (WFLB). Favetteville,
N. C, authority to operate trans, by remote
control, and Radio KPER (KPER), Gilroy,
Calif., change of remote control authority.
KRSI-FM St. Louis Park, Minn.— Granted
SCA on multiplex basis.
Actions of Feb. 5
■ Granted renewal of license for following stations: KWCL Oak Grove, La.; WAMW
Washington, Ind.; WANS Anderson, S. C;
WCBY Cheboygan, Mich.; WCMT Martin.
Tenn.; WCOH-FM Neman, Ga.; WDOW
Dowagiac, Mich.; WDSG Dyersburg, Tenn.;
WGHN Grand Haven. Mich.; WHGR Houghton Lake. Mich.; WHMI Howell, Mich.;
WIOU Kokomo, Ind.; WKIC-AM-FM Hazard,
Ky.; WKLA Ludington. Mich.; WKPR Kalamazoo, Mich.: WLCK Scottsville, Ky.;
WPKO Waverly. Ohio; WPRE Prairie Du
Chien, Wis.; WRAC Racine, Wis.; WRGA
Rome, Ga.; WSRW Hillsboro, Ohio; WYLD
New Orleans, La.: WCLC Jamestown, Tenn.;
WMAY Springfield, 111.; WANA Anniston,
Ala.; naw.
WPID
Mich. Piedmont, Ala.; WSGW Sagi*WMHT(TV) Schenectady, N. Y. — Granted
mod. of cp to change ERP to vis. 20.4 kw,
aural 11.1 kw; make changes in ant. system
and location of trans., change in coordinates
only (no change in description), and equipment; ant. height 920 ft.
WKOY Bluefield, W. Va.— Granted mod.
of
cp topermitted.
change ant. -trans, location; remote
control
WAQE Towson. Md.— Granted mod. of
cp to change ant. -trans, location (same site).
WGLD Chardon, Ohio— Granted mod. of
cp
change type
ant. -trans,
and to change
trans. and studio location
■ Following stations were granted mod. of
cp to change type trans.: KISD Sioux Falls,
S. D.. condition; KCOW Alliance, Neb.;
KPLK Dallas, Ore.; WPKE Pikesville, Ky.;
WDMS Lynchburg, Va.
WHAL-FM Shelby ville, Tenn. — Granted
SCA on multiplex basis.
Actions of Feb. 2
KOMO-TV, Fisher's Tv Co., Seattle, Wash.
—Blend
Granted
assignment
of licenses to Fisher's
Station
Inc.
K78AH Joplin, Chester, Inverness and
Rudyard, Mont. — Granted mod. of license
to change primary station from CJLH (TV)
(ch. 7) Lethbridge Alb.. Canada, to KRTV
(TV) (ch. 3) Great Falls, Mont., of uhf tv
translator station.
K05BJ, K02BS, rural area between Derby,
Mesa and Bond, and between Cabin Creek
and Dotsero, Colo. — Granted mod. of cps
to change type trans, and change type ant.
for K05BJ of vhf tv translator stations.
K12BV Keyes, Okla.— Granted mod. of cp
to
change type trans, of vhf tv translator
station.
KDES
Palm Spriners, Calif. — Granted
change of remote control authority.
KCRL(TV) Reno. Nev.— Granted extension of completion date to Aug. 15.
■ Granted authority to American Bcstg. Paramount Theatres Inc., New York, N. Y.,
to Feb. 2, 1963, to transmit via studios and
apparatus of ABC Inc.. located, maintained,
or used at various places throughout United
States where permittee maintains, owns or
controls studios or apparatus for purpose of
producing and obtaining various tv programs, whether or not such programs are
broadcast in United States over broadcast
stations owned or controlled by American
Bcstg. -Paramount Theatres Inc. to stations
under control of Canadian Bcstg. Corp. or to
any licensed station in Canada. Programs
will be transmitted or delivered by film or
tv recording by various methods or by
electrical energy for cable transmission or
BROADCASTING, February 12, 1962

PROFESSIONAL

JANSKY & BAILEY
Offices and Laboratories
1339 Wisconsin Ave., N.W.
Washington 7, D.C. FEderal 3-4800
Member AFCCE

JAMES C. McNARY
Consulting Engineer
National Press Bldg.
Wash. 4, D. C.
Telephone District 7-1205
Member AFCCE

COMMERCIAL RADIO
EQUIPMENT CO.
Everett L. Di Hard, Cen. Mgr.
Edward F. Lorentz, Chief Engr.
INTERNATIONAL BLDC.
DI. 7-1319
WASHINGTON 4, D. C.
Member AFCCE

A. D. Ring & Associates
30 Years' Engineering
Experience in Radio

RUSSELL
P. MAY
711 14th St., N.W. Sheraton Bldg.
Washington 5, D. C.
REpublic 7-3984
Member AFCCE

1710 H St., N.W. Republic 7-2347
WASHINGTON 6, D. C.
Member AFCCE
L. H. Carr & Associates
Consulting
Radio & Television
Engineers
Washington 6, D. C. Fort Evans
1000 Conn. Ave.
Leesburg, Va.
Member AFCCE

CARDS

—Established 1926—
PAUL GODLEY CO.
Upper Montclair, N. J.
Pilgrim 6-3000
Laboratories, Great Notch, N. J.
Member AFCCE

GAUTNEY & JONES
CONSULTING RADIO ENGINEERS
930 Warner Bldg. National 8-7757
Washington 4, D. C.
Member AFCCE

KEAR & KENNEDY
1302 18th St., N.W. Hudson 3-9000
WASHINGTON 6, D. C.
Member AFCCE

LYNNE C. SMEBY
CONSULTING ENGINEER
AM-FM-TV
7615 LYNN DRIVE
WASHINGTON 15, D. C.
OLiver 2-8520

GEORGE C. DAVIS
CONSULTING ENGINEERS
RADIO & TELEVISION
527 Munsey Bldg.
STerling 3-0111
Washington
4, D. C.
Member AFCCE

Lohnes & Culver
Munsey Building
District 7-8215
Washington 4, D. C.
Member AFCCE

A. EARL CULLUM, JR.
CONSULTING ENGINEERS
INWOOD POST OFFICE
DALAS 9, TEXAS
MEIrose 1-8360
Member AFCCE

GEO. J. ADAIR ENG. CO.
CONSULTING ENGINEERS
Radio-Television
Communications-Electronics
1610 Eye St., N. W.
Washington, D. C.
Executive Member
3-1230 Executive
AFCCE 3-5851

P.O. Box 32
CRestview 4-8721
1100 W. Abram
ARLINGTON, TEXAS

SILLIMAN, MOFFET
& KOWALSKI
1405 C St., N.W.
Republic 7-6646
Washington 5, D. C.
Member AFCCE

WALTER F. KEAN
CONSULTING RADIO ENGINEERS
Associate
Ceorge M. Sklom
19 E. Quincy St. Hickory 7-2401
Riverside, III. (A Chicago suburb)
Member AFCCE

HAMMETT & EDISON
CONSULTING RADIO ENGINEERS
Box 68, International Airport
San Francisco 28, California
Diamond 2-5208

CARL E. SMITH
CONSULTING RADIO ENGINEERS
8200 Snowville Road
Cleveland 41, Ohio
Phone: 216-526-4386
Member AFCCE

J. G. ROUNTREE
CONSULTING ENGINEER
P.O. Box 9044
Austin 17, Texas
GLendale 2-3073

VIR N. JAMES
SPECIALTY
DIRECTIONAL ANTENNAS
232 S. Jasmine St. DExter 3-5562
Denver 22, Colorado
Member AFCOE

A. E. Towne Assocs., Inc.
TELEVISION and RADIO
ENGINEERING CONSULTANTS
420 Taylor St.
San Francisco 2, Calif.
PR. 5-3100

PETE JOHNSON
Consulting am-fm-tv Engineers
Applications — Field Engineering
Suite 601
Kanawha Hotel Bldg
Charleston, W.Va. Dickens 2-6281

CONSULTING RADIO ENGINEER
622 Hoskins Street
Lufkin, Texas
NEptune 4-4242 NEptune 4-9558

WILLIAM B. CARR
Consulting Engineer
AM— FM— TV
Microwave
P. O. Box 13287
Fort Worth 18, Texas
BUtler 1-1551

JOHN H. BATTISON
& ASSOCIATES
Consulting Radio Engineers
Specializingandin measurements
AM-FM-TV
applications
934-5 Munsey Building
Washington 5, D. C.
DI 7-2330 Member AFCCE

ERNEST E. HARPER
ENGINEERING CONSULTANT
AM
FM TV
2414 Chuclcanut Shore Rd.
Bellingham, Washington
Telephone: Regent 3-4198

PAUL DEAN FORD
Broadcast Engineering Consultant
4341 South 8th Street
Terre Haute, Indiana
Wabash 2643

BARKLEY & DEXTER LABS.,
INC.
Donald P. Wise
lames M. Moran
Consulting, Research &
Development for Broadcasting,
Industry & Government
50 Frankfort St. Diamond 3-3716
Fitchburg, Massachusetts

RAYMOND E. ROHRER
& Associates
Consulting Radio Engineers
436 Wyatt Bldg.
Washington 5, D. C.
Phone: 347-9061
Member AFCCE

E. HAROLD MUNN, JR.
BROADCAST ENGINEERING
CONSULTANT
Box 220
Coldwater, Michigan
Phone: BRoadway 8-6733

SPOT YOUR FIRM'S NAME HERE
To Be Seen by 100,000* Readers
— among them, the decision-making station owners and managers,applicants
chief engineers
cians—
for and
am, technifm, tv
and facsimile facilities.
''ARB Continuing Readership Study

GUY

C. HUTCHESON

JOHN

B. HEFFELFINGER

9208 Wyoming PI. Hiland 4-7010
KANSAS CITY 14, MISSOURI

MERL

SAXON

JULES COHEN
Consulting Electronic Engineer
617 Albee Bldg. Executive 3-4616
1426 G St., N.W.
Washington 5, D. C.
Member AFCCE
JOHN H. MULLANEY
and ASSOCIATES, INC.
2000 P St., N.W.
Washington 6, D. C.
Columbus 5-4666
Member AFCCE

L. J. N. du TREIL
& ASSOCIATES
CONSULTING RADIO ENCINEERS
10412 Jefferson Highway
New Orleans 23, La.
Phone: 721-2661

RADIO-TV SET COUNTS
Continued from page 82

Area
Fannin
Fayette
Floyd
Forsyth
Franklin
Fulton
Gilmer
Glascock
Glynn
Gordon
Grady
Greene
Gwinnet
Habersham
Hall
Hancock
Haralson
Harris
Hart
Heard
Henry
Houston
Irwin
Jackson
Jasper
Jeff Davis
Jefferson
Jenkins
Johnson
Jones
Lamar
Lanier
Laurens
Lee
Liberty
Lincoln
Long
Lowndes
Lumpkin
McDuffie
Mcintosh
Macon
Madison
Marion
Meriwether
Miller
Mitchell
Monroe
Montgomery
Morgan
Murray
Muscogee
Newton
Oconee
Oglethorpe
Paulding
Peach
Pickens
Pierce
Pike
Polk
Pulaski
Putnam
Quitman
Rabun
Randolph
Richmond
Rockdale
Schley
Screven
Seminole
Spalding
Stephens
Stewart
Sumter
Talbot
Taliaferro
Tattnall
Taylor

tion
Popula13,620
8,199
69,130
12,170
13,274
556,326
8,922
2,672
41,954
19,228
18,015
11,193
43,541
18,116
49,739
9,979
14,543
11,167
15,229
5,333
17,619
39,154
9,211
18,499
6,135
8,914
17,468
9,148
8,048
8,468
10,240
5,097
32,313
6,204
14,487
5,906
3,874
49,270
7,241
12,627
6,364
13,170
11,246
5,477
19,756
6,908
19,652
10,495
6,284
10,280
10,447
158,623
20,999
6,304
7,926
13,101
13,846
8,903
9,678
7,138
28,015
8,204
7,798
2,432
7,456
11,078
135,601
10,572
3,256
14,919
6,802
35,404
18,391
7,371
24,652
7,127
3,370
15,837
8,311

84 (FOR THE RECORD)

Occupied
Dwelling
Units
3,714
2,095
19,646
3,312
3,768
163,516
2,422
748
11,667
5,530
4,760
2,892
11,813
4,861
13,713
2,234
4,205
2,796
4,113
1,446
4,392
10,051
2,383
5,137
1,630
2,240
4,448
2,430
2,215
2,107
2,764
1,343
8,632
1,404
3,423
1,412
990
13,179
1,800
3,366
1,651
3,239
3,089
1,313
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4,576
1,332
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Continued

microwave relay facilities to Canadian tv
broadcasting stations; without prejudice to
whatever action commission may deem appropriate in light of any information developed in pending inquiry concerning compliance with Sec. 317 of Communications
Act, and to such action as commission may
deem warranted as result of its final determinations with respect to: (1) conclusions
and recommendations set forth in report of
Network Study Staff; and (2) related studies
and inquiries now being considered or conducted by commission.
Actions of Feb. 1
KVKM-TV, Tri-Cities Bcstg. Co., Monahans, Tex. — Granted assignment of licenses
to J. Ross Rucker and J. B. and John B.
Walton d/b under same name.
WSVM, Central Bcstg. Co., Valdese, N. C.
— Granted assignment of license to Burke
County Bcstg. Co.
KCHS, Quality Bcstg. Co., Truth or Consequences, N. M. — Granted assignment of
license to William D. Hafer.
KATL, Star Printing Co., Miles City,
Mont.. — Granted involuntary transfer of
control from Sarah M. Scanlan to Robert
J.
Scanlan, executor of estate of Sarah M.
Scanlan.
WDYL, WDYL Radio Inc., Ashland, Va.
— Granted relinquishment of negative control by John Laurino through sale of stock
to Edward E. Willey Jr. and Edward P.
McGehee Jr.
■ Granted
licenses
following
am stations: KHAK
CedarforRapids,
Iowa,
and
specify studio location; KJCF Festus, Mo.;
KESM El Dorado Springs, Mo.; KCII Waslu
ington, Iowa, remote control permitted.
KHAK-FM Cedar Rapids, Iowa— Granted
license for fm station.
WOPA Oak Park, 111.— Granted license to
use old main trans, (main trans, location)
as auxiliary trans, night and daytime.
WRCO Richland Center, Wis— Granted
license to use old main trans, (main trans,
location) as auxiliary trans.
WMRO Aurora, 111. — Granted license
covering installation of trans, at main trans,
site as auxiliary trans.
*WDIQ(TV) Andalusia, Ala. — Granted
mod. of license to change station location to
Dozier, Ala.
■ Approved specifications submitted by
Meredith Syracuse Tv Corp. for operation
of WHEN-TV Syracuse, N. Y., on ch. 5 pursuant to report & order in Doc. 13858 (which
substituted ch. 5 for ch. 8 and modified
WHEN-TV authorization accordingly, effective Sept. 11, 1961); ERP vis. 84 kw; aural
42 kw; ant. height 950 ft.
K78AR Lihue, Kauai, Hawaii — Granted
cp to replace
expired permit for uhf tv
translator
station.
K06AC Volborg, Mont. — Granted cp to
replace expired permit for vhf tv translator
station.
K12BG Yampa, Colo— Granted mod. of
cp to change type trans.
W11AA Madawaska, Me. — Granted mod.
of cp to change ERP to 12.36 w; type trans.;
make changes in ant. system.
K08CF, mod.
K10CL,
Scofield,
Granted
of cpsK12CE
to change
ERP Utahto 14.9
w for K08CF, to 14.6 w for K10CL, and to
14.2 w for K12CE; move trans, locations and
make changes in ant. systems.
K73AT Elgin, LaGrande, Union and
Baker, Ore. — Granted mod. of cp to change
ERP to 72.68 w; type trans.; and make
changes in ant. system.
K77BB Blythe and Palo Verde Valley,
Calif. — Granted mod. of cp to change type
trans.
WREB Holyoke, Mass. — Remote control
permitted.
Action of Jan. 31
KHVH Honolulu, Hawaii — Remote control
permitted (by employes of station only).
KPAS Beverly Hills, Calif. — Granted authority to remain silent through April 30 to
permit financial reorganization; condition.
Actions of Jan. 30
WNPV Lansdale, Pa. — Granted license for
am station and specify type trans.
♦WSMC-FM Collegedale, Tenn. — Granted
license for noncommercial educational fm
station.
■ Granted
for following
stations:licenses
WRWR-FM Port
Clinton,fm Ohio;
WOKZ-FM Alton, III.; WMAX-FM Grand
Rapids, Mich.
WMTR Morristown, N. J. — Granted license covering increase in power; installation new trans, and DA-D; delete remote
control and make changes in ground system;
condition.
WMJM
Cordele, Ga. — Granted license
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covering increase in daytime power and
installation new trans.
WRUN-FM Utica, N. Y. — Granted license
covering change in frequency; ERP; ant.
height; and installation of new trans, and
ant.
KSFR(FM) San Francisco, Calif.— Granted
cp to install new ant.
K79AL, K82AI Orr, Minn.— Granted cps
to change ERP to 1.19 kw and type trans,
of uhf tv translator stations.
KCMO-TV Kansas City, Mo.— Granted cp
to make changes in trans, and other equipment changes (main-trans. & ant.).
■ Following stations were granted mod. of
cps to change type trans.: WCOL Columbus,
Ohio, and WTOL Toledo, Ohio.
WNLC New London, Conn. — Granted mod.
of cp to make changes in nighttime DA
pattern.
K08DK West end of Glade Park, Colo.—
Granted mod. of cp to change frequency to
ch. 8 of vhf tv translator station.
K07DW Gardiner, Mont.— Granted mod.
of cp to change frequency to ch. 7 of vhf tv
translator station.
K02CC Ord, Neb.— Granted mod. of cp
to change frequency to ch. 2; primary station to KGIN-TV (ch. 11) Grand Island,
Neb., and make changes in ant. system of
vhf tv translator station.
K13BU Hailey, Idaho— Granted mod. of
cp to change type trans, of vhf tv translator
station.
K11BA Allison, Colo.— Granted mod. of
cp to change ERP to 2.784 w and type trans,
of vhf tv translator station.
K07AY Emmetsburg, Iowa — Granted mod.
of cp to change ERP to 9.64 w; type trans.,
and make changes in ant. system of vhf tv
translator station.
K11BY Hamilton, Mont.— Granted mod.
of cp to change ERP to 7.8 w and type trans,
of vhf tv translator station.
K07AK Heber, Utah— Granted mod. of
cp to change type trans., type ant., and
make changes in ant. system of vhf tv
translator station.
K09CS, K11CX, K13CV Beaver City, Utah
— Granted mod. of cps to change ERP to
18.8 w for K09CS, 19.6 w for K11CX and to
20.5 w for K13CV, and make changes in
ant. systems.
KEPI Phoenix, Ariz. — Granted change of
remote control authority.
KOAM-TV Pittsburg, Kan.— Granted extension of completion date to March 1.
Translators
C & G Electronics Co., Olympia, Wash.
— Waived Sec. 4.702 (c) (3) of mileage separation rules and granted cp for new uhf
tv translator station on ch. 72 to translate
programs
of *KPEC-TV
Tacoma;
authorization
shall cease to(ch.
be 56)
effective
and
operation of translator station shall be terminated coincident with commencement of
operation of duly authorized tv station on
ch. 58 at Aberdeen, or at any other location
involving separations from translator station less than those required by Sec. 4.702
of rules. Action Feb. 6.
Rulemakings
■ By report & order, commission finalized
rulemaking in Doc. 14120 and amended tv
table of assignments by adding uhf chs. 19
and 25 to Huntsville, Ala., in addition to its
present ch. 31, and, in view of indicated
demand for channel in Hamilton, Ala., assigned ch. 17 to that city. This was accomplished by deleting presently unused assignments at Fort Payne, Ala. (ch. 19), Guntersville, Ala. (ch. 40), Jasper, Ala. (ch. 17),
Dalton, Ga. (ch. 25), and Humboldt, Tenn.
(ch. 25). Action Feb. 6.
■ By memorandum opinion & order, commission denied petition by The Charles
River Bcstg. Co. (WCRB-FM), Walton,
Mass., for amendment of rules to require
only logging of actual hours of stereophonic
broadcasts by fm licensees, instead of present requirement that licensee must notify
commission and engineer in charge, within
10 days, of commencement of stereo operation or any change in scheduled hours of
such transmission. Commission feels that, in
present state of its new and rapid development, it is of considerable importance to
public, trade press and other publications,
and various segments of broadcasting industry, to be able to ascertain readily and
quickly what and how much stereo broadcasting is being done by stations in particular area; hence current and readily
available information is needed for continuing evaluation of broadcasting activities and
developments. Comr. Hyde dissented. Action
Feb. 6.
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ADVERTISEMENTS

(Payable in advance. Checks and money orders only.) (FINAL DEADLINE — Monday preceding publication date.)
• SITUATIONS WANTED 200 per word— $2.00 minimum • HELP WANTED 250 per word— $2.00 minimum.
• DISPLAY ads #20.00 per inch— S TATIO NS FOR SALE advertising require display space.
• All other classifications 300 per word — $4.00 minimum.
• No charge for blind box number. Send replies to Broadcasting, 1735 DeSales St., N.W., Washington 6, D. C.
Applicants: If transcriptions or bulk packages submitted, $1.00 charge for mailing (Forward remittance separately, please). All transcriptions, photos,
etc., sent to box numbers are sent at owner's risk. Broadcasting expressly repudiates any liability or responsibility for their custody or return.'
RADIO
Help Wanted — Management
Sales manager wanted for new daytimer
in single Eastern Pennsylvania market.
Good future in fine area for an aggressive
and capable salesman. Send resume to Box
677J, BROADCASTING.
Manager wanted for full time New England
5kw radio station. Must know the business.
Give details, salary requirements in first
letter. Box 795J, BROADCASTING.
Sales-minded general manager of fulltimer
in desirable Florida market. Substantial
salary and profit incentive. Prefer experienced man age 30-35 who is self-reliant,
self-starter, interested in permanent position in community. Replies to Box 807J,
BROADCASTING.
Top-flight manager with proven sales and
promotion record. Needed for daytimer in
one of Mississippi's best markets. Newspaper affiliated station— WDDT, Write John
T. Gibson, P. O. Box 1018, Greenville, Mississippi.
Want to manage a 10 kw station and receive substantial equity as bonus for profitable performance? Southwest. Write giving details or telephone 223-3200. Peter
Miller, 426 Second St., LaSalle, 111.
Immediate opening for manager in small
market station. Ideal for man with small
market experience or commercial manager that is ready to take over operations.
Send background and details in first letter
to KSOX, Raymondville, Texas.
Wanted: Manager for radio station KVOU,
Uvalde, Texas — 10,500 population, retail
sales county — 16,000,000. Salary and commission. Contact E. J. Harpole.
Sales manager, with small market station
experience. Must sell and be able to direct
other salesman for a new daytimer. Good
salary, plus commission. Contact M. H.
Philip, Pres. WYNS, 252 Delaware Avenue,
Palmerton, Pa— Phone 826-2100.
Sales
Independent chain of five stations is looking for an experienced salesman who is a
^elf-starter and capable of moving into
position of commercial manager within
the next few months . . . Station located
in midwest . . . send complete information
with picture, experience, past billing and
references. Personal interview will be arranged at later date. Box 606J, BROADCASTING.
Growth opportunity with Eastern big city
radio for aggressive sales manager who
understands national & local selling. $15,000
bonus.forget
But it.
if Replies
that's the
of
your plus
ambition,
in limit
strictest
confidence. Box 610J, BROADCASTING.
Wanted radio time salesman looking for
long term relationship for growth with
quality Philadelphia station. Experience
needed especially agency plus background
of responsibility. Full references — salary
related to quality. Communications confidential. Write Box 728J, BROADCASTING.

Help Wanted— (Cont'd)
Sales

Help Wanted— (Cont'd)
Announcers

Active accounts plus good prospect list.
Commission. Will guarantee $100 per week
at start. 200 miles south of Chicago. Must
be experienced self-starter. Box 796J,
BROADCASTING.

Mature announcer with 1st phone. Southwest. Format: Adult music, news. $400 to
start. Resume, tape, and photo to Box
777J, BROADCASTING.
Adult good music station, upper midwest,
has opening for experienced announcer.
Smooth, professional delivery essential;
deep, resonant voice desired. Exceptional
benefits. University community. Box 772J,
BROADCASTING.

Mid-Atlantic: Wanted young, but experienced and proven time salesman or selling
sales manager. Young man 22 to 30 with 1st
phone can expect promotion to station manager within 1 year with expanding organization. Liberal salary and commission.
Box 811J, BROADCASTING.
Regional station — Excellent market needs
two experienced salesmen with potential,
immediately. Write, call Manager, WIXN,
Dixon, Illinois.
Radio and Television Placement. Midwest
saturation, plus major markets. Over 650
stations. Write Walker Employment, 83 So.
7th St., Minneapolis 2, Minn. Now!
AGENCY-ADVERTISER
Local sales position available for right man
with advertising agency, 705 Olive Building—Can make $139.72— $205.17 weekly,
Radio and TV, St. Louis 1, Missouri. Chestnut 1-6657.
Announcers
Top-notch dj for powerful number one 5kw
in west Texas. Fastest growing market.
Send
tape and info to Box 103J, BROADCASTING.
Country/western jocks, attention: Better
than average dj position-first ticket preferred. Must have personality-character. No
drifter, will be groomed against big-time
man. Salary open-side benefits. Metropolitan area. Box 664J, BROADCASTING.
Announcer-chief engineer. Daytimer. Mississippi. No problems. $100 week. Box 666J,
BROADCASTING.
Morning man quality operation. Middle
road music. Top pay with security and
company benefits. Must be strong on production, proven rating record. Mature voice
with smile. Send tape air-check, resume,
references to Box 688J, BROADCASTING.
Growing
major eastern radio group has
immediate and urgent need for experienced
announcers and newsman. Opportunity for
growth and advancement is great with our
stations.
If you're
thinking to
of your
send tape
and resume
Box future,
693J,
BROADCASTING.
Staff announcer, including play-by-play
broadcasting. Heavy on news; music on
tight schedule but non-frantic type. Other
responsibilities in line with ability and experience. Box 696J, BROADCASTING.
1st phone crmbo man for Florida market.
Wonderful opportunity for right man. Send
tape and resume. Box 697J, BROADCASTING.

Good rockin' Negro disc jockey. Experienced. Send tape, resume, picture at once.
Immediate opening. Good salary. Box 783J,
BROADCASTING.
Two combo men needed for new operation in the garden spot of South Carolina,
not too distant from the seashore. Remuneration will be excellent and in accordance
with character and talent. Must be available by April 1, 1962. Write Box 784J,
BROADCASTING.
Aggressive newsman — announcer for successful 1000 watt station in California coast
valley city. Need man who can gather news
accurately, write and deliver forcefully.
Write Box 787J, BROADCASTING.
Immediate opening announcer-production
or announcer-sales. One of the fastest growing Carolina areas. Lively daytimer. Better
than average salary — opportunity if creative, aggressive and responsible. Box 806J,
BROADCASTING.
Wanted morning announcer combo-sign on
5:30 a.m. Excellent salary and opportunity.
Radio KCOL, Fort Collins, Colorado.
First phone needed now. Pleasant people.
Pleasant
ington. place. KFDR, Grand Coulee, WashTexas station needs announcer-news editor experienced gathering, writing local
news. Box 808J, BROADCASTING.
KBUD Athens, Texas has immediate opening— experienced, mature announcer. Box
809J, BROADCASTING.
Immediate opening for 1st ticket announcer
who wants to work toward program directorship of adult
in abesmall
mar-of
ket. Man we
want station
must not
afraid
work and should have a knowledge of
gathering and writing local news. Good
mature voice is a necessity. Must be experienced with at least 5 years of good
reputation in the business. Contact Mason
Dixon, Owner, KFTM Radio, Fort Morgan,
Colorado. No collect calls please.
Wanted experienced announcer, can also
sell. Contact Dr. F. P. Cerniglia, KLIC,
Monroe, Louisiana.
Experienced
announcer -salesman.
No
drinkers or moonlighters.
Real good deal
with assistant manager to right man. Write.
Ray Beckner, KRLN, Canon City, Colorado.
Wanted: Experienced announcer. Send all
information, draft status, tape, availability.
Rush to WCLW, 771 McPherson Street,
Mansfield, Ohio.

Background music — High power fm station
commencing multiplexed music service
seeks top flight man with background
music experience to head up this department. Box 734J, BROADCASTING.
Your greatest dollar potential is in Atlanta
— station is a "comer." Choice account list
—top future — interested? Write Box 778J,
BROADCASTING.

Wanted: 1st ticket combo with experience,
tv maintenance know-how, good voice,
flawless board operation, willing to carry
out responsibilities, on toes 100% time. Demand professional attitude: commensurate
salary. Send resume, photo, tape. Located
in northwest. Box 702J, BROADCASTING.

Announcer, experienced for 5000 watt independent station with adult format. Above
average benefits. Personal interview necessary. WCOJ, Coatesville, Pennsylvania.

Top Hooper and Pulse station needs ambitious salesman for local protected territory.
Send complete details to J. M. Hall—
KWBB— P. O. Box 486— Wichita, Kansas.

Engineer-announcer, first phone, run easy
listening show. Daytimer, Pennsylvania
small market. Send tape, resume, financial
requirements. Box~ 743J, BROADCASTING.

Experienced farm director for pioneer topflight adult-appeal station. Good opportunity
for radio-tv farm shows. Send resume, tape,
picture, salary requirements to Jack Dunn,
WD AY, Fargo, North Dakota.

66

BROADCASTING, February 12, 1962

Help Wanted — (Cont'd)

Help Wanted— (Cont'd)

Situations Wanted— (Cont'd)

Announcers

Production — Programming, Others

Management

If you have a first phone, like and know
adult music and can produce a good all
nite radio show, send air check, resume
and salary to: WEAT, P. O. Box 70, West
Palm Beach, Florida.

Commercial copywriter for small market
station in Virginia. Young woman preferred
for this permanent position. Box 721 J,
BROADCASTING.

First phone, good announcer, good salesman, dependable, experienced. Prefer
Southwest. Box 748J, BROADCASTING.

Experienced first phone — announcer; growing station northwest Illinois. Immediate
opening, advancement opportunity. Write,
phone manager, WIXN, Dixon, Illinois.
Immediate opening for experienced top-40
dj with first phone. Send tape and resume
now to WLOF Radio, P. O. Box 5756,
Orlando, Florida.
May need morning man. Open at five. Two
hours country, two hours good music. Rest
variety. Possible sales, possible sports,
WNBS, Murray, Kentucky.
If you are capable of taking your place
with bera onestaff
of d.j.'s
ratings
yearcommanding
after year, the
havenum1st
telephone, no maintenance and want an
opportunity in a metro city of 350,000,
give us a tape and resume right away. . . .
J. M. Hall, P. O. Box 486, Wichita, Kansas.
Radio and Television Placement. Midwest
saturation, plus major markets. Over 650
stations. Write Walker Employment, 83 So.
7th St., Minneapolis 2, Minn. Now!
Technical
Want licensed engineer-announcer for kilowatt a.m. directional in Eastern Pennsylvania. Position open within weeks. Send
resume to Box 678J, BROADCASTING.
Wanted . . . transmitter engineer. First
ticket required for Pennsylvania-5000 watt
directional. Send resume to Box 750J,
BROADCASTING.
Have immediate opening for experienced
first phone combo man on top rated 5000
watt station. Must be experienced engineer
and able to run tight music and news show.
Unusual opportunity for advancement with
growing
chain.tape,
Salary"
commensurate
with
ability. Send
photo,
complete resume
to Henry Beam, WAAY, Box 986, Huntsville, Alabama.
Transmitter engineer, for #1-5 kw regional
in Illinois second market. Opportunity for
mobile maintenance. R. D. Schneider, Chief
Engineer, WIRL, Peoria. Illinois.
Wanted: Chief Engineer with directional
experience and maintenance. WIRK, West
Palm Beach, Florida.
First phone — Announcer with chief or management capabilities. Write, phone Manager, WIXN, Dixon, Illinois.
Engineer-announcer. Maintain equipment at
new 500 watt daytimer. Tape, resume,
salary requirements to Manager, WLKM,
Three Rivers, Michigan.
Engineer. Immediate opening. WVOS, Liberty, New York.
Leading 5 kw night-time directional station
has opening for alert young transmitter
engineer thoroughly versed all phases AM
transmitter operation and maintenance.
Excellent opportunity for successful applicant to learn and advance to Chief Engineer under overall technical director after
reasonable
train-in period.
Efficiency
apartment at transmitter
available
if desired.
WSAV Radio and Television, Savannah,
Georgia.

Immediate opening for experienced, aggressive news-man on middlewestern, news
conscious station. Send resume and tape
to Box 790J, BROADCASTING.
Graduate student assistantships in radiotv, programming - production available.
Write school of speech, Ohio University,
Athens, Ohio.
News man with good reporting sense and
authoritative voice for active news department. Some announcing duties, but news
and coverage of prime consideration.
Needed for immediate opening. Send tape
and resume to Bill Frink, Program Director,
WIMA Radio, Lima, Ohio, immediately.
Ambitious young man for p.d. Can you
handle men and give us middle of road
programming. Call WNCO, Ashland, Ohio.
News and Public Affairs: We are in need
of a person with the necessary qualifications and background essential to broadcast journalism. One who is searching for
intellectual freedom for creative writing
and broadcasting of news, editorials, documentaries and, possibly, commentaries. The
right man will recognize this as a rare
opportunity in radio. He will be working
for a station nationally acclaimed, both for
editorials and public affairs programming.
His job will entail hard work, long hours
and moderate wage in exchange for opportunity to prove and improve his ability.
Ultimate directorship possible. Send complete resume, photo, tape and example of
writing ability. Also salary requirement.
Address B. E. Cowan, Radio Station WSAC,
Box 68, Fort Knox, Kentucky.
RADIO
Situations Wanted — Management
General manager — group operations midwest— California. Doubled gross last two
operations. Available interviews NAB convention. Box 600J, BROADCASTING.
Manager for medium or metro market.
Proven sales promotion and organization
background. Top agency contacts. Six years
management. Married, five children. Top
references. Only interested in solid organization. Box 618J, BROADCASTING.
Managercaster
— aggressive
professional
familiar all phases
from FCCbroadand
construction to black balance sheets.
Former owner, 36, married, stable. Excellent references. Competent to direct group
operation. Salary secondary to opportunity,
challenge, working conditions. Reply in
confidence. Box 620J, BROADCASTING.
Manager, strong sales, capable and conscientious for small to medium market.
Twelve years experience local and national
sales. Small and metropolitan market sales
experience including management of national representative west coast offices. Far
West only. Box 703J, BROADCASTING.

Promotion manager. Creative and contact.
Thorough broadcast background. Box 762J,
BROADCASTING.
Fired by
available.
sales. 16
Box 769J,

Triangle Publications . . . now
Top flight executive. Strong on
years broadcasting experience.
BROADCASTING.

Top level administrator — 21 years experience all phases radio management. 12 years
current station. Local civic leader. Best
references. Ideal man for station needing
a manager with drive and ingenuity. Box
789J, BROADCASTING.
Veteran Radio manager available immediately. Over 20 years experience in general
managership, including building of station.
Reason for present desire to move is "new
ownership."
Excellent industry references.
Box
813J, BROADCASTING.
Late on top pop records? Does your competition seem to have you beat? Then be
first-really first in your market with all the
latest top 40 artists — all labels — mailings 3
times a week — two week trial — no obligation. T. R. Productions, 830 Market, San
Francisco, California.
Sales
Selling inChange
one ofin America's
markets.
ownership. competitive
Aggressive
young man must relocate. Good references.
Box 651J, BROADCASTING.
16 years ecutive
experience.
Excaliber. PhoneExcellent
Fresno, record.
California:
BAldwin
CASTING. 2-7110 or write Box 746J, BROADSales development — Promotion. Ten years
experience radio and television including
programming, production, promotion, talent,
merchandising, sales development and promotion, and research. Employed now but
near top in this market. Desire larger market where emphasis is on creativity and
sales development. Best industry references,
community conscious. Salary $10,000.00 plus.
Please write Box 805J, BROADCASTING.
AGENCY-ADVERTISER
Media-Marketing Analyst. Experienced in
handling problems of media research and
coverage in relation to marketing and selling. Familiar with timebuying and media
planning through considerable service with
major national agency where now employed. Able to do work with EDP and
computer systems. If you are a network,
station group or research firm with a responsible place to fill find what I can contribute. Write Box 804J, BROADCASTING.
Announcers
Sports announcer, play-by-play. Basketball,
baseball, football. Finest references. Box
506J, BROADCASTING.

Junior and staff engineers required for consultant's office. John
Bldg., Washington,
D. H.
C. Battison, Munsey

Management Consultant — Will provide complete analysis of your radio or tv operation. Help you build sales, solve problems
with FCC, personnel, and programming.
Also provide sound recommendations for
prospective buyers - sellers. Top - drawer
executive experienced large and small markets. Write Consultant, Box 705J, BROADCASTING.

Radio and Television Placement. Midwest
saturation, plus major markets. Over 650
stations. Write Walker Employment, 83 So.
7th St., Minneapolis 2, Minn. Now!

Manager — strong personal sales, fourteen
years management. Excellent industry and
ownership references. Qualified. Box 719J,
BROADCASTING.

Production — Programming, Others

Young veteran broadcaster, 16 years experience sales, sales management, programming. Alive
with ideas.
If you're
problems
in sales,
I am your
sellinghaving
sales
manager
or
manager.
'$10,000
minimum.
Box 745J, BROADCASTING.

Good music — good man. 5 years experience,
veteran, married. 27. Midwest or somewhere warm. Best references. Medium or
large market.
no drifter.
Want permanence.Solid,
Tape, resume
available.
Box
650J, BROADCASTING.

New Jersey. Journalist-announcer for adult
music station. Permanent. Send resume
and tape. Box 264J, BROADCASTING.
BROADCASTING, February 12, 1962

Top announcer can give you first-rate lata
or all night show. Good with commercials
news; first ticket, thorough programming
knowledge all good music including classic.
Box 580J, BROADCASTING.

Young talented announcer-dj strong on
news with 5 years of experience, willing
to relocate, (Negro). Box 653J, BROAD-87
CASTING.

Situations Wanted— (Cont'd)

Situations Wanted— (Cont'd)

Situations Wanted — (Cont'd)

Announcers

Announcers

Announcers

Announcer wishes to relocate in Wyoming
or Colorado. Three years experience. Easy
going style. Like early morning show. Age
23. Love Wyoming or Colorado. Box 663J,
BROADCASTING.

Stop! Mr. Manager and read this! Mature
announcer — thoroughly experienced, authoritative newscaster, convincing dj, (no
format
or
rock
n' roll)
SeeksSober,
work dependin N.Y.
■— N.J. — Penn. — N.E.
areas.
able, network quality, convincing continuity, production. Tape, resume on request. Available 2 weeks. Box 713J. BROADCASTING.

Pennsylvania, Jersey, Delaware, Maryland
area. Bright humorous dj. Solid news. 3
years experience. Veteran. Box 747J,
BROADCASTING.
Relocate ... 13 years exp. . . . radio . . .
tv . . . dj . . . prod. . . . news ... 31
. . . married . . . west coast . . . Florida
ING.
coast . . . talented. Box 749J, BROADCAST-

Announcer-advertising copywriter. Sound
creative thinking in both. Operate board.
Desire northeastern locale. Box 717J,
BROADCASTING.

Negro
announcer,
experienced. Seeking
competitive market. Appeal any segment.
Thoroughly
competent. Box 754J, BROADCASTING.

Top 40 personality dj. — First phone, tech.
graduate, maintenance, want Cleveland,
Detroit, or Pittsburgh, metro area. Married.
Box 741J, BROADCASTING.
I would like to bolster your ratings (and
my pay) have eight years experience. Am
looking for more (major market). Box
742J, BROADCASTING.

Announcer, dee-jay, newscaster. Experienced, tight board. Bright-happy sound,
want to settle. Box 757J, BROADCASTING.
Announcer/salesman. Young. Cheerful.
Swinging. Tight production. Capable. Tape.
References. Box 761J, BROADCASTING.

Announcer, nine years experience. News,
d.j., voice characterizations, play-by-play,
commercial production, management material, reliable family man. Top rated in
metro market — permanent position desired.
Box 668J, BROADCASTING.
Announcer; tight board; experienced, authoritative mature voice; want to settle.
Box 669J, BROADCASTING.
Salesman/announcer/DJ. Experienced.
Swinging tight production. Desire to sell
own show. References. Just straight commission. Not a floater. Presently employed.
Contact Box 710J, BROADCASTING.
I

College graduate with good commercial
background. Prefer medium market in midwest. Tape, pix, resume on request. Box
764J, BROADCASTING.
Personality — 4 years experience, draft exempt, first phone. $125.00 minimum. Box
773J, BROADCASTING.
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Experienced announcer (24) seeks position
with liberal organization. Prefer Midwest.
Box 814J, BROADCASTING.
McLendon air personality looking for new
location due to sale of station. Married
and willing to travel. Box 779J, BROADCASTING.
Disc-jockey? Program director? I could
be your man. My record speaks for itself.
Top 20 markets. Box 780J, BROADCASTING.
Looking for sportscaster? 7 years play-byplay basketball, football, baseball. 3 years
news
and dee- jay work. Box 785 J, BROADCASTING.
Ambitious Negro announcer, dj. Run tight
board. Some experience — will travel. Box
797J, BROADCASTING.
Tight production announcer - newscaster.
Fast board. Good music station — Conn.,
New Jersey in or around New York. Tape,
ING.
etc., on request. Box 800J, BROADCASTExperienced announcer wishes Chicago area
job. Personality or straight announcing.
Box 801J, BROADCASTING.
Experienced staff — radio/tv, dj. News, not
a floater. Dependable, 32, married, imCASTING. mediate availability. Box 802J, BROADN.Y. Girl announcer, experienced. Young,
college graduate, very attractive. Excellent
diction. Box 803J, BROADCASTING.
First license experienced announcer desires weekend or fulltime opportunity in
—near
Washington, D. C. Box 810J, BROADCASTING.
Experienced announcer d.j., sportscaster
desires position in Pennsylvania — Jersey
area. Write Robert J. Brinker, General
Delivery, Atlantic City, New Jersey.
Jim Dougherty, 103 Middle Road, Muscatine,
Iowa. Experienced. B.A. 3rd.

(If larger space is needed, please attach separate copy)
BROADCASTING

MAGAZINE,

1735 DeSales St., N.W., Washington 6, D. C.

NAME

Attention Florida. Experienced, versatile
announcer-dj . Confident, hard worker willing to start at your minimum. Available
now. Call announcer, FR 3-8088, 455 N.E.
28 St., Miami, Florida.

COMPANY
ADDRESS
Remittance enclosed $
88

Looking for job in radio. Willing to work
hard and start at bottom. Will accept any
position available at station. Resume, tape,
available upon request. Joseph Siff, 732
Lyons Ave., Irvington 11, New Jersey.

□ Bill

Experienced, d.j., newscaster. Bright, tight,
non-floater—
call NYC. TW 6-3990 . . . 9-12
am.
BROADCASTING, February 12, 1962

Situations Wanted— (Confd)

Situations Wanted— (Cont'd)

Announcers

Production — Programming, Others

First phone announcer — no experience —
need some. Hard working, willing to learn,
prefer Texas or southwest. Contact Dale
Graves, 2228 Jasper, Witchita Falls, Texas.
Announcer, 1st phone, no maintenance, $85,
no car. Walter Piasecki, 2219 N. Parkside,
Chicago, Illinois.
School of Broadcasting
and Announcing
graduates available. Thoroughly trained,
eager. 1697 Broadway, N. Y.
Technical

News editor, journalism graduate, no air
work. Box 774J, BROADCASTING.
Attention large, medium markets: Somewhere, someone needs versatile veteran
with following qualifications ... 14 years
radio-TV, mature, sober college grad., good
credit; play-by-play sports, news, editorial
writing, PD experience. References, tapes,
interview if desired. Ultimate aim managerial; present aim, do job for your station. Currently freelancing NY, desire permanent, stable position with future. Available 2 weeks. Box 766J, BROADCASTING.

Experienced first phone seeking position in
New Jersey, engineering only. Box 462J,
BROADCASTING.

Eleven year news director-staff, Eastern
majors. Family man — B.A. Box 768J,
BROADCASTING.

Now employed chief engineer, seeking employment in Nevada, Idaho or Wyoming.
Box 588J, BROADCASTING.

Traffic manager — experienced, radio or tv.
Box 786J, BROADCASTING.
In a hurry! 23. Married. Presently employed
as p.d. -Assist. Mgr. 4 year veteran. 3 with
present station. 1st phone. Must have $10,000 to make move profitable. Tape, resume
on request. Box 798J, BROADCASTING.

Engineer — 9 years experience in transmitter
and studios; remote control, directional systems and some tv in switching and transmitter duty. Box 788J, BROADCASTING.
Engineering position desired in Southwest
— some experience — married — first class
ticket. Contact Ray Loper, Stephenville,
Texas. Phone Woodlawn 5-3357.
First phone, Grantham trained, single, seeks
100-mile radius, Washington, D. C. Ronald
Mickley, EDgewood 4-2935, Gettysburg,
Pennsylvania.
Production — Programming, Others
Aggressive young man with experience as
record librarian and production assistant
seeks employment in Florida. Plans permanent return to sunshine state. Good
background, can show excellent references.
Anxious to advance with adult music operation. Box 385J, BROADCASTING.
Experienced writer — announcer seeks writing position with progressive station northING. east. Salary open. Box 519J, BROADCASTProgram director with outstanding record
as administrator and 13 years experience
metropolitan markets as air personalitynewsman, desires immediate return to Jersey-Pen sylvania-Maryland area. College.
Family. Employed. Want PD-airman combination. Can write, dig news also. Plenty
savvy. We both can gain greatly. Interested?
Box 529J, BROADCASTING.
News, dj, promotion, production, some
sales. On or off camera tv work, (photography (still or moving) directing, floor
work). Managerial experience. . . . 7V2
years in broadcasting. Sane, sober, sensible, single, reliable, competent, ambitious.
Not a know it all, smart-alec or fanatic
. . . Southern market preferred but not
essential. Resume, tape, picture, on request. Box 730J, BROADCASTING.
Experienced program director-announcer
available. Married, stable, some sales and
sports. Possible small market manager . . .
send replies to Box 740J, BROADCASTING.
Mature news, sports man. Experienced in
large and medium markets. Play-by-play
sports. Beeps. Box 753J, BROADCASTING.
Currently employed by international firm.
From small-station, Deep South, apprenticeship, to news and program director of successful, aggressive radio operation in 7th
largest market. Three years ago owner
retired and sold to formula chain. Parental
illness dictated my return to NYC and a
different occupation. Can now return to
first love, broadcasting. 35. B.S. in teaching. Award-winning (conservative) editorials
& commentary. Produced and/or hosted
entertainment and news feeds to nets. Produced and hosted top-rated nightly discussion/interview show. As dj, have handled
every shift from early morn to late yawn.
Though columnist used "fiery," I prefer
"personality"dividually
in describing
(Insponsored acrossnewscasts.
the board.)
Highest references, including present employer. I'llfor
offeropportunity
you ability and
and experience,
in return
future. All
serious offers considered. Will relocate.
Photostats and airchecks tell colorful tale,
if interested. Box 744J. BROADCASTING.
BROADCASTING, February 12, 1962

TELEVISION
Help Wanted — Announcers
Free lance man needed — New indie tv in
rich, Fresno area market needs personalities who can package and sell sports,
special events and/or variety shows . . .
highly rewarding commissions. Send photos,
resume, and references to Harold Gann,
KDAS-TV, Kingsburg, California.
Commercial announcer for tv only operation, 3-station market. Must be experienced,
tv or radio. Send photo, tape and resume.
Program Manager, WFIE-TV, Evansville,
Indiana.
Technical
TV engineer. Excellent engineering opportunity with a leading midwestern tv
station. Experience required. First class
license desirable. Send detailed resume and
salary requirement to Box 226J, BROADCASTING.
Chief engineer for vhf station about to
construct new studio and transmitter facilities. Submit resume and salary required.
Box 583J, BROADCASTING.
Well qualified engineer trainee with first
phone
for Texas vhf. Box 601J, BROADCASTING.
Engineer, best technical qualifications, reliable character, for Texas resort city. Box
602J, BROADCASTING.
Maintenance engineer, privately owned TV
Broadcast microwave system. Need experienced man who can assume responsibility
and enjoy small town living midway in
route. $100-$125 weekly, company would
consider supplying house trailer as partial
compensation. Send confidential reply with
full
ING. particulars to Box 603J, BROADCASTNeed experienced engineers for southern
vhf tv studio and transmitter. Engineer
for transmitter must be capable of detailed
transmitter and microwave maintenance.
Box 665J, BROADCASTING.
1st class ticket man for tv station in Northeast United States. Transmitter shift. Send
resume to Box 792J, BROADCASTING.
Experienced studio engineer, 1st phone.
Ampex VTR maintenance experience desirable. 5 day, 40 hour week. Send resume
with salary desired to Chief Engineer,
KOAT-TV,
122 Tulane SE, Albuquerque,
N. M.
Genuine Christian! Growing Christian tvfm
wants God's
man asnecessary.
chief engineer.
Television
experience
Send
photo, complete resume to WYAH-TV, Box
111, Portsmouth, Virginia. Owned and
Operated by the Christian Broadcasting
Network, Inc.

Help Wanted— (Cont'd)
Production-Programming, Others
Experienced director-producer needed for
leading northeastern vhf. Immediate opening. Send resume, picture and references.
Box 709J, BROADCASTING.
Experienced traffic manager for major Ohio
market station. Include all information,
recent photograph and salary requirements in first letter. Box 593J, BROADCASTING.
Staff director. Leading station in medium
Great Lakes market, doing more than average live production. Ultra modern studios
and equipment. Excellent opportunity for
man with two or more years in smaller
station. State qualifications, experience and
salary requirements in first letter. Box
758 J, BROADCASTING.
Leading northeastern VHF desires experienced producer-director. Heavy schedule
of live programs requires knowledgeable
production man. This is not a job for a
button pusher or a prima donna. Only
well-versed,
creative
don't salary
mind
hard
work need
apply.talents
Send who
resume,
requirements, other pertinent information
immediately to Box 812J, BROADCASTING.
Director and Art Director — two good jobs
open in expanding Southwestern NBC VHF,
three station market. Applicants with commercial station experience contact Program
Director, KTAL-TV, Shreveport, Louisiana.
TELEVISION
Situations Wanted — Management
Proven sales manager medium market
ready for general manager opportunity.
Box 435J, BROADCASTING.
Successful tv commercial — Assistant general manager desires to relocate due to
lack of future opportunity. 12 years solid
background all phases management operation. Ambitious and willing. Strong on sales,
programming, production and personnel.
Family man, University graduate, middle
30's excellent references. Prefer South or
Southwest. Box 776J, BROADCASTING.
Sales
Executive-type salesman experienced in
major and medium sized markets interested
in sound, permanent connection. Seven
years television sales, ten years radio sales
and management. Mature, married, sober.
Excellent record, best references. Box 765J,
BROADCASTING.
Announcers
Nine years radio— some tv— desire permanent position in radio/tv in staff, sports,
news
or combination. Box 465J, BROADCASTING.
Experienced tv announcer. For quality
operation employing professionals. Booth,
on-camera. Box 770J, BROADCASTING.
Operational changes make release of this
announcer imminent. Present employer
will furnish recommendation on request.
record to your satisfaction.
my Box
Investigate
Hire
now! TV
191, Lancaster, Pa.
Technical
TV chief engineer for nine years, presently
director engineering for group operation
radio and
television. Thoroughly
experienced in construction
and maintenance,
supervision
of permanent
personnel and
FCC procedures. Seeking
position
in new
or
established
station.
Box
751J,
BROADCASTING.
Tv technician, 3 years studio experience,
projectionist, cameraman, switcher, audio,
video, lighting, film editing, technical school,
high school, married, veteran, presently
employed, seeking better opportunity. Box
756J, BROADCASTING.
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Situations Wanted — (Cont'd)
Technical

For Sale— (Cont'd)

TV transmitter engineer with experience in
construction, operation and maintenance
seeks opportunity to work for station in
the south. Box 771J, BROADCASTING.

Equipment
Two Gates CB-77 turntables drilled for
Audio Empire 12 inch arms. Approx. 150
hours use. Overhauled by Gates in January. Replaced by tape equipment. Best
offer. KPGM, Box 818, Los Altos, California.

Production — Programming, Others
Successful reporter, photographer, newscaster wants reporting job or directorship
in midwest. Steady, only two jobs in more
than seven years in television broadcasting. College graduate. Family man. Box
658J, BROADCASTING.

Children's personality. Seven years experience with excellent results. Best of references. Will relocate. Box 691J, BROADCASTING.
Program manager . . . experienced all
phases tv operation including union
negotiations, program section license renewal. Wants to advance income and position. Box 729J, BROADCASTING.
Producer - Director: Experienced - dynamic;
wants challenging market, excellent background— secure in present position. Box
782J, BROADCASTING.

Repair Exchange — Rebuilt motors
major parts for Ampex, Magnecord,
Same performance and warranty as
Sigma Electric Co., Inc., 11 E. 16 St..
York 3, N. Y.

and
etc.
new.
New

Transmission line, styroflex, heliax, rigid
with hardware and fittings. New at surplus
prices. Write for stock list. Sierra Western
Electric Cable Co., 1401 Middle Harbor Road,
Oakland 20, California.
Ampex Recorders in excellent condition:
Make me an offer for Ampex 351 Stereo
portable, Ampex 350 FW console, Ampex
601 and amplifier. Presto 6N cutting lathe
& accessories. Wabash Valley Radio, Inc.,
2018 Stevens Avenue, Elkhart, Indiana.
Phone JA 2-1124, Brooks Dawson.
WANTED

TO

BUY

Promotion man — 9 years varied experience
in production, programming, promotion to
#2 man in hyperactive promotion department in major Eastern market. Strong
writer. BA. Box 799J, BROADCASTING.

Equipment
AM transmitter, 250 watt, good condition
with recent service. Send details and price
to WYNS, Manager, 252 Delaware Ave.,
Palmerton, Pennsylvania.

TV Art Director-Producer. Identity & visual
impast for your station. Program concepts,
scenic
design,
seeking &longgraphic
range staff—
or directing.
consultant I'm
association with progressive commercial or
educational station. Highest references,
fully qualified. Box 815J, BROADCASTING.

Wanted — used high band 12 bay TV antenna,
preferably RCA channel 10. Contact M. N.
Bostick, PLaza 6-4451, Waco, Texas.

FOR

SALE

Equipment
To move fast. RCA BTF 3B 3kw fm transmitter. $3500. Westinghouse fm-10 lOkw fm
amplifier. $5000. 11, 20 foot sections 1 5/8"
Andrew teflon transmission line (in use 6
months). $450. All above equipment in
good shape and now on the air. Box 511J,
BROADCASTING.

For sale or trade: Giant view tv projector,
1961 power supply having beam current
indicator. Used less than 100 hours, includes
8'
x 10' rear screen. Box 581J, BROADCASTING.
(8) Philco model TR-2-B portable microwave television relay units suitable for
transmission temporary pick-up service and
short haul fixed television service. The system operates on frequency range of 5925
to 6425 m.c. within a 25 m.c. channel. The
normal modulation side band r.f. power
output from transmitting klystron is one
(1) watt. The system has continuous unattended operation originally purchased by
the American Tel. & Tel. This equipment
brand new. Box 622J, BROADpractically
is
CASTING.
RCA-2-bay FM— Pylon antenna. Used recently now out of service. WAJC, 1204
North Delaware, Indianapolis, Indiana. ME
5-5105.
For Sale: Collins DWW-1 desk wing console walnut-for three PB-150 units and
storage for 120 cartridges. Original cost
$250.00. Brand name . . . still crated. Written offers only. WONW, Definance, Ohio.
For Sale — Complete control room console —
2 RCA turntables — tape recorders — tunners
— microphones. Will sell in package or items
separately.
Larry's
line, Ohio. OU
3-3453.Record Service, Crest-

WANTED

TO

BUY

Stations

Announcing
programming,
consolepractical
operation. Twelve
weeks intensive,
training. Finest, most modern equipment
available. G. I. approved. Elkins School of
Broadcasting, 2603 Inwood Road, Dallas 35,
Texas.
MISCELLANEOUS
25,000 professional comedy lines, routines,
adlibs. Largest laugh library in show business. Special monthly topical service featuring deejay comment, introductions. Free
catalog. Orben Comedy Books, Hewlett, N.Y.
"Deejay Manual," a complete gagfile containing adlibs, bits, gimmix, letters, patter
. . . $5.00: Show-Biz Comedy Service, 65
Parkway Court, Brooklyn 35, N. Y.
Bingo on 9 x 12 Postal Cards. Ample advertising
Sweetheart
Productions,space.
Box 4041,
DenverMountain
9, Colorado.
Phone 744-2101.
Business Opportunity
Have new concept in low cost-tv station
package.
Low in
overhead
operation.
Maxi-in
mum potential
top market.
Complete
every phase including personnel. Ready
for F.C.C. application. Need necessary capital. $7,000.00 escrowed until CP issued. . . .
$60,000 maximum cash lay-out over 8
months. Pay back in 18. 55% stock offered.
Box 577J, BROADCASTING.
Completely equipped recording studio disc
and interlock film recording — excellent two
man operation. Located center Hollywood,
California. $49,500.00 terms. Box 731J,
BROADCASTING.

Team of fully experienced radio men looking for fed up absentee owner who wants
out. Prefer Michigan or upper midwest.
Box 667J, BROADCASTING.

RADIO

INSTRUCTIONS

Help Wanted — Management

FCC first phone license preparation by
correspondence or in resident classes.
Grantham Schools are located in Hollywood,
Seattle, Kansas City and Washington. Write
for our free 40-page brochure. Grantham
School of Electronics, 3123 Gillham Road,
Kansas City 9, Missouri.
Be a Disc Jockey. Learn announcing & engine ring— FCC 1st class license. Nation's
leading D.J.'s & engineers teach you. Free
placement service. Write: Academy of Television & Radio, Inc., 1700 E. Holcombe
Blvd., Houston, Texas.
Train now in N.Y.C. for FCC first phone
license. Proven methods, proven results. Day
and evening classes. Placement assistance
Announcer Training Studios, 25 W. 43 N.Y.
OX 5-9245.
FCC first phone license in six weeks.
Guaranteed instruction in theory and
laboratory methods by master teachers.
G. I. approved. Request free brochure.
Elkins Radio License School, 2603 Inwood
Road, Dallas, Texas.
Since 1946. The original course for FCC
First Class Radiotelephone Operator License
in six weeks. Reservations necessary. Enrolling now for classes starting March 7,
May 9, July 11. For information, references
and reservations, write William B. Ogden
Radio Operational Engineering School, 1150
West Olive Avenue, Burbank, California.

Ampex 601-2 stereo recorder, one year old.
Perfect. $595. Bill Jackson, 3321 Cole, Dallas,
Tex.

Be prepared. First class F.C.C. license in
six weeks. Top quality theory and laboratory training. Elkins Radio License School
of Atlanta, 1139 Spring St., N.W., Atlanta,
Georgia.

Am, fm, tv equipment including monitors,
5820, 1850, p.a. tubes. Electrofind, 440 Columbus Ave., N.Y.C.
Will buy or sell broadcasting equipment.
Guarantee Radio & Broadcasting Supply
Co., 1314 Iturbide St., Laredo, Texas.

FCC first class license in 6 weeks. We are
specialists. We do nothing else. Small
classes. Maximum personal instruction.
One low tuition covers everything until
license secured. Pathfinder Method, 5504
Hollywood Blvd., Hollywood, California.
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Instructions — (Cont'd)
Elkins Radio License School of Chicago —
Six weeks quality instruction in laboratory
methods and theory leading to the F.C.C.
First Class License. 14 East Jackson St.,
Chicago 4, Illinois.

strong
with am-fm
COMPETENT MANAGER
sales
for new
station background
in dynamic wanted
west coast
market of
100,000. Profitable and secure opportunity
for a proven sales producer. 1st phone required. Send complete resume to Box 752J,
BROADCASTING.

Announcers
^iiiiiiiiiiiit]iiiiiiiiiiii[]iiiiiiiiiiiic]iiiiiiiiiiiic]iiiiiiiiiiiiniiiiiiiiiinc]ii|g
|
BRIGHT AIR PERSONALITY
= Major Eastern market modern top 40
= radio. Unusual opportunity — Top pay.
= Send tape and resume. ...

|
=
=
1

|
Box 794J, BROADCASTING |
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TELEVISION
Situations Wanted
Production-Programming, Others
TV NEWSCASTER
Top rated for six years in one of top
ten markets. Ten years a newscaster,
fourteen years in the business. Will use
present employer as reference. Box
767J, BROADCASTING.
BROADCASTING, February 12, 1962

INSTRUCTIONS

For Sale— (Cont'd)

MOVING?
SEND
FOR
BOOKLET
free, 16-page booklet prepared by I
I ABurnham
Van Service, Inc. can give you
helpful, work-saving, cosf-saving pointers on how to organize your move
from city to city when you change
jobs. How to prepare to move, tips on
packing, a helpful inventory checklist
of things to do are among the topics
included. Write for your free copy.
No obligation.
Chuck Swann,
Burnham Van Service,
1 634 Second Avenue,
Columbus, fleorgia
WANTED

TO

FLORIDA

FULLTIME

seller's investment in property.
Associated Media Brokers
Suite 328 Bayview Building
Fort Lauderdale, Florida
Phone LOean 6-7843
Bob Flynn

First time offered : Tex. single regional
$49,500 Ga. single regional $75,000
only $15,000 down Ky. major regional
$475,000 Fla. medium regional $375,OOO Colo. single regional $55,000—
Other excellent buys : Fla. fulltime single
$45,000 with $10,000 dwn. Fla. medium
5 kw. $100,000 Incl. accts. receiv. Ark.
medium regional $150,000 Colo, fulltimer $75,000 Ala. medium regional f.t.
$42,500
Ind. single regional $70,000—
Tex. metro. 1961 cash-flow $60,000.
Valuable real estate. $250,000 with 20%
dwn. Tex. major regional $200,000 with
12Vl% major
down, power
bal.' 10 fulltime.
yrs., no Billed
interest%
Tenn.
million annually past few yrs. $350,000
with 23% dwn. Okla. medium. $100,Tex. single regional $70,000— Miss.
single $385,000.
f.t. $45,000
watts.
Others. Southwest 50,000
patt McDonald co.
BoxAUSTIN
9266—17,
GL.TEXAS
3-8080

Myles Johns

BUY
UHF

STATION

RENT

SALE

VIDICON FILM CAMERAS
Two (2) complete PE11A G.E.
chains with all cables, power supplies, consoles, monitors, etc. Also
two (2) multiplexer units G.E. type
TV61A and two (2) Selectroslide
units. Equipment 5 years old and
being used every day by WTTW,
Chicago. Package price #5,000. Contact chief engineer.
SALE

Stations

Profitable Texas kilowatter. Outright sale or trade for blue-chip
stocks. Principals only.
Box 735J, BROADCASTING

RADIO STATION
For sale in the Southeast. 1000 watts daytimer. $5,000.00 down, balance at $300.00
month for 10 years. Total price $41,000.00.
This is an economical operation. $700.00 a
month pays everything except owners salary
and your payment. This is ideal for man &
wife team. No brokers please. Box 791],
BROADCASTING.

Will sell construction permit for I KW
daylight station in growing Utah city
for out-of-pocket expenses: $5000.
Write: 925 Culebra Rd., Hillsborough,
California.
BROADCASTING, February 12, 1962

OR

FOR

SALE

Channel 19 at Fort Pierce, Fla. Complete with GE 12 kw, 60 kw input
xmitter, 25 gain directional antenna.
2 step microwave
relay, 400 foot stainQUI
less tower, best studio stuff. Most complete station and most power in Florida.
Buy equipment small fraction of worth
or rent and operate station at present
location, proved splendid possibility
with right operation. No shoe-string
operators please. Best immediate offer
takes. Write or phone — Gene Dyer,
Jensen Beach, Florida. Phone Stuart Atlantic 7-0130.

Equipment

FOR

—CONFIDENTIAL NEGOTIATIONSFor Buying and Selling
RADIO and TV STATIONS
in the eastern states and Florida
W. B. CRIMES & CO.
2000 Florida Avenue, N.W.
Washington 9, D. C.
DEcatur 2-2311

Excellent facility — good market —
sizeable Real Estate. Priced at

Equipment

FOR

For Sale — (Cont'd)
Stations

Stations

—

IIB1
111
Florida EAST

Coast

Daytimer — located in one of Florida's fastest growing counties.
Priced for quick sale — long terms.
Associated Media Brokers
Suite 328 Bayview Building
Fort Lauderdale, Florida
Ky
Phone LOgan 6-7843
Bob Flynn
Myles Johns
l/3dn
small
daytimer
Ind
Fla
daytimer
N Eng small
small fulltime
85
cash
$ 20078M
25MMM
medium regional
$28dn
metro fulltime
terms
150M 29%dn
425M
$30dn
East
major daytime
Fla
and others; also newspaper & trade journals.
CHAPMAN
COMPANY
1182 W. Peachtree St., Atlanta 9, Ga.

STATIONS

FOR

SALE —

EAST SOUTH CENTRAL. Top market. Cross
$108,000. Asking $200,000 with $30,000
down to qualified buyer.
ROCKY MOUNTAIN. Full time. Absentee
owned. Cross $42,000. Asking $55,000 with
$16,000 down.
WEST SOUTH CENTRAL. Very profitable
daytime facility in top market. Asking
$250,000 with $50,000 down.
NEW ENGLAND. Regional daytimer. Asking $50,000 with 29% down.
JACK L. STOLL & ASSOCS.
Suite 600-601 6381 Hollyw'd Blvd.
Los Angeles 28, Calif.
HO 4-7279

For Best

You

Can't

Results

Top

CLASSIFIED

A

AD

in
THE

PIONEER FIRM OF TELEVISION AND RADIO MANAGEMENT CONSULTANTS
ESTABLISHED 1946

Negotiations
Management
Appraisals
Financing
HOWARD S. FRAZIER, INC.
1736 Wisconsin Ave., N.W.
Washington- 7, D. C.
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YOUR

Probl*

No

matter who

you are or what you

• Cost business a billion dollars a
year in lost production.

you are threatened by America's
do,
#1 Killer, the diseases of the heart and
blood vessels.
They are YOUR
Because they

problem.

Why?

• Afflict 10 million living Americans,
including 500,000 children;
• Threaten you in your most productive years — between 45 and 64.
Half of all deaths in this age group
are due to cardiovascular diseases.

the

will

more

H

great hope that the heart and blood
vessel diseases can be controlled.
Medical

• Kill more Americans each year
than all other causes of death
combined;

More

Despite these grim statistics, there is

scientists today are on the

verge of important breakthroughs. Your
Heart Association is supporting more
than 1 300 research scientists to find new
ways of preventing and treating heart
diseases.
More top scientists, more money are
needed to do the job. Help meet these
needs with a gift to the Heart Fund. It is
your best investment for a speedy victory over our #1 Killer.

LIVE

you

EART

GIVE

FUND

OUR

RESPECTS

to Ronald

Peter

Straus,

president,

WMCA

New

York

He tackles projects the more
experienced
won't touch
A close friend of R. Peter Straus
He started his broadcasting career
man, who blends a natural reserve with
in
1948,
joining
his
father
at
WMCA.
cordiality
and graciousness. Associates
once sized him up this way: "Peter is
not interested in little things. His main
describe him as thoughtful and serious
He worked as director of special feabut stress he is quite considerate of
tures, but left in 1950 to broaden his
interests are the station, its employes,
New York and noble causes. Particueach worker at the station and is courbackground in international affairs.
teous and open-minded.
Mr. Straus spent the years between
larly noble causes."
It is logical therefore that Mr. Straus,
1950 to 1958 in various capacities with
No Handicap ■ Mr. Straus admittedthe International Labor Office. From
president of the Straus Broadcasting
ly does not have the seasoned background in broadcasting of some station
Group (WMCA New York and Radio
1950 to early 1955, he made his headPress International), runs an extensive
operators,
but one colleague thinks this
quarters in Geneva, and was successively staff member, executive assistant
schedule of special programs and ediapparent handicap actually is a blessing
torials on the station. They cover a
to the director-general, and chief of the
in Mr. Straus' case. He gave this exwide range of subjects, including slum
external relations and fellowship unit of
planation:
the ILO. From 1955 to 1958, he was
clearance, juvenile delinquency, teach"Peter came upon the broadcasting
director
of
the
Washington,
D.
C.
scene
with a background in administraers' salaries and working conditions,
tion and government. He brought with
foreign affairs and local, regional and
branch of the ILO. A valuable bynational elections.
product of his long service in Europe
him a point of view that is fresh, but
is
that
Mr.
Straus
today
handles
the
not impractical. Perhaps because he
To show the station's orientation,
Mr. Straus likes to say that one minute
French and Spanish languages fluently
was not saddled with preconceived
and speaks acceptable Russian, Portuof every four minutes of WMCA's
ideas about radio's limitations, he
guese and German.
broadcast time is devoted to public inundertook projects that those of us with
terest programs. Within the category
In March 1958, he returned to
more experience would have left alone."
WMCA. He explains he had planned
of public interest are news shows, inWMCA Causes ■ Under Mr. Straus'
to remain with ILO only a year. But
leadership, for example, WMCA has
formational specials, news features, editorials and discussion broadcasts.
it had stretched out to eight years, he
implemented these "far-out" projects:
a series of suits to test the legality of
Mr. Straus' predilection for the more
says, and "I felt it was time to get back
serious and significant radio fare is a
New York State legislative reapportionto Mr.
broadcasting."
reflection of what some New Yorkers
Straus put in seven months as
ment, on ground that the present law
program director of the station and in
discriminates against urban centers in
call "the Straus tradition." The family
name has been associated with comOctober 1958 was appointed executive
legislative representation; a 10-day, onmunity service endeavors more than 75
vice president, with overall direction of
the-air effort that raised 150 tons of
WMCA. In July 1959, he was named
years. His grandfather, Nathan Straus,
food and clothing for Negro farmers in
president of the Straus Broadcasting
was a well-known philanthropist who
Tennessee; a "public indignation" camestablished the Free Milk Fund in New
Group, which includes the station and
paign that helped lift a German statute
Radio
Press
International,
a
voiced
York at the turn of the century. His
of
limitations
restricting trial for mannews service which has 100 station
father, named Nathan also, served as a
slaughter,
thus
permitting the prosecustate senator, and administrator of the
clients in 85 markets, including some
tion of Nazi offenders uncovered after
in Canada and Australia.
U. S. Housing Authority before pur1960; a project that helped free a man
Peter Straus is a slim, medium-sized
chasing WMCA in 1944 (Our Refrom a Florida jail; on-the-air editorials
spects, Feb. 21, 1944).
in support of the candidacy of John F.
Ronald Peter Straus (no one calls
Kennedy, said to be the first and only
him Ronald) was born in New York
time a radio station has openly espoused
City on Feb. 15, 1923. He prepared
a political candidate.
for Yale U. at private schools in New
But Mr. Straus is by no means a
York and at the Loomis School, Windwide-eyed visionary. He says:
sor, Conn., from which he was gradu"Income is up quite a bit from a few
ated in 1940. He completed work for
years ago and our audience has
a degree at Yale in three years under
doubled. It shows that serious, meanthe wartime accelerated program and
ingful, provocative programming that
earned a B.A. with honors in 1943,
is responsible can attract audiences and
majoring in government and international relations.
Mr. Straus married the former Ellen
advertisers."
Bomber Pilot ■ Mr. Straus compiled
L.
Sulzberger in 1950. They live in
a distinguished record during World
mid-Manhattan with their four chilWar II. He was a B-17 pilot, flying 35
dren— Diane 10, Katherine 8, Jeanne
combat missions over Germany. He
5, and Eric 2.
was discharged as a first lieutenant in
Mr. Straus belongs to a long list of
November 1945 and earned the Air
community
service organizations, inMedal and five Oak Leaf clusters.
cluding the Council on Foreign RelaMr. Straus remained in Germany for
tions, the United Neighborhood Houses,
more than a year after World War II,
U. S. Committee for the United Nations and Goodwill Industries of New
working in a civilian capacity with the
York. He is also a member of the RaOffice of Military Government in Berdio & Television Executives Society,
lin as chief secretary, manpower division. From 1947 to 1948, he was a
the Yale Club and the Century Club in
93
Purchase, N. Y. He keeps in trim by
WMCA's Straus
public relations executive with the firm
of Edward L. Bernays in New York.
Serious programming is marketable
skiing and playing tennis.
BROADCASTING, February 12, 1962

EDITORIALS
Lassoed

by Roper

imagery is such that "vast wasteland" —
power
THE
the can
that ofFCC Chairman Newton Minow tied to television's tail nine months ago — is not apt to be shaken off
in any single swoop, however fell.
Its life expectancy, however, may be shortened perceptibly by research of the sort that has been done by Elmo
Roper & Assoc., a research organization whose reputation
is beyond challenge. As reported by Lou Hausman of the
Television Information Office, which commissioned the project, the Roper study shows that a strong majority of U. S.
adults would renounce the "wasteland" concept.
Given a choice of "wasteland" or "balanced" to describe
television programming, 70% of the Roper respondents
who picked either description chose "balanced." No doubt
Mr. Minow will say that 30% is still a lot of people to be
dissatisfied, and it is. But not even Mr. Minow argues seriously that television isn't trying to improve the situation,
and certainly he cannot quibble about the importance of
70% as against 30%, he himself having escaped private life
on the strength of a far flimsier majority.
The Roper study also punctures some other balloons.
One is the contention of Barney Kilgore of The Wall Street
Journal that radio-tv's news function is relatively unimportant. The study shows that television news is considered
more reliable than newspaper news, and if Mr. Kilgore is
correct, where does that leave his favorite medium?
Details of the study are reported elsewhere in this issue.
We hope that Mr. Minow — and Mr. Kilgore and the other
avant garde critics of television — will ponder its significance.
It may be too late to keep "vast wasteland" out of the
catechism of great catch-phrases of American history. If
public opinion counts for anything, however, the Minowism
will find a modest place in this enshrinement — somewhere
about the level, say, of those immortal words of Stephen
Foster: "doo-da."
Space and time
PRESIDENT Kennedy, in his message to Congress last
week on space communications, ended one argument
but precipitated another. He endorsed legislation to establish a public corporation to build what could be the world's
first space satellite communications system — if it isn't stalled
in Congress.

similar bills are planned in the House.
The need is for expeditious action. Ownership policy
must be established by next October, the deadline for circulation of proposals to be considered in the 1963 space conference of the International Telecommunications Union in
Geneva where international frequencies for space communications will be allocated.
In his message the President formally disclosed he intends
to create the new post of Director of Telecommunications
Management to assist in planning and manning the telecommunications resources of the nation. To get the right
man in this job — one who is beholden neither to the military nor to private operators — is of utmost importance.
Spectrum management, involving equitable distribution of
spectrum space between government and private users has
been a thorny problem almost from the beginning of "wireless" in the last half-century.
In the space communications race our adversary is the
U.S.S.R. The Kremlin does not have to wait for parliamentary approval. We now have the acknowledged leadership. To maintain it, we must implement policy promptly.
The task at hand is to get the satellite show on the road.
Exercise

in futility

NOW that the FCC has concluded the final phase of its
network study hearings, the executives of the three
television networks can go back to work. But not for long.
Their cases will have to be presented all over again when
network regulation bills come up for hearing in Congress.
There has been an element of futility in the whole FCC
procedure. The commission's network program study has
dragged along for nearly two years since the FCC reached
the conclusion that it ought to be given the power to regulate networks. The vast amount of testimony collected in
these two years — at enormous private and government expense— will be used only to substantiate a position the FCC
has already taken. The networks have no choice but to
play this game out to its end. It is not a game of their
choosing and the rules have been imposed by somebody
else. If the networks had run their own businesses so untidily, there would be nothing for the FCC to be worrying
about regulating now.

The administration's effort is to draw a compromise between the proponents of private ownership by communications carriers and those, including the State Department,
who favor an out-and-out government monopoly. By calling for a public company, the President vetoes the government monopoly plan. Mr. Kennedy recommends the creation of a company whose voting stock would be open to
all comers.
In so doing the White House drops the FCC's own proposal, which had the support of the Defense Department,
NASA and other government agencies, excluding the State
Department. Because a satellite system will entail a vast
investment (the Class A stock would yield $1 billion) and
because it will be some time before it can be operable, public investors will have to wait a long time for the pay-out.
This can only add to the cost of communications, as against
the conventional method wherein private carriers would recover their costs through rate bases established for other
communications services.
Congress may modify the President's proposal. Sen. Kerr
(D-Okla.) has introduced a bill that would limit participation to communications companies, as espoused by the FCC,
and he proposes hearings beginning Feb. 26. Hearings on
94

Drawn for BROADCASTING

by Sid Hix

"Can this license be revoked if he doesn't live up to his
promises? . . . He owns a television station."
BROADCASTING, February 12, 1962

PERSONALITY^!

At the Iron Market in Port-Au-Prince, Dave Wright of
WFMY-TV
bargains with two experts in the game. He and
the WFMY-TV
crew were recently in Haiti filming "The
White Plague", a public affairs special on tuberculosis. Folks
in WFMY-TV's coverage area of 466,640 homes have also
gone along with Dave on a "raid" in "Moonshiners" and into
the atmosphere on "Biography of a Forecast". Dave's even
given them a look at themselves in the award-winning "The
Ones Who Quit" on school drop-outs. On quieter evenings,
Dave stays busy as a WFMY-TV
weather reporter or as
guest lecturer at one of the many clubs in the area. Whether
he's discussing an approaching storm or tuberculosis in Haiti,
everyone in WFMY-TV's 44-County Service Area can and
usually does tell you what Dave Wright said, next day.
Represented
SERVING

by Harrington, Righter & Parsons, Inc.
THE

PROSPE

uif
my-tv
GREENSBORO,
N.C.
"Now
In Our 13th
Year
Of Service"
ROUS

PIEDMONT

THE

Argonne

DAYS

opened

its

doors

The date was May 7, 1960. Thousands
Chicagoans,

of

for the first time, saw the new atomic

projects that will affect the lives of all Americans

in

the years to come. "Inside Argonne," WBKB's first
visit to the Argonne National Laboratory, revealed
this famous

scientific facility and its explorations into

the peaceful uses of atomic energy.
The date was August 6, 1960, when

the ABC

network re-televised this WBKB program to millions
of Americans who were fascinated by the inner
workings of Argonne.
In 1962, the second

WBKB

program,

"Argonne

Revisited," will once again open these doors so that
Chicagoans can see and learn and understand
even later atomic developments.
By the way— are your clients taking advantage
WBKB's

of

"Climate of Creativity"?

A GOOD
CHICAGO HABIT

WBKB

CHANNEL
CHICAGO'S
An Owned-and-Operated Station of the American Broadcasting Company • A Division ot American Broadcasting-Paramount Theaters, Inc.

35 Cents
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PERSPECTIVE
'62: a status report on key
facets of radio & tv
71

Spot tv's gain in '61: a market-by-market
breakdown of the 7% rise
48

Comedy will move to center of the tv stage
at networks next fall
31

ABA's Canon 35 is 25 years behind times,
bar committee is told
53
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#11 WTReffigyTV SERIES FROM WHEELING, WEST VIRGINIA • Scan Zoo Animals, Inc., Los Angeles, California

Important . . . WTRF-TV
Eooming

Wheeling

Wheeling-Steubenville

Market . . . Dominant

in Rich

Industrial Ohio Valley . . .23-2 Million

People spending 134 Billion Dollars Annually . . . 7500 Retail Outlets
Tops in Sales . . . Service . . . Results! Better Buy . . .
WTRF-TV

Wheeling!

wtrf

316,000 watts

Represented Nationally by George P. Hollingbery Company

tv

network color

WHEELING

7, WEST

VIRGINIA

2,500

PLUS

WCBM

in

RADIO

Baltimore's

reaches

growing

^

In the Baltimore area alone — comprising Baltimore City, Howard, Anne
Arundel, Carroll and Baltimore Counties
— there were 702,500 employed in
November 1961. Naturally, this is only a
portion of WCBM's

*

wider coverage area.

People, people, people — your kind of
people in abundance . . . 702,500 plus

the

adults

work

to radio— and prefer WCBM

force!
in Baltimore.

WCBM programs for adult listeners—
DECISION MAKERS-who control family
purse strings. Adults have long preferred
WCBM's musical programming . . . intensive coverage of news— local and national
. . . and CBS network features.
If you want to reach listeners with

people who buy all kinds of products and
services! Here is a vast growing market of

money to spend, then schedule WCBM,
the radio station that is growing with a

adults— with money to spend— who listen

growing Baltimore!

QOO©
CBS

RADIO

IN BALTIMORE

10,000 Watts on 68 KC & 106.5 FM • Baltimore 13, Maryland
Peters. Griffin. Woodward,
Exclusive National Representatives
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Magazine concept-Minow
If legislation authorizing FCC to
regulate networks passes at this session of Congress, attempt may be
made to sneak in variation of magazine concept of rotating sponsorship.
FCC Chairman Newton N. Minow has
freely endorsed idea. But he doesn't
have all of his colleagues with him.
Pending bill (S 2400) provides that
FCC may "issue such rules and regulations . . . as commission may determine to be necessary or appropriate
to assure that the policies, practices
and activities of such networks shall
not adversely affect the ability of
broadcast licensees to operate their
stations in the public interest." Measure also defines networks as "two or
more affiliated stations." Unofficial
view is that magazine concept might
be incorporated in network regulations, and perhaps might also be applied to individual stations on locally
originated programs.
Time-Life

and Look

sniffing

Despite talk of lack of stability in
broadcasting because of government
pressures, several large entities, notably in magazine field, are exploring
acquisition of major market properties, primarily tv. Time-Life Broadcast Inc., with its $6,125 million acquisition of KOGO-AM-FM-TV San
Diego pending FCC approval, will
reach its vhf quota but is interested
in upgrading other properties and actively isnegotiating in one major market. Cowles Magazines and Broadcasting Inc., through President Gardner Cowles, has stated it is seeking
one or two additional tv stations.
Curtain

call for top brass

Although its plans aren't yet firm,
Senate Juvenile Delinquency Subcommittee isexpected to recall top brass
of all three television networks for
testimony at next — and probably last
— public hearing in its tv inquiry.
CBS-TV's James T. Aubrey testified
last summer, and NBC's Robert Kintner appeared in executive session last
fall. ABC-TV's Oliver Treyz was before subcommittee last summer, and
again last month.
Subcommittee isn't satisfied with all
answers it's been given in its efforts
to assign responsibility for tv's sex
and violence, and wants to tie up loose
ends before concluding inquiry. Session will probably also include screening of episode from CBS's Route 66.
Several films are being considered for
showing. Date for hearing hasn't been

CLOSED

CIRCUIT

set yet, but pre-March session is anticipated.
EIA on all-channel

sets

Contrary to expectations, Electronics Industries Assn. won't take irreconcilable stand against all-channel receivers at its scheduled appearance
Wednesday before Senate Commerce
Communications Subcommittee. It will
oppose law subjecting manufacturers
to FCC regulation and forcing public
to pay more for all-channel receivers
which they may not need. But witnesses will testify they favor gradual
transition to uhf manufacture depending upon interplay of competition and
on voluntary rather than mandatory
basis.

equipment and programming aspects.
But new target date is July 1 and
equipment tests during past two
months have been highly encouraging,
according to reliable sources. Denver test must await FCC approval of
Teleglobe criteria as well as transfer
of station to Daniels. Bartell Radio
Family Group owns interest in Teleglobe. Teleglobe system transmits
audio on separate telephone channel
to accompany video on regular screen.
Imbalance
More

again

details on what NBC

calls

What manufacturers presumably
seek is means short of new law and

"growing economic imbalance" between network profits and those of affiliates will be given to NBC-TV affiliates' board of delegates at its quarterly meeting in New York March 1.
But network does not plan to offer

firm agreement (which might be regarded as collusion in violation of
antitrust laws) to bring about orderly transition to all-channel receivers.
They will not rely on question of constitutionality although issue will be
raised.

then any proposal for curing this imbalance by compensation changes or
otherwise. Subject was first raised by
NBC Chairman Robert W. Sarnoff at
affiliates convention in December
(Broadcasting, Dec. 11, 1961). On
March 1 agenda, NBC officials give
top billing to presentation of 1962-63

Romney

knows

radio

George Romney, who resigned as
head of American Motors to run for
governor of Michigan and who is
mentioned as Republican darkhorse
for 1964 Presidential nomination, has
more than casual knowledge of broadcasting. His wife, Lenore, was daughter of Harold A. LaFount, member
of Federal Radio Commission (192734) and afterward executive head of
Bulova stations in New York and
New England. Mr. Romney attended
George Washington U. in Washington
(1929-30) and also worked as tariff
expert in Senate.
Denver pay-tv pitch
Denver hopes to compete with
Hartford in becoming first pay tv test
market but probably won't make it.
With acquisition of ch. 2 KTVR
(TV) by catv operator Bill Daniels
& Associates for $2 million (subject
to FCC approval) plan to test Teleglobe system of pay tv will be expedited. J. Elroy McCaw, seller of
KTVR, had contracted with Teleglobe
to use system for three-year test, required under FCC criteria, and Mr.
Daniels last week said he would honor contract.
Hartford test, authorized last year
by FCC on RKO General's ch. 18
WHCT-TV in collaboration with
Zenith, had been delayed because of

program plans, but say there'll also
be "amplification" of economics question.
FCC

foxy on revocations

Contrary to past practice, FCC will
not announce staff instructions in cases
involving revocation or failure to renew station licenses. Several such
radio cases are pending and two are
prime for action. Oral argument was
held two months ago in KRLA Pasadena, Calif., renewal (Broadcasting,
Jan. 22) and license revocation
proceeding against KLFT Golden
Meadow, La., also has been argued
(Broadcasting, Feb. 12). Preliminary
views have been exchanged by commissioners on KRLA future but no
final determination has been made.
Historical experiment
In line with plans unfolded to FCC
probers last month on its desire to
schedule regular children's history
series next season, CBS-TV is conducting interesting experiment. Program dealing with Green Mountain
Boys of Revolutionary War was scheduled on network's Accent series Saturday (Feb. 17). CBS-TV, enthusiastic about prospects for series, is
hopeful that "preview" showing will
generate sufficient acceptance among
viewers and affiliates to warrant weekly series starting in fall.

Publications Inc.,
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NEVER!
Never . . . never . . . never .
kind of music on WJR.

do you hear that

You don't hear gimmick contests, noisy announcers or singing, swinging station breaks, either.
You hear Complete-Range

Programming.

Pleasant music — live and recorded, classical and
pops, show tunes, folk tunes, choral.
Nine 15-minute newscasts daily, news analyses,
discussions, editorials.
Complete sports coverage — two 15-minute sportscasts every day, interviews, play-by-play of Tiger

night baseball, college and professional football.
And there's humor, variety, women's programs,
farm news, fine arts and . . . well, the list could go
on and on.
On WJR you hear programming that, in the mass,
appeals to a lot more people. People who buy soap
and soup, and new cars and used cars, and pianos
and grass seed. All kinds of people with definite
ideas about what constitutes good radio.
That's why they listen to WJR. That's why they'll
listen and respond to your advertising message on
WJR. That's why you'd be wise to make
your medium in the Great Lakes area.

WJR

DETROIT
WJR
760
KC ^/50,000

WATTS

Represented by Henry I. Christal Co., U.S. & Canada
Atlanta • Boston • Chicago • Detroit • Los Angeles
New York • San Francisco

s

Rock 'n roll on WJR — never in a million years!
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IN

It's later than you think, as a look around network
planning boards will show. Program lineups for next
season are starting to take shape. What's coming? Well,
more comedy, for one thing. See lead story . . .
MORE

COMEDY

FOR

FALL

the facts of modern journalistic technology. See . . .
FOR

COURT

ACCESS

FIGHTS

SPECIAL

BACK

cording to Adam Young Companies. Rep firm's study
indicates the top 76 U. S. markets billed $405 million
during 1961, an increase of 7% over 1960. See . . .
SPOT

TV

UP

7%

... 48

Everyone gets into the act when the subject of tv's
audience comes up. The latest analysis, a thorough one,
was made by A. C. Nielsen Co. A professional study of
the current state of television. See . . .
NIELSEN

... 53

New York has yielded to Hollywood's program production splurge in recent years but it's getting ready to fight
back in an effort to regain tv leadership. Manhattan pilots
now portend a possible change. See . . .
N. Y. TV

Last year was a pretty fair one for spot television, ac-

... 31

The Lindbergh trial was a quarter-century ago but the
memory of ill-mannered print-media newsmen lingers on.
Now radio and tv want the American Bar Assn. to face

PLEA

BRIEF

DEFINES

AUDIENCE

... 34

The FCC's anxious to assign stations to am clear channels but last week the commission showed willingness, if
not downright eagerness, to accept Congressional guidance on this sensitive, important question. See . . .

... 32

FCC'S

VIEWS

ON

CLEARS

... 68

FEATURE:

'62

PERSPECTIVE
Now's a good time for crystal-balling the prospects
for 1962. This Perspective issue opens with a wrapup of

Getting back to the crystal, what's in sight at the FCC?
A knowing look around, in and out of the commission,

economists' experting, a quick look at the recent past and
a glance into radio-tv's prospects. See . . .

plus some careful prophesying, indicates federal regulating may be getting somewhat out of hand. See . . .

GOOD

YEAR

AHEAD

SEEN

... 71

Been cruising around the ether lately? It's getting
crowded, so crowded that am stations are hurting in many
areas. An analysis of the competitive situation caused
by overpopulation and new grants. See . . .
COMPETITION

GETS

TOUGH

MORE

REGULATION

IN '62? ... 92

As the old saw goes — anything can happen on Capitol
Hill and usually does. An educated guess about what's
to come out of Congress indicates this session will be
one of the most important in years. See . . .
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... 80
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Absolutely

Omaha

nothing

-Lincoln

SOURCE: NCS '61 OR 1960
8
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KMTV.

ABOUT KMTV 3 OMAHA.
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Late news breaks on this page and on page 10 AT
Complete coverage of week begins on page 31 f\ I

Capehart
SENATOR

fears

OPPOSES

chain

DEINTERMIXTURE

Sen. Homer Capehart (R-Ind.) Friday
told FCC that if agency's goal is to provide more tv service, deintermixture
and trend towards uhf would "produce
a diametrically opposite result." He
said rural areas would be deprived of
service.
Senator and others commented on
FCC's uhf-fostering and deintermixture
proposals; deadline for comments is today (Monday) (see early story, page
127).
Sen. Capehart said he fears chain
reaction: if WCIA (TV) Champaign,
III., is made uhf, WTHI-TV Terre
Haute, Ind., would be also to prevent
transmission of vhf signal into Illinois,
then WTTV (TV) Bloomington, Ind.
would be made uhf to protect Terre
Haute, then Indianapolis, etc.
Crosley Broadcasting Corp. submitted
brief comments directed at FCC suggestion that uhfs be reduced in aural
power and said it favors this for vhf
also. Crosley offered to operate any of
its vhf stations at 10% aural power if
FCC wants to experiment.
Motorola Inc. asked FCC to wait for
New York uhf test results before making broad move to uhf. Company said
uhf will require "sophisticated specifications" before it will approach quality

Precocious

reaction

Southerner

Perhaps a bit more outspoken
than "average" letter of complaint about tv is this letter forwarded to FCC by his senator
from this irate southern viewer,
describing "suggestive and dirty
commercials":
"These commercials are the offbrand bra advertisements, which
feature a big pair of foot-ball size
operations big as life, together
with numerous and sundry gestures, phallic and otherwise suggestive, both in voice and action,
in presentation. If you don't believe this, why was my young 2>Vi
year old boy severly (sic) punished for scampering about one
sunny day with an evil gleam in
his bright little blue eyes, snapping his nurse's elastic girdle and
screeming (sic) 'SEVEN-WAY
"
STRETCH'

in uhf

plan

IN COMMENTS

and coverage of vhf. Motorola cautioned FCC to restrict usage of ch. 14
lest there be untenable interference
with mobile land radio service.
KRLD-TV Dallas opposed deintermixture and drop-ins and favored allchannel receiver legislation. KRLD-TV
said FCC's "uhf pool" plan would lead
to rapid dissipation of low uhf channels. It also opposed plan to allow uhf
and vhf duopoly operation.
Station said that before considering
uhf allocations to educational stations,
FCC should solve problem of reserved
but unused etv channels now assigned.
WSJS-TV Winston-Salem, N. C, submitted engineering report by Lohnes &
Culver, Washington consulting engineers, opposing deintermixture and favoring all-band receiver legislation and
side-by-side operation of uhf and vhf
stations.
Small

chides

for fearing

gaze

Application of American Bar Assn.'s
Canon 35 implies more distrust of
judges than of journalists, ABA hearing was told Feb. 18 in statement prepared by William Small, WHAS-AMTV Louisville news director, who represented Sigma Delta Chi's Freedom of
Information Committee (see early
story, page 53).
News media have deep respect for
dignity and decorum in courtroom, he
said, citing their codes. He asked ABA:
"What is it that lawyers fear? Why is
it that they retreat from their once
great position in American society and
seek to remove their professional behavior from the gaze of the people?
"Surely lawyers recognize that the
day has passed when a significant part
of our populace can be present personally in a courtroom."
Business

briefly...

R. J. Reynolds Tobacco

Co. today

(Feb. 19) begins "intensive" radio and
tv spot campaign in New England and
Southern California for its new kingsize, non-filter cigarette, Brandon. Details of schedule were not divulged.
Agency: William Esty & Co., New
York.
Brown & Williamson Tobacco

time inLiebmann
New York
Mets' games,
for
which
Breweries,
Brooklyn,
has radio-tv rights. In New York, Mets'
games will be broadcast on WOR-TV
and WABC-AM-FM.

FCC's

1952

tv

Catastrophic— Lee
No single decision of FCC has been
"so catastrophic" as 1952 order which
intermixed uhf and vhf allocations.
Commissioner Robert E. Lee said Friday (Feb. 16). Addressing Annual fellows dinner of Institute of Radio Engineers in Tarrytown, N. Y., he said
FCC action virtually preserved same tv
monopoly in major markets that existed prior to five-year freeze in tv

Corp.,

tv," Commissioner Lee charged. Describing himself as "the uhf ogre," he
said that FCC is being flooded with
documents opposing plan to delete single vhf channels from eight markets,
many sent to him personally.
"Since these communications are, for
the most part, identically worded, it is
easy to see that the prosperous few are
beating the bushes," he said.
Charging that people are being told
they will lose their only tv service, he
said that he has answered many communications personally. If intermixture
is not corrected, he said all that will
remain in eight cities (which now have
two operating u's and one v) will be
"a nice fat vhf."
Commissioner Lee repeated his earlier support for all-channel legislation;
shift of all tv to uhf and allocation of
vhf space to non-broadcast users. He
said standards for uhf should not be
changed to make it incompatible with
vhf unless FCC is prepared to move all
tv to uhf at same time.
However, he said, if too much hoDe
is put in all-channel legislation, public
will continue "paying tribute to prosperous few who cry every day on the
way to the bank." Shift of tv to uhf
would provide adequate spectrum space
for orderly expansion of all radio services by making vhf available, he said,
and could be accomplished without loss
of service to anyone.
more AT DEADLINE
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order

"The fat cats in television continue
grants.
to
get fatter, the lean ones thinner and
the public is deprived of competitive

lawyers

public

Louisville, Ky., is in closing stage of
negotiations for radio-tv sponsorship of
baseball games in New York and other
cities. Reports are company bought

page 10
9
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Charles H. Hill, producer-director,
NBC-TV, and former director for CBSTV, appointed director, U. S. Information tv service, succeeding Romney
Wheeler who has directed USIA's tv
service since it was organized three
years ago. Announcement was made
by Edward R. Murrow, USIA director.
Mr. Hill's last major NBC assignment
was as producer-director of The Nation's Future. In 1951, while with CBSTV, he worked with Mr. Murrow as
director of See It Now, and Person to
Person in mid-1950's. Between CBS
and NBC assignments, Mr. Hill served
as assistant to president of KIRO-AMTV Seattle. New assignment for Mr.
Wheeler, career foreign service officer,
will be announced shortly.

Oath on form 'burden,'
Hyde tells House group
FCC Commissioner Rosel H. Hyde
said requirement of oath on some FCC
documents "imposes unnecessary burden" on public and commission.
He made statement Friday at House
Communications Subcommittee hearing
on legislation (HR 4113) to eliminate
requirement of oath on applications for
and modifications and renewals of construction permits and station licenses.
Bill passed Senate last year.
Speaking for commission, Commissioner Hyde said agency could be protected against willful misrepresentation
without oath by adding warning to
forms that "willful false statements"
are punishable by fine or imprisonment.
Subcommittee also considered three
other communications bills dealing with
non-broadcast matters.
Dirksen
if vhfs

favors

uhf

bill

are protected

Senate Minority Leader Everett McK.
Dirksen (R-Ill.) was reported Friday to
have prepared statement supporting allchannel-receiver legislation, provided it
also includes protection for existing
vhf channels.
Senator could not be reached for confirmation, but Capitol Hill sources said
he would either deliver statement before Senate Communications Subcommittee Tuesday or submit it for record.
Subcommittee starts hearings tomorrow on FCC-requested bill that would
empower commission to require set
manufacturers to build only all-channel
receivers as means of encouraging uhf
television. Sen. Dirksen is understood
to favor principle of bill only if it is tied
to legislation denying commission authority to delete existing vhf channels,
10

as FCC
markets.

has proposed to do in eight

Rep. William L. Springer (R-III.), one
of three additional witnesses announced
by subcommittee Friday, is expected to
take similar position. Other two witnesses are uhf broadcasters — Lawrence
M. Turet, executive vice president,
WXIX-TV Milwaukee; and William
Putnam, president and general manager,
WWLP(TV) Springfield, Mass. (See
earlier story, page 124.)
March

1 start

'almost

of RTP

certain'-RAB

Though they still lacked some markets, RAB officials said Friday their
Radio Test Plan is "almost certain" to
start March 1 as scheduled.
They reported commitments from all
radio stations in 16 markets and from
all but 22 in nine other markets needed
to get RTP under way. These 22 will
be targets of intensive missionary work
starting this week. To participate in
RTP, stations must agree to help
finance sales-effectiveness research on
RTP campaigns by paying RAB 10%
of all business RAB steers their way
through RTP.
News

instructors

removal

of House

ask
ban

Organization of college broadcastjournalism instructors has asked House
of Representatives to permit "live" radio-tv coverage of committee hearings.
Request was made by Council on
Radio-Television
Journalism
of the

Moore

sideline

When he isn't busy spanning
continent to look after his company's broadcast properties, Transcontinent Tv Corp.'s President
David C. Moore travels to places
like Bermuda and Bahamas.
These resort areas furnish material for his avocation, music
composition. He's composer of
theme music for "Pink Sands,
Blue Water," Bermudan travelogue now playing at Radio City
Music Hall in New York. He also has composed theme music
for "Bahamas Holiday," another
travel film, and in 1961 "Wings
to Bermuda," for which he wrote
sound track music, won prize at
Cannes Music Festival. He also
has composed music for such
popular island songs as "Portrait
of Bermuda" and "Wings to the
Bahamas."
(For list of Trans62.)
continent stations see story, page

Assn. for Education in Journalism.
Copy of resolution was sent to House
Speaker John McCormack (D-Mass.),
who has upheld late Speaker Sam Rayburn's long-time ban on radio-tv coverage of committee hearings.
Resolution said broadcast newsmen
should be given same rights as other
reporters. "Effective and public-serving
granting of these rights," resolution
added, means that radio-tv newsmen
must be able to use their "specialized
tools and techniques."
Resolution said radio-tv coverage
would "provide American and international audiences with the knowledge and
insight to which they are entitled" and
would give Americans "a greater sense
of involvement in the functioning of
their government."
Ch. 3 applicants
drop-in

back

for Birmingham

Two prospective applicants for ch. 3
in Birmingham Friday endorsed FCC
plan to drop in that channel. The Television Corp. and Ernest H. & William
E. Woods emphasized city's growth
and importance and submitted engineering plans to expedite use of ch.
3 there.
WREC-TV Memphis (ch. 3) opposed Birmingham drop-in, saying it
would cause objectionable interference
to WREC-TV and three other ch. 3
stations. WREC-TV claimed it has been
adversely affected by three other tv
allocations in recent years. It advocated that FCC delete ch. 8 from
Selma, Ala. (WSDA [TV]), move it
to Birmingham and, if need be, assign
ch. 12 to Selma.
24.5

million

homes

see White House 'tour'
One-hour "Tour of the White House
With Mrs. John F. Kennedy" on two
networks— CBS-TV and NBC-TV— was
seen in estimated 24.5 million homes,
according to data from American Research Bureau's Arbitron. It was estimated that 73.9% of all homes with
sets turned on were tuned to program.
In typical Wednesday, 10-11 p.m. period in December 1961, Arbitron then
found
tv
homescombined
at 23.4 CBS-NBC
million.
FC&B

wins

"average"

Nalley's account

Nalley's Inc., Tacoma, Wash., named
Foote, Cone & Belding, San Francisco,
to handle estimated $1 million corporate advertising account, agency said
Friday (Feb. 16). Radio-tv use is expected. Company's product advertising (mayonnaise, potato chips, syrup,
salad dressing, pickles and meat products) is placed through Compton Adv.,
San Francisco.
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KANbA£>

NIELSEN

CHECK

ON

COVERAGE

KANSAS

You have to come into Kansas to cover Kansas— not the Missouri city that borrowed our
name! NCS '61 Radio Survey says that WIBW-Topeka covers 68 Kansas counties — gives
you dominant coverage in 45 of them. You reach more homes with more spending power
with WIBW than you do in the Kansas City metropolitan area. These are the facts — not
our facts— but taken from the NCS '61 Radio Survey. You can look it up!

and

the

check

TOPEKA

area

The NCS '61 survey shows that the combined
coverage of the four leading Kansas City area
stations gives you domination of 11 easterntier Kansas counties. Your distributors and
dealers don't give two hoots about
Nielsen surveys — but they

Locally WIBW delivers concentrated coverage in the
6-county Topeka industrial trade area. Reaches 10
to 80 per cent more homes than other local stations.

know that if you aren't using
WIBW, you aren't covering
their rich Kansas market.

5,000 Watts at 580
CBS RADIO NETWORK
TOPEKA,

Saturating
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DATEBOOK
A calendar of important meetings and
events in the field of communications
"Indicates first or revised listing.
FEBRUARY
Feb. 19 — Hollywood Ad Club, luncheon
meeting at Hollywood Roosevelt. Charles
Sparks Thomas, president, The Irvine Co.,
will report on transforming a 92,000 acre
ranch into the world's largest planned development for industry, homes and culture
and its significance to advertising. Robert
P. Sutton, general manager, KNX Los
Angeles, will be chairman of the day.
Hollywood Roosevelt Hotel.
Feb. 19 — Deadline for comments on FCC's
proposal to add additional vhf channel at
below minimum mileage spacing to following cities: Baton Rouge, La. (Doc. 14233);
Birmingham, Ala. (Doc. 14236): Charlotte,
N. C. (Doc. 14238); Dayton, Ohio (Doc
14234); Jacksonville, Fla. (Doc. 14235):
Johnstown. Pa. (Doc. 14232); Knoxville.
Tenn. (Doc. 14237); Oklahoma City, Okla
(Doc. 14231). (Rescheduled from Feb. 5).
Feb. 19— Deadline for comments on FCC's
proposals to expand use of uhf band, including dual vhf-uhf operation, reserved
pools of uhf channels for existing operating vhf stations, abolition of uhf allocation,
relaxation of technical rules for uhf stations, uhf grants without a hearing, etc
(Doc. 14229). (Rescheduled from Feb. 5).
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Feb. 20- March 25— Art Directors Club of
Los Angeles, 17th annual western exhibiphia.
tion of advertising and editorial art. Western advertisers, agencies, artists and producers have submitted examples of their
work in commercials, titles, stills, or print.
Los Angeles Museum of Science & Industry.
Feb. 21-22 — Michigan Assn. of Broadcasters, sixth annual legislative dinner and
mid-winter
convention. Jack Tar Hotel,
Lansing.
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Feb. 19 — Deadline for comments on FCC's
proposals to delete single vhf and sub
stitute uhf channel to make community
all-uhf in following cities: Binghamton. N.
Y. (Doc. 14243); Champaign-Urbana. Ill
(Doc. 14244); Columbia, S. C. (Doc. 14245);
Erie, Pa. (Doc. 14242); Hartford. Conn. (Doc
14241): Madison. Wise. (Doc. 14239): Montgomery. Ala. (Doc. 14246): RockWd III
(Doc. 14240). (Rescheduled from Feb. 5).
*Feb. 20 — Senate Communications Subcommittee, hearing on all-channel set legislation. New Senate Office Building, Washington.
*Feb. 20— Pittsburgh Radio and Tv Club,
luncheon meeting to be addressed by Lloyd
Griffin of Peters, Griffin, and Woodward
Inc. Penn Sheraton Hotel, Pittsburgh.
*Feb. 20 — New York section of the Audio
Engineering Society, symposium on "Experiences in Fm Stereo Multiplex Broadcasting" for managers and chief engineers
from fm stations in New York, New Jersey
and Connecticut (7:30 p.m.). Bell Sound
Studios, 237 W. 54th St., New York.
Feb. 20 — American Women in Radio &
Television, Philadelphia chapter, Mardi
Gras dinner meeting. Speaker will be
Donald Huff, customer relations manager,
Delta Airlines. Hotel Sheraton, Philadel-

*Feb. 22-24— Western Radio-Tv Conference,
informal annual meeting of broadcasters,
educators and students to discuss media
topics. Jack Tar Hotel, San Francisco.
Feb. 23 — What's New — Ad Forum '62,
sponsored by The Houston Advertising
Club. Speakers include Emerson Foote,
president of McCann-Erickson; Jay M.
Sharp, manager of general advertising,
Aluminum Corp. of America, and John
DeWolf, vice president and director of reBROADCASTING, February 19, 1962
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search, G. M. Basford Co. Shamrock-Hilton,
Houston.
WWTV

DRUG-SALES

10

Feb. 25 — Broadcast Pioneers, New York
chapter,
secondWGN
annual
"Mike Latin
Award"
dinner, honoring
Chicago.
Quarter,
5 p.m., New York City.
•Feb. 26 — Senate Space Committee, hearings on space communication system legislation. New Senate Office Building, Washington.
Feb. 27 — Start of eight-week course, Radio
6 Tv Executives Society Time Buying &
Selling Seminar. New York.
Feb. 28 — Assn. of National Advertisers
I workshop
New York. on tv advertising. Hotel Plaza,

AREA

COMPLETE

EXCEED

STATES!

Feb. 28 — UPI Broadcasters Assn. of Massachusetts, awards dinner, J. E. Allen of
WBZ-TV presiding. Nick's Restaurant,
Boston.

The big VVWTV coverage area (Northern Lower
Michigan) ranks ahead of ten entire states as a
market for drug products.*
WWTV, Cadillac-Traverse City, is far and away
the strongest medium serving this important 36county area. It delivers more homes than the
next station in 433 of 450 quarter-hours surveyed, 8a.m.-midnight, Sunday through Saturday (NSI, Cadillac-Traverse City, June 6-July 3,
1961). You'd have to buy 13 daily newspapers
or 16 radio stations to even approximate this

4T

NCS No. 3 ihowi that WWTV hai
daily circulation, both daytime and
nighttime, in 36 Michigan countlei.

penetration.
Add WWTV to your WKZO-TV (KalamazooGrand Rapids) schedule and you get all the rest
of outstate Michigan worth having. // you want it
all, give us a call!
*WWTV area drug sales are $31,060,000 annually — more
than in Alaska, Del., Hawaii, Me., Nev., N. Hamp., N. Dak.,
S. Dak., Vt., or Wyo. Source: SRDS, Dec. 15, 1961.

&/ie gefyei Nation*
WKZO-TV —GRAND RAPIDS-KAIAMAZOO
WKZO RADIO — KALAMAZOO-BATTLE CREEK
WJEF RADIO— GRAND RAPIDS
WJEF-fM— GRAND RAPIDS-KALAMAZOO
WWIV-CADILLAC IRAVERSE CITY
KOLN-TV-UNCOIN, NEBRASKA
KGIN-TV — GRAND ISLAND, NEBRASKA

SUBSCRIPTION

ORDER
&
c
o

title/ position*

company name
addr
city

state
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March 1-3— U. of Oklahoma, annual radiotv conference and clinic. U. of Oklahoma
campus, Norman, Oklahoma.
March 4-5— Texas Assn. of Broadcasters,
spring convention. El Paso.
♦March 5— House Commerce Committee,
hearing on all-channel set legislation.
Washington, D. C.
*March 5-6 — Broadcasting and advertising
seminars, School of Journalism and Communication. U. of Florida. Separate days
will be devoted to consideration of media
and advertising topics. Participants in the
seminars include Pauline Fredericks, NBC
News, Commissioner Robert E. Lee of the
FCC, and TvB President Norman Cash. U.
of Florida campus, Gainesville.
March 5 — Academy of Television Arts &
Sciences, Hollywood chapter evening meeting on international television. Ambassador
Hotel, Los Angeles.
March 5-9 — School of Journalism & Communications, U. of Florida, Communications week. Gainesville.
March 6— New York State Broadcasters
Assn., annual meeting. Gov. Rockefeller
and members of the legislature will be
guests for the dinner following the afternoon meeting. Ten Eyck Hotel, Albany.

March 7-9— Western Assn. of Broadcasters,
engineers convention. Hotel Saskatchewan,
Regina.
March 10— Sigma Delta Chi, Region 7
Mo.
convention. Muehlbach Hotel, Kansas City,

Please start my subscription immediately for —
□ 52 weekly issues of BROADCASTING
$ 7.00
□ 52 weekly issues and Yearbook Number
11.00
□ Please Bil
□ Payment attached

Send to home address-

MARCH
March 1-2— NAB public affairs and editorializing conference, first national meeting. Secretary of State Rusk and FCC Chairman Minow will address broadcasters attending the conference. Shoreham Hotel,
Washington, D. C.

March 7 — Academy of Television Arts &
Sciences, New York chapter forum on
sponsors and ratings. Overseas Press Club,
New York.

BROADCASTING
THE BUSINESSWEEK!- Y OF TELEVISION AND RADIO
1735 DeSales St., N. W. Washington 6. D. C.
NEW

Feb. 28-March 1— NAB, seventh annual conference for presidents of state broadcasters' associations. Shoreham Hotel, Washington. D. C.

Zone

u
o

March 12-16 — American Management Assn.,
"Effective Advertising" course for management, in Chicago for the first time. La
Salle Hotel, Chicago.
March
14-16 — Electronic Industries Assn.,
committee, section, division and board
meeting. Statler-Hilton Hotel, Washington,
D. C.
March 16 — Advertising Federation of America, board of directors meeting. New York.
| March 16 — Louisiana Assn. of Broadcasters,
I spring meeting. Washington-Youree and
BROADCASTING, February 19, 1962
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HIGHEST

ACCEPTANCE

EVER...

WCCO Radio has done it again— soared to new record
heights in its acceptance throughout a vast listening
market. Now, WCCO Radio delivers a 68.1% share of
audience, according to the newest Nielsen Station
Index. This is more than twice as many listeners as all
other Minneapolis-St. Paul stations combined!

And

it's more proof than ever that WCCO Radio has what it
takes to help you reach your sales goals in a big,
124-county market with 1,142,900 radio homes. You
can do it at the lowest cost-per-thousand— less than
one-fifth the average of all other Twin Cities stations.
As one of the great stations of the nation, WCCO
Radio provides a setting of outstanding acceptance
for your sales story.
Nothing sells like acceptance!

GIANT
124
COUNTY
COVERAGI

WCCO

RdDiO

• St. Paul
Minneapolis
• RA
Channel
Clear
DIO Station
Northwest's Only 50,000-Watt 1-A••

Repreienled by CBS

spot
• • • SALES
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Captain Shreve Hotels, Shreveport.
March 16 — Indiana Broadcasters Assn.,
spring meeting. Feature speaker will be
C. Wrede Petersmeyer, president of Corinthian Broadcasting Corp. Site in Indianapolis to be announced.
March 16-17 — Arkansas Broadcasters Assn.,
spring
meeting. Sam Peck Hotel-Motel,
Little Rock.

to:

memo

March

19-23 — Georgia Assn. of Broadcasters, first annual regional meetings of
broadcasters will be held at following five
sites: Griffin, Albany, Baxley, Augusta,
Canton.
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March
22 — Assn. of National Advertisers
seminar, "How to use business papers effectively." Hotel Plaza, New York.
March 22-24 — Advertising Federation ol
America, fifth district meeting. Shawnee
Hotel, Springfield, Ohio.

18.8

C. E. HOOPER, |AN.-FEB. '61

March 26-28 — Canadian Assn. of Broadcasters, annual convention. Queen Elizabeth
Hotel, Montreal, Que.

Business
Vice Prestdent
and Long
General Manager
Maury

March 26-29 — Institute of Radio Engineers,
international convention. Waldorf-Astoria
Hotel and New York Coliseum, New York.
March 28-30— National Sales Promotion &
Marketing Exposition of Advertising Trades
Institute. Hotel Biltmore, New York City.
March 29-30— NAEB Region III meeting.
Ball
Indiana.State Teachers College, Muncie,
March 30-31 — Advertising Federation ot
America, sixth district meeting. Detroit.

Comptroller:
Auditor: EuniceIrving
Weston.C. Miller: Assistant

March 31-April 1 — National Assn. of Fm
Broadcasters. Program and business meeting March 31; joint NAB-NAFMB "Fm
Day" April 1. Conrad Hilton Hotel, Chicago.

24 HRS/DAY
5000 WATTS

DAYS

1000 WATTS

NIGHTS

Director of Publications: John P. Cosgrove.

April 1-4 — National Assn. of Broadcasters,
annual convention. Conrad Hilton Hotel.
Chicago.

Bureaus
5-8354.
New York: 444 Madison Ave., Zone 22, Plaza

April 4-6 — Assn. of National Advertisers,
West Coast meeting. Del Monte Lodge,
Pebble Beach, Calif.

Editorial Director: Rufus Crater; Bureau
News Manager: David W. Berlyn; Associate
Editor: Rocco Famighetti; Staff Writers:
George W. Darlington, Richard Erickson,
Diane Halbert, Larry Littman; Assistant:
Frances Bonovitch.
Vice President and Sales Manager: Winfield
R. Levi; Sales Service Manager: Eleanor R.
Manning; Advertising Representative: Don
Kuyk; Advertising Assistant: Ellen Reilly.
Chicago: 360 N. Michigan Ave., Zone 1,
Central 6-4115.
Senior Editor: Lawrence Christopher; Midwest Sales Manager: Warren W. Middleton;
Assistant: Barbara Kolar.
Hollywood: 6253 Hollywood Blvd., Zone 28,
Hollywood 3-3148.
Senior Editor: Bruce Robertson; Western
Sales Manager: Bill Merritt; Assistant: Virginia Strieker.
Toronto: 11 Burtonnt:Road, Zone 10, Hudson
9-2694. Corresponde
James Montagnes.

April 6-7 — Region 11 (southeastern) conference, National Assn. of Educational
Broadcasters. U. of Georgia, Adult Center
for Continuing Education. Athens.

April 11-13 — New York State Educational
Radio & Television Assn., spring meeting.
WNED-TV, Hotel Lafayette, Buffalo.
April 13-14— Sigma Delta
convention. Atlanta, Ga.

Chi

Region 3

April 14-15— Sigma Delta Chi Region 5
convention. Morrison Hotel, Chicago.
April 23-May 5 — Second International Television Festival, Montreux, Switzerland.
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and Readers'
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Frank N.Service
Gentile;
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APRIL

April 9 — Academy of Motion Picture Arts
& Sciences, 34th Oscar awards ceremony at
Civic Auditorium. Santa Monica, Calif.
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April 7 — Intercollegiate Broadcasting System, annual convention. Yale U., New
Haven, Conn.
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Editor and Publisher
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March 26-30 — American Management Assn.,
course in trade practice regulations. Hotel
Astor, New York.
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Publisher:Nancy
GladysK. Hall.

March 23 — Reply comments due on FCC
proposals for which comments were
tendered on Feb. 19.
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March 21-23 — Audio Engineering Society,
spring convention. Ambassador Hotel, Los
Angeles.
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April 25 — Assn. of Industrial Advertisers,
Eastern New England chapter and Hartford
chapter, all-day marketing and advertising

Broadcasting* Magazine was founded in 1931
by Broadcasting Publications Inc., using the
title, Broadcasting* — The News Magazine of
Advertising*
Fifth Estate.
the acquired
Broadcast Reporter in
in 1932,Broadcast
was
in 1953. inBroadcastdjg1933 and Telecast*
Telecasting*
was introduced
1946.
•Reg. U.S. Patent Office
Copyright 1962 : Broadcasting Publications Inc.
BROADCASTING, February 19, 1962

THE

WINNER!
ner! You'll

creative

If

find

radio,

show

you

friends

and

What's

more,

created,

new

bet

on

Balaban

and

Balaban-

winning

Balaban

new

fans

as

BALABAN

winning
with

new

events

and

marketing.

you're

new

their

are

Those
new

win-

laurels

in

the

in
-in

know

listeners,

new

personalities.

born,

place

a

promotions

winsome

stars

take

aban will be
there -in
on
it!!! IN
TEMPO

THE

bet

programming

merchandising
will

you

in

new
history

the
winner's
corner!
WITH
THE
TIMES
STATIONS

music
-Bal-

You

John

can

F. Box, Jr.
Managing Director

WIL/ST. LOUIS
Represented by Robert E. Eastman & Co., Inc.
KBOX/DALLAS
Dan Hydrick, GenWal Manager
Represented by The Katz Agency
WRIT
MILWAUKEE
.\i \ Bernie Stfachota, Generat Manager
e/entld by Roiiert E. Eastman & Co., Inc,

Challenge

Each

significant

opens
for

a

new

in the
The
in

fulfillment

American

of

of

TV

a

and

its vast

play

a

challenge,

the

data

with

free

extends

industry.
program

to

of

them

surveys,
to

a

obtain

and

charge.

minimum

cost.

Whatever

the

in

meeting

of
of

tomorrow,
willingness

role

the

constructive

privilege
such

of

educational

to
All

BUREAU
I- R
C -

E -

ETV

allows
at

a

challenges

today.

RESEARCH
O F

colleges

client" status
tabulations

ARB's
attitude is one
to serve
by way
of
programs

furnish

television

AMERICAN

S IO N

which

research

Preparing today for the television industry of tomorrow.

D IV

to

educational

stations are also given full "ARB
for purposes
of ordering special
and

role

services

foundations,

universities,

vital

Bureau,

regular

audience

stations

and

of

needs

needs.

measurement

maintains

helpful

will

these

this

today

educational

Research

all segments

ARB

of

Television,

recognition

to

of

potential,

its audience

Tomorrow

discovery

world

tomorrow.

educational

of

IN C

MONDAY

Radio

translates

abroad

One of the problems I encountered
when I became international advertising
manager for Wynn Oil Co. was
providing advertising material to our
overseas distributors. Print media were
relatively easy to cope with but when
it came to television we found we had
a lot of headaches.
At Wynn Oil Co. we have a library
of commercials which we use to promote our Wynn's Friction Proofing
products on U. S. networks. These
were made for U.S. and Canadian consumption— a fact which became very
apparent when we viewed them following requests from overseas distributors.
It was not just a question of the sound
track: like most advertisers we didn't
only say it— we wrote it too. This was
fine for English-speaking audiences, but
English copy would look absurd on a
German or Spanish tv screen.
Tv Poses Problems Abroad ■ And
then there is the problem of the talent
fees and residuals. We found that rights
to broadcast our commercials to relatively small audiences abroad would often cost more than time costs for
screening the commercial. Production
costs deterred us from making tailormade commercials for each foreignlanguage distributor who wanted to use
tv, but at the same time we knew they
could not all afford to make them individually despite lower costs.
Radio, we found, is far easier to use.
Here we send our domestic commercial copy with the suggestion that they
translate it and have it recorded or read
live locally.
South Africa is Different ■ I'm used
to tv problems, especially the major
one of not having any television. The
Republic of South Africa is one of the
world's few highly industrialized countries without it. The government, which
has placed a ban on any type of tv
(except for a handful of medical and
industrial closed circuit units), has
given no explanation beyond some
vague references to the alleged contribution by television to deliquency
among juveniles in other countries. The
real reason, however, is linked to South
Africa's greatest problem, the control
of a predominately black country by an
all-powerful white minority.
Through strict censorship Negroes
are permitted to see only 40% of the
movies that the whites see — and are
thus protected from seeing crime, violence, miscegenation, racial equality or
any other subject considered unsuitable
or inflammatory. All three radio networks are government controlled and
all books and magazines entering the
22

from Nissen Davis, international advertising manager, Wynn Oil Co.
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are subject to censorship.
There's No Tv ■ Television
threefold problem to the South
authorities. Movie theatres are

segregated but there is no way to control tv audiences so if tv were to arrive, programs would have to be so "innocuous" that the white viewers would
probably rebel. Then there is the problem of the rural voters. South Africa's
present Government has the bulk of its
supporters in rural areas and they hold
the balance of power through a system
of loaded constituencies. Anytime the
cities get anything the farms do not,
there are violent repercussions from the
country. With the present limitations of
tv transmitters, and the vast distances in
South Africa, most farmers would not
be able to receive tv programs. Finally,
there is the language question. The
country's white population is half British descent, and half Dutch. The former speak English, the latter Afrikaans.
The Government, always over-sensitive to English "domination," is already perturbed by the fact that 99%
of the movies are in English, as are the
bulk of the programs on commercial
radio. This is natural as the cities are
mainly English-speaking and advertisers
naturally want to reach the largest possible audience. Also many canned programs are purchased in Britain, Australia and the United States for commercial radio and these are in English. With tv, the probability would be
that the majority of programs would
again be in English.
Radio Prospers ■ South Africa does
have radio, though. And South African radio is probably the world's most
powerful, at the present time, because
of the lack of competition from tv. Inside the country there are three networks. Two (one English, one Afri-

kaans) carry no commercials and are
financed by license fees paid by all radio set owners. An estimated 95% of
the country's 3-million whites have radios. In addition about 800,000 Negroes listen to radio, either on their own
or their employers' sets, or through diffusion systems in several townships.
The third network, called Springbok
Radio, is fully commercial but operated
under Government control. All three
networks have medium wave transmitters in every major city plus shortwave transmitters for the rural areas.
Established in 1950, Springbok Radio
fast became the country's most popular
network. Unlike the non-commercial
stations which have regional programs,
Springbok is fully national so that all
advertisers have to broadcast their messages to the entire country.
Much Like U. S. ■ Rating services
show that the top programs on Springbok Radio are give-away quiz shows
where prizes are world trips, automobiles, appliances or cash. The network
limits sponsors to prizes of no more than
$1,400 to any participant on any one
show. During the day there is a continuous stream of soap operas for housewives. The trend daytime or in prime
evening time is for fully sponsored
shows in 15, 30 or 60-minute segments
with station breaks in between. Late
at night and in the early morning there
are d.j. participation shows.
The only commercial competition to
Springbok Radio is Lourenco Marques
Radio, a station operating from neighboring Mozambique, Portugal's East
African province. LM beams its seven shortwave and 100,000 watt medium wave transmitter at South Africa,
and programs mainly jazz shows. Between them, these two commercial networks gross about $2 million a year.

Nissen Davis left his native South Africa
last year and joined Wynn Oil Co. shortly
after his arrival in the United States. Previously he had been senior account executive with African Amalgamated Advertising, an agency chain in Africa. In 1960,
when tv was introduced in Rhodesia, he
was sent by his agency to study commercial television techniques in Europe. Earlier, he had been a magazine editor, copywriter, public relations consultant and
newspaper reporter in Europe and Africa.
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COMMERCIAL
NEWS INTROS

UNDERSCORES
LOGOS

smooth
lush

TIME

< warm

* flowing

< melodious

sweeping

STATION I.D.'S
AND TEMPERATURE

< rich

< cascading

* full bodied

INTROS

*

strings

< beautiful

*

These descriptions just hint at the glorious new sound of
Ullman's newest musical signature package, The Velvet Touch.
Musical program and production aids created for the elite station
whose

sound image is that of good music, beautiful music, for the

middle-of-the-road musical tastes of America's majority. Musical
signatures that harmonize with your format with velvet smoothness,
enhancing and enriching it— giving you a distinctive identifiability
your competitor can neither copy nor match.
And

all customized

completely for your station.

Send for your melodious

demo

tape today or call your Ullman-Man.

They'll both get to you on wings of song.

RICHARD

©

ULLMAN,

INC.

Marvin A. Kempner, Executive Vice President
1271 Avenue of the Americas, New York 20, New York, PL 7-2197
Dick Morrison, Vice President
3101 Routh Street, Dallas 4, Texas, RI 2-3653

-V
A DIVISION OF

THE PETER FRANK
HOLLYWOOD
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One of a series of advertisements which reflects the balance, scope and diversity of NBC's program service.

> MOVIES/A

LARGEST
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ENTERTAINMENT
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FREE

WORLD
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r

WOW!

WHLI
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^

sland
A

BIG

Tag line interpretation

pushing
three buttons
Newpass,
York";
if that condition
camein to
the

editor: Your item, "Patriotism plus insurance" [Closed Circuit, Feb. 5],
was in error and projected the position
of the Institute of Life Insurance unfairly when it stated that the public
service spot announcements which the
institute proposed to furnish to NAB

writer continues, "the television station
would degenerate into a robot outlet

radio members
"SEPARATE"
MARKET!

were "extolling merits

of The
insurance."
fact is that the proposed patriotic
theme spots did not contain any mention of insurance or of the institute.
They were wholly patriotic and whether
they were used would have been in the
sole discretion of each station. There
was a proposed tag line stating, "This
message comes to you as a public service
from Station XXXX, a member of the
National Association of Broadcasters,
in cooperation with the Institute of Life
Insurance." This was totally apart from
the message, itself, and was suggested by
the institute in an effort to conform to
FCC identification requirements.
The NAB Board declined to participate in this project because it felt ( 1 )
the announcements would be tallied
against a station's commercial spot
count
rather than as public service, (2)
it would be improper for NAB to cooperate with an organization which is
heavily nonbroadcast-oriented in its
present advertising policies, and (3) the
project would provide free exposure to
the institute above the value of the public service, itself — LeRoy Collins, president, NAB, Washington.
[The "error" is a distinction without a difference. If the proposed "tag line" were
used, mere mention of "insurance" would
create a favorable impre-sion, therefore
would advertise insurance. If the tag line
were not used there would be a question of
violation
of Section 317 requiring sponsor
identification.!
Stanton

The independent Long
Island (Nassau-Suffolk) market
— 4th largest in the U.S.—
where over 2 million customers
live and shop.
r
!WHLI

} 10,000 WATTS
AM T100
FM 98.3

HEMPSTEAD
LONG ISLAND, N. Y.

th voice

PAUL GODOFSKY. Pres.. Gen Mgr.
JOSEPH A. LENN, Exec. Vice Pres., Sales
Represented by Gill-Perna
26

MIKE^

on Stanton

editor: An editorial in Broadcasting
[Editorials, Feb. 5] attempts to summarize my position before the FCC regarding regulation of networks by reporting that I stated a basic objection to
any extension of government regulation
that might encourage government intrusion into programming, but that in
cross-examination I indicated I would
not strenuously object to some form of
direct regulation if it assured protection
of program freedoms. The editorial
comments on the position taken by Robert Sarnoff, and then sets forth a third
view which, the writer states, has not
been emphasized in the proceedings.
This third view is: if the FCC were
given authority to regulate the networks,
its attention would be redirected from
the stations it now regulates to the three
television networks; with such shift in
regulatory focus, there would come the
general acceptance of the notion that
all of television could be controlled "by

with no mind of its own" and the
chance for variety and local programming would be lost.
While it is true that CBS has indicated in the past, and I reiterated this
view during the course of my testimony,
that it would not object to a direct,
rather than the present indirect, regulation of networks in those specific areas
now coveredrules,
by the
commission's
broadcast
I did
not state atchain
the
hearing, nor have I ever taken the position, that I would not object to any
sort of direct regulation of networks,
however broad, so long as it did not
intrude into programming. More important, however, the writer of the editorial has failed to note that in the
course of my cross-examination I commented on the vital distinction between
a regulation of networks which placed
centralized responsibility for network
programming at the network level —
with the resultant opportunity for government to intrude into network programming— and a regulation which
would specify the kind of information,
relative to network programs, which
should be given by the networks to
their affiliates so that the affiliates could
exercise their responsibility for all programs they broadcast.
I testified that I favored the concept
of the dispersion of responsibility among
the affiliates, rather than shifting the
responsibility for network programming
to the three networks. With responsibility at the station level, the networks
would have the benefit of the criticism
and the counsel, and of the acceptance
and rejection of programs, by the affiliates. Isaid that we were willing to pav
a price to maintain this dispersion of
responsibility, namely, through the furnishing of such additional information
and closed-circuiting of programming
prior to broadcast as may be necessary
to permit the affiliates to exercise their
responsibility.
If direct regulation of networks took
the form of placing responsibility on
the networks, I stated that the transfer
of the responsibility from the affiliate to
the network would make even more
true the criticism which was voiced
years ago that an affiliate is merely a
"way station."
In summary, the position I expressed
in behalf of CBS is one which would
continue the responsibility at the station
level, and would prevent that shift in
regulatory focus, of which your writer
speaks, to the control of television "by
—
New York."
three buttons
pushing Stanton,
Frank
CBS inpresident,
New
York.
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IMP

A

Market baskets — and other consumer
needs and desires — are filled at the
rate of more than 2 billion dollars a
year in the WOC-TV coverage area.
To meet the demands of these IowaIllinois consumers, this has become a
major regional distribution area for
food, drugs, automotive and many
other product classifications. There is
also a growing recognition of this
trade area as an excellent test market.
WOC-TV is your best method of reaching this tremendously important market.
WOC

is more than a member

of the community

. . .

it's a member of the family. With responsible local
programming, WOC-TV has created a loyal
audience that responds with enthusiasm.
Such attention carries a tremendous impact on the 2 billion
dollar market covered by the WOC-TV signal. The average
household spends $4,246 on retail sales
and part of that expenditure has come about
because they heard and saw it on WOC-TV.
The image and impact created by WOC-TV is given impetus
by an effective sales co-ordinating staff that establishes
constant liaison between the advertiser and his retail outlet.
For full information about WOC-TV,
see your PGW Colonel . . . today!

6
Exclusive National Representatives — Peters, Griffin, Woodward, Inc.
DAVENPORT, IOWA
27
THE QUINT CITIES / DAVENPORT • BETTENDORF • ROCK ISLAND • MOLINE • EAST MOUNE
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FRANCISCO

For

Adventure,

Romance,

Action,

Realism,

Thrills,

Spectacle,

Leave
Going
Whatever

It

sure has it — and in big

amounts. For five straight seasons now, he's
been winning kids, charming adults, enriching
sponsors.
Of course, ABC doesn't just leave it to
Beaver in the family fun department.
Other

Beaver

into its sixth boffo season

it is that little boys are made

of, Beaver Cleaver

To

long-run, big-fun hits (likewise

first in their time periods*) are Ozzie & Harriet,

now

going

this Fall
into its eleventh

season, The

Donna Reed Show (fourth season), The Flintstones (third season).
In other programming

categories, but

also top-rated in their time periods, are ABC's
Cheyenne, Rifleman, Ben Casey, Naked City,
The Untouchables and Target: The Corruptors.
For success in network a D /"* T\
t

television, leave it to

MDv"l

!::Source: Nielsen 24 Market TV Report, week ending Feb. 4, 1962.
Average Audience, all commercial programs, Mon. thru Sun., 7:30 — 11 P.M.
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COMEDY

■

More

■

Share-time

■

Tentative

CENTERS

variety,

drama

sponsors
plans

scheduled
already

sprinkle

A speed-up in the blueprinting of
plans for 1962-63 nighttime network
tv programming became evident last
week.
Though it'll be months before schedules are locked in, the proposed lineups already have gone far enough to
indicate the tack the networks will
take.
And although it may be early to
talk in terms of new advertiser buys,
reports are increasing of part sponsorships being assured for a few of
the new programs set for the next
season.
As of this week, not one of the networks can show nightly lineups without gaping program holes. Yet there
are fewer and fewer new-show surprises ahead. The main chores now
are final pilot screenings and definite
time-spot scheduling.
A quick glance at current advanced
network planning — a composite sample of how the three-network 1962-63
schedule could look in the fall is in
the chart on page 33 — affirms what a
round-up look at pilots for next fall
indicates (see Perspective, page 110).
Comedy Brush ■ In short, the networks next season will paint a program
image with a broad brush of comedy.
There'll be a little more of the variety
format, an increase of drama (film
and/or live) and a rise in medical draThe western
hasn't from
yet been
aside ma.but
its decline
theshoved
1960
peak continues (also see Nielsen analysis, page 34).
The action-adventure show, while
still very much around, is giving way
to other formats (such as comedy).
There will be few additional animated
programs and these will be basically
comedy (Jetsons by Hanna-Barbera, an
animated situation comedy project into
the jet-age to complement H-B's Flintstones and its rock-age background, is
being planned for ABC-TV).
An early sampling of future tv program projections pointed some months
ago to more diversified production
groups and a broadened program basis
(Broadcasting, Nov. 6, 1961). Those
plans now are coming into their own

TV

new

as

STAGE

westerns

signed

for

entries

among

The program chart on page 33 reflects initial selling and program proposals as received by agencies. The
program sequence is certain to be
changed from week to week until well
into the spring, but it portends network
thinking.
Early Birds ■ Early-bird advertisers
staking their claims in the program
feeding:
■ American Tobacco Co., via BBDO,
reportedly has purchased a half of the
new Our Man Higgins series in the
Wednesday night lineup on ABC-TV.
That night's lineup for ABC-TV appears firm: Wagon Train, Going My
Way, Higgins and Naked City.
■ Whitehall Labs, division of American Home Products Corp., and Brown

Broadcasting

bite

most

and time will be the arbiter of whether
or not such factors as the sudden injection of New York-based production
(see story, page 32) can have much
effect in what is predominantly a television medium dominated by Hollywood in its creation, design and production.

the

new
hardy

FALL

dust

programs
perennials

& Williamson, both through Ted Bates
& Co., are said to have signed for a
half-sponsorship of the new program,
The Nurses, that's to be slotted apparently at Thursday, 9-10 p.m. (Closed
Circuit, Feb. 12).
■ Sealtest is keeping its hand in the
Wednesday, 10-10:30 p.m. period on
NBC-TV but hasn't made up its mind
on what show to place there.
■ Procter & Gamble is busy, actively
lining up its purchases for the new
season. Reports that P&G will stick
with the Dick Van Dyke show on CBSTV, and will be associated on that network with still a new program could
not be confirmed. P&G also may be
moving to CBS-TV along with The
Real McCoys which switches to the
network from ABC-TV next season.
■ DuPont not only will be back on
NBC-TV Sunday nights but will have
a more ambitious undertaking. The
advertiser, through BBDO, its agency,
has scheduled 22 shows in the 10-11
p.m. slot and of this number, 14 will
be

prospects

What's in view for radio-television
in 1962? A burgeoning national
economy can only mean clear skies
and progress for the broadcasting
media, in the opinion of nearly every
card-carrying economic expert.
While Capitol Hill is faced with
a broad variety of broadcasting bills,
ranging from all-channel sets to a
new policy for political broadcasting, there is considerable doubt that
any will be enacted at this session.
Many congressmen are giving more
thought to fence-mending before the
coming elections than they are to
radio-tv bills and intricate political
considerations are liable to delay
even the most popular of the prospective legislation.
Both radio and television posted
new highs in total billings during
the past year, according to Broad-

FOR

dramatic

good

shows,

for

six "actualities"

1962

casting estimates, and predictions
are that still higher totals will be
posted at the end of 1962.
Annual Broadcasting reports on
the 1962 perspective for radio and
television are included in a special
section beginning on page 71 in this
issue.
PERSPECTIVE
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COMEDY

CENTERS

TV

STAGE

and two specials, for a total investment
for time and talent estimated last week
to be in excess of $6 million (contract
reportedly calls for 10 repeats). The
non-DuPont weeks will be filmed in
by other specials.
At this point, the emphasis is on
winding up the scheduling of entertainment programs and presumably news
and public affairs slotting in prime
time will follow quickly. As of this
week, however, such series as Eyewitness and CBS Reports on CBS-TV,
Brink ley's Journal (or some other format featuring the news commentator)
on NBC-TV, and Howard K. Smith on
ABC-TV have temporary havens in
prime-time for the next season.
This generally is the programming
image of each of the networks as indicated by current plans:
the in
network's
will
be ABC-TV:
less obvious
westerns "guns"
but more
in war action (Combat and Battle
Zone, both one-hour series, are being
considered). The network, however,
has first call on other western series
on which work can proceed. Actionadventure will still spot the schedule
and at least one medical hour drama,
(title said to be Mac Thompson) is
being added to the highly rated Ben
Casey which will continue. A Roy
Rogers musical has a chance for Saturday night, 7:30-8:30, and a light en-

New
BOOMLET
New

York
IN

PILOT

FOR

FALL

tertainment Going My Way (Gene
Kelly stars) hour on Wednesday seems
set.
Comedy is promised on these new
shows at ABC-TV: Our Man Higgins,
Jetsons and The Workers among others.
A Fred Astaire anthology seems certain on Mondays, and Rodeo U.S.A.
is a strong contender for Sundays.
CBS-TV: Comedy on all levels from
the comic to the situation to broad
comedy on Hellzapoppin tack (Max
Liebman's taped show) appears paramount in new programming most talked
about at CBS-TV. Lucille Ball apparently will be cast in a half-hour on
Sunday night, Beverly Hillbillies is a
strong possibility, the Real McCoys has
been moved over from ABC-TV, Red
Skelton will be back, and possibly as
an hour production, and Jack Benny,
Dobie Gillis, Dick Van Dyke, Mr. Ed,
Danny Thomas, Dennis the Menace
and Andy Griffith among others are
slated to return though some will be
in new time periods. A new comedy,
Acres and Pains, appears certain though
no time slot has been selected. Another
comedy half-hour, Wake Up, Stupid!
is a possibility.
Variety-comedy that includes veteran Ed Sullivan, Garry Moore, new contender Tv Tonight with Dennis Weaver
and Victor Borge among others are in
the CBS-TV blueprint. Drama will be

fighting
PRODUCTION

York, which long ago yielded

to Hollywood as television's No. 1 programming center, will make a comeback in the 1962-63 season.

varied with GE

continued

back
IS CENTERED

as

along with Perry Mason, The Defenders, U.S. Steel/ Armstrong Theatre and
the new hour Hitchcock series as well
as a medic drama with a reverse twist,
The Nurses.
NBC-TV: One of the few new western-oriented shows is The Virginian
that's slated for a 90-minute weekly
appearance at 7:30 on Wednesday.
NBC-TV expects to build on the strong
shows it developed this season — Dick
Powell, Dr. Kildare, Car 54, Walt Disney and Hazel, for example. It is continuing its "hit" Sing Along With
Mitch, but in a new time period. Jack
Paar on Friday nights will add varietycomedy to the schedule. Perry Como
will return and most likely also Dinah
Shore, although her show hasn't been
penciled in yet.
The new programs most likely to
succeed in gaining an NBC-TV niche
are such hour series as 333 Montgomery, Empire, McKeever & The Colonel,
The Young Men, 11th Hour (Psychiatric theme), or 330 Independence
(U.S. Public Health theme). Some of
these
will be slotted in "plotting"
alreadysoon
made.
NBC-TV also has comedy or variety
in the form of Kings of Broadway
(about a two-day vaudeville circuit),
a color cartoon using the voices of
Laurel and Hardy, Andy Hardy, Ensign O'Toole, The Big Brain, Amy and
Kentucky Kid among others.

tv

AROUND

The extent to which it will recapture
lost stature is by no means clear and
the full impact of currently planned
increased activity is not expected to be

Theatre expected back

producer
CBS-TV

ACTIVITY

felt for at least another year.
This conclusion emerges from talks
with network programmers, independent producers and agency men. They
agree that the pendulum is swinging
slowly in the direction of New York,
but believe that a significant shift will
not be achieved until live-tape production of drama, musical and quiz shows
becomes more pronounced.
A study of network and/or their
pilots under consideration for 1962-63
(story and chart, page 33) indicates
New York is enjoying a boomlet in
pilot program production. But admittedly, the rise can be attributed largely
to CBS-TV's initiative in this activity,
which has produced in New York pilots
of at least four shows for next season.
Above and beyond 1962-63, proponents of New York productions see
these encouraging signs:
■ The investment of $14.5 million
by CBS-TV over the next two years to
refurbish its New York production
center.

Cameramen

setting up a sequence for new series produced in New

York,

"The Nurses," which has lined up Whitehall Labs, and Brown & Williamson.
32 (LEAD STORY)

■ Two of the leading tape production
companies — Videotape Productions of
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How

next

fall

s

tv
8-8:30

7:30-8

8:30-9 Rodeo

Battlezone
CBS
SUNDAY

NBC

Dennis The
Menace

CBS

Cheyenne
To Tell
The Truth*

MONDAY

NBC

TUESDAY

THURSDAY

Wagon Train

Ozzie &
Harriet t

CBS

Mr. Ed

SATURDAY

Andy

Thomas

NBC

International Showtime
Roy Rogers Musical t
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Tv Tonight t

Griffith

Price Is

To be Announced
87th Precinct t
Benny
Hawaiian Eye
Mac Thompson

Red Skelton t

Open

Jack

Right*
Dick Powell
Going My Way

Empire t

Open

Perry Como*
My
3
Sons

Open
Dr. Kildare

Flintstones

Open
Naked City*
Brinkley
U.S. Steel/Armstrong*
Sealtest
Show t
Untouchables

Open
Hazel

The Nurses*
77 Sunset Strip

To be Announced
CBS Reports*
Hour Adventure t

Hitchcock
McKay
Vive

Route 66

Judson
Mitch Miller*
Leave It
To Beaver

Garry Moore*

Higgins

Dick
Van Dyke

Dobie
Gillis

Eyewitness
Jack

Lawrence Welk

The Defenders*

Fight of the Week*
Gunsmoke
Will Travel
Have GunSaturday Night at the Movies

Open
g
those
episodes produced on location, etc.
*_Program produced for the most part in New York, exceptir
t_Program is uncertain entry for time period in which it
appears.

New York and MGM Telestudios — report heightened interest by New York
independent producers in the availability of their facilities and point to various
taped pilots already in production.
■ The strong belief by many agency
officials and producers that the time is
ripe for the return of quiz shows, probably not the big-money type, which traditionally originate from New York.
■ The emphasis on informational
programs is likely to become even more
pronounced over the next few years
and to rebound to the benefit of New
York.
But even the most optimistic New
York adherents do not believe the city
will recapture its stature of six or seven

Howard
10:30-11 K.
What's My

Line?*

Checkmate
To be Announced

now

And Specials
Fred DuPont
Astaire Show*
Anthology
Smith*
Camera*

Danny

Real McCoys

Perry Mason

CBS

CBS
NBC

9:30-10
To be Announced
\ 10-10:30
Candid
GE Theatre

Ben Casey

Donna
Reed

McKeever & rhe Colonel t
The
Jetsons
Workers
Rawhide

ABC

looks

The Virginian

ABC

NBC

|

Bonanza

Rifleman
Car 54*

or Max
YoungLiebman
Men InShow*
A Hurry

NBC

ABC

FRIDAY

Hillbillies
I've Got A
or

ABC
CBS
WEDNESDAY

Beverly

NBC

CBS

9-9:30
U.S.A

Ed Sullivan*

The Young Men t
Secret*
Combat
Marshall
Dillon
Open
Laramie

ABC

lineup

Lucille Ball

Walt Disney

ABC

network

years ago. They say film will continue
to be highly important in tv in the forseeable future and that Hollywood is acknowledged as pre-eminent because of
its experience and readily available facilities. But they envision a more balanced division of origination as tape
perfects its techniques.
Encouraging as the rise in New Yorkproduced pilots is, it is uncertain how
many of these programs will become
regular series and make the 1962-63
schedule. The attitude of many programmers was summed up by Michael
Dann, CBS-TV vice president, programming, New York, who asserted:
"Television needs the talents and the
skill of all the people in the entertain-

Paar*

ment field. It needs Hollywood's ability
in films and New York's background in
the theatrical arts and in the field of
news and public affairs. Only by blending these skills can tv offer a more balanced programming acceptable to more
viewers. It is up to the industry in New
York to exert leadership and work diligently in the programming area."
The Leader ■ In 1961-62, CBS-TV
is the leader in the number of prime
programs produced in New York. They
include The Defenders, Ed Sullivan
Show, Garry Moore Show, Password,
To Tell the Truth, I've Got a Secret,
33
What's My Line?, Candid Camera, U.S.
Steel Hour-Armstrong Circle Theatre,

NEW

YORK

FIGHTING

BACK

AS

CBS Reports, and Eyewitness.
NBC-TV's current New York, programs in prime time are Car 54, Where
Are You?, Du Pont Show of the Week,
The Price is Right, The Perry Como
Show, Bell Telephone Hour, and Chet
Huntley Reporting.
ABC-TV's New York offerings are
Nuked City, Yours for a Song, C loseUp, Howard K. Smith, and Fight of
the Week (usually from New York).
For 1962-63, though schedules are
by no means firm, CBS-TV probably
will retain most of the programs already
noted, and five other programs, the
pilots of which were produced in New
York, are being considered for next
season. Mr. Dann stressed that this
pilot production in the East is approximately 200% higher than in any year
since 1954.
The five CBS-TV pilots cover four
hours of programs. One series, The
Nurses, has been tentatively scheduled
for Thursday, 9-10 p.m. It already has
picked up half-sponsorship with Whitehall Labs and Brown & Williamson,
both through Ted Bates & Co., each
buying one-quarter segments. Herbert
Brodkin, who produces The Defenders,
also is handling production chores on
The Nurses and has another New York
pilot, the half-hour Wake Up, Stupid!
under consideration at the network.
Other pilots produced in New York for
CBS-TV include Tv Tonight, a taped
hour variety show; a Max Liebman
taped variety-special series, one hour
in length and still untitled, and a halfhour Acres and Pains situation comedy, part of which is being shot in
Bucks County, Pa. A CBS-TV spokesman noted that if Tv Tonight finds a
place on the '62-63 schedule, it may

TV

PRODUCER

be produced in Hollywood, but he said
no final decision has been made.
NBC-TV has not shot any new pilots
in New York this season, but has two
pilots — The King of Broadway and
Saints and Sinners — that were produced
in California but will originate in New
York if they find a place next season.
A spokesman said he was aware of increased programming activity in New
York but added he could not determine
whether this would translate itself into
a trend. And Du Pont on NBC-TV
next season will have a new drama
showcase that will make use of New
York facilities.
An ABC-TV official indicated the
network has no plans for any new programs to be produced in New York.
Studio Shortage ■ In view of CBSTV's venturing into film production in
New York, studio facilities in the city
are strained. Any additional expansion
in programming lies in the direction of
tape, according to authorities questioned.
Tom Tausig, director of program development for Videotape Productions
of New York, foresees a gradual but
steady shift to program production on
tape over the next few years. He declared that over the past few months
Videotape Productions has received
many inquiries about the availability of
studios and the cost for the production
of dramatic and audience participation
shows and added: "A year or two ago,
nobody called. I don't want to overstate the situation, but I sincerely believe that some of this interest will
translate itself into reality." He said
that Videotape Productions already is
in production on pilots for three game
programs and is discussing a taped

BROADCAST

Nielsen
VIEWERS
ARE

continued

drama project with producers.
George Gould, president of MGM
Telestudios in agreeing with Mr. Tausig,
points out his company is involved in
producing pilots for four programs— a
musical quiz show and three audience
participation shows.
Wagon
will

Train,

switch

McCoys

networks

Every program is vulnerable in the
"if you can't lick 'em, buy 'em" philosophy that any program supplier may
resort to from time to time.
This winter two shows already have
figured in successfully engineered maneuvers well in advance of the season
for which they're designed. First to
go along this trail was Wagon Train
which switched from NBC-TV to ABCTV when the latter purchased the
series, including re-runs, from Music
Corp. of America. Co-star Robert Horton isn't going along — he's now tied
exclusively to NBC-TV for next season and expects to be cast frequently
in the new 90-minute Virginian whose
first hour (7:30-8:30) probably will be
slotted in the fall against Wagon Train
(Broadcasting, Feb. 12).
The second series is The Real McCoys, which CBS-TV purchased
through William Morris Agency. For
years, it's been on ABC-TV. But here
again, star Walter Brennan will be in
only a dozen or so episodes next season.
Another veteran program series,
Perry Mason, may shift next season
but with two important differences: (1)
it will move from Saturday to another
night, not to another network, in order
to buttress the CBS-TV lineup on
Thursday, and (2) star Raymond Burr
apparently
will be around for a while
longer.

ADVERTISING

report
defines
tv's
audience
YOUNG,
RICH, WATCH
MOSTLY
AT NIGHT, PROFILE FINDS

Today's is a growing television audience, made up mostly of the highmiddle income groups, with the vast
percentage of its viewing time spread
over the nighttime schedule.
This audience has variable television
tastes that change rapidly from season

parisons where necessary at Broadcasting's request.
The purpose of the study was to bring
Nielsen subscribers up to date on the

to season, and show up as "program
cycles" on the tv networks.
This is essentially the tv audience
profile which A. C. Nielsen Co. depicts
in a single voluminous report compiled

the report "attempts to provide a 'snapshot' or a rapidly moving medium."
Program Performance ■ A key section of the report deals with program
performance. According to the Niel-

late in 1961 and delivered at year's
end to subscribers. It has been freshened with more recent figures and com34

sen data, the average evening program's
rating has declined from the high point
reached in 1957, but the average night-

"current state of television," and to
present some of the applications of audience research in tv planning. In effect,

time show is reaching more homes than
ever before:
March-April
1956
1957
1958
1959
1960
January
1961

Average Audience Programs
%
(000)
#
18.5
6,494 122
20.6
8,096 113
20.0
8,500 122
19.7
8,668 114
17.8
8,046
123
18.7
8,770
117

1962

18.2

8,918

122

In the years 1955-60, Nielsen finds
an average of 45 new programs aired
at the start of each season, and of these
20 returned the following season. In
BROADCASTING, February 19, 1962

How
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0

865,35

in

WHO

Radio

America's
EXPERIENCE.
has all three —

Serves

14th

Service. Acceptance. WHO
is the long-acknowledged

area and America's

137

Largest

Counties-

Radio

Radio

gives WHO

leader

hour surveyed, Monday

in the 865,350 radio homes in "Iowa Plus" (WHO's
coverage
market) .

PLUS"!

"Iowa

14th largest radio

There has always been plenty of competition for
this big audience, too. Today, 94 different stations
are heard in the WHO
area. But the latest of 24
consecutive surveys of the Iowa Radio audience con-

75%

Market

the top audience rating in every quarter
through Friday.

of all Iowa retail sales are made

you reach with WHO

Radio. What's

in areas

more, 62%

of Iowa's retail spending is done outside of any
metropolitan center. WHO
Radio takes you everywhere the sales are made
Your

PGW

in "Iowa Plus."

Colonel will be more

than glad to

fill you in on all the details from the 93-County Area

firms WHO Radio to be by far the most popular.

The

Pulse Survey and the latest "Iowa Plus" market facts.
Let him see you soon!
93-County Area Pulse Survey (March, 1961)
Sources: Pulse (March, 1961), NCS No. 2.

WHO
for Iowa
Des Moines

PLUS!

. . . 50,000
NBC Affiliate

Watts

WHO Radio is part of Central Broadcasting Company, which also owns and operates WHO-TV, Des Moines; WOC and WOC-TV, Davenport
Peters, Griffin, Woodward, Inc., National Representatives
BROADCASTING, February 19, 1962
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week-out,
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10. In its recent
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premiere

in Philadelphiay'The Caine Mutiny" zoomed to a mighty 31-1 Trendex rating...
just one example of blockbusting movie entertainment that, month after month,
has

made

feature

wcau-tv's

Early

film programs.

Show

A new
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and
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continued

Color-keyed rate card
■ Young families are predominant in
the daytime audience, especially in the
As an aid to timebuyers who
morning hours and theirs is the highest
feel they spend too much time
level of tv useage. Late-evening viewing
studying rate cards, WTVN (TV)
is higher in the young and middle-age
Columbus, Ohio, has introduced
families than in homes in which the
a new color-keyed card.
head of the house is 55 years or more.
Conceived by Gene D'Angelo,
Daytime Tuning ■ The percentage of
station manager, the card uses
Nielsen's program analysis also covers
new program performance, and finds
homes tuning to tv in the daytime last
coordinated color bars, and indigenerally that the average rating of
winter nearly equalled the six-year high
cates costs and corresponding
first-season programs falls below the
set in the *57-'58 season and, moreover,
'62
time periods.
The card was deaverage evening program rating for
the increased tv set ownership factor
signed and produced by Kelly &
all shows, while the old programs come
helped set a new record that winter in
Lamb Adv., Columbus.
'61
up above the average.
total homes tuning to daytime.
'60
Other highlights of the report:
The Nielsen report also samples trends
■ Though the rapid rate of growth of
in regularly sponsored
'59 tv programming.
tv set ownership has diminished, peneIt finds comedy peaked
in 1955, variety
Y&R
shuffles
tration of total homes is at a high
'58 westerns in 1960 and susin 1955-56,
of 90%, or 46.9 million U.S. homes
creative department
pense in the early part of the current
'55
with tv.
season, followed closely by situation
A realignment in the creative departcomedies and westerns. For latest
■ Tv useage continues to be highest
ment of Young & Rubicam, New York,
prognostications see lead story, page 31.
between 8-10 p.m. In the Nov-Dec. 1961
including the appointment of Charles
The totals:
period, level was 63.5% of tv homes.
Feldman as chairman of the agency's creative plans
Hours of Programming Per Week
14
13
10
board,
anno u n c ewas
d last
Thursday
by
4
6
8
Suspense-Mystery Drama
11
126
14
9
7
12
11
Situation Comedy
Westerns
2
8
16
14
George H. Grib15
Variety
bin,Mr.
president.
15
14
10
8
9
Feldman,
General Drama
15
7
8
7
4
8
senior vice presi8
Quiz & Audience Partic.
7
4
4
3
2
dent and creative
the fall of 1961, network tv programs
were an average of three seasons old.
Nearly 6 out of 10 programs had been
on the air two seasons or longer, about
4.5 out of 10, three seasons or longer,
a little over 3 out of 10, four seasons
or longer.

NOTE: 1955-61 data is based upon March-April each year;
1962 season data is based upon November-December 1961.
A profile of the tv audience by program type or composition is contained in
the report based on the 1960-61 season. But a special update provided by Nielsen
shows the following:
Viewers
(000)
Suspense-Mystery Drama
Situation Comedy
Western Drama
Variety
General Drama
Quiz & Audience Participation

Children
% (000)
12 2,032
24 4,997
18 4,019
12 2,501
10 1,684
11 2,037
Men

16,941
20,820
22,328
20,843
16,842
18,516
Women
% (000)
43 7,285
Suspense-Mystery Drama
38 7,912
Situation Comedy
Western Drama
39 8,708
Variety
46 9,588
General Drama
46 7,747
47 8,703
Quiz & Audience Participation
Based on 2 weeks ending November 19, 1961
SOURCE: Nielsen Television Index: National Audience Composition

%
34
26
33
33
35
34

(000)
5,760
5,413
7,368
6,878
5,895
6,295

Teens
% (000)
11 1,864
12 2,498
10 2,233
9 1,876
9 1,516
8 1,481
Viewers
Per Home
2.3
2.1
2.3

13

Y&R's

domestic

and foreign

In other changes, Dermott F. McCarthy, vice president, was named director of the copy department; Stephen
O. Frankfurt, vice president, was appointed director of the art department:
Alexander S. Peabody was named a
vice president and associate creative director; Frederick W. Frost was appointed manager of the commercial art and
production department, and Walter
Glenn, vice president, was named director of the art department.
Also

in advertising...

Advertising Institute ■ Frank Block &
Assoc., St. Louis, last month played

2.1

host
the St. Institute
Louis Advertising
Club's
14th toannual
on Advertising.
A five-man agency team described to
the institute the steps and work involved
in building a campaign.

Report 45

Copyright 1961 by A. C. Nielsen Company

all
of
offices.

2.1
2.2

15
Also of special interest is the trend 1958-59
of sponsored network public service
50
14
climbing upward. The season
programming that shows the total hours- 1960-61
66
22
83
bU
parent iyby
1957-58.
ly is running nearly double ap
The table:
35
1961-62
Interview,
(Documentary, Forum & Discussion,
(October-January)
and Serious Music
Monday-Saturday
&
Sunday
late
afternoon
and evening.)
News,
Hours of Sponsored
# of eveni
ng Nielsen Television Index
Different SOURCE
Programming
Programs
1957-58
45
38 (BROADCAST ADVERTISING)

director, assumes
responsibility for
Mr. Feldman creative
r.. review
.
in

New research firm ■ Market Facts —
New York Inc., a research firm, has
been formed with Bud Sherak, former
vice president in charge of research for
Kenyon & Eckhardt, as president. The
new company is patterned after the
parent company, Market Facts Inc.,
Chicago. Headquarters for Market
Facts — New York is 1271 Ave. of the
Americas.
BROADCASTING, February 19, 1962

you

of

quality

on

get

WBEN

-TV

The background to your commercial message is important when you're doing
business in Western New York. Western New Yorkers are good spenders, dropping
over $3.5 billion into the retail tills each year — but they buy with discernment.
That's why national advertisers choose WBEN-TV to reach this rich, vital and
expanding market. They know that Western New Yorkers believe what they see
and hear on WBEN-TV. The pioneer TV station of the area, WBEN-TV has
devoted 13 years to prestige programming and dedicated public service. The
result : A quality image that reflects well on the products of our sponsors.
A

Get the facts from Harrington, Righter & Parsons,
National Representatives

A

CH.

V
T
EN
WB
The Buffalo
Evening
News
Station
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CBS

1

in Buffalo

BLASTS
HARPER
NL&B head warns method

CONCEPT'
'MAGAZINE
will not match buyer and product

Paul C. Harper Jr., president of
Needham, Louis & Brorby, Chicago,
weekthethat he doesn't think
said lastof
much
"magazine concept" in television
advertising. It is
a wasteful use of
the medium, he
indicated.

GUYS

THERE

ARE

When

productivity of broadcasting."
Selection Needed ■ Turning to audience research, Mr. Harper said that
it is apparent from many of the sales

is breaking

When

orders

being

When

being
With

. . .

are

14

are

. . .

made
Weed

offices

WEEDmen

are

the

daily with

direct,

on

salesmanship.

spot

personal

..the

Foote, Cone & Belding there. Mr. Harper also asked for more precise data on
audience characteristics at all levels in
radio and tv.

kind

that gets the order!

40

(BROADCAST ADVERTISING)

IS THERE!

forced-combination buys, and

"rate-

(2) Unduplicated audience figures
for program combinations and spot

programs on a non-selective basis, "ignores the fact that the American consumer market is a highly diversified one
where each major product category has

patterns.
(3) Information on how these audiences accumulate under certain patterns
of spot usage.

its own particular characteristics."
Mr. Harper also felt that the magazine concept, "overlooks the public's
great emotional involvement in television programming. We know that
there is a close association in the minds

Business

public between pro-

will have an effect on the audience's

man

Other waste-makers, according to
Mr. Harper, are: rescheduling without
notice to the agency or advertiser;

Magazines Are For Reading ■ The
"notion" of the magazine concept, in
which advertisers would rotate through

gram and advertising. You can't get
around the fact that the kind of program on which a commercial appears

WEED

only "total performance rather than
selective performance." Data on total
performance can be helpful, Mr. Harper said, but any purchase made on the
basis of such generalities "is begging
for large quantities of waste circula-

"can lead to dangerous and increasing
waste," Mr. Harper argued. "The fact
is that markets for so-called 'mass consumed' items differ tremendously. So
does the audience for different segments
of the so-called 'mass media'." He cited
the unique market profiles of margarine
and floor wax as two examples.

The concept of the mass market-mass
another's." as a way of buying media
audience

of the American

Wherever a buying decision is made.

presentations made to his agency's
media department that "there seems to
be a lack of awareness by many local
broadcasters of the advertiser's concern
for carefully defined marketing targets."
His chief objection: stations that stress

tion."
Calling for more thorough and accurate audience information at all levels
holders."
in broadcasting, Mr. Harper gave three
special needs in spot. They are:
( 1 ) Specific audience characteristic
data for every commercial position
bought in spot tv and radio — including
the viewers' and listeners' sex, age, family income, educational attainment, size
of the family they live in, and, for certain products, even more refined information on possessions and product
usage.

man's product can be a wasteland for

placed . . .

decisions

Tuesday before
the Broadcast AdMr. Harper
vertising Club of
Chicago, Mr.
Harper took a position opposite to that
long espoused by Fairfax Cone, chairman of the executive committee of

Mr. Harper explained that as broadcast costs go up and more is learned
about "how specialized the markets for
different products are, we must buy
broadcast media ever more precisely.
What may be a solid market for one

a campaign

won't sell them."
"Our job today is to match the consumer appeal of our clients' products
with the audience appeal of the tv programs," he said. "When we do otherwise, we create a waste of advertising
dollars and undermine the economic

Although he
did not name
names in his talk

OUR

tinued, "or even if we reach them, we

response to the commercial."
The marketing context of the program "must be right," he said, "or we
won't reach our most probable customers." The "emotional context" of
the program also must be right, he con-

Armour

briefly...

Agricultural

Chemical

Co.,

Atlanta, plans its most extensive advertising campaign in its 68-year history.
The company, producer of a diversified
line of lawn, garden, and farm fertilizer
materials and related products, will
place most of its advertising in newspapers and magazines but also will use
a 23-week spot radio schedule on farm
programs in about 40 markets. Agency:
Liller, Neal, Battle & Lindsey, Atlanta.
Polland Products (for its Heat-Sweep
de-icer), Bellevue, Wash., has selected
West-Pacific Adv. Agency, Seattle to
BROADCASTING, February 19, 1962
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PICTURES

SEVEN

ARTS

KIRK* CAROLYN
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TV
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THE

60'S

CORP.
A SUBSIDIARY OF SEVEN ARTS PRODUCTIONS, LTD.
NEW YORK: 270 Park Avenue
YUkon 6-1717
CHICAGO: 8922-D N. La Crosse, Skokie, III. ORchard 4-5105
DALLAS: 5641 Charlestown Drive ADams 9-2855
L.A.: 232 So. Reeves Drive GRanite 6-1564 - STate 8-8276
For list of TV stations programming Warner Bros. "Films of
the 50's" see Third Cover SRDS (Spot TV Rates and Data)

Scenes from the episode, "The Universe Within Us" on 'Connecticut Reports,' produced in cooperation with the New England Institute for Medical Research, Ridgefield, Connecticut.
Top — Dr. John Heller, Director of the Institute, is interviewed by George Thompson, WNHC-TV
moderator. Lower Left— Dr. John Ransom of the Institute directs technicians studying viruses
Lower Right— Arthur Stober, WNHC-TV Special Events Director, prepares scene with Dr. Heller.
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"Through knowledge comes intelligent action. This principle is
the keystone
of WNHC-TV's
efforts to help maintain
an informed
public within the area we serve.
In 'Connecticut
as well
as
in many otherReports',
programs,
we
make it our business to telecast
thought-provoking
ideas and
information and to discuss
major
phases of
community
life."
Howard
W. Maschmeier
General Manager, WNHC-TV

|| "|"^

Prime

Time

Reports

On Major Issues
Service to the people of Connecticut,
their varied interests and aspirations,
is an integral part of the program, philosophy ofWNHC-TV.
Among the many programs developed to implement this concept is
'Connecticut Reports'- a weekly prime
time series which deals with a wide
variety of serious concerns.
Among recent program subjects:
Progress in Mental Health . . . Greater
Highway Safety . . . The Fight Against
Polio . . . State Festival of Arts . . . The
Universe Within Us . . . Yale Glee Club
Visits South America.
'Connecticut Reports' is one of the
why WNHC-TV reprincipalceivedreasons
the 1961 Americanism Award
from the Connecticut Council of B'nai
B'rith. The presentation by Rabbi Samuel Silver of Stamford included this
the station's
complimentary estimateis aofstation
with a
service: "WNHC-TV
soul and a conscience-using its facilities to impart inspiration and information to the millions within its reach."
To Blair-TV, creative communityinterest programming by great stations
like WNHC-TV is a real source of inspiration. We are proud to serve more
than a score of such stations in national sales.
Our Special Projects Division is devoted topresentation and sale of Special
Events and Public Affairs Programs
created by our stations. A call or letter
will bring complete information on important programs currently available.

Network

ABC
CBS
NBC
Total
January
May
February
March
July
April
June

Tv Gross Billings
November
%
Change
1961
1960
$17,719,890
$15,841,960
26,430,017
23,563 839
24,575,958
25,721,333
+ 11.9
$63,981,757
$69,871,240
+ 12.2
Month by Month
+ CBS4.7
+
9.2
ABC

V

Televisions^ first exclusive
national representative, serving:
W-TEN — Albany-Schenectady-Troy
WFBG-TV-Altoona-Johnstown
WNBF-TV-Binghamton
WHDH-TV-Boston
WKBW-TV— Buffalo
WCPO-TV- Cincinnati
WEWS- Cleveland
WBNS-TV- Columbus
KTVT — Dallas-Ft. Worth
KOA-TV- Denver
KFRE-TV- Fresno
WNHC-TV — Hartford-New Haven
WJIM-TV- Lansing
KTTV-Los Angeles
WMCT- Memphis
WDSU-TV-New Orleans
WOW-TV -Omaha
WFIL-TV- Philadelphia
WIIC— Pittsburgh
KGW-TV- Portland
WPRO-TV- Providence
KING-TV -Seattle-Tacoma
KTVI-St. Louis
WFLA-TV -Tampa-St. Petersburg
BROADCASTING, February 19, 1962

January - November

$174,042,240
$143,802,940
252,820,720
250,934,013
252,205,177
226,949,294
$621,686,247
$679,068,137
NBC
1961

$23,031,118
$22,894,855
20,928,850
21,203,055
23,952,458
23,085,353
21,989,913
22,003,383
23,229,565
22,253,355
21,787,201
22,845,630
21,988,688
21,860,668
August
21,446,651
22,472,613
22,524,732
20,458,493
25,426,861
27,491,105
November
September*
25,721,333
26,430,017
October*
*September and October 1961 figures revised as of February 5, 1962.
Source: TvB/LNA-BAR

handle marketing and advertising for
its new slip-on windshield wiper blade
heater.
R. J. Reynolds Tobacco Co., through
Wm. Esty Co., New York, will sponsor
Mr. Smith Goes to Washington as a
half-hour tv series on ABC-TV this fall.
The $3 million deal was negotiated by
General Artists Corp. Series will be
produced by Columbia Pictures, studio
responsible for the 1939 theatrical film
on which the series is based, rather than

California Packing Corp., San Francisco (Del Monte products), has signed
a daytime tv sponsorship contract involving eight programs on CBS-TV.
Campaign begins first week in April.
Agency: McCann-Erickson Inc.

Rep appointments...
■ WBBQ-AM-FM Augusta, Ga.: Radio-TV Representatives Inc.
■ KBON Omaha, Neb.: Advertising
Time Sales Inc., New York, as exclusive national representative.
■ WNEB Worcester, Mass. and WTHI
Terre Haute, Ind.: Venard, Rintoul &
McConnell Inc., New York, as national
representative.
■ WIBR Baton Rouge, La.: DevneyO'Connell Inc., New York, as national
representative.
■ WPSD-TV Paducah, Ky.: Advertising Time Sales Inc., New York, as exclusive national representative.
■ CHCH-TV Hamilton, Ont.: E. S.
Sumner Corp. (formerly Sumner-Byles
Inc.), New York, as U. S. representative.
■ WFMD Frederick, Md.:
Pearson Co.

lohn E.

Salt Lake
profiled

Change
%

1961

$15,898,310
14,939,180
16,577,140
15,791,220
16,197,190
15,233,000
14,296,970
14,484,650
15,258,660
17,646,030
17,719,890

Screen Gems, Columbia's tv program
production division.

BLAIR-T

1960

+21.0
Total
+ 0.8
++ 11.1
9.2
$61,824,283
57,071,085
63,614,951
59,784,516
61,680,110
59,865,831
58,146,326
58,403,914
58,241,885
70,563,996
69,871,240

audience

in report

A comprehensive, qualitative profile
of the Salt Lake City tv audience, said
to be the first such report ever prepared
for an individual market, was announced
last week (At Deadline, Feb. 12).
Sponsored jointly by KUTV (TV),
KCPX-TV and KSL-TV, all Salt Lake
City, the survey is considered by its supporters as a stepping stone to comparable research in the top 25 or more
markets and as a guide for research by
other organizations. The report was conducted last November by American Research Bureau in consultation with the
American Research Foundation.
ARB tabulated fully 1,067 diaries.
Besides reporting on the number of
homes reached by Salt Lake tv stations,
the data for each program includes:
audience composition by age groups, by
sex, by education and by income. Shown
are average family size, viewers per
home, audience composition per 100
viewing homes, total homes reached and
total persons reached. The report gives
advertisers whose programs may have
been pre-empted one week during the
month a precise picture of their audiences during the remaining weeks by
showing data for those weeks separately
rather than an all-month average.
ARB ranks the Salt Lake City market
as 52nd in the country in terms of sets
in use during the average quarter-hour
in prime evening time.
ARB's research was conducted simultaneously with its regularly scheduled
November measurement for the Salt
Lake City-Ogden-Provo market and the
two reports are bound in one book,
which is being distributed by the stations
and their representatives: Avery-Knodel
(KUTV [TV]), Katz Agency (KCPXTV), and Blair-TV (KSL-TV).
(BROADCAST ADVERTISING) 43

The

IBA

classiest

PICKS

BANK

OF

of

AMERICA

Bank of America's one-minute animated commercial with the tiny conductor before the huge screen working
himself up to a collapse at the climax
was honored as the world's best tv commercial for 1961 at the second annual
International Broadcasting Awards banquet, held Tuesday (Feb. 13) at the
Hollywood Palladium.

radio-tv

commercials

(TV),

DEALERS

RAMBLER

RflNKflMERl

(RADIO)

gat 8G*u& Kfcafc iSkut

The IBA award for the world's best
radio commercial of 1961 went to
Southern California Rambler Dealers
for a "Saint Ives" spot in which the
familiar nursery riddle-rhyme of the
man going to St. Ives is used to point
out that the Rambler station wagon is
so roomy that it and a luggage cart can
easily transport all the wives, cats and
kittens involved.
Bank of America, its agency, Johnson
& Lewis Advertising, San Francisco,
and the commercial production firm,
Film Fair, Los Angeles, won four IBA
"Spike" trophies in addition to the
sweepstakes prize as television's best
commercial of the year. The 60-second
spot was selected as the best animated
commercial of that time length and was
also voted a special award for the best
use of classical music by a tv commercial; a 20-second version of the same
commercial won awards as the best
animated spot of less than 60 seconds
and the best animation design.
In regular competition, the Rambler's

From

over

1,300

Promotional program— "Thriller"; Program
Promotion; NBC, New York; no agency; NBC,
Hollywood.
Animation, under 60 seconds— "Bankamericard" (20 seconds); Bank Credit Card;
Bank of America, San Francisco; Johnson
& Lewis Advertising, San Francisco; Film
Fair, Los Angeles.
Live action, under 60 seconds— "Park
Keeper"; Coaster Chocolate Biscuits; Cadbury Brothers Ltd., Birmingham, England;
Pritchard, Wood & Partners, London; Tv Advertising Ltd.
Video tape— "Tv Traffic Control"; General Electric; General Electric Co., New
York; BBD0, New York; Al de Caprio Productions, New York.
ID'S— "Call Softly"; Culligan Water Softener; Culligan Inc.; Alex T. Franz Inc., Chiwood. cago; Dallas Williams Productions, HollyCombination, over 60 seconds (1 entry) —
"Gershwin"; General Electric; General Electric Co, New York; BBD0, New York; Rob(BROADCAST ADVERTISING)

"Saint Ives" spot won the award as the
best humorous radio commercial of 60
seconds or over. Anderson-McConnell,
Hollywood, is the agency for Southern
California Rambler Dealers. Spotmakers, Hollywood, produced the commercial.
Chevrolet Division of General Motors

tv spots,

Stop motion— "Peel a Jaffa in a Jiffy";
Jaffa Oranges; Citrus Marketing Board of
Israel; Mather & Crowther Ltd., London;
Guild Television Service Ltd., London.
Local ■ regional — "Chorale"; Millbrook
Bread; National Biscuit Co.; McCann-Erickson, New York; Goulding, Elliot, Graham,
New York.
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Winner for Bank of America
Corp. received an IBA special award
for overall excellence in its 1961 broadcast advertising, in radio as well as tv
in addition to regular awards for its
"Corvair Swamp" spot, judged the best
live action tv commercial of over 60
seconds and the spot with the best cinematography, and its "Magic Ride" com-

these were the best: (JSS, %^PS£$)
ert Lawrence Productions, New York.
Best animation design, tv— "Bankamericard 20 Seconds"; Bank Credit Card; Bank
station (station
— "News-Channel
3";
Tv Promotional
Station Promotion;
not specified);
of America, San Francisco; Johnson & Lewis
Advertising, San Francisco; Film Fair, Los
Keitz & Herndon Inc., Dallas; Keitz & Herndon Inc., Dallas.
Angeles.
Live action, over 60 seconds— "Corvair
Best special effects, tv — "Magic Ride";
Chevrolet; Chevrolet Division of General MoSwamp"; Chevrolet Corvair; Chevrolet Division of General Motors, Detroit; Camptors, Detroit; Campbell-Ewald, Detroit; Arco
Films, New York.
bell-Ewald, Detroit; Woodburn & Walsh, Coral
Gables, Fla.
Best use of color, tv— "It's Great to
Phone"; Long Distance Calling; American
Animation, 60 seconds— "Bankamericard
Telephone
& Telegraph Co, New York; N.
No. 1"; Bank Credit Card; Bank of America,
San Francisco; Johnson & Lewis Inc., San
W. Ayer & Son, Philadelphia; Pintoff Productions Inc., New York.
Francisco; Film Fair, Hollywood.
Live action, 60 seconds — "A Cup and a
Best cinematography, tv — "Corvair
Half"; Instant Maxwell House Coffee; GenSwamp"; Chevrolet Corvair; Chevrolet Dieral Foods; Benton & Bowles, New York;
vision of General Motors, Detroit; CampbellTelevision Graphics, New York.
Ewald, Detroit; Woodburn & Walsh, Coral
Gables, Fla.
Animation, over 60 seconds— "It's Great
to Phone";
Long
Distance Co,
Calling;
MarketingFlea
award,
marketing
Sargents
& Tick
Spray;— "Drugstore";
Polk, Miller
can Telephone
& Telegraph
New AmeriYork;
N. W. Ayer & Son, Philadelphia; Pintoff
Products Co.; N. W. Ayer & Son, PhiladelProductions Inc., New York.
phia; Group Productions Inc., Detroit.
Special award, best use of classical muCombination, 60 seconds— "Algo Nuevo";
Alka-Seltzer-Citrus Flavor; Miles Laboratoriessic— "Bankamericard No. 1"; Bank Credit
Pan American Inc.; Intam Inc., New York;
Card; Bank of America, San Francisco; JohnPintoff Productions Inc., New York.
son & Lewis Inc., San Francisco; Film Fairs,
Hollywood.
Combination, under 60 seconds (1 entry)
— "In a Can"; Tango Soft Drink; Beecham
Sweepstakes award— "Bankamericard No.
Foods Ltd, Middlesex, England; LPE Tel1"; Bank Credit Card; Bank of America,
San Francisco; Johnson & Lewis Inc., San
evision Ltd, London; Digby Turpin Films
Ltd, London.
Francisco; Film Fair, Hollywood.
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This

could

be

may otherwise never unfold . . . utilize the talents of
experienced newsmen and their contacts . . . make it
really newsworthy!

a

Wrap it up, verify it — then hit the airwaves first!
WFAA RADIO never sits on news stories. They are
aired immediately. Subsequent reports delve even
big

one,

Pete....

deeper, while others are built around interesting sideTOTAL

dig

into

it!

lights. This is "electronic journalism" in action! This is?
REPORTING!

People in a dynamic metropolis like Dallas deserve*

■ Often news of vital importance to Dallas and North
Texas residents happens and information is fragmentary. That's when WFAA's News Department is at its
best! Find the story behind the story . . . seek facts that

radio like this. And they get it on WFAA .-. . responsible,"
immediate, and usually from the scene. Yes, Dallas is
alert to WFAA RADIO! Why not let your PETRYMAN
put this electronic journalism format to work for you?

WFAA-820
RADIO

d A L L A S
AS

K*priM*i*4 bt (t*»»rt]( P«ir» * Ic* . tw I Thr Original Station Rrprtitntativ
AT

(3ommu4iLCQ^WfiA
WFAA
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Alka-Seltzer's combination

"Peel a Jaffa in a Jiffy"

Instant Maxwell's "Cup And a Half

Tango's "In a Can'
mercial as having the best special effects. Campbell-Ewald Co., Detroit, is
the agency. Woodburn & Walsh, Coral
Gables, Fla., produced the "Corvair
Swamp" spot; the "Magic Ride" commercial was produced by Arco Films,
New York.
Johnny

The

Gann,

best

program

of 500

director,

radio

entries: (IS,

Humorous, under 60 seconds— "Toasted";
Cheerios; General Mills, Minneapolis; Dancer,
Fitzgerald & Sample, Los Angeles; Freberg
Ltd., Hollywood.
Dramatic, 60 seconds and over— "Pil
8-60"; Filter Players Cigarettes; Imperial
Tobacco Company of Canada Ltd., Montreal;
McKim Advertising Ltd., Toronto; Eastern
Sound Company Ltd., Toronto.
Local-regional, under 60 seconds— "Manners Country Cousin Chicken"; Manners Enterprises, Cleveland; Wyse Advertising, Cleveland; Wyse Advertising, Cleveland.
Promotional station — No selections in
this category.
Dramatic, under 60 seconds — "Winter
Warmth"; Home Kerosene; Europa Oil Ltd.,
Wellington, New Zealand; Dobbs, Wiggins,
Goldberg, Wellington, N.Z.; Dobbs, Wiggins,
Goldberg, Wellington, N.Z.
ID'S— "It's Eleven 0'Clock"; Johnson &
Johnson Baby Powder; Johnson & Johnson;
Young & Rubicam, New York; RK0 Studios,
New York.
Music, 60 seconds & over — "The Folgers
Coffee
Folgers Coffee;
J. A.
Folger
& Co., Song";
San Francisco;
Fletcher
Richards,
Calkins & Holden; Capitol Records, Hollywood.
46
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KEZY Anaheim, Calif., was awarded
a special citation for a public service
radio spot on behalf of the local food
stores, urging listeners to leave shopping
carts in the store or its parking lot and
not take them home. Another special
citation went to J. Neill, marketing
manager, Lever Brothers Ltd., Kuala

lZ£&£}&\

Open, under 60 seconds— "W. H. Malkin,
Ltd."; Malkin's Black Pepper; W. R. Malkin
Ltd.; Young & Ross Advertising Ltd., Vancouver; CKLG Vancouver.
Humorous, 60 seconds and over— "Saint
Ives"; Rambler; Southern California Rambler Dealers; Anderson-McConnell, Hollywood;
Spot Makers, Hollywood.
Program-promotion — No selection in this
category.
Local-regional, 60 seconds and over —
"Trains-60"; Cheese Soup; H. J. Heinz Co.;
Maxon Inc., Detroit; Robert Swanson Productions, New York.
Music, under 60 seconds — No selections
in this category.
Music, 60 seconds and over — "Think
Smart"; Auto Insurance; State Farm Insurance Cos.; Needham, Louis & Brorby,
Chicago; Jack Fascinato, Hollywood.
Marketing— "Duet"; Renault Dauphine;
Renault Inc.; Needham, Louis & Brorby,
Hollywood; Jack Fascinato.
Sweepstakes
award — "Saint
Ives";Dealers;
Rambler; Southern California
Rambler
Anderson-McConnell, Hollywood; Spot Makers,
Hollywood.

Lumpur, Malaya, for a bilingual soap
campaign on radio in Malaya and Singapore, with commercials in both English and Chinese.
Another special citation was awarded Raymond Scott, Raymond Scott Enterprises, New York, for the development of a new musical device, technique
and art as used on The Autolite Ford
Family for Autolite Spark Plugs' Motor
Craft Div., Ford Motor Co. Agency
was BBDO, New York.
The 1,800 plus commercials (roughly
1,300 tv spots, 500 from radio) were
first viewed and heard in categories by
some 300 preliminary judges in London,
New York, Chicago and Hollywood
who cut the number down to about
200 finalists.
Kenneth C. T. Snyder, vice president
of Needham, Louis & Brorby, Hollywood, was chairman of the 1961 IBA
awards competition, an activity of the
Hollywood Advertising Club aimed at
stimulating better broadcast advertising
Last Tuesday's
the world.
throughout
banquet, attended
by more than 750
advertising, broadcasting and production executives, climaxed the club's recognition of national advertising week.
HAC President George Allen welcomed the guests.
Jack Webb was master of ceremonies
for the program which featured a score
of Hollywood tv and radio stars who
entertained and presented the awards.
BROADCASTING, February 19, 1962

Whatever
RCA

Has

the

Frequency

Microwave

Here's a full line of equipment, excellent for all television
microwave applications. Whatever use you have in mind,
whatever frequency suits your need, you can get a complete
system from RCA. It will be tailored to your own job
specifications.
2 KMC

You

System

Need.
to

Do

. .
the

installations. For color signals, STL, inter-city routes and
remotes. Broadcast and common carrier applications.
13 KMC -TYPE TVM-3A. This new 13,000 MC
equipment is fine for intra-city links and for broadcast
STL. Also recommended for private business applications.

-TYPE TVM-22. Offers the very finest specifications available to the microwave user. Gives excellent
performance for color signals over long-haul inter-city
routes. "Top-of-the-Line" equipment.
7 KMC -TYPE TVM -1 B. This 7000 MC equipment
is the standard of the industry. Now in use in over 700

WIDEST

CHOICE

OF

EQUIPMENT

• THREE

Job

Rack mounted and portable systems are available. Also
reversible, diversity, fault locating and reporting features.
RCA has the experience and equipment to give you the
greatest assistance and widest choice. Consult your RCA
representative. Or write to RCA Broadcast and Television
Equipment, Dept. EC-22, Building 15-5, Camden, N. J.
FREQUENCY BANDS
• COLOR AND MONOC HROME

The Most Trusted Name

in Television

Spot

tv

up

7%

Gross national spot tv billings for
1961 increased 7% over 1960, according to a market-by-market projection of the top 76 markets released last week by The Adam
Young Companies. The rep firm
calls its estimates a prediction of
FCC figures to be released in August.
The study estimates that the 76
markets billed $404,625,700 in 1961,
a 7% increase over 1960's $370,669,467.
Young-Tv
expects that

City or Area
1961 Projection
Albany-Schenectady-Troy $ 3,704,400
Albuquerque
537,000
Amarillo
578,800
Atlanta
4,890,400
Baltimore
6,696,000
Boston
14,968,000
Buffalo
7,754,000
Cedar Rapids-Waterloo 1,519,000
Charleston-Huntington 2,023,600
Chattanooga
1,045,800
Chicago
31,048,300
Cincinnati
6,043,000
Cleveland
11,548,400
Colorado Springs-Pueblo 480,000
Columbus
4,960,000
Dallas-Ft. Worth
5,873,900
Denver
3,920,000
Des Wloines-Am.es
2,576,000
Detroit
11,302,400
El Paso
605,400
Evansville
725,200
Flint-Bay City-Saginaw 1,704,000
Fort Wayne
986,900
Fresno
1,734,400
Green Bay
964,000
Greenville-Spartanburg-Asheville 1,801,400
Harrisburg-LancasterYork-Lebanon
2,921,600
Hartford-New Haven
8,253,500
Houston-Galveston 5,822,100
Indianapolis-Bloomington 5,844,400
Johnstown-Altoona 2,364,000
Kansas City
6,768,000
Knoxville
1,260,700
Las Vegas-Henderson 147,800
Little Rock
1,097,400
Los Angeles
31,276,100
Madison
1,115,100
Memphis
3,450,200
Miami
5,396,000

ART

DIRECTORS

Bank

of America

second

award

AWARDS
also wins

for commercial

The Bank of America animated commercial which was honored as the
world's best tv commercial of 1961 in
the Hollywood Ad Club's International
Broadcasting Awards competition (see
story page 44) also won the top tv
award of the Art Directors Club of Los
Angeles.
The club's medal for the best tv or
motion picture film was presented Friday (Feb. 16) to art directors Alan
Rich and Richard van Bentham for
the spot produced by Film Fair, Los
48
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in

1961,

Young

study

finds

total national and regional spot tv
search, under the supervision of
billings for 1961 will be $491,337,James F. O'Grady Jr., executive vice
president. Their estimates indicate
535, which is $32,143,577 more than
that a number of markets, especially
the FCC figure of $459,193,958 for
1960.
on the West Coast and to a lesser extent in the South, made substantial
The top 76 markets covered in the
Young research accounted for 82%
gains over 1960. The biggest estimated gain is 23.7% (Spokane).
of the 1961 projected national and
Only
regional spot revenue. This is 1%
losses. five markets out of the 76 show
more than the 1960 figure.
The study was made by Marvin
The market-by-market breakdown
follows:
Roslin, Young-Tv director of rebnange
%
%
Dollar
Change
UOI
P bin Idi(tfl
Pitu
-1.6
1960
ijdi projection
uiMilwaukee
iy nr
ui miArpa
cd
7.6
6,324,500
5,877,647
$ 3,504,257
7.9
5.7
Minneapolis-St. Paul
508,211
5,843,300
5,413,561
Mobile-Pensacola
5.0
5.7
588,320
1
ft
T~
ft
1
ftr~
1,321,100
1,258,125
i
non
i
on
n0.0o
7.9
Nashville
11.2
4,398,754
ft i a o ftftft
Z.O/l.oUU
New Orleans
1,939,130
9.2
3,792,000
C A
6,204,613
3,471,747
o3,/93,500
New
York
6.9
13,869,110
C
f\
COO
"7
11
ft
i
r~
ft
ft
ft
ft
59,628,711
ft r ft ft ~t ft ft
7.9
Norfolk
2,502,700
12.2
16.1
ft ft ft ft i ft ft
ft 1 t~ ft ft ft ft
6,908,883
2,156,036
Oklahoma
City
I. 6
11.3
2,833,120
ft V ft ft 1 ft ft
ft ft ft ft r ft ft
1,495,710
Omaha
3,152,200
6.7
9.7
2,589,100
1
ft
A
ft
ft
ft
ft
2,360,536
1,895,817
13.4
8.8
Orlando-Daytona Beach
955,742
922,137
1,040,000
11.2
Harrisburg GirardeauPaducah-Cape
27,932,679
i i ft ft ft ft ft
1 ft K ft f~ ft ft
1,132,000
1,048,500
5,656,103
11.1
1
094
400
1 01 f) 988
6.8
83
Peoria
10,391,390
7.9
7.8
Philadelphia
445,154
9^1
8.0
20,197,300
18,519.832
Phoenix
Pittsburgh
4,597,430
1,704,756
1,825,200
12.2
11,849,500
10.5
10,726,979
5,234,258
-5.0
7.9
Portland-Poland
Springs
7.1
1,658,969
3,634,025
1,784,000
Portland
7.6
4,554,490
2,387,922
4,900,000
Richmond
4.7
7.9
7.5
13.3
1,496,500
10,798,087
1,321,093
Roanoke
13.1
637,577
1,351,700
1,194,959
5.7
Rochester, N.Y.
6.9
686,156
2,769,700
2,591,360
7.9
5.3
Sacramento-Stockton
3,732,500
1,579,783
Salt Lake City
4.6
3,545,146
3.5
10.6
953,474
1,508,000
1,425,756
San
Antonio
7.9
2,304,452
1,658,056
2,488,000
10.7 -.8
912,777
San Francisco
10,818,700
10.4
9,791,446
5.6
16.6
Seattle-Tacoma
1,545,104
4.7
6,074,600
5,488,100
772,200
677,242
South Bend-Elkhart
23.7
2,066,579
2,791,432
14.0
17.6
2,556,000
Spokane
7,016,968
Springfield-Decatur-Champaign
21.5
1,639,384
8.0
5,287,955
1,992,000
St. Louis
-7.9
1.9
8,785,300
10.1
8,136,610
8.1
6.3
Tampa-St.
Petersburg
5,406,294
2,983,439
Tucson
6.9
3,172,400
504,285
-25.9
544,000
2,193,441
20.7
7.8
Tulsa
7.9
5,606,106
2,095,105
2,260,000
6.0
Hawaii
1,189,632
1,172,200
8.6
199,434
1,096,372
Washington, D.C.
7.9
8,180,000
7,579,298
Wichita-Hutchinson
1,010,414
1,736,103
1,722,200
II. 7
28,012,507
8.1
1,310,438
Wilkes Barre-Scranton
1,416,000
849,873
833,600
Youngstown
1,065,561
10.0
4.6
3,138,831
Total
$404,625,700 $370,669,467
4,950,197
10.0
Angeles. Mr. van Bentham and Gus
Jekel were designers. Johnson & Lewis,
San Francisco, is agency for the Bank
of America.
The medal-winning commercial was
one of 14 tv spots to receive AD LA
certificates of merit at the awards
luncheon, at which 28 print advertisements were also awarded medals or
certificates. These, along with some
500 other entries from the more than
6,000 in the club's annual competition,
will be displayed Feb. 20-March 25 at
the California Museum of Science & Industry in Los Angeles in the 17th annual
Western Exhibition of Advertising and
Editorial Art sponsored by ADLA.
Howard Gossage, president, Weiner &

Gossage, San Francisco, discussed the
western creative effort in the major
luncheon address. Luther Weare, president, ADLA, presided.
Tv certificate of merit winners included live spots for: Tv Guide, produced by Freberg Ltd. and Jacmar
Productions with Stan Freberg and
Bob Dahlquist as art directors, Mr.
Dahlquist as designer and Bryden
Baker as photographer; Chevrolet Division of General Motors Corp., agency:
Campbell-Ewald Co., Detroit, produced
by John Sutherland Productions, Los
Angeles. Hank Caroselli and William
Boggess were art directors, Robert
Dranko, designer and Carol Urbano,
photographer; Sunkist Growers, through
BROADCASTING, February 19, 1962

ft
"In buying Broadcast today the 3 necessary ingredients are: coverage, having an
important selling background in terms of
the programming and extra mileage for
merchandising at the point of sale. In all
3 areas WLW

Call your WLW

WLW- 1
Television
Indianapolis

stations fit the bill."

Stations' representative ... you'll be glad you did!

WLW-D
Television
Dayton

WLW-C
Television
Columbus

WLW-T
Television
Cincinnati

WLW-A
Television
Atlanta

Crosley Broadcasting Corporation
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Foote, Cone & Belding, Los Angeles,
produced by Cascade Studios, Los Angeles, Richard A. Clarke, art director;
Block Drug Co. (Nytol) through
SSC&B, Los Angeles, produced by Freberg Ltd. at Paramount Video Tape
Productions, Hollywood, with Stan Freberg and Bob Dahlquist as art directors and Mr. Dahlquist as designer.
Chun King Corp., through BBDO,
Los Angeles, Freberg-Dahlquist-Paramount as before; Kaiser Industries
Corp., through Young & Rubicam, San
Francisco, produced by Keith Harrier
(Loren Col lard was art director); Max
Factor Co., through Carson/ Roberts, Los
Angeles, produced by Film Fair, Los Angeles, with Dominic Arbusto as art director-designer, Gus Jekel as artist and Hal
Adams as photographer; General Mills,
through Dancer - Fitzgerald - Sample,
New York, produced by Freberg Ltd.
and Arthur Babbitt Films for Television, Los Angeles. Art Babbitt and
Stan Freberg were art directors, Chris
Jenkins was designer and Art Babbitt
was photographer.
Animated commercials winning
ADLA certificates of merit were: Detroit Bank & Trust Co., through Ross
Roy BSF&D, Detroit, produced by Ray
Patin Productions, Los Angeles, with
Ray Patin as art director, Allan Bruns,
designer and Robert Cannon, artist;
Falcon
Division,
Ford
Motor Co.,

NO
CAN

through J. Walter Thompson Co., New
York, produced by Playhouse Pictures,
Paul de Monterice and Bill Melendez
were art directors, Charles Schulz was
designer and Bill Littlejohn, Bob Carlson and Sterling Sturtevant were artists; Standard Oil of California, through
BBDO,
San Francisco, produced by
Y&R,

PETKER

Injunction

can restore

ATTORNEYS
faith in Petker

The "only chance" the A. P. Management Corp.'s so-called Petker Plan
has to rebuild "shaken confidence"
among advertisers and stations is "injunctive relief" during the time A. P.
management's $16 million antitrust suit
against Young & Rubicam and 15 station representation firms is being tried,
counsel for the plaintiff argued last
week in a hearing on the bid for a preliminary injunction.
U. S. District Judge Richard H.
Levet, who issued a temporary restrainingtion
order (Broadcasting,
pending the Jan.
hearing's
29), resoluasked
Irving Parker, the plaintiff's counsel, to
submit today a draft (Feb. 19) of what
he wants included in the preliminary
injunction.
The plaintiff is not pressing for preliminary injunction against five of the
defendant rep firms. They are: Forjoe

ONE
MAKE

THAT

of all the

STATEMENT!
TV

stations

• • •
in the Pacific

... JUST

US!

plan, says

(BROADCAST ADVERTISING)

counsel

& Co., Spot Time Sales Inc., Adam
Young Inc., John E. Pearson Co. and
Boiling Co. All were named in A. P.
management's original list of 15 rep
firms charged with participating in the
alleged plot to destroy the Petker Plan
(Broadcasting, Jan. 29, 22).
The suit charges that as a result of a
"secret meeting" called by Y&R and attended by the defendant rep firms for
the purpose of plotting the destruction
of the Petker Plan, A. P. Management
has been deprived of future business
from agencies and stations, including
some 35 radio stations the plaintiff
claims canceled participation immediately after the Y&R meeting on Dec.
11, 1961. The suit also charges that
the reps helped Y&R to prepare a
"misleading and disparaging" report on
the plan that was subsequently submitted to client Bristol-Myers, which
had used the plan for Ipana toothpaste
advertising and was considering its use
for other B-M products.
Continuing Harm ■ Mr. Parker said
at the hearing that the "station reps'
interest was in dislodging stations from
the plan, and the agency's interest was
in dislodging clients from use of the
plan." He added: "It's a continuing
harm. Uncertainty has been created in

only KTNT-TV

was taken up by Y&R's answers to the
complaint, as offered by James Hayes,

all

"A"
cities
in its
contour

3JTV,
KQ
CHANNEL 1 1 >
CBS for Seattle, Tacoma
and Puget Sound area
Studios in Seattle and Tacoma

the agency's counsel. He said the Dec.
1 1 meeting was called because the
agency had been asked to give BristolMyers a report on the Petker Plan, and
that Raymond Jones, Y&R radio-tv
spot coordinator, invited the reps to attend the meeting but "told nobody to
keep it a secret." Mr. Hayes said the
meeting lasted Wi to 2 hours, during
which the reps looked over A. P. Management's station list and its "whole
batch" of station performance affidavits
for Ipana that Y&R had obtained from
the Ipana agency, Doherty, Clifford,
Steers & Shenfield. "All noticed the
very
high valuations on
he said.
Mr. Hayes said Mr.
mour Drantch, Y&R
supervisor, who
was

1"
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FIRE

Northwest

•SEATTLE TACOMA EVERETT
BREMERTON OLYMPIA
Before you buy television
in the Pacific Northwest,
consider this one basic fact: Only KTNT-TV in
this area includes five major cities of Western
Washington within its "A" contour, and KTNTTV's tower is ideally located to beam a clear
signal to aM of this major market.
Ask your WEED TELEVISION man about dozens
of other reasons you should include KTNT-TV
in your advertising plans.

SWAP

the minds of advertisers and stations."
To a question from Judge Levet, Mr.
Parker replied that the complaint
charges violation of antitrust laws.
The first half of the all-day hearing

includes

••••••

Fantascope Productions, San Francisco,
Jeff Lewis was art director and Don
Schwab was producer; Aluminum Co.
of America through Young & Rubicam, San Francisco, produced by Quartet Films, Los Angeles; Saul Bass as
art director, John Fulton as producer,
and Art Goodman as artist.

the affidavits,"
Jones and Seymedia account
preparing the
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TIME

IS

PRECIOUS

WMAR-TV quality programming has developed
a precious value in the important area of ratings!
According to the Quarter-Hour Firsts analysis
based on homes, covering the November 1961
ARB, WMAR-TV has more Quarter-Hour Home
Firsts than both the other Baltimore stations
combined.
WMAR-TV programs for Baltimore ... by Baltimoreans! Interesting local shows plus CBS network features have developed precious loyalty . . .

IN

BALTIMORE!

as proven by month-after-month rating leadership.
Audience loyalty is the plus quality advertisers get
when they schedule WMAR-TV
. . . the station
Baltimoreans— and Marylanders— look to as their
station.
No

Wonder

—

In Maryland

Most People

Watch

WMAR-TV®
Channel 2— Sunpapers Television— Baltimore 3, Md.
Represented Nationally by THE KATZ AGENCY, INC.
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from Programatic®..
Superb
Adult
Newly
Recorded
in Full Fidelity

Music

O-VATION MUSIC — Programatic's sparkling new music with a personalized,
audience-building format— shows the way for all broadcasters to upgrade their music
quality at minimum cost. Geared to today's mature audiences and programming
needs, O-VATION Music is fully automated for trouble-free operation. Each 8-hour
tape plays exciting new instrumental and vocal arrangements performed by top
talent and programmed by experts.
Equally important is O-VATION Music's flexibility which allows the insertion of
any number of local broadcasts, news breaks, commercials and public service programs. Played on superb Programatic equipment— specially designed for O-VATION
Music — you are assured of beautiful music reproduced with true tonal qualities.
Programatic starts and stops O-VATION Music tapes automatically; pre-selects
other broadcast material, including desirable public service programs, and automatically injects them at times you select. This alone means great savings in manpower and operating costs.
An International service of Wrather Corporation.

Programatic Broadcasting Service
229 Park Avenue South
New York 3, New York
Name
Address
52

Please sendCitme
y the new full-color O-VATION

Title .

Music kit.
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Petker Plan analysis for B-M, then
asked the reps to communicate with the
stations they represent for information.
"This is what Mr. Petker calls 'misleading,' "Mr. Hayes stated. He said
the Y&R report sets forth copies of
letters that the reps received from their
stations.
He cited a number of examples of
the station affidavits. He said an October 1961 affidavit from WCHS
Charleston, W. Va., showed 30 mentions, not commercials but "one-line
credits," with a Petker valuation of
$570. In the case of other stations
(WAIK Galesburg, 111., WANY Albany, Ky., WELE South Daytona, Fla.,
WPAP Fernandina Beach, Fla., KINS
Eureka, Calif., and KYND Tempe,
Ariz.) he said "there were August dates
for September affidavits. This is prophecy gone mad!" he exclaimed.
Like Gibraltar ■ "In summary," Mr.
Hayes said, "everything on a Petker
affidavit was not strictly gospel. . . .
The Y&R report stands out solid as the
Rock of Gibraltar. We are forced to
conclude that the Petker Plan was inoperable and the evidences of irregularity are disturbing."
Mr. Hayes also brought Bristol-Myers
into his argument. He said the A. P.
Management's answering affidavits
claimed there was no need for the Y&R
meeting because there had been "an independent analysis of the same affidavits," inreference to the DCSS Ipana
report that also was delivered to BristolMyers. "How did the plaintiff get a
copy of that report?"
Answering this rhetorical question,
Mr. Hayes said that Roger Whitman,
Bristol-Myers' radio advertising coordi-

nator, "lent the report to Mr. Petker for
overnight use, and this is easy to prove
because pictures in the plaintiff's affidavit are obviously taken from the
DCSS report. Mr. Whitman in turn
told Mr. Whittaker [Alfred A. Whittaker, vice president and director of
advertising for B-M] that the DCSS report was 'factually inaccurate.' Mr.
Whitman did not comment on the report to Y&R and never sought to prove
to anybody the falsity of the report.
He thought it was easier to bring lawEarlier in the hearing, Mr. Hayes
said that Mr. Whitman issued an intersuit."office memo on Nov. 10, 1961, which
was a "glowing description of the Petker
Plan," of which Mr. Hayes said: "In
all the history of advertising there's
never been a scheme like it." Mr.
Hayes said that Mr. Whitman "strongly
pointed out its value to 18 BristolMyers people."
Mr. Hayes said that "there was a
concerted effort at the Dec. 1 1 meeting to learn the truth. This is just
another lawsuit based on wild claims.
There is no more accuracy in the claims
than there was in the signature of the
station affidavits signed by a secretary
for a man who had left the station the
previous year." This last comment was
in reference to affidavits purportedly
from KISN Portland, Ore., which he
had used earlier as an example of the
sort examined by the reps.
Station Rep Arguments ■ Attorneys
for the reps attempted to show that the
burden is on the plaintiff to claim proof
of damages; that there is no showing
of a continuing injury; that the stations which canceled the Petker Plan
THE

Radio-tv

makes

plea

decided to do so before they were contacted for information; that the reps
have consistently been opposed to all
barter arrangements; that owners of
stations have the right to decide on the
advertising they want. They also maintained that the Y&R meeting was a
"request for information, a type of
meeting
common." are: Venard,
The repthat
firmis defendants
Rintoul & McConnell; Robert E. Eastman Co.; John Blair & Co.; Paul H.
Raymer Co.; Select Station Representatives; Avery-Knodel Inc., DevneyO'Connell; Katz Agency; H-R Representatives, and Peters, Griffin, Woodward, plus the five eliminated from the
preliminary injunction proceedings.
Western

agencies

merge

New advertising agency, Teawell &
Sholty, San Diego, Calif., has been
formed through a merger of the Les
Sholty Adv. Agency., Los Angeles, with
Teawell & Shoemaker, San Diego.
Lester J. Sholty Jr., founder of the
agency bearing his name, becomes executive vice president and a principal
of the San Diego agency. Lester Sholty
Sr., vice president and manager of the
Chicago office of Maxon Inc. for more
than 25 years and recently associated
with his son's agency, will be senior vice
president in charge of client planning
and supervision of Teawell & Sholty.
James W. Switzer, senior vice president of Foote, Cone & Belding, Chicago, has also joined the new agency
in a creative capacity. Lisle Shoemaker,
former partner, has sold his interest in
Teawell & Shoemaker. Teawell & Sholty
is located at 2120 Fourth Ave., San
Diego 1. Telephone is Belmont 2-7491.

MEDIA

for

court

access

CANON
35 IS 25 YEARS
BEHIND
THE TIMES, BAR ASSOCIATION
TOLD
casting, Feb. 12).
The American Bar Assn. ban on
any court to determine, from the parUnfounded ■ Mr. Fogarty said a
ticular circumstances of a given case,
courtroom broadcast coverage (Canon
past
ABA Canon 35 report reached
35) should be overhauled in line with
whether or not to permit the photogconclusions
without supporting evidence
technical progress in the last quarterraphy or the broadcast of court proand actually in disregard of courtroom
ceedings." He said such an amendment
century,
special
35
committeethewasABA's
told in
briefsCanon
and oral
would place the responsibility where it experience. He cited broadcasts of
trials in state courts in Indiana, Texas,
presentations scheduled for hearing
belongs — in the discretion of the individual
judge.
Feb. 18.
Oklahoma, Florida, North Carolina,
Ohio and Colorado. He suggested this
The special ABA committee is headed
At a committee hearing held in conby John H. Yauch Sr., Newark, N. J., experience demonstrates that technicalnection with the ABA House of Delely court proceedings can be broadcast
attorney. Invited to appear were NAB,
gates session in Chicago, spokesmen
in an orderly, unobtrusive manner. He
Radio-Television News Directors Assn.,
from media groups offered arguments
recalled that the ABA House of DeleAmerican Newspaper Publishers Assn.,
on behalf of a change in the canon.
gates meeting in 1955 was telecast on
American Society of Newspaper EdiAppearing for NAB, Frank P. Foa
closed
circuit to demonstrate the way
tors, Radio-Television-Newsreel Workgarty, WOW-TV Omaha, Neb., chairbroadcasts
can be originated without
man of the NAB Freedom of Inforing Press Assn., National Press Photogdisrupting
procedure
(Broadcasting,
mation Committee, said the canon
raphers Assn., and individual broad53
Aug. 29, 1955).
should be replaced by a new version
casters, publishers and spokesmen for
Mr. Fogarty told the ABA group
several other interested groups (Broad"which would permit the trial judge in
BROADCASTING, February 19, 1962

that NAB has published a code of
conduct for court broadcasts, and said
broadcasters have acted in good faith
and can exert moral suasion on those
who might ignore the code. He said
the courts must be conducted so the
public will be convinced justice is being
properly administered and he called for
protection of court dignity. He reviewed findings made in a Supreme
Court of Colorado study in 1956.
Richard E. Cheverton, news editor
of WOOD-AM-TV Grand Rapids,
Mich., and president of Radio-Television News Directors Assn., proposed
that ABA select a group of cities in
which broadcasters can volunteer to
conduct a one-year test of courtroom
coverage. This material would not be
used on the air unless otherwise specifically approvad by ABA and local
bar associations.
Different size communities and different types of trials would be selected
for the test, and all test results would
be turned over to ABA, including tapes
and film clips. Where the test coverage is not broadcast, participating stations would supply ABA with information as to when such material would
have been used and under what program format.
Mr.

Cheverton's presentation included reprints of Broadcasting magazine's report on the Colorado experiOutstanding
Broadcast

ment (Broadcasting, May 13, 1957)
plus copies of letters of endorsement of
broadcast coverage from judges who
have allowed radio and tv in their
courts. He was accompanied in his
presentation by William Garry, news
director of WBBM-TV Chicago, and
president-elect of RTNDA.
Memories Of Hauptmann ■ The
RTNDA brief observed that Canon 35
was instituted by the ABA in 1937 and

may in proper circumstances have a
salutary effect upon the public to whose
enlightenment the functions of a free

has remained without legal basis "as a
militant reminder of the Hauptmann
trial and the excesses that were allowed

one point it protested that "photography" had been "unfairly" lumped
with broadcasting in an earlier bar
foundation committee report on the
problems involved in opening up the
coverage of court proceedings. Yet it
also quoted a number of other reports,
including the one on the John Gilbert
Graham plane-bombing trial in Colorado, which specifically held that television coverage had created no problems.

during that trial." But it argued, "The
broadcasting industry has progressed in
technical ability and social responsibility to a point where the language of
Canon 35 is no longer accurate."
The RTNDA president offered ABA
full cooperation "in arriving at an
equitable solution which will insure
the orderly administration of justice,
will guarantee the rights of participants,
but will not arbitrarily deny the right
of an established media to communicate, using the tools which will assure
the dissemination of truth."
Joseph Costa, chairman of the National Press Photographers Assn., was
prepared to argue for a new canon,
drafted by NPPA, which would recognize that "the taking of photographs,
still and motion pictures, in a courtroom by accredited press photographers,

Values

Properties

FLORIDA

$65,000

Daytimer in a single-stati6n market,
now showing some profit on a low-gross,
low-cost operation for owner-operator.
$10,000 cash and balance on easy terms.

FLORIDA

$30,000

Unusual profit to sales volume ratio on

NORTHWEST

this profitable daytime facility. Two station market. Good terms available.
$130,000

BLACKBURN
RADIO

• TV

• NEWSPAPER

NEGOTIATIONS

(THE MEDIA)

Company,

Inc,

BROKERS

• FINANCING

WASHINGTON, D. C. MIDWEST
H. W. Cassill
James W. Blackburn
William B. Ryan
Jack V. Harvey
333 N. Michigan Ave.
joseph M. Sitrick
Chicago, Illinois
RCA Building
Financial 6-6460
FEderal 3-9270
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&

NPPA's argument distinguished — at
least by implication — between still and
motion-picture photography on one
hand and television on the other. At

Imagination ■ Gabe Pressman of
NBC News, president of Radio-Newsreel-Television Working Press Assn.,
said he would explain that lawyers and
judges who argue that broadcasters
would have an obtrusive effect on the
courtroom conjure up visions of klieg
lights and whirring cameras, with technicians running to and fro and cables
strewn over the courtroom floor.
"It would be easy to construct a
courtroom so as to make cameras,
microphones and television crews completelyassumes
invisible,"that
he said.
"Our of
association
members
the
bar are not in favor of barring the

in

Kilowatt daytimer on an excellent frequency in a two-station market. Great
opportunity for an aggressive owneroperator with $10,000 down. Easy payout. Substantial discount available for
cash.

press contribute so vitally."
The NPPA-proposed canon would
give the presiding judge the right to
permit such courtroom photography.

• APPRAISALS
WEST COAST
ATLANTA
Clifford B. Marshall
Colin M. Selph
Calif. Bank Bldg.
Stanley
Robert M.Whitaker
Baird
9441 Wilshire Blvd.
Beverly Hills, Calif.
John
C.
Williams
1102 Healey Bldg.
CRcstview 4-2770
JAckson 5-1576

"Television is now our most effective
medium of communication. Television
press.
journalism has a vital role to play in
keeping the public informed. . . . We
are convinced that . . . broadcast journalism— practiced under proper safeguards of the decorum of the courts —
would enhance the dignity of judicial
proceedings and keep the public better
informed about the cornerstone of our
democracy."
Changing

hands

ANNOUNCED ■ The following sales of
station interests were reported last week
subject to FCC approval:
■ WHAM and WHFM (FM) Rochester, N. Y.: Sold by Henry I. Christal
Co. to Rust Broadcasting Co. for $1.3
million. Rust Broadcasting, headed by
W. F. Rust Jr. and Ralph Gottlieb,
owns Good Neighbor Stations WKBRAM-FM Manchester, WTSN Dover,
WKBK Keene, all New Hampshire;
WNOW-AM-FM-TV York, WRAW
Reading and WAEB Allentown, all
Pennsylvania. WHAM is 50 kw fulltime on 1180 kc. WHFM operates on
98.9 mc with 8.7 kw.
■ WICE-AM-FM

Providence,

R. I.:

BROADCASTING, February 19, 1962

Sold by Tim Elliott to Louis J. Appell
Jr. and Arthur W. Carlson and group
for $500,000. The buyers own WSBAAM-FM-TV York and WARM Scranton, both Pennsylvania, and WHLO
Akron, Ohio. Mr. Elliott retains WHIH
Norfolk, Va. WICE is 5 kw day, 1 kw
night on 1290 kc. WICE-FM is authorized 20 kw on 107.7 mc; it is not
yet on the air. Broker was Blackburn
& Co.
APPROVED ■ The following transfers of
station interests were among those approved by the FCC last week {for other
commission activities see For The
Record, page 138).
■ KFDM-TV Beaumont, Tex.: Sold
32Vi % of Beaumont Television Corp.,
new licensee, to W. P. Hobby under
terms of option for $232,901. Action
followed litigation lasting several years.
Mr. Hobby is principal owner of
KPRC-AM-TV -Houston Post. Chairman Newton N. Minow and Commissioner Robert T. Bartley dissented.
■ WCIV (TV) Charleston, S. C: Sold
by Charles E. Smith, George H. Clinton, Douglas L. Manship and others to
First Charleston Corp. for 3,333 shares
of First Charleston common stock ($10
par). First Charleston principal stockholders are Edwin H. Cooper, Gaddings
H. Crawford, Richard deG. Keenan
and Philip E. Pearce, each with 10%;
Henry F. Sherrill, 5%. They also control WCCA (TV) Columbia, S. C, and
WCCB
(TV) Montgomery, Ala.
Messrs. Smith, Clinton, Manship and
others will own one-third of First
Charleston after consummation. FCC's
action also approved move of ch. 4
WCIVs transmitter and increase in
height to 838 ft., and a six-month extension of time to construct. Commissioner Robert T. Bartley dissented.

KNUZ,

KQUE

(FM) expanding

Broadcast
NAB

editorializing

SPONSORS

CONFERENCE

The experiences of broadcasters who
have editorialized on the air will be reviewed for the benefit of the entire industry at the first public-affairs editorial
conference to be held March 1-2 under
NAB auspices at the Shoreham Hotel,
Washington.
FCC Commissioner Frederick W.
Ford will join a dozen broadcasters in
a panel discussion dealing with editorial
support of political candidates and in
workshops dealing with techniques and
with listener-viewer impact.
NAB's Editorializing Committee arranged the conference "to provide
broadcasters with practical advice on
the legal and ethical responsibilities of
radio and tv editorials, to acquaint them
with successful case histories and techniques, and to provide them with information essential in preparing and presenting broadcast opinions." Several
government officials will provide background briefing.
FCC Chairman Newton N. Minow
will address the opening-day luncheon
March 1, which also winds up the annual NAB state presidents' conference.
The presidents will meet Feb. 28 and
the groups will join for the luncheon.

CALIFORNIA

—

in the

IN WASHINGTON
Participating with Commissioner Ford
in the political panel the morning of
March 2 will be Ewald Kockritz,
Storer Broadcasting Co., and Douglass
A. Anello, NAB general counsel.
Other panels include one on the
mechanics of editorializing, with three
members of the NAB editorializing
committee leading the discussion. Simon
Goldman, WJTN Jamestown, N. Y.,
will discuss editorializing by smaller
stations. John F. Dille, president of
WSJV-TV Elkhart, Ind., and other
Truth Publishing Co. stations, will brief
delegates on suitable local and national
editorializing subjects. Frederick S.
Houwink, WMAL-AM-TV Washington,
will discuss airing of opposing viewRichard Cheverton, WOOD-TV
points.
Grand Rapids, Mich., president of Radio-Television News Directors Assn.,
and John Corporon, WDSU-TV New
Orleans, will take part in the panel.
Mr. Cheverton will discuss selection of
personnel for editorializing, including
writers and on-air personalities. Mr.
Corporon will discuss "the anatomy of
Histories ■ An editorial impact
an Case
editorial."

Fulltime

AM-FM

grossing in excess of $10,000.00
capable

of doing

ownership.

much

spotlight

combination
monthly

better under

and

different

Station previously grossed in excess

of $180,000.00 annually. Good real estate included. Priced at $160,000.00 with 29% down
and balance out over
H&L EXCLUSIVE.

ten

years. ANOTHER

Texas Coast Broadcasters Inc. has
been formed by the owners of KNUZ
and KQUE (FM) Houston to expand
their radio holdings in the Gulf
Coast area. David
H. Morris, present general manager of the Houston stations, was
elected president
of the company.
Other officers:
Max H. Jacobs,
chairman; Douglas B. Hicks and
Mr. Morris Leon Green, vice
presidents, and Bailey A. Swenson, secretary. The new corporation will assume the licenses of KNUZ and KQUE
following FCC approval.
BROADCASTING, February 19, 1962
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session is planned for the afternoon of
March 2, offering case histories of how
communities, informed and aroused in
part by broadcast editorials, have taken
action to solve problems and right local wrongs. Taking part will be Eugene
B. Dodson, WTVT (TV) Tampa, Fla.,
moderator; Frank J. Abbott Jr., WWGP
Sanford, N. C, and Lee Ruwitch,
WTVJ (TV) Miami.
Other broadcaster participants will
be W. C. Swartley, WBZ-AM-TV Boston, and Ben Strouse, WWDC-AM-FM
Washington.
Featured speaker at the second-day
luncheon will be Edward R. Murrow,

METROPOLITAN
Firm headed

by Neuwirth

to have

by
Metropolitana
Broadcasting,

Standard Lengths in Three Cartridge Sizes:
model 300 -with
to 300 feet of single
coateduptape
Model 600 -with
to 600 feet of single
coateduptape
Model !200-with
to 1200 feet of single
coated"P tape
Ask for
F IOELIPAC "THE STANDARD OF THE INDUSTRY"
from your regular source of supply

Mr. Neuwirth

division of Metromedia Inc.
The new firm,
Metro Broadcast
Sales, is headed
by H. D. (Bud)
Neuwirth, who

said that in addition to New York headquarters the organization has regional offices operating
in Chicago, Philadelphia, Detroit, St.
Louis, San Francisco and Los Angeles.
New York headquarters are located
temporarily in the Hotel Chatham, 33
East 48th St., pending completion of
permanent quarters.
Metropolitan's WNEW New York is
Metro Broadcast Sales' first station client. The other Metropolitan stations
will join the list as their current contracts with independent representatives
expire, as follows: WIP Philadelphia on
March 1 ; KMBC Kansas City, April 1 ;
WTTG (TV) Washington and KMBCTV Kansas City, May 1; WHK Cleveland and KOVR (TV) Stockton-Sacramento, June 1 ; WNEW-TV New York,
WTVH (TV) Peoria, 111. and WTVP
(TV) Decatur, 111., July 1.
It was understood that the new organization will seek representation ties
with a maximum of five additional stations. John W. Kluge, Metromedia
president and board chairman, said
these should be "compatible and noncompetitive" with the Metropolitan

CONLET

ELECTRONICS

CORPORATION

properties.
New Concept ■ Mr. Kluge, who formulated the plans for Metro Broadcast,

1527 Lyons Street • Evanslon, Illinois

said he envisioned "a new qualitative

56
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L. Slayton, U. S. commissioner of urban renewal, and Mayor Richard
Charles Lee of New Haven.

FORMS

Formation of a new sales-representation organization to handle the national
time sales of its own and "a limited
number" of other
tv and radio stations was announced last week

The cartridge that made station automation
possible ... the proved, dependable unit
that is used by more broadcasters because it
so consistently delivers first-rate performance
on the job.
Fidelipac Tape Cartridges are deservedly First
in Sales, First in Quality and First in Acceptance because of these better features;
• easy handling • easy storage • easy
replacement •
minimum tape breakage
• increases tape life • varying tape sizes
permit programming from seconds to hours
on single cartridge • automatically cued
and ready for instant use • technically simple
■—technically perfect. • your present equipment was made to handle Fidelipac
Fidelipac Tape Cartridges work better, save
money, are more profitable ... put them to
work for you! . . . for spot announcements,
themes, station breaks, and delayed broadcasts.

selected last week as 1962 recipient of
the NAB Distinguished Service Award
(story page 60).
Daniel W. Kops, WAVZ New Haven,
Conn., NAB committee chairman, said
the government briefing will supply important background information on significant topics. Briefers include Secretary of State Dean Rusk; Undersecretary of State George W. Ball, and other
department officials; Marion B. Folsom,
Eastman Kodak Co., an Eisenhower administration cabinet member; William

REP
some

OUTFIT

outside

clients

selling concept that would offer specialized and professional services of a
Mr. Neuwirth
unique
character." stressed that in addition to specialized sales representation
such services would include, for all stations joining Metro Broadcast, the full
research, promotion and public relations facilities of the parent company.
The new organization represents an
expansion of the selling organization
established by Metropolitan nearly 12
months ago to take over the sales representation of WNEW
Radio. This
sales operation also was under the direct supervision of Mr. Neuwirth, a veteran broadcast salesman formerly with
the John Blair companies.
Other Appointments ■ Mr. Neuwirth
is vice president and director of Metro
Broadcast Sales, which he said has 14
radio and 15 television salesmen and
will gradually add others. He announced
the following executive appointments:
John W. Doscher to be eastern sales
manager, assigned to the New York
headquarters.
Junius Fishburn, national tv sales coordinator for WNEW-TV in Chicago
(400 N. Michigan Ave.).
Thomas Tilson, midwest tv sales
manager, and Richard Kelliher, midwest radio sales manager, both operating from the Chicago offices.
William S. Dallmann, in charge of
the nut
Philadelphia
office (19th and WalStreets).
William L. Lauer, in charge of the
Detroit office (1410 Fisher Bldg.).
Richard Schutte, in charge of the San
Francisco office (155 Montgomery St.).
George Diederich, in charge of the
St. Louis office (915 Olive St.).
Richard Drummy, in charge of the
Los Angeles office (Travelers Insurance
Bldg., 3600 Wilshire Blvd.).
Permanent New York headquarters
at 579 Fifth Ave. are expected to be
ready in about two months.
BROADCASTING, February 19, 1962
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DANCER- FITZGERALD-SAMPLE vice president Betty O'Hara, writes (Re: Cheerios commercials) . . .Your Marconi
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CBS

ANNOUNCES

38-story

headquarters

SAARINEN

to be built between

CBS formally announced plans for
its 38-story headquarters building in
New York. Designed by the late Eero
Saarinen — his first and only skyscraper
— the headquarters will be built on the
Avenue of the Americas (Sixth Avenue) between 52nd and 53rd streets.
The announcement was made yesterday (Feb. 18) by William S. Paley
and Frank Stanton, chairman and president respectively of CBS Inc. They
said the building would express the
architect's conviction that a skyscraper
should be a "soaring thing" and "a
rectangular, free-standing, granite clad,
sheer tower rising 491 feet." The tower
will take up 60 per cent of the site
and the remaining 40 per cent will be
open plaza on all four sides.
In the plans, triangular piers thrust
upward from the plaza to support the
building on all four sides.
Expressive Design ■ In addition to
extolling its design, Messrs. Paley and
Stanton said it was a "source of pride"
to be able to give substance to Eero
Saarinen's "imaginative and dramatic
plans," a design, they said, which gives
expression to the "worlds of communications and the arts."
The building, when completed in

BUILDING
52nd

and 53rd

1964, will be one of the tallest reinforced concrete buildings in the country. Its facade will be of dark granite,
the color conveying a sense of permanence, dignity and strength — a "permanent strength" as depicted by Mr. Saari-

nen.
Eero Saarinen & Assoc. (he completed the plans shortly before his
death on Sept. I, 1961) designed such
buildings as the U.S. Embassies in
Oslo and London, the General Motors
Technical Center, the Kresge Auditorium at the Massachusetts Institute of
Technology, the Dulles International
Airport in Washington, the TWA terminal at Idlewild and the Lincoln Center
Beaumont Theatre.
Six of CBS's operating divisions will
have offices in the new building that
will contain more than 800,000 square
feet of floor space: CBS International,
CBS News, CBS Radio, CBS Television Network, CBS television stations
and Columbia Records. Several floors
will be leased to other tenants.
George A. Fuller Co., which built
many of New York's prominent skyscrapers, has been named general contractor.
In a separate construction, CBS is

Sketch of proposed building.
revamping an existing structure to
house a new CBS production center
(Eleventh Avenue between 56th and
57th streets), A $14.5 million project
that will house studios and related facilities of the radio and tv networks,
CBS News and WCBS-Tv New York.
ECONOMIC
Response

Catv

operator

Goddard

differs

Fred G. Goddard, president of
Harbor Television Corp., a community antenna system which serves
over 9,000 subscribers in Aberdeen,
Wash., takes issue with former
broadcaster Ed Craney on the impact of catv on local tv stations
(Broadcasting, Jan. 1).
In similar letters to Sens. Warren
G. Magnuson and Henry M. Jackson, both Washington Democrats,
and Rep. Julia Butler Hansen (DWash.), Mr. Goddard emphasizes
his belief that catv systems render
a "valuable service." He stressed
the use of two of his eight wired
channels by educational institutions
(U. of Washington educational station and the Clover Park educational station in the Tacoma area).
"This kind of service is possible,"
he said, "because of microwave operation— in no other way are these
educational signals available to our
schools." The service is free, he
emphasized.
Mr. Craney expressed satisfaction
with the FCC's decision in the Carter Mountain microwave case to take
into account in granting microwave
facilities for catv whether the impact of additional channels to view58
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with

Craney

slower

INDICATORS

to business

trends

in radio-tv-Blank

ers might be adverse to the local tv
station. If that rule had been in existence five years ago, Mr. Craney
said, there would have been eight
more tv stations in Montana.
Mr. Goddard dissents from this
view: because of the economics this
would not have been the case in

Broadcast media business reacts relatively slowly to the ups and downs
in the general economy, while print
media business tends to react more
quickly and less favorably.
This general conclusion is reached
by David M. Bank, director of economic analysis for CBS Inc., in a study

these small markets, he said. "Without community systems," Mr. Goddard said, "these 16,000 Montana
citizens would have been denied the

of "Cyclical Behavior of National Advertising" in the January issue of The
Journal of Business, published by the
Graduate School of Business of the U.
of Chicago.

many advantages of a full and comtv service." also questioned Mr.
Mr. pleteGoddard
Craney's figures. Mr. Craney had
said that 16,000 Montanans pay
$950,000 a year to watch tv. "This
is $5 per person per month," Mr.
Goddard said. "If there are three
people per family, a most conservative estimate, the cost would be $15
per family per month, or four times
the national average amount paid
by
community
subscribers."
Harbor
Televisionsystem
charges
$3.75 per
month, Mr. Goddard stated.
In concluding his letter to his
congressional delegation, Mr. Goddard expressed the hope they would
urge the FCC seriously to "consider
the injustice of its recent action."

After examining media business history since the late 1940s, particularly in
relation to the first three postwar recessions. Dr. Blank concludes that the
extent and duration of an advertising
medium's reaction to general business
cycles conforms to the medium's own
state of development.
If it is a mature medium, it is hit
harder in recessions and expands less
dramatically during the recovery periods, while younger, still-growing media
— specifically spot and network television— tend to experience shorter contractions and bigger and longer expansions.
Dr. Blank's article shows how this
principle has worked, with occasional
exceptions, in the behavior of spot radio, spot tv, network tv, newspapers,
BROADCASTING, February 19, 1962

Cleaning? Who

cleans? Household

cleansers? Fine . . . but . . . !

Stoop and scour . . . Not with VANiSH.

FILM

does

the

unusual

.

THE PROBLEM: How to show— visually and verbally— smartly
and tastefully— just what a new and different household
cleanser can do . . . show how and why VANiSH obsoletes
old ways and old ideas.
THE ANSWER: A unique combination of animation and live
action together with precisely synchronized mattes! On film,
of course! For film gives you the range of effects to make
commercials exciting . . . arresting . . . the way you want them
— and when!
What's more, it's film alone that assures you the convenience,
coverage and penetration that today's total marketing requires.

Today's modern

housewife

lives a life of ease.

ADVERTISER: Dracket Company- VANiSH
ADVERTISING AGENCY: Young & Rubicam, Inc.
PRODUCER: Transfilm-Caravel, Inc.

For more information, write Motion Picture Film Departmen
EASTMAN KODAK COMPANY, Rochester 4, N. Y
East Coast Division, 342 Madison Avenue, New York 1 7, N. Y.
/Midwest Division, 130 East Randolph Drive, Chicago 1, III.
West Coast Division, 6706 Santa Monica Blvd., Hollywood 38, Calif
or W. J. German, Inc., Agents for the sale and distribution o
Eastman Professional Films for motion pictures and television, Fort Lee
N. J., Chicago, III., Hollywood, Calif.

PORTLAND
OREGON.,.

IT'S
EYE-CATCHING

WJAC-AM-FM-TV

construction

Construction for this modern facility to house WJAC-AM-FM-TV
Johnstown, Pa., will begin early this
spring, Alvin D. Schrott, executive
vice president and general manager,
announced last week. The $1 million structure is scheduled for completion early in 1963.

magazines, business papers and outdoor advertising. (He excluded network radio because its sales were "subject to such a sharp downward trend
throughout most of the postwar period
that cyclical variation could not be
readily observed.")
Based on their respective rates of
growth, Dr. Blank classified spot radio and outdoor as most mature, the
print media as intermediate and spot
and network tv as the most rapidly advancing media.
He said that when measured on a

OIN-TV
K
Women can get bored to death
when all they have to look forward
to every day is housework. KOINTV sees to it that women in Portland, and 34 Oregon and Washington surrounding counties, have
something else to look forward to
... a really eye-catching array of
daytime programs. That's why, according to Nielsen, daytime's a
good time to buy KOIN-TV.
Channel 6, Portland, Oregon
One ofstations
America's great influence
Represented Nationally by
HARRINGTON, RIGHTER &
PARSONS, INC.
Give them a call, won't you?

basis of annual billings — the yardstick
most generally used — advertising shows
little cyclical variation, but when examined in terms of quarterly billings —
the basis used in his study — the response to economic cycles shows.
The recessions covered in the study
were those of 1948-49, 1953-54 and
1957-58. The recession of 1960-61 was
excluded because adequate data had
not become available when the paper
was prepared.
NCAA
for

rights

next

two

to

CBS

seasons

CBS-TV has been awarded the television rights to the National Collegiate
Athletic Assn. schedule of football
games for the 1962 and 1963 seasons, it
was announced last Thursday, Feb. 15)
by Bill Flynn, chairman of the NCAA
Television Committee, and William
MacPhail, vice president of CBS-TV
Sports. CBS-TV will pay $10.2 million
for the rights for the two years.
The network will telecast a minimum
of 24 games during the season, begin-

60
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to start

The new two-story facility measures 160 by 120 feet and is located
on a 2Vi-acre tract in the Berkley
Hills area of Upper Yonder Township. Itwill be fully air conditioned,
will have two large studios and will
give the station greater flexibility in
presenting live programs.

ning Sept. 15 and ending Dec. 8. On
each of eight Saturdays, a national game
will be telecast and on five other Saturdays, CBS-TV will pick up at least
three regional contests during broadcast time. A Thanksgiving Day game
will also be scheduled.
ABC-TV held the rights for the past
two years and paid approximately $6
million for them. Reports circulated
that both ABC-TV and NBC-TV had
placed bids in the neighborhood of $8
million for the 1962-63 rights.
Edward

R. Murrow

to get NAB
award
Edward R. Murrow, former CBS
news analyst and now director of the
U. S. Information Agency, has been
chosen to receive the 1962 NAB Distinguished Service Award. The award,
in recognition
Mr. Murrow's
tributions totheofradio-tv
industry, conwill
be presented at the NAB convention
April 1-4 in Chicago. He was nominated by an award committee headed
by Henry Clay, KTHV (TV) Little
Rock, Ark.
Last year's award went to Justin
Miller, former federal court judge, law
school dean and one-time president of
the NAB. The award was established
in 1953 and is presented to the individual who has "made a significant and
lasting contribution to the American
system of broadcasting by virtue of
singular achievement or continuing
service for or in behalf of the indusMr. Murrow gained fame as a
broadcaster in his reports from London
try. . . ."
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You've

found

A

FOR

LOOKING
it! The

answer

FAST

is Greyhound

WAY

TO

SHIP?

Package

Express. Phonograph records, film, tapes, printed matter...you name it! Greyhound will get it there fast...
very often

the

same

travel in weatherproof

day

shipped.

compartments

Your

packages

aboard

Greyhound buses, on fast, frequent schedules.
ever the destination of your shipment, chances
Greyhound

regular
Whatare, a

is going there anyway. . . right to the center

of town. Greyhound

travels over a million miles a day!

No other public transportation

goes to so many

places

—so often. You can ship anytime... twenty-four hours
a day, seven days a week, weekends and holidays, too!
Ship

C.O.D.,

account.

When

importance,
Express.

Collect,

Prepaid,

getting it there
always

It's there

specify

or open

fast is of the utmost
Greyhound

in hours... and
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a charge

costs

Package
you less!

CALL YOUR LOCAL GREYHOUND BUS TERMINAL
TODAY...OR MAILTHIS CONVENIENT COUPON TO:
GREYHOUND PACKAGE EXPRESS
140 S. Dearborn St., Chicago 3, Illinois
Dept. 8-B
Gentlemen: Please send us complete information on
Greyhound Package Express service... including rates
and routes. We understand that our company assumes
no cost or obligation.
NAME_

.4

-TITLE-

COMPANYADDRESSCITY

-STATE-

-PHONE61

ABC

executives,

Executives of ABC

station

and managers

of the network's o&o stations met
last week in New York to discuss a
number of policy matters. Pictured
above are those attending the meetings. Seated (1 to r): Oliver Treyz,
president of ABC-TV; John Pival,
president, WXYZ
Inc., Detroit;
Stephen C. Riddleberger, president
of the ABC owned and operated radio stations; Leonard H. Goldenson,
president of American BroadcastingParamount Theatres Inc.; Simon B.
Siegel, ABC executive vice president;
Julius Barnathan, president of the
ABC owned and operated television
stations; James G. Riddell, ABC vice
president in charge of the Western
Div.; Sterling Quinlan, vice president, WBKB-TV Chicago; David

before and during World War II. He
was the principal narrator in CBS' See
It Now and Person to Person programs.
For two years he was CBS vice president in charge of news, education and
discussion programs. He was appointed
to head the nation's propaganda agency
early last year.
Other past recipients have been Brig.
Gen. David Sarnoff, RCA; William S.
Paley, CBS; Mark Ethridge, WHASLouisville Courier- Journal; Robert E.
Kintner, then ABC; ex-President Herbert Hoover; Dr. Frank Stanton, CBS;
Robert W. Sarnoff, NBC, and Clair R.
McCollough, Steinman Stations.
Transcontinent
revenues,

net

says
are

up

Revenues and net income up for
1961 : that was the report last week for
Transcontinent Television Corp., by
David C. Moore, president.
Mr. Moore also announced the purchase by TTC of the remaining 40%
interest in WNEP-TV Scranton-WilkesBarre, Pa., for $600,000 cash and as62 (THE MEDIA)

managers

hold

policy

Sacks, vice president and general
manager, KGO-TV San Francisco.
Standing (1 to r) : Giraud Chester,
vice president in charge of daytime
tv programming; Elton Rule, vice
president and general manager,
KABC-TV Los Angeles; Harold
Neal, vice president and general
manager, WABC New York; Andre
Gebstaedt, ABC-TV advertising
manager; Everett H. Erlick, vice
president and general counsel of ABPT; Ben Hoberman, vice president
and general manager, KABC Los
Angeles; John Gibbs, vice president
and general manager, KQV Pittsburgh; Michael Foster, vice president in charge of press information;
John Gilbert, vice president, WXYZ
Detroit; Elmer Wayne, general man-

sumption of indebtedness.
Revenues for 1961 totaled $15,464,184 and net income $1,331,179 (75
cents per share). These compared to
1960's revenues of $13,117,251 and net
income of $1,185,056 (67 cents per
share). The sale of TTC's WROC-FMTV Rochester, N. Y., added $1,591,454
to the 1961 results. Dividends during
1961 totaled 30 cents per share compared to 5 cents the previous year.
TTC bought 60% of ch. 16 WNEPTV in 1958; the ABC-affiliated station
was formed through the merger of
WARM-TV Scranton and WILK-TV
Wilkes-Barre in a $1.5 million transaction. The other 40% of WNEP-TV
was held by William M. Scranton and
Mitchell Jenkins with associates.
Other TTC stations: WRG-AM-FMTV Buffalo, N. Y.; KERO-TV Bakersfield, Calif.; KFMB-AM-FM-TV San
Diego, both California, and WDAFAM-FM-TV Kansas City, Mo. TTC
sold WROC-FM-TV Rochester to
share-time tv stations Gannett Publishing Co. and Veterans Broadcasting Co.
in that city for $6.5 million; it is now
being operated by Veterans.

huddle

ager, KGO San Francisco; James
Conley, vice president and general
sales manager of ABC-TV National
Station Sales; Thomas W. Moore,
vice president in charge of tv network programming; Charles DeBare,
general counsel for the o&o stations;
Ralph W. Beaudin, president, WLS
Inc., Chicago; Tom Miller, ABC-TV
National Station Sales vice president,
Central Div.; Alfred R. Schneider,
vice president in charge of administration; Joseph Stamler, vice president and general manager, WABCTV New York; Donald Curran, director of advertising and promotion
for o&o radio stations; Theodore F.
Shaker, president of ABC-TV NaNational Station Sales, which represents o&o tv stations.

WLW,

UAW

agree

on a.m. program time
Peace settled over Cincinnati last
week when a cease fire was signed by
WLW

that city and the United Automobile Workers, at loggerheads since
last September when the Crosley Broadcasting station refused to renew the
union's Eye Opener program. (Broadcasting, Sept. 25, 1961).
Both factions announced, in a joint
communique, that the program had
been renewed for broadcast five times
a week on the 50 kw clear channel
station, but in a new time — 6:15-6:45
a.m. The Eye Opener program was
carried for a year on WLW from 7
p.m. to 7:30 p.m. When the contract
ran out last fall, WLW declined to
renew for that time period, but offered
an early morning half-hour. In place
of the UAW program, WLW inaugurated a new program called Conference
Call, this consisted of five minutes of
NBC News and commentary by Crosley news editors. The automobile workers complained to the FCC about cancellation ofits year-old program.
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happy
. our

competitors
—

and

why

shouldn't

They

share

with

a re-evaluation
an

already

DES MOINES

be?

us

of
great

TV market —
SALT
LAKE

A,

they

I

CITY!

rL

PHOENIX

SPOKANE

NORFOLK
NOW

RANKED

51st

by

ARB

KCPX-TV

joined with KSL-TV and KUTV in the most comprehensive market survey ever made by ARB — supported by
the largest measurement sample ever used for a local market.
The re-evaluation of the SALT LAKE

MARKET

is an entirely

new concept in market reporting — RANKING MARKETS
TOTAL HOMES DELIVERED - ACTUAL PERFORMANCE
TERMS OF AUDIENCE!

BY
IN

TV

To help you better spend your advertising dollars find out the in-depth
market information available
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in the

new

51st

market

UTAH
Contact: ARB, or The KATZ AGENCY, Inc..
BLAIR TV Associates. AVERY KNODEL. Inc.
63

PROGRAMMING

Seven

Arts

rights

to

acquires

Fox

films

Seven Arts Assoc., New York, has
obtained worldwide tv distribution
rights to 109 20th Century-Fox feature
films after 1950, Norman Katz, vice
president in charge of foreign operations for Seven Arts, announced last
week.
The features will be released for tv
abroad immediately, but will not be
offered domestically until June, according to Mr. Katz. Seven Arts also distributes the Warner Bros. "Films of the
'50s" features, and is withholding the
Fox features from the market in order
to concentrate on its other films for
the next few months. The Fox features
include "Man In The Grey Flannel
Suit," "Don't Bother To Knock," and
"You're In The Navy Now."
Seven Arts also is placing these features into theatrical distribution abroad,
and will handle theatre distribution on
18 of the features in the U. S.
Shepherd dog to become
hero of Storer series
Storer Programs Inc., programming
subsidiary of the Storer Broadcasting
Co., has completed arrangements for
The Littlest Hobo — a new color tv film
series. Designed for network use in
prime time, the show will be based on
the motion picture of the same name.
It will detail the world-wide adventures
of a roving German shepherd dog.
In announcing the venture, Terry H.
Lee, Storer vice president and head of
Storer Programs Inc., said 39 half-hour
programs will be produced in cooperation with McGowan Productions Inc.,
producer of the feature film and such
tv series as Death Valley Days and
Sky King.

COLORCAST

I NG

Here are the next 10 days of network color
shows (all times are EST).
NBC-TV:
Feb. 19-21, 23, 26-28 (6-6:30) a.m.) Continental Classroom, probability and statistics.
Feb. 19-21, 23, 26-28 (6:30-7 a.m.) Continental Classroom, American government.
Feb. 19-23, 26-28 (10:30-11 a.m.) Play Your
Hunch, part.
Feb. 19-23, 26-28 (11-11:30 a.m.) The Price
Is Right, part.
Feb. 19-23, 26-28 (12-12:30 p.m.) Your
First Impression, part.
Feb. 19-23, 26-28 (2-2:30 p.m.) Jan Murray
Show, part.
Feb. 19-23, 26-28 (11:15 p.m.-l a.m.) Jack
Paar Show, part.
Feb. 19, 26 (8:30-9 p.m.) The Price Is
Right, P. Lorillard through Lennen & Newell;
American Home Products through Ted Bates.
Feb. 20 (7:30-8:30 p.m.) Laramie, part.
Feb. Hall,
21, 28
p.m.) J.Perry
Kraft
Music
Kraft(9-10
through
WalterComo's
Thompson.
Feb. 21, 28 (10-10:30 p.m.) Bob Newhart
Show, Sealtest through N. W. Ayer; BeechNut through Young & Rubicam.
Feb. 21,Douglas
28 (10:30-11
p.m.) David
Journal,
Fir Plywood
Assn.Brinkley's
through
Cunningham & Walsh; Mead-Johnson through
Kenyon & Eckhardt.

ada) : Sold to Great Falls Brewing Co.
for KRTV (TV) Great Falls, Mont.
Keyhole (Ziv-UA) : Sold to WTVN
(TV) Columbus, Ohio; WGR-TV Buffalo, N. Y.; KBOI-TV Boise, Idaho;
WGAN-TV Portland, Me.; WKYT
(TV) Lexington, Ky.; to Modern Age
Furniture Co. for WTVJ (TV) Miami;
Molson's Brewing Co. for WGR-TV
Buffalo, N. Y.; Kehoe Tire Co. for
WTOC-TV Savannah, Ga.; Lever Bros,
through Reach McClinton Inc., for
WJW-TV Cleveland, and Friendly Finance Co., through Shell Adv. and
Howard Griffin Boats for KNOE-TV
Monroe, La. Now in about 30 markets.

Feb. 22 (10-11 p.m.) Sing Along With Mitch,
Ballantine through William Esty; Buick
through Burnett; R. J. Reynolds through Esty.
Feb 23 (9:30-10:30 p.m.) Dinah Shore
Show, American Dairy Assn. through Compton; S&H Green Stamps through Sullivan,
Stauffer, Colwell & Bayles.
Feb. 24 (9:30-10 a.m.) Pip The Piper, General Mills through Dancer-Fitzgerald-Sample.
Feb. 24 (10-10:30 a.m.) Shari Lewis Show,
Nabisco through Kenyon & Eckhardt.
Feb. 24 (10:30-11 a.m.) King Leonardo and
His Short Subjects, General Mills through
Dancer-Fitzgerald-Sample.
Feb. 24 (5-6 p.m.) All-Star Golf, Kemper
Insurance through Clinton Frank; Reynolds
Metals through Lennen & Newell.
Feb. 24 (7:30-8:30 p.m.) Tales of Wells
Fargo, part.
Feb. 24 (9-11 p.m.) Saturday Night at the
Movies, part.
Feb. 25 (3-5 p.m.) NBC Opera, sust.
Feb. 25 (6-6:30 p.m.) Meet the Press, co-op.
Feb. 25 (7-7:30 p.m.) The Bullwinkle Show,
Feb. 25 World
(7:30-8:30
p.m.)
Disney's
Wonderful
of Color,
RCA Walt
ami Eastman
part. through J. Walter Thompson.
Kodak
Feb. 25 (9-10 p.m.) Bonanza, Chevrolet
through Campbell-Ewald.

Chicago; WCKT (TV) Miami; KJEOTV Fresno, Calif.; WMTW-TV Portland-Poland Springs, Me., and WROCTV
Rochester,
N. Y. Now in 16 markets.
Ripcord (Ziv-UA): Sold to Standard
Oil of Indiana through D'Arcy Adv.
for WWTV
(TV) Cadillac-Traverse
City, Mich.; R. I. Ziegler Meats
through Parker & Assoc. for WAPI-TV
Birmingham, Ala.; KTRK-TV Houston;
KHVH-TV Honolulu; WRAL-TV Raleigh, N. C; KBMT (TV) Beaumont,
Tex., and KTHV (TV) Little Rock.
Now in about 175 markets.
Shannon

(Screen Gems) : Sold to

30/62 group of 30 post- 48 MGM
Features (MGM-TV) : Sold to KMOXTV St. Louis; KLZ-TV Denver; KONOTV San Antonio, Tex.; WCCO-TV
Minneapolis; WFBM-TV Indianapolis;
KONA (TV) Honolulu; KTAR-TV
Phoenix-Mesa, Ariz.; WKZO-TV Kalamazoo, Mich.; WMTW-TV Poland
Springs-Mt. Washington, Me.; WDAUTV Scranton, Pa.; KOLO-TV Reno,
Nev.; WTEN (TV) Albany, N. Y.;

WEWS (TV) Cleveland; WXYZ-TV
Detroit; KFMB-TV San Diego; WNDUTV South Bend, Ind.; and KODE-TV
Joplin, Mo. Now in 109 markets. Series has also been sold in Canada, Australia, Japan, Philippines, Mexico, Brazil, Puerto Rico, Argentina, Uruguay,
Venezuela and Finland. It has been

Miller's sing along

Mahalia Jackson Sings (Television
Enterprises Corp): Sold to KTLA
(TV) Los Angeles and KG MB -TV
Honolulu. Now in 35 markets.

WCIA (TV) Champaign, 111.; WMBDTV Peoria, 111.; WOR-TV New York:
WGN-TV Chicago; WFIL-TV Philadelphia; WNBF-TV Binghamton, N.Y.;
WLYH-TV Lebanon, Pa.; WFBG-TV
Altoona, Pa.; WNHC-TV New Haven,
Conn., and KFRE-TV Fresno, Calif.
Now in 22 markets.

Big Time Wrestling (Foothills Athletic Club Ltd., Calgary, Alberta, Can-

Films of the Fifties (Seven Arts
Assoc.): Vol. 3 sold to WBKB (TV)

KTTV buys MGM post-'48s
KTTV (TV) Los Angeles has acquired Southern California rights to an
MGM package of 60 post-'48 theatrical
feature films at a cost of more than $1
million. In 1956 KTTV was the first
tv station to buy MGM's pre- 1948
backlog of more than 700 pictures,
paying $4 million at that time for a
seven-year license.
Film

sales...

dubbed in Spanish, Portuguese and Japanese for those markets.

extended

two

years

Television viewers will be able to sing
along with Mitch Miller on NBC-TV
at least until the end of the 1963-64
season. Walter D. Scott, NBC-TV executive vice president, announced last
week that Mr. Miller and his production company, All America Features,
BROADCASTING, February 19, 1962
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Shows

by EDWARD

RETRY

& CO., Inc.
65

have signed a two-year contract with
the network.
Sing Along With Mitch, first seen in
May 1960 as a single program in the
Ford Startime series, returned to the
network as a seven-show series from
January-April 1961. It became a weekly feature on NBC-TV last fall. SingAlong, now telecast Thursdays. 10-11
p.m.. is expected to occupv the Fridav.
8:30-9:30 slot this fall.
Video
new

House

offers

animated

series

Video House Inc.. New York, a new
tv distribution firm, has made its first
syndicated offering. 100 five-minute animated Out of
the Inkwell cartoons. Each is a
complete story.
They are in
Eastman color
or black and
white.
The Video
House president
is William P.
-"re.'.;
Andrews, former syndication
vice president at Independent Television Corp. and Ziv sales executive. The
characters in the series are voiced bv

Commercial
405

Park

comedian Larry Storch. The series"
concept was created by Max Fleischer,
animation cartoonist. Hal Seeger and
Myron \\ aldman are producer and director.
Video House Inc. is at 48 W. 48th
St. Telephone: Circle 6-2425.
Timing
new

prompted

policy, WINS

says

A programming error by WINS New
York resulted in the station "tearing up
the music charts and playing the popular music asked for by the public," according to Ted Steele, general manager.
Mr. Steele said the public would
choose the music in special surveys
conducted by the station.
The decision originated when a late
Saturday night ("Feb. 10) radio show
ran a half hour short. Mr. Steele ordered the time filled with a few Frank
Sinatra albums.
Because of "tremendous" popular response to the music WINS continued
to play Sinatra recordings until the
singer called the station last Monday
afternoon ( Feb. 12). according to Mr.
Steele.
After conducting several public surveys. WINS followed up with many
hours of Ella Fitzgerald. Glenn Miller
and Connie Francis recordings.

Producers

Square

error

Incorporated

Bldg.

Boston,

Mass.

Presents

—
EQUIPT. & ENGR'G.
Set production
up

in radio-tv says EIA
Television and radio set production
for the year 1961 passed that of 1960
by a good margin —
6l 177,797 tv receivers
radio sets (including
radios and 915.297 fm

"MAGNETIC
DOOR
OPENER"
Heretofore unobtainable merchants become satisfied clients
through the use of our "Musical Concept Commercials"
CALL
Hancock

COLLECT
BOSTON,

6-9266

And

US

Receive

Full Details On

MASS.

The

C.P.I. Guarantee
WOHO— Toledo. Ohio
CFOX — Montreal. Canada

WABR— Orlando. Fla.

WILM— Wilmington. Del.
WIKY— Evansville, Ind.
WKXY— Sarasota, Fla.
WWCA— Gary. Ind.
KCRG — Cedar Rapids, Iowa

WCCO— Chicago, III.
CKSL— London, Ont.
WOSH— Oshkosh, Wise.
WMNB— North Adams, Mass.
WLAN— Lancaster. Pa.

KCLN — Clinton, Iowa

A Partial List Of Our Clients — January, 7962

accounting for
and 17,373,846
5.568.345 auto
radios).

These totals, announced by the Electronic Industries Assn. last week, compare with 5,708.346 tv sets and 17,126,518 radio receivers in 1960 (including
radios).
6,432,212 auto radios and 904.766 fm
Significantly, the number of fm radios produced in 1961 exceeded those
made in 1960 by 11,000—915,297
compared to 904,766 in 1960. Tv sets
with uhf tuners were 57,550 less in
1961 than the year before.
GE raises tv gear prices
Price increases averaging about 5%
for television station installation equipment were announced by General
Electric Co.. Syracuse, N. Y. The affected items are in the G-E product
lines of audio and video studio equipment, camera equipment, transmitters,
antennas and microwave links. The increases are effective March 1 .
Technical

topics...

New film ■ Eastman Kodak Co. has released a new Eastman color negative
motion-picture film for trade tests in
New York and Hollywood. Donald E.
Hyndman.

the

—

manager of the motion-pic-

ture film department, said the "improved" film, which provides less grain
and better color quality, will be made
available for commercial sale later in
the year. Trade test for an improved
professional motion-picture color print
film ( a positive print produced from
the negative) will also be made during
the latter part of 1962. The print film
provides a gain in speed and further
improvement in color definition. Complete details will be given at the spring
meeting of the Society of Motion Picture & Television Engineers. April 30May 4, in Los Angeles.
New exciter ■ Gates Radio Co.. Quincy,
111., announced last week it has shipped
new fm exciter unit to WISM Madison,
Wis., and complete Gates SMX-1 stereo
generating systems to following: KRLDFM Dallas: KRBE (FM) Houston;
WGLI-FM Babylon. N. Y.: WQDC
(FM) Midland, Mich.: KGGK (FM)
Garden Grove. Calif.; KNUZ-FM
Houston: KZAM (FM) Seattle; KETOFM Seattle: KGMG (FM) Portland,
Ore., and WDGO (FM j Cleveland.
BROADCASTING, February 19, 19B2
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Sylvania GB-1252/6U8A
provides unusual longevity
—genuine

interchangeability

Problem was the popular 6U8A, as good as it is,
was not specifically designed to fill the stiff requirements of broadcasters.
Sylvania, working with station engineers, analyzed 6U8A
field performance and developed a superior replacement...Gold Brand GB-1252/6U8A. Now, broadcasters can
expect and get vastly improved life expectancy, high stability throughout useful life. Electrical uniformity from
tube to tube is improved, too, providing superior
interchangeability, optimum performance from the
moment of replacement.
Here are some of the improved features of
GB-1252/6U8A: tighter specifications on Gm and
plate current spread; stringent controls on grid
emission; longer life tests; severe interface life
tests; and gold-plated pins for improved electri
cal contact.
GB-1252/6U8A — a specific design for a specific
job — is typical of the Sylvania Gold Brand Tube
program. Ask your Sylvania Industrial Tube Distributor about Gold Brand types for broadcasting such as: GB-5814A and GB-6189,
medium-mu double triodes; GB-5725, dualcontrol pentode; GB-6201, high-mu double
triode.

Available from your Sylvania Industrial Tube Distributor

SYLVANIA
SUBSIDIARY Of=
GENERAL
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GOVERNMENT

House

unit

hears

FCC

ideas

on

clears

MINOW
CONTENDS
DUPLICATION
WILL REMEDY
'WASTEFUL'
SITUATION
The FCC last week defended its deRecord by Rep. J. Carlton Loser (DTenn.).
not readily adaptable to the 'acrossthe-board' treatment which is more or
cision to put an additional full-time
less inherent in the legislative process,
station on 13 of the 25 clear channels
Mr. Minow said the clear channel
stations
to
be
used
in
BRECOM
as opposed to the opportunity for more
and, at the same time, politely suggested
detailed, specific, carefully tailored
that Congress stay out of the frequency(Broadcast Emergency Communicatreatment which an administrative
allocation business.
tion) are only 300 miles apart, well
within
the
signal
range
the
FCC
says
But the commission, appearing beBut Mr.
will be protected.
fore the House Communications Subagency
can Minow
give." was quick to respond
But
the
burden
of
his
testimony
was
affirmatively when asked if the comcommittee, indicated eagerness for conmission would like some legislative
that the present situation, in which a
gressional guidance, in the form of a
guidance
on the matter.
broad policy statement, on the clearclear-channel station's signal is protected in areas it cannot provide a
channel problem, particularly in the
Rep. Oren Harris (D-Ark.), chairarea of super power for standard radio
man of the parent Commerce Commit"useable" service, is "inadequate and
stations.
tee,
who was sitting with the subcomwasteful." And this is the situation the
Most commissioners feel inhibited
mittee, indicated by his questioning he
FCC decision will remedy, he said.
Throughout his remarks, the FCC
from considering this alternative to
agreed that the FCC has the responsichairman stressed the 16 years of work
duplication by a 1938 Senate resolution
bility for determining frequency allocaurging retention of the 50kw power
tions. Then he asked, "Wouldn't it be
that went into the commission's decilimit.
helpful if Congress adopted a policy
sion, and the additional study needed
to determine what should be done about
on this matter, without getting into
The subcommittee, headed by Rep.
the remaining 12 clear channels —
Morgan Moulder (D-Mo.), is considering legislation that would block the
whether to duplicate them also or au"Yes, it would be very helpful," said
Mr. Minow.
thorize
higher
power
for
the
stations
commission's decision to duplicate the
That Old Senate Command ■ The
13 clear channels. Earlier this month,
details?"
operating on them.
commissioners at the time were being
it heard Clear Channel Broadcasting
Who's the Expert? ■ Because of the
complex nature of the problems inasked about the 24-year-old Senate
Service representatives say that preservolved, he said, their resolution is a
vation of the clear channels and inresolution on superpower, and their reluctance to ignore it, even though they
matter for the FCC, not Congress. The
creased power for them is the best way
bills
under
consideration
(HR
8210,
to provide rural America with nightfreely
of law. concede it doesn't have the force
HR 8211, HR 8228, HR 8274, and
time radio service (Broadcasting, Feb.
Earlier, an FCC official caused the
S 2290) would prohibit the FCC from
5). They say breaking down the clears
commission
some embarrassment when,
licensing more than one station to opwould be a "national tragedy."
in
answer
to
a direct question from Rep.
FCC Chairman Newton N. Minow,
erate at night on any of the 25 I-A
clears.
Two
of
the
bills
(HR
8210
and
J.
Arthur
Younger
(R-Calif.), he said
who read a 27-page statement defendHR
8228),
in
addition,
would
require
that the "best" way to provide "white
ing the commission's decision, said it
the commission to authorize clearwould be nothing of the sort. He conareas" with nighttime service is by perchannel stations to operate with higher
mitting clear-channel stations to go to
ceded that the decision would provide
power
than
the
50
kw
now
permitted
higher
power
to improve the quality of
primary nighttime service to only 600,their
skywave
service — thus supporting
000 (CCBS put the figure at 230,000)
by FCC rules.
the CCBS view.
of the 25 million residents of rural
By enacting any of these bills, Mr.
America. But he said it would be local
James Barr, assistant chief of the
Minow said, Congress would be putting
Broadcast
Bureau, said it was virtually
itself
into
the
frequency-allocation
busiservice, which far-flung clear-channel
stations cannot offer.
an engineering impossibility to provide
ness— a job for which it had created
the FCC in the first place.
these areas primary night service.
Says Protection Provided ■ FurtherMr. Minow, however, said there are
more, he insisted, the existing clear"Matters of this sort," he said, "are
channel stations will be protected. He
said that directional antennas would
prevent a new station from interfering
with the signal of the dominant station
Dingell hopes to upset clear channel plan
on its channel. Another safeguard, he
House bills that would preserve the
said, is that the new stations would be
Rep. John D.
clears. His bill (HR 8210) also
located well beyond the 750-mile limit
Dingell ( DMich.)
hopes
to
would require the commission to auof the clear-channel stations' useable
skywave service.
thorize higher power for the clearchannels. He said he is hopeful of
He also disputed the contention that
FCC's
decision
duupset the to
congressional action on both counts.
plicate 13 clear
the commission's decision would adchannels, though
The congressman, a member of
versely affect the back-up communicathe
House Commerce Committee,
he
realizes
the
tions system being developed by the
commission as a
sat with its Communications SubDefense Dept., and in which the clearcommittee last week when it heard
channel stations have been assigned a
tough opponent.
the FCC oppose the legislation, in
key role. This view was advanced by
Rep. Dingell
is the author of
concluding hearings on the clearthe Defense Dept. at the earlier subchannel issue.
one
of four
committee hearing, and again last week
in remarks inserted in the Congressional
B8
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VIDEO

HOUSE,

INC. PRESENTS

0U-T;

OT

THE

XNlCWEtL

ANIMATED
WHITE,

5-MINUTE

CREATED

DIRECTED

BY

BY

MYRON

CARTOONS

MAX

FLEISCHER,

WALDMAN,

and featuring some of the most refreshingly new and highly entertaining
characters...
KOKO

KOKETTE

KOKONUTand

MEAN

MOE

...all delightful creations, animated in real photographic backgrounds to
the fantastic delight of every kind of audience. That's why we honestly
believe that "Out of the Inkwell" is definitely out of the ordinary.
MEET MAX FLEISCHER, a pioneer of the cartoon industry. Creator of Betty
Boop and Bouncing Ball, and producer of Popeye. His inventions, mechanical
improvements and production refinements have made animation history.
meet HAL SEEGER, who started with Max Fleischer 25 years ago and has
a long and successful career in cartoon animation, eventually founding
his own studios which turn out the commercials for the Campbell Kids,
Lucky Strikes' "Remember How Great" and many others. In addition, he
was the technical animator and consultant for RCA, G. E. and the U. S. Army.
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IN FULL

WITH

COLOR

PRODUCED
THE

BY

VOICES

AND

BLACK

AND

HAL

SEEGER

AND

OF LARRY

STORCH

meet myron waldman, 20 years head animator at Paramount. Myron assisted Max Fleischer with Popeye and Betty Boop. He includes among
his
credits
Casper thecredits.
Ghost, comic strip "Happy the Humbug" and over
200 other animation
meet Larry storch, popular personality of television, motion pictures and
nightclubs, who lends his great talent for mimicry and voice creation to
the "Out of the Inkwell" characters.
meet william Andrews, president of video house, inc., formerly Vice
President of Syndication, ITC, and Sales Executive with ZIV Television
Programs, who now brings you his wide experience in syndication with this quality product.

VIDEO
HOUSE,
INC.
48 W. 48 ST., NEW YORK 36, N. Y. CI 6-2425 69

economic and social reasons — the fear
that clear-channel stations would gain
an unfair advantage — as well as the
1938 Senate resolution, militating
against authorization of higher power.
The only commissioner who would
open up the possibility of higher power
for all 25 clear-channel stations was
Commissioner Robert E. Lee. Repeating the views expressed in his dissent
to the commission's final decision last
September (Broadcasting, Sept. 18),
he said all clear-channel stations should
have the choice of going to 750 kw,
and that if they exercised that option,
they should be protected on their channels as they are now.
He said the commission's decision
amounted to "cutting the baby in half."
The new stations would be able to provide service "to but scant populations,"
he said.
Ford Supports Decision ■ Commissioner Frederick W. Ford, however, defended the commission's action. It
makes a "fairer, more efficient allocation of frequencies than now exists," he
said.
But he added that, ultimately, "the
only practical way to improve" nighttime service is by authorizing the 12
unduplicated Class I-A clear-channel
stations to operate on higher power.
To make this possible, he suggested
that Congress amend the Communications Act "to overcome the inhibiting
effect" of the 1938 Senate resolution.
Mr. Minow said he has not made up
his own mind on the wisdom of authorizing higher power. But, he said, the
commission's decision on which of the
25 clear channels to breakdown was
based on "engineering decisions relating to the potential gains to be achieved
through higher power as compared to
duplication."
Both he and Commissioner Ford said
that higher power on the 12 remaining
clear channels would enable those stations to give areas of the country now
without primary nighttime service a
better quality skywave service than is
now offered by the 50-kw clear-channel
stations.
Space

plan hearings

set by House unit
The House Commerce Committee
will begin hearings March 13 on the
administration's proposal to create a
publicly held corporation to own and
operate the planned U. S. space communications system.
Representatives of the President's
Space Council, the FCC, Justice Dept.,
and industry will testify at the hearings,
which are expected to last about two
weeks. A number of other space communications bills will also be considered.
70 (GOVERNMENT)

A

FEE

Collins

TO

assails

FCC

GET
proposal

REGULATED?
as outside

scope

of its responsibility; fees would range to $250
Broadcast licensees and applicants
ship reports reflecting a minor change
are faced with filing fees of $250 for
in stock ownership, it is understood.
television and $150 for am and fm
All fees would be payable at the time
under rulemaking issued for comment
an application is filed and would be
by the FCC last week. The fee schedule,
charged regardless of the fate of the
released on a 4-3 vote, is designed to
application — including voluntary withdrawal.
recoup about $6.75 million of the comThe commission invited comments
mission's annual congressional appropriation
of
$12.5
million
(for
fiscal
"in particular" on what fees, if any,
1962).
should be charged to noncommercial
educational
stations. There was considAs proposed last week, the FCC
erable
discussion
of this point and the
would collect a filing fee for any application on which action is required by
proposed schedule does not differentiate
between commercial and etv.
either the full commission or staff. The
Other fees to be charged to which
schedule ranges from the $250 proposed
commercial
broadcasters would be subfor tv applications for new stations, renewals, transfers or major changes to
ject: For new common carrier point-topoint microwave, $100; renewals, $50.
$5 for an amateur license.
Local tv transmission, $50; renewals,
Comments are due by April 16. Vot$25. Experimental broadcast permits,
ing for the rulemaking were Chairman
Newton N. Minow (prime mover of
$20 (the FCC's chief engineer reportedly feels this is too much and the rulethe plan) and Commissioners Robert
making order asked specifically for comE. Lee, Rosel Hyde and T. A. M.
ments "as to whether this is an approCraven. Dissents were registered by
Commissioners Robert T. Bartley, Frederick W. Ford and John S. Cross.
NAB

President LeRoy Collins immediately attacked the FCC proposal
to charge fees as outside the scope of
the agency's responsibility. "The FCC
is not a taxing agency," he said. "It
is a regulatory one."
The proposal to charge filing fees has
been alive at the commission, but somewhat inactive, since January 1954 but
was reactivated in earnest by Chairman
Minow (Broadcasting, July 10, 1961).
"There are many intangibles to what
fees would be charged for what actions
under the rulemaking but we wanted
of those affected," a
to get the thoughts
commission
spokesman said last week.
Other Charges ■ In addition to the
aforementioned am-fm-tv fees, $30
would be charged for "other broadcast
applications," including tv translators
and pro forma transactions. An FCC
official said it is undecided just what
wil be included in the "other broadcast
applications" but generally an applicant
will have to pay when commission action is required.
An original applicant for a new tv
who has paid his $250 probably would
not have to pay an additional $30 when
he files for an original license to cover
the construction permit, it was stated,
although this would require FCC action. Applications for transfer of negative control probably would fall under
the $30 stipend, as would those for
changes of ownership through death
or bankruptcy proceedings, it was said.
No fee would be charged for owner-

priate amount").
Operator
Fees ■ Commercial radio
operators would have to pay $5 for a
first class examination and license, including renewals; second class, $4; third
class, $3.
operator's permits
would
cost Restricted
$2.
No fee would be charged to those
who file various pleadings relating to
a specific application, including petitions
to intervene, protests and licensees made
a party to a proceeding by the FCC.
"We tried to avoid making one party
pay more for the same service than another party would pay," a commission
official said. Many uncertainties and
blanks are admittedly contained in the
proposal, he said.
Gov. Collins, in opposing the FCC
plans to collect users' fees, said the
agency's primary responsibility is to
the people. Its regulatory powers are
exercised for the benefit of the public
and not for the private advantage of
the regulated industry, he said. "Hence,
as a matter of philosophy and right,
the costs of such regulation are justified
as a general public expense."
He said the NAB is in complete agreement with the 1954 resolution of the
Senate Commerce Committee. Quoting
the resolution. Gov. Collins said the
FCC

proposal raises basic questions regarding the fundamental philosophy of

regulation.
The NAB feels that Congress should
set up standards for an agency to follow
in any move to charge fees, he stated.
"Any Government
program for section
imposingcontinues
federal on
liFebruary 19, 1962
page BROADCASTING,
124

Sun
shining
through
for
radio-tv
that the activities of Chairman Minow
showed a continued gain in local but
The nation's economy is sound and
the future, while possibly not as bright
might cut down the market value of
dropped into the minus column in spot.
established stations, the sales of 319 outas it is sometimes pictured in year-end
While clouds of new legislative proprognostications, seems most promising.
lets last year brought a record $128
posals for radio and television hang
million. Station brokers believe that
The prospects for radio and television
heavy over Capitol Hill, the possibility
1962 may see an even higher figure.
of broad new regulatory statutes seems
in the next 12 months seem just as sunny, in the opinion of most students of
With no down curve predicted in the
remote this year. Some experienced obbusiness indicators. Television, they
servers believe that radio-tv activity
economy, station sales may easily beat
expect, will show gains up and down
may even slacken in the face of eleclast year both in number and dollar
tions. Chairman Minow, of course, is volume.
the line. Spot tv may gain 10 to 12%;
network as much as 7 to 10% , and local
making passage of all-channel set legisWith programming stealing the FCC
5 to 10%.
lation his number-one project and his
spotlight, more interest than usual is
Radio, though somewhat more doubtsupport from the administration promindicated in the offerings of the syndiful, is expected to show increases
ises to make it difficult to forget.
cators.
An early season survey shows
Meanwhile, at the FCC, letter writing
throughout. Local will probably gain
a strong preponderance of comedy in
5 to 10%, while network and spot are
at staff level promises to continue as a
the new offerings for 1962-63. Pilots
expected to show smaller increases.
prime occupation in 1962. Whether or
already available or planned are about
not all-channel set, network regulation
Last year, Broadcasting's estimates
indicate, overall television billings were
or political broadcasting legislation is evenly divided between comedy and
other formats. These range all the way
enacted, broadcasters may expect to
up a healthy 4.5% with network strongfrom sophistication to slapstick, from
continue
to
receive
a
large
volume
of
est and local showing a small loss. Radio, up 5.6% in all, reversed the losses
correspondence from the commission.
children's themes to musicals. Actionadventure is showing a decline.
Although some broadcasters feared
of the past few years in network billings,
BROADCASTING, February 19, 1962

ECONOMISTS
Business

generally

all along

the

will

line; radio

"If we don't have a good year this
year, wheninhell are we ever going to
have one?"
This crusty summation by one economist reflects the widespread confidence
of most professional soothsayers at the
start of 1962. For all practical purposes italso typifies the prevailing view
of radio-tv business prospects in 1962.
Without much question, the signs are
right for a good year this year in the
general economy — and if historic patterns are still dependable this automatically portends a good year for the

SEE
be

National
Network

Year

1948*
1949

$ 2.500,000
10,796,000

1950

35,210,000

1951

97,558,000

previous
year

1952

137,664,000

+226.1
+177.1

1953

171,900,000

+ 41.1

1954

241,224,000

1955

308,900,000

1956

367,700,000

1957

394,200,000

1958

424,500,000

1959

445,800,000

1960

471,600,000

+ 24.9
+ 40.3
+ 28.1
+ 19.0

+
+

7.7
7.7

+

5.0
5.8

good;

YEAR

television

forecasts

are

gains

nearly

as

broadcasting business.
Not quite forgetting that the boom
they foresaw two years ago proved on
inspection to have a hole in it, economists today are hedging — but ever so
slightly — against another predictive
pratfall. It is conceivable, they say, that
1962's rate of progress may slow a bit
in the second half. But this prospect
looks to be more possible than probable, and in any event it does not appear to dampen their belief that progress is the word for 1962.
In terms of radio and television the

TELEVISION
% change
from

GOOD

TIME
SALES
% change
from
National

Network

previous

515,628,000

+

make good strides, probably in the 510% range; network apt to be up a
little, perhaps 5%; spot harder to predict (largely because of its erratic behavior in 1961) but likely to move
ahead of last year by several percentage

1948-1961
% change

% change

from
Local
previous

59,733,000
80,235,000
124,318,000

$ 6,200,000
9,460,000

year

30,385,000
51,304.000

+244.1
+ 138.6

176,766,000
222,400,000
281,200,000
300,500,000
345,200,000
424,200,000
459,200,000

+ 34.3
+ 54.9

+ 42.2

65,171,000
88,474,000
120,131,000
149,800,000
174,200,000

year
+
+ 68.8
+221.2
+
27.0
+ 35.8
35.8
+
24.7
16.3
+ 4.2

from
Total
$ 8,700,000
27330,000
90,629,000
208,595,000

year

283,070,000
384,692,000

29.2
+ +2130.2

538,122,000
681,100,000

0.1

823,100,000
868,700,000
951,000,000

200,600,000

+ 10.6
+

215,800,000

+

+ 25.8
+ 26.4

174,000,000
181,300,000

+ 6.9
+ 14.9

7.6

470,922,000

Television ■ The one soft spot in tv in 1961 was in its
local business. Local volume dipped a little more than
$4 million from the year before. But the other two sources
of tv business, network and spot — historically the major
(PERSPECTIVE '62)

optimistic

previous

Non$ 7,275,000
25,034,000

There were soft spots in the general economy in 1961 and
soft spots in television and radio business — but in terms of
total performance both television and radio had their biggest
year. As the tables above and at right show, television gained
$51 million in total time sales over the year before and
radio gained nearly $35 million.
These are Broadcasting estimates of net time sales after
all frequency discounts but before deduction of commissions
to agencies and station representatives. They are comparable
to the records compiled annually by the FCC. The FCC
reports for 1961 will not be issued until late this year.

72

predicted;

consensus defines "progress" approximately as follows:
■ Television. — Gains up and down
the line: Spot billings expected to run
ahead of 1961 by perhaps 10-12%; network by 7-10%; local by 5-10%.
■ Radio. — Gains probably up and
down the line: Local billings sure to

+ 22.9
211,426,000
+ 8.3
9.3
• In 1948 FCC reported only "total +revenues"
(from time, talent and services) from "network
programs"
and fromreporting
business are
"sold
by stations."
Hence
for that
first year
of
2.6 sales
television financial
not directly
comparable
with figures
for+figures
time
in ensuing
years.
t 1961 figures estimated by Broadcasting .
1961 1

AHEAD

2.0

1,070,600,000
1,146,600,000
1,197,977,000

+ 35.7
+ 35.9

+ 39.9
+ 26.6

+ 20.8
+ 5.5
+ 9.5

+ 12.6

+ 7.1
+ 4.5
categories — rose by enough to wipe out the decline in local
and force total revenues to a 4.5% gain. Tv network volume
was up $44 million; spot was up more than $11 million.

Radio ■ The biggest news in radio in 1961 was the gain in
network time sales — in percentage of change a big 24.6%
over the year before, in money gain $8.6 million. There
was a coincidental decline in the money spot advertisers
spent to buy time — not much but enough to suggest that
some spot funds moved to network. Local advertising — the
mainstay of radio business for many years — continued
strong. It was up nearly $35 million.
The 1961 Broadcasting estimates were compiled from
a survey of stations, as they have been annually since 1935.
Tabulations were prepared by the Washington firm of Sinrod
& Tash, certified public accountants.
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HOW

points.
The broadcasting media's major sales
arms, Television Bureau of Advertising
and Radio Advertising Bureau, subscribe generally to these forecasts.
TvB looks for television advances
approximately in line with those recorded in 1961, with one gratifying exception: Spot this year should be much
better (see tables).
RAB thinks that radio, too, will rack
up gains at all three levels — network,
spot and local — but hesitates to talk in
percentages. But sources which, like
RAB, are concerned solely with radio
sales venture that the gains will range
from 5 to 8 or 9% and average about
7% in total (see tables).
The forces that promise to spiral the
general economy upward in 1962, carrying radio-tv along with it, began their
movement in the latter part of 1961.

TELEVISION

Year
19351
19362
1937

National
Network

previous

$ 39,737,867

year

Network
Spot
Local
TOTAL

They were slower than usual in getting
started. The lag between the official
end of the recession (February-March)
and the reacceleration period, especially
in consumer spending, lasted longer
than economists like to see, and many

of them began to worry.
On The Move ■ Once started, however, the advances moved smartly along
— enough so that most of the major influences showed gains for the year.
Despite the recession and slow coming-

TIME
SALES
% change
National
from
Regional
Network
Network
previous

i

1939

62,621,689

+41.4
+ 0.7

71,919.428

+ 10.6

1 ,869,583

79,621,534

4-13.1 '
4-10.7

2,752,073

81,744,396

1943

99,389,177

1944

121,757,135

1945

125,671,834

1946

126,737,727

1947

127,713,942

1948

133,723,098

1949

128,903,467

1950

124,633,089

1951

113,984,000

1952

102,528,000

1953

92,865,000

1954

78,917,000

1955

60,268,000

1956

44,839,000

1957

47,951,000

1958

42,786,000

1959

35,633,000

1960

35,026,000

1961 1

43,649,000

6,256,508

4-22.5

7,612,366
8,301,702

4- 3.2

7,012,689

4- 4.5
— 3.6

7,329,255

— 10.0
— 9.4
— 15.0
-23.6
—25.6
- 6.9
8.7
4-23.4
- 1.7
4-24.6

37,140,444
45,681,959
4-47.2
4-25.2

51,059,159
59,352,170

4-81.6
4-21.7
—
3.1
-f 9.1
—12.8

8,043,381

4- 0.8
4- 0.8

- 3.3
- 8.5

28,109,185
30,030,563

3,444,581

4- 2.7
4-21.6

$ 13,805,200
Non23,177,136

$2,854,047
2

56,612,925

1942

—18.2
4- 4.3

5,994,858
6,897,127
8,481,000
7,334,000
5,192,000
4,767,000

76,696,463
82,917,505
91,581,241
104,759,761
108,314,507

4-15.0
—13.5

118,823,880

-29.2
-+23.
8.20

123,658,000
129,605,000

—20.1
- 5.9

3,809,000

73,312,899

120,168,000
120,393,000

3,585,000

145,461,000

3,709,000

169,511,000

3,733,000

171,939,000
188,143,000

**

+ 3.5
+ 0.6

1935-1961
% change
from
previous

202,102,000
199,351,000

Local

Total
previous

35,745,394

+21.6
+ 6.8

+2+3.
23.08+ 11.8
+ 16.2
+23.5
+ 4.6

+ 8.1
+10.4
+14.4

53,898,916
64,104,309
84,960,347
90,814,042
116,380,301
147,778,814
170,908,165
182,144,301
203,210,834
214,519,000

3.4
++ 9.7
- 7.3
+ 0.6

+ 3.4
+ 4.8
+ 0.2

0.58
+26.
—+1 1.4
+ 1.4

year

32,657,349
37,315,774
44,736.792
51,697,651

239,631,000
249,544,000
247,478,000

117,908,973

— 0.6
...

117,379,459
129,968,026
155,686,247 * +20.5

+37.1
+ 14.2

179,753217
190,147,052

.0
++2150.5

228,102,164
287,642,747

+ 4.2

310,484,046

+18.9

334,078,914

+ 5.8

+29.3
+17.5

374,086,686
416,720,279

+20.0

+16.6

425,357,133
453,564,930

+27.0
+15.6
+ 6.5
— 0.8
+11.6
5.6
++ 11.7

272,011,000
297,822,000
316,493,000

+ 4.1

323,207,000
359,138,000

+ 9.9

385,346,000
414,134,000

from
year
previous
...

% 79,617,54;}
- 8.7

year

+67.4

% change

% change
from

$ 26,074,476

119,559,000

* Nationwide and regional networks combined.
2Data
available.
t 1961 not
figures
estimated by Broadcasting.
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11
5.4
8%

totals will show, TvB looks for network
and local billings to maintain recent
years' growth trends and expects spot,
which had a relatively unimpressive
year in 1961, to accelerate into its
best year since 1959.

1938

1940*
1941

Percent
7%
Increase

Advertiser expenditures for television
(time, talent, production) in 1962 are
expected to approximate the totals
shown in the right-hand columns, according to current forecasts of TvB.
As comparison with the 1960 and 1961

year

56,192,396

ARE DIVIDED

1960
1961
1962
Expenditures Percent Expenditures Percent Expenditures
(millions) Increase (millions) Increase (millions)
$ 805.0 8%
$ 870.0 8%
$ 931.0
520.0 7.5
530.0 1.9
588.0
280.0 5
295.0 5.4
311.0
$1,605.0 7.4%
$1,695.0 5.6%
$1,830.0

RADIO
% change
from

EXPENDITURES

+ 9.5
+ 6.3

456,543,000
473,151,000
477,206,000
451,330,000
456,481,000
491,707,000
537,664,000
541,665,000
582,914,000
622,474,000
657,135,000

+48.1
+ 10.7

+ 15.4

+26.1
+ 7.9

+ 7.6
+12.0

- +5.4
11.4
+ 2.1

+ 6.6
+ 0.6
+ 3.6
+ 0.9

+ 0.7
+ 7.7

+ 9.3
2.0
+ 9.4
++ 11.1
* Figures prior to this date not comparable in all categories.+ 730.9
4
** Regional
network
calculations discontinued in 1959.
+ 7.
+ 7.6
3
7.
+
+ 6.8
+ 7.5
+ 5.6

HOW

Network
Spot
Local
TOTAL

RADIO EXPENDITURES
ARE DIVIDED
1961 1962 Percent
(millions) (millions) change
$ 43.0 $ 45.0 Plus 5
211.0 226.0 Plus 7
417.0 450.0 Plus 8
$671.0 $721.0 Plus 7.5

1
i
ied

ATT «Q^irrtY»

Best available radio estimates for
1962 anticipate gains at all three
levels — network, spot and local — with
total expenditures for time, talent and
production approximately as indicated in the table above. Radio's
principal sales arm, Radio Advertising
Bureau, anticipates substantial advances but hesitates to cast them in

\
/\ «•

fs
— y-

/

First Week

NBC-TV
Eve

of

Jan. 1957
1958
1959
1960
1961
1962
Change vs 1957:
Hrs:Mins
%

20:38
20:45
22:38

25:22
24:38
22:57

23:22
26:33
27:40

22:58
20:08
27:50

+7:02
+34.1

+2:28

t
i

July Oct. Jan. Apr. July Oct. Jan. Apr. .July Oct.
1957
1958
1959

Tv Outlook ■ Who will get the biggest slices of the anticipated $ 1 3-billion
melon will depend in part on which
Day

CBS-TV
Eve

Total
46:00
45:23
45:35
46:20
46:41
55:30

+9:30

31:38
30:30
30:05
30:05
26:40
32:17

27:30
25:45
24:03
23:33
24:45
24:15
-3
:15
-11.8

+ :39

+9.7

enjoyed uninterrupted increases throughout the five-year
(PERSPECTIVE '62)

Apr. July Oct. Jan. Apr. July Oct.
1960
1961

lines
ST* beneath. Chart is based on
monthly reports on the three national
tv networks, seasonally adjusted, and
was prepared
nomic Analysis.by CBS

Office of Eco-

media have the longest — and deftest —
boarding-house reach. The trends favor
television and, to a somewhat less extent, radio.
Television is the one major medium
that still owns a year-to-year record of
uninterrupted gains. As it moves closer
and closer toward saturation
nobody
Day
expects the giant strides that used to

Day
NETWORK
SPONSORED TIME TREND
1957-1962 (Hours-Minutes)

+20.6
+2.0
In hours and minutes, here's how trends in network television sales have run since 1957, based on totals for the
first week of January in each year. Although no network
74

' — £— *"—

✓

$13 billion this year.
This would mean a gain of about
8% as compared to less than 1% in
1961, when the total edged up to about
$12 billion after a $11.93 billion year
in 1960.

Day

t

s

ABC

Upward and still rising path of television network gross billings over last
five years is shown above in the top
line, which combines the individual
network totals depicted by the three

TELEVISION

/

! \

y

Jan. Apr.

V

NBC
+ r-.-

precise dollar-and-percent terms. The
estimates here represent a consensus
of leading radio sales authorities.

out period, gross national output was a
little (about 3%) ahead of 1960. Business spending was down a little for the
year, but government spending was up
a lot. Personal income and spending
were both up, with personal spending
hitting all-time high levels in November
and December. Employment picked up
sharply in the last two months; in January of this year unemployment dipped
below 6% of the labor force for the
first time in 16 months.
Economists see no serious danger
that these forces will reverse themselves
this year, even if they lose speed in the
second half, and the bright outlook for
the economy spreads sunshine over the
entire advertising scene.
Total advertising billings, which
gained little in 1961, are expected to
rise sharply. Now that the caution that
inhibited advertisers during and immediately after the recession period has
given way to optimism, authorities
think total advertising should approach

■*■».....■

-\

Total
59:08
56:15
54:08
53:38
51:25
-4.4
-2:36
56:32

4:00
7:42
22:20
17:35
25:05
20:55

+ 16:55
+422.9

Eve
ABC-TV
18:00
18:40
17:15
22:45
24:15
25:45

Total
Eve
Total
22:00
26:22
39:35
40:20
49:20
46:40

56:16
58:57
75:03
71:02
78:08
80:52

64:15
69:16
69:18
77:50

127:08
128:00
139:18
140:18
147:26
158:42

+6:58 +31:34

+7:45 +24:40
f 120.9

70:52
69:03

Total

+24:36

+43.7each year. +24.8
Total
span, the three-network total has gained
+9.8
increase, first week+43.
of 0 January
1962 versus the same
period in 1957, was 31 hours 34 minutes, or almost 25%.
Table was prepared by NBC.
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HAS

TOTAL

INANCE

GREENVILLE

-SPARTANBURG:: ; ■
mm

Here, from the November

ASHE

VILLE

■

1961 ARB, are the

comparisons for the three stations serving
the Greenville-Spartanburg-Asheville market.
WFBC-TV, "The Giant of Southern Skies,"
completely dominates this market of over
400,000 f Television Homes. Contact us
or Avery-Knodel for complete details of
this ARB, as well as the latest Nielsen survey.

* ARB — November, 1961. All results shown ore for
9 AM to Midnight, Monday through Sunday.
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00

-

194

1955

70
60
50

DAY
i
Seasonally Adjusted V ,

AO

\
45
12 3 4

Note: Figures for second quarter 1960 and
thereafter not comparable to previous data
1957

1958

1959

1960

1961

Here's how quarterly patterns in spot tv gross billings
have moved, with the total charted to reflect actual reported sales figures (dotted line) as well as the same rate
as it appears when seasonal influences have been averaged out to affect all quarters equally. Chart supplied by
CBS Office of Economic Analysis.
come as a matter of course. But its
rate of advance still surpasses that for
total advertising, and the general expectation isthat this will still be true
PERSONAL

when

ULlono

40
50

orte d Fi
ally•
♦

•t

rise hits the 7-8% level, television's
ought to hit 8-10%, at least. Nobody
" DOLLARmuch
S
seems to be seriously expecting
INCOME
BILLIONS 0

425

400

375
SEASON ALLY ADJUS TED ANNU7 L RATES
1958

1959 1960

1 !1
1961 1962 est. 350

These two charts, from McCanneconomic study,
Erickson's annua
show why 1962 ought to be a good year
for companies with something to sell.
Says the McCann-Erickson report:
"The prevailing composition of trends
as 1962 begins suggests a broad and
continuing advance in total economic
activity in the new year, with rising
employment, a slight further increase
76

(PERSPECTIVE '62)

1960

1961

s

>

*
\•

gure
Spot radio's net time sales have shown erratic pattern
in last few years both on basis of reported figures (dotted
line) and as computed on seasonally adjusted basis.
Chart above, reflecting latest available data, was prepared by CBS Office of Economic Analysis.

1962 is over. If the advertising

DISCRETIONARY

INCOME
ILLIONS OF DOLLARS

<

1959

gure
s
Se ison
Adjusted
35
1 1 Fl
L
1234123412341234
1958
1959
1960
1961

123412341234123412341234
1956

1958

►«

\
30 .

1957

Descent of radio network time sales index has become
less precipitous, with quarterly ups as well as downs
since 1955, as shown in this charting of seasonally adjusted figures by the CBS Office of Economic Analysis.
Latest available data reflect steady gains since January
1961 (andR more substantial advances are forecast for
ep
1962). Index assumes 1947-49 figures to represent 100.

/ \/ EVENING
r^- Seasonally Adjusted

80

1956

1 1 1

SEASON ALLY ADJUS TED ANNU7 L RATES
Mil
Mil

in the work week, and a moderate gain
in hourly earnings. Total personal income will thus advance substantially
with a vigorous gain of about $22
billion probable. Toward the close of
1962, personal incomes are very likely
to be running at an annual rate between $445 billion and $450 billion.
"Discretionary incomes of consumers— the portion of income left over
after meeting financial commitments
and needs for essential goods and
services — is likely to rise about $11
billion, or nearly 10% [during 1962]."

less. As among network, spot and local
television, the general belief is that spot
and network will progress more than
local. With a few exceptions, that's the
way the trends have been running in
recent years. One of the most notable
exceptions occurred last year, when spot
encountered an especially sloggy first
half that held its full-year gain to about
2%, but the consensus clearly does not
expect
1962. a repeat of that performance in
Several authorities caution against
expecting huge spot gains, however.
High among the inhibiting effects they
see are the networks' continued pushing
of participation sales. These, they say,
are siphoning a lot of spot money into
network. They also note that tv rates
have now begun to level off and that
this will help keep billings gains lower
than they would be otherwise.
Radio Forecasts ■ For radio the stars
are a little harder to read, but in general
the prognosis is for continued growth.
Network radio appears to have stabilized fairly securely after 12 years of
virtually uninterrupted slipping and
sliding. Last year, by most accounts,
it held its own and may even have improved its position over 1960. Current
odds are that its billings will definitely
show gains — probably not large, but
clearly visible — this year over last.
Spot radio is expected to show fairly
BROADCASTING, February 19, 1962

Deep is RKO General's double exposure — extra penetration.
Deep is the combined use of both RKO General radio and
TV in the same area ... to give your message a one-two
punch at less cost.
For example, with RKO General radio you reach the

RKO General Stations sell in more top markets, with more
power, than any other independent chain. That's why they're
basic to any national advertising buy.
Call your local RKO General Station or nearest RKO General
National Sales Office for details on selling deep in

"mobile market". . . hit the breadwinner on h
way to and from work. And at the same time,
in most of these same areas, RKO General

America's Target Markets.
NATIONAL

SALES

DIVISION

OFFICES

radio and TV team up to deliver a large,
lucrative home audience.

New York: 1440 Broadway, LOngacre 4-8000

RKO General serves areas with a total of

Hollywood: 5515 Melrose, HOIIywood 2-2133
San Francisco: 415 Bush Street, YUkon 2-9200

Chicago: Tribune Tower, Superior 7-5110

67 million big market consumers.
A GENERAL TIRE ENTERPRISE
NEW
DETROIT

YORK

cklw am/tv

SAN
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WOR-AM/TV
BOSTON

FRANCISCO

kfrc-am

LOS

ANGELES

khj-am/tv

YANKEE' NETWORK
MEMPHIS
WHBQ-AM/TV
WASHINGTON,
D. C. wgms am
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" DOLLARS

strong gains, but the experts find it hard
to predict how big. Spot radio did not
have a very good year in 1961, and in
some respects it was a mystifying year.
After a bad first quarter (at the pit of
the recession) it snapped back in the
second, then sloughed off but picked
up again, the third quarter showing less
than 1% decline for the year.
Spot seemed to be coming back
strong in October but then unaccountably developed another case of the sags
that carried through November and into
December. Net result, according to the
best current estimates of Station Representatives Assn., is that spot's radio
time billing — not counting talent and
production — totaled about $200 million
for the year, off $2 million or about
1% from 1960.

AUTOMOBILES

spot radio "will really take off" this
year.
Radio's local advertising, which has
been the dominant source of radio revenues since 1946, is considered virtually
sure to gain again this year. Both the
trends and the times point this way.
Most estimates put local's probable increase ahead of those in either network
or spot.
The improved economy is expected
to increase the take of newspapers and
magazines, too. But both will have to
reverse trends that largely have been
running against them. Their slippages
have been showing for the past few
years and 1961 was no exception. National advertising dollars in newspapers
were down approximately 3% last year
(to about $808 million) while magazine dollars were down about 2% (to
around $925 million).
One Cloud ■ Although the 1962 outlook for the economy and advertising
PERSPECTIVE
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1962 fst

This year's trends are all upward
on these charts showing the 1958-61
and probable 1962 performance of
four major consumer markets. The
charts are taken from McCann-Erickson's annual economic study, which
has this to say about them: "From
late 1959 to mid-1961, consumer
spending for most major categories
of goods was unusually stable. But
spending rates have recently begun
to move up from this plateau, and
notable gains are indicated for the
coming year.
"Sales of automobiles and parts,
depressed by recession in early 1961,
have since been recovering. In the
fourth quarter, in fact, the annual
sales rate was close to 7 million units,

is good, it is not quite all good, as indicated by the hedging which says a
deceleration may occur in the second
half of the year. That possibility is
predicated largely on what might happen if there is a protracted delay in
reaching a new labor agreement in the
steel industry, whose current labor contracts expire June 30.
If it happens, as it did in 1959, a
drawn-out delay could encourage stockpiling and excessive inventories which
might put a knock in the economic engine later in the year.
The shiny side of the possibility is an

The kind of year it's expected to be
— a good but strongly competitive one
(PERSPECTIVE '62)

SHOES
ilLLIONS 0

15

won't
that itexperts
belief many
growing
apparentlyEven
happen.
if it does,
feel that lessons learned in 1959, when
the delay in reaching new terms
worsened into a strike, will keep the
economic damage considerably below
what it was then.
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Interest Picking Up ■ As in the case
of spot tv, experts don't expect anything like that kind of sloppy performance to be repeated in 1962. Those
most intimately involved look for good
gains. They not only figure that the
rising economy naturally favors improved performance, but say that
perked-up interest currently being
shown by advertisers lends substance,
of the best sort, to this belief. Some
venture that, barring unexpected snags,

AND
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FIGURES,
QUARTERLY
ALLY ADJUS TED ANNU/ L RATES
80
SEASON
1 1 1 1 1 1 1 1 1
75

despite shortages of certain models.
The sales rate is likely to stay close
to this level at least throughout the
first half of 1962, and total annual
sales for automobiles and parts
should exceed $19 billion— a 17% increase from 1961. Sales of furniture
and household equipment should also
improve considerably in the year
ahead. A higher rate of installment
credit extensions will benefit both of
these durables markets. More moderate, but still significant, increases
appear probable for clothing and

in which manufacturers' profit gains
will
come largely from increased volfood."
ume, a natural set-up for advertising —
is summarized by McCann-Erickson in
its annual look at the economy in what
it calls "The Decade of Incentive."
Here's how the agency sums it up:
". . . The probabilities for 1962 favor
a broad, balanced, general expansion,
continuing throughout the year. The
rate of advance may be slower in the
last half than in the first half, but this
remains conjecture.
"Markets in 1962 should remain
highly competitive, with the rewards of
record sales going to the successful
marketer in an environment of prosperity, abundance and enormous ranges
of consumer choice. At least for the
time being, manufacturing capacity in
consumer industries is adequate to meet
the enlarged demands that will be
placed upon it in 1962. The challenge
of 1962 is thus a marketing challenge."
BROADCASTING, February 19, 1962

for

your

commercials

In Detroit on W-CAR, commercials "do well" for sponsors — planted
as they are amidst surroundings of pleasant, relaxing, genuinely good
music.

These carefully tended advertising messages are carried far and wide
from Detroit throughout 32 counties in southeast Michigan and northern
Ohio—by W-CAR's 50,000 watts on 1 130 KC„
erate as the "climate is favorable".

'THE

GOOD

50,000

WATTS

GOOD

MUSIC

NEWS

• SPORTS
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LISTENING

The costs too are as mod-

STATION"

Station

growth

toughens

competition

WITH OVER 5,000 OUTLETS
ON AIR, APPLICATIONS
The traffic jam in the broadcast bands
ruary 1962, the uhf band is populated
is getting worse.
by only 90 stations. This leaves room
Am radio has already gone through
for 1,000 or maybe a lot more tv stations, in case investors want to try their
the agonies of a population explosion —
3,700 stations now on the air — and
there's no sign the pressures of new PERSPECTIVE
station grants will cease.
Fm radio is just short of the 1,000station mark, with 165 building permits granted and 172 applications for
new stations pending at the FCC.
Television, like fm, hasn't encountered anumbers problem. But like fm
operators, those who own and manage
the 552 commercial television stations
are taking a look at the crowded
am band and wondering if they'll be the
next victims of an exploding population.
Tv station operators, with vast investments atstake, are getting downright
worried about their future, especially
since FCC chairman, Newton N. Minow, has joined the ranks of those
who want to see the untapped resources
.of the uhf band put to efficient use.
Unpopulated Uhf ■ As of mid-Feb-

luck in the highly competitive major
markets or in less affluent smaller cities.
Fm, unlike television, is approaching
technical saturation in the more desirable markets. Aware of this problem,
the FCC has been studying the idea of
saving fm frequencies for stations that

FOR MORE
CONTINUE
will do separate programming instead
of duplicating am service. Carried to
the point of execution, this policy could
put some longtime fm operators off the
air in favor of new licensees who would
not merely serve as repeater stations for
their am blood brothers.
Am Is Problem ■ While fm has its
potential problems, the main industry
concern centers around am broadcasting. The 3,700 am stations are operating in a spectral right-of-way that
seemed crowded at the end of World
War II when the number of stations
reached the 1,000 mark.
Local and regional station operators
often howl that they are hemmed in
almost at the city line at night. And
many regionals moan because their
multiple-tower arrays send out fingershaped patterns after dark. Daytime
coverage, of course, is subject to the
limited range of signals between sunup
and sundown.
So 3,700 am stations are knocking
each other around the ether and at the

TELEVISION REVENUE AND INCOME GROWTH, 1953-60
(Markets for which FCC comparative data are available)*
1960
No.
No.
Stations
New York
Los Angeles
Chicago
Philadelphia
Detroit
San Francisco
Cleveland
Boston
Minneapolis-St. Paul
Baltimore
Cincinnati
Pittsburgh
St. Louis
Milwaukee
Columbus
Kansas City
Atlanta
Washington
Oklahoma City
Denver
Norfolk-Portsmouth, etc., Va.
Phoenix, Ariz.
Albuquerque, N. M.

7
7
4
4
3
4
3
3
4
3
3
3
4
4
3
3
3
4
3
4
3
4
3

Revenue

Stations

(000)

(000)

$75,444
45,403
41,082
24,928
18,139

ncome**
I$33,638
7,375
14,630

17,161
16,895
20,034
11,461
9,712
9,875
15,371
12,434
9,195
7,971
8,537
7,404
11,831
5,575
7,009
4,730
4,320
1,898

8,417
8,226
5,687
8,045
8,943
2,643
2,704
3,499
5,849
2,802
3,119
2,326
3,214
2,277
—36
2,888
1,675
1,814
781
191

7
7
4
3
3
3
3
3
3
3
3
3
4
3
3
4
3
4
3
4
4
3
3

1 953
Revenue
(000)

$33,819
20,731
20,449
12,288
11,041
7,846
7,836
7,785
5,717
5,688
5,430
5,130
4,400
4,021
3,796
3,290
3,195
5,678
2,178
2,035
1,660
491
1,307

—759

Income
(000)

$9,139
5,577
4,235
4,826
3,109
2,624
3,784
1,916
1,946
1,185
2,686
—22
918
—22
2,184
2,277
1,189
997
839
169
854
588

* 1953 is the first year for which FCC comparative market data are available. Above markets are those available for
both 1953 and 1960.
** Income figures are before taxes.
80
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broadcast

This

engineer

(without

multiplies

degrading

CBS Laboratories' new Audimax automatic level
control is already helping more than fifty stations

signal

program

power

quality)

television, motion picture and video tape production.

multiply their station coverage. Extensive field tests

A special Gated Gain Stabilizer in Audimax II
automatically determines whether gain should be

have shown that Audimax increases average modulation by 6 db with a corresponding 300% increase

turned up during prolonged lapses in the program.
This eliminates the need for continuous manual

in radiated program

monitoring

Audimax

power.

is not just another limiter, compressor

or AGC amplifier — it is an electronic device which
controls gain as competently as the most alert
engineer. No other device acts with such speed and
intelligence. While the staff engineer pursues more
important duties, Audimax sits in for him, maintaining maximum modulation or recording level.
With Audimax

there is no need to compromise

signal

of TV films and prevents noticeable level

changes

during pauses in live telecasts. A stereophonic adapter ($150) is also available to enable
two Audimax units to adjust gain on both channels
simultaneously, thus assuring
stereo broadcasts.
For

complete

information

perfect balance
on how

in

Audimax

can improve your broadcast efficiency write or call
our Audio Products Department.

quality for high level of modulation.
This unique sound level control device is available
in two models: Audimax I ($495) for broadcasting and recording, and Audimax II ($595) for

LABORATORIES
STAMFORD, CONNECTICUT
A DIVISION OFCOLUMBIA BROADCASTING SYSTEM, INC.
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WBBM Radio's solid LIVE 5H0l^manship and motivating
LIVE 5/JLESmanship produces SALES RESULTS year after
year! That's the reason so many of America's gilt-edge
advertisers continually depend on WBBM Radio to move
their products or sell their services in the nation's second market.
Call Bill Connelly, WHitehall 4-6000 or CBS Radio Spot Sales

NATIONAL TEA CO.
Programs and Announcements

SCHLITZ BREWING CO.
Programs and Announcements

NORTHWEST ORIENT AIRLINES
Programs and Announcements

STANDARD BRANDS
Announcements

R. J. REYNOLDS TOBACCO CO.
Programs and Announcements

UNITED AIRLINES
Programs and Announcements

MORRIS B. SACHS, INC.
Programs and Announcements

WALGREEN CO.
Programs and Announcements

ST. PAUL FEDERAL SAVINGS & LOAN ASS'N.
Programs

WANZER DAIRY
Programs

442.56

LIVE showmanship

■—*
WBBM

A.

1

LIVE salesmanship

CHICAGO'S
*
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GROWTH

same time are trying to maintain program and signal standards against natural, regulatory and foreign hazards.
Eighty-one am radio markets having
three or more stations showed up in
the red in 1960, according to the FCC.
The stations in these markets couldn't
earn a profit against the growing competition within the am medium. And
they couldn't make a go of it against
the pull of television and the rising cost
of operation. (See am, fm and tv financial data for decade, page 80.)
Uhf stations are finally living down

COMPETITION

continued

the reputation for inadequate coverage
that developed in the early days of this
portion of the video medium. They
made money for the first time in 1960,
FCC records show. And now the media
world watches as Chairman Minow
dreams of the hundreds and hundreds
of tv stations that could be technically
added to the uhf band.
Competition ■ The problems of am
— past, present and future — center
around the number of stations granted
and the massed weight of competition.
This review of the four types of broad-

talk

about

total

Every timebuyer

reach!

worth his salt knows

spot you use "homes
only way to measure

reached"

Your

man

reached

from AM

not "metro

ratings." It's the

picks up all the marbles — millions

weekly

in 615

counties in 16 states.

Radio Sales has the whole story.

wcky*

radio

50,000

WATTS

•

LB

Inc., Affiliate:

WLBW-TV,

Wilson

you buy TV

efficiency. Buy Cincinnati radio the same

way; you'll find that WCKY
of NCS-homes

that when

CINCINNATI
Miami,

Florida

cast outlets — am, fm, vhf and uhf —
shows how broadcast dollars are being
divvied (see table, page 86).

Consider radio's condition in 1960.
That year the total revenue of am and
fm stations plus the networks — $597.7
million — was shared by 3,688 stations
and the networks. This would average $161,900 per station. But the
income before taxes of $45.9 million
provided an average income of $12,446
per station, keeping in mind the networks are included in the industry
totals on which these station averages
were computed.
An FCC computation showed that
2,303 am stations had a median profit
of $10,800 in I960 and another 1,078
stations had a median loss of $8,500.
In 1959 the median profit was $10,300
(2,174 am stations) and the median
loss was $7,200 (1,074 stations). In
1950 the FCC data, compiled on a
different base, showed that 527 moneylosing am stations of the 2,131 on the
air that year had average broadcast
income of $88,647 and an average loss
of $13,545.
Only one-fourth of am stations reported a loss in 1950 whereas over
one-third showed a loss in 1960.
Interference Problem ■ Crowding of
the am band — and the fm band, too
— confuses listeners as they find several
signals in a small segment of the roughly calibrated dials on their sets. Obviously interference gets worse as more
stations are added, augmented by the
problem of Cuban stations on the East
Coast. New regional stations must protect every station on the channel, a safeguard that is achieved by the use of
splintery directional patterns.
Some local stations are so crowded
at night that sometimes the tower can
be seen but the signal can't be heard.
The general criterion for local grants
is to award a permit, other things being
equal, if there is no daytime interference, That's why some locals in poorconductivity areas sit on the same channel though only 55 or 60 miles apart.
Established stations have a financial
problem not often discussed openly —
they may spend as high as $10,000 or
$20,000 a year for legal and technical
counsel to protect their signals from
the constant nibbling of coverage areas
caused by new station grants.
It's almost impossible at this time
to pry an am station into Washington.
D. C, or New York, or a number of
other metropolitan markets.
Even the clear-channel am stations,
who have fought off squatters on their
exclusive facilities with notable success,
are now facing sharply reduced service
areas as the commission moves toward
unclearing their channels. Class III regional are constantly finding new
neighbors, mostly daytime-only grants.
The local channels, bursting at every
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spectral seam, are finding both solace
and sorrow in the licensing of 1 kw
daytime power on a case-by-case basis.
What happens when a third of the
am stations operate at a loss and the
median profit for the black-ink operators is only $10,800?
Problems ■ Here is an experienced
broadcaster's capsule summary: "The
image of radio in the eye of the national advertiser has become increasingly blurred as he scans fluid rate cards,
under-the-table deals, bartering, doublebilling and the other results of intense
competition. Bad programming drives
out good. Moreover, less money is
now available for programming."
With all this obvious am radio economic hardship around the nation, just
what is the FCC's obligation and what
power has it? Obviously, the thought
of public-utility type regulation is repugnant.
A student of the matter, Douglas
A. Anello, NAB's general counsel and
former FCC counsel, summed it up —
at the risk of over-simplication — in this
manner:
"Where a single application is filed
for an available facility, the commission may not, on its own motion, consider any question of community need.
However, if an existing station in the
same area protests, and offers to prove
resultant injury to the public at large,
the commission cannot refuse to consider the economic effects of the new
grant on the public. The burden of
proving this public detriment would, of
course, be on the protestant. While
this could be quite a task, in the final
analysis, the extent of the burden
would to a large measure be governed
by the philosophy of the commission
toward this question at the time."
Answer Sought ■ What's to be done?
A return to earlier and more rigid
engineering standards was suggested by

COMPETITION
John

continued

F. Meagher, NAB

radio vice

president, in a report to the board's
winter meeting in Florida Feb. 1. "This
might produce the desired effect," he
said hopefully. In any case NAB has
a committee looking into the program.
What About Tv? ■ A look at the
financial record of television since 1948,
the first year for which nationwide data
are available, shows how the first three
years found the industry in the red. A
breakthrough into the profit category
occurred in 1952 and of course red-ink
days are history.
In 1954, the first year of uhf, this
new part of the spectrum showed a
loss of $10 million. The next year,
1955, uhf stations cut the loss to $4.5
million, 23 showing a profit and 57 a
loss. Twenty-four uhf stations ceased
operation that year.
By 1960 the total tv broadcast revenue had risen to $1,269 for the year,
9% above 1959.
It's interesting to note that the 422
post-freeze stations had only a fourth
of the total broadcast revenue in 1960.
That year the group of 76 uhf stations
reported a group profit of $300,000,
the first black-ink year for uhf.
Minow View ■ And what of television's future? Newton N. Minow,
chairman of the FCC, gets a bit starryeyed when he contemplates all that
spectrum space and the services it could
accommodate.
"Instead of the narrow, restricted 12channel vhf system," he forecast in a
recent speech, "we will find a way to
use all the channels available for television, particularly the 70 uhf channels.
Your television set, which now has so
many blank channels, will be filled with
newWhich
signalsmeans,
from of
new course,
stations."
that New
York and Los Angeles could have, say,
17 instead of seven tv stations; Washington could have, perhaps, 14 instead

BROADCAST FINANCIAL DATA 1948-60*
Compiled from FCC annual reports
Year
1948
1949
1950
1951
1952
1953
1954
1955
1956
1957
1958
1959
1960
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No.
——25.32
No.
No.
Revenue
Revenue
9.
me**
Inco,000)
nue
Reve
Stations ($00
Stations ($000,000)
SIO0)N' ($000,000)
0) ($000
EVI
0,00
Stations TEL
0,00
($00
700
50
2.6
34.3 $—14.9
1,824
$406.9
415.2
52.7
723
$64.1
2,021
$ 8.7
444.5 AM* 68.2
669
2.8
3.0
105.9
2,143
57.5
98
107
41.6
$**.6*
450.4
106
626
2,200
235.7
FM 2.6
Inc.5ome**
469.7
108
60.1
611
324.2
55
2,324
475.3
68.0
2.1
594
1.9
410
55.0
2,412
432.7
108
449.5
41.8
528
593.0
2,598
46.0
.32
466
453.4
493
1.9
15900.
744.7
2,742
189.6
49.2
896.9
481
472
2.4
480.6
2,966
517.9
499
3.1
160.0
3,164
54.6
943.2
501
523.1
4.0
522
37.3
171.9
3,290
533
1,030.0
42.4
519
662
5.7
560.0
3,528
789
222.3
597.7
515
1,163.9
9.4
45.9
4.1
24
3,688
and
stations; total number 1,268.6
of stations varies
independent fm
Includes networks, am-fm
depending on FCC's statistical bases.
Income figures are before taxes.
Fm figures are included in AM totals for most years. Fm income was not computed by FCC
because of difficulty of separating operating expense from am figures.
(PERSPECTIVE '62)

of four plus an educational outlet.
They could have that many if aspiring applicants took the necessary application risks — it costs good money just
to file an application — and if the commission issued the grants. All this assumes the technical barriers will have
been hurdled.
"The next decade should see at least
a doubling of our present 538 tv stations, amuch wider range of choice for
all kinds of programs," Chairman Minow said. "More stations mean more
competition," he added.
To which many an operator sur-.
rounded by competitive signals will
mutter silently, "You can say that
FCC Choice ■ Getting back to Mr.
Minow, "In this nation, growing at the
rate of 3 million people a year, we will
inevitably have either more channels
or more regulation. My own vote is
again."
forCould
more this
channels."
have been a blunt way
of saying, in effect: What'll you have,
gents? cratic
More
floggings?competition or bureauThe chairman, of course, is agitating
at the same time for passage of a law
that would force set makers to produce
all-channel sets that would receive all
vhf and uhf channels.
But there are many broadcasters who
fear overcrowding could bring to tv the
problems that have plagued am radio,
degrading signal quality and programing. The hardest hit, they feel, would
be viewers residing in rural and outlying areas.
Many who oppose tv crowding contend the shift of television into an alluhf service would bring reduced and
lower-quality service to millions of
viewers compared to their present vhf
service. Many agree all-channel set
legislation would help solve the problem of receiver compatability necessary
for the vhf/uhf side-by-side formula,
permitting future growth of uhf without the handicap of receivers that will
only pick up vhf signals.
A decade ago there were 107 tv stations, whose signals reached 10.6 million sets. That 1951 figure has grown
to 538 commercial stations and an additional 63 educational stations have appeared. Among them they serve 47
million tv homes and 55 million sets.
The figures
are Mr.that
Minow's.
He recalled a statement
in the mid-50s
10,000 more American homes were
getting new tv sets every day.
Many Applicants ■ Judging by signs
of the times there'll be no problem in
getting applicants when medium and
large markets have vhf openings. When
vhf channels were opened by the FCC
in Rochester, Syracuse and Grand
Rapids, there were 28 applicants by
the time lawyers were able to get the
forms typed up — six in Grand Rapids,
BROADCASTING, February 19, 1962

Many

markets

show

station

The growth of station competition
in broadcasting is most dramatic in
the am band, where the number of
stations has almost quadrupled since
World War II. Abetting this competition are the signals of fm and
television, all seeking the attention
of the nation's populace.
A scanning of the FCC financial
records since television entered the
broadcast scene shows literally hundreds of communities where financial woes have come out of the granting of more and more am station
permits.
Here are some examples of larger
markets, showing the hard financial facts as compiled from the
FCC's official records (independent
fm stations not included) :
Baltimore: 1950, 10 stations,
$3,554,865 revenue, $816,590 income (before taxes); 1960, 15 stations, $5,669,599 revenue, $872,989
income.
Birmingham: 1950, 9 stations,
$1,883,973 revenue, $389,245 income; 1960, 12 stations, $2,261,206
revenue, $101,712 loss.
Atlanta: 1950, 11 stations, $2,861,627 revenue, $863,870 income;

10 in Syracuse, 12 in Rochester.
U. S. television consists of 272 markets of which 132 are one-station markets, 69 have two stations, 54 have
three, 17 have four or more stations.
Or
as Chairman
"Threefourths
of the tv Minow
marketsputdoit,not
even
have of a choice of three stations; only

Station
319

RADIO

AND

sale
TV

It's that kind of a business today,
this buying and selling of radio and tv
stations — and apparently it's going to
continue being different for some time,
until at least Mr. Minow departs from
the city on the banks of the Potomac.
This is a capsule version of the
thoughts expressed publicly — and more
strongly privately — by the brokers who
handle the major sales of broadcast staBROADCASTING, February 19, 1962
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1960, 18 stations, $4,470,376 revenue, $547,195 income.
Dallas: 1950, 7 stations, $2,985,837 revenue, $775,003 income; 1960,
12 stations, $4,355,397 revenue,
$188,707 income.
Fort Worth: 1950, 6 stations,
$1,559,827 revenue, $209,237 income; 1960, 9 stations, $1,711,873
revenue, $14,163 income.
Peoria, 111. 1950, 6 stations, $1,122,412 revenue, $93,809 income;
1960, 5 stations $1,182,523 revenue,
$148,659 loss.
Charlotte, N. C: 1950, 4 stations,
$1,814,711 revenue, $493,341 income; 1960, 7 stations, $1,558,900
revenue, $103,281 loss.
Little Rock, Ark.: 1950, 5 stations, $904,492 revenue, $209,051
income; 1960, 8 stations, $1,047,648
revenue, $114,362 loss.
St. Louis: 1950, 11 stations, $5,917,879 revenue, $1,291,171 income; 1960, 14 stations, $7,039,432
revenue, $473,957 income.
This type of financial situation
accounts for the oft-heard statement
by radio stations that they can afford
to originate only limited amounts of
costly local programming.

56% of the population has a choice of
four or more channels." He mentioned
Toledo, Ohio; Augusta, Ga. and Jackson, Miss., as unable to carry the full
range orof two
programs
offered
". . broadcast
. because
one
stations
cannot
three network schedules."
That's the way conditions are in the

dollar

OUTLETS

If 1961 can be said to have been the
year when buyers suddenly demanded
to know how many spots were run per
week by the station they were thinking
of buying, 1962 may become known as
the year when prospective purchasers
asked also to see program logs.

income

SOLD

volume
FOR

$128.8

total

grow

Taking the United States as a
whole, 1,976 radio stations reported
total revenue of $340,891,476 in
1950 out of which they earned
$55,113,872 in income before taxes.
A decade later 3,300 am stations
took in $560,315,348 but the income
stood still, totaling $55,200,977.
Here are two more examples of
the way the community revenue dollars are being spread thinner:
In 1948 six Denver am stations
shared $565,000 income; in 1960
17 stations shared $171,000, less
than a third this sum.
In Phoenix, where the population
doubled in the last decade, the five
stations operating in 1948 shared
$204,000 income; nine stations went
in the red $50,000 in 1955, and 15
stations lost $62,000 in 1960.
Take some state examples: Utah
— 13 stations in 1948 shared $137,000 income; 28 stations in 1960
shared a loss of $51,000. In North
Carolina 84 stations shared $872,000 in 1948; in 1960 160 stations
had a smaller income $842,000. In
California, 93 stations shared $1,447,000 income in 1948; 192 stations shared $1,665,000 in 1960.

am, fm and tv bands. Am is jammed;
fm is getting there fast, and the FCC
is out to expand tv. That's why the
population explosion problem is being
studied by the broadcasting industry,
government and advertising. The final
answer? Your guess is a good as anybody's— maybe better.

hits
MILLION

tions. And they aren't fooling; this is
bread and butter to them.
Yet, in spite of the grousing, all
brokers agree that 1961 was one of the
best years yet. And most of them see
1962 as about the same.
There were 319 stations which
changed hands last year. This is not
the greatest number ever (1959 has
that honor when 473 stations were involved in complete change of ownership), but 1961 sales involved a total
consideration of $128.8 million. This is
$1.3 million better than the best previous year, 1958, when 447 stations
changed ownership and the sum involved amounted to $-127.5 million.

outlets

high
DURING

1961

Last year also saw another record in
the sale of tv-only stations. There were
24 tv-only stations, accounting for $31.1
million, which changed ownership. Although this isn't the largest number of
tv-only stations to change hands (there
were 38 in 1957), it is $2.7 million
better than the 1957 total of $28.4 million which up to last year was the biggest year in dollar volume for tv-only
stations.
Second Best Year ■ For radio-only
station sales, 1961 was the second best
year. Last year 282 radio-only stations
changed hands, with the dollar volume
at $55.5 million; the best year was 1959
when 436 stations changed ownership
87
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to the tune of $65.5 million.
Taken overall, 1961 proved to be a
better year than 1960 all the way down
the line — except in one category. This
was the number of radio-only transfers,
which numbered only 282 last year
compared to 345 the year before.
One element that makes the overall
dollar volume — and the number — not
completely comparable to those previously published is that the figures,
based on actions published in Broadcasting Magazine, no longer include
minority stock changes that do not

POLITZ

HITS

HIGH
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PERSPECTIVE

change control of the licensee.
All the information in this article,
and in the lists prepared over the last
few years, were based on FCC reports
and included minority changes. This
is no longer true.
Rose in Bloom ■ Although the "climate" in Washington has changed since
the golden days of the late-50s and
early 60s, the change has been tagged
more as the bloom being off the rose
than anything catastrophic.
A broker, who shall be nameless for
the usual reasons, put it more succinct-

KNOWS

ly: "Prices for stations have been overinflated for years; so, if there is going
to be any belt tightening, on prices, at
least we've got plenty of cushion to
This may sound flippant, but most
going."of the buying-and-selling
keep
observers
scene will agree that they've been looking for bad times for the last few years

WHAT

and they haven't materialized.
Nevertheless, there are straws in the
wind and most brokers are quick to
point to them:
■ The FCC's three-year rule. This
regulation, on the verge of being promulgated by the commission after a
year's study, will require a hearing on
all sales where the seller has owned the
station less than three years.

LISTENERS

PREFER

IN

WGY'S

This will have an effect on sales, although just how seriously none will
commit himself. Most brokers say

25 -COUNTY

COVERAGE

privately that since most of their dealings are with broadcasters who own
stations for three years or longer this
will have little effect. There are other

AREA

■ With competition from 110 stations, WCY
dominates listener preferences. For example,
295,000*

feel WCY

provides the most

reliable

and complete news reporting .... 265,000*
listeners prefer WCY for farm news and market
reports ... and 149,000* specify WCY
grams of interest to homemakers.
■

for pro-

Only the Politz study tells advertisers who,

what, when, where, and why people listen in Albany, Schenectady, Troy, Northeastern New
York, and Western

New

England. For the com-

plete Politz survey on WCY's 25-county listening audience, contact WCY
or your Henry I.
Christal Co. representative.
982-23
hose expressing an opinion.

810
WGY
fk

GENERAL

ALBANY
£8

(PERSPECTIVE '62)
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brokers who number among their clients broadcasters who have been in and
out of stations on a short-term basis,
and they feel badly about the prospective rule.
What stirs most brokers is the principle of the government laying down
rules which prohibit the free exercise
of private ownership to sell a property
whenever it wants to.
■ Tv's arrival at maturity. Television
was a terribly attractive investment
when it was a growth industry, it is
pointed out, but it is now a mature
business. Unless the FCC upsets all
predictions and does something rash
like moving all tv to uhf, this argument
goes, there is little in tv anymore to
interest large capital looking for fast,
fast growth.
This is not to say that sales of station properties will slump, but venture
capital is beginning to look elsewhere.
This is one of the unhappy facts of
economic life.
■ Minow and the FCC. This is the
"climate" in Washington and it's caused
a peculiar reaction. Newcomers have
been scared away, or at least those who
were looking for a fast entry and a
BROADCASTING, February 19, 1962

But

other

fell

into

It is just as true today ... if you want

to reap a

harvest you must plant youi seeds in good
ground. Peoples' stations are used because they
do produce — manyfoJd. Next time call us.
You'll see it pays to place it on Pe oples.

good

ground

.

.

.

fast exit (all for capital gains) are
broadcast shy now because of the FCC's
tightening up of regulatory powers.
Broadcasters too have become more
conservative in their buying and selling,

Number

Radio Only
Radio-Tv
Tv Only
Control Minority
Control Minority
Control Minority
1954
1955

language by one broadcaster: "* * * *,"
he said, "We've had this before, Larry
Fly (FCC chairman 1939-1944) and
the Blue Book in 1946. I'll just sit this
out."
■ Deintermixture moves. The commission has proposed to deintermix
eight cities by removing the existing
single vhf channel and substituting for
it a uhf channel to make the community
all uhf. At the same time the FCC has
proposed to add an extra vhf channel
to eight other cities, at below minimum
mileage separations, in order to give
these cities what is termed three comparable outlets.

Angeles' vhf channels are already being
operated by commercial stations, the
threat to stability heralded by this move
can be imagined.
All of this has had various effects on
the business of station sales. The surprising interest by buyers in the number
of commercials run on the station in
which they are interested, or in the
program format is one element in this
new approach.
Another is a tightening up of terms.

AN

in the trading

Combined

but they act more as if they're sitting
it out than frightened.
This was explained in rather abrupt

■ Educational tv. There is still pending before the FCC an inquiry which
seeks to determine if it is possible to
find a vhf channel in Los Angeles for
educational tv. Since all seven of Los

of stations

187

1956

242
316

1957

357

1958

407

1959

436

1960

66

18

6

27

10

106

24
11

2

29

3

8

21
23

8

62
111

345

28

2

82

15
17

4

29

10

5
8

2

38
21

4

1

21

4

76

1961
Totals

*Note: In computing the number of
stations in the trading an am-fm facility was counted as one radio unit;
2,572* 2*
28
Several brokers have already encountered this and it may play a significant
part in tomorrow's sales. Up to now
station sales have required at least a
29% down payment with a payout up
to seven years keyed mainly to station
income. What has occurred are moves
by sellers to require a larger down payment— one third or more — and a more
stringent payout. This has taken the
form of not only shorter terms but also
calls for personal notes, chattel mortgages or liens on the property.
Major Sales ■ The year just passed
saw some of the largest prices paid for

EIGHT-YEAR

RECORD

Dollar

OF

volume

an am-only or fm-only transaction
similarly was counted as one radio
unit.

broadcast stations in history.
These included the $10.95 million
6*
paid 13by Storer for WMGM New York;
the $14 million paid by Capital Cities
for WKBW-AM-FM-TV Buffalo
and
204*
*
3
1
the same company's purchase for $5.35
million of WPAT-AM-FM Paterson,
N. J. (in the New York area); the
$9.65 million Metromedia paid for 4*
KMBC-AM-FM-TV Kansas City; the 2
$6.5 million paid by Gannett Publishing and Veterans Broadcasting for
WROC-TV Rochester, N. Y.; the $6.2
million the New York educational
group paid for WNTA-TV
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there; the
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of trading
Combined

Total
1954

Radio Only

$ 60,344,130

$ 10,224,047

1955

73,079,366

1956

Tv Only

27,333,104

$ 26,213,323
22,351,602

$ 23,906,760
23,394,660

115,605,828

32,563,378

65,212,055

17,830,395

1957

124,187,560

48,207,470

47,490,884

28,489,206

1958

127,537,026

49,868,123

60,872,618

16,796,285

1959

123,496,581

65,544,653

42,724,727

15,227,201

1960

99,341,910

51,763,285

24,648,400

22,930,225

1961

128,804,167

55,532,516

42,103,708

$852,396,568

$341,036,576

$331,617,317

Totals

Note : Dollar volume figures represent total considerations
reported for all transactions, whether majority or minority
interests were involved. In many transactions involving
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31,167,943
$179,742,675

joint radio-television properties, individual values were
not assigned to the radio and television stations. Such sales
are reported in the column headed "Combined Radio-TV."
BROADCASTING, February 19, 1962

OK, camera 2,
hold that.
Adjust your beam, 2.
Pan left, 2.
Hold it. Camera 2,
adjust your shading.
A wide angle, 2.
Pull back.
Re-set your target,
camera 2!

This TV camera has no electrical operating controls. EMI/US puts these where they
belong: in the control room. So, the operator is free to concentrate on just one thing
— picture composition. This operating concept, proven by almost two hundred 203s
in daily use the world over, is just the first
reason the 203 by EMI/US delivers the
finest TV pictures you've ever seen— or sold.
Others: Smooth-operating, positivepositioning 5-position turret permits easy,
through-turret pick-up tube removal. Builtin test sawtooth generator facilitates settingup and checking circuits. Extensive use of
rugged magnesium castings keep camera
weight to a minimum, while plug-in printed
BROADCASTING, February 19, 1962

circuit modules ease maintenance. Remote
servo control of all lens apertures can be
readily disengaged. Geometric distortion is
less than 1%. Separate camera control has
no tubes. Power supply has built-in meters.
Add 'em all up and you get this: higher
quality pictures — pictures that better sell
your clients' products— pictures that better
sell your product to clients.
For full details on the EMI/US 203, and
on the complete EMI/ US line of camera
chains, solid-state switching systems, terminal equipment and video recording tape —
call your EMI/US representative or contact:
EMI/US General Communications Division
L. A. 28: 1750 No, Vine St. • HO 2-4909
N.Y. 36: 151 West 46th Street • JU 2-8040

over $6 million WJR Detroit paid for
WSAZ-AM-TV Huntington, W. Va.;
the $3.8 million Sydney A. Grayson
and associates paid for KDUB-AM-TV
Lubbock, Tex.; the $3 million paid by
Wometco for KVOS-TV Bellingham,
Wash.; the $2.4 million John C. Mullins
paid for the other half of KBTV (TV)
Denver.
Even since the first of 1962, some
major transactions have been approved
by the FCC. These include the $3.25
million purchase of KXLY-AM-FMTV Spokane by Morgan Murphy; the
$2.5 million sale of WNCT (TV)
Greenville, N. C, to Roy H. Park; and
the $1 million sale of WAKY Louisville
to Frederick Gregg and John R. Ozier.
Top Prices ■ In the hopper awaiting

FCC approval are a number of major
transfers, including the $6.1 million
purchase of KOGO-AM-FM-TV San
Diego by Time-Life Broadcasters; the
$2 million sale of KTVR (TV) Denver
by J. Elroy McCaw to Bill Daniels; the
$1.4 million purchase of WDOK-AMFM Cleveland by Transcontinent Television Corp.; the $2.1 million sale of
WEAU-TV Eau Claire, Wis., by Morgan Murphy to the Appleton (Wis.)
Post and Crescent; the merger of
KARD-TV Wichita and KCKT-TV
Great Bend, both Kansas, for an aggregate $2 million; and the sale of 50%
of KCRA-AM-FM-TV Sacramento to
the family of the late E. C. Kelly for
$2 million.
There were disappointments during
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more
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CHAIRMAN

MINOW,

be

ADMINISTRATION

Government regulation of this business of broadcasting is here to stay, to
borrow a phrase coined by FCC Chairman Newton N. Minow.
And, in the opinion of an industryoriented and influential member of
Congress, it is time for that body completely to re-evaluate the whole concept of commercial broadcasting, providing aguideline on how much regulation is intended and necessary. By
its refusal to come to grips with many
problems over the years, the FCC has
demonstrated that it is not capable of
doing the job, the congressman said.
Broadcasters cannot quarrel with the
fact that their industry must be regulated— but the trend toward more
and more interference and "suggestion"
is what disturbs the commission's licensees. And, for that matter, nonlicensees such as networks, which the
FCC would like to regulate more directly, are similarly concerned.
So, just what is in store for broad-

1961, and these too deserve mention
as a facet of station sales last year.
Cancelled for various reasons, mostly
because the FCC indicated that hearings would be necessary, were the $10
million sale of WINS New York by Mr.
McCaw to Storer; the $11 million sale
of WMGM
New York to CrowellCollier; the $7.5 million sale of KTVU
(TV) San Francisco to NBC and the
concomittant sale of the network owned
WRC-AM-FM-TV Washington, D. C,
to RKO General for an estimated $1 1.5
million.
But the big daddy of them all is still
pending the FCC's approval: the exchange of radio and tv stations in Philadelphia and Boston by NBC and RKO
General respectively.

regulation
FAVORITE,

SEEKS

casting in this, the Chinese Year of
the Tiger 4659?
"Everybody needs a little rest sometime," another Solon said in predicting
that a broad congressional re-evaluation
of radio-tv will not get underway in
1962. He pointed to the heavy activity
of the House Commerce Committee and
its Regulatory Agencies Subcommittee
in radio-tv matters the past four years,
and predicted that it would slacken this
year. "And, then too, there are the
elections," he said.
Whichever prediction is more accurate, Congress will be far from devoid of radio-tv matters. For a general
breakdown of industry subjects to be
considered by the House and Senate,
see page 96. On page 110, there begins an article on one subject of increased FCC interest — and some argue
unjustified interference — programming.
Minow's Whale ■ The commission
has several pending matters before
Congress which it would like to see
become law — with top official priority
given to all-channel legislation and network legislation an unofficial notch
behind. Despite the all-out lobbying by
Chairman Minow and support from
the NAB and the networks, two prominent spokesmen do not see much hope
for the all-channel bill unless President
Kennedy can be induced to speak out
in favor of the measure. This appraisal
came from a top administration official
and from a member of Congress.

in
MORE

1962?
FCC

POWER

terested in a broadcasting matter. For
instance, a month ago he told a questioner at a news conference that he
was not enough acquainted with a proposal to allocate federal money for educational tv to comment. Two weeks
later, the President had looked into the
matter and asked Congress to approve such legislation (Broadcasting,
Feb. 12).
The

Senate Communications Subcommittee begins hearings this week
on the all-channel legislation.
Mr. Minow is held in high esteem
by President Kennedy and the latter
has from time to time commented publicly on this fact. In addition, there
are key people on the White House
staff (notably Arthur M. Schlesinger
Jr.) who are close friends of the FCC
chairman and whose ideas on radiotv regulation are even more severe than
those Mr. Minow has publicly exThere is strong support within the
pressed.

"I don't even know if the President

President Kennedy
92
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is aware of the problem," said the
White House spokesman. "It has been
brought to his attention, all right, and
he will be kept apprised of the situation," another official who has access
to the White House said.
The President can act with haste and
effectiveness when he does become in-

Chairman

Minow
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Chaflfiei 5
MARKET BULLETIN!
SAGINAW
"Tree-lined parks, 9uperb recreational
facilities and excellent schools make
this ,city one of Michigans most
attractive areas in which to live.
Saginaw's friendly citizens add to the
warm welcome extended to visitors
and new industries alike,"
Mayor C. Stewart Francke
BAY

CITY

"Bay City has much to offer the
growing family: an up-to-date school
system, beautiful churches, convenient
shopping,
year 'round
and culturalandfacilities.
As a recreational
port on
the St. Lawrence Seaway, Bay City
offers both a challenge and an
opportunity to those who would make
their homes here."
Mayor Donald E. Powers
FLINT
"As Mayor of Flint we welcome
industry both large and small to
consider Flint as a fine city in which
to locate. We also invite individuals,
especially the technically skilled and
from the professions to think of
Flint as a city which offers the best
in churches, schools and community
spirit in which to live."
Mayor Charles A. Mobley
If you are seeking a midwestern plant
site contact any one of the above
business-minded Mayors. Plenty of
power . . . plenty of water . . . plenty
of help . . . plenty of space for
expansion
. . in Eastern Michigan.
m^i

If

SERVING

THE

MARKET

OF

BAY

CITY

ONE

BIO

FLINT
AND

WW M&WWm**

"V*

■

T0P

• SAGINAW

ALL

wmmm.

•

EASTERN
MICHIGAN
CHANNEL

Affiliated With WNEM-FM, 102.5 MC, Bay City, and WABj, CBS in Adrian.
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administration for a shift of all television to uhf and the proponents of
this idea are becoming more bold in
expressing their views, it was stated.
Along with this view, according to Dr.
Jerome B. Wiesner, the President's science advisor, the whole concept of tv
regulation should be reviewed. It might
be noted that the congressman quoted
above as wanting a study of broadcasting reached his conclusion completely
independent of Dr. Wiesner.
Arguments Change ■ Tremendous
advances in the technology of communication have made the job of those
who regulate broadcasting all the more
difficult. Arguments that seem extremely important today may become incidental in 10 years. "Who knows how
we will be communicating 10 years
from now?" a White House spokesman
asked. "Each of us may have our own
little private satellites."
The government has the impossible
task of trying to anticipate change and
the FCC is not able to keep up. The
FCC today is laying down foundations
for communications in 1972, 1982, etc.,
and it is impossible for it to have the
necessary expertise, it was pointed out
in defense of the agency.
The White House feels that under
the present system of commercial
broadcasting, much too much spectrum
space is wasted. "Watch for a move by
the commission to cut down on the
number of am stations presently and
to halt future growth," an administration aide said. Indeed, there is much
sentiment for such action at the FCC
and a move is underway to institute a
thorough study of am, including the
question of economic injury.
Commissioner Robert E. Lee advocates a freeze of all am grants and
Commissioner Frederick W. Ford has
called for a thorough study of the problem. In addition, Broadcast Bureau
Chief Kenneth Cox is a proponent of
the theory that something must be done
about am broadcasting.
It is too early to tell just what is
ahead for the thousands of am stations
along this line. But it will be months
before any action gets out of the talk
and/ or investigation stage.
Of more than passing interest to
commercial broadcasters is the all-out
push within the administration to upgrade the U.S. Information Agency and
improve its efforts. The President is
reported to be vitally interested in this
project and Director Edward R. Murrow enjoys a level of prestige high
above that of any of his predecessors.
Mr. Murrow has access to top government circles and is on a policy level
never attained by any other director.
Sec. 315 and Repeal ■ This is the
"key year" in broadcasters' efforts to
94
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get Congress to repeal Sec. 315 (equal
time) of the Communications Act, industry spokesmen and legislators agree.
But opinion is sharply divided over
how successful the drive will be.
"Not a chance in the world," a
member of Congress said last week and
these sentiments were echoed by a colleague who overheard the remark. This
reason was given: Just as sure as repeal is voted, there will be at least one
serious violation in this fall's elections
which could do lasting damage. If
this happens, congressmen will call out
the "riot cops" and slap much more
restrictive legislation on the industry.
Radio and tv are justly proud of
their record during the 1960 election
— when a portion of the hated section
was suspended. The FCC, too, gave
the industry a pat on the back for the
way it handled the campaign but the
commission itself has never taken an
official position on repeal.
"I just don't know if it would be
asaid
goodrecently.
thing or not," one commissioner
Perhaps a plus for broadcasters is
the interest of the President and his
promise to debate the Republican nominee in 1964. On the basis of his personal experiences, it is "entirely possible" that he will urge repeal, a White
House official said. He pointed out
that the important state races this fall
give broadcasters an opportunity to get
out from under the restrictions forever
if Congress will cooperate. There is
little doubt that the President will sign
the bill if it should clear Congress, it
was stated.
Some broadcasters do not want Sec.
315 repealed. They like being able to
cite the law in turning down politicians'
requests for time. And, since the "fairness doctrine" was added to the section
in 1960, it also is quoted frequently by
licensees to deny all kinds of requests
for time on controversial matters, according to a prominent communications lawyer in Washington.
Minow Following Orders? ■ Is Newton Minow following "suggestions" emanating from the White House in his

PERSPECTIVE

crusade for more quality programming
on tv? This question has been asked
recently within the FCC, by a congressional leader and by a prominent
Washington attorney. A year ago a
top JFK aide told Broadcasting:
"Jack Kennedy wants an improved
tone of tv programming. He wants
ample opportunity for more local programming incorporating local views and
talent. This interest of Kennedy's is
bound to be reflected in Minow's thinking (Broadcasting,
1961)."
These
are certainlyFeb.
the 20,
views
that
Chairman Minow has expressed during
his 50 weeks as chief of the FCC. Undoubtedly, he has not been called in
by the President and told to do this or
do that, it was stated last week. But
the same spokesman pointed to the
published anti-broadcasting views of
Mr. Schlesinger at the White House
and his relationship with Mr. Minow.
"Probably, any relationship between
their views has been through a process of osmosis," a Democratic member
of Congress said, "but the connection
The FCC and 1962 ■ A recount of
the
top-priority matters facing the
is there."
FCC one year ago would have included many of the same items on such
a listing today. For example, there are
clear channels, option time, deintermixture and vhf drop-ins, uhf, program
forms, Congress, station transfers, am
overcrowding, network regulation, due
process of commission procedures, and
on and on.
Some new wrinkles have been added,
too: Such as reorganization of the FCC
(which was the subject of a special
meeting last week), station filing fees
(an age-old problem which has been
resurrected), Congress (new problems
are always cropping up) and the magazine concept (with Chairman Minow
definitely leaning toward such a rotating
plan of sponsorships).
Comments are due today (Monday),
following several postponements, on the
FCC's proposals to ( 1 ) delete eight
vhf channels in markets where uhfs
are operating; (2) drop-in third vhf
channels in eight two-station markets,
and (3) foster the overall development
of uhf.
Unofficially, the deintermixture proposal is tied in with the request for allchannel legislation. If Congress passes
the bill and it becomes law, the FCC
is not likely to carry through with its
threat to deintermix the eight markets,
FCC spokesmen admit. However, if
the legislation fails, the four commissioners who voted to issue the rulemaking (in a 4-3 decision) maintain
that they are ready, willing and able
to finalize the proposal.
The comment deadline on all three
of the allocation rulemakings has been
carefully retained on the same date
BROADCASTING, February 19, 1962
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WJAC

WJAC-TV topped the Johnstown- Altoona market in
share-of-audience with 58. Its peak hour share (6-10
PM Monday through Sunday) was 59. For more information the top-ranking station in Johnstown- Altoona call
Harrington, Righter & Parsons.
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by the commissioners who, it was reported, are ready to do considerable
"horsetrading" before any new rules are
finalized if it becomes necessary.
"We are pretty good at giving a
little here and picking up a point there
in reconciling opposing views," a commissioner said. "You often go in acting as though you wanted more than
you actually expect to get."
Despite a "final" decision by the
FCC, the gray-with-age clear channel
case still is very much a problem to
the commissioners. A 5-2 vote to
breakdown half the channels has been
appealed and currently is pending, and
the commission also is under bitter
attacks in Congress for its action. Hearings on numerous bills which would
prohibit the FCC from breaking down
the clear channels were held last week
by the House Commerce Committee.
More Horsetrading ■ Another thorny
issue in the side of the FCC is the
planned reorganization of the agency
pursuant to enabling legislation passed
by Congress last summer. Chairman
Minow hoped to put several plans in
motion last fall but other members
were not so anxious. As a result, any
changes of consequence were postponed pending the submission of a
management survey conducted by Booz,
Allen & Hamilton. This report has
been submitted and the commissioners
held their first, exploratory meeting on
the recommendations last Monday,
Feb. 12 (Closed Circuit, Feb. 12).
Many of the key people at the FCC
do not like some of the major recommendations made by the management
experts. And even those generally
agreed upon are endangered by argument as to how they should be effected.
For instance, there isn't much opposition to a three-man employe review
board but there are "seven different
ideas" on the board's composition,
length of tenure of the members and
authority to be delegated.
BAH also has passed on several recommendations that have been made be-
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fore by various bureaus, it was pointed
out. The reports suggesting broad powers for a proposed FCC executive director also have been met with something less than enthusiasm in some
quarters. Division chiefs, particularly,
are unofficially resisting what they consider to be the loss of some authority
by having to report to an executive director.
A commission-level view feels that
such a post merely would add more administrative procedure to FCC processes and cause more delay before important matters reached the commission.
One phase of the BAH report dealing with a reorganization of the FCC's
public information office already has
been effectively vetoed by the commissioners. The survey's recommendations are very similar to those proposed
last fall by a special consultant to the
chairman, Mike Connolly (Broadcasting, Sept. 11, 1961). Mr. Connolly's
suggestions were unofficially so violently
opposed that they were never considered by the commissioners and
caused Chairman Minow to send a
memorandum to his colleagues expressing regret for the "misunderstanding."
Mr. Connolly since has left the commission.
Minow Likes Fees, Magazine Concept ■ The chairman also likes very
much the idea of charging fees to
broadcasters and others who are licensed by the FCC. He is meeting opposition, however, from other commissioners who do not like the idea of
the FCC's moving ahead without similar
requirements by other federal agencies.
The first Minow fee proposal, which
would have recouped 100% of the
FCC's annual appropriation, was beaten down last year but a new plan was
up for consideration last week. The
new fee schedule has cut in half the
expected revenues from that formally
proposed. ft would, for instance,
charge $250 for each tv application
for a new station, major change, re-

with

radio-tv
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by Lurking
agencies. close to the surface is an
FCC move completely to revamp the
time-honored system of program sponsorship in favor of some form of magazine concept. Chairman Minow has
endorsed the idea (Broadcasting, Feb.
12) and it is reported a move is being
considered to make such a magazine
concept ulation
a ofpart
of the ifFCC's
direct regnetworks
the agency
gets
that authority from Congress.
Primed for FCC consideration — as
soon as the Budget Bureau gives its approval— are the new FCC program reporting forms, about which much has
been written in the past. Budget has
to approve all such agency questionaires which go to more than 10 persons and such clearance now is being
sought by the staff. As soon as it is
given, the new forms will be considered
by the commissioners.
Revocations This Year ■ Will 1962
see one or more operating stations lose
their licenses? "That is a distinct possibility," acommission spokesman said,
pointing out that several such proceedings are approaching the time of
decision.
New fm rules completely revamping
the fm allocations system, also currently are awaiting final action by the FCC.
The rulemaking was issued last summer (Broadcasting, July 3, 1961) and
comments exposing mixed industry
emotions were filed some time ago.
Also due in 1962 are preliminary reNew

sults on the FCC's uhf experiment in
York, which now is well under-

way.
of involving
the FCC'suhffuture
allocationMost
actions
will hinge
on the outcome of this $2 million experiment. Pay tv, too, is expected to
get its first on-the-air test this year if
WHCT (TV) Hartford, Conn., begins
showing for pay this fall as scheduled.

legislation

ALL-CHANNEL
SETS, DEINTERMIXTURE,
EQUAL
TIME
With the second session of the 87th
committee has, of course, already held
Congress now well under way, signs
hearings on legislation to block the
are emerging that it may well develop
FCC's plan to duplicate 13 clear channels. And the Senate Juvenile Delininto one of the most significant in several years for the broadcasting industry.
quency Subcommittee wasted no time
resuming its muckraking in search of
Action on the legislative front has
been relatively quiet in the first few
those
responsible for television's sex
and violence.
weeks of the session, largely because
of the FCC hearing on network proBut action on the major issues— most
gramming.
notably all-channel television sets and
The House Communications Subnetwork regulation — has been hanging
96

newal or transfer, and $150 for am and
fm applicants.
Chairman Minow is known to be
pushing the administration and other
agencies to come up with similar fee
proposals. The Budget Bureau, too, has
recommended such a course of action

AMONG
MANY
ISSUES
fire, as those on Capitol Hill concerned
with the communications industry followed the FCC proceedings.
Now that that hearing is concluded
congressional committees and their
staffs are rolling up their sleeves, ready
to go to work in earnest on legislation
affecting broadcasting that will engage
their attention — and broadcasters' — for
the remainder of the session.
What, then, is in store for broadBROADCASTING, February 19, 1962
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TO
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NEW

SOON!

TV

SHREVEPORT

1600-FT.

TOWER

Fifty percent greater four-state coverage — tops in the area — will be served
soon by KTBS-TV with construction of a 1,600-foot tower. The new structure
will be the South's tallest and the World's third tallest tower. It will increase
KTBS-TV's scope 50% from 22,000 to 33,000 square miles. The new tower
will enable the station to reach 427,000 TV homes in Louisiana, Texas,
Arkansas and Oklahoma with exclusive American Broadcasting Company programs. A stronger, clearer picture will be beamed by the new tower to the
television homes already reached by Channel 3. Construction of the South's
tallest tower is another in a long line of innovations which have steadily
encouraged thousands of viewers to keep their dial tuned to Channel 3,
KTBS-TV,

the Ail-American

Station.

Nltionll Rtprcsentetivts
I the katz
age>'cv, i.nc.
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E. Newton

Wrciy, President and Gen. Mgr.
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casters on Capitol Hill?
As indicated, the two key measures
would require television-set manufacturers to build only receivers capable
of receiving both uhf and vhf, and give
the FCC regulatory authority over the
networks. Both are FCC-drafted.
No. 1 Proposal ■ The first, described
by FCC Chairman Newton N. Minow

LEGISLATION

continued

merce Committee, would eliminate the
requirement so far as presidential and
vice presidential candidates are concerned. The other (S 2035), introduced by Sen. John O. Pastore (DPERSPECTIVE

as the commission's No. 1 legislative
proposal, is being promoted as a kind
of dens ex machina that will bring the
presently listless section of the uhf spectrum to new and vigorous life.
The second, which also ranks high
on the commission's priority list, is required, says the FCC, by the realities of
present-day broadcasting. Mr. Minow
argues that the commission's power,
limited to regulation of station licensees,
is no longer adequate to assure that the
airwaves will be used in the public
interest.

MILLION

FOOD-EAT-DRINK
MARKET*
*Only WSPD-Radio lets you
reach this complete, rich 14county market. Over $328
million in food sales — nearly
$105 million in eating-drinking
sales — $1.3 BILLION total retail sales!
Round-the-clock audience
domination (No. 1 Pulse,
Hooper, Nielsen) . . . Integrity
Toledoans look up to . . . Vital
leadership in community service .. . Imaginative 24-hour
programming
. . . that's WSPDRadio.

The commission's No. 1 proposal,
however, has become thoroughly entangled, inthe House, in a measure the
FCC wants no part of — one that would
block FCC plans to deintermix eight
markets by removing their vhf channels. All told, five House members
worried about the threat to their districts' vhf channels have introduced
bills providing for the manufacture of
all-channel sets — but also prohibiting
the FCC from deleting existing v's.
In addition, there is proposed legislation that's at the top of many broadcasters' priority list — bills to liberalize
the equal-time section of the Communications Act to allow radio and television stations to give free time to major
political party candidates without being
obliged to give equal time to splinter
groups.
Two bills are under consideration,
both in the Senate. One (S 204), sponsored by Sen. Warren G. Magnuson (DWash.), chairman of the Senate Com-

WSPD-Radio
NBC -TOLEDO
STORER station
National Sales Offices:
118 E. 57th St., N. Y. 22
WS 10
Sen. Magnuson
(PERSPECTIVE '62)

There's More ■ These proposals — on
all-channel sets, network regulation and
political broadcasting — are basic. Affirmative action on any one would have
a far-reaching affect. But there are
other important measures in the legislative mill, including:
■ Space communications. This highly controversial issue has engaged the
attention of the FCC and five congressional committees, and has been the
subject of numerous legislative proposals. The one that is most likely to
be enacted, however, is that offered by
the administration, which calls for a
satellite system with a widely based
private ownership, under tight governmental control.
■ Clear channels. As noted, the
House Communications Subcommittee
has already held hearings on the commission's plan to duplicate 13 of the
25 clear channels. Congress can still
reverse the commission's decision by
enacting pending legislation.
■ ETV. The Senate last year passed
a bill (S 205) that would grant each
state up to $1 million for educational
television facilities. The House Commerce Committee approved a more restricted bill calling for a $25,500,000
appropriation and requiring state
matching funds. The House bill (HR
132) is still in the Rules Committee,
but its chances of eventual passage were

Ask your Katz representative
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R.I.), chairman of the Commerce Committee's Communications Subcommittee, would apply to congressional and
gubernatorial candidates as well.

enhanced by the support President Kennedy gave it in the Message on Education he sent Congress earlier this month.
■ Daytime broadcasters. The House
Communications Subcommittee is expected to resume shortly hearings begun last year on the request of daytime-only broadcasters for authority to
operate from at least 6 a.m. to at least
6 p.m.
BROADCASTING, February 19, 1962
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■ New FTC cease and desist powers. The trade commission has requested legislation that would empower it
to issue a cease and desist order before
completion of proceedings against a
company accused of violating federal
trade laws.
New WDBJ-TV Studios, among the
largest and most modern in the entire South.
Finest technical equipment — 316,000
watts e. r. p. — CBS affiliate.

■ CATV. Bills authorizing the FCC
to regulate catv were introduced in
both House and Senate last year at the
commission's request, but no hearings
have yet been announced in either
chamber.

WDBJ-TV
You

Brings

the

About

Western

News

Palmy

Virginia!

The prosperous Western
Virginia market keeps making
news with its rapid industrial
growth. Blanket this market
with WDBJ-TV, Roanoke, now
reaching over 400,000 TV homes
in Virginia, N. Carolina, W.
Virginia — in counties with nearly
2,000,000 population. For an
ideal test market, you're right to
use Roanoke and WDBJ-TV.

This is a fairly heavy load of significant broadcast-industry legislation. How
much of it will be enacted, and in what
form, depends in part on the press of
other business — and President Kennedy
has sent Congress a bulky pile of legislative proposals to consider. It depends,

Possible Time Bomb ■ This can't be
gauged with much precision. But at
least there aren't a great many members of Congress mad at the industry.
Of course, Sen. Thomas Dodd (IDConn.), chairman of the Senate Juvenile Delinquency Subcommittee, may not
feel that network executives have always acted with the greatest wisdom or
out of the purest motives, and the report his subcommittee eventually issues
on its television inquiry will probably
be hot enough to blister paint. In addition, there may be a time bomb ticking
away in the office of the House Regulatory Agencies Subcommittee, which is
investigating ratings and the use to
which they are put. There are reports
the inquiry may produce charges of
fraud.
But at the moment, there is no feeling of anger and shock, as there was at
the time of the quiz-show scandals and
payola investigations.
This improve-

New Building for fast-growing PolyScientific Corp. at Blacksburg, Va. Many
new industrial plants boost prosperity of
WDBJ-TV coverage area.
Ask Your PGW Colonel For Current Availabilities

Ch. 7

Broadcasters will be counting on this
in seeking a liberalization of the equaltime section of the Communications
Act. There is bound to be opposition
from some members of Congress who
fear the effect such liberalization might
have — not on the Lar Dalys — but on
any "substantial" third party movement,
as for example the Dixiecrat and Progressive Parties that gained national attention in the 1948 presidential election
campaign.
Some Don't Trust Broadcasters ■
There are also those in Congress who,
frankly, wouldn't trust local broadcasters to be impartial in the amount of
free time they made available to competing candidates.
Nevertheless, Sen. Pastore's oftenexpressed view, that broadcasters can
be relied on to be responsible and fairminded, is likely to prevail, and legislation loosening the shackles of the equaltime section is expected to pass in some
form.
Committee action is not expected

April.
The legislative proposal that has attracted the most attention in the first
few weeks of the session is the all-channel bill. This has been introduced in

O
ROANOK

E,

100

ment in broadcasting's image is believed
due, in part, to the role the industry
played in bringing to the American
electorate the Kennedy-Nixon debates
in 1960. This created a considerable
reservoir of goodwill in Congress for
the industry.

soon, however, since Sen. Pastore's subcommittee, which will hold hearings on
the proposal, may want to consider the
report on campaign costs being prepared by a Presidential commission.
This report is not due until the end of

WDBJ-TV

:

Sen. Pastore

also, on Congress' attitude toward the
broadcasting industry.

(PERSPECTIVE '62)

VIRGINI

A

Sen. Dodd

past Congresses without exciting much
favorable comment among legislators.
This year, however, the NAB and the
BROADCASTING, February 19, 1962
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But Mr. Minow hasn't stopped seeking new regulatory authority, as the network-regulation bill (S 2400) attests.

networks have endorsed the proposal,
and so have a number of senators and
House members. As a result, the feeling is growing that an all-channel-receiver bill will pass — but not in the
form in which it was introduced in

Congressional feeling still hasn't crystallized on this proposal, and the commission will have to make a strong case
for the bill if it is to have any chance.

Senate and House at the FCC's request.
The bill for which support is developing is that introduced by Rep.
Kenneth Roberts (D-Ala.) (HR 9267),
one of the five bills that ties to the allchannel-set provision a ban on the removal of vhf channels from markets
that now have them. For it is the desire
on the part of congressmen to protect
their districts' vhf channels that has
generated much of the enthusiasm for
all-channel-set legislation. Intentionally
or not, therefore, the commission's proposal to deintermix eight markets,
which represents only a flanking attack
on the vhf-uhf impasse, is serving as a
lever to pry from Congress the allchannel-set legislation, which amounts
to a frontal assault.
Minow's Argument ■ Another reason
for the growing support was the argument Chairman Minow made for the
proposal in his speech before the Na-

FCC

staffers

LETTERS

BRING

MORE

It may get some support from the Senate Juvenile Delinquency Subcommittee, which is reported to be working on
a network-regulation bill of its own, and
in the House, where the old Legislative
Oversight Subcommittee twice recommended network-regulation legislation.
In the final analysis, however, the issue
will probably hinge on what congressmen hear from broadcasters back home.

Rep. Roberts
tional Press Club last month (Broadcasting, Jan. 15). He said broadcasters had the choice of more competition,
from the greater number of television
stations he believed all-channel sets
would lead to, or more regulation.
He added that he personally favored
more competition.
So do most red-

become
AND

Station owners, even those with small
outlets at a great distance from Washington, D. C, have been routing trips

MORE

A good example of both the strict
enforcement and the evidence of broadcaster concern is the Elizabeth, N. J.,
case. The commission by a 4-2 vote
denied an uncontested application for
an fm station in that city to Suburban
Broadcasters on the grounds that Suburban had made no survey of that community's needs and interests (Broadcasting, July 10). The FCC said the
programming proposed was a carbon
copy of the licensee's plans in Alameda,
Calif., and Berwyn, 111. Suburban has
102
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trepidation. After all, a Congress that's
seriously considering giving broadcasters more freedom — as in the case of the
equal-time section of the Communications Act— can't be all bad.

licensee

ANXIOUS

STATION

PERSPECTIVE

to include a stopover in the nation's
capital this year.
This increase in tourism is not necessarily due to cherry blossoms and the
White House tour. It is more often so
that station management can stop at
the FCC to learn why they have been
sent letters of inquiry on programming
and what they can do to assure license
renewal.
The composition of the seven-man
commission and the leadership of
Chairman Newton N. Minow is such
as to convince broadcasters that longextant policies will be elaborated and
implemented. Many worry where it
will lead.

In the year ahead, then, broadcasters
will face some critical issues on Capitol
Hill. They will get their usual share
of lumps. But their positive accomplishments aren't completely lost on
those who represent them in Washington, and there's no reason, as things
stand now, to regard the session with

pen

EXECUTIVES

pals
TO

D.C.

the proposals made by them in the application form." A copy of the decision
was sent to each licensee; KORD's second chance was used as a first warning
to all stations.
In the KORD decision, the FCC repeated along-standing commission policy: that a programming format is not
a fixed immutable concept, or binding
in the sense of a contract. But it added

taken the case to the Court of Appeals,
charging that the FCC has violated the
First Amendment and indulged in prior
restraint of free speech.
Communications attorneys have expressed fear that should the courts find
the FCC was within its discretion in
this decision, the commission would
have a precedent to be used as a lever
in other cases.
Enough Rope ■ A second significant
FCC action last year concerned KORD
Pasco, Wash. (Broadcasting, July 17,
1961). Giving the station a short-term
renewal, because the station's program
proposals did not jibe with its actual
programming, the FCC said: "By issuing this decision, we immediately make
clear to broadcasters the seriousness of

this kicker: an applicant cannot "mechanically recite, 'changing needs of
the community," he has a burden of
demonstrating just why his community
has less need for such public service
programming than when he originally
Fields of Inquiry ■ Program inquiries
from
the it."
FCC fall into two general
proposed
categories: questions raised by examination of a license renewal application
and the licensee's composite week logs,
and queries in response to complaints
about a station's programming practices whether at renewal time or not.
Complaints about programming from
listeners have increased 300-400%
since Chairman Minow's NAB speech
in May, 1961. Significantly, half the
complaints are addressed to the chairman, the rest to the commission as an
agency. The presumption is that disgruntled viewers and listeners heretoBROADCASTING, February 19, 1962
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booming

UT-OF-HOME
audience

... not just by market

Home
is ou£-of-home

... but

?

by station

■

is where not all the radio audience is. The rest

... in cars . . . stores . . . beauty, barber and other

shops . . . taverns . . . wherever

the unconnected

radio can be carried

where the only people who have meters or keep diaries are cab-drivers.
The only way to learn what they hear is to ask them. Pulse asks
them, at home

in personal interviews. That's the Pulse technique.

That's Pulse's only technique. The results are
incorporated in each station's rating — not given simply as
a total for the whole market.
Ask a Pulse account executive to tell you more about Pulse's
coverage of the out-of-home audience, in radio and television —
©r about other aspects of our expanding research service to
marketers and broadcasters.

NOTES: WHEN OUT OF HOME'S OUT OF SIGHT
. . . the station denies itself credit for a 38% plus.
(This figure varies from market-to-market, of
course.)

throughout the day. (5,000,000 auto radios were
sold in 1961. Portables? $200,600,000 worth, in
1961 alone.)
. . . the advertiser denies himself the impact and

. . . the medium is under-valued to the tune-in of
2,822,934 families during the average lA hour

vibrance of the most intimate of media. If he's
working with reports that don't account for outof-home by station, he risks the wrong buy.

For a summary report of out-of-home
radio listening in Summer, 1961,

• INTERVIEWS ■
J in place
the of

write, wire or phone. (No obligation.)

LSE, INC.
the face-to-face touch in radio, television and market research
730 Fifth Avenue, New York, N. Y.
Phone: JUdson 6-3316
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fore were unaware that a federal agency
was willing to audit their complaints.
Letters of complaint come into the
commission with an average frequency
of 60 per day; sometimes as many as
165 arrive. About half of these the
agency feels require no reply, another
quarter are answered by one of a
dazzling array of form letters and the
rest are answered individually.
Those letters making serious allegations against a station are set aside. If
the charges would reflect on the licensee's qualifications for renewal, he is
usually sent a copy of the complaint
(sometimes with the plaintiff's name
deleted) and given a chance to reply.
General complaints, such as overcommercialization, false advertising, bad
taste, etc., are brought to the station's
attention usually only after several such
letters (from different parties) have
been received or if letters allege that
such practices are customary with the
station.
Complaints to the FCC from competitors in the same market are rare;
usually they deal with one station's
accepting advertising or programming
which the complaining station rejected,
despite the revenue it would produce,

Letters

from

FCC?

PEN

PALS

requests for more religious programs

continued

because the material was thought to
conflict with FCC or NAB rules, such
as a lottery, intimate-product advertising, etc.
Television programming draws a disproportionate amount of complaining
mail in ratio to the number of tv stations and in comparison to the number
of radio stations.
Here are some of the categories into
which complaints to the FCC are
placed:
■ Advertising: False and misleading
(usually referred to Federal Trade
Commission); offensive or in bad taste;
liquor, beer or tobacco advertising (a
persistent complaint) ; overcommercialization; loud commercials; non-delivery
of per inquiry merchandise or contest
prizes (sometimes referred to the station for handling for the sake of the
station's own public relations) ; commercials for children (often complaining that they induce the child to tug at
dresses or throw tantrums at the superchased). market unless a certain product is pur■ Programming: Children's programs; crime, violence, horror; lack of
public affairs programs (or failure to
carry network offerings of this type);

They

were

probably

the FCC secretary's office. Seconds
before 5 p.m. on the deadline date of
any important FCC proceeding, lawyers and even network vice presidents have been seen sprinting to
reach Mr. Waple's door before it is
locked.
Ben F. Waple is a quiet man of
medium height with a prominent
104
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same programming (particularly complained of during the last conventions); truth or historical accuracy of
programs.
■ Alleged violations of statutes and
rules: rigged contests (often from disgruntled losers) ; lotteries; obscenity,
profanity, sex; payola or plugola.
■ Controversial issues and editorialization: violations of Sec. 315 or refusal
to carry candidates; one-sided handling
of controversy; slanted news or documentaries.
■ Operating practices: improper station identification; double-billing; failure
to fulfill contracts; failure to answer
audience correspondence; failure to
serve assigned community; open mike
(through which
naughty words may inadvertently pass).
Other letters volunteer aid to the
FCC, praise stations or programs, complain of bad reception or deterioration
of fm; or perhaps suggest program ideas
the FCC could request stations to carry.
The letters are handled by the com-

signed

by

Ben

F. Waple

is a Grade 13 ($10,635 to $11,935),

"Who is this man Ben F. Waple?"
This is a question often asked by
broadcasters — for all have received
correspondence, and some many letters, in the past two years signed
Ben F. Waple, acting secretary, FCC.
Over 95% of the licensees do not
know Mr. Waple and some do not
understand that his is just a name
used by the FCC in all correspondence. Mr. Waple is not on a policymaking level at the FCC and plays
no role in drafting the letters which
bear his signature.
Theoretically, Mr. Waple personally signs every missive that bears
his signature — except for industrywide correspondence such as the
payola questionnaires.
While most broadcasters do not
personally know Mr. Waple, their
attorneys are well acquainted with

(including a plea for the FCC to require stations to begin each program
with a prayer); requests for more sports
programs; wrestling program objections;
libel and slander; adequacy or unbiased
presentation of news; all stations in one
market simultaneously broadcasting the

below the salary scale of many employes in the Broadcast Bureau and
general
counsel's
office. Mr. Waple is
Through
marriage,
related to Leonard Hall, former
chairman of the Republican National
Committee.

nose. He is somewhat retiring by
nature and goes unnoticed in crowds.
A native of Washington, the 51 -yearold acting secretary entered government service in 1930 and has been
with the FCC since 1936.
He was in the dockets division
prior to joining the secretary's office.
Mr. Waple took over as acting secretary nearly two years ago with the
resignation of Mary Jane Morris but
has never been promoted to the vacant secretary post.
A Grade 13 ■ The acting secretary

Under the secretary's job specifications, Mr. Waple as acting secretary wears many hats. He has custody of the FCC's official seal, for
instance, and issues all its orders,
licenses, permits, inquiries, etc, unless
the FCC specifies otherwise.
He is responsible for the conduct
of commission meetings, the keeping
of records. He makes sure that key
employees are on hand when specific
agenda items they have prepared are
called up. "Deciding when to notify
employes to appear requires balanced
judgment, experience and understanding ..." on the part of the
secretary, Mr. Waples job sheet
states.
Also under the secretary's office
are the following divisions of the
FCC: mail and files, libary, dockets,
minutes, technical assistance and international telecommunications settlements.
BROADCASTING, February 19, 1962

WE

LOVE

'SQUA
RES
IN
DETROIT

1 Spectacular 60-minute
I Saturday Night Square
I Dance in huge Studio A.

Another
The

lively demonstration

typical Saturday

technical

crew,

and

dos-a-dos

enthusiasts.

of WWJ-TV's

night session features
provides

above-the-ordinary

local programming!

60 colorfully attired dancers,

exciting, wholesome

entertainment

a 26-man

for thousands

Detroit, Channel A • NBC

of

Television Network

And we love 'em all — just as we love actionadventure fans, news and sports hounds,
whodunit buffs. That's why we provide
with the best of his favorite fare.

Good,

on-target programming

hallmark
contact

of WWJ-TV.
your PGW

Colonel
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WWJ-TV

like this is the

For the complete

local sales representative.

each

story,

or your WWJ-TV
NATIONAL REPRESENTATIVES: PETERS, GRIFFIN, WOODWARD, INC.
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limitations of the FCC's regulatory
powers. In the case of offensive advertising, where deception is not alleged,
the commission often tells the correspondent that since advertisers use commercials to sell products and not to
offend, they might appreciate learning
of the listener's attitude.
To complaints of overcommercialization the commission points out: "It
is perhaps well to remember that commercials provide the revenue that make
broadcasting possible, and that financial
considerations may vary considerably
from station to station and from locality to locality. For this reason the commission has not found it practical to
fix a rigid standard for the number of
commercial announcements deemed to

of service he is offering but not to regulate by "lifted eyebrow," a member
of the FCC Broadcast Bureau said. He
described the letters as an attempt to

sidered in reviewing the station's overall operation.
Let Stations Know ■ The FCC suggests that complainants send a copy to
the station and inform them that the
commission has forwarded the complaint to the station for reply (if the
charge bears sufficient weight).
To letters complaining of programming, the FCC details its limitations
as set forth in the Communications Act

FEELS

ABOUT

WSUN-TV.

"Over 2 years ago we became
sponsors of a Sunday evening
movie, 6:00 to 7:30 pm, called
'Theatre 38.' Our results speak
for themselves ... at the time
we had 5 stores, next month we
are opening our 15th store in
that market. When it comes to
sales results we depend on
WSUN-TV

for a major share."

Ratings vary from survey to survey;
the true yardstick is SALES! Dollar
for dollar by any survey, your best
Tampa - St. Petersburg buv

WSUN-TV
Tampa -St. Petersburg
Natl. Rep: VENARD , RINTOUL & McCONNELL
S.E. Rep: JAMES S. AYERS
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continued

letters may have added coercive powers.
The letters of inquiry are designed
to make a licensee think about the kind

will be associated with the commission's
files on the station and will be con-

FLORIDA

PALS

plaints branch of the FCC Complaints
& Compliance Division. Great care is
taken to inform complainants of the

be consistent with the public interest."
But, the FCC adds, the complaint

THIS IS HOW JACK M. ECKERD,
PRESIDENT OF ECKERD DRUG OF

PEN

with emphasis on the censorship prohibition. .. . "Under existing law the
Commission may not require broadcasters to carry or refrain from carrying a particular program, dictate how
the program should be presented or
who should appear on it." The letter
will be associated with the station file,
the FCC says, but makes it clear that
the study of the file cannot lead to
action which would run counter to the
no-censorship provisions.
One form letter the commission uses
is becoming more and more popular
with the staff as the influx of complaints
becomes increasingly heavy. This one
says in effect "We are certain you would
rather we spent the time studying the
problems you have raised than in answering your correspondence. Your interest in writing to the Commission in
this matter is appreciated."
'What Steps Are You Taking . . .? ■
As much as the dramatic actions setting
license renewals for hearing or issuing
short-term renewals, the letters being
sent to licensees, as many as 35 or 40
per day, indicate the tenor of the commission. Sending letters to licensees
asking questions about their renewal
applications is not a new practice. But
in the current regulatory climate, the

open channels of communication between the agency and the broadcaster.
" 'Just tell us what you're doing' is
what we're asking," he said.
Each letter is signed by FCC Secretary Ben Waple and is imbued with the
full authority of the commission. Although the letters are composed by accountants or attorneys in the renewal
branch, Edward J. Brown, chief of the
renewal branch, or his assistant Joseph
Hanlon reads each letter; sometimes
they are brought before the full commission for approval before being sent.
Many of the letters deal with technical,
financial or administrative infringements of the FCC rules.
The renewal branch avoids completely stereotyped form letters. But the
letters dealing with recurring program
problems employ common language.
Reasons behind this are: fairness to all
applicants; use of language which experience has taught the commission all
licensees can comprehend, and ease of
administrative processing.
Renewal inquiries often stem from a
misunderstanding by a licensee of the
programming categories listed in Section IV of the FCC renewal application
form. For example, an Alabama radio
station classified programs by such
commentators as Dean Manion, Fulton
Lewis Jr. and Drew Pearson as "probably educational," rather than as
"news." Another radio station classified
as educational: programs on conservation, a children's Bible hour and an
American Medical Assn. program. The
FCC told the station these programs
might fall under agriculture, religion
and talk categories. The letters stress
there is a substantial difference between
educational and informational. According to the FCC definition, an educational program must be prepared by or
in behalf of a recognized educational
institution.
Fail to Qualify ■ Similarly programs
of gospel music are not recognized by
the FCC as qualifying for the religion
category. Interview shows are not necessarily "discussion"; that category
deals with forum, panel and roundtable discussions of issues of public
importance.
Length and time slot of commercials
must be fully explained to the commission. The reply "conforms to NAB
commercial standards" is never acceptable. The FCC also questions "whether
your station's programming is interBROADCASTING, February 19, 1962

rupted in a manner and to a degree so
as to cause a deterioration in program
service contrary to the public interest."
One station attributed the rise in the
number of commercials it broadcast
over the number it proposed to the reactivation ofa nearby Army post, which
increased the area's population by
20,000. The FCC replied that the
changed conditions presented a question of whether the station shouldn't
overhaul its entire program proposal:
"Time devoted to agriculture (1.6%),
education (0.8%), discussion (0) and
talk (0.8%), constitutes at most a minimal quantitative proposal deemed to
be in the public interest."
Another radio station (in Wiscon-

...and its 3" sister too!

sin) replied to an FCC query, "We have
learned from hard experience that listeners turn us off when we present discussion or talk programs" to explain
why its Sec. IV was void of those program categories. The FCC came back:
"You are requested to inform the commission of the steps you have taken to
ascertain the discussion and talk programming needs and interests of your
community and the basis for your conclusion that it is in the public interest
not to broadcast discussion and talk
programs."
No Answer Needed ■ In some cases
the FCC letters require no answer but
serve as notification that the commission isaccepting promises such as "We
have contacted educational institutions
in this area and are trying to arrange
such programs," as commitments for
the license period. An FCC official unofficially expressed sympathy for the
plight of the radio station in a small
community whose only educational institution may be the local high school.
He said he realizes that a high school
may be unable to present a half-hour
program each week, but asks if the station offered the school a five-minute or
ten-minute program weekly or offered
to carry meetings and notices of school
closings in the winter.
The response of a Louisiana radio
station to an FCC question of what
opportunities it provides for local selfexpression: that it has three telephone
operators servicing public calls 18 hours
daily (with calls ranging as high as
15,000 weekly with an 8,500 average)
and that it broadcasts public requests
for musical selections, public service
announcements, lost-and-found notices,
church meetings etc., led to further
questioning. Said the commission, "It
appears [the telephone center] does not
provide the opportunity for discussion
of public issues and for local self-expression with respect to matters relating
to the needs and interests of the com-

munity." The licensee replied further,
admitting program deficiencies and saying he would change his program proBROADCASTING, February 19, 1962

Iff !tSe>
Bringing Superlative Pictures
to U. S. Broadcasters— From
English Electric, pioneer in
quality image orthicon tube
design, production, and quality control.
4V2" IMAGE ORTHICON (field mesh)
3"

IMAGE ORTHICON (field mesh)

These tubes, proven in performance bythe majority of
broadcasters around the globe
—are now proving to surpass
equivalent types heretofore
available in the United States.

NOW
STOCKED, TESTED, WARRANTED
IN THE UNITED STATES
With the appointment of VISUAL ELECTRONICS CORPORATION as U.S. Distributors for English Electric Valve Co.t)
Ltd.:
• tubes are available for immediate
deliveries
• complete testing facilities are established
• the
best24 warranty
within
hours service ... adjustments
• replacement from stock . . . overnight
shipments
• and
servicecoast-to-coast engineering sales/
For the best and most modern broadcast systems
and supplies, look to VISUAL the SOURCE — for
Superior Equipment from Specialist Manufacturers.
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ORTHICON TUBES
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posals by amendment.
Renewal letters go more often to radio stations than to tv stations, not only
because there are more of the former,
but because network programming provides alarger bulk of tv schedules. The
networks build a certain amount of
"program balance" into their schedules.
Television renewal applications are invariably prepared with the assistance of
Washington communications attorneys
wise in FCC ways. In the case of radio
FTC

LOOKS

Commercials

have

stations, particularly small outlets, the
legal expertise is lacking — some of the
radio stations' responses show little familiarity with FCC policies and regulations.
Two categories which are bringing
tv stations under scrutiny: failure to
provide programs for local self-expression (originating at the outlet) and
failure to carry regularly scheduled network news and public affairs programs
(in the case of network affiliates).

AT
to show

TELEVISION
product,

not

substitute,

is decision made in Rapid Shave 'sandpaper' case
was made in the face of strong company
Television's use of aids and props to
help a product look like itself was hit
testimony that the synthetic sandpaper
hard during the year by the Federal
was
because
Trade Commission. In its now celelook used
like itself
on real
tv. sandpaper didn't
This was one of the major decisions
brated Rapid Shave "sandpaper" case,
the FTC found that Colgate Palmolive
by the federal agency which keeps an
Co. had engaged in false and misleadeye on false advertising and unfair trade
ing advertising and in unfair competipractices. Under the New Frontier
tion when it used a mockup of sand on
regime, headed by Paul Rand Dixon
plexiglass instead of sandpaper in a tv
(previously chief counsel of the Kefaucommercial.
ver antitrust committee), the FTC has
Substitutions and props are all right
stepped up its interest in broadcasting.
on tv dramatic programs, the FTC said,
The Federal Trade Commission is—
but in commercials the product has got
■ Investigating radio and tv rating
services to determine whether there has
to be the product. This decision, which
is being appealed by Colgate-Palmolive,
been any hanky-panky in the methods

or operations of various companies in
the field.
■ Looking into reports of widespread
double-billing practices in the radio and
tv industry. This is the practice of selling commercial time to a local dealer at
local rates, but sending him a bill for
the higher national rates so he can
pocket the difference on being reimbursed by the manufacturer.
■ Sending monthly a bulletin of complaints and actions on false advertising
to all radio and tv stations. This was
initiated by the FCC which asked that
the FTC keep its broadcast licensees informed on advertising cases. The pamphlet is entitled Advertising Alert
and is virtually a rehash of press releases and the text of orders involving
advertising in all media.
Broadcasters are expected to screen
their advertising through this means.
Why the gun was pointed at radio and
tv stations, and not at other media, has
been questioned with some heat by
NAB and individual broadcasters.
Complaints and Consents ■ In the
year just passed, the FTC has wound
up a number of false demonstration
complaints issued against companies
using tv. Among these:
■ Issued a cease and desist order
against Colgate Palmolive Co. for the
"invisible shield" format for Colgate's
toothpaste with Gardol.
■ Accepted a consent order signed by
Alcoa agreeing to discontinue tv advertisements that stressed pictorially and
otherwise the freshness of a ham

QfYe are pleased to announce,

wrapped in Alcoa Super Wrap as compared with a dried out ham wrapped
with ordinary aluminum foil. The FTC

as ^Brokers,

ransactLon:
ike completion of our recent trc

$6,200,000
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NEW

YORK

22, N. Y.

ELDORADO

5-0405

charged
had been
left to drythat
out the
and "other"
that its ham
wrapping
was
physically crumpled and torn to give it
the appearance of a low-quality product.
This was one of the complaints issued
by the FTC in 1960; the others were
against tv advertising for Rapid Shave
(the sandpaper case); Rise Lather,
Pepsodent toothpaste, Blue Bonnet Margarine, S'of Stroke shaving cream and
Libbey-Owens-Ford glass. The L-O-F
and Pepsodent cases are still being
heard by an examiner. The Rise case
is awaiting oral argument. The Colgate
"sandpaper" case is due to be appealed.
■ Wound up its intensive payola campaign by moving to dismiss the few remaining complaints not yet adjudicated.
The FTC beginning in 1959 began a
sustained program of citing record
makers and distributors for paying off
some radio and tv disc jockeys; overall
the agency issued 103 complaints, with
92 respondents signing consent orders.
Congress amended the Communications
Act in 1960 to prohibit this practice,
and the FTC began asking for the dismissal of the remaining few complaints
on the ground that no purpose would
be served by litigating them.
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up-to-date... and
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the BMI

at
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JAZZ

Walter Piston— Pulitzer Prize— "Symphony No. 7

George Russell— chosen Top "New Star" arrangercomposer by Down Beat's 9th Annual International
Jazz Critics Poll

CHAMBER
Elliott Carter— First Prize, International Rostrum of
Composers, UNESCO-'Second

COUNTRY

g WESTERN

String Quartet"
Harlan Howard— voted "favorite song writer" in the
Billboard 14th Annual Disc Jockey Poll

OPERA
Alban Berg— "Wozzeck"— Featured at the New York
Metropolitan Opera

MUSICAL

COMEDY

Jerry Herman— current Broadway smash hit— "Milk
& Honey"

BALLET

MOTION

Gunther Schuller— "Variants"— Performed by the
New York City Center Ballet Co.

PICTURES

Academy Award Winner— "Never On Sunday'
In other categories, too, such as Latin American, sacred and
POP

gospel, rhythm and blues, including rock and roll, and
popular ballads, both American and European, BMI-affiliated composers, writers and publishers are prominently

"The Twist"— originally written and first recorded by
Hank Ballard— published by Lois Music Publishing Co.

represented.
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ACTION-ADVENTURE
DECLINES
IN PILOTS FOR '62-'63 SEASON
Decline in Action-Adventure ■ AnComedy seems to be the key to tv
Stand, depicting the adventures of travother trend discernible is away from
eling dance bands.
programming for the 1962-63 season,
the actiorL-adventure type show and toThere are sophisticated comedies
according to the people who ought to
ward straight drama, where character
know best, the program producers. For
with international settings, like Apartand
human
emotions are more imporment in Rome and The Free Wheelers;
the past six months (and often longer)
tant
than
tricky
plots and fast action.
rural comedies, such as The Beverly
these individuals and organizations have
Dramas
account
for nearly twice as
been busy developing story lines, writlarge
a
part
of
the
total pilot crop this
ing scripts, casting and producing pilot
PERSPECTIVE
year as a year ago, up from 8% to
films for showing to potential buyers
for next season. An advance look at
15%. And action-adventure programs
have
dropped in quantity from roughly
the spring pilot crop, incomplete but
40%
of the 1960 pilots last year to
large enough to provide an adequate
barely
more than 20% of the current
cross-section sample, shows nearly half
supply of projected programs for the
of all the new programs to be comedies.
1962-63 season.
There are situation comedies on interThe popularity of courtroom dramas,
family relationships, such as Emmy
such
as Perry Mason and The DefendLou and Andy Hardy, whose teen-age
ers,
have inspired the creation of other
leads bewilderdly observe the inexpliclegally-based programs for the coming
able behavior of their parents. There
season. These range in tone from the
are musical comedies: the Crosby brothlight comedy of Go Fight City Hall
ers singing and clowning in College
and the comedy-drama of a tv adaptaHumor, Roberta Sherwood and her
tion of the old movie, Mr. Smith Goes
Hillbillies and hum V Abner, and
sons as a show business family in The
to
Washington,
to the swashbuckling
comedies of the life of young married
Roberta Sherwood Show, Dennis Wea333
Montgomery
Street.
ver no longer the limping Chester of
college students, like The First Hundred
The
same
thing
is
true in the medical
Years and Hooray for Love. And there
Gunsmoke but the singing, guitar playare
more
than
a
dozen
new
animated
ing star of Tv Tonight, and two series,
program field. This year's Dr. Kildare
and Ben Casey are responsible for such
cartoon series.
Swingin
Together
and
One Night
new offerings as The Search, public
health series whose first episode was
broadcast as an installment of Dr. Kildare. County General is another big
city hospital series, and the comedyslanted Come a-Runnin deals with the
life of a country doctor.
World War II and American servicemen are memorialized in a number of action-adventure dramas such as
Combat, The Big E, Halls of Montezuma and Squadron (to mention one
for each branch of our armed forces).
Newspaperdom is the theme of about
a dozen new program offerings, from
The quality of the
Stations the country over know that
the comedy-drama Occupation Female
programming is
to the documentary Cover Story. And
Magne-Tronics means top quality
certainly excellent,
the pursuit of wrongdoers by the forces
and the equipment is
musical programming on tape. With
of justice, official or private, continues
working without a
to fascinate the creators of tv programs
specially-designed equipment (also
flaw. We have begun
who have placed more than 10 such
to receive written
available through Magne-Tronics), it
programs on the 1962-63 future book.
compliments from
Outlook for Westerns ■ Westerns,
is ideally suited for automatic radio
which dominated only a few years ago,
our listeners."
programming. Available to only
account for only a few of the programs
Joseph D. Coons
advanced for the coming season, but
one station in each market.
President
these few include some strong contendWOHI, WOHI-FM
Write for details, audition tapes
ers for prime network time in 1962-63.
East Liverpool, Ohio
For instance, there is The Virginian,
and availabilities.
which started as a novel some 60 years

r

E-TRONICS
ftacflo

Program
REET
NEW

Service
YORK

36.

NEW

YORK

ago, and helped to introduce the Western cowboy as a chivalrous knight of
the range, hard drinking and hard fighting, but shy and polite in the presence
of a lady. Successful as a movie some 20
years ago, The Virginian could easily
be just as successful as a tv series. Its
90-minute length, and its color photogBROADCASTING, February 19, 1962

raphy are strong assets and NBC-TV's
firm order for 13 episodes at a reported
cost of around $200,000 apiece indicate that it's going to get every chance
to win the eyes of the public.
Slightly more than half of the actionadventure programs being prepared for
next season are one-hour shows. Twothirds of the dramatic programs also
are prepared to occupy a full hour of
air time. Virtually everything else is
being developed for 30-minute exposure, except for a number of five-minute animated cartoons. Overall, the
advance list includes about three halfhour shows to every one-hour program.
The ratio in favor of the 30-minute
length is most pronounced in the comedy category, where fewer than five of
the more than 30 offerings are set for
60 minutes (with a couple whose length
has not been finally determined).
The Entrenched Shows ■ The following paragraphs provide a reasonable
forecast of what's going to be new next
season. But, as in any forecast, there
are other factors to be considered.
First, the major part of this schedule
will be occupied by program series continuing from this year. Already, more
than half of the prime evening hours
on the three tv networks are blocked
out for the continuation of current
programming (Broadcasting, Jan. 29),
and the chances are that when fall rolls
around the share of the holdovers will
be nearer to two-thirds of the evening
hours.
Next, there are no signs of any diminution in the number of special programs, chiefly high-cost, top-star entertainment shows and timely current event
documentaries, which will be added
during the season to the starting lineup. Analysis of pilot lists of previous
years indicates that if 25% of the programs so hopefully offered actually get
on the air, the programmers can congratulate themselves on a good year.
Many, perhaps most, of the programs
listed here have been completed in pilot
form, with films ready for screening
for prospective buyers. Most of the rest
are in script form and either in production or trying to solve difficult casting
problems. A very few are still in the
pre-script stage.
Action-Adventure
APO 923 — The South Pacific during
World War II is the scene of this onehour anthology series created by Gene
Rodenberry, who wrote the pilot, directed by George Sherman; William
Sackheim is executive producer. The
pilot of this Screen Gems series was
filmed in Hawaii; Richard Tregaskis,
author of Guadalcanal Diary, is technical advisor. The stars are James

Battle Zone — Human interest stories
about people caught in the stress of
perilous times. Stanley Niss is preparing
for Warner Brothers.
The Big E — Derived from the book
by Comdr. Edward Stafford, USN, this
hour-long series would dramatize the exploits in connection with the U.S.S.
Enterprise, famed aircraft carrier during
World War II. Filmaster Productions
has a pilot script (as yet uncast) for
which Robert Stabler will be executive
producer.
Call to Danger — Perry Lafferty is
producer on this pilot which stars Lloyd
Nolan. Call to Danger is a CBS-TV
production. The pilot, filmed in Hollywood, has been screened.
Combat — The exploits of a platoon of
GIs in the U.S. Army during World
War II in the European Theatre of
Operations make up the substance of
this action-adventure series produced
by Selmur Productions for ABC-TV.
Selig J. Seligman is executive producer
of this one-hour series, starring Rick
Jason, Vic Morrow and Shecky Greene.
The pilot, dealing with D-Day, was
produced at M-G-M by Robert Pirosh,
who also wrote the script, and was directed by Boris Sagal. Leonard Rosen-

Bill Bryant, who plays the title role in
MGM-TV's "Yours Truly, Johnny Dollar," succumbs to the wiles of Karen
Steele in "The Barton Baker Matter."
man composed, arranged and conducted
the music.
The Dakotas — The days before statehood, when the Dakotas were still a territory, make up this Warner Brothers
contribution to the cause of keeping
Westerns on tv. Jules Schermer is preparing the pilot. Pilot starred Larry
Ward, was directed by Richard Sarafian
and was produced by Jules Schermer.
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Join the music operators who are making money

pleased with MagneTronics background
music service. In a

with Magne-Tronics

market where competition was firmly
entrenched, we are
making inroads faster
than we believed

"motivational"
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that fits neatly into your station operation
via fm multiplexing and/or wired lines.
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Oscar Algood
possible.
President"
HI-FI FM Broadcasting
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Write for fuli details and availabilities.
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Dateline — San Francisco — Rod Taylor stars as a newspaper columnist in
this 20th Century-Fox Tv series to be
produced by Jules Bricken; much of the
filming is to be done in San Francisco.
Ivan Goff and Ben Roberts wrote the
pilot which went before the cameras
Feb. 12.
Empire — A modern, large-scale ranch
with oil wells, mining and lumbering as
parts of the operation as well as cropraising and cattle, sheep and horses, is
the setting for this one-hour modern
western series produced by Screen Gems
in New Mexico. Richard Egan stars,
with Terry Moore, Anne Seymour and

Qrowing

Market

Ryan O'Neal; the pilot was written by
Frank Nugent and directed by Arthur
Hiller; William Sackheim is executive

continued

this series concerning spectacular crimes
for filming by Warner Brothers.
Jack Webb's True — Jack Webb is
host-narrator of this one-hour anthology
series of stories taken from True magazine. Michael Meshekoff is producer
and Mr. Webb executive producer of
the series, whose pilot film is now being
edited and dubbed.
Johnny Dollar — This half-hour tv
series of the adventures of an investigator for an insurance company is based
on the CBS radio series of the same
name. William Bryant stars in the pilot
completed by Project III and produced
by Owen Crump; Blake Edwards is
executive producer. Henry Mancini
composed the music for the pilot and
will do so for the rest of the series.

producer.

Now

No.

Five Star Final — The inner workings
of a New York daily newspaper will be
revealed in this one-hour series which
20th Century-Fox Tv plans for fall. Edmund North wrote the pilot script.

3'
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The George C. Scott Show — This
half-hour adventure drama series stars
Mr. Scott as a newspaper columnist. A
pilot will be produced shortly by ZivUA in association with CBS-TV. Howard Gottfried is producer.

Logan's Cove — A marina on Catalina
Island is the setting for the one-hour
detective series. Its three investigators
combine an appeal for all age groups of
viewers and its plot can be anything
that happens over, under or around
the sea. Herb Hirschman produces and
Alan Minor directs for Ralph Edwards
Productions; Mr. Edwards is executive
producer.
The Pursuers — A detective inspector
and his dog, Ivan, set out to track down

Halls of Montezuma — Samuel Fuller
is producing, writing and directing the
pilot for this half-hour series based on
the exploits of the U.S. Marine Corps
in World War II. 20th Century-Fox Tv
will produce.

and capture the world's three top criminals in this half-hour series which CBS
Films is producing with Louis Hayworth in the major role. Donald Hyde
is executive producer of the series of
39 episodes, up for syndication sale.

Hercule Poirot — Martin Gable portrays the famous French detective of the
Agatha Christie mystery stories in this
half-hour series which MGM-TV is
making for CBS-TV. Barre Lyndon
wrote the script for the pilot film which
was directed by John Brahm and produced by Buck Houghton.

Rodeo — This half-hour tv film series
centers around the exploits of a rodeo
rider in search of adventure. The pilot

House of Seven — Three generations
of the Seven family — grandfather, father
and son — are the focal point for this
one-hour series of investigations; the
viewpoints on how to approach each
case differ radically among the three
members of the family team. Charles
Bickford will play the grandfather in
this Project III series, which is still in
the script stage. Owen Crump will produce; Blake Edwards will be executive

Saints and Sinners — Nick Adams and
Ann Blythe star as ace reporters in this
one-hour newspaper adventure series,
produced for Four Star by Everett
Chambers.

producer.

Swiss Family Robinson — The juvenile
classic story of the shipwrecked family
and its struggles to survive on a tropical
island is the basis for this half-hour
series, for which Budd Lesser has completed 13 scripts. Filmaster Productions
will produce the series, which is not yet

It Takes a Thief — Sophistication and
fast action are combined in this Warner
Brothers pilot prepared by Howie Horwitz.
It's Murder — Jim Barnett is readying

is being produced by Ziv-United Artists
in association with ABC-TV. Jack Lord
is the star and Leslie Stevens will produce. Itwill be produced on location in
various western sites.

Squadron — Pat Conway is starred in
this one-hour Four Star series about an
American Air Force squadron based in
England during World War II. Walter
Doniger is the producer.
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ENTIRELY
NEW
GATES
FM-10B
. . . America's Finest 10,000 Watt FM
Transmitter. Both inside and out, the new Gates FM-10B is the most outstanding transmitter in
its power class manufactured

today. ■ The FM-10B

sounds

good, both in the transmitter

room

with

its soft low hum-and at the listener's receiver where the true deep high fidelity sound comes through in
a new dimension of tone quality. ■ The FM-10B looks good, with its new advanced shadow-mold styling-the new look in contemporary FM design. ■ There's much more to the FM-10B story, such as the
4CX10,000D power tetrode — conservatively rated for long tube life and used in the final amplifier,
the solid state rectifiers in all power supplies, the built-in remote control, improved
plus many

more

exceptional features that set this transmitter

varia line tuning,

apart from all others. ■ Write

today

GATES
RADIO
COMPANY
Subsidiary of Harris-Intertype Corporation
QU1NCY, ILLINOIS
Offices in: HOUSTON, WASHINGTON, D.C.
In Canada. CANADIAN MARCONI COMPANY
Export Sales: ROCKE INTERNATIONAL CORP., 13 EAST 40th STREET, NEW YORK 16, N.Y., U.S.A., Cables: ARLAB
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Animation

cast. Nat Perrin is producer, and Robert
Stabler is executive producer.

Beetle Bailey — The King Features
comic strip of the same name is the
basis for this seven-minute animated
cartoon series which Creston Studios is
producing. Howard Morris, Allen Melvin, June Foray and Dave Garry provide the voices. Gerald Ray is producer-director; Bob Gannon executive

330 Independence — Washington,
D.C., is the locale of this hour-length
crime-busting series starring David McLean. Manny Rosenberg produces for
Four Star.
Timber Hill — A fictitious town in the
Sierras is the locale of this series which
Warner Brothers will produce. Jim Barnett is preparing the pilot.

producer.
The Edgar Bergen Show — The noted
radio ventriloquist and his two bestknown dummies, Charlie McCarthy and
Mortimer Snerd, perform as animated
characters in this half-hour cartoon
series by Bob Clampett Cartoons. Mr.
Bergen will introduce each broadcast
live.

Timberlake — This is a Wilbur Starke
production in association with CBS-TV.
It would be an hour series.
The Untamed — Big game hunting in
Africa is the theme of this half-hour
series on the 20th Century-Fox Tv agenda. Leigh Brackett wrote the pilot with
Paul Helmick as producer.

Laurel and Hardy — The comedy
team who made so many motion pictures that eventually wound up on tv
are being turned into animated cartoon
characters in half-hour series produced
for NBC-TV by Larry Harmon Pictures.

Zero One — The security service of
an international airline is the setting for
this half-hour adventure series being
filmed at the MGM studios in England.
Nigel Patrick stars in the series produced
by Lawrence P. Bachmann, with Aida
Young as associate producer and Elliot Baker as story supervisor.

FOR

continued

Lippy Lion — This series of five-minute animated cartoons now in the works
at Hanna-Barbera Productions for syndication stars a lion as a gabby opportunist, who gets into a lot of adventures

SALE

BROOKLYN

BRIDGE

Stately structure . . . good location in quaint Northeastern town. A little
paint and she'll be good as new. Terrific foot traffic . . . captured drive-in
trade. Excellent potential as toll bridge . . . tourist attraction . . . suicide
ledge . . . drag strip, etc. Qualified parties contact ....
Sound familiar? As a broadcaster, you've probably heard this pitch before . . .
slightly re-worded with a different product name. You probably also found the results
far short of the sales promises. IF YOU WANT TO BUY BRIDGES . . . LOOK
ELSEWHERE! The AMERICAN BROADCASTING SCHOOL is only offering a
down-to-earth and proven plan which will enable you to add an additional $5,000 to
$50,000 to your station's annual net income through an exclusive market franchise
in America's foremost, progressive and nationally advertised broadcast training
facility.
• No alteration needed to present facilities or broadcast operation.
• Small franchise investment based on market size on a pay-asyou-profit basis . . . total expenses (Including franchise)
not to exceed 15% of annual net.
• About 10 hours administrative time per week by you or a
staff member.
• American Broadcasting School furnishes everything! Three
hours and you're ready to begin operations. Profit picture
ideal for small or large station . . . any size market.
• Complete information kit including rates, total expenses,
samples of material and proven, documented examples of the
franchise in operation yours free with no obligation.
As an aggressive broadcaster, if the above facts and $5,000 to $50,000 additional
net income interest you, write on your letterhead: AMERICAN BROADCASTING
SCHOOL, SUITE 600, HELENA BUILDING, NORFOLK, VIRGINIA ... for the
highly profitable story that can be your story. We'll prove it!
P.S. Sincere thanks from Jack Thompsen for the 83 inquiries during the first week
in February.
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Stanley Holloway stars as a comic
butler with a touch of larceny in "Our
Man Higgins," a Screen Gems comedy.
with his pal, Hardy Har Har, a sad
hyena. William Hanna and Joe Barbera
are directing and producing the series.
Muddled Masterpieces — Animated
five-minute satires of classic art, produced in color, make up this Creston
Studios series. Gerald Ray is producerdirector; Norm Gottfredson is art director; Sam Nickolson, creative director,
and Bob Ganon, executive producer.
The Normal Norman Show — Live
action, puppets and animation are combined in this series of animated cartoons
concerning the adventures of a sixlegged animated cartoon character produced by Bob Clampett Cartoons.
One Manikin's Family — Robots from
outer space become residents of a big
city suburb in this half-hour animated
cartoon series produced by Bob Clampett Cartoons.
Rod Rocket — This animated cartoon
series of five-minute programs deals
with two small boys and their adventures with a rocket in space. Space Age
Productions has completed five episodes.
Jim Morgan is producer.
Shaggy Dog Tales — A talking dog
wins a scholarship to a university and
thereby gets into the situations pictured
in this animated cartoon series of fiveminute episodes produced by Creston
Studios. Gerald Ray is producer-director; Norm Gottfredson, art director;
Sam Nickolson, creative director, and
Bob Ganon executive producer.
Sir Loin and Socrates — Sir Loin is a
British version of Don Quixote, idealistic and impractical and constantly getting into predicaments from which
Socrates, a dragon who serves as Sir
Loin's valet, has to rescue him. This
half-hour animated cartoon series is proBROADCASTING, February 19, 1962

duced by Creston Studios. Gerald Ray
is producer-director; Norm Gottfredson,
art director; Sam Nickolson, creative
director, and Bob Ganon, executive
producer.
Tom Terrific — A small boy — with a
magic hat that can transform the wearer
into a train, plane, rocket or whatever
else is needed to overcome the villianous
Crabby Appleton — is the hero of this
five-minute animated cartoon strip that
CBS Films is offering for sale to stations
or sponsors on a syndicated basis. The
series is made up of 130 cartoons which
tell 26 stories in groups of five episodes
each. The series is produced by Terrytoons Division of CBS Films.
Touche Turtle — The name character,
defender of the weak and avenger of
wrongs, and his pal, Dum Dum, a sheep
dog, are the chief actors in this fiveminute animated cartoon series, now in
production at Hanna-Barbera Productions for syndication. William Hanna
and Joseph Barbera are co-producerdirectors.
The UPA Cartoon Show — Fran Allison plays hostess to this series of 26
half-hour cartoons made by UPA over
the years. Henry G. Saperstein is executive producer of the series, now in pro-

duction at Jack Webb's Mark VII
Studio. A pilot is due for showing
around the first of March. The series
will be syndicated by Television Personalities.
Wally Gator — Life in the city zoo is
dull to this cartoon character, who goes
out in search of adventure, finds more
than he bargained for and is glad to get
back to his cage and his keeper, Mr.
Twiddle, in this animated series of fiveminute cartoons now in preparation for
syndication at Hanna-Barbera Productions. William Hanna and Joseph Barbera are co-producer-directors.
Audience

Participation

Going, Going, Gone! — Three contestants bid for packages so wrapped
that they might contain any of four
prizes, ranging from valuable items to
gags. This half-hour show is packaged
by Ralph Edwards Productions. Richard Lewellen was master of ceremonies
in a demonstration broadcast on KTLA
(TV) Los Angeles Jan. 26. Richard
Gottlieb produced the pilot program;
Ralph Edwards is executive producer.
Horse Trading — Jim Backus is master of ceremonies and master trader in
this half-hour series in which the con-

testant trader receives articles of unknown value which he attempts to swap
with the master trader for a single large
item, also of unknown value. Al Freedman produced the half-hour pilot Dec.
16, 1961, taped by Paramount Tv Productions at KTLA (TV) Los Angeles
for Talent Associates.
The Human Thing to Do — Comedy
game show with Woody Woodbury interviewing amateur contestants on their
ideas of "the human thing to do" after
watching filmed situations. Bobby
Hammack's music is an integral part
of the show, which was piloted Nov.
13, 1961, on ABC-TV with Bob
Lemond as announcer. Ralph Edwards
Productions packaged the program and
there is a strong possibility of an April
or fall start. Ralph Edwards is executive producer.
It Could Be You — This audience participation program deals with individuals in their own locale, surprised by
visits from Bill Leyden. The Ralph
Edwards Productions half-hour nighttime program was piloted on location
in Chicago Sept. 25, 1961. Wendell
Niles is Mr. Leyden's confrere and
announcer. Ralph Edwards is executive producer of this series, being considered for a summer start.
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Money Talks — People find dollar
bills with names and slogans written on
them; that's all Producer-Director Jim
Morgan will say about this half-hour
series of audience-participation shows.
The pilot was to be filmed in mid-February for Borden Productions.
Phut.' the Face — Contestants, from
stars to unknowns, try through questioning to identify a face from their
past in this half-hour series being offered by Ralph Edwards Productions.
Played
mainly
for comedy values,

Place
history. the Face has had a successful
Sing Out — Two teams, each made up
of an amateur and a professional, vie in
answering musical questions in this
half-hour Ralph Edwards Productions
series which was piloted in association
with ABC-TV with Jack Smith as host.
Ralph Edwards is executive producer.
The Surprise of Your Life — Professional panelists try to determine the relationship between a mystery guest and

WIIC
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nor
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pipe
dream...

continued

WINS

AGAIN!

Caley Augustine has won it
again ! For the second time in
three years, WIIC's dynamic
Director of Public Relations
and Promotion has been
awarded first place in the big
NBC Promotion Managers
Awards Campaign. Executives
of four top New York ad agencies served as judges.
As you can see, it was tough
getting this dervish to stop
whirling long enough to have
his picture snapped. Yes, he's
promoting all the time— his
station, his station's sponsors.
Let WIIC help promote your
product to first place in the
important Pittsburgh market.

one of three amateur contestants on
this half-hour Ralph Edwards Productions program on which NBC-TV has
an option. Jayne Meadows, Spike
Jones and Robert Rockwell were panelists on a pilot telecast on Truth or Consequences Jan. 30. Bob Barker was master of ceremonies. Ralph Edwards is
executive producer.
Comedy
Acres and Pains — The pilot film is
shooting on location in Bucks County,
Pa., and will be completed shortly. The
half-hour series, based on the book by
S. J. Perelman, is being produced by
Ziv-UA in association with CBS-TV.
Perry Lafferty is the producer. The
series recounts the trials and tribulations
of exurbanites. Mr. Perelman is script
supervisor.
Amy — A 19-year-old girl has her misadventures in Boston. The half-hour
situation comedy is being produced by
Bob Hope Enterprises and NBC and is
being filmed at Paramount. Pilot will
be ready in late March or early April.
Andy Hardy — MGM-TV is producing for NBC-TV this half-hour family
comedy series based on the earlier
MGM movies of the life of a teenage
boy, his family and friends. Jimmy
Hawkins, Phillip Ober and Marjorie
Reynolds play Andy, his father and his
mother, respectively, in the pilot written
by Ken Cooper and George Lowther,
with Gene Reynolds as director, Rudy
E. Abel as producer and Robert Maxwell as executive producer.
Apartment in Rome — Allen Case,
Susan Oliver, Fabrizio Mioni and Marie
Windsor play the leads in this half-hour
romantic comedy series produced by Sol
Saks for Four Star.
Archie — This half-hour series, based
on the comic strip of the same name
dealing with the escapades of a group
of high school students and faculty
members, is still in the casting stage at
Screen Gems. Harry Ackerman will be
executive producer.
The Beverly Hillbillies — Buddy Ebsen is starred, with Irene Ryan, Donna

WIIC's Caley Augustine, two-time
winner of the NBC Promotion
Managers Awards Campaign.

Douglas and Max Baer in this half -hour
series about a backwoods family who
suddenly become millionaires and move
to Beverly Hills. Paul Henning created
and produced the pilot, made by Filmways Tv Productions for CBS. Al
Simon is executive producer.

Channel 11 WIIC

Pittsburgh's
promotion-minded
station
Represented nationally by Blair-TV
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%f The eyes of Pittsburgh

Big Brain — A proprietor of a shop
that deals with tired machines and other
mechanical equipment and who is a
tinkerer and an inventor, has his humorous adventures. It's a half-hour series
produced
by Jess Oppenheimer for NBC
at Paramount.
BROADCASTING, February 19, 1962

series which Four Star is producing with
Dean Jones in the title role. J. C. Flippen, Jack Albertson, Jack Mullaney and
Harvey Lembeck are also featured in
the pilot produced by Bob Soderberg.
Fair Exchange — Daughters of an
American and an English family change
places in this one-hour Desilu situation
comedy created and produced by Cy
Howard with scenes from both sides of
the Atlantic. Artie Julian and William
Templeton wrote the pilot which went
into production in January. Eddie Foy
Jr., Audrey Christie, Brenda Scott and
Flip Mark are cast as the American

family; Victor Maddern, Diana Chesney, Judy Carne and Dennis Waterman
as their English counterparts.
The First Hundred Years — Ambrooke
Productions is producing this half-hour
series at Revue Studios. It deals with
the campus life of three young married
couples. Pilot script was written by
Howard Leeds and Everett Freeman,
who with John Forsythe will produce
the series.
The Free Wheelers — Patricia Barry
as an international high fashion model
and Tommy Noonan as her husband,

Eddie Foy, Lynn Loring and Audrey
Christie in the Desilu comedy "Fair
Exchange," produced by Cy Howard.
The Bill Bendix Show — William Bendix runs a rural vacation inn in a small
country town in this half-hour series.
Pilot was written by Lou Derman and
Bill Davenport for production by Filmways Tv Productions. Al Simon is
executive producer.

AN

ANNOUNCEMENT
Daytime radio stations, Directional day/night stations, nondirectional day/directional night stations, in the United
States are affected by a proposed rule now before the
Commission which would not allow Class III and certain
Class II radio stations to operate before local sunrise hours.

College Humor — The Crosby brothers— Phillip, Lindsey and Dennis — are
starred in this half -hour situation comedy series with music which Desilu is
making in association with Essex Productions. Howard W. Koch is producer.
The pilot was filmed in January.

We believe that this proposed rule, if adopted, will create
a hardship for hundreds of daytime and night directional
radio properties in that revenues will be lost, the value
of the properties will diminish, and more importantly, a
vital service to most communities in the nation will cease
to exist.

Come A Runnin — A big-city medical
graduate starts to practice in a small
town, in this half -hour series which Bing
Crosby Productions is offering. Linden
Chiles portrays the young medic, on the
receiving end of the "come a runnin',
doc" calls. Stuart Erwin is the town
pharmacist and Ruth Hussey is the
home-town nurse. Harry Tatleman produced the pilot at Desilu.

Accordingly, a committee known as the Pre-Sunrise Broadcaster's Committee has been formed. The purpose of which
is to protect the existing service which is being provided
to communities and which will be adversely affected by
the proposed rule.
In unity there is strength. If the service now being provided by more than 1500 radio stations in America is to
be protected, there must be a joined effort to prepare
engineering statements, legal briefs, etc. Your help is
needed. No other organization exists to protect this present
service.

Double Trouble — A newspaperman
lives in a town that borders on two
states. The boundary line splits the
community in wondrous ways thus
creating the comedy situations. Tennessee Ernie Ford reportedly has a
financial interest in this pilot being
produced by Revue and in which ABCTV reportedly has some consideration.
Emmy Lou — The conflict between
teenagers and grown-ups is the basic
theme of this half-hour series in which
13-year old Noanna Dix portrays the
character adapted from the syndicated
newspaper panel cartoons. Jeff Don-

IMPORTANT

Now is the lime to speak out! Complete the form below
and mail to Pre-Sunrise Broadcaster's Committee, WHIL,
Boston 55, Massachusetts. Do it now!
erwood

^Jarl

Committee Chairman

My station wants to join the effort to preserve pre-sunrise community service:
NAME

STATION

CITY

STATE

_

nell and George O'Hanlon are Emmy's
parents in the pilot written by Ben Starr

I will be available to attend a Committee meeting in Washington on March 1-2, 1962
YES □
NO □

and Bob O'Brien and produced by Herb
Browar, with Al Simon as executive producer. Pilot was produced by Filmways
Tv Productions.

I will be available to attend a Committee meeting at the NAB meeting in Chicago on g
Sunday, April I, at 5 P.M.
«
YES □
NO □

Ensign O'Toole — Life in the Navy is
the essence of this half-hour comedy
BROADCASTING, February 19, 1962

I cannot attend either meeting, but authorize you to represent me at them.
YES □
NO □
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writer of travel books, are a couple
whose occupations take them all over
the globe and into all sorts of adventures in this half-hour Revue Productions series. Jacques Bergerac was guest
star on the pilot, aired on General
Electric Theatre. Producer is Stanley
Rubin.
Go Fight City Hall — In this Revue
Productions half-hour situation comedy
series Irene Dunne is starred as a widow,
mother of two college-age youngsters,
Bart Patton and Stephanie Hill, and an
interior decorator by profession, who,
in the pilot broadcast Jan. 28 on the
General Electric Theatre, tries to remove atraffic hazard, runs into political
red tape and winds up as a reform candidate for public office. Stanley Rubin
is producer.
Going My Way — Gene Kelly and Leo
G. Carroll in this tv series assume the
roles taken by Bing Crosby and Barry
Fitzgerald in the theatrical motion picture on which the series is based. Revue
Productions is producing in association
with ABC-TV.
Hooray for Love — Three Young
couples who live on houseboats while
attending the U. of Washington at

continued

Seattle are the central characters of this
half-hour situation comedy series produced by Selmur Productions for ABCTV; Selig J. Seligman is executive producer. Darryl Hickman and Yvonne
Craig, Del Moore and Dorothy Abbott,
Don Edmunds and Beverly Wills portray the married college students. The
pilot, filmed at Paramount Picture
Studios, was written by Alan Lipscott
and Bob Fisher, produced by Mr. Fisher
and directed by Jerry Hopper. The title
song was written by Leo Robin and
Harold Aden. Bobby Hammack conducted and arranged the music.
Howie — The pilot of this situation
comedy about a young man with a
genius for getting himself in the middle
of various situations has been completed
in Hollywood. The half-hour series is
a co-production involving Ziv-United
Artists, CBS-TV and Chrislaw productions. The pilot was produced and
directed by William Asher from a script
by Sidney Sheldon. Will Hutchins plays
the title role and Paul Lynde, his
father-in-law.
It's Willie — Emmett Kelly, world-renowned circus clown, stars in this 30minute comedy drama series projected
by 20th Century-Fox Tv.

Josie and Joe — Joe is a New York
cabbie and Josie his beautician wife in
this original situation comedy series by
Garson Kanin, to be produced by Ruth
Kanin and Frank Thomas for Four
Star. The leads have not been cast for
this half-hour program.
The Keely Smith Show — This halfhour situation comedy with musical
overtones features singer Keely Smith.
A pilot film will be produced shortly
by Ziv-UA in association with Chrislaw
Productions and ABC-TV.
Kentucky Kid — Jack Carson plays a
veternarian and horse trainer who is a
widower with an adopted Chinese child.
The producer is Famous Artists-Shunto
Productions in which Tab Hunter has
an interest. Pilot has been prepared for
NBC's consideration.

ay — A family's
Broadw
of circa
Kings
le act,
vaudevil
1925, and their professional and family problems make up
this half-hour musical situation comedy
series produced by Banner Productions.
David Wayne as the father, Georgann
Johnson as the mother and Jimmy
Carter, Kathy Dunn and Marc Winters
as the three children are featured in the
pilot, now being edited and scored.
Buzz Kulik is director-producer and
Bob Banner executive producer.
Low Man on a Totem Pole — Dan
Dailey and Diana Lynn star in this Four
Star half-hour situation comedy series,
based on the adventures of humorist H.
Allen Smith. Collier Young and Mervin
Gerard produced the pilot.
Lum

'n' Abner — Rural

comedy,

adapted from the radio show that ran
for years and years, makes up this halfhour Four Star series with Edgar Buchanan and Arthur Hunnicutt starred.
Charles Wallace is producer.

McKeever and the Colonel — A military academy is the setting for this Four
Star comedy. Allyn Joslyn is cast as the
colonel and Scott Lane as McKeever.
Billy Friedberg will produce the series;
the decision is still to be made whether
it will be an hour or a half hour.
A

SIMPLE

SOLUTION

TO

THE

WCCA-TV

WCCB-TV

Columbia,

Montgomery,

S.C.

NATIONAL REPRESENTATIVE
WEED TELEVISION CORP.
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Medicine Man — An old time medicine man, his Indian side-kick and his
seven-year old nephew and their adventures as they travel through the West of
the late 1800's are the material of this
half-hour Screen Gem series. The late
Ernie Kovacs starred in the pilot, and
Buster Keaton was his traveling companion. Jay Sommers and Joe Bigelow
created the series and wrote the pilot,
directed by Charles Barton; Harry
Ackerman is executive producer.
Mr. In Between — The title character
of this half-hour Filmaster Productions
BROADCASTING, February 19, 1962

series is married to an unduly cautious
woman and has an overly optimistic
friend who shares ownership with them
of a boat on which much of the action
occurs. Robert Stabler is executive producer of the series, not yet cast.
My Uncle Elroy — George Gobel portrays an easygoing, likeable but far
from successful office clerk who will
always drop any job at hand to help
someone else out. A bachelor, he lives
with his widowed sister, her teen-age
daughter and young son. Everett Freeman produced the pilot of this halfhour situation comedy series for Revue
Productions. It was broadcast as one of
this season's General Electric Theatre
series.
Occupation Female — Polly Bergen
will play a newspaper woman of the
early 1930's in this half-hour comedy
adventure series to be written and produced by Luther Davis. Mr. Davis and
director Oscar Rudolph are officers of
American Entertainment Corp. which
will produce a pilot this spring or summer in association with Screen Gems.
Oh, Those Bells— The three Bell
brothers, played by the Wiere Brothers,
own and operate a theatrical prop, wig
and costume shop in this slapstick

Jim Leighton created; Don
is executive producer.

comedy series produced more than two
years ago for CBS-TV by Davanna Productions and now, after many postponements, scheduled to start on the network
March 8 as a Thursday, 7:30-8 p.m.,
series. Ben Brady produced the series,
directed by Norman Abbott, Jack
Arnold and Charles Barton.

The Roberta Sherwood Show — Roberta and ther three sons — Don, Jerry
and Bob Lanning — star in this halfhour family situation comedy with music about a family that is in show business and wants to get to the top there.
The series is produced by Todon Productions in association with Screen
Gems. Tony Owen is the producer,
Jeffrey Hayden the director and Paul
West the writer.

One Night Stand — Ed Jurist is preparing apilot of this series of a traveling orchestra for production by Warner
Brothers.
Our Man Higgins — -An English butler with larceny in his heart invades an
American household with comic consequences in this half-hour Screen
Gems series starring Stanley Holloway.
Audrey Totter and Frank Maxwell are
co-starred. Richard Murphy was writerdirector, Paul Harrison producer and
Harry Ackerman executive producer.
The series is scheduled to start on ABCTV this fall.

Swingin' Together — Bobby Rydell,
teen-age singing idol, stars as the leader
of an orchestra traveling the country
playing one-night stands in this halfhour musical comedy series which Desilu and Ludlow Productions are co-producing. Howard B. Kreitsek is producer. Pilot was filmed in January at
Desilu.
The Two of Us — Live action and
animation are both utilized in this halfhour series filmed in color by Desilu
Productions. Elliott Lewis and Claudio
Guzman are co-producers of the pilot,
now completed, and Mr. Guzman also
directs. Artie Julian is writer of the

R.B. and Myrnalene — Aldo Ray and
Ann B. Davis play a couple of ordinary people who work in the same
office and get involved in amusing
situations in this half-hour comedy
series produced by Don Fedderson Productions. Peter Tewksbury produced
the pilot for the series which he and

series, starring Pat Crowley as an illustrator of children's books and Billy

In New

takes
fine

York,

the

nothing

place

of

music,

nothing

the

Fedderson

takes

place

of

WQ
AMX
50.000 R
WATTS, AND FM
Where do New Yorkers turn for the best in
music? To WQXR, of course. America's Number One Good Music Station is the favorite of
more than 1,300,000 families. And a favorite of many of America's biggest advertisers,
too. They use WQXR to make profitable sales
to better-income families in the world's biggest market.
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Muniy as her young son.

Who

The Victor Borge-Desilu Comedy
Playhouse — Victor Borge will be hostnarrator-performer in this comedy anthology series of 39 one-hour programs
filmed in association with CBS-TV.
Jerry Thorpe supervised production of
the pilot of the Desilu series.

has a store

merchandising

plan

N.Y.food advertisers

Wake up, Stupid! — A college professor has his misadventures on campus.
It's a half-hour film, and the pilot has
already been screened. A CBS-TV production, this comedy is produced by
Herb Brodkin and stars Larry Blyden.

really hunger for?

Who

else but WINS

Wide Open Spaces — This half-hour
situation comedy starring William Windom and Patricia Breslin as a couple of
farm dwellers is a spin-off from the
Donna Reed Show. Todon Productions
produced it in association with Screen
Gems. Tony Owen produced the pilot,
Jeffrey Hayden was director and Sumner Long wrote it.

with theadult
audience you want
(young marrieds!)
and display space
you need in the
super supermarkets
of over 2,000 storesincluding A&P, Bohack,
Grand Union and Acme.

Remember,

to sell food

in and around New York,
you need WINS.

Your #1

media buy with the #1
merchandising plan.
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Wilbur Wiggins — The adventures and
misadventures, fun and games and upsets of a group of children are related
in this half-hour situation comedy series
produced by Selmur Productions for
ABC-TV. Bryan Russell, Teddy Rooney
and Tammy Marihugh are the central
characters in the series. Executive producer is Selig J. Seligman. Sam White
produced the pilot, written by Sam
Locke and Joel Rapp at Paramount Pictures Studios; Norman Tokar is director.

WINS

New York

The Young Men — Four young boys,
two of college age and two teenagers,
live on a houseboat moored at a small
college town in the midwest. Revue
produced the pilot. Peter Tewksbury
and Jim Leighton, producer and associate producer respectively, also have
written scripts for the proposed series.
Mr. Tewksbury also is the creator and
director of the series, which would be
one-hour and is under consideration bv
NBC-TV.
Young Men in a Hurry — Presumably
the misadventures of three singers, the
parts are played by the Kingston Trio.
The pilot effort of this hour show
is tied to CBS-TV's consideration.
Zelda — This pilot film of a proposed
new series is a spin-off from Dobie
Gillis, a half-hour situation comedy
that has been on CBS-TV for several
seasons. It is produced by Rod Amateau
and is a Max Shulman creation in association with CBS-TV.

Nationally Represented by
Robert E. Eastman & Company, Inc.
or call WINS, JU 2-7000
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Drama
The African Queen — Romance, comedy and adventure are mixed in this

continued

hour-long tv series Four-Star is adapting from the Oscar-winning movie of
10 years ago. Glynis Johns and James
Coburn are starred.
Attorney General — The attorney general of a major city and the cases he
prosecutes provide the plot material
for this one-hour Four Star series produced by Jules Levy, Arthur Gardner
and Arnold Laven and starring Robert
Loggia.
Brave Men — Producer Lester Cowan
has
acquired
rights tostories
Ernieof Pyle's
Pulitzer
prize winning
U.S.
servicemen in World War II for a series
of one-hour dramatizations. Tv rights
include use of stories collected and
published
under Mr.
authorship
in three books,
one Pyle's
of them
titled
Brave Men. Hal Boyle, AP columnist,
is technical advisor, and work on the
series starts this month.
Rights for the series have been acquired from the Ernie Pyle Foundation,
which was established by Scripps-Howards following the death of the correspondent during the last days of World
War II in the Pacific.
The Commuters — Four top-name
stars are to play continuing roles in this
hour-long dramatic series of life in the
suburbs of a metropolis. 20th CenturyFox Tv is preparing.
County General — A county general
hospital is the locale of this hour-long
series that 20th Century-Fox is producing in conjunction with Belmont
Television, Danny Kaye's independent
tv production organization. Robert Altman is directing the pilot, written by
David Shaw, now before the cameras
for use as an episode on Bus Stop
before the end of this season. Frank
Lovejoy and Donald May are starred.
Defiance County — David Gardner
portrays a back country prosecutor in
this hour-long dramatic series about
the involvements of his office with the
simple people of a small, quiet town.
Frank Overton and Linda Bennett are
also starred in this Rouse-Green Productions series, produced in association
with Screen Gems. Clarence Greene and
Russell Rouse are co-producers and Mr.
Rouse also directed the pilot which he
and Mr. Greene wrote with Gene Rodenberry. The pilot was filmed in
Napa County, Calif.
The Eleventh Hour — A psychiatrist
is the central figure of this hour-long
dramatic series which MGM-TV is
producing for NBC-TV. Wendell Corev
will be the regular star, with Norman
Felton as executive director.
BROADCASTING, February 19, 1962

The Fairest Lady of Them All —
Stories of famous immigrants whose
contributions to this country helped
make it great are presented in this full
hour series. Title refers to the Statue
of Liberty. Joe Pasternak will make
his tv debut as producer of this MGMTV series.
The Ghost Breakers — David Farrar
stars as an investigator of physic phenomena in this hour-long Four Star
series. Wayne Rogers as his assistant
is the other continuing part.
Grand Slam — A sports writer, played
by Murray Hamilton, seeks out the
human stories behind the scenes at
great athletic events. This half-hour
series is being produced at MGM-TV
in association with Arena Productions.
Norman Felton is executive producer
of the series. Pilot was written by Robert Dozier, with Buzz Kulik as director-producer.
The Human Comedy — Oscar Homolka and Joan Tetzel play the main parts
in this half-hour series based on the
William Saroyan motion picture, which
MGM-TV will produce for ABC-TV.
Pilot will be filmed as soon as the part
of Homer is cast.
The Illiad and the Odyssey — The ambitious project of bringing the classic
Greek epics to the tv screen is in the
preliminary stage at 20th Century-Fox
Tv, with tentative plans to have it
ready for the 1963-64 season.
The Law and Mr. Jones — Again starring James Whitmore, the half-hour
dramas of a lawyer concerned with the
troubles of the underdogs of society,
return to ABC-TV April 19 with Proctor & Gamble as sponsor, with 26-week
contract calling for 13 originals and 13
repeats. Janet DeGore and Conlan
Carter again have regular roles in the
Four Star series produced by Sy Gomberg.
Misty — There's an island off the East
Coast where a herd of small wild
horses live and once a year some of
them are rounded up and sold. Misty is
one of them in this half-hour series
for 20th Century-Fox Tv, based on the
feature picture made by 20th some
years back. Arthur O'Connell repeats
his original movie role in the tv version.

Our Town — Thornton Wilder's sentimental look at a small town of a generation ago, familiar to theatre goers
for 25 years, will be translated into a
tv series by Filmaster Productions,
which has a script but has not cast it
nor decided whether the programs
should be 30 minutes or a full hour.
Robert Stabler is executive producer.
Mr. Smith Goes to Washington —
This half-hour series, which R. J. Reynolds Tobacco Co. will sponsor on
ABC-TV, is to be produced by Columbia Pictures, which in 1939 produced
the movie on which the series is based,
rather than Screen Gems, tv arm of
Columbia. Fess Parker stars in the
series, created and produced by Hal
Stanley.
Nightmare — This hour-long psychological dramatic series is based on the
novel by Robert Block, adapted for tv
by Barry Trivers. John Newland produces and directs for 20th Century-Fox
Tv.
The Search — Adventures of a young
doctor in the Medical Intelligence Division of the U.S. Public Health Service are told in this hour-long series
which MGM-TV will produce for NBCTV, with Norman Felton as executive
producer, Jeremy Slate as the young
medico. Pilot, in which he leaves his
residency at a big city hospital to join
PHS, was shown as an episode of the
Dr. Kildare series.
Star Witness — This is a General Electric Theatre spin-off. Barbara Stanwyck
and Lloyd Bridges starred in the pilot
half-hour but other talent would be
cast in the roles in a series. These
would be half-hour dramas against a
court-room background.
333

Montgomery Street — The adventures of Jake Erlich, noted San
Francisco trial lawyer, both in out of
the courtroom, are the basis of this
hour-long series which MGM-TV is

What

keeps on growing in
two astonishing ways?

Who

else but WINS, with

those loyal listeners
now grown to the big
buying years of young
marriage-and

with

those new young adult
listeners (that great
group switching to WINS
today) who keep building
the daily WINS

total of

over 3,000,000* listener
impressions every Monday
through Friday, 6:00 A.M.
to midnight.

Remember:

to grow-go

where the audiences grow!

producing
for NBC-TV.
O'Brien is starred.
Pilot was Edmond
written and
produced by E. Jack Neuman
rected by Boris Segal.
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Tomorrow's Newspaper — In each
week's episode of this half-hour series,
a sprightly old gentleman leaves tomorrow'swhose
newspaper reaction
at the home
of
an individual
to what
he reads is going to happen furnishes

The Nurses — A head nurse and a
student nurse are featured in this drama
series with a city hospital locale. Shirl
Conway and Zena Bethune are costars. Herb Brodkin is the producer,
and John Vlahos the script writer. The
pilot of the one-hour series (already
tentatively scheduled for next season)
has been screened by CBS-TV.
BROADCASTING, February 19, 1962

the theme of that week's program. Don
Beddoe plays the series' only continuing character, the aged newsboy, Hermes, in the pilot, which starred Brian
Keith and Pat Crowley, Herb Hirschman produced and Boris Segal directed
the pilot, a Ralph Edwards Productions
venture. Mr. Edwards is executive producer.

Nationally Represented by
Robert E. Eastman & Company, Inc.
or call WINS, JU 2-7000
•Pulse, Aug. & Nov. 1961, New York
18 County Area
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Outpost — This is a spin-off from Outlaws. It's an hour show pilot that centers on three army sergeants located in
the Southwest during the 1870s. It's
called an "army-western" drama series
and is produced for NBC-TV consideration by Frank Telford-Claude Aikens
Productions.
Information
Badge of Honor — Art Linkletter stars
as a recruiter or trouble shooter for the
Boy Scouts of America in this half-hour
series which dramatizes the problems of
today's slum kids in almost documentary
fashion. The pilot, broadcast on the
current General Electric Theatre series
was produced for Revue Productions by
Stanley Rubin.
Cover Story — The worldwide organization of United Press International
will provide the material for this halfhour news-feature program which 20th
Century-Fox Tv will produce in conjunction with Showpac Inc., production
firm headed by Alan Neuman and
Sherman H. Dryer.
FDR— The Presidential Years— ABCTV will telecast this series of an hourlong opening program and 25 half-hours

casts should be 30 minutes or one hour.
Robert Stabler is executive producer.

continued

which the network is producing in association with Sextant Inc. Robert D.
Graff is executive producer, and Ben
Feiner producer of the series. Mrs.
Eleanor Roosevelt is serving as consultant. She will also appear from time to
time in the series, which Arthur Kennedy will narrate and Charlton Heston
speak the words of the late President
Roosevelt. Alex North is composer-conductor.
Life Story — A dramatized-serialized
version of stories from the files of This
Is Your Life is being developed as a
half-hour five-a-week daytime series by
Ralph Edwards Productions in association with CBS-TV. Bob Warren will be
host on this program to which various
writers have been assigned. Ralph Edwards is executive producer.
The Number One — The top news
events of the world, as covered by the
number one reporter of the time, would
be dramatized in this Filmaster Productions series for which a pilot script has
been completed but not cast. Four eras,
World
War II
I, will
the 20's,
the 30's
World War
be covered
in and
the
series, each episode dealing with a particular report of a particular event. It
is not yet decided whether the broad-

Project Breakthrough — A wide range
of scientific topics, from crime detection
to medicine, will be covered by this
half-hour documentary series to be produced by Jack L. Copeland, executive
producer of Allied Artists' Informational
Films Div. Malvin Wald is writing the
script of the pilot, to be filmed the
latter part of February.
Psychic — Peter Harkos provides examples of extra-sensory perception and
other psychic phenomena in this halfhour modern version of the old fashioned mind-reading act. John Newland
moderated the pilot, taped Dec. 8, 1961,
by Paramount Tv Productions at KTLA
(TV) Los Angeles.
The Red Report — This series of 130
five-minute films will provide factual
up-to-date reports on different facets of
communism with Herbert Philbrick,
undercover agent for the FBI whose
exploits were dramatized in the / Led
Three Lives tv series, in the role of
lecturer. Series is being produced by
Dial-O-Program Inc., Columbus, Ohio.
It will be available for regional or national sponsorship about May 15
through Lynn Tv Enterprises Inc., New
York.
Seven Seas — Jack Douglas is host and
producer of this new series of half -hour
travel programs, fully filmed in color.
The series is now in production around
the globe.

talk

about

circulation!
Nielsen says that WCKY reaches millions of homes weekly in
615 counties in 16 States . . . says it reaches more homes than
there are in Milwaukee, Seattle, Dallas and Kansas City put
together! Now that's what we call circulation — in spades!
Next time you buy Cincinnati remember just this — WCKYRADIO delivers millions of homes at a pennies-per-thousand
cost. Your AM radio salesman has the figures to prove it.

Speaking of People — The human side
of the news is presented through interviews on this half-hour program with
people who have made headlines or
will make them. Ralph Edwards Productions isproducing for Ogilvy, Benson & Mather for Lever Brothers to
sponsor as a possible summer replacement for the Jack Benny Show. Ralph
Edwards is executive producer.
A Walk Across the Land — Ralph Edwards travels across America, finding
our nation's true meaning in the places
he visits and people he meets in this
series of one-hour specials. A highbudget program, with an entertainment
format and name performers as guests,
this Ralph Edwards Productions series
is designed to rekindle national pride
and patriotism.
The Women in Their Lives — Noreen
Nash interviews wives of famous men

wcky*
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50,000

WATTS

•
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Inc., Affiliate:

WLBW-TV,

Wilson

(PERSPECTIVE '62)

CINCINNATI
Miami,

Florida

on their contributions to their husbands'
success in this half-hour series, produced
by Van Hall for Hall-Nash Productions
and taped by Paramount Tv Productions at KTLA (TV) Los Angeles.
Pilot was taped Nov. 11, 1961.
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Sports
Championship Tennis — This weekly
half-hour featuring the leading amateur
tennis players of the world in matched
competition is ready to be introduced
by Walter Schwimmer Inc., Chicago,
producer of Championship Bowling
and Championship Bridge. New series
will feature tennis authority Don Budge
as narrator.
$100,000 Hole in One— This halfhour novelty golf game played for prize
money, is produced by Jesse H. Martin
and Fred Briskin in association with
Mitchell J. Hamilburg. The pilot, filmed
Jan. 30, 1961, featured Dal Finsterwald
and Mike Savachak.

Humantics — A panel of celebrities
trying to identify film clips is the basic
plan of this half-hour series which Railways Inc. has sold to CBS-TV. Jim
Backus, Pat Carroll and other performers will comprise the panel and George
Fenneman will act as master of ceremonies for the program produced by
Buzz Blair, with Wilbur Stark as executive producer. Pilot was taped by
Paramount Tv Productions at KTLA
(TV) Los Angeles.
Star Route U.S.A.— Charlie Williams,
Molly Bee and Billy Strange are the
featured personalities in this half-hour
program of country and western music
being produced by Atlas Productions

with Clifton Westin as producer. Pilot
was taped in December by Paramount
Television Productions at KTLA (TV)
Los Angeles.
TV Tonight — Dennis Weaver playing
the guitar and singing a little would
star in this weekly hour-long musical
variety show supposedly taking place
in a small mid-western town. A singer
and a dancer would be regulars on the
program, which would aim at getting
a group together like that of the Garry
Moore Show, with occasional guest
stars. Bob Banner would be executive
producer for Bob Banner Assoc. of this
television series which is still in the
talking stage.

Spotliglit '500' — The new color series
of seven one-half hour films is based
on the Indianapolis Memorial Day 500mile race and is being offered by Sportlite 500 Films, Chicago. Initial film is
from last year's race; additional shows
will be based on this year's event.
Touchdown! — Teams of four football
passers from the National Football
League will compete in throwing contests for cash prizes in this half-hour
series for which Filmaster Productions
has completed the pilot. Two teams
compete each week, the winning team
returning the following week. Fritz
Goodwin is the producer, Robert Stabler
the executive producer.
Western

The Plainsman — One of the few hour
westerns being talked about for next season's "list." As yet, the pilot has not
been produced by Revue Productions
which reportedly has talked to ABC-TV
about the script that would be " in the
Wagon Train tradition.
The Virginian — The Owen Wister
novel, which some 60 years ago started
the Western craze, will come to television as a 90-minute color series which
Revue Productions is making for NBCTV in color. Richard Irving is executive
producer.
Other

Comedian Jack Carson and singer Margaret Whiting watch Master Electrician
Dave Melaney demonstrate the theatre's new S0LITR0L "200" system.
SOLITROL

lighting control

shows

A l Gilbert Show — This half-hour
dance instruction program was taped
last year by Paramount Tv Productions at KTLA (TV) Hollywood for
Al Gilbert Productions, which is producing the program in association with
the Mitchell Hamilburg Agency.
Elmer The Elephant — Elmer is a
puppet, but his friends in a new weekly
half-hour color series ready to be marketed by Walter Schwimmer Inc., Chicago, will be live circus animals and
acts. John Conrad is host.
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Circle Arts Theatre, San Diego.

WARD

LEONARD

ELECTRIC

CO.

opens

at Circle Arts Theatre

Billed as "America's newest and most unique theatre-in-the-round," San Diego's Circle Arts Theatre
is truly a colorful approach to live big-name theatre. A thin cement, dome shaped, circular building
covering 22,000 square feet, the theatre seats 1853
persons in 15 concentric rows centered about the
36 foot stage.
Circle Arts is just one of the smart new theatres
to install SOLITROL silicon controlled rectifier dimming systems. There's a SOLITROL of capacity and
versatility to fit every theatre or TV requirement.
Write for information. Ward Leonard Electric Co.,
57 South Street, Mount Vernon, N. Y (In Canada:
Ward Leonard of Canada, Ltd., Toronto, Ontario.)
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Continued from page 70
censee fees should be mandatory [on
all agencies] and as broad as the range
of federal licensing itself," he said.
Earlier Proposal ■ Last summer,
Chairman Minow proposed a fee schedule designed to recoup the entire annual
congressional appropriation for the
FCC's operations (Broadcasting, July
10, 1961). It would have levied a 0.4%
fee on gross revenues of all commercial
stations and would have charged $600
for a new tv station after granted. New
am and fm stations would have been

dividual House and Senate Commerce
Committes that the FCC has the legal
authority to proceed on its own (Closed
Circuit, Oct. 2, 1961 ).
In asking for comments last week,
the commission cited as authority the
Independent Offices Appropriations Act
of 1952 stating that recipients of special benefits from federal agencies should
pay a reasonable charge. Also outstanding is a 1959 Budget Bureau directive
urging all agencies to "set forth some
general policies for developing an
equitable and uniform system of

charged $300. This proposal was scuttled last fall and at that time the staff
was instructed to come up with the
rulemaking issued last week (Closed
Circuit, Oct. 9, 1961).
In January 1954 the commission first
proposed to charge fees and at that
time asked for comments. Technically,
that rulemaking has been outstanding
since and the FCC last week officially
withdraw that plan. It met considerable
opposition in Congress and the Senate
Commerce Committee adopted a resolution telling the FCC to take no further
action pending action by Congress. That

charges.
. . ."
Fees Elsewhere
■ To date, no other
agencies have acted on either directive,
although the charging of fees by regulatory agencies is not without precedent.
Currently, the Securities & Exchange
Commission and Federal Reserve Board
charge users fees.
There are strong objections both within the FCC and Congress against the
FCC moving ahead in the fee area on
its own without an across-the-board
directive for all agencies to follow. In

resolution expressing the "sense of
Senate" still is considered valid
some, although Chairman Minow
tained concession from chairmen of

PASTORE

the
by
obin-

To reach more adults in
the Roanoke area use the
station they best knol
W.

Latest survey* shows that
during 12 of 18 broadcast
hours WDBJ has the leal
D.
This is the right station
in a billion dollar market
to help your sales dim!
B

For complete market and
coverage information contact
P. G. W. about WDB
J.
* Pulse Metro Area Audience Comp., Apr. '61.
CBS RADIO
Roanoke,
' 960 Kc. ' Virginia'
5000 watts94.9 Mc.
14,350 watts

D, INC.WOODWAR
GRIFFIN,Represent
y PETERS,National
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dissenting last week, Commissioner
Cross said any fees should be instituted
through congressional legislation. Commissioner Ford, in the past, has pointed
to the Senate resolution in opposing
any move by the FCC to institute a fee
plan independently.
Many feel, also, that if a licensee pays
a fee for the privilege of using the spectrum it would give him an inherent
property right, something he does not
presently
have. that those who favor the
It is known

All-channel
WILL

set
HEAR

fight

FCC plan have been striving to get
other agencies to institute similar actions. The Budget Bureau said some
time ago it planned to supplant the 1959
directive issued under the Eisenhower
administration but none has been released.
Numerous bills have been introduced
in past Congresses which would authorize the FCC and other agencies to
charge fees. In the current Congress,
Rep. J. Arthur Younger is the author of
a measure (HR 1118) designed to accomplish that purpose.

opens

MINOW,

The legislative battle over the FCC's
request for all-channel set legislation as
a means of fostering uhf television begins in the Senate this week, moving
over to the House on March 5. There,
it will spread out to include the controversy over another FCC proposal to
assist uhf — the deintermixture of eight
markets by removal of their vhf single
channels.
FCC Chairman Newton N. Minow
will be lead-off witness tomorrow
(Tuesday), as the Senate Communications Subcommittee of Sen. John O.
Pastore (D-R.I.) starts hearings on the
commission bill (S 2109) that would
empower the FCC to require set manufacturers to build only television receivers capable of receiving both uhf
and vhf.
NAB President LeRoy Collins and
CBS President Frank Stanton are
scheduled to follow Mr. Minow to the
witness table. Others expected to testify
are L. M. Sandwick of Electronic Industries Assn.; Lester Lindow, executive
director, and Ernest Jennes, legal counsel, of Assn. of Maximum Service Telecasters, and David Stewart, director of
the Joint Council on Educational Television, as of late Thursday, ABC and
NBC had not indicated whether they
would be represented by witnesses or
would simply submit statements for the
record.
In the House, the matter will come
before the full Commerce Committee,
headed by Rep. Oren Harris (D-Ark.).
And when that committee goes to work,
it will have 10 bills before it and so

COLLINS,

in Congress
STANTON

has scheduled five days of hearings.
Besides the commission proposal (HR
8031, in the House version), it will
consider nine others aimed at blocking,
temporarily or permanently, the commission's plan to delete vhf channelsin the eight markets marked for deintermixture.
All-channel Feature Included ■ Five
of these measures, however, also provide for all-channel sets as an alternative method of encouraging the growth
of uhf television (HR 9267, HR 9277,
HR 9291, HR 9293, and HR 9322).
All of the anti-deintermixture proposals
were introduced by congressmen whose
home districts would be affected by the
commission's proposal.
At the Pastore hearings, the only outcommission'sto the
oppositionfrom
bill is right
expected
EIA, which hastwice gone on record against it. Mr.
Sandwick, staff director of EIA's consumer products division, it is underuhf's
thatlack
tomorrow
argue
failure stood,
to will
date
is not
due to any
of
uhf sets — the view repeatedly stressed
by the commission in support of its bill.
All three networks have gone on record in support of the FCC proposal, at
least in principle. NAB and AMST
favor the concept also, but as it is
expressed in the five House bills rather
than in the commission measure. They
endorse the anti-deintermixture feature
of the House bills. AMST, in addition,
favors their more restricted languagein dealing with tv-set standards. The
House bills merely authorize the commission to require manufacturers toBROADCASTING, February 19, 1962

build sets capable of receiving all 82
channels. The FCC bill would authorize the commission to prescribe minimum performance capabilities, without
limiting that authority to all-channel
sets. The only restriction in the bill is
that standards prescribed by the commission be required by the objectives
of the Communications Act.
WTTV

plan

to

move

gets ABC
support
An FCC proposal to shift WTTV
(TV), ch. 4 Bloomington, Ind., to Indianapolis as that market's fourth vhf
outlet, was endorsed last week by ABC
and by Sarkes Tarzian, licensee of
WTTV, which had requested the rulemaking (Broadcasting, Jan. 22, Dec.
11, 1961). WISH-TV Indianapolis (ch.
8) opposed the plan, labeling it as a
maneuver by WTTV to secure network
affiliation while the disposition of ch.
13 there— WLWI (TV)— is being litigated before the commission.
There was little support for the inquiry in the rulemaking on whether
the fourth channel should be reserved
for educational use. The National Educational Radio & Television Center,
which had requested additional time for
comments, did not file and does not intend to file, according to its attorney.
Mr. Tarzian said the move is necessary for WTTV because Bloomington
is economically unable to support a tv
station. WTTV has lost money each
year since 1957 and has a four-year
total loss of $1,176,000, the station
said.
Out of fairness to "one of the pioneers in the television field," the FCC
should permit WTTV to move its transmitter site to the Indianapolis antenna
farm, Mr. Tarzian said. WTTV went
on the air in 1949.
No showing has been made that Indianapolis' educational community can
or will utilize a vhf channel, Mr. Tarzian said. He added that if an etv
channel is deemed necessary by the
FCC, a hearing should be held to determine which of the four channels it
should be. Mr. Tarzian also advanced
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In the Radio-TV Publishing Field
only BROADCASTING qualifies
for membership in Audi' Bureau
of Circulations and Associated
Business Publications
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Capitol Hill changes
There

are some

new

faces

among the members of the communications subcommittees of
both the Senate and House Commerce Committees. Sen. Kenneth
B. Keating (R-N.Y.), who was
named to the Senate Commerce
Committee after the death of Sen.
Andrew Schoeppel (R-Kan.),
(Broadcasting, Feb. 5), has replaced Sen. Hugh Scott (R-Pa.)
on the Communications Subcommittee. Sen. Scott moved over to
Commerce's Aviation Subcommittee, filling the vacancy created by
Sen. Schoeppel's death.
And in the House, Rep. Victor
R. Kornegay (D-N.C), who replaced Rep. John J. Flynt Jr. (DGa.) on the Commerce Committee (At Deadline, Jan. 22), has
also taken his place on the Communications Subcommittee. Rep.
Robert W. Hemphill (D-S.C.) has
succeeded Rep. Flynt on the Regulatory Agencies Subcommittee.
Rep. Flynt resigned from Commerce to take a seat on the Appropriations Committee.
reasons why he thinks it should not be
WTTV.
ABC Favors Move ■ ABC said that
while it is particularly concerned that
major markets get at least three fully
competitive tv channels, it always favors expansion of tv competition. Indianapolis, asthe 33rd largest tv market, should be able to support four stations, provided they each have competitive facilities, but WTTV is at a
disadvantage by being located 30 miles
from the city, ABC said. If WTTV is
allowed to move, it should continue to
provide good tv program service, but
if it remains in Bloomington financial
conditions could force it to go off the
air and service would be lost, ABC
said.
WISH-TV claimed WTTV is having
financial troubles, not because of its
location but because it has no network
affiliation. WTTV now is in the position of any unaffiliated station in a fourstation market, WISH-TV said; its
proposal is a ruse to get a network
affiliation. WISH-TV agreed with earlier comments by WFBM-TV Indianapolis that shifting ch. 4 there would
deprive Bloomington of its only tv outlet for local self-expression and that
WTTV's signal from Indianapolis would
overlap with that of a second Sarkes
Tarzian station, WFAM-TV Lafayette,
Ind.
WISH-TV said that the FCC could
appropriately conclude that ch. 4
should be shifted to Indianapolis and

reserved for educational use, "although,
of course, grave substantative and procedural questions would be raised in
connection with the implementation of
such a determination."
FCC
tells WLBW-TV
to file for license
WLBW-TV (ch. 10) Miami was
ordered by the FCC last week to file an
application for its license no later than
March 20.
Beginning on that date and until
May 21, competing applications may
be filed for the ch. 10 facility the FCC
said.
A commission spokesman said last
week's move was made to carry out
terms of the grant of ch. 10 to L. B.
Wilson Inc., permittee of WLBW-TV,
which provided that the original license
would be for a period of four months
only. In effect, the FCC order begins
the four-month period for WLBW-TV
although it still is operating under a
construction permit, the FCC official
said.
Wilson was awarded the Miami channel after a 1957 grant to Public Service Tv Inc. (WPST-TV) had been revoked by the FCC for ex parte contacts. In addition, the two other original applicants along with WPST-TV
were disqualified leaving L. B. Wilson
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the only eligible applicant for ch. 10
(Broadcasting, July 18, 1960).
Public Service used all legal steps to
retain its ch. 10 operations, including
an appeal to the Supreme Court (which
the court refused to consider). After
repeal avenues had been closed, the
FCC ordered WPST-TV off the air and
put WLBW-TV on ch. 1 0, effective last
Nov. 20 (Broadcasting, Nov. 27,
1961). At that time, the commission
gave WLBW-TV special temporary authority to operate until this Tuesday
(Feb. 20). That authority was extended
last week for an additional 90 days.
The commission made it plain at the
time L.

B. Wilson's application was

MICROWAVE
Harm
HOW

IN

TO SUCCEED

BUSINESS

Don't look for a "big profits quick" scheme. Don't look
for bargains. Whether you're bullish or bearish with
your money, let WCAU Radio be the blue chip advertising investment you seek. For, on the big board listing of Philadelphia stations, WCAU Radio is the one
most likely to reap the handsomest returns for you.
Certainly we cost more, as does anything of superior
quality. As a businessman, you know that you get
only what you pay for-in many instances, you get less.
WCAU Radio, however, affords the best values in the
radio market today. Just check this portfolio (it has
been paying dividends regularly for years):
Bob Menefee/ John Trent/ Ed Harvey/ George Thomas/
Doug Arthur/ Hugh Ferguson/ Bill Campbell/ Tom
Brookshier, Dick Covington/ Mike Grant— all giltedged performers.
Add to this superb portfolio, WCAU Radio News staffers Joe Brush Duncan Macleod/ John Facenda/ George
Lord/ Mike Stanley and Paul Sullivan. Also, CBS
Radio News broadcasts and CBS Radio Network programs.' courageous local editorials' special events
coverage/ public service programs, and you have
opportunities for a dividend payout (results) unequal ed inPhiladelphia.
Contact any of our customers' men (in our business
they're called sales representatives). Our prospectus
—and we've been in business now for some 40 years
—has never been more exciting.

WCAU

RADIO

THE CBS OWNED STATION IN PHILADELPHIA

to local tv can and must

An application for common carrier
microwave facilities to bring distant tv
signals to catv systems in three Wyoming cities was denied by the FCC
last week on the grounds a grant would
result in the financial failure of the only
local tv station serving the area.
In so doing, a five-man commission
majority ruled that it can and must
consider the economic impact such a
grant would have on the local station —
in this instance, KWRB-TV Riverton,
Wyo. This is believed to be the first
time the FCC has denied a grant of
any kind on grounds an existing broadcast station will be forced off the air.
Upholding staff instructions issued
two months ago, the FCC rejected the
application of Carter Mountain Transmission Corp. for microwave stations to
deliver tv signals to catv systems in
Thermopolis, Riverton and Lander, all
Wyoming (Broadcasting, Dec. 18,
1961). Carter sought the new facilities
for off-the-air pickup of KOOK-TV and
KGHL-TV, both Billings, Mont.;
KTWO-TV Casper, Wyo., and KIDTV Idaho Falls, Idaho.
Commissioner John S. Cross termed
the written
majoritydissent.
decision
a "bad law"
his
Commissioner
Rob-in
ert T. Bartley did not participate. In a
similar case, the FCC last week enlarged ahearing on the application of
Collier Electric Co. for license renewal
of microwave stations servicing catv to
determine the financial impact on
KSTF (TV) Scottsbluff, Neb. Commissioner Cross also dissented in this
action, as did Commissioner Bartley.
Authority to Act ■ The FCC rejected
the argument of its own Common Carrier Bureau that it could not consider
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CITES

ECONOMICS

be considered,

catv told

in this instance to predict this ultimate
situation," the decision said.
Despite the fact KWRB-TV would
"strive harder," the FCC said, the station would find it more difficult to sell
its advertising if the catv pattern is
changed as proposed by Carter Mountain. "This situation together with facts
of record results in our judgment that
the demise of this local operation would
result," the decision stated.
The FCC said a grant of the microwave would permit the rendition of
better catv signals, but at the expense
of destroying KWRB-TV's rural coverage. "A grant of this application will
not contemplate an extension of coverage for the entire area included in
KWRB-TV's contours since it is too
costly for catv to enter the rural areas,"
the FCC said. "Thus, the rural people
would be left with nothing at all. This
is not a true competitive situation where
one or the other of the applicants would
render
the service."
Therefore,
the commission said, after
weighing the public interest involved in
Carter's improved facility against the
loss of the local station, "it must be
concluded beyond peradventure of a
doubt," the need for the local service
offered by KWRB-TV is greatest for the
public interest.
An Earlier Grant ■ The Carter application originally was granted by the
FCC in April 1959 without a hearing.
However, KWRB-TV filed a protest
and the grant was stayed pending a
hearing. Last May, Hearing Examiner
Walter Guenther recommended a grant
to Carter Mountain and ruled that the

of the grant

impact upon KWRB-TV is of no legal
significance.
After the initial decision, the NAB

of Carter Mountain's application. "We
do not agree that we are powerless to
prevent the demise of the local tv station . . . nor do we agree that the commission's expertise may not be worked

(by request) was made a party to the
case and argued on behalf of the
KWRB-TV position that it would suffer
fatal financial harm by the contemplated microwave grant. Catv systems

the effect on KWRB-TV

REPRESENTED BY CBS RADIO SPOT SALES

DENIAL

granted that competing applications
would be considered after the original
four-month license period.
At the time it went off the air,
WPST-TV President George Baker (the
station was owned by National Airlines) indicated that Public Service
would refile for the channel. Others
also are reported preparing applications.
WLBW-TV currently has an application pending at the Federal Aviation
Agency for clearance of a proposed
1,049-foot tower. Such approval is necessary from the FAA before the FCC
will act on the new tower. Commissioner Rosel Hyde dissented and Commissioner T. A. M. Craven abstained.
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Ike again cites power of tv debates
Former President Eisenhower last
candidates for federal office, from
Thursday again said he could not
the equal-time requirement of the
communications act is expected to
"think
of
anything
worse"
than
for
the incumbent President to debate
pass at this session of Congress, with
White House endorsement.
with his challenger.
Gen. Eisenhower said he not only
In the third and final episode of
favored but enjoyed his news conthe series on CBS Reports (10-11
p.m. EST), the former President
ferences during his White House incumbency. Contrary to the notion
said in reply to questions by Walter
Cronkite that television "has had an
that he didn't relish meeting with
newsmen, he said the conferences
almost revolutionary influence" on
presidential campaigning. He preconstituted "some of the more pleasdicted there would be less traveling
half-hours" he spent at the White
House.
by candidates in the future and that
Mr. Eisenhower said there should
tv would carry the burden of the
campaigns.
be no restraint of the press in peaceAs to the debates, he said the
time. But, he added, that to print
voter liked to make up his own
a "scoop" that "might do injury to
mind after hearing and seeing the
the nation's welfare" was "reprecandidates.
President Kennedy already has
stated he is willing to debate his
Republican opponent in 1964. Legislation to exempt presidential and
vice-presidential, and possibly other
currently are operating in Thermopolis,
Riverton and Lander and have been for
several years. KWRB-TV formerly was
on the cable system but is not at the
present time.
In denying the Carter application,
the commission said its action would
not preclude Carter refiling when a
showing can be made that it will not
duplicate the KWRB-TV programming
and that the local station's signal will
COMMENTS

START

He thought that news competihensible."
tion had placed "too great an influence" on news gathering and
could be "inimical" to our best interests.

be repeated by the catv system.
Only by Law ■ In his dissent, Commissioner Cross pointed out that the
FCC has asked Congress for the power
to regulate catv systems to some degree and that the problem should be
handled in that fashion — through legislation. "The relief [for KWRB-TV]
. . . sets an undesirable precedent that
is against the best over-all interests of
the broadcasting industry," he said.

ON

DEINTERMIXTURE

Vhf better, say opponents; proponents charge delay
A sampling of the comments that
propagation characteristics are not favorable to the WIS-TV area.
may be expected in bulk when the deThe station claimed that deintermixintermixture comments are due today
ture of Columbia would shrink its im(Monday) were received by the FCC
last week.
portance as a tv market to the point
where it would be smaller than the
Foes of the plan to delete vhf chansmallest existing three-station markets;
nels in eight cities to make them allthat the failure of deintermixture in
uhf emphasized that uhf coverage is
technically not as extensive as vhf and
Columbia, rather than fostering and
questioned whether the commission
developing uhf would give uhf "anwould contemplate decreasing service.
other 'black eye.' "
Deintermixture advocates claimed the
Statutory Mandate ■ As to the FCC's
process is the only way to assure comestablished goal for deintermixture —
petitive conditions in certain markets
providing "balanced competition" —
and claimed that their opponents were
WIS-TV argued that the FCC's statutory mandate to provide a television
using unfair influence in mustering
service
for all the people, to provide a
congressional and "citizen" campaigns
to block deintermixture; they said this
choice of services and equitable disamounts to ex parte influence.
tribution of facilities takes precedent
over competitive considerations.
WIS-TV Columbia, S. C, ch. 10
WIS-TV enumerated the markets in
said that Columbia as capital city and
which
comparatively successful uhf
centrally located focal point "requires
service has been established. WIS-TV
and merits the wide coverage available
said Columbia is not comparable to
only from vhf." The station said there
these areas because: (1) it has heavy
is no potential "uhf island" in central
South Carolina.
It added that uhf
penetration of outside vhf signals (2)
BROADCASTING, February 19, 1962
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in the Sixties?

One proven way to boost volume is to
provide all prospective advertisers with
attractively-designed, factual sales promotional aids like our Coverage Marketsheets.

We are specialists in broadcast sales
promotion, having served over 1400 stations since 1950. Our staffers can prepare custom layouts, brochures and all
that is required for you to boost profits
during the Sixties.

We create all our own mapforms and
copyright them for your protection. You
get top quality mapwork, top-rated typesetting, finest printing available South
of Toledo ... we compile only 1962
AAAA-approved statistics and have full
clearance on all data sources.

Currently, we have a special offer:
You can order 1,250 Marketsheets
printed in your choice of 2 colors
on 60# Northwest Mountie white
paper for $77 Cash with order.

If you do not already have our new brochure: IN THE DARK? . . . write for your
free copy today, and we'll send you 10
recent samples of our work. Your national and/or regional representative has
our file. Scrutinize our presentation and
place your order promptly.

Phone Area 704 / then 669-8382
APPALACHIAN

ADVERTISING

ASSOCIATES
Post Office Box 1045
Black Mountain 1, North Carolina
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channels. It said this amounted

to ex

parte influence.
Pressure Cited ■ WATR-TV Waterbury, Conn., uhf station also criticized
the campaign to have the state congressional committees bring pressure to
bear on the FCC "by one of the commission's licensees" against deintermixture of Hartford. WATR-TV supported statements by other uhf licensees
and the results of the study commissioned by the Committee for Competi12).
tive Television (Broadcasting, Feb.
Rep. Vernon W. Thomson (R-Wis.)
Friday presented the FCC a series of
petitions protesting the proposal to delete ch. 3 WISC-TV Madison, Wis.
Included were his personal comments

Collins accepts service award for radio-tv
The radio and tv industry was
Maas (1), USMCR (Ret.), chairman
of the President's Committee on Emhonored last week for "encouraging
and promoting the employment of
ployment of the Physically Handicapped.
During the past decade,
the physically handicapped" when
broadcasters have donated more than
President Kennedy (r) presented a
Distinguished Service Award to
$50 million worth of public service
time to this cause and the donated
LeRoy Collins (c), president of
time is still running at $5 million a
NAB, in a White House ceremony,
which included Maj. Gen. Melvin J.

terrain is not suitable (due to a enveloping evergreen forestation) and (3)
it does not have a concentration within a small metropolitan area which
could be expected to provide its economic support.
Should the FCC decide to proceed
with deintermixture of Columbia, WISTV is entitled to a full evidentiary hearing on the proposal, the station claimed.
The massive WIS-TV comments included exhibits of the educational, public service, news and locals programs
which would be adversely affected by
shifting the station to uhf. Engineering
exhibits were submitted to demonstrate
that WIS-TV's coverage area would be
sharply diminished if it is moved to the
upper band and that certain areas
would be without tv service.
Union Suits ■ Opposing views were
expressed by two locals of the National Assn. of Broadcast Employes &
Technicians. Each local seemed to reflect the viewpoint of the predominant
station in its area. The Erie, Pa., local
of NABET, where WICU-TV is faced
with deletion, opposed deintermixture:
it said the deletion would considerably
shrink the size of the Erie tv market
and bring further unemployment to an
already economically depressed area;
that with loss of program revenue, lo128 (GOVERNMENT)

year.
cal programming would be cut back;
that the Erie terrain is unfavorable for
the propagation of uhf signals, and
that the FCC's New York City experiment should be completed to make
certain that uhf is successful in difficult terrain before imposing uhf on
other markets.
The Erie local of the American Federation of Tv & Radio Artists advanced
similar arguments in opposition to deintermixture.
In Springfield, Mass., where uhf stations are dominant, the NABET local
supported deintermixture, pointing its
comments at deletion of ch. 3 Hartford, Conn., WTIC-TV. That local
said the FCC has been shown that vhf
and uhf stations cannot exist side-byside. It said it agrees with the FCC
that development of uhf should have
the
agency's highest
deintermixture
is the priority
solution. and that
Said the Springfield local: "Job opportunities and employment security
can come about only through a greater
number of stations." It said deintermixture would assist competitive equality which in turn would encourage development of new uhf stations. The
union also criticized "the entrenched
vhf stations" for enlisting national political support for retention of their

which called the proposal a "discriminatory action" and strongly opposed
what he considers loss of service beyond any compensatory gains.
Rep. Thomson placed emphasis on
alleged loss of service to rural areas
from the frequency switch. He said
the FCC should not proceed until it
knows the results of the New York uhf
experiment and the fate of its all-channel receiver legislation before Congress.
The Committee to Preserve Rural
Television in the Madison, Wisconsin
Area pointed to over 32,000 signatures
from rural viewers imploring the FCC
not to delete WISC-TV. It said that if
the station is moved to the higher band,
people in the Madison area will be deprived of "the many benefits — informational-cultural-educational-news and
entertainment — which television brings
to their fellow-Americans all over the
United
States."
Farmers
Oppose ■ The National
Farmers Union opposed deintermixture,
claiming that uhf has a range of only
30-40 miles and that vhf coverage is
55-65 miles; therefore people in rural
and outlying areas are deprived of coverage through deintermixture.
The farmers union quoted FCC testimony before a House committee
where it said deintermixture is a shortterm remedy and not a final solution
to the allocations problem. If this is
true, why instigate these proceedings,
NFU said.
Rep. Peter H. Dominick (R-Colo.)
added his voice last week to others of
his state's members of Congress in opposing deintermixture. He said he can
see no reason for either selective market deintermixture or a shift to all uhf.
He said if the FCC feels this is necessary, it should turn the matter over to
Congress for legislation and hearings
by appropriate committees, such as the
House Commerce Committee.
William L. Putnam, WWLP (TV)
Springfield, Mass., chairman of the
Committee for Competitive Television,
a group of uhf stations, last week
BROADCASTING, February 19, 1962

blasted the FCC's emphasis on allchannel receiver legislation. He said it
is a delaying tactic by vhf operators to
avoid deintermixture.
"Suddenly everyone, including the
fat-cat vhf operator, is for all-channel
legislation," he said, "Why? It is obvious to the Haves that such legislation is preferable to deintermixture and
they feel if they can delay the legislation long enough perhaps the deintermixture proceedings will just go away."
FCC
on

relaxes
new

fm

policy
grants

The FCC's temporary policy on new
fm grants was modified last week to
make it more flexible, the commission
announced.
The FCC has relaxed its interim fm
processing procedure, in force pending
the final decision on the proposed overhaul of the fm broadcast service, to (1)
allow consideration of certain applications involving mutually prohibitive
(1 mv/m) interference and (2) provide
a simplified way to predict interference
contours from points less than five
miles from a specified transmitter site.
Under the original interim procedure
adopted last Dec. 6, no application
would have been considered if it had
received 1 mv/m interference from an
existing station or caused such interference to another station, existing or
proposed (Broadcasting, Dec. 11,
1961).
Under the modification such applications, instead of being returned forthwith, may be designated for hearing if
(1) the interference involved exceeds
the 1 mv/m level; (2) applications
meet the interim requirements in all
other respects. In short, such competing applications would be designated
for hearing where the end result would
be to grant one or more of them, the
FCC said.
Inch, Not a Mile ■ At the same time
it relaxed the interim policy, the commission, Commissioner John S. Cross
dissenting, in separate actions denied
petitions for its reconsideration. Requesting reconsideration were FM Unlimited, a Chicago firm, and several
other applicants in hearing. The FCC
denied a petition by WNIB (FM) Chicago, asking the commission to waive
the procedure and grant its application
to operate with an effective radiated
power of 36 kw instead of the maximum of 20 kw allowed by the proposed
new fm rules and, in consequence, by
the interim policy.
The 20-kw limitation was selected
after "careful consideration" in which
it was found desirable to permit the
continued development of fm and, at
the same time, to maintain a "workable area for [interim] decision."
BROADCASTING, February 19, 1962

HOUSE-HUNTING
Industry
to end

group

to push

commission

FOR

for new

status

The FCC, which has occupied borrowed space in Washington since its
formation in 1934, will have a headquarters building of its own in Washington's government complex if a committee organized last Thursday has its
way (Closed Circuit, Feb. 12).
Meeting at the call of Harold E.
Mott, president of the Federal Communications Bar Assn., the committee
representing practitioners before the
FCC as well as trade associations and
organizations identified with all classes
of licensees, decided to pursue the
headquarters project. Formally adopted
was a motion offered by Governor
LeRoy Collins, president of the NAB,
that the committee set the general objective of procuring a new building in
lieu of present allocated space in the
Post Office Building and at three other
temporary locations.
James D. Secrest, executive vice president of Electronics Industries Assn.,
was named chairman of a task force
to explore the project with the General Services Administration and with
other agencies.
Chairman Mott reported that he had
discussed FCC's housing situation with
Chairman Newton N. Minow and
others at the FCC. The FCC now occupies a total of 163,000 square feet
of space in four buildings. Its projected requirements for 1970 are approximately 200,000 square feet.
Neville Miller, Washington communications attorney and former NAB
president, who is chairman of the Redevelopment Land Agency, charged
with redevelopment of the downtown
Washington area, outlined its plans to
the committee, including those for government space.
Attending the meeting, in addition to
those mentioned, were: Lt. Gen. Clovis
E. Byers (USA-Ret.), vice president,
General Telephone & Electronics Corp.;
Alfred R. Beckman, vice president.
American Broadcasting Co.; Stephen
J. McCormick, vice president, Mutual
Broadcasting System; Edward F. Lorentz, president, Assn. of Federal Communications Consulting Engineers; William G. Harley, president, National
Assn. of Educational Broadcasters; E.
J. Girard, International Telephone &
Telegraph Co.; John S. Anderson, president, Aeronautical Radio Inc.; Peter
B. Kenney, vice president, National
Broadcasting Co.; Theodore F. Koop,
vice president, Columbia Broadcasting
System: Gordon Gray, president of
Broadcast Pioneers and WKTV (TV)
Utica,
and
Sol Taishoff, president,

FCC

agency

as federal

building

stepchild

Broadcasting Magazine.
J. Leonard Reinsch, vice chairman
of the organizing committee and executive director of the Cox radio and
television stations, Atlanta, and E. B.
Crosland, Washington vice president,
American Telephone & Telegraph Co.,
were unable to attend because of prior
commitments but advised Chairman
Mott they would serve on the committee.
Full uhf

use

unlikely

to glut tv, says Ford
Fears that full use of uhf in television
may result in "overpopulation" of the
tv spectrum has been challenged by
FCC Commissioner Frederick W. Ford.
If the demands of the educators are
met, Mr. Ford says in an article in the
Feb. 24 issue of Tv Guide, "only a little
more than 700 assignments for commercial stations will remain." This
would fill "the gaps" needed for healthy
competition, Mr. Ford says, and most
of the new stations would probably
be established in areas with inadequate
present service.
This move would relieve the "pressure" for more government concern
with networks and programming and
would tend to preserve the broadcasting freedoms "that we all cherish," he
said.
Mr. Ford said the all-channel set
legislation asked by the FCC would not
render present tv receivers obsolete.
These could be used as before, with a
uhf converter if necessary. Over the
years, however, as new tv receivers are
purchased, the public could receive all
tv stations, whether on vhf or uhf.
KWTX-TV
for new

wins

request

power,

antenna

The FCC gave in last week to an application byKWTX-TV (ch. 10) Waco,
Tex., to increase power and antenna
height (Closed Circuit, Feb. 5) and
granted it without hearing. The hearing
was ordered on possible duopoly because of 29% ownership of KWTX-TV
by the LB J Co., which owns KTBC-TV
Austin, Tex., and on possible duopolyoverlay because KWTX-TV owns 50%
of KBTX-TV Bryan, Tex., (Broadcasting, Sept. 25, 1961).
The station requested reconsideration
after the hearing was set and explained
the ownership arrangements are such
that no duopoly would exist when
KWTX-TV operates with greater power
and a taller antenna:
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SPOTMASTER
Cartridge

Tape

Recorder/Playback
Model

BE-500

POINT

and

IS PRIOR

newsmen
OFFICIAL

Judge Carter said the issues raised
by Mr. Fuller in his motion to dismiss

Multiple

Mr. Fuller has announced he will
point.
appeal that ruling.
The suit was filed against Mr. Fuller
in April 1961. In its complaint, the
government charged that Mr. Fuller
violated Sec. 605 of the Communications Act by divulging the contents of
police and fire communications to
KEWB Oakland, Calif. Seven counts

in the USA and nearly
1 00 stations in Canada,
Mexico, Australia and

were specified. They include such reports as a holdup in progress in a San
Francisco hotel, a shooting taking place
in Redwood City, a fire in Oakland,
and a report that a bomb had been
placed in a San Jose high school. All
took place in October 1960.

European countries are
now equipped with
Spotmaster.
SPOTMASTER recording and
playback units are specifically
designed for the RadioTelevision broadcast industry
to fill the need for tight and
profitable programming of
spots and commercial announcements through the use
of continuous loop tape cartridges and electronics pulse
cueing. The task of cueing,
rewinding and threading of
conventional tapes is eliminated. Just insert a cartridge,
push a button and your spot
is on the air. Available in both
monophonic and stereophonic
models. For more information
— write or call today.

Statutory Base ■ Sec. 605 of the
Communications Act forbids the interception and divulgence without permission of information carried by radio
communications not intended for the
general public. It also covers wire communications. Ithas been invoked many
times against wire tapping, but not until now against a news service.
Government sources said that Mr.
Fuller was warned he may be violating the law after complaints were
received from enforcement agencies in
the Bay area. It was suggested that he
make arrangements with police, fire
and sheriff's offices in the area. When
he refused, the charges were filed.
Until 1953, enforcement of Sec. 605
was in the hands of the FCC. It was in
that year that enforcement was taken
over by the Dept. of Justice.

SOLD NATIONALLY BY: Visual
Electronics Corp., 356 W. 46th
St., N.Y., N.Y. Richard H.
Ullman Inc., 1 271 Ave. of the
Americas, N.Y., N.Y.

BROADCAST

ELECTRONICS,

INC.

8800 BROOKVILLE RD., JU. 8-4983
SILVER SPRING, MARYLAND
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REPORTS

and/ or two years in jail.
Among those who have expressed
support for his battle, Mr. Fuller said,
are John Colburn, chairman of the
freedom of information committee of
the American Society of Newspaper
Editors; William Monroe, president,
Radio & Television News Directors
Assn.; Frank Starzel, general manager,
The Associated Press; William Small,
chairman of the freedom of information committee, Radio & Television
News Directors.

right," he said in response to that one

More than 500 Radio
and Television stations

TO

The federal government has moved
for the first time against a news service
hecause it furnished radio stations with
information garnered by listening to
police and fire radio calls.
The suit was brought by the U. S.
attorney in San Francisco against Kenneth G. Fuller, who operates the Broadcaster's News Service in the Bay area.
A motion to have the suit dismissed
was denied by U. S. District Judge
Oliver Carter two weeks ago (At Deadline, Feb. 12).

were not strong enough. "Freedom of
the press, like all other freedoms
granted in the First Amendment, is not
an unlimited, unrestricted absolute

I f «~

CONSENT

case

Fuller

argue

Besides prosecutions for wire tapping, the section has been invoked
against tow-truck service companies
and private ambulances. The first offense is a misdemeanor, calling for a
$10,000 fine and/ or a year in jail.
Subsequent offenses are considered
felonies, and provide for $10,000 fines

made

STL

final

use

by

FCC

The FCC last week made final its
rulemaking to permit am, fm and the
aural portion of television signals to be
carried by the same studio-transmitterlink and intercity relay facilities.
The new rules, which had been proposed last summer (Broadcasting, July
31, 1961), provide that:
■ Aural STL facilities (am, fm and
tv) are now consolidated in a single
category called "aural broadcast STL
■ Aural intercity relay stations are
similarly categorized in one group.
stations."
■ STL and intercity relay stations
may now multiplex aural programs to
more than one class of station operated
by the same licensee.
In this way, a licensee with am, fm
and tv facilities at a common transmitter
site, programming at a common studio
location, may now use a single radio
channel to service all three operations.
Such facilities may also be used by him
to service stations operated by other
licensees, but only if his own station or
stations are being thus served as well.
However, the revised rules provide for
privately operated intercity relay systems, and in this respect they differ from
the original proposal of last July.
Rybutol

ads

called

false

by FTC examiner
Tv and radio commercials for Rybutol, claiming virtues for the vitaminmineral product in treating tiredness,
loss of a sense of well-being, loss of
happiness and a feeling of age — were
branded as false last week by a Federal Trade Commission hearing examiner. The examiner's initial decision,
which may be upheld or reversed by the
FTC membership, followed a hearing
based on the agency's 1960 complaint
against Lanolin Plus Inc., owner of
Rybutol. Part of the case involved the
question of whether the FTC could
proceed against Rybutol when a preBROADCASTING, February 19, 1962

vious owner of the product had accepted astipulation in 1954. The examiner ruled that the FTC could properly do so.
WPTV

gets

to move

FCC

toward

okay
Miami

WPTV (TV) (ch. 5) West Palm
Beach, Fla., received FCC authority
last week to move its transmitter site
toward Miami and increase antenna
height from 545 to 990 feet. The move
was approved over the protests of two
Miami stations, WTVJ (TV) (ch. 4)
and WCKT (TV) (ch. 7).
Under

the

commission's

order,

WPTV will move its transmitter from
a site 2 miles north of West Palm
Beach to a location 12 miles southwest
of that city. Miami is 55 miles south
of West Palm Beach and WTVJ maintained that any move of WPTV should
be to the northwest, where there are
white areas, rather than toward Miami,
which they said is already well-served.
The FCC rejected this argument and
denied the WTVJ protest, which was
supported by WCKT.
The second West Palm Beach station, WEAT-TV (ch. 12), has asked to
move to the same site as that approved
last week for WPTV but no action was
taken on the WEAT-TV

We're

proud

of our
Stainless

TOWER
. . . leading
say these
broadcasters

application.

INTERNATIONAL

Soviet -U.S.
TV

TAPES

BY

exchange

JFK, KHRUSHCHEV

A "Person to Person" confrontation
via television between the leaders of
the two principal powers on earth, the
U. S. and the Soviet Union, seems to
be in the incubating stage, with the
hatching expected to be a success if all
signs are read correctly.
Item: Pierre Salinger, President Kennedy's news secretary, met with Soviet
Foreign Ministry press chief Mikhail
A. Karlamov in Paris last month.
Item: Mr. Karlamov last week was
appointed chairman of the State Committee for Radio and Tv.
Item: Mr. Karlamov invited Mr.
Salinger to visit the Soviet Union.
Although White House and State
Dept. officials refuse either to confirm
or deny the rumors, the preliminary
plans seem to be shaping up for a tv
tape to be made by President Kennedy
and by Premier Khrushchev, to be run
in tandem in both the United States and
in Russia.
The tv program idea follows hard
on the unprecedented interview given

^

seems

^

^

SARKES TARZIAN INC
Electronic Products of Tomorrow — Today

BE

INVOLVED

last November by President Kennedy
to Izvestia Editor Alexsei I. Adzhubey,
Mr. Khrushchev's son-in-law, and published in full in that Soviet newspaper.
Underway at the present time in
Washington are negotiations for a new
cultural exchange program between the
two countries. Among the topics under
discussion is the exchange of radio and
tv programs.
BBC

\^

KCND-TV
PEMBINA,
N.D

The British government has decided
to end the BBC's service of taped programs for American radio stations. Programs supplied from London have been
broadcast throughout the USA from
over 1,500 stations. They total 1,100
hours a month. About 35,000 recordings a year have been distributed from
the BBC's New York Office.
BBC program services to foreign
countries are financed by the government, which decides the countries to be
aimed at and the number of hours for
each area. But program content is uncensored and completely under BBC
control.
in brief...

European distribution of MPO's new
8mm continuous sound motion picture
projector, the Videotronic 8. The 18pound portable projector with built-in
rear projection screen requires no room
darkening for visibility. Permafilm firm
distributes a patented protective film
treatment in 25 countries.
Three pick reps ■ CFTO-TV
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ROBERT C. LUKKASON
General Manager

halts tape distribution

Overseas distributor ■ MPO Videotronics Inc., New York, has arranged
with Permafilm Inc., New York, for

at
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has appointed ABC Spot Sales, New
York, as representative in the U. S.
CHCH-TV Hamilton, Ont., has named
Eugene Sumner as representative in
New York. CKGM Montreal, Que.,
has appointed Stephens and Towndrow
(Quebec) Ltd., Montreal, as national
representatives.
Increase in Canada ■ Canadian Broadcasting Corp. has agreed to wage increases and fringe benefits for 1,500
television employes across Canada.
The two-year agreement provides a 3%
wage increase retroactive to Jan. 1 and
a 2% increase effective Jan. 1, 1963.
A contributory pension plan is also
provided for employes not already
covered plus improvements in the overtime formula. The agreement is with
the International Alliance of Theatrical
Stage Employees, representing personnel in the design, film, staging and tv
production departments.
BBG

meets

evenings

to complete agenda
For the first time the Canadian Board
of Broadcast Governors found it necessary to have evening sessions to get
through its agenda at Quebec City,
which started February 6. The BBG
heard lengthy presentations for new
French-language tv stations at Quebec
City, for more stations for Canada's

second tv network, and against its proposals to have all financial station deals
submitted for its approval. The oratory
was long and translation into both English and French was necessary.
A regulation to require that all financial arrangements be submitted to the
BBG for approval was proposed after
reported loans of $2.5 million to CFTOTV Toronto from ABC, New York,
after BBG ruled some months ago that
station shares may not be sold to the
U. S. network.
John Bassett, chairman and president
of CFTO-TV, said the use of public
funds by the government's Canadian
Broadcasting Corp. gives it an unfair
advantage over private non-network tv
stations. He felt private stations would
be handicapped if loans are subject to
perusal or control by BBG.
Spence Caldwell, president of CTV
Television Network Ltd., Toronto,
Canada's second network, spoke in support of applications for satellite station
licenses by some network members.
He said the second network must expand in stations and audience if it is to
sell more Canadian programs to Canadian sponsors. CHAN-TV Vancouver, B. C, and CFCN-TV Calgary,
Alta., are asking for satellites.
French-language radio and television
station applications at Montreal and
Quebec City launched lengthy oratory.
_

BROADCAST

ADVERTISING

FATES

&

FORTUNES

Mr. Minehan

Frank Minehan, vp and media director, Sullivan, Stauffer, Colwell & Bayles
Inc., New York, appointed vp for administration. With agency for 16 years,
Mr. Minehan will be in charge of general business departments. Lloyd Harris, vp and manager of media department for past three years, succeeds Mr.
Minehan as media director.

elected vp. Wesley Marchuk joins
agency as senior copywriter. Mr.
Cuttie joined MacFarland, Aveyard &
Co. in October 1960.

Philip Brooks, vp and account supervisor, Doherty, Clifford, Steers & Shenfield, New York, joins J. M. Mathes
Inc., that city, as account executive on
Canada Dry carbonated beverages.
Lynn Diamond, formerly with
Mogul, Williams & Saylor, New York,
joins The Zlowe Co., that city, as supervisor of broadcast media.

Allan B. Clow, vp for marketing,
American Cyanamid Co., New York,
elected to board of directors.

Bernice Preisser, director, consumer
marketing, Ketchum, MacLeod &
Grove, Pittsburgh, elected vp and head
of consumer advertising division, Lando
Advertising Agency, that city.
Donald L. Cuttie, account executive,
MacFarland, Aveyard & Co., Chicago,
132
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CBS

Films in antipodes

CBS Films Inc. last week formed
CBS Films Ptyd. Ltd. with headquarters
in Sydney, Australia and appointed
William G. Wells managing director to
represent CBS Films in all transactions
in Australia and New Zealand.
Canadian

tv set sales up

Canadian television receiver sales
were up 4.7% in 1961 for a total of
372,000 units, domestic and imports,
reports the Electronic Industries Assn.
of Canada, Toronto. Sales of domestic
tv receivers were up 3.2% in 1961.
Radio receiver sales were down 2.1%
last year compared to 1960.

_

Arnold Fetbrod, sales executive,
Screen Gems Inc., New York, and
former film director, Regal Advertising
Assoc., that city, rejoins Regal as vp
in charge of programming.
mm/ mi
Mr. Harris

CJMS Montreal, French-language outlet, is asking a power increase from
10 kw to 50 kw and an fm license.
Both private interests and CBC are
asking for a television station at Quebec
City. President Al Ouimet said CBC
plans to do much of its French-language
programming from Quebec City if it
receives the license. Private interests,
including CJLR Quebec City, felt local
interests should get the license since
CFCM-TV and CKMI-TV Quebec
City, are largely owned by Toronto and
United States motion picture interests.
BBG's decisions will be announced
this month.

David P. Guthridge, account executive, Campbell-Mithun
Inc., Minneapolis,
elected vp. He joined
agency in February
1961 as executive
divieasternHamm
serv'c'ng
sion
of Theo
_Brewing
. Co.
_
account,

working out of C-M's Baltimore office.
Formerly, Mr. Guthridge was account
supervisor on Jax Beer for Fitzgerald
Advertising Agency, New Orleans.

g
^W^^

F. Gorman,
Richard executive,
account
Grant Adv.,
Chicago,
elected vp. He will
continue as account

g|

>^

Mr. Gorman

executive on consumer products account
of A. O. Smith Corp.,
and in addition will

handle special assignments in agency's Chicago operations.
Prior to joining Grant in 1960, Mr.
Gorman had served as advertising director of Admiral Corp., advertising
manager of Hotpoint's refrigeration department, and district sales manager for
Studebaker.
John J. Martin, merchandising directortor, Norwich Pharmacal Co., and
former account executive with Ted
Bates and BBDO, joins Hicks & Greist
Inc., New York, as account executive
in packaged goods division.
William G. Pendill, manager, merchandising, advertising and promotion,
Topco Assoc., Skokie, 111., joins Post
& Morr Inc., Chicago, as account executive on Old Milwaukee beer account.
Emil Tacovsky, formerly with Compton Adv., New York, named manager,
media department,
Co., that city.

Campbell-Ewald
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D. William Bennett, assistant information director, Northwestern U., and
formerly with J. Walter Thompson Co.,
joins Leo Burnett Co., Chicago, as account executive in pr department.
Martin Herbst, former head of media
research department, Donahue & Coe,
New York, named media research director, Doherty, Clifford, Steers & Shenfield, that city.
Robert B. Conroy,
marketing specialist
for western division,
Geyer, Morey, Madden & Ballard Inc.,
New York, elected vp
with headquarters in
Chicago office. Before joining GMM&B,
Mr. Conroy
Mr. Conroy was national field director for N. W. Ayer &
Son, Detroit.
Joseph Caggiano, controller, Kastor
Hilton, Chesley Clifford & Atherton,
New York, elected assistant treasurer.
Patrick Collins, formerly with
WLWD (TV) Dayton, and WAKR-TV
Akron, both Ohio, joins radio-tv department, R. Jack Scott Inc., Chicago advertising agency, as writer-producer.
Donald E. O'Toole Jr., formerly with
WMT - TV Cedar Rapids - Waterloo,
Iowa, and WBBM-TV Chicago, joins
radio-tv department, Buchen Adv., Chicago. Bernadette Milan, with Buchen's
print media staff, promoted to radio-tv
staff as media analyst.
Alfred J. Jaffe, managing editor,
Sponsor magazine, joins Radio Advertising Bureau, New York, as director
of promotion. Before joining Sponsor
10 years ago, Mr. Jaffe was assistant
night city editor, Brooklyn Eagle.
Michael Remba, formerly with McCann-Erickson, joins copy department
of Lennen & Newell, New York.
THE

MEDIA

John M. McRae, general manager,
KDWB Minneapolis-St. Paul, appointed
general manager, KEWB Oakland-San
Francisco, succeeding Milton H. Klein
who resigned late last month reportedly
over operating policy dispute with management of Crowell-Collier Broadcasting Corp. (Broadcasting, Jan. 22).
Mr. McRae, who was in San Francisco
at time of Mr. Klein's resignation, had
taken over KEWB management pending
appointment of new manager. Art Nelson, d.j., KFWB Los Angeles, transfers
to KEWB in similar capacity. Above
mentioned stations are owned and operated by Crowell-Collier Broadcasting
Corp.
Victor B. Siman, co-owner and genBROADCASTING, February 19, 1962

eral manager, KMGM
Albuquerque,
N. M. (station acquired by Mr. Siman
and
Wentronics
Inc. in December
1960) , resigns upon completion of sales
agreement with Wentronics. He is succeeded by George Cory. Mr. Siman had
been general manager since April 1960.
James C. Dowell, vp and general
manager, KIOA Des Moines, Iowa, resigns. Mr. Dowell joined station (owned
by Public Radio Corp. until purchased
by Swanco Broadcasting Co. in June
1961) in 1957.
M. S. Greenman named manager,
United Press Movietone News, tv newsfilm service of UPI. He succeeds William R. Higginbotham, who joins general business department. Mr. Greenman will remain in charge of UPI commercial film division, which he has directed since 1960. He joined UP in
1938 and for 14 years was broadcast
news editor. Later he was with Cowles
Magazines Inc. as sports editor and
managing editor. He also was independent tv producer before returning to
UPI in 1960.
Lawrence Steinberg, executive member, Pacifka Foundation (KPFA [FM]
and non-commercial educational KPFB
[FM] Berkeley, non-commercial educational KPFK [FM] Los Angeles, and
WBAI [FM] New York), appointed
station manager,
KPFK, succeeding

Catherine Cory, resigned. Mel Most,
former AP radio service editor and
foreign correspondent, named station
manager of WBAI.
Jack
KGO-TV
assistant
Sherbert,

Chronicle, to KGO-TV's local sales department as account executive.
James Carmine, account executive,
WRCV Philadelphia, promoted to local
sales manager.
John J. McMahon, manager, ZivUnited Artists' tv productions office in
Detroit, joins WBKB (TV) Chicagonational spot sales.
Robert C. Foster, former partner in
Foster & Creed, Boston rep firm, joins
The Boiling Co., New York, as manager of New England office.
Hal Fredericks, national radio sales
manager, Balaban Stations (WIL-AMFM St. Louis, WRIT-AM-FM Milwaukee, and KBOX Dallas), appointed
Chicago office manager, National Telefilm Assoc. succeeding Allen Ash, who
joins Official Films, New York, as sales
executive in midwest.
Jack C. Brussel, general sales manager, WJR-AM-FM Detroit, joins sales
department, WWJ-TV, that city.
Brian P. Hogan, media buyer, Ben-

AMCI
"

Gregory, account executive,
San Francisco, promoted to
general sales manager. Jim
formerly with San Francisco

TV

antennas
and FM

• Omnidirectional TV and FM
Transmitting Antennas
• Directional TV and FM
Transmitting Antennas
• Tower-mounted TV and FM
Transmitting Antennas
• Standby TV and FM
Transmitting Antennas
• Diplexers
• Vestigial Sideband Filters
• Coaxial Switches
and Transfer Panels
• Power Dividers and other Fittings
Write for information and catalog.

ALFORD

Manufacturing

Company
299 ATLANTIC AVE., BOSTON, MASSACHUSETTS
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ton & Bowles, New York, appointed
national sales representative, WCAUTV Philadelphia.
Alvin Korn, advertising and promotion manager, WNTA-AM-TV New
York, named director of advertising
and promotion for WNAC-AM-FM-TV
Boston and for Yankee Network Div.,
RKO General Inc.
Frank J. Carlson appointed to newlycreated post of eastern assistant sales
manager for New York office, AveryKnodel Inc., and Donald F. McCarty
named western assistant sales manager
for New York office, also new post.
Mr. Carlson has been with AveryKnodel sales staff since 1958; Mr. McCarty since 1960.
James M. Patt, president and general
manager, WALL Middletown, N. Y.,
assumes additional duties as director
of operations, WSPB Sarasota, Fla., succeeding Mark Woods who becomes
chairman of board. Both stations are
principally owned by Lt. Governor
John Morgan Davis of Pennsylvania.
Jeff Evans, production-promotion
manager, WRDW-TV Augusta, Ga.,
promoted to operations manager.
Roy Bellavia, air personality, WSBCFM Chicago, promoted to operations
manager. Ned Jouse and Sherman

Aaron M. Cohen, supervisor of research and sales development, WPIX
(TV) New York, joins WCBS-TV, that
city, as director of research and sales
promotion. S. William Aronson and
Conrad (Red) Ennis join WCBS-TV as
account executives. Mr. Aronson was
account executive in ABC-TV network
sales department. Mr. Ennis was account executive on New York sales staff
of WGN-TV Chicago.
James F. Macandrew, executive director, Regents Educational Television
Project, New York State Education
Dept., assumes additional duties as director of school programs for Educational Television for the Metropolitan
Area Inc., New York (ch. 13).
Richard Sperber, former editor-inchief, Die Chicago Abendpost, Chicago's German daily newspaper, appointed director and announcer, Germania
Broadcast, program heard nightly over
WGES Chicago.

Clapman join station's announcing and
engineering staffs, respectively.

Gilbert W. Miller,
Venard, Rintoul,
York, named senior
H-R Representatives

Jan Newby
manager, KVLC

Fred W. Kubelka joins Dora-Clayton
Agency as client contact executive.

appointed operations
Little Rock, Ark.

Dean

Jack Remington appointed operations manager, WKRC-AM-FM Cincinnati, succeeding Paul Shumate, resigned. Gene Kelly joins WKRC as
sportscaster.

account executive,
McConnell, New
account executive,
Inc., that city.

D.

Linger,

former director of advertising and promotion for ABC-TV network, named director
of advertising and
public relations for
k

~ymtktt

Corinthian Broadcastwas in charge of advertising, sales promotion
andMr.publicity
Linger
ing Corp^
Mr^e/
for KNXT (TV) Los Angeles before
joining ABC-TV. He will coordinate
publicity, promotion, advertising and
public relations for Corinthian's stations: KOTV (TV) Tulsa; KHOU-TV
Houston; KXTV (TV) Sacramento,
Calif.; WANE-AM-TV Fort Wayne,
and
WISH-AM-TV Indianapolis, both
Indiana.
Joseph E. Schmidt, assistant auditor,
KDKA-AM-FM-TV Pittsburgh, appointed business manager-auditor, succeeding Russell W. McCorkle who was
recently named director of management development for Westinghouse
Broadcasting Co. Thomas W. Rose,
production manager, WTOL-TV Todirector.ledo, joins KDKA-TV as producerJames Rouse, assistant to general
accounting supervisor, WLWA
(TV)
Atlanta, promoted to office manager.
Stan Willis, former newswriter and
newscaster, WNEW New York, and
freelance newswriter for past year,
WOR-TV and WPIX (TV), both New
York, joins WMGM, that city, as news
director.
Charles Malone, program director,
KPEL Lafayette, La., joins WCKY
Cincinnati news department.
Mildred Alexander, air personality,
WTAR-AM-FM-TV Norfolk, Va., joins
station's news and public affairs department.
Bob Roberts and Carl Vermilya join
KATU (TV) Portland, Ore., as assistant news editor and chief cameraman,
respectively.
Charles Norton, reporter, Palm
Beach (Fla.) Post-Times, appointed assistant news director, WPTV (TV)
West Palm Beach. Robert P. Senecal

NAB

tour

honors

Mexican

One of the early stops in the
NAB's Latin American tour was
Mexico City where the 17-member
broadcaster group was warmly received. Here representatives of the
NAB pose in front of the Monument
to Mexican Independence where
they placed a floral tribute. They
are (1 to r): Jose Luis Fernandez,
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(FATES & FORTUNES)

independence
president of the welcoming Camara
Nacional de la Radiodifusion; Howard H. Bell, NAB vice president;
George C. Hatch, president of the
NAB radio board; Herbert Evans
(Peoples Broadcasting Co.), U.S.
representative serving on the board
of the Inter-American Assn. of
Broadcasters.

joins WPTV as reporter. James Bellamy and Robert E. Douglas to station
as account executives.
Bill Towre, news director, WATS
Sayre,
Pa., to WMEX
lar capacity.

Boston in simi-

John D. O'Connell, news correspondent, Mutual-Don Lee Broadcasting System, Hollywood, to WLEE Richmond
news department.
Leslie Nichols, news analyst, KTVU
(TV) Oakland-San Francisco, appointBROADCASTING, February 19, 1962

ed news director, KATU
land, Ore.

Ernest W. McKee

(TV) PortSelected

Edison

winner

Gene E. Wike, news director, KIMATV Yakima, Wash., joins KOIN-TV
Portland, Ore., news department as reporter and cameraman.

William G. Walsh, engineering
writer, Librascope Div., General
Precision Equipment Corp., Glendale, Calif., has been selected as

Jack Cummins, former sports director, WTVJ (TV) Miami, to WCKY
Cincinnati, in similar capacity, succeeding Tommy Devine, resigned.

winner of General Electric's 1961
Edison Radio Amateur Award for
public service. During past 10
years, Mr. Walsh has devoted 20
to 30 hours a week teaching amateur radio to others, voluntarily
and without any compensation.
Special citations will go to Robert
T. Herndon, Port Lavaca, Tex.,
Eugene M. Link, Boulder, Colo.,
and George L. Thurston, Tallahassee, Fla. Awards will be presented March 1 at banquet in
Washington, D. C.

Howard Cosell, sportscaster, WABC
New York, promoted to sports director.
Carl Cederberg, reporter and chief
newscaster, WJBK-TV Detroit, promoted to director of news and public
affairs, succeeding Dr. John Dempsey,
resigned. James W. Hunt Jr., sales
staff, Monroe Calculating Co., division
of Litton Industries, joins WJBK-AMFM sales department.
Allen Burns, director of public affairs, CBS-owned WBBM-AM-FM Chicago, appointed manager of public affairs, WNBQ (TV) and WMAQ-AMFM, both NBC-owned Chicago outlets.
Ted Conner joins WLAC
as air personality.

Nashville

Joe Roshing, Jack Howard and Bob
Ballard join KIXZ Amarillo, Tex., as
farm director and air personalities, respectively.
Dan Wilson, formerly with KOKX
Keokuk, joins announcing staff, KMA
Shenandoah, both Iowa.
Charlie Hobart, program director,
WENY Elmira, joins WSYR-AM-FMTV Syracuse, both New York.
Rita L. Garner, assistant to sales development director, Mutual Broadcasting System, named director of sales
promotion.
Bob Howery joins KHOU-TV
ton-Galveston as art director.

Hous-

Richard F. McGeary, account executive, The Katz Agency, Los Angeles,
named assistant sales manager, KNX
Los Angeles and Columbia Radio Pacific Network. He succeeds James W.
Ingraham who was recently promoted
to general sales manager, KNX-CRPN.
John J. Sheridan joins KNX as assistant to controller. He previously was in
cost control section of ABC Radio in
Los Angeles.
Robert A. Lerner, news editor for
past three years, MAC Publications,
Beverly Hills, joins KGIL San Fernando, Calif., as news editor, newly created position. Mr. Lerner previously
served on news staffs of KFRU and
KOMU-TV, both Columbia, Mo.
Sanford E. (Sam) Greenwald, veteran news cameraman most recently
with NBC-TV, joins CBS-KNXT (TV)
Los Angeles to cover assignments for
BROADCASTING, February 19, 1962

Jr., secretary-treasurer, Equilease Corp.,
subsidiary of Electric
Autolite Co., New
York, elected vp and
^■^■fcp-w^
m
^Mfc

treasurer, The Peter
Frank Organization

its subsidiaries, Stars
l
iona
an
rnat
Hollywoo
Ullmand
H. d,
Rich
and
Inte
' ard
*nC'
K^^
^Mr Nfc
Inc. Mr. McKee will be headquartered

The Big News and Eleven O'clock ReBruce Miller, news director, KALL
port.
Salt Lake City, appointed western regional chairman, Associated Press Radio-Television Wire Study for 1962.

in company's New York offices.
Michael Carr, film director, KONATV Honolulu and local program director, HZ22-TV Saudi Arabia, joins Bill
Burrud Productions, Hollywood, as
producer of True Adventure series.
William Wyse, director - producer,
KMBC-TV Kansas City, also joins
Burrud organization as producer of
Wanderlust and Holiday series. William Lieb has been named film editor
at Burrud.
Paul A. Erbach, administrative assistant, Writers Guild of America East
Inc., New York, named assistant executive director.

Harfield Weedin, program director,
KNX Los Angeles, appointed chairman
of radio acquisitions committee for
Hollywood Museum.

Jules Gerelick, western division manager, Lopert Pictures, department of
Ziv-UA, appointed general sales manager, Favorite Films of California, effective March 5.

PROGRAMMING

Florence R. Charney appointed casting director, Gerald Productions Inc.,
division of Advertising Radio & Television Services Inc., New York.

John E. Horton, president, John E.
Horton Assoc., Washington public and
government relations firm, elected vp,
Norwood Film Studios, that city, producers of motion pictures for industry
and government. Mr. Horton will continue to direct his own firm.
Howard B. Anderson has resigned as
vp in charge of sales for ABC Films
Inc., New York. No replacement has
been assigned.
Alfred Butterfield, producer-writer
of theatrical feature films and tv and
documentary film programs, named
chairman and executive producer,
U. S. Productions Inc., New York.

R-

C.
1
i
1!
i
1
1
1

CRISLER

Margot Forbes, Trans-Lux Corp.,
New York, named assistant director of
publicity.
Walter J. Kaufman, assistant to president, Flamingo Telefilm Sales Inc.,
New York, joins legal department,
Screen Gems Inc., tv subsidiary of Columbia Pictures Corp.
Anthony Spinner, who wrote teleplay
of has
The been
Dakotas for
for opening
Warner episode
Brothers,
signed by studio to term contract as
producer and writer.

&

CO.,

INC.

BUSINESS BROKERS IN TV & RADIO PROPERTIES
LICENSED SECURITIES DEALERS
UNDERWRITING

— FINANCING
*

CINCINNATI —
Paul E. Wagner, Sth/3rd Bank Bldg., DU 7-7775

1 LOS ANGELES —
Lincoln Dellar Co., 691 Siena Way, GR 2-7 594
I
I

NEW

YORK —
41 E. 42nd Si., MU 7-8473
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ALLIED

FIELDS

John H. Hicks Jr., president, KOLE
Port Arthur and WTAW College Station, both Texas, and KPEL Lafayette,
La., and chief executive of Muzak franchises in Beaumont, Port Arthur and
Orange, all Texas, joins Dallas office
of Hamilton-Landis & Assoc., station
brokers. At one time Mr. Hicks managed Dallas office of Paul H. Raymer
Co., station rep firm.
Leo Nejelski, until recently president
of Nejelski Co., appointed senior consultant, John J. Henderson & Assoc.,
New York marketing and communications research firm. Mr. Nejelski is
former general manager of Pepsodent
Div., Lever Brothers Co., and former
advertising manager of Swift & Co.
Louis Harris, political opinion analyst, named consultant to new CBS
News campaign and election unit. Mr.
Harris's organization, Louis Harris &
Assoc., New York marketing research
firm, also conducts research in public
opinion areas.
EQUIPMENT

& ENGINEERING

Richard E. Krafve,
president, Raytheon
Co., Lexington, Mass.,
resigns, reportedly
over "difference of
opinion on management policies." Mr.
Krafve joined company in March 1959
Mr. Krafve
as group vp, commercial, and was elected director and executive vp in September 1959. He was
elected president in April 1960, sharing
equal responsibility with board chairman Charles F. Adams as Raytheon's
executive officer. Before joining Raytheon, Mr. Kafve was vp of Ford
Motor Co. No future plans have been
announced.
Albert

Haselman,

vp and general manager, Prodelin Inc.,
Hightstown, N. J. designers and manufacturers of antennas and
transmission line
equipment, elected vp.
Samuel A. McConoughey, district sales

Osborn Andreas, chairman of board,
Pentron Electronics Corp., Chicago,
elected president succeeding Irving
Rossman, who resigns to devote time
to other business interests but will continue with Pentron on consulting basis.
Mr. Andreas will continue to serve as
board chairman. Marshall Peiros, secretary and assistant treasurer, elected
to new post of executive vp, Pentron's
tape recorder division.
Dan L. McGurk, associate general
manager, Computers Co., division of
Thompson Ramo Wooldridge Inc.,
Canoga Park, Calif., promoted to general manager. Mr. McGurk joined
TRW in 1958 as contract and proposals
manager, later became sales manager,
and before being named to his present

Raymond E. Rohrer, former partner
in Washington consulting engineering
firm of Silliman, Moffet & Rohrer,
establishes own office, Raymond E.
Rohrer & Assoc., at 421 Wyatt Bldg.,
Washington 5. Telephone: 347-9061.
Robert L. Purcell and Donald F. Ledford are associated with Mr. Rohrer as
staff engineers.
James H. Withington appointed sales
representative, mid-Atlantic district,
Eastern Region, electronic tube division,
Sylvania Electric Products Inc., New
York. Mr. Withington will be located
in Reading, Pa., and will report to R. C.
Hoffman, district sales manager.
Stewart

Pfann-

Stiehl, vp for marketing, Oak Manufacturing Co., Crystal Lake,
111., elected senior vp,
newly created post.
He is succeeded by
Eugene M. Keys, vp
in charge of transMr. Pfannstiehl
former division, Essex Wire Corp., Ft. Wayne, Ind.

Vernon A. Spring, chief of law
branch, Law and Enforcement Office,
Federal Communications Commission,

manager, General Electric Co.'s microwave communications systems, joins
Prodelin as director of marketing. Don
A. Christensen, co-founder and vp,
Greater Washington Industrial Investments Inc., elected to Prodelin board
as financial director-adviser. Mr. Haselman joined Prodelin in 1958 as general
sales manager. He was elected vp and
general manager in 1959.
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CKVR-TV Barrie, Ont., joins StovinByles Ltd., Toronto station rep firm,
as tv sales representative for western
Canada.
John Tyrrell, formerly with Radio
Representatives Ltd., Toronto, and
Jean Nadon, formerly with Air-Times
Sales Ltd. and CJMS, both Montreal,
form Tyrrell & Nadon Broadcast Representatives with offices at Toronto and
Montreal.
DEATHS

position,
served as company's director
of marketing.

GOVERNMENT

Mr. Haselman

Dick Cutler, formerly with Screen
Gems Canada Ltd., Toronto, and

appointed assistant chief, Law Enforcement Office, Safety and Special Radio
Services. He succeeds J. Russel Smith
who recently was appointed chief of
that office.
INTERNATIONAL

Mr. Guzewicz

Walter L. Guzewicz, 51 , president
and co-founder, Stainless Inc., North Wales,
Pa., manufacturer of
tall communication
structures, died of
heart attack Feb. 11
while enroute by train

to his home in Gwynedd, Pa. He also was president of
Walcon Ltd., Ottawa (Canada) steel
tower specialists and subsidiary of
Stainless Inc. Mr. Guzewicz was former engineering manager for Piasecki
Helicopter Corp., company which he
helped to organize in late 1930's while
associated with E. G. Budd Co. as project engineer. Henry J. Guzewicz, brother of deceased, and founder and
vp of corporation, assumes duties as
chief executive officer and president of
Stainless Inc. No successor has yet
been named for vice presidency.
Kosmo J. Affanasiev, 62, chief, telephone division, Federal Communications Commission, since 1950, died
Feb. 10 at his home in Kensington,
Md., after long illness. Mr. Affanasiev,
as chief of FCC's telephone division,
served as telecommunications consultant
in Mexico, Cuba and Puerto Rico.
Ralph R. Brunton, 70, pioneer radio
station owner, died Feb. 7 in Menlo
Park, Calif. Mr. Brunton purchased
10-watt transmitter, forerunner of
KJBS San Francisco (now KFAX), in
1922. He later acquired KQW San
Jose, which he consolidated with KJBS
to form Northern California Broadcasting
System.
Mr.to Brunton sold
KQW,In early
a CBS 1940's,
affiliate,
CBS.
It became KCBS and was moved to
San Francisco. He sold KJBS several

Ont., appointed advertising and merchandising manager.

years later.
Kenneth David Caldwell, 67, advertising director, Max Factor & Co.,
Hollywood, from 1926 to 1956, died
Feb. 6 in Los Angeles.

W. Lawrence Baker, head of tv production, Benton & Bowles Ltd., named
associate director of London office.

Addison Smith Jr., 43, radio writer
and director, died Feb. 12 in Miami,
Fla.

J. David Burk, product manager,
S. C. Johnson & Son Ltd., Brantford,
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FANFARE

SCBA
soft

presentation
sells

statistics

Statistics are soft-pedaled in the new
presentation of the Southern California
Broadcasters Assn., which SCBA President Robert M. Light previewed for
the sales managers of SCBA's 50 radio
-stations before taking it on the road.
It will be presented to advertisers and
-agencies in the nation's major markets.
The SCBA pitch merely mentions the
ubiquity of radio in the area and gets
down to the less familiar topic of raunique ability to influence the
human dio's
mind.
"The ear is the eye of the mind," Mr.
Light stated. He noted that while television shows the whole picture and can
be watched without effort, almost without attention, radio stimulates the listo work. tener's mind and puts his imagination
To demonstrate, he played a number
of sounds and asked what images each
conjured up to his auditors, then showing the picture SCBA had in mind.
Examples: the sound of breaking glass
was matched by the picture of a baseball, a far-away railroad whistle by a
man lying comfortably in bed, a baby's
cries by an alarm clock at 3 a.m. and
a sharp repeated ring by a cash register

sales slip, or, as Mr. Light observed,
"This is the sound of radio."
Next, a selection of tunes was
played to show how music, fast or
slow, peppy or sweet or solemn, can
establish a corresponding mood in the
mind of the listener. Words were then
used to describe a sizzling steak, a
sparkling beverage and a cascading
trout stream, each set, as Mr. Light

went to the listener writing the best
limerick, and four runners-up won $50
worth of Twist lessons. Some 1,200
entries were received in the two-week
limerick contest. The favorite dj not
only received his new blue suede shoes,
but had special gold tassels attached to
them.

noted, creating a picture in the listener's
mind far more vivid than the impression a photograph of the scene could
have produced. Finally, Mr. Light
played a number of radio commercials
in which sound, music and words have
been combined in the right proportions
to create the right images and make
that cash register ring.
In his letter to companies and organizations offering to give his 20-minute
presentation for Southern California radio, Mr. Light is asking that creative
people, the art and copy directors, be
invited to attend the showing as well
as the media buyers who usually comprise most of the audience.

for questing

CFPL's

limerick contest

CFPL London, Ont., disc jockeys are
wearing new blue suede shoes as the
result of a listener limerick contest for
the station's favorite dj. A prize of $98

WAVY

finds

the answers
students

The use of radio as a catalyst between a finder and a seeker is being
explored by

WAVY
Norfolk-Portsmouth-Newport News on two levels.
Each weekday evening, homework
finders and seekers are gotten together
on Homework Exchange, and during
the day, housewives with questions find
their answers on Homemakers Hint
Exchange.
On Homework Exchange, WAVY
disc jockey Ted LaBarr invites his listeners to phone in any particular problem in their school homework that may
have them stumped. Then he reads
the question on the air, and solicits an
answer from other listeners. As soon
as the answer comes in, it's relayed over
the air to the "answer-seeker."
Not surprisingly, the show has caught
on with Tidewater teenagers, but the
station feels that as long as there are
as many answers as there are questions,
the show will not become a dodge for
the student anxious to escape his class
work. One local educator, in fact, has
praised the program as a Way of keeping teenagers interested in their own
and other peoples' homework.
For the housewives, whose problems

RADIO

i

■ KWAC-AMATIC
.RMMSt USHT MEMS IBM I8W

KWAC

billboard

bulbs

flash

KWAC Bakersfield, Calif., and
Foster and Kleiser Outdoor Advertising have worked out a system that
tells motorists when news is being
presented over the station. Just as
a newscast is about to begin, a
KWAC announcer presses a button
in the studio that activates a 300watt bulb in the middle of a network
of KWAC billboards.
BROADCASTING, February 19, 1962

the

news

are usually more immediate ("How do
you remove paint from a fabric
chair?"), WAVY air personalities Mac
McManus and Murry Roberts provide
the same middle-man between question
and answer service.
WSB

proves

radio is work

A 10-year-old girl's letter asking,
"What you do when you work at a
radio station?", got a full answer in
Atlanta recently. Impressed by the interest of fifth-grader Mae Ruth Hester,
employes of WSB, that city, picked her
up at school one afternoon and gave

The connection between studio
and billboard is made with telephone
lines that run from the billboards to
the main telephone office, and from
there a single line connects the button on the announcers console. With

her a complete tour of the station's
facilities. Later on, both Mae Ruth
and a classmate were interviewed on
the air for their impressions of WSB.

the use of the light bulbs, the billboards not only publicize the station,
but also present a limited program
log that does not have to be changed.

Same boat ■ Ted Brown, WMGM New
York personality, played host to six station listeners aboard a 40-ft. yacht at
the Motor Boat Show in New York.
The listeners were winners of a station
137

Drumbeats

. . .

letter-writing contest, "I'd like to be in
the same boat as Ted Brown because

Burnett

A unique tribute was paid to
agency pioneer Leo Burnett in
Chicago by some of the key executives who have worked with
him at Leo Burnett Co. through
the years. They put into the mail
to clients and other friends of the

Frosty ■ KFI Los Angeles held its annual Rotary Club luncheon and as usual
conducted auditions for new radio
voices. As an added gimmick, the station brought along actress Jayne Mansfield to audition for the KFI Frost
Warnings, a station service to the
Southern California Citrus Growers for
more than 20 years.

agency some 3,000 copies of
Communications of An Advertising Man, a privately-published
not-for-sale 350-page book con-

Polka Dot Bikini ■ WHG Norfolk, Va.,
at the recent auto show there, dressed
a girl in a Yellow Polka Dot Bikini,
played the song of the same title for
background music and staged a contest
to guess the number of polka dots on
the bikini. The station awarded wrist
watches and transistors to those with
the closest guesses.

taining the best of Mr. Burnett's
intra-agency memos, documents
from his personal file and public
speeches during the past 25 years.
The book was compiled secretly.
It was the brainchild of Richard
N. Heath, until recently chairman
of the executive committee. Editor was DeWitt O'Kieffe, executive senior vice president.

Full house ■ Martha Deane made one
announcement offering 1,000 tickets
for a private screening of the MGM

in, over 5,000 women
station.

motion picture, "Light in the Piazza,"
on her WOR New York program. Before the show was off the air, the first
request (hand delivered) had arrived.
And, before the mail stopped pouring

AUTHORIZATIONS,

THE

"There Is Only One . . .," the record
is all entertainment. The only "commercial" is contained on the colorful
jacket and describes WBBM as the
Midwest's "showmanship station."
Snow kidding ■ It comes as no surprise
to listeners of WFLA in the Tampa-St.
Petersburg, Fla., area to hear ski condition reports from the various lodges
in the New England
ice provided several
end by the station
wish to get away
weather for winter
in the North.

area. It is a servtimes each weekfor listeners who
from the balmy
sporting activities

Award ■ WSTV-AM-TV Steubenville,
Ohio-Wheeling, W. Va., was honored
by the Steubenville Community Arena
for its programs and service on behalf
of communication, entertainment and
culture of the people of the upper Ohio
Valley. Bandleader Ray McKinley
made the presentation to Jack N. Berkman, the station's president.

RECORD

tion. STA — special temporary authorization.
SH — specified hours. CH — critical hours. * —
educational. Ann. — Announced.
New tv stations
APPLICATIONS
Oil City, Pa.— Great Lakes Tv Co. Uhf ch.
64 (770-776 mc); ERP 14.6 kw vis., 7.9 kw
aur. Ant. height above average terrain 583
ft., above ground 516 ft. Estimated construction cost $111,603; first year operating cost
$27,590; revenue $12,000. P.O. address 1220
Peach St., Erie, Pa. Trans, location Oil
City. Geographic coordinates 41° 26' 54" N.
lat., 79° 40' 30" W. long. Trans. RCA TTU1B; ant. RCA TFU-27DH. Legal counsel
Haley, Wollenberg & Bader, Washington,
D. C; consulting engineer George R. Townsend, Springfield, Mass. Applicant is licensee
of WSEE (TV) Erie, Pa., of which proposed
station is to be satellite. Principals include
George J. Mead, president (16.6%); John J.
Mead (13%), A. R. Minadeo (12.2%), Jacob

EDWIN

TORNBERG

COMPANY,

INC.

Negotiators For The Purchase And Sale Of
Radio And TV Stations
Appraisers • Financial Advisors
New York-60 East 42nd St., New York 17, N. Y. • MU 7-4242
West Coast— 1357 Jewell Ave., Pacific Grove, Calif. • FR 2-7475
Washington-1426 "G" St., N.W., Washington, D.C. • Dl 7-8531
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perform
each musical
week programs.
on WBBM'sTitled
35
hours of live

APPLICATIONS

As compiled by Broadcasting, Feb. 8
through Feb. 14, and based on filings,
authorizations and other actions of the
FCC in that period.
This department includes data on
new stations, changes in existing stations, ownership changes, hearing cases,
rules & standards changes, routine
roundup of other commission activity.
Abbreviations: DA — directional antenna, cp
— construction permit. ERP — effective radiated power, vhf — very high frequency, uhf
— ultra high frequency, ant. — antenna, aur. —
aural, vis. — visual, kw — kilowatts, w — watts,
mc — megacycles. D — day. N — night. LS —
local sunset, mod. — modification, trans.—
transmitter, unl. — unlimited hours, kc — kilocycles. SCA — subsidiary communications authorization. SSA — special service authoriza-
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had written the

WBBM's record ■ WBBM Chicago began distribution last week of a large
FOR

STATION

book

long-playing record album to 2,500
agency and advertiser contacts across
the country to showcase the CBS-owned
station's big stable of live talent who

A. Young (11.1%) and others. Ann. Feb. 13.
♦Nashville, Tenn. — Davidson County Board
of Education, Nashville City Board of Education. Vhf ch. 2 (54-60 mc); ERP 16 kw vis.,
8 kw aur. Ant. height above average terrain
677 ft., above ground 566 ft. Estimated construction cost $316,500; first year operating
cost $141,915. P.O. address Box 6188, Acklen
Station, Nashville 12. Studio and trans, location Nashville. Geographic coordinates
36° 07' 48" N. lat., 86° 47' 28" W. long. Trans.
GE TT-40-A4; ant. GE TY-50-DI. Legal
counsel Kirkland. Ellis, Hodson, Shoffetz &
Masters, Washington, D. C; consulting engineer Andrew R. McMaster, Nashville. Ann.
Feb. 13.
New am stations
ACTION BY FCC
Willoughby,
Ohio — Radio
Quests Inc.
Granted 1330 kc; 500 w D. P.O. address c/o
James B. Denton 1193 Burridge Ave., Mentor, Ohio. Estimated construction cost $37,499; first year operating cost $45,000; revenue
$50,000. Principals include Mrs. Nettie G.
Mapes (30.5%), Kenneth S. Mapes (30.1%),
James B. Denton (21.1%) and others. Mrs.
Mapes is housewife; Mr. and Mrs. Mapes are
commercial greenhouse growers; Mr. Denton
has been announcer-salesman with WPVL
Painesville. Ohio. Action Feb. 14.
APPLICATIONS
Macon, Ga. — South Macon Bcstrs. 1560 kc;
1 kw D. P.O. address 586 Ormand Ter.,
Macon. Estimated construction cost $7,670.50;
first year operating cost $36,000; revenue
$46,000. Principals: George C. Garrett, Thelma T. Garrett (each 50%). Mr. Garrett is
12.
proprietor
radio is
equipment
ness; Mrs. of
Garrett
housewife.service
Ann. busiFeb.
Mason, Mich.— M. H. Wirth. 1110 kc; 250
w D. P.O. address 703 State St., Howell,
Mich. Estimated construction cost $14,535;
first year operating cost $42,000; revenue
$48,000. Mr. Wirth, sole owner, is 10% stockholder in WOAP Owosso, Mich. Feb. 12.
Existing am stations
ACTIONS BY FCC
WAVC Boaz, Ala. — Granted increased
power on 1300 kc, D, from 500 w to 1 kw;
engineering condition. Action Feb. 14.
WLOB Portland, Me.— Waived Sec. 3.28(d)
BROADCASTING, February 19, 1962

(3) of rules and granted application for
change of operation on 1310 kc from 1
kw, D, to 5 kw, DA-2, unl. Chmn. Minow
and Comr. Ford dissented. Action Feb. 14.
KEYL Long Prairie, Minn. — Granted increased daytime power on 1400 kc from 250
w to 1 kw, continued nighttime operation
with 250 w; remote control permitted; engineering conditions and without prejudice
to any future action commission may deem
necessary after consideration of KEYL's program proposal and other matters in connection with its pending application for renewal of license. Action Feb. 14.
KMHL Marshall, Minn. — Granted increased
daytime power on 1400 kc from 250 w to
1 kw, continued nighttime operation with
250 w; engineering conditions. Action Feb.
14.
KRSI St. Louis Park, Minn. — Granted
change on 950 kc, from 1 kw, DA-D, to
1 kw, DA-2, unl.; engineering conditions.
Comr. Ford dissented. Action Feb. 14.
KFKM Kansas City, Mo. — Waived Sec.
3.30 of rules and granted mod. of license to
change station designation to Salina, Kan.
Action Feb. 14.
APPLICATIONS
KTYM Inglewood, Calif.— Mod. of cp
(which authorized increased power, new
trans., DA-D and deletion of remote control)
to change hours of operation to unl. using
power of 500 w, 5 kw-LS, and change from
DA-D to DA-N&D (DA-2). Ann. Feb. 12.
WBRN Big Rapids, Mich. — Cp to change
hours of operation from D to unl., using
power of 1 kw; install DA-N. Ann. Feb. 13.
WMAX Grand Rapids, Mich. — Cp to increase power from 1 kw to 5 kw, install new
trans, and remove resistor. Ann. Feb. 14.
New fm stations
ACTIONS BY FCC
Plentywood, Mont. — Plentywood Bcstg.
Co. Granted 100.1 mc; 880 w. Ant. height
above average terrain minus 100 ft. P.O. address c/o E. E. Krebsbach, Plentywood.
Estimated construction cost $15,733; first
year operating cost $26,400; revenue $30,000.
Principals: E. E. Krebsbach, E. C. Krebsbach,
R. K. Krebsbash (each 25%), Morris S. Nelson, Mary Lou Nelson (each 12.5%). E. E.
Krebsbach owns 60% of KGCX Sidney,
Mont.; E. C. and R. K. Krebsbach own 20%
each of KGCX; Mr. and Mrs. Nelson own
farm. Action Feb. 14.
Philadelphia, Pa. — David L. Kurtz. Granted 101.1 mc; 9.4 kw. Ant. height above
average terrain 128 ft. P.O. address 800 S.
State St., Ephrata, Pa. Estimated construction cost $18,100; first year operating cost
$18,000; revenue $18,000. Mr. Kurtz, sole
owner, is electrical engineer with Philco
Corp. and is 20% owner of limestone aggregates manufacturing firm. Action Feb. 14.
Warrenton, Va. — U.S. Transdynamics Corp.
Granted 107.7 mc; 3.6 kw. Ant. height above
average terrain 800 ft. P.O. address c/o
Arthur W. Arundel, Wildcat Mt. Farm,
Warrenton. Estimated construction cost $27,385; first year operating cost $18,000; revenue
$12,000. Permittee is licensee of WAVA-AMFM Arlington, Va. Comr. Bartley dissented.
Action Feb. 14.
ACTIONS BY BROADCAST BUREAU
Mobile, Ala. — Radio Mobile Inc. Granted
97.5 mc; 14.7 kw. Ant. height above average
terrain 229 ft. P.O. address 525 Donald St.,
Mobile. Estimated construction cost $24,517;
first year operating cost $12,000; revenue
$15,000. Principals: Jack Drees and John C.
Smith (each 50%). Radio Mobile Inc. is
licensee of WKAB Mobile. Action Feb. 9.
Honolulu, Hawaii — William E. Neumann.

What's NEW
from Mr.'T
See it at
NAB
Space 17 E

0*
SARKES TARZIAN INC
Electronic Products of Tomorrow— Today
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Granted 94.7 mc; 17 kw. Ant. height above
average terrain minus 165 ft. P.O. address
2410 Chuckanut Drive, Bellingham, Wash.
Estimated construction cost $19,119; first
year operating cost $11,640; revenue $14,000.
Mr. Neumann, sole owner, is chief engineer
of International Good Music Inc. fm stations. Action Feb. 13.
Charlotte, N. C— Jefferson Standard Bcstg.
Co. Granted 107.9 mc; 4.3 kw. Ant. height
above average terrain 980 ft. P.O. address
1 Julian Price Place, Charlotte 8. Estimated
construction cost $79,549; first year operating
cost $35,601; revenue $18,250. Jefferson
Standard Bcstg. Co. is licensee of WBT and
WBTV (TV) Charlotte, and of WBTW (TV)
Florence, S. C. Action Feb. 13.
Mansfield, Ohio — Mansfield Bcstg. Co.
Granted 105.3 mc; 1 kw. Ant. height above
average terrain 152 ft. P.O. address 771
McPherson St., Mansfield. Estimated construction cost $4,070; first year operating
cost
Frederick
Eckhardt,$6,000;
sole revenue
owner, is$6,000.
licensee
of WCLW
Mansfield. Action Feb. 8.
APPLICATIONS
Danbury, Conn. — George Apfel. 105.3 mc;
9.66 kw. Ant. height above average terrain
196.9 ft. P.O. address 44 Shelby St., Dumont,
N. J. Estimated construction cost $9,250; first
year operating cost $20,000; revenue $20,000.
Mr. Apfel, sole owner, owns firm manufacturing electronic test equipment, 51% of
electronic test equipment research and development firm and 25% of electronic
weighing equipment firm. Ann. Feb. 13.
Karuiapolis, N. C. — Foy T. Hinson. 99.7 nic;
3.77 kw. Ant. height above average terrain
157 ft. P.O. address 101 W. First St., Kannapolis. Estimated construction cost $12,825;
first year operating cost $3,380; revenue
$5,250. Mr. Hinson, sole owner, is licensee of
WRKB Kannapolis. Ann. Feb. 12.
McMinnville, Tenn. — Harold Nelson Roney.
101.7 mc; 797 w. Ant. height above average
terrain minus 56 ft. P.O. address 322 W.
Main St., Hendersonville, Tenn. Estimated
construction cost $3,350; first year operating
cost $8,000; revenue $12,000. Mr. Roney, sole
owner, is member of House of Representatives of Tennessee and owns photographic
service. Ann. Feb. 12.
Existing fm stations
APPLICATION
WERI-FM Westerly, R. I.— Cp to change
frequency from 103.7 mc to 94.9 mc. Ann.
Feb. 6.
Ownership changes
ACTIONS BY FCC
K80AH (ch. 80); K70AB (ch. 70), Mt. Grant
Television Booster Service Corp., Hawthorne
and Babbitt, Nev. — Granted (1) renewal of
licenses and (2) assignment of licenses to
Mineral Tv District No. 1 (Farrell L. Seevers,
chairman); no monetary consideration. Action Feb. 14.
WNCA, Chatham Bcstg. Co., Siler City,
N. C. — Granted assignment of license to
Chatham Bcstg. Inc. of Siler City (David P.
Welborne and Clyde R. Fry); consideration
$80,000 plus $25,000 for realty. Mr. Fry has
14.
interest
in WEEZ Chester, Pa. Action Feb.
WZYX, Guidon Bcstg. Co., Cowan, Tenn.
— Granted acquisition of negative control
by Hughes H. Brewer and James F. Spencer
through purchase of one-third interest from
C. Roy Morris, increasing their holdings to
50% each; consideration $5,000. Action Feb.
14.
KFDM-TV (ch. 6), Beaumont Bcstg. Corp.,
Beaumont, Tex. — Granted assignment of cp
to Beaumont Tv Corp.; 32.5% interest sold to
W. P. Hobby (Houston Post KPRC-AM-TV)
under option agreement for $232,901. Chmn.
Minow abstained from voting; Comr. Bartley dissented. Action Feb. 14.
WEAQ, WIAL (FM), Broadcaster Services
Inc.,
Eau from
Claire,
transferof
of control
The Wis.
First— Granted
National Bank
Madison, Wis., executors of estate of William
E. Walker, to William R. Walker, Charles R.
Dickoff, Joseph D. Mackin, Philip Fisher
and Charles D. Mefford; consideration $130,000 for 52% interest. Stockholders have individual or collective interest in WOSH Oshkosh, WBEV Beaver Dam, WISM-AM-FM
Madison, all Wisconsin, and WSJM St.
Joseph, Mich. Action Feb. 14.
APPLICATIONS
KPOD Crescent City, Calif.— Seeks assignment of license from Universal Electronics
Network to H. Frank Walters and Wanda M.
Walters; consideration $29,844. Mr. and Mrs.
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Walters, who will own station as community
property, have together owned 50% of stock
in KWNA Winnemucca, Nev. Mr. Walters
is insurance agent. Ann. Feb. 14.
KLFM (FM) Long Beach, Calif.— Seeks
assignment of license from Harriscope Inc.
to Harriscope Music Corp.; no financial consideration involved. Both assignor and assignee are owned by Irving B. Harris (50%),
Burt I. Harris (30%) and Don P. Nathanson
(20%). Ann. Feb. 8.
KFMX (FM) San Diego, Calif.— Seeks assignment of license from Sherrill C. Corwin
to Metropolitan Theatres Corp., owned by
Eighth Street Theatre Corp., which in turn
is owned entirely by Mr. Corwin; no financial consideration involved. Ann. Feb. 8.
KMSL Ukiah, Calif. — Seeks assignment of
license from Jack L. Powell and Alyce M.
Powell, joint tenants, to Edward B. Mulrooney; consideration $60,000. Mr. Mulrooney
is employe KCKC San Bernardino, Calif.,
and owns recording service business. Ann.
Feb. 12.
WSUG Clewiston, Fla. — Seeks assignment
of license from William H. Finch to Ranulf
Compton; consideration $1 and assumption
of liabilities. Mr. Compton is president and
principal stockholder of WKDN-AM-FM
Camden, N. J., and WARN-AM-FM Ft.
Pierce, Fla. Ann. Feb. 12.
KHBC-AM-TV Hilo; KGMB-AM-TV Honolulu; KMAU-TV Wailuku, all Hawaii— Seek
transfer of 51.4% of stock in Honolulu StarBulletin Ltd., parent corporation of Hawaiian
Bcstg. System Ltd., licensee, from Riley H.
Allen, Edmond H. Leavey and Paul L. McIlree, trustees of estate of Wallace Rider
Farrington, to Hawaiian Publishing Holding
Corp.; total consideration $5,782,820 ($53 per
share). Transferee's
principalstrust
include
J. M.
Atherton
Trust (charitable
[22.5%D,
John T. Waterhouse (16.7%), W. H. Hill
(15%), Capital Investment Co. Ltd. (12.5%)
and 24 others, none of whom have other
broadcast interests. Ann. Feb. 14.
KRLC Lewiston, Idaho-Clarkston, Wash.
— Seeks assignment of license from Donald
A. Thomas and Elaine S. Thomas, tenants in
common, to KRLC Inc. (Mr. and Mrs. Thomas, 96.9%, as tennants in common; Douglas
A. MacKelvie, 3.1%). Mr. MacKelvie is employe of KRLC. Ann. Feb. 6.
KLIL Estherville, Iowa — Seeks involuntary
assignment of license from KLIL Inc. to
Gordon J. Forsyth, receiver for KLIL Inc.:
no financial consideration involved. Ann.
Feb. 2.
KJOE Shreveport, La. — Seeks assignment
of license from Armand Kovitz to Armand
Bcstg. Inc.; consideration $17,333.19 and assumption of $101,666.81 in liabilities. Assignee
corporation consists of Mr. Kovitz and Harrison-McEIroy Theatres Inc. (each 50%).
Harrison-McElroy Theatres Inc. is owned
by T. G. Solomon (50%), O. Delton Harrison Jr. (22%), Adelaide Harrison Smith
(21%), O. D. Harrison (6%) and Shelby L.
Smith (1%). Ann. Feb. 13.
WMER (FM) Celina, Ohio— Seeks transfer of one-third partnership interest in
Celina Bcstg. Co. from Frank J. Hawkins to
Elmer E. Schweizer and J. P. Moore, present
owners of one-third each (each 16.66%);
consideration $33. Ann. Feb. 8.
KREK Sapulpa, Okla. — Seeks assignment
of cp from R. B. Bell and Bernice Bell (each
50%), d/b as Oklahoma Bcstg. Co., to Creek
County Bcstg. Co., consisting of Mr. and
Mrs. Bell (each 25%) and William E. Marshall and Melwyn E. Klar (each 25%), d/b as
Sapulpa Bcstrs., pursuant to merger agreement between two competing applicants
for cp which was approved by acting chief
hearing examiner. Ann. Feb. 2.
KWIN Ashland, Ore. — Seeks transfer of
75% of stock in Rogue Valley Bcstrs. Inc.
from Douglas D. Kahle to W. Henry Peck;
consideration $1,000 cash and payment by corporation of all its obligations to which transferor shall be liable. Mr. Peck is general
manager of KWIN. Ann. Feb. 2.
KEX-FM Portland, Ore.— Seeks assignment of license from Westinghouse Bcstg.
Co. to State of Oregon through State Board
of Higher Education with no financial consideration involved; assignment to be made
by deed of gift. Board of Higher Education
operates *KOAC-AM-TV Corvallis, *KOAPTV Portland, *KWAX (FM) Eugene and
*KTEC (FM) Klammath Falls. Ann. Feb. 12.
WSBA-AM-FM-TV York, Pa.— Seeks involuntary transfer of approximately 89% of
stock in Susquehanna Bcstg. Co. from Helen
P. Appell, Louis J. Appell Jr., George N.
Appell and York National Bank & Trust Co.,
executors of estate of Louis J. Appell (deceased), to Louis J. Appell Jr., Helen P.
Appell, George N. Appell and Helen A.
Norton, trustees of Louis J. Appell residual
trust; no financial consideration involved.
Ann. Feb. 14.
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KNAK Salt Lake City, Utah— Seeks assignment of license from Granite District Radio
Bcstg. Co. to Seattle, Portland & Spokane
Radio; consideration $450,000. Assignee is
joint venture of Essex Productions Inc. and
Dena Pictures Inc. and is licensee of KJR
Seattle and KNEW Spokane, both Washington, and KXL Portland, Ore. Essex Productions is owned 80% by Frank Sinatra; Dena
Pictures is owned 50% each by Danny Kaye
and Sylvia Kaye. Ann. Feb. 12.
WMNE Menomonie, Wis. — Seeks transfer
of one-third partnership interest in Menomonie Bcstg. Co. from Henry W. Overbeck,
administration of estate of Charles Whitford, deceased, to Evelyn Whitford, Mr.
Whitford's widow; Mrs. Whitford paying her
four children total of $20,662 as compromise
settlement for their claims against Mr. Whitford's estate. Ann. Feb. 12.
Hearing cases
FINAL DECISIONS
■ By decision, commission granted application of David L. Kurtz for new Class
B fm station to operate on 101.1 mc, ERP
9.4 kw, ant. height 128 ft., in Philadelphia,
Pa. Jan. 30, 1961, initial decision looked toward this action. Action Feb. 14.
■ By decision, commission granted protest by Joseph P. and Mildred V. Ernst, d/b
as Chief Washakie Tv (KWRB-TV ch. 10).
Riverton. Wyo., and denied application of
Carter Mountain Transmission Corp. for
additional microwave tv relay facilities to
serve catv systems in Thermopolis, Riverton, and Lander, all Wyoming, without prejudice to refiling when showing can be
made that duplication of programming is
adequately avoided and satisfactory arrangement is arrived at by which catv system will carry KWRB-TV service. Comr.
Bartley abstained from voting; Comr. Cross
dissented and issued statement. Commission
instructions of Dec. 14, 1961, looked to this
action,
hearing
decision reversing
of May 25,
1961. examiner's
Action Feb. initial
14.
■ Commission gives notice that Dec. 20,
1961, initial decision which looked toward
granting applications of Radio Quests Inc.
for new am station to operate on 1330 kc,
500 w, DA, D, in Willoughby, Ohio, with
engineering condition, and WHOT Inc. to
change facilities of WHOT Campbell, Ohio,
from 1570 kc, 1 kw, DA, D, to 1330 kc, 500
w-LS, 1 kw-N, DA-2, became effective Feb.
8Feb.
pursuant
to Sec. 1.153 of rules. Action
14j
■ By memorandum opinion & order. Commission waived Sees. 3.610(b)(2) and 3.611
(b) (4) and granted application of ScrippsHoward Radio Inc. to relocate trans, site of
WPTV(TV) (ch. 5) West Palm Beach, Fla.,
from point approximately two miles north
of West Palm Beach to point approximately
12 miles southwest of that city, increase
ant. height to 990 ft., and make other
changes; ERP vis. 100 kw, aur. 50 kw;
denied petition by Wometco Enterprises
Inc. (WTVJTTV] ch. 4), Miami, to deny,
and dismissed statement by Biscayne Tv
Corp. (WCKTfTV] ch. 7), Miami, in support of Wometco petition. Action Feb. 14.
INITIAL DECISION
■ Hearing Examiner Elizabeth C. Smith
issued initial decision looking toward granting applications of San Juan Non-Profit
Tv Assoc. for three new uhf tv translator
stations on chs. 73, 77 and 83 to serve
Farmington-Bloomfield Highway and Huerfano-Bloomfield Highway areas, N. M., from
trans, locations on Huerfano Peak by transmitting programs of Albuquerque stations
KGGM-TV (ch. 13), KOB-TV (ch. 4) and
KOAT-TV (ch. 7). Action Feb. 12.
OTHER ACTIONS
WPBC Minneapolis, Minn.; Nicholas and
Victor J. Tedesco, d/b as Gabriel Bcstg. Co.,
Chisholm, Minn. — Designated for consolidated hearing application of WPBC for
change of operation on 980 kc from 1 kw,
D, to 5 kw, DA-1, unl. and move station
location to Richfield, and Gabriel for new
am station to operate on 980 kc, 5 kw, DA1, unl.; made Federal Aviation Agency
party to proceeding. Chmn. Minow dissented
and issued statement. Action Feb. 14.
Rockland Bcstrs, New York, N. Y. — Designated for hearing application for new daytime am station to operate on 910 kc, 1
kw, DA; made WPAT Paterson. N. J., and
WHAY New Britain, Conn., parties to proceeding. Action Feb. 14.
■ By memorandum opinion & order, commission, on petition by KWTX Bcstg. Co.,
reconsidered and granted without hearing
latter's application to increase ERP of
KWTX-TV
(ch. 10) Waco, Tex., from 107

kw to 225 kw vis. and from 53.7 kw to
127.5 kw aur., move trans, location eight
miles to south, increase ant. height from
520 ft. to 1,140 ft. and make other equipment
changes. Chmn. Minow concurred in part
and issued statement in which Comr. Bartley joined. Action Feb. 14.
■ By memorandum opinion & order, commission denied petition by Jerome Sill, assignee of and successor to WFPG Inc.,
Toms River, N. J., for reconsideration of
commission's Dec. 6, 1961, denial of '-ev'ew
of hearing
examiner's am
refusal
to reopenin
record
in consolidated
proceeding
Docs. 13092 et al and for leave to amend
WFPG Inc. application by substituting Mr.
Sill as applicant. Chmn. Minow dissented
and issued statement; Comr. Bartley abstained from voting. Action Feb. 14.
■ By memorandum opinion & order, commission (1) waived Sec. 3.613 of rules and
granted application of Atlantic Coast Bcstg.
Corp. of Charleston (S. C.) for mod. of
cp of WCIV(TV) (ch. 4) to move trans,
about five miles and increase ant. height
from 380 to 838 feet; (2) granted six-month
extension of time to construct; (3) granted
assignment of cp to First Charleston Corp.
for one-third stock interest; and (4) denied
certain opposition pleadings by WUSN-TV
(ch. 2) Charleston. Five assignee stockholders control WCCA(TV) (ch. 25) Columbia, S. C. and WCCB(TV) (ch. 32) Montgomery, Ala. Comr. Bartley dissented. Action Feb. 14.
■ By memorandum opinion & order, commission denied petition by Buckeye-Hoosier
Radio to accept for filing its application
tendered Jan. 8 for new am station to
operate on 1510 kc, 500 w, D, DA, in Greenville, Ohio, which was returned Jan. 15 as
unacceptable for filing under rule Sec.
1.106, since operation requested would involve mutually prohibitive interference
with proposal in hearing of Spiedel Bcstg.
Corp. of Ohio for new station at Kettering,
Ohio.
Since, has
under
application
not rules
been Buckeye-Hoosier's
timely filed to be
considered with Spiedel, it cannot be accepted for filing. Action Feb. 14.
■ Waived Sec. 3.189(b)(8) of rules and
granted application of WPDQ Inc. (WPDQ),
Jacksonville, Fla. (600 kc, 5 kw, DA-N,
unl.) for license to cover operation with
reduced radiation efficiency. Action Feb. 14.
■ By letter, commission denied petition
by Northern Illinois Bcstg. Inc. for reconsideration and for waiver of commission's
interim procedures for processing applications for fm broadcast facilities and for
grant of its application to operate WNIB
(FM) Chicago, 111., with 36 kw ERP. Power
(20 kw ERP) limitation was selected by
commission after careful evaluation of
alternative possibilities. This limitation was
found to be desirable to permit continued
development of fm service and, at same
time, to maintain for commission workable
area for decision, pending completion of
rulemaking in Doc. 14185. Action Feb. 14.
■ By memorandum opinion & order, commission granted petition by Frontier Bcstg.
Co. (KSTF[TV] Scottsbluff, Neb., and KFBCTV Cheyenne, Wyo.) to extent of enlarging
issues in proceeding on applications of
Collier Electric Co. for renewal of its
microwave facilities to determine what impact grant of application for KAS41, Bridgeport, Neb., will have upon operation of
KSTF in Scottsbluff and resulting injury,
if any, to public it now serves; placed
burden as to new issue upon Frontier, and
clarified hearing order to show that Frontier is entitled to participation with respect
to issues herein "insofar as those issues
have any bearing on the ultimate queswhether to and
renewCross
the dissented,
KAS41 license."
Comrs.tion Bartley
latter
with statement. Action Feb. 14.
■ By memorandum
& order,Herald
commission denied petitionopinion
by Telegraph
for reconsideration or hearing on the condition precluding pre-sunrise operation
with daytime facilities which was attached
to grant of its cp to increase daytime power
of KDTH Dubuque, Iowa, from 1 kw to 5
kw, continued operation on 1370 kc, 1 kwN, DA-N. Chmn. Minow and Comrs. Bartley
and Craven dissented. Action Feb. 14.
■ By memorandum
opinion
order, Maria
commission denied petition
by &Santa
Telecasting Corp. to delete or modify requirements as to its financial showing in
consolidated proceeding on applications for
new tv stations to operate on ch. 12 in
Santa Maria, Calif. Action Feb. 14.
■ By memorandum
opinion by
& order,
commission granted petition
Broadcast
Bureau to extent of enlarging issues in
proceeding on application of WillametteBROADCASTING, February 19, 1962

Land Tv Inc. for new tv station to operate
on ch. 3 in Salem, Ore., to determine (1)
whether misrepresentations were made by
W. Gordon Allen and John H. Truhan
incident to sale of KBAM Longview, Wash.,
and (2) in light of evidence adduced under
that issue, whether Mr. Allen possesses
necessary character qualifications to be
broadcast licensee or to be principal of
broadcast licensee; set aside Jan. 25 initial
decision (which looked toward grant of
application) and remanded proceeding to
hearing examiner for further evidentiary
hearing on new issues to be held in Salem,
Ore. Comr. Ford concurred and issued
statement. Action Feb. 14.
■ By memorandum opinion & order in
proceeding on applications of Burlington
Bcstg. Co., Burlington County Bcstg. Co.,
and Mt. Holly-Burlington Bcstg. Co. for
new am stations in Burlington and Mount
Holly, N. J., commission denied petitions
by Burlington Bcstg. Co. and Mt. HollyBurlington
to review
and reverse
examiner's
Sept. 29, 1961,
order which
granted
petition
by Burlington County for leave to amend
its application to eliminate Alexander
Denbo as one of its principals and make
related changes. Action Feb. 14.
■ By memorandum opinion & order, commission granted motion by Transcontinent
Tv Corp. to substitute it for Marietta Bcstg.
Inc. as respondent in proceeding on mod.
of license of KERO-TV Bakersfield, Calif.,
to specify operation on ch. 23 in lieu of
ch. 10. Action Feb. 14.
■ By order, commission made editorial
corrections to transcript of oral argument
in tv Option Time proceeding, as requested
by American Bcstg. Co., National Bcstg.
Co., Select Committee, ABC-TV Affiliates,
CBS-TV Affiliates, Station Representatives
Assn.
Feb. 14.and Times-Mirror Bcstg. Co. Action
Routine roundup
■ By order, commission modified its interim procedure for processing fm broadcast applications to (1) permit consideration of certain applications involving
mutually prohibitive interference, and (2)
provide means of predicting contours (for
determining interference) at distances less
than five miles from specified trans, site.
Interim procedure as adopted Dec. 6, 1961
(under strict interpretation), precluded
consideration of any application which
causes or receives 1 mv/m interference
pending outcome of commission's proceeding to revise fm broadcast rules. By separate memorandum opinion & order, commission denied petitions by FM Unlimited
Inc. and several applicants in hearing
which requested reconsideration of Dec. 6
order. Comr. Cross dissented. Action Feb.
14.
■ Commission granted request by WFAB
Inc. to operate WFAB, Miami-South Miami,
Fla., under program test authority for
period ending March 28, pending further
action on its license application, and waived
Sec. 3.189(b)(8) of rules to permit operation with reduced ant. efficiency. Since
WFAB did not satisfactorily meet engineering conditions which were attached to its
cp because of proximity of its DA system
and that of WMIE Miami, program authority granted WFAB is conditioned upon
submission by WMIE of appropriate application for mod. of its license by March
28 specifying, if necessary, new operating
parameters and accompanied by complete
proof of performance covering its nighttime pattern under Sec. 3.186 to establish
that its operation substantially conforms to
terms of its 1947 cp. Such application must
be prepared by qualified consultant and
acceptable to both stations. WMIE was directed to cooperate in expediting completion of proof, including prompt request for
whatever temporary authority is needed to
facilitate measurements. Cost of replacing
or repairing defective components and installation charges connected therewith are
to be borne by WMIE, and WFAB will be
principally responsible for satisfactory
readjustment of WMIE nighttime DA system and preparation of appropriate application. To this extent, commission
granted relief requested in WMIE petition,
and that station was so notified by letter,
Comr.tion Bartley
abstained from voting. AcFeb. 14.
■ Commission instituted proceedings looking toward revoking license of Palms Bcstg.
Corp. for WGRC at Green Cove Springs,
Fla., and cease and desist order to restrain
Frank Van Hobbs from further unauthorized operation of that station. They
are contained in separate orders to show
BROADCASTING, February 19, 1962

cause, subject to consolidated hearing in
Washington at time to be specified later.
Action Feb. 14.
■ Commission granted motion by Wabash
Valley Bcstg. Corp. and extended time
from Feb. 5 to Feb. 19 for filing responses
to motion by Fort Harrison Telecasting
Corp. to strike portion of Wabash Valley
reply comments in proposed rulemaking to
deintermix Springfield, 111. Action Feb. 9.
■ Commission granted motion by Southern Nevada Radio & Tv Co. (KLRJ-TV)
ch. 2, Henderson, Nev., and extended time
to Feb. 16 for filing reply to opposition by
Las Vegas Tv Inc. (KLAS-TV) ch. 8, Las
Vegas, Nev., to KLRJ's petition for tv
rulemaking
Nev. Action involving
Feb. 7. Henderson-Las Vegas,
■ Commission granted requests of Don
D. Hammond, mayor of Modesto, Calif.,
and Chester Smith and Corbett Pierce,
Modesto, and extended time from Feb. 5
to Feb. 19 for filing comments and from
Feb. 19 to March 5 for filing replies in tv
rulemaking proceeding involving Modesto
and San Mateo. Action Feb. 6.

Inc. for oral argument on its petition for
enlargement of issues to include financial
issue with respect to proposal of Rochester
Area Educational Tv Assoc. Inc. in tv ch.
13,
N. Y. proceeding. Action
Feb. Rochester,
9.
■ Dismissed as moot request by Star Tv
Inc. for oral argument in tv ch. 13,
Rochester. N. Y., proceeding. (On Feb. 7,
acting chief hearing examiner scheduled
oral argment on all pending petitions, including Star, concerning enlargement of
financial issues.) Action Feb. 9.
■ Upon request of applicants, continued
Feb. 9 oral argument to Feb. 12 on motion
for enlargement of issues in proceeding on
applications of Hershey Bcstg. Inc. and
Reading Radio Inc. for new fm stations in
Hershey and Reading, Pa. Action Feb. 7.
By Hearing Examiner Basil P. Cooper
■ Granted petition by Richmond Bcstg.
Co., Richmond, Va., for leave to amend its
application to change name to BCD Bcstg.
Co. in proceeding on its am application,
et al. Action Feb. 8.

ACTIONS ON MOTIONS
By Commissioner Robert E. Lee
■ Granted petition by Broadcast Bureau
and extended time to Feb. 26 to file exceptions to initial decision in proceeding on
applications of Palmetto Bcstg. Co. for
renewal of license for WDKD Kingstree,
S. C, and for license to cover cp. Action
Feb. 12.

By Hearing Examiner James D. Cunningham
■ Granted
motion by
Inc.
and extended
timeFlorida-Georgia
from Feb. 5 Tv
to
Feb. 26 for parties in Jacksonville, Fla.,
tv ch. 12 proceeding to request corrections
in transcript of hearing. Action Feb. 6.

By Acting Chief Hearing Examiner
Jay A. Kyle
■ Dismissed as moot Oct. 9, 1961, motion
by Hershey Bcstg. Inc. for enlargement of
issues in proceeding on its application and
Reading Radio Inc. for new fm stations in
Hershey and Reading, Pa., to include issue
respecting funds available to Reading to
effect proposal in its original application;
at Feb. 12 oral argument acting chief hearing examiner concluded that dismissal of
Hershey's
motion
wouldaddition
not preclude
its
filing pleading
seeking
of financial
issue directed
to Reading's
application,
as
amended
by order
of Feb. 2. Action
Feb. 12.
■ Dismissed as moot request by Star Tv
SUMMARY

By Hearing Examiner Charles J. Frederick
■ As result of agreements made on record
of Feb. 6 prehearing conference in proceeding on applications of Hershey Bcstg.
Inc. and Reading Radio Inc. for new fm
stations in Hershey and Reading, Pa.,
scheduled certain procedural dates, engineering hearing for March 26 and prehearing conference on 307(b) issue will commence May 7, at which time further hearing date will be established; granted petition by Reading Radio Inc., for leave to
amend to show new engineering data and
to add certain financial data. Action Feb. 6.
■ Upon request by applicant Grand Valley
Bcstg. Co., changed date for exchange of
exhibits to March 13, for notification of
witnesses for cross-examination to April 6
and continued March 20 hearing to April
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92.5
97.8
97.5
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COMMERCIAL RADIO
MONITORING CO.
PRECISION FREQUENCY
MEASUREMENTS
AM-FM-TV
103 S. Market St.,
Lee's Summit, Mo.
Phone Kansas City, Laclede 4-3777
THE CAPITOL RADIO
ENGINEERING INSTITUTE
ECPD Accred. Tech. Inst. Curricula
3224 16 St., N.W., Wash. 10, D. C.
Industry-approved home study and residence programs In Electronic Engineering Technology Including Specialized TV
Engineering. Write for free catalog.

23 in proceeding
on GrandCo. Valley's
application, Wolverine Bcstg.
and Muskegon
'l2 for new am stations in
Heights Bcstg. Co.
Saranac, Wyoming 0 and Muskegon Heights,
Mich. Action Feb. 6.
By Hearing Examiner Walther XV. Guenther
■ Granted petition by Mia Enterprises
Inc. (KWBE), Beatrice, Neb., for leave to
amend its application to increase daytime
power from 250 w to 1 kw. continued operation on 1450 kc, 250 w-N, instead of 1590
kc, 1 kw-N, 5 kw-LS, DA-2, and to make
certain other changes; removed amended
application from hearing docket and returned it to processing line. Action Feb. 12.
■ Pursuant to request by Broadcast
Bureau and with consent of applicant,
scheduled hearing conference for Feb. 12
on applications of The Walmac Co. for
renewal of licenses of KMAC and KISS(FM)
San Antonio, Tex. Action Feb. 12.
■ Pursuant to agreement reached by all
parties at Jan. 26 further prehearing conference, continued Feb. 5 hearing to Feb.
26 in proceeding on application of W. E.
Baysden for new am station in Jacksonville, N. C. Action Feb. 7.
By Hearing Examiner Isadore A. Honig
■ Granted petition by Blue Island Community time
Bcstg.forInc.
and proposed
suspendedfindings,
indefinitely
filing
now due Feb. 16, in proceeding on its application for new fm station in Blue Island, 111., et al.; on own motion, suspended
indefinitely date for filing any reply pleadings, now due March 5. Action Feb. 12.
■ On own motion, following Feb. 9 conference in proceeding on fm applications
of Blue Island Community Bcstg. Inc., Blue
Island, 111., et al ordered that any proposed
amendment tendered and any associated
pleadings submitted therewith by applicant
Blue
Island, opinion
pursuant& order
to commission's
memorandum
of Feb. 2,
shall be tendered and filed, respectively, by
March 5. Action Feb. 9.
■ Granted, nunc pro tunc, Feb. 7 petition bytended
Broadcast
further
time from Bureau
Feb. 7 and
to Feb.
23 exfor
responding to petition by The News-Sun
Bcstg. Co. for leave to amend, to reopen
record, and for further proceeding on its
application and Radio America for new
fm
stations
Action
Feb. in9. Waukegan and Chicago, 111.
■ On own motion, scheduled formal conference for Feb. 9 in proceeding on applications of Blue Island Community Bcstg.
Inc. and Elmwood Park Bcstg. Corp. for
new fm stations in Blue Island and Elmwood Park. 111., and Mrs. Evelyn R. Chauvin
Schoonfield (WXFMfFM] ) , Elmwood Park,
111., for renewal of license. Action Feb. 7.
■ After Feb. 6 prehearing conference in
proceeding on application of Asheboro
Bcstg. Co. (WGWR) Asheboro, N. C,
scheduled certain procedural dates and contion tinued
Feb. 6.March 6 hearing to March 14. AcBy Hearing Examiner Annie Neal Huntting
■ Granted motion and petitions by Ellenville Bcstg. Co. and Ulster County Bcstg.
Co., applicants for new am stations in
Ellenville, N. Y., et al., and received in
evidence 1Ellenville's
Exhibit
and Ulster's
Exhibit
(as amended
and 11supplied
with
its petition), incorporated by reference into record Appendix C referred to on page
509 of transcript; closed record and ordered
that proposed findings be filed in accordance with directions and agreements stated
in record; and, on own motion, corrected
wording
to "would"
on
page 686, from
line 1"wouldn't"
of transcript.
Action Feb.
8.
■ Granted following petitions in Rochester, N. Y., tv ch. 13 proceeding by Federal
Bcstg. System Inc. for leave to amend its
application to modify and correct certain
technical qualifications; Star Tv, Inc. for
leave to amend to supply copy of stockholder's agreement and "up-to-date and
corrected set" of its by-laws; Rochester
Bcstg. Corp. for leave to amend to correct
clerical error in staff plan; Community
Bcstg. Inc. (1) for leave to amend to reflect withdrawal of Stephen L. Alaimo as
stockholder, stock subscriber and director;
and (2) to strike untimely oppositions to
its petition to amend by Flower City Tv
Corp. 6. and Rochester Bcstg. Corp. Action
Feb.
By Hearing Examiner H. Giffard Irion
■ Granted motion by Lakeshore Bcstg.
Corp. and corrected to extent proposed
transcript of hearing in proceeding on its
BROADCASTING, February 19, 1962

PROFESSIONAL

JANSKY & BAILEY
Offices and Laboratories
1339 Wisconsin Ave., N.W.
Washington 7, D.C. FEderal 3-4800
Member AFCCE

JAMES C. McNARY
Consulting Engineer
National Press Bldg.
Wash. 4, D. C.
Telephone District 7-1205
Member AFCCE

COMMERCIAL RADIO
EQUIPMENT CO.
Everett L. Dillard, Cen. Mgr.
Edward F. Lorentz, Chief Engr.
INTERNATIONAL BLDC.
Dl. 7-1319
WASHINGTON 4, D. C.
Member AFCCE

A. D. Ring & Associates
30 Years' Engineering
Experience in Radio
1710 H St., N.W. Republic 7-2347
WASHINGTON 6, D. C.
Member AFCCE

RUSSELL
P. MAY
711 14th St., N.W. Sheraton Bldg.
Washington 5, D. C.
REpublic 7-3984
Member AFCCE

L. H. Carr & Associates
Consulting
Radio & Television
Engineers
Washington 6, D. C. Fort Evans
1000 Conn. Ave.
Leesburg, Va.
Member AFCCE

GUY C. HUTCHESON
P.O. Box 32
CRestview 4-8721
1100 W. Abram
ARLINCTON, TEXAS

SILLIMAN, MOFFET
& KOWALSKI
1405 C St., N.W.
Republic 7-6646
Washington 5, D. C.
Member AFCCE

CARDS

—Established 1926—
PAUL GODLEY CO.
Upper Montclair, N. ].
Pilgrim 6-3000
Laboratories, Great Notch, N. ).
Member AFCCE

GAUTNEY & JONES
CONSULTING RADIO ENGINEERS
930 Warner Bldg. National 8-7757
Washington 4, D. C.
Member AFCCE

KEAR & KENNEDY
1302 18th St., N.W. Hudson 3-9000
WASHINGTON 6, D. C.
Member AFCCE

LYNNE C. SMEBY
CONSULTING ENGINEER
AM-FM-TV
7615 LYNN DRIVE
WASHINGTON 15, D. C.
OLiver 2-8520

WALTER F. KEAN
CONSULTING RADIO ENGINEERS
Associate
George M. Sklom
19 E. Quincy St. Hickory 7-2401
Riverside, III. (A Chicago suburb)
Member AFCCE

HAMMETT & EDISON
CONSULTING RADIO ENGINEERS
Box 68, International Airport
San Francisco 28, California
Diamond 2-5208

CARL E. SMITH
CONSULTING RADIO ENGINEERS
8200 Snowville Road
Cleveland 41, Ohio
Phone: 216-526-4386
Member AFCCE

J. G. ROUNTREE
CONSULTING ENGINEER
P.O. Box 9044
Austin 17, Texas
CLendale 2-3073

A. E. Towne Assocs., Inc.
TELEVISION and RADIO
ENGINEERING CONSULTANTS
420 Taylor St.
San Francisco 2, Calif.
PR. 5-3100

PETE JOHNSON
Consulting am-fm-tv Engineers
Applications — Field Engineering
Suite 601
Kanawha Hotel Bldg.
Charleston, W.Va. Dickens 2-6281

CONSULTING RADIO ENGINEER
622 Hoskins Street
Lufkin, Texas
NEptune 4-4242 NEptune 4-9558

WILLIAM B. CARR
Consulting Engineer
AM— FM— TV
Microwave
P. O. Box 13287
Fort Worth 18, Texas
BUtler 1-1551

JOHN H. BATTISON
& ASSOCIATES
Consulting Radio Engineers
Specializing in AM-FM-TV
applications and measurements
934-5 Munsey Building
Washington 5, D. C.
Dl 7-2330 Member AFCCE

ERNEST E. HARPER
ENGINEERING CONSULTANT
AM
FM TV
2414 Chuckanut Shore Rd.
Bellingham, Washington
Telephone: Regent 3-4198

E. HAROLD MUNN, JR.
BROADCAST ENGINEERING
CONSULTANT
Box 220
Coldwater, Michigan
Phone: BRoadway 8-6733
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SPOT

YOUR

FIRM'S NAME
HERE .. .

JOHN

B. HEFFELFINGER

9208 Wyoming PI. Hiland 4-7010
KANSAS CITY 14, MISSOURI

VIR N. JAMES
SPECIALTY
DIRECTIONAL ANTENNAS
232 S. Jasmine St. DExter 3-5562
Denver 22, Colorado
Member AFCCE
MERL

SAXON

To Be Seen by 100,000* Readers
— among them, the decision-making station owners and managers,applicants
chief engineers
cians—
for and
am, technifm, tv
and facsimile facilities.
'ARB Continuing Readership Study

GEORGE C. DAVIS
CONSULTING ENGINEERS
RADIO Cr TELEVISION
527 Munsey Bldg.
STerling 3-0111
Washington
4, D. C.
Member AFCCE

Lohnes & Culver
Munsey Building
District 7-8215
Washington 4, D. C.
Member AFCCE

A. EARL CULLUM, JR.
CONSULTING ENGINEERS
INWOOD POST OFFICE
DALLAS 9, TEXAS
MEIrose 1-8360
Member AFCCE

GEO. P. ADAIR ENG. CO.
CONSULTING ENGINEERS
Radio-Television
Communications-Electronics
1610
Eye St., D.
N. C.W.
Washington,
Executive Member
3-1230 Executive
AFCCE 3-5851

JULES COHEN
Consulting Electronic Engineer
617 Albee Bldg. Executive 3-4616
1426 C St., N.W.
Washington 5, D. C.
Member AFCCE
JOHN H. MULLANEY
and ASSOCIATES, INC.
2000 P St., N.W.
Washington 6, D. C.
Columbia 5-4666
Member AFCCE

L. J. N. du TREIL
& ASSOCIATES
CONSULTING RADIO ENGINEERS
10412 Jefferson Highway
New Orleans 23, La.
Phone: 721-2661
RAYMOND E. ROHRER
& Associates
Consulting Radio Engineers
436 Wyatt Bldg.
Washington 5, D. C.
Phone:
Member 347-9061
AFCCE
contact
BROADCASTING MAGAZINE
1735 DeSales St. N.W.
Washington 6, D. C.
for availabilities
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RADIO-TV

tion
Popula-

Area
Cherry
Cheyenne
Clay
Colfax
Cuming
Custer
Dakota
Dawes
Dawson
Deuel
Dixon
Dodge
Douglas
Dundy
Fillmore
Franklin
Frontier
Furnas
Gage
Garden
Garfield
Gosper
Grant
Greeley
Hall
Hamilton
Harlan
Hayes
Hitchcock
Holt
Hooker
Howard
Jefferson
Johnson
Kearney
Keith
Keya Paha
Kimball
Knox
Lancaster
Lincoln
Logan
Loup
McPherson
Madison
Merrick
Morrill
Nance
Nemaha
Nuckolls
Otoe
Pawnee
Perkins
Phelps
Pierce
Platte
Polk
Red Willow
Richardson
Rock
Saline
Sarpy
Saunders
Scotts Bluff
Seward
Sheridan
Sherman
Sioux
Stanton
Thayer
Thomas
Thurston
Valley
Washington
Wayne
Webster
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SET

COUNTS
Occupied
Dwelling
units

8,218
14,828
8,717
9,595
12,435
16,517
12,168
9,536
19,405
3,125
8,106
32,471
343,490

2,461
4,304
2,857
3,186
3,667
5,270
3,477
2,974
6,049
1,016
2,431
10,239
103,969

3,570
9,425
5,449
4,311
7,711
26,818
3,472
2,699
2,489
1,009
4,595
35,757
8,714
5,081
1,919
4,829
13,722
1,130
6,541
11,620
6,281
6,580
7,958
1,672
7,975
13,300
155,272
28,491
1,108
1,097
735

1,146
3,111
1,889
1,412
2,613
8,160
1,115
838
764
337

25,145
8,363
7,057
5,635
9,099
8,217
16,503
5,356
4,189
9,800
8,722
23,992
7,210
12,940
13,903
2.554
12.542
31,281
17,270
33,809
13,581
9 049
5,382
2 575
5,783
9,118
1,078
7,237
6,590
12,103
9,959
6,224

(FOR THE RECORD)

1,344
11,277
2,733
1,678
576

continued
i otai
Radio
Homes
2,213
4,066
2,752
3,077
3,517
5,093
3,159
2,755
982
5,536
2,320
9,675
94,498
1,059
2,909
1,738
1,380
2,555
7,821
1,076
805
744
273
1,237
10,496
2,631
553
1,661

Radio
Percent
tion
Satura89.9
94.5
96.3
96.6
95.9
96.6
90.9
92.6
91.5
96.7
95.4
94.5
90.9
92.4
93.5
92.0
97.7
97.8
95.8
96.5
96.1
97.4
81.0
92.0
93.1
96.3
99.0
96.0

1,572
4,096
352

1,527
305
3,849

97.1
94.0
86.6

2,117
3,925
2,086
2,061
515
2,458

1,949
3,565
2,039
1,996
515
2,376

92.1
90.8

2,245
4,044
47,582
336
8,880
328
216

2,153

7,793
2,654
2,128
1,743
2,947
2,689
5,303
1,775
1,286
3,114
2,648
6,837
2,276
4,218
816
4,638
4,349
7,780
5,445
10,264
4,064
2,698
1,662
771
1,746
349
3,000
2,046
2.136
3,635
2,869
2,055

3,832
44,560
8,369
320
328
216
7,500
2,464
2,009
1,628
2,758
2,644
4,972
1,753
1,261
2,936
2,565
6,110
2,241
3,924
4,511
798
4,185
7.285
5,181
9,881
3,832
2,547
1,551
750
1,691
2.862
328
1,870
1,961
3,351
2,810
1,946

97.7
96.8
96.7
100.0
95.9
94.8
93.6
94.2
95.2
100.0
100.0
96.2
92.8
94.4
93.4
93.6
98.3
93.8
98.8
98.1
94.3
96.9
89.4
98.5
93.0
97.3
97.8
96.2
93.6
95.2
96.3
94.3
94.4
93.3
97.3
96.8
95.4
94.0
91.4
91.8
92.2
97.9
94.7

2 or
more
sets
501
1,641
471
1,019
756
551
1,003
919
1,696
214
534
2,570
32,834
293
597
127
368
788
1,504
395
176
221
63
251
684
3,685
386
138
299

Total
T.Iv.
Homes
II _
1,972
3,513
2,756
2,570
3,125
4,067
3,294
2,187
877
5,305
2,225
9,537
920
94,518
2,759
1,657
1,225
2,033
717
7,109
645
704
190
969
10,140
2,465
484
1,473

827
355
93
610
403
398
616
130

352
1,406
2,597

640
755
16,144

2,120

192
2,676
92
78
1,994
509
225
568
460
598
1,169
361
479
875
552
570
1,474
1,129
1,338
108
635
2,589
795
1,391
684
3,316
278
248
255
40
462
883
481
361
270
835

1,781
3,324
1,772
1,970
413
2,227

2,841
43,070
224
7,774
274
139
6,264
2,248
1,610
1,420
2,473
2,164
4,730
1,315
1,237
2,917
2,294
6,125

Television
Percent 2 or
more
tion
Satura81.6
80.1
96.5
80.7
85.2
77.2
94.7
73.5
87.7
86.3
91.5
93.1
90.9
80.3
87.7
88.7
86.8
77.8
87.1
64.3
77.0
56.4
92.1
72.1
89.9
90.2
87.8
84.0
89.4
63.4
100.0
84.1
84.7
84.9
90.6
95.6
80.2
94.4
70.3
90.5
87.5
66.7
83.5
64.4
80.4
84.7
75.7
81.5
83.9
80.5
89.2
74.1
96.2
86.6
93.7
89.6

2,139
3,697
635
3,915

94.0
87.6
84.4
77.8

3,792
7,497
4,914
8,565
3,284
2,207
605
1,341

87.2
96.4
83.4
90.2
80.8
81.8
80.7
79.5
78.5

1,388
2,560
183
1.717

85.3
52.4
83.9
73.5

1,571

95.0

3,452
2,699
1,842

94.1
89.6

sets
217
37
50
80
21
17
155
127
21
19
67
614
10,593
16
80
19
219
20
36
449
21
—
23
18
37
20
69
22
92
22
46
183
3,038
15
40
19
80
173
61
21
21
65
216
43
253
95
116
200
832
38
291
62
20
17
21
40
22
44
20
146

48
38
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application for new fm station in Racine,
Wis., et al. Action Feb. 12.
By Hearing Examiner David I. Kraushaar
■ Granted joint petition by Windber
Community Bcstg. System and Ridge Radio
Corp., applicants for new am stations in
Windber, Pa., and cancelled Feb. 16 further
hearing with new date to be fixed by
further order. Action Feb. 12.
■ Granted request by Kenton County
Bcstrs., Covington, Ky., and extended to
Feb. 28 time for filing reply briefs in
proceeding on its am application, et al.
Further ordered that parties be on notice
that additional extensions to file reply
briefs will not be granted, parties being
afforded no right to file such pleadings
under commission's rules (which leave this
matter entirely to discretion of hearing examiners). Action Feb. 8.
■ Granted petition by Broadcast Bureau
and extended to Feb. 7 time to file proposed findings of fact and conclusions in
proceeding on am applications of Massillon
Bcstg. Inc., Norwood, Ohio, et al., and
accepted
bureau's proposed findings filed
Feb. 88. even though filed day late. Action
By Hearing Examiner Jay A. Kyle
■ Reopened record in proceeding on applications of Burlington Bcstg. Co., Burlington County Bcstg. Co. and Mt. HollyBurlington Bcstg. Co. for new am stations
in Burlington and Mount Holly, N. J., received in evidence modified Exhibit 5 of
Mt. Holly and closed record. Action Feb. 7.
By Hearing Examiner Forest L. McClenning
■ Pursuant to agreement of all parties,
rescheduled Feb. 15 hearing from 10 a.m.
to 9 a.m. that date in proceeding on am
application of Raritan Vallev Bcstg. Inc.
(WCTCI,
New Brunswick, N. J. Action
Feb.
8.
■ Scheduled oral argument on Feb. 20
in Grand Rapids, Mich., tv ch. 13 proceeding in Docs. 14407 et al., with participants
limited to counsel for applicants MKO
Bcstg.castCorp.
Tv Co.,
Broad-15
Bureau,and
andMajor
afforded
eachandparty
minutes to present argument. Granted in
part petition by applicant West Michigan
Telecasters Inc. to make certain changes
to its financial proposal but denied that
portion of petition which would show
availability of additional $50,000. Action
Feb. 8.
■ Granted joint request of all parties in
proceeding on am application of WFYC
Inc. (WFYC), Alma, Mich., and continued
from Jan. 30 to Feb. 16 date for exchange
of rebuttal exhibits, if any; continued
from Feb. 6 to Feb. 23 date for giving
notification of witnesses to be called for
cross-examination; and continued Feb. 12
hearing to March 14. Action Feb. 8.
■ Granted petitions by Peninsular Bcstg.
Co. and Atlas Bcstg. Co. for leave to amend
their applications as to financial showing
made in Grand Rapids, Mich., tv ch. 13
proceeding. Action Feb. 7.
■ Granted request by Port Chester Bcstg.
Co. to withdraw Nov. 29, 1961, amendment
to its application for new am station in
Port Chester, N. Y.; granted joint request
by Putnam Bcstg. Corp., Brewster, N. Y.,
and Port Chester Bcstg. Co. that time
for pleading to petition for leave to amend
filed Jan. 10 by Port Chester and to opposition to petition to enlarge issues pending before examiner be designated as Feb.
9, and30 dismissed
as leave
moot to
Portamend
Chester's
Nov.
petition for
and
amendment associated therewith in am
proceeding. Action Feb. 5.
By Hearing Examiner
Chester F. Naumowicz Jr.
■ By order, formalized certain rulings
made at Feb. 8 prehearing conference in
proceeding on application of DeKalb Bcstg.
Co. for new am station in Decatur, Ga.,
scheduled certain procedural dates, and
continued March 8 hearing to May 1. Action Feb. 8.
By Hearing Examiner Herbert Sharfman
■ Upon request by Broadcast Bureau and
without objection by applicant, extended
time from Feb. 7 to Feb. 16 to file proposed
findings and from Feb. 23 to March 5 for
replies in proceeding on am application of
Town and Country Bcstg. Inc. (WEEM),
Remsen. N. Y. Action Feb. 7.
■ Granted petition by Broadcast Bureau
and extended time from Feb. 12 to March
1 for filing initial proposed findings of fact
and conclusions and from March 6 to March
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27 for filing replies in proceeding on application of WMOZ Inc. for renewal of
license of WMOZ Mobile, Ala., and for
revocation of license of Edwin H. Estes for
WPFA Pensacola, Fla. Action Feb. 6.
■ After Feb. 6 prehearing conference in
proceeding on applications of Lord Berkeley Bcstg. Inc., and Grand Strand Bcstg.
Co. for new am stations in Moncks Corner
and Myrtle Beach, S. C, scheduled certain
procedural dates and continued March 7
hearing to March 21. Action Feb. 6.

By Hearing Examiner Elizabeth C. Smith
Broadcast Bureau, ex■ Upontendedrequest
time fromby Feb.
9 to Feb. 23 for
filing proposed findings and to March 9
for filing replies in matter of revocation
of license of KPSR Inc. for station KPSR
(FM) Palm Springs, Calif. Action Feb. 9.
■ Granted motion by Radio Americana
Inc. and extended from Feb. 9 to Feb. 23
time to file proposed findings of fact and
conclusions and from Feb. 23 to March 9
for replies in proceeding on its application
for new am station in Baltimore, Md. Action Feb. 8.
BROADCAST ACTIONS
by Broadcast Bureau
Actions of Feb. 13
■ Granted licenses for following am stations: WISA Isabela, P. R., and WCCF
Punta Gorda, Fla.
WABJ Adrian, Mich. — Granted cp to
change ant-trans, location; make changes
in ant. system (increase height) and
changes in ground system; condition.
WHAI-FM Greenfield, Mass.— Granted cp
to install new trans.
KPRI (FM) San Diego, Calif —Granted cp
to show trans, power outputs as 4.9 kw;
remote control permitted.
WHAL Shelbyville, Tenn. — Granted cp to
move ant. -trans, location and make changes
in ground system; condition.
WARK-FM Hagerstown, Md. — Granted cp
to increase ERP to 2.3 kw; change studio
location (same as trans.); delete remote
control authority.
■ Granted mod. of cps to change type
trans, for following stations: WQSN Charleston, S. C, condition; KGHT Hollister,
Calif.
WHAL-FM Shelbyville, Tenn. — Granted
mod. of cp to change type trans, and type
ant.
■ Following stations were granted extensions of completion dates as shown:
WXUR-FM Media, Pa., to April 20; KBCO
(FM) San Francisco, Calif., to May 1;
KGUD-FM Santa Barbara, Calif., to April
12; WDRN(FM) Darien, Conn., to July 2;
KLVL-FM Pasadena, Tex., to May 18;
WMLW(FM) Milwaukee, Wis., to June 8;
WSBC-FM Chicago, 111., to April 30; WAVIFM Dayton, Ohio, to Aug. 15.
Actions of Feb. 9
WBUY-FM
Lexington,
N". C— Granted
SCA on multiplex
basis.
WDNC Durham, N. C. — Granted cp to install new trans, as auxiliary day and alternate main night trans, at main trans,
location.
WHHH Warren, Ohio— Granted cp to
make changes in nighttime DA pattern.
WXKW Troy, N. Y. — Waived Sec. 3.30(a)
of rules and granted mod. of cp to extent
of permitting establishment of main studio
outside corporate limits of Troy, N. Y.;
remote control permitted.
KVRE Santa Rosa, Calif. — Granted mod. of
cp to change type trans.
KOBY Tucson, Ariz. — Granted mod. of
cp to change from DA-1 to DA-2.
KALV Alva, Okla. — Granted extension of
authority to June 1 to sign-off at 7 p.m.
pending grant of application for mod. of
license for specified hours operation.
WFAW Fort Atkinson, Wis.— Granted extension of authority to April 2 to remain
silent for further financial reorganization.
■ Following stations were granted extensions of completion dates as shown: KVET
Austin, Tex., to April 30; WCUE Cuyahoga
Falls, Ohio, to July 24; WAMS Wilmington,
Del., to March 1; WITH Baltimore, Md., to
Aug. 15; WOHI East Liverpool, Ohio, to
April 30; WXKW Troy, N. Y., to April 2;
WRIG Wausau, Wis., to Aug. 21; KBVU
Bellevue, Wash., to Aug. 21; KJPW Waynesville, Mo., to April 15; WFIX Huntsville,
Ala., to April 2; KVRE Santa Rosa, Calif.,
to April 30, and WNBC New York, N. Y., to
Aug. 23, without prejudice to whatever action commission may deem appropriate in
light of any information
developed in
Continued on page 151
BROADCASTING, February 19, 1962

Continued from opposite page
Occupied
Popula- Dwelling
tion Units

Area

Total
Radio
Homes

Radio
Percent 2 or
Satura- more
tion sets

Wheeler
1,297 373
354
York
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—
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—78
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—
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86.2
80.6
69.0
OO "7
00.0
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92.6
86.9

DD
58
63

88.4
81.8
59.8

19
60
58
19
115

56.8
86.4
91.2
85.0
79.5
92.6

240
18
133

92.8
87.2
88.4
84.6
84.3
92.3

134
758
199

5,253
27,710
2,655

Corrections in South Carolina and South Dakota
Due to an error in transcription,
some of the population totals in the
South Carolina and South Dakota
radio-tv census figures in Broadcasting Feb. 5 were incorrect. The

correct population figures are: Augusta 216,639, Charleston 216,382,
Columbia 260,828, Greenville 209,776 (all South Carolina); Sioux
Falls (South Dakota) 86,575.
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CLASSIFIED

ADVERTISEMENTS

(Payable in advance. Checks and money orders only.) (FINAL DEADLINE — Monday preceding publication date.)
• SITUATIONS WANTED 20?; per word— $2.00 minimum • HELP WANTED 250 per word— $2.00 minimum.
• DISPLAY ads $20.00 per inch— STATIONS FOR SALE advertising require display space.
• All other classifications 300 per word — $4.00 minimum.
• No charge for blind box number. Send replies to Broadcasting, 1735 DeSales St., N.W., Washington 6, D. C.
Applicants: If transcriptions or bulk packages submitted, $1.00 charge for mailing (Forward remittance separately, please). All transcriptions, photos,
etc., sent to box numbers are sent at owner's risk. Broadcasting expressly repudiates any liability or responsibility for their custody or return.'
RADIO
Help Wanted — Management
Sales manager wanted for new daytimer
in single Eastern Pennsylvania market.
Good future in fine area for an aggressive
and capable salesman. Send resume to Box
677J, BROADCASTING.
Manager wanted for full time New England
5kw radio station. Must know the business.
Give details, salary requirements in first
letter. Box 795J, BROADCASTING.
Experienced, aggressive manager for top
local Western N. Y. S. station. Box 827J.
BROADCASTING.
General manager for 5 kw network station in mid-atlantic state. Must have impressive sales record. Sales managers considered. Send resume, recent photo, past
and expected earnings. Replies in strictest
confidence. Box 889J, BROADCASTING.
Top-flight manager with proven sales and
promotion record. Needed for daytimer in
one of Mississippi's best markets. Newspaper affiliated station— WDDT, Write John
T. Gibson, P. O. Box 1018, Greenville, Mississippi.
Wanted: Manager for radio station KVOU,
Uvalde, Texas — 10,500 population, retail
sales county— 16,000,000. Salary and commission. Contact E. J. Harpole.
Sales manager, with small market station
experience. Must sell and be able to direct
other salesman for a new daytimer. Good
salary, plus commission. Contact M. H.
Philip. Pres. WYNS, 252 Delaware Avenue,
Palmerton, Pa.— Phone 826-2100.
Sales
New England — Major indie needs good
strong salesman. Real opportunity with
growing multiple chain for man looking
to the future. Resume to Box 837H, BROADCASTING.
Sales manager established northeast daytimer, metropolitan market. $7,200 salary
plus overrides. Good producer will earn
nine to twelve thousand. Send full resume.
Box 521J, BROADCASTING.
Active accounts plus good prospect list.
Commission. Will guarantee $100 per week
at start. 200 miles south of Chicago. Must
be experienced self-starter. Box 796J,
BROADCASTING.
Canton, Ohio — top commission incentive,
excellent guarantee, fringes for imaginative salesman looking for future, resume
to Box 820J, BROADCASTING.
If you are a top-producing salesman handling local retail radio accounts in a small
to
medium
market,
your California.
chance to
make the big
move here's
to sunny
Salary $750.00 per month plus commissions.
Excellent opportunity for increased earnings and advancement with an expanding
organization. Please apply in detail, giving
your billing record. Box 857J, BROADCASTING.
Salesman, some announcing. Good Carolina
market. Will accept limited experience, if
potential good. Resume, tape to Box 862J,
BROADCASTING.
Salesman or salesman-engineer. Eastern
North Carolina daytime — Excellent opportunity for future management position. Box
868J, BROADCASTING.
Growing . . . growing . . . Multiple chain.
Detroit major indie. . . . needs experienced,
successful salesman! (Management ability)
or sales manager (heavy on sell). Complete
resume. Box 890J, BROADCASTING.
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Help Wanted— (Cont'd)
Sales

Help Wanted— (Cont'd)
Announcers

Long established, northwestern Pennsylvania prestige station will have an opening soon for young promising salesman
willing to work his way into enviable position with substantial radio chain. Station
is a powerhouse with Number 1 audience
and sales in market. Send letter telling full
story about yourself. Photo requested. Box
875J, BROADCASTING.

Immediate opening announcer-production
or announcer-sales. One of the fastest growing Carolina areas. Lively daytimer. Better
than average salary — opportunity if creative, aggressive and responsible. Box 806J,
BROADCASTING.

Salesman needed by leading station. Salary
plus commission. Announcing experience
necessary. KTOE, Mankato, Minnesota.
KVMA Magnolia, Arkansas, needs young
blood. Two tired old heads will guide
younger man seeking sales experience with
one of the finest (we wrote this) small city
stations in the South. Prefer man with
some sales and announcing experience.
Contact Bill Bigley, General Manager.

"Expanding. Southern
of topto rated
metropolitan stations group
expanding
new
markets — seeking 2 executive type salesmen with management potential. Must be
30-40, married, experienced. Excellent guarantee— moving expenses — rapid advancement for producer. Area applicants given
preference. Send photograph— referencescomplete resume today. Join a growing organization. McLendon Broadcasting Company—Suite 980 Milner Building— Jackson,
Mississippi."
Announcers
Wanted: 1st phone announcers for dominate
5 kw in rich west Texas. . . . Write and send
tape to Box 102J, BROADCASTING.
Country/western jocks, attention: Better
than average dj position-first ticket preferred. Must have personality-character. No
drifter, will be groomed against big-time
man. Salary open-side benefits. Metropolitan area. Box 664J, BROADCASTING.
Announcer-chief engineer. Daytimer. Mississippi. No problems. $100 week. Box 666J,
BROADCASTING.
Chief announcer and two staff men. All
first phone. New station — northern Maryland. Balanced format. Expect air April 15.
Box 671J, BROADCASTING.
Growing
major eastern radio group has
immediate and urgent need for experienced
announcers and newsman. Opportunity for
growth and advancement is great with our
stations. If you're thinking of your future,
send tape and resume to Box 693J,
BROADCASTING.
Adult good music station, upper midwest,
has opening for experienced announcer.
Smooth, professional delivery essential;
deep, resonant voice desired. Exceptional
benefits. University community. Box 772J,
BROADCASTING.
Two combo men needed for new operation in the garden spot of South Carolina,
not too distant from the seashore. Remuneration will be excellent and in accordance
with character and talent. Must be available by April 1, 1962. Write Box 784J,
BROADCASTING.
Aggressive
— announcer
for coast
successful 1000 newsman
watt station
in California
valley city. Need man who can gather news
accurately, write and deliver forcefully.
Write Box 787J, BROADCASTING.
Texas station needs announcer-news editor experienced gathering, writing local
news. Box 808J, BROADCASTING.

KBUD Athens, Texas has immediate opening— experienced, mature announcer. Box
809J, BROADCASTING.
Play-by-play man for football, basketball in
midwest radio. Sports show both radio and
tv. Send tape, photo, resume. Box 836J,
BROADCASTING.
Interested in gathering and writing local
news plus some board work? Send resume,
picture, salary requirements to Box 846J,
BROADCASTING.
Expanding staff — Dallas station, not top 40,
has opening for top notch announcer with
bright mature delivery. Send tape, picture, complete resume, and personal references. Box 851J, BROADCASTING.
Illinois announcer with first class ticket —
four hundred dollars. Box 874J, BROADCASTING.
Announcer-deejay — 5000 watter-metropolitan
area — New England. Popular music tight
production . . . good opportunity for experienced, capable, reliable man. Send tape
and resume to Box 876J, BROADCASTING.
Announcer for Eastern major market fm
station. Diversified, middle of the road
music policy. $100 per week. Send audition
tape and resume to Box 894J, BROADCASTING.
Experienced first phone announcer, Michigan daytimer. Good opportunity for dependable man. Send tape, resume and
financial requirements. Box 903J, BROADCASTING.
Need experienced dj with personality, production know how — desire to move up in
new organization. He must be good. First
ticket helpful. Rush tape, resume, photo to
Vince Paul, KAGE, Winona, Minnesota.
Wanted morning announcer combo-sign on
5:30 a.m. Excellent salary and opportunity.
Radio KCOL, Fort Collins, Colorado.
First phone needed now. Pleasant people.
Pleasant place. KFDR, Grand Coulee, Washington.
Wanted first phone for 5 kw Rocky Mountain regional.near
Musthunting,
be good
airman
maintenance,
fishing
and— no
80
miles south of Sun Valley. Salary open,
reference required — possibility tv . . . call
collect KLIX AM-TV, Twin Falls, Idaho.
Immediately need first class ticket holder
with announcing ability. Good pay. KYNG
Radio, Coos Bay, Oregon.
Wanted — evening personality for CBS radio
affiliate in Fort Wayne, Indiana. Send tape,
photo and resume to Radio Station WANE.
Tapes will be returned.
Experienced farm director for pioneer topflight adult-appeal station. Good opportunity
for radio-tv farm shows. Send resume, tape,
picture, salary requirements to Jack Dunn,
WD AY, Fargo, North Dakota.
If you have a first phone, like and know
adult music and can produce a good all
nite radio show, send air check, resume
and salary to: WEAT, P. O. Box 70, West
Palm Beach, Florida.
BROADCASTING, February 19, 1962

Help Wanted— (Cont'd)
Announcers
1st phone — Announcer with the emphasis
on the latter. WJWL, Georgetown, Delaware. Ability more important than experience.
May need morning man. Open at five. Two
hours country, two hours good music. Rest
variety. Possible sales, possible sports,
WNBS, Murray, Kentucky.
Announcer-dj for good music station. Excellent working conditions. Rush tape,
resume, salary requirements. WSOY-Radio,
Decatur, Illinois.
Radio announcer for English broadcasting
in Mexico City. Airmail qualifications,
salary desired, and 5-minute tape of news
and commercials. Churchill Murray, Reforma 20, Office 110, Mexico City.
Technical
Excellent pay for first phone who can read
news and run easy-listening show for small
daytimer in New England. Box 554J,
BROADCASTING.
Want licensed engineer-announcer for kilowatt a.m. directional in Eastern Pennsylvania. Position open within weeks. Send
resume to Box 678J, BROADCASTING.
Wantedtion.
— Non
Chief
engineer.am Pennsylvania
stadirectional
and fm remote
controlled. Complete charge maintenance.
Heavy tape recording and production. Excellent area for family life and good schools
for children. State experience, references,
and salary requirements to Box 821J,
BROADCASTING.
First ticket, mature, professional sound.
Light maintenance, some board work, local
news gathering. Salary open. Send resume,
picture to Box 847J, BROADCASTING.
Combo man. Light announcing — maintenance. Want mature man ready to taper off
with less pressure, no double jobs, be content with $5,200.00 yearly. Write KRLN,
Canon City, Colorado.
Engineer-Announcer, short air shift, maintain equipment. Good job for right man.
Resume, tape to Mgr. WEAB, Greer, S. C.
Wanted engineers. First phone license,
strong on maintenance; good opportunities
for the right men. Contact WGSM, Huntington, N. Y.
Transmitter engineer, for #1-5 kw regional
in Illinois second market. Opportunity for
mobile maintenance. R. D. Schneider, Chief
Engineer, WIRL, Peoria. Illinois.
Wanted: Chief Engineer with directional
experience and maintenance. WIRK, West
Palm Beach, Florida.
Chief engineer-announcer for station in
small but lively North Carolina town. Some
air work. WJNC, Jacksonville, N. C.
Oklahoma State University will employ
really good first phone as Chief Engineer
for radio/tv department. Must assume full
responsibility for AM, FM and CCTV.
Chance to attend school. Full details to:
Head, Radio/TV Dept., Oklahoma State University, Stillwater, Oklahoma.
Immediate opening straight engineering
position at fast stepping radio operation.
First phone and control experience prefer ed. . . . tv later — union scale. Chief
Engineer,
WLBC AM-FM-TV, Muncie,
Indiana.
Engineer-announcer. Maintain equipment at
new 500 watt daytimer. Tape, resume,
salary requirements to Manager, WLKM,
Three Rivers, Michigan.
"Chief Engineer for 50kw/10kw currently
constructing. Part of Southern group building two 50kws. Excellent opportunity to
gain experience constructing with Group
Engineer — remaining as Chief upon completion. Once in a lifetime opportunity.
Must send photograph — complete resume — ■
detailed references — salary requirements,
first letter to Engineering Director — McLendon Broadcasting Company — P.O. Box
197 — Jackson, Mississippi."
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Help Wanted— (Cont'd)

Situations Wanted — (Cont'd)

Production — Programming, Others

Management

New Jersey. Journalist-announcer for adult
music station. Permanent. Send resume
and tape. Box 264J, BROADCASTING.
Immediate opening for experienced, aggressive news-man on middlewestern, news
conscious station. Send resume and tape
to Box 790J, BROADCASTING.
A writer's writer for radio . . . An idea so
old we are going to discover it again.
Major market west coast. Documentaries,
comedy, scripts, you tell me. (no copy).
Box 848J, BROADCASTING.
News director, to gather, write and deliver
local and area news. Contact Vernon Nunn,
KVLG, LaGrange, Texas.

Husband-wife team to assume complete
operation small-medium market station. 25
years combined experience. 5 years current location. Impressive success in sales,
promotion, production. Good agency contacts. Civic leaders. Prestige personalities.
Exceptional organizational ability in and
out of station. Well-phased in local coverage of civic, educational, community progress endeavors. Versatile on and off air
talent including play-by-play, news, editorializing, special events, continuity, programming, traffic. Special emphasis on
sales, promotion, agreeable air format. Excellent references. Box 852J, BROADCASTING.

Program Director — capable of producing
dramatic and comedy series. Must have
minimum of 20 years in radio production.
Top salary for right man. Send resume.
CRN, Box 13441, New Orleans 25, La.
Graduate student assistantships in radiotv, programming - production available.
Write school of speech, Ohio University,
Athens, Ohio.
News man with good reporting sense and
authoritative voice for active news department. Some announcing duties, but news
and coverage of prime consideration.
Needed for immediate opening. Send tape
and resume to Bill Frink, Program Director,
WIMA Radio, Lima, Ohio, immediately.
Ambitious young man for p.d. Can you
handle men and give us middle of road
programming. Call WNCO, Ashland, Ohio.
Spot copywriter. Give full information
about yourself, past experience, references
and writing samples. Manager, WNXT,
Portsmouth, Ohio.
News and Public Affairs: We are in need
of a person with the necessary qualifications and background essential to broadcast journalism. One who is searching for
intellectual freedom for creative writing
and broadcasting of news, editorials, documentaries and, possibly, commentaries. The
right man will recognize this as a rare
opportunity in radio. He will be working
for a station nationally acclaimed, both for
editorials and public affairs programming.
His job will entail hard work, long hours
and moderate wage in exchange for opportunity to prove and improve his ability.
Ultimate directorship possible. Send complete resume, photo, tape and example of
writing ability. Also salary requirement.
Address B. E. Cowan, Radio Station WSAC,
Box 68, Fort Knox, Kentucky.

Manager — solid fourteen years management
and personal sales. Thoroughly qualified.
Excellent community acceptance. Media,
personal and ownership references. Box
861J, BROADCASTING.
General manager: Currently successful market 75,000—100,000 class. Aggressive gogetter. Top sales-programming-leader. Develop go-go-go staff. Ready management
larger market. Looking for manager to accept complete responsibility, one who knows
way to the top is to put stations on top?
I have proof positive I'm the man. Contact
me, what canis you
Don't Box
put it871J,
off.
Motivation
the lose.
answer.
BROADCASTING.
Available March 1st. Manager-commercial
manager. Just completed one year pulling
station from serious deficit into profit and
saleable condition. Sale is consumated. Personal sales highest . . . local, regional and
national contacts. Programming and administration plus strong community service.
Will locate anywhere Eastern U. S. Write
Box 886J, BROADCASTING.
Presently in charge of sales and programming. Looking for opportunity to manage
and willing to invest in small or medium
market station. Family man in early
thirties with eleven years experience. Prefer southeast. Expect complete mutual investigation and personal interview. Box
902J, BROADCASTING.
Man, 32 — 8 years all-around experience in
radio desires to take over management of
good-station in medium-small market in
midwest. Best references, good sales and
news record, also announcer, graduate of
numerous sales, public relations courses,
civic-minded,
employed. Box 904J, BROADCASTING.

RADIO
Sales
Situations Wanted — Management
General manager — group operations midwest— California. Doubled gross last two
operations. Available interviews NAB convention. Box 600J, BROADCASTING.
Manager — aggressive professional broadcaster familiar all phases from FCC and
construction to black balance sheets.
Former owner, 36, married, stable. Excellent references. Competent to direct group
operation. Salary secondary to opportunity,
challenge, working conditions. Reply in
confidence. Box 620J, BROADCASTING.
Man-wife team . . . excellent background all
phases radio. Creative, resourceful. (Middle
30's).
Both holding
number
one position
top market.
Interested
in combining
talentsin
to run small mid-western station that offers
promise of future part or complete ownership. Box 825J, BROADCASTING.
Currently employed station manager small
competitive market. Young, family, experienced all phases. $10,000 plus. Will relocate
anywhere. Box 849J, BROADCASTING.
Top quality manager — Former owner and
operator top 60 market. Good music format
— heavyweight promoter — character and
ability stands full investigation. Could invest—mar ied, 38. Box 850J, BROADCASTING.

Sales development — Promotion. Ten years
experience radio and television including
programming, production, promotion, talent,
merchandising, sales development and promotion, and research. Employed now but
near top in this market. Desire larger market where emphasis is on creativity and
sales development. Best industry references,
community conscious. Salary $10,000.00 plus.
Please write Box 805J, BROADCASTING.
5medium
years experience.
Family
— small
market in Ohio
and man
area.
Provenor
sales record. Available immediately. Call
FA
5-3242, Newark, Ohio. Box 855J,
BROADCASTING.
Available March 1st. Manager-commercial
manager. Just completed one year pulling
station from serious deficit into profit and
saleable condition. Sale is consumated.
Personal sales highest . . . local, regional
and national contacts. Programming and
administration plus strong community service. Will locate anywhere Eastern U. S.
Write Box 887J, BROADCASTING.
Sales manager or assistant . . . proved sales
results local and national spot 7 years, top
15
ING.markets only. Box 893J, BROADCAST147

Situations Wanted — (Cont'd)
Announcers
Sports announcer,
Basketball,
baseball,
football. play-by-play.
Finest references.
Box
506J. BROADCASTING.
Top announcer can give you first-rate lata
or all night show. Good with commercials
news; first ticket, thorough programming
knowledge all good music including classic.
Box 580J, BROADCASTING.
Good music — good man. 5 years experience,
veteran, married. 27. Midwest or somewhere warm. Best references. Medium or
large market. Solid, no drifter. Want permanence. Tape, resume available. Box
650J, BROADCASTING.
Swinging dj announcer. Fast board. Bright
sound. Not prima donna. Not floater. Box
690J, BROADCASTING.
Announcer/Salesman. Young. Cheerful.
Swinging. Capable. Ambitious. Confident.
Tape.
ING. References. Box 763J, BROADCASTNegro announcer with quality news, production, shows, experience. Family man.
Desires opportunity. Box 775J, BROADCASTING.
Personality d-j wants to move to larger
market. Presently in top 30. Box 781J,
BROADCASTING.
Attention midwest markets. Morning man
. . . no screamer. Top production, five years
experience. Top 40 or otherwise. Available
immediately. Box 823J, BROADCASTING.
Announcer, extensive experience in radio
and tv. News, dj, booth and on camera
work.
1st. phone, family. Box 830J, BROADCASTING.
Professional: Nine years with solid references. Veteran with college. Know standard
and formula radio. Finest background. Allround
air
CASTING. quality. Stable. Box 831J, BROADAnnouncer, tight production, experienced,
resonate voice, veteran, dependable, not a
floater. Box 833J, BROADCASTING.
I want to join your staff. Six months exa screamer.
References perience,
and"top 40"
tape.butBoxnot834J,
BROADCASTING.
Personality — 4 years experience, draft exempt, first phone. $125.00 minimum. Box
773J, BROADCASTING.
Looking for sportscaster? 7 years play-byplay basketball, football, baseball. 3 years
news
and dee- jay work. Box 785J, BROADCASTING.
Attention top 40's: I'm a nut. No golden
voice, just golden ratings. Currently employed. Box 844J, BROADCASTING.
Newsman, college graduate, 4V2 years experience, desires relocation midwest or
California. Tapes available. Box 853J,
BROADCASTING.
Experienced announcer — immediately available— seeks permanent position — married —
veteran—
college. Box 858J, BROADCASTING.
Country disc jockey, desires full time air
work. Experienced, employed. Box 859J,
BROADCASTING.
Newscaster-announcer. College graduate,
single, 27, 3 years experience. Presently employed 10,000 watt midwest station. No top
40. Box 866J. BROADCASTING.
First
phone that
announcer
— Ifreally
you'resell,
interested
in
a sound
you can
let me
program your station. Southwest please.
Box 867J, BROADCASTING.
Recent radio school graduate. Needs first
job. Single, young, willing to travel. Working for 12 years as tap dancer and pro
drummer. More than willing to work and
learn in the radio field. Box 884J, BROADCASTING.
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Situations Wanted— (Cont'd)
Announcers
D.J. with first phone. Staff announcer — 1%
years. Two years college. Excellent references. Phone Gettysburg, Pa., EDgewood
4-2850. Box 892J, BROADCASTING.
Good music and voice looking for progressive market preferably in the South
or West. 26 years old, relaxed delivery, five
years in 150,000 market. Run tight board,
good knowledge of programming. Available
immediately. For tape, resume, and photo
write Box 898J, BROADCASTING.
Experienced announcer d.j., sportscaster
desires position in Pennsylvania — Jersey
area. Write Robert J. Brinker, General
Delivery, Atlantic City, New Jersey.
School of Broadcasting
and Announcing
graduates available. Thoroughly trained,
eager. 1697 Broadway, N. Y.
Shades of the Civil War! Nineteen, draft
exempt, broadcasting graduate. Limited experience, first phone. Robert E. Lee, 461
Florida Avenue, Winter Garden, Florida.
OL 6-4255.
News broadcaster desires work: William
LeBeau,
sachusetts.86 Alpine Street, Somerville, MasMature, pleasant voice. Excellent diction,
free of sectional accent. Veteran; four years
announcing experience. Prefer fm or good
music station. City preferred. Dehl Wright,
639 North Main, Grapeland, Texas.
Technical
Now employed chief engineer, seeking employment in Nevada, Idaho or Wyoming.
Box 588J, BROADCASTING.
Engineer — 9 years experience in transmitter
and studios; remote control, directional systems and some tv in switching and transmitter duty. Box 788J, BROADCASTING.
First phone — announcer, five years experience.Southwest
Engineering
Married.
Desire
or preferred.
West Coast.
To settle
permanently. Box 824J, BROADCASTING.
Chief engineer, experienced in directional,
maintenance, will consider combo or tv
maint. Will accept responsibility, dependable. Want stable operation will relocate if
right position. Box 829J, BROADCASTING.
Experienced maintenance and installation,
1st phone, sober, hard worker. Age 36. Interested in becoming part owner am/fm
station. Prefer southeast location, will consider any location if possibilities are good.
Now employed overseas as field engineer.
Box 840J, BROADCASTING.
1st phone . . . transmitter shift and to
assist overworked chief engineer. Box
843J, BROADCASTING.
First class licensed. Chief, combo experiING. ence. Immediately. Box 891J, BROADCAST-

Situations Wanted — (Cont'd)
Production — Programming, Others
Program director with outstanding record
as administrator and 13 years experience
metropolitan markets as air personalitynewsman, desires immediate return to Jer- j
sey-Pennsylvania-Maryland area. College.
Family.
PD-airman
I
nation. Employed.
Can write, Want
dig news
also. combiPlenty
savvy. We both can gain greatly. Interested?
Box 529J, BROADCASTING.
Eleven year news director-staff, Eastern
majors.
Family man — B.A. Box 768J,
BROADCASTING.
In a hurry! 23. Married. Presently employed
as p. d. -Assist. Mgr. 4 year veteran. 3 with
present station. 1st phone. Must have $10,000 to make move profitable. Tape, resume
on request. Box 798J, BROADCASTING.
Program Director, Production, Announcer:
Holds top position as air personality in
market's number one station for 6 years
in quarter million market. Mature, adult
show. Original, creative. Thirty-five, married. (Prefer mid-western market). Seeking advancement with progressive station.
Box 826J, BROADCASTING.
Program Director. Competent, mature, family man, 39, 15 years experience, seeks
challenging opportunity. Salary, station
and market size, less important. Box 832J,
BROADCASTING.
Two radio men with ideas. Production commercials, promos. Experienced. Interested?
Box 856J, BROADCASTING.
Will give serious consideration to job offers
from top market stations. Responses will
be judged on neatness, spelling and monetary opportunity. 3 years McLendon p.d.
cooperative: Can sub-lease family, but prefer to bring along. Top references. Box
864J, BROADCASTING.
Producer-director, 8 years experience, network and local, desires opportunity as production manager or director in major market. Box 865J, BROADCASTING.
Seeks airman-production manager combination. Positive commercial delivery.
Alert strong on news. Knows music.
Family man. Conservative. Now in major
southern market. Jack W. Hatcher, 808 Winthorne Court, Nashville, Tenn.
TELEVISION
Help Wanted — Announcers
Free lance man needed — New indie tv in
rich, Fresno area market needs personalities who can package and sell sports,
special events and/or variety shows . . .
highly rewarding commissions. Send photos,
resume, and references to Harold Gann,
KDAS-TV, Kingsburg, California.
Excellent opportunity in good climate for
versatile announcer — sports, news and some
directing. Permanent job. Must be cooperative and willing to work. Send tape, snapshot and complete application by airmail
to: Manager, KSWS-TV, Roswell, New
Mexico.

Production-Programming, Others
Experienced writer — announcer seeks writing position with progressive station northING. east. Salary open. Box 519J, BROADCASTNews editor, journalism graduate, no air
work. Box 774J, BROADCASTING.
Attention large, medium markets: Somewhere, someone needs versatile veteran
with following qualifications ... 14 years
radio-TV, mature, sober college grad., good
credit; play-by-play sports, news, editorial
writing, PD experience. References, tapes,
interview if desired. Ultimate aim managerial; present aim, do job for your station. Currently freelancing NY, desire permanent, stableBox
position
future. Available 2 weeks.
766J, with
BROADCASTING.
Program director — 12 years experience —
wish to re-locate. Married — family — available now. Box 879J, BROADCASTING.

Technical
TV engineer. Excellent engineering opportunity with a leading midwestern tv
station. Experience required. First class
license desirable. Send detailed resume and
salary
requirement to Box 226J, BROADCASTING.
Experienced traffic manager for major Ohio
market station. Include all information,
recent photograph and salary requirements in first letter. Box 593J, BROADCASTING.
Staff director. Leading station in medium
Great Lakes market, doing more than average live production. Ultra modern studios
and equipment. Excellent opportunity for
man with two or more years in smaller
station. State qualifications, experience and
salary requirements in first letter. Box
758J, BROADCASTING.
BROADCASTING, February 19, 1962

Help Wanted— (Cont'd)
Technical

Situations Wanted — (Cont'd)

1st class ticket man for tv station in Northeast United States. Transmitter shift. Send
resume to Box 792J, BROADCASTING.

First phone engineer, one year training,
plus one year experience in tv, station
operations, seven years experience as licensed movie projectionist. Will relocate.
Details, resume furnished. Box 854J,
BROADCASTING.

Leading northeastern VHF desires experienced producer-director. Heavy schedule
of live programs requires knowledgeable
production man. This is not a job for a
button pusher or a prima donna. Only
well-versed,
creative
don't salary
mind
hard
work need
apply.talents
Send who
resume,
requirements, other pertinent information
immediately to Box 812J, BROADCASTING.
Assistant Chief Engineer, major Northeastern am-tv operation. Send detailed broadcasting experience, education and salary
requirements for immediate consideration.
Box 863J, BROADCASTING.
Production-Programming, Others
Wanted: Commercial television continuity
writer. Excellent working conditions and
fringe benefits. Progressive Wisconsin station. Box 880J, BROADCASTING.
TELEVISION
Situations Wanted — Management
Successful tv commercial — Assistant general manager desires to relocate due to
lack of future opportunity. 12 years solid
background all phases management operation. Ambitious and willing. Strong on sales,
programming, production and personnel.
Family man. University graduate, middle
30's excellent references. Prefer South or
Southwest. Box 776J, BROADCASTING.
Sales
Sales manager. Experienced broadcaster,
mid-30's, seeking job with organization that
wants aggressive, skilled, sales manager
with local, regional, national sales knowhow; ability to train salesman and build
sales. 10 years in television. Presently top
producer with station in top fifty markets.
Outstanding sales record. Best references.
Box 841J, BROADCASTING.
University graduate, radio, tv; want sales
position in television desire financially
sound station. Soft sell with ideas, over 2
years experience; family man, 27, sober,
ambitious, proven sales record. Box 878J,
BROADCASTING.
Sales, combined experience twenty years,
television production manager, agency
executive and sales. Sober, hard worker,
married,
creative. Box 885J, BROADCASTING.
AGENCY-ADVERTISER
Media-Marketing Analyst. Experienced in
handling problems of media research and
coverage in relation to marketing and selling. Familiar with timebuying and media
planning through considerable service with
major national agency where now employed. Able to do work with EDP and
computer systems. If you are a network,
station group or research firm with a responsible place to fill find what I can contribute. Write Box 804J, BROADCASTING.
Announcers
News, weather, sports, (play-by-play) plus
excellent commercial delivery. All in one,
young, family, want to relocate where
exciting, vital tv is to be found. This station is sitting on its transmitter. I want
to move. Some radio. Box 822J, BROADCASTING.
Experienced tv announcer. Big-time ability.
Wants staff position with good on-camera
commercial
potential. Box 839J, BROADCASTING.
BROADCASTING, February 19, 1962

Technical

First phone, engineer . . . married, permanent position in television. Box 877 J,
BROADCASTING.
Production — Programming, Others
Children's personality. Seven years experience with excellent results. Best of references. Will relocate. Box 691J, BROADCASTING.
TV Art Director-Producer. Identity & visual
impact for your station. Program concepts,
scenic & graphic design, directing. I'm
seeking long range staff — or consultant association with progressive commercial or
educational station. Highest references,
fully qualified. Box 815J, BROADCASTING.
Five years experience in all phases of production including film and photography.
23 year old veteran seeks better opportunity. Box 835J, BROADCASTING.
TV newscaster rated number one in one
of the first six markets wishes to relocate
in the south or west. VTR available. Box
842J, BROADCASTING.
Floor director-director 3 years experience
production-available immediately. College
grad. Resume furnished upon request. Box
860J, BROADCASTING.
Top radio personality, comic, model, working in Detroit seeks childrens or teendance show. 28, married. Box 872J, BROADCASTING.
News director, experienced in organization
and administration of successful news
operations. Currently top-rated newscaster
in major market. Successful record and
background substantiated by best of references. Available April. Box 882J, BROADCASTING.
Overseas — college graduate, single, 29, 8
years experience television and film production— wants responsible position overseas — radio/television station — film company. Box 883J, BROADCASTING.
Film producer-director to head complete
in-station film unit. Why depend on high
priced outside sources — do it yourself and
save. Family man 41, with 20 yrs. film &
live tv experience. Available immediately,
with or without personal 16mm laboratory,
sound and camera equipment. Write for
resume and equipment list. Johnson TeleVisuals, Box 809, Denver 1, Colorado.
FOR

SALE

Equipment
For sale or trade: Giant view tv projector,
1961 power supply having beam current
indicator. Used less than 100 hours, includes
8' x 10' rear screen. Box 581 J, BROADCASTING.
(8) Philco model TR-2-B portable microwave television relay units suitable for
transmission temporary pick-up service and
short haul fixed television service. The system operates on frequency range of 5925
to 6425 m.c. within a 25 m.c. channel. The
normal modulation side band r.f. power
output from transmitting klystron is one
(1) watt.tended
Theoperation
system
has continuous
originally
purchasedunatby
the American Tel. & Tel. This equipment
is
practically brand new. Box 622J, BROADCASTING.
1 PT6 Magnecord recording machine $250;
5-20 ft. sections 1 %" coax $25 per section;
Oscilloscope $45; Lab. Freq. meter $250;
ITA Multiplexer new $850. Write for list.
Box 900J, BROADCASTING.

For Sale— (Cont'd)
Equipment
Gates "Yard" like new $650. Ampex 351
7% 15 perfect $700. Magnecord 748 7»/2 3%
low impedance transformers perfect for
stereo almost new $700. Presto 900 recorder
with 3 mike input amplifier, excellent for
remotes $275. Imperial Rek-o-Kut disc
cutter all speeds almost new $375. G.E. 6
bay FM antenna $600. Claude Hill, KOCW,
Tulsa, Oklahoma.
3 Magnecorder PT6 transports and amplifiers, used till going cartridge. Electovoice
665 mike. Adjustavolt variable transformer.
KOZE, Lewiston, Idaho.
Two Gates CB-77 turntables drilled for
Audio Empire 12 inch arms. Approx. 150
hours use. Overhauled by Gates in January. Replaced by tape equipment. Best
offer. KPGM, Box 818, Los Altos, California.
2 broadcast RCA 100-selection automatic
record players (45 RPM) complete with
control units and remote control cueing.
Entire lot priced $1,600. This equipment
used only four months. For inspection and
contact . . . write or call WEAM, 1515
N. Court House Road, Arlington, Virginia,
JA 7-7100.
Several good 1850-A iconoscopes. Advise
quantity, price, condition. W.E. Garrison,
WFBC-TV, Greenville, South Carolina.
For Sale: Collins DWW-1 desk wing console walnut-for three PB-150 units and
storage for 120 cartridges. Original cost
$250.00. Brand name . . . still crated. Written offers only. WONW, Defiance, Ohio.
Am, fm, tv equipment including transmitters, tubes, audio, monitors, cameras.
Electrofind, 440 Columbus Ave., N.Y.C.
Will buy or sell broadcasting equipment.
Guarantee Radio & Broadcasting Supply
Co., 1314 Iturbide St., Laredo, Texas.
For Sale — Complete control room console —
2 RCA turntables — tape recorders — tunners
— microphones. Will sell in package or items
separately.
Larry's
line, Ohio. OU
3-3453.Record Service, CrestUnused transmission equipment 1 5/8"
Andrews, 51.5 OHM Teflen Line, $40.00 for
20' length; %" ditto, .900 foot; 6 feet.
Dishes with hardware, $150.00 each. Also
Elbows, Reducers, Dehydraters, Hangers
and Hardware at surplus prices. Write for
Stock List. S-W Electric Cable Company,
1401 Middle Harbor Road, Oakland 20, Calif.
WANTED

TO

BUY

Equipment
Wanted 3 V8" co-axial Line 20' sections, also
45°
and 90° angles. Martin Williams, WFMS,
Indianapolis.
Head for presto disc recorder type K-8.
New or used. Good condition. WOKK,
Meridan, Mississippi.
Short-range wireless microphone, lavalier
supported or similar. Receiver. Noll, Box
23, Chalfont, Pa.
AM transmitter, 250 watt, good condition
with recent service. Send details and price
to WYNS, Manager, 252 Delaware Ave.,
Palmerton, Pennsylvania.
WANTED

TO

BUY

Stations

Team of fully experienced radio men lookwho wants
absentee orowner
for fed up
out. ingPrefer
Michigan
upper midwest.
Box 667J, BROADCASTING.
puravailable
payment
$100,000chasedown
one or two
stations
radio to
profitable
in
details
full
Send
markets.
in good fidence.
Box 828J, BROADCASTING. con149

Wanted to Buy — (Cont'd)
Stations
Prospective owner desires small station.
Prefer daytime single market. P.O. Box
411, Hollywood. California.
INSTRUCTIONS
FCC first phone license preparation by
correspondence or in resident classes.
Grantham Schools are located in Hollywood,
Seattle, Kansas City and Washington. Write
for our free 40-page brochure. Grantham
School of Electronics, 3123 Gillham Road,
Kansas City 9, Missouri.
Be a Disc Jockey. Learn announcing & engineering—FCC 1st class license. Nation's
leading D.J.'s & engineers teach you. Free
placement service. Write: Academy of Television & Radio, Inc., 1700 E. Holcombe
Blvd., Houston, Texas.

Train now in N.Y.C. for FCC first phone
license. Proven methods, proven results. Day
and evening classes. Placement assistance
Announcer Training Studios, 25 W. 43 N.Y.
OX 5-9245.
FCC first phone license in six weeks.
Guaranteed instruction in theory and
laboratory methods by master teachers.
G. I. approved. Request free brochure.
Elkins Radio License School, 2603 Inwood
Road, Dallas, Texas.

Since 1946. The original course for FCC
First Class Radiotelephone Operator License
in six weeks. Reservations necessary. Enrolling now for classes starting March 7,
May 9, July 11. For information, references
and reservations, write William B. Ogden
Radio Operational Engineering School, 1150
West Olive Avenue, Burbank, California.
Be prepared. First class F.C.C. license in
six weeks. Top quality theory and laboratory training. Elkins Radio License School
of
Atlanta, 1139 Spring St., N.W., Atlanta,
Georgia.

FCC first class license in 6 weeks. We are
specialists. We do nothing else. Small
classes. Maximum personal instruction.
One low tuition covers everything until
license secured. Pathfinder Method,
Hollywood Blvd., Hollywood, California. 5504

Elkins Radio License School
\^ jeks quality instruction
method
s and theory leading
First Class License. 14 East
Chicago 4, Illinois.

of Chicago—
in laboratory
to the FCC
Jackson St.,

Announcing programming, console operation. Twelve weeks intensive, practical
training. Finest, most modern
ent
available. G. I. approved. Elkins equipm
School of
Broadc
asting
,
2603
Inwood
Road,
Dallas
35
Texas.
MISCELLANEOUS

Promoters-professional-amateur. Need quick
sales. West coast major. You
sell for 50%.
Send
references. No P.I.'s. Box 755J
BROADdetails,
CASTING.
All types of printing and broadcast forms.
The price is right so write for samples
to Box 901J, BROADCASTING.

28,000 Professional Comedy Lines: Topical
laugh service featuring deejay comment,
introductions. Free catalog. Orben Comedv
Books, Hewlett, N. Y.
Surviving fallout— 12 shortie taped features
—for $28.00. Boost ratings and billing. Other
feature available. MD Productions, 11911
High Meadow Drive, Dallas 34, Texas.

"Deejay Manual," a complete gagfile contaming adlibs.
bits, gimmix, letters, patter
. . . $5.00: Show-Biz Comedy Service 65
Parkway Court, Brooklyn 35, N. Y.
Radio-Television Bingo on grocery checkout bags. Sweetheart Mountain Productions,
744-2101. Box 4041, Denver 9, Colorado. Phone
150

Business Opportunity

TELEVISION

Completely equipped recording studio disc
and interlock film recording — excellent two
man operation. Located center Hollywood,
California. $42,500.00 terms. Box 731J,
BROADCASTING.

Situations Wanted — Announcers

RADIO
Help Wanted — Management
COMPETENT MANAGER with strong
sales background wanted for new am-fm
station in dynamic west coast market of
100,000. Profitable and secure opportunity
for a proven sales producer. 1st phone required. Send complete resume to Box 752J,
BROADCASTING.
INSTRUCTIONS
Sales
AT LAST — An opening for one creative,
high powered salesman. Top rated station
in top rated market. $15,000.00 a year plus,
to the right married man. Prefer background
to include small station experience, agency
experience, and at least two years of college. Send everything in first letter. Box
899J, BROADCASTING.
§BIIIIBIIIH!l!B!IIIBII!IBII!Bil!IBIIIIB!ll!B!imi!!IBI!lll
■ If you are a salesman, if you are free
J to travel, if you are accustomed to
= earning upwards of — $20,000 yearly —
St then contact us — Immediate openings
H available for three high caliber sales= men. Must have knowledge of radio time
S sales and be able to commence immedig ately. Apply only if you are a salesman,
y Commercial
Producers,
Inc., 405
1 Park Square Bldg., Boston, Mass.
2 Contact us collect by calling this
^ number — HAncock 6-9266.

THE AMERICAN
BROADCASTING SCHOOL
Offers fully trained and commercially
oriented personnel. What are your needs?
News • Sports • C&W • Top 40 • Jazz
Sales • Programming • Men • Women
HELENA BLDG., NORFOLK, VA.
Stale Needs— Tape, Photo, Resume Rushed
IMMEDIATE NEED!
ALL BROADCAST PERSONNEL PLACED
ALL MAJOR U.S. MARKETS
MIDWEST SATURATION
Write for application NOW
WALKER EMPLOYMENT
SERVICE
limmy Valentine Broadcast Division
83 So. 7th St.
Minneapolis 2, Minn.
FEderal 9-0961
FOR

SALE

Stations
RADIO
Situations Wanted — Announcers
TOP-NOTCH SPORTSCASTER
for sports-minded operation.
9 years
play-by-play,
ball andradio
baseball.
5 years football,
tv sport basketshows.
33 and married.
Looking for college football and basketball,
with baseball, if possible, or combination of
radio and tv. If you need a sports authority
who can deliver outstanding radio play-byplay, or tv sports show, or both.
Write:
Box 838), BROADCASTING

ONE OF THE EXCLUSIVE MINORITY OF
REAL RADIO PROFESSIONALS . . . successful PM drivetime personality in major market . . . seeks larger opportunity in largest
markets as air performer, or medium-tolarge market programming. Energetic, thorexperienced.
showmanly airoughly
stint
in any Able
marketto incarry
the nation,
or prepared to deliver solid, rich sound as
PD. Five figures. Box 870), BROADCASTING.
NEWS & PUBLIC AFFAIRS
SPECIALIST
Currently
heading
5 man
r/t of
newsmoredepartment in mid Atlantic
market
than
a million.
34 years old with six years in broadcast
news exclusively. Reporter, writer, editor,
cinematographer, producer and news director.
Excellent voice and camera presence.
Frequent network contributor of hard news
and
features. Local, national and international.
Want responsible job in top ten market, or
with news oriented group.
Box 895). BROADCASTING

"500-watt, single-market daytimer
for sale. New Studios, excellent
equipment, good town. Single unit
operation. $45,000, terms to good
operator. Located Mississippi."
Box 845J, BROADCASTING.

TOP SAN FRANCISCO BAY AREA MARKET.
Class 'A' FM Station with excellent coverage. In the black since inception. Extremely
low operating-cost. All brand new equipment, studio and free-standing tower. Low
down payment. Priced for quick sale.
Box 869J, BROADCASTING

NEBRASKA

STATION

#3 7,500 total price.
#11,000 down.
6 years @ 69c on balance.
Box 873J, BROADCASTING

PACIFIC NORTHWEST

COASTAL

I KW daytimer on good frequency.
Has always shown a profit but needs a
local owner for maximum potential.
Total price of $75,000 includes real
estate and automobile. $22,000 down
with
10 year payout. Box 888J, BROADCASTING.
■IIIIBIIIIBIIIIBIIIIBIIIIBIIIIBIilBllilBlillKf
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Continued from page 145
For Sale — (Cont'd)
Stations

FOR SALE
Florida. 5 KW. Full details first letter.
No broker. $75,000 down will handle.
Full time. No lease arrangements.
Box 896J, BROADCASTING

FOR SALE
500 Watt Da. Combined operation. Real estate included. No
broker or lease arrangements.
$75,000 down will handle. Middle
Atlantic.
Box 897J, BROADCASTING
terms
N.H.
single
daytimer
cash
Ida
$ 68M
small
Ky
daytimer
56M
medium fulltime
80M
29%
terms
Tenn metro
250M
regional
$30dn
metro
Ind
410M
power
110M
metro
Ala
$90dn
daytimer
and others; also newspapers & trade journals.
CHAPMAN
COMPANY
1182 W. Peachtree St., Atlanta 9, Ga.
, GUNZEINDORFER.
CALIFORNIA REGIONAL. $33,50O down
F.P. $115,000. '-.4 GUNZENDORFER Ex.
elusive." SINGLE MARKET FULLTIMER.
ARIZONA
Only $18,000 down F.P. $80,000.
OTHERS IN OREGON, $75,000; COLORADO, $70,O0O; ROCKY MTS., $80,000;
ARIZONA, $125,000
WILT GUNZEINDORFER
AND ASSOCIATES
Licensed Brokers
OL 2-8800
8630 W. Olympic, Los Angeles 35, Calif.

First time offered: Tex. single regional
$49,500 Ga. single regional $75,000
only $15,000 down Ky. major regional
$475,000 Fla. medium regional $375,000 Colo. single regional $55,000—
Other excellent buys: Fla. fulltime single
$45,000 with $10,000 dwn. Fla. medium
5 kw. $100,000 Incl. accts. receiv. Ark.
medium regional $150,000 Colo, fulltimer $75,000— -Ala. medium regional f.t.
$42,500
Ind. single regional $70,000
Tex. metro. 1961 cash-flow $60,000.
Valuable real estate. $250,000 with 29%
dwn. Tex. major regional $200,000 with
12V2% down, bal. 10 yrs., no interest
Tenn. major power fulltime. Billed V4
million annually past few yrs. $350,000
with 23% dwn. Okla. medium. $100,000 Tex. single regional $70,000 Miss.
single f.t. $45,000 Southwest 50,000
watts. $385,000. Others.
patt Mcdonald co.
Box 9266 — GL. 3-8080
AUSTIN 17, TEXAS
— STATIONS FOR SALE —
SOUTHWEST. Fifty per-cent partnership in
major market daytimer. $35,000 with 29%
down. Operating or investing.
EAST SOUTH CENTRAL. Top market. Cross
$108,000. Asking $200,000 with $30,000
down.
ROCKY MOUNTAIN. Full time. Absentee
owned. Cross $42,000. Asking $55,000 with
$16,000 down.
NEW ENCLAND. Regional daytimer. Asking $50,000 with 29% down.
JACK

L

STOLL

& ASSOCS.

Suite 600-601 6381 Hollyw'd Blvd.
Los Angeles 28, Calif.
HO 4-7279
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pending inquiry concerning compliance
with Sec. 317 of Communications Act, and
to such action as commission may deem
warranted as result of its final determinations with respect to: (1) conclusions and
recommendations set forth in report of
Network Study Staff; (2) related studies
and inquiries now being considered or
conducted by commission, and (3) pending
antitrust matters.
Actions of Feb. 8
KTOO-FM Henderson, Nev. — Granted
change of remote control authority.
KTOO Henderson, Nev. — Remote control
permitted.
KCAP Helena, Mont. — Granted increased
daytime power on 1340 kc from 250 w to
1 kw, continued nighttime operation with
250 w, and install new trans, conditions.
KPKK Livingston, Mont. — Granted increased daytime power on 1340 kc from
250 w to 1 kw, continued nighttime operation with 250 w, and install new trans.;
conditions.
WTCO Campbellsville, Ky. — Granted increased daytime power on 1450 kc from
250 w to 1 kw, continued nighttime operation with 250 w, and install new trans.;
conditions.
KWAC Bakersfield, Calif. — Granted increased daytime power on 1490 kc from
250 w to 1 kw, continued nighttime operation with 250 w, and install new trans.;
conditions.
KDB Santa Barbara, Calif. — Granted increased daytime power on 1490 kc from 250
w to 1 kw, continued nighttime operation
with 250 w, and install new trans.; conditions.
■ Granted licenses for following am stations: WSNE Cumming, Ga.; WTHT Hazleton, Pa.; WKFD Wickford, R. I., without
prejudice to such further action as commission may deem warranted as result of
revocation proceedings involving radio
station WLOV.
WSBA York, Pa. — Granted license covering use of presently licensed main trans, as
auxiliary daytime.
WESC Greenville, S. C— Granted license
covering increase in power; installation of
DA; change ground system and changes in
trans, equipment.
WSBA York, Pa. — Granted license covering increase in daytime power; installation
of new trans.; changes in daytime DA
pattern to specify new trans, as main daytime and alternate main nighttime, and
present licensed main trans, as main nighttime trans, (trans, and studio sites redescribed).
WLEC Sandusky, Ohio — Granted license
covering increase in daytime power and
installation of new trans.
WBTH Williamson, W. Va.— Granted license covering increase in daytime power
and installation of new trans.
■ Granted mod. of cps and licenses to
change name of following Scripps-Howard
Radio Inc. stations to Scripps-Howard
Bcstg. Co.: WMCT (TV) Memphis, Tenn.;
WPTV (TV) West Palm Beach, Fla.; WCPOTV Cincinnati, WEWS Cleveland, both Ohio:
WMC-AM-FM Memphis, Tenn.; WNOX
Knoxville, Tenn.; WCPO-AM-FM Cincinnati. Ohio.
Actions of Feb. 7
*WAMU-FM Washington, D. C— Granted
license for noncommercial educational fm
station.
*WDUB (FM) Granville, Ohio— Granted
license for noncommercial educational fm
station.
■ Granted licenses for following fm stations: WHTG-FM Eatontown, N. J.; WQDC

For Sale— (Cont'd)
Stations

\\
SEVERAL FLORIDA STATIONS
f
Distressed properties
and others
'*
Attractive terms . . .
■I
TOM CARR
P. O. Box 407
/
Ponte Vedra Beach, Fla.

(FM) Midland, Mich.; KSCO-FM Santa Cruz,
Calif.; KPDQ-FM Portland, Ore., condition;
KAJC (FM) Alvin, Tex.
WFBE (FM) Flint, Mich.— Granted license
covering change in ERP, ant. height, type
trans, and ant., and change ant. -trans, and
studio location.
*KFJC (FM) Los Altos, Calif.— Granted
license covering change in frequency, ant.trans., studio and station location, ant.
changes and remote control operation.
WLOA-FM Braddock, Pa.— Granted cp
to install new trans.
KLRJ-TV Henderson, Nev. — Granted cp to
change ERP to vis. 100 kw; aur. 50 kw;
type trans, and ant.; and make changes in
equipment; ant. height 270 ft.
*WTHS-TV Miami, Fla.— Granted cp to
line).
make changes in equipment (transmission
KCOK-TV Tulare, Calif.— Granted mod. of
cp to change ERP to vis. 16.1 kw; aur. to
8.7 kw; decrease ant. height to 170 ft.;
changementtype
changes. ant. and make other equipKAIL Fresno, Calif. — Granted mod. of
cp to change type trans, and make other
equipment changes.
WPTZ (TV) North Pole, N. Y.— Granted
mod. of cp to change ERP to vis. 25.1 kw;
aur. to 15 kw; studio location; type ant.;
changes in ant. structure and other equipment changes; ant. height 2,000 ft.
KCHU (TV) San Bernardino, Calif. —
Granted mod. of cp to change type trans.
KCOK-TV Tulare, Calif.— Granted extension of completion date to Aug. 7.
Actions of Feb. 2
KARO (FM), KQRO (FM) Houston and
Dallas, Tex. — Granted extension of authority to Feb. 28 to remain silent.
KGFJ Los Angeles, Calif. — Granted change
of remote control authority.
Action of Feb. 1
KOCA
Kilgore,
Tex. — Remote control permitted.
License renewals
WMBD-TV (ch. 31) Peoria, 111.— Granted
renewal of license without prejudice to
such action as commission may deem appropriate as result of final disposition of
pending litigation relating to allocation or
assignment of tv channels in Peoria. Comr.
Craven not participating. Action Feb. 14.
Rulemakings

■ By 2 report
commission
Parts
and 4 &oforder,
its broadcast
rulesamended
to (1)
group aural studio-transmitter-link (STL)
stations (am, fm and tv) in single category
to be called "aural broadcast STL stations,"
(2) intercity aural relay stations as "aural
broadcast
relay stations,"
and (3)
permit STLintercity
and intercity
relay stations
to
multiplex aural programs to more than one
class of broadcast station operated by same
licensee. Action Feb. 14.
■ By report and further notice of proposed
rulemaking, commission invites comments
on whether uhf channel should now be
assigned to Syracuse, N. Y., and, if so,
whether it should be ch. 33 instead of ch.
37 proposed in April 1960. Commission points
out that situation in which original comments were made has changed because since
then third vhf channel has been provided
that city. Substitute proposal would give
Syracuse
5, 9,Batavia
33 and and
*43 by
deleting
chs. 33 andchs.48 3,from
Watertown,
both New York, respectively. Action Feb.
14.
PETITION FILED
Sec. 3.606: Midland Telecasting Co. (KDCDTV),
Midland,
Tex.
Requests
amendment
of rules
so as( 1-29-62)—
to allocate
ch. 10
to Midland, Tex., by making the following
proposed changes:
Present Proposed
Midland, Tex.
2+, 18
2+, 10+, *18
Further requests issuance of order to show
cause
KDCD-TVon
should why
not be authorization
mod. to specifyforoperation
ch. 10 rather than ch. 18. Action Feb. 9.
\\
PETITION DENIED
J»
Sec. 3.603(a): Great Lakes Tv Co. (WSEETV), Erie,
Pa. by(7-30-59)—
ment of rules
approvalRequests
of any amendone of
allocation plans as outlined in original
notice of Aug. 14, 1959, which would
provide Erie, Pa., with second vhf station.
Denied by memorandum opinion and order
adopted
1962.
Ann.Jan.Feb.17, 9.1962, and released Jan. 19,
(FOR THE RECORD) 151
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ZIPPERS,

BETWEEN

COPPER'S

"BEST

If the slender interlocking chain
is of copper metals — brass or nickel
silver — the zipper's the best avail-

BUY"

THE

AND

DIFFERENCE

"GETTING

STUCK

materials. This is typical of copper

trousers — less than one cent's
worth at refinery prices. Zippers

metals — the way they can make

can be made

the difference between

of other metals —

something

able by far. It's the strongest,
smoothest working. It stands up

that are not as strong — that tend
to stick or bind — or rust. To a

that's barely adequate and a product that's the best value. This

in use — washing, cleaning, iron-

clothing manufacturer,

is why

ing. And the metal needed is insignificant— less than

3^ an ounce

in a zipper for a dress or a pair of
152

the final

cost difference is slight — pennies
between

a zipper made

and one made

copper metals

are your

best buy.

62204A

of brass

of less satisfactory

AnacondA
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OUR

RESPECTS

Broadcasting

to Albert
links

Eberhardt

Kaye,

vp, Benton

& Bowles

Hollywood

and

Madison

Avenue

"Hollywood's a long way from Madison Avenue," Al Kaye, vice president
of Benton & Bowles and head of the
agency's
last week. Hollywood office, commented
"We're not in the advertising business here," he continued: "we're in
show business. We have no copy department, no art department. We don't
buy time or space. We have a separate
department to take care of commercials,
and at my end, we don't even worry
about them, except to see that they get
properly integrated into programs."
The distance between Madison Ave.
and Hollywood may be great, but it's
no greater than the career in electrical
engineering that Al was once headed
for (in 1924 when he emerged from
Carnegie Tech with a B.S. degree) and
the career he has had in "show business." While in college, Al had produced amateur shows for clubs, lodges
and churches, and in the process had
accumulated about $20,000 worth of
stage lighting equipment. Naturally, he
produced his class graduation show,
also handling the lighting and directing
the orchestra to boot. Then off he went
for a short vacation between the end of
his studies an the start of a job at Westinghouse Electric.
Into Show Business ■ Al had scarcely
stretched out on the beach when a telegram informed him that the Aldine
Theatre, where he had put on a show
and left his gear, had been bought by
the Loew's theatre chain and asked
whether he'd be interested in a job as
theatre electrician. "They offered me
$85 a week; the Westinghouse job
paid $18, so I went to work at the
Aldine, lighting the stage shows that
in those days alternated with the feature picture."
Before long, Loew's moved Al from
his native Pittsburgh, where he had
been born July 7, 1902, to the Capitol
Theatre in New York. In the move,
Albert Eberhardt Kochendorfer became
Al E. Kaye, on the advice of Mr.
Loew, who stressed that Al was in a
business where being known was important and "who can remember a
name like Kochendorfer."
At the Capitol, he continued to work
on stage shows, but now he was concerned with production and casting as
well as lighting. Then Loew's went on
a theatre-building rampage and Al blew
the dust from his engineering text to
design lighting and stage machinery for
new movie palaces in a dozen cities
from Washington, D. C. to Kansas City.
Scarcely had the paint dried on
these edifices when sound hit the movies
BROADCASTING, February 19, 1962

and Al was back on
prints under his arm,
atres made for silent
could handle voices
well as pictures.
On to Hollywood ■

the road, blueremodeling thepictures so they
and music as
In 1930, Al left

Loew's to join Warner Brothers as
supervisor of their seven new theatres
in Philadelphia. One was the new
Mastbaum, where he also produced
stage shows. But the talkies were in
and the stage shows were on their way
out. "One day I was back in New York.
It was winter, it was cold, it was snowing
and suddenly it was all too much. I quit
my job, hopped in my car and headed
for California, where I was sure I
could revolutionize motion picture proArriving in Hollywood, Al found the
duction."
bankers, spurred by the depression, had
already done a pretty good job of revolutionizing the movies and his help
was not needed. He was pulling cable
at the Sam Goldwyn Studio when a
man he'd known at Warners called him
and asked if he'd like to help remodel
the old Earl Hammond Studios. "We
went out to look the place over on a
rainy Sunday. The roof leaked; the
stages were on the second floor with
trap doors for comedy falls; it was a
mess. I should have known better but
I said I'd do my best, so we rebuilt it.
Today it's the Ziv Studio. Then the company went bankrupt, owing me a lot
of Aback
salary."
Radio
Showcase ■ About that time,
Loew's decided that radio would make
a good showcase for the stars of its
production arm, Metro-Goldwyn-Mayer,
on the plausible theory that people
hearing them at home would want to

see them at their neighborhood theatre. Al became a member of the production staff of the series, called Good
News and sponsored by General Foods
for Maxwell House Coffee, whose agency was Benton & Bowles. Several years
later, after too many theatre managers
had complained that Good News was
bad news for them because it keDt people home on Thursday nights, M-G-M
pulled out of radio. General Foods'
Hollywood radio activities moved entirely to B&B, and Al went along with
them.
Following the demise of Good News,
he produced and directed the Fanny
Brice Show, the Frank Morgan Show,
the Danny Thomas Show, Father Knows
Best and other radio shows. When television came along, he was among the
first to realize the important place that
film would play in tv programming and
he also helped to make Westerns a tv
institution by arranging a seven-year
association between General Foods and
Roy Rogers. Other long-lasting series
for B&B clients include December
Bride and the Loretta Young Show.
"I can't take any credit for those
shows, since we bought them as packages," Mr. Kaye said. "What I did was
to staff my office with show business
people, people who had worked in radio
and pictures and knew their way around
a sound stage, people whose suggestions about production would be
listened to with respect rather than reA Watchful Eye ■ Today, Mr. Kaye
sentment."
and
his staff keep a supervisory eye on
the Danny Thomas, Joey Bishop, Dick
Van Dyke and Andy Griffith shows
as well as Rifleman, all wholly sponsored by B&B clients, who also sponsor
half of Gunsmoke and have participations in a score of other tv shows,
including Perry Mason. "Our job is
more mechanical than creative," he
commented, "but it's important that
someone sees that our clients get what
they are paying for and that's what we
The Kayes— she was Betty TurreTI
— live indo."
Beverly Hills. A daughter, Patry to tricia, lives in El Paso with her husband
and the Kayes' granddaughter, fouryear-old Linda.
Al's hobbies are woodworking (he
has a shop full of power tools and has
made much of the furniture in his

Albert Eberhardt Kaye
From lighting to programming

house) and music (full hi-fi rig, stereo
and a tape recorder for listening, as well
as a piano for originating). He is a
Mason with cards in the Blue Lodge in
Pittsburgh, the Consistry in New York
and the Shrine in Los Angeles.
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EDITORIALS
Chinese

puzzle

WE

don't know how Jeno Paulucci runs his business, but
since he's apparently successful at it we're inclined to
doubt that he runs it the way he feels the television buiness
should be run.
Mr. Paulucci is president of Chun King Sales Inc., which
parlayed an agreeable package of bean sprouts, radio-tv and
Stan Freberg into such success that he is now planning a
world-wide chain of Chinese drive-in restaurants. This, we
suppose, puts him on the way to becoming the Howard
Johnson of the chow-mein circuit and we wish him well,
gung ho and all that.
Broadcasting, in combination with Mr. Freberg's singular
talents, must be credited with the biggest share of Chun
King's rise. Obviously Mr. Paulucci thinks so, or he would
not have hiked radio-tv's share of the Chun King advertising
budget from under 20% to 60% in less than two years.
Mr. Paulucci, having achieved this prosperity primarily
through spot radio and tv, suddenly wanted to go network
for a night, and we cannot fault him on that decision, either.
But he could not find the prime-time opening he wanted for
his one-shot. So he complained to the FCC, charging that
the networks are "monopolistic" creatures that push their
own productions and favor "giant" advertisers by granting
outlandish volume discounts not available to smaller users
(Broadcasting, Feb. 5).
We saw Mr. Paulucci's one-shot, "The Chun King Chow
Mein Hour Starring Stan Freberg," which was presented
on Chinese New Year's Eve on ABC-TV (Feb. 4, 6:30-7:30
p.m. EST), and we found it, as Mr. Paulucci said, refreshing. We imagine that millions of other people did, too. Certainly we have no doubt that Mr. Paulucci got his money's
worth — without the extra publicity he picked up from his
petition to the FCC.
Although we sympathize with Mr. Paulucci's desire to get
the best deal he can, we think the charges he made were
wrong and that he showed poor grace in making them. We
don't know his practices regarding volume discounts in the
chow mein business, but we haven't heard of his refusing
any that he earns as a substantial user of spot television.
And we can imagine what he'd say if one of his small competitors screamed foul to the government because Chun
King, which has proved itself as a steady performer in
the stores, were to get better display space than the newcomer might want for a one-day, one-time special.
What is the Chinese word for malarkey?
Three

through the ranks beginning in 1 928. He is placid, conservative and respected for his judicial temperament.
Mr. Ford, immediate past chairman, became a commissioner in 1957 after having served both as FCC chief hearing lawyer and as a deputy assistant attorney general. He
is the chief architect of the "promise versus performance"
philosophy and of the statement of policy of July 1960.
Chairman Minow has served since March 2, 1961. Despite his disavowal of program control or censorship, he
has gone beyond any commissioner of the 40-odd who have
served since 1927 in expressing opinions on programming
which, although they may not have been censorship per se,
were nevertheless threats calculated to force programming
to conform with his views.
It should be noted that Mr. Minow has insisted that the
FCC does not deal in specific programs, for that would
constitute censorship. The record shows that during the
final week of the hearings over which he presided, an inordinate amount of time was devoted to two ABC-TV programs— Bus Stop and The Untouchables.
The FCC will meddle in programs until it is stopped.
The opportunity for court intervention isn't likely because
the FCC will be careful to avoid a clear-cut test case.
Congress is the only hope. We urge again an all-out
campaign for a new communications law through joint action of broadcasters.
The longer broadcasters delay the more difficult the task.
The NAB stood still at its board meeting earlier this month,
except to order further staff study. NAB's annual convention comes in April. Another board meeting comes in June.
Radio's

strength

IN the mass of economic information presented in the
perspective section of this issue it is possible for one
important fact to be overlooked. The fact is the continued
strength of radio as a local advertising medium.
As our time sales estimates on page 73 clearly show, radio's local business volume increased appreciably — just as
it has in all the years but two of radio's history.
Local time sales now account for 63% of all radio time
sales. Aside from producing by far the biggest increment
of radio revenue, local business also constitutes a continuing
endorsement of radio's advertising effectiveness. Nobody
can measure advertising results as precisely as the local advertiser. National buyers please copy.

chairmen

IN the closing hours of the network hearings an interI change developed among three members of the FCC
that should excite every broadcaster, whatever his notions
on program regulation.
ABC-TV President Ollie Treyz was testifying when Commissioner Rosel H. Hyde inquired whether the witness found
any implications of program censorship in the FCC's policy
statement issued in July 1960. In the ensuing colloquy.
Commissioner Fred W. Ford charged Mr. Hyde with quoting out of context. He pointed out that the statement had
been adopted by a 6-1 vote with only Mr. Hyde dissenting.
Chairman Newton N. Minow entered the affray. He said
he wasn't a member of the FCC at the time the policy was
adopted. Then, to no one's surprise, said he approved it
and intended to enforce it.
Here three able men, each of whom has headed the FCC,
differed as to what does or does not constitute program
censorship. Mr. Hyde is the dean of the commission and
has served continuously since 1946 after having come up
154
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"You should have told him the locale for your story was
a desert . . . not a vast wasteland!"
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LIFT!
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GIRL!
CALENDAR
CRC's original "calendar girl"
represents a new series of 365
calendar jingles (day-date-year),
individually customized for your

GOOD MUSIC!
CRC's 40-piece orchestra, Good
Music series is accepted as the
standard of excellence, in quality
station promotion. Fifteen basic

station in CRC's unduplicated
style! Available EXCLUSIVELY in
your market NOW!

jingles, 30 variations with the most
LAVISH production in ANY area!

COMMERCIAL

20's!were
EvenROARIN'
authentic instruments
used in this riotous spoof of the
most fabulous era in musical history. Short, snappy, delightful
satire on station promotion, suited
to ANY format.

RECORDING

POP !

A fabulous format of jingles firs
introduced by CRC, featuring way
out periods on ever-current hits.
Available on a monthly basis, CUSstandards.

TOMIZED to your station's exact

CORPORATION
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Radio's 'big push'
Blueprint for industry-wide effort to
"sell the big agency" on use of radio
by making it simpler to buy while also upgrading its "image" among agency creative people has been drawn up
by RAB. It calls for greatly simplified paperwork to make use of radio
more profitable to agencies and suggests ways to stimulate sagging interest of copywriters in taking on radio
assignments. RAB sees it as long-longlong-term project needing widespread
station and rep support — but nevertheless— vital to getting radio sales off
and running again.

CLOSED

CIRCUIT

company and executives guilty of antitrust violations.
Action on renewal of General Electric Schenectady stations, under investigation for same antitrust violations, is not as far advanced. GE replied month later than WBC to formal
FCC inquiry (Broadcasting, Feb.
12) and consideration of two cases
has been separated. GE is direct licensee of its stations and has faced
additional questions on chain of command not asked of Westinghouse.

Campaign to improve radio's stature
and profit margins among agencies

Schenley

would be companion piece to RAB's
new Radio Test Plan proving radio's
sales effectiveness to major advertisers.
Though no official word yet, RTP
now looks almost definitely set to start
March 1.

There's report that Schenley Industries Inc. plans radio test in midMarch using one station in New
York on behalf of one of its hardliquor brands. Schenley apparently
wants to sample public reaction (and
probably broadcasters, also), and
will place business direct with station.
Publicker Industries, another distiller,
has maintained spot radio schedules
on more than 80 stations for Old
Hickory bourbon and Philadelphia
White Label whiskey brands, campaigns for which began in summer
(Broadcasting, Aug. 21, 1961).

Leak that gushed
Days before FCC released its explosive notice last Friday to inquire
into local television programming in
Chicago, word of impending action
had leaked in that city. One columnist
had it preceding Wednesday and station staffs buzzed with excitement.
Impromptu meetings were held at
executive level.
Off-cuff reaction, both in Chicago
and elsewhere, was that inquiry was
premised largely on labor complaints
stemming from action three years ago
of NBC's owned and operated stations, WMAQ-WNBQ-TV, discontinuing some local news originations in
favor of network and spot programs.
Disposition was to describe inquiry,
to be conducted by Commissioner
Robert E. Lee, ex-Chicagoan, as not
only "new and novel" as formal notice
described it, but also political.
WBC

on threshold

FCC

is about ready to renew licenses of Westinghouse stations, held
up several months because of antitrust conviction of parent company.
Only two matters remain to be resolved: (1) Whether renewals should
be for one or three years, and (2)
exact language of order. General
counsel has altered his stand that
hearing is necessary (Closed Circuit, Oct. 30, 1961) but feels decision now written would modify past
FCC position on antitrust matters.
Conclusion is Westinghouse broadcasting arm is completely divorced
from,
and independent of, parent

FCC

on radio?

says bah to BAH

Booz, Allen & Hamilton, which has
submitted management survey to
FCC, has received counter report
from agency. FCC cited factual errors,
misstatements, inconsistencies and
oversimplifications in BAH 23-chapter preliminary report (Closed Circuit, Feb. 5). FCC labelled report
superficial with no real effort made
to "seek out" true problems and proposed cures. Most recommendations
came from FCC staff suggestions.
Notable exceptions: Broad powers for
proposed executive director, who
would sit just under FCC itself. BAH
still is to submit final report incorporating corrections. FCC then will act
on long-planned reorganization.
Elevated

eyebrows

Presidential order creating post of
Director of Telecommunications Management in White House's Office of
Emergency Planning to which Dr.
Irvin Stewart, educator and former
FCC commissioner, will be appointed
is causing consternation at executive
levels at FCC. Order vests broad
powers in director which appear to
give him charge of entire spectrum
but there is disclaimer that he shall
not pre-empt responsibilities of FCC.

Language, however, imparting authority on national and international
communications policy is similar in
purpose to that given FCC in communications law itself.
CBS'

NCAA

price list

CBS-TV, which paid $10.2 million
for tv rights to National Collegiate
Athletic Assn. football games over
years 1962-1963, reportedly hopes to
sell telecasts also on two-year basis.
High costs of rights — up by $4 million over $6 million paid by ABCTV for 1960 and 1961— has prompted
CBS-TV to peg price on this basis:
For one-quarter sponsorship of schedule, advertiser would pay $2 million
each year and receive minimum of
four commercial minutes per telecast.
FCC
FCC

still in orbit
will stick to its guns in op-

posing President Kennedy's plan for
publicly-owned communications satellite system on ground that project is
not one in which public could be expected to invest funds when there's
no prospect of immediate return. Instead, FCC will continue to foster
ownership by private communications
carriers but with stout provisions
against acquisition of control by single
entity. This position, it's learned, will
be reiterated
FCC's testimony
before House in
Commerce
Committee
hearing scheduled for March 13.
Conelrad

successor

Although it's obvious that Conelrad
is on way out (see page 116), final
announcement is being held up pending development of new plan to provide communications via broadcast
stations to public for civil defense and
alternative military facilities. Whether
new system will retain 640 kc and
1240 kc is to be decided. Whatever
final decision, new controls will be
"engineered" system by FCC and may
not result in all stations being permitted to remain on air in emergency
situation.
Possibility exists that official announcement of demise of Conelrad
and inauguration of new plan may be
made by Steuart L. Pittman, assistant
secretary of defense in charge of civil
defense, when he speaks to state association presidents March 1. This
depends, it's learned, on outcome of
negotiations with Canada, partner with
U. S. in North American Defense
Command.

Published every Monday, 53rd issue (Yearbook Number) published in September, by Broadcasting Publications Inc.,
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WEEK
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The way thing are going, the 1962 model of FCC may
be the fact-findingest of all time. Now the commission's
going to hold a hearing in Chicago to evaluate local tv
programming. See lead story . . .
CHICAGO

PROGRAM

PROBE

SERVICE

COMPARED

over 3,000 deintermixture and drop-in proposals now in
FCC's hands. This critical problem naturally has broadcasters concerned deeply. See . . .
PETITIONS

AT

FCC

their clients. Right now they're about 60% along in picking programs out of sellers' market. See . . .
LINEUPS

SELL

SPECIAL

FAST

REPORT:

SURVIVING

CRISIS

SHOT

COVERAGE

... 50

Now it's getting quite obvious the Conelrad defense
program of a past era is soon to be replaced. Due next
is a system of control designed to inform public and
meet military and civil defense needs. See . . .
CONELRAD

A former member

REPLACEMENT

... 116

of the FCC, Dr. Irvin Stewart, has

been picked by President Kennedy for the job of telecommunications chief for the White House. This key
post will include a direct link to the President. See . . .
KENNEDY

PICKS

STEWART

... 114

As often happens, a legislative proposal has become
snarled in politics and bureaucracy. Now the FCC's bill
to require all-channel television sets is getting some of
Capitol Hill's familiar treatment. See . . .
CHANNEL

... 38

As more advertisers decentralize their buying the natural result is a marked growth in regional representation
of stations. At the same time regional advertisers are
expanding into national accounts. See . . .
REPS

SPACE

. . . 104

The costs' going up but agency buyers are hurrying to
get choice places in autumn network tv schedules for

FALL

feat required costly coverage so the world could know —
a $3 million cost to networks. See . . .

... 59

They may have to add both people and space to handle

3,000

Everybody with tv or radio must have shared at least
part of the historic flight of Col. Glenn. This fantastic

... 35

While it's about this probe, the FCC might be interested in an audience study in New York (seven tv stations) and Philadelphia (four). It shows no difference in
satisfaction with cultural programming in cities. See . . .
CULTURE

BRIEF

STATION

BILL

FALTERS

... 100

REPS

One of the broadcast industry's most powerful facets,
station representation, appears to be surviving a do-ityourself trend. A depth study of the history, significance
and functioning of representatives. See . . .
REGIONAL

... 63
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WELCOME,

NEIGHBOR!

A few yards from Broadcast House, new home of WTIC

TV-AM-FM,

steel is rising skyward, the skeleton

for a fifteen-story office tower of unique design. The elliptical-shaped structure, scheduled for completion by
late 1963, will house the home office of the Phoenix Mutual Life Insurance Company
of Its kind in the world. Like Broadcast House, first of a complex of modern

and will be the first building

structures to be completed in

Hartford's Constitution Plaza, it is an important part of the urban rebirth of America's insurance capital and a
further stimulus for a bustling market.
Burgeoning with Hartford is WTIC Television and Radio. Latest ARB

and Nielsen reports show WTIC-TV's

clear leadership in southern New England. The superiority of WTIC Radio is delineated in the latest Alfred Politz
Media Study of the Southern New England area.

WTIC-TV

IS

REPRESENTED
WTIC
AM-FM

BY HARRINGTON,
IS REPRESENTED

WTIC
TV
3/AM/FM
RIGHTER & PARSONS, INCORPORATED
BY THE
HENRY
I. C H R I S TA L COMPANY
BROADCASTING, February 26, 1962

Late news breaks on this page and on page 10 AT
Complete coverage of week begins on page 35
fa I

Chicago

tv

reports

in 'record7
pride
Chicago tv station executives expressed readiness Friday (Feb. 23) to
stand on records they are proud of
when FCC holds hearing there on local
programming, beginning March 20
(see page 35).
Ward Quaal, executive vice president
of WGN Inc., said WGN-TV has "an
enviable record . . . our finest documentation of performance."
Clark George, vice president-general
manager of CBS-owned WBBM-TV,
stated, "We will participate in any public hearing. We have nothing to hide."
Sterling Quinlan, vice president and
general manager of ABC*s WBKB
(TV), said station has no quarrel with
idea of public hearing in Chicago.
"WBKB is as indigenous to Chicago as
are the stockyards," he said. "Our
heavy accent on live programming, our
leadership in public affairs programming . . . give us confidence in our record."
Needs and interests of Chicagoans
have been and are being served by area
tv stations, Lloyd Yoder, vice president
and general manager of NBC's WNBQ
(TV), maintained. "We are confident
the forthcoming inquiry in Chicago by
the FCC will establish this to be the
case," he said.
Nafi sells KTVT
to Oklahoma

(TV)

Publishing

Sale of KTVT (TV) Fort Worth by
Nafi Corp. to Oklahoma Publishing Co.
for $4 million, including assumption of
obligations, was announced Friday, subject to usual FCC approval.
Oklahoma Publishing {Oklahoma
City Oklahoman and Times and Farmer-Stockman) owns WKY-AM-TV
there and WTYT (TV) Tampa, Fla.
Nafi Corp. bought ch. 1 1 independent
in 1960 from Texas State Network for
same amount, $4 million. Other Nafi
stations: KCOP (TV) Los Angeles,
KPTV (TV) Portland, Ore., and
KFYZ Houston. Broker was R. C.
Crisler & Co.
WZST Tampa, Fla., was sold by Alpha
B. Martin to John M. McLendon for
$140,000 and assumption of note. Mr.
McLendon owns WENN Birmingham,
KOKA Shreveport, KOKY Little Rock
and 50% of WOK J Jackson, Miss.
WZST is 10 kw daytimer on 1550 kc.
Among FCC transfer approvals announced Friday was sale of WNTA-

Back

on top

Broadcast media's stature as
public's No. 1 source of news
about what's going on in world is
documented by further study of
survey Elmo Roper & Assoc.
Conducted for Television Information Office ( Broadcasting,
Feb. 12).
Ranking media singly, it put
newspapers on top with mentions
by 57% of people, tv next with
52%, radio in third place with
34%. TIO has had special tabulation made which, after eliminating duplications between radio
and tv, shows broadcasting on
top with comfortable lead; 73%

in dealing with FCC colors all issues.
Application for extension of time to
construct WRNE Wisconsin Rapids,
Wis., daytimer, by Bill S. Lahm was
set for hearing on petition of WFHR
that city, which charged Mr. Lahm willfully concealed material facts from
FCC and isn't financially qualified.
WFHR was made party to proceeding.
Some of charges against Mr. Schafitz
were raised by WEOL-AM-FM Elyria,
Ohio (Broadcasting, Aug. 14, 1961).
FCC set hearing on own motion, plans
to explore some WEOL charges; FCC
denied petition to include as issues
those in hearing on 1958 application
by Mansfield Journal to acquire WCLW
Mansfield, Ohio.
Eastman

Co.

charges

to newspapers' 57%.
AM-FM

Newark, N.J., by National Telefilm Assoc. to Bergen Broadcasting
Corp. for $2.5 million. Bergen Broadcasting issubsidiary of Communications
Industries Corp., owner of WEOK
Poughkeepsie, NY.; WACE Chicopee,
Mass.; WKST New Castle, Pa.; WKSTTV Youngstown, Ohio.
Grant was made without prejudice
to outcome of various litigation and
present study into network broadcasting. Consummation was prohibited until buyers divest themselves of interest
in am application for Paramus, N.J.
FCC's Broadcast Bureau approved
$900,000 sale of 80% of Cascade
Broadcasting Co. from A. W. Talbot
and Ralph Sundquist to Haltom Corp.
Two

FCC

hearings

set

on misrepresentation
Two hearings were ordered Friday
(Feb. 23) by FCC to explore charges
that misrepresentations were made to
agency.
One case involves renewal of license
of WWIZ Lorain, Ohio; transfer of control of that station to Lorain Journal;
license renewals and modification of license of WFAR Farrell, Pa.; license applications and assignment of construction permit for WXTV (TV), (ch. 45)
Youngstown, Ohio. Sanford A. Schafitz has interest in these stations. Issues will include possible unauthorized
transfer of control of WWIZ; "programming operations ... of WFAR," and
whether employment by WXTV of Mr.
Schafitz (new co-owner with Guy W.
Gully) was contrary to representations.
Questions about Mr. Schafitz's candor

'breach'
Plan
Answer filed
by Robert
E. Eastman
Petker
Co. to $16 million antitrust suit instituted by A. P. Management Corp.
against Young & Rubicam and 15 station representatives (Broadcasting,
Feb. 19) seeks dismissal of complaint
and contains counter-claim by Eastman for $250,000 judgment against
A. P. Management.
Eastman contends that under A. P.
Management's so-called Petker plan
radio stations were induced to breach
their exclusive arrangements and agreements with Eastman by selling to plaintiff, in consideration for products and
services supplied by A. P. Management,
radio broadcast time for spot advertisements of nationally sold products or
services. Eastman contends it did not
receive commissions for these transactions and "such breach of agreement
by plaintiff" resulted "in great harm to
defendant's
business."
A. P. Management
filed suit last
month charging defendants with participating in alleged plot to destroy Petker
Plan. Other representatives are exshortly.
pected to answer plaintiff's complaint
Former

WPST-TV

execs

to apply for ch. 10
Three former executives of ch. 10
Miami when it was WPST-TV have
joined with philanthropist-sportsman
William B. MacDonald Jr. to apply
for ch. 10, now occupied by WLBWTV.
WLBW-TV has been ordered by FCC
to file application for license by March
20 (Broadcasting, Feb. 19). Station
was awarded ch. 10 after WPST-TV
more AT DEADLINE
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Briller.

Lestoil single 30s

taining from affiliates suggestions, comments and criticism which can help
guide network program development.

ABC" v p i n
charge of tv network sales development since
January 1961,
appointed vp for
affiliate communications. Mr.
Briller will be
responsible for
providing affiliates with all

Mr. Briller

available information on tv network's
programs, plans and activities and ob-

Richard A. Moore, president, KTTV
(TV) Los Angeles, resigns, effective
March 1, to head organization now being formed for purpose of developing
and operating pay tv franchise in Los
Angeles and other major cities. He is
succeeded by Robert W. Breckner who
has served as KTTV's vp and general
manager for past two years (see story,

page 52).
For other personnel changes of the week see FATES & FORTUNES

grant was rescinded because of ex
parte contacts with FCC.
Joining Mr. MacDonald to form
South Florida Tv Corp. are former
WPST-TV executive Walter Koessler,
general manager, Eleanor Larsen, program director, and William Needs, chief
engineer. South Florida said its application will be filed as soon as FCC will
accept it. Attorneys for applicant are
Scott Lucas, former Senator from Illinois, and Pierson, Ball & Dowd.
Theatre

closed

set to start

circuit

March

28

Telecasting of live theatre production
by closed circuit starts March 28 in
Rochester, N. Y., by Dynamic Theatre
Networks Inc., New York. DTN has
been experimenting for some time
(Broadcasting, Oct. 2, 1961). Idea
is to telecast live play from one theatre
to another in same area and charges
are made on pay-as-you-see basis. Rochester telecasts include five performances of "Gideon," and prices will
range from $1.50 to $3. Dynamic
hopes to use technique for showings of
plays in cities not visited by Broadway
shows on tour.
Student

quiz planned

on advertising 'image'
What is advertising's career image on
college campus? In new major research
project of Michigan Council of American Assn. of Advertising Agencies,
some 1,200 journalism students will receive exhaustive questionnaires at
Michigan State U., U. of Michigan,
Alma College and Albion College before and after educational advertising
campaign in school newspapers.
Results will be revealed at national
AAAA meet in April. D. P. Brother
& Co., Detroit, is task force agency for
cooperative project headed by Tom
Adams, president, Campbell-Ewald Co.
10

FCC
to

offers

city

on

advice
catv

FCC moved into community antenna
fight in California Friday in its response
to inquiry from city manager of Salinas,
regarding applications before city council for catv franchises.
Commission said it has been concerned about catv for years and suggested city use as guidelines authority
FCC is asking from Congress: (1) to
require catv system to carry local tv
station if requested, (2) that local station signal not be degraded on cable,
and (3) that local station be protected from duplication of its programs on other channels of catv system.
Commission stressed also that catv
admittedly does not serve rural areas
and if catv impact forces local off-air
broadcaster to cease broadcasting, not
only rural but all residents are deprived
of local news, weather, projects and
interest.
Letter was written to FCC at suggestion of John C. Cohan (KSBW-TV
Salinas-Monterey and KSBY-TV San
Luis Obispo.) Mr. Cohan told several
FCC commissioners last week that one
catv firm has told him it plans to construct 28 catv systems in his service
area — and offered him right to acquire
50% interest in each of them if he
would cooperate. Cable systems presumably would transmit San Francisco and Los Angeles stations to this
California coastal area.
Examiner

asks

denial

of six Gila licenses
FCC Hearing Examiner Forest L.
McClenning Friday recommended that
FCC not renew the licenses of five am
stations and one fm owned by Gila
Broadcasting Co. All are in Arizona.
In hearing held in May 1961 in

New departure in network tv
selling — 30-second announcements to single advertiser — takes
place when ABC-TV launches its
Holly wood Special movies on
April 8 (Sun., 9-1 I p.m. EST).
Half-minute announcements backto-back for different products of
single advertiser are not uncommon, but in this case ABC-TV
sold 30s to one: Lestoil. ABC-TV
authorities say it came about this
way: Sales format for program is
two commercial minutes back-toback; Brown & Williamson bought
90 seconds. Lestoil then took
left-over 30.

Arizona, FCC Broadcast Bureau
claimed Gila had permitted two unauthorized transfers of control and
many willful technical vications of FCC
rules.
Examiner McClenning found transfers of control were in good faith but
said technical violations by Gila, "however, are of such magnitude as to require disqualification."
Pepsodent tv ad fair,
says FTC examiner
Clean bill of health for Pepsodent
toothpaste tv commercials in removal
of tobacco stain has been recommended
by Federal Trade Commission hearing
examiner.
Examiner said demonstration of how
Pepsodent toothpaste removes tobacco
stain from white glass plate is no deception and recommended dismissal of
complaint.
FTC complaint was issued in 1960
against Pepsodent manufacturer, Lever
Bros. Co.; its advertising agency, Foote,
Cone & Belding, and account executive.
William H. Bambrick.
Commercials under attack, Examiner
Harry R. Hinkes said, shows that Pepsodent toothpaste does clean away
fresh tobacco stains; it does not claim
to be effective in removing accumulated
stains.
This is not final order and may be
reviewed by FTC membership.
EWR&R

named

for Endac

Erwin Wasey, Ruthrauff & Ryan, Chicago, has been appointed to handle
Helene Curtis Industries Inc.'s Endac
(skin-cleanliness preparations) account,
effective immediately. Endac advertising expenditure last year was about
$400,000 and is expected to be "insubstantially"
in 1962.
also willcreased
handle
several
new EWR&R
Helene
Curtis products now in development.
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PAYING

PUBLIC

SERVICE

v i*

At WIBW-TV

public service programming

is more than a duty to the viewer . . . it's a
bonus to the advertiser. The people who
compose this rich Eastern Kansas Market
take keen interest in community
government

and activities. They have to ... in an agricultural

market, it's their bread and butter. These people depend on
WIBW-TV to keep them informed. The result is more sales for the
WIBW-TV advertiser. Another reason why WIBW-TV tops
all competition in this wealthy Eastern Kansas Market.

W
B
TOPEKA,
Channel

KANSAS

13 • CBS • NBC
R»preienr>d Nationally by

• ABC

INODEL
Division of Stauffer-Capper
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Publications

PLUS The Best ShowsAll Day . . . Every DayAs Late As 1 1:30 p.m.

Announcing

DATEBOOK

An

A calendar of important meetings and
events in the field of communications
•Indicates first or revised listing.
INCREASE
FOR

HOUSTON'S

NOW

one

in POWER

MOST

POWERFUL

of America's

FM

Most

STATION
Powerful.

. .
.

FEBRUARY
Feb. 26 — Senate Space Committee, hearings on space communication system legislation. New Senate Office Building, Washington.
Feb. 27 — Start of eight-week course. Radio
& Tv Executives Society Time Buying &
Selling Seminar. New York.
*Feb. 27 — National Council of Women of
the U. S., all-day conference on "Broadng— PioneerAuditorium,
in Outer 345
Space."
Affairs castiCenter
E. 46thWorld
St.,
New York.
Feb. 28 — Assn. of National Advertisers
workshop on tv advertising. Hotel Plaza,
New York.
Feb. 28 — UPI Broadcasters Assn. of Massachusetts, awards dinner, J. E. Allen of
WBZ-TV presiding. Nick's Restaurant.
Boston.
Feb. 28-March 1 — NAB, seventh annual conference for presidents of state broadcasters' associations. Shoreham Hotel. Washington, D. C.

^No

.l

MARCH
March 1-2 — NAB public affairs and editorializing conference, first national meeting. Secretary of State Rusk and FCC Chairman Minow will address broadcasters attending the conference. Shoreham Hotel.
Washington, D. C.

Based

March 1-3 — U. of Oklahoma, annual radiotv conference and clinic. U. of Oklahoma
campus, Norman. Oklahoma.
March
4-5 — Texas Assn. of Broadcasters,
spring convention. El Paso.
*March 4-7 — National Conference on Higher
Education, annual meeting. NAB President
LeRoy Collins will be a principal speaker.
Chicago.

on

Hooper

Ratings

of Total FM
time periods,
Dec-Jan., 1962,
of Top 25
Markets.

Affiliated with the
AM

Leader

in Houston

iKNUZ
NO.
ADULT

1 BUY
and

TOTAL

AUDIENCE

*July-Aug. PULSE, 1961 Va hr. average ratings against published
one-time minute rates in Oct. 1, 1961 SRDS
MEMBER OF TEXAS QUADRANGLE
Wm
I
12

THE
KATZ AGENCY inc.
National Representatives

IN HOUSTON,
CALL DAVE MORRIS
JAckson 3-2581

*March 5 — Academy of Television Arts &
Sciences, foreign tv exhibit, showing winners at the Montreux Festival. Hollywood
Palladium, 8 p.m., Hollywood.
March 5 — House Commerce Committee,
hearing on all-channel set legislation.
Washington, D. C.
March 5-6 — Broadcasting and advertising
seminars. School of Journalism and Communication. U. of Florida. Separate days
will be devoted to consideration of media
and advertising topics. Participants in the
seminars include Pauline Fredericks, NBC
News, Commissioner Robert E. Lee of the
FCC, and TvB President Norman Cash. U.
of Florida campus, Gainesville.
March 5 — Academy of Television Arts &
Sciences, Hollywood chapter evening meeting on international television. Ambassador
Hotel, Los Angeles.
March 5-9 — School of Journalism & Communications, U. of Florida, Communications week. Gainesville.
March 6 — New York State Broadcasters
Assn., annual meeting. Gov. Rockefeller
and members of the legislature will be
guests for the dinner following the afternoon meeting. Ten Eyck Hotel, Albany.
March 7 — Academy of Television Arts &
Sciences, New York chapter forum on
sponsors and ratings. Overseas Press Club,
New York.
March 7-9— Western Assn. of Broadcasters,
engineers convention. Hotel Saskatchewan,
Regina.
♦March 8-10 — Alabama Broadcasters Assn.,
BROADCASTING, February 26, 1962

REVIEW
(1) BASIC

OF

MEDIUM

FACTS

. . . WCCO

Television

has a daily circulation of 78%* of the 752,300f
homes in the 68-county Twin City area. More
than any other TV station . . . More than any
other advertising medium.
(2) BASIC MARKET
. . . The Twin City
market is 14th most populous area in the
country . . . 12th in the nation for retail sales.
NOW,

ANOTHER

FACT

BASIC

SELLING

. . . involves

many

elements

. . . audience, station image, programming and MERCHANDISING. WCCO

Television's TELE-SELL Merchandising
guarantees a qualified advertiser displays in
145 Twin City supermarkets.
Three TELE-SELL Merchandisers personally
visit all 145 cooperating stores twice each
month . . . and check on pre-arranged TELESELL displays.
Documented reports are compiled and submitted for each product . . . listing displays,
stores, dates, and photographs.
For a TELE-SELL

Brochure write WCCO

Tele-

vision, Minneapolis-St. Paul or contact your
nearest Peters, Griffin, Woodward, Inc.
"Colonel."
MORE THAN

THE

DOMINANT

STATION in the Minneapolis-St.
Paul Markets, WCCO television is
themediumtoBUYFIRSTOFALL!

*ARB 1960 Coverage Study
fNov. TV Magazine

They

might

have

...but

sold

us

the

broadcasting

Brooklyn

is our

Bridge

business!

Even in these days of "big numbers," no-one ever has paid $11,000,000.00 for
a radio station. But Storer Broadcasting Company
did just that for its new
voice

in New

York

. . . WHN.

with promise, Storer
*Represented by Katz Agency

has

* Backing

invested

our

this sum

faith that
to be

radio's

future

in the world's

is bright

number

one

market

with

WHN}

New

holders, and in electronic
no
and

other
Storer

medium

can

York.

Storer,

media

for some

fulfill. We

style performance.

publicly

invite

Important

owned

by over

35 years, believes
you

to listen

Stations

radio

6,000

stock-

has a function

to WHN3

in Important

New

York,

Markets.

spring convention. Dinkler-Tutwiler Hotel,
Birmingham.
March
10— Sigma
Delta
Chi, Region 7
Mo.
convention.
Muehlbach Hotel, Kansas City,
March 12-16 — American Management Assn.,
"Effective Advertising" course for management, In Chicago for the first time. La
Salle Hotel, Chicago.
March 14-16 — Electronic Industries Assn.,
committee, section, division and board
meeting. Statler-Hilton Hotel, Washington,
D. C.
♦March

15 — Southern California Broadcasters Assn., monthly luncheon meeting,
noon. N.W. Ayer & Son, Hollywood, will
be guest agency. Michael's Restaurant, Los
Angeles.
♦March 15-16 — West Virginia Broadcasters
Assn., spring meeting. Legislative dinner
on Thursday evening; workshop Friday
morning. Sheraton Park Hotel, Washington, D. C.
March 16 — Advertising Federation of America, board of directors meeting. New York.
March 16 — Louisiana Assn. of Broadcasters,
spring meeting. Washington-Youree and
Captain Shreve Hotels, Shreveport.
March 16 — Indiana Broadcasters Assn.,
spring meeting. Feature speaker will be
C. Wrede Petersmeyer, president of Corinthian Broadcasting Corp. Site in Indianapolis to be announced.
March 16-17 — Arkansas Broadcasters Assn.,
spring Rock.
meeting. Sam Peck Hotel-Motel,
Little
March

19-23 — Georgia Assn. of Broadcasters, first annual regional meetings of
broadcasters will be held at following five
sites: Griffin, Albany, Baxley, Augusta,
Canton.

LEADS

IN

SERVICE

LEADS

IN

ACCEPTANCE

LEADS

IN

AUDIENCE

News . . . the gathering and reporting thereof . . .
is big business at WIBC. A 7-man staff back-stopped
by Radio Press, complete UPI wires, mobile cruisers
with full broadcast facilities and inter-station cooperation form the organization of WIBC Radio News.
It's a busy one, too — presenting 223 newscasts weekly,
plus additional background programs and consistent
editorials.

March 22 — Assn. of National Advertisers
seminar, "How to use business papers effectively." Hotel Plaza, New York.
March 22-24 — Advertising Federation of
America, fifth district meeting. Shawnee
Hotel, Springfield, Ohio.

WIBC

March 23 — Reply comments due on FCC
proposalson for
comments were
tendered
Feb. which
19.

Radio News is only a portion of the programming philosophy that has given WIBC the largest
audience morning, afternoon and evening in Indianapolis and Indiana.* This audience is available to
you . . . the national advertiser.

50,000
WATTS

1070
WIBC

KC

The Friendly Voice of Indiana
JOHN

16 (DATEBOOK)

March 21-23 — Audio Engineering Society,
spring convention. Ambassador Hotel, Los
Angeles.

WIBC area audiences have consistently stated their
preference for news in the WIBC manner in qualitative surveys conducted by Pulse. They know that it is
factual, timely and newsworthy.

'Pulse 46-County Area Survey, April, 1961
*Pulse Metropolitan Area Survey, October, 1961

2835 N. Illinois Street
Indianapolis 8, Indiana

♦March 20 — Illinois Commission on Children, in association with 30 other statewide
organizations, will sponsor an all-day workshop on "Broadcasting in the Public Interest." Among the speakers: NAB Code
Director Robert D. Swezey, FCC Commissioner Robert E. Lee, and Louis Hausman,
director of the TIO. LaSalle Hotel, Chicago.

BLAIR & COMPANY
National Representative

WIBC IS A MEMBER OF
THE BLAIR GROUP PLAN

March 26-30 — American Management Assn.,
course in trade practice regulations. Hotel
Astor, New York.
March 26-28 — Canadian Assn. of Broadcasters, annual convention. Queen Elizabeth
Hotel, Montreal, Que.
March 26-29 — Institute of Radio Engineers,
international convention. Waldorf-Astoria
Hotel and New York Coliseum, New York.
March 28-30— National Sales Promotion &
Marketing Exposition of Advertising Trades
Institute. Hotel Biltmore. New York City.
March 29-30— NAEB Region III meeting.
Ball State Teachers College, Muncie,
Indiana.
March 30-31 — Advertising Federation of
America, sixth district meeting. Detroit.
March 31-April 1— National Assn. of Fm
Broadcasters. Program and business meetBROADCASTING, February 26, 1962

THESE

bring

you

the

3

world's

VITAL

best

STEPS

telephone

service

1 • RESEARCH

2 • MANUFACTURE

3 • OPERATION

The telephone was born of research
and grows ever more useful the same
way. Bell Telephone Laboratories

Research-created equipment must be
manufactured, held to high standards

Here, twenty-one Bell Telephone
Companies step in. They take the
results of Bell Laboratories research

conducts a far-reaching research and
development program — most of it in
communications, but much of it devoted to defense.

at low cost, and made available anywhere in the nation.
That's Western Electric's job.
Working closely with Bell Laboratories, Western Electric makes the

and Western Electric production and
bring them to useful life on your
bedside table or kitchen wall or
office desk.

Basic Bell inventions such as the

vast amounts of high-quality equip-

All three— research, manufacture,

Transistor and the Solar Battery have
benefited man in many ways. And

ment required for the telephone network. But the task still remains of
putting this research and equipment

operation — are interdependent and
indispensable. Working as a team
with a common goal, they give this

to work— so they can make daily
living easier and more pleasant for
you and your family.

country the world's finest telephone
service and more telephones than all
other countries combined!

constant development of new equipment is revolutionizing telephony.
But research alone doesn't bring
service improvements and economies.

BELL
Owned

TE

by more tf

EPHONE

SYSTEM

two million Americans

ing March 31; joint NAB-NAFMB "Fm
Day" April 1. Conrad Hilton Hotel, Chicago.
APRIL
April 1-4 — National Assn. of Broadcasters,
annual convention. Conrad Hilton Hotel.
Chicago.
April 4-6 — Assn. of National Advertisers,
West Coast meeting. Del Monte Lodge,
Pebble Beach, Calif.
April 6-7 — Region 11 (southeastern) conference, National Assn. of Educational
Broadcasters. U. of Georgia, Adult Center
for Continuing Education. Athens.
April 7 — Intercollegiate Broadcasting System, annual convention. Yale U., New
Haven, Conn.
April 9 — Academy of Motion Picture Arts
& Sciences, 34th Oscar awards ceremony at
Civic Auditorium. Santa Monica. Calif.
April 11-13 — New York State Educational
Radio & Television Assn., spring meeting.
WNED-TV, Hotel Lafayette, Buffalo.
April 13-14 — Sigma Delta Chi Region 3
convention. Atlanta, Ga.
April 14-15 — Sigma Delta Chi Region 5
convention. Morrison Hotel, Chicago.
*April 16 — Deadline for comments on FCC
proposal to charge licensing fees for applications for new stations, renewal applications, transfers of control or major
facility changes, and other nonbroadcast
licenses.
*April 16-18 — National Educational Television & Radio Center, spring affiliates'
meeting. Denver Hilton Hotel, Denver, Colo.
April 23-May 5— Second International Television Festival, Montreux, Switzerland.
April 25 — Assn. of Industrial Advertisers.
Eastern New England chapter and Hartford
chapter, all-day marketing and advertising
clinic. Hotel Somerset, Boston.
April 26-27— Pennsylvania AP Broadcasters
Assn. Philadelphia.

May 9-12 — Western States Advertising
Agencies Assn., 12th annual conference
Theme of this year's conference is: "Advertising Achievements — West." Oasis Hotel,
Palm Springs, Calif.
May 10 — Station Representatives Assn.
awards program luncheon. "Silver Nail"
timebuyer of the year award and "Gold
Key"
presented. WaldorfAstoriaaward
Hotel, will
New beYork.
May 10-12 — Advertising Federation of
America, fourth district meeting. Jacksonville, Fla.
May
11-12— Sigma
Delta Chi Region 1
convention. New York.
May 12 — UPI Broadcasters of Illinois, spring
meeting. Inman Hotel, Champaign.
May 12 — Sigma Delta Chi Region 11 convention. San Jose, Calif.
May 12 — Sigma Delta Chi Region 4 convention. National awards banquet on
agenda. Detroit, Mich.
May 15 — Comments due in FCC rulemaking
(Docket 14419) affecting the presunrise
operation of daytime only stations. (Rescheduled from Feb. 8)
May 15-16 — Council on Medical Television,
fourth annual meeting. Clinical Center, National Institute of Health, Bethesda, Md.
May 16-17— Annual Medical-Dental Tv
Workshop, sponsored by the National Naval
Medical Center. National Naval Medical
Center, Bethesda, Md.
May 20-22 — Assn. of National Advertisers,
spring meeting. Hotel Commodore, New
York.
May 21-24 — 25th anniversary Electronic
Parts and Distributors Show and Conference. Conrad Hilton Hotel, Chicago.
*May 22 — National Academy of Television
Arts & Sciences, 14th annual Emmy Awards
presentation. Originating in New York,
Hollywood, and Washington, D. C.
May 23-25 — Electronic Industries Assn., 38th
annual convention, committee, section, division and board meeting, Pick-Congress
Hotel, Chicago.

April 27-28— Oregon Broadcasting Conference. Village Green, Cottage Grove.
April 27-29— Mississippi Broadcasters Assn.,
annual convention. Broadwater Beach Hotel.
Biloxi, Miss.
April 27-29— National Academy of Television Arts & Sciences, trustees meeting.
Seattle, Wash.
April 28-29— Sigma Delta
convention. Lubbock, Tex.

Chi

Region 8

April 29-May 3 — Society of Motion Picture
and Tv Engineers, 91st convention. Advances of color motion pictures and color
tv is the convention theme. Ambassador
Hotel, Los Angeles.
April 30— American Women in Radio and
Television, board of directors meeting.
Sheraton-Chicago Hotel, Chicago.
*NCS '61 Radio— 50% and over penetration

WRVA-B4DI0
50,000 Watts AM, 1140 KC
200,000 Watts FM, 94.5 MC
Richmond, Virginia
I n;f.i'i I
■radio!
I COPE I
National Representative:
PETERS, GRIFFIN, WOODWARD,
18 (DATEBOOK)

INC.

April 30-May 2 — Assn of Canadian Advertisers, convention. Royal York Hotel,
Toronto.
MAY
May 2-5 — Institute for Education by RadioTelevision, annual convention. DeshlerHilton Hotel, Columbus, Ohio.
May 3-6, 1962 — American Women in Radio
& Tv, national convention. SheratonChicago Hotel, Chicago.
May 4-5 — Kansas Assn. of Radio Broad*
casters, annual convention. Hays, Kan.
May 4-6 — Sigma Delta Chi Region 2 convention. Williamsburg, Va.
May 5 — Sigma Delta Chi Region 9 convention. Grand Junction, Colo.

June 2-3— Oklahoma
Tulsa.

JUNE
AP

Radio-Tv Assn.

June 11-14 — Industrial Advertising Exposition held in conjunction with the 40th annual Conference of Assn. of Industrial Advertisers. Royal York Hotel, Toronto,
Ontario, Canada.
June 14-15 — Western Assn. of Broadcasters, convention. Jasper Park Lodge,
Alta.
June 17-22, 1962 — Annual convention of the
National Community Television Assn.
Shoreham Hotel. Washington, D. C.
June 20-22 — Virginia Assn. of Broadcasters,
annual meeting. Cavalier Hotel, Virginia
Beach.
June 23-28 — Advertising Federation of
America, 58th national convention, in conjunction this year with Advertising Assn.
of the West. Theme of the joint meeting
will be "All-American Advertising Roundup." Denver-Hilton Hotel, Denver.
June 23 — Advertising Federation of America, ninth district meeting. Denver.
June 29-30 — Texas AP Broadcasters Assn..
15th annual meeting. Hotel Texas, Fort
Worth.
AUGUST
Aug. 5-7 — Georgia Assn. of Broadcasters,
annual convention. Holiday Inn, Jekyll Island, Ga.
Aug. 21-24 — Western Electronics Show and
Convention,
Los Angeles Memorial Sports
Arena.
BROADCASTING, February 26, 1962

A

special

from

the

progress

report

Investor-Owned

on

Electric

electric
Light

power

and

in

Power

America

Companies

WHY

there is no electric power

shortage

HOW

in America...

the U. S. can

have

of electric power in the
and save taxes too...

plenty

future-

This report on electric power in the
United States is of special interest today
for two important
First, Americans

reasons:
are using more

and

more electricity every year — in fact,
doubling their requirements about every
10 years. It's important for them to know
that there will always be plenty of elecfrom

tric power — and good service as well —
the investor-owned electric light

and power companies.
Second, the nation's defense needs are
of personal concern to nearly everyone.
So are the taxes that are required to pay
for this defense. There
conviction

is a widespread

that needless tax spending

must be eliminated. And tax spending to
put the federal government

farther into

the electric business — as some people are
urging right now — is clearly needless. The
investor-owned electric light and power
companies can supply all the additional
electric power required for a growing
America— without needless tax spending.
The

facts and

figures that support

both of these points are outlined on the
following pages.
Advertisement

Advertisement

The

investor-owned

companies*.. who

electric

they are

1 More than 300 investor-owned electric light and power companies are
serving America today. These companies are located in nearly every
part of the country.
2 More

than 140,000,000 people are

customers of the electric companies —
in homes, farms and businesses across
the nation. These customers have
plenty of power for every need — plus
plenty to spare.
3 The electric companies

create jobs

for 300,000 men and women

who staff

them. Engineers, linemen, accountants, meter readers, stenographers.
. . . And hundreds of thousands of
other jobs are created for people who
provide the electric companies

with

goods and services.
4 More

than 4,000,000

shareholders

are the direct owners of these electric
light and power companies. Millions
more are indirect owners through
bank or insurance savings, pension
programs or other funds investing
widely in electric companies.

* About four-fifths of America's electric power
customers are served by the investor-owned
companies. The remainder are served by
government-financed power suppliers. The
total, including both the investor-owned and
government-financed, is referred to as the
"total electric utility industry."
4

COMPARATIVE

Product

Gross

BILLIONS OF DOLLARS

1,000

dramatically over the years. Production has grown at about 23^ times
the rate of the economy as a whole,
by

RATE

BILLIONS of KWHR

5 Use of electric service has increased

as measured

GROWTH

-100

-50

NET PRODUCTION OF ELECTRIC
ENERGY IN THE UNITED STATES*

500

500
1,000

GNP IN 1954 DOLLARS

National

(GNP).

6 Power-producing capability stays
ahead of demand. The overwhelming

-100-

share of this capability is in plants
of investor-owned companies. These
companies furnish more than 75%
of today's power-plant

capacity.

7 Electric service is the greatest value
in the U. S. home. While the cost of
almost everything Americans
gone

buy has

up sharply, the average

cost

1912

1920

1930

1912

c

1920

1930

10
1950 1960

1940

Average Rate Of Growth Per Year
Compounded (3.05%)

Average Rate Of Growth Per Year
Compounded (7.15%)
♦Excluding Alaska and Hawaii

per kilowatt-hour of electric service
for homes has actually gone down.
The Consumer Price Index has

MILLIONS
KILOWATTSOF
CAPABILITY

climbed from a base of 100 in 1913
to 299 in 1960. At the same

10
1950 1960

1940

vs DEMAND

• Total Industry'

180

time,

160
140

the average revenue per kilowatthour of residential electricity has

120
100

dropped from an index figure of 100
in 1913 to 28 in 1960.

80
60
40
~.
-■

1940

1930

More

electricity than

more

value than

1935
CAPABILITY
INVESTOROWNED i^^H

ever...

~l

1950

1945

1

1960

1955

^ 0
20

DEMAND
TOTAL ELECTRIC
UTILITY INDUSTRY

GOVERNMENT &
COOP

♦Excluding Alaska and Hawaii

ever

PRICE RECORD

of the Electric Utility Industry
INDEX
300
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AVE! AGE REVE ictricity KWHR
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= 100
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1930
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1950
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1930

1940
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-50

Advertisement

IMPROVED

PER KWHR ,10

——

1890

1900

1910

1920

P0UNDS
OF
COAL

FUEL ECONOMY

1930

1940

1950

1960
g
"Creative
keep

Engineering"

value

of service

helps
high

8 More power from less fuel is the
result of constant improvement in
power-plant design and operation. It
once took eight pounds of coal to
generate a kilowatt-hour of electricity. Today it can be done with as
little as three-fourths of a pound.
Improvements have also been made
in the efficiency of other power
sources — oil, gas and falling water.
9 Higher
MILES

OF TRANSMISSION

voltages help

cut costs. Investor-owned

electric com-

panies are using and experimenting

LINES

with ever-higher transmission voltages so they can send large amounts
of electric power over long distances
at lower costs. This helps keep rates
to users low.

364,000
MILES

22 KV and Above

transmission

182,000
MILES
155,000
MILES

10 The miles of transmission lines
have more than doubled since 1930.
The

1930

1940

1950

investor-owned

electric com-

panies' transmission system has been
growing at an accelerating pace as
more and more power plants have
been built and more interconnections

1959
10

have been completed.

11 Interconnecting results in greater
economies. Thousands of miles of lines
and hundreds

of power plants within

the electric industry are interconnected in many parts of the country.
Thus, power can be delivered from
many sources and from the most
efficient plants first. The nation's
transmission system as of January,
1960, is shown here in black. Lines
expected to be added by 1970 are in
color. Most of these new lines will be
built and financed by the investorowned electric companies.

12 An example of a "power pool" is
this one in the Northeast. Twelve infacilities and

vestor-owned electric companies pool
interconnect lines to

serve in a three-state area of about
48,000 square miles and
population. Combined

19,000,000

capability is

15,000,000 kilowatts. Efficient joint
use of facilities in this manner results
in better service and lower costs.
13 A development program is under
way on atomic electric power. A total
of 124 investor-owned

electric com-

panies are participating in 23 projects
involving company
about

expenditures

$700,000,000.

the Atomic
equipment

Energy

Working

of

with

Commission,

manufacturers,

and other

organizations, the electric companies
are making steady steps toward ways
to produce electricity from the atom
as cheaply as it can be produced
other means.

Increased
atomic

by

interconnections . . .

electric power

Advertisement

13

PLANT

AND

EQUIPMENT SPENDING
BILLIONS OF DOLLARS

Electric

Ten Leading Industries
T

the

light and

nation's

power...

leading

industry

Investor-Owned Electric Utility Co's.
Communications
I
Petroleum and Coal Products
I
Transportation (Except Rail)
I
Machinery Manufacture
I
Gas Utility Industry
I
Chemical and Allied Products
I
Primary Iron and Steel

1^

1960

14 The investor-owned electric power
industry represents the biggest industry investment in the nation. The
investment in electric plant in 1960

Mining

totaled

Railroads

$46,000,000,000.

industry matches

No

other

it.

15
1 5 Average spending of $3,200,000,000
$1

Investor-Owned
As a Percent of GROSS REVENUE

TAXES

$2 Companies
Electric Utility
$3

BILLIONS OF
DOLLARS

$4

per year for new plant and equipment
tops all other industries. Construction
in the electric industry is about 10%
of the new construction for all
American major industries. Because
the use of electricity is unusually
stable, the electric companies continue
to spend for plants and equipment
even during recessions when spending
by many

other industries drops off.

16 Investor-owned
rank first among

electric companies
all major industries

in taxes paid. These

taxes — to local,

state and federal governments —
amount to about 24% of every dollar
the companies receive from customers. The companies are currently
paying about $2,000,000,000
in taxes.

a year

17 America

has more electricity than
w

the next five nations of the world combined— three times as much as
Russia. With

only one-sixteenth

ELECTRIC

of

the world's population, America has
one-third of the electric capacity.

POWER

CAPACITY

1959

United States

162,716,000 kilowatts

18 Americans enjoy nearly eight times
as much electricity in their homes as
the Russians. The average home in
this country uses twice as much
electricity for lighting alone as the
Russian

home

uses for all purposes.

^r
V
Canada

Japan

^
W- Germany

*
G. Britain

19 The U. S. transmission system is
five times the size of Russia's. Although
Russia has about three times as much
area

as the

United

States,

this

?23,333,000*
? 33,820,0001
T 174,998,0001kilowatts*
kilowatts
kilowatts
21,573,000 kilowatts
24,850,000 kilowatts
59,140,000 kilowatts
♦Including Alaska and Hawaii
17

nation's electric transmission lines
extend vastly farther — 304,000 miles
in the U. S., 62,000 miles in Russia.

AVERAGE

ANNUAL

USE Per Residential Customer
1960

*Total Electric Utility Industry
IncludeskwhAlaska
r* and Hawaii.
3827

The United
world's

States:

leading electric nation

USA

500 kwhr

USSR

18

TRANSMISSION

LINES • USA

USA
AREA: 3,022,387 sq. mi.

304,000 Miles of Transmission
35 KV and Above
Advertisement
19

and USSR

USSR sq. mi.
AREA: 8,607,553

62,000 Miles of Transmission

INVESTMENT

IN ELECTRIC
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as some people are constantly urging. Such unnecessary

federal spending

would

be sense-

less at any time, but it's downright
dangerous when so many billions
are needed for national defense.
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OPEN
We

MIKE

go to Harvard

editor: While doing some research al
the Harvard Business School library recently, noticed
I
with pleasure the reference copies of Broadcasting on several
shelves in the main reading room. —
Mark Finley, promotion director, Boston Record-American, Boston.

UPPER
PENINSULA
AN'S
CHIG
MI
IS EASILY

AVAILABLE

NOW

Perspective '62
editor: Perspective '62 (Broadcasting, Feb. 19) is extremely well done
and reflects your usual intelligent approach to the problems and potentials
of our industry. — John F. Box Jr., managing director, Balaban Stations, St.
Louis.
Sole sponsorship
editor: In your recent story about the
David Susskind-CBS-TV controversy, it
was mentioned that John H. Breck Inc.
is only half sponsor of this year's
monthly television series, Golden Showcase. To straighten the record for Mr.
Susskind and for your publication, John
H. Breck Inc. is the sole sponsor of the
program. — David Rush, Sobers,
O'Rourke & Sabinson, publicity-public
relations, New York.

Stauderman 'Monday Memo'
editor: We read with interest the Jan.
8 Monday Memo by Bruce Stauderman
of Meldrum & Fewsmith, Cleveland.
We hope to interest local manufacturing
plants in advertising on our station and
would appreciate 100 reprints. . . .—
E. F. Howard, national sales director,
CKKW Kitchener, Ont.
Religious broadcasters
editor: . . . Thank you for the very
fine piece you did regarding the National Religious Broadcasters convention in Washington [The Media, Jan.
29]. . . .
. . . My high admiration for the fine
job you do each issue of the publication.
... I marvel at the completeness and
accuracy of your coverage. . . . — Eugene R. Bertermann, president, National
Religious Broadcasters, St. Louis.
On all-channel

The

New

$100,000,000

BIG-MAC

Bridge

carries thousands to the U. P. daily!

Paul Bunyan Television
Traverse Cit>
WPBN-TV

Cheboygan
WT0M-TV
One Rate Card

Covers 25 Northern Michigan Counties
INCLUDING a big chunk of -the U. P.
and parts of Canada
Offering the Only Principal
City Grade and Grade A
coverage to Traverse City,
of Resorf-Rich
and much
Cheboygan,
Northern
Michigan

Reach the MOST homes with
7000 MORE Homes Reached Than
(M-F, Noon-6 PM>
1900 MORE Homes Reached Than
(M-F, 6 PM-Mid.)
2800 MORE Homes Reached Than
(Sat. 6 PM-Mid.)
1900 MORE Homes Reached Than
(Sun. 6 PM-Mid.)
•ARB (March, 1960)

PBN'
Sta. B
Sta. B.
Sta. B.
Sta. B

sets

editor: . . . Pertaining to the agitation
for enforced manufacture of all-channel tv sets . . . how can the government
presume to dictate to manufacturers on
issues unrelated to safety, ethics or public welfare? This seems to be the case
. . . where no question of safety is concerned and where large segments of the
consuming public presently have no

27
Beckjorden
Elisabeth
tive
Network Representa

BIGGER

than

PORTLAND,
One

Buy

use for the uhf capabilities. [Such] laws
. . . seem to border on the unconstitutional. . . . Let's not burden the consumer with the cost of facilities he can't
use.

OREGON

Delivers

IDAHO
- MONTANA
plus 1 1 counties in Wyoming
at lower cost per thousand
SKYLINE TV NETWORK delivers more TV homes
than the highest rated station in Portland — at less
cost per 1,000. SKYLINE delivers 92,300* nighttime homes every quarter-hour Sunday through
Saturday. Non-competitive coverage. One contract — one billing — one clearance. Over 254,480
unduplicated sets in 5 key markets. Interconnected
with CBS-TV and ABC-TV.

. . . The proposed duplication of our
clear channels . . . seems to be the mark
of the last step in the decline of radio.
It is a pleasure, as a sometime listener,
to be able to dial New York, Chicago,
New Orleans, Des Moines, Detroit and
other cities where powerhouses still operate at the high production levels once
aspired to by all radio operations. We
now have — from the technological viewpoint— about 2,000 too many am stations; let's not clutter up the clears, too!
— 7?. H. Coddington, Richmond, Va.
KNOG

ownership

editor: I notice that you have listed
Lloyd Burlingham as having controlling
interest in KNOG [Changing Hands,
Feb. 12].

IDAHO - KID-TV Idaho Foils MONTANA - KXLF-TV Butte
KLIX-TV Twin Foils
KFBB-TV Great Foils
KOOK-TV Billings

As of July 12 last year KNOG has
been owned and operated solely by
TV
NETWORK
P.O. Box 2191
Idaho Falls, Idaho
6

Moxh. 1961

Call Mel Wright, phone JAckson 3-4567 - TWX No. I F 1 65
or your nearest Hollingbery office or Art Moore in the Northwest

Madelon Harper Cowling. . . . — Charles
H. Cowling, general manager, KNOG
Nogales, Ariz.
[The erroneous listing of KNOG ownership
appeared in a story describing Mr. Burlingham's sale of KTOB Petaluma. Calif. The
out-of-date information crediting Mr. Burlingham with controlling ownership of
KNOG was
from the
Broadcasting taken
Yearbook which
had 1961-62
not received
notification of the ownership change at its
publishing
deadline time for am ownership
listings.]
BOOK NOTES
"A Mass Communications Dictionary," edited by Howard Boone Jacobson; Philosophical Library Inc., New
York. 377 pp. $6.
If there is a field which can boast

talk

3,000 words of jargon peculiar to itself, it is mass communications, where
words themselves are the chief stock in
trade. This book seeks to cover the ordinary and some not-so-ordinary shop talk

about

efficiency!
The next time you buy Cincinnati radio, do this: Take the
latest ratings (you pick the book!) for each station; match it
to Nielsen's latest circulation figures; marry that to rates —
and you'll find that WCKY delivers more homes per dollar
than any other station in the market. If that isn't efficiency, it'll
do until something better comes along! AM Radio Sales will
show you that WCKY reaches millions of homes weekly in
16 states.

wcky*
50,000
LB Wilson
28

WATTS
Inc., Affiliate:

radio
•

CINCINNATI

WLBW-TV,

Miami,

Florida

used
in theand
creative,
informational,
vertising
technical
functions a~dof
publishing, films, broadcasting and other
media of mass communication. The
definitions are furnished or agreed upon
by an "editorial board" of experts in
the various fields and are stated briefly
and simply, though there are some exceptions: About 2Vi pages, for instance,
are devoted
to explaining "equal time,"
the
longest entry.
This glossary includes terms used in
radio and tv programming, advertising
and technical work. The equivalent aspects are covered for publishing and
printing, newspapers and magazines;
photography, photoengraving and other
tising.
graphic arts; films; and outdoor adverMr. Jacobson, who is chairman of
the journalism department at the University of Bridgeport (Conn.), lists entries alphabetically, classifying each according to the field in which it is most
used.
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FIGHTING

ELICOPTER
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POLICY
REPORTS

PHILADELPHIA
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something

special!
In troubled times, the nation's
need for an alert, informed citizenry
takes on special urgency.
Aware of their unique ability— and
responsibility— to communicate en
masse, last year (as in years past) the
five CBS Owned television stations
originated an impressive number

of

locally-produced prime-time "specials,"
whose contents ranged widely, and
incisively, across community,
and international affairs.

national

There was, for example, WCBS-TV's
"Junkyard by the Sea," an indictment
of drug trafficking in the nation's
largest city; WBBM -TV's "The Other
Americans," a two-part expose of
Communist activity in Latin America;
KNXT's "Meet the Officer,"a candid
study of local law enforcement in
action; WCAU -TV's "Dead End 1975,"
an eye-opening report on today's
steadily-worsening traffic crisis; and
KMOX -TV's "The Concrete Curtain,"
which dramatized the importance of
increased civil defense in an atomic
age. And there were many more!
In 1961, the five stations devoted
almost 15 million dollars' worth of
station time and facilities to nonnetwork public affairs programs and
announcements. This amount— an
all-time high!— is one more example
of exceptional service rendered
to communities forwhom the words
"CBS Owned" have always signified
something special!
® CBS TELEVISION STATIONS
A Division of Columbia Broadcasting System, Inc.
Operating WCBS-TV New York, KNXT Los Angeles.
WBBM -TV Chicago, WCAU-TV Philadelphia and
KMOX-TV St. Louis
•as J

MONDAY

How

to

cut

from PHIL B. HINERFELD,

MEMO

a

bigger

piece

If I really had the total solution to
the problem of how local stations can
get national business, radio-tv stations
would fire their reps, turn their accounts
over to me and I would retire and walk
to the bank every month with fat commission checks.
There is no easy solution. It is a
complicated problem. You broadcasters
have competition from every media,
you have rival station competition and
you even compete with the network with
which you may be affiliated.
Let's start with a capsule analysis.
Your target is the national advertiser.
He is a big business and usually employs
a big agency, possibly one with a few or
many branch offices throughout the
country.
Whether the product or service to be
advertised is new or already on the market, a great deal of thought and effort
went into developing the selling idea
and executing it. Product and sales research developed the market potential
for the product.
Most sales projections are made
against population. In the soap business
it may be cases per family per year. In
the bottling business it's bottles per person per year. Products are sold to people, the people in your area. When the
product was developed it was given a
personality, an image, a package so it
would appeal to people — your viewers,
your listeners.
The advertising budget for a national
product is calculated to get a share of
business that will return a net profit
from the whole operation. When the
media people get their hands on this
ad money, they apply the best intelligence and experience in determining
which media to buy, and with what
length, size and frequency.
Teaching Buyers ■ Media people can
be taught the particular advantages of
market coverage, family selection, listening habit and loyalty, and any other
aspect of your station's superiority that
will help get the ad message more directly, more economically to the particular customers they are trying to reach.
The basic answer to the problem of
getting more national business can be
summed up in three simple words:
learn, think, sell.
Before you start to present your station's story to the media buyer, you
had better learn some facts yourself.
I mean facts about the product, its market target, its personality, its competition, its price and profit structure for
the dealer. This information is not so
difficult to get. A sensible ad director
or brand manager doesn't withhold this
32

of

the

vp, advertising, Pepsi-Cola Co., New York

national

ad

information from an intelligent station
rep any more than a sensible patient
would withhold vital facts of his medical history from his doctor.
Additional information is available
from the local product sales people who
deal with your local trade, or from the
ad agency's branch office. You should
know the name, address and phone
number of every salesman of every nationally distributed product sold in your
area. This man is a valuable transmission line for information and can
also help you sell the client and the
agency media man. He knows the
value of your in-store merchandising
and your close relationship with the
key outlets in your area.
Personal Appearances ■ Too few media men get out into the field. Costper-thousand and statistical figures
pouring out of computers are but a
guide line. I do not believe that the
decision of evaluating an emotional
advertising appeal and its media exposure should ever be completely left
to a complex of transistors.
The other two factors — the thinking
and the selling — are your babies. These
you must do and develop yourself after
you know everything you can about the
product and its problems.
I wonder if you are putting enough
effort in these directions. Let me use
Pepsi to illustrate these points. Two
years ago, a small group of Pepsi marketing men toured the country in a
series of two-day meetings with Pepsi
bottlers. It took about six weeks to
present the details of what we called
the Adorama. Two whole days, talking
of nothing but advertising.
We urged every bottler to put every
additional available dollar into increased local advertising. We gave him
basic and fundamental information on
how he should do it. Every bottler was

budget

pie

given a book, "Advertising in Your
Franchise," in which 50 pages are devoted to every aspect of radio and television. Other media are also covered
in detail.
Beneficiaries ■ As we met each group
of bottlers we estimated we were generating quite a few millions of additional advertising dollars for local
media. We even publicized the fact
that this was our objective. The thought
occurred to us that representative
media

groups, such as state broadcasters' associations, should have shared
the experience with us, since we were
certainly selling their wares. We encouraged bottlers to get together and
share the cost of area advertising plans
because they certainly enjoy the benebuying.
fits of advanced and intelligent media
Alert media people met our bottlers
when they got home and secured additional business.
In February 1961 we presented a
new selling idea to our bottlers with
major emphasis on broadcasting. About
two months ago, we sent them the 1962
set of radio commercials with 33 variations of one central theme — "Now it's
Pepsi for those who think young."
We publicized the mailing in the
hope your broadcasting salesmen would
want to hear the commercials, and after
learning and thinking, you would go
out to sell the local bottler. Broadcasting (Jan. 15) carried a story about
this.
Did you read it? Did your rep read
it? Did your salesman read it?
To get more business from the national advertiser, you have to get specific. Relate what you have to offer to
meet his specific needs in your coverage
area.
You must learn. You must think.
You must sell.

This MONDAY MEMO is a condensed version of a talk by Philip B. Hinerfeld to the
Georgia Broadcasters Assn. meeting at
Athens. He is credited with putting into
operation the "singing" telegram while in
market research with IT&T's postal telegraph division which he joined in 1929.
He was assistant to the president when
he left IT&T in 1941 to join the former
Biow Co. where he worked on Pepsi-Cola
advertising and other accounts. At PepsiCola he is vp and director of advertising.
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WE

RE

PROUD

OF

In the rich New Haven-centered market it serves, Big-Buy WELI
really delivers! By any measurement, from ratings to earnings,
WELI offers you an incomparable record of success ... in sound
management, growth, community and sponsor confidence, programming, and merchandising — We're PROUD of this record:
★★★★★★★★★★★★★★★★★★★★★★
26 years of serving New Haven well *

17 years under present

management ik New Haven public participation in station ownership since 1948 i>r Dividends paid to our stockholders every
year without interruption since 1945 ic Gross Sales more than
doubled since 1945 it Power increased from 1,000 watts in 1945
to 5,000 watts in 1962 * Population served in 1945: 540,000
* Population served in 1962: 1,115,000 * Today, WELI delivers
73% more homes weekly than New Haven's second station!*
★★★★★★★★★★★★★★★★★★★★★★
WELI Radio consistently grows to merit your confidence, just as
it has won overwhelming confidence in its present-day market
of over a million people.
Jhe Sound of New Haven

* Neilsen Coverage Survey 1961
WELI

5000 watts 960 kilocycles.
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Network

*

ating
R
20.7

ABC-TV

ft

One

good

thing...

NetY

18.3

Net

18.5

Z

leads

to

another.

The good thing, of course, is Ben Casey, top-rated
show in the latest Nielsen.*

It leads to ABC's top rating for the same period because itis the happy inspiration of a programming philosophy responsible for a total of 5 of the top 10 shows.
(Net Y had 3, Net Z, 2.)
In the top 20, ABC

scored with 10 shows. (Net Y

had 6, Net Z, 4.) Included in this select group was ABC's
Margie. . .top-rated new situation comedy of the season.
Completing

the sweep, ABC

led in 3 nights of the

week, with Nets Y & Z taking 2 each.
All of the action, as reported, took place where
the viewers can view all 3 networks.
words, programming

popularity gets

its most meaningful measurement.

Where,
A
#*nfc^V^

in other
TW
I V

*Source: Nielsen 24 Market TV Report, week ending Feb. 11, 1962. Average audience, all commercial programs, Mon. thru Sun., 7:30-11 PM.
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FCC

PROBING

■

Television

stations

■

But

■

Is it coincidence

licenses

are

must

not

at

that

The FCC has picked the hometown
of its chairman for its next foray into
television programming.
"To broaden the base of our knowledge ..." on how tv stations are meeting the needs of their communities, a
majority of the FCC decided last week
to hold a hearing in Chicago to study
the local programming offered there by
one educational and four commercial
tv stations. (Full text of notice, page
36.)
In the commission's own words, "this
is a new and novel procedure; indeed
the first of its kind in recent commission
history." Commissioner Rosel H. Hyde
was the only dissenter to the inquiry and
Commissioner Frederick Ford did not
participate.
Commissioner Robert E. Lee will sit
for the hearing, at a site as yet to be
determined, beginning March 19. The
Chicago stations — three of which are
network-owned — have been made parties to the proceeding.
Licenses Not on Line ■ "This is a
general inquiry and there is no question
of any renewals or licenses being under
attack," Commissioner Lee said Friday.
"I want to stress that fact." The licenses
of the three network-owned stations —
WBBM-TV (CBS), WBKB
(TV)
(ABC) and WNBQ (TV) (NBC) expired Dec. 1, 1961, and have not been
renewed.
The other two Chicago stations,
WGN-TV (owned by the Chicago Tribune) and educational WTTW (TV)
are operating under current licenses.
Issues in the hearing as announced
Friday by the FCC include:
■ The efforts made by Chicago tv stations to determine the needs and interests of the residents of Chicago in the
area of local programming.
■ The effectiveness with which television stations in Chicago have met the
needs and interests of Chicago residents
by broadcasting local live programs.
■ The extent of public demand, if
any, for additional or different types of
local tv programs than those now
broadcast by Chicago stations.
Why Chicago? ■ Official reason given
by the FCC for picking Chicago was
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PROGRAMS
justify
stake,

site

IN

schedules

says

Lee,

is Minow's

CHICAGO

in hearing

who

will

preside

hometown?

twofold: (a) A large city presents
an extremely complex challenge to a

of local programming of the three network-owned renewal applications

broadcast licensee. "Chicago, as the
third largest city in our country ... is
a most appropriate place for such an

showed an "undistinguished record" in
local programming, the FCC staff determined. The staff feels that network
stations are not making a diligent effort
to seek out the local programming
needs of the Chicago area and to program to meet those needs.
And, according to FCC thinking, the
fact that three of the Chicago stations
are owned by networks contributes to
the alleged dearth in local programming.
It is charged that Chicago civic leaders feel their city has been shortchanged
in both national and locally produced
shows. FCC sources say they are more
outspoken in their complaints than citizens of other cities. This is another
contributing factor according to an FCC

inquiry." (b) The FCC has received
protests against the renewals of the network stations there and "we have a
number of requests for such a hearing
in the Chicago area."
These requests have come from labor
unions (American Federation of Tv &
Radio Artists and National Assn. of
Broadcast Employes & Technicians), religious leaders, a local educational
group and individual members of labor
unions.
Unofficially, several other reasons are
behind the choice of Chicago as the
"guinea pig," it was stated. An analysis

The FCC saw its plans for all-channelset legislation run into serious difficulty on Capitol Hill last week. It
wasn't that there was much opposition to the bill — in principle. It was
the amendment half a dozen senators
and House members, and a variety of
industry witnesses, wanted to tack
on — one that would retain existing
vhf channels for the markets that

have them. FCC Chairman Newton N.
Minow (shown left here with Commissioner Robert E. Lee, right, and Broadcast Bureau Chief Kenneth Cox, center) said this would deny the commission the flexibility it needs. But in
view of the powerful support for the
amendment, the FCC may have to
take it, or get nothing. See story page
100 of this issue.

FCC

notice

of

inquiry

Text of the FCC Notice of Inquiry
follows in full:
1. In our En Banc Programming
Inquiry Report (20 Pike & Fischer
RR 1902) we stated that:
"In the fulfillment of his obligation the broadcaster should consider
the tastes, needs and desires of the
public he is licensed to serve in developing his programming and should
exercise conscientious efforts not only to ascertain them but also to carry
them out as well as he reasonably
can. He should reasonably attempt
to meet all sush needs and interests
on an equitable basis. Particular
areas of interest and types of appropriate service may, of course, differ
from community to community, and
from time to time. However, the
Commission does expect its broadcast licensees to take the necessary
steps to inform themselves of the
real needs and interests of the areas
they serve, and to provide programming which in fact constitutes a diligent effort, in good faith, to provide

FCC

PROBING

CHICAGO

AFTRA Vendetta ■ AFTRA has been
in a running flight with NBC and
WNBQ since that station's 1958 renewal. The union charged that NBC cut
back in local and network originations
from Chicago without regard for the
public interest and engaged in mass
dismissals of local employes (Broadcasting, Oct. 6, 1958).
At the present time an AFTRA petition to deny WNBQ's renewal on these
grounds is pending at the FCC (Broadcasting, Oct. 16, 1961).
In recent weeks, a Chicago nonsectarian religious group has complained to
the FCC about local tv programming
fare. These complaints have been both
written and verbal.
One Shot, Tv Only ■ The commission
said that this "novel inquiry" will be
a one-shot affair, concerned only with
television, "until such time as we are
able to determine its desirability and
efficacy for use in selected future situations." Because radio and tv present
different problems, the FCC said it
planned to hold a similar radio inquiry
at a later date.
Public witnesses, as individuals and
as spokesmen for organizations and
(LEAD STORY)

tv

programming

for those needs and interests."
(Emphasis supplied)
2. In the past, with the exception
of individual hearing cases, we have
relied in the most part on information contained in individual broadcast applications to assess whether
the needs and interests of the public
are being met. We believe it would
be most helpful at this time to
broaden the base of our knowledge
on this question by holding a public
inquiry in a specific community. Accordingly, we have decided to institute an inquiry addressed to this
question in the City of Chicago. This
inquiry will provide a forum where
civic leaders and responsible and
knowledgeable organizations and residents may have the opportunity to
submit information and data on
community needs and to submit their
views on whether these needs and
interests are being met by broadcast
licensee. Obviously, participation in
such a forum by community broadcast licensees is both necessary and

PROGRAMS

spokesman. More public complaints
have been received by the FCC against
local programming by the Chicago stations than in any other U.S. city, it was
stated.
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into

continued

groups, will be invited to testify. Notices of intentions to appear must be
filed by March 12. No screening of
witnesses will be made, Commissioner
Lee said, unless the FCC is inundated
with requests to appear before the inquiring body.
He said the commission hopes to contain the hearing in one week. It will
begin less than two weeks before broadcasters from across the country converge on Chicago for the annual NAB
convention.
It is expected that public witnesses
will testify first, with spokesmen for the
tv stations to follow. This, it was
pointed out, will give the industry
spokesmen a chance to answer charges
made by earlier witnesses.
Arthur Gladstone, Commissioner
Lee's legal assistant who soon will become ahearing examiner, will also participate in the hearing for the FCC. It
is likely that an attorney from the
Broadcast Bureau also will participate.
Chairman Minow had asked the staff
to institute a study of the local
gramming situation in Chicago and
week's hearing order resulted.
chairman also asked Commissioner

prolast
The
Lee,

a native Chicagoan, to sit for the hearings. Commissioner Lee already had a
speech scheduled to be delivered there
on March 20.
Authority Cited ■ The FCC quoted

in Chicago

3. We have selected the City of
appropriate.
Chicago as the subject for this inquiry for two reasons: First, a large
city presents an extremely complex
challenge to a broadcast licensee.
We believe it is of great importance
to obtain the views of community
leaders and organizations on how
this challenge is being met in a large
city. With the increasing urbanization of our country this question is
of high importance. Chicago, as one
of the largest cities in our country, as
an important center for Agriculture,
Industry, Education and the Arts, is
a most appropriate place for such an
inquiry. Second, we have had a
number of requests for such a hearing in the Chicago area.1
4. Because radio and television
present somewhat differing problems,
we have decided to confine ourselves
in this inquiry to television. We will
consider the appropriateness of a
similar inquiry in the radio field at a
Continued

from one of its favorite documents —
the 1960 programming responsibility
statement — in setting forth the reasons
for the Chicago inquiry. The hearing
was ordered on the FCC's own motion
under Sec. 403 of the Communications
Act which provides that the agency may
institute an inquiry at any time on matabove.ters
) under its jurisdiction. (See text
In the past, the commission said, it
has relied on applications to obtain information similar to that it is seeking in
the Chicago hearing. "We believe it
would be most helpful at this time to
broaden the base of our knowledge on
this question by holding a public inin a specific
the FCCa
order quiry
stated.
The community,"
hearing will provide
forum for "civic leaders and responsible
and knowledgeable organizations and
residents" to submit their views on local
programming over Chicago television
stations.
Obviously, the commission said, participation by the Chicago stations 'is
both necessary and appropriate."
Only once in the past has the FCC
proposed to look into community-wide
broadcast programming in a common
hearing. That was nearly four years
ago when the commission threatened a
renewal hearing involving the programming balance of seven Atlanta am stations (Broadcasting, April 14, 1958).
This public hearing was never held,
however,
renewed. and the stations' licenses were
BROADCASTING, February 26, 1962

WTVT
TAMPA, ST. PETERSBURG

Strapped

securely on the deck of
WTVT
a carrier to catch an astronaut's
return from space, or cruising down
the highway,
WTVT's
video

taping while

underway,

up-to-the-minute-men, with
the only self-powered mobile
tape unit in the Southeast, go

where
commercials,

there's news, give life to
bring home the bacon in

I THE STATION

ON THE MOVE!

I IN THE MARKET

ON THE MOVE!

TO
GOES
Aboard the "Randolph,"
WTVT's mobile video tape
unit covers the climax of
Col. John Glenn's historic
space flight . . . exclusive
coverage for the nation,
and for WTVT's own market,
where a bonus of 1,183*
new residents is added
every week.
•Florida Development Comm.

"SEE"

THE WKY TELEVISION SYSTEM, INC.
WKY - TV and Radio, Oklahoma City
Represented by the Katz Agency

the Southeast's 3rd market where
total retail sales are a
huge $2,008,457,000.t
Need truly mobile taping facilities
in the Southeast? Contact
THE STATION

ON THE MOVE...

WTVT.

tCopyrlght 1961, Sales Management Survey of
Buying Power: Further reproduction not licensed.
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/
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FCC

NOTICE

OF

INQUIRY

INTO

TV

PROGRAMMING

IN CHICAGO

later time. Further, since we have recently concluded hearings on the network program selection process, our
main area of inquiry in this proceeding will be addressed to the local
television programs offered by the
Chicago stations.
5. In scheduling this informal inquiry, we emphasize the fact that
this is a new and novel procedure;
indeed, the first of its kind in recent
Commission history. For this reason, we propose to hold just this one
hearing until such time as we are
able to determine its desirability and
efficacy for use in selected future
situations.
6. In light of the above, and on

needs and interests of the residents
of Chicago in the area of local
programming.
(b) The effectiveness with which
television stations in Chicago have
met the needs and interests of Chicago residents by broadcasting local live programs.
(c) The extent of public demand,
if any, for additional or different
types, of local television programs,
than those now broadcast by Chicago television stations.
7. It is further ordered that interested parties and organizations desiring to appear and testify at the
above hearing shall notify the Commission of such intentions not later

the Commission's own motion pursuant to the authority provided in
Section 4032 of the Communications
Act of 1934, as amended, it is
ordered that a hearing be held before Commissioner Robert E. Lee on
March 19, 1962, in Chicago, Illinois,
at a place to be designated by further
order, for the purpose of inquiring
into, and obtaining full information
concerning:
(a) The efforts made by Chicago
television stations to determine the

than March 12, 1962, and shall set
forth in their notifications identifying information concerning the proposed witnesses, including home and
business addresses and telephone
numbers.
8. It is further ordered that the
1 Such requests have been submitted by
a local organization representing various religious groups; a local educational organization; local labor organizations; and individual members of said
labor organizations.

BROADCAST

Networks'

fall

lineup

continued

licensees of

Television Stations

WNBQ, WTTW, WBBM-TV, WBKB
and WGN-TV are made parties to
this hearing for the purpose of presenting testimony relating to the subject of the inquiry.
FEDERAL
COMMUNICATIONS
COMMISSION
Ben F. Waple
Acting Secretary
2 The language of the Communications
Act of 1934 as amended in regard to
an "Inquiry by Commission of its own
motion," known as section 403 follows:
The Commission shall have full authority and power at any time to institute
an inquiry, on its own motion, in any
case and as to any matter or thing concerning which complaint is authorized
to be made, to or before the Commission by any provision of this Act, or
concerning which any question may
arise under any of the provisions of this
Act. The Commission shall have the
same powers and authority to proceed
with any inquiry instituted on its own
motion as though it had been appealed
to by complaint or petition under any
of the provisions of this Act, including
the power to make and enforce any
order or orders in the case, or relating
to the matter or thing concerning which
the inquiry is had, excepting orders for
pavment of money.

ADVERTISING

selling

fast

LEADING
AGENCIES
QUICKEN
BUYING
PACE IN A 'SELLER'S MARKET'
Despite a growing concern over the
of speed a network will take in locking
Ball show on CBS-TV Sunday; R. J.
increased cost of tv programming, agenReynolds has a half of Mr. Smith Goes
up a schedule. NBC-TV, for example,
is
said
to
be
in
a
better
programto Washington on ABC-TV Sunday;
cy buyers are scrambling in a seller's
market to line up their major client
ming situation than it has for many a
Alberto Culver has an alternate-week
purchases for the 1962-63 season.
half-hour (quarter-hour weekly) of
year, permitting the network to take
Inquiries made last week indicated
things in precise measure.
Combat on ABC-TV, possibly Tuesmajor agencies are about 60% along in
Network Control ■ Agency executives
day nights; Kaiser is underwriting
their new season buys. Ted Bates said
questioned see network control over
Adam's Fable on CBS-TV Tuesday;
it has completed 75% of its network
American Tobacco among other adprogram scheduling as "absolute." One
vertisers is in Going My Way and
top advertising man attributed this to
buying for 1962-63.
American Tobacco and Pontiac each
Not that agencies are panicking. To
the inferred "mandate" given the nethave one-half of Our Man Higgins,
works by the FCC hearings on network
the contrary, there's plenty of prime
time available on the three networks.
practices. Another executive asserted
both programs on ABC-TV's WednesBut the sampling at agency offices last
the networks' added strength comes
day night schedule.
week underscored the conviction of
R. J. Reynolds has a half of Beverly
proportionately with increases in network pilot investments.
senior buyers that the networks are "in
Hillbillies that goes on CBS-TV
But
aside from causes, the practical
Wednesday; Brown & Williamson and
the driver's seat" and leading from
effect seems to be: Fewer advertising
Whitehall each has an alternate-week
strength in a seller's market.
agencies are being shown pilots before
As described by many skilled negohalf of The Nurses on CBS-TV Thurstiators among the agencies, networks
the networks find a spot on the schedule
day; Procter & Gamble and Consoliwill first present a program for halves,
for the proposed program series.
dated Cigar each has a half of The
As of last week, the major advertisers
Workers on ABC-TV Friday, and Scott
thirds or quarters then, if there's little
were quickly putting in their bids for
Friday. reportedly has an alternate half
Paper
advertiser interest they'll open the program to participating advertisers.
next season sponsorship. Some new
of Vive, Judson McKay on NBC-TV
This law of supply and demand, say
show buys (partial or complete):
Lever Bros, has a half of the Lucille
the agency buyers, affects even the rate
In addition, there are numerous re38
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It's

SUNSET

Boulevard

in

LOS

ANGELES

. . .

h t ■

It's MAIN
What

STREET

in

Ohio's

Third

a world of difference in these names. One says "glamour, romance."

to say "apathy, boredom,

and the ring of the blacksmith's hammer."

Market

To some the other seems

■ Actually, they're not as far

apart as that. But they're not just alike either. The people on Dayton's Main Street, and on the other
23 Main Streets among the many communities within the reach of Channel 7, have interests characteristic ofthis particular part of America. WHIO and WHIO-TV's constant preoccupation is keeping
abreast of those interests and programming point-blank at them. Listeners and viewers like it. Advertisers like it. ■ And there's one nice thing about the color of the spending money
There's so much of it. Ask George P. Hollingbery.
WHIO

in this area.
WHIO-TV
Channel

DAYTON,

OHIO

WHIO-AM-FM-TV

Associated with WSB, WSB-TV, Atlanta, Georgia
and WSOC, WSOC-TV, Charlotte, North Carolina
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TVs
programming
profile in '62-63
as seen by agency
eyes
Agency executives, responsible for
Thursday: ABC-TV proposes Lum
Sunday: ABC-TV's 9:30-10:30
time slot, open to date, reportedly will
'n' Abner in the 8:30-9 slot, Joe &
network program buying, feel there
is a trend towards more balanced
Josie
in the 9:30-10 period, and The
have a comedy, Come A Runnin', at
Untouchables suddenly has a flag
9:30, and the half-sold Mr. Smith
programming in the tentative netGoes to Washington at 10. CBS-TV
on it, converting its fall status from
work plans for 1962-63. They believe this variety is a step in the
and NBC-TV have no changes.
"certain" to "uncertain." CBS-TV
Monday: ABC-TV may move the
right direction, and a development
has no changes this night. NBC-TV
new Battle Zone out of its proposed
still is open until Dr. Kildare at 8:30.
that'll assist them in their buying
chores.
Sunday lineup and to Monday at
Ensign
O'Toole is being proposed for
10-10:30.
9 p.m. and follow with Ben Casey
Here is a consensus of what agenFriday: ABC-TV is still juggling
cy programming executives had to
at 10. CBS-TV may move Tv Tosay about upcoming programs:
night out of the 10-11 slot now
that night. It hasn't yet named the
talked about. NBC-TV stands pat.
They will be more varied, imagisituation comedy series that'll open
native and original. This can be
Tuesday: ABC-TV has no signifithe night at 7:30. Flintstones will
ascribed in part to FCC probes and
cant change, though some shows
come next, then The Workers, Sunmay be shifted about (among new
to awareness of a more sophisticated
set Strip and Corrupters (the latter
has been on and off and retains a
shows being considered for that
audience. Though program types
tentative status for the fall). The
night: McH ale's Men, Hooray for
would appear "suitable" to most
Love, and Lone Sierra). A new
other two networks appear set.
agency buyers, some are critical of
a continuation next fall of imitative
show, Adam's Fable (Lloyd Bridges
Saturday: ABC-TV has no
is the star) is being set by CBS-TV
programming (more medical doctor
changes. CBS-TV is talking about
for 8-8:30, a period that had been
shows, for example). As one agenvarious plans for 7:30-8:30, includa
question
mark.
NBC-TV
has
no
ing these five possibilities: True, Decy executive expressed it, "why so
important change.
fiance County, Checkmate; or should
many program series with a 'houseWednesday: ABC-TV and NBCboat' locale?"
it go from drama to happier enterIn the meantime, some network
tainment Mad, Mad Whirl (Max
TV appear set, and CBS-TV is leaning toward Young Men in a Hurry
developments have followed the deLiebman) or Tv Tonight (but starat 7:30-8:30 and the Beverly Hilltailed look presented by BroadcastringWeaver).
Jackie Gleason instead of Dennis
billies at 9-9:30.
ing a week ago:

newals and buys reported for established
shows. Among them: Cheyenne, Gunsmoke, Rifleman, Ben Casey, Wagon
Train (nearly sold out), Donna Reed
on ABC-TV; Danny Thomas, Andy
Griffith, Perry Mason and Rawhide on
CBS-TV, and Mitch Miller, Dr. Kildare (sold out once the fourth advertiser is firm), DuPont Show and Car
54 on NBC-TV. All are known to have
been spoken for, and these are but a
sampling.
High Cost of Tv ■ Advertising agencies estimate that the cost of talent and
production combined in network tv
programs has on the average increased
in the range of 7-10%. The average
cost of a new filmed half-hour episode
in a series is $55-60,000, according to
these estimates. The hour program is
costing between $110-125,000. Specials,
of course, are in the $300-400,000
bracket.
Executives point to such programs
as Groucho Marx that was driven off
the air at NBC-TV by spiralling costs,
and to Window on Main St., which
came in at a $70,000 per episode price
last year and yet was a complete dud
in its first season.
Agency buyers emphasize that prices
are moving out of the reach of most
advertisers on the basis of an entire, a
half, or even a third of a show. In the
Groucho Marx frame of reference, it's
pointed out that such popular shows
40
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can fall by the wayside because the
rising cost of production doesn't keep
up with the cost-per-thousand, despite
the fact the shows garner highly acceptable ratings.
Out In The Cold ■ Senior Vice President Lee Rich of Benton & Bowles
warns that advertisers may be "driven
out" of television if programs continue
to cost more each year. But another
agency executive said that some of the
higher cost — most of it is attributed to
hikes in technicians' pay and talent
contracts — is coming from heavier investment in quality programming.
Generalized comparisons in program
costs are difficult but there are some
specifics. For example, Wagon Train
(one hour) was selling for $42,500 net
(without agency commission) in the
1957-58 season on NBC-TV; but in
the season following, the price had
jumped to $86,500 net, and is now
about $150,000. Football (NCAA)
was priced at $787,000 a quarter when
NBC-TV was selling it in 1958. Four
years later, it'll sell for at least $2 million (CBS-TV paid $10.2 million for
2-year rights).
A Bob Hope special came in at a
$250,000 production cost (net), but
estimates now would place the comparable program type at approximately
$400,000. Perry Mason sold for $81,320 gross (including agency commission) in the 1958-59 season, but in the

1961-62 season was up to $102,000.
Some variety specials have been
known to pile up a $500,000 production cost (for an hour), or, as one
agency executive put it, "The price of
a corporation's investment in establishing a cancer foundation."
CONE
FC&B

CHAMPIONS
executive

UHF

prefers it

to the 'magazine concept'
Fairfax M. Cone, chairman of the
executive committee of Foote, Cone &
Belding, Chicago, said last week he prefers development of the uhf band over
the "magazine concept" of tv advertising
to encourage diversification of programming to serve all tastes and needs.
Mr. Cone clarified his well-known
position favoring the magazine concept
in a memo to the agency staff. He explained later he would encourage FC&B
clients to consider sponsorship of programs on uhf on the same basis that
he would recommend special-appeal
publications
tion media. or other limited-circulaIn his staff memo, Mr. Cone said that
when he first offered the magazine concept,
objective
not forms
the elimination"my
of any
of the was
popular
but
only the accommodation of some of
the less popular and perhaps more
worthwhile types and the opportunity
BROADCASTING, February 26, 1962
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Source: ARB Reports
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Average Quarter Hour
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Rubicam, San Francisco, will sponsor
a new half-hour tv series as yet untitled
on CBS-TV next season in the Tues.,
8-8:30 p.m. slot. Four Star is producing the contemporary dramatic series,
starring Lloyd Bridges as a reporter.
Aaron Spelling is the producer.

for experimentation." He noted that
competitive advertisers presently have
no choice but to seek competitive programs with comparable audiences.
"I had no doubt that if all advertisers
were dealt with alike" by rotation of
exposure through all programs, the networks in full control of programming
and spots being sold like magazines on
the basis of average circulation, such
programming would be acceptable, Mr.
Cone said. But only the FCC and the
press showed any interest, he said. "The
networks pronounced it unrealistic and
unworkable without ever explaining
why," he said.
But, he said, the three tv networks
now have come out strongly for opening up the uhf channels for broadcasting television in much the same manner of fm in radio. "And I couldn't
be better satisfied," Mr. Cone said.
"As a matter of fact, when I first
offered the magazine concept it was an
alternative to licensing a fair number
of uhf stations to achieve the same
end: to make a place for programs of
greater cultural and intellectual content side by side with the popular programs that most, but not all, people
want.
"These I saw as the only possible
means to duplicate the spread between
the big and little magazine (Life and
the Atlantic Monthly, or Harper's magazine, Look and the Saturday Review,
the Post and the New Yorker), to take
care of viewers with quite different interests."
Mr. Cone recalled that "when the
whole idea of using uhf channels was
airily waved aside by television's principal spokesmen, I supported the only
alternative that I could imagine to give
the sizeable minority its share of the
public air. Actually, I think uhf is the
best answer to the need and I don't
know why it lay so still so long — unless
the licensed vhf station operators simply didn't want any competition."
Business

briefly...

Paper Mate Co., Chicago, will double
its advertising effort this spring in behalf of its "Piggy-Back" pen line and
will invest $1 million in network tv,
tv spot, newspapers and magazines.
April 1 through August drive will include tv spot in about 40 markets plus
participations on all three tv networks.
Agency: Foote, Cone & Belding, Chicago.
United California Bank, Los Angeles,
through Erwin Wasey, Ruthrauff &
Ryan, L.A., has renewed Tom Harmon
Sports Final on 9 CRPN stations, Mon.Fri., 5:30-5:45 p.m. PST for the second consecutive year.
Doxee Clam Products Div. of Fred
Fear and Co., Brooklyn, N. Y., has be42 (BROADCAST ADVERTISING)

Newcomer

emphasizes

media's

common

touch

Advertisers should recognize broadcasting's unique role as a medium that
goes into "practically every home in
America is available to all persons
within the family . . . serves people of
all ages, of all classes, of all religious

to tv

Armstrong Cork Co., Lancaster, Pa., last week announced that
BBDO, New York, has been

persuasions and social beliefs," Robert
D.
Swezey,said
director
of NAB's Code
Authority,
recently.
Addressing the Advertising Women of
Buffalo, N. Y., Mr. Swezey emphasized

named

as agency for its Consumer Products Division. Its first
product is a new one, One Step
Floor Care, which is being advertised in newpapers and on television as "making possible the
cleaning and polishing of floors

that "broadcasting must mind its manners. It must not offend. It must protect and foster the best interests of the
young. And yet, it must be a vigorous
and vital force, fully capable of providing genuinely mature entertainment
and full and realistic coverage of the

in one operation." The new product is being advertised on tv in
the Harrisburg - York - Lancaster
and the Greater Philadelphia
markets. One-minute and 10- and
20-second spots are being used.

gun a radio campaign in New York and
Portland, Ore. Stations are WOR-AMFM, WNBC-AM-FM, WNEW-AMFM and WMGM
in New York;
KOIN-AM-FM and KXL in Portland.
Cleveland, Miami and Los Angeles will
be added as product distribution increases.
American Tobacco Co., through BBDO,
New York, and Pontiac Div., General
Motors Corp., through MacManus,
John & Adams, Detroit, will co-sponsor the new Screen Gems half-hour
comedy series, Our Man Higgins on
ABC-TV (Wed., 9:30-10 p.m.) starting in the fall. Paul Harrison will produce the series starring Stanley Holloway with Frank Maxwell and Audrey
Totter, with Harry Ackerman as executive producer.
American Motors Corp., Detroit, last
week agreed to sponsor Monitor weekend service for a sixth year of 52 weeks,
buying 20 one-minute spots within the
program's basic news package. Agency
is Geyer, Morey, Madden & Ballard,
New York.
Cinch Products (corn bread and cake
mixes), through Hixson & Jorgensen,
Los Angeles, will use radio and newspapers in a three-month $100,000
campaign to start in April in 13 western and midwestern cities, from Joplin,
Mo., to Portland, Ore.
Kaiser Industries, through Young

Swezey

&

To doofthis
properly, Mr. Swezey
times."
the job
picture
said, advertisers, agencies and program
suppliers must support the radio and
tv codes.
The code director said more study
must be given to the production and
placement of commercials, "as well as
their honesty, the reasonableness of
their
added:length and their good taste." He
"Many advertisers have demonstrated
that it it perfectly possible to create a
commercial which will do a good selling job and at the same time entertain
rather than annoy the audience. Why
not do it that way,"
bulk of with
Mr. a Swezey's
wasThe
concerned
discussionremarks
of the
function of advertising and the misconceptions about it.
TvB

plans sales clinics

Television Bureau of Advertising has
scheduled sales clinics in 17 U.S. and
3 Canadian cities during May and June.
On the agenda: local sales problems and
how to solve them.
The opening clinic will be in Hartford
on May 2. Other cities on the schedule:
St. Louis, May 8; Tulsa, May 10; Dallas
and Milwaukee, both May 15; New Orleans and Cincinnati, both May 17;
Tampa, May 29; Atlanta, May 31;
Buffalo and Baltimore, both June 5;
Cleveland and Richmond (Calif.), both
June 7; Fresno, June 19; Portland, Ore.,
June 21; Vancouver, B.C., June 22;
Denver, June 26; Omaha, June 28.
Dates for clinics in Toronto and Montreal will be set later.
BROADCASTING, February 26, 1962
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THIS

SEASON'S

ONt

AVAILABLE

HIT

COMEDY!

a riot as chic, peppery Katy
O'Conner,

[especially

ANN

HILARIOUS

in the lives of TV's
laughingest supporting cast!

THE

SOTHERN

THE

of a plush metropolitan
S manager-in-chief
hotel
— 'and
ANN

advertisers]

LOVES

DON

SHOW

ADVENTURES

OF A'BhSS

assistant manager

PORTER

portrays
Lady'sman).
employer the
(andBoss
straight
He and Miss Sothern are one
of the most successful comedy
teams in all TV history.

LADY...

HERE'S THE BEST PIECE OF BUSINESS
YOU'LL DO THIS YEAR. YOU'VE A
TREMENDOUSLY VALUABLE PROPERTY

ANN

...

plays fluttery, scatterbrained,

YOUR STAR'S IN THE FRONT RANK OF
HOLLYWOOD SUCCESSES, NOW AT THE
VERY HEIGHT OF HER BRILLIANT
CAREER. ON

NETWORK:

TYRELL

lovable Olive Smith, Katy's
"office force" — a favorite
comedienne with TV fans.

THE SERIES

RANKED IN NIELSEN'S NATIONAL TOP 10
TIME AND AGAIN. IT BEAT IMPRESSIVE
COMPETITION: BING CROSBY,
GOODYEAR PLAYHOUSE AND

ALCOAOTHERS. THE

KEN

BERRY

plays Woody,

the young,

SHOW'S ALL-FAMILY ATTRACTION SUITS
IT FOR ANY TIME IN YOUR LOG, ONCE

good-looking bellhop — an
extremely versatile and popular

A WEEK, BLOCK-BOOKED, STRIPPED — FOR
SPONSORSHIP, PARTICIPATIONS OR AS

performer in a fast-moving role

A SPOT CARRIER. THE ANN
IS EXCEEDINGLY

SOTHERN

SHOW
ERNEST

SALEABLE & PROMOTABLE.

IT'S READY FOR RELEASE AT YOUR
CONVENIENCE. WE INVITE YOUR INQUIRY.
JUST FILL AND

— America's best-loved funny man, stars as harried hotel
executive and henpecked
husband, in the most enjoyable
role of his career.

MAIL THE ENCLOSED

BUSINESS REPLY CARD.

mode
PIERRE

TRUEX

available

WEIS,

Vice-President, General Manager
Economee-TV
488 Madison Avenue, New York 22, N. Y.

syndication by

y2

Dear Mr. Weis:
I am

interested in learning more about

THE

ANN

SOTHERN

SHOW

and how it can work for my station. Without obligation to me, please
arrange for me

488

Madison

Ave.

New

York 22, N.Y.

to get this information.
YOUR

NAME

BEST- BY- FAR

SOURCE

STATION
OF VERSATILE

PROGRAMMING

TITLE
ADDRESS
CITY.

for your
ZONE.

SPONSORS

STATE.
and

SPOTTERS

alike

RAB

buys

its own

headquarters

building

in New

York

Radio Advertising Bureau's purchase of a headquarters building in
midtown Manhattan was announced
last week. In front of the five-story
town house, converted to offices, are
1 to r: Kevin Sweeney, president;
Frank Fogarty of WOW Omaha,
chairman of the board; Harold Krelstein, Plough Stations, and chairman
of the finance committee; Weston C.
Pullen Jr. of Time-Life, chairman
of the executive committee.
The new quarters converted to offices in 1958, will provide more than
14,000 square feet of working area.
RAB takes possession on July 1 after
minor alterations. The firm now is
located at 655 Madison Ave.
Mr. Sweeney said that RAB's projected rent of $500,000-$600,000 in
the next 10 years if it remained in
the current vicinity can "go to build
our equity in a valuable piece of New
York real estate." RAB directors and
management had studied the possibility of owning a headquarters in
New York since 1955 when reserves
adequate to guarantee the association's continued operation became
available for investment.
RAB expects the purchase will reduce its housing costs by 25% within
a few years.

Agency

appointments

. . .

■ The Compax Corp., Division of Tubular Textile Machinery Corp., Woodside,
N. Y., has appointed Mogul Williams
& Saylor Inc., New York, to handle an
extensive consumer and trade advertising program promoting "a new standard of shrinkage control" for knit garments under the trademark "Pak-nit."
MW&S also will assist in coordination
•of the advertising campaigns of "Paknit"
will licensees.
start next A
fall.national ad campaign
:" J. Nelson Prewitt Inc., which early
last month appointed John W. Shaw
Adv., Chicago, to handle portion of the
account for Matey, children's bathing
product, has announced expansion of
its account at Shaw to include all advertising in U.S. and Canada except network which will continue to be handled
by Hanford & Greenfield, Rochester,
N. Y. Total Prewitt billing at Shaw will
■exceed $1 million.
■ Manning's Inc. (Manning's coffee),
San Francisco, has appointed Hoefer,
Dieterich & Brown, that city, as its
advertising agency.
■ Mobil Petroleum Co. (Mobilpet),
newly created operating division of
BROADCASTING, February 26, 1962

Socony Mobil Oil Co., has appointed
Grant Adv., Chicago, as international
advertising agency and consultant, efective April 1. Mobilpet, which will
produce and market in free world areas
bordering on the Indian and western
Pacific Oceans, officially comes into
existence in April. The account will be
handled at Grant's New York office by
Allan B. Clamage.

■ Max Factor, France, has appointed
Aljanvic, Paris, as its agency. Aljanvic
is French representative for Benton
& Bowles, New York.

■ Ora Howard

■ Towers Marts Int. (discount department stores), New York, has appointed
Leon Shaffer Golnick Adv., Baltimore,
to handle its marketing and sales promotion.

Co. (toy distributor),

Sacramento, Calif., has DannenfelserWade Adv., that city, for its advertising and sales campaigns. In 1961, Howard's prime advertising medium was spot
television. Early plans for this year call
for a continuation of spot tv, according
to Fred G. Wade, account supervisor.

■ Hallmark Cards, Gmbh, appoints
Foote, Cone & Belding, Gmbh, Frankfurt, to handle the company's advertising in Germany. FC&B also is the Hallmark agency in the U.S. and in the
United Kingdom.

■ Old Dutch Coffee and Roosevelt Raceway, New York, appoint Smith/Greenland, New York.

■ Johnston Pie Co. names Grey Adv.,
Los Angeles, to handle its $300,000 account, effective March 15. Company is
a bakery specializing in fresh pies, marketed throughout the 22 western states.
Media plans are now being determined.

■ Calusa Chemical Co., manufacturer
of laundry products, has appointed Carson/Roberts/Inc, Los Angeles, for all
its divisions.

■ American Kitchen Products Co.,
Jersey City, N. J., appoints SmithGreenland, New York, for its Steero
Bouillon.

■ Wampole Labs Div., Denver Chemical Manufacturing Co., Stamford,
Conn., appoints Kastor, Hilton, Chesley, Clifford & Atherton Inc., New
York.

■ Mid-Century Book Society of New
York has appointed The Wexton Co.,
that city, as its advertising agency, effective March 1. Martin Solow, agency
president, will supervise the account.
(BROADCAST ADVERTISING 47

B&W

JOINS

SPONSORS

OF

N.Y.

METS

$5 million, 5-year contract marks third team for firm
Brown & Williamson Tobacco Corp.,
den & Jones, Chicago, handles Sir
Walter Raleigh tobacco.
Louisville, has signed a $5 million, fiveIn a separate announcement last week
year contract for one-third sponsorship
involving Kool cigarettes, B&W reof the New York Mets' baseball broadcast schedule on radio and tv. The
ported the introduction in New England
deal, announced today (Feb. 26), conof a new menthol, non-filter, king-size
Kool brand to replace the non-filter
firms earlier reports that a major baseregular-size Kool. King-size Kool, with
ball buy would be made by the adverfilter tips, will continue to be distributed
tiser (Broadcasting, Feb. 19).
nationally. The tobacco company said
B&W's sponsorship in the 1962 seathe replacement takes advantage of two
son on behalf of Viceroy and Kool
trends
in the cigarette field: the shift
cigarettes and Sir Walter Raleigh smoking tobacco covers a total of 136 tv
toward king-size cigarettes in general,
and the increasing popularity of menthol
games, with WOR-TV New York as the
brands. Last year, the company pointed
originating station, and 192 radio games,
out,
total menthol sales showed a 16.2%
originating on WABC New York.
increase.
The B&W-Mets agreement involves
over $1 million a year during the fiveRADIO SPURS
PROFITS
year contract period, according to John
W. Burgard, B&W vice president for adGlamorene spots boost sales
vertising. The company will co-sponsor
the games with Liebmann Breweries
with hard, fast campaign
(Rheingold beer), which earlier had
A radio spot campaign tied in closely
signed a basic multi-million-dollar packwith promotional support on the local
age agreement with the new national
level helped Glamorene Inc., Clifton,
league team.
N. J., to a strong sales increase last
Regional radio-tv networks will be
year,
according to Jerold Hulsh, vice
set up under the sponsorship arrangement. The tv network will include
president.
The manufacturer of rug and upWNHC-TV New Haven, WRGB (TV)
holstery cleansers had been primarily
Albany-Schenectady, WPTZ (TV)
in print before Riedl & Freede took
Plattsburg, WNBF-TV Binghamton and
over the account in October 1960.
WSYR-TV Syracuse. On the radio netWith
the new agency, Glamorene took
work will be stations in Binghamton,
virtually
its entire $600,000 advertising
Elmira, Utica, Schenectady, Liberty,
budget into radio last spring.
Ithaca, Massena, Watertown, Plattsburg
Glamorene reported a 40% sales inand Syracuse, all New York; New Hacrease over 1960 — and it plans to add
ven-Hartford, New London, Putnam,
television to its advertising this spring.
Torrington, Waterbury and Willimantic,
R&F and Glamorene chose a camall Connecticut, and Rutland, Vt.
paign of concentration and saturation
Reds and Angels ■ The Mets beby only one medium in a relatively
come the third major league team on
short time span. The successful use of
B&Ws 1962 advertising schedule. The
radio
by Marcal Paper Products, ancompany contracted for sponsorship of
other R&F account, encouraged the
50 tv games of the Cincinnati Reds, and
agency
to use the medium again with
renewed radio-tv sponsorship of the Los
Glamorene. An analysis of the market
Angeles Angels games.
which found leading competitors heavy
Ted Bates & Co. is the agency for the
in tv and newspaper advertising, conViceroy and Kool brands; Keyes, Mad-

BBB film exposes 'bait and
The "bait and switch" sales technique soon will be exposed on tv
stations carrying a new 20-minute
color film produced by the Assn. of
Better Business Bureaus and being
released nationwide through local
bureaus. The association said recently that a telecast of the film is
set in Boston.
The use of "bait advertising," long
under attack by the association and
by local authorities, is to lure and
victimize unwary customers with
shoddy or otherwise misrepresented
48
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switch'

tricks

goods. The tactic is simple: "unsell"
the customer on the advertised product or service, then switch him to an
expensive, and usually unknown,
brand. Situations pictured are presented in a humorous way.
The film, "Too Good to Be True,"
attempts to underscore and promote
the positive values of advertising
and selling. Details are available
from the association's headquarters
at 704 Chrysler Bldg., New York 17.
A one-minute trailer also is being
offered.

vinced Glamorene that radio would be
the most effective medium to spearhead
its sales drive.
Agency and client decided upon a
four-month campaign — March to June
— in which 32 major markets would be
covered. About eight commercials a
day advertising
each over
of the
ucts were broadcast
onefirm's
of twoprodradio stations in each market during the
morning (7:30-10 a.m.) and late afternoon (4-6 p.m.) driving times. A 10second open end was included in each
commercial for use of store names.
Point of purchase displays, banners,
shelf ad mats, and dealer brochures
were prepared in advance to tie in with
the radio messages.
When Glamorene brought out a new
product — Spray Starch — last summer,
Riedl & Freede introduced it via radio
in four major markets — New York,
Boston, Chicago and Los Angeles. The
product will be introduced nationally in
the spring, when it will be included in
the entire Glamorene campaign over
television as well as radio.
Riedl & Freede, with about $6 million in overall billings, has had continued success with broadcast media
for its clients. A tv campaign helped
Cott Beverage Corp. increase its sales
about 20% last year following a spot
campaign in seven eastern markets in
the summer (Broadcasting, Oct. 16,
1961). The company had previously
devoted its entire ad budget to newspaper price promotion.
Marcal Paper Products ventured into
radio when the agency acquired the
account five years ago. And R&F is
currently planning a broadcast campaign for Louis Milani Foods, Los Angeles and Chicago, its newest account.
Political

primer

suggested

by Morgan

This is a political year when candidates will be spending a lot of money
for advertising, Ray R. Morgan Jr.,
vice president of Walker Saussy Adv.,
Los Angeles, reminded a Southern California Broadcasters Assn. meeting.
But, Mr. Morgan declared, radio
again will get only the "crumbs from the
advertising
unless the
station men banquet
and their table"
representatives
go
to work now to educate the political
candidates, who in general are very
naive about advertising and extremely
print-oriented. He said radio has two
big pluses to offer the candidate for
public office; consistency of rates (unlike newspapers, which have a political
rate higher than that charged commercial firms) and the ability to move fast
and get the candidate's message on the
air at the right time.
Mr. Morgan urged the SCBA members to prepare a radio primer for
politicians.
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A

"well

-bred"

for
Every

afternoon

Hayseed

from

WD
4:00

AY-

to 5:00, the old

puts on a local live talent show

"Party Line" — breezy informal
really wows the wimmin.
During

one

minute

of one

SUCCESS

called

chatter

that

day, earlier this

year, the chat was about the next day's opening
of a new
Results?

Cox's

Bakery

store —

their eighth.

To quote Dale Cox himself, "We

sold

TV,

story

Fargo!

500 loaves of bread before we got the door open
for business; 7,300 loaves on opening day; 9,400
loaves the second

day. This is a first and the

people are still coming in."
"Party Line"

is doing a spectacular job for a

number of big-time food and household
Ask PGW for all the facts!

products.

WDAY-TV
AFFILIATED WITH NBC • CHANNEL 6
FARGO,

J^^TT
^^^^

N. D.

PETERS> GRIFFIN, WOODWARD,
Exclusive National Representatives

INC.,
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THE

Networks'
space
WATCHED
135 MILLION PEOPLE
The nation's broadcast facilities last
week combined in one of their finest
service achievements to cover Lt. Col.
John H. Glenn Jr.'s orbital flight in
space. A total of 135 million people
tuned in to tv alone sometime during
Feb. 20 to watch the coverage of the
orbital flight, it was estimated by NBC
research. Upwards of 60 million watched
the actual launching itself that morning.
Milions more listened in by radio. In
sheer statistics this is what the manshoot meant for the networks:
There was an estimated total cost
(including pre-emptions) of $3,053,000
through Feb. 20, the day of the flight,
for full network coverage including the
share-costs of pooling as well as maintenance, etc., during the long delays and
postponements before the successful
manned space flight.
In terms of people, it took at least
568 persons from all networks (includes
technical crew and staff as well as announcers, news and staff correspondents, reporters, etc.) to cover the historic flight and related activities.
It was impossible to estimate the manhours involved in the coverage with the
many delays and rescheduling of the
shoot originally slated for last December.
Stanton's Early Account ■ Just before Col. Glenn's "Friendship 7" capsule was launched on the morning of
Feb. 20, CBS President Frank Stanton,
recapping CBS developments in his second "newsletter" to network employes,
had this to report:
The repeated delays through Feb. 16
had cost CBS $750,000 in operating expenses, "the loss of thousands of man
hours and the use of tons of equipment"
which could have been deployed else-

Shollenberger

injured

50

shot
costs:
MILLIONS
TV; OTHER

where (postponements were from Jan.
23 to Jan. 24 and from Jan. 27 to Feb.
14, 15, 16 and then finally Feb. 20).
The figure cited by Dr. Stanton did not
take into account time and pre-emption
losses which he estimated would involve
6V2 hours on launch day.
CBS equipment at Cape Canaveral,
he said, included five tv cameras, two
complete video-tape machines, 1 5 air
monitors, a specially-built tv tower and
several platforms, four trucks and
trailers.
This is an early compilation as received from each network:
CBS: total of 236 people (this network broke its figures down into 55 at
New York, 67 at Cape Canaveral, 50
in Washington (and Arlington, Va.),
25 in San Diego, 22 in New Concord,
Ohio, and 17 in St. Louis. Estimated
total cost (includes pre-emptions):
$1,125,000. Hours on air: at least
IIV2.
NBC: total of more than 200 people (no breakdown available). Estimated total cost (includes pre-emptions): $1,098,000 or $1,198,000 (depending on calculations). Hours on
air: at least IIV2 continuous hours.
ABC: total of "well over 100" people. Estimated total cost: $650,000.
Time on air: HVi hours minimum.
MBS (radio only) : total 32 people.
Estimated costs (including pre-emptions, etc.): $80,000. Time on air:
12 hours 20 minutes estimated at minimum.
Audiences ■ An estimated 10,000
persons jammed Grand Central Station
in New York to watch the space shot
on an 1 1 x 14-foot screen provided by
CBS News. The congestion got so bad

at orbital

The just rewards of three months'
intensive planning and concentrated
hard work were denied ABC-TV Director of Special Events and Operations Lew Shollenberger last week,
for he was forced to watch the
Glenn orbital flight on television
from an Orlando hospital bed. Since
December, Mr. Shollenberger had
been on location at Cape Canaveral
arranging the radio and tv pool coverage of the space shot.
On Feb. 10, while adding finishing touches to preparation of cov-

MEDIA

site

erage mechanics. Mr. Shollenberger
climbed a ladder to adjust a microwave dish. The rung he was standing on broke, sending him to the
ground. Besides concussions and rib
fractures, Mr. Shollenberger is suffering from a cracked pelvis which,
doctors say, will keep him laid up
for some time.
Frank LaTourette, an ABC producer who had been assisting Mr.
Shollenberger, took over control of
the coverage arrangements after the
fall.

$3
million
TO RADIO
LISTENED

CBS was asked to stop the service at
3 p.m.
An early estimate that 60 million persons watched the tv coverage of the
flight later was said to have been far
too conservative since this calculation
figured 2.5 persons per tv home (the
average was believed much higher during the shoot). Millions more listened
to it on radio. In the New York area
alone, there were 2,117,900 tv home
sets in use, according to Nielsen Instantaneous Audimeter (or three times
the normal audience) and it kept that
level through the day until Col. Glenn
was picked up at sea.
The actual estimated count: there
were 28 million homes with sets in use
during the peak viewing period that
day, and an average of 21 million
homes per minute. (Thus 2.5 persons
per home would give an estimate but
authorities believe the average was
much higher during the shoot.)
Highlights: WRUL
New York,
Metromedia's shortwave station,
beamed coverage to Europe, Africa and
Latin America. RCA International
sponsored the broadcasts. RCA said
its two small pencil-thin tubes powered
the voice radio broadcast of the astronaut as he orbited the world.
ABC-TV went on the air at 6:30
a.m. EST (ABC Radio at 7 a.m.) and
provided IIV2 continuous hours of coverage, going back to regular programming at 6 p.m. ABC used the services
of more than 100 newsmen, production
and technical personnel.
ABC news producer Frank LaTourette headed the industry-wide radio-tv
"pool" coverage. He had been in charge
of ABC-TV's coverage until ABC's Lou
Shollenberger, who had set up the
"pool" operation, was badly injured in
a fall at Cape Canaveral a few days
before the launch. The entire ABC
coverage was under the supervision of
John Madigan, director of news; Donald Coe, director of special events and
operations, and Bill McSherry, national
news editor for television. ABC-TV's
coverage was produced from the cape
by Sid Darion and directed by Bob
Delaney. Marshal Diskin was director
in New York.
CBS-TV began its coverage at 6:30
a.m. EST with CBS News correspondent Walter Cronkite as anchorman at
Cape Canaveral. Coverage included
live pickups from the cape, St. Louis,
San Diego, Washington, Arlington, Va.,
New Concord, Ohio, Grand Central
BROADCASTING, February 26, 1962
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Two AE's from rival agencies, both in pursuit of a hot availability on
WMAL-TV, met at X as they were headed for the station from opposite
directions.
AE it I continued 250 yards to the alley, turned right and walked 600
yards along the alley to the station. AE #2 walked from X to the
intersection of Connecticut and Albemarle, turned left and walked
along Connecticut Avenue to the station.

a*

Both covered exactly the same distance and arrived at WMAL-TV at
the same instant (only to discover that the availability had already been
snapped up by a bright and beautiful lady time-buyer).
What's the distance along Albemarle Street between the alley and
Connecticut Avenue? (Yes, Virginia, this is a right triangle.) And are
there any other availabilities on WMAL-TV?
Send us the answer to the first question, and we'll send you the answer
to the second.* Plus a surprise prize.
*Our cartography may not be as good as Mercator's, but here's one projection
we can make with uncanny accuracy: minute participations in one of WMAL-TV 's
four daily 30-minute news programs are the shortest route between your clients'
products and the Washington market. Ask your H-R TV salesman, or get in touch
with us direct. But act fast. The world is full of lady time-buyers who don't
need a map to know a good thing when they see one.
Puzzle adaptation courtesy Dover Publications, New York 14, N. Y.

wmeltv
Washington, D. C.
An Evening Star Broadcasting Company Station, represented by H-R Television, Inc.
Affiliated with WMAL
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and WMAL-FM,

Washington,

D. C; WSVA-TV

and WSVA,

Harrisonburg, Va

C.R.C.

Station in New York and, by voice reports, from Moscow and three U. S.
aircraft carriers in the Atlantic. The
network also carried a news special,
"The Flight of John Glenn," from
9:30-10 p.m. on Tuesday. It had more
than 200 working personnel, including
correspondents, technicians and cameramen. CBS-TV's coverage was sponsored by the Federal Savings & Loan
Foundation.
CBS Radio started its coverage at
7 a.m. The all-day special broadcast
was sponsored by American Motors,
which also was the advertiser on NBC
Radio coverage.
NBC News' coverage was titled
"American in Orbit." Tv coverage was
sponsored by the Gulf Oil Co. as part
of its series of NBC special news reGeneral supervision of NBC news
ports.
coverage was under Elmer W. Lower,
director, news and public affairs; Chet

MOORE

TO

HEAD

Will be succeeded
Richard

A.

Moore,

Hagan was producer; Donald Meany,
manager of special news projects, supervised coverage at the cape (the focal
point), and James Kitchell directed operations for NBC-TV at the cape. NBC
set
up
its
own wire service for the
coverage.
British Broadcasting Corp. picked up
NBC Radio's coverage and excerpts
also were relayed by BBC to British
Dominion countries. Highlights were
a broadcast on NBC Radio at 9:05-10
p.m. EST that day and a 10-11 p.m.
special by NBC-TV as well as a news
insert in the Jack Paar Show. NBC
International serviced German tv and
Australian tv via jet plane delivery of
kinescopes.
Other special coverage on President
Kennedy's meeting with the astronaut
and official Washington proceedings,
etc., later in the week was to round out
both radio and tv network activities in
presenting the orbital story.

NEW

by Breckner

TOLL

at KTTV

TV

FIRM

(TV) Los Angeles

president of

KTTV

(TV) Los Angeles, resigns effective March 1 to head an organization being formed to develop and operate pay tv franchises in Los Angeles
and other major cities.
Robert W. Breckner, who will succeed Mr. Moore as chief operating officer of KTTV, has been vice presidentgeneral manager of the station two
years. He formerly was in charge of
programming.
Mr. Moore's pay tv project will be
an exhibition company using any
equipment suited for this type of operation, itis understood, since he reportedly feels there is no special technical
problem in serving areas where there
are telephone or power lines.

* Commercial Recording Corporation
gives Radio Station Managers a
MAGIC LIFT with their exclusive

TOP

POP

jingle series.
For details see the inside
front cover of this issue.
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Principals in Mr. Moore's company
were not named but it is believed they
include baseball and football interests
in the Los Angeles area. Several years
ago Norman Chandler, president and
chief executive officer of the TimesMirror Co., owner of KTTV, explored
pay tv along with the owners of the
Los Angeles Dodgers baseball club and
the Los Angeles Rams football club
plus other businessmen. The Skiatron
pay tv system was studied. It was
understood Mr. Chandler decided pay
tv, whether by wire or on the air, would
be inconsistent with his operation of
KTTV.
The new pay tv project is not deemed
directly competitive with free tv by
some wire pay tv proponents because
they feel it provides an additional service that could program for minorities.
It was believed Mr. Moore will sever

Mr. Breckner
Mr. Moore
official connections as an employe of
the Times-Mirror Co. but would be
available as a consultant and aid in
Washington regulatory matters such as
option time and antitrust litigation.
Mr. Moore entered broadcasting in
1946 as an attorney for ABC in New
York. He moved to Los Angeles in
1949 as head of ABC's tv network,
later becoming general manager of the
western division and of KABC-TV Los
Angeles. He joined KTTV as vice president-general manager in 1951, becoming president in 1955 and a director of
the parent Times-Mirror Co. a year
later.
In 1953 Mr. Moore headed a group
of tv broadcasters interested in forming
a tv industrywide promotion project.
This led eventually to the formation of
Television Bureau of Advertising. In
1956 he appeared before the Senate
Commerce Committee and the FCC to
urge abolition of network option time.
He has served on the NAB freedom
of information and labor relations committees and is a past president of Television Broadcasters of Southern California.
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he famed Golden Gate Bridge, longest single suspension span in the world,
jsigned by Joseph B. Strauss. Including approaches, the Golden Gate Bridge
is 7 miles long. Completed in May, 1937 at a cost of $33,500,000. More than
20,100,000 cars crossed the Bridge in 1961. Photo by Moulin Studios.

The Nation's LEADING
Independent TV Station

CHANNEL

SAN
FRANCISCO
• OAKLAND
Represented Nationally by H. R. Television, Inc.
T
K

Terrific is the word for Terrytoons' Tom Terrific.
He's "the world's greatest all-'round, full-time
adventure

lover". . . and the most terrific new

cartoon buy in all syndication!
Terrific audiences: an average 4,700,000

chil-

dren and parents a day cheered Tom Terrific and
his trusty sidekick Manfred

the Wonder

Dog,

as "regulars" on the CBS Television Network's
"Captain Kangaroo" show. Terrific producer:
Tom Terrific was created especially for television
by Terrytoons, creator of such animation stars as
Deputy Dawg, Mighty Mouse, Heckle and Jeckle.
Terrific merchandising

extras: dolls, playthings,

apparel, books have spread Tom and Manfred's
fame across the nation. Terrific flexibility: each
story can be shown in five "cliff-hanging" fiveminute segments (130 episodes for Monday
through Friday stripping) or all at once, as an
edited fifteen-minutecartoon(26quarter-hours).
Any way you look at it, in your market results
are bound to be (what else?) . . . teeeeeerrific!

VjUO I I LIVIO vJS? "the best film programs for all stations"
With sales offices located in New York, Chicago, Boston, San Francisco,
Atlanta, Dallas, St. Louis. And in Canada: S.W.Caldwell Ltd., Toronto.

RICHARDS
Says

Congress,

URGES
not am

NAB

FOCUS

study, is real association

Broadcasters will serve themselves
better if they send more NAB troops
up to Capitol Hill to explain "our business" than if they spend manpower on
such more or less bootless projects as
conducting studies on am station overpopulation and its control, Robert K.
Richards, Washington broadcast consultant, said in a talk to the Michigan
Assn. of Broadcasters Thursday in Lansing.
Mr. Richards, former administrative
vice president of NAB, indicated he is
not enthusiastic over the emphasis given
to the station overpopulation question
by the NAB board in ordering the appointment of a committee to study the
subject and possibly make recommendations to the FCC (At Deadline, Feb.
5).
All broadcasters know there are too
many stations, Mr. Richards said, but
"the [FCC] decision leading to that
condition was taken some time ago and

ON

HILL

worry

explain something they can't be positive
about, the public taste, to some other
men who are positive about something
they can't explain, the public interest."
When broadcasters talk about freedom of speech they are not only defending their own rights but those of
the people, and they can best defend
these rights through a national voice
such as the NAB, Mr. Richards said.
He said radio broadcasters shouldn't
be beguiled by the headlines about and
preoccupation with tv, for both radio
and tv are in the same boat where government and public relations problems
are concerned.
He thinks change in the structure of
NAB is inevitable. "Time demands it;
good sense dictates it." Any reorganization of the NAB should take into account the area of greatest need. "What
services now rendered . . . can be deleted in order that the good manpower
we have . . . can perform most effec-

hardly seems retrievable." Emphasis
on government relations, Mr. Richards
thought, might remedy much of "our
Washington trouble."
Mr. Richards said he's unwilling to
believe programming can be improved
instantaneously and by government
fiat: Improvement, he said, must come
from public impulse. "It is more likely
to be evolutionary than precipitant."
Broadcasters, he thought, ought to
be more careful, in reacting to criticism
by some FCC members, not to overlook others who have opposed "the invasion of programming."
Mr. Richards also offered thanks to
"the network leaders," who have made
the trip to Washington many times over
the years "to tell various commissions
what they're doing."
"These men come to Washington to
A radio hall of fame
American College of Radio
Arts, Crafts and Sciences will
open a "radio hall of fame" June
21 in space provided by the Conrad Hilton Hotel, Chicago, it has
been announced by Donald N.
Mann, college president and manager of special projects, WBBM
Chicago. The hall of fame will
commemorate the "spectacular
history of radio," Mr. Mann said,
and members will be added each
year. Nominations are due
March 16. The college was established late last year by station
and agency people in the Chicago area and plans national expansion.
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tively?" plans
NAB
for stereo

big play
in Chicago

Half of Fm Day at the NAB convention in Chicago will concentrate on fm
stereo, it was announced last week. Fm
Day, April 1, is being sponsored half
and half by NAB and the National
Assn. of Fm Broadcasters.
The

morning session, to be programmed by NAFMB, will emphasize
techniques and problems in selling fm
radio time. The afternoon session, under the aegis of NAB, will concentrate
on various aspects of fm stereo.
Plans for the NAB's participation in
Fm Day were made at a meeting of the
NAB Fm Radio Committee in Washington last week. Ben Strouse, WWDCFM Washington, is chairman of the
committee; other members are Fred
Rabell, KITT (FM) San Diego; N. L.
Bentson, WLOL-FM Minneapolis; Everett Dillard, WASH (FM) Washington;
Henry Slavick, WMC-FM Memphis,
and Harold Tanner, WDLM (FM) Detroit. Mr. Rabell, president of NAFB,
outlined that organization's program
for the morning session.
Transcontinent

dividend

A dividend of YIV% cents per share
on outstanding common stock was voted
by the board of Transcontinent Television Corp. meeting in New York. The
dividend will be paid May 15 to stockholders of record April 30. The new
dividend brings to 25 cents per share
the total dividends paid or to be
paid stockholders this year; in 1961

dividends totaled 30 cents per share
and in 1960, 5 cents. TTC's annual
meeting will be held April 26 in Buffalo. TTC reported revenues of $15.4
million and net income of $1.3 million
(75 cents per share) for 1961 two
weeks ago (Broadcasting, Feb. 19).
ITC stations are WGR-AM-FM-TV
Buffalo; WDAF-AM-FM-TV Kansas
City, KFMB-AM-FM-TV San Diego,
and WNEP-TV Scranton-Wilkes-Barre,
Pa. Pending FCC approval is purchase
of WDOK-AM-FM Cleveland.
Political
fund

activities

planned

by AFM

The American Federation of Musicians isasking its members to help build
up a new war chest.
The AFM has organized a new political activities fund under the title of
"Task Force For Employment

of Mu-

sicians Promotional Organization" and
is soliciting funds from its members.
Since the Taft-Hartley law such funds
cannot be taken out of union treasuries
but must come voluntarily from members.
AFM said the funds will be used,
among other things, for "renewed efforts to repeal the Lea Act that immunizes broadcasters from economic
pressures" and to put "pressure on
broadcasters to live up to their pledged
obligations
to war
promote
livewould
talent."
AFM
said the
chest also
be
used to seek "the plugging of loopholes
in the immigration laws that permit
chiseling tv film producers to record
'wetback' tapes abroad."
Other "immediate objectives," AFM
indicated, include a "strong campaign"
for congressional and administration
support to remove the 10% cabaret tax.
AFM

also plans to place "hard pressure" for passage of two pending bills
in congress that would establish a Federal Arts Council and provide federal
funds annually up to $100,000 for each
state for support of the arts.
Intermountain

supplement

The 26-year-old regional Intermountain Network has organized a MexicoEl Paso Group, which will be available
to advertisers as a network supplement.
Last year, Intermountain joined with
ABC Radio Pacific and with the Arizona Network to form ABC Radio
West. Both IMN and ABC Radio West
are represented by Avery-Knodel.
AB-PT

has 25 cent dividend

American Broadcasting-Paramount
Theatres has declared a quarterly dividend of 250 a share on outstanding
stock of the corporation, payable March
23.
15, 1962 to holders of record on Feb.
BROADCASTING, February 26, 1962

THE

ECONOMICS

SEVEN

ARTS

OF

FEATURE

FILM

PROGRAMMING

. . . as told by executives

of three

KJEO-

KVIP-Redding

Fresno

Says Mr. Fleharty:
President and General Manager*

jointly owned

California

stations

KVIQ -Eureka

Says Mr. Parker:
Manager, KVIP, Redding

! Says Mr. Dooley:
Station Manager, KVIQ, Eureka

KJEO, Fresno
"Seven Arts 'Films
I bought with a mind
to quality. I believed that
the Seven Arts films
had the quality that
makes money for a
station whether
its market is large or
small. They have done
exactly that,
for KJEO and for our

"We had no difficulty at all in

of the 50's' have been
very successfully
used as our

selling out our Seven Arts

'Big Feature' program.
With these films we

from the Seven Arts brochure,

"Big Weekend Movie' program
before it started. We sold right

have more than doubled

telling advertisers about the
remarkable track record these

our revenue

films have chalked up all over

for this time slot."

the country. The Seven Arts
volumes have given us one of

Redding and Eureka

the easiest vehicles we've ever
had to sell advertisers. ..to

stations as well,"

keep them in and keep them
Ted Dooley
M. F. Parker

George Fleharty

happy."

SEVEN

ARTS' "FILMS

OF THE

SEVEN
ARTS
ASSOCIATED
CORP.

50's". . .MONEY MAKERS OF THE 60's
A SUBSIDIARY OF SEVEN ARTS PRODUCTIONS, LTD.
NEW YORK: 270 Park Avenue
YUkon
CHICAGO: 8922-D N. La Crosse, Skokie, III. ORchard
DALLAS: 5641 Charlestown Drive
ADams
L.A.: 232 So. Reeves Drive GRanite 6-1564-STate

6-1717
4-5105
9-2855
8-8276

For list of TV stations programming Warner Bros. "Films of
the 50's" see Third Cover SRDS (Spot TV Rates and Data)
BROADCASTING, February 26, 1962
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CBS

SCALES

Report
over

on

1961

record

SALES

shows

year

1960,

gross
but

gains

HEIGHTS
of $9

million

net profits fall

Net sales for 1961 were the highest
in the history of CBS Inc. So were net

stock divktend) in the fourth quarter of
1960.

sales and profits for 1961's fourth quarter, according to a report issued by William S. Paley, board chairman, and
Frank Stanton, president.
Net sales of $473,843,935 for 1961

At a meeting three weeks ago,
the board of directors declared a 35cent-per-share cash dividend on common stock for the first quarter of 1962.
I| is payable March 9 to stockholders of
record at the close of business on Feb.
23. The board also voted to hold the

exceeded 1960's
of $464,598,318
Consolidated net
ever, were down

previous record high
by over $9 million.
profits for 1961, how$1.2 million (or 5%)

from 1960's $23,235,074 to $22,037,828
in 1961.
In the fourth quarter of 1961, net
sales were $134,825,689 compared with
$128,016,098 for the same period of
1960. Consolidated net profits were
$9,384,315 compared with $7,738,761
in 1960's fourth quarter.
Per-share earnings were $2.55 for
1961. In 1960 they totaled $2.69 (adjusted for stock dividend). In both years
cash dividends of $1.40 a share and a
3% stock dividend were paid.
Net earnings for the fourth quarter
of 1961 were $1.08 a share compared
with 89 cents a share (adjusted for

our

clients

our*

best

stockholders' meeting April 18 at Television City, Los Angeles.
The report notes that the unprofitable
CBS Electronics Div. was discontinued
last summer. Most of its assets have
been disposed of and losses and expenses have been charged to retained
earnings instead of income.
Selling radio with radio
More than 1,400 radio stations are
selling radio to the public — by radio.
All are members of NAB and are currently participating in the association's
"Build Radio with Radio" campaign
which is designed to promote the active
use of radio in acquainting the public

with the medium's indispensable service.
Now in its second year, the program
has offered 18 sets of spot announcements free of charge to NAB member
stations. They deal with local and general news coverage, farm programming,
music programming and specialized
areas of entertainment and information
programming. The campaign is being
conducted
tions office. by the NAB's
Arizona

catv

public rela-

systems

purchased by Vumore
Vumore Co., Oklahoma City, has
bought seven catv systems in Arizona,
the company announced last week. The
systems were bought from Antennavision Inc., Phoenix. The consideration
was test announced. Vumore is a subsidiary of Video Independent Theatres Inc., controlled by RKO General
Inc.
The seven cable systems added to Vumore's 20 systems serving communities
in Texas, Oklahoma, Kansas and Mississippi provide service to 7,600 subscribers in Winslow, Cottonwood, Holbrook, Page, Showbow, Snoflake, Lakeside, Pinetop, McNary, Safford, Clifton
and Morenci, all Arizona.
Antennavision retains 10 systems,
serving 15,000 homes in four Arizona
and six California communities. Headed
by Bruce Merrill, Antennavision also
owns KIVA (TV) Yuma, Ariz., arid
AMECO Inc., a manufacturing plant
specializing in catv equipment.
The broker in the transaction was
Daniels & Assoc., Denver.

are

KRIC-AM-FM

sold

The

advertisements

In negotiating for broadcast properties, the
reputation of a broker is your best protection. Hundreds
of satisfied Blackburn

clients provide eloquent proof

of the reliability of our service. No lists are sent out ;

and 250 w nighttime power. KRIC-FM
operates on 97.5 mc with 9.1 kw.

each sale is handled individually. Our knowledge
of the market protects you from the hazards
of negotiating on your own.

Bishop, Pierce set speeches

BLACKBURN

Two luncheon speakers for the NAB
Broadcast Engineering Conference
luncheons were announced last week —
Sir Harold Bishop, British Broadcasting

RADIO

• TV

Company,

Inc.

BROKERS

• FINANCING

WASHINGTON, 0. C. CHICAGO
H. W. Cassill
James W Blackburn
William B. Ryan
jack V. Harvey
loseph M. Sitrick
333 N. Michigan Ave.
RCA Building
Chicago, Illinois
FEderal 3-9270
Financial 6-6460
(THE MEDIA)

&

• NEWSPAPER

NEGOTIATIONS
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sale of KRIC-AM-FM Beaumont, Tex., by the Beaumont Enterprise and Journal to Texas State Broadcasters of Beaumont Inc. for $150,000
was announced last week. Buyers own
KNUZ and KQUE (FM) Houston and
are headed by Max H. Jacobs, as chairman, and David H. Morris, as president
(Broadcasting, Feb. 19). KRIC is
fulltime on 1450 kc with 1 kw daytime

• APPRAISALS

ATLANTA
C .. tuij B. Marshall
Stanley
Robert MWhitaker
Baird
John
HealeyC. Williams
Building
lAckson 5-1576

BEVERLY HILLS
Colin M. Selph
Calif. Bank Bldg.
9441 Wilshire Blvd.
Beverly Hills. Calif.
CResrview 4-2770

Corp. engineering director, and Dr. J.
R. Pierce, communications research director for Bell Telephone Labs. They
will address the April 2 and 3 luncheons. The conference will be held as
part of the NAB management convention in Chicago.
Jack Petrik, KETV (TV) Omaha,
chairman of the conference program
BROADCASTING, February 26, 1962

Culture

seekers

unimpressed

satisfied with television's cultural
programming. This finding was one
of several reached in a Pulse Inc.
survey of the two major markets.
The studies, involving 500 personal in-the-home interviews in each
city, were conducted in December
1961.
On the other hand, 36% of those
interviewed in Philadelphia felt a
need for more tv stations compared
to 15% in New York.
The cultural question elicited a
57% New York response approving

Radio-tv group plans
local L. A. awards

channel

choice

the amount of programming in that
category compared to 58% in Philadelphia. Of the 43% of New Yorkers not satisfied, 56% want more
education, 57% want more drama,
42% more symphonic music, 31%
more opera, 29% more international
affairs, 21% more national affairs,
17% more news, 15% more local
affairs.
In Philadelphia, of the 42% not
satisfied with their cultural programming, 53% want more education,
41% more drama, 24% more news,
23% more symphonic music, 17%
more international affairs, 13%
more national affairs, 12% more
local affairs, 9% more opera.

Though New York has seven tv
channels and Philadelphia has only
three, there is no significant difference in the share of audience not

committee, said NAB President LeRoy
Collins will open the conference April 2.
The engineering group will hold joint
sessions with NAB management delegates the afternoon of April 2 and the
morning of April 4.

by

thian station in September 1960.
The NLRB election at KXTV was
held Feb. 7. Roy O. Hoffman, regional director of NLRB in San Francisco,
said no labor organization on the ballot had received a majority of KXTV's
employes' votes. "No labor organization is the exclusive representative of
all
employessaid.
in the unit involved,"
Mr. theHoffman

The National Assn. for Better Radio
& Television this year is adding local tv
awards in Los Angeles to its national
awards. Local tv awards in Chicago
and New York will be added next year
and local radio awards in all three cities
subsequently, according to Clara S.
Logan, NAFBRAT president.
Local tv awards will be made in the

The Pulse survey showed 33% in
New York have heard of uhf, 76%
of whom defined it correctly; 26% in
Philadelphia have heard of uhf, 85%
of whom definit it correctly. In New
York 15% have heard of vhf, 70%
defining it correctly; 14% in Philadelphia have heard of vhf, 63% defining itcorrectly. As to the WUHF
(TV) ch. 31 New York test, 19% in
the city indicated awareness.
The need for additional channels
is felt more than twice as keenly in
Philadelphia (36%) as in New York
(15%). Almost twice as many Philadelphians (27%) are willing to pay
for the cost of receiving other channels as New Yorkers ( 14% ) .

New

WAMW

studios

WAMW
and WFML (FM) Washington, Ind., which were destroyed by
fire Jan. 28, report they plan to be operating from new downtown studios
and offices early next month. Since Feb.
3, the stations have been operating from
a trailer with temporary equipment.
Joe Edwards, station manager, said

MIDWEST — Full time radio property in solid income
single station market of over 12,000 population. This
profitable facility grossed $172,000.00 in last fiscal year
and is priced at $260,000.00 on terms. Another H&L
Exclusive.

following categories: education, religion, news documentary, discussion,

SOUTH — Priced at one and one half times its gross
of $55,000.00, this fulltime absentee-owned radio station

music, variety, children's program,
sports, agriculture, and two station
achievement awards which will take
into account all programming and will
be given to one independent and one
network-owned station in the sevenstation Los Angeles market.
Nominations from Los Angeles tv
stations must be received by March 15
at NAFBRAT offices at 882 Victoria
Ave., Los Angeles 5.
Local radio awards, to be inaugurated
in Los Angeles next year, will be based
on what each station is trying to do to
better broadcasting standards in its own
community.

is capable of doing much better under an owneroperator. It is the only fulltime facility servicing an
area of 50,000 people. $35,000.00 down and terms to be
negotiated. Another H&L Exclusive.

NABET

AND
John

ASSOCIATES,
F. Hardesty,

INC.

President

no longer at KXTV

National Assn. of Broadcast Employes at KXTV (TV) Sacramento,
as the representative of technical employes at KXTV (TV) Sacramento,
Calif., according to a Feb. 20 announcement by National Labor Relations
Board. NABET had struck the CorinBROADCASTING, February 26, 1962

NEGOTIATIONS • APPRAISALS « FINANCING OF CHOICE PROPERTIES
WASHINGTON, D. C.
CHICAGO
DALLAS
SAN FRANCISCO
John F. Hardesty
Richard A. Shaheen
Ray V. Hamilton
Dewitt Landis
Don Searle
John D. Stebbins
1737 DeSales St., N.W.
1511 Bryan St.
111 Sutter St.
Tribune Tower
Executive 3-3456
Riverside
8-1175
Warren J. Boorom
EXbrook 2-5671
Joe A. Oswald
DElaware 7-2754
New York
New Orleans
L

and nine colleges.
Many of the schools and colleges,
Mr. Dalton said, are connected to the
cable at no cost. In some instances, he
added, the catv systems also have leased
microwave facilities to bring in the etv
In some small communities — Aberprograms.
deen and Hoquaim, Wash., and Keene
and Claremont, N. H. were cited as
examples — the school systems are receiving classroom instruction from two
etv stations on a full-time basis via catv
systems, Mr. Dalton pointed out.
McCormack
SDX
Transcontinent

execs

hold

Plans for station programming, including news, information and public
affairs, were discussed at a three-day
meeting of managers of Transcontinent-owned radio-tv stations in New
York. Grouped around David C.
Moore, Transcontinent president (sitting center) are (sitting 1 to r) Bill
Fox, KFMB-TV San Diego; Clifford
M. Kirtland, Transcontinent vice
president; William A. Bates, WDAFAM-FM-TV Kansas City; George A.
Whitney, KFMB-AM-FM-TV and
KERO-TV Bakersfield, Calif.; Thomas P. Shelburne, WNEP-TV Scran-

fire losses exceeded $150,000.
WAMW
is a 250-w daytimer on
1580 kc and WFML has 14kw on
106.5 mc.
NCTA
to

continues

oppose

regulation

Continued opposition to legislation
for FCC regulation of community antenna systems was affirmed by the National Community Television Assn.
board last week at its meeting in Las
Vegas.
The NCTA board said there is no
need for federal regulation and asked
for careful scrutiny of legislation in
Washington which would restrict the
economic growth of catv.
Referring to NAB's recent call for
a "study" of catv legislation, William
Dalton, president of NCTA, told the
association's public affairs committee
that "it is inconceivable that broadcasters would want any part of such
legislation, which would in effect further control the broadcasting industry
itself."
The NCTA board also: (1) Established amicrowave study group to provide information services for broader
applications of catv in the fields of educational tv, civil defense, emergency
€0

(THE MEDIA)

programming

meet

ton; Arthur Mortensen, KERO-TV.
Standing are (1 to r) Carleton C.
Hence, Transcontinent manager of
sales development; Jack Keiner,
KFMB; Dan Bellus, Transcontinent
director of advertising-promotion;
George C. Stevens, Transcontinent
vice president; Van Beuren W. DeVries, WGR-AM-FM-TV Buffalo;
Richard Shepard, WGR Buffalo; Bob
Wormington, WDAF-TV, and Jay
Barrington, WDAF. Participants at
the meeting concluded having established a set of general programming

outlines

realignment

Steps in the reorganization of Sigma
Delta Chi, professional journalism society, last week were described by Buren H. McCormack, national president,
at the SDX Region six convention in
Minneapolis.
Mr. McCormack, vice president and
editorial director of The Wall Street
Journal, said that regional meetings will
be held this year for the first time in all
1 1 regions; Quill Magazine (the organization's publication) has undergone a
format change; undergraduate members
will be paid travel expenses to national
SDX conventions.

guidelines.

Mr. McCormack also noted that Warren Agee, newly appointed executive
officer, is stimulating new interest in
SDX throughout the country.

warning and weather services; (2) ap-

Collins cites three basics

proved plans for NCTA's first management training seminar at the U. of Wisconsin in August; (3) approved early
production of an institutional industry
film.

Three principles to encourage brotherhood were cited by NAB President LeRoy Collins last week in a talk to the
10th annual dinner of the National Conference of Christians & Jews in Miami.
The three basics: understanding, ethics and "acceptance of personal responsibility." Gov. Collins said he sees encouraging developments of genuine
progress in fostering human relations
around the world. He also said that

Elected to the board was Lloyd Calhoun, Hobbs, N. M. He will fill the
unexpired term of Norm Hendry, Prescott, Ariz., resigned.
Catv and Etv ■ NCTA officers received a report from Mr. Dalton indicating ahigh number of catv systems
carrying local etv stations to local
school systems. The information, based
on a survey conducted in collaboration
with the National Education Assn. and
the National Assn. of Educational
Broadcasters, showed that:
■ Of 78 reporting catv systems which
can receive an etv station, 72 are providing one or more etv signals to subscribers and schools.
■ These programs come from 23 etv
stations and the Midwest Program for
Airborne Television Instruction.
■ The programs are received in 131,793 homes, 231 elementary and secondary schools and 1 1 institutions of
higher learning in 17 states.
■ In the near future 27 more catv
systems are expected to bring etv signals to an additional 40,000 homes,
174 elementary and secondary schools

the "festering radical right" has served
as a "yeast" to activate many Americans
"who had begun to take democracy for
Media

reports...

Joins network ■ KRBO Las Vegas,
granted."
Nev.,
became a CBS Radio affiliate on
Feb. 19. The station, on 1050 kc with
power of 500 w limited time, is owned
by Rainbowa Inc., Las Vegas. Joe
Julian is president and general manager. CBS said KRBO replaces KLAS
Las Vegas as a network affiliate.
Catv acquired ■ Americantenna Corp.,
Denver, Colo., has acquired the community antenna system in Wausau,
Wis., and plans to expand the system
to include nearby communities. WenMedia section
continues on page 96
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Just

latest

published

station

coverage

Behind these easy-to-use figures is one of the largest
research projects ever undertaken — net samples of
175,000 radio and 185,000 tv ballots*. Set ownership is
from data just released by the 1960 U.S. Census.
Methodology includes refinements born of 3 previous
NCS studies. These figures just cannot be matched for
comprehensiveness or reliability.
*Radio fall I960, tv spring 1961

Nielsen Coverage Service '61 Reports
are now off the press, ready to supply you with the
most up-to-the-minute figures on radio and television
station coverage available anywhere. The examples
illustrated below demonstrate the value of NCS '61
to all who buy or sell time. Here are reliable figures on
which you can base intelligent decisions.

Puts

all these

actionable

coverage

facts

I ON. — REP
rAurolGE
ORT — RADIO
NCS COMPLETE CIRCULATI

NCS CO*

at

BY

-—
NO^ilL

data

77~. C U V *

pNl'

your

fingertips

AREA

A media guide showing to
what extent each county is
served by each station.
This information is available
for all 3077 counties.

«30 \
Cod*
3.3.603300

H0»Es
io'«-

Co"
IK"
*H0
MOM
».FtO

..»€»»
3,090 \
3.2301.20I \
»30 \
l,2»o\
3,200

,990
1,130
2 ,630
360
9*0

140
,130
,790190
V,!>30

1,30
360
3.230
3,230
3.090

290
2,190 1
1
2.290
230
2,030

BY

1 ,100
900
16,0

All this information is
available, county by

STATION

county, for each of 3376
radio stations and 565
tv stations.

N MM"
NCS STATVEIO
VICE
NIEISEN CO RAGE SER

NCS '61 Reports are available
by station, state or for the nation.
For full information
Call . . . wire ... or write
CHICAGO 1, ILLINOIS
360 N. Michigan Ave., FRanklin 2-3810
NEW YORK 22, NEW YORK
575 Lexington Ave., MUrray Hill 8-1020
MENLO PARK, CALIFORNIA
70 Willow Road, DAvenport 1-7700
HOLLYWOOD 28, CALIFORNIA
1680 N. Vine St., Hollywood 6-4391
SAN FRANCISCO 4, CALIFORNIA
68 Post Street, YUkon 6-6437
NCS is a Registered Service Mark of the A. C.Nielsen Company

a service of A. C. Nielsen
2IOI
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Howard

Street, Chicago

Company

45, lllmois • HOIIycourt

5-4400
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Sales
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every

ma

jot

advertisin
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in important

markets

serve

CLEVELAND

--WSPJ

SPECIAL

REPS

SURVIVING

■

Group

moves

■

Situation

■

But

toward

improved

independents

GREATEST

own

since

sales

absorbed the main effects of this upheaval, or are the full effects yet to be
seen? Is its structure undergoing fundamental change? What will it be like
five, ten years from now?
These questions have added pepper
— and a liberal dosing of painful salt —
to the private conversations of rep,
station and agency people ever since
Westinghouse Broadcasting Co. took
the plunge in 1959 by withdrawing its
stations from independent representation and consolidating their national
sales in organizations of its own.
Since then, first one and then an-

to

shook

owners

jockey

for

CRISIS
the

have

industry

made

balance

other have followed suit — eight big
companies are now in the field, though
three of them pre-date by several years
the surge that started with Westinghouse — and the questions still persist.
The answers are still far from unanimous, but a depth study by Broadcasting indicates that they are beginning to solidify into a fairly clear consensus. The dominant views apply primarily to television for a simple reason:
Not only is the big money in television,
but radio representation in many cases
has become an unprofitable or lowprofit operation.
Look to the Future ■ Whether this
is a temporary situation, which it may
be, and whatever its causes, which apparently are several, the fact remains
that in many — but far from all — of the
firms operating in both television and
radio sales, the television operation is
paying the freight for the radio. Thus
most representatives discussing the selfrepresentation movement tend to speak
primarily of its effects on the television
side of the business.
Here are the leading — but, again, by
no means unanimous — viewpoints on
where it is heading:
■ Self-representation is here to stay.
But as a trend it has just about run its
course — at least in its present form.
There are a few group owners left who
have stations important enough that
they probably could afford to set up

Executives in charge of representatives affiliated with
groups of stations include (I to r): H. D. (Bud) Neuwirth,
vice president and director of Metro Broadcast Sales;
Larry H. Israel, president of Television Advertising RepreBROADCASTING, February 26, 1962

staffs

multiple

continue

The national spot sales representation business, the most far-reaching
business influence in broadcasting, is
emerging from the deepest upheaval in
its history — or is it?
The business was jarred to its roots
by the self-presentation movement that
started three years ago. That movement has reached the point where by
conservative estimates self-representation now handles approximately $200
million or almost one-third of all national spot billings, tv and radio.
Shook the Business ■ Nothing short
of the rise of television has had so profound an influence on the business of
representing stations. Nothing has
caused more apprehension in the ranks
of independent representation companies— or raised more questions.
Where will it end? Has the business

REPORT

their
own
not many.

of

decisions
business

spot sales arms, there are

■ While it is possible that one or two
other groups may in time decide to get
into self-representation, it seems equally
possible that one or two of those now
in it may decide they could make more
money by getting out.
■ Although the new entries into pure
self-representation are expected to be
few, if any, it is considered conceivable
that two or more might try it on a cooperative basis. There is no evidence
of any planning toward that end, but
representatives consider it a logical
theory — though the independents
among them note that combined operations of this type in other fields, notably
newspapers, have not been proved particularly successful.
■ Whether self-representation companies now in business or any others
that may get into it will lure any significant number of other stations into
their folds — as Westinghouse's TvAR
did in the case of WTOP-TV Washington, WJXT (TV) Jacksonville, Fla.,
and WBTV (TV) Charlotte, N. C. almost a year ago — appears to be anybody's guess. Some of the existing
firms are not soliciting outside stations;
some are. There is no concrete evidence that any of them has any sure
prospects at the signing point, but there
is always talk.
■ Even if the status quo in self-rep-

sentatives Inc.; Wilmot H. Losee, head of Am Radio Sales;
Peter Storer, president of Storer Television Sales Inc. and
Donald J. Quinn, director of national sales, RKO General
National Sales.
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resentation is not disturbed, the effects
of moves already made will continue to
be seen and felt for a long time to
come. The jockeying among the independents for stations to replace those
lost to self-representation — and then to
replace those lost to other independents
in this chain reaction — is a self-perpetuating exercise.
■ In this sort of scramble, no matter
how discreetly conducted, somebody
has to get hurt. Almost inevitably it
will be the smaller national rep.
Mergers — and some closings — are almost sure to occur at this level.
■ Somebody will benefit, too. When
any major station is taken out of independent representation, the positions
of those that remain are relatively improved. The "important" station becomes more important and thus stands
a likelier chance of finding "better"
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— big, medium and small — as well as
with executives of some station groups
that might have taken the plunge but
haven't.
Here are prevailing views found regarding other basic elements of the representation business:
Services ■ The already substantial
dependence of stations upon their
reps for assistance and advice on
matters beyond pure selling is generally expected to become even greater as time goes on.
This reliance already has reached
the point where many stations hesitate to buy a duplicating machine or
paint the office without at least mentioning itto their reps. Many representatives think this trend will continue, especially in television, to a
point where the rep will act as a professional consultant — conceivably to

Among the men who run some of the pioneer representative firms are (I to r): John P. Blair, president of the Blair
Companies; Edward Petry, chairman of the board, Edward
representation than he could have secured before. This works all the way
down the line — to a point.
■ The dead-end point for this relative increase in a station's attractiveness
to representatives is about where it has
always been. Nothing has happened to
change the hard economic fact that
some stations are located in markets
too small to make representation profitable. If anything, agency and advertiser practices that concentrate on the
bigger markets are making this hard
fact harder. If a station couldn't find
a rep before, its chances aren't much
better now.
Broadcasting's study was designed
to assess not only the self-representation movement and its impact but also
the effects of other significant, though
less dramatic, developments in the $670
million spot sales business. It included
interviews with more than a score of
leading representatives, both independent and group-operated and at all levels
64 (SPECIAL REPORT: STATION REPS)

reported to get television rates as low
as 5 or 6% by consolidating all or
most of their stations with one firm.
Others, with fewer properties and
in smaller markets, pay as high as
the once-traditional 15%.
This mottled pattern is not, of
course, universally followed: Some
firms have a strict policy that applies
the same basic rate to all stations on
their lists, from the biggest to the
smallest. Escalatored commissions
are common, in some cases growing
bigger as sales increase and in others
going down as sales go up.
The consensus is that television
commission rates, as a whole, have
not varied much, despite the increased pressure for new station clients, and that radio rates have, if
anything, become firmer at a somewhat higher level than was the case
a few years ago.
The variegated rate picture makes

Petry & Co.; Paul H. Raymer, president of firm bearing his
name; H. Preston Peters, president of Peters, Griffin,
Woodward; Eugene Katz, The Katz Agency.

the extent of charging fees in special
cases — on almost every imaginable
aspect of station operations.
Rates ■ Whether the average rep
ever gets to the point of charging
consultant's fees or not — and most
experts think he won't — his commission rates are apt to feel conflicting
pressures for some time.
In television especially, the jockeying for new station clients is expected
to minimize his opportunity for a
substantial increase in rates, while
the mounting volume of services he
offers and the ever-present rising cost
of doing business will probably, in
the opinion of most practitioners,
make it difficult for him to cut rates
appreciably in his efforts to expand
and strengthen his station list.
Both television and radio commission rates vary from rep to rep and
often from station to station within
the same rep. Station owners with
several major properties have been

it hard to find agreement on "averages,"are but
the television
most frequent
estimates
that
commission
rates probably average somewhere
between IVi and 10%, while the
radio average is probably between
10 and 12%.
In a few cases radio commission
reportedly has been raised even beyond 15%. Whether this will develop into a trend appears doubtful,
at least for the present, but there's
a strong feeling that if any general
movement occurs in radio rates, it
will be up, not down. A number of
major reps say they ought to raise
their radio rates but probably won't.
The magnitude of the spot business is
evident in both the dollars involved and
the number of companies handling
them.
Steady Gains ■ From insignificance
in 1931, spot broadcast billings have
risen to more than $670 million a year.
Although television accounts for the
BROADCASTING, February 26, 1962
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dominant part of that total — about $471
million — radio's year-to-year rise has
encountered only two lapses in the 27
years since record-keeping was started,
and last year totaled almost $200
million.
The number of representatives in
broadcasting has grown to 68 which,
by Station Representatives Assn.'s definition, qualify as "national" by maintaining offices in New York, Chicago
and at least one other major market.
Scores of other reps promote spot on a
regional basis (see page 82). The 68
national reps employ some 2,300 people,
according to the best available estimates, at a total payroll exceeding $20
million a year.
Do It Yourself Field ■ The influence of self-representation within this
field and its impact on independent
representation may be judged on a few
statistics:
In the top 10 television markets alone,
27 of the 42 commercial stations (and
25 radio stations) are now represented
under group banners. Seventeen of the
27 tv's and 12 of the radio stations have
moved into self-representation in the
last three years.
In addition, the same companies that
operate and represent these stations also
own and/or represent 14 television and
six radio stations in markets, most of
them major, below the top 10.
The totals: 41 television and 31 radio
stations currently out of circulation so
far as the independents are concerned.
And out of circulation with them are
radio-tv spot time billings which unofficial but informed estimates put somewhere around $200 million a year —
probably more than that rather than
less.
Not Surprising ■ No wonder, then,
that independent representatives are
sensitive to the "self-representation" and
are inclined to refer to it as "captive"
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representation. But lest it appear that
independent representation has been
dealt an unabsorbable blow, common
agreement dictates that several points
should be made clear:
1. Considerably more than $100
million of self-representation's current
total — well over half of it— has never
been available to independent representation and thus cannot be counted as
"lost." It represents the spot billings of
two companies — CBS and NBC — which
historically have operated their own
spot sales arms in both radio and tv, and
those of Crosley Broadcasting Co.,
which for years has done most of its
own representation.
2. Despite the fact that a big chunk
of money has been taken out of independent representation, by a happy
combination of initiative and the rising
trends in national spot advertising the
independents who have felt the brunt of
the changes are currently moving near
— and in some cases ahead of — their
previous all-time high volume levels.
3. In any event, self-representation
or no, the prospects for spot advertising's continued growth are considered
overwhelmingly good for 1962 and excellent for the foreseeable future. This
is true of spot radio which, according
to many sales authorities, has shown unmistakable signs of renewed vigor in the
last two months, as well as spot television.
Growth Continues ■ If the independents have been hurt, it is because their
growth was slowed — not stopped. Many
of them can boast sales volumes to challenge or exceed those of the entire spot
business back in the mid-1 930s when
the Petrys, Blairs, Katzes, Peters, Raymer and their colleagues were building
representation into a growing concern.
Self-representation has had two incarnations inradio-tv, 1959 dating the
end of the first and the start of the

Chief executives of the network-owned representatives inelude (I to r): Richard H. Close, vice president, NBC Spot
Sales; Bruce Bryant, vice president and general manager,
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present. In January of that year the
FCC proposed, and eight months later
made final, its decision supporting indereps' business
contentions
thatspot
tv time
networks pendent
have no
selling
for stations they don't own. This let
the network-owned radio rep firms of
CBS and NBC continue operation —
ABC had abandoned its own spot representation division in 1952 — but required
the CBS and NBC Television rep organizations tostrip down to their respective
network-owned stations.
The order which officially become
effective Dec. 31, 1961, but in fact had
been complied with long before then,
cut loose 13 television stations for absorption byindependent representation.
The 13 were then billing more than
$20 million in spot sales.
The First Blow ■ While the independents were preparing to reap this
windfall, however, the first blow fell.
Westinghouse announced that as of July
1, 1959, it would be in business for
itself. To do the job it set up Television
Advertising Representatives (TvAR)
for its tv properties and assigned Am
Radio Sales, which it had acquired and
which represented WBC's WIND Chicago, to take over spot sales for its radio
stations.
Hardest hit by this blow was Peters,
Griffin, Woodward, which in one swoop
lost KDKA-AM-TV Pittsburgh, WBZAM-TV Boston, KYW-AM-TV Cleveland, WOWO Fort Wayne and KEX
Portland, Ore.
(If an example of resiliency is desired,
PGW can supply it: Despite these losses,
some of which have not been replaced,
PGW

was able to report to its stockholders ashort time ago that according
to its latest figures last October ami
November were the biggest sales months
in the company's history).
The other reps hit by the WBC move
were The Katz Agency, which had
been representing KPIX (TV) San Francisco, and Blair-TV, which handled

CBS Television Stations National Sales; Theodore F.
Shaker, president of ABC-TV National Stations Sales and
Maurie Webster, v. p. and gen. mgr. CBS Radio Spot Sales.
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WJZ-TV Baltimore.
Although PGW had brought its WBC
list to a then-all-time-high in spot billings, according to informed sources, it
did not attempt to dissuade Westinghouse. This may reflect the acknowledged feeling of many representatives
that they, too, would probably go into
self-representation if they were station
owners instead of reps and if their stations were big enough. (For the most
part they seem inclined to think that
few existing groups are big enough to
do it efficiently without also representing some outside stations in addition to
their owned lists.)
Blair, however, did intercede with
Westinghouse, arguing not only that
independent representation does a more
productive sales job, but also that it is a
vital element of broadcasting that ought
to have the support of major operators.
Me, Too ■ The other self-rep entries
came in rat-tat-tat order starting about
two years later:
Storer Broadcasting Co. set up Storer
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Tv Sales effective July 1, 1961. It
handles WJBK-TV Detroit, WSPD-TV
Toledo, WAGA-TV Atlanta and WJWTV Cleveland, all formerly handled by
Katz, and W1TI-TV Milwaukee, formerly handled by Blair Tv Assoc. The
Storer radio stations retain independent
representation and also retain a national
sales office in New York.
ABC-TV, at least partly for reasons
of competition with CBS and NBC,
formed ABC-TV National Station Sales,
effective Aug. 15, 1961. This move took
WABC-TV New York, WBKB (TV)
Chicago, KGO-TV San Francisco and
WXYZ-TV Detroit out of the Blair-Tv
list and KABC-TV Los Angeles out of
the Katz fold. ABC radio stations also
retain independent representation.
RKO General was the next to move.
RKO General National Sales went into
operation Oct. 1, 1961, selling for both
the radio and the tv stations of RKO.
These are KHJ-AM-TV Los Angeles,
WNAC-AM-TV Boston, WHBQ-AMTV Memphis and KFRC San Francisco,

all of which had been represented by
the H-R organization; WO RAM-TV
New York, which had its own sales
offices in New York and Chicago but
was represented in the South and Far
West by H-R; CKLW Windsor-Detroit,
which hud been represented by the
Robert E. Eastman Co.; CKLW-TV,
handled by Adam Young Television,
and WGMS Washington, handled by
Avery-Knodel.
Newest entry is Metropolitan Broadcasting's Metro Broadcast Sales, whose
formation was announced a week ago.
Metro Broadcast is in operation now
for WNEW New York, which has been
doing its own representation for almost
a year. The other Metropolitan stations
are slated to join the list as their current
representation contracts expire between
now and July 1. The stations: WTTG
(TV) Washington, KOVR (TV) Stockton-Sacramento, WTVH (TV) Peoria.
WTVP (TV) Decatur and WHK Cleveland, all currently represented by the
Blair organization; WNEW-TV and WIP
Philadelphia, now represented by Edward Petry & Co.; and KMHC-AM-TV
Kansas City, represented by PGW.
The Grand Daddy ■ The eighth and
one of the oldest companies in selfrepresentation is Crosley Broadcasting.
It operated its sales arm for years with
regional support from NBC Spot Sales,
now has the assistance of regional representation firms on the West Coast (Tracy
Moore & Assoc.) and in the South
(Bomar Lowrance & Assoc.). Its stations: WLW and WLWT(TV) Cincinnati, WLWD (TV) Dayton, WLWC
(TV) Columbus, Ohio; WLWI (TV)
Indianapolis and WLWA (TV) Atlanta.
That's the size of self-representation
today. What makes anybody think the
trend is nearing an end?

Kodak shoots a colorful 'nursery rhyme'
A family which takes pictures of
tv camera illustrates each action described.
its enjoyable moments is featured in
a new commercial prepared by J.
"Nursery Rhyme," which was
Walter Thompson Co., New York,
shown Feb. 4 on Walt Disney's Wonderful World of Color (NBC-TV
for Eastman Kodak's Starmite camera.
7:30-8:30 p.m. EST), and which
will be shown four to six times more,
The one-minute color commercial,
is spoken entirely in verse.
entitled "Nursery Rhyme," opens
Shot at MPO Videotronics Inc.,
with a family of four silhouetted
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against a "gobo," or cutout of a house.
The set lights up the figures as the
family decides in separate episodes

New York, "Rhyme" was edited by
George Fineman and directed by
Charlie Dubin. Paul Petroff was

to take pictures of "happy times,"
"journeys to the zoo," "birthdays,"
and "pictures of the children." The

scenic designer, Lee Sherman, choreographer, and Morris Mamorsky,
music director.
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The foremost reason, in the opinion
of independent and group-operated
representatives alike, is the cost.
There are varying estimates of what
this amounts to, and obviously the operation's expense will depend upon its
depth. But not one of the companies
currently engaged in self-representation
— with the possible exception of Crosley
— went into it with the expectation of
spending less than $1 million a year.
Some of the group-operators have
budgeted considerably more than that,
and independent representatives accustomed to handling stations of comparable size and quality say $1.5 million
is probably rock-bottom minimum for
an adequate job.
Some estimates range much higher,
some a good bit lower.
The low extreme was typified by a
self-representative who said he would
not advise any group operator to set up
his own spot sales firm if he were paying less than $600,000 to $800,000 a
year in rep commissions now. While it
BROADCASTING, February 26, 1962
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conceivably might be done at or slightly
below that level of expense, he speculated, it just as easily might not. His
own firm, he indicated, is spending a
good bit more.
The high extreme was reflected by
one of the leading independent reps who
put it this way: "I'd hate to try to run a
good operation, both television and
radio, on a penny less than $2 million
a year — and I'd rather have closer to
$3 million."
Another top-flight independent
couched his estimate in terms of the
total volume of the stations represented:
"You need spot sales of $15 million,
minimum, to set up shop in this business
and expect to do a job. Otherwise you'll
wear too thin."
Go First Class ■ An executive at a
multiple-station company which has
elected not to go into self-representation
offered this admonition to explain why:
"If your national sales volume isn't
enough to let you go first class, don't
He did not indicate what he thought
the go."
price of a first-class ticket would
be, but he did suggest that rep commission rates might be adjusted to make
more sense than they do now: In his
opinion, a smaller station, being harder
to sell, ought to pay — and be willing to
pay— a higher rate than the powerful
stations which are "automatic buys."
If some of these cost estimates sound
high, they perhaps can be put into perspective incomparison with the billings
and expenses of some of the independent rep companies. Several of the leading firms handle annual volumes ranging from $25-35 million on up, according to the best available estimates, while
the operating costs of several are in the
$3 million range and in some cases approach $4 million.
Here is a cost breakdown showing
in approximate percentages the expenses
of a composite of several of the biggestbilling independent representation companies now in operation:
Salaries
50%
Profit-sharing payments
Pension-fund payments
Bonuses
Employe insurance
Rent and electricity
Advertising, promotion, dues
Communications (telephone,
teletype, etc.)
Travel
Office supplies
Postage
Repairs and maintenance
Professional fees
Entertainment

7.5%
5%
2.5%
1.5%
6%
3%
7%
7%
2.5%
1%
1%
1%
5%

The first five items on this budget
which covers both tv and radio representation, show that two-thirds of this
70 (SPECIAL REPORT: STATION REPS)
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composite "big" rep's expenses are salaries, bonuses and other so-called fringe
benefits for employes and executives.
But even the small percentages translate into big dollars: At one of the top
companies alone the matter of communications— telephones, teletypes, telegraph— is a $300,000-plus item by itself.
At smaller companies the expense
sheets break down differently, although
invariably the biggest item is compensation. Here is how one of the leading
medium-sized independents, also operating in both tv and radio, figures its
costs average out:
Salesmen remuneration
34%
Other sales salaries
10%
Research
5%
Administration
11%
Accounting
5%
Travel and entertainment
8%
Rent and depreciation
7.5%
Telephone and telegraph
7%
Stationery, postage,
and miscellaneous
6%
Fees, insurance, taxes
4%
Promotion and dues
2.5%
After he's paid expenses, how much
profit does a rep have left?
There may be as many answers as
there are reps; a dependable average escapes estimation.
Profit Margin ■ Most of those queried
wouldn't hazard a guess on what the
average might be. The highest profit
margin any of them claimed for themselves was "about 10%" — a figure
which struck others as an ideal objective which they themselves would like
to attain, but not a very realistic one.
About 5% was considered a more likely
probability, and 1 to 2% sounded even
more realistic to some.
Whatever their profit hopes, none of
the newest entries into self-representation aspires to match the top independents in expenses — although at least one,
ABC-TV National Station Sales, is believed to be nearing the top independent level in terms of business volume.
Authoritative but unofficial sources
report that ABC executives had intended to wait until their spot tv billings
reached $20 million a year before considering self-representation — and that in
fact they waited until the total was
nearer $24 million before actually
making the move. The latter figure
may be a little high — officials won't discuss it— but the total is considered almost certain to exceed $20 million.
The ABC-TV representation firm is
believed to have budgeted its first year's
expenses at about $1.5 million. Again,
officials won't discuss it, but if this
figure is accurate it probably is higher
than the first-year budget of any of the
other entries into group representation,
although Westinghouse's may have sur-

passed itby now.
Over a Million ■ The Westinghouse
television stations were paying commissions well in excess of $1 million during the last year of their independent
representation, according to the best
available sources, and their first-year
costs in self-representation were pegged
at about the same level. Unofficial
sources put that first-year budget at
around $1.25 million, give or take a
few thousand dollars. Since costs have
a built-in tendency to rise, the figure
probably has gone up in the intervening
two years.
The RKO stations, whose commission payments and other sales expenses were believed to be running at about
a million-dollar rate (including the cost
of a Chicago sales office for WOR),
went into full-scale self-representation
hoping to keep expenses about $50,000
below that figure.
Metropolitan Broadcasting also is believed to be shooting for an under-amillion rate for its Metro Broadcast
Sales, though insiders there indicate
their commissions have been running
close to that level and say they're prepared to accept the possibility that selfrepresentation may cost more.
Judging by these standards of what
companies going into self-representation think it will cost them to operate,
how many other group owners today
possess station lineups formidable
enough to pay their own way — profitably— if they take over national sales
themselves?
Other Possibilities ■ Seven groups are
mentioned most frequently as possibilities. Some of them are believed to have
spot billings exceeding those of some
of the groups now in the spot business
for themselves. Others are believed not
to have the billings and/ or the number
of stations to do it alone but enough,
probably, to do it on a cooperative
basis, with two or more of them combining forces — if they were so disposed
and could
able setup. work out a mutually agreeThe seven most often named are
ABC's owned radio stations and the
Triangle Publications, Corinthian Broadcasting, Time-Life, Capital
Cities Broadcasting, Meredith Publishing and Taft Broadcasting groups. Yet
most of these have given clear indication that they have no such present
intentions.
There has been considerable speculation, since ABC set up its tv spot
sales wing, that the ABC radio stations
would follow suit. This possibility is
reported authoritatively to have been
discussed as recently as 10 days ago,
during ABC's o&o station managers
meeting in New York, but the official
word last week was that a firm negative decision had been reached.
"We're not going to do it— absolutely
BROADCASTING, February 26, 1962
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not," an official asserted.
It's a matter of public record that
Triangle signed a long-term renewal
with the Blair organization only last
summer, and that Corinthian officials
have gone out of their way to express
publicly — and in writing — their highest
satisfaction with the representation their
stations are getting from H-R.
Less painstakingly, perhaps, but still
explicitly, Time-Life and Capital Cities
authorities have disavowed self-representation plans, and certainly there are
no present rumblings to indicate that
any of these various groups — or any
others — are currently planning to go
into the spot business for themselves.
An eighth major group operator,
Transcontinent Television, is partly
owned by the Petry representation firm
and accordingly is not expected to stray
from the independent fold.
More

Than

Money

■ The existing

group-operated firm's expectations of

After

30

years,

him as influence
the pioneeronin television
an "industry"
whose
and
radio station operations is unsurpassed today (see page 63).
The "industry" is station representation, and the gospel he has
preached for 30 years may be
summed up as "Integrity of Rates."
It's more than that, but listening to
him there's no escaping his belief
that most of the damage that has
been done to broadcasting would
not have happened if its practitioners
had treated their rates with respect.
"One of the most dangerous
things in radio," he says, "is the
failure of some stations — though by
no means all — to resist the temptation to cut rates for chiseling advertisers. The stations are the only ones
responsible in this case."
Long Fight ■ Ed Petry has been
fighting for sound rates since the
early 1930's, when he was traveling
for the Biow Co., getting time for
the Bulova Watch Co. account.
There were radio representatives
then, but they operated as brokers.
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spending approximately as much in operating their own companies as they
had been paying in commissions make
clear that there's more behind their
moves than just the idea of saving
money. Basically, they figure that even
if their sales spending is more than it
was, they'll still come out ahead because they'll represent themselves more
thoroughly and sell more time.
The traditional argument for selfrepresentation is that the salesman can
do a better job of selling a short list
of stations than he can with a long list.
It simply isn't possible, this logic runs,
to know as much about 20 to 40 stations, or to represent them as "intimately" and effectively, as is possible
with six, or any other substantially
smaller number. In addition they feel
it's hard for a salesman who has just
sold five stations, say, to push the timebuyer effectively for the purchase of
another 20 or 30.

Integrity'

A lot of things have changed for
Edward Petry in 30 years, but not
the foundations on which he opened
shop in the cold winter of 1932.
As his company moves into its
31st year, he is still preaching the
business principles that set him apart
in the beginning and established
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still Petry

firm's

They often "represented" competing
stations and when they got an order
they would dicker around, increasing their own take by driving station rates down.
Ed Petry avoided brokers like the
plague, dealt directly with station
managers, made friends with them
and got better prices than the brokers
allowed. He also had an idea: that
fair rates, rate enforcement and the
representation of only one station
in a market would make a unique
combination offering unusual promise— both for stations and for the
man both convincing enough to sell
them the idea and strong enough to
make it work.
Many stations, tired of being
buffeted by brokers, urged Ed Petry
to be that man. He signed up the
best of these, picked out the best of
the rest and convinced enough to
bring his total to 13 major stations
— the core of what later became
known as "the Tiffany list"
tion representation — and on
1932, formally announced
tablishment ofEdward Petry

of staFeb. 1,
the es& Co.,

"The original station representative."
When he talks about integrity of
rates, Ed Petry is not talking of station rates alone. He thinks the radio networks have done all of radio
a great deal of harm by selling announcements "at terribly low prices."

Westinghouse authorities support this I
line of reasoning by pointing out that |J
their sales in the first year of self-representation exceeded the totals for the l]
preceding year and have been going
up ever since.
RKO eased into self-representation
by adding, more than a year ago, one
national spot salesman for each of its
stations. Officials say a number of other
factors probably were also involved,
but that for the ensuing 12-month
period total billings were up approximately 10% after the cost of the manpower had been paid.
Metropolitan's WNEW New York,
which has been self-represented for almost a year, is reported to have sold
more national spot time in the first
week of January this year than was
sold for it in all of January last year
(although its officials hardly expect to
duplicate that performance regularly).
ABC-TV Happy ■ ABC-TV National
Station Sales says its spot volume for
the fourth quarter of last year, it's first
full quarter of operation, exceeded the

watchword
(He excludes tv networks from this
indictment because, although they
are selling participations extensively, "They're getting pretty good
prices for these announcements.")
Reps,also
Tooapply
■ "Integrity
of rates"
must
to the rates
Ed
Petry charges stations for representing them. The Petry organization
prides itself on its policy of "one
deal
for aren't
all." everything, of course.
Rates
He thinks broadcasting has been
hurt
ment
that
been

badly by "this continual harrassby the government." The fact
most of this "harrassment" has
directed at the networks — congenital enemies of spot broadcasting, in the opinion of most reps —
does not alter his belief that most

of it is "absolutely unnecessary."
He was instrumental (with Paul
Raymer of the Paul H. Raymer Co.,
another pioneer rep) in forming
what is now Station Representatives
Assn. Its first major project was
to try to eject networks from the
representation of independently
owned stations.
Supported Option Time ■ While
still opposing network representation
of non-owned stations, he amazed
the networks — and many other reps
— by asking Ed Voynow, now president of the Petry organization, to
appear

before the

FCC's

Barrow
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previous
quarter's
26% and fourth
will show
the samebillings
order by
of
gain in the first full quarter of 1962.
Independent reps do not appear to be
seriously disturbed by this sort of talk.
"Some of the group people will tell
you they've made big gains, said one
independent. "But so have we. Just
selling more time isn't the answer when
everybody's selling more time. You've
got to maintain or improve your competitive position, too."
Other independents cited market
analyses by Broadcast Advertisers Reports which show that several stations
which have become self-represented
did, indeed, boost sales following the
changeover, but also dropped in sales
rank in their respective markets because their competitors, or some of
them, sl owed even bigger gains.
The independents are not upset,
either, by contentions that a rep can
handle a short list better than a long
one. They simply disbelieve them,
though in varying degrees.
Who's Dumbest? ■ "It's an insult to

salesmen to say they can handle only
a handful of markets when a timebuyer
has to handle 100 or 150," said a top
executive
a leading
refuse to ofbelieve
that independent.
a salesman "I
is
dumber than a buyer.
"The buyer can think of only one
market at a time, anyway. The advantage, if any, is with the salesman
handling a number of stations. He can
go over his full list with the buyer and
in this way she can clear up a big part
of her market problems at one sitting,
whereas she may have to see three or
four short-list reps in order to accomplish the same ofamount
of work."
A number
independent
reps say
analyses show that, on the average,
fewer than five of their resepective
markets are earmarked for any one
campaign, even among the biggest reps.
One of these said his firm's experience
was that 70% of the calls for availabilities involved no more than three
of his markets, and that even in New
York, where the biggest as well as the
most campaigns are placed, the average

that he is thinking more about retirement, and getting the company
ready for it, even if his personal

a long way since Ed Petry started in
business, so has Edward Petry & Co.
Instead of seven people in two
offices (New York, Chicago), it now
consists of 205 people in nine offices
(the original two plus Atlanta, Dallas, Detroit, Los Angeles, San Francisco, St. Louis and Boston).
Instead of 13 stations there are
now 58 on the list: 32 tv and 26

working habits don't reflect it. He
has expanded the company significantly in the past few years.
As an old baseball buff (in his
youth he tried out with the New
York Yankees, New York Giants
and Brooklyn Dodgers, as a catcher) Ed Petry knows the advantages
of having a strong bench.
That's what he's building. Depth
was in his mind when he moved himself up to chairman and Ed Voynow
to president; when he installed Martin L. Nierman as executive vice

radio (but seven from the 1932-33
list are still Petry represented: WSB
Atlanta, WFAA
Dallas, KPRC
Houston, WDAF
Kansas City,
WTAR Norfolk, KVOO Tulsa and
WOAI San Antonio.).
The company's billings rank the
Petry organization among the most
successful reps today. In 1960 and
again in 1961 the company had the
biggest billings in its history.
In accounting for his success, Ed
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as a "reasonable number."
Another approach is in the "split list"
- — a geographic division of the station
list, with one group of salesmen selling
those located in the eastern half of the
country and another representing those
in the western half.
Katz Plan ■ This system, originated
by The Katz Agency in 1957, has been
adopted by other companies including
PGW and Avery-Knodel. It requires
two sets of salesmen in New York,

board, but he remains the chief executive officer.
Nobody expects him to retire in
the complete sense of the word, but
it is obvious from his conversation

Committee in support of the networks' defense of option time.
"The fact is," Ed Petry says, "I've
never been a pro-network man and
I've never been anti-network. I've
beenIf pro-broadcasting."
radio and television have come

Petry relies on words like "integrity," "character," "honesty."
"The first thing we look for in a
salesman is character," he says.
"He's got to believe in what he's
selling — and he must be honest in
selling it. The policies of this company have not changed. We insist
on fair rates for our stations, and
we insist on being completely hon-

was about nine of his markets per campaign. "So for all practical purposes
we're talking about 'a limited list' ourselves," he concluded.
If they disagree with the short-list
doctrine in the extreme preached by
corporate representatives, however, the
independents also disagree among themselves about how long a list should be.
Some at all size levels — big, medium,
small — have no immovable numerical
limits so long as the stations meet their
standards of volume, potential, position,
etc. Others do have specific limits; still
others have ceilings which they define

est with the agencies and advertisers we deal with, as well as with
stations."
ourLonger
Weekends ■ Now approaching 66 years, Ed Petry sometimes calls himself semi-retired. In a
reorganization a few years ago he
promoted himself to chairman of the

president (with additional responsibilities in charge of the television
division), and when Ben Holmes
was named vice president in charge
of the radio division.
And the same sort of depth has
been developed in the secondary and
lower echelons. Ed Petry puts his
objectives this way:
"J. Walter Thompson built a great
organization, with depth, that goes
on and on. That's the sort of depth
we've been building in the past seven
or eight years — so that no matter
what happens, no matter who gets
sick or disabled, the Petry company
will go on and on."
73
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where it is chiefly practiced (although
Katz also maintains the east-west division in its Chicago office), but its advocates say the stations like the results
it produces and that hence it's obviously worth the extra cost.
The John Blair organization took a
different tack, setting up two companies
for television sales. This move appears
to be intended as much to achieve homogeneity inthe station lists as to limit their length, however. Blair-Tv
handles the bigger tv stations; Blair
Television Assoc. concentrates on somewhat smaller ones.
Since no rep has ever gone from one
extreme to the other except over a
period of time — from a very long list
to a very short one, or vice-versa — no
company is available to make a timely
comparison out of its own experience.
Two, however, have recently trimmed
their lists from short to shorter, and
executives at both organizations say
they're inclined to feel that their sales
efficiency is a little better now.
FCC Decided ■ The NBC and CBSTV spot sales organizations made that
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transition as a result of FCC's 1959 order, shucking off six and seven stations, respectively, in slimming down
to their network-owned outlets.
Officials of NBC-TV Spot Sales say
selling has definitely improved. They
did not cut their sales staff when they
gave up the outside stations, and concentrating this full force on the NBCowned stations has resulted, they say,
in clearly improved billing. CBS Television Stations National Sales officials,
who also have kept their sales staff intact, are less certain but say that, if
the sources of their extra business were
traced out, the concentration of more
power per station "probably" would
prove to have been a factor.
There is much more to the long-short
debate than how many stations a salesman can handle. In the view of the
independents, one of the biggest advantages of a relatively long list — and
hence one of the strongest arguments
for independent as opposed to self representation— is that it makes possible a
high degree of cross-pollination of information and ideas.

"When

you represent a reasonably

large list of stations," said one who
does, "you have the benefit of all their
experience and problems. When one
of your stations has a problem, very
often you can tell him — off the top of
your head — how another of your stations solved one just like it. You know
what will work and what
under what circumstances.
cannot get this sort of
working with only a handful

won't, and
You simply
information
of stations.

Experience Helps ■ "The long list
helps your selling for all stations, too.
It's almost impossible for a campaign
to break without your knowing about
it. A call for availabilities in one market puts your salesmen on the alert for
all your markets. We check the BAR
spot business reports, but it would be
a miracle if we found a campaign in
there that we didn't already know about.
We may not have got the business, but
we Self-representatives
knew about it."
tend to agree that
the cross-pollination element in long
lists is valuable — but more so to smaller
stations than to the run of stations that
they themselves represent. They feel
that the independents make too much
of this point — that their own awareness
of what's happening at all levels of station operation is pretty good, too.
As for the business tips that accrue
from a long list, their answer is that
these, too, are more important to
smaller stations. Their own markets,
they contend, are virtually automatic
buys in most campaigns and hence
there aren't many leads to miss. What's
more, they say, their ability to concentrate more salesmen on fewer stations
enables them to make calls soliciting

Mayehoff

to sell Du

Pont

Hollywood personality Eddie
Mayehoff has been signed to a longterm contract by E. I. du Pont de
Nemours & Co., Wilmington, Del.,
to appear in a series of television
commercials for the Du Pont No.
"7" line of auto and engine care
products and to serve in a sales promotional capacity on behalf of the
products. As in the commercial
above, Mr. Mayehoff will specialize
16
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car

care

products

in product demonstrations in which
the delivery and the copy is lighthearted and humorous. The commercials are scheduled to start in
late March on such Du Pont programs as NBC-TV's Du Pont Show
of the Week, ABC-TV's Target: The
Corruptors and CBS-TV's Wide
World of Sports. Mr. Mayehoff will
participate in trade shows and visit
jobbers and dealers.

campaigns too small for the big independents to go after.
Calls Cost Money ■ Making the calls
is a big part of the job, and an expensive one. Some of the most successful
independent representatives say that in
New York alone their men regularly
call 300 agencies. Not many have the
staffs for that sort of coverage, but
most of them work closely with far
more than the 35 or so that provide
the bulk of the billings, and keep contact with scores of others through occasional calls.
Making the right calls also means
maintaining the right offices. Their locations, except New York and Chicago,
are dictated to a great extent by the
locations of the stations being represented. The majority of national reps,
however, have offices in most of these
cities: New York, Chicago, Boston,
Atlanta, Detroit, St. Louis, Dallas, Los
Angeles and San Francisco. Some also
have Minneapolis-St. Paul and Milwaukee offices.
For a number of reps, these offices
run at a loss. Several say that except
for New York and Chicago, none of
BROADCASTING, February 26, 1962
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their offices pays its own way. Others
report the opposite situation: that all
of their offices pay for themselves.
If making the right calls is important,
having the right man to make them is
vital. The salesman is the anchor man
in any rep firm, big or small — and in
most cases he gets the pay to prove it.
By some estimates, probably high,
the average top-flight rep salesmen
draws from $20,000 to $30,000 a year
in salary, commissions, bonus, profitsharing and such other benefits as his
company may have devised to attract
him and keep him happy.
Lucrative Position ■ The consensus
feels that this level is far too high as
an average for salesmen throughout the
national sales business, but few deny
that some especially productive salesmen can make a good deal more than
that. The "average" salesman at one
of the leading independent firms is
said to get just under $30,000 a year
and a few of his higher-priced colleagues in the same company range up
to $40,000 or more.
In explaining this sort of salary scale,
representatives stress not only the importance of the salesman's role but the
years required for him to amass the
knowledge, experience and finesse
needed to make him a good one.
"We have always believed in a minimum of turnover among our salesmen,"
one executive said. "This is a complicated business: there is much for a
man to learn about markets, stations,
programming, rates — the whole works.
It takes him a long time, but over a
period of years he builds up a reservoir of knowledge whose value to stations is immense. We must be able to
attract that kind of salesman and keep
him, and what it takes, primarily, is
money."
Independents make much more of
the lengths to which they go to attract and hold good salesmen — and of
the latitude they have in this respect,
compared to group-operated representatives.
They claim that self-representatives
cannot possibly compete, across the
board, with the array of primary and
fringe benefits offered by leading independents. Their reasoning: Group-operated reps in many cases cannot afford to match the compensation paid
by top-flight independents and, even if
they can, as subsidiary parts of larger
corporations they must keep their own
pay scales in line with those prevailing
in the parent company.
Ready Answer ■ The group operators
have a terse retort: "We hired some of
the best people away from the independents." (At this point the dialogue
degenerates into a wrangle over what
78
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is "best" and who has the most of it.)
Supporting the salesman is a battery
of services that have proliferated indescribably inthe last few years. The
research department that used to be
one man and a file cabinet is now apt to
be four men, four secretaries, a library
and — not entirely out of the question,
the way things have been going — a
Univac.
There are, in addition, program experts, rate experts, market-analysis experts, business-development experts,
promotion experts, traffic experts and
assorted other specialists joining in the
common cause of furnishing the salesman with all the tools he can possibly
use. Or rather, as one executive put
it, "tools not so much for the salesman's benefit but to make it easier for
theThe
buyer
to buy."
extent
to which these various
services are developed varies widely
among reps.
Some think the greater part of them
are needless frills — or are needlessly
overdone — and avoid as many as they
can and keep the rest to what they
consider a sensible minimum. Others
think the services basically important
but do not develop them as extensively
as some of their competitors. Others,
including virtually all of the biggest
reps, regard the services as indispensable and say they're becoming more so,
and it is among these firms that the
services concept has reached its fullest
flower.
Services for Stations ■ Though intended ultimately to help increase sales,
many of these services are furnished distaffs. rectly to the stations' managements and

"We are concerned with everything
that bears on a station's acceptance to
a national advertiser," one executive
noted. "Consequently much of our assistance is station-oriented. We even
get into engineering when a station is
planning a new tower."
Some of the radio reps have people
working full time on programming.
Others, radio and tv, have people who
counsel on rates, people who advise on
(and frequently write) station promotion, advertising and publicity, etc.
Aside from the "organized" services
which reps offer, they have an influence on the affairs of their stations in
seemingly endless ways. Apparently the
stations want it that way.
If a station manager is planning a
new rate card, he gets his rep to help
him work it out (and if it's an urgent
rate problem, the rep may fly men to
the scene, even if it's a weekend and
a snowstorm is raging, as happened
in a case two weeks ago).
If a station's programming

shows a

slippage, the rep may be the first to
notice — and suggest changes to correct
it.
Ready With Advice ■ If a station is
trying to decide whether to clear a
specific network program, he may call
on his rep for advice; and if the station hasn't been ordered for a network
program, the rep may help on that, too.
If an owner is thinking of buying
another station, he is apt to solicit his
rep's counsel. (In one such case earlier
this month a broadcaster was trying to
choose among four properties. He consulted his rep, whose research department spent uncounted hours drawing
maps and collecting coverage data,
ratings, market information and other
pertinent figures on all four stations.
Though it may have cost him the
chance to add another station to his
list, after studying this mass of material
the rep recommended no purchase.)
Practically every rep can offer case
histories of exceptional work he's done
for specific clients. One example will
illustrate. It involves Young Tv and a
station which shall be called X. Young
officials tell it this way:
When Young first got a chance to
represent X, the station was billing less
than $100,000 a year in national spot
and Young turned it down. X was in a
market generally regarded as a suburb
of, and served by the stations in, a
nearby major market called Y. But
after researching the situation Young
reconsidered and took on X.
Promoted market ■ To help reorient
media men away from thinking of X as
being a part of Y, the salesmen started
a small campaign which might be described as "give up one spot in Y and
buy a strip on X." Then, capitalizing on
the fact that X's tower was located toward two other sizeable markets rather
than toward Y, they convinced ARB
that X's market should no longer be
lumped together with Y. Then they
urged X to promote itself in the two
other markets, using paid space as well
as air-time.
Their scheme, of course, was to get
X's city considered part of the two
other markets rather than part of Y.
As they made progress they started
pushing ABC-TV to put more programs
on X. In time they succeeded in getting
ABC to make X a regular affiliate. The
end result, Young authorities say, is
that they "created a new television market where none was defined before" — a
market now ranked in the top 75 in the
U.S.
The multiplicity of services that reps
perform is used as another argument
of the independents in their own behalf:
group operators, they contend, cannot
hope
to match all these services in their
own shops.
The because
group operators
that's all
right,
they have say
available
to
them, directly or indirectly, all the servBROADCASTING, February 26, 1962
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ices their stations need. For one thing,
they
say, oftheir
lists don'tlong
require
the mass
data short
that relatively
lists
do. As for what they do need, they say
they furnish some of it themselves —
Westinghouse's TVAR, for example,
has an impressive research operation —
and get the rest from the appropriate
departments in their parent companies
and from their stations themselves.
Record Good ■ The service area of
representation furnishes the independents with the springboard for another
argument in their favor. This is that a
rep is not apt to be as candid in giving
advice to stations that own him — or
whose owners are the same as his — as
he would be if he were an independent
operator. One rep put it this way:
"Are you going to tell a guy that his pet
idea stinks if you know that tomorrow
he may be your boss?"
Allied with this argument — which the
group operators reject — is one that may
be summed up in another question: "Do
you think the average rep would try to
do as good a job — be on his toes at all
times — if he knew he couldn't possibly
lose one of his stations?"
In addition to services for their stations and their salesmen, virtually all
principal reps engage in general promotion of the spot business in some way
and to some extent — in special presentations, advertising, direct pitches to advertisers, specific proposals calculated
to prove spot's value on a large scale,
etc. Some firms have men working full
time, or practically full time, on newbusiness development both for their own
stations and for spot advertising as a
whole.
Not Enough
Development
■ Yet
most reps will acknowledge that the
spot advertising business as a whole
does not do nearly enough of this evangelistic work. Individually they are
proud of what they themselves have
done but agree for the most part that
they probably should have done more.
They feel that more and more of this
work, done consistently on a broad
basis, will go a long way toward keeping spot broadcasting's billings on the
increase.

* Commercial Recording Corporation
gives Radio Station Managers a
MAGIC LIFT with their exclusive

jingle series. 2fl's
ROARIN'
For details see the inside
front cover of this issue.
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The proliferation of representation
services, the complexity of the business,
the growth of spot billings and of the
number of companies handling it offer a
plush contrast to representation's stark
beginnings.
Before 1932, it was a jungle. The
"representatives" were brokers. They
often represented competing stations
and haggled among them to drive prices
as low as possible, pocketing the difference. Stations didn't like it, agencies
didn't like it, advertisers didn't like it—
the so-called representatives were quite
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possibly the only happy people in this
cut-throat existence.
Order began to appear in this chaos
in 1932. Edward Petry, generally regarded as broadcasting's
original
clusive
national representative,
set exup
shop on Feb. 1, 1932, determined to
72).
operate on higher standards (see page
Other Pioneers ■
later Free & Peters,
Woodward, opened
1932 and took on

Free & Sleininger,
now Peters, Griffin,
in Chicago in May
national scope by

opening a New York office in 1933 and
a West Coast office in 1934.
Paul H. Raymer, who says his company is the only one of the pioneers that
retains the same corporate name, structure and principals that it started with,
opened the Paul H. Raymer Co. in
March 1933.
Grieg, Blair & Spight, predecessor of
the current John H. Blair organization,
opened in San Francisco in April 1933
and spread eastward to Chicago and
New York six months later.
The Katz Agency, a veteran newspaper representative, meanwhile had
begun to mix into this newfangled medium. Its first ventures in radio sales,
according to current officials, came in
October 1931.
These pioneers, soon joined by others
in what took on the appearance of a
small gold rush, are still among the
front-runners in representation today.
The Raymer company is devoted to the
so-called "limited list" policy, but the
others — Petry, Blair, Katz, PGW — are
among the biggest, most active in the
business.
By 1935, a total of 28 station reps —
regional as well as national organizations— were listed in the Broadcasting
Yearbook. The pages of subsequent
editions of the Yearbook show the totals rising steadily ever since, as follows
(at five-year intervals) :
1935
28
1940
38
1945
40
1950
66
1955
94
1960
130
1961
138
Tv Took Lead ■ In spot billings, radio
ruled the roost until 1954. In that year
television's national spot volume surradio's. 1960
$176.8 television
million to reached
$120.2
million.passedIn
$459.2 million and radio hit $202 million. Last year spot radio slipped for
the first time since 1954 (and only the
second time since record-keeping was
started in 1935), dropping to $199.3
million while television spot moved
ahead again to $471 million.
Even before television became a significant factor, the spot business had
BROADCASTING, February 26, 1962
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had

experience with self-representation— and bad experience, in the
minds of the independents.
The self-represented groups then
were, primarily, the network-owned
radio stations. Then the independents,
acting through SRA, moved to throw
the networks out. In 1948 SRA petitioned the FCC to forbid networks to
represent any stations but those they
own.

The reps' argument was that a

Regional
THOUGH

SOME

continued

radio network affiliation was so important that the networks could use it as a
club to force affiliates into the networkowned rep houses.
The FCC took 1 1 years to make up
its mind. When it did act, in 1959, it
agreed with the independents — but the
ground rules had changed. A radio network affiliation was no longer a clublike instrument. But, said the FCC, a
television network affiliation was. So it

representatives
BUYERS

Two lines of force are focusing on
regional representatives — those sales
groups that represent broadcasters in
cities where a lot of time buying takes
place — and they have attracted and repelled these representatives by about
equal amounts.
In the past 12 months more and
more national accounts have decentralized their time buying. Where beers
and pharmaceuticals, for example, used
to be bought out of New York or Chicago, they are now more and more
being bought out of Atlanta, St. Louis,
and other non-Madison Avenue communities. These moves have brought
business to the regional representatives.
In the same 12 months, however, a
number of regional accounts have gone
national. For years, Continental Airlines bought out of Denver, its home
city. Recently the firm took its billings
out of the "Mile-High City." The General Insurance Co. bought out of Seattle; ithas moved to New York and San
Francisco agencies.
This ebb and flow of billings has
given regional representatives a peculiar
attitude toward their future. Optimism
is predominant; it could not be less
since most of the 70 regional representatives are salesmen to their marrows and no man in the selling game
can afford to be less than optimistic.
Yet a streak of alarm runs through
their bones when they mull the potential threat of local accounts moving
to the larger metropolitan cities.
Most regional representatives serve
groups of radio stations. The regional
rep is located in areas where broadcast
time is bought by national and regional
advertisers. Most regional reps are in
one community, although there are
several which maintain more than one
office.
In the main, regional representatives
are the buying source for a list of stations in one region — like Foster &
Creed in Boston. But there are others
whose
station list encompasses the
82
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GO

NATIONAL

OTHERS

let CBS and NBC keep outside radio
stations under their representation banner— ABC had dropped out of the business voluntarily in 1952 — but forced
them to trim all outside tv stations
from their television lists.
For the independent reps it was a far
bigger victory than they had set out to
win. The $20 million-plus in annual
television billings thus set free was more
than twice the amount of the non-o&o
radio billing they had been shooting for
back in 1948.

are
MOVE

whole United States — like Dora-Clayton in Atlanta.
Billings Millions ■ Billings by the regional representatives run anywhere
from $250,000 to $l-$2 million yearly.
Some, however, run considerably less;
there is one representative in a southern
city who bills $35,000-$40,000 a year.
The representatives usually get 15% of
their total billings.
Among the older of the regional
representative firms is William J. Wagner & Assoc. in Seattle. This company
was actually founded in 1940 as Alaska
Broadcasting Co. Sales, and it represented the Alaska Broadcasting Co.
stations in what is now the 49th State
until 1957 when Mr. Wagner took over.
Most regional representatives, however, were formed in the second half
of the 1950s. The two most recently
organized are the Bob Hix Co., Denver, and New England Spot Sales, Bostively.ton, founded in 1960 and 1961 respecPrognostications for the future of
regional representation are bright with
the excellence of the past and the potential that lies ahead.
"We visualize regional representatives growing in stature and recognition
all the time, with radio and tv stations
devoting their time to programs, local
sales and merchandising, and leaving
regional and national sales to the reps."
This is Jack R. McVeigh, El Paso, Tex.,
representative, founded in 1957, whose
firm specializes in Spanish-language advertising and whose facilities contain
recording, marketing and survey departments and which also produces jingles
for its accounts.
There is a strong feeling among some
regional representation spokesmen that
the current practice where national representatives maintain branch offices in
some of the buying centers is on the
way out. For one thing, this thinking
goes, this is an inefficient method; and
for the second, regional representatives
have taken over more and more of the

optimistic
TO

AREA

PURCHASES

active work in covering the cities outside of New York, Chicago and other
major centers.
J. A. Lucas, Los Angeles, puts it this
way: "We believe that the country will
be divided between the really big companies and the smaller regional ones.
The middle-sized national representative will be squeezed out. This is due
to the fact that buys do not as a rule
go below the top three or four stations
in any one market. Regional representatives will be able to sell the lesser
rated stations, through intensive sales
effort; the giants will sell the top-rated
stations through playing the "numbers
This[ratings]."
prediction, that regionals will
game
take over the function now performed
by the branch offices of national representatives, ismade by others than Mr.
Lucas:
"I think regionals will become more
important as national reps merge. It is
a changing time for reps." James D.
Bowden, Minneapolis.
"It is my firm belief that as regional
representatives offer honest, hard-working service to customers, the regional
rep will replace the multi-office national rep." Leonard F. Auerbach,
Ohio
Stations
Representatives, Cleveland.
It would be more logical, Mr. Auerbach believes, for his firm to open
offices in New York and Chicago to
represent his list of Ohio stations than
for a national rep in New York to try
to sell these Ohio stations to New
York buyers.
The ultimate in this line of reasoning
was expressed by Harry McTigue, Ken"I entuckytheRadio
vision
day,Sales,
and Louisville:
maybe not as far
off as some may think, when the big
reps as such will gradually dissolve into
regional reps. I am sure the big ones
have seen more and more regionals pop
up Cassandra
over the past
few ■ years."
Voices
Almost lost in
the bubbling confidence of most regional
BROADCASTING, February 26, 1962

-3

0

"30"

"To

means

story.
means

But
the

a newsman,
the end

to Ed

of the
Petry, it

first 30

country.
be one

years

of sales, success and service to the best radio and
BROADCASTING, February 26, 1962

television

of the

stations
We're

in the

proud

to

of them. Congratulations to Ed and the staff
Edward

Petry

Com-

pany. KMTV-3-OMAHA!

REGIONAL

REPS

OPTIMISTIC

continued

representatives is the voice of warning
that all is not the best — like Morton
Lowenstein, Philadelphia Spot Sales:

Mr. Lowenstein emphasizes, is the "only
practicable solution for getting maximum business for stations; it is the

"While it isn't dark, 1 cannot regard the
immediate future of national and re-

closest approach possible to the economically impracticable method of each
station maintaining its own office in the

radio advertisingfirm,
as very
bright."in
The gionalLowenstein
formed
1955, serves Philadelphia only. With
a list of 22 stations, the firm not only
calls on agencies in Philadelphia, but
also coordinates the merchandising,
promotion and marketing patterns for
the account.
Regional representation,

market." And, he adds, "regional representation provides the daily attention
to marketing needs which cannot be
achieved by occasional — or even regular— traveling-in or out-of-market representatives."
The growing trend

toward decen-

tralization of industry — Bowman Lowrance, with offices in Atlanta and Dallas, points to the expanding economy
of the south and southwest — brings
with it a major re-emphasis in time
buying. And this poses a challenge to
regional representatives. Quoting Mr.
Lowrance:
"Are the big agencies expanding and
developing close to their clients? Are
the growing regional agencies willing
to upgrade and expand their facilities
to serve their growing clients?" The
answer to these questions is the answer
to the future of regional reps, Mr.
Lowrance maintains.
Two-Way Street ■ One of the major
functions of the regional representative
apparently is to educate his stations on
rates, programming, merchandising and
promotion so that an advertiser will
know what he is choosing when he

Rochester,

York's

New

STATION

TOP

WROC-TV
in

Western

the

rich

New

York

Market

Salutes

the

TOP

RADIO

and

TV

buys time.
This feature, helping their stations
organize themselves so they are worthily considered when advertisers make
their time purchases, is noted time and
again by regional representatives.
But notwithstanding this element, the
basic service performed by regional reps
is to represent their stations to buyers
of time. Not only is this done by calling on advertisers; the idea of pooling
resources through a rep permits a major
promotion designed to attract advertisers to a particular market or a particular group of stations.
A common practice is the formation
of a regional radio-tv reps association,
like the New England Assn. Formed
three years ago, it counts among its
members nearly all radio and tv reps
maintaining offices in the New England
area. Monthly luncheon meetings bring
important advertising agency or station
people to the podium. The association
holds breakfast presentations for agency
groups to promote spot radio and tv in
the area. The association has published
brochures and office reference cards.

Station

Representative

Edward

Petry

WROC
Rochester,

N. Y.

&

TV

Co.,

Inc.

CHANNEL

RADIO

5

An alternative is the regional representative which specializes in one region, like Foster & Creed in Boston or
the Dora-Clayton Agency in Atlanta.
Foster & Creed was founded in 1957
by Robert C. Foster and William A.
Creed. It is now wholly owned by Mr.
Creed and serves 31 radio stations and
one tv station, all in New England.
Creed sets his sights mainly on the regional advertiser, like the supermarket
chain which may start out with two or
three outlets and in a five year time
period reach several hundred. This becomes a major account for the New
England stations, Mr. Creed emphasizes. "The regional rep concentrates
his efforts in a relatively small area and
generally with a fairly small list of stations. Therefore he is in a position to
know his market, his advertisers and

84
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their heartiest con-

gratulations tothe Edward

Petry Company

on its thirtieth anniversary.

It is a pleasure to salute the Petry organization as a pioneer and

distinguished

leader in

its field.

The

unflagging,

top-quality service tendered

our clients by the Edward
another

important

Petry Company

plus for advertisers

is

who

use the radio and television facilities of WGN
in Chicago
Superior
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market.
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AFFILIATE

OF WGN,

INC.

his stations on a very intimate basis.
The obverse of the Creed operation
is the Dora-Clayton Agency in Atlanta.
Founded in 1948 by Dora Cox Dodson,
the firm took its present name when its
principal married Clayton Cosse. Dora-

Clayton covers all southern states and
serves 65 radio stations and two tv stations all over the country. Most of its
stations are oriented toward Negro programming.
The particular forte of the Dora-

Market-by-market

product

Clayton firm, in its repping procedure,
Clayton Cosse explains, "is to work
closely with the stations, advise them on
a friendly and intimate basis and take a
sincere interest in the development of
this association."

service

PGW'S GRIFFIN SEES RESEARCH
SPECIALIST
TO AID MEDIA PLANNING
A leading tv station representative
try will be an important part of broadYork, told the Pittsburgh Radio & Telbelieves a product information service
cast advertising plans of the future.
evision Club on Feb. 20 that "it will
that would cover individual markets
not ... it cannot ... be long before
Lloyd Griffin, president-television,
Peters, Griffin, Woodward Inc., New
an A. C. Nielsen, an ARB, a Pulse, a
and market areas throughout the counTrendex or some other nationwide research company" will provide this
service. He said that as competition
grows there is an increasing need for
probing and finding greater depths of
selling in every market. "Market-bymarket strategy will become the primary consideration of media planning."
He said a media strategy that begins
with the product will provide a base for
spot tv and network tv to compete with
each other side by side and will form
the "strongest part of the most effective

Congratulations

and

media planning pattern ever devised."
The need for market-by-market research adjustments, Mr. Griffin stressed,
"has much to do with the little-noted
fact that the biggest users of spot tv —
multiple product advertisers such as
Procter & Gamble, Bristol-Myers, General Foods and Colgate — assign their

biggest spot budgets to their well-established, nationally distributed brands."
Mr. Griffin said he's been told that the
combined use of broad national media
Thanks,

Ed

with a "powerful mobile task force" of
spot tv by such advertisers is based
more on a concept of product information by markets than on media efficiency alone.
He referred to a 63-page recommendation for a $6 million tv budget prepared for a toiletry client by one of
New York's largest agencies to point
out that "how much advertising and
what kind of advertising goes into any
market should be the result of a decision ... not a default through lack
of proper advertising control." He said
the agency's recommendation "showed
a thorough understanding of the elements necessary to deliver the most
efficient combinations of big reach . . .
the approach and the conand bothclusions
were models of media buying
efficiency within 'The National Adverage Concept.' " However, he said there
were "conspicuous omissions" in this
agency's recommendation for eight
combinations of network participation

KVO

TULSA,
86
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OKLAHOMA

"Nowhere did this recommendation
programs.
take cognizance of the fact that there
were two products to be advertised — a
BROADCASTING, February 26, 1962
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broadcasters, Julie Benell, was appropriately

selected to salute the original station representative:

Mr.

Edward

Petry, on

his "30th

Anniversary."

We, too, have something to celebrate: 40 years of service to all North Texas!
And

we are proud of the entire 30 years we have been associated with your great firm.

Our very best in the years to come!
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• TV

/ NBC

RtprrtrnUd by ^dwai^Patrv^^^ki^ Tkt Original Station Rtfran

AT

(y(^««M%)L/M®

DALLAS

RADIO AND TELEVISION PROPERTIES OF THE DALLAS MORNING NEWS
BROADCASTING, February 26, 1962

87

recognize the existence of competition
forOn
either
an product."
optimistic note, Mr. Griffin
pointed out that both network and spot
tv sales reached all-time highs in 1961
and he predicted this upward trend
will continue throughout 1962. "Spot
tv orders, now in hand, are running
substantially
ahead of last year," he
said.
Southeastern

market

study

A market study of the Southeastern
states will be released today (Feb. 26)
by Avery-Knodel Inc., New York. An
updated version of the rep firm's study
of the area in 1960, the new guide will
be distributed to all national advertisers
and their agencies.

Effective media use is discussed by
(I to r) Stephen J. Rooney, general
manager of WJAS Pittsburgh and vice
president of the Pittsburgh Radio &
Television Club; Lloyd Griffin, presi-

general manager of KDKA-TV Pittsburgh and president of the radio-tv
organization.

well-established product for women
and a new product for men . . . nowhere did it provide for a mobile task
force which could help shore-up sagging
markets or take full advantage of spe-

cific major market opportunities to
give the new product an extra push in
any market . . . nowhere did it recognize higher or lower market potentials
for either product . . . nowhere did it

dent-television, Peters, Griffin, Woodward Inc., and Jerome (Tad) Reeves,

Co.,

Inc.

The Original Station Representative

KCOP
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Commercials
in production
Listings include new commercials being made for national or large regional radio or television campaigns. Appearing in sequence are names of advertiser, product, number, length and
type of commercial, production manager, agency with its account executive
and production manager, and approximate cost of commercial when available.
National Video Tape Productions (division of
Sports Network Inc.), 36 W. 44th St., NYC 36
Ace Comb Co. (combs), one 60, live, tape.
Agency: E. T. Howard Co.
Armstrong Cork Co. (Ceilings), one 60, live,
tape. Agency: BBDO; Henry Monasch, agency

Edward

30tA

Titled "The Southeast in 1962, Your
Land of Marketing Opportunity," the
guide charts the emergence of the
Southeast as one of the best regions for
the prospective spot tv advertiser.
A separate study of the Augusta, Ga.,
market and the facilities of WGAC, that
city, was distributed last week to national and regional advertisers by AveryKnodel.

*y€nMwebAa/ity

TELEVISION. r, INC.
MS
LOS
ANGELES

(SPECIAL REPORT: STATION REPS)

A.

producer.
Pantomime Pictures Inc., 8961 Sunset Blvd.,
Hollywood 69
American Federation of Advertisers (advertising), two 60s, two 20s, animation, film, Fred
Crippen and John Marshall, prod. mgrs. Agency:
Needham, Louis & Brorby; Joseph Creaturo,
agency
producer.
Continental
National Bank of Chicago (banking
services), seven 20s, animation, film. Fred Crippen and John Marshall, prod. mgrs. Agency:
Earle Ludgin & Co.; Jack Wolfe, a.e.; Donald H.
Hockstein, agency producer.
Videotape Productions of New York Inc., 101 W.
67th St., NYC 23
Allied Chemical Corp. (Caprolan), two 60s, live,
tape. Phil McEneny, prod. mgr. Agency: Benton
& Bowles; Si Merrill, agency producer.
National Biscuit Co. (Nabisco), two 60s, live,
tape. Chuck Holden, prod. mgr. Agency: McCannErickson; George Weber, agency producer.
U.S. Time Corp. (Timex Watches), two 90s, live,
tape. Chuck Holden, prod. mgr. Agency: Warwick
& Legler; Ben Colarassi, agency producer.
Revlon Inc. (eye makeup), one 60, live, tape.
Jack Kelly, prod. mgr. Agency: Norman, Craig &
Kummel; William Duryea, agency producer.
BROADCASTING, February 26, 1962
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of U.S. radio

25*

gets

plan

sample

audience

The Pulse Inc. and several station
representatives were scheduled to meet
on Feb. 23 in New York on the audi-

you

ence measurement firm's plans to conduct a nationwide qualitative sample
next month to determine the basic
composition of the total radio audience
(Broadcasting, Feb. 12).

inside
the

Four rep firms already have indicated their willingness to help underwrite the project in defraying the cost
of the undertaking. They are H-R
Inc., The Katz Agency, AM Radio
Sales and Venard, Rintoul & McConnel Inc. At least four other rep firms
will be attending and may sign soon.

industry

1

ev
er
mo
nt
hy

The plan calls for a nationwide probability to be used for the study that will
probe such factors as occupation, income, education, family size and amount
and frequency of listening.
Representatives who sign for the project presumably will take part in the
framing of the questionnaire to be used
in the study, which has been described
as the first of its kind.
New

market

from

three

data

coming

rep firms

A new survey of radio listening preferences in the Boston area has been
conducted by Pulse Inc. at the request
of RKO General's WNAC Boston.
The National Sales Division of RKO
General, which has released the Boston study, reports that the station had
agencies polled from coast to coast
to determine the area considered by

special :
$3 for 12 issues
of Television...
the

magazine

probes
the

beneath

surface

topical

that

of

news

444 MADISON AVE.
NEW YORK 22, N. Y.

SUBSCRIPTION ORDER
□ Please send me a year of TELEVISION at special introductory rate of $3.00.
□ OR, I'll take advantage of the TWO YEAR money-saving rate of $5.00.
□ I enclose $
□ Bill me later.
_title/position_
COMPANY NAM E_
ADDRESS
PLEASE SEND TO HOME ADDRESS:.
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advertisers themselves to be "most important," rather than to select the area
based on its 50 kw coverage pattern.
Unlike previous studies of Boston
radio listening, says the RKO General
rep firm, data is included to show the
"whys" of listening as well as audience sizes. William McCormick,
WNAC president, said that previous
Boston market surveys have not been
directed to the specific marketing reofthe depth
advertiser.
"The from
new
information quirementsin
resulting
this cooperative effort between the buyers and sellers of time is a milestone
in 'Market
radio research."
Story' ■ WSAU-TV Wausau,
Wis., announced the publication of
"The Wausau Test Market Story," a
14-page booklet with maps, coverage
statistics, market data and household
information, compiled with the cooperation of the Wausau Daily Record-Herald and WSAU radio. The brochure
is a proposal for copy, product and
general market testing in the Wausau
market by the three media. Copies are
available by either contacting WSAUBROADCASTING, February 26, 1962
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NSI Report for Saginaw-Bay
City-Flint, November, 1961
First "3-city Metro" NSI Report.
WNEM-TV leads in every Day Part!
WNEM-TV delivers largest evening
audience in this 10th consecutive
NSI Report!

ARB Report for Saginaw-Bay
City-Flint, November, 1961
WNEM-TV delivers 64,300 of Viewing
Homes* between 6:00 p.m., and
10:00 p.m.!
WNEM-TV's afternoon "Sea Chest,"
delivers 62,500 buy-minded kids at just
$1.44 CPU I
WNEM-TV's 6:00 "Top of The News"
again leads all competition by a
wide margin!
WNEM-TV's 6:15 Mondays through
Fridays action & adventure strip
averages 44,800 Viewing Families
available for just $2.01 CPM!
As all Saginaw-Bay City-Flint
advertisers KNOW ... if you want
to dominate all Eastern Michigan
you simply can't beat the economical
effectiveness of WNEM-TV . . .
consistently Tops On Any Poll!
*ARB gives WNEM-TV 456,400
total Viewing Homes in all Eastern
Michigan!

WNEM-TV

NG
MARKET
BAY

THE
OF

CITY

ONE

BIG

FLINT
AND

TOP

40

• SAGINAW

•

ALL

EASTERN
MICHIGAN
CHANNEL

STATION

■■Li
filiated with WNEM-FM, 102.5 MC, Bay City, and WABJ, CBS in Adrian
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TV or its national representative, The
Meeker Co.
Green Bay brochure ■ Young-TV, New
York, has published a market-station
presentation covering Green Bay and
northeastern Wisconsin. The brochure,
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broadcasting
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AUTOS

tell Detroit's

bring

in more

The Station Representatives Assn.
kicked off a campaign in Detroit last
of

a

week bile
to persuade
the tonation's
automomanufacturers
increase
their
tising.
budgets
for national spot radio adver-

CENTURY

The opening phase of this major SRA
effort was an extensive presentation
given to marketing and advertising executives of the "Big Four" auto companies — Ford,
General Motors,
Chrysler and American Motors — and
their advertising

the

Preferred

Representative

of

'

Arkansas

d

Preferre

Stations

one of a continuing series of marketstation studies issued by the Adam
Young companies, contains maps and
data pertaining to WLUK-TV Green
Bay. It was researched and written by
Marvin Roslin, Young-TV research director.

agencies. The presentation was prepared for SRA by
the Better Broadcast Bureau Inc.,
New York, and was
delivered by Clifford J. Barborka
Barborka
president,
Jr., BBBseparate
during
meetings Mrwith
each of
the car manufacturers, starting last
Tuesday (Feb. 20) and continuing
throughout the week. Lawrence Webb,
SRA managing director, attended the
sessions and answered advertiser and

ALL

YEAR

Big

Four

how

sales

than

other

to make
media

rent investment is "negligible."
Two major recommendations are
made in the presentation:
■ Radio should be used on a yearround basis to help sell commodities
such as automobiles, which are sold on
a year-round basis.
■ Radio commercials can and should
be produced with "creative" sell to attain the results radio can produce.
Part of the presentation is carried in
a 32-page, hard-cover book distributed
to car manufacturers, advertising agencies and SRA members. Titled "A
Tale of Two Industries — Automotive
and Radio," it offers the latest statistics
on both industries in a light vein. It
was intended as a "leave-behind" compendium of radio's values.
Highlights of the book include the
following: 6,432,000 auto radios were
produced in 1960, representing 96%
of the total cars produced; 1 1 million of
the 17 million radios manufactured in
the U.S. in 1960 were portable, following listeners wherever they go; there are
30 million hunters and fishermen in the
U.S. and they spend more than 440 million hours a year with their car radios;

agency queries.
Individual station representatives and
staff members of the Detroit Chapter of
SRA have received the presentation and
supplemental material for use during
follow-up calls on auto manufacturers
and their agencies.
The objective of the presentation, according to Mr. Webb, is to induce car
manufacturers to spend additional funds
in national spot radio; he said the cur-

AM-FM-TV
Little Rock

As part of presentation prepared for Station Representatives Assn. by Better
Broadcast Bureau, car manufacturers are advised that radio can be taken
everywhere. . . .
92
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is Working

stations from
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reports on the air hours before it made

the wire serv-

ices. •An Astronaut enjoyed a hero's day in Washington. Again TTC stations across the country aired
the personalized, eye-witness report of the
Transcontinent News Central man right on the
scene.

•

These

are just two

how Transcontinent's
repeatedly augmenting

examples

TTC
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MADISON

news

stations is generated

service

some

six

by news

policies of this

type . . . and we can prove it. • TTC stations
will continue to concentrate on substance in

':

programming, because we believe real substance is the only quality that will continue
to support

broadcast

fads have faded

Buffalo

Represented by

• WDAF-TV Kansas City • KFMB-TV /^~\/^\/^~\
±. ,_, (EdwardYpetry«.Yco.,incJ
„ ,
San Diego • KERO-TV ' Bakersfield
V
yy
A. J
• WNEP-TV
Sc ranto n-Wi Ikes Barre the Original Station Representative
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this

The point is that a large part of the selling force of

of

WGR-TV

of

months ago said: "The point of all this is not just to
trumpet about what big operators we are in news.

stations. • As TTC's

In Television:

Spades!

announcement

red -phone hookup is
the news-in-depth cov-

erage at all five TTC

Symbol of
Service

...in

AVENUE.

•

NEW

sales

long after the

out."

In Radio:

KFMB

& KFMB-FM

San

^. ,WDAF-FM
» ,n a = c, . „Kansas
Diego • W ,~D Aa ^F &.
City • W6R
& W6R-FM Buffalo
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YORK
17, NEW
YORK

RADIO
C.R.C.

SELLS

continued

there are approximately 3,500 radio
stations catering to the public's diversified taste and they offer an opportunity
to car manufacturers to aim their messages at tailor-made audiences.
All the Year ■ Automobile advertising on radio is concentrated during the
car introductory period in the fall,
according to the presentation. It emphasizes, through use of graphs, that
car sales are made uniformly each
month of the year. The number of radio sets in use also is fairly constant
throughout the year, SRA points out,
and adds: "A product sold year-round
should be advertised year-round, using
a medium with a year-round audience."
The presentation says it's a misconception that "creative" commercials cannot be devised for radio. This point
was stressed by a group of radio commercials, created for each of the "Big
Four" auto companies by the Better
Broadcast Bureau, and played during
the sessions. Mr. Webb commented:
"We know that advertising agencies are
capable of producing creative radio
commercials. We hope the few examples we demonstrated will stimulate
thinking within the creative departments
of The
agencies."
major portion of the presentation was in sound, designed to provide
an aural "image" of radio stations
throughout the country.

* Commercial Recording Corporation
gives Radio Station Managers a
MAGIC LIFT with their exclusive

GOOD

MUSIC

jingle series.
For details see the inside
front cover of this issue.
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Petry-repped

stations

Radio quick-and

cheap

Radio's ability to deliver "deep
market penetration quickly" and
to provide "reach and power
more economically than other
media" to cope with America's
changing markets was cited by
George P. Crumbley Jr., southeast sales manager, CBS Radio
Spot Sales, Feb. 15.
Mr. Crumbley told a meeting
of the Advertising Institute of
Chattanooga that "the makeup
of our markets have changed
from the simple cities of yesteryear to the metropolitan areas of
yesterday and the megalopolis or
interurbia of tomorrow."
In cautioning advertisers and
agencies to avoid what he called
"the numbers madness," Mr.
Crumbley said "ratings can't always be your guide. You should
never look at radio through the
eyes of a mathematician because
radio's greatness lies in its programing strength — not in shuffling
numbers around."
At intervals throughout the showings
to the auto manufacturers in Detroit,
Mr. Barborka supplied a commentary
to supplement points that were made
in the presentation.

at Dallas

Executives from Petry-represented
radio and television stations in the
Southwest turned out en masse for
the meeting of the Southwest Council
of the American Assn. of Advertising
Agencies in Houston Feb. 14-16. Recent spot tv and spot radio studies
and promotional material were dis-

AAAA
meet
tributed to AAAA
participants.
Among the officials in attendance
were (1 to r) Jack Healy, KPRC-TV
Houston; Ed Pfeiffer, WFAA-TV
Dallas; Dave Milam, Edward Petry
& Co., Dallas branch office, and Jack
City.
DeLier, KWTV (TV) Oklahoma
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30th

Anniversary.
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Media section
Continued from page 60
dell W. Fertig, Americantenna president, said the present system, serving
1,200 subscribers, will be extended to
serve 8,000-10,000 homes. Price was
in excess of $200,000.
Starts stereo ■ WAEZ (FM) Miami
Beach went on the air last month
broadcasting in stereo 18 hours daily.
The station, owned by Arthur E.
Zucker, operates on 94.9 mc with a
power
of 81 inkw.
station'sHotel
studios
are located
the The
Deauville
in
Miami Beach.
Telethon ■ KTVU (TV) Monroe, La.El Dorado, Ark., earlier this month
raised an estimated $35,000 for the
Cerebral Palsey Training School in
Monroe with a telethon starring various
outstanding television personalities.
Triplecast ■ WOOD-FM Grand Rapids, Michigan begins broadcasting today
(Monday) as part of a "triplecast,"
combining facilities of WOOD-AM-FMTV. One stereo sound track will be fed
to WOOD, one to WOOD-TV and at
the same time dual sound tracks will be
fed to WOOD-FM providing full stereo
sound. WOOD-AM-FM-TV is owned

by Time-Life Broadcasting Inc.
Dividend ■ A quarterly dividend of
45 cents per share on Storer Broadcasting Co. common stock has been voted
by the Storer board of directors.
The dividend is payable March 9 to
stockholders of record Feb. 23. At the
same meeting the Storer board voted a
quarterly dividend of 12!/2 cents per
share on its Class B common stock.
Storer Broadcasting common is listed
on the New York Stock Exchange; its
Class B common is not.
Contest entries ■ Radio and television
program entries are now being received
by the American Heart Association for
the Howard W. Blakeslee Awards which
honor outstanding reporting on heart
and blood vessel diseases. The contest
year, which began last March 1, will
close Feb. 28.
Stereo ■ WBBB-AM-FM BurlingtonGraham, N. C, has begun a regular
schedule of stereo broadcasts, according to E. Z. (Easy) Jones, executive
vice president of Alamance Broadcasting Co., licensee of the stations.

Keystone covers ■ More than 42% of
retail food and drug purchases are in

areas covered by the 1,129 stations of
the Keystone Broadcasting System. A
survey released by the network's research department claims that KBS stations, mainly in counties with small
populations, represent more than $25
billion in annual retail sales totals of
$58 billion in the food and drug classifications.
Heart donation ■ WJXT (TV) Jacksonville, Fla., has donated $500 to the
Northeast Florida Heart Assn. annual
fund drive. The check was presented
to WJXT last fall for winning the television award in the American Heart
Assn.'s annual Howard W. Blakeslee
awards for its "The Second Heart" episode on its Project 4 series.
New concept ■ KIEV Glendale, Calif.,
has inaugurated a new programming
concept. Called Radio Americana, The
Sound of the USA, the format features
only music originated in the U. S. with
quotations and bits of Americana by
famous men and women in history.
It also features flashback news and
sportscasts.
Appointment ■ WSKY Asheville, N. C,
has appointed Appalachian Agency to
handle its advertising and sales promotion.
Agreement ■ KICO El Centro, Calif.,
has entered into a news combine with
four local Imperial Valley newspapers
to broadcast news direct from the editorial departments of the papers.
Desert studios ■ KDES Palm Springs,
Calif., has moved into new quarters in
"Sun Center" at 611 South Palm Canyon Drive. Expansion also includes
two new mobile units and installation
of new broadcast equipment including
automatic cartridge tape machines.
Career aid ■ $100 scholarships were
awarded by the South Dakota Broadcasters Assn. to two South Dakota State
U. students. The scholarships were designated for junior and senior students
emphasizing radio-television-film as
speech majors.

Tv was

there— but few

knew

Is television a disruptive influence
in a courtroom, as many attorneys
say? WCAX-TV Burlington, Vt., was
given permission to telecast a Chancery Court proceeding as an experiment by Chief Superior Court Judge
Harold C. Sylvester.
WCAX-TV set up a three-sided,
paneled booth with a camera slot.
Bob Mesterton, cameraman, shot
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it

newsfilm for two days. A WCAXTV questionnaire distributed to a
number of lawyers involved in the
case brought no objections. A number of lawyers said the tv reporting
had been better than newspaper versions. The coverage marked the first
deviation from the American Bar
Assn. Canon 35 broadcast-photo ban.

IBA awarded ■ The Idaho Safety Council has awarded its trophy to the Idaho
Broadcasters Assn. for their cooperation in the success of "Operation Beep
Beep," a statewide traffic safety campaign. Forty radio and five television
stations of the IBA participated in the
week-long promotion.
Radio help ■ WTHT Hazleton, Pa., on
the air only two months, already has
demonstrated the power of radio in its
community. Recently, when a fire destroyed the dwelling of nine persons,
leaving them homeless, the station
quickly moved into the picture with
broadcasts for food, money and supplies
for the stricken family.
Within two
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days, the station reported it was virtually deluged in gifts which it turned
over to the family.

truckloads of clothing, plenty of food
and more than $700 in donations from
citizens in various neighboring counties— all in just five hours.

Changes ■ WSHE Raleigh, N. C, under the new ownership of Raleigh-Durham Broadcasting Corp. (Broadcasting, Feb. 12), has converted to an allNegro programming format. Station
will change its call letters to WLLE and
has appointed Bernard Howard Co. as
its rep firm.

Telethon ■ WALB-TV Albany, Ga.,
conducted its second telethon of the
year for the March of Dimes and raised
$15,000. A previous telethon raised

On the air ■ KMOX-FM St. Louis, fm
affiliate of KMOX, that city, last week
went on the air. The new station operates with 47 kw on 103.3 mc. It
broadcasts 18 hours daily (6:00 a.m.
to midnight) seven days a week and
duplicates the programming of KMOX.
Milestone ■ The Georgia Assn. of
Broadcasters achieved a milestone in
1962 when it enrolled WPEH Louisville, Ga., its 200th member station
and the 140th radio-tv member of the
association, which also has 60 associate
members. The GAB represents 87%
of all radio-tv stations on the air in the
state which, at the present time, numbers 149 radio stations and 12 television
stations.
No boundary ■ Listeners to the Coffee
An program on WWON Woonsocket,
R. I., were mindful that tragedy knows
no racial lines when they reacted to
the mention of the drowning of two
Negro children. Without any formal
campaign, nearly $200 was contributed
to the children's family by listeners.
Thanks to WDTM (FM) ■ Listener's
Lobby, a Detroit organization, inserted
an advertisement in the Jan. 31 issue
of Detroit Free Press expressing appreciation ofthe cultural values of WDTM
(FM) Detroit, pilot station of the
Taliesin Network. The advertisement
cited the affiliation of Jack Hamilton,
Detroit newsman, with WDTM as director of news and commentary. Nearly
100 Detroit citizens interested in Listener's Lobby signed the advertisement.
Honored ■ Arthur C. Storz Sr., board
chairman of Storz Brewing Co., Omaha,
Neb., has been named recipient of
KMTV (TV's) award for public service
through television. The Omaha television station specifically cited Mr. Storz
for sponsoring KMTV public affairs
programs
on Omaha's past, present and
future.
To the rescue ■ When tragedy struck
a couple in Fergus Falls, Minn., leaving
nine small children parentless, their
neighbors turned to KOTE, that city,
for aid. General manager George
Brooks went on the air with an appeal
for clothing and food. Result: several
98 (THE MEDIA)

$35,000. The station's efforts amounted
to about 50% of the total the city
planned to raise for the whole year.
Color coming ■ KRGV-TV Weslaco,
Tex., announced that it expects to start
transmission of network color within
90 days. The station is an NBC-ABC
ABA

GROUP

Committee

TO

network affiliate. Stoddard P. Johnson,
president, made the announcement.
Satellite station ■ Fetzer Television
Inc., operator of WWTV (TV) Cadillac-Traverse City, Mich., has announced the target date for completion
of its satellite station in Sault Ste. Marie
(WWUP-TV ch. 10) will be this summer.
KX0 to NBC ■ KXO El Centro, Calif.,
last week became an affiliate of NBC
Radio. The corporate name of KXO is
Radio Active Inc. Marc Hanan is general manager of the 1230-kc, 250-w
fulltime station.

SPEED

UP

REPORT

on Canon

35 likes idea of one-year experiment
rather than hurt the administration of
The special committee of the Amerijustice because the public would be
can Bar Assn. studying possible rebetter informed. They also emphasized
vision of Canon 35, which prohibits
broadcasting and photographic coverage
that Canon 35, adopted a quarter-cenof court trials, will move quickly to
tury ago, is out of date; that broadcasters today have a mature sense of social
complete its recommendations to the
ABA,
responsibility and possess refined techday. the committee chairman, Newark
nical tools for coverage without intruattorney John H. Yauch Sr., said Thurssion or abuse.
The recommendation is to be presented to the ABA house of delegates
at San Francisco in August. But it's
possible the committee will have decided on its recommendations before
that time and may be in a position to
disclose its intent within six to eight
weeks.
Mr. Yauch said the committee found
a proposal for a one-year coverage experiment to be "something new and
constructive." The test plan was put
before the committee in Chicago Feb.
1 8 by Dick Cheverton, WOOD-AM-TV
Grand Rapids, Mich., president of the
Radio-Television News Directors Assn.
(Broadcasting, Feb. 19). Under the
RTNDA proposal, the ABA would select a representative group of cities
where broadcasters may volunteer to
conduct court coverage experiments.
This material would not be broadcast
unless specifically approved by ABA
and local bar associations and would
be turned over to the ABA.
During the hearing Feb. 18, the ABA
committee heard arguments for repeal
or modification of Canon 35 from the
NAB, Sigma Delta Chi, the RadioTelevision Working Press Assn. and
other media organizations as well as
RTNDA. Media representatives were
questioned closely by the committee on
a wide range of problems that might
arise if their general thesis is adopted:
that broadcaster's and photographers
should be allowed to cover court trials
at the discretion of the individual judge.
The broadcast spokesmen, however,
explained that the extended coverage of
the courts in the long run would help

Frank Fogarty, WOW-TV Omaha,
chairman of the NAB freedom of information committee, told the ABA
group that the practical experience of
actual court coverage in Colorado, Texas and elsewhere in recent years demonstrates that broadcasters can perform
their news responsibilities without detracting from judicial dignity. Bill Small,
WHAS-TV Louisville, appearing for
SDX, said court coverage would correct many public misconceptions of
trial procedure incurred by fictional
portrayals.
Support for revision of Canon 35 also
was presented by Bill Miller, WTAX
Springfield, 111., president of the Illinois
News Broadcasters Assn.; Gabe Pressman, WNBC New York, and RTWPA;
and Prof. Donald E. Brown, U. of
Illinois, and the Council on Radio and
Television Journalism.
Mr. Yauch said the committee also
met last week with representatives of
the bench and bar from Texas and
Colorado and will discuss with other
representatives their experiences in
court coverage. He said a transcript of
the Feb. 18 hearing is available at cost.
The committee is compiling a written
docket of letters and briefs, including a
letter from FCC Chairman Newton
Minow favoring revision of Canon 35
to allow broadcasters to cover the courts
at the discretion of the judge (Broadcasting, Feb. 12).
The docket also contains a letter from
Dean Erwin Griswold of Harvard U.
Law School opposing relation of Canon
35.
Meara Another,
of Notre from
DameDean
Law Joseph
School O'favors relaxation.
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the South's

WSB

First stations

RADIO-TV

are proud

to be represented

EDWARD
the original

by

RETRY

station

representative

"White Columns, " the efficient home of both WSB Radio and TV

Thirty Years Ago WSB-Radio signed up with Edward Petry.
The wisdom of this decision has been proven often since. Thus
it was only natural that in 1948 when WSB-TV began telecasting
the Petry organization was named its representative also. After
years of mutual
Radio-TV

warmly

growth

in business

congratulates

and advertiser service, WSB

Petry on its 30th

anniversary.

Represented by
Affiliated with The Atlanta Journal and Constitution. NBC affiliate. Associated with WSOC/WSOC-TV, Charlotte; WHIO/WHIO-TV, Dayton.
BROADCASTING, February 26, 1962

99

GOVERNMENT

FCC's
CONGRESS

all-channel
SUPPORTS

THE

The FCC's all-channel-receiver bill
has become entangled in a bramblebush of conflicting political realities
and administrative demands, and it may
take some legislative sleight of hand to
retrieve it.
This was the case last week following the Senate Communications Subcommittee hearing on the bill, S 2109,
which would enable the commission to
require television set manufacturers to
build only 82-channel receivers.
The commission has unanimously
endorsed the bill as a means of fostering the development of uhf. But to
most of the witnesses, many of whom
endorsed the proposal in principle, it
was a disguised first step toward moving all television to the uhf band.
The political realities were raised by
six senators and congressmen who
shared this view. All six, including
Sens. Everett Dirksen (R-UL), Senate
minority leader, and subcommittee
member Strom Thurmond (D-S.C),
represent areas threatened with the loss
of their vhf channels in the eight deintermixture cases now before the commission.
The Senators and House members
favored all-channel set legislation, but
they urged that the bill be amended to
preserve existing vhf channels for the
markets that now have them — a recommendation repeated by NAB, CBS,
and other industry witnesses.

set

PRINCIPLE,

bill

falters

QUESTIONS

mean the end of the deintermixture
proceedings, or no bill at all.
Pointing out the facts of political
life, Subcommittee Chairman John O.
Pastore (D-R.I.) told Mr. Minow,
"Let's give a little to get a lot, rather
than give nothing and get nothing. Unless you find this will wreck your program, let's be practical. A thing like
this can kill a bill on the floor. ... I
can't write off a man like Thurmond
or Springer." This was a reference to
Rep. William L. Springer (R-Ill.), one
of the four House members who joined
in urging a vhf freeze. The others were
Reps Kenneth Roberts (D-Ala.), Peter
F. Mack (D-Ill.) and Robert Hemphill (D-S.C).
1956 Recalled ■ Mr. Minow, replying with some heat, reminded Sen.
Pastore that "for years" his subcommittee had been urging the FCC to
solve the vhf-uhf impasse. "Now that
we've done it," he added, "you confront us with this other issue." He
also recalled that the subcommittee in
1956 had recommended that "the commission move ahead with deintermixture." But he said the commission
would consider the dilemma posed by
the senator, and present its views.
Overnight, however, the crisis atmosphere lifted. When the commission returned for the start of Wednesday's session, Sen. Pastore expressed
concern that the "freeze" requested

THE

PRACTICE

might unduly "shackle" the commission,
and said that, "for the time being," a
decision could be delayed on whether
or not the deintermixture matter should
be tied into the all-channel bill, or
whether "the whole thing" should be
dropped.
Later, CBS President Frank Stanton
suggested yet another approach — that
the subcommittee write into the bill or
its accompanying report congressional
policy regarding the use of vhf for television. Sen. Pastore promptly asked
Dr. Stanton to submit draft language.
"If we can write into the report that
the commission will not use the bill as
a subterfuge to start quick deintermixture proceedings, and pass the law you
agree is necessary," he told Dr. Stanton, "we might get the job done."
The question remaining, however, is
what language will satisfy both the
FCC and the worried congressmen.
Mr. Minow described the legislation
as "the most important part of the
commission's legislative program." He
said the 12 vhf channels are "squeezed
to the limit" and that there's no place
to go for commercial and educational
television but to uhf.
Etv Cited ■ An appeal for enactment
of the bill for the sake of etv was made
by David C. Stewart, director of the
Washington office of National Educational Television & Radio Center. He
said the success of etv stations — which

Minow's Plea ■ The administrative
demands were voiced by FCC Chairman Newton N. Minow, who said the
proposed freeze would deny the commission the "flexibility" it needs. He
insisted, as he did during a clear-channel radio allocations hearing in the
House two weeks ago (Broadcasting,
Feb. 19), that "unless Congress wants
to go into the frequency allocations
business, we should be left free to
make decisions."
He sought to reassure the industry
by declaring that the commission is
opposed to moving television to all-uhf,
and the FCC members appearing with
him supported this view when polled
on the spot by Subcommittee member
A. S. "Mike" Monroney (D-Okla.).
Commissioner Robert E. Lee, bestknown uhf advocate on the commission, was the only one of its seven
members dissenting.
Nevertheless, it appeared during the
first day of the hearing, Tuesday, that
the commission would have to decide
between an all-channel bill with a vhf
freeze written into it, which would
100

Sen. John 0. Pastore (D-R.I.), chairman of the Senate Communications
Subcommittee,

questions FCC

mem-

bers during hearing on all-channel-set
legislation. With him is Subcommittee
Counsel Nicholas Zapple.
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ABC, which has been struggling for
years to find outlets in additional markets, not only supported all-channel set
legislation but said this "is not a substitute for deintermixture." The network
said uhf stations in intermixed markets
have not been able to survive side-byside competition with vhf stations. The
network urged selective deintermixture,
along with all-channel receiver legislation, as a means of helping uhf stations.

Rep. William L. Springer (R-lll.)
want to program for adults at home as
well as children in school — is bound
up with the development of uhf.
Dr. Stanton, NAB President LeRoy
Collins and Ernest Jennes, general
counsel for the Assn. of Maximum
Service Telecasters, all agreed that allchannel receiver legislation is needed
to help get uhf television off the ground
and provide for a nationwide, competitive television service. But they also
wanted assurances that the present vhf
assignments would be protected.
The National Grange went even further in opposing the bill on these
grounds. Jack Jackson, director of
public relations, said the bill, in its
present form, "would definitely encourage further deterioration of already inadequate tv service to many thousands
of rural citizens."
As the basis of their concern for
the future of vhf, these witnesses cited
the commission's language in advancing
its deintermixture proposal last July
(Broadcasting, July 31, 1961).
"There," said Mr. Jennes, "the commission specifically referred to S 2109
as a means of 'mitigating' the effect of
a wide-spread or complete shift to the
uhf."
Special Cases Mentioned ■ Mr. Jennes
said the AMST isn't suggesting that the
FCC be prevented from shifting a v
from one area to another — as in the
case, for example, of tv-less New Jersey— "but from vhf to uhf." If an alluhf television system "is not consistent
with public policy," he said, "the legislation should say so, so we won't be
faced with this problem again."
Neither the broadcasting industry nor
the set manufacturers were unanimous
in their views on the proposed legislation. NBC submitted a letter merely
reiterating the remarks of Board Chairman Robert W. Sarnoff, at the FCC
network programming hearing, in support of the measure (Broadcasting,
Feb. 5).
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Uhf Operators Testify ■ The same
position was argued vigorously by two
uhf broadcasters, William Putnam, president and general manager of WWLP
(TV) Springfield, Mass., and Lawrence
Turet, executive vice president of
WXIX Milwaukee. Mr. Putnam, chairman of the Committee for Competitive
Television, issued a free-swinging statement attacking those who sought to
freeze the existing vhf allocations.
He said Governor Collins had been
"brainwashed" into believing vhf projects a better signal than uhf, and he
accused the AMST of trying "to rethe Sherman
Antitrust Act" in its
effortspeal to
block deintermixture.
"This group is opposed to everything
but the status quo." he said, and added,
"I can't understand why people who
have, in the past, been so opposed to
all-channel-receiver legislation now support it, unless they think they have a
gimmick (the proposed vhf-freeze
amendment) to make it meaningless."
Payson Hall, president of Meredith
Publishing Co. (KCMO-AM-FM-TV
Kansas City, KPHO-AM-TV Phoenix,
WOW-AM-FM-TV Omaha; WHENAM-TV Syracuse, KRNG Tulsa) opposed the bill. He said that in giving
the FCC authority to prescribe standards for the type of tv sets shipped in
interstate commerce, the bill "involves
a serious intrusion upon areas traditionally left to free enterprise."
But Mr. Hall expressed "general
support" for the FCC's efforts "to alleviate concrete problems of shortage
of service" through selective deinterHow

to make

sure

of a c

The FCC was well armed with
props when it testified before the
Senate Communications Subcommittee in support of its all-channelreceiver bill. In the rear of the hearing room was a 4-by-8-foot map
studded with colored lights showing
every television station and allocation. By the flick of a switch, the
subcommittee could be shown the
stations in operation and those not
yet in use — vhf and uhf, commercial
and educational. The map showed
the lack of uhf stations — 107 in operation out of 1,441 assignments.
Repeating the presentation FCC

Sen. Strom Thurmond

(D-S.C.)

mixture. His statement, submitted for
the record, was a copy of the comments
Meredith filed with the commission in
its deintermixture proceeding.

EIA Opposed ■ The Electronics Industry Assn. restated its uncompromising opposition to the proposal, contending that the bill would result in a 14%,
or $30, increase in the price of sets —
a fact EIA said would hurt sales.
L. M. Sandwick, staff director of the
EIA's consumer products division, araccomwould "not penalize
the bill and
gued thatobjective
would
plish its
and hemanufacturers."
consumers
both failure
The
of uhf,
said, has not
been due to lack of uhf sets, but to a
lack of enterprise and imagination on
the part of uhf station operators. As
an alternative to compulsory legislation,
a "voluntary program" in
he suggested
manufacturers would cooperate
which
in a campaign to promote uhf.
This suggestion, however, was dismissed by Sen. Monroney. "We've been
wrestling with this problem for 10

years," he said. "The country is growing, and the time for action has come.
We can't rely on a voluntary plan."
The expected crack in the manufac-

aptivated audience
Chairman Newton N. Minow made
for the all-channel set bill in his
speech before the National Press
Club (Broadcasting, Jan. 15), the
commission moved in four television
sets. One was an all-vhf receiver,
one a vhf with a uhf strip tuner,
one a vhf set with a uhf converter,
and one an all-channel model.
The sets served a dual purpose.
They enabled the senators to judge
the quality of the uhf signal for
themselves and, since it was Tuesday
's covafternoon, to watch television
erage of the final minutes of Lt. Col.
John Glenn's historic orbital flight.
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Sen. Norris Cotton (R-N.H.)

turers' ranks was provided by Radio
Corp. of America. Elmer Engstrom,
RCA president, supported the all-channel proposal. But, in a letter to Sen.
Pastore, he suggested that the 10%
excise tax on sets be removed to ease
the extra cost burden that would be

neers. But the group failed to see the
necessity for a one-year waiting period
during which 500 w maximum would
be used (Broadcasting, Dec. 18,
1961). Such a provision is embodied
in the FCC proposal.
If cross-modulation problems arise
with 1 kw power, it is better to locate
and eliminate such problems rapidly
instead of providing a period of time
during which true difficulties would
not be brought to light, AFCCE said.
It also claimed that external crossmodulation problems have not been
serious for many years.
WHAT Philadelphia endorsed the
plan, but like AFCCE, opposed the
trial period. WNEB Worcester, Mass.,
and WANE Ft. Wayne, Ind., objected
to the waiting period and also to the
provision that if a station changes rooftop antenna sites it must operate with
500 watts maximum. WNEB said such
a provision is discriminatory and unfair, and that a station moving sites
should have the same opportunity to
increase power to 1 kw as new stations
or existing stations, even if a station
which moves does have to undergo a
waiting period.

imposed on consumers purchasing allchannel receivers.
ACLU For All-Uhf ■ Additional support for the bill was voiced by the
American Civil Liberties Union, which
favors a gradual changeover to a nationwide system of all-uhf television.
Lawrence Speiser, ACLU spokesman,
said the present system, in which television is dominated by 12 vhf channels, is unable to provide the public
with the wide diversity of programming it requires. He said the full utilization of the 70 uhf channels, free
from the competitive effects of vhf,
could assure this service.
One feature of the bill virtually everyone agreed on was that its language
in giving the FCC authority "to prescribe minimum performance capabilities" of television sets, is too broad.
Mr. Minow conceded this could be interpreted to give the commission authority itwasn't seeking, and said he
would suggest language limiting the
authority to all-channel tuners.
With the Senate Communications
Subcommittee hearing now adjourned,
most of the witnesses who testified are
getting ready to repeat their performance next week. The House Commerce Committee begins hearings Monday (March 5) on the same issue.
AFCCE

backs

for rooftop

power

rise

antennas

An FCC proposal to permit stations
using rooftop antennas to operate with
1 kw power has been supported in
comments by the Assn. of Federal Communications Consulting Engi102 (GOVERNMENT)

Ch.
FCC

10
to

losers

ask

reconsider

Four of the five losing applicants
for ch. 10 at Largo (Tampa-St. Petersburg), Fla., asked the FCC last week
to reconsider the 3-2 decision which
granted the channel to WTSP-TV Inc.
(Broadcasting, Jan. 22).
Two of the parties — City of St.
Petersburg (ch. 38 WSUN-TV) and
Florida Gulfcoast Broadcasters Inc. —
asked that the record be re-opened to
consider new evidence on the character
qualifications and good faith of the
winning applicant. Tampa Telecasters
Inc. and Suncoast Cities Broadcasting
Corp. maintained that they should have
been favored on the basis of the existing record. The sixth applicant. Bay
Area Telecasting Corp., did not seek
reconsideration.
Florida Gulfcoast challenged the legality of the grant made by a 3-2 vote,
two commissioners abstaining. Since
all seven commissioners were present
at the time the decision was made, the
vote is insufficient for a legally effective decision, Gulfcoast maintained.
"Three is not and cannot be a majority
of seven," the applicant said in quoting
a court decision holding that the FCC
may act only on votes by a majority
of commissioners present.
WSUN-TV, which received the votes
of two commissioners, joined Florida
Gulfcoast in accusing WTSP-TV Inc.
of erroneously representing its past
broadcast record, experience and programming. WTSP-TV is owned prin-

cipally by the Rahall brothers, N. Joe,
Farris E. and Sam G. (each just over
26%), who also own WLCY St.
Petersburg. Live, public service and religious programming "placed on WLCY
for the critical period" during the ch.
10 hearing was "abruptly dropped" after the tv record was closed. WSUN-TV
charged. This "seriously discredits" the
accuracy of the Rahall showing in other
areas as well as the "good faith" of
the winning applicant, WSUN-TV said.
Equal Consideration ■ WSUN-TV
said it is entitled to consideration
equal to that given privately-owned
corporations in a comparative case but
it didn't get that in the ch. 10 decision.
The applications were evaluated on the
basis of an erroneous analogy, WSUNTV said, and maintained that the statement of Commissioner Robert E. Lee
questioning municipal ownership of a
commercial tv station means that not
all of the FCC considered the case
strictly on its merits.
Tampa

Telecasters charged the Ra-

halls have a "mediocre performance"
record in the operation of their radio
stations. Besides WLCY, the Rahalls
own WKAP Allentown and WNAR
Norristown, both Pennsylvania; WWNR
Beckley, W. Va., and WQTY Jacksonville, Fla.
Suncoast told the FCC that the decision commits "serious legal error with
findings in critical areas" not supported
by facts in the conclusions. The commission misapplied its own criteria,
thereby producing a totally distorted result, Suncoast said.
The Rahalls are guilty of "deliberate
falsification" of am logs as well as
"sloppy and careless" log keeping, Suncoast charged, and WTSP-TV Inc.
Inc. should
get a "serious
demerit"
because of concentration
in the
area from
the proposed tv operation plus WLCY.
VOA

expansion

outlined

plans

by Loomis

Henry Loomis, director of the Voice
of America, last week announced the
addition of three million-watt shortwave transmitters to the VOA's 87
transmitters now in eight domestic and
nine foreign locations. He said their
exact locations had not been selected,
but that he was hopeful that they would
be placed in the Far East, Southern
Europe and the Eastern Mediterranean.
Mr. Loomis further stated that the
Voice was in the midst of a $50 million
building program which will give it an
additional 8.5 million watts of transmitting power — approximately double
its present strength.
The announcement was made Wednesday (Feb. 21) at a National Press
Club luncheon in Washington commemorating the 20th anniversary of the
Voice of America.
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Most crowded television market in the country where the impact of WJAR-TV packs continuing market leadership.
*Latest ARB — October 29 through November 25, 1961,
rates WJAR-TV first in homes reached in every Mon.Fri. daytime day-part classification and Mon.-Sun.
evening day-part classification, delivering an average
of 28% more total homes than the second station
from 9 a.m. to midnight, Mon.-Sun.
25%
11%
52%
44%

more
more
more
more

WJAR-TV

homes
homes
homes
homes

from
from
from
from

9 a.m. to Noon, Mon.-Fri.
Noon to 6 p.m., Mon.-Fri.
6 p.m. to 10 p.m., Mon.-Sun.
10 p.m. to Midnight, Mon.-Sun.

Affiliated with WJAR

*Latest Neilsen Index — October 23 through November 19, 1961 — WJAR-TV is first over the second
station in every day-part station share from 9 a.m.
to sign-off.
118% more homes 9 a.m. to Noon, Mon.-Fri.
42% more homes Noon to 3 p.m., Mon.-Fri.
69% more homes 3 p.m. to 5 p.m., Mon.-Fri.
16% more homes 5 p.m. to 7:30 p.m., Mon.-Fri.
59% more homes 7:30 p.m. to 11 p.m., Sat. & Sun.
50% more homes 11 p.m. to 2 a.m., Sat. & Sun.

Radio — NBC, ABC

• Represented

by Edward

'WJAR-TV percentage of homes over second station.
SALUTING EDWARD PETRY & CO., INC.,
ON THEIR 30TH ANNIVERSARY

Petry & Co. Inc.
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MANY,

Response to the FCC's deintermixture
and drop-in proposals was staggering
last week — in bulk but not in content.
FCC interoffice mail processors
worked overtime to handle some 3,000
petitions filed Feb. 19, deadline day.
Over 200 of these comments were addressed to the FCC's "multi-pronged"
proposal to foster expansion and development of uhf.
But the thrust of respondents' arguments was predictable. The eight vhf
stations the FCC proposes to shift to
uhf channels all claimed this would deprive large numbers of persons of tv
coverage; all doubted the FCC's legal
right to deintermix markets. Each station said its market was particularly unsuitable for deintermixture.
Vhf stations commented in great
numbers, urging the FCC to continue to
strengthen vhf and uhf and to encourage side-by-side development. Most supported the FCC's proposed all-band set
legislation; all opposed widespread deintermixture. All commenting members
of Congress (about 100) opposed deintermixture.
Interest in the proposed vhf drop-ins
was not so great: prospective applicants
for the new channels urged that they be
assigned promptly and argued that the
need for more tv service in the market
outweighs the interference that would
result from short separation from existing stations. Stations on the same channel or adjacent channels in markets near
those proposed for drop-ins strongly opposed the drop-ins, claiming they would
degrade existing service and cause some
areas to be totally without service.
Safety and special radio interests favored a shift of all television to uhf.
In any case, they pleaded, unused vhf
frequencies should be released to them.
Chambers of commerce, even in cities
not designated by the FCC for deletion
of vhf channels, objected to the added

gored,

axes

ground

SURPRISES
FEW ON DEINTERMIXTURE,
DROP-INS
the following points:
cost to the viewer of conversion of sets
to receive the upper band.
■ Shifting vhf stations to uhf chanOf the three tv networks, only ABC
nels results in a loss of coverage area
for the station.
filed extensive comments. That network's position was almost a model of
the stand taken by individual uhf stations and others favoring deintermixture. CBS gave a concise statement of
its opinion of most of the FCC proposals; NBC referred to previous policy
statements and directed its strongest opposition to the plan to allow dual operation of vhf and uhf stations by the
same operator in the same market with
duplicated programs.
NAB filed no comments. Since both
uhf and vhf licensees are members,
NAB didn't want to "take sides."
AMST Line ■ Assn. of Maximum
Service Telecasters defended opponents
of deintermixture and drop-ins. Many
vhf licensees supported the AMST comments, either through direct deference
to them or by using essentially similar
arguments in their opposition.
Educational tv interests generally favored forcing commercial vhf stations
to the upper band and reserving the vacated vhf channel for education. Educational stations with vhf assignments
were as vigorous as their commercial
counterparts in opposing a nationwide
shift to uhf, however. Like commercial
operators, they complained of the expense to the station of converting, the
cost to the public and about the smaller
coverage area afforded by uhf.
The specter of total deintermixture
bothered many licensees: "The move to
uhf flies in the face of statutory mandates, the commission's own priorities,
and is non-workable for engineering
reasons"; and it "raises serious questions
from the standpoint of procedural due
AMST and the licensees of the eight
vhf stations in markets proposed for
process."
deintermixture
were all in agreement on

Minow discovers 'bureaucracy' at FCC
permit Jerome Sill to amend the apNo less of an authority than Chairman Newton N. Minow has labeled
plication ofWFPG Inc., Toms River,
N. J., to substitute Mr. Sill, 98%
an FCC decision "unnecessarily
owner, as the applicant. A certificate
bureaucratic" — something broadcastof dissolution of WFPG Inc. had
ers and attorneys have suspected
for many years.
been filed with New Jersey in February 1961 and the examiner refused
The chairman dissented to a decision by the commission refusing to
to accept Mr. Sill's amendment, subreconsider an earlier decision which
mitted last July, on the grounds it
was not filed in time.
denied an am applicant permission
The FCC refused to review that
to amend his application. "I think
decision last December and last
that the majority's views is unnecesweek's action reaffirmed the earlier
sarily bureaucratic," he said.
decisions.
At issue was the FCC's refusal to
104 {GOVERNMENT)

were

■ Uhf and vhf stations can exist successfully side by side.
■ The FCC should wait to learn the
fate of its all-channel set legislation
(which all supported) and the results of
its New York uhf experiment before
proceeding with deintermixture. It
should further weigh the comments it
receives on its overall uhf-fostering pro■ The basic concept of FCC deletion
posals.
of certain vhf channels to allow more
competitive opportunities for uhf stations is unlawful; the FCC is not empowered to control competition and its
first duty is to provide the greatest
amount of tv service; its second is to
ice.
insure equitable distribution of this serv■ If the FCC wants more spectrum
space it should renew negotiations with
the military to free some space for
broadcast use.
Several stations claimed that if they
are shifted to uhf they will lack revenue
to supply high-quality programming.
They further held that the effect of deintermixture would be to drag down the
level of television in the affected area,
not to improve service.
AMST said that in the eight markets
alone, 68,305 square miles would lose
a Grade B or better service and 8,675
square miles would lose all Grade B
or better service.
AMST supported "relaxation of some
of the technical requirements for uhf"
and making uhf channels available for
etv. AMST opposed the principle of
dual vhf-uhf operation as wasteful and
providing no incentive to the public to
convert to uhf. AMST was against
substituting a uhf pool system for the
uhf table of assignments and the elimination of comparative hearings for uhf
channels. The "first-come, first-served"
method of granting uhf channels would
be a complete abdication of commission
responsibility, AMST said.
ABC Favors Unmixing ■ ABC also
supported all-channel set legislation but
encouraged the FCC to continue with
selective deintermixture in markets
where it would bolster competition. Like
AMST, the network feels that development of both uhf and vhf systems is
necessary "as of this point." ABC favored areview of uhf technical standards, which it said would rebound to the
benefit of vhf as well. Systems under
study in other countries may have greater capacity for long-term development,
BROADCASTING, February 26, 1962
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This new engineering advance, available only for RCA TV Tape Recorders, combines
all the benefits of standard quadruplex recording with the savings of half-track recording. Itprovides for tape speed to be switchable from conventional 15 inches per second
to half speed at IVi ips.
Since this new approach uses quadruplex recording, tapes are interchangeable with
other standard machines. Regular 2-inch tape is used. Standard editing techniques
are employed. There are no picture discontinuities. And there is no discernible difference in resolution. You get the same high quality that you are now getting from RCA
recorders.

• Permits 50% Cost Reduction
in Tape Inventory
• Reduces Tape Storage Space
• Cuts Tape Distribution Expense

HOW IT WORKS: A new RCA headwheel assembly and capstan motor make it
possible to use half-track recording and to cut tape operating speed in half. The new
recorded track is only 5 mils wide as compared with 10 mils for conventional recording.
As a result, twice as many tracks can be recorded on the same length of tape— permitting
twice as much programming to be packed on a standard reel.
See your RCA Broadcast Representative for complete details. Write RCA, Broadcast
and Television Equipment, Dept. ED-22, Building 15-5, Camden, NJ.

The Most Trusted Name

in Television

ABC said, and the U.S. should prepare
itself through research for the advent of
international television.
The network supported some relaxation of uhf's current technical standards,
including elimination of the requirement
that vestigial side bands be attenuated,
elimination of antenna directivity and
liberalizing the ratio of visual to aural
power.
"We doubt that elimination of the
table of uhf channel allocations will contribute significantly to the increased
utilization of uhf channels," ABC said.
It also felt that comparative hearings
have not been a stumbling block to
greater use of uhf.
ABC said the loss of service brought
about by deintermixture can be restored
through improving the facilities of existing uhf stations and establishing additional uhf facilities, either independent,
satellite or translator. "The proposed
deintermixture would permit effective
competition among a greater number
of stations, and among the three national networks. As a by-product it would
permit additional badly needed commercial vhf assignments in four other areas
and educational vhf assignments to two

important educational centers," ABC
stated.
ABC pointed to such all-uhf markets as Peoria and Springfield-Decatur,
111., and Fresno-Bakersfield, Calif., as
examples of how successful deintermixture can be.
The network dealt with arguments
against the process:
■ The

argument

charging deinter-

iscontrary toservice
the FCC's
mandate mixture
to distribute
equitably
means nothing if by leaving a dominant
vhf in one market, it forces the demise
of one or more uhf stations.
■ Uhf cannot survive without deintermixture and the fact that a few uhf
stations do exist side-by-side with vhf
stations does not prove that it is in the
public interest or feasible in many situations.
■ Uhf can provide effective service in
areas where it does not face overwhelming vhf competition.
Drop-In Consideration ■ AMST
recommended that the FCC terminate
its proceeding to drop in eight vhf channels, but short of that, insisted the commission should adopt safeguards to lim-

it the number of such drop-ins and the
amount of interference each would
cause. AMST said the FCC should
consolidate
dockets the
to "make
more clear tothetheeight
commission
broad
scope and severity of the interference
which these proposals threaten." AMST
claimed 30 existing tv stations would be
affected and that the interference would
cover 30,260 square miles in 19 states.
AMST engineering studies purported
to show that one or more short cochannel spacings was involved in each
of the eight drop-in proposals. Three of
the proposed assignments would also involve short adjacent-channel spacings
from existing stations, the studies said.
"The service which would be lost would
in large part be services to persons residing in small and medium-sized communities and in rural, farm and other
outlying areas," AMST said in warning
that mileage shortages produce destructive interference. Without this coverage
the people in these areas would be totally without tv service and could not be
expected to build, maintain and operate
a replacement station, much less multiple stations to take the place of present
service, AMST held.
The FCC proposal tends to protect
existing co-channel stations from interference through use of directional antennas; adjacent-channel stations are
not afforded "equivalent protection,"
AMST claimed. The FCC should not
authorize any assignment at less than the
present 60-mile adjacent-channel separation requirement, but if it does, it
should protect existing stations, AMST
recommended.

i

The group cautioned the FCC that all
drop-ins would entail modifications of
the licenses of any stations which would
suffer interference from the additions.
This would entitle the existing co-channel and adjacent-channel stations to a
hearing on the proposed modification of
license. In comments filed by these stations, they unanimously reserved their
rights to redress if the FCC should
adopt its drop-in proposals.
Another Viewpoint ■ ABC said each
of the eight drop-in proposals meets the
criteria announced by the FCC and
should be adopted. The network included lists of clearances and lack of
clearances it gets in each of the markets
and suggested the markets would be
more competitive and have higher quality programming and a needed choice
of services if the proposals are ap-

11
11
*I
;

Inundated by the voluminous filings
last Monday (Feb. 19) in response to
FCC proposals on the fostering of uhf,
deintermixture and vhf drop-ins in
certain markets are two members of
the FCC secretary's office staff. Char106 (GOVERNMENT)

lotte Gladden (I) and Catherine M.
Lunders, administrative secretaries,
were among those with the task of
stamping over 3,000 documents, each
filed in 14 copies, to certify FCC receipt of the filings.

In none of the eight markets would
proved.
the addition of a vhf channel have an
adverse effect on uhf stations, ABC said,
Each market is one of the top 75 markets (including Johnstown-Altoona, Pa.,
as a combined market). ABC attached
engineering comments on slight modifications of the channel assignments to
BROADCASTING, February 26, 1962
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Meet Judy Marks. Every weekday afternoon she gives Milwaukee housewives the latest weather news. Recently, Judy offered her viewers the
weather device she's holding. Price: $1.00. She made a one-minute announcement for 15 consecutive weekdays. The response was tremendous —
5,774 orders - typical of WTMJ-TV's ability to attract and influence
Milwaukee viewers. Reasons? PROGRESSIVENESS is one. WTMJ-TV
was the first television station in Wisconsin — first with network shows —

WTMJ-TV
THE MILWAUKEE

first with color. And it's first in coverage (a population area of 4,029,489
people) BALANCED PROGRAMMING
is another reason. WTMJ-TV

JOURNAL

blends popular local-live shows with the best of NBC to meet Milwaukee's
varied tastes for entertainment, information, education.

NBC

STATION

in Milwaukee

Drop us a line and we'll tell you all the reasons why WTMJ-TV is still
the number one station in Milwaukee for both viewers and advertisers
Ask us to send you the WTMJ-TV

"TOTAL

IMAGE"

STORY.

Represented by: HARRINGTON. RIGHTER & PARSONS — NEW YORK, CHICAGO, SAN FRANCISCO, ATLANTA, BOSTON, DETROIT, LOS ANGELES
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minimize interference and improve coverage areas.
The Deluge ■ Comments filed in the
1 7 dockets often came in several volumes, up to 186 pages to a volume.
Extensive engineering reports, economic
studies, petitions from individuals in a
station's area and civic groups were
included.
Many of the comments sported elaborate bindings, suitable for a 50-foot
shelf library collection of industry
thinking on the subjects. Exhibits included thoroughly detailed, often multicolored coverage maps.
For example, WNBF-TV Binghamton announced in a news release it had
taken a half-ton truck to carry its comments to the FCC. As a weary FCC
mail-room clerk commented on the day
after deadline, "Now I just got to sit
and wait for the reply comments."
Following is a sampling of the more
than 200 filings last week on the FCC's
proposals to foster uhf, delete sole vhf
stations in eight markets and add vhf
channels to eight other markets. Some
comments were filed prior to Feb. 19
deadline and were reported in earlier
issues of Broadcasting; a few comments were unavailable or expressed
opinions common to many petitioners
and are not included individually. In
the following capsules, opinions expres-

• CROWELL

COLLIER

STATIONS

...sound citizens
of the
communities

served...

Last year the three Crowell-Collier stations donated
more than two million dollars in prime air time to
sound citizen causes. Additional countless man-hours
were donated to the custom creation of special broadcast presentations of these public service messages,
to increase listener attention and response. The door
is always open at Crowell-Collier stations to organized
charities and services in the communities which we
are privileged to serve.
CROWELL-COLLIER
BROADCASTING CORPORATION
KDWB/63 Minneapolis
National Representatives:
Daren F. McGavren Co., Inc.
KEWB/91 Oakland/San Francisco
National Representatives:
The Katz Agency, Inc.
KFWB/98 Los Angeles
National Representatives:
John Blair & Co.
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sed are those of the petitioner under
whose name the comments were filed.
Overall uhf-fostering
ABC — see main story.
Assn. of Maximum Service Telecasters —
see main story.
National Educational Television & Radio
Center — Approved of deintermixture but
suggested that in some markets proposed for
process that the sole vhf channel be retained
but reserved for educational use, thus preserving competition. NETRC asked new rulemaking on this proposal, with extension of
time for reply comments. Favored vhf
drop-ins for etv; Also favored relaxation
of technical standards for uhf stations to aid
construction and operation at lower cost.
NETRC expressed doubts about efficiency
of
FCC's of
"uhfchannel
pool" space
plan; for
saidtranslators
possible
expansion
should be defered.
Purdue U. — Asked assignment of six uhf
channels on a regular basis for airborne
etv.
National Assn. of Educational Broadcasters— Urges FCC to "maintain flexibility"
in allocations and to provide more educational channels, whatever the outcome of
this proceeding.
Rep. Donald
(R-Ind.)
most
strongly
oppose C.theBruce
proposals
. . — . "Ilooking
toward shifting vhf stations to uhf channels
and recommend that they not be adopted."
Favored development of uhf and vhf, opposed any substitution of uhf for vhf.
WSBA-TV (ch. 43) York, Pa.— Supported
deintermixture, urged that south-central
Pennsylvania be made all-uhf through deletion of WGAL-TV (ch. 8) Lancaster, Pa.
( Broadcasting, Sept. 28, 1959). Here an
entire region is affected instead of a single
market.
Westinghouse Broadcasting Co. — Public
has shown it will not convert to uhf except
for "the most inescapable and compelling
reasons;"
set legislation
is good
step towardsall-band
conversion.
Uhf duplication
by
existing vhf operators is "an extremely expensive, unproductive and ineffective situation." If ultimate uhf system is to be
established it would involve the right to
transmit from tower heights currently allowed only in zone 2; this would raise
serious aviation problems because FAA tries
to hold tower heights to 2,000 feet. Wait
for result of New York uhf experiment and
its effect on FCC and industry thinking and
then try to work out method of increased
service without unnecessary inconvenience
and cost to either the public or the industry.
Electronics
— FCC's proposals
forAdler
rule changes
in thisInc.proceeding
are fully
in
Adler's experience
the needs
of line
uhfwith
broadcasting.
Agreed in with
EIA
requirements for vestigal side band suppression on low power transmitters should
be eliminated. Increasing the visual-toaural transmitter power ratio results in
substantial savings in both initial construction and maintenance costs. Eliminating
restrictions on antenna directivity for uhf
stations will permit greater flexibility in
station locations and result in meeting market coverage requirements with lower transmitter power and consequent lower cost.
Favored elimination of table of assignments
for uhf and encouragement of use of
uhf translators.
Committee for Competitive Television —
"We wholeheartedly endorse and support
the principles enunciated by the commission
. . . bothgestedcollectively
individually."
Sugother markets andshould
be considered
for deintermixture after eight now being
considered have been speedily made all-uhf.
Don't put
much faith
in all-channel
ceiver legislation;
expansion
of uhf isre-a
trail that will be blazed primarily by the
commission rather than the Congress. List
of cities where third vhf channels should be
dropped in were included, among them
Akron, Ohio; Bridgeport, Conn.; Milwaukee,
Wis., and Worcester, Mass. Favored relaxed
technical standards for uhf but subject to
certain limitations. CCT doubted efficiency
of dual operation proposal and that vhf operator would undertake uhf operation unless
he is notified of there being a deadline at
which time his vhf operation will be terminated. CCT favored elimination of the table
of assignments for uhf. Provide for uhf
translators to evolve into local tv operations.
Electronic Industries Assn. — Supported
effort to bring about greater use of uhf
channels. Favored
proposal to eliminate

restrictions on antenna directivity of uhf
service will permit greater flexibility in
station location and the possibility of meetmarket coverage
eringtransmitter
power.requirements with lowCost of uhf transmitter equipment can
be reduced approximately 10-15% if the
aural power output is reduced to 20-25%
of peakpower
visualoutput
power isandreduced
by 20-25%
if the
aural
to 10%
of
peak visual power. Also tube and power
costs would be proportionately reduced.
However although this would benefit the
individual broadcaster, studies have shown
that a 7 db reduction in aural power results
in a deterioration of receiver performance
and a percent reduction of coverage. EIA
therefore recommended that reduction in
power not restricted
be usemade.
cautioned itson close
unof ch.EIA
14 because
location to mobile land radio services could
cause interference to those services.
NBC tions
— Said
dual operation
of uhf-vhf
would hinder
rather than
foster stathe
future development of the largest possible
number of tv program choices and competing outlets. Plan would provide no incentive
for public to convert because vhf serves
larger area than uhf. If the uhf pool or
"group
more effici-it
ent thanallocation"
the current plan
tableproves
of assignments,
should be adopted. But existing uhf stations
should not be forced to shift to the new-plan
channels until such time as more widespread
use of uhf spectrum justifies such shift.
CBS — Any termixture
systemized
deinwould involve large-scale
such tremendous
cost to the public in dollars and in loss of
service that its adoption should not be
seriously
considered. receiver
"CBS supports
ment of all-channel
legislationenactand
those proposals in the notice relating to
short spaced drop-ins, relaxation of technical requirements for uhf operation, and
uhf translators. It opposes the proposals
relating to deintermixture, dual operation of
vhf and uhf stations, elimination of the
table of uhf channel assignments and
elimination of comparative hearings for uhf
Sen. to
John
Stennisprotest
(D.-Miss.)
— "Itstrongest
is my
desire
register
in the
channels."
manner
possible to"
eight deintermixture proceedings.
FCC the
is violating
its statutory mandate to provide equitable distribution of tv service and seeking to deprive
many thousands of families of their only
tv service. Backs all-channel set legislation but wants FCC to say it will abandon
deintermixture before that legislation is
considered.
Meredith Broadcasting Co. — Approves obbelieves allchannel jective
setof fostering
legislationuhfis but
encroachment
on
free enterprise and an abuse of power. Uhf
is useful for etv because commercial stations are occupying vhf channels. Retention
of both spectrum bands is essential. Meredith supports vhf drop-ins involving minimal
departure from established separation reSupports selective
ture if furtherquirements.
utilization
of the deintermixdeleted vhf
channels is a by-product.
Associated Public Safety Communications
Officers— FCC should shift all tv to uhf as
soon as feasible to free additional vhf frequencies for public safety radio services. In
the meantime, give that service all unoccupied vhf channels.
RCA — Phenomenal growth of tv has been
based on vhf; preserve these channels.
Fully supported the eight deintermixture
proposals. Dual vhf-uhf operation leads to
inefficient use of available channels. ReComments

showing at
What's
Mr. "T

continue on page 133

NAB

Space 17E

SARKES TARZIAN INC
Electronic Products of Tomorrow — Today
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DEINTERMIXTURE
Top economists
The FCC
of the best
economists
their brains

say FCC

HELD
plan may

may not know it but some
known and most respected
in the country have lent
to the vital deintermixture

question and concluded that the commission isoff on the wrong foot.
Several of the deintermixture comments included surveys and studies of
the uhf-vhf problem from a nation-wide
viewpoint. Among them were those of
Dr. Harold J. Barnett, Wayne State U.,
economics professor and chairman of
that school's Department of Economics;
Dr. Peter O. Steiner, U. of Wisconsin
economics professor, and Robert Nathan, Washington, D. C, economic
consultant.
Although most of the studies were
focussed on the community involved,
one of the most all-embracing was that
submitted by Dr. Barnett.

NO
do more

SOLUTION
harm

than good

work income, national spot income and
local income for the average tv station.
He used American Research Bureau
figures for his size of audience, and
FCC financial data by markets for network, national and local advertising
income.
Among the reasons for this disparity,
Dr. Barnett observes, is the effect of
advertising purchases related to offsetting the competition's advertising; the
greater significance of local advertising
to stations with smaller audiences; the

fact that the station with a wide area
coverage attracts more national advertising and thus has less time available for
local advertising plus the varying requirements of local advertisers (some
want wide coverage; others want to spot
their advertising to a smaller audience
and are attracted by the lower rates of
those stations which are not number
one in the market).
Spot Hews to Line ■ It is in national
advertising that Dr. Barnett finds the
true correlation between share of audience and income. This is because national advertisers
"buy from
Dr. Barnett
concludes.
This the
is top,"
even
more apparent when the correlations

Limited Value ■ Dr. Steiner's position, submitted in the brief for WCIATV Madison, Wis., is that so-called
selective deintermixture "even at maximum levels of anticipation" is so limited as to, at best, be a token rather than
a solution to the problem.
What must come, Dr. Steiner concludes, is the utilization of uhf on a
national scale.
Seven out of every eight stations operate in non-intermixed markets (either
all vhf or all uhf) and cannot be deintermixed in the manner the FCC contemplates in the few moderate sized
markets under consideration. Over 80%
of the markets are all vhf already, he
pointed out, and this is true in one- and
two-station areas where the need for
more service and more competition is
most urgent.
Mr. Nathan's study, limited to the
Binghamton, N. Y., area and filed with
WNBF-TV's comments, concludes that
deintermixture in that city is undesirable not only economically but socially,
as well.
Sales Movement ■ Local times sales
do not go up — as do network sales and
national spot — with increases in audience. When local audience doubles
from 20,000 homes to 40,000 homes,
local sales increase only by 60% ; when
audience quadruples from 20,000 homes
to 80,000 homes, local sales do not
even treble.
This, and other significant findings
were made by Dr. Barnett, in an economic study prepared for WCIA (TV)
Champaign, 111., and included in that
station's comments last week opposing
the proposed deletion of its ch. 3 from
that area.
Dr. Barnett discovered the aberrant
correlation for local sales when he put
together a coefficient chart relating size
of audience per quarter hour with netBROADCASTING, February 26, 1962
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A FRACTION
OF THE WEIGHT,
FRACTION
OF THE COST!

This is the compact new photo light that has started a revolution in studio lighting. It's the PROFESSIONAL version
of the amazing SUN GUN home movie light, invented by
Sylvania, that has been proved in use for over a year at top
Hollywood and TV studios.
The new Sylvania SUN GUN PROFESSIONAL is remarkably light in weight . . . and small enough to fit in the palm
of your hand. Yet it actually produces 5,000 watts of exposure at only 1,000 watts electrical cost. It's amazingly

PHOTO

LIGHT

versatile, too. SUN GUN PROFESSIONAL does the job of
most studio lighting equipment ... and does it better!
Unlike regular studio equipment, SUN GUN PROFESSIONAL is inexpensive to buy, maintain, and ship on
location. It also keeps its original brightness and color temperature for the entire life of the lamp . . . without reducing
lamp life.
The fantastic brilliance of SUN GUN PROFESSIONAL
comes from a powerful little 1000-watt High Silica Halogen
lamp with 65,000 center beam candlepower . . . plus a specially designed reflector with more than 750 light-intensifying
surfaces. The result is an intensely bright light that floods the

DOES

ALL

THE

WORK

OF

A

GIANT

STUDIO

LAMP

scene like the sun. Light is smooth and even . . . balanced to
SUN GUN PROFESSIONAL has a full range of optional
accessories for every studio lighting need! Optional equipment
3400°K for indoor color film use.
includes Accessory Holder, Large Barn Doors, Daylight Filter,
SUN GUN PROFESSIONAL comes complete with portrait
Special
K Filter,
Lens and 3200°
Carrying
Case. Diffusing Filter, Snoots, Super-Spread
lens, flood lens, metal barn doors and 12-foot cord. It's completely adjustable, too. Head can be aimed
in any direction. Instantly replaceable bulb
has 12 hours average life. For more details and free literature, write Sylvania
at the address below.
SYLVANIA
Sylvania Lighting Products, Division of
SUBSIOIARY OP
Sylvania Electric Products Inc., 1740
Broadway, New York 19, N. Y.
GENERAL
TELEPHONE
^ELECTRONICS
V®

but not quite in proportion to their
larger audience.
■ Since the variables in estimating
network revenues are in the rates rather
than in size of audience, network revenues can be fairly well gauged from size
of audience alone.

'Character'

hearing

set

for ch. 3 applicant
The character qualifications of W.
Gordon Allen, president of WillametteLand Tv Inc., the only remaining applicant for ch. 3 Salem, Ore., will be
explored in a hearing to be held there,
the FCC has ordered.

Petitions protesting the proposal to
delete ch. 3, WISC-TV Madison, Wis.,
are delivered to FCC Acting Secretary
Ben F. Waple (second from right) by
Rep. Vernon Thompson (R-Wis.) (third
from right) and officers of the Committee to Preserve Rural Television
in the Madison Area (BROADCASTING,
Feb. 19). Rep. Thompson is holding
his own comments requesting the

FCC not to deintermix Madison; Committee Chairman C. J. Victora of
Muscoda, Wis., is tendering a petition
bearing 32,000 signatures of citizens
from outlying regions reached by the
WISC-TV signal. Other members are
(I to r) James Victora, vice chairman
of Lancaster, Wis.; Mel Olson, treasurer, Boscobel, Wis., and James Azim
Jr., secretary, Muscoda.

are compared between network sales
and national spot.
Although it may be presumed that
network buys are closely tied to share
of audience, this is not as consistently
true as it is with national spot. In network sales, the economics professor observes, many smaller stations are "carried" by the network because they are
sold as a group to an advertiser. Also,
he adds, networks have a larger and
longer-term financial motivation to include smaller stations in the lists they
sell than do station representatives.
Among other interesting determinations made by Dr. Barnett:

station would have 14% of the audience if all shared viewers equally;
actually the number one stations in these
two markets have 29% of the audience
which is twice the average.
Likewise in the three 5-station markets, the average share of audience
would be 20%, but the leading stations
account for 54% of the audience, more
than 2Vi times the average; in the 15
four-station markets, the average share
would be 25%, but the prestige stations
account for 35%, almost Wz times the

■ Television station expenses rise "far
less rapidly" than revenues as volume
of viewing audience increases. Further,
fixed charges are quite high as contrasted to radio.
■ Being the preferred station in a
market pays off in dollars and cents.
The preference tends to express itself in
a viewing audience that is larger than
the national average for a like market
and this in turn benefits the prestige
station in rates, sales and income — in
many instances above that attributable
to the larger viewing audience.
Calculating the plus attributed to
leading stations, Dr. Barnett compiled
a table showing the top 200 markets
with the percent of viewing audience if
all stations shared their audience equally, compared to the actual share of
audience for the prestige station.
In the two 7-station markets, each
112 (GOVERNMENT)

average; in 61 three-station markets, the
average share of audience should be
33%; the leading station accounts for
43%, almost IV3 times the average; in
63 two-station markets, the average
would be 50%, but the leading stations
accounts for 62%, about 1V4 times the
average.
■ The volume of national spot time
sales is relatively constant for stations
with audiences of 50,000 homes reached
per average quarter-hour. This falls off
significantly, however, when the audience falls down to 25,000 homes, and
steeply below that figure.
■ Each increment of homes reached
per quarter hour can be given a dollar
sign in the network rate card; it is
slightly more than $16 per thousand
homes. Yet, network rates for the larger
stations do not match this figure all
the way along the line. There is a point
where the increment in network rates
begins to fall below this rate; the larger
stations do have a higher network rate

Hearing Examiner Charles J. Frederick Ian. 25 issued an initial decision
finding the applicant financially qualified and recommending grant of the
channel (Broadcasting, Jan. 29). At
the request of the FCC Broadcast Bureau, the commission set aside the initial decision and remanded the case to
Mr. Frederick to take evidence on
whether Mr. Allen and his former partner, John H. Truhan, made misrepresentations when they sold KBAM Longview, Wash.
Other issues concerning Mr. Allen's
character qualifications which the bureau had asked to have included in the
hearing were not made part of the remanded proceeding (Broadcasting,
Oct. 30, 1961).
Anti-obscenity
offered in New

bills
York

A packet of bills in the New York
state legislature to provide for the criminal prosecution of anyone who sells,
lends or distributes "obscene" motion
pictures or literature to anyone under
the age of 18 is being vigorously opposed by the Motion Picture Assn. of
America, New York.
Although the bills do not specifically
mention broadcast media, the association said radio and television would be
subject to prosecution upon proof that
a commercial for a motion picture which
portrays an illicit or promiscuous sexual
relationship reaches persons under the
bills were introduced into the
ageThe
of 18.
New York assembly by Assemblyman
Luigi Morano (R-Brooklyn) .
Illegal operation
charged to WGRC
owner
Another am license faced revocation
proceedings last week. An FCC order
instituted cease-and-desist proceedings
to prevent "unauthorized operation" of
the station by Frank Van Hobbs.
The FCC alleged that Mr. Hobbs
operated WGRC Green Cove Springs,
Fla., without FCC authority from Feb.
1 to Dec. 18, 1961, when the station
went off the air, also without FCC apBROADCASTING, February 26, 1962

proval. The agency said the station
was abandoned by its owners, Robert
A. Oliver and David R. Millan, and
that Mr. Hobbs, the former owner and
a preferred creditor, then assumed control. He had sold the station to Messrs.
Oliver and Millan in June 1960 with
FCC approval. The buyers had filed to
transfer control back to Mr. Hobbs,
but the FCC dismissed this application
for lack of prosecution on June 21,
1961. The commission said Mr. Hobbs
persisted in running the station despite
notifications of the rules violation.
Hearing
on

etv

today
aid

nedy urged "prompt and final action"
(Broadcasting, Feb. 12).
The House bill, sponsored by Rep.
Kenneth Roberts (D-Ala.), would authorize appropriations totalling $25,500,000, but requires states receiving etv
aid to match federal funds dollar for
dollar. The Senate proposal (S 205)
introduced by Senator Warren G. Magnuson (D-Wash.), would entitle each
state to etv grants of up to $1 million,
without requiring matching funds.
sees

possibility

of high type

DEPT.'S

Satellite ownership,

INFLUENCE

blockbooking

among

IS

LARGE

interest areas

The Justice Dept. has been recently
quiescent in the broadcast field, but its
influence still looms large in a number
of areas:
■ Primarily, the Justice Dept. has
taken a strong position on what it considers should be the ownership pattern
of any communications satellite operating company. In out-and-out opposition to the thinking of the majority of

mend a wide-open corporation, with
stockholders open to common carriers,
hardware manufacturers and even the

the FCC, Justice's antitrust lawyers persuaded President Kennedy to recom-

gressional action.
■ Block booking of feature films to

public. The FCC's approach is that
space relaying of telephone, telegraph
and television signals is an extension of
existing international communications
and should be owned and operated by
those carriers engaged in overseas communications. The outcome awaits Con-

bill

A bill providing federal aid for education, bottled up in the House Rules
Committee since last summer, is a step
nearer House action and, possibly,
eventual enactment. The committee,
which controls the flow of legislation
to the floor, has scheduled a hearing on
it for today (Monday).
Although the Senate has passed etv
legislation in the past three Congresses,
the House has yet to vote on a similar
measure. The current House bill (HR
132), approved by the House Commerce Committee, was called up by the
Rules Committee after President Ken-

Ford

JUSTICE

programs

"Great hopes for a phenomenal
growth of more serious intellectual programs" on television were expressed last
week by FCC Commissioner Frederick
W. Ford. Addressing the American
Assn. of School Administrators in Atlantic City, Commissioner Ford said
that this could be accomplished through
all-channel receivers and a nationwide
educational tv network.
With the solution of the "immediate"
uhf-vhf problem near through all-channel legislation, he predicted that many
more tv stations will go on the air to
offer a wider choice of programs to the
public. He said the problems of tv
today and tomorrow are the same as
yesterday — varying only in detail, scope
and importance. Basically, tv's problems revolve around the simple issue
of how to serve the public interest,
convenience and necessity better, Commissioner Ford told the educators.
BROADCASTING, February 26, 1962
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KNOWS

WHY

LISTENERS
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WGY

25-COUNTY

COVERAGE

AREA

Characterizing WGY, 203,000* listeners consider WGY more "public spirited" . . . 228,000*
favor WGY as "most helpful" ... and 170,000*
specify WGY as having "best advertising." WGY
competes with 110 other stations for these listener preferences.
■

■ Only the Politz study tells advertisers who,
what, when, where and why people listen in
Albany, Schenectady, Troy, Northeastern New
York and Western

New

England. For the com-

plete Politz survey on WGY's
ing audience, contact WGY
Christal Co. representative.

25-county listenor your Henry I.
982-26

*Those expressing an opinion.
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A
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Kennedy
names
Stewart
to telecommunications
post
tions which reviewed U.S. telecomA onetime FCC commissioner,
State Dept. and was in charge of
munications management in 1958.
electric communications for the
former university president and teleDual
Post
■ In establishing the
communications expert has been
Treaty Division, attending several international
radio
conferences
in
new
office,
the
President said Dr.
named by President Kennedy to the
Stewart
will
coordinate
telecommuniWhite House staff.
Washington, Copenhagen, Madrid
and
Mexico
City.
cations
activities
in
the
executive
He is Dr. Irvin Stewart and the
branch and will be responsible for
After leaving the FCC in 1937,
President has announced he intends
Dr. Stewart was director of the Comformulating its policies and standards
to appoint him to the position of Dimission
on
Scientific
Research.
He
in
this field. He also will have aurector of Telecommunications Manthority to assign radio frequencies to
was
elected
president
of
the
U.
of
agement, a new office established
with a direct line to the President
West Virginia in 1946 and served in
government agencies. This is the
activity that has been carried on
himself (Closed Circuit, Feb. 12).
through the Interdepartmental Radio
In his executive order establishing
Advisory
Committee (IRAC) on a
the new office, the President specificvoluntary,
cooperative basis. Provially states that the authority and dusion is made for the continuance of
ties of the new Director of TelecomIRAC, but only in an advisory camunications Management will not
"impair any existing authority or
rector. pacity to the telecommunications dijurisdiction of the Federal CommuniOriginally, the authority to assign
cations Commission."
Dr. Stewart said last week there is
radio frequencies to government users was assigned to the Office of Emnothing in the new post that would
ergency Management. It has been
take away any of the functions or auredelegated
to the Director of Telethority of the FCC. He added that
communications Management.
he is sure there will be close coOfficially the new telecommunicaoperation between the FCC and himtions director will be an assistant diself in areas where their responsirector of OEM. This position rebilities overlap. He affirmed his
quires confirmation by the Senate.
hope that there will be full and free
The
nomination,
it is understood,
cooperation between the White
House telecommunications office and
will be handled by the Senate Committee on Government Operations.
the FCC.
Fred Alexander, the present director
Some apprehension had been exof OEM's telecommunications divipressed that the White House execusion, is expected to remain in that
tive order impinges on some of the
FCC's jurisdiction.
Dr. Stewart was one of the original
members of the FCC when it was
established in 1934. He served as
a commissioner until 1937.
Born in Fort Worth in 1899, he
attended the U. of Oklahoma and
the U. of Texas, receiving an LL.B.
degree in 1920. He received a Ph.D.
from Columbia U. in 1926. He
taught government at the U. of Texas until 1929. In 1930 he joined the

television stations was brought to a successful conclusion early least year when
a federal judge found six distributors
guilty. The order, drawn up by the
court after recommendations by both
sides, has been appealed to the U. S.
Supreme Court by both the distributors
and the Justice Dept.. The former
claims it is too harsh; the latter, too
lenient. The defendants include Loew's
Inc. (MGM), Associated Artists Productions Inc. (Warner Bros.), C&C
Super Co. (RKO), National Telefilm
Assoc. (20th Century-Fox), Screen
Gems (Columbia) and United Artists
Corp. (independents).
■ Intervened in the Philco vs. NBC
dispute before the FCC. In this case,
the Dept. of Justice submitted to the
114 (GOVERNMENT)

Dr. Stewart
that position until 1958. He is now a
professor of government at that university.
Dr. Stewart in 1950-51 headed the
Communications Policy Board which
recommended general telecommunications policy to President Truman.
He also served on the Special Advisory Committee on Telecommunica-

The plan to establish the new teleposition.
communications office was announced
by the White House in President
Kennedy's message to Congress on
the establishment of a Communications Satellite Corp. to own and operate space satellite relay systems
(Broadcasting, Feb. 12). That the
White House was thinking of this
move has been known for some time
(Closed Circuit, Jan. 22, 29).

U. S. Court of Appeals a memorandum

Newark

upholding Philco's contention that the
FCC must take into account NBC's
antitrust consent orders and nolo contendre pleas. The FCC opposed this
viewpoint in this particular case, which
began when Philco filed a protest with
the commission against the 1957 re-

allocation of ch. 14
Another New Jersey group has asked
the FCC to allocate a tv channel to that
state. A need for local stations in New
Jersey was cited by former Gov. Robert
Meyner when he opposed the sale of
ch. 13 WNTA-TV Newark to New
York educational interests.
New Jersey Television Broadcasting
Corp. asked the commission to institute rulemaking to assign ch. 14 to
Newark. That channel had been requested for New York City by Bartell
Broadcasters.

newal of NBC's licenses in Philadelphia.
The FCC refused Philco's plea for a
hearing and the Philadelphia electronics
firm appealed this ruling to the court.
The Justice Dept.'s attitude toward
other broadcast matters, such as option
time for one, remained what it was
under previous administrations. The
new antitrust chief is Lee Loevinger, a
former Minnesota Supreme Court judge
and well-known antitrust attorney.

company

asks

Previously, New Jersey Educational
Television Corp. announced it intends
to apply for ch. 37 at Glen Ridge,
N. J.
BROADCASTING, February 26, 1962
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eatures— AM's
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• High Efficiency PA Circuit
• Solid State Rectifiers
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• Remote Control Provisions
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Chicago, III. AN 3-3797
Cincinnati, Ohio CH 1-6386
Dallas, Texas FL 7-9607
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Jacksonville, Fla. EL 6-0121
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REPLACEMENT
Pentagon
would

reportedly

give officials

FOR

ready

do not interfere with military electronic weapons arid equipment.
Conelrad — meaning CONtrol of
ELectromagnetic RADiation — was instituted in 1951 at the behest of the
Air Force. Its purpose was to remove
broadcast transmissions from the air so
that manned enemy aircraft could not
use them to obtain navigational fixes.
The need to maintain some form of
communications with the populace,
however, forced the architects of Conelrad to tailor the system for both purposes.
Cluster Operation ■ As the system
was put into effect it worked this way:
When a Conelrad alert was sounded
by the North American Defense Command, headquartered at Colorado
Springs, all radio and tv stations were
required to leave the air. Back into

Wore

tli an

to start

immediate

The military requirement for Conelrad — the 1 1 -year-old system for denying electronic navigation aid to enemy
airplanes — is about to be removed and
a new system of control over broadcasting to improve its civil defense and
military communications potential is
soon to be put into effect.
This was the word in Washington
last week as reports circulated that a
revision of Conelrad was being prepared in the Dept. of Defense and the
White House.
The new system, it is understood, will
be designed to permit the President
and other federal, state and local officials instantaneous access to the air. It
will be based on a full use of the admitted primacy of radio and tv stations
to inform and instruct the people in
the event of a national emergency.
It will also be aimed at giving back-up
communications facilities for military
purposes should regular voice and teletype channels go out. And the control
will also insure that broadcast stations

CONELRAD
new

access

system,-

to the air

operation came standard broadcast stations in the Conelrad network, broadcasting on either 640 kc or 1240 kc.
These stations operated in clusters over
wide areas and with low powers, transmitting intermittently. This was considered sufficient to confuse any enemy
planes attempting to use the broadcasts
for navigation, yet maintained a broadcast service for the public. The latter
operation was never accepted as sufficiently powerful or clear for true civil
defense purposes.
Over 2,000 broadcasters spent more
than $20 million in equipping their stations for the Conelrad mission. This
was in addition to unknown hundreds
of thousands of dollars of commercial
time pre-empted by Conelrad drills, of
which there has been one each year
for the last several years.
Almost from the beginning doubts
were voiced by broadcasters and others
over the necessity for Conelrad. At the
heart of these questions was the feeling
that in this age of thermonuclear warfare, ballistic missiles carrying atomic
warheads do not need navigational aid
from broadcast stations. It was also
felt that pinpoint accuracy is no longer
a requirement; atomic devastation virtually would be complete whether an
atomic-armed missile hit on target or
10 miles away.
Last year the National Industry Advisory Committee asked that Conelrad
be re-evaluated. This study by the loint
Chiefs of Staff got underway last spring
(Broadcasting, April 10, 1961).

and

FCC

expertise

Both the FCC
tion Agency will
knowledgeable in
or the whole area

urged

and the Federal Aviahave to become more
their respective fields,
of tower regulation is

likely to be "infected by a basic uncertainty and disorder.' That's the con-

tlie lJ3roadcaitina *$nduilry

HOWARD

P.O. cracks
on

border

E.

down
advertisers

Three promoters of a product which
was claimed to be a cure for kidney
troubles, backache, swollen ankles,
puffed eyes and nervousness, and which
was advertised over Mexican border
stations, were under indictment for mail
fraud, the Post Office Dept. announced
last week. The product, called "Ease,"
was being promoted by three Fort
Worth, Tex., men who used a post
office box there for their activity.
This is the second move made by the
Post Office Dept., with the cooperation
of the FCC and Dept. of lustice, against
false advertising and mail fraud over
Mexican stations. The first indictment
was against the sellers of a product
called "Oceantone," also advertised
over Mexican stations, said to cure poor
metabolism, bad digestion, overweight,
underweight, gas pains, colds, baldness
and insomnia. This indictment was
returned against a Santa Monica man
who used the same Fort Worth post
office box to receive orders.
KVOW
against

More

a decade of donitruclive Service

to $roadcadteri

clusion of Arthur Stambler, Washington
communications attorney, published in
the February issue of the District of
Columbia Bur Journal. Specifically, Mr.
Stambler recommends greater FCC
formal participation in FAA proceedings at the staff and decisional levels
or, as an alternative, the creation of a
permanent inter-agency committee to
pass on broadcast-tower proposals. This
committee could include a public member not representing either aviation or
broadcasting, Mr. Stambler suggests.

cites economics
new

applicant

There is no room, from an economic
viewpoint, for a second radio station
in Riverton, Wyo., and the FCC must
take this into consideration in acting
on such an application by William L.
Ross.
This is the contention of KVOW
Riverton, which last week filed a detailed supplement to its earlier request
to the FCC that the Ross application
be denied. To support its thesis, KVOW
submitted a financial study of the market by broadcast economics consultant
Richard M. Allerton, former NAB director of research.
With 33% of all am stations reporting most
lossesaxiomatic
in 1960,
would isseem
althat"it there
needed

STARK

some means of discouraging new radio
Brokers — Consultants
50 EAST 58TH STREET
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NEW YOWC. N. Y.

ELDORADO 5-0405

station entrepreneurs," Mr. Allerton
said. He suggested that this could be
accomplished if, in questionable economic situations such as Riverton's, the
FCC would require applicants to have
cash available to operate for one year,
BROADCASTING, February 26, 1962

above the cost of construction.
The commission's present threemonth "rule-of-thumb" requirement is
unrealistic, he said. Generally, KVOW
said, the success or failure of a station
is largely dependent on the size and
economic condition of its market and
some applicants who pass the threemonth financial qualification test fail
because they cannot meet first-year expenses.
Mr. Ross's estimate of nearly $140,000 in potential annual broadcast revenues for Riverton is more than twice
the actual revenues available, KVOW
said it knows from personal experience.
Division of this potential among two
stations with combined expenses of
$80-$90,000 is bound to have an adverse effect on the programming of the
two stations, KVOW maintained.
If Mr. Ross should choose to ignore
the economic facts, then the FCC
should require him to show that he can
support his proposed station for one full
year without regard to revenues, the
Riverton station said.
Tax

on

in D.C.

commercials
to

be

studied

A member of the Senate District of
Columbia Committee staff will soon
start exploring the possibilities of taxing radio and television commercials
emanating from Washington, D. C, stations. He was given the assignment by
Sen. Wayne Morse (D-Ore.), a committee member, who appears as interested in reducing the number of commercials as in raising money for the
District.
During a debate on a District of Columbia revenue bill, Sen. Morse said
other cities as well as Washington
"might be overlooking a good tax
source" in radio-tv commercials.
He said he thought commercials
might be taxed at $10 a minute. And
if this would "encourage taking off the
air some of the blatant commercials
that are really an insult to one's intelligence," hesaid, "I would be in favor of using the tax device to do so."
He also suggested, "in only a half
joking manner," that a graduated tax
be imposed on commercials — the more
they are repeated, the higher they would
be taxed.
But "in all seriousness," he said, "an
industry which uses the publicly owned
spectrum of radio and tv waves under
license for commercial gain" might well
constitute "a good tax source" for
America's cities.
Sen. Morse, however, won't decide
on whether to propose tax legislation
until he sees the results of the study
to be made by the committee staffer,
Richard Judd. Mr. Judd plans to discuss it with District officials.
BROADCASTING, February 26, 1962

Supreme
LOWER

Court

COURT

orders

DISMISSAL

trial

OF CBS

Lou Poller, one-time Milwaukee uhf
broadcaster, won the right to a trial in
his $4,350,000 triple-damage suit against
CBS last week
when the U.S. Supreme Court ruled
that a lower court
judge erred in dismissing the suit.
By a 5-4 vote the
Supreme Court
held that Mr. Poller is entitled to
try to prove his
charges that CBS
conspired to elimiMr. Poller
nate his tv station
in Milwaukee when it bought the other
uhf station there and canceled Mr. Poller's affiliation contract with the network.
CBS bought WOKY-TV Milwaukee
(ch. 19) in 1955 for $335,000. The
network soon afterward paid Mr. Poller $550,000 for his WCAN-TV (ch.
25) studio equipment and gave him
WOKY-TV's equipment. CBS operated
ch. 19 in Milwaukee for several years
but finally surrendered the license to
the FCC. Mr. Poller closed down
WCAN-TV shortly after CBS began operating on ch. 19.
In his suit, Mr. Poller claimed that
his station was worth $2 million. This,
he said, was based on negotiations he
was holding at the time with Storer
Broadcasting Co. He has, therefore,
suffered a $1,450,000 loss, he said.
The Poller suit was dismissed by a
federal judge in Washington in 1959.
This move was upheld by the U.S. Court
of Appeals in Washington in a 2-1 vote.
The case was argued before the Supreme Court last November (Broadcasting, Nov. 20, 1961).
The Supreme Court majority opinion
was written by Justice Tom C. Clark.
Dissenting were Justices John M. Harlan, who wrote the dissenting views, and
Felix Frankfurter, Charles Evans Whittaker and Potter Stewart.

in Poller

CASE

CALLED

suit
ERROR

uhf stations diminished throughout the
country; (3) that CBS after folding its
uhf operation in Milwaukee in 1959
affiliated with a vhf outlet there (WITI
[TV]), owned by Storer Broadcasting
Co., the same company Mr. Poller
claims he was negotiating with earlier.
Justice Clark said that summary judgments "should be used sparingly in complex antitrust litigation. . . ."
Justice Harlan in the dissenting opinion characterized the suit as "one of
those cases, not unfamiliar in trebledamage litigation, where injury resulting
from normal business hazards is sought
to be made redressable by casting the
affair in anti-trust terms." He maintained that the depositions and affidavits submitted in the case make it practically certain no antitrust violation could
be proved. The minority opinion said
that although there was ample opportunity for Mr. Poller to make a case
for conspiracy or monopoly he failed
to do so and he should not be permitted
to proceed to trial "just on the hope that
in the more formal atmosphere of the
courtroom witnesses will revise their
testimony or that a clever trial tactic
will produce helpful evidence."

"/ don't know how that
other station got on mv
radio, as I depend on
WMT from 5 a.m. 'til bed-

time."

Question on Facts ■ The key to Jusice Clark's opinion was his view that
"there was a genuine issue as to material
facts and that summary judgment is not
therefore in order."
Justice Clark also noted that: (1) although the application for transfer of
WOKY-TV to CBS was uncontested,
only three FCC commissioners approved, with two dissenting; (2) Mr.
Poller's WCAN-TV was acknowledged
to be a successful uhf operation, but
after CBS took over ch. 19 and later
ceased operating it, there were no uhf
stations left in Milwaukee, and in fact

(Man recently asked us about something
he thought we advertised. Turned out
to be another station; we tracked it
downreply,
and above.)
told him which one. That's
his

WMT
Eastern Iowa's non-thrasonical station
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Capitol charges attempt
to move v to Providence
Capitol Tv Corp. charged last week,
that WTEV-TV Inc., permittee of ch.
6 New Bedford. Mass., is trying to circumvent FCC rules and make WTEVTV a Providence, R. I., station. Capitol, which has actively sought the assignment of a third vhf to Providence,
asked the commission to deny WTEVTV's request to decrease power and
shift its transmitter from a site in
Massachusetts to one in Rhode Island
and closer to Providence.
Efforts of the New Bedford permittee (WTEV-TV Inc. represents a
merger of former competing applicants)
have been geared to delay the advent of
a new station in either New Bedford

or Providence, Capitol charged. The

KERO-TV

protestant said that WTEV-TV's delay
in construction as a New Bedford sta-

KERO-TV Bakersfield, Calif., would
be able to continue operating on ch. 10,
in lieu of shifting to ch. 23, at least
until Dec. I, under provisions of staff
instructions issued by the FCC last
week.
The commission had deleted ch. 10
from Bakersfield to make the market
all-uhf and the Broadcast Bureau sought
an immediate change to ch. 23 by
KERO-TV. The deintermixture is to
become effective Dec. 1 , when the station's license for ch. 10 expires.
The bureau's position that immediate deintermixture would help Bakersfield's two uhf stations— KBAK-TV
(ch. 29) and KLYD-TV (ch. 17)— to
improve their programming at an earlier
date was rejected by the commission.

tion is "shocking"
in light
of theBedford
FCC's
statement
that a ch.
6 New
grant would expedite the start of a
new tv service. The FCC already has
denied rulemaking to move ch. 6 to
Providence but rulemaking currently is
underway to allocate a third vhf to
that city.
A grant of the WTEV-TV modification, at reduced mileage separation,
would prejudice this rulemaking, Capitol maintained. It "cannot be doubted"
that WTEV-TV would become a Providence station and "if such is the aim of
the applicant, it should be made to
stand the scrutiny of a comparative
hearing with other Providence applicants for ch. 6," Capitol said.

may

get reprieve
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MCA

sales,

STUDIO

AND

earnings

TV

FILM

climb

RENTALS

MCA Inc. announced last week that
in 1961 sales and net income rose to
a record $82.4 million and $7.5 million respectively. The major portion
of MCA's income during the year came
from tv film and studio rentals, amounting to $72.6 million.
After preferred dividends, net earn-

throughout

REAP

as

BUY!
FOUR
MARKETS!

• Tallahassee
• Panama City

• Albany
• Dothan
NB
EXCLUSIVE

C

PROGRAMMING

One buy, one bill, one clearance delivers
four market areas with a combined population of 1,230,700 and 211,290 TV
Homes! WALB-TV and WJHG-TV dominate this area!

WJHG-TV
Ch. 7
Panama City,

6a.

Fla.

GRAY

TELEVISION,

INC.

Raymond E. Carow, General Manager
Represented nationally by Venard, Rintoul, McConnell, Inc. In the South by James S. Ayera
Company.
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dramas

WMAL

return

series

WMAL
Washington has started
its new radio workshop program a
series of locally produced radio dramas.
The first program, 40 minutes in length,
was "A Man Called Abe," a story
about Abraham Lincoln.
The series is being produced by Sol
Panitz. The performers are Washington area radio-tv personalities, experienced in radio acting.
The programs will vary in length and
will be presented at various times. The
first show was presented live; the others
will be taped.
The station is returning to radio
drama because it feels radio is still the
most flexible communications medium.
SAC

WALB-TV
Ch. 10
Albany,

MILLION

ings were equal to $1.83 per share,
compared with $1.55 per share in 1960.
Income from tv film and studio rentals has grown steadily over the past five
years. MCA noted that in 1957 tv
film and studio rental income amounted to $30.4 million and increased to
$57.6 million in 1960 and $72.6 million in 1961.
Radio

ONE

$72.6

1961

tapes

for radio

available

programming

Aerospace radio reports from 45,000
feet up in a Strategic Air Command
bomber to 100 feet in the depths of a
Titan missile silo are now being provided to radio stations throughout the
country by SAC Radio Service.
The taped programs, available free
to radio stations upon request, include
spot announcements, two- and threeminute interviews, four-and-a-half-min-

ute documentary programs and occasional 15- and 30-minute special features.
Produced at SAC Command Post in
Omaha, Neb., the monthly service is
developed by radio reporters and technicians who cover SAC operations. No
reference is made to the reporters' Air
Force affiliation, thereby allowing them
to serve as roving correspondents for
stations using the material.
All inquiries about the radio service
should be directed to the Director of
Information, Headquarters, Strategic
Air Command, Omaha.
Radio program heads
set Detroit fair meet
A three-day business congress for
radio program directors will be a major feature of the International Sound
Fair in Detroit July 25-29, Hal B.
Cook, vice president and executive director of the fair, announced last week.
The radio business session will be
one of three conducted concurrently at
the fair. The others concern record
manufacturers and record distributorretailers. An agenda for the broadcasting sessions will cover such topics
as new program ideas, community service, programming for profit, and building a "sound image," according to Mr.
Cook. He added that the radio sessions
were added to the fair because of
"heavy demand

from broadcasters and

independent program producers."
SDIG calls off pickets
Screen Directors International Guild
announced last week it has directed
its members to refrain from picketing the studios of Plautus Productions, New York. SDIG, which
claims jurisdiction over film directors
on the east coast, said Plautus employed
members

of the Hollywood-based DiBROADCASTING, February 26, 1962

rectors Guild of America on The Defenders series, and declined to sign a
contract with SDIG. Pickets paraded
in front of Plautus for six days until
last Tuesday (Feb. 20), and were
temporarily withdrawn to provide an
opportunity for SDIG and DGA to
work out a reciprocal arrangement for
their members to work on both coasts.
U.S. Forest
offers

Service

film scenery

The U. S. Forest Service has announced itwill help in finding national
forest and national grassland shooting
locations for motion picture, television
and commercial film companies.
The forest service national media
office at 1015 North Lake Ave., Pasadena, Calif., will enable studios to obtain forest service film location information on sites throughout the U. S. and
Puerto Rico.
According to Glenn A. Kover, director of the national media office, exterior
location areas include 181 million acres
of national forests and 5 million acres
of national grasslands. Topography
ranges from the swamps of Florida to
the rocky crags of the Sierra and Cascade mountains.
'Lucy' to return
Lucille Ball will be back on tv this

fall, on CBS-TV, starring in a weekly
series created by Bob Carroll Jr. and
Madelyn Martin, the team that wrote
most of the / Love Lucy series. The
new series will be produced where the
old one was, at the Desilu Studio in
Hollywood. The new show, like the
old one, will be a situation comedy.
Miss Ball made the announcement last
Thursday and said further details were
still to be arranged.
Program

notes...

Economee's new look ■ Economee
Programs Inc., New York, reports it
has acquired 93 half-hour episodes of
The Ann Sothern Show from the Ann
Sothern Production Co. for re-run distribution starting in April. The series
was on CBS-TV until 1961. Pierre
Weis, Ziv-UA vice president and general manager of Economee, noted the
move signals Economee's expansion into
the distribution of programs produced
by independent producers. In the past,
it has concentrated on selling re-runs of
programs produced by Ziv-UA, its parent company.
Life of Louis ■ Metropolitan Broadcasting is preparing an hour program
< on the life of former heavyweight
champion Joe Louis, which will be carried initially on the company's six tv
stations and subsequently offered for
syndication. The program will use film
BROADCASTING, February 26, 1962

Here are the next 10 days of network color
shows (all times are EST).
NBC-TV:
Feb. 26-28, March 1, 2, 5-7 (6-6:30 a.m.)
Continental Classroom, probability and statistics.
Feb.' 26-28, March 1, 2, 5-7 (6:30-7 a.m.)
Continental Classroom, American government.
Feb. 26-28, March 1, 2, 5-7 (10:30-11 a.m.)
Play Your Hunch, part.
Feb. 26-28, March 1, 2, 5-7 (11-11:30 a.m.)
The Price Is Right, part.
Feb. 26-28, March 1, 2, 5-7 (12-12:30 p.m.)
Your First Impression, part.
Feb. 26-28, March 1, 2, 5-7 (2-2:30 p.m.)
Jan Murray Show, part.
Feb. 26-28, March 1, 2, 5-7 (11:15 p.m1 a.m.) Jack Paar Show, part.
Feb. 26, March 5 (8:30-9 p.m.) The Price
Is Right, P. Lorillard through Lennen &
Newell; American Home Products through
Ted Bates.
Feb. 27, March 6 (7:30-8:30 p.m.) Laramie,
Feb. Music
28, March
(9-10 p.m.)
PerryJ. Como's
Kraft
Hall,7 Kraft
through
Walter
part.
Thompson.
Feb. 28, March 7 (10-10:30 p.m.) Bob
Newhart Show, Sealtest through N. W. Ayer;
Beech-Nut through Young & Rubicam.
Feb. 28, March 7 (10:30-11 p.m.) David
Brinkley's Journal, Douglas Fir Plywood Assn.

footage obtained from newsreel companies, the U. S. Army and Madison
Square Garden.
Al Capp series ■ Ziv-UA has signed Al
Capp to create a half-hour cartoon series, which will be produced entirely in
New York. No details were available
on the title or story-line, but Ziv-UA
said Mr. Capp will originate new characters, combining "20th century civilization with 6th century chivalry."
Fallout film ■ A one-minute film to
alert the American public to the availability of a new Defense Dept. booklet,
"Fallout Protection," is currently being
distributed to all U. S. television stations. A slide kit on the booklet is now
in production and will be forwarded to
tv stations upon completion.
Literary series ■ A tv series correlating great works of literature with the
Ten Commandments will be produced
for syndication this spring by Westinghouse Broadcasting Co. The series,
Legacy of Light, will consist of ten programs produced in association with the
Union of American Hebrew Congregations.
Tv insight ■ The legislature of the State
of Michigan last week passed a special
resolution calling for a special showing
of the documentary, "A Wind Is Rising," originally
on WJRT
(TV) Flint.
The film
dealt with
the conditions
and
needs of the mentally retarded at Lapeer
State Home and Training School. Mem-

through Cunningham & Walsh; Mead-Johnson
through Kenyon & Eckhardt.
March 1 (10-11 p.m.) Sing Along With
Mitch, Ballantine through William Esty;
Buick through Burnett; R. J. Reynolds
through Esty.
March 2 (9:30-10:30 p.m.) Bell Telephone
Kour, AT&T through N. W. Ayer.
March 3 (9:30-10 a.m.) Pip The Piper,
General
Sample. Mills through Dancer-FitzgeraldMarch 3 (10-10:30 a.m.) Shari Lewis Show,
Nabisco through Kenyon & Eckhardt.
March 3 (10:30-11 a.m.) King Leonardo
and His Short Subjects, General Mills
through Dancer-Fitzgerald-Sample.
March 3 (5-6 p.m.) All-Star Golf, Kemper
Insurance through Clinton Frank; Reynolds
Metals through Lennen & Newell.
March 3 (7:30-8:30 p.m.) Tales of Wells
Fargo, part.
March 4 (4:30-5 p.m.) Patterns in Music,
sust.
op.March 4 (6-6:30 p.m.) Meet the Press, coMarch 4 (7-7:30 p.m.) The Bullwinkle
Show, part.
March 4World
(7:30-8:30
p.m.)
Disney's
Wonderful
of Color,
RCA Walt
and Eastman
Kodak through J. Walter Thompson.
March 4 (9-10 p.m.) Bonanza, Chevrolet
through Campbell-Ewald.
March 4 (10-11 p.m.) Du Pont Show of The
Week, Du Pont through BBD0.

bers of the legislature viewed the film
last Tuesday night.
New sports show ■ A series of monthly
sports programs called S ports- A-Rama
will be broadcast over CBS Radio starting April 6 (7: 10-7:30 p.m. EST). The
series will feature interviews by Red
Barber of leading stars, managers,
coaches and executives on the scene
of various sports events.
Strength of Savannah ■ WSAV-TV
Savannah, Ga., has begun a new
weekly series, Strength of Savannah, in
cooperation with the city's "500 for
Progress," an industrial development
group of business and civic leaders. The
idea nah
of story.
the program is to tell the Savan'Brown' cited ■ CBS-TV and CBS News
are the recipients of a special citation
from the National Commission of the
Anti-Defamation League of B'nai B'rith
for presenting Stephen Vincent Benet's
John Brown's Body on Jan. 14.
To GAC ■ The World of Fashion, syndicated radio series, will be represented
in all media by General Artists Corp.,
New York. Now entering its seventh
year, the series is conducted by fashion
authority Alfred Davidson.
Gabel to star ■ Martin Gabel has been
signed to star in a half-hour mystery
series, The Adventures of Hercule
Poirot, produced by MGM-TV for
CBS.
The series is based on Agatha
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Douglas
favors 'nonfiction' label for his syndications
for more than three years and I had
Syndication to stations usually is
"And the documentary 'special' is
even more ridiculous. These onebetter for nonfiction tv programs
no particular problems with the
ABC-TV brass in all that time, so
than network sale, according to Jack
time programs afford the opportunity
for a lot of advance ballyhoo
Douglas, a prolific producer of inI'm not anti-network from any perwhich might seem a good way to
formational programs for television
sonal experience," Mr. Douglas
bolster a sagging rating if experience
who has six series now going strong
stated. "Economics may be part of
in 136 U.S. markets and 26 foreign
hadn't shown that the audience for
it. Certainly, a program that's sold
countries.
to dozens of stations, each with its
most specials lags below that of the
regular series they displace. But by
own advertiser, is a lot easier to live
"One reason I prefer syndication,"
with than one with one sponsor on
and large they're a waste of time for
Mr. Douglas said recently, "is that
the viewers and a waste of money for
the individual station operator has
one network. A change in competition can cut down your rating and
the producers. The same amount
long been sold on the value of good
nonfiction program fare and the
of money, time and effort that goes
before you know it you're canceled.
need for programs that educate as
into one of these 'specials' would
I have a wife and two boys and I'd
hate to have to live under the gun of
they entertain. The networks may
produce a 13-week series that could
develop the subject more fully and
be interested only in ratings, but the
a 13-week option. With my products
present it more entertainingly.
vast majority of station operators
in syndication I can lose a dozen staknow that it takes more than west"The typical network documentary
tions and it really doesn't matter
is a sop to the FCC and nothing
erns, crime shows and cartoons to
very much; the show goes on each
week in all the other markets and I
more. Of course, there are some
fulfill the program needs of their
exceptions, but what documentary
communities. They know it now and
go on sleeping well at night. That's
special can measure up to a series
they knew it long before Mr. Minow
theNetwork
way I want
to keep
it." networks
like Victory at Sea, or 20th Century,
became chairman of the FCC last
Niceties
■ The
or Winston Churchill? Those are
March. Fortunately, this has made
themselves make it hard for the producer
of
nonfiction
programs
to
do
them good customers of mine since
programs that anyone would be
business with them by defining all
1954, when I produced my first nonproud
of and Mr.
they're
all series."
Although
Douglas
believes
fiction series, / Search for Advensuch programs as news or public affairs shows and insisting that they
strongly in syndication, he wants to
Since then, Mr. Douglas has added
have nothing to do with distribution
be made by their own news departture."
Kingdom of the Sea, Bold Journey,
himself. "I do what I think I can
ments. To Mr. Douglas this contenSweet Success, Seven League Boots
do best," he said. "That is to cretion is faulty on two points. "Travate ideas that are commercial and
elogues and biographical sketches of
and Keyhole to his collection of nonthe
great
and
near-great
personages
let someone else do the job of sellfiction shows. "I suppose today it's
ing my product. The syndicators are
all right to call them documentaries,"
are usually not news at all," he declared, "and there's no reason for
he observed, "but a few years back
experts in distribution and I'm not.
a distributor bawled me out for usThey have a sales force. I just make
the network to feel it's got to protect
ing that word and convinced me that,
programs I think will sell and get
itself by insisting that they be staffthen at least, it would ruin the sale
made. Even more to the point, this
ratings." Currently, the Jack Dougof a series. He convinced me so well
insistence does not provide the prolas programs are being distributed
by four syndication firms: Banner
tection they seek. The researchersthat I've used 'nonfiction' ever since."
One series, Kingdom of the Sea, Mr.
Films has / Search for Adventure
reporters on the network staff are no
more infallible than those who work
Douglas sold outright and no longer
and Bold Journey; Screen Gems hanfor me. And, if a network were to
has any financial interest in it. The
dles Seven League Boots; Independengage me to make a series for them,
ent Television Corp. distributes
others are all in syndication at present, including Bold Journey, which
Sweet Success and Ziv-United Artists
they'd have just as much right to
started out as a network series, on
question me and edit my material as
is in charge of selling the new series,
ABC-TV.
they do with their own employes.
Keyhole.
The whole thing is ridiculous.
Syndication has changed radically
"That series was on the network

Christie detective stories.
Fortrel film ■ Screen Gems Inc., in cooperation with Seventeen Magazine has
produced a 22-minute film "Fantasy in
Fortrel," for Celanese Fibers Co. The
film will be made available to tv stations this spring.
Color leads ■ Bill Burrud Productions,
which has completed production of
the first 26 episodes of its True Adventure series, notes that sales of this
series, available either in monochrome
or color, provide an indication of the
progress of color television. Recent
sales have been running better than
30% in color. WLWT (TV) Cincinnati, KRON-TV
San Francisco,
120 (PROGRAMMING)

WNHC-TV New Haven and WFILTV Philadelphia have purchased color
prints of the series, while KCOP (TV)
Los Angeles, KFRE-TV Fresno,
KLAS-TV Las Vegas, WFBC-TV Altoona, WLYH-TV Lebanon, WNBFTV Binghamton, WWLP-TV Springfield, Mass., and WJBK-TV Detroit are
getting it in black-and-white.
From Carnegie Hall ■ An hour-long
music and comedy special which will
team Broadway star Julie Andrews with
comedienne Carol Burnett will be taped
in New York's Carnegie Hall in March
before an invited audience for presentation on CBS-TV at a later date.
FBI special ■ Warner

Bros. Studios,

Burbank, Calif., announced

plans to

produce "Bomb Aboard — Call the
FBI," a television special to be presented on ABC-TV at a date still to be
designated. The show, first non-documentary telefilm to receive the FBI's
official cooperation, is being written and
produced
by Stanley Niss. Les Martinson is directing.
Film sales...
Everglades (Ziv-UA) : Sold to KTVT
(TV) Dallas-Fort Worth; WFMJ-TV
Youngstown, Ohio; KROC-TV Rochester, Minn.; and to Southern State
Drug Inc. and LeBlanc Auto Sales for
KLFY-TV Lafayette, La., and Morris
BROADCASTING, February 26, 1962

Life and Legend of Wyatt Earp
(ABC Films Inc.): Sold to KRCG
(TV) Jefferson City-Columbia, Mo.;
WSLS-TV Roanoke-Lynchburg, Va.;
KGMB-TV Honolulu; KCTV (TV)
San Angelo, Tex.; WLWC (TV) Columbus, Ohio; WHIO-TV Dayton; WHBQTV Memphis; WTCN-TV MinneapolisSt. Paul; WKRC-TV Cincinnati; WBKB
(TV) Chicago, and WBTV (TV) Charlotte, N. C. Now in 67 markets.
The Islanders (MGM-TV): Sold to
KMSP-TV Minneapolis-St. Paul; KGOTV San Francisco; KPHO-TV Phoenix,
Ariz.; WTTV
(TV) Indianapolis;
WBAP-TV Fort Worth; KTTV (TV)
Los Angeles; WCKT (TV) Miami;
WTVO
(TV) Rockford, 111., and
KVOS-TV Bellingham, Wash. Now in
11 U. S. markets. Series has also been

Mr. Douglas
in recent years, Mr. Douglas commented. "Up to the mid-50's anything on film could be sold to television. Price was the major factor then.
If it moved and was priced right, it
could be sold. But that's no longer
true. The emergence of ABC-TV as
a major tv network has reduced the
number of independent stations who
program completely from syndicated
tv programs, old movies and what
they can do themselves locally. Today, quality is the prime requisite of
a salable tv series. Only the best can
win out in the competition for the
limited amount of air time now
available for syndicated program material. The small fly-by-night producer, who made a product for $1
and sold it for $1.05, is gone forever
and television is the better off for his
disappearance. The force of competition has worked in tv as in many
other phases of our economy. To
survive, we producers have had to
make better programs, whether we
wanted to or not."

Shell Homes Inc. and Bank for Saving
& Trust for WAPI-TV Birmingham,
Ala. Now in over 100 markets.
The Asphalt Jungle (MGM-TV) :
Sold to WPIX (TV) New York; KTTV
(TV) Los Angeles; KGO-TV San Francisco; WCKT (TV) Miami; WJZ-TV
Baltimore; KPHO-TV Phoenix, Ariz.;
KMSP-TV Minneapolis-St. Paul;
WTTV (TV) Indianapolis; WBAP-TV
Fort Worth; WNEP-TV Scranton, Pa.;
WTVO (TV) Rockford, 111.; WALATV Mobile, Ala.; KOVR-TV StocktonSacramento, Calif., and WANE-TV
Fort Wayne, Ind. Series is also licensed
to Republic Broadcasting System for the
Philippines. Now in 14 U. S. markets.
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licensed in six foreign countries: Australia, Argentina, Peru, Uruguay, the
Philippines, and on CHAN-TV Vancouver, B. C.
Guestward Ho! (Desilu Productions) Sold
:
to KABC-TV Los Angeles;
KGO-TV San Francisco; WABC-TV
New York; WXYZ-TV Detroit and
WBKB (TV) Chicago.
Space Angel (George Bagnall &
Assoc., Beverly Hills) : Sold to KOMOTV Seattle; WOI-TV Ames, Iowa;
KHSL-TV Chico, Calif.; KTRK-TV
Houston; KDLO-TV Florence, S. D.;
KTTV (TV) Los Angeles; KERO-TV
Bakersfield; KBES-TV Medford, Ore.;
WTTV (TV) Bloomington, Ind.; KGWTV Portland, Ore.; WTVM
(TV)
Columbus, Ga.; WGN-TV Chicago;
KELO-TV Sioux Falls, S. D.; KPOLTV Reliance, S. D.; KOGO-TV San
Diego; KIEM-TV Eureka, Calif.; KOTI
(TV) Klamath Falls, Ore., and WFAMTV Lafayette, Inc. Now in 48 markets.
Clutch Cargo (George Bagnall &
Assoc., Beverly Hills) : Sold to KTRKTV Houston; KOVR-TV Stockton,
Calif.; WAVE-TV Louisville; KTALTV Shreveport, La.; WAVY-TV Norfolk, Va.; WHDH-TV Boston, and
WBAP-TV Fort Worth. Now in 80
markets.
The Mighty 40 (Hollywood Television Service): Sold to KABC-TV Los
Angeles; WJRT (TV) Flint, Mich., and
WSIL-TV Harrisburg, Pa. Now in 175
markets.

NT&T

changes

name,

plans

for other

fields

National General Corp. is the new
name of what was formerly National
Theatres & Television, following approval of the change by company stockholders attheir annual meeting on Feb.
20. Change is in line with the new
policy of strengthening the company's
theatre operations, which is its basic

business, and diversifying into lines in
which the company already has experience, real estate, merchandising and
vending,
while withdrawing from television.
At one time owner of several broadcasting properties, NGC now retains
only an investment in National Telefilm Assoc., which last year was restated on the company books at a value
of $1. At the close of fiscal 1960
(Sept. 27, 1960), NTA had been carried on the NT&T books as an investment of $7,378,873.
"We took a bull by the horns to
fight a major problem that had blocked
and would have continued to block the
company's ability to produce net earnings," NGC President Eugene V. Klein
told the annual meeting. "I refer to a
decision by which we restated at $1
the worth of an investment in National
Telefilm Assoc. Thus, this annual drain
because of accounting writedowns has
been eliminated. We retain a 37%
stock interest and obligations of NTA.
While letting the future decide the
worth of these securities, we hope for
substantial recoveries."
Membership elected a seven-man
board of directors, down from a previous 12. New directors are Lloyd
Drexler, partner, Northern Illinois
Steel Co., and Edward Patterson, associate, Allen & Co., investment bankers. Holdover directors are: Joe Benaron, Mr. Klein, Irving H. Levin, NGC
vice president; Alan May, vice president and treasurer, and Jack M. Ostrow.
Directors, meeting after the stockholders' session, re-elected Mr. Klein
president and gave him the additional
post of board chairman. All other officers were re-elected: Irving H. Levin,
vice president; Alan May, vice president and treasurer; Robert W. Selig,
vice president; Laurence A. Peters, secretary, and Paul F. Scherer, assistant
secretary and assistant treasurer.
Royalty

boosting

laid to music

plot

publisher

New York music publisher Alan
Kallman, 29, was charged with trying to
bribe an accountant to give him a list of
100 radio stations checked each month
by Broadcast Music Inc. for royalty
payment purposes. Grand jury information charging commercial bribery
said he had offered an accountant at
Ernst & Ernst, certified public accountants for BMI, $50,000 for the list.
Spokesman for BMI said the organization is "not entirely familiar with
charges," but said Mr. Kallman is "very
young man" who has been BMI publisher "only a few years." Mr. Kallman
was identified as head of Alan Kallman
Music Corp. and Consolidated Record
Distributing Corp., both of 1650 Broadway, New York.
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WCAU, WBTV
Freedom fund

lead
honorees

The Freedoms Foundation announced
its annual radio-tv awards in ceremonies Thursday (Feb. 22) at Valley
Forge, Pa. The top awards for programming, the George Washington
Honor Medal, went to WCAU Philadelphia for its Anatomy of Freedom
series, and to WBTV (TV) Charlotte,
N.C., for its ABC's of Democracy. The
medal award and $500 were presented
to WFIL-AM-TV Philadelphia for a
"One Nation Under God" series of spot
announcements.
Winners of honor medals were:
ABC-TV, "First Trial": Aluminum Co. of
America, '"The Fortress" (ABC-TV): Armstrong Cork Co., "The Dedicated American"
(CBS-TV): CBS-TV, "U. S. Constitution";
WRCV-TV Philadelphia and Invest in
America Committee of Philadelphia, "Can
We Afford Tomorrow?" KSL-AM-TV Salt
Lake City, "The Sound of a Bell"; Na-

tional Council of Catholic Men and NBC,
"Catholic Reflections on America"; WBRCTV Birmingham. Ala., Fourth of July program; WCKT (TV) Miami, Fla., "Communist Infiltration"; WJZ-TV Baltimore,
"People Who Care"; and WSB-TV Atlanta,
"Saluate to America."
Radio-only winners of the honor
medal were:
Dixie Productions, "Faith of our
Fathers"; KGEE Bakersfield, Calif., "Emphasis on America;" Jewish Theological
Seminary and NBC, "Pugnacious Commodore"; National Council of Protestant
and Episcopal Churches. Frank Meyer interview from the Good Light series; RadioTv Committee of the Southern Baptist Convention, "Master Control"; Standard Oil of
California, "Music — Passport to the World";
WFBM Indianapolis, "Our Voice in Washington"; WGIR Manchester, N. H., "You
Can't Take Freedom for Granted" spots;
WLOA Braddock. Pa., "The House You Live
Inc"; WNAX Yankton, S. D., "The Story
of Our Flag"; WRUL New York. Thanksgiving Day program, "Great Moments in
History"; WSB Atlanta, "What Does America Mean to You?" and WTSV-AM-FM
Claremont, N. H., "Statue of Liberty Anniversary."
Honor certificates were awarded to
WFGA-TV

Jacksonville, Fla., "Voice

EQUIPMENT
NBC

develops

to analyze

machine

video

tape

NBC engineers have designed a machine to edit and analyze television tape,
it was announced last week by William
H. Trevarthen, NBC vice president for
operations and engineering. The device
was placed into operation this month.
Called a television tape editor-analyzer, the device, according to Mr. Trevarthen, "has sharply reduced the amount
of time previously devoted to the editing of duplicate tapes, and has enabled
NBC-TV to increase— by 2,000%— the
speed of surveying a backlog of used
tape." Fred Himelfarb, project engineer,
developed the machine under the supervision of James L. Wilson, director of
engineering.

The

&

Zoomar

An experimental "satellite"
procedure for obtaining live picture and sound from inaccessible
areas was given a trial by KTLA
(TV) Los Angeles and produced
encouraging results, the station
said.
Using the KTLA Telecopter as
a relay station, picture and sound
were bounced to the station's
Mt. Wilson transmitter and
beamed into homes in Southern
California.
The experiment took place
while covering the heavy flood
damage in the area. The procedure was developed by John

The Super Universals covered by Television Zoomar's warranty or service
agreement may be returned for modification without charge, according to
Jack A. Pegler, president. The company will commence modification
around April 1.
Rockwell

patents

control

Ronald J. (Jim) Rockwell, engineering vice president of Crosley Broadcasting Corp., has received a patent
for an automatic gain control amplifier said to be a new approach to the
problem of audio level control for radio and tv. The invention is for use with
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chief engineer.

lens improved

Engineering tests of a modified Super
Universal Zoomar lens made by the
networks have validated claims of a
large optical improvement, according
to the manufacturer.

an amplifier system whose gain is automatically controlled in a predetermined
manner by a variable attenuator in response to variable amplitude input signals.
Wireless

mike

introduced

Topic A' to Balaban
Time-Life Broadcast News Service,
New
York, has sold its Topic A radio
Week."
program series to the Balaban Stations
in St. Louis, Milwaukee and Dallas. As
subscribing stations, they also will receive alibrary of 100 one-minute news
briefs entitled "Capsule," and a monthly
half-hour "special" program.
The stations, KBOX Dallas, WRIT
Milwaukee and WIL St. Louis, will program Topic /I on a strip basis. KBOX
will repeat 20 of the weekday programs
on weekends, for a total of 50 programs
a week. WIL will schedule the programs in conjunction with its Action
Central News.

ENGINEERING

L. A. bounce

Silva, KTLA's

of the Liberty Bell"; WPRO-TV Providence, "Close-Up: Dollar for a Scholar"; WGBS Miami, Fla., "Constitution

system

by Comrex

A new wireless microphone system,
the Model 207, featuring a transistorized transmitter carried on the person
to eliminate trailing cords has been introduced by Comrex Corp., Sudbury,
Mass. It is distributed by Visual Electronics Corp., New York.
The transmitter design incorporates
a patented crystal-controlled circuit and
silicon transistors. The crystal control
eliminates the need for tuning controls
on either the transmitter or receiver.
Visual Electronics also announced

shipment of its present program switching equipment to WABC-TV New
York. The unit, operating from paper
tape, is designed to handle on-the-air
programs to the transmitter, switching
video and audio, starting and stopping
film projectors and video tape machines,
changing slides and operating multiplexers.
Continental

Electronics

names

salesmen

area

Continental Electronics Manufacturing Co., Dallas, has appointed three
new area representatives who will sell
commercial radio broadcasting transmitters, remote control systems and related equipment. In the past, other
firms marketed the company's commercial products.
The new representatives are I. J.
Metcalfe, east coast area, 26 Cushing
Rd., Milton, Mass.; James H. Hamilton,
Ling-Temco-Vought facility, Anaheim,
Calif.; A. L. Cochran, Continental
headquarters, Dallas.
Technical

topics...

Pan-tilt-zoom ■ American Microwave
& Television Corp., San Carlos, Calif.,
has announced the availability of a pantilt-zoom device for television cameras.
The device, according to the company,
eliminates manually operated studio
cameras and rear screen slide projection
when either exterior or interior live-action scenes are simulated in tv production. More information is available from the company: 1369 Industrial Rd., San Carlos.
Products improved ■ Jerrold Electronics Corp., Philadelphia, announces
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an improved version of two portable
wideband sweep generators. Models 601
and 602, Series Three, are used in design, test and alignment of rf circuits
in the 4-225 mc range. The instruments are designed, the company says,
to combine ruggedness and portability
with precision characteristics and stability. The sweep generators sell for
$325 each, f.o.b. Philadelphia.
New standards ■ Electronic Industries
Assn. engineering department has published eight new technical standards,
prepared by EIA engineering committees. Among them, all available from
EIA's New York office, are: RS-250,
electrical performance standards for tv

relay facilities; RS-252, baseband characteristics ofthe microwave radio and
multiplex equipment.

C.R.C.

New mixer diodes ■ The semiconductor
division, Sylvania Electric Products Inc.,
Woburn, Mass., has announced the development of two new solder-sealed,
high
versions
of Sylvania's
1N26 temperature
and 1N26A
microwave
mixer
diodes. The new devices, designated
D-4175 and D-4175A, are also available
in reverse polarity under the type numbers D-4175R and D-4175AR. The
hermetically sealed units are measured
for conversion loss at 23,980 mc and
feature a maximum storage temperature
of 150°C.

INTERNATIONAL
HEALTHY
$87.37

BUDGET

million repuest

RISE

represents

The budget estimates for Canadian
Broadcasting Corp. in fiscal 1962-63,
which starts April 1, is $87,371,900, up
from $81,752,300 in the current fiscal
year. For the Board of Broadcast Governors it's $364,100, up from $331,170
for this fiscal year.
The government's estimates for CBC
include $74,994,000 for radio and tv
operations, up from $70,418,000, and
$10,572,000 for capital spending, up
from $9,640,000. The extra capital
spending amount is far short of what
CBC wants for consolidation of its
widespread facilities in Toronto and
Montreal. CBC has plans to spend $30
million to $40 million to bring all its
facilities under one roof in each city.
Preliminary work has started on the
Toronto broadcasting center in Don
Mills, a northeastern suburban area.
The estimates for capital spending include $2 million for a new French-language tv station and production center
at Quebec City, for which an application is now before the BBG.
The increase in operating expenditures is expected to be mainly for increased salaries and performance fees.
CBC hopes to receive about $35 million

ASKED
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CBC

nearly $6 million boost

from radio and television commercial
revenue to add to its total revenue.
CBC is expected to have a surplus of
about $4 million in the current fiscal
year, which it will turn back to the
Canadian treasury from its grant of
$70,418,000. Its advertising revenue
has held up well despite the advent of
second tv stations in eight major Canadian markets.
Canadian

tv set sales

up in 1961,

radio

down

Television set sales were up and radio
sales down in 1961, according to the
Dominion Bureau of Statistics, Ottawa,
Ont. Tv receiver sales totaled 355,763
in 1961 as against 338,739 in 1960.
Radio sales were 612,968 last year and
696,419 in 1960.
Buying was heaviest in Ontario, 359,
411 radios and 128,258 tv sets. Quebec
was next, 124,006 radios and 98,924 tv
sets. In radio 287,142 portable and
automobile units were sold last year,
down from 327,969 in 1960.

Nielsen-TAM
into other

SARKES TARZIAN INC
Electronic Products of Tomorrow — Today

FOR

expanding
countries

The A. C. Nielsen Co. together with
its British partner. Television Audience
Measurement Ltd., has set up an organization toprovide tv rating services
for European commercial television.
The new company, Eurobar N.V.,
has been incorporated in Rotterdam, the
Netherlands. Essentially a holding company, Eurobar will form operating subsidiaries in European countries if and
when they get commercial networks.
A statement by Arthur C. Nielsen
Sr., chairman of the A. C. Nielsen Co.,
said that research techniques will be

* Commercial Recording Corporation
gives Radio Station Managers a
MAGIC LIFT with their exclusive
CALENDAR

GIRL

jingle series.
For details see the inside
front cover of this issue.
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tailored to fit the special conditions existing in each country.
Meanwhile the German subsidiary of
Eurobar and another German research
organization have become partners in
a new company, Infratam GmlH of
Frankfurt. It will conduct tv audience
research for all West Germany where a
national commercial network is expected
to commence operations later this year
or in 1963.
Programming
CAB

at annual

to occupy
meeting

Programming and a program exchange among Canadian radio and
television stations will be major topics
at the annual meeting of the Canadian
Assn. of Broadcasters at the Queen
Elizabeth Hotel, Montreal, March 2628.
The three-day session will consist
primarily of closed sessions open only
to members and associates. The sessions also will discuss operational costs,
internal operational problems, elections
and the recently formed Radio Sales
Bureau and Television Sales Bureau.
The CAB board of directors has announced atentative agenda to include
business sessions on the opening day,
radio and television sales bureaus sessions on the morning of the second day,
internal station operation and sales
problems on Tuesday afternoon, programming and elections on Wednesday

The

reins

on

radio-tv

CKVL-AM-FM
live radio

to bankroll

programming

Plans to subsidize up to 50% of the
talent cost of live commercial programs
on CKVL-AM-FM Verdun, Que., to
woo Canadian advertisers back to sponsorship of live radio shows have been
announced by Jack Tietolman, president.
CKVL is currently carrying more
than 4V2 hours of live programs daily
including a number of quarter-hour
serial shows, musicals and a variety of
dramatic programs. These are promoted
in the greater Montreal area in newspapers and on buses, as well as on the
station. Verdun is a Montreal suburb.
CKVL is believed to be the first Canadian station to honor the recent request by the Board of Broadcast Governors that stations clear one-hour
periods of all commercials. CKVL began in January to omit commercials
on programs from 3-4 p.m. and 11
p.m.-midnight.
Mr. Tietolman a few months ago
signed a contract with the Artists'
Union of Quebec for an expenditure of
$200,000 in live programming.

in New

Program sponsorship is not permitted on the three television stations in New Zealand (at Auckland,
Wellington and Christchurch), while
half-hour and quarter-hour sponsorship of programs is permitted on
New Zealand's 12 commercial but
government-owned radio stations. A
report of the Canadian assistant
commercial secretary at Wellington,
N.Z., in the Canadian Dept. of Trade
and Commerce publication Foreign
Trade, points out that there were 17,113 tv sets in New Zealand in November, with 1 1 ,402 in Auckland,
2,431 in Wellington, and 3,280 in
Christchurch. New Zealand uses the
625 line system.
Commercials are permitted on tv
Monday to Saturday for one minute,
half -minute, 20 seconds and 10 seconds, and time spots. The timing of
commercials is rotated within the
viewing hours. One-minute commercials on a 13-time basis cost $144
each transmission in Auckland, $115
in Wellington and Christchurch.
There are two commercial radio
networks, but direct competition is
avoided between any two stations.
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morning, and internal association business Wednesday afternoon. The annual
dinner will be held Wednesday evening
with presentation of the John J. Gillin
Jr. and Keith Rogers memorial awards
and half-hour Canadian talent show.

Zealand

An eight-station commercial network
covers the eight main cities and
towns from 6 a.m. to midnight, Monday to Saturday. Another four-station network is fully commercial
from 6 a.m. to 8 p.m. and non-commercial thereafter. All commercial

CTV

network

western

grid

obtains
rights

Telecasting rights to the western Canadian football conference games have
been obtained for $400,000 by CTV
Television Network Ltd., Toronto, for
1962 and 1963. The agreement, accepted at Vancouver, B.C., by the Canadian Football League, also includes
first option on the Grey Cup football
classic for western Canada.
The rights to the eastern Canadian
football conference games are held for
1962 by CFTO-TV Toronto, one of the
eight station shareholders in CTV Television Network Ltd. The network now
can offer to sponsors any of the Canadian professional football games on
a national basis where microwave facilities are available. It is expected that
the eight stations will be connected with
microwave circuits by fall.
At the same time the Canadian
Broadcasting Corp. released a copy of
a telegram sent to G. Sydney Hall, commissioner of the Canadian Football
League, outlining CBC's position as a
national network which prior to last
fall had always carried the games. CBC
pointed to the need for long-term contracts and for one organization to hold
the tv rights to all Canadian professional football games.
New

Zealand

CBS

buy

The New Zealand Broadcasting Service has concluded a large program purchase, ordering the major portion of
the news and public affairs shows produced by CBS News and eight film
series.
The CBS News program package includes CBS Reports, The Twentieth

Highest rate is on Auckland stations with $8 for a one-minute spot
announcement on an annual contract
basis, $9.60 on a casual basis. Copy

Century, Eyewitness, The Great Challenge, At the Source, Accent and special programs produced by the network
news unit. The CBS Films' series are
Rawhide, Perry Mason, The Brothers
Brannagan, Whirlybirds, Richard Diamond, Trackdown, I Love Lucy and
the CBS Television Workshop. The
programs will be telecast by stations in
Auckland, Christchurch, Dunedin and
Wellington.

is subject to censorship and all material must be submitted to the copy

Abroad

stations carry one minute and halfminute spot advertisements, as well
as half-hour and quarter-hour sponsored programs.

supervisor before it is recorded. Censorship even extends to the type of
voices used; undue shouting is not
allowed. Singing commercials are acceptable and sound effects are permissable provided the nature of the
copy calls for them. There are many
terms which are not acceptable for
broadcasting and any one-minute
commercial must not have more than
eight product mentions. "Knocking"
copy and the use of superlatives are
forbidden.

in brief...

Rep pick ■ CKCY Sault Ste. Marie,
Ont., has appointed Radio & Television
Sales Inc., Toronto, as exclusive representative for Toronto and Montreal.
CKCY and CJNR Blind River, Ont.,
have arranged for one order, one billing package for the two stations.
Audience Survey ■ Bureau of Broadcast Measurement, Toronto, Ont., industry co-operative organization, announces it will make its spring and
summer audience surveys across Canada from March 19-25 and June 11-17.
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FANFARE
vinced radio is still the communications
voice. It's valentine contest drew more
than 2,500 entries in just a few days.
The station awarded 50 prizes for those
it considered the most original.
One for one ■ KUXL Minneapolis recently devoted an entire afternoon of its
programming on behalf of the March
of Dimes. The station promised to contribute 10 cents for each call the station
received during this period when the
caller identified himself. The station
reported it received many calls.

Hilewick's merchandising
Several Toledo media executives
were pleasantly surprised recently
when the Lee W. Hilewick Co., a
food brokerage firm in that city,
named them as merchandising
awards winners. They were cited by
Lee W. Hilewick, president of the
company

. . . "because this [merchandising] istoo vital a part of this
giant food industry to neglect for too
long. And a mere thank you is no

'Musical little league'
new WOWO
featurette
The music department of Fort
Wayne, Ind., Community Schools, and
WOWO, that city, have joined to produce a new radio series to be carried
by the station. Called Musical Little
League, the series will spotlight one instrument aweek, and students studying
it will demonstrate techniques and
sound varieties.
The 15-minute programs will be
taped one week in advance of broadcast, and will begin with a short discussion of the history and development of
the instrument of that particular week.
Series will continue through April 24.
Already young musicians have demonstrated the song flute, the violin, and
the cello. Participants come from the
public school system of Fort Wayne,
accompanied by their music teacher.
WLOF's cordial invitation
As an invitation to people in other
states to visit central Florida, WLOFTV Orlando is mailing real orange trees
in a promotion begun late last month.
Residents of the city are invited to send
in $1 and the name of an out-of-state
friend to whom the tree is to be sent.
Enclosed in the special package with the
dwarf orange tree is a name card from
the donor.
The campaign, which uses heavy onBROADCASTING, February 26, 1962

award

winners

longer
enough." (1 to r) : Steve Fayer,
The winners
promotion director, WTOL-TV; William Webster, director of sales,
WOHO; Mr. Hilewick; Thomas
Kennedy, national advertising department, Toledo Blade; Merle Gore,
national sales service manager,
WSPD-TV. Not shown, but also a
winner was Emerson Kimbol, national sales supervisor, WSPD.
the-air promotion only, has already resulted in the channel nine outlet's sending some 2000 trees to prospective
visitors of the Sunshine State.
Drumbeats

. . .

History contest ■ WIP Philadelphia's
history contest promotion which asked
listeners to identify various historic
sites in the area from assorted clues has
made many Philadelphians happy — including one loser. The winner received
$500 for his historical knowledge, but
a young housewife, second in the contest, will have a local street named
after her — a prize from the Philadelphia station.
Valentines ■ KPRC Houston is con-

Basketball game ■ WLBT (TV) and
WJTV (TV), both Jackson, Miss.,
combined their efforts to raise more
than $700 for the March of Dimes in
that city. The two stations staged a
basketball game and played to a turnaway crowd.
WJW-TV's
drawing

'key' contest

heavy

response

WJW-TV Cleveland's Magic Keyboard Contest is rolling merrily along
as it enters its fourth week on the air.
The station's viewers have sent in
over 41,000 post cards that are being
placed in a giant holder. The station
draws a card (three a day), calls the
person who sent it in and asks he or
she a question. If answered correctly
the person receives a key that may or
may not fit a new station wagon the
station is giving away as the grand
When all 100 keys are finally given
away, the station will have a party for
prize.
all key holders. At this time each will
see if his key fits the station wagon.
The one that does wins. Meanwhile,
the losers — those who cannot answer
the question asked by WJW-TV — are
consoled by two tickets to the Ice
Follies.
According to WJW-TV, the prize
will be given away about the middle of
next month.

FATES
BROADCAST

ADVERTISING

&

FORTUNES

as advertising and sales director, had
expanded company's advertising program to include 52-week tenure with
ABC and CBS networks.
Arthur E. Toft, former director of
advertising, Schick Inc., named advertising manager, P. Lorillard Co., New
York.

Mr. Hahnel

Mr. Dettling

Josef J. Dettling and Eugene S.
Hahnel elected vps, Gardner Adv., St.
Louis. Mr. Dettling, who joined agency
in 1935 as layout man, serves as creative group supervisor. Mr. Hahnel
joined Gardner in 1955 and is director
of technical creative services department.
Eugene H. Gould, president, Gould,
Brown & Bickett, Minneapolis advertising and pr firm, elected chairman of
board, post that has been unoccupied
since retirement in May 1960 of Robert W. Foulke, who founded agency in
1939. Lynn Bickett, senior vp, elected
president. William P. Sahlsteen, creative director, and Richard R. Mau, account executive, elected vps.
Joseph Levine, advertising and sales
promotion manager, Epstein Department Store chain, elected executive vp,
Leon Shaffer Golnick Inc., Baltimore
advertising agency. Mr. Levine will
serve as account supervisor on several
agency accounts, including international
Towers Discount City chain.
Dunlap Clark, account supervisor,
and Hal Mayer, media director. The
Jack Wyatt Co., Dallas-based advertising and pr firm, elected vps. Mr. Clark
will serve as vp in charge of account
supervision; Mr. Mayer as vp in charge
of media.
Murray Hillman, vp and senior marketing executive on several major accounts, McCann-Erickson, New York,
appointed chairman of agency's marketing plans board.
Austin Peterson, veteran agency and
communications media executive who
for nearly 15 years was partner and
west coast vp of Ted Bates & Co., appointed managing director, western region, The Advertising Council, Hollywood. He succeeds Fred W. Wile Jr.,
deceased.
Robert E. Early, president, Farmers
Insurance Co., elected executive director of Farmers Insurance Group
(Farmers Insurance Co., Truck Insurance Exchange, Fire Insurance Exchange, Mid-Century Insurance Co. and
Farmers New World Life Insurance
Co.). Mr. Early, who formerly served
126

Thomas J. Carnese, senior vp, director and general manager, Ted Bates &
Co., New York, named chairman of ad
industry's executive and employe solicitation committee for 1962 campaign of
American Red Cross.
Gerald C. Smith, executive vp, The
Martin R. Klitten Co., Los Angeles advertising agency, establishes own marketing and pr office at 9157 Sunset
Blvd. Telephone: Crestview 3-4380.
David Utley, former pr director, California Physicians Service and Nortronics Div., Northrop Corp., Hawthorne, Calif., joins Mr. Smith as associate member.
John Meskill, media director, McCann-Erickson, New York, joins Donahue & Coe, that city, in similar capacity.
Peter Dalton, with agency for past
three years, named associate media
director.
E. C. Schoenleb, formerly with Procter & Gamble Co., joins food products
division, Pet Milk Co., St. Louis, as
brand manager of Sego liquid diet food.
R. Martin Dwyer, former advertising
product supervisor, Dewey & Almy
Chemical Co., division of W. R. Grace
& Co., Cambridge, Mass., joins creative
department and plans board, Daniel F.
Sullivan Co., Boston advertising agency.
Christopher Ford, senior producer,
radio-tv creative department, Needham,
Louis & Brorby, Chicago, named to new
post of director of production operation
in that department. Robert K. Swanson, advertising manager, Ohio Oil Co.,
joins NL&B marketing department as
supervisor. Daniel J. Gallagher, formerly with McCann-Marschalk, Cleveland, joins NL&B as art director.
Thomas A. Lauricella, traffic manager, Hicks & Greist, New York, named
account supervisor in housewares and
appliances division. J. J. Metroka, former traffic supervisor at Ogilvy, Benson
& Mather, New York, replaces Mr.
Lauricella as traffic manager.

with Ford Motor Co. Mr. Brown was
with Zurich Insurance Co., Chicago.
Mr. Howard had been with Jam Handy
Organization, Detroit. Mr. Nolan was
with American Motors. Mr. Archer
graduated from Michigan State U. and
Mr. Chabot previously was with Rob
Roy Adv., Detroit.
Vincent E. Butterly, account executive, Campbell-Ewald Co., Detroit, joins
Zimmer, Keller & Calvert Inc., that city,
in similar capacity.
Roy M. Terzi, media supervisor,
Dancer-Fitzgerald-Sample Inc., New
York, joins Peters, Griffin, Woodward
Inc., that city, as tv account executive.
Ray Mulderick, account executive,
Telesales Inc., New York advertising
agency, and former executive producer,
WOR-TV, that city, named to newly
created post of radio-tv manager, Encyclopaedia Britannica Inc., Chicago.
Frederick J. Cowexaccount
ecutive,
Kudner Adv.,
an, group
New York, on Argus
Camera and Sylvania
Lighting Divisions of

-i^
I B^^JL
^^
^^
j^kfBM |
Mr. Cowan

General Telephone &
thai city,
d vp.
electe
s Corp.,
Electronic
He joined Kudner in

1959. Mr. Cowan served in advertisingmarketing departments of Standard
Brands, E. I. Du Pont de Nemours &
Co. and Ansco Div., General Analine
& Film Corp.
Maxwell Dane, secretary-treasurer,
Doyle Dane Bernbach, New York, and
Emil Mogul, president, Mogul, Williams & Saylor, that city, named chairmen of advertising and publishing division of United Jewish Appeal of Greater New York.
Jerome L. Medford, head of own research firm, Market Meter, for past
three years, named director of research
for Radio Advertising Bureau, New
York.
Fred Goodyear and Kristin Hunter
join Wermen & Schorr Inc., Philadelphia advertising agency, as marketing
executive and copywriter, respectively.
Mr. Goodyear was sales director at
Penn Fruit Co., that city, for 18 years.
Mrs. Hunter was with copy department
of Levenson Bureau of Advertising,
Philadelphia.

Carle F. Cziske, Michael Brown,
Kenneth Howard and John H. Nolan
join D. P. Brother & Co., Detroit, as
writers on Oldsmobile Div. account.
Walter B. Archer joins tv section of

Joseph Forrester, art director, Donahue & Coe, Los Angeles, joins Foote,
Cone & Belding, that city, in similar
capacity.

agency's media department and Arnold
J. Chabot to marketing and research
department. Mr. Cziske formerly was

James R. Frazier, director of advertising and sales promotion, General
Electric Co., Lynn, Mass., appointed
BROADCASTING, February 26, 1962

pr director, Daniel F. Sullivan Co.,
Boston advertising agency.

Barrickman to
Becky
personality.
WSEB as continuity director. Andrew

Joyce Peters, timebuyer, Mogul,
Williams & Saylor, New York, promoted to head timebuyer. David Alan
Rapaport, assistant timebuyer, named
timebuyer.

V. Dennon, WSEB's news director, to
KSIL Silver City, N. M., as program
director.

Phineas E. Gay Jr., Curtis Publishing Co., joins N. W. Aver & Son, New
York, in pr department. Samuel G.
Michini joins agency's copy department
in Philadelphia.
Thomas V. Dukehart, pr director.
WJZ-TV Baltimore, joins The Robert
Goodman Agency, that city, in similar
capacity, succeeding Edgar L. Feingold
who becomes director of agency's new
press and publicity division. Walter
W. Jones, former pr director, Maryland
Tuberculosis Assn., joins Goodman
Agency's press and publicity division.
Lee H. Bristol Jr., pr director. Bristol-Myers Co., New York, resigns to
become president of Westminster Choir
College, Princeton, N. J.
Ned Burman, account director, Communications Counselors Inc., pr affiliate
of McCann-Erickson Inc., New York,
joins Hixson & Jorgensen Inc.. Los Angeles, as Northern California representative on Nixon-for-Governor campaign.
THE

MEDIA

Emma Williams, corporate secretary,
and Leslie Lindvig, sales manager,
KOOL-TV Phoenix, elected vps of
KOOL Radio-Television Inc. (KOOLAM-FM-TV and Arizona Broadcasting
Network). Homer Lane, vp and assistant general manager, KOOL Radio-Tv
Inc., promoted to general manager.
Mrs. Williams joined KOOL as office
manager in 1948. She was appointed
corporate secretary in May 1959. Mr.
Lindvig has served as KOOL-TV's sales
manager for past year. Mr. Lane joined
KOOL as account executive in 1951.
He was elected vp and assistant general manager of corporation in 1957.
Frank J. Abbott Jr., president and
general manager, WWGP-AM-FM Sanford, elected president of North Carolina Broadcasters Assn., succeeding Dr.
Claye Frank, executive vp and general
manager, WHNC-AM-FM Henderson.
Other new officers: Ervin Melton, news
manager, WBT-WBTV (TV) Charlotte,
first vp; and F. 0. Carver, news and public affairs director. WSJS-AM-FM-TV
Winston-Salem, second vp.
J. William Bowen III, formerly with
sales division, Gulf American Land
Corp., Cape Coral, named general manager, WSEB Sebring, both Florida.
Larry Kent, program director, WSAF
Sarasota, joins WSEB, in similar capacity, succeeding Milt Hall who resigns to join WAGG Nashville as air
BROADCASTING, February 26, 1962

Lee R. Smith, station manager.
WQXI Atlanta, Ga., appointed general
manager, WAKE, that city.
E. Jonny Graff, president, NTA
broadcasting subisiaries, resigns as officer and director as result of sale of
WNTA-AM-FM-TV New York. He
will continue as special consultant to
NTA.
Perry Samuels, former manager,
WBNY Buffalo (now WYSL), named
general manager, WPTR Albany, N. Y.
Harold E. Graves, general manager.
WENE Endicott, N. Y., elected treasurer of James H. Ottaway Stations
(WDOS Oneonta and WENE Endicott,
both New York, and WVPO Stroudsburg, Pa.).
Mortimer Fleishhacker, chairman of
board, Precision Instrument Co. and
president, Bay Area Educational Television Assn. (KQED [TV] San Francisco), elected to board of directors,
National Educational Television & Radio Center, New York.
Ken Goldblatt, sales manager, WQXI
Atlanta, joins WAOK, that city, in similar capacity.
Robert Hanna, national sales service
coordinator, WCKT (TV) Miami, promoted to local sales manager.
Kenneth R. Better, formerly with
NBC Spot Sales in New York, appointed sales development coordinator,
NBC-WRC-TV Washington.
Ted Chambron, Venard, Rintoul &
McConnell, Chicago, joins Chicago
sales staff of Daren F. McGavren Co.

Miami as operations manager. Dick
Doty, vp in charge of programming and
pr, WINZ, promoted to vp in charge
of news and public affairs.
Herbert Lyons, engineer, WANEAM-TV Ft. Wayne, Ind., promoted to
assistant chief engineer.
J. W. Vickery, promotion director,
WFRV (TV) Green Bay, Wis., promoted to program director. He is succeeded by Otto C. Junkermann who
joined WFRV as art director in October 1957.
Jay Smith appointed program director, WTTH Port Huron, Mich.
Art Thorsen, program director,
WBBM Chicago, joins WBBM-TV, that
city, as writer in program department.
Daniel K. Griffin, program director,
WSRO Marlboro, Mass., named production supervisor for WBZ Boston.
Robert Hawkins, formerly with
KERO-TV Bakersfield, appointed production coordinator. KSFO San Francisco.
Ken Hatch, local account executive,
KSL-TV Salt Lake City, promoted to
national account executive.
Frank Honoski, formerly with NBC
Radio and WINS New York, joins Ra-
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Chuck Crouse, announcer, WOSUTV Columbus, Ohio, joins sales staff,
WVKO-AM-FM, that city.
Bentley A. Stecher resigns as regional sales manager, WEBB Baltimore,
to accept new position as general manager, KATZ St. Louis, effective March
1. Mr. Stecher has been with WEBB
since station's inception in April 1954.
Laurence E. Nyland, general advertising manager. Schenectady (N.Y.)
Union Star, joins WRGB (TV), that
city, as sales representative.
Gene Boyd, formerly with WJBR
(FM) Wilmington, Del., joins WXURAM-FM Media, Pa., as salesman and
copywriter.
Robert Chambers, station representative with ABC Radio Network since November 1959, named network's station
clearance manager.
Frank D. Ward, program director,
WFUN South Miami, Fla., joins WINZ

Advanced design in AM Transmitters — Continental can increase your output up to 10
times in your existing space!
Write for details today.
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PROGRAMMING
William T. Crr, production head,
Warner Bros. Pictures, drops supervision of theatrical films to devote full
time to increased tv activity at studio.
Joseph P. Smith elected president of
Pathe News Inc.. New York, succeeding Barnett Glassman, resigned. Mr.
Smith is also president of Cinema-Vue
Corp.,
that city.tv film distribution company,
John G. Tobin, western division manager, ABC Films Inc., elected vp and
domestic sales director.
Brown Meggs, pr director. Capitol
Records Inc., Hollywood, named execA good

omen

for the

NAB

The Gulf fishing was fine one day
prior to the NAB board meeting Jan.
29-Feb. 2 in Sarasota, Fla. Catchers
of this long row of mackerel were
(1 to r) : Capt. Woody Roberts,
skipper, who knew where to go; Ben

dio-Tv Representatives Inc., that city,
as account executive.
Francis S. Mangan, national sales
director, NBC-WRCV-TV Philadelphia,
transfers to NBC-TV Central Div.
Sales in Chicago as account executive.
Tom Heapes, division manager, Phillip Morris Co., joins WIL-AM-FM St.
Louis as account executive.
Eric Bose, sales manager, WSAIAM-FM Cincinnati, joins WCKY, that
city, as account executive.

board

meeting

Sanders, KICD Spencer, Iowa; John
F. Meagher, NAB radio vice president; Jerry Collins, Sarasota businessman and host; F. C. Sowell,
WLAC Nashville, and Robert T.
Mason, WMRN Marion, Ohio.

Bloom.

Gerald Griffin, financial administrator for film production at CBS
News, replaces Mr. Otis.
Ron Cochran, former CBS News corespondent, and presently narrator on
Armstrong Circle Theatre (CBS-TV,
alternate Wednesdays, 10-11 p.m. EST),
joins ABC-TV's news staff. He will
appear on ABC Evening Report (Mon.Fri., 6-6:15 p.m. EST).
Charles F. McCarthy, WOR New
York, named director of news and public affairs for WPAT-AM-FM Paterson, N. J.

Robert J. Holmes joins WEJL Scranton, Pa., as account executive.
Norman D. Leebron, director of sales
development, Alan M. Shapiro Adv.,
Philadelphia, joins WRCV, that city, as
account executive.

Tom Edwards, newscaster, WNAX
Yankton, S. D., joins WTCN Minneapolis news department.

John Madigan, news commentator,
WBBM-TV Chicago, appointed to new
post of editorial assistant in station's
move beginning March 12 to present
daily (Mon.-Fri.) editorials on local,
national and international problems.
Mr. Madigan will research, prepare and
deliver daily editorials. Lulu Bartlow,
executive assistant to WBBM-TV news

Bob Allison, acting bureau chief,
CBS News in Washington since November 1961, appointed news director
and executive producer.

director, named director of station's
new special film and editing unit. He
will handle local news specials, editorial and public affairs documentaries.
Irv Heberg, Mike Kesmar and Marvin
Sadkin join film and editing unit.
Dick Mendenhall, director, news and
public affairs department, WSAC Fort
Knox, Ky., appointed editorial director,
WSB-AM-FM-TV Atlanta.
Daniel Bloom, managing editor, CBS
News for radio, named editor-producer
for CBS News for tv. Lee Otis, administrator of news for tv, replaces Mr.
128
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Dale Schussler, newscaster, WTRFTV Wheeling, W. Va., promoted to
news director.

Kirk Justice, former program manager, KAJI Little Rock, Ark., joins
WPGC
sonality. Morningside, Md., as air perPaul Lazzaro, press information director, WBBM Chicago, promoted to
newly created position of director of
information services with duties to encompass public affairs programming
and public service activities as well as
press relations.
William C. Chadwick, director, onthe-air promotion, WJZ-TV Baltimore,
named pr-publicity manager.
Allan L. Reicheld to WCPO-AMFM Cincinnati as d.j.

utive assistant to Capitol's vp for eastern operations, Joseph Csida. Fred
Martin, press relations manager, succeeds Mr. Meggs as pr director.
William Stoddard, Bell Sound Studios, New York, named director of
musical recording production for RKO
Sound Studios, recording division of
RKO General Inc., New York.
John C. Bechtel, former administrative sales manager, California International Productions, Hollywood, has
been named assistant to vp of TransLux Television Corp., New York.
Fred Frank appointed southern sales
manager for Allied Artists Television
Corp., New York, with headquarters in
Atlanta.
Charles F. Keenan, former writerdirector for General Electric Co., joins
Sterling Movies U.S.A., New York, as
director of special projects.
Julius North, formerly with CBSTV's 20th Century documentary tv series, joins Film Finders Inc., New York
film research company, as research
supervisor.
Robert J. Burton, vp, domestic performing rights administration, Broadcast Music Inc., New York, has been
named chairman of radio-tv division of
Legal Aid Society's 1962 campaign for
funds.
INTERNATIONAL
Stephen H. Larrabee, assistant
comptroller, International Telephone &
Telegraph Corp., New York, elected
president of ITT South America. In
addition, Mr. Larrabee has been appointed deputy area manager for ITT
System's South American region, with
headquarters in Buenos Aires, Argentina. His duties will include overall administrative supervision of ITT manufacturing and radio companies in
Argentina. Brazil, Bolivia and Chile.
William Armstrong, director of information, Canadian Broadcasting
Corp., Ottawa, elected secretary of fifth
Commonwealth
Broadcasting ConferBROADCASTING, February 26, 1962

ence to be held in Canada next year.
Conference will arrange program exchanges between various British Commonwealth countries.
Ray Junkin appointed general manager, Screen Gems (Canada) Ltd., Toronto, succeeding Steve Krantz, vp,
who moves to New York office in international division.
William G. Wells, service manager
for CBS Films in Australia, named
managing director of newly formed
CBS Films Pty. Ltd. to represent CBS
Films in Australia and New Zealand.
Headquarters will be in Sydney, Australia.
George Chandler joins agency contact staff of CKEY Toronto.
Duncan F. Cameron named director,
public relations research. Canadian
pr research, Canadian Facts Ltd., Toronto, marketing organization.
Garrett A. Patterson, formerly with
Broadcast News Ltd., Montreal, radiotv subsidiary of Canadian Press, named
pr director, Canadian Assn. of Broadcasters, with headquarters at Ottawa.
EQUIPMENT

& ENGINEERING

Leon C. Guest Jr.,
vp and controller.
General Telephone &
Electronics Corp.,
New York, since September 1959, elected
senior vp for administration, Sylvania
Electric Products Co.,
Mr. Guest
a GT&E subsidiary.
William F. Bennett, controller, Colgate-Palmolive Co., New York, since
1957, elected vp and controller, General Telephone & Electronics Corp.,
succeeding Mr. Guest. Both assignments are effective March 1.
Philip J. Wood, field service manager. Zenith Sales Corp., wholly owned
subsidiary of Zenith Radio Corp., New
York, elected vp. He will continue as
field sales manager with direct supervision of company's entire field sales
organization. Mr. Wood joined ZRC
as assistant to vp in charge of radio
and television sales in February 1955.
He was appointed sales manager, radios
and phonographs, in December 1956
and three years later was promoted to
marketing services manager.
Robert Kinsler, western district territorial sales representative, electronic
tube division, Sylvania Electric Products Inc., New York, named western
district distributor sales representative
with headquarters in Denver. Howard
P. Barnes, supervisor of industrial engineering atSylvania's Emporium, Pa.,
receiving tube plant, named division inBROADCASTING, February 26, 1962

■

New

menace

for Dennis

Gale Gordon, veteran character actor perhaps best known as
high school principal in Our Miss
Brooks tv series, has been signed
for leading role in Dennis The
Menace series produced by Screen
Gems for CBS-TV (Sun. 7:30-8
p.m. EST). Joseph Kearns, 55,
who portrayed Mr. Wilson in 100
episodes of the series, died of
cerebral hemorrhage Feb. 17 in
Los Angeles. Mr. Gordon will
not replace Mr. Kearns in the
role of Mr. Wilson, but will portray Mr. Wilson's brother. Mr.
Kearns will be seen on eight more
new shows yet to be aired; first
was yesterday (Feb. 25).

dustrial engineer for receiving tube
operations.
Donald E. Hassler, sales manager,
Transis-Tronics Inc., Los Angeles, promoted to sales and marketing manager.
Before joining T-T in August 1961,
Mr. Hassler was special products sales
manager for Capitol Records Distributing Corp., Hollywood.
John G. Lord, film director-writer,
Telefilm Productions, Chicago, joins
DuKane Corp., St. Charles, 111., speaker
manufacturer, as sales advisor and liaison with company's audio-visual division. Mr. Lord formerly served as production director of KGLO-TV Mason
City, Iowa.
Henry Broughall, engineer. General
Electric Co., and Edward Shuey, engineer, WGN Chicago, appointed sales
engineers, Gates Radio Co., subsidiary
of Harris-Intertype Corp., Quincy, 111.,
manufacturers of communications electronics equipment.
Norman L. Appel appointed production engineering manager for electronic

tube division, Allen B. Du Mont Laboratories, division of Fairchild Camera
and Instrument Corp., Clifton, N. J.
DEATHS
Jean Geiringer, 62,
vp in charge of foreign Music
relations,
cast
Inc.,BroadNew
York, died Feb. 20
at Mt. Sinai Hospital,
New York, after short
illness. Mr. Geiringer
was author, publisher

Mr. Geiringer

and authority on international copyright law.
Robert H. White, 71, retired member of NBC sales staff, died Feb. 16
in New York. Mr. White joined NBC
in 1934 as manager of Detroit office,
and later served in sales positions in
Cleveland and New York. He was reassigned to Detroit in 1953 and retired
March 31, 1955.
F. Philip Thompson, 44, copy group
supervisor, Ogilvy, Benson & Mather,
New York, died Feb. 20 at White
Plains (N.Y.) Hospital.

Joseph R. Gousha, 71, former account executive, Lambert & Feasley
Inc., New York, died Feb. 14 at St.
Vincent's Hospital, that city. Mr.
Gousha retired in 1957 but continued
to do consultant and editorial work.

Terry McAuley, 42, account executive, KMOX-AM-FM St. Louis, died
of heart attack Feb. 14 while driving
his automobile. He joined KMOX in
1957.
Fleetwood Lawton, 51, nationally
known radio news commentator on
Los Angeles during 1930's and
KFI
1940's, and his wife, Virginia, 48, were
found dead in their Tarzana, Calif.,
home Feb. 14. Police ascribe deaths
as double suicide. Mr. Lawton, who
operated his own insurance company,
was reportedly in financial difficulties.
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AUTHORIZATIONS,

APPLICATIONS
104 N. Fourth Ave., Yakima. Trans, locaAs compiled by Broadcasting, Feb. 14
tion two miles southwest of Union Gap.
through Feb. 21, and based on filings,
Wash. Geographic coordinates 46° 31' 58"
N. lat., 120° 30' 33" W. long. Trans. RCA
authorizations and other actions of the
TTU-1B; ant. RCA TFU-24-DM. Legal counsel Mark Fortier, Yakima; consulting engiFCC in that period.
neer M. E. Burrill, Yakima. Applicant reThis department includes data on
quests waiver of rules to locate trans. 2.8
miles less than required minimum from
new stations, changes in existing stach. 32 The Dallas, Ore. Ann. Feb. 15.
tions, ownership changes, hearing cases,
New am stations
rules & standards changes, routine
roundup of other commission activity.
ACTION BY BROADCAST BUREAU
Flagstaff,
Ariz. — Dateline Bcstrs. Granted
Abbreviations: DA — directional antenna, cp
1400 kc; 250 w unl. P. O. address 8021 N.
— construction permit. ERP — effective radi15th Ave., Phoenix, Ariz. Estimated conated power, vhf — very high frequency, uhf
struction cost $19,792; first year operating
— ultra high frequency, ant. — antenna, aur. —
cost $25,800; revenue $35,000. Principals:
aural, vis. — visual, kw — kilowatts, w — watts,
Joseph E. Patrick, Joseph A. Brandt (each
mc — megacycles. D — day. N — night. LS —
50%). Mr. Patrick is news director of
local sunset, mod. — modification, trans. —
KRUX Glendale, Ariz.; Mr. Brandt is chief
transmitter, unl. — unlimited hours, kc — kiloengineer of KRUX. Action Feb. 15.
cycles. SCA — subsidiary communications authorization. SSA — special service authorizaAPPLICATION
tion. STA — special temporary authorization.
SH — specified hours. CH — critical hours. * —
Bunisville, N. C. — James
B. Childress.
educational. Ann. — Announced.
1540 kc; 1 kw D., P. O. address box 1114,
Sylva, N. C. Estimated construction cost
New tv stations
$15,000; first year operating cost $36,000;
revenue $45,000. Mr. Childress, sole owner,
APPLICATIONS
owns 90.9% of WKRK Murphy, and 67% of
WKSK West Jefferson, both North Carolina.
Sterling, Colo. — Frontier Bcstg. Co. Vhf
Ann.
Feb. 16.
ch. 3 (60-66 mc); ERP 27.65 kw vis.. 16.58
kw aur. Ant. height above average terrain
Existing am stations
784 ft., above ground 601 ft. Estimated construction cost $148,500; first year operating
APPLICATIONS
cost less than $40,000; revenue more than
$40,000. P. O. address c/o William C. Grove,
WTAQ La Grange, 111.— Mod. of cp (which
2923 E. Lincolnway, Cheyenne. Wyo. Studio
authorized increase in daytime power and
and trans, location 9.3 miles east of Sterinstallation of DA-N&D [DA-2] to increase daytime power from 1 kw to 5 kw,
ling. Geographic coordinates 40° 36' 59.7"
install new trans, and make changes in
N. lat., 103° 01' 50.3" W. long. Trans. RCA
daytime DA pattern. Ann. Feb. 15.
TT-5A; ant. RCA TF-6-AL. Legal counsel
Koteen & Burt, Washington, D. C; conWHFB St. Joseph, Mich. — Cp to increase
sulting engineer Robert C. Pfannenschmid,
daytime power from 1 kw to 5 kw (1 kwPueblo, Colo. Frontier Bcstg. Co. is licensee
CH) and install new trans. Requests waiver
of Sec. 3.24(g) of rules. Ann. Feb. 19.
of KFBC-AM-TV Cheyenne. Wyo., and
KSTF(TV) Scottsbluff, Neb. Requests
KPRB Redmond, Ore. — Cp to increase
waiver of rules to locate studio and trans,
daytime power from 250 w to 1 kw and
install new trans. Ann. Feb. 21.
outside corporate limits of Sterling. Ann.
Feb. 20.
WKPT Kingsport, Tenn. — Cp to increase
daytime power from 250 w to 1 kw and
♦Columbus, Ga. — Georgia State Board of
install
new trans. Ann. Feb. 21.
Education. Uhf ch. 28 (554-560 mc); ERP
KPLT Paris, Tex. — Cp to increase day219 kw vis., 110 kw aur. Ant. height above
time power from 250 w to 1 kw and inaverage terrain 1,519 ft., above ground
stall new trans. Ann. Feb. 15.
1,080 ft. Estimated construction cost $476,624; first year operating cost $82,000. P. O.
New fm stations
address c/o E. A. Crudup, 229 B State
Office Bldg., Atlanta 3, Ga. Studio and
ACTIONS BY BROADCAST BUREAU
trans, location Warm Springs, Ga. Geographic coordinated 32° 51' 26" N. lat.,
♦College, Alaska — U. of Alaska. Granted
104.9 mc; 2.7 kw. Ant. height above average
84° 41' 56" W. long. Trans. GE TT-25-A;
ant. GE TY-25-C. Legal counsel Harry M.
terrain minus 125 ft. P. O. address c/o Prof.
Plotkin, Washington, D. C; consulting engiLee H. Salisbury, box 33, College. Estimated
neer A. Earl Cullum Jr., Dallas, Tex. Reconstruction cost $3,500; first year operating
quests waiver of rules to locate studio and
cost $5,000. Action Feb. 15.
trans, outside corporate limits of Columbus.
Sun City, Ariz. — Sun City Bcstg. Co.
Ann. Feb. 19.
Granted 106.3 mc; 1 kw. Ant. height above
average terrain 120 ft. P. O. address box
♦Yakima, Wash. — Yakima School District
No. 7. Uhf ch. 47 (668-664 mc); ERP 22.4 kw
1254 Wickenburg, Ariz. Estimated construction cost $18,186; first year operating cost
vis., 11.22 kw aur. Ant. height above average terrain 861 ft.; above ground 78 ft.
$42,500; revenue $54,000. Principals: Paul
E. MuUenix, Lowell M. Beer (each 50%).
Estimated construction cost $67,200; first
year operating cost $12,000. P. O. address
Mr. Mullenix owns 50% of KAKA Wicken-
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burg, Ariz.; Mr. Beer is retail druggist.
Action Feb. 19.
Greenville, Mich.— Flat River Bcstg. Co.
Granted 107.3 mc; 5.3 kw. Ant. height above
average terrain 110 ft. P. O. address Greenville. Estimated construction cost $12,836;
first year operating cost $1,200; revenue
none in addition to am operation. Principals: Earl N. Peterson, Pearle C. Lewis
(each 50%). Flat River Bcstg. Co. is licensee of WPLB Greenville. Action Feb. 15.
Greensboro, N. C. — Murray HUI Bcstg. Co.
Granted 97.1 mc; 20 kw. Ant. height above
average terrain 320 ft. P. O. address Rm.
721, Jefferson Standard Bldg., Greensboro.
Estimated construction cost $23,040; first
year operating cost $29,000; revenue $30,000.
Principals: Harry J. Hill (92.9%), Walter
R. Murray (4.9%), Mary Hasty Hill and
Kathryne H. Murray leach 1.1%). Mr. Hill
owns one-third of firm holding industrial
music franchises; Mr. Murray is vice president and 12% owner of contracting electronic equipment distribution firm; Mrs.
Hill and
tion Feb.Mrs.
19. Murray are housewives. AcAPPLICATIONS
Van Wert, Ohio— Van Wert Bcstg. Co.
98.9 mc; 3.52 kw. ant. height above average
terrain 148 ft. P. O. address c/o Kenneth
E. Kunze. Box 487, Van Wert, Ohio. Estimated construction cost 12,825; first year
operating cost $9,600; revenue $11,000. Principals: Kenneth E. Kunze, Raymond M.
Waldron (each 25%), George W. Wilson, G.
Dale Wilson, Stephen S. Beard, Merl Knittle
(each 12.5%). Applicant is licensee of WERT
Van Wert. Ann. Feb. 16.
Manchester, Tenn. — Manchester Bcstg. Co.
99.7 mc; 18.8 kw. Ant. height above average
terrain 172 ft. P. O. address c/o Murray
Chumley, WMSR Manchester. Estimated
construction cost $19,021; first year operating cost $10,000; revenue $12,000. Murray
Chumley, sole owner, is licensee of WMSR
Manchester. Ann. Feb. 20.
Ownership changes
APPLICATIONS
KOOD Honolulu, Hawaii — Seeks transfer
of all stock in Hawaiian Pacific Inc., 100%
stockholder of Ala Moana Bcstg. Inc., licensee, from Alister Macdonald, Maurice J.
Sullivan et. al., to David Watumull (36%),
Radha W. Homay, Lila W. Sahney (each
22%), Ellen Jensen Watumull (20%), d/b
as Hawaiian Paradise Park Corp.; total consideration $150,000. Hawaiian Paradise Park
Corp. Ann.
is real
firm.
Feb.estate investment and sales
WSOY-AM-FM Decatur; WSEI(FM) Effingham; WVLM-AM-FM Olney, all Illinois
— Seek transfer of all stock in Illinois
Bcstg. Co. from Lindsay-Schaub Newspapers
Inc. to stockholders of Lindsay-Schaub directly; no financial consideration involved,
firm. Ann. Feb. 19.
WTVW(TV) Evansville, Ind.— Seeks involuntary assignment of cp from Douglas
H. McDonald, trustee, to Evansville Tv Inc.,
original owner, no financial consideration
involved, pursuant to order of federal
court dismissing bankruptcy proceedings.
Principals include Rex Shepp (36%), Ferris
E. Traylor (28%), Miklos Sperling, (16%),
Freeman
Keyes (10%) and others. Ann. Feb.
16.
WVUA-TV New Orleans, La.— Seeks assignment of cp from Coastal Tv Co. to
New Orleans Tv Corp., consisting of Coastal
(60%) and Supreme Bcstg. Inc. (40%) no
financial consideration involved, pursuant
to merger agreement between Coastal and
Supremeaminerapproved
chief
exJune 19, 1961.byAnn.
Feb.hearing
19.
KGMO Cape Girardeau, Mo. — Seeks transfer of 97% of stock in KGMO Radio-Tv Inc.
from William C. Brandt to James W. Wilson, Earl W. Kirchhoff, Norman W. Wood,
George E. Bockhorst, H. L. Jones, G. V.
Flynn (each approximately 14.1%), and
Rush H. Limbaugh Jr. (approximately
12.3%); total consideration $110,000 less
liabilities of corporation. Mr. Wilson owns
52% of motor vehicle parts wholesale firm
and subsidiary companies; Mr. Kirchhoff
is insurance agent and owns building contracting firm; Mr. Wood is CPA; Mr. Bockmanuhorst is representative of jewelry
facturing firm; Mr. Jones owns 75% of
drugstore; Mr. Flynn owns firm selling selfservice laundry and dry-cleaninglawequipfirm,
ment; Mr. Flynn is 30% partner in
owns 95% of grain storage business and
BROADCASTING, February 26, 1962

is minority stockholder in licensee. Ann.
Feb. 15.
WSDC Mocksville, N. C— Seeks assignment of cp from Will P. Erwin to Davie
Bcstg. Inc., new corporation consisting of
Mr. Erwin (55.6%), Harvey F. Laffoon
(22.2%), Miss Stella W. Anderson and Mrs.
Stella W. Anderson (each 11.1%); total
consideration to Mr. Erwin $1,009. Mr.
Erwin also owns 50% of WBRM Marion,
and one-third of WIFM Elkin, both North
Carolina; Mr. Laffoon owns one-third of
WIFM; Mrs. Anderson owns 16.66% of
WIFM, 12.3% of WBRM, 29.2% of WBBO
Forest City, and 33.8% of WPNF Brevard,
both North Carolina; Miss Anderson owns
16.66% of WIFM, 35.4% of WBBO, 33.8% of
WPNF and 12.3% of WBRM. Ann. Feb. 20.
WICE Providence; WYCE(FM) Warwick,
both Rhode Island — Seeks assignment of license and cp, respectively, from Providence
Radio Inc. to Providence Bcstg. Co.; considerations $422,000 for WICE and $3,000
for
WYCE(FM)
Assignee's
principals
are Susquehanna cp.
Bcstg.
Co. (90%),
Louis
J. Appell Jr., Arthur W. Carlson (each 5%).
Susquehanna is licensee of WSBA-AM-TV
York, Pa.; Mr. Appell owns 25% of WCTC
New Brunswick, N. J., 10% each of WARM
Scranton, Pa„ and WHLO Akron, Ohio, and
3.68% of WSBA-AM-TV; Mr. Carlson is vice
president of WSBA-AM-TV, WARM and
WHLO. Ann. Feb. 20.
WAGS Bishop ville, S. C. — Seeks assignment of license from James F. Coggins and
Edward L. B. Osborne (each 50%), d/b as
Lee County Bcstg. Co., to Lee County Bcstg.
Inc., new corporation consisting of Mr.
Coggins, Mr. Osborne and Emory H. Bedenbaugh (each one-third); consideration from
Mr. Bedenbaugh $12,666.66. Mr. Bedenbaugh
is present manager of WAGS. Ann. Feb. 15.
KNUZ, KQUE (FM) Houston, Tex.— Seeks
assignment of licenses from Max H. Jacobs,
Douglas B. Hicks (each 23.5%), Bailey
Swenson, Leon Green (each 21.5%) and
David H. Morris (10%), d/b as Veterans
Bcstg. Co., to Texas Coast Bcstrs. Inc., new
corporation consisting of same principals;
no financial consideration involved. Ann.
Feb. 16.
WEAU-TV Eau Claire, Wis.— Seeks assignment of license from Central Bcstg. Co.
(Morgan Murphy et al.) to Post Bcstg.
Corp.; total consideration $2,100,000. Assignee
is wholly owned subsidiary of Post Publishing Co., publisher of Appleton, Wis.,
Post-Crescent and Twin-City News-Record:
Green Bay, Wis., Press-Gazette and licensee of WJPG Green Bay. Ann. Feb. 21.
Hearing cases
STAFF INSTRUCTIONS
■ Commission directed preparation of
document looking toward affirming Oct.
20, 1961, initial decision which would terminate and dismiss proceeding on mod. of
license of Marietta Bcstg. Inc. (now Transcontinent Tv Corp.) to specify operation of
KERO-TV Bakersfield, Calif., on ch. 23 instead of ch. 10 effective on earliest practicable date prior to expiration of term of lisense on Dec. 1, 1962, and for remainder
of such term. Action Feb. 19.
Announcement of this preliminary step
does not constitute commission action in
such case, but is merely announcement of
proposed disposition. Commission reserves
right to reach different result upon subsequent adoption and issuance of formal
decision.
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Routine roundup
■ Commission granted request by Gannett
Inc. and extended time from Feb. 19 to
March 22 for filing comments and from
March 5 to April 5 for filing replies in tv
rulemaking proceeding involving Elmira,
N. Y. Action Feb. 19.
ACTIONS
ON MOTIONS
By Commissioner Robert E. Lee
■ Granted petition by Broadcast Bureau
and extended time to Feb. 26 to file exceptions to initial decision in proceeding on
applications of Radio Crawfordsville Inc.
for new am station in Crawfordsville, Ind.,
et al. Action Feb. 14.
■ Granted petition by Wireline Radio
Inc. and extended time to Feb. 26 to file
exceptions to initial decision in proceeding
on its application for renewal of license of
WITT Lewisburg, Pa. Action Feb. 14.
By Acting Chief Hearing Examiner
Jay A. Kyle
■ Granted petition by Boyce J. Hanna for
dismissal of his application for new am
station in East Gastonia, N. C, but dismissed application with prejudice and retained in hearing status remaining applications in consolidation. Action Feb. 16.
■ Granted joint request by Lakeshore
Bcstg. Corp. and Service Bcstg. Corp., applicants for new fm stations — Lakeshore
at Racine to operate on 92.1 mc, 1 kw, 190
ft., and Service at Kenosha, both Wisconsin,
to operate on 92.3 mc, 3.52 kw, 143 ft.;
approved agreement whereby Lakeshore
would pay Service $500 in partial reimbursement of its expenses for amending
its application and specifying another frequency; retained applications, including
Ruth M. Crawford, executrix of estate of
Percy B. Crawford (WYCA), Hammond,
Ind., in hearing status. Action Feb. 15.
■ Granted petitions by Flower City Tv
Corp. and dismissed its pleadings for enlargement of issues in Rochester, N. Y., tv
ch. 13 proceeding to include financial issue
regarding Rochester Bcstg. Corp. and regarding Citizens Tv Corp.; granted request
of Rochester Bcstg. Corp., in part, for enlargement of issues to include financial
issue regarding Flower City and dismissed
its petition as it relates to Flower City;
denied petitions of Star Television Inc. and
by Rochester Bcstg. Corp. for enlargement
of issues to include financial issue for The
Federal Bcstg. System Inc., Rochester Area
Educational Tv Assn. Inc. and Rochester
Telecasters Inc.; denied petition by Heritage
Radio and Television Bcstg. Co. Inc. to include issue respecting The Federal Bcstg.
System Inc. Actions Feb. 14 and 15.
■ Scheduled prehearing conferences and
hearings in following am proceedings on
dates shown: March 22 and April 19: WDSU
Bcstg. Corp. (WDSU), New Orleans, La.;
March 22 and April 23: Hiawatha Valley
Bcstg. Inc. for assignment of license of
KCUE Red Wing, Minn.; March 19 and
April 17: Iowa City Bcstrs. Inc., Iowa City,
Iowa, et al; March 20 and April 19; South
Minneapolis Bcstrs., Bloomington, Minn.;
March 19 and April 17: Pioneer States
Bcstrs. Inc., West Hartford, Conn.; March
20 and April 18: Victoria Bcstg. System,
Redfield, S. D.; March 16 and April 13:
Dolph-Pettey Bcstg. Co. (KUDE), Oceanside, Calif.; March 22 and April 18: John
E. Grant and Allen C. Bigham Jr., Salinas,
Calif.; March 19 and April 18: Rockland
Bcstg. Co., Blauvelt, N. Y., et al; March 21
and 28 in matter of revocation of license
and SCA of Merchants Bcstg. System of
Dallas Inc. for station KCPA(FM) Dallas,
Tex.: March 19 and April 18: in Santa Fe,
N. M., tv ch. 2 proceeding. Action Feb. 14.
■ Referred proceeding on applications for
new am stations of Radio Carmichael,
Sacramento, and John Matranga, tr/as
Trans-Sierra Radio, Roseville, Calif., to
commission for its consideration, after having incorporated in record Feb. 9 affidavit
of John Matranga which stated that he
was tor
member
partnership that
was credi-of
of KGMSof Sacramento
in amount
about $310,000 but was agreeable to having
commission accord its prior approval before affiant exercised option to acquire
stock tioninFeb. applicant
Radio Carmichael. Ac13.
By Hearing Examiner Asher H. Ende
■ Granted motion by Radio-Active Bcstg.
Inc. (WATO), Oak Ridge, Tenn., and continued Feb. 20 prehearing conference to

March 12 in proceeding on its am application. Action Feb. 14.
By Hearing Examiner Millard F. French
■ Scheduled oral argument for Feb. 20
on "motion for Evansville issue" filed by
Radio Haddonfield Inc. with respect to applicant Paul W. Stoneburner, d/b/a Salem
County Radio in consolidated am proceeding in Docs. 14425 et al (Saul M. Miller,
Kutztown, Pa., et al.) Action Feb. 15.
a Continued Feb. 20 hearings in proceeding on applications of Saul M. Miller for
new am station in Kutztown, Pa., et al.,
for Group I to May 14, Group II to May 7
and Group III to date to be set by further
order. Action Feb. 15.
■ Granted petition by Strafford Bcstg.
Corp. (WWNH),
H., time
and extended from Feb.Rochester,
2 to Feb.N. 19
for
filing reply findings in proceeding on its am
application. Action Feb. 15.
By Hearing Examiner Walther W. Guenther
■ Granted petition by WHYY Inc. for
leave to amend its application for new tv
station to operate on ch. 12 in Wilmington,
Del., to reflect changes in membership of
petitioner's board of directors and appointment of petitioner's managing director to
newly created office of executive vice president; application is consolidated for hearing
Rollins Bcstg.
Inc. Feb.
for same
ties with
in Wilmington.
Action
13. faciliBy Hearing Examiner Isadore A. Honig
■ On own motion, issued supplementary
order following Jan. 4 prehearing conference in proceeding on am applications of
Don L. Huber, Madison, and Bartell Bcstrs.
Inc. (WOKY), Milwaukee, Wis., and ordered
that Mr. Huber shall furnish to other
parties (and examiner), by April 2, copies
of all of his proposed exhibits, if any,
bearing
on additional
issuemade
"To by
determine
what efforts
have been
Huber
to determine the programming needs of the
area he proposes to serve and the manner
in whichFeb.
he proposes
to meet such needs."
Action
15.
■ Granted motion by WEXC Inc. and
extended time from Feb. 26 to March 13
for filing proposed findings and from March
"INSURED AGAINST EVERYTHING."
YES? Check on the chance that, somebody "out there" will accuse you of
LIBEL
SLANDER
INVASION OF PRIVACY
PIRACY, VIOLATION
COPYRIGHT.
For these and

OF

related hazards

you need our EXCESS POLICY to
hold your loss upon any claim to
whatever figure you choose to
carry the
yourself
cover
excess.— INSURANCE

to

WE ORIGINATED THIS
SPECIAL COVER
AND

IT IS USED NATION-WIDE
and is SATISFACTORY
AND INEXPENSIVE.
Write for details and rates.

EMPLOYERS
REINSURANCE
CORPORATION
21 WEST TENTH STREET
KANSAS CITY, MO.
NewWilliam
York, Chicogo
107
175 W. Son 100Francisco
Bush
St.
Jackson St.

12 to March 28 for filing replies in proceeding on its application for new am station in DePew, N. Y., et al. Action Feb. 15.
By Hearing Examiner Annie Neal Huntting
■ Granted petition by Progressive Bcstg.
Corp., Highland, 111., for extension of time
of various procedural dates in Group III
of consolidated am proceeding in Docs.
14085 et al— Feb. 19 to Feb. 28 for final exchange of all exhibits; Feb. 26 to March 7
for notification of witnesses desired; and
March 6 to March 14 for hearing. Action
Feb. 15.
■ Granted petition by Ellenville Bcstg.
Co. and extended time from March 1 to
April 2 for filing proposed findings and
from April 2 to May 1 for replies in proceeding on its application for new am station in Ellenville, N. Y., et al. Action Feb.
13.
■ Dismissed as moot petition by Radio
One Five Hundred Inc., Indianapolis, Ind.,
to include "Evansville issue" in consolidated
am proceeding in Docs. 14085 et al. against
Geneco Bcstg. Inc. Commission added financial issue relative to Geneco by order released Feb. 9. Action Feb. 13.
By Hearing Examiner David I. Kraushaar
■ Denied motion by Syracuse Civic Tv
Assoc. Inc. for waiver to Sec. 1.44 of rules
and acceptance of reply submitted with motion to opposition by Syracuse Tv Inc. to
movant's
Feb. 6 inpetition
for leave
its application
Syracuse,
N. Y., totvamend
ch. 9
proceeding; granted amended petition by
Syracuse Civic for leave to amend its application to provide for withdrawal of petitioner'sstockholder
president, substitution
of another
director and
as president,
and
assignment among existing stockholders of
stock heH or subse^ed by withdrawing
official. Action Feb. 16.
■ Granted motion by Syracuse Civic Tv
Assn. Inc. and extended time from March 1
to March 8 for exchange of written direct
cases and from March 19 to March 26 for
hearing in Syracuse, N. Y., tv ch. 9 proceeding. Action Feb. 14.
By Hearing Examiner Jay A. Kyle
■ On own motion, continued March 7

SUMMARY

AM
FM
TV

hearing to March 12 in proceeding on am
applications of Simon Geller, Gloucester,
and Richmond Brothers Inc. (WMEX),
Boston, both Massachusetts. Action Feb. 15.
■ Granted request of Burlington Bcstg.
Co. and extended time from Feb. 23 to
March 5 for filing reply findings of fact in
proceeding on its application for new am
station in Burlington, N. J., et al. Action
Feb. 15.
■ On own motion, continued March 1
hearing to March 7 in proceeding on am
applications of WNOW Inc. (WNOW), York,
Pa., and Radio Assoc. Inc. (WEER), Warrenton, Va. Action Feb. 15.
By Hearing Examiner Forest L. McClenning
■ Granted petition by Port Chester Bcstg.
Co. for leave to amend its application for
new am station in Port Chester, N. Y., to
give corrected geographical coordinates of
its proposed trans, site and to provide completely accurate plat of proposed site showing boundaries thereof and location of ant.
system thereon; application is consolidated
for hearing with application of Putnam
Bcstg. Corp. for new am station in Brewster, N. Y. Action Feb. 15.
■ Scheduled further hearing for Feb. 15
in Corpus Christi, tv ch. 3 proceeding.
Action Feb. 13.
By

Hearing Examiner
Chester F.
Naumowicz Jr.
■ Formalized rulings made at Feb. 12
prehearing conference in proceeding on
applications of William B. Neal and James
R. Williams for new am stations in Joplin
and Lamar, both Missouri; because of
pendancy of petition to dismiss by Mr.
Williams which may obviate necessity for
hearing,
continued March 12 hearing pend13. ing further
order of examiner. Action Feb.
By

Hearing Examiner
Herbert Sharfman
■ Granted motion by Grand Strand Bcstg.
Co. and extended from Feb. 19 to Feb. 26
time for filing opposition to petition by
Lord Berkeley Bcstg. Inc. for leave to
amend, both applicants for am facilities in
Moncks Corner and Myrtle Beach, S. C.
Action Feb. 20.

OF COMMERCIAL

BROADCASTING

Compiled by BROADCASTING, Feb. 15
[Note: figures for last week were not available at press time.]
ON AIR
CPS
TOTAL
Not on air
For
Lie.
77
96
Cps.
3,626
892
180
63
80
77

APPLICATIONS
new stations
858
165
136

OPERATING TELEVISION STATIONS
4851
Compiled by BROADCASTING, Feb. 15
Commercial
Non-Commercial

VHF
463
41

COMMERCIAL

TOTAL
TV
553
55

UHF
90
14
STATION

BOXSCORE

Compiled by FCC Jan. 31
AM
Licensed (all on air)
Cps on air (new stations)
Cps not on air (new stations)
Total authorized stations
Applications for new stations (not in hearing)
Applications for new stations (in hearing)
Total applications for new stations
Applications for major changes (not in hearing)
Applications for major changes (in hearing)
Total applications for major changes
Licenses deleted
Cps deleted

77
3,622
140
455
3,839
185
640
489
76
565
0
2

FM
67
900
176
122
1,143
143
21
89
4
11
1
93

TV
74
85
40
33
11
103
44
63
0

1 There are, in addition, 11 tv stations which are no longer on the air, but retain their
licenses, includes one STA. 3 Three commercial cps have been changed to noncommercial
educational.
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■ Upon request by Broadcast Bureau and
with consent of applicant, further extended
time from Feb. 16 to Feb. 28 for filing
initial proposed findings and from March
5 to March 19 for filing replies in proceeding on am application of Town & Country
Bcstg.
Feb. 15.Inc. (WREM), Remsen, N. Y. Action
By Hearing Examiner Elizabeth C. Smith
■ Upon request by applicant and with
agreement of other parties, scheduled further conference for March 6 in proceeding
on am application of WAEB Bcstrs. Inc.
(WAEB), Allentown, Pa., to consider effect
of amendment to rules, relative to processing of applications, made in connection
with clear channel proceeding. Action Feb.
16.
■ Scheduled hearing conference for
March 9 in proceeding on applications of
Seven Locks Bcstg. Co. and Tenth District
Bcstg. Co. for new am stations in PotomacCabin
Feb. 13.John, Md., and McLean, Va. Action
BROADCAST ACTIONS
by Broadcast Bureau
Actions of Feb. 20
KGBX Springfield Bcstg. Co., Springfield,
Mo. — Granted transfer of negative control
of Springfield Newspapers Inc., parent
corporation, from Margueritte Jewell Duvall, et al, to St. Louis Union Trust Co.,
Arch A. Watson, Mrs. John W. Jewell
and
trustees.Mrs. Margueritte Jewell Duvall,
KVEG Las Vegas, Nev.— Granted mod. of
cp to change type trans.
Actions of Feb. 19
WTHR Panama City Beach, Fla.— Granted
authority
through May 15 to operate reduced hours.
WBRX Berwick. Pa.— Granted change of
remote control authority.
Actions of Feb. 16
WJMR-AM-TV, WRCM(FM), Supreme
Bcstg. Inc., New Orleans, La.— Granted involuntary transfer of control from Chester
F. Owens to Mrs. Flora Shields Owens,
testamen
tary executrix of estate of
Chester F. Owens.
KTWO, Rocky Mountain Tele Stations,
Casper, Wyo.— Granted assignment of licenses Harriscope Inc. & Tv Properties,
joint venture, d/b under same name.
KTWO-TV, Rocky Mountain Tele Stations, Casper, Wyo.— Granted assignment of
cp and license to Harriscope Inc. & Tv
name.
Properties, joint venture, d/b under same
KREK, Oklahoma Bcstg. Co., Sapulpa,
Okla. — Granted assignment of cp to Creek
County Bcstg. Co.
WOAI-TV San Antonio, Tex.— Granted
license covering correction of geographic
coordinates.
■ Following stations were granted change
of remote control authority: KLIF-AM-FM
Dallas, Tex.; WQAM Miami, Fla.
■ Following stations were granted auKy.
thority to operate trans, by remote control:
KITI Chehalis, Wis., and WPAD Paducah,
Actions of Feb. 15
WTBO-FM Cumberland, Md. — Granted
mod. of cp to change ERP to 6.3 kw; ant.
height to minus 135 ft.; ant. -trans, location to 450 Byrd Ave., Cumberland; changes
in ant. system, type trans, and type ant.;
deletion
ditions. of remote control operation; con-

■ Following stations were granted SCA
to operate on multiplex basis: KFMW San
Bernardino, Calif., and KBAY-FM San
Francisco, Calif.
WSAI-AM-FM Jupiter Bcstg. Inc., Cincinnati, Ohio — Granted relinquishment of
negative control each by Fox, Wells, Rogers,
Payson & Trask through sale of stock to
Harold G. Ross and P & T Junior.
KTUE, KTUE Radio Inc., Tulia, Tex.—
Granted acquisition of positive control by
W. A. and Doris Amburn (as family group)
through purchase of stock by Doris Ajnburn from Sidney G. Hooper.
WSJV(TV) Elkhart, Ind.— Granted license
covering installation of auxiliary trans, at
4851 main trans, site (aux., trans, and aux. ant.).
WDAN Danville, 111.— Granted license to
use former main trans, as alternate main
6452 night
and auxiliary daytime.
KARI Blaine, Wash. — Granted cp to install new trans.
■ Following stations were granted extensions of completion
dates as shown:
BROADCASTING, February 26, 1962

WTBO-FM Cumberland, Md., to July 2,
and KWFS-FM Eugene, Ore., to April 2.
Actions of Feb. 14
KLOQ, Yakima Bcstg. Corp., Yakima,
Wash. — Granted transfer of negative control from William E. Shela to Virginia S.
Richardson; consideration $20,517.20 for 50%
interest.
■ Granted renewal of license for following stations: KDMS El Dorado, Ark.; KQFM
(FM) and SCA Portland, Ore.; KXLE
Ellensburg, Wash.; WAJP(FM) Joliet, 111.;
WBHF Cartersville, Ga.; WDMF Buford,
Ga.; WEAT West Palm Beach, Fla.; WFDR
Manchester, Ga.; WFMR(FM) Milwaukee,
Wis.; WGKA Atlanta, Ga.; WGOV Valdosta,
Ga.; WHVF Wausau, Wis.; WIBR Baton
Rouge, La.; WINZ Miami, Fla.; WION
Ionia, Mich.; WISN Milwaukee, Wis.; WLST
Escanaba, Mich.; WMAB Munising, Mich.;
WMAM Marinette, Wis., WMSR Manchester,
Tenn.; WOHP Belief ontaine, Ohio; WOIA
Saline, Mich.; WOOD Grand Rapids, Mich.;
WRWH Cleveland, Ga.; WTAC Flint, Mich.;
WTMB Tomah, Wis.; WTOM(TV)Cheboygan,
Mich.; KADI(FM) St. Louis, Mo.; KADY
St. Charles, Mo.; KATZ St. Louis, Mo.;
KB OA Kennett, Mo.; KBTN Neosho, Mo.;
KCOB Newton, Iowa; *KCUI(FM) Pella,
Iowa; KDKD Clinton, Mo.; KDRO Sedalia,
Mo.; KDSN Denison, Iowa; KGBX Springfield, Mo.; KIOA Des Moines, Iowa; KJAN
Atlantic, Iowa; KJFJ Webster City, Iowa;
KLRS Mountain Grove, Mo.; KMIS Portageville, Mo.: KNEM Nevada, Mo.; *KSUI
(FM) Iowa City, Iowa; KTTN Trenton, Mo.;
KUKU Willow Springs, Mo.; WMBH Joplin,
Mo.; WOC-AM-FM Davenport, Iowa.
WMTL, The Rough River Bcstg. Co.,
Leitchfield, Ky. — Granted transfer of control from Jimmie L. Shacklette, administrator of estate of James Weaver Shacklette, to Edith M. Rau and transfer of control from Edith M. Rau to Porter Wallace.
■ Granted licenses for following am stations: WRSL Stanford, Ky.; WIXN Dixon,
111.; WPFE Eastman, Ga.; WBBY Wood
River, 111., and specify studio location (same
as trans.).
■ Granted licenses for following fm stations: WISH-FM Indianapolis, Ind., and
WNNJ-FM Newton, N. J.
*WMUL(FM) Huntington, W. Va. —
Granted license for noncommercial educational fm station.
■ Granted licenses covering increase in
daytime power and installation of new
trans, with remote control operation for
following stations: WPOR Portland, Me.;
WAZL Hazleton, Pa.; WKRM Columbia,
Tenn.; WGAL Lancaster, Pa.
■ Granted licenses covering increase in
daytime power and installation of new
trans, for following stations: WBEX Chillicothe, Ohio; WPON Pontiac, Minn.; WSAL
Logansport, Ind.; and addition of resistor
to ant.; WCFV Clifton Forge, Va., and ant.
changes.
*WUSC-FM Columbia, S. C— Granted license covering replacement of tower and
installation of new transmission line.
WPOR Portland, Me.— Granted license
covering use of former main trans, as
alternate main night and auxiliary daytime
With remote control operation.
KAAB Hot Springs, Ark.— Granted license covering change in frequency, power,
ant. -trans, location, DA-N to non-DA,
changes in ground system and installation
of new trans.; remote control deleted.
■ Granted licenses to following stations
to use former main trans, for auxiliary
purposes: WBEX Chillicothe, Ohio, and
WCFV Clifton Forge, Va.
WIMA-TV Lima, Ohio — Granted cp to in-

Filings

on

FCC

Actions of Feb. 12
Rio Blanco County, Rangely Div., Rangely, Colo.lator
— stations
Granted
new 13vhfand
tv transon cps
chs.for 10,
8 to
translate programs of KCPX-TV (ch. 7),
KUTV (ch. 9), and KSL-TV (ch. 11), all
Salt Lake City, Utah, via intermediate
translators.
Actions of Feb. 8
■ Granted cps for following new vhf tv
translator stations: Juab County on chs.
6, 11, 9 and 13 Eureka and Mammoth, Utah,
to translate programs of KUTV (ch. 2),
KSL-TV (ch. 5), KCPX-TV (ch. 4), and
KUED (ch. 7), all Salt Lake City, Utah;
Quincy Community Tv Assn. Inc., on chs.
6 and 4 Quincy,
Calif.,(ch.
KOVR-TV
(ch. 13)
Stockton,
and KXTV
10) Sacramento,
both California; Kettle River Service Assn.
on chs. 9, 11 and 13 Ferry, Wash., KREMTV (ch. 2), KXLY-TV, ch. 4, and KHQ-TV
(ch. 6), all Spokane, Wash.; Clifton City
Corp. on chs. 8, 10 and 13 Clifton, Idaho,
KUTV (ch. 2), KCPX-TV (ch. 4) and KSL-

uhf-fostering, deintermixture
(Continued from Government Section)

Visions in the uhf table of assignments may
be desirable but abandonment of that assignment system would lead to inefficient
spectrum utilization. Elimination of vestigal
sideband requirements is not justified at all
power levels. Reduction of ratio of aural to
Visual power is not justified in light of its
adverse effects on uhf receiver performance.
National Assn. of Manufacturers and
American Trucking Assn. — Showed how
frequency space left open by the deletion of
Vhf channels in the eight cities proposed for
deintermixture could be utilized by mobile
services, safety and special radio services.
Channel-splitting and other technical
changes can bring these vital and expanding radio services only limited relief; the
BROADCASTING, February 26, 1962

stall auxiliary trans.
KELO-TV Sioux Falls, S. D.— Granted cp
to change ERP to vis. 316 kw; aur. to 158
kw; and type ant.; ant. 980 ft.
WWTV(TV) Cadillac, Mich.— Granted cp
to make changes in ant. system and other
equipment fo auxiliary ant.
KVOO-TV Tulsa, Okla.— Granted cp to
make changes in type trans, and make
minor
ant.). equipment changes (main trans, and
WGAL-TV Lancaster, Pa. — Granted cp to
install new auxiliary trans.
KFSA-TV Fort Smith, Ark.— Granted cp
to change trans.
K05AA Terrebonne, Ore. — Granted cp to
replace expired permit for vhf tv translator
station.
K08AQ Herried, S. D.— Granted mod. of
cp to change make of trans.
K10CE Glenham, S. D. — Granted mod. of
cp to change make of trans, and make
changes in ant. system..
K07CE Wakpala, S. D.— Granted mod. of
cp to change make of trans, and make
changes in ant. system.
K10DX Conrad, Mont. — Granted mod. of
cp to change frequency from ch. 11 to
ch. 10 and make of trans.
K05BR Dunsmuir, Calif. — Granted mod.
of cp to change ERP to 4.56 w; frequency
from ch. 6 to ch. 5, and make changes in
equipment.
K11EG Del Norte, Colo.— Granted mod. of
cp to change frequency from ch. 2 to ch.
11; primary station to KGGM-TV, ch. 13
Albuquerque, N. M., via uhf tv translator
ch. 73; make of trans, and changes in ant.
system.
■ Following stations were granted extensions of completion dates as shown: KOLDTV Tucson, Ariz., to March 9; WNBE-TV
New Bern, N. C, to Aug. 21; K07BR
Jeffrey City Community Tv Assn., Jeffrey
to Aug. 14; K12AM, TV ComCity, Wyo., Way,
mittee, Colo., to Aug. 14; K11AU,
K13AO, The Aspen Television Committee,
Aspen, Roaring Fork River Valley, Colo.,
to Aug. 14; K02AF, Carbondale Tv Booster,
Carbondale, Colo., to Aug. 14.
■ Following
stations
werecontrol:
grantedKCMS
authority to operate
by remote
Manitou Springs, Colo.; KLOS Albuquerque,
N. M.; KIHI Tulsa, Okla.
KLIL Estherville, Iowa — Granted authority to remain silent beginning Jan. 16
due to financial reorganization.
KUFM(FM) El Cajon, Calif.— Granted extension of authority to April 15 to remain
silent.

major long-term improvement "imperative
in the bypublic
interest"
be brought
aboutto
only
assigning
new canfrequency
space
these services.
Zenith Radio Corp. — Supported selective
deintermixture as a method to encourage
uhf expansion in certain areas (uhf islands) ;
opposes drop-ins as tending to degrade, if
not destroy, existing vhf service. Feels
dual operation and uhf pool proposal are
premature and situations should be handled
on a case-by-case basis as they arise. Uhf
translators should be encouraged but vhf
coverage is more efficient and less expensive in certain sparsely populated regions.
General comments on all eight deinter-

TV (ch. 5), all Salt Lake City, Utah;
Crystal River Tv Assn. on ch. 6 Redstone
and Upper Crystal River Valley, Colo.,
KREX-TV (ch. 13) Grand Junction, Colo.,
via intermediate translator; Devils Lake
Junior Chamber of Commerce on ch. 8
Devils Lake, N. D., WDAY-TV (ch. 6) Fargo,
N. D.; York-Sheldon Tv Assn. on ch. 7
York-Sheldon, Ariz., KVOA-TV (ch. 4)
Tucson, Ariz.
Actions of Feb. 6
Setliff Translator System, Matador and
Roaring
Springs, Tex.stations
— Granted
uhf tv translator
on cps
chs.for83,new80
and 78 to translate programs of KFDA-TV
(ch. 76), KVII (ch. 73) and KGNC-TV (ch.
70) Amarillo, Texas, via intermediate translators.
Rulemakings
PETITIONS DENIED
Part 3: E. Harold Munn Jr., Coldwater,
Mich. (10-29-58) — *Requests amendment as
follows: (1) Delete Sec. 3.21(b) and substitute following: (b) Regional Channel — A
regional channel is one on which several
stations may operate with powers not in
excess of 10 kw — the primary area of a
station operating on any such channel may
be limited as a consequence of interference
to a given field intensity contour; (2) Delete Sec. 3.22(c)(1) and substitute following:
111-A 111
Station
— A Class
Station isClass
a Class
station
which111-A
operates
with a power not less than one kw nor more
than 10 kw and the service area of which
is subject to interference in accordance with
pp 3.182; (3) Amend Sec. 3.41 by changing
entry for Class 111 stations in table to
read as follows: Class 111—500 or 1000 w1000; 5,000 or 10,000 w-10,000; and (4) Amend
Sec. 3.182(11) (3) (1) as follows: Substitute
10 kw for 5 kw in text.
Part 3: William Penn Bcstg. Co. (WPEN),
Philadelphia, Penn. (1-13-59) — *Requests
rulemaking proceedings in order to authorize regional stations to operate with powers
upPart
to 253: kw.
Cleveland Bcstg. Inc. (WERE),
Cleveland,
Ohio
* Requests regional
amendment of rules in (1-20-59)—
order to authorize
stations to operate with powers up to 25 kw.
Part 3: Seattle Bcstg. Co. (KOL), Seattle,
Wash. (3-27-59) — 'Requests commission to
authorize regional stations to operate with
powers
25 kw.Bend Tribune (WSBT),
Part up
3: to
South
South Bend, Ind. (4-16-59)— 'Requests increase of power of Class III standard broadcasting stations to maximum of 25 kw power.
Part 3: Meyer Bcstg. Co. (KFYR), BisN. D. (5-13-59)—
'Requestspower
amend-of
ment marck,
of rules
so as to increase
Class III standard broadcasting stations to
maximal of 25 kw power.
'Denied by memorandum opinion & order
adopted Feb. 6, 1962 and released Feb. 12,
1962.
Sees. 3.297, 3.281: Charles River Bcstg.
Co. (WCRB-FM), Waltham, Mass. (10-12-61)
— Requests amendment of rules to substitute
logging of stereophonic fm broadcasts for
notification to commission, by making following proposed changes: A. In Sec. 3.297
delete all wording
following
transmission
equipment
or "stereophonic
any change
therein." B. In Sec. 3.281 add (b) (6) to read:
"An entry of the time the station begins
stereocasting, and the time it stops. (Time
of stereocasting shall be defined as that
period during which the required pilot subcarrier is orandum
transmitted.)"
mem-6,
opinion & orderDenied
adoptedby Feb.
1962, and released Feb. 12, 1962.

drop-in

plans

mixture proposals by Committee for Competitive Television — Take ch. 12 from Erie
and ch. 12 from Binghamton and reassign
ch. 12 State College, Pa., Akron-Cleveland,
Ohio, or Utica, N.Y. Reassign ch. 12 Wilmington, Del., to Trenton, N.J., delete ch.
8 Lancaster, Pa. (WGAL-TV) and assign
ch. 8 to Wilmington. Delete ch. 3 from Hartford and assign that channel to Providence,
R.I.
CCT said this will create four uhf-only
markets and bring needed extra service to
areas now underserved. Educational tv will
be fostered in the deintermixed areas by
making uhf stations practical. CCT supports
elimination of vestigal side band require133
ments, directivity of antennas and reduc-

tion of aural to visual power ratio for uhf.
Storer Broadcasting Co. — The FCC's basic
objective should be to preserve the American system of tv and provide for its orderly
future
we do
not
minimizedevelopment.
the economic"While
problems
of uhf
stations in intermixed markets," Storer bebelieves that with all-band set legislation,
problems will be no greater than those met
by numerous ams in the formative days of
radio. Preservation of the vhf band and
gradual implementation of the uhf band
will achieve the goal: "competitive nationwide and local television service." The uhf
pool to replace the table of assignments
may result in fewer available tv channels
for major and minor communities alike. A
uhf-only plan would not result in competitive equality because of the differential
in propagation characteristics, service and
coverage of the uhf channels themselves.
Storer opposed dual uhf-vhf operation as
wasteful and expensive, claiming viewers
will convert to uhf only if by doing so they
will receive a second network service.
Sen. Paul Douglas (D-Ill.) — Deintermixture is not the best way "to achieve the results we all desire — namely the expansion
of television programming and the use of
uhf."
of vhf
are farThe
too limited
valuablenumber
a national
assetchannels
not to
be used fully or effectively. The senator
has
"gravest
that thefrom
FCC Illinois
proposalis
to delete
twodoubts"
vhf stations
the best way to go about deintermixture
even if that course of action is ultimately
found to be feasible. Asked hearing to
make it possible for the FCC "to have some
real sense of the loss to these people in
the Champaign area."
Champaign, 111. deintermixture
WCIA (TV) (ch. 3) Champaign-Urbana—
FCC held twice in 1958 that Champaign
should not be considered for deintermixture;
this situation applies even more fully now.
WCIA's
largely one of
of
small andcoverage
medium area
sizedis communities,
extensive rural and farm areas and of low
population density; uhf stations are operating successfully side-by-side with ch. 3.
WCIA is the only locally owned and operated station in the area. The proceeding is
illegal
becausecompetition.
it is not the
FCC's of
province
to regulate
Deletion
ch. 3
would result in a great loss of service. Multiple uhf stations would have to be constructed and operated just to fill in "white
area";
this would
utilization
of frequencies,
even beif inefficient
otherwise feasible.
Deletion of ch. 3 would not effectively deintermix the area and would bp the beginning of an erosion of service. "Sound economic analysis demonstrates that deletion of ch. 3 . . . would nnt increase revenues of existing uhf stations in the area,
would threaten reduction in uhf revenue,
wouldtion reduce
ratherwould
t'-'an nrt
enhance
in the area,
result competiin new
economically viable uhf stations being operated to replace even the lost ch. 3 service and would not result in multi-station
competition throughout the present WCIA
area." WCIA
asked
for a full evidentiary
hearing
and oral
argument.
Plains Tv Corp. (licensee of three Illinois
uhf stations) and WTVH (TV) (ch. 19)
Peoria. 111. — Deintermixture of the Champaign-Springfield-Decatur-Danville market
is necessary to promote effective competition and foster development of uhf. Terrain

Service
Irectory

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TV
445 Concord Ave.,
Cambridge 38, Mass.
Phone TRowbridge 6-2810
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is excellent for uhf; set conversion is no
problem and the shift of WCIA to uhf will
deprive no person of a "service which is
either
significant
necessary."
Uhf excellent
stations
WICS and
WTVH orhave
established
uhf service which the public has accepted.
"The various traditional
against
deintermixture
either havearguments
no applicability
or have been shown by experience to have
noSen.
validity."
Everett M. Dirksen (R. -111.)— Asks
to appear in oral argument to favor retention of WCIA as a vhf outlet. Deletion of ch.
3 would "deprive approximately 600,000
persons of Grade B service from WCIA."
Deintermixture would be illegal and contrary to the
FCC's mandate
to provide
equitable
distribution
of services.
The State of Illinois (through its attorney
general) and three Illinois representatives
commented in opposition to deletion of ch.
3. placing their main emphasis on deprivation of rural communities of ch. 3 service.
Madison, Wis., deintermixture
WISC-TV (ch. 3) Madison, Wis.— Deletion
of ch. 3 from Madison would destroy much
vital tv service and waste the channel, contrary to law and allocations principles. Vhf
in Madison has clear coverage predominance
over local uhf on the basis of calculated and
measured contours. WISC-TV's coverage is
vitally necessary and is relied upon particularly by those with limited tv service
and those in farm areas. No further tv
development is forseeable in the Madison
area to reduce the service losses resulting
from deintermixture. FCC should not "disinter" the "properly
selective
deintermixture policy,discarded"
because few,
if any,
cities remain for such a policy; selective deintermixture is ineffectual to overall tv
department and is even more impotent today than when previously rejected; deintermixture is inconsistent with the basic policy
of a vhf and uhf system and the emphasis
on the all-channel set. No deintermixture
is justified until the conclusion of the FCC's
New York uhf experiment. No intermixture problem exists in Madison, since fiveand-one-half years of intermixed operations
prove viability of uhf and its reasonably
effective competitive abilities. Madison and
much of its uhf coverage area are already
substantially intermixed by outside services,
foreclosing effective deintermixture. Absolute equalization of local tv facilities is an
"unwise, unreasonable, unattainable and
unlawful" goal for the freely competitive tv
industry. Since
the "basicprotection
purpose"of ofexistdeintermixture iseconomic
ing uhf stations, it is contrary to law and to
broadcasting's
fundamental free-competition
principles. Deintermixture
would only unjustly enrich Madison uhf at WISC-TV's
(and the public's)
expense, asand
welleffective
as inequitably disrupt established
Madison tv development.
WKOW-TV (ch. 27) Madison— Favored deintermixture of Madison. That city is a
"mature uhf market" since 99% of the tv
receivers in the area are all-channel.
Although deintermixture of Madison was
previously turned down, rejection was by a
"bare" 4-3 vote of the commission, and
three of the commissioners who voted
against it (Commissioners Mack, Doerfer
and McConnaughey) are no longer FCC
members, while two of the three who voted
in favor (Hyde and Lee) are still members.
Since all-channel set saturation is high,

COMMERCIAL RADIO
MONITORING CO.
PRECISION FREQUENCY
MEASUREMENTS
AM-FM-TV
103 S. Market St.,
Lee's Summit, Mo.
Phone Kansas City, Laclede 4-3777

confocf
BROADCASTING MAGAZINE
1735 DeSales St. N.W.
Washington 6, D. C.
for availabilities
Phone: ME 8-1022

deintermixture would be effective and would
produce three equally effective and competitive commercial outlets. Would also encourage more uhf stations in the surrounding area. After five years of intermixture,
advertisers still prefer vhf in an intermixed
market, and WKOW-TV suffers losses in
the five-figure bracket. Significant numbers
of people would not lose service through
deletion of ch. 3; three uhf stations (two
commercial and one educational) operating
in Madison area; there is a practical majority of uhf compatible receivers in the Madimarket;propagation;
terrain is "most
suitable" foris
uhf son
signal
deintermixture
consistent with the objectives of improving
competitive service.
WMTV(TV)
(ch. 15)leave
Madison—
Whilewith
dele-a
tion of ch. 3 would
two areas
combined population of over 6,000 people
without interference-free service. KDALTV Duluth would reach over 10.000 more
people than it presently does through elimination of interference from WISC-TV. This
balance in favor of deletion of ch. 3 from
Madison is increased when one considers
that lost service would be restored if the
uhf substitute were to use 600 kw effective
radiated power with antenna height above
average terrain on 1,200 ft. It is therefore
apparent that the deletion of ch. 3 from
Madison would meet all of the FCC's criteria.
Montgomery, Ala., deintermixture
WSFA-TV (ch. 12) Montgomery— Deintermixture would cause great loss of service
and shrink the market below the size of
those now supporting three tv stations; if
necessary it should be made all-vhf by
addition of ch. 8. As state capital centrally
located. Montgomery deserves wide-coverage vhf tv. Loss of revenue would lead to
diminishing of quality local tv coverage.
Montgomery is ill-suited to deintermixture
because (a) the penetration of outside vhf
signals limits the uhf potential (b) potential
uhf homes are so few as to preclude the necessary revenue and (c) the evergreen forestation handicaps reliable uhf reception.
WSFA-TV emphasized the public outcry
against deletion and submitted multiple exhibits of citizen requests to retain the channel. In any case the proposal is premature
and should wait for the outcome of the
New York uhf experiment, the fate of allchannel set legislation and congressional
hearings on overall uhf fostering before
the FCC acts. WSFA-TV asked for a full
evidentiary hearing with oral argument.
WCCB-TV (ch. 32 cp) MontgomeryMontgomery
been ofa two-channel
ket for years has
because
the dominancemar-of
WSFA-TV. stifling competition. Suggests ch.
12 be deleted there and assigned to Columbus, Ga., currently a two-vhf market.
WCOV-TV (ch. 20) Montgomery— Supports
deintermixture but prefers addition of ch.
8 to Montgomery from Selma, Ala., (WSLA
[TV]), making market all-vhf. If this is not
acceptable, shift WSLA also to uhf to
prevent its vhf signals from invading the
market. If none of these steps are taken,
Montgomery will be reduced to a one-station
market.
WTVY (TV) Dothan, Ala.— Should the
FCC delete ch. 12 from Montgomery, assign
it to Fort Walton, Fla., as a first local tv
service where WTVY will apply for it.
Binghamton, N. Y., deintermixture
WNBF-TV (ch. 12) Binghamton— Despite
the absence of FCC standards for determining service, particularly in rugged terrain
such as Binghamton, its proposal is based
upon assumptions with respect to service
which are demonstrably erroneous. The
FCC, in adding a new channel to Syracuse,
N.Y., defeats the purpose of deleting ch. 12
Binghamton because the new station's signal will was
invadeadvanced
Binghamton.
FCC'sto
proposal
without The
regard
the critical factor of terrain. The nature
and extent of uhf conversion in this area
do not constitute support for the FCC proposal. Experience of WINR-TV (ch. 40),
which used maximum power, a system of
boosters and translators and which conducted extensive promotion campaign in the
area, and then concluded through its lack
of success that the propagation characteristics of Binghamton are unfavorable to uhf,
should show the undesirability of the FCC
deletion proposal. If change is needed, add
ch. 4 and/or ch. 7 to Binghamton.
WBJA(TV) (ch. 34) Binghamton, N. Y. —
Supported the FCC proposal to delete ch.
12 from Binghamton, and replace it by ch.
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24, arguing that the goal of the deintermixture proceeding was not to achieve
greater service necessarily, but to create
a "competitive television situation involving
at
leastafford
three it.stations" in each market that
could
WINR(TV) (ch. 40) Binghamton, N. Y. —
Advocated deintermixture, but urged that
the market be made entirely vhf, and that
a grant be given WINR for either ch. 4 or
ch. 9, a petition the commission had previously denied.
Columbia, S. C, deintermixture
WIS-TV (ch. 10) Columbia— (see page 127,
Broadcasting, Feb. 19).
WNOK(TV) (ch. 19) Columbia— Supported deintermixture on the basis of "real
competition," and claimed that it was the
best way of activating uhf's public service
potential.
WRDW-TV (ch. 12) Augusta, Ga.— Neither
supported nor argued against deintermixture, but did maintain that if ch. 10 were
deleted from Columbia, it ought to be
assigned to Charlotte, N. C.
WJBF(TV) (ch. 6) Augusta, Ga.— Supported deintermixture of Columbia, arguing
that uhf could serve that city because of
level terrain advantages, and suggested that
ch. 10 be allocated to Charlotte, N.C.
S. C. Broadcasters Assn. — Deintermixing
Columbia "would result in a reduction of
existingtionalservice,"
and toasked
that an addivhf be added
Columbia.
The State of South Carolina — Through the
state Attorney-General argued against deintermixture of Columbia on grounds of
public interest; said more vhf service — not
less — is South Carolina's need.
WCCA(TV) (ch. 25) Columbia— Supported
deintermixture: The only way to achieve
genuine competition in Columbia is to reassign ch. 10. WCCA recommended it be
shifted to Augusta, Ga.
WBBQ Augusta Ga.— Repeated its pending request that the FCC delete ch. 10 Columbia and assign it to Augusta. WBBQ
maintained that Augusta was large enough
to support three vhf stations in competition,
and said that no harm would be done uhf
by the assignment to Augusta since Columbia is about 70 miles away.
Rockford, 111. deintermixture
WREX-TV Rockford (ch. 13)— On expanded use of uhf: cannot be considered
apart from deintermixture proceeding because both are part of FCC long-range
plan to solve tv allocations problems; deintermixture in only some of eight cities
would be futile since overall aim is to help
uhf; uhf expansion proceeding must be resolved before any of eight vhf channels are
deleted, since (1) uhf propagation potential,
as presently assumed by FCC, indicates
major parts of the U.S. could not become
all-uhf areas and still serve rural audiences;
(2) because of doubts about uhf effectiveness, only an intermixed system can be
relied on at present and the intermixture
problem would be solved by all-channel
set legislation; (3) even if the New York
uhf experiment is successful, vhf should
not be deleted in Rockford and other markets which serve large rural populations.
On deintermixture in Rockford: Station
on ch. 17, proposed to replace ch. 13 at Rockford, means Grade B radius would extend
only 31 miles (FCC assumed 40 miles), with
500 kw and 750-foot antenna assumed by
FCC. Area of 6,060 square miles and 612,402
population would lose Grade B service.
Grade A service would be lost to 161,315
in a 2,402 square-mile area. Additional possible conditions would reduce service still
further.
Costs of conversion in Rockford area for
ch. 17$21would
run per
intoset"millions,"
from
to $100
for close-inranging
locations up to $200 for more distant sets. Extensive conversion in Rockford area would
not be likely, according to surveys, because
of expense and trouble and availability of
vhf signals in many locations from Chicago,
Milwaukee and Davenport-Rock Island.
Since WREX-TV's programming is based
on regional needs, reduction in coverage
area from ch. 17 operation would mean loss
of this type of programming to many
people. Shift to ch. 17 would mean great
expenses and losses to WREX-TV. Deintermixture should not be effected in Rockford without an adjudicatory hearing.
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Rep John B. Anderson (R-IU.) — Said
"deluge" of letters to his office is 99% in
opposition to Rockford deintermixture.
WTVO (TV) (ch. 39) Rockford— Rockford
market is "perfect" for deintermixture.
Only way to provide competitive tv in area
and'
it willbe promote
Ch.
13 could
reserved uhf
for development.
educational use.
Deintermixture must be implemented to
provide truly competitive service and advance and service.
"expand both
and
educational
If FCCcommercial
turns its back
on such markets as Rockford, uhf will continue to lie substantially dark and essentially wasted. Arguments against deintermixture
are not applicable or are not valid.
William G. Clark, Illinois attorney general— State of Illinois takes position that
all-channel set legislation will serve public
interest better than deintermixture and
that ch. 13 should be retained at Rockford.
It's clear that deletion of ch. 13 would take
away a service that could not be replaced
except by establishment of a large number
of new stations, which is unlikely to take
place.

Erie, Pa., deintermixture
of ch.
WICU-TV (ch. 12) Erie— Deletion
12 would do violence to Sees. 1 and 307(b)
provide
of Communications Act, which
" distribution of
for "fair and equitable
radio-tv service. Deletion of ch. 12 would be
Also noted that
ble.
inequita
unfair and
the Communications Act nowhere mentions
either explicitly or implicitly that it is the
comduty of the commission to promote
petition. Promoted competition would not
necessarily mean promoted quality of servthe ingenerwould . "flout"
Deintermixt
Erie
Terrain
Congress
of ure
intentions
alice
cause
Would
on.
propagati
unsuitable for uhf
economic harm to Erie market since WICUlarge surTV is "cohesive force" binding
rounding area together. Retail trade would
ng penetrasuffer through loss of advertisi
tion. Would destroy "Erie tv market image
As a result, uhf stato national advertisers. suffer
losses as well.
tions in Erie would
foster but frusDeintermixture would not tion
competitive
trate concept of three-sta
market in Erie. Means will defeat the ends;
deintermixture is doomed to failure.
WEPA-TV (uhf cp) — Issue is not how
but how best
to give Erie best tv eservice,
to make it competitiv market. Not enough
vhf channels available to do this; therefore
uhf. WICU-TV
through
donejust
to be area
it has serve
as well operating on
could
uhf: ch. 12 could then be used to provide
additional service in Cleveland-Akron nor
Buffalo. Deletion of ch. 12 from Binghamto
as well would let that channel be used at
Utica and possibly as an etv outlet in State
are prithese areas
Pa., since all significan
College, marily
t uhf. Erie
vhf without
then be made a truly competitive marcould ket—all-uhf.
Erie— Single vhf staWSEE-TV (ch. 35) growth
of adequate
tion has frustrated
competitive service. Deletion of ch. 12 from
Erie would permit its use in other all-vhf
areas.
WAKR-TV (ch. 49) Akron— Requests (1)
deintermixture of Erie, (2) allocation of
ch. 12 to Akron, (3) order to show cause
why WAKR-TV
ated on ch. 12. Akron should not be operHartford, Conn., deintermixture
WTIC-TV (ch. 3) Hartford — The two criteria set forth by the FCC as prerequisites
for deintermixture do not apply to Hartford.
It is not a market in which "a single vhf
station is operating in competition with one
or
stations"
(WNHC-TV
New more
Havenuhfis clearly
received.)
; there ch.
is no8
substantial uhf reception potential in major
portions of the area served by ch. 3. Deletion of ch. 3 would deprive "many thousands of viewers" of their only clear tv service and thousands more of a choice of service. WTIC-TV asserts its right to a full evidentiary hearing on the deletion proposal
and requests oral argument.
The substantial loss of service from the
deletion of ch. 3 could not be redressed by
translators of satellites. Deletion would not
improve competition but would destroy the
"delicate balance" of tv allocations presently prevailing there. The uhf stations which
have
ch. 3's placement
many
years protested
are still operating.
Change in for
Hartford
allocations would upset the conditions set by
the FCC for the Hartford pay-tv experiment
on uhf. Furthermore, ch. 3 is not needed
in Providence and could not be effectively
used there. There is no prospect of need

for an educational vhf channel in either
Hartford or Providence.
Robert A. Riesman and associates and
WXTR Pawtucket, R. I.— Will apply for ch.
3 in Providence, 17th largest market, which
needs another vhf channel. Urges deletion
of the channel from Hartford and assignment to Providence.
WICC-TV (ch. 43) Bridgeport, Conn.—
Station has been silent because of vhf competition. Ch. 3 should be deleted from Hartford and assigned to Bridgeport to afford
WICC-TV an opportunity for equal competition. This would provide a first tv service
to that market.
WGBH-TV (ch. 2 etv) Boston— Takes no
position on whether Hartford should be deintermixed but urges that if it is, ch. 3 be
retained in Hartford for educational use and
not assigned to Providence for commercial
or educational use, because it would cause
adjacent channel interference to WGBH-TV
if assigned there.
Governor's Committee for Channel 3—
Urged that WTIC-TV be allowed to retain
channel; cites areas that would receive little
service, public services performed by present channel. Said uhf channels will be sufficient for state's educational tv purposes.
Signed by Gov. John Dempsey.
WWLP (TV) (ch. 22) Springfield, Mass.,
(and other uhf stations under same ownership) and WHNB-TV (ch. 30) New Britain,
Conn. — Deintermixture is the only way to
provide competitive tv in certain markets
and will promote uhf development; Hartford
"presents an ideal case" for the process.
Deintermixture can provide additional assignments for vhf areas: ch. 3 can provide
competitive third service in Providence or
can be utilized by etv there or in Hartford.
If the commission now turns its back on
deintermixture "in those markets where
every consideration of sound policy and fair
competition
calldevelopment
for it," theof FCC
cannot
count
upon the
a service
by
American business in which the FCC itself
has shown neither faith nor genuine concern. The Hartford area has good uhf terrain, there is substantial set conversion and
the shift of WTIC-TV to the upper band
will deprive no person of a service which Is
"either significant or necessary."
Capitol Tv Corp. — Capitol which has
fought a long battle for the assignment of
a third vhf to Providence, said that it
would be in the public interest to delete
ch. 3 from Hartford and substitute ch. 76.
"Capitol further believes that it will best
serve the public interest to assign ch. 3 to
Providence for commercial use."
Dayton, Ohio, drop-in
Joseph Speidel III and Thomas D. Johnson
supported the
drop-in;
maintained
that proposed
operating Dayton
as proposed,
ch.
11
would
offer
"complete
protection"
to
cochannel stations in Toledo and Louisville.
Public interest dictates the allocation of a
third vhf to Dayton. They announced plans
to apply for the channel.
WTOL-TV (ch. 11) Toledo— It does not
agree
to, nor accept,
the FCC's contention
that
WTOL-TV's
not be
adversely
affected operation
by a ch. 11would
operation
in
Dayton. The proposed substandard spacing
of 32 miles would cause severe interference
to WTOL-TV.
WHAS-TV
(ch.separation
11) Louisville,
Pointed out that its
from Ky.—
a proposed
ch. 11 operation in Dayton would be only
131 miles, 39 miles less than the 170 mile
separation
for in that
the FCC's
WHAS-TV provided
also maintained
a new rules.
Dayton vhf would overlap several existing uhf
stations, a violation of FCC criteria for
drop-ins.
is contrary
to the
public in-is
terest, at "It
a time
when the
commission
actively seeking to bring about the development of uhf, to permit the allocation
of an additional vhf station in an area
which is already extremely well served by
tv whose signals will overlap the signals
of a number of operating uhf stations, the
very stations which the commission seeks
WONE-AM-FM-TV (ch. 22, cp) Dayton—
to
."
Thisaiduhf. .permittee,
which was on the air
for six months in 1954, said it would file
an application for ch. 11 as soon as the
assignment is finalized. WONE-TV pointed
out the importance (33rd U. S. market) of
area.
Dayton as the hub of a 15-county trading
Greater
Dayton ch.Broadcasting
Corp.Dayton
— Another potential
11 applicant,
Broadcasting
is "clearly
an exceptionalsaid
casethat
and that
the city
proposed
allocation will fulfill an urgent public
need.
.
.
."
The
need
for
a
third
Dayton
service outweighs the need for any service
BROADCASTING, February 26, 1962

lost as a result of additional interference
to existing stations.
WKRC-TV (ch. 12) Cincinnati— The prowould conflict with
Dayton drop-in
several posed
criteria
the FCC has established if
the agency is to take the "exceptional
course of violating its own rules . . ." Inwithin WKRC-TV's
tour wouldterference
affect
785,322 personsgrade
in anB conarea
of 2,468 square miles. "This would be major, not minimal
dislocation,"
WKRC-TV
maintained,
and pointed
out interference
to other stations would be caused affecting
575,000 persons. These losses far outweigh
any gains that would accrue through a
ch. 11 Dayton assignment.
Miami Valley Telecasting Corp.— Another
potential ch. 11 applicant, Miami Valley
said that of all the major markets which
have only two vhf stations, "none more
clearly
the ofcommission's
for the meets
addition
a third vhf requirements
service than
does
Dayton."
Dayton
demands
and can
support more tv stations than are presently
available, with the two present stations being unable to adequately meet the needs
of the area.
Buckeye Broadcasting Corp — Uhf is
"dead" in Dayton and there is no prospect
for its revival; Buckeye supported the proaddition of facility
ch. 11. in"The
needexists
for
a third posed
competitive
Dayton
now and the tenuous hope that uhf might
have a chance some 10 or more years
from now] obviously provides no solution
or
problem that
now."
The a petitioner
said cries
that for
it solution
will promptly
apply
for
ch.
11
upon
its
allocation
to
Dayton.
Sen. John Sherman Cooper (R-Ky.) —
Maintained that the proposed drop-in of ch.
11 in Dayton, Ohio, would "seriously affect" reception of WHAS-TV Louisville in
Kentucky and Indiana. The senator enclosed a "fact sheet" sent to him by
WHAS-TV.
He hopeditstheobjectives
FCC "might
find
a way to achieve
without
causing the difficulties to WHAS-TV which
are now feared."
WIIC (TV) (ch. 11) Pittsburgh— Opposed
"squeeze-in" of ch. 11 in Dayton because
it would be "wasteful assignment, not justiin the public
interest."
said
that itfiablewould
be subjected
to WIIC
substantial
Interference from a ch. 11 station in Dayton. The proposed station would cause
1,356,644 persons to lose service and, by
contrast, a Dayton station on ch. 11 would
bring a new service to only 1,005,892 people.
Gem City Tv Corp. — Said it plans to file
for a Dayton station on ch. 11 at the
"earliest
time"Full
in supporting
the
proposed possible
assignment.
protection can
be rendered to adjacent and co-channel
stations by ch. 11 in Dayton through suppression of radiation and directional antennae.
Johnstown, Pa., drop-in
WGAL-TV (ch. 8) Lancaster, Pa.— Urged
that ch. 3 be assigned Johnstown rather
than ch. 8, which was proposed to be deleted
from Lancaster. If ch. 8 is deleted, several
Pennsylvania communities will lose all service, but addition of ch. 3 will increase the
number of persons receiving service. Additionally, the use of a lower vhf channel
would prove advantageous in overcoming
the rugged
Altoona
area. terrain in the JohnstownWCRO Johnstown — Supported drop-ins,
asked that both ch. 3 and ch. 8 be assigned
Johnstown, cited market facts about population, industry, retail sales, expansion, etc.
WCRO would apply for one of the vhf channels. It said two channels would permit
truly competitive service from all three networks and a diversity of outlets for local
self-expression.
WTAE (TV) (ch. 4) Pittsburgh— Had no
comment on proposal to add ch. 8, but objected to plan to add ch. 3 because of adjacent-channel mileage separation violation
involved. Asserted right to a hearing on the
modification of its license which would result if ch. 3 is dropped in. WTAE said no
necessity for adding ch. 3 has been shown.
WSVA-TV (ch. 3) Harrisonburg, Va. — Ignored proposal to add ch. 8, objected to
drop-in of ch. 3 because of co-channel separation shortage. Said drop-in of ch. 3 would
seriously degrade WSVA-TV service and
deprive a large rural community of its only
tv service.
8) Cleveland
— ". . . underof
allWJW-TV
pertinent(ch.criteria
the assignment
ch. 3+ is by far preferable to the assignment of ch. 8+." Johnstown alone would
not qualify for a drop-in but as a combined
BROADCASTING, February 26, 1962

market with Altoona, Pa., it would. Because
WJAC-TV (ch. 6) Johnstown and WFBG-TV
(ch. 10) Altoona provide Grade A service
to each would
other'shave
cities,
thirdto competitive
service
to bea able
serve both
cities. WJW-TV suggested a ch. 3 site for
an added station which it said would involve only one substandard separation and
permit
substantially
greaterof interferencefree service
than is possible
ch. 8. Other
reasons were listed to demonstrate the superiority of a ch. 3 assignment to that of a
ch. 8, and station said 53% more people
would be served by the lower channel
(which would not provide co-channel interference to WJW-TV).
WARD-TV (ch. 56 and permittee of ch. 19)
Johnstown — Asked that ch. 8 be assigned to
Johnstown and that an amendment to the
order specify show-cause why WARD-TV
should not be authorized to operate on ch.
8. That ch. assignment is technically feasible
and should be finalized. Directional antenna
can protect other ch. 8 stations (WGAL-TV
Lancaster, WJW-TV Cleveland and WCHSTV Charleston, W. Va.) and maximum power should be permitted in other directions.
If show-cause order is not issued there
would be delay of ch. 8 service to public
and WARD-TV may be compelled to cease
operation of uhf because of curtailed network and advertiser support, thus depriving
that area's public of a third tv service.
Penn Traffic Co. — Supported drop in of
either ch. 8 or ch. 3, said both assignments
would satisfy FCC drop-in criteria and
would have no adverse effect on uhf. Penn
Traffic, which operates a Johnstown department store, would apply for either channel,
would prefer that ch. 3 be added.
Baton Rouge, La., drop-in
Baton Rouge Tv Inc.— Supported addition
of ch. 11 to that city, said that with proper
transmitter site, the assignment can meet
mileage separation criteria. Baton Rouge
is aservice.
growing market which needs a third
tv
KLFY-TV (ch. 10) Lafayette, La.— Opposed the assignment of ch. 11 at any adjacent mileage separation which is in violation of FCC rules. Permitting any application for ch. 11 at less than a 60-mile
separation from KLFY-TV constitutes a
modification of the construction permit of
KLFY-TV and, in the absence of a proper
hearing, is unlawful.
Walter E. Hussman— Supported deletion
of ch. 11 from Houma, La., and reassignment to Baton Rouge where he would apply for the channel. Station can be so situated as not to violate spacing requirements vis-a-vis KLFY-TV. He cited need
of market for third tv service.
La. State Board of Education — Urged FCC
to consider reserving ch. 11 Baton Rouge
for educational use.
WLCS Baton Rouge — Favored
of
ch. 11 and intends to apply fordrop-in
it. Said
technical shortage is outweighed by need
for service, that there is no significant uhf
development in Louisiana with which the
assignment of ch. 11 would interfere.
KHMA (ch. 11 cp) Houma, La.— Resubmitted petition for immediate grant, asking
FCC to shift ch. 11 from Houma
to Baton
Rouge and grant it to KHMA. Said in
similar cases where FCC proposes to shift
channels to larger markets, it is customary
and fitting to issue a show-cause order why
the incumbent permittee should not
operate
the same channel after it is reassigned.

(WCBI-TV) from Columbus, Miss., and
drop it in at Birmingham in place of ch. 3,
and that it award ch. 9, presently in Tupelo,
to WCBI-TV, and grant WTWV (TV) ch. 4
in Birmingham.
Alabama Telecasting Corp. — Opposed the
drop-in on the grounds that the proposed
channel would suffer from such technical
deficiencies from interference so that the
third
station service
would not
be able
a technical
which
would"to beprovide
competitive with the two existing Birmingham
WRGP-TV
(ch. 3) Chattanooga, Tenn—
Opposed the drop -in at Birmingham saying
stations."
that
move would
current
servicetherendered
by ch. impair
3 from "the
Chattanooga,
and would mean additional requests for further and greater impairment to WRGP-TV"
because
of ch. 3 Birmingham's
inability to
provide technically
uncluttered service.
Birmingham T.V. Inc. — Supported the
drop-in, and indicated its intention to apply
for the ch. 3 license.
WVOK Birmingham, Ala. — Supported the
reallocation of ch. 3 to its city, and suggested methods to relieve interference that
might result to other ch. 3 outlets. The radio
station cated
said
it would apply for the reallochannel.
Other interested parties in the Birmingham question filed earlier, and summaries
of their positions were carried last week
(At Deadline, Feb. 19) .
Jacksonville, Fla., drop-in
Jacksonville Television Corp. — Supported
the allocation of ch. 10 to that city, arguing
that the city was important enough to have
three commercial outlets and that the additition.tion of a new channel would ensure compe-

Oklahoma City drop-in
KOCO-TV (ch. 5) Enid, Okla.— Filed
earlier asking that ch. 5 be shifted from
Enid to Oklahoma City and that a showcause order be issued why KOCO-TV should
not operate ch. 5 in Oklahoma City.
KFSA-TV (ch. 5) Fort Smith, Ark.— The
proposed assignment of ch. 5 to Oklahoma
City would involve a separation less than
the standard 190 miles. KSFA-TV reserved
its rights to a hearing if any proposal is
made which would result in modification of
its license.

WTSP-TV (ch. 10) Largo, Fla.— Suggested
that FCC alter the antenna site specified
for the station in its cp, so that interference
between WTSP-TV and the proposed ch.
10 in Jacksonville would be reduced.
Post-Times Co.— Supported the drop-in of
ch. 10 on the basis of public service, and
proposed to apply for the license.
Donald Bolton Jr. and Joseph Speidel—
Supportedsonville,the
allocation intention
of ch. 10 to
to Jackand announced
apply
for it.
Community First Corp. — Supported the
ch. 10 drop-in on the basis of urgent community need and as a method for ensuring
imaginative competition.
WMBR Jacksonville, Fla. — Supported the
FCC proposal, saying that technical drawbacks to it would be minimal and outweighed by the advantages.
WAPE Jacksonville, Fla. — Supported the
ch. 10 assignment to that city on the grounds
of area need. Brennan Broadcasting Co., licensee of WAPE, has not reached a final
decision as to whether it will apply for the
channel if it is dropped-in.
WZOK-AM-FM Jacksonville, Fla.— Supported the reallocation as a means of ensuring community service, and argued that
technical standards do not militate against
the ch. 10 drop-in.
Knoxville, Tenn., drop-in
National Assn. of Educational Broadcasters— Supported the proposal to reallocate ch. 8 to Knoxville, and urged that uhf
ch. 26 in that city be reserved for noncommercial educational use. In its comments, NAEB supported the application of
WTVK (TV) to move from ch. 26 to ch. 8 in
Knoxville.
WISH-TV (ch. 8) Indianapolis, Ind.— Opposed the assignment of ch. 8 to Knoxville
on grounds that the allocation would violate
FCC mileage separation rules, and cause
"destructive and degrading" interference to
the WISH-TV signal.
WSIX-TV (ch. 8) Nashville, Tenn.— Opposed the proposed drop-in at Knoxville,
saying that such allocation would be a
violation of standing FCC rules, and would
cause a substantial and needless loss of
service.

Birmingham, Ala., drop-in
WRBL-TV (ch. 3) Columbus, Ga.— Opposed the drop-in of ch. 3" at Birmingham,
Ala., on the grounds that undue interference to the WRBL-TV signal would result,
and said that under present FCC requirements the only spot in the direction of
Birmingham at which a drop-in of ch. 3
could be made was at Memphis, Tenn.
WTWV(TV) (ch. 9) Tupelo, Miss.—
Counterproposed that the FCC delete ch. 4

Charlotte, N. C, drop-in
WJBF(TV) (ch. 6) Augusta, Ga.— Opposed
the drop -in of ch. 6 in Charlotte because
it
damage
WJBF's
area in— and
thatwould
of other
existing
ch. service
6 stations
the
general mileage area — and would limit its
coverage, and not adequately compensate
for this harm by outstanding merit. As
alternative, WJBF proposed that ch. 10 be
assigned Charlotte if the FCC decides to deContinued on page 143
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RADIO
Help Wanted — Management
Resourceful manager with medium market
experience. Realistic salary incentive for
new, northern Maryland daytimer. Expect
air April 15. Box 672J, BROADCASTING.
Manager wanted for full time New England
5kw radio station. Must know the business.
Give details, salary requirements in first
letter. Box 795J, BROADCASTING.
Experienced, aggressive manager for top
local Western N. Y. S. station. Box 827J.
BROADCASTING.
General manager for 5 kw network station in mid-atlantic state. Must have impressive sales record. Sales managers considered. Send resume, recent photo, past
and expected earnings. Replies in strictest
confidence. Box 889J, BROADCASTING.
General Manager, 5 kw midwest survey
proven #1 in market. Must be aggressive,
prefer sales background. Present manager
moving to larger market. Send picture, details and salary requirements to Box 995J,
BROADCASTING.
Sales
Canton, Ohio — top commission incentive,
excellent guarantee, fringes for imaginative salesman looking for future, resume
to Box 820J, BROADCASTING.
If you are a top-producing salesman handling local retail radio accounts in a small
to
medium
market,
your California.
chance to
make the big
move here's
to sunny
Salary $750.00 per month plus commissions.
Excellent opportunity for increased earnings and advancement with an expanding
organization. Please apply in detail, giving
your
billing record. Box 857J, BROADCASTING.
Growing . . . growing . . . Multiple chain.
Detroit major indie. . . . needs experienced,
successful salesman! (Management ability)
or sales manager (heavy on sell). Complete
resume. Box 890J, BROADCASTING.
Have opening for radio salesman, offering
five-figure income plus expense account.
Unlimited opportunity for man willing to
work and accept responsibility. Successful
station serving agricultural area in upper
prairie state. Send picture, resume of experience and billings, family status and employment, character and credit references.
Only highest calibre persons considered.
Box 919J, BROADCASTING.
Wanted two salesmen — 60,000 market — North
Central Sacramento Valley. Must be experienced — sober — three station market.
Deal open, send all first letter. Box 928J,
BROADCASTING.
Salesman — draw $200 weekly against 25%.
Major NYS half-million prosperous market.
Hooper and Pulse rated quality station.
Small top-notch sales force. Box 952J,
BROADCASTING.
Good territory — Philadelphia suburban amfm station needs solid aggressive salesman
who wants to carve out future in excellent
market. Box 981J, BROADCASTING.
Looking for a sales position with a future?
Want to join one of the East's fastest growing radiorated
groups?
WARM,
one of
highest
radio
stations
hasAmerica's
an immediate opening, for an experienced salesman. Call Lou Strittmatter, WARM, Salesmanager, Scranton; Pennsylvania. Phone
Diamond 6-4646 for further information.
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Help Wanted— (Cont'd)
Sales
Executive caliber salesman with proven
sales and promotion background. Full time
travel, protected territory. Send resume,
pix, Bess Gilmore, Community Club awards,
Westport, Connecticut.
I-f you have Ideas, Inspiration, work, opportunity for $6-8,000. KFRO, Longview,
Texas.
Salesman needed by leading station. Salary
plus commission. Announcing experience
necessary. KTOE, Mankato, Minnesota.
Radio and Television Placement. Midwest
saturation, plus major markets. Over 650
stations. Write Walker Employment, 83 So.
7th St., Minneapolis 2, Minn. Now!
AGENCY-ADVERTISER

National Agency needs salesman to sell
hottest package in the business. Must have
car, type, and be free to travel. Earn from
$100 to $500 weekly commission dependent
on ability. Box 941J, BROADCASTING.
Attention Agency/ Advertiser and Network
Executive — can you recommend a recent
college grad, interested but not necessarily
educated in the field of television. I'll
the right young man from the groundtrain
up
—station operations with emphasis on
sales. Rewarding position for aggressive
young man in prosperous Southern market
Write Box 8K, BROADCASTING.
Announcers

Top-notch dj for powerful number one 5kw
in west Texas. Fastest growing market.
Send tape and info to Box 103J, BROADCASTING.

Country/ western jocks, attention: Better
than average dj position-first ticket preferred. Must have personality-character No
drifter, will be groomed against big-time
man. Salary open-side benefits. Metropolitan area. Box 664 J, BROADCA
STING
Adult good music station, upper midwest,
has opening for experienced announcer.
Smooth, professional delivery essentialdeep, resonant voice desired. Exceptional
benefits. University community. Box 772J
BROADCASTING.
Immediate opening announcer-production
or announcer-sales. One of the fastest growing Carolina areas. Lively daytimer. Better
than average salary— opportunity if creative,ASTING
aggressive. and responsible. "Box 806J
BROADC

Help Wanted— (Cont'd)
Announcers

Announcer for small southern station. Send
picture, tape, salary requirement and resume to Box 935J, BROADCASTING.
Announcer and newsman openings for
radio station near New York City. Two
experienced men, one to take over morning
shift and a newsman experienced in gathering and airing local news. Good salaries.
Excellent working conditions. Box 949J,
BROADCASTING.
1st phone announcer — $500 if you can
qualify. Top central states single market
operation. Job involves announcing, some
engineering, some copy and production —
position can lead to sales and management.
Excellent future — top security. All replies
answered. Box 964 J, BROADCASTING.
New Jersey, experienced announcer with
1st class ticket. $100 to start. No maintenance. Box 965J. BROADCASTING.
Experienced announcer to gather, write
local news. $90.00 week, in Texas. Box 989J,
BROADCASTING.
Texas kilowatt needs mature, experienced
announcer. $90.00 week. Box 990J, BROADCASTING.

Eastern 5000 watter wants steady, mature,
reliable, experienced all around announcer!
$433 monthly. Send tape and resume Box
997J, BROADCASTING.
Are you the personality we're looking for?
Thirteenth market, full time, non-rocker,
searching for young undiscovered personality. Salary open. Send tape, resume and
picture. Box 6K, BROADCASTING.
Established station in top 30 market needs
young disc jockey with experience in tight
"news and music" operation. Above average salary and other benefits for right
personality. Send air check, photo, and
resume immediately. Replys confidential.
Box 7K, BROADCASTING.
First phone needed now. Pleasant people.
Pleasant place. KFDR, Grand Coulee, Washington.
Announcer, 1st phone — our night man is
going to
medical
replacement
needed
soon.
Apply school
only if —experienced
by
letter and tape in detail. Interview will be
arranged. Top position for right man.
Salary open, write James F. Jae, Jr., General Manager, KHMO, Hannibal, Missouri.

Expanding staff— Dallas station, not top 40,
has opening for top notch announcer with
bright mature delivery. Send tape, picture, complete resume, and personal references. Box 851J, BROADCASTING.

Wanted first phone for 5 kw Rocky Mountain regional. Must be good airman — no
maintenance, near hunting, fishing and 80
miles south of Sun Valley. Salary open,
reference required — possibility tv . . . call
collect KLIX AM-TV, Twin Falls, Idaho.

Announcer-deejay — 5000 watter-metropolitan
area — New England. Popular music tight
production . . . good opportunity for experienced, capable, reliable man. Send tape
and resume to Box 876J, BROADCASTING.

Wanted — evening personality for CBS radio
affiliate in Fort Wayne, Indiana. Send tape,
photo and resume to Radio Station WANE.
Tapes will be returned.

Announcer for Eastern major market fm
station. Diversified, middle of the road
music policy. $100 per week. Send audition
tape
and resume to Box 894J, BROADCASTING.

Announcer with 1st phone — good opportunity. Immediate opening. Send tape and
resume and availability. WCVS, P. O. Box
1088, Springfield, Illinois.

Experienced first phone announcer, Michigan daytimer. Good opportunity for dependable man. Send tape, resume and
financial
requirements.
Box 903J, BROADCASTING.

Experienced farm director for pioneer topflight adult-appeal station. Good opportunity
for radio-tv farm shows. Send resume, tape,
picture, salary requirements to Jack Dunn,
WDAY, Fargo, North Dakota.
BROADCASTING, February 26, 1962

Help Wanted— (Cont'd)
Announcers
If you have a first phone, like and know
adult music and can produce a good all
nite radio show, send air check, resume
and salary to: WEAT. P. O. Box 70, West
Palm Beach, Florida.
Announcer wanted starting April 2nd. Must
have excellent voice for straight commercials and news. Starting salary $80 to
$90
a week.but Nopersonal
dj's need
apply.will
Tapes
acceptable
interview
be
required before hiring. Apply to WGHQ,
Kingston, New York, Harry M. Thayer.
Radio Newscaster. WLEE, Richmond has an
immediate opening for a fully experienced
man to cover (and uncover) the news in
this capital city — the kind of man who is
accustomed to scooping the town. Phone,
write or wire today to Harvey Hudson,
V.P. and General Manager, WLEE, Richmond, Virginia.
Top flight morning man. Send details to
Claude Schoch, WMIX, Mt. Vernon, 111.
Announcer-dj for good music station. Excellent working conditions. Rush tape,
resume, salary requirements. WSOY-Radio,
Decatur, Illinois.
Personality DJ, Top salary, top benefits,
top opportunity with a fast-moving personality station. Phone, wire or write today to: Harvey Hudson, V.P. and General
Manager, WLEE, Richmond, Virginia.
Radio and Television Placement. Midwest
saturation, plus major markets. Over 650
stations. Write Walker Employment, 83 So.
7th St., Minneapolis 2, Minn. Now!
Technical
Excellent pay for first phone who can read
news and run easy-listening show for small
daytimer in New England. Box 554J,
BROADCASTING.
Wantedtion.
— Non
Chief
engineer.am Pennsylvania
stadirectional
and fm remote
controlled. Complete charge maintenance.
Heavy tape recording and production. Excellent area for family life and good schools
for children. State experience, references,
and salary requirements to Box 821J,
BROADCASTING.
First phone engineer. Unusual opportunity
for good transmitter man at Eastern 10 kw
station. Send resume to Box 967 J, BROADCASTING.
Engineer, first license, Western Pennsylvania, experience not required. Box 977J,
BROADCASTING.
Wanted KTRN-AM, Wichita Falls, Texas.
Engineer capable of becoming chief engineer in future. No announcing. Must be
able to do maintenance. Call 322-5214 or
write Vernon Beck, Chief Engineer.
1st class engineer. Immediate opening.
WCVS, P. O. Box 1088, Springfield, Illinois.
Engineer-Announcer, short air shift, maintain equipment. Good iob for right man.
Resume, tape to Mgr. WEAB, Greer, S. C.
Immediate opening straight engineering
position at fast stepping radio operation.
First phone and control experience prefer ed. . . . tv later — union scale. Chief
Engineer,
WLBC AM-FM-TV, Muncie,
Indiana.
Engineer-announcer. Maintain equipment at
new 500 watt daytimer. Tape, resume,
salary requirements to Manager, WLKM,
Three Rivers, Michigan.
Radio and Television Placement. Midwest
saturation, plus major markets. Over 650
stations. Write Walker Employment, 83 So.
7th St., Minneapolis 2, Minn. Now!
Production — Programming, Others
New Jersey. Journalist-announcer for adult
■music station. Permanent. Send resume
and tape. Box 264J, BROADCASTING.
BROADCASTING, February 26, 1962

Help Wanted— (Cont'd)
Production-Programming, Others
Immediate opening for experienced, aggressive news-man on middlewestern, news
conscious station. Send resume and tape
to Box 790J, BROADCASTING.
If you have proven rating success — Pulse —
top 50 — we would like to interview you for
program manager — three stations midwest.
All replies confidential. Send pic and resume to Box 994J, BROADCASTING.
Graduate student assistantships in radiotv, programming - production available.
Write school of speech, Ohio University,
Athens, Ohio.
RADIO
Situations Wanted — Management
General manager — group operations midwest— California. Doubled gross last two
operations. Available interviews NAB convention. Box 600J, BROADCASTING.
"Successful manager experienced in medium
and large markets. Strong on sales.
Thoroughly experienced in modern radio
programming, station-advertiser sales promotions that produce increased audience
and plus billings. End of first fiscal year on
present job in half-million market, increased billings 35 percent, profits 150 percent, brought station from three and four
position to number one. Jan. -Feb., '62 billings forty percent ahead of Jan. -Feb., '61.
Eight years in this radio business I love,
including five years in top positions with
one of nation's most successful larger market groups. Desire to change for better opportunity. Present arrangement not commensurate with experience, hard work,
ability and performance and I am not an
unreasonable
man." Box 918J, BROADCASTING.
Manager — 12 years experience. Seeks opportunity. Small to medium market. Box
945J, BROADCASTING.
Working manager — 11 years experiencesales, programming. Stable family man. Believes in radio — likes people. Box 951J,
BROADCASTING.
Manager, Chief Engineer, announcer 9 years
experience. B.S. degree Business Administration, 35, $10,000 minimum. Box 960J,
BROADCASTING.
Chief Engineer desires to step up to Manager-Engine r in small market. College
graduate, married. 10 years experience
250w-5kw, directionals. Box 962J, BROADCASTING.
Experienced General Manager, salesman,
p.d., newsman, d.j., copywriter. Radio since
1951. Married, veteran. Want southeastern
station management with ownership possibility. Box 963J, BROADCASTING.
Thoroughly experienced General Manager
wants good solid radio station to manage.
Qualifications: Excellent salesman for top
billings, thoroughly experienced in handling of personnel, good solid public relations man, first class ticket, married with
family and pleasing appearance & personality. If you need this type of person
for your station, write Box 973J, BROADCASTING.
Attention station operators: I am looking
for a station in trouble with ideas and a
wide background to back me when I find
it. Extensive small station market experience if you have trouble and need good,
solid management
Salary Bud
arrangements can be let's
basedtalk.
on results.
Ward, P. O. Box 333, Laurinburg, North
Carolina. Phone Crestview 6-3565.
Late on top pop records? Does your competition seem to have you beat? Then be
first-really first in your market with all the
latest top 40 artists — all labels — mailings 3
times a week — two week trial — no obligation. T. R. Productions, 830 Market, San
Francisco, California.

Situations Wanted— (Cont'd)
Announcers
Beginner, SBA graduate, highly trained
board, news, dj, production. Please. Box
760J, BROADCASTING.
Attention midwest markets. Morning man
. . . no screamer. Top production, five years
experience. Top 40 or otherwise. Available
immediately. Box 823J, BROADCASTING.
Announcer, tight production, experienced,
resonate voice, veteran, dependable, not a
floater. Box 833J, BROADCASTING.
Looking for sportscaster? 7 years play-byplay basketball, football, baseball. 3 years
news
and dee-jay work. Box 785J, BROADCASTING.
Country disc jockey, desires full time air
work. Experienced, employed. Box 859J,
BROADCASTING.
Announcer with first phone. 10 years experience. Family man, (30). Not a floater.
Can accept responsibilities, programming,
and do some maintenance. No nights. Prefer Michigan or Lake Michigan area. $125.00
minimum. Box 910J, BROADCASTING.
Veteran play-by-play man. Consider all
offers. Box 911J, BROADCASTING.
Seek position with medium to small market in midwest. 1 year commercial experience. College degree. Can write copy. Tape,
pix, resume on request. Box 912J, BROADCASTING.
College radio station sports director looking for spot in minor league baseball. Can
handle all sports including bowling. College graduate, veteran. Will relocate anywhere. Fine references, will airmail tapes
and resume on request. Excellent sports
background. Box 915J, BROADCASTING.
Young, bright-sounding d.j., wants start in
radio. Broadcasting school graduate. Offers
enthusiastic play-by-play sportscasting. Will
relocate. Box 916J, BROADCASTING.
Urgent, five years experience doing sports,
news, sales, managing station. College
graduate . . . sober, dependable. Best references. Must have job. Help. Box 917J
BROADCASTING.
Young, well-recommended man knows
modern music and how to present it. 4
years experience, presently top-40 pd, but
good also with good music, news, production. Bright, lively, tight board. Wants
L.A. or vicinity. Available 2 weeks. Box
920J, BROADCASTING.
Five years experience as deejay, staff and
news announcer. Draft exempt. Sober, 27
years old. Know music. Prefer middle of
road operation. Fast board. $100.00 minimum. Prefer southeast. All inquiries
answered. Box 921J, BROADCASTING.
Sports announcer looking for sports minded
station. Finest of references. Box 922J,
BROADCASTING.
Top personality seeking am-tv affiliation.
Plenty of radio experience. Married, versatile. Will relocate. Box 925J, BROADCASTING.
First phone announcer. Young, one year
experience. Now employed. Want to learn
top 40. Prefer far west. Send complete details. Box 927J, BROADCASTING.
Midwest, Southwest, West — top deejay,
sportscaster. Available April first. If you
believe air personality not piece office furniture. Shout real loud, I'll hear you. Box
929J, BROADCASTING.
Annouhcer-salesman-copy
writer ... 5
years experience. First class ticket soon.
Can run fast or medium paced show. Married—own car— 2 years. College. Box 930J,
BROADCASTING.
Country-western jock, smiling voice and
personality, 1st ticket. Desires permanent
position in upper midwest. Box 931J,
BROADCASTING.
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Situations Wanted — (Cont'd)

Announcers

Announcers

Available now — Personality d.j. and newsman— 28— Vet. Almost 2 yrs. experience in
all time slots. Humorous, sober, reliable,
knows music and show biz. Lot of potential
to be married in May so need position immediately. Would prefer Boston, Providence,
New England area. Resume and tape sent
on request. Box 937J, BROADCASTING.

Announcer-recent graduate of broadcasting
school. Lack of experience replaced with
dependability — sincerity and an eagerness
to work hard and learn radio. Box 969J,
BROADCASTING.

Announcer, dee-jay, newscaster. Experienced, tight board, bright-happy sound,
want to settle. Box 934J, BROADCASTING.

Aspiring announcer needs that first job.
Can you help? Speech trained, broadcasting
school, some college, third phone. Box 970J,
BROADCASTING.

Classical or good music opening? Experienced first phone announcer, pd, continuity
director. Box 943J, BROADCASTING.

Top rated DJ — 7 years experience now in
14th market. Have worked with Bob Cole,
Wink Martindale, Jack Gilbert, Dick Biondi
etc. Prefer East Coast major market. Write
Box 972J, BROADCASTING.

Modern radio personality: ifl in major
market.
For $140 I'll be #1 for you. Box
956J, BROADCASTING.

First phone announcer for Texas. All types
of music/can also sell and service accounts.
Box 974J, BROADCASTING.

14 years experience sportscaster, net style —
play-by-play baseball, football, basketball —
strong news and commercials. Box 968J,
BROADCASTING.

Beginner announcer with first phone. Will
locate anywhere — available now. Box 984J,
BROADCASTING.
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Situations Wanted — (Cont'd)
Announcers
Experienced, dj., newscaster, available now.
Bright, tight, non-floater, dependable. Box
985J, BROADCASTING.
Live deejay. If you can lay out $100 per
week for a young deejay with all kinds of
teenage
appeal, drop a line to Box 988J,
BROADCASTING.
DJ — Announcer, first phone combo — young
— single. Mature voice — adult music prefer ed— immediate. Will relocate. Box 992J,
BROADCASTING.
Working morning man, northeast 1000
watter, seeks later shift, same area. DeING. tails, interview. Box 993J, BROADCASTAnnouncer and d.j. Run a tight board. Good
on news, commercials and interview. Age
31. Free to travel. Tape and picture on request. Box 998J, BROADCASTING.
The best — top dj-news-production at No. 1
swinger for 5 years-prefer west. If you
can afford voice, personality, education, the
CASTING.
works. You can't miss! Box IK, BROADAnnouncer. Age 28. Married. 8 years experience with heavy news background. Also
experienced with classical music. Please
do not answer if you do not want a permanent employee or if you are not a metro
station. Box 5K, BROADCASTING.
Have first phone — will travel, not much experience, but willing to learn. Decent voice,
high I.Q. Veteran, 31, mature, no drifter.
Keith N. Balfour, 6239 Stefani Dr., Dallas
25, Texas.
Educated, experienced, first phone announcer tired of bouncing around the east.
Desires to locate permanently with progressive Western station with low turnover
record. Call Pierce Burgess, Washington,
D. C, JU 9-7652.
Am getting out of the Army the end of
March. Have been school trained in radio.
Have, also, been in Armed Forces radio.
I would prefer station in New England
area or middle west. No pictures (they
might scare you) or tapes (that might
really finish the job). Personal interviews
only.
ain't. But a else?)
good
workerA IHugh
am. Downs
(Tight I board-what
Pfc. Robert V. Bevk, Hq. & Hq. Co., 2d
Inf. Bde., Fort Devins, Mass.
Professionally-experienced college student
available full-time June-September. Strong
on news, combo any music. Complete resume, references, tape to fit your sound.
John Catlett, News Director, WPRB, Box
342, Princeton, New Jersey.
Presently employed as Operations Manager at network affiliate in Syracuse, N. Y.
Vet — 29, married — 3 children — college! Five
years experience programming, sales, traffic
et al. $100 minimum depending on available chances for adding to income! "Raybo," 118 Earl Avenue, Mattydale 11, N. Y.
Code 315, GR 2-6313, GL 4-0388.
Seeks announcer and/or production man
combination. Positive commercial delivery.
Alert. Strong on news. Knows music.
Family man. Conservative. Now in major
southern market. Jack W. Hatcher, 808
Winthorne Court, Nashville, Tennessee.
TV/Radio. Available immediately. Extensive experience; dj, program director, news
director — format or non-format, booth and
on-camera. Apt., creative aggressive. Top
rated personality, exceptional voice. Top
references. Family. Veteran. Relocate permanently at good salary. Call Frank
Malone, 7404 Rose Marie Ave., Norfolk 2,
Virginia. Phone 497-7968.

NAME
Technical
COMPANY
Engineer — 9 years experience in transmitter
and studios; remote control, directional systems and some tv in switching and transmitter duty. Box 788J, BROADCASTING.

ADDRESS
Remittance enclosed $
140

□ Bill
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Situations Wanted— (Cont'd)

Situations Wanted — (Cont'd)

Situations Wanted — (Cont'd)

Technical

Production-Programming, Others

First phone — announcer, five years experience. Engineering preferred. Married. Desire Southwest or West Coast. To settle
permanently. Box 824J, BROADCASTING.
Chief engineer, experienced in directional,
maintenance, will consider combo or tv
maint. Will accept responsibility, dependable. Want stable operation will relocate if
right position. Box 829J, BROADCASTING.
Experienced maintenance and installation,
1st phone, sober, hard worker. Age 36. Interested in becoming part owner am/fm
station. Prefer southeast location, will consider any location if possibilities are good.
Now employed overseas as field engineer.
Box 840J, BROADCASTING.

Newsman-Announcer — young, married, all
phases newswork. Seeking modern newsminded station. Fair d.j. Presently at 5 kw
station, medium market. Prefer north-east.
State starting minimum salary. Box 978J,
BROADCASTING.

Management
Manager-salesmanager, small market television, looking for bigger mountains.
Seven years comprehensive experience
every phase this business. Fully capable improving your profit picture. Box 933J,
BROADCASTING.
Sales

Need Manager-Engineer: Chief Engineer?
Chief
wants to step up. Box 961J, BROADCASTING.
Transmitter position, 2 years transmitter experience, 1st radio telephone, available immediate. Box 975J, BROADCASTING.
First phone announcing school graduate.
Want experience engineering and announcing. Box 982J, BROADCASTING.
Directional chief combo. $125/wk. Freedom
philosophy night show. No tapes. Paid interview. Immediate only. Tel. Tavares,
Florida, DI 3-8201.

"Experienced" Girl Friday — combination
traffic co-ordinator, receptionist & copywriter— some sales — desires position with
more
ING. challenge. Box 980J, BROADCASTRecent announcing school graduate interested in radio news, first phone. Box 983J,
BROADCASTING.
Writer, director-producer wants responsible
position overseas. Box 999J, BROADCASTING.
Need PD — Manager for country music operation? Top rated dj — news — sales. Box 4K,
BROADCASTING.
TELEVISION
Help Wanted — Management
If you have proven sales record and are
ready for management, send salary requirements, picture and resume. Multiple ownership midwest network affiliate. Box 996J,
BROADCASTING.

Sales, combined experience twenty years,
television production manager, agency
executive and sales. Sober, hard worker,
married, creative. Box 885J, BROADCASTING.
After 5 years TV experience which included
national selling for leading station representative, buying and producing for one of
top ten advertising agencies, I would like
to join a progressive station in a responsible sales position with emphasis on national and regional business. Well acquainted with top agencies. Married. One
child. Age 29. University graduate with tv
major. As Lieut, in Signal Corp, headed tv
department of 50. Excellent references
from agencies, station managers, reps and
leading
CASTING.industry figures. Box 10K, BROADAGENCY-ADVERTISER

Production-Programming, Others

Sales

Aggressive young man with experience as
record librarian and production assistant
seeks employment in Florida. Plans permanent return to sunshine state. Good
background, can show excellent references.
Anxious to advance with adult music operation. Box 385J, BROADCASTING.
News editor, journalism graduate, no air
work. Box 774J, BROADCASTING.

Rocky Mountain West TV station needs
young alert salesman for medium market.
Active accounts plus guarantee . . . No. 1
station in a boom area. Send pix and
resume to Box 986J, BROADCASTING.

Media-Marketing Analyst. Experienced in
handling problems of media research and
coverage in relation to marketing and selling. Familiar with timebuying and media
planning through considerable service with
major national agency where now employed. Able to do work with EDP and
computer systems. If you are a network,
station group or research firm with a responsible place to fill find what I can contribute. Write Box 804J, BROADCASTING.

Announcers

Announcers

TV newsman for large Florida market. Experience or good potential as reporterwriter, on-camera performer, able to handle
16mm cameras. Send short VTR or SOF.
Box 950J, BROADCASTING.

TV announcer with 11 years radio/tv. Seeking major
Professional on-camera,
booth.
Box market.
959J, BROADCASTING.

Program Director. Competent, mature, family man, 39, 15 years experience, seeks
challenging opportunity. Salary, station
and market size, less important. Box 832J,
BROADCASTING.
Qualified news and sports man — 8 years experience. Can handle any size market.
References, tape. Box 914J, BROADCASTING.
Experienced male copywriter . . . Canadian
. . . seeks senior copywriting position in
the U. S. No bells or syrens. Listenable,
sellable copy for station with discriminating audience. Salary open. Box 932J,
BROADCASTING.
Aggressive, capable newsman. Two years
experience plus AFRS, newspapers, magazines. Interesting, authoritative delivery.
Write lively copy, handle all phases. Want
news conscious metropolitan station. Harvard graduate, married, 30. Available immediately. Let's arrange interview. Box
938J, BROADCASTING.
Versatile, hardworking, Eastern newsman
anxious relocate California, Arizona, New
Mexico. Box 939J, BROADCASTING.
Experienced first phone pd desires continuity, production position with radio or
agency. Southwest preferred. Box 942J,
BROADCASTING.
Qualifications-considerable; ambition unlimited. Dedicated, young radio pro seeks
major market assignment with administrative challenge now or near future possibility. 2 years successful programming
experience. Currently in 5th year as air
personality at Cleveland quality station,
earning $10,000 base. Extensive local tv and
network radio sports background. Family
man, University graduate. 29. Excellent
references including present employer.
Tape and specifics on request. Box 944J,
BROADCASTING.
Health forces the pride of the Midwest to
find Pacific or Atlantic pastures. No bull!
Get your ticket to first-class copy and production. Will also do part-time air work.
Box 953J, BROADCASTING.
BROADCASTING, February 26, 1962

Excellent opportunity in good climate for
versatile announcer — sports, news and some
directing. Permanent job. Must be cooperative and willing to work. Send tape, snapshot and complete application by airmail
to:
Manager, KSWS-TV, Roswell, New
Mexico.
Technical
TV engineer. Excellent engineering opportunity with a leading midwestern tv
station. Experience required. First class
license desirable. Send detailed resume and
salary
requirement to Box 226J, BROADCASTING.
Help wanted: Experienced transmitter man
capable of maintenance and installation
work — wire or call W. L. Evenden, TE
3-2471, WPTV, Palm Beach, Florida.
Assistant Chief Engineer, major Northeastern am-tv operation. Send detailed broadcasting experience, education and salary
requirements for immediate consideration.
Box 863J, BROADCASTING.
Help wanted: Video operator with VTR experience. Wire or call W. L. Evenden,
WPTV, TE 3-2471— Palm Beach, Florida.
TELEVISION

Technical
First phone engineer, one year training,
plus one year experience in tv, station
operations, seven years experience as licensed movie projectionist. Will relocate.
Details, resume furnished. Box 854J,
BROADCASTING.
Experienced, capable supervisor seeking permanent position with a future. Eight years
experience all phases tv, installation, maintenance, video tape, proof of performance,
color, etc. Excellent references, proof of a
job well done. Box 940J, BROADCASTING.
Mr. CP holder! Are you looking for an experienced chief engineer to build your station? Now employed tv chief with 10 years
tv all phases, desires greater potentials.
Box 958J, BROADCASTING.
Production — Programming, Others
Wanted: Commercial television continuity
writer. Excellent working conditions and
fringe benefits. Progressive Wisconsin station. Box 880 J, BROADCASTING.
Artist, southern VHF, seeks man experienced in tv art to assume responsibilities
for art work, scenic design and printing
layout. Attractive company benefits, pleasant working conditions. Please submit resume and recent photo, references, salary
ING.
requirements to Box 923J, BROADCAST-

Situations Wanted — Management
Director of creative operations. Extensive
background in all aspects of television programming and production. Nine years local
and network experience in Canada and
USA. Planning, budgeting and co-ordination
of your creative and production operations, including design concepts, direction
and promotion. Presently design consultant
NYC — will relocate. 34, married, family. Excellent references. Box 3K, BROADCASTING.

Cameraman — ZVz years in commercial station— experienced in all phases of production. Best of references upon request. Box
924J, BROADCASTING.
Programming-Production-eleven years television experience, all phases. Strong on
community relations and live programming.
Seeking permanent position, excellent references. Family man, mid-thirties, University
graduate. Box 946J, BROADCASTING.
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Situations Wanted — (Cont'd)
Production-Programming, Others

"shirtsleeve" type.
experienced,
Resourceful, manager
seeks greater opporProduction
tunities. Solid background. Excellent references. Veteran, married, journalism degree.
Box 948J. BROADCASTING.
Sports Director. TV and/or radio. Top rated
radio and tv shows several years in multiple station market. Play-by-play. Presently employed. Box 954J, BROADCASTING.
Program Production manager — Seeking relocation East, Masters Degree, five years
ETV. commercial. Now supervising VHFETV. On-camera daily program. Strong
sports, pr, management. Family, 27. Box
979J, BROADCASTING.
9 years major market tv experience, all
phases. Stable, hard working, family man.
Seeking position of responsibility. Details
Box 991J. BROADCASTING.
Director-Producer: 5 years experience. All
phases tv. Married. Strong on live commercial programs. Box 2K, BROADCASTING.
TV-Radio newsman. College education preferred. Good general reporter with air
potential. Willing to train for air work.
Salary $100 plus benefits including profit
sharing. Send resume, photo, tape, sample
news copy, professional and credit references to J. A. Sullivan, WCAX-TV, Box
608, Burlington, Vermont.
FOR

SALE

Equipment
Remotetion pickup
equipment
— Here's
stawith remote
operation,
twobase
mobile
units, gain antennae, etc. Everything you
need, nothing else to buy! Brand new G.E.,
unpacked, tuned 166.25 mc. All for $2,950.00.
KCEY. Turlock, California.
Auxiliary generator, gas driven, A.C., 110/
220V, 1 and 3 PH., 5000 watts-continuous
$395.
Excellent
Avenue,
Brooklyncondition.
14, N. Y. Harry's, 8701-18
Complete equipment for 1000 watt FM station available soon. Available piecemeal or
as a package. KJAZ, Berkeley 5, California.
Phaser — designed for 1480 kc 2-tower & 3tower DA-2. Some components removed.
Write for details. WAGR, Lumberton, N.C.
Rek-O-Cut Model B-16-H turntable. Gates
Studio console model 30. Presto 6N Cutting
table recording amplifier. Presto model T-2.
GE model BC-3-A transmitter console. Auto
Dryaire pump model 45. Western Electric
506B-2 10,000 watt FM transmitter. Blaw
Knox FM 54A 8 Bay Clover Leaf antenna.
Discount on package. Chief Engineer,
WNEX, Macon, Georgia.
For Sale: Collins DWW-1 desk wing console walnut-for three PB-150 units and
storage for 120 cartridges. Original cost
$250.00. Brand name . . . still crated. Written offers only. WONW, Defiance, Ohio.
Am, fm, tv equipment including transmitters, tubes, audio, monitors, cameras.
Electrofind, 440 Columbus Ave., N.Y.C.
Will buy or sell broadcasting equipment.
Guarantee Radio & Broadcasting Supply
Co., 1314 Iturbide St., Laredo, Texas.
Unused transmission equipment 1 5/8"
Andrews, 51.5 OHM Teflen Line, $40.00 for
20' length; %" ditto, .90* foot; 6 feet.
Dishes with hardware, $150.00 each. Also
Elbows, Reducers, Dehydraters, Hangers
and Hardware at surplus prices. Write for
Stock List. S-W Electric Cable Company,
1401 Middle Harbor Road, Oakland 20, Calif.
Ampex Recorders in excellent condition:
Make me an offer for Ampex 351 Stereo
portable, Ampex 350 FW console, Ampex
601 and amplifier. Presto 6N cutting lathe
& accessories. Wabash Valley Radio, Inc.,
2018 Stevens Avenue, Elkhart, Indiana.
Phone JA 2-1124, Brooks Dawson.
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WANTED

TO

BUY

Equipment
Want good used equipment for new kilowatt
southern station from mike to antenna.
Write to Box 936J, BROADCASTING.
Need General Electric GL-7D21 power tubes.
State
quantity and price. Box 947J, BROADCASTING.
Interested in used tower approximately 900
ft. Must support six-bay Channel 5 turnstile antenna. Need immediately. Box 957J,
BROADCASTING.
Used heavy-duty support tower, 360 to 450
feet, guyed or bottom portion of self supporting. Box 971J, BROADCASTING.
Wanted: Approved 250 watt transmitter, frequency monitor, and modulation monitor.
KVOP, Plainview, Texas.
Wanted 3 \'a" co-axial Line 20' sections, also
45°
and 90° angles. Martin Williams, WFMS,
Indianapolis.
Short-range wireless microphone, lavalier
supported or similar. Receiver. Noll, Box
23, Chalfont, Pa.
WANTED

TO

Instructions — (Cont'd)
Announcing programming, console operation. Twelve weeks intensive, practical
training. Finest, most modern equipment
available. G. I. approved. Elkins School of
Broadcasting, 2603 Inwood Road, Dallas 35,
Texas.
MISCELLANEOUS
Promoters-professional-amateur. Need quick
sales. West coast major. You sell for 50%.
Send details, references. No P.I.'s. Box 755J,
BROADCASTING.
28,000 Professional Comedy Lines: Topical
laugh service featuring deejay comment,
introductions. Free catalog. Orben Comedy
Books, Hewlett, N. Y.
Surviving fallout — 12 shortie taped features
—for $28.00. Boost ratings and billing. Other
feature available. MD Productions, 11911
High Meadow Drive, Dallas 34, Texas.
"Deejay Manual," a complete gagfile containing adlibs, bits, gimmix, letters, patter
. . . $5.00: Show-Biz Comedy Service, 65
Parkway Court, Brooklyn 35, N. Y.
RADIO

BUY

Help Wanted — Management

Stations
Team of fully experienced radio men looking for fed up absentee owner who wants
out. Prefer Michigan or upper midwest.
Box 667J, BROADCASTING.
Radio property or construction permit in
Southeast. Will consider other locations.
Please justify asking price. No brokers,
please. Box 955J, BROADCASTING.

COMPETENT
strong
sales
background MANAGER
wanted for new am-fm
station in dynamic west coast market of
100,000. Profitable and secure opportunity
for a proven sales producer. 1st phone required. Send complete resume to Box 752),
BROADCASTING.

Prospective owner desires small station.
Prefer daytime single market. P.O. Box
411, Hollywood, California.

Sales

INSTRUCTIONS
FCC first phone license preparation by
correspondence or in resident classes.
Grantham Schools are located in Hollywood,
Seattle, Kansas City and Washington. Write
for our free 40-page brochure. Grantham
School of Electronics, 3123 Gillham Road,
Kansas City 9, Missouri.
Be a Disc Jockey. Learn announcing & engine ring— FCC 1st class license. Nation's
leading D.J.'s & engineers teach you. Free
placement service. Write: Academy of Television & Radio, Inc., 1700 E. Holcombe
Blvd., Houston, Texas.
Train now in N.Y.C. for FCC first phone
license. Proven methods, proven results. Day
and evening classes. Placement assistance
Announcer Training Studios, 25 W. 43 N.Y.
OX 5-9245.
FCC first phone license in six weeks.
Guaranteed instruction in theory and
laboratory methods by master teachers.
G. I. approved. Request free brochure.
Elkins Radio License School, 2603 Inwood
Road, Dallas, Texas.
Since 1946. The original course for FCC
First Class Radiotelephone Operator License
in six weeks. Reservations necessary. Enrolling now for classes starting March 7,
11. For information, references
July
9,
May
and reservations, write William B. Ogden
Radio Operational Engineering School, 1150
West Olive Avenue, Burbank, California.

AT LAST — An opening for one creative,
high
salesman.
Top rated
in top powered
rated market.
$15,000.00
a yearstation
plus,
to the right married man. Prefer background
to include small station experience, agency
experience, and at least two years of college. Send everything in first letter. Box
899J, BROADCASTING.

Announcers
511!
Experienced staff announcer
for summer replacement

jj

(April 2-September 23). In
major eastern market radio
station.
Salary — $116
per
week, plus talent. Send tape,
picture and resume to:

j
g
|
a
g

Box 926J, BROADCASTING

Be prepared. First class F.C.C. license in
six weeks. Top quality theory and laboratory training. Elkins Radio License School
of
Atlanta, 1139 Spring St., N.W., Atlanta,
Georgia.

No tapes returned.

FCC first class license in 6 weeks. We are
specialists. We do nothing else. Small
classes. Maximum personal instruction.
One low tuition covers everything until
license secured. Pathfinder Method, 5504
Hollywood Blvd., Hollywood, California.

Production-Programming, Others

Elkins Radio License School of Chicago —
Six weeks quality instruction in laboratory
methods and theory leading to the F.C.C.
First Class License. 14 East Jackson St.,
Chicago 4, Illinois.

_
m

WANTED
Highly creative male Continuity Direc- j
tor with gung-ho production. Must be 5
available
mid-March.
Rush scripts,
tapes,
resume
to John Gibbs, KQV, f
Pittsburgh
19, Pa.
BROADCASTING, February 26, 1962

Continued from page 137
Help Wanted— (Cont'd)

Situations Wanted— (Cont'd)

lete it from Columbia, S. C.
WUTV(TV)
(ch. 36) Charlotte, N. C—
Supported the assignment of ch. 6 to CharProduction-Programming, Others
lotte as an effective way to ensure threestation competition, and proposed to apply
for the vhf's license if the drop-in is apMAN WITH FRESH IDEAS— diligent— hard
proved.
PROJECT ENGINEER for
Charlotte Telecasters Inc. — Supported the
worker — ambitious — experience in all phases
NETWORK
of Television production, including writing
drop-in, and maintained that uhf was dead
as a competitive tv method in Charlotte.
— have received recognition for producing
BROADCASTINC
If the ch. 6 drop-in is approved, Charlotte
unusual documentary — College Crad — SeekTelecasters proposes to apply for it.
ing position as Man-Friday to Director and/
We have an opening in our Radio
or Producer. Resume, ready to Roll. Box
WGIV Charlotte — Supported the drop-in
Network Engineering Dept. for i 966J, BROADCASTINC.
of ch. 6 as economically feasible and sound
project engineer experienced in RF
from an engineering standpoint, and announced its intention to apply for the license
systems design. Candidates should
if the drop-in is approved.
possess EE degree (CommunicaINSTRUCTIONS
WHIS-TV (ch. 6) Bluefield, W. Va.— Options Major), have several years exposed the assignment of ch. 6 to Charlotte
perience in broadcast engineering,
on the grounds that the drop-in would
be familiar with FCC procedures
cause interference with the WHIS-TV sigMOVING?
and have an interest in performing
nal, and would be, generally, an "inefficisystems design work in the New
SEND
FOR
BOOKLET
ent assignment."
WECT(TV)
(ch. 6) Wilmington, N. C—
York City area.
A free, 16-page booklet prepared by 0 Opposed the drop-in in Charlotte on the
We offer good starting salary, comgrounds that the assignment would cause
Burnham Van Service, Inc. can give you
prehensive benefits program includ"more than minimal dislocation to four exhelpful,
work-saving,
cost-saving
pointing stock purchase plan & excellent
isting
that resulting
service
would
not stations."
be outweighed
by thelossnewin station,
ers
on
how
to
organize
your
move
advancement opportunity in this exand
that
Charlotte
is
not
a
major
enough
from city to city when you change
panding operation. Submit resume
market to support three competitive vhf
jobs. How to prepare to move, tips on
channels.
to: Personnel Dept.
packing, a helpful inventory checklist
CBS
WATE-TV (ch. 6) Knoxville, Tenn.— Opof things to do are among the topics
posed the reassignment on engineering
485 Madison Avenue
included. Write for your free copy.
grounds, arguing that more harm than good
would be done by the allocation in terms
No obligation.
New York 22, N. Y.
of technical interference.
Chuck Swann,
Burnham Van Service,
1634 Second Avenue,
For Sale— (Cont'd)
RADIO
Columbus, Georgia
Technical
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Stations

Situations Wanted — Management
FOR

SALE

Stations

STATION
MANAGER
TOP MARKET
-Currently successful AM or FM Manager
-Willing to make direct calls
—Like and believe in Classical music
FOR THE RIGHT MAN
*Salary

"500-watt, single-market daytimer
for sale. New Studios, excellent
equipment, good town. Single unit
operation. $45,000, terms to good
operator. Located Mississippi."
Box 845J, BROADCASTING.

*Big Commissions
*Stock Option
YOUR OPPORTUNITY
IS NOW
Box 976J, BROADCASTING

FOR SALE
Florida. 5 KW. Full details first letter.
No broker. $75,000 down will handle.
Full time. No lease arrangements.
Box 896J, BROADCASTING

TELEVISION
Situations Wanted
Management
illini!!!
|
SWITCH HITTER AVAILABLE
I Looking for a young but experienced
-|i TV
man who
be an
to the
manager
and can
handle
the assistant
detail? Or
do
J you need a man who can assist the
H national sales manager, help the pro;i gram director, double in brass in other
i areas? I can wear two hats as my TV
H experience includes national selling for
= a leading station representative, buying
\ and producing for one of the top ten
■ advertising agencies, budget man for
4 national film-tape company. Married,
I One child. College graduate. Excellent
B references from agencies, managers,
m reps, networks. Have good Washington
I contacts. Box 9K, BROADCASTING.
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29%
29%
single
Ind
terms
daytimer
small
f
ulltime
120M
Cal
Culf
N Eng medium
80M
$28dn
cash
medium daytimer $ 78M
regional
200M
135M
La
metro
daytimer
$15dn
NY
metro
fulltime
M journals.
and others; also newspapers & 300trade
CHAPMAN
COMPANY
1182 W. Peachtree St., Atlanta 9, Ga.

THE

PIONEER FIRM OF TELEVISION AND RADIO MANAGEMENT CONSULTANTS
ESTABLISHED 1946

Negotiations
Management
Appraisals
Financing
HOWARD S. FRAZIER, INC.
1736 Wisconsin Ave., N.W.
Washington 7, D. C.

FOR SALE
500 Watt Da. Combined operation. Real estate included. No
broker or lease arrangements.
$75,000 down will handle. Middle
Atlantic.
Box 897J, BROADCASTING

First time offered : Tex. single regional
$49,50O Ga. single regional $75,000
only $15,000 down Ky. major regional
$475,000 Fla. medium regional $375,OOO Colo. single regional $55,000
Other excellent buys: Fla. fulltime single
$45,000 with $10,000 dwn. Fla. medium
5 kw. $100,000 Incl. accts. receiv. Ark.
medium regional $150,000 Colo, fulltimer $75,000— Ala. medium regional f.t.
$42,500
Ind. single regional $70,000
Tex. metro. 1961 cash-flow $60,000.
Valuable real estate. $250,000 with 29%
dwn. Tex. major regional $200,000 with
121/2% major
down, power
bal. 10 fulltime.
yrs., no Billed
interest—%
Tenn.
million annually past few yrs. $350,000
with 23% dwn. Okla. medium. $100,0O0 Tex. single regional $70,000 Miss.
single $385,000.
f.t. $45,000
watts.
Others. Southwest 50,000
patt Mcdonald co.
Box 9266 — GL. 3-8080
AUSTIN 17, TEXAS

STATIONS FOR SALE —
NEW ENGLAND. Regional daytimer. Asking
$50,000 with 29% down.
EAST SOUTH CENTRAL. Top market. Cross
$108,000.
Asking buyer.
$200,000 with $30,000
down to qualified
ROCKY MOUNTAIN. Full time. Cross $42,000. Asking $55,000 wiih $16,000 down.
SOUTH WEST CENTRAL. Excellent profits.
Top market in region. Asking $250,000.
29% down.
JACK L. STOLL & ASSOCS.
Suite 600-601 6381 Hollyw'd Blvd.
Los Angeles 28, Calif.
HO 4-7279
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EXPERIENCE.

More

people

to Paris

than

have

..and

flown

any other

the

144

LARGEST

largest

airline

Air France
airline!

The place: Idlewild. The plane: An Air
France Boeing 707 Intercontinental Jet.
The flight: The 20,000th Air France
flight acrossthe North Atlantic— between
Paris and the North America gateways
of New York, Chicago, Los Angeles,
Anchorage, Montreal, Mexico City (Air
France will fly from Houston to Paris
beginning April 25). Why do more

WORLD'S

world's

AIRLINE

people choose Air France than any other
airline? Service is one reason. Experience and dependability are even more
important. All of these qualities are to
be found in every jet pilot who meets
the demanding requirements of Air
France. Air France pilots, for example,
are 6-million-mile pilots. They speak
English as well as French. They have a

/ FIRST

IN

INTERNATIONAL

thorough knowledge of the flight regulations of the 76 countries into which
they fly. Their training is truly formidable—and itnever ends. Refresher
courses and rigorous flight exams continue throughout an Air France pilot's
career. And you find qualities like these
in every phase of the operation of
Air France, the world's largest airline.

PASSENGER

EXPERIENCE
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OUR
He

RESPECTS
took

to

to Jeffrey

radio

Arthur

selling

If any broadcasting practitioner could
ever be excusably spoiled by success,
it's Jeff Abel who has been smothered
by it for 30 years.
Mr. Abel is Jeffrey Arthur Abel, radio-tv director and associate in Henry
J. Kaufman & Assoc., Washington,
D. C. advertising and public relations
agency.
Jeff Abel's string of successes dates
back to the early days of the agency
when he was hired to set up the first
agency radio-tv department in Washington. And for many years he was the
department.
It was Jeff Abel who discovered that
Arthur Godfrey could sell products on
radio and thus started the Redhead on
his road to broadcasting fame on
WJSV (now WTOP) Washington.
As Mr. Abel recalls, Mr. Godfrey's
sponsor was the Cherner Motor Co.
(still a big radio-tv spender).
"He sure could sell cars," Mr. Abel
says, crediting Cherner's ensuing prominence in the Washington area to the
Godfrey sales touch and radio's ability
to put across the message.
It was one of Jeff Abel's earliest successes because, as he admits now, all he
knew about radio then was how fix one
if it broke down — a knack he acquired
in a class at Tech High School in
Washington.
"Back in the thirties," Mr. Abel recalls, "you had to have more strength
in your feet than your head. We'd sell
radio spots to the retail merchants, run
down the street to the station, sprint
upstairs, type out the stuff at 5:30 and
hand it to the announcer for delivery at
6. You might say it was sort of a handto-mike existence."
Born Seller ■ But that's the real Jeff
Abel in action — then as now. He was
born in Washington, D. C, August 16,
1906, and attended local elementary
schools. He later studied at the U. of
Maryland in nearby College Park.
He has a colorful personality,
stands out in almost any crowd and has
retained his athletic figure fairly well
though he has not been an active participant in athletics for about 37 years.
The former Maryland U. lacrosse

like

Abel, Henry
a duck

J. Kaufman

takes

sports, Jeff Abel put the first sports
show on the air in Washington, a 15minute program on WOL featuring
Ted Ostenkamp.
Big Steal ■ Not long afterward
(1937) when professional football's
Redskins transferred to Washington
from Boston, it was Jeff Abel, then a
"veteran," who moved in to "steal" the
Redskins' broadcasting rights for $1,000
from George Preston Marshall, the
present owner of the team and who is
considered a pretty foxy operator himself.
(Under the terms of a new package
contract recently signed between the
National Football League, to which the
Redskins belong, and CBS-TV, the
Redskins will get about $320,000 for
broadcasting rights in 1962).
"It was one of the best moves — if
not the best move — I ever made," Mr.
Abel said. "That year was one of the
greatest in the team's history (they
were world champions) and my client
(Dr. Pepper Bottling Co.) couldn't
have been happier."
But stealing the broadcasting rights
and actually broadcasting the games
were two different things, according to
Mr. Abel. No one in the area had ever
broadcast a football game and there
weren't many experienced hands anywhere else. He managed to get Tony
Wakeman to announce the play-byplay and ended up doing the "color"
himself. "Who else was there to get?
Anyway it was fun," Mr. Abel explained.
All of Mr. Abel's time during the
radio-tv department's infancy was not
dedicated to the sports world. For the
local power company he put on the air
a show called Home
Service Daly
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Washington

quacking
which starred a local personality named
Charlie Daly.
None Other Than ■ The same personality later changed his name to the
more formal John Charles and he is
known today as John Charles Daly,
host of What's My Line on CBS-TV.
The emergence of television in the
late 1940s failed to dent Mr. Abel's
respect and feeling for radio. For about
16 years, his radio budget has absorbed
the lion's share of the overall radio-tv
spending at Kaufman. And he believes
radio has yet to reach its peak.
Radio is and has (since the advent
of television) been vastly underrated,
Mr. Abel said.
"It (radio) has, for example, the
capacity of entertaining a housewife
without interfering with her chores.
It's a powerful selling influence in the
automobile, at the beach, on picnics
and at bedtime. It's the only mobile
air medium and it's become more so
with the perfection of the transistor
radio.
"The only real change in radio lies
in its shift from network to almost
purely local origin throughout the
country.
"It doesn't substitute for another advertising medium and it doesn't replace
any. It's the only completely aural
medium, as television is the only medium which can take you some place
Mr. Abel at one time was part owner
of
WHBG Harrisonburg, Va., and took
visually."
an active part in the station's operation.
On Wasteland & Sheep ■ About television's current problems, Mr. Abel
agrees in part with FCC Chairman
Newton N. Mi now that some shows
that are on shouldn't be, but he thinks
the medium is anything but a "vast
"The trouble is that most
men
are sheep. One guy
wasteland."
with a successful format and
else follows suit. Nobody

television
comes up
everybody
seems to

want to take the lead — be a gambler —
in anything. They are suffering from
'sameness,' " he said.
The coming "power" and a buy he'd
recommend to any client on both radio
and tv: sports.
Why? Because women are interested
in sports. Television has made fans of
the ladies. It is as simple as that, Mr.
Abel says, recalling his past successes
with sports broadcasting.
And his success appears never-ending. At this very moment Mr. Abel
and his wife, Leah, are enjoying a

goalie ("I quit because I got the hell
beat out of me") now confines his
sporting activities to golf (trying to
beat his older son, Syd, 23) and boating (showing his younger son, Jay, 14,
how to operate one).
Sporting blood, however, has had an
important part in Jeff Abel's talent for
selling radio and television in a market that was hard to sell and one that
still presents sales problems.
Realizing the growing popularity of

to

& Assoc.,

Jeffrey Arthur Abel
Radio's peak is yet to come

European trip — first prize in a Valentine Day contest conducted by the
Washington Daily News.
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EDITORIALS
Tuesday,

Feb. 20, 1962

TUESDAY, Feb. 20 will be recorded as the day the world
tuned in on America's first orbital flight.
Radio told the story to an enraptured world. Television
had the whole nation transfixed for four hours, 56 minutes
and 34 seconds — probably the largest audience in history.
There was a sense of participation in an adventure of
unparalleled excitement. The President watched and
listened. Congress interrupted its hearings, and chambers
were practically empty during the tense hours from blastoff until the capsule containing Astronaut John H. Glenn
Jr. was plucked from the sea.
Col. Glenn's exploit wasn't the first multiple orbit. The
Soviet had accomplished this twice, but in utmost secrecy
— lest there be a failure. Col. Glenn's orbital flight plan had
been in the news for months. Failure would have meant an
appalling loss of prestige.
Justly deserved praise is being heaped upon the networks
and their television and radio affiliates for the magnificent
performances in presenting one of the most significant
dramatic events of all time.
A week earlier there was copious praise from the critics
on the hour-long presentation of Mrs. John F. Kennedy's
tour of the White House. This too was characterized as
"television at its best."
These events were covered but not because of recent criticism of the broadcast media. Every happening of importance
since the advents of radio and television has been given
extraordinary coverage because that is the tradition of broadcast journalism.
Wasteland indeed!

Forty

FORTY

years

hath

radio

years ago radio passed from fad to fruition. In

1922 some 470 stations took to the "ether" (to supplement the 30 then operating). It was the era of the cat's
whisker and the earphone. And it was the year in which
Secretary of Commerce Herbert Hoover called the first of
a series of radio conferences that were to set the pattern for
broadcasting.
1922 also was the year that saw the emergence of the
superheterodyne radio receiver, invented by the late Dr. E.

be vignettes and pictures of those antediluvian baling wire
and chewing gum transmitters. The oldtimers will have
theirheaded.
say, not only on where radio has been but also where
it's
Our editors soon will dispatch to the stations on the list,
whatever their present ownership, questionnaires eliciting
their stories, together with any of the old-time pictures they
have in their scrapbooks. This, then, is fair warning to get
set. And to all of our loyal subscribers we promise an interesting, nostalgic issue of Broadcasting next May 14.
Pay

the

piper

schedule of filing fees proposed by a bare 4-3 majority of the FCC bears only faintest resemblance to the
plans offered in Congress or by FCC in the past decade.
For one thing, the plan proposes filing fees as opposed
to franchise taxes or fixed percentages of station incomes.

THE

For another, it doesn't seek to recoup all of the FCC's
appropriation — just about half, or some $6,750,000.
Obviously, the three dissenters had misgivings about what
kind of rights licensees would receive if they paid any kind
of a fee over and above their normal income taxes which
the government collects to run the government. Would a
$150 fee for a license or renewal or transfer of a radio station ($250 for tv) impart to the licensee a continuing or
vested right in his three-year license?
If that is so (and there are lawyers who argue it is) then
broadcasters should welcome it, even though it is doubletaxation, discriminatory and obviously would impose a hardship on those least able to pay — the smaller stations and the
amateurs who work their rigs for fun.
If broadcasters pay such special imposts do they have a
right to expect service in return? Commissioner Robert T.
Bartley, who documented his dissent, must wonder about
this too because he said that regulation of communications
is "for the benefit of the public, and not for the benefit of
the industry which is regulated."
We almost hate to see the plan fail. If broadcasters paid
the piper we assume they could call the tune. The first
instruction, by popular demand, would be to have the FCC
pipe down.

H. Armstrong. And it saw the first "sponsored" program on
WEAF New York — by a real estate firm, the Queensborough Corp.
In those days gadgeteers, tinkerers, electricians, component manufacturers and newspapers simply notified the
then Ship Inspection Service of the Department of Commerce that they wanted on. They were told to operate on
one or the other of two frequencies in the long-wave band
into which such operations were dumped.
This was after such pioneers as KDKA Pittsburgh and
WWJ Detroit had shown the way two years earlier. Stations
operated at will. There was no Federal Radio Commission
(which came into being five years later and was succeeded
in 1934 by the FCC).
Of those 500-odd stations, according to our preliminary
research, some 130 still are on the air. Most have changed
call letters and ownership. Some have moved to new locations. But others are still operating under the same ownerships and in the same cities.
Broadcasting, in its May 14 issue, will commemorate
the 40th anniversary of those pioneer stations (as well as the
30 stations which preceded them in 1920-21). There will
146
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by Sid Hix

"He was working in that rent-a-car commercial, and they
dropped him in front of the car instead of in it!"
BROADCASTING, February 26, 1962
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The comments above— and we have many more of them
— prove that media merchandising can be effective, efficient and dependable.
For
Staff
Twin
store

seven years, KSTP's full-time FEATURE FOODS
has worked in 200 top-volume supermarkets in the
Cities area, gaining the cooperation and respect of
personnel and the confidence of KSTP advertisers.

Bargain Bars, the newly-added End-of-Aisle Displays,
the complete reporting of in-store activities . . . these and
many other services have combined to provide the finest

' nj *HBt ptl
^1

merchandising program available to a food-store-product
advertiser in the Northwest.
For information on how you may put this program to
work
today. for you, call a KSTP Radio or TV representative

Represented by
(R)©®
1500 RADIO
ON YOUR DIAL
Th e Original Station Re prese ntative

MINNEAPOLIS

OTELEVISI0N
CHANNEL 5
ST. PAUL

RCA-4401-V1

Image

PICKS

Orthicon

UP

ACTI
ON-PAC
SCENE
IN
KED

NEAR

DARKNESS

High-sensitivity RCA-4401-Vl's recently televised "live" a record-breaking nighttime parachute jump in Phoenix, Arizona. Starlight and
ground-based searchlights provided the only
scene illumination.
TV cameras in a helicopter and on the ground
picked up the jump team as they parachuted
from the aircraft at 5,000 feet. The RCA-4401Vl's pierced the darkness... and a nation-wide
TV audience watched the parachutists jump.

%

'Q
r

-

then land upon a designated target.
A specially processed photocathode and high
multiplier gain give these Image Orthicons the
high sensitivity to "see" objects in near darkness.
In addition to the RCA-4401-V1, your RCA
Industrial Tube Distributor carries a complete
line of Image Orthicons, as well as other tubes
for virtually every station application— whether
it's for video, audio, or RF service.
RCA ELECTRON TUBE DIVISION, HARRISON, N.J.

The Most Trusted Name in Television

35- Cents

BROADCASTING
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RAB's six-point plan to double radio's share
of the advertising dollar
31
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says exciting tv shows don't send viewers running for the advertised products
48

proposes to put its hand into negotiations for tv commercials talent
54
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.
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Fast, faster, fastest! New

going

America

horizons drop behind us

every day and what's new now may be outmoded in
a minute. Radio keeps up with the pace in this fastmoving age. And Spot Radio keeps your advertising
on the move— where you must sell, when you've got
to be there— with unparalleled speed and flexibility.
These great stations ivill sell your product.

Radio Division
Edward

Petry &
The Original Station
Representative A
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Inc.
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HARRINGTON,

RIGHTER and PARSONS, INC.
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STAN

Louis

a symbol

of greatness

community

leadership,

MUSIAL,

prowess

and

both in athletic
spearheads

the

committee responsible for turning the dream of St. Louis'
new stadium into a concrete-and-steel reality.

KTVI is proud to support this great enterprise; proud to
be a continuing part of the New Spirit of St. Louis. Another
reason why —

in St.

Louis

the

quality

buy

is KTVI

ZvfSTlHfc

//MPAC\
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The impact your KRLD-TV sales message has on
viewers in the Dallas-Fort Worth market area is both
strong and lasting.
Strong because Channel 4 consistently
delivers more TV-Homes, more viewers, and higher ratings than any
other outlet in the metropolitan area. Lasting because Channel 4 continues
this lead, rating period after rating period.*
For a schedule of lasting impact,
designed expressly for you, see your Advertising Time Sales representative.
•See Nielsen, Jan. 62.
REPRESENTED

NATIONALLY

SALES - FORMERLY

THE

TIMES

HERALD

THE

BY ADVERTISING
BRANHAM

TIME

COMPANY

STATIONS
Clyde President
W. Remberl

MAXIMUM
4

POWER

TV-Twin to KRLD radio 1080, CBS outlet with 50,000 watts
BROADCASTING, March 5, 1962

Moratorium

on v's?

prospect of all-channel receiver legislation regarded as nil unless FCC forsakes its eight-market deintermixture plan, talk of compromise
was in air in Washington last week.
FCC wants to avoid freeze on existing vhf assignments but apparently
would consider moratorium under
which it would retain status quo for
at least five and possibly even 10
years. Proposal could arise during
hearings this week before House Commerce Committee at which FCC will
testify.

CLOSED

With

House

Committee

is even more

vehement in its opposition to deintermixture than was Senate Committee
which fortnight ago all hut gave FCC's
bill for all-channel receivers coup de
grace (see page 74) after FCC resisted
proposals to forego deintermixture.
Full freeze on vhf assignments under
grandfather provisions would tie
FCC's allocation hands and legislative
view is that Congress shouldn't preempt allocations powers but must have
protection against summary FCC action. Moratorium is seen as likely
course until Congress can get its bearings on complex problem.
Local option time?
New wrinkle is being discussed
unofficially in FCC consideration of
network option time practice (Closed
Circuit, Dec. 25, 1961). Move may
be made to add one-hour of local
"option time" during prime hours and
at same time retain 2 -hour network
figure. During this hour, station
would be required to program with
locally produced shows. No decision
on option time has been reached by
FCC, which is reconsidering 1960
order (on 4-3 vote) that practice is
necessary for network operations.
Dead

target

Some in audience were puzzled by
one part of speech that LeRoy Collins, NAB president, made to state
broadcaster association presidents last
week (story page 62). Gov. Collins
took strong position against legislation to license networks but said not
a word about bill, now pending, to
regulate them without licensing. Licensing legislation is all but dead.
Regulation bill — introduced by Sen.
John O. Pastore and drafted by FCC
under chairmanship of Newton
Minow — is still very much alive and
was big issue in recent FCC-network
hearings.
As it happened,

Messrs. Pastore

CIRCUIT

and Minow were major performers at
NAB's state association-editorializing
conferences last week. Sen. Pastore
blistered network programming, with
special
blast told
at ABC-TV's
Bus to Stop;
Mr. Minow
broadcasters
start
editorializing. NAB officials said reason Gov. Collins said nothing about
Pastore-Minow bill to regulate networks was that too little was known
about it for NAB to take stand. Bill
was introduced almost year ago.
Code

squeeze

play

Heavy pressure is being put on television networks to submit their programs to NAB Tv Code Authority for
review, procedure networks have
avoided on grounds their own standards are at least as high as code authority's. To bring networks under
tight code control has been stated goal
of LeRoy Collins, NAB president, and
recent uproar over ABC-TV Bus Stop
episode (see above) has played into
his hand. Two Senate subcommittee
chairmen, Dodd of Juvenile Delinquency and Pastore of Communications, have made pointed references
to need for networks to cooperate
with code, and hints have been made
that action on network regulation bill
might be postponed if networks made
appropriate concessions to Collins
plan for strengthened code authority.
FTC

breathes

hot on ratings

Federal Trade Commission investigation of program rating services has
heated up. Principals of several national rating services have received
subpoenas to appear at investigatory
hearing at FTC in Washington on Friday. FTC seems to be preparing purported mislabeling base or antitrust
prosecution based on collusion among
companies if their demands for documents are any indication. Pace at
FTC seems to have quickened because
of reports House Commerce Committee staff has prepared case on small
midwestern survey organization which
allegedly failed to make full and hon29). est survey (Closed Circuit, Jan.

FCC

pay boosts

Reversing earlier action, FCC last
week approved pay grade increases
for seven key employes whose promotions had been approved by Civil
Service Commission (Closed Circuit, Jan. 8). General Counsel Max
Paglin becomes only Super Grade 18

($18,500), Civil Service having turned
down similar grades for chief engineer and chief of Broadcast Bureau.
Promotion to Grade 17 for Executive
Officer Robert Cox was held up by
Chairman Minow because his post
would be affected by executive director proposed for agency by Booz, Allen, Hamilton survey.
Receiving promotions to Grade 16
($15,255 minimum) were Daniel Ohlbaum, assistant general counsel; Gerard Cahill, assistant general counsel;
Joe Nelson, chief of renewals and
transfers; Jim Juntilla, assistant to
Broadcast Bureau Chief; William Watkins, frequency allocations, and Marion Woodward, international division.
Free time specter
Within next couple of months
broadcasters may have new problems
in political broadcasting when President's Commission on Campaign
Costs submits report. Commission has
solicited suggestions on how campaign
expenses can be reduced and has received some for legislation requiring
broadcasters to give free time to candidates. Walter Reuther, president of
United Auto Workers, expressed that
view in urging that grant of free time
for candidates to use as they wished
was "small enough price for the networks and stations to pay for their exclusive franchise to use the public airways." Commission will hold meeting sometime this month to review
staff work and may complete report
next month.
Nielsens

in newspapers?

Because of great reader interest in
television programming, one large
metropolitan newspaper in midwest is
contemplating use of Nielsen and
ARB ratings as regular feature.
Support for RAB
RAB's stretch drive to line up support for its Radio Test Plan not only
succeeded in getting enough commitments to permit go-ahead with RTP
(see page 31) but also added substantially to RAB's membership roster.
Officials say that in terms of new
members added, past month was one
of biggest in recent RAB history.
Though not necessarily attributable to
RTP

in all cases, month's new-member signings exceeded 40, bringing
total station membership close to
1,100.
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Maybe 1972 seems a long way off, but Radio Advertising
Bureau doesn't feel that way. RAB has devised a plan to
double radio's share of the national advertising dollar
and boost spot. See lead story . . .
DRIVE

TO

DOUBLE

RADIO

An exclusive BROADCASTING study shows 1962's billings
will set an alltime record. See . . .
MILLION

FOR

BASEBALL

REFUTES

MOOD

VALUE

PITCH

TO

TV

TALENT

The nation's advertisers are concerned
lic service programming, believing the
And the Assn. of National Advertisers
about cluttering of station breaks. See

TV'S

QUIET

NAB

WASHINGTON

SESSIONS

And now American Research Bureau comes

... 62

up with a

new way of rating metropolitan markets — total homes
delivered during network option time. The results are
intriguing and they're laid out in detail. See . . .
TV

MARKETS

RE-RANKED

... 44

Space problems are here to stay, it became evident last
week as the FCC and administration disagreed on who's
to operate a satellite communications system. Senate
committee explores future of skyways. See . . .
JFK'S

SPACE

PLAN

The FCC's convinced Westinghouse

HIT . . . 70b

Broadcasting Co.

has an outstanding record and shouldn't be punished for
any antitrust sins of its parent company. Fourteen of 15
WBC licenses were renewed by commission. See . . .
PROGRAMS

... 54

also about pubtrend will grow.
also is worried
. . .

REVOLUTION

dents' meeting and editorializing clinic. Sen. Pastore
administered a sound spanking to tv networks. See . . .

... 48

There's one topic advertisers always talk about when
they hold a meeting— the high cost of talent. Now the
ANA proposes that agencies conduct talent negotiations
for their tv commercials. See . . .
NEW

Chicago's a month away but NAB had a sort of two-ply
warmup session in Washington last week — state presi-

... 36

Does an exciting program make you jump up and run
out to the drug store to buy an advertised product? Young
& Rubicam finds no evidence that the type or mood of a
tv program affects sales results. See . . .
Y&R

BRIEF

... 31

Batter up! That's an $83 million term for broadcasters
as sponsors line up their radio-tv plans for the season.

$83

IN

PAID

OFF

. . . 78

Rate cards will rise. Interpublic Inc., major agency
firm, makes this prediction in one of its series of studies
of the U. S. economy and markets. Drop in tv's cost-perthousand is noted by agency. See . . .
TV

... 52

RATE
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... 56
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He

may
but

Discovery — a new world
of television for curious kids
and ambitious

sponsors.

Discovery is for kids. Every
waking minute of their lives is a
search for the hows and ivhys of this
world.
Discovery is the first kid's show
to satisfy their restless, eager minds.
To entertain as it educates, to stimulate as it informs.

B

be a spineless

he's a great

jellyfish to kids,

salesman

for you.

Discovery is created ana guided
by Jules Power — winner of Peabody
and Thomas Alva Edison Awards for
outstanding children's television programs. With Power at the helm, Discovery will travel the entire range of a
youngster's interests — from what
makes a jellyfish transparent to what
takes a space craft into space.
Discovery is scheduled for peak

weekday. Its available audience numbers some 13^2 million children and
teens, plus as many adults.
Discovery combines the two
most necessary elements for sponsor
success — certain acceptance by kids.
Certain endorsement by parents.
Learn how you can earn while
they learn.
Call SU 7-5000 (Collect).

daytime viewing— at 4:30 PM every

"DISCOVERY"

STARTS

OCT. 1 ON ABC-TV-DAYTIME
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Late news breaks on this page and on page 10
Complete coverage of week begins on page 31

Political

editorials
Borscht

occupy
NAB
panel
Confusion on fairness responsibilities
of station which editorializes in favor
of candidate engulfed panel at NAB
Public Affairs and Editorializing Conference inWashington, Friday March 2.
Some 300 broadcasters heard panel
of four discuss "Politics, Candidates &
the Broadcasters" later most of audience vied for right to ask questions.
FCC Commissioner Frederick W.
Ford said preparations by broadcaster
to editorialize is one of best ways station can determine needs of audience.
He said it's broadcaster's duty to editorialize on all subjects, including endorsement of political candidates.
Douglas Anello, NAB general counsel, thought it good broadcasters have
unanimous FCC support on editorializing but said many congressmen have
reservations. He advised stations to
make sure they're factually correct before drawing public conclusions.
Confusion came when Mr. Anello
said station editorial endorsing candidate does not require equal time to
opponent under Sec. 315 of Communications Act. Misunderstanding of this
fact and fear of FCC has curtailed
broadcast editorials by many stations,
he said. Messrs. Ford and Anello
stressed that stations must adhere to
fairness doctrine, however.
Questions on Sec. 315 and fairness
were numerous, one Louisiana broadcaster asking about situation where station endorses 1 of 12 candidates. When
Commissioner Ford said all kinds of
imaginary situations could be raised,
former Louisiana Gov. James Noe
(KNOE-TV Monroe) said he had been
one of dozen candidates involved. Mr.
Noe asked if broadcaster could endorse
his own political candidacy editorially.
"You will be getting into trouble
there," Commissioner Ford answered
amid laughter.

Chicago

outlets

get

quiz; FCC? No, AFTRA
Chicago local of American Federation of Television and Radio Artists
wrote all five local tv stations Friday
seeking detailed program, financial and
staff information. Union said it needs
data to give accurate and fair appraisal
of stations' performance for FCC probe
of local programming there starting
March 19 (early story page 72).
AFTRA's
3 Vi -year-old complaint

session?

Gordon B. McLendon, volcanic
multiple station owner, whose
journalistic exploits frequently
have made page one, is out for
another first — a personal interview with Soviet Party Chairman
Nikita Khrushchev. He made request by radiogram last Friday
and at weekend was awaiting reply. Anticipating approval, he has
briefed himself on Soviet affairs.
Recently, McLendon stations
aroused comment here and abroad
by broadcasting hourly pickups
of Moscow propaganda broadcasts (Broadcasting, Jan. 29).

against NBC-owned WMAQ-WNBQ
(TV) Chicago is credited in part with
helping cause FCC to call unusual inquiry mercial
as to outlets
howandwell
city's fourstations
comeducational
are meeting audience needs.
AFTRA letters request for each of
past ten years : program logs for composite week; gross profit and loss statement; number of performers, staff, freelance and contract; numbers engaged
in program service jobs such as scenery,
engineering, etc., and description of
studio facilities available for local live
programming. AFTRA assured stations
information disclosed would never be
used in any collective bargaining talks
at later date.
Jones, O'Neill, Covino
die in N. Y. air crash
Identified as victims of American
Airlines crash Thursday (March 1) in
New York, were W. Alton Jones, 70.
chairman of executive committee of
Cities Service Co.; Lawrence G. O'Neill,
34, vice president of Kenyon & Eckhardt, account executive on Pabst Brewing Co. account in K&E's Chicago
office, and Isaac J. Covino, 33, art
director at J. Walter Thompson, New
York.
Mr. Jones was connected with Cities
Service's former long-run radio series
Band of America on NBC Radio.
Lynne

C. Smeby,

57, dies

Funeral services were held Saturday
in Bethesda, Md., for Lynne C. Smeby,
57, broadcast engineering consultant,
who died Feb. 28. Mr. Smeby had been
in consulting business over two decades

and had been engineering director of
NAB in early World War II period. He
was co-author of engineering textbook,
Fundamentals of Radio, and member of
board of editors of Institute of Radio
Engineers. In 1959 he was cited by
IRE for outstanding service.
50

witnesses

on all-channel

set bill

Some 50 witnesses will testify at
House Commerce Committee hearings
beginning today (Monday) on all-channel-receiver and anti-deintermixture
legislation (see page 76).
List includes dozen congressmen
from areas threatened by deintermixture, to state officials and representatives of affected vhf stations. Uhf stations will also have spokesmen.
FCC will testify Tuesday, but Commissioner Robert E. Lee, all-uhf advocate, will testify Wednesday. Other
witnesses: Frank Stanton, CBS president, and Robert L. Coe, vice president,
Friday. ABC TV station relations, Wednesday; NAB President LeRoy Collins,
FTC

starts

of cold

inquiry

remedy

ads

Federal Trade Commission has begun all-industry investigation of cold
remedies to determine whether advertising overstates effectiveness of medication. Cold and cough remedies are
heavy users of tv and radio.
FTC said questionnaires were sent to
24 companies in cold remedy field concerning so-called scientific evidence
claimed for medicinal preparations.
FTC said it has reason to believe
some corporations "may be falsely advertised and misrepresented" efficacy of
cold and cough remedies.
This is first FTC move to run industry-wide investigations on advertising
claims.
Crest Consent ■ Consent order between FTC and Procter & Gamble was
announced Friday. P&G agrees to
cease contested claims on tests of Crest
toothpaste.
Tax ruling announced
on rentals of tv firm
Total rental costs of tv films are deductible in "aliquot amounts" or pro
rated over period of rental contract, Internal Revenue Service ruled Friday.
Revenue officials would not explain
effect of ruling on tv industry, saying
it affects particular set of facts. Ruling
■■■■
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supervisor. Also resigning is Peter S.

Jameson, former vp and general sales man-

Hoffman, who was Mr. McHugh's assistant for past five years and who will
be an associate in new McHugh &
Hoffman Inc. Mr. McHugh was executive with C-E for past 8 years, and
was with Tracy-Locke, Dallas, as director of radio and tv.

ABC-TV
Nationalager,
Station
Sales Inc., New
York, appointed
general execuh Timetive wit
mm
v li
im* ^ waM
Life
Broadcast
il
Mr. Jameson
Inc., owner of
four radio and
four tv stations. Mr. Jameson joined
ABC-TV National Sales in 1961 and
earlier had been with NBC for eight
years. From 1956-61 he was national
director of NBC Television Sales. Previously, Mr. Jameson had been with
sales staffs of Crosley Broadcasting
Corp., Peters, Griffin, Woodward and
WNEW and WCBS, both New York.
Hugh L. Lucas, vp in charge of radio and tv for Chevrolet Motor Division of General Motors Corp. at Campbell-Ewald, Detroit, elected vp and national director of radio and tv. He succeeds Philip L. McHugh who has resigned to form his own company (story,
page 58). Mr. Lucas joined C-E in
1955, and has supervised such Chevrolet-sponsored shows as Bonanza (NBCTV), Route 66 (CBS-TV) and My
Three Sons (ABC-TV) among others.
He formerly was at Foote, Cone &
Belding, Chicago, as vp and account

& Television (CMUR-TV) Havana,
Cuba's first tv station. In late 1951,
Mr. Herold joined RCA as tv station
planning consultant, where he assisted
in design and organization of more
than 20 tv stations in U. S. He then
moved to Colorado Television Corp.
(original licensee of KBTV) to help
start station which went on air in 1952.
He was elected to his present position
in October 1961, when John Mullins
purchased sole ownership of station.
Thomas

C.

Dillon,
tive execuvp and
treasurer,
BBDO, New
York, elected
Mr. Lucas

Mr. McHugh

Joseph Herold, vp and general manager, Mullins Broadcasting Co. (KBTV
[TV] and KBTR, both Denver), resigns,
effective April 1, to join Hawaiian
Broadcasting System Ltd., Honolulu, as
general manager of radio-tv properties
(KGMB-AM-TV Honolulu, KHBCAM-TV Hilo, KMAU-TV Wailuku and
K70BW Lihue, all Hawaii). Mr.
Herold began his broadcasting career
in 1930 as engineer at WOW Omaha
and was appointed station manager of
WOW-TV when it went on air in July
1949. He left Omaha in 1950 to serve
as tv consultant for Union Radio

general manager, which is second-ranking position at agency.
Mr.

Dillon

Mr. Dillon

Minneapolis
joined
fice in BBDO's
1938 of-and transferred to San
Francisco office as creative supervisor
in 1942. In 1946 he moved to Los Angeles where he was named office manager in 1957. In 1958 Mr. Dillon transferred to New York as head of marketing research and media for entire agency. He was elected vp in 1948 and
member of board of directors in 1957.
He had served as executive vp and
treasurer since November 1959.

For other personnel changes of the week see FATES & FORTUNES

said in part: "With respect to those
contracts limiting the number of showings, the number of showings in any
taxable year does not exceed the number that would be properly allocable to
such taxable year if the aggregate number of showings permitted under the
contract were ratably allocated to the
entire lease term."
One informal interpretation of IRS
ruling suggested it rejects declining balance basis of deducting film rental costs.
Court

blocks

merger

of Bartell, Macfadden
Order restraining Macfadden Publications Inc. and Bartell Broadcasting
Corp. from combining their assets has
been issued by New York state appellate division. Shareholders of both corporations approved merger of companies on Feb. 9.
Spokesman for Bartell denied reports
last Friday (March 2) that court's decision would have effect of preventing
merger until suits filed by stockholders
who oppose consolidation can be heard.
10

He said court's decision is being analyzed to determine appropriate course
of action.
Scope Tv to produce,
distribute tv film
Elliott Abrams, formerly vice president for syndicated sales, Sterling Television Co., announces today (March 5)
formation of Scope Television Inc., tv
production and distribution firm.
Mr. Abrams, president of new firm,
will offer complete program service
with emphasis on syndication of new
programs and he plans to acquire live
and film packages recently produced for
tv. He will continue Sterling association in special sales areas. Scope address: 161 W. 54 St., New York.
FCC

hopes

to acquire

new

Univac

computer

New $1 million Univac III computer
will be installed by FCC to expedite
processing of applications and to give
quick information on existing and pend-

ing communications facilities.
Unanimous dicision to install computer follows two-year study and is subject to approval of funds by Budget
Bureau and Congress.
Machine will perform engineering
computations, including automatic plotting of service and interference contours; it will also expedite legal and
other considerations, FCC said.
"Significant savings" will result from
use of computer and associated XY
plotter which will handle both broadcast and nonbroadcast applications,
FCC claimed.
RCA

quarterly

dividend

RCA announced quarterly dividend
of 25 cents per share on common stock
Friday. It is payable April 23 to holders of record at close of business on
March 12. Dividend of 87V2 cents per
share on cumulative first preferred stock
for period April 1-June 30, 1962, was
also declared. It is payable July 2 to
holders of record at close of business
on June 4.
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Space

was

Day

UPI

Day

"Congratulations on the wonderful news
coverage you gave us on the launching of
Astronaut John Glenn into space."— William
S. Carter, Manager, KRUS, Ruston, La.
"Excellent all the way. ''—Cliff Engle, News
Director, KFRC, San Francisco.
"UPI started ahead and stayed ahead."— John
Wilson, News Director, KONO, San Antonio.
"We moved the mike right beside the machine
and fed the bulletins as they came off the
printer. The takeoff and recovery were the
very best." — Jim Robbins, News
WKOX, Framingham, Mass.

Director,

"The minute-by-minute, second-by-second
coverage of every detail, no matter how small,
was very good."— Ed
WAGA-TV, Atlanta.
"Delighted,

Blair, News

Director,

beautiful, very, very good. We

broadcast everything— bells included."— Robert
Cain, Program Director, WHIM, Providence.
"Fast, colorful, accurate and comprehensive."
— Larry West, News Director, KWKH,
Shreveport.
"UPI was excellent." — Dennis Gagnon,
Director, WTWN, St. Johnsbury, Vt.

News

"You were right on the split second with
events. We were quite well pleased. The individual features were very useful." — Aubrey
Morris, News Director, WSB Radio, Atlanta.
"You did a very good job all the way through.
The color stories were very well done."— Ray
Butts, Operations Manager and News Director, WCOV Radio, Montgomery.
"A tremendous job." — Jim Drake,
Director, WSM-TV, Nashville.

News

"^_Jnited

J nternational
J^ress

DATEBOOK
A calendar of important meetings and
events in the field of communications
* Indicates first or revised listing.
MARCH
March 5 — Academy of Television Arts &
Sciences, foreign tv exhibit, showing winners at the Montreux Festival. Hollywood
Palladium, 8 p.m., Hollywood.
March 5 — House Commerce Committee,
hearing on all-channel set legislation.
Washington, D. C.

March 5-6 — Broadcasting and advertising
seminars, School of Journalism and Communication. U. of Florida. Separate days
will be devoted to consideration of media
and advertising topics. Participants in the
seminars include Pauline Fredericks, NBC
News, Commissioner Robert E. Lee of the
FCC, and TvB President Norman Cash. U.
of Florida campus, Gainesville.
March 5— Academy of Television Arts &
Sciences, Hollywood chapter evening meeting on international television. Ambassador
Hotel, Los Angeles.
March 5-9— School of Journalism & Communications, U. of Florida, Communications week. Gainesville.

*March 6— Radio and Television Executives
Society, Time Buying and Selling seminar:
"A Look Behind the Media Plan." CBS
Radio, 49 E. 52nd St., New York.
March 6— New York State Broadcasters
Assn., annual meeting. Gov. Rockefeller
and members of the legislature will be
guests for the dinner following the afternoon meeting. Ten Eyck Hotel, Albany.
*March 7— American Women in Radio &
Television, Chicago chapter, monthly evening meeting. Kenneth Hurd, vice president of BBD&O, will be the speaker. Continental Club, Chicago.
March 7-9— Western Assn, of Broadcasters,
engineers convention. Hotel Saskatchewan,
Regina.
March 8-10— Alabama Broadcasters Assn.,
spring convention. Dinkler-Tutwiler Hotel,
Birmingham.
March 10— Sigma Delta Chi, Region 7
convention. Muehlbach Hotel, Kansas City
Mo.
March 12-16 — American Management Assn.,
"Effective
Advertising"
for time.
management, in Chicago
for course
the first
La
Salle Hotel, Chicago.

*March 13— RTES, Time Buying and Selling
seminar: "Introduction to Broadcast Research." CBS Radio, 49 E. 52nd St., New
York.
March 14-16 — Electronic Industries Assn.,
committee, section, division and board
meeting. Statler-Hilton Hotel, Washington,
D. C.
March 15 — Southern California Broadcasters Assn., monthly luncheon meeting,
noon. N.W. Ayer & Son, Hollywood, will
be guest agency. Michael's Restaurant, Los
Angeles.
March 15-16 — West Virginia Broadcasters
Assn., spring meeting. Legislative dinner
on Thursday evening; workshop Friday
morning. Sheraton Park Hotel, Washington, D. C.
March 16 — Advertising Federation of America, board of directors meeting. New York
March 16 — Louisiana Assn. of Broadcasters,
spring meeting. Washington-Youree and
Captain Shreve Hotels, Shreveport.
March 16 — Indiana Broadcasters Assn.,
spring meeting. Feature speaker will be
C. Wrede Petersmeyer, president of CorinBROADCASTING, March 5, 1962

thian Broadcasting Corp. Site in Indianapolis to be announced.
March 16-17 — Arkansas Broadcasters Assn.,
spring
meeting. Sam Peck Hotel-Motel,
Little Rock.
19-23 — Georgia Assn. of Broadcasters, first annual regional meetings of
broadcasters will be held at following five
sites: Griffin, Albany, Baxley, Augusta,
Canton.

FLY

DELTA

to

the

March

Convention

*March 20— RTES, Time Buying and Selling
seminar: "When the Rep Answers His
Phone." CBS Radio, 49 E. 52nd St., New
York.
March 20 — Illinois Commission on Children, in association with 30 other statewide
organizations, will sponsor an all-day workshop on "Broadcasting in the Public Interest." Among the speakers: NAB Code
Director Robert D. Swezey, FCC Commissioner Robert E. Lee, and Louis Hausman,
director of the TIO. LaSalle Hotel, Chicago.
March 21-23 — Audio Engineering Society,
spring convention. Ambassador Hotel, Los
Angeles.
March 22 — Assn. of National Advertisers
seminar, "How to use business papers effectively." Hotel Plaza, New York.
March 22-24 — Advertising Federation of
America, fifth district meeting. Shawnee
Hotel, Springfield. Ohio.
*March 23 — Deadline for reply comments on
FCC proposals to foster uhf, delete single
vhf stations from eight markets (deintermixture) and drop in vhf channels in eight
other markets.

NATIONAL
ASSOCIATION

OF

March 26-30 — American Management Assn.,
course in trade practice regulations. Hotel
Astor, New York.

BROADCASTERS

March 26-28 — Canadian Assn. of Broadcasters, annual convention. Queen Elizabeth
Hotel, Montreal, Que.

Chicago — April 1-5
Conrad Hilton Hotel

March 26-29 — Institute of Radio Engineers,
international convention. Waldorf-Astoria
Hotel and New York Coliseum, New York.
March 28-30 — National Sales Promotion &
Marketing Exposition of Advertising Trades
Institute. Hotel Biltmore. New York City.
March 29-30— NAEB Region III meeting.
Ball State Teachers College, Muncie,
Indiana.
March 30-31 — Advertising Federation of
America, sixth district meeting. Detroit.
March 31-April 1 — National Assn. of Fm
Broadcasters. Program and business meetMay
May
May
May
May
May
May
May
May
June
June
June
June
June
June
June
June
June

TVB sales clinics
-Bond Hotel, Hartford
-Sheraton-Jefferson, St. Louis
-Mayo, Tulsa
—Sheraton-Dallas, Dallas
—Sheraton-Dallas, Dallas
—Roosevelt, New Orleans
-Sheraton-Gibson, Cincinnati
— Hillsboro, Tampa
—Dinkier
Plaza, Atlanta
10-Statler
Hilton, Buffalo
15—Sheraton-Belvedere,
Balti157- more
1
—Sheraton-Cleveland,
Cleve172land
9
2
—John Marshall,
8- Richmond
—Fresno
Hacienda, Fresno
31—Benson, Portland, Ore.
22 — Vancouver, Vancouver
26 — Writers' Manor, Denver
— Sheraton-Fontenelle, Omaha
1921-

28-

55-

7-

7-

You'll spend more time at the convention
if you jet there and back, on Delta! And
service is always in the famed Delta
tradition . . . personal, quick and exceedingly thoughtful.
Fly Delta jets to Chicago from
MIAMI

HOUSTON

TAMPA

ST. LOUIS

ATLANTA

MEMPHIS

CINCINNATI
Choose deluxe first-class or thrifty tourist
on every Delta 4-engine flight! Other
fast, dependable flights from many additional cities from the Southeast and Midwest.
We suggest you make your reservations
now. For personalized convention attention, call your nearest Delta office, see
your Travel Agent or write Delta Air
Lines, Convention Bureau, Atlanta Airport, Atlanta, Ga.
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COLUMBIA

CONTACT

can

FOR

SUCCESS

STORIES:

WCBS-TV New York • WTCN-TV Minneapolis • WTMJ-TV Milwaukee • KCMO-TV Kansas City, Mo.
WCAU-TV Philadelphia • KLZ-TV Denver • WBBM-TV Chicago • WLW-A Atlanta • KNXT Los Angeles
WBTV Charlotte • WTIC-TV Hartford • WOAI-TV San Antonio • WKBW-TV Buffalo • WSYR-TV Syracuse
WAPI-TV Birmingham • WTPA Harrisburg • WHBF-TV Rock Island • WOOD-TV Grand Rapids • WKRG-TV
Mobile • WGAN-TV Portland, Me. • W-TEN Albany, N.Y. • WTVD Durham-Raleigh • KLAS-TV Las Vegas
WTVJ Miami • WFGA-TV Jacksonville • WLOS-TV Ashevtlle • KVOS-TV Bellingham • KMJ-TV Fresno
KPHO-TV Phoenix • WNEM-TV Bay City-Saginaw • WRBL-TV Columbus, Ga. • WKBN-TV Youngstown
KHVH-TV Honolulu • WBRE-TV Wilkes-Barre • KOIN-TV Portland, Ore. • KMOX-TV St. Louis • KTUL-TV
Tulsa • KAVE-TV Carlsbad • WCCB-TV Montgomery • WREC-TV Memphis • WTVT Tampa • KCPX-TV
Salt Lake City • WTOP-TV Washington, D. C. • KPLC-TV Lake Charles • WITN-TV Washington, Ny C.
KALB-TV Alexandria • KGGM-TV Albuquerque • WSAU-TV Wausau • KFVS-TV Cape Girardeau
WKYT Lexington • WEAU-TV Eau Claire • KCTV San Angelo • WJHG-TV Panama City, Fla. • WALB-TV
Albany, Ga. • WBAY-TV Green Bay • KKTV Colorado Springs • KFMB-TV San Diego

'THE

MAN

starring
FROM LARAMIE"

JAMES

To date, the COLUMBIA

POST-48's

ing 65% of U.S. TV homes.

There

have been sold in markets
are over 200 good reasons

coverfor this

outstanding

sales success ... ALL THE KING'S MEN, BORN
TERDAY/THE CAINE MUTINY, THE LAST HURRAH, DEATH

SALESMAN,

3:10 TO YUMA,

THEY

FALL

and 711

OCEAN

MISS

SADIE

DRIVE,

For the availability of these features
Screen

Gems

representative,

SCREEN

THOMPSON,

to name

THE

YESOF A

HARDER

a few.

in your market,

contact

today!

GEMS,

INC.

your

STEWART

ing
jointHilton
NAB-NAFMB
"Fm
Day" March
April 1.31;
Conrad
Hotel, Chicago.
♦March 31-April 2 — Assn. of Maximum Service Telecasters, annual membership convention and board of directors meetings. First
meeting of directors will be held at the
Blackstone Hotel at 6:30 p.m. on March 31.
Subsequent meetings will be held next day
in the Conrad Hilton Hotel. Meetings will
be in Chicago.
APRIL
April 1-4 — National Assn. of Broadcasters,
annual
Chicago. convention. Conrad Hilton Hotel.
April 4-6 — Assn. of National Advertisers,
West Coast meeting. Del Monte Lodge.
Pebble Beach, Calif.
April 6-7 — Region 11 (southeastern) conference, National Assn. of Educational
Broadcasters. U. of Georgia, Adult Center
for Continuing Education, Athens.
April 7 — Intercollegiate Broadcasting System, annual convention. Yale U., New
Haven, Conn.
April 9— Academy of Motion Picture Arts
& Sciences, 34th Oscar awards ceremony at
Civic Auditorium. Santa Monica, Calif.
♦April 10— RTES, Time Buying and Selling
seminar: "Using Research." CBS Radio, 49
E. 52nd St., New York.
April 11-13— New York State Educational
Radio & Television Assn., spring meeting.
WNED-TV. Hotel Lafayette, Buffalo.
April 13-14— Sigma De!ta
convention. Atlanta, Ga.

Chi

Region 3

u
(Click,
,
Hummmmmmm)

April 14-15 — Sigma Delta Chi Region 5
convention. Morrison Hotel, Chicago.

about
to
you are

April 16 — Deadline for comments on FCC
proposal to charge licensing fees for applications for new stations, renewal applications, transfers of control or major
facility
licenses. changes, and other nonbroadcast

hear the
distinctive
sound
New

new
in

York.

Listen...

April 16-18 — National Educational Tele& Radio Hilton
Center,
spring
affiliates'
meeting. visionDenver
Hotel,
Denver,
Colo.
♦April 21 — UPI Broadcasters Assn. of Connecticut, annual convention, banquet and
ball. Statler-Hilton, Hartford, Conn.
April 23-May 5 — Second International Television Festival, Montreux, Switzerland.
April 25 — Assn. of Industrial Advertisers,
Eastern New England chapter and Hartford
chapter, all-day marketing and advertising
clinic. Hotel Somerset, Boston.
April 26-27 — Pennsylvania AP Broadcasters
Assn. Philadelphia.
April 27-28— Oregon Broadcasting Conference. Village Green, Cottage Grove.
April 27-29 — Mississippi Broadcasters Assn.,
annual convention. Broadwater Beach Hotel.
Biloxi, Miss.
April 27-29 — National Academy of Television Arts & Sciences, trustees meeting.
Seattle, Wash.
April 28-29— Sigma Delta
convention. Lubbock, Tex.

Chi

Region 8

♦April 29-May 2 — Chamber of Commerce of
U.S., 50th annual meeting. For information
and reservations, contact the Hotel Reservation Office, 1616 K Street N.W., Washington 6, D.C. Convention will take place in
the Capital.
April 29-May 3— Society of Motion Picture
and Tv Engineers, 91st convention. Advances of color motion pictures and color
tv is the convention theme. Ambassador
Hotel, Los Angeles.
April 30— American Women in Radio and
Television, board of directors meeting.
Sheraton-Chicago Hotel, Chicago.
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New

A new

station is born

in New

York' :

York. A new

concept

of programming. A distinctive new sound. It's a new
sound in music. It's a new sound in newscasting.
50,000 watts, 24-hours a day. It's Storer Radio, New
York. / A new advertising medium is born in New
York. With an adult, astute, affluent audience. It's
WH N Represented nationally by the Katz Agency, Inc.
Storer Radio. Inc 400 Park Avenue. New York 22 N Y
Sound of Music/Total Information News
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POLITZ

MAY
vertisers, convention. Royal York Hotel,
Toronto.

KNOWS

May 2-5 — Institute for Education by RadioTelevision, annual convention. DeshlerHilton Hotel, Columbus, Ohio.
May 3-6, 1962— American Women in Radio
& Tv, national convention. SheratonChicago Hotel, Chicago.

WHO

May 4-5 — Kansas Assn. of Radio Broadcasters, annual convention. Hays, Kan.
May 4-6—vention.
SigmaWilliamsburg,
Delta Va.
Chi Region 2 conMay 5— Sigma Delta Chi Region 9 convention. Grand Junction, Colo.
May 9-12— Western States Advertising
Agencies Assn., 12th annual conference
Theme of this year's conference is: "Aavertising Achievements— West." Oasis Hotel.
Palm Springs, Calif.
May 10 — Station Representatives Assn.
program awards luncheon. "Silver Nail"
timebuyer of the year award and "Gold
Key"
presented. WaldorfAstoriaaward
Hotel, will
New beYork.
♦May 10-12 — U. of Wisconsin Journalism
Institutes. Wisconsin Center, Madison.
May 10-12 — Advertising Federation of
America,
ville, Fla. fourth district meeting. Jackson-

LISTENS

IN

WGY'S

VITAL

COVERAGE

■

25-COUNTY

AREA

For example, out of the 1,287,000 who

listen

to radio, 465,000* listen to WCY . . . 147,000
are between 35 and 54 years of age . . . 199,000

May
11-12— New
Sigma York.
Delta
convention.

are in the upper-third income

*May 12 — California Associated Press RadioTv Assn., annual meeting. Yosemite National
Park.

group.

Chi

Region 1

Only the Politz study tells advertisers who,

May 12— UPI Broadcasters of Illinois, spring
meeting. Inman Hotel, Champaign.

what, when, where, and why people listen in Albany, Schenectady, Troy, Northeastern New

May 12— vention.
Sigma
Delta
San Jose,
Calif.Chi Region 11 con-

■

York, and Western

New

May 12— Sigma Delta Chi Region 4 convention. National awards banquet on
agenda. Detroit, Mich.
May 15 — Comments due in FCC rulemaking
(Docket 14419) affecting the presunrise
operation of daytime only stations. (Rescheduled from Feb. 8)

England. For the com-

plete Politz survey on WCY's
ing audience, contact WCY

25-county listenor your Henry I.

Christal Co. representative.
982-22

*Average weekly cumulative adult audience

810

KC

WGY

50

A

STATION

GENERAL

ELECTRIC

May 15-16 — Council on Medical Television,
fourth annual meeting. Clinical Center. National Institute of Health, Bethesda, Md.
May 16-17 — Annual Medical-Dental Tv
Workshop, sponsored by the National Naval
Medical Center. National Naval Medical
Center, Bethesda, Md.
May 20-22 — Assn. of National Advertisers,
spring
meeting. Hotel Commodore, New
York.

KW

May 21-24 — 25th anniversary Electronic
Parts and Distributors Show and Conference. Conrad Hilton Hotel. Chicago.
May 22 — National Academy of Television
Arts & Sciences, 14th annual Emmy Awards
presentation. Originating in New York,
Hollywood, and Washington, D. C.
May 23-25— Electronic Industries Assn., 38th
annual convention, committee, section, division and board meeting, Pick-Congress
Hotel, Chicago.

ALBANY-SCHENECTADY-TROY
BROADCASTING
THE BUSINESSWEEK!- Y OF TELEVISION AND RADIO
1735 DeSales St., N. W. Washington 6. D. C.
NEW

SUBSCRIPTION

ORDER

JUNE
-Oklahoma AP

Please start my subscription immediately for —
□ 52 weekly issues of BROADCASTING
$ 7.00
G 52 weekly issues and Yearbook Number
11.00
□ Payment attached
□ Please Bill
name

title/ position4

company name

June 14-15 — Western Assn. of Broadcasters, convention. Jasper Park Lodge,
Alta.

address
city
state
Send to home address20 (DATEBOOK)

o
O

Radio-Tv Assn.
Tulsa.
June 2-3June 11-14 — Industrial Advertising Exposition held in conjunction with the 40th annual Conference of Assn. of Industrial Advertisers. Royal York Hotel, Toronto,
Ontario, Canada.

tone

June 17-22, 1962 — Annual convention of the
National Community Television Assn.
Shoreham Hotel, Washington, D. C.
June 20-22— Virginia Assn. of Broadcasters,
BROADCASTING, March 5, 1962

beautiful

sound

in

New

York

A Storer Station
50,000

Proudly

NevYork
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nationally
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watts/ 1050

THE

kc

KATZ

AGENCY,

inc

/ Chicago / Detroit / Atlanta / St. Louis / San Francisco / Los Angeles / Dallas / Minneapolis

annual meeting. Cavalier Hotel, Virginia
Beach.
June 23-28 — Advertising Federation of
America, 58th national convention, in conjunction this year with Advertising Assn.
of the West. Theme of the joint meeting
will be "All-American Advertising Roundup." Denver-Hilton Hotel, Denver.
June 23 — Advertising Federation of America, ninth district meeting. Denver.
June 29-30 — Texas AP Broadcasters Assn.,
15th annual meeting. Hotel Texas, Fort
Worth.

FOOD
MAR,

JULY
"July 15-27 — Advertising Federation of
America, Harvard Management seminar for
advertising and marketing executives. Harvard U., Cambridge, Mass.
AUGUST

OPEN

MIK
tions E®.
in the state as of July 1, 1961,

editor: Thank you very much indeed
. . . for the very well-phrased item . . .

and approximately 21,000 at the present time. Montanans are paying more
than $1,250,000 annually to watch Sail
Lake City and Spokane stations on
cable tv.

on Fiedler

It has already elicited considerable
comment up this way and it is good to
be recognized by a publication such as
yours with such high standing in the
industry. — G. Wright Briggs Jr., radiotv director, BBDO, Boston.
A rep's-eye

view

editor: The story on the representative
business (Special Report, Feb. 26) is
excellent. Your coverage was accurate
and thorough. The piece is a major
contribution to the knowledge of the
industry.
All of us in the representative business are grateful, and we of the Petry
Company are doubly thankful for the
special feature which you incorporated
on Ed Petry and the Petry Company.

► 10,000 WATTS
AM 1100
FM 98.3
iWHLI
ik uoice of
f
HEMPSTEAD
LONG ISLAND. N. Y.
PAUL GODOFSKY. Pies . Gen Mgr
JOSEPH A LENN. t«ec. Vice Pres.. Sales
Represented by Gill-Perna
ts

Sept. 20-22 — Advertising Federation of
America, tenth district meeting. Shreveport.
La.
Sept. 28-29 — Institute of Radio Engineers,
12 annual broadcast symposium. Willard
Hotel, Washington, D. C.
OCTOBER
Oct. 14-17 — CCBA Managing and Engineering convention. Royal York Hotel, Toronto,
Ont.
Oct. 16 — Public hearings by the Canadian
Board of Broadcast Governors. Ottawa.
Oct. 21-25 — National Assn. of Educational
Broadcasters, 1962 annual convention. Hotel
Benjamin Franklin, Philadelphia.

concerning our program, "The World
of Arthur Fiedler" [Programming, Feb.
12]. It hit the nail on the head and I'm
sure will be of benefit to us.

r

Sept.
11-13 — Electronic
Industries Assn.,
committee, section division and board meeting. Biltmore Hotel, New York.
Sept. 12-14 — Michigan Assn. of Broadcasters,
fall convention and business meeting. Hidden Valley, Gaylord, Mich.
Sept. 14 — Advertising Federation of America, first district meeting, Cape Cod area.
Sept. 14 — Georgia Assn. of Broadcasters,
2nd
annual South-East Radio-Tv Seminar.
Atlanta.

Aug. 5-7 — Georgia Assn. of Broadcasters,
annual convention. Holiday Inn, Jekyl Island, Ga.
Aug. 21-24 — Western Electronics Show and
Convention, Los Angeles Memorial Sports
Arena.
Aug. 31-Sept. 9—1962 World's Fair of Music
& Sound. An international exposition devoted to every area of the music and sound
industries. McCormick Place, Chicago.

Program

The independent Long
Island (Nassau-Suffolk) market
— 4th largest in the U.S.—
where over 2 million customers
live and shop.

SEPTEMBER

I am putting a copy of this issue in
my own private archives. . . . — Robert
L. Hutton Jr., vice president, Edward
Petry & Co., New York.
Money

in Montana

editor: I am sure that every broadcaster has read, with great interest, Mr.
Fred G. Goddard's reply to Ed Craney
[The Media, Feb. 19]. Mr. Goddard
disputed Mr. Craney's figures.
, Mr. Craney's figures
actualityive.
In conservat
If the reports of the
were
Montana cable operators can be believed, there were 19,100 cable connec-

. . . Mr. Goddard neglects to mention that he has a connection charge
of $79.50, which presumably has
brought him an additional $715,000 to
date. . . . [The cable operator] . . .
creates no programming of any kind,
buys no film and gets no letters from
[thetheFCC].
...decision
The only
"injustice"
in
Riverton
[is] that
it was
so long in coming. — Joseph S. Sample,
KOOK-AM-TV Billings, Mont.
Outnumbered
editor: Mr. Minow's television statement about television's magnificent coverage of Project Mercury brings to
mind some of the peculiarities of our
business.
It was only last May, four days after
Commander Shepard's flight, that Mr.
Minow called television a "vast wasteland." In his FCC report to the Congress, Mr. Minow [reported] that while
mail received during the last three
months of 1960 by the Complaints and
Compliance Division totaled nearly
1,150 pieces, for the first five months
of 1961 it had jumped to about 4,300
letters — 4,300 letters from 49 million
television homes.
On Tuesday during the hours that
KWTV was carrying CBS Television's
account of Colonel Glenn's flight, this
station received 15 telephone complaints about not carrying some of our
BROADCASTING, March 5, 1962

HEARTBEAT
WMAR-TV

OF

plays a vital part in the affairs of

the city and state . . . has its "fingers" on the pulse
of the myriad of daily activities . . . and always
programs to keep the citizenry better informed.
Ours is a tradition of service established by our
parent organization— The A. S. Abell Company,
which has served Maryland for 125 years as publisher of the Sunpapers of Baltimore.
Baltimore . . . industrial and cultural leader ... a
crossroad of the world . . . with its famed deepwater
port and international airport . . . hub of a great
state ... is an important market for all types of
goods and services.
The history and the spirit of our company make
it an integral part of the culture, the society, the

A

GREAT

CITY!

heartbeat of Maryland. Ever since WMAR-TV
went on the air as Baltimore's first television
station . . . second in the CBS network and twelfth
in the nation . . . WMAR-TV

has been a com-

television "firsts"
in public
. . . and munity
in leader
audience.
Thisservice,
is VIEWMANSHIP
at
its best in the nation's twelfth market!
No

Wonder

—

In Maryland

Most People Watch

WMAR-TV®
Channel 2— Sunpapers Television- Baltimore 3, Md.
Represented Nationally by THE KATZ AGENCY, INC.

viewers' favorite soap operas. ... If
each of CBS Television's 195 affiliates
received 15 complaints, it would account for 2,925 at CBS stations only.
If each of an estimated 450 network
affiliates that probably carried network
coverage from ABC, CBS or NBC received an average of even 10 calls, it
would account for 4,500 complaints in
one day, more than Mr. Minow says the
FCC received in five months.
If these complaints were directed to
Mr. Minow's office, would he want to
consider the cancelation of television's
coverage of space flights? — Montez
Tjaden, promotion manager, KWTV
(TV) Oklahoma City.

Programming

center

for

full

or

Gospel
part-time

religion
To thecategory."
best of my knowledge, this is
not an accomplished fact but is a definition currently under consideration by
the FCC.

broadcasting
Plays up to 55 tape magazines

Would you please clarify? — Walter
B. Dunn, president, WFTL Fort Lauderdale, Fla.

and can be used to automatj

[Mr. Dunn is correct in his understanding
of the present commission attitude. But the
FCC proposes to revise its position by removing gospel music from the religious
category when such music is not incidental
to a religious program.]

equipment after any magazine. •

HTTP

e ©

fBR Isp |5

The remarkable ATC 55 allows use
of regular staff voices at all hours,
with a minimum number of personnel on duty. Ideal for early morning
and late evening hours, or to clear
announcers for other duties during
certain hours of the day. Lets you
use your best talent during week
ends or for separate FM operations.
The ATC 55 will automatically play
back up to 55 magazine-loaded
made

by

music

editor: On page 106 ["FCC staffers
become licensee pen pals," Perspective
'62, Feb. 19] . . . you say: ". . . programs of gospel music are not recognized by the FCC as qualifying for the

automatic

ically start other broadcast

on gospel

taped spots, themes, and production
aids; up to 165 full length musical
selections, without resetting or reloading. It is also designed to
operate in conjunction with other
broadcast equipment. A special 3200
cycle auxiliary control tone may be
inserted at any point in the sequence
to start (1) material recorded on
reel-to-reel tapes, (2) a Seeburg record changer, or (3) the standard
ATC units. Used in multiples of two
or more (4), the ATC 55 may be
programmed to play in any desired
sequence automatically. It delivers
the highest quality broadcast reproduction. And, best of all, it is so
easy to operate that any of your
personnel can run it. Write, wire or
phone collect for complete information and literature today.

broadcasters

for

broadcasters

WAPE's ch. 10 intentions
editor: Broadcasting was in error in
stating [Government, Feb. 26] that
WAPE Jacksonville "has not reached
a final decision as to whether it will apply for the channel if it is dropped in."
WAPE's comments state that it has a
present intention of applying for the
facility itself and that it also intends to
apply for special temporary authorization.
Perhaps the misunderstanding arose
because WAPE's comments also said
that WAPE's survey of the area was
not yet complete and would continue.
But WAPE (Brennan Broadcasting
Co.) has definitely decided that it will
apply for ch. 10 in Jacksonville. . . . —
Eugene F. Mullin Jr., Mullin & Connor,
attorneys, Washington.
[Broadcasting's reporter was in a hurry to
get the essentials of a big stack of comments from many parties. Apparently, he
was
too big a hurry in looking at the
WAPEin comments.]

Virginia market

story

editor: Please send us a copy of the
issue containing material about the TriCities area in the Virginia market study
AUTOMATIC

209 E. Washington
24

(OPEN MIKE)

TROL
St. • Dept.^120
•A
Bloomington,
Illinois
PE CON
t
)
J
(^|

[Special Report, Dec. 4, 1961]. — C.
R. Strouse, executive vice president.
Johnson City (Tenn.) Chamber of Commerce.
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ARE

FOOD

UNBALANCING
It's Time
Spreading

Of

To

As dairy farmers, our business is to produce and sell
milk. Because milk and products made from milk play a
very important part in the good health of the American
people, we work closely with public health authorities to
offer to the American public milk that is a pure and wholesome food. We also finance independent scientific research
to assist in expanding the nation's knowledge about the
role of dairy foods in human nutrition.
Whenever scientists have agreed that we dairymen should
take action that will benefit the people who consume the
milk we produce, we have followed the advice. Thus, as
one example, vitamin D is added to much of the milk sold
in this country because nutrition scientists determined
after many years of study that adding vitamin D to milk
offers the most convenient means of assuring that children
will have this essential food nutrient in their daily diets.
Milk has long been known as "nature's most nearly
perfect food," and there are some very sound reasons
behind this description. Because nutrition scientists have
provided very good evidence to back this claim, it is, not
surprisingly of course, somewhat irksome to us to be
spending much of our time answering the sensationalized
charges and false ideas propagated by the flood of food
faddists and quacks.
THERE IS NO PERFECT
FOOD FOR MAN
As one example of the kind of thing that disturbs us,
we cite the often heard suggestion, usually coming from
pill and potion peddlers, that man is the only mammal that
consumes milk beyond infancy. Therefore, we are supposed
to assume, milk is not intended as a food for man beyond
infancy. This is a ridiculous charge, and there is no sound
basis for keeping it alive.
Obviously, nature intends the human mother's milk for
her infant, and this probably is the only stage in mammalian life where there is anything really close to a perfect food. Beyond this, however, there is no perfect food
for man.
As a matter of fact, we don't need any particular kind
or kinds of food except in terms of the essential food
nutrients which are provided. The nutrition scientists don't
profess to know all they would like to know about what
nutrients we need to maintain the human machine at a
peak of good health, but a great deal of progress has been
made. The Food and Nutrition Board of the National Research Council has established "Recommended Daily Dietary
Allowances" for food nutrients based on the current advanced knowledge derived from scientific research.
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YOUR

Call A Halt To

False

In most of the world today people are happy if they can
find enough food simply to keep themselves alive for another day. In the United States, however, we witness the
ironical situation in which many people are being- misled
into believing that they must buy many kinds of pills and
potions because our abundance of foods does not satisfy
health demands.

FADS

Health

DIET?

The

Information

Thus, for an adult man (based on an age of 25 years, a
weight of 154 lbs., height of 69 inches, and doing moderate
physical activity) the Recommended Daily Dietary Allowances call for 3,200 calories; 70 grams of protein; .8 gram
of calcium; 10 milligrams of iron; 5,000 international units
of vitamin A; 1.6 milligrams of thiamine; 1.8 milligrams
of riboflavin; 21 milligrams of niacin; 75 milligrams of
ascorbic acid or vitamin C. These are the food nutrients
which the National Research Council recognizes as essential and for which recommendations have been made.
Nutritionists also recommend that we select our daily diet
from the four basic food groups — milk, meats and fish,
fruits-vegetables, grains and cereals — in order to meet all
of the nutritional requirements known and any that might
not yet be fully established.
THE CASE FOR MILK FOR
ALL AGES IS STRONG

Let's look now at the reasons why milk is recommended
by the nutritionists for people of all ages as part of the
well balanced American diet. Two 8-ounce glasses of milk
provide from 10 to 13% of the total daily calorie needs of
this adult man described above; 25% of the protein; 71%
of the calcium; 15% of the vitamin A; 46% of the riboflavin; and 10 to 12% of the thiamine. While milk also
contains some iron, vitamin C, and niacin, other foods are
far better sources of these nutrients.
It is because milk — in the quantities recommended at
various age levels — provides such a large percentage of
the essential food nutrients that milk is considered to be a
"nearly perfect" food for people of all ages. Milk also
provides a tremendous bonus in that all of these nutrients
are available at a low "calorie cost." To obtain the essential nutrients provided by milk through other foods
would require a higher calorie cost for most combinations
available.
All of which adds up to this: the faddists and quacks
who seek fame and fortune by confusing the American
people about our food supply and about the way we should
consume this food to build and to maintain good health
ought to be called to task for the misinformation they
peddle. The American food supply is the best in the world,
providing an abundance and a variety of food that serves
well to provide us a strong base for good health if we will
follow the simple rules for good eating established by the
nutrition scientists.

american

dairy

association

The Voice of the Dairy Farmers in the Market Places of America
20 North Wacker Drive
Chicago 6, Illinois
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MEMO

Telling agencies
about
Several months ago a radio station
offered me an excellent promotion
package to support an advertising campaign for one of our clients. Naturally,
I sent through a quick okay along with
a request for a complete report and for
follow-up information.
Several weeks passed.
I asked the station's national representative, finally, to get the information
for me. I kept asking.
The representative fired letters and
wires to the station. Nothing!
Yesterday I received a terse report:
the promotion had been put into effect
exactly three days after I had given my
approval for it. Had been on ever
since. It was working fine. Attached
were photographs to prove it. End of
report.
None of the other details that I had
requested for the client were included
in the report. It was totally devoid of
elaboration.
Too Little, Too Late ■ Then there
was the station in the Midwest on
which I had bought a schedule for the
first time. Because of certain client
problems, I needed a report on the
station's merchandising and promotion
activities every month.
I got the first report four months
after the campaign had ended and four
months after I had submitted my own
complete report to the client on merchandising. The station report obviously was too late to be of any value
whatsoever.
Are these incidents typical of the
normal station-agency relations? No,
they are not. But there are times when
I never get reports. At other times I
may get answers only if I telephone the
station manager personally.
I'll accuse him of having failed to
deliver what he promised and — this always comes as a surprise to me — I'll
get a shamefaced report proving to me
that his station actually has done a
good job. I'm very pleased, of course,
and so I'll ask him to put it in a letter,
which he promises to do, but the letter
never seems to arrive.
Short-Change ■ When will you
gentlemen in radio-television stations
stop short-changing yourselves?
Please note that I am not talking
about the two extremes in this business
— the big, heavily manned stations
which promise, perform and deliver, or
the two-bit operators who are long on
promises and exceptionally short on
performance. I have nothing but praise
for the first group and a stony silence
for the second.
The people I am concerned about

from LEE RANDON,

audio-video director, Henri, Hurst & McDonald, Chicago

supplemental
efforts
are the great number of radio and television station operators around the
country who are sincerely interested in
our campaigns and who will go far out
of their way to implement them but too
often forget to tell us so.
I can cite case after case from agency
after agency where stations have sent
men out to interview dealers, put up
point-of-sale pieces and built excellent
promotions but somehow never got
around to notifying the agency or the
client that they had done anything.
Meanwhile, needled by account executives and clients for not having delivered what was promised, we spend
vengeful hours dreaming up new hells
for station people who seemingly have
fallen down on the job.
By this time I've heard all the excuses: how shorthanded you station
men are; how little time you have because you're busy working overtime for
me and, besides, the local dealers and
the field men know all about these
efforts and they're happy, aren't they?
By the time the field reports filter back
through the client's home office to the
agency, the original schedule is very
likely over and its successor is half way
through.
Part of Whole ■ It should be obvious
that the current campaign is only a
part of the total marketing effort being
expended at that particular time. To
make the maximum use of the radio or
television portion of the campaign, it is
vital that we know how the campaign
is going now.
This is why we analyze all the merchandising reports immediately and
prepare interim analyses for the client.
At the end of the campaign a final merchandising report is submitted to the
advertiser to wrap up the entire operation.
The final report is prepared within a

is broadcaster's
job
week or two after the campaign has
ended. If your report doesn't reach me
until two or three months later, I can't
issue a supplemental merchandising report. It's just too late and the client
isn't interested.
Then what happens? You've knocked
yourself out doing a good job and you
feel mightily pleased with yourself, as
you should. But instead of a renewal,
the campaign suddenly switches to a
rival station. Naturally, you jump on
the phone to your representative, but
you could have saved the effort. For
the answer just look in your file and
dig out the three or five or ten letters
from the same rep, all pleading with
you for a report to the agency and
client on what you have done.
Act When Asked ■ It is quite true
that only a fair percentage of campaigns are dependent on merchandising. But when this is part of the order,
it's important and the job is not completed until you have sent a full report
to the agency.
The solution to this problem is so
obvious. Keep an open file on every
campaign. Jot down everything you
do for the client. Don't close out the
file until you have sent out the completeorate.
report.
doesn't
have which
to be do
elab-a
ThereItare
stations
masterful job with elaborately printed
brochures. These are welcome, but a
letter with all the pertinent details will
be equally well received.
It's the information that the agency
needs, reported as clearly, concisely and
as quickly as possible. Some of you do
this almost automatically. A number
do a superb
sionally afew
local items of
client. Others
lately?
Have you

job of reporting. Occasend me a note on other
interest to the agency and
forget.
short-changed yourself

Lee Randon worked at WPEN Philadelphia
and CBS Chicago before World War II.
After the war he was program director of
WLIB New York and production manager
of WKBW Buffalo. His Telespot Productions pioneered in commercial film production in Buffalo in 1948 and in 1949 he
moved to Ruthrauff & Ryan, Chicago, as
writer and later film director. He went to
Henri, Hurst & McDonald in 1951, and became radio-tv manager in 1956 and audiovideo director in 1959.
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DRIVE
■

RAB

■

Six-point

■

RTP

TO

launches
plan

proposal

RADIO'S

DOUBLE
two-front
hopes
gives

A two-front campaign designed to
shake the lethargy out of the spot radio
business and double its share of the
national advertising dollar in less than
ten years was launched last week by
RAB.
A long-range, and in some ways revolutionary, "six-point plan" to make
radio more attractive to big advertising
agencies was circulated privately to
RAB members as a companion project
to RAB*s Radio Test Plan, which meanwhile was officially set in motion among
top 100 advertisers.
RAB is thus concentrating on two
prime targets — big advertisers, via RTP
and less formal approaches: and big
agencies, via the six-point plan — in an
effort to overcome the "sluggishness"
which RAB and most other sales executives have noted in spot radio business generally.
If both drives succeed, RAB President Kevin Sweeney told RAB members in a detailed memo, "we can double
radio's share of national advertising in
seven to ten years." Spot radio's current share is about 3%, or approximately $200 million a year.
Easier Radio Buying ■ But the sixpoint plan in particular will require
broad support among stations and their
national sales representatives, Mr.

to

campaign
make

special

with

medium

ten-year

to

phase of its compaign, the Radio Test
Plan, into effect March 1 as scheduled
(see story page 32). RTP calls for
RAB to place and supervise major test
campaigns for potentially big radio advertisers and for participating stations
to contribute 10% of their test billings
to help finance research to show that
the
proved
worth.
slatedtests
to run
for radio's
18 months
and RTP
in thatis
period RAB officials hope it will add
$30 million to radio's national revenues (Broadcasting, Dec. 4, 1961, et
seq).
The six-point plan for making radio
buying more attractive to agencies pinpoints six areas of broadcaster-agency

tackles

deadline

irresistible

inducements

Workshop

BILLINGS

top

to

100

agencies
advertisers

relations where, RAB contends, agency
enthusiasm for radio currently tends to
bog down. Here are the "problem
areas" and some of the principle sugthem up:gestions advanced by RAB for clearing
■ "Eliminate immediately the confusion about who is entitled to the 'retail' or 'local' rate, if you have such a
rate." — RAB feels that a single rate
covering both local and national business would be helpful but doubts that
this is attainable, radio-wide, in the near
future. As an immediate alternative it
urges that stations having dual rates
define them clearly and then stick to the
definition, thus eliminating a substantial

advertising's

problems

Sweeney's memo emphasizes. The plan
is aimed at making radio buying easier
and more profitable for agencies, and
at making radio's "image" more attractive to agency creative people (Closed
Circuit, Feb. 26).
Among the most spectacular departures this plan suggests for station consideration are (1) combined national
selling efforts by the secondary spotadvertising stations in major markets;
(2) merger of the national selling efforts
of all small-market stations into "no
more than two or three organizations,"
and (3) reduction of the paperwork involved in spot buying to what would
be essentially "one piece of paper."
Details of the six-point plan became
known almost simultaneously with
RAB's announcement that it had commitments from enough stations in
enough markets to put the advertiser
BROADCASTING, March 5, 1962

It was a busy day at the Assn. of National Advertisers' Tv Workshop in
New York last Wednesday. Here, Howard Eaton (r) of Lever Bros., chairman of ANA Broadcast Committee, takes a break with NBC's Don Durgin
(I) and J. Walter Thompson Co.'s Tom McAvity between sessions which,
among other things, discussed a new advertiser-agency approach to
union negotiations for tv commercials; reviewed standards for cleaning
up the "clutter" of promos, credits, billboards, titles, etc. within network
programs; heard first-hand testimony on the ability of public affairs
programs to sell products; got a look at new Young & Rubicam research
on key elements of good commercials; heard reports on other studies of
tv commercial effectiveness, and got the benefit of one agency user's
answers to the tape-vs.-film question in commercial production (stories
on pages 48, 50, 52, 54).
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source of "irritation" among agencies.
"If this irritation is eliminated," RAB
asserts, "more radio recommendations
would filter through."
■ "Simplify rate cards and make them
uniform." — Too often an agency buyer
mustfind"hack
his way through
a thicket"
to
the information
he needs
from
a rate card. "Several representatives
and station groups are striding off in
what is clearly the right direction — by
making the rate cards of the properties
they represent and own uniform from
market to market . . . Radio must have
shorter rate cards; we must have clearer rate cards; we must have more uniform rate cards to facilitate the buying
process."
■ "Simplify the selling-buying process."— This consists of two main areas,
which RAB considers so important that

men.

continued

sary merely to see all the radio sales-

To minimize this problem, RAB suggests that in the 65 markets having eight
or more stations, those with "marginal
hopes for national business and with
non-competitive program structures"
should consider merging their national
selling efforts along lines already being
followed in some markets. In smaller
markets RAB proposes that "national
selling ... be merged into no more
than two or three organizations, each
of whom could deliver 400, 500, 600 or
even 700 small-market radio stations
with one order."
2. Paperwork: A single piece of paper ought to be devised to replace the
multiple exchanges now necessary between agency and rep in making a sale.

it told its members: "If you forget every
other problem and suggestion for solution of our agency problems in this
memo, and act only on this section, it
can be worth millions of dollars in national business because by itself it can
restore profitability to agency handling
of radio." These are the two subdivisions:
1. Traffic: Because radio stations so

Even if the paperwork can't be reduced
quite that far, it ought to be minimized
— and standardized — as much as possible. This probably will mean that the
sellers must get together and work out
simplifications for submission to agencies. RAB's board has instructed its
staff to "proceed with a simplification
plan," but this will require "the untheir reps.flagging interest" of stations as well as

far outnumber other media, it's easier
for many agencies to disregard radio
than to maintain the manpower neces-

The Ultimate ■ RAB sees "one-order,
one-contract selling" as "the ultimate
simplification": The agency would give

RAB

advertiser

sales

RAB's plan for selling big advertisers on radio's sales effectiveness, by
letting them watch it sell their own
products in scientifically designed
test campaigns, was officially inaugurated last Thursday (March 1).
Officials announced on that date —
the target date for the start — that
they had commitments from enough
stations in 24 markets to permit the
project, called Radio Test Plan, to
go into effect on schedule. It is slated
to run for 18 months. RAB officials
expect it to increase national radio
sales by $30 million within that
period.
Under RTP, RAB will place and
supervise radio test campaigns for
major advertisers not currently heavy
radio spenders. The tests will be designed to provide conclusive evidence
of radio's sales effectiveness. Participating stations — those chosen for use
in test campaigns — agree to pay 10%
of such billings to RAB to help finance research to prove that the campaigns paid off in sales (Broadcasting, Dec. 4, 1961, et seq.).
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plan

gets

underway

The 24 markets designated as
RTP test markets are as follows,
ranked in order of size as national
radio markets: Chicago, Philadelphia,
Boston, St. Louis, Cleveland, Washington, Baltimore, Atlanta, Seattle,
Milwaukee, Columbus (Ohio), Portland (Ore.), Indianapolis, Rochester,
New Orleans, San Diego, Omaha,
Tampa-St. Petersburg, Richmond,
Cedar Rapids, Fort Worth, Jacksonville, Oklahoma City and NorfolkNewport News.
More Wanted ■ RAB had hoped
for a few more. Its original objective
was at least 25 of the top 40 markets.
But officials said last week it was
"quite possible" additional station
commitments would permit the addition of nine markets to the present
24 before summertime. Fifteen stations scattered through those nine
markets could do the trick, they said.
RAB President Kelvin B. Sweenev,
in announcing RTP's launching, said
that "this is the first time in the history of media selling that an advertising medium has been bold enough

the rep a single order covering all his
stations, thus reducing paperwork "by
anywhere from 10 to 40 times." It also
feels that stations should consider "putting the ROS back into ROS selling" by
refusing to yield to competitive pressures which often cause stations to grant
fixed positions for announcements sold
as run-of-schedule.
In addition, RAB's plan suggests that
ROS announcements might be billed as
having
run "as
ordered," rather
than withbeen
the exact
announcement
times
listed on the bill. "Such a procedure,"
according to RAB, "if widely adopted
by sellers could save agencies thousands
of dollars annually and mean many
hundreds of thousands to radio without damaging the client. Will the agencies accept it? Possible not immediately,
but eventually — and with a sigh of re■ "Clean up the performance, billing
procedures." — Discrepancies in radio
station bills "complicate things for the
agencies . . . Aside from working out
a standard make-good procedure as part
of The Piece of Paper (above), the solief."lution to this problem is to get announcers and engineers and billing
clerks and traffic girls who don't goof,
because their errors compound the reasons for not buying radio that exist in
some agencies. The agencies pay for
"Stir the agency's creative juices."
our■ errors."

in

24

markets

to issue a challenge like this.
"What we are saying with the radio
test plan is this: We will increase
an advertiser's brand share. We will
increase that share proportionately
better than other media, all other
important factors being equal. But
the radio campaign that will effect
tifically.
this increase must be designed scien"The radio industry in 24 cities
now offers through RAB the research
that will permit such specific designs
and, even more important, offers the
research which will make measurements of brand shifts in individual
markets not only possible but conRAB estimates RTP's cost for its
18-month duration will be between
$500,000
clusive." and $850,000. This would
permit 60 to 90 tests.
Plans for an RAB companion project, designed to make radio buying
more attractive and profitable to big
agencies, is currently being circulated
among RAB members (see preceding story).
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19.7 RATING... 45,300 HOMES... BUT...

NBC

TELEVISION

WRAL-TV
CHANNEL
5
Raleigh-Durham,

IT'S
NOT
Beyond those fights, an
are watching this man.
either. His name is Jesse

FOR
SALE
estimated 95,000 ADULTS
Not the least bit casually,
Helms and his provocative

"WRAL-TV Viewpoint" commands attention in the
Raleigh-Durham market. BSuch mature, responsible
programming as this typifies the television day at
WRAL-TV. ■ No, this showis not for sale . . . but the
adjacencies are. For details, avails and a sample
"Viewpoint" script, contact your H-R man.

N.C.

Represented Nationally by H-R

.'J^ezL-IZ:*
(Data based on March 1961 NSI)
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— Creative heads of major agencies
give "far less attention" to radio than
to any other major medium. "An assignment to do a radio commercial is
a sentence to Siberia in some agencies,"
and top agency officials have been
known to say that "our writers will
quit if they are assigned to do radio."
Often big advertisers say they can't get
good creative radio ideas from their
agencies for this reason.
To try to cure the problem RAB has
been presenting plaques to agencies and
advertisers for outstanding radio commercials, showing off good commercials
to other agency creative people and
giving cash prizes for the best new
commercials each year.
But it's a tough problem for which
there is no quick or easy solution. RAB
suggests broadcasters can help by
writing the advertiser (and his agency)
to commend any "particularly good
commercial" they hear; by stressing the
importance of creativity in direct pitches to advertisers and in top-level agency calls; by encouraging regular discussions of radio commercials in trade
papers or by any other means that
come to mind for "focusing agency attention on radio's unique creative problems and rewards."
"We must create a climate in which
developing radio commercials is as rewarding, in both publicity and money,
as creating any other type of advertising," RAB maintains. "Unless that
climate exists, many of the other steps
we take will be futile."
■ "Find a system (or systems) of
audience measurement that gives number-happy agencies the answers they
want." — This is a touchy subject which
RAB says it mentions only because it
is an area where radio has a problem
with agencies.
RAB doesn't think additional audience measurement is needed to sell big
advertisers, but says agencies are "a
cat of another stripe." Radio stations
apparently feel they must submit ratings
to show they're better than their competitors: yet existing ratings "understate
radio's audience" or aren't as flexible as
agencies would like, and when submitted for purely competitive radio purposes are often used by the agencies as
evidence that radio's reach is inferior
to tv's.
The solution, RAB says, would be
to "perfect the present services or find
a new one that gives us those competitive comparisons stations feel they must
make but still properly reflects radio's
out-of-home and extra-set strengths and
the fantastic total reach of the medium." But RAB does not propose that
this solution be attempted. Because the
subject is so volatile, it suggests that,
at least for the moment, "we list the
34 (BROADCAST ADVERTISING)
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problem and forget it— to spare our
time and energies to work on the other
five aspects of the six-point plan for
making radio selling simpler."
Long Memo ■ The six-point plan is
outlined in a 23-page confidential report to RAB members from President
Kevin B. Sweeney, who says it is "the
longest memo in RAB's history" and
contains "the most direct advice that
we have ever given our members on
the length and directness grew
subject."
any"Both
from the serious nature of the problem," the memo asserts.
About half of the 23 pages are devoted to a background report on current "sluggishness" in national spot radio business and why a concerted attack is needed to sell radio's values
both to big advertisers and to big agencies.
While radio may continue to hold
its own and even grow slowly by following past patterns of selling, Mr. Sweeney asserts, "we can never build a big
business nationally — a business that we
deserve — by working the fringes and
taking
Radiotheisleavings."
not an important medium
among most big advertisers, he emphasizes, and will not become important
to them unless the big advertisers are
sold on it either directly or through
their agencies or by both routes. Thus
he sees the six-point plan as a logical
— and necessary — companion to the
selling efforts being aimed directly at
major
advertisers
through RAB's
dio Test
Plan.

Ra-

In pointing up the need for concerted efforts among both advertisers
and agencies, Mr. Sweeney's memo specifically supports Broadcasting's detailed report, published last Oct. 30,
which called attention to spot radio's
problems in "reaching the agency ear."
If anything, his memo asserts, Broadcasting's report understated radio's
problem in this regard.
"The timebuyers," it says, "may be
gracious to radio people in these big
agencies, as one rep stoutly maintained
in his answer to Broadcasting, but they
sure don't say it with money except in
a few
cases."Buying ■ The reasons, he
Complex
explains, center around the complexity
of buying radio, which makes it a relatively expensive and hence a low-profit
or even unprofitable item in terms of
agency operation, plus the unglamorous "image" that radio-commercial
writing has developed among many
agency creative people. These are the
principal areas that the six-point plan
is designed to clear up.
In addition to support of the sixpoint plan and such major advertiseraimed projects as RTP, Mr. Sweeney's

memo emphasizes, there is much that
stations and their reps can and should
do to promote radio among advertisers.
Stations, for example, should redouble their efforts among district managers and other local-level representatives of national advertisers: "Nobody can do this job for stations
— not reps, not RAB. It has to
be done by the stations themselves.
Stations don't have to make this local-level effort cooperatively — and, if
history is any clue, it will not be done
that
way,
RAB.
But "if
you all
workaccording
separatelyto and
selfishly
on
the problem — and continuously — that's
The local-level attack by stations, the
good."
memo
cannot succeed unless
just as continues,
it is supported at the national level by
"continuous, specific-presentation effort
against the headquarters of national advertisers" byRAB, reps and networks:
"We doubt that the combined calls,
outside of RAB's, by all radio salesmen
on all national advertisers in an average
day for any purpose exceeds more than
a dozen ... we don't even call on our
customers. Radio lost one of its principal spot accounts this year largely because we did not call on the client to
encourage him to continue . The name:
Leeming and Pacquin."
The Reps' Load ■ Stations' national
representatives, according to RAB, must
carry a "heavy" part of this load. Recognizing that this will require additional
manpower at most rep companies, RAB
suggests that "if present rep compensation schedules won't permit this undertaking, then something ought to be done
about changing
memo
continues:the compensation." The

"If reps are hesitant, fear reprisals
from media departments that are circumvented, then they should concentrate on agencies where radio doesn't
get enough budget to make reprisals
important. (Don't underestimate this
problem. It's a real one.)
"If reps think that everything is OK,
that this is a peachy world and nation-

al spot's present problems will be gone
by dawn and that there aren't really
agencies where radio is off limits, then
they aren't really in the radio business.
"What happens between stations and
reps in order to accomplish full participation of the reps at the national level
on a selfish, separate and continuous
basis is none of RAB's business. But
somethi
ng should happen.
"The reps must participate. And
BIG.
". . . We do not favor big budgets
for any of this activity. But if everyone with a stake is willing to absorb a
few hundred dollars a year in extra
costs for speculative selling and pay additional commissions on new business,
the money should be sufficient to finance what is needed."
BROADCASTING, March 5, 1962

"A mixture of good
programming, competent
management, and follow through
with respect to scheduling
and merchandising
makes WSOC-TV an important
factor in the merchandising
plan for Coca-Cola."
J. H. WARE
Account Executive
McCann-Erlckson, Inc.

Station follow through with respect to scheduling and merchandising
is something that gives advertisers a refreshing new feeling. It's a
trait we practice with zest at WSOC-TV. Team it with our good programming and you come up with a performance that gives everybody
a lively lift. Put a special zing into your next Carolina schedule . . .
put it on WSOC-TV. A great area station of the nation.

TV
C
§and
CHARLOTTE
S
9-NBC
ABC.W
Represented
by HR
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WSOC and WSOC-TV
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are associated with WSB

and WSB-TV,
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and WHIO-TV,

Dayton

Baseball
20

TEAMS

broadcast

billings

$83

million

IN TWO

LEAGUES
GET IN EXCESS
OF $20 MILLION FOR RIGHTS
boom seasons — 1961 and 1962 — are no
men — particularly those of K.C. presThe National League"s invasion of
ident Charles O. Finley.
particular indication thai the national
New York and Houston, the biggest
Broadcaster's Power ■ Events of the
pastime is gaining popularity in the eyes
season in history in terms of teams and
of
advertisers,
agencies
and
broadcastpast decade have pointed up a close
games, and increased "extras" are proers, but rather that baseball is growing.
broadcaster-baseball relationship. Mapelling major league baseball billings for
In
those
two
years,
four
new
teams
have
1962 to an all-time high of about $83
jor league teams in 1952 received
million to advertisers, according to
appeared in New York, Los Angeles,
$3,848,558 for their rights as comHouston, Minneapolis-St. Paul, and the
pared with $13 million they will get in
Broadcasting's annual survey.
idea
of
two
All-Star
Games
has
caught
1962.
In this period radio-tv money
on.
This buries last year's record of $75
million (Broadcasting, March 6,
has surged from about 17% to an esti1961), and represents one of the great37).
Each National League team will inmated 40-45% of the average team's
total annual
income (see chart, page
est strides in broadcast billings in a
crease its total number of games from
154 to 162 in 1962. The American
single season since television's emerBut broadcasters feel they are in a
League made a similar move last year
gence as a key factor of baseball income.
position to throw some weight around,
when it expanded into Los Angeles and
The 20 teams and the American and
the Twin Cities. A record number of
and the baseball people realize it.
National Leagues will receive a total
1,620 games will be played, and more
To take the pressure off, inter-league
jackpot estimated to be in excess of
than half — between 860 and 900 — will
play (Americans playing the Nationals
$20 million — $6.7 million to the Amerbe televised, an all-time high.
in a limited number of contests) will
icans, $6.3 million to the Nationals, $4
But, while buying has been generally
be a reality by 1964 — probably in 1963.
million plus for an All-Star Gamesbrisk on all fronts (some tv openings
Following this will come the emergence
World Series package, $2 million for
in Baltimore, Houston and Kansas City
of a third major league, so that teams
CBS-TV and NBC-TV Game of The
still remain as well as small radio segcan more effectively and more profitDay broadcasts and $1 million plus
ments in some cities) coverage prices
ably use current radio-tv activity which
for various pre- and post-game shows.
is operating at near peak performance.
are
getting
too
high
for
many
broadIn turn, these broadcast rights have
casters.
Under this plan, the current 20
been re-sold to various sponsors with
teams
would take in four newcomers
Both CBS-TV and NBC-TV, hardbeer companies — as has been the pat(Atlanta
already is a certainty) and dipressed for available stations, trimmed
tern for many years — leading with
vide
their
ranks into three eight-team
their respective Game of the Day telesponsorship of 18 of the 20 teams. Onleagues
with
team location the major
casts to an estimated $700,000 comly in Los Angeles (Angels and Dodgbasis for which team goes into which
bined.
And
Mutual,
which
dropped
its
ers) are the breweries blanked.
league.
coverage activities after the 1960 seaBut two tobacco companies — AmeriThe Results? ■ This would reduce
son, has no intention of resuming them,
can Tobacco Co. through Lawrence
according to President Robert Hurleigh.
Gumbinner, New York, and R. J. Reysharply an individual team's travel expenses (its largest single expenditure)
"We've Had It!" ■ In a confidential
nolds Tobacco Co. through William
and its operating costs. This would alreport from all the radio-tv stations carEsty Co., New York — are the individlow it to make its profit without taxing
rying major league games, prepared by
ual kingpins with sponsorships of six
radio
and television, who in turn could
teams each. Estimated sale of all these
Tom Haviland, WCFL Chicago, the
sell
their
rights to advertisers for a
broadcasters generally agreed that the
contracts has been placed at $83
reasonable
sum and thus end the inteams were pricing themselves out of
million,
flation.
record. up from last year's $75 million
coverage. In the broadcasters' opinion,
This is the theory.
Steady Growth ■ The consecutive
the report said . . . "they (the broadMeanwhile, all involved are turning
casters) had had it."
to the 1962 season. This is the season
The Kansas City Athletics, relatively
new in town (1955) from Philadelphia
that Gillette's 5-year $4 million-plus
SNI busy
and beset by administrative difficulties
package for the All-Star Games and the
World Series begins. It is a year, too,
and a weak team, have so far not found
Sports Network Inc. is in its
that might see the end of the Milwaua taker for their broadcast rights. Moresixth year of business as a supkee Braves ban against tv (they are the
over, WDAF-AM-TV, that city, which
plier of radio-tv facilities and relone
holdout). Attendance in the beer
lated services to baseball, football
carried the KC games last year, recapital
has dwindled and only a sale
and other sports enterprises. SNI
ported itwill have to surrender its option
for
this
season
if
no
firm
commitof
players
to Houston and New York
President Richard Bailey estiin
the
expansion
draft enabled Milwaument
is
received
by
the
middle
of
this
mates that SNI crews will be hanweek.
kee
to
make
a
profit
in 1961. A tv
dling more than 3,500 major
move
could
bring
in
as
much as $400,league games on radio and 400
000 more per year to the Braves.
Agency opposition to the club's
games on television. SNI handles
rights stems from talk, apparently beremote radio-tv broadcasts for
Color television, tested in many maryond the rumor stage, that Kansas City
will shift to Dallas in 1963. The Texas
baseball clubs, arranging to feed
kets last year — with success — gets more
use
this
year, but little financial impact
road games back to the home tercity, having proved its receptiveness to
ritory. SNI has several mobile
is expected, except in Cincinnati where
professional sports (it is supporting two
color tv units available this season
color (night and day) has proved itself.
somewhat unsuccessful professional
and Mr. Bailey believes some
football teams, the Texans and the
Pay tv appears to be inching closer.
teams may want some of their
The Los Angeles Dodgers and San
Cowboys, in a combined attendancecontests telecast in color.
financial effort second only to New
Francisco Giants, with provisional
Continued on page 38
York), is on the lips of most baseball
36
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What
from

baseball

Rights figures for 1961
a survey of ball clubs and
sional hearing. Originating
of stations in parentheses.

gets

broadcasting

American
Team

and 1962 are Broadcasting estimates based on
stations. 1952 rights were revealed at a congresstations for tv and radio are listed with number
Sponsors and agencies for radio and tv follow.

League

1962 Rights

1961 Rights

1952 Rights

$1,200,000

$1,000,000

$ 475,000

cOU,UUU

800,000

261,202

LOS ANGELES

775,000

750,000

*

CLEVELAND

700,000

700,000

452,650

WJW-TV
(1)

DETROIT

625,000

600,000

400,000

WJBK-TV
(10)

BALTIMORE

600,000

500,000

MINNESOTA

600,000

600,000

NEW

YORK

BOSTON

600,000

KANSAS CITY

400.000

600,000

Television
WPIX

(TV)

400.000

(40)

WGN-TV
(24)

WCFL
(82)

KHJ-TV

KMPC
(16)

WBAL-TV
8,935'
169.905=
366,500

Radio

WTCN-TV
(5)
WHDH-TV

WERE
(36)
WKMH
(60)
\iWBAL
/n a t
(52)
wcco
(40)
WHDH
(45)
(7)
WDAF

A. L. TOTAL

350,000

250,000

$6,710,000

$6,200,000

16*8,* 595s

YORK

1,000,000

*

*

1 ,000,000

1.000,000

SAN FRANCISCO

900,000

900,000

PHILADELPHIA

650,000

500,000

379,562s
178,333

CINCINNATI

525,000

480,000

109,054

LOS ANGELES

(* * * y

580,227*

League
WOR-TV
(5)
KTTV

(TV)

KTVU

(TV)

WFIL-TV
(3)
WLWT

(TV)

(5)

WABC
(17)
KFI
(21)
KSFO
(16)
WFIL
(22)
WKRC
(50)
WGN

CHICAGO

500,000

500,000

1 66,027

WGN-TV

HOUSTON

500,000

*

*

KTRK-TV

PITTSBURGH

450,000

450,000

1 10.000

KDKA-TV
(4)

ST. LOUIS

425,000

400.000

102,250

KSD-TV

KMOX
(60)

MILWAUKEE

375,000

350,000

None

WEMP
(31)

N. L. TOTAL

$6,325,000

$4,580,000

KPRC
KDKA
(30)

Rheingold (JWT) % tv and 2/5 radio.
B&W
(Bates) y3 each. Remaining
radio open.
American
Tobacco (Gumbinner)
and Union Oil. Calif. (Y&R) share
!,2 of radio and tv.
Folger Coffee (FR, C&H), American
Tobacco (Gumbinner), Standard Oil
of Calif.
(BBDO), all »/3 on both
radio
and tv.
Atlantic Ref.
(Ayer), Ballantine
(Esty)
both y3 radio-tv; Tasty
Bread (A-K) Phillies Cig. (W-S)
each ye radio-tv.
Burger Beer 100% radio; Hudepohl
Brew, and Sohio (both Stockton)
each 1/3; B&W (Bates) ye.
Hamm Beer (C-M) V2, R. J.
Reynolds (Esty) yt on tv, rest
open. Oak Park Bank (Connor) y3.
Old Style Beer (M-E) '/6,
Gen. Cig. (Y&R) >/6 radio.
American Tobacco (Gumbinner)
\'2 radio and tv. Rest open.
Atlantic Ref. (Ayer), Mellon Bank
(F&S&R). Pittsburgh Brew.
(Ketchum) all y3 on radio and tv.
Busch Bavarian (Gardner) and
American Tobacco (Gumbinner)
each V2 radio-tv.
Miller Brew. (Mathisson), Clark
Oil (Greenfield), American Tobacco
(Gumbinner) each V3 radio. No tv.

316,324s
$1,941,777

*No franchise.
**See Minnesota
listing. operated
***Senators
own
special network
of about Twins
100 stations
and have
administered separately from WTOP-AM-FM-TV which owns
team's broadcast rights. 1. Figure for St. Louis
who
transferred to Baltimore in 1954. 2. Figure for Browns
Washington
Senators, switched to Minnesota in 1961. 3. Figure paid to
BROADCASTING, March 5, 1962

Ballantine (Estv) V3 tv, 4/9 radio;
R.
J. Reynolds and
(Esty)
\'3, Gen.
Knox-Reeves
Socony
MobilMills
(Bates) each ye tv. 5/9 radio
sold to national and local spot.

$1,906,787
National

NEW

WTOP-TV

i/4, Gen. Fin. Post & Morr y4>
Gen. Cig. (Weiss) VeStandard Oil, Calif. (BBDO) and
B&W
>/3 radio-tv;
Chev.
Dealers(Bates)
(Eisaman)
y3 tv, Folger
Coffee (Fletcher Richards) y3 radio.
Sohio (M-E) y3, Carling Brew.
(Lang, Fisher)
radio-tv,
Sugardale
Prov. \'3(LFS)
>/3. Soc.
Bank (Griswold-Eshleman) y2
idUlU, ill', llliltll! LJiKJzy. ' Lif O I *Q
Stroh Brew. (Zimmer), Speedway
Petrol (Doner), Amer. Tobacco
(Gumbinner) each V3 radio-tv.
National Brew. (Doner) l/3,
radio-tv, R. J. Reynolds (Esty) \'3
tv, Y3 tv open. 6 local sponsors
have 2/3 radio.
Hamm (C-M) \'3 radio-tv, Reynolds
(Esty) 2/9, Amer. Bakeries (Y&R)
1/9 Max House (Ogilvy) 1/9.
American (BBDO), Narragansett
(Doherty, Clifford) each y3 radiotv;
y3 tv, y6 radio.
HoodAtlantic
(K&E) (Ayer)
ye.
(still being negotiated)

WDAF-TV
WTOP

WASHINGTON

Sponsors
Ballantine and R. J. Reynolds
(both Esty) y2 each radio and tv.
Hamm (C-M) V2, Reynolds (Esty)

Philadelphia
whichBrooklyn
moved toto KC
'55. 4. inRights
Dodgers beforeAthletics
move from
Los in
Angeles
1958. to5.
Radio-tv rights paid Giants when team was in N. Y. prior to
to
'58. Milwaukee.
6. Figure is payment to Boston Braves before 1953 transfer

commitments, will be the first to experiment when it comes. Both are televising games from each other's parks.
Coverage Helps ■ The relatively
quick buying on the part of advertisers
in 1962 is attributed mainly to the National League's expansion program. In
addition, the folding of the Class AA
Southern Association with teams in
eight southern and southeastern markets has stimulated regional networks.
Not content with the standard preand post-game shows, a number of
broadcasters are introducing such
shows as Tell it to the (baseball) Manager where the fans soundoff. The Manager Speaks and several others starring
team stars in various cities.
The lineups as of last Friday:
AMERICAN

LEAGUE

New York Yankees ■ WPIX (TV) will
telecast the Yankee games for the 11th
consecutive year. Radio broadcasts will
be carried by WCBS-AM-FM New
York. P. Ballantine & Sons and R. J.
Reynolds Tobacco Co. through William
Esty Co., New York, will repeat cosponsorship of radio-tv coverage. Tv
schedule: 81 home games, 46 road
games, three exhibition games. The first
pre-season telecast is set for March 25.
Regulation games begin April 10 and
end Sept. 30. WCBS-AM-FM will carry
the entire 162 game schedule. All the
exhibition games will be broadcast over
fm while the am station will carry only
the weekend pre-season contests. A 40station "Home of Champions" radio
network in New York, Pennsylvania,
Connecticut and Massachusetts will also
carry the Yankee games. Mel Allen,
Red Barber and Phil Rizzuto are the
sportscasters.
Chicago White Sox ■ Daytime home
games for the third year will be colorcast by WGN-TV Chicago which also
is colorcasting home games of the Chicago Clubs (see page 42) and carrying in black-and-white 18 night games
away of both teams for a season total
of 143 games. Season starts April 10
at Chicago with Los Angeles playing
Sox. There is no extra charge for color
which is included in package to WGNTV sponsors. Signed to date: One-half
sponsorship renewal, Theo. Hamm
Brewing Co., St. Paul, Minn., through
Campbell-Mithun, Minneapolis; onequarter sponsorship renewal, R. J. Reynolds Tobacco Co. for Camel cigarettes through William Esty Co., New
York. One quarter is still open. With
both Sox and Cubs on its schedule,
WGN-TV comes up with a poser July
14 with both teams playing at home.
One possible solution under consideration is a dual pickup. Jack Brickhouse
and Vince Lloyd again will do play-byplay on tv. White Sox radio network
again will be fed by WCFL Chicago be38
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ginning with exhibition games from Sarasota March 10. Radio network presently includes 73 stations in 1 1 states, up
from last year, with more to be added.
Still unclear are some Texas outlets
because of Houston Colts plans. WCFL
will feed 162 Sox season games plus 29
exhibition games and one game with
Cubs at home. WCFL also will feed
45 ticker recreations of other American
League games to same group. Anheuser-Busch through D'Arcy Adv., St.
Louis, has renewed one-quarter radio
sponsorship as has General Finance Co.
through Post & Morr, Chicago. Onesixth sponsorship has been picked up
by General Cigar Co. for Corina cigars
through Edward H. Weiss & Co., Chicago, and one-third sponsorship is still
open. Bob Elson again will do play-byplay with newcomer Milo Hamilton. He
succeeds Ralph Kiner, ex-Pittsburgh Pirates star, who moves to New York to
handle telecasts of new Mets.
Los Angeles Angels ■ The Angels' surprising surge during the last half of the
1961 season likely is the reason they are
getting an estimated $25,000 more for
their broadcast rights in 1962. Standard
Oil of California (BBDO), Brown &
Williamson Tobacco Co. for Viceroy
cigarettes (Ted Bates) and J. A. Folger
& Co. (Fletcher Richards, Calkins &
Holden) each will sponsor one third of
the Angels' games on radio ( 1 62 regular season and 16 pre-season). Standard Oil, Brown & Williamson and Chevrolet Dealers of Southern California
(Eisaman, Johns & Laws) will share
sponosorship of 26 games on television
(six pre-season and 20 regular season,
including one each from every American League park). KMPC Los Angeles
will feed radio accounts to a special
Angels network consisting of 16 other
stations: KERN Bakersfield, KWTC
Barstow, KXO El Centro, KNGS Hanford, KCHV Indio, KENO Las Vegas,
Nev., KSFE Needles, KPRL Paso
Robles, KXIV Phoenix, Ariz., KTIP
Poterville, KCKC San Bernardino,
KIST Santa Barbara, KSMA Santa
Maria, KCUB Tucson, Ariz., KVOY
Yuma, Ariz., KSLY San Luis Obispo.
KHJ-TV Los Angeles will televise the
games. Buddy Blattner joins Don Wells
and Steve Bailey on the Angels' playby-play team.
Trade
Don Owens, defensive tackle
for the St. Louis Cardinals of the
National Football League, has
joined KWK, that city, as sports
director, replacing Ken Boyer,
third baseman of the St. Louis
Cardinals (baseball) who has reported for spring training with
the team.

Cleveland Indians ■ As last year, WJWTV Cleveland will telecast 56 Indian
games and WERE there will originate
for a radio network covering 35 cities
in four states. Carling Brewing Co.
through Lang, Fisher & Stashower has
renewed one-third sponsorships of both
tv and radio and Standard Oil of Ohio
through McCann-Marschalk has renewed one-third tv sponsorship. New
one-third sponsor on tv is Sugardale
Provision Co. (meats) through LSF.
Society National Bank through Griswold-Eshelman Adv. has signed for onethird radio and Richman Bros. Clothes
through LFS has taken one-sixth with
another one-sixth still open. Ken Coleman and Bob Neal will do tv play-byplay with Jim Dudley and Harry Jones
doing radio. Messrs. Neal and Jones
swapped assignments this season.
Detroit Tigers
■ Last year's
three and
cosponsors
have renewed
both radio
television packages: Stroh Brewery Co.
through Zimmer, Keller & Calvert;
Speedway Petroleum Corp. through W.
B. Doner Co., and American Tobacco
Co. through Gumbinner Adv. WKMH
Dearborn, Mich., will originate the radio network of more than 50 stations,
including WWJ Detroit (afternoon
games) and WJR Detroit (night
games). Season opens April 9 with
Washington
Senators
capital. WKMH
itself inalsothewillnation's
carry
weekend pre-season Grapefruit League
games from Miami starting March 10.
George Kell and Ernie Harwell again
will do play-by-play. WJBK-TV Detroit will feed a total of 41 games to a
network of seven tv stations again this
season.
Boston Red Sox ■ WHDH-TV will televise 35 home and 21 road games of the
Red Sox. The complete schedule of
162 games will be carried by WHDH
Boston. A tv network consisting of
WMTW-TV Poland Springs: WABI-TV
Bangor; WAGM-TV Presque Isle, all
Maine; WPRO-TV Providence and
WTIC-TV Hartford, will be fed the tv
coverage. Between 40 to 45 stations in
New England will comprise the radio
network. Sponsors of the Red Sox
games are Atlantic Refining Co. through
N. W. Ayer & Son, New York; Narraganset Brewing Co. through Doherty,
Clifford, Steers & Shenfield, New York,
American Tobacco Co. through BBDO
and H. P. Hood & Sons. Sportscasters
will be Curt Gowdy, Ned Martin and
Art Gleeson.
Kansas City Athletics ■ As of late Friday, broadcast plans of the Athletics
continued unsettled but packager Majestic Adv., Milwaukee, still was hopeful to announce momentarily that
WDAF-AM-TV Kansas City would
carry games again for Joseph Schlitz
Brewing Co. and other sponsors with
WDAF feeding a radio network of
BROADCASTING, March 5, 1962
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about a half dozen stations. Last season,
WDAF-TV carried 30 games with
WDAF broadcasting the full card plus
exhibition games.
Washington Senators ■ Although tied
for last place (with Kansas City) in
1 96 1 's expanded American League, the
lowly Senators have made giant gains
in the billings league during the off
season. They have hired Bob Best, a
former radio man, as their radio-tv director (the only one in the majors) who
promptly has set up a special radio network of more than 100 stations from
Pennsylvania to Florida and a tentative
10-station television network to be
handled by Sports Programs Inc.,
wholly-owned subsidiary of ABC. This
is in addition to WTOP-AM-FM-TV
which will carry the Senators games in
a 50-mile radius. Result: About an
additional $100,000 for the team.
WTOP-TV will carry 30 games
(same as last year), 11 at home and
19 on the road. Almost all games (25)
will be on weekends. Ballantine and
R. J. Reynolds (both Esty) each will
sponsor 1/3 with General Mills (KnoxReeves) and Socony Mobil (Bates)
sharing 1/6 each. On radio, WTOPAM-FM will carry 162 regular season
games and most weekend exhibition
games. Ballantine will sponsor 4/9 with
the remaining time sold on a local-national spot basis. Dan Daniels and John
MacLean will call the play-by-play and
Nat Allbright and Mr. Best will call the
plays on the special network airing 158
games.
NATIONAL

LEAGUE

New York Mets ■ The entire schedule
of 192 games including 30 exhibition
contests of New York's new team will
be broadcast by WABC-AM-FM New
York. WOR-TV New York will carry
the full home season of 83 games as
well as 50 road games and three exhibition games. A radio network will
include Binghamton, Elmira, Utica
Schenectady, Liberty, Ithaca, Massena,
Watertown, Plattsburg and Syracuse,
all New York; New Haven-Hartford,
New London, Putnam, Torrington,
Waterbury and Willimantic, all Connecticut, and Rutland, Vt. On the tv network will be WNHC-TV New Haven,
WRGB
(TV) Albany-Schenectady,
WPTZ (TV) Plattsburg, WNBF-TV
Binghamton and WSYR-TV Syracuse.
Games will be sponsored by Liebmann
Breweries (Rheingold Beer) through
J. W. Thompson, New York, and Brown
& Williamson Tobacco Corp. through
Ted Bates & Co., New York, and Keyes,
Madden & Jones, Chicago. Lindsey
Nelson, Bob Murphy and Ralph Kiner
will do the play-by-play commentary.
Los Angeles Dodgers ■ The Los Angeles baseball scene for 1962 climaxes
BROADCASTING, March 5, 1962

Rating

NIELSEN
First report for February, 1962
(Based on two weeks ending Feb.Rating
4, 1962)
NIELSEN TOTAL AUDIENCE (t)

Rank
1 Bob Hope Christmas
Show
2 Wagon Train
3 Bonanza
4 Garry Moore Show
5
Walt Disney's WorldColor
6 Dr. Kildare
7 Rawhide
8
Mason
109 Perry
Hazel
Red Skelton Show

No.
% U.S. Homes
TV Homes (000)
40.9
39.7
37.2
35.2

20,041
19,453
18,228
17,248

33.0
32.7
32.6
32.3
31.9
31.4

16,170
16,023
15,974
15,827
15,631
15,386

Background: The following programs, in
alphabetical order, appear in this week's
BROADCASTING tv ratings roundup. Information isin following order: program
name, network, number of stations, sponsor, agency, day and time.
Bonanza (NBC-178); Chevrolet (CampbellEwald), Sun. 9-10 p.m.
Walt Disney's World-Color (NBC-182); RCA
(JWT), Eastman Kodak (JWD, Sun. 7:308:30 p.m.
Dr. Kildare (NBC-160); Sterling Drug (D-F-S),
L&M (D-F-S), Colgate (Bates), Singer (Y&R),
Warner-Lambert (L&F), Thur. 8:30-9:30 p.m.
Andy Griffith (CBS-181); General Foods (B&B),
Mon. 9:30-10 p.m.
Hazel (NBC-144); Ford (JWT), Thur. 9:30-10
Bob Hope Christmas Show (NBC-182); Chrysler (Burnett), Wed., Jan. 24, 9-10 p.m.
p.m.

O'Malley's longclub president —Walter
a new stadium — and
awaited dream
a boost in games from 154 to 162
in relation to the National League's expansion into New York and Houston.
Financially, the picture should be a carbon of 1961. Union Oil (Young &
Rubicam) and American Tobacco Co.
for Tareyton cigarettes and Roi-Tan
cigars (Gumbinner Adv.) will co-sponsor all Dodger radio games on KFI
(162 regular season and 29 exhibitions) and on television (nine, all at
San Francisco against the Giants). The
Dodger baseball network is made up of
21 stations — 7 in California, 6 in Arizona and one in Las Vegas, Nev. KTTV
(TV) Los Angeles will telecast the
games. Vin Scully and Jerry Dogget
are the play-by-play broadcasters for
the Dodgers.
San Francisco Giants ■ Little change
from last year is in store for the Giants
in radio and television for 1962. J. A.
Folger Co. (Fletcher Richards, Calkins
& Holden), Standard Oil of California
(BBDO) and American Tobacco Co.
for Tareyton cigarettes (Gumbinner
Adv.) will co-sponsor all Giant games
on radio (162 regular and 11 pre-season) and television (nine against the
Dodgers from Los Angeles and two

NIELSEN AVERAGE AUDIENCE (t)

Rank
1 Bob Hope Christmas
Show
2 Wagon Train
3 Bonanza
4 Garry Moore Show
5 Hazel
6 Red Skelton Show
7 Dr. Kildare
8 Andy Griffith Show
9 Rawhide
10 Perry Mason

No.
% U.S. Homes
TV Homes (000)
35.2
33.9
32.7
30.1
29.5
28.8
28.6
28.3
27.7
27.6

17,248
16,611
16,023
14,749
14,455
14,112
14,014
13,867
13,573
13,524

(t) Homes reached by all or any part of the
program, except for homes viewing only
1 to 5 minutes.
(+) Homes reached during the average minute of the program.
Copyright 1962— A. C. Nielsen Company.
Garry Moore (CBS-188); R. J. Reynolds (Esty),
Oldsmobile (D. P. Brother), S. C. Johnson
(NL&B), Tue. 10-11 p.m.
Perry Mason (CBS-185); Colgate (Bates),
Drackett (Y&R), Philip Morris (Burnett),
Sterling Drug (D-F-S), Quaker Oats (JWT),
Sat. 7:30-8:30 p.m.
Rawhide (CBS-190) General Foods (B&B),
Bristol-Myers (Y&R), Colgate (L&N), Drackett (Y&R), National Biscuit (M-E), Philip
Morris (Burnett), Fri. 7:30-8:30 p.m.
Red Skelton (CBS-195); S. C. Johnson (FC&B),
Corn Products (GB&B), Tue. 9-9:30 p.m.
Wagon Train (NBC-186); R. J. Reynolds (Esty),
National Biscuit (M-E), Wed. 7:30-8:30 p.m.

pre-season games). A special Golden
West radio network of 1 6 stations with
KSFO San Francisco as the flagship
will carry the Giant games on radio.
They are: KSFO, KFBK Sacramento,
KBEE Modesto, KMJ Fresno, KOH
Reno, Nev., KSBW Salinas, KVCV
Redding, KINS Eureka, KSYC Yreka,
Calif., KWSD Mount Shasta, KUKI
Ukiah, Calif., KDAC Ft. Bragg, KIBS
Bishop, Calif., KCNO Alturas, KOOL
Phoenix, KOLD Tucson, KIKI Honolulu (not firmed up).
Philadelphia Phillies ■ WFIL-AM-TV
will carry the Phillies games. Radio
schedule includes all regulation games
plus exhibition contests. Tv schedule
consists of 20 home games, and 36
road games. About 22 stations in eastern Pennsylvania, New Jersey and
Delaware will form a Phillies radio network. Stations picking up the telecasts
are WGAL-TV Lancaster and WNEPTV Scranton. Sponsors are Atlantic
Refining Co. through N. W. Ayer &
Son, Philadelphia, P. Ballantine &
Sons through William Esty Co., New
York; Bayuk Cigars through Werman
& Schorr, Philadelphia and Tasty Baking through Aitkin-Kynett, Philadelphia.
Play-by-play commentary will be handled by Byrum Saam, Frank Sims and
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Claude Haring.
Chicago Cubs ■ Just like the White
Sox, daytime home games of the Cubs
will be aired in color by WGN-TV Chicago for two-team total of 125 colorcasts. Night games in monochrome also are scheduled (see page 38). Theo.
Hamm Brewing Co., St. Paul, through
Campbell-Mithun, Minneapolis, renews
one-half sponsorship and R. J. Reynolds
Tobacco Co. Camel cigarettes through
William Esty Co., New York, renews
one-quarter. One-quarter is open. Jack
Brickhouse and Vince Lloyd will do
play-by-play. WGN Radio will broadcast full 162-game Cub schedule plus
seven exhibition games starting March
18 with Cubs vs. Boston at Scottsdale,
Ariz. Jack Quinlan and Lou Boudreau
again will handle play-by-play. Oak
Park Federal Savings & Loan for fifth
year has renewed one-third radio sponsorship through Roy Connor & Assoc.,
Aurora, 111. G. Heileman Brewing Co.,
Lacrosse, Wis., through McCann-Erickson and General Cigar Co. (White
Owl) through Young & Rubicam each
have signed for one-sixth. One-third
is still open.
Pittsburgh Pirates ■ KDKA Pittsburgh
will carry the entire Pirate schedule with
33 road games presented on KDKATV. On radio the coverage will be
provided to a network of about 30 stations in Pennsylvania, Ohio and West
Virginia. Sponsorship this year will be
by Atlantic Refining Co. through N.W.
Ayer & Son, Philadelphia; Pittsburgh
Brewing Co. through Ketchum, MacLeod & Grove, Pittsburgh; and the
Mellon Bank, Pittsburgh. Sportscasters
will be Bob Prince, Jim Woods and
Paul Long.
Houston Colt .45s ■ Baseball's invasion
into the Southwest gives the Colt .45s
a wide open opportunity to sell the team
in a heretofore unexplored territory in
baseball circles. KPRC will air the
team's complete 162 schedule plus some
exhibition games and will feed 14
other stations, including KCOR San Antonio which originate a special Spanish language network. The emergence
of Houston bites into the Chicago
White Sox network which had extended
into Houston and in other parts of
Texas. KTRK-TV will telecast 14 road
games with American Tobacco Co.
(Gumbinner) picking up half of the
tab on both radio and tv. At press
time (last Friday), the other half of
the sponsorship was still open for grabs.
Milwaukee Braves ■ It is still doubtful
whether television will have a chance to
expose the Braves this season although
the club and the sponsors reportedly
are interested; they just haven't been
able to get together on fine points. Tv
is considered very likely next season
when all broadcast rights, now in last
year under second five-year contract to
42 (BROADCAST ADVERISING)

ed for 'Paks' St. Louis,
Pick
Anheuser-Busch,
through D'Arcy Adv., there, announced last week that its annual "Pick-a-Pair of 6-Paks"
promotion for Budweiser will run
in June and July this year with
the broadcast media once again
getting the major portion of the
advertising. Nearly $2.5 million
will be spent in radio-tv this year
as last, it was estimated, representing about 55% of the allmedia budget. Event last year
sold record high of more than 21
million six-packs. Successful
"Pick-a-Pair" theme gives retailers
free hand to tie-in other product
promotions with the Budweiser
push. Marketing teams from the
brewing firm and D'Arcy will
meet with broadcast sales representatives inTampa March 14-16
to discuss radio-tv strategy.

Miller Brewing Co., will be up for
grabs. WEMP Milwaukee will originate
coverage on a 31 -station network in
four states, including WTMJ Milwaukee, with all sponsors renewing: Miller
Brewing through Mathisson & Assoc.,
Clark Oil through subsidiary Greenfield Adv. and American Tobacco Co.
for Tareyton through Gumbinner Adv.
Network lineup is cut from 50 stations
last year but addition of bigger stations
this season keeps coverage area the
same. Braves coverage starts March
10 for 15 pre-season games from Florida and Arizona with regular season
underway April 10 for 162 games. Earl
Gillespie and Blaine Walsh will handle
the play-by-play.
Minnesota Twins ■ WTCN-TV Minneapolis will telecast 50 Twins games
(eight home and 42 road) with WCCO,
that city, broadcasting the team's complete 162-game regular season schedule
plus some exhibition games on a 40station network outside a 150-mile protected WCCO territory. Theo. Hamm
Brewing, St. Paul, through CampbellMithun, Minneapolis, will sponsor Vz
each on radio and tv. Other tv sponsors; R. J. Reynolds Tobacco Co.
through William Esty, New York, 2/9;
American Bakeries through Young &
Rubicam, New York, 1/9 and Maxwell
House Coffee through Ogilvy, Benson
& Mather, 1/9. Radio sponsorship will
be picked up by Twin City Federal
through Vance-Pidgeon, Vz ; General
Mills through Knox-Reeves, Minneapolis, 1/6; and Western Oil through
Forney, 1/6. Herb Carneal and Ray
Scott will call the play-by-play, the former replacing Bob Wolff who has
joined NBC-TV's broadcast team for its
Game of The Day telecasts.

Baltimore Orioles ■ WBAL-TV Baltimore replaces WJZ-TV, that city, as the
Orioles' television station under a new
two year contract. National Brewing
Co. through W. B. Doner, Baltimore,
will sponsor Vz of both radio and television and has an option to increase its
tv purchase to V2 if the time is not sold.
As of Friday it wasn't. R. J. Reynolds
Tobacco Co. through William Esty Co.,
New York, is the other television sponsor. The remaining % radio sponsorship has been sold to six local sponsors
with WBAL Baltimore feeding some
50 stations 162 regular season and additional exhibition games. WBAL-TV
will telecast 50 games (11 home, 39
away). The Orioles also will have a
new broadcast team with the switch
from Hamm's Beer (1961) to National
this season. It will consist of Chuck
Thompson and Bailey Goss, veteran
Baltimore broadcasters, and Jack Dunn
III,
who director.
was last year's Oriole public
relations
Cincinnati Reds ■ Although the ball
club's new management has been taking
its time deciding how many and which
games it will release to tv this season,
WLWT (TV) Cincinnati expects to air
as many games in color as possible and
feed in color to Crosley's owned stations WLWC (TV) Columbus and
WLWD (TV) Dayton. WLWT also is
expected again to feed WSAZ-TV
Huntington, W. Va., and WLEX-TV
Lexington, Ky. Hudepohl Brewing
through Stockton-West-Burkhart, Cincinnati, has renewed one-half tv sponsorship with Standard Oil of Ohio
through McCann-Marschalk renewing
one-third. Brown & Williamson Tobacco through Ted Bates has signed for
one-sixth tv. On the radio side, for the
21st consecutive year, Burger Brewing
Co. through Midland Adv., Cincinnati,
has renewed a five-state network to be
fed by WKRC Cincinnati, including 20
pre-season games starting March 10.
Network already includes 55 stations,
up from last year, and is still growing.
Waite Hoyt and Gene Kelly will do
radio play-by-play.
St. Louis Cardinals ■ The Cardinal
radio network is growing again, this
season already including 60 stations in
about a dozen states with KMOX St.
Louis as the key. Spring training games
hit the air March 12 with regular season opening April 10. Anheuser-Busch
for Busch Bavarian Beer through Gardner Adv., St. Louis, renews one-quarter
sponsorship on the radio network. Quarter sponsorships also have been taken
by General Finance Corp. through Post
& Morr and American Tobacco Co.
(Tareyton) through Gumbinner Adv.
with a fourth sponsor to be signed
momentarily. Tv schedule moves from
KPLR-TV St. Louis to KSD-TV there
this season with number of games cut
BROADCASTING, March 5, 1962

SEVEN

ARTS

AooULIATcD

VOL 3 -"FILMS
FORTY-ONE OF THE
PRODUCED

BY

SHELLEY
LEE

SEVEN

WARNER

BROS.

WINTERS

MARVIN

ARTS

OF THE 50 s - NOW
FINEST FEATURE MOTION

"FILMS

FROM
JACK

GONZALEZ

OF

THE

50's"-MONEY

FOR TV
PICTURES

SEVEN

ARTS

PALANCE
GONZALEZ

MAKERS

OF

THE

60's

CORP.
A SUBSIDIARY OF SEVEN ARTS PRODUCTIONS, LTD.
NEW YORK: 270 Park Avenue
YUkon 6-1717
CHICAGO: 8922-0 N. La Crosse, Skokie, III. ORchard 4-5105
DALLAS: 5641 Charlestown Drive ADams 9-2855
L.A.: 232 So. Reeves Drive GRanite 6-1564- STate 8-8276

Z ^trS^T^Sj

from 45 to only 20, but significant new
sponsor for one-third share is Shell Oil
Co. through Ogilvy, Benson & Mather.
Busch Bavarian and American Tobacco
each renew one-third tv sponsorships.
Announcing on both radio and tv will
be done through combinations of Harry
Caray, Joe Garagiola and Jack Buck.
Several pre-game and post-game features also are planned on radio with
Mr. Garagiola doing tape feature on tv.

The pros with their dash and elanWarriors basketball and Eagles
football • Masters golf • horse
racing's Triple Crown • six CBS
Radio sports specials including
Indianapolis '500' and
big league baseball reports, wcau
and cbs Radio set the pace in
reporting the frenetic,
kaleidoscopic world of sports.
It's the thorough coverage of
champions by champions.

NETWORKS
CBS-TV ■ About 165 stations will carry
CBS-TV's Baseball Game of the Week.
The contests scheduled on 25 Saturdays
and 23 Sundays, will begin April 14-15.
Falstaff Brewing Co. through DancerFitzgerald-Sample, New York, is leading sponsor with one-half participation
in both days. Other advertisers are
Philip Morris through Benton & Bowles,
New York; General Mills through Knox
Reeves-Fitzgerald, New Orleans; Rise
through Sullivan, Stuaffer, Colwell &
Bayles, New York; Colgate through

SOUND
ARB
OF

SPORTS

THE CBS OWNED STATION IN PHILADELPHIA
REPRESENTED BY CBS RADIO SPOT SALES
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New

RE-RANKS

system

rates

areas

Ted Bates, New York; Vitalis through
Doherty, Clifford, Steers & Shenfield,
New York; Simoniz through DancerFitzgerald-Sample; and J. B. Williams
through Parkson Adv. Agency, New
York. Former major league stars Dizzy
Dean and Pee Wee Reese will handle
the announcing chores.
NBC-TV A 50-game weekend schedule
beginning April 14-15 will be covered
on NBC-TV's major league baseball
Game of the Day. The ball games will
be carried on 150 stations. Joe Garagiola and Bob Wolff will do the playby-play. Advertisers signed by the network are Anheuser-Busch (Busch Bavarian Beer), one-half sponsorship on
Saturday and one-quarter sponsorship
on Sunday in 33 markets; and Sunray
Oil Co., one-quarter participation on
both days in 36 markets, both via Gardner Adv. Co., St. Louis. The rest of
the schedule will be offered for local
co-op sponsorship. The games will not
be seen in any major league market. No
colorcasts have been planned.

TV

MARKETS

by total homes

delivered

during network option time hours, not on numbers
livered by all tv stations in the market
A new method for determining tv
for the entire network option time.
market rank has been developed — and
Some startling differences result in
it plays some funny tricks with existing
ranking markets. Ranking by total tv
markets figured the old way.
market revenue for 1960 (based on
Proposed by the American Research
FCC financial reports) puts SeattleBureau, the key change is the base for
Tacoma
in 22nd place nationally; based
determining a market: Total homes delivered during network option time.
on net weekly circulation of the strongest station (ARB 1960), Seattle-Tacoma
Market rankings generally have been
ranks
20th. When, however, this marbased on standard reference points —
ket is rated on total homes delivered,
population, retail sales — and in tv by
it jumps to 14th.
coverage area set count, net weekly cirCharleston-Huntington, W. Va., also
culation of strongest-station-in-market
or tv market revenue.
takes on a new look via the new conBecause of weaknesses in each of the
cept. By net weekly circulation it ranks
present systems, ARB feels that the
36th, by tv market revenue, 40th — but
by total homes delivered it ranks 30th.
most equal of all measurements is the
Albany - Schenectady - Troy, N. Y.,
network option time hours. At this
ranks
40th by tv homes potential, 37th
time (7:30-11 p.m. EST and correby net weekly circulation and 29th by
sponding times in the central, mountain
total homes delivered.
and west coast time zones), all stations
have similar programs and viewers have
Salt Lake City ranks 67th on circutuned to their habitually viewed stations,
lation, moves up to 61st by ARB count.
ARB believes. The viewing element is
ARB plans to provide the full market rankings in its Market Digest, to be
thus fairly well stabilized.
released
this summer. Current inforA factor in ARB's decision to rank
markets by this new criterion is the
mation will be provided
in ARB's 7962
Station Management
Analysis.
fact that television time now is primarFollowing is the list of the current
ily purchased on the basis of audience
delivered.
top 100 markets in the nation ranked
according to total homes delivered.
By th2 Quarter-Hour ■ What ARB
statisticians do is to take the quarter
Source of the basic data is ARB's Nohour viewing, as reported in ARB
urevember
ment : 1961 Nationwide Sweep measdiaries, during the network option time
of the stations, and then average these
Rank A — Total Homes Delivered by all staout for all stations in a market. This
tations in the market combined,
ARB,
November 1961, 7:30—11:00
determines the average audience deBROADCASTING, March 5, 1962
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KCPX-TV

Agency

Inc. or ARB.

Rank
Rank
A
1
2
3
4
5
6
7
8
9
10
11
12
13
14
15
16
17
18
19
20
21
22
23
OA
25
26
27
28
29
30
31
32
33

PM Eastern and Pacific time; 6:30
—10:00 PM Central and Mountain
time.
B— Net weekly circulation of strongest-station-in-market, ARB, 1960
Television Coverage Study.
Rank
Market
B
1
New York
2
Los Angeles
Chicago
3
4
Philadelphia
5
Boston
6
Detroit
8
Cleveland
7
San Francisco
9
Pittsburgh
11
St. Louis
Washington
10
12
Dallas-Ft. Worth
17
Indianapolis
20
Seattle-Tacoma
14
Minneapolis-St. Paul
15
Baltimore
18
Cincinnati
19
Buffalo
13
Hartford-New Haven
22
Kansas City
Milwaukee
21
28
Houston
23
Atlanta
01
Columbus, Ohio
Miami
30
34
Memphis
26
Portland, Ore.
41
New Orleans
37
Albany-Schenectady-Troy
36
Charleston-Huntington
Denver
46
24
Grand Rapids-Kalamazoo
45
Ttfrnpa-St. Petersburg

SPOT

TV

BUYING

Rank Rank
pD
nA
35
34
*J<J
37
36
38
40
39
42
41
4?
44
45
47
4fi
48
49
50
52
51
53
54
56
55
58
57
59
60
61
63
62
64
65
66
68
67
69

44
32
35
40
47

Rank Rank
74
A
B
73 75
74
72
61
71
75 91

Market
Sacramento-Stockton
Dayton

27
39
16
52
50
fin
54
62
33
25
67
38
63
4?
53
48
55
77
57
68
76
5fi
73
59
82
51
69
79
49
66
29

70

Nashville
Syracuse
Birmingham
Louisville
Charlotte, N. C.
Oklahoma City
Providence
San Antonio

76
77
78
83
81
79
82
80

Tulsa
San Diego
Wilkes-Barre-Scranton
Harrisburg-Lancaster-LebanonOmaha'
York
Johnstown-Altoona
Toledo
Salt Lake-Ogden-Provo
Des Moines
Saginaw-Bay City-Flint
Greenvi lle-Ashevi lle-Spartanburg
Norfolk City
Quad
Phoenix
Cedar Rapids-Waterloo
Spokane
Orlando-Daytona Beach
Champaign-Decateur-Springfield
Green Bay
Wichita, Kansas
Rochester, N. Y.
Little Rock
Shreveport
Mobile-Pensacola
Richmond
Greensboro-Winston-Salem
Wheeling-Steubenville

REPORT:

JAN.-NOV.

ESTIMATED EXPENDITURES OF
NETWORK TELEVISION ADVERTISERS
BY PRODUCT CLASSIFICATION

Agriculture & farming
Apparel, footwear & access.
Automotive, automotive access. & equipment
Beer, wine
Building materials, equipment & fixtures
Confectionery & soft drinks
Consumer services
Drugs & remedies
Entertainment & amusement
Food & food products
Freight, industrial & agricultural development
Gasoline, lubricants & other fuels
Horticulture
Household equipment & supplies
Household furnishings
Industrial materials
Insurance
Jewelry, optical goods & cameras
Office equipment, stationery & writing supplies
Political
Publishing & media
Radio, tv sets, phono-musical instrmts, access.
Retail or direct by mail
Smoking materials
Soaps, cleansers & polishes
Sporting goods & toys
Toiletries & toilet goods
Travel hotels & resorts
Miscellaneous
TOTAL
46
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November
1961
$
1,113,814
5,126,709
582,696
549,766
1,907,853
481,377
9,383,324
19,065
12,140,264
1,745,340
2,800,116
485,630
2,006,624
1,005,518
2,187,941
543,795
184,860
341,551
7,189,094
6,659,435
1,312,137
11,324,464
120,950
658,917
$69,871,240

November
January1961

November
January1961

$ 1,821,084
9,427,289
43,610,074
5,678,210
4,060,485
17,400,648
5,208,943
84,250,405
1,086,757
126,602,872
270,010
16,342,152
179,857
27,161,933
3,633,276
17,808,995
10,095,617
11,955,234
3,463,345

$ 8,012,996
1,793,557
50,465,581
7,540,461
2,039,545
13,070,225
3,436,875
75,910,863
897,963
104,359,303
350,270
14,051,495
371,250
28,427,728
5,411,304
21,470,865
11,555,104
11,904,481

1,740,044
2,221,466
145,164
77,814,061
78,785,067
4,842,738
115,109,258
422,495
7,930,658
$679,068,137

69,872,450
64,073,235
2,856,368
101,902,747
765,173

3,454,798
2,501,857
2,140,677
4,964,706
124,126

7,960,244
$621,686,247

84
85
86
87
88
89
90
93
92
91
94
95
96
97
98
99
100

65
97
87
70
64
78
81
42
83
99
102
93
101
107
84
71
80
100
90
106
89
94
92
130
121
105

Market
Fresno
Portland-Mt. Washington
Ha'rrisburg
Roanoke
Cape Girardeau-Paducah
Jacksonville
Hastings-Kearney-Lincoln
Peoria
Raleigh-Durham
Jackson,
Miss.
Baton Rouge
Lansing
Knoxville
Evansville
Duluth-Superior
Ft.
Wayne
South Bend-Elkhart
Albuquerque
Youngstown
Sioux Falls, S. D.
Beaumont-Pt. Arthur
Binghamton
Madison
Chattanooga
Greenville-Washington
Hannibal-Quincy
Sioux
City
Rockford
Monroe-El
Ama'rillo Dorado
Hawaii

NBC-TV buys Pulse-TV
Pulse Inc. has come up with its
first network contract — NBC-TV — for
its new tv audience profile, to be out
three times each year.

1961

&

NOV.

1961

ESTIMATED EXPENDITURES OF
TOP 15 NETWORK COMPANY ADVERTISERS
November 1961
1. Procter & Gamble
2. American Home Products
$4,056,004
2,825,247
General Motors
2,638,665
R. J. Reynolds
2,034,798
6 Colgate-Palmolive
1,971,866
3.
Lever Brothers
1,929,388
4. General Foods
8 Bristol-Myers
1,926,831
5.
9 Ford Motor
1,579,620
10 General Mills
1,525,567
7,
Gillette
1,362,464
Miles Labs
15
1,149,111
13 Brown & Williamson
1,058,454
11
14
12 Alberto-Culver
1,058,166
J. B. Williams
1,006,004
1,001,102
TOP 15 NETWORK BRAND ADVERTISERS
1. Anacin Tablets
$973,930
2. Camel Cigarettes
771,086
3. Bufferin
697,449
4. Winston Cigarettes 693,716
5. Mercury & Comet Cars
655,638
6. Polaroid Land Camera' 625,610
7. Mobilgas Gasoline
624,350
8. Ford Cars
624,158
9. Chevrolet Cars
610,457
10. Salem Cigarettes
535,924
11. Viceroy Cigarettes 530,723
12. L&M Filter Tips
528,338
13. Crest Tooth Paste
521,638
14. Drista'n Tablets
485,020
15. Colgate Dental Cream
451,057
Source all tables: TvB/LNA, BAR
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Viewpoints

come

to life on WRC-TV.

The currents

of the world cross in Washington,

else is there such a day to day flow of events, such a depth of newsworthy
draws

personalities. WRC-TV

on these, and on the doings and ideas of the nation's leaders, to create Washington's

range of informational

programming.

"Traffic Court," "A Moment
"David

Nowhere

Programs

With," "It's Academic". . . and NBC

Brinkley's Journal," both of which

audiences

like award-winning

"Teen

Talk," "Challenge,"

Television's "Meet

originate live from WRC-TV.

widest

The Press" and

This is the kind of pro-

gramming, balanced by creative entertainment, that attracts Washington's discerning, adult
. . . and captures their attention for your commercials too.
WRCTV

*lst in number of homes delivered all week long. (Sign on to
sign off, Nielsen, Jan. '62)
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IN WASHINGTON SeToffi47
REPRESENTED BY NBC SPOT SALES

Y&R
AGENCY

refutes
STUDY

DENIES

A Young & Rubicam research study
indicates there is no evidence that the
type of television program or the mood
of the program's content has any appreciable effect on commercial recall or
sales points remembered from commercials.
This significant feature of the Y&R
study was emphasized by Charles C.
Barry, senior vice president and director of the agency's tv-radio department,
during a talk last week before the ANA
television workshop (see stories, following pages). Commercials also were discussed during the session by Newt
Mitzman, vice president and director of
commercial production for Ogilvy, Benson & Mather, and L. E. Purvis, board
chairman-president of Gallup & Robinson Inc.
Mr. Barry prefaced his remarks on
the Y&R study by pointing out that
"there has been some fragmentary evidence that 'program climate' has an
effect on advertising performance." The
agency, he added, decided to probe
deeply into the relationship between
types of programs and commercial effectiveness, and the mood of a program
and commercial effectiveness. Two
years ago, he continued, Y&R originated
its PAR score test, with a six-month
pilot study. The full scale project was
undertaken during the 1960-61 season.
The survey covered commercials in
280 different nighttime network program periods (it did not involve local
spots or commercials between programs). One thousand commercials
were studied and interviews were conducted with some 56,000 people. It
took five months to organize and interpret the material assembled to date
and, according to Mr. Barry, the agency
expects to add to its findings through
still further study of this data.
Among the findings of the study: A
given commercial will attain the same
level of recall and sales point scores
in any program category; a given product category (such as tobacco) can be
effective regardless of the type of program (western, variety or panel show)
on which it is carried; an advertiser
buying a program long associated with
another sponsor "suffers no penalty
from this fact"; commercials in halfhour programs scored higher than those
in hour programs, apparently because
the hour shows normally have a larger
number and greater diversity of products.
The Atmosphere ■ The study shows,
Mr. Barry said, that when the "commercial atmosphere" is eliminated as
48 (BROADCAST ADVERTISING)

mood's
PROGRAM

commercial

CONTENT

AFFECTS

a factor the effectiveness of a commercial is "due to the commercial itself . . .
and not the television show."
The most effective commercial technique disclosed by PAR, Mr. Barry said,
is the integration of commercial with
program and star with commercials. Mr.
Barry stressed that in this type of commercial, the star should be confined to
his own show, should be kept in the role
he portrays on the show and should
never overshadow the product — "the
true star of the commercial."
Mr. Mitzman offered a comparison of
tape and film commercials and provided guidelines to make a decision between the two forms. He compared film
and tape in terms of such factors as
time, techniques, quality and costs.
Mr. Mitzman gave video tape the
advantage as far as time is concerned.
He said a commercial can be recorded
and edited in a day of two while a
comparable film commercial requires
moreuse.than two weeks before it's ready
for
Film, he indicated, is ahead of tape
in technique. He noted that such film
techniques as pure animation, time
lapse, stop motion and complicated matting cannot be done on video tape.
In discussing quality, he stressed that
tape and film achieve different effects.
If a "live look" is required, a tape commercial can achieve this goal. But Mr.
Mitzman stressed there are occasions
when

"a newsreel approach" is indicated in a commercial, and film alone
can communicate this "window on the
world" mood.

Hirshberg

success

As an experiment, the James
Hirshberg Co., McKeesport, Pa.,
distributor for Raydor Mfg. Co.,
decided to buy local cut-ins on
The Jack Paar Show on WIIC
(TV) Pittsburgh to advertise an
automatic garage door opener.
Hirshberg bought one spot a
week for eight weeks on Paar,
starting last November, stressing
the convenience and safety of the
Raydor product. Cost: a modest
$2,500. Results: sales soared
37% ; Hirshberg hired two additional salesmen to handle sales
leads and the advertiser decided
to use television again. Through
its agency, Rothman Adv., Pittsburgh, Hirshberg plans another
television campaign to start this
spring on WIIC.

SALES

value
APPEAL

Cost Differences ■ In the area of
costs, Mr. Mitzman believes there is
"little difference" between tap and film
in the actual facilities cost. But in
costs of film prints and tape dupes,
shipping and roll-in charges, tape can
be higher for a spot advertiser.
As a rule-of-thumb, Mr. Mitzman
said he prefers tape for a live or tape
network show and film for a spot buy,
particularly if it's on many stations in
many markets.
Mr. Purvis told the group that from
an analysis of some 1,000 food commercials, Gallup-Robinson has found
that in integrated commercials there is:
(1) a "tremendous premium" for early
and frequent product and/or package
identification visually; (2) there is a
"strong plus" in creating integrated
situations that focus the viewer's attention on specific product ideas; (3) the
situation often is made interesting and
amusing but the product story is relegated to a minor position; and (4) there
seems to be a "definite plus" when the
star and/ or members of the cast consume the product.
Mr. Purvis discussed the effectiveness of corporate tv commercials, based
on measurements made by the company's television IMPACT techniques,
and concluded that the successful corporate commercials answer these questions directly: "What are you trying to
say?"; "Why should this be important
to me?"; and "Why are you interested in
telling
me Differences
this?"
Media
■ On

a related

topic, plans for a Look magazine research study of the relative communications levels of different media were
outlined by Joel Harnett, assistant to
the publisher of Look. The project is
just past the pilot stage, he said, but
its, "most significant development may
well be" to show "the communication
of an integrated set of images, feelings
and reasons — to buy a product through
the combined use of different media."
He said in a pilot study of tv and
print advertising for Chef-Boy-Ar-Dee
spaghetti and meatballs, it was found
that print left stronger impressions about
the appetite appeal and the quality and
naure of the product generally, while tv
scored highest on the quickness of
preparation of the food.
In a test of tv and print ads for Colgate's new Choice soap, he said, "print
did better in the number of points about
recalled," but "we were
the product
frankly
surprised at the ability of the
tv commercial to produce a color reThe result of the 40-second break so
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Southeaster Competition on Miami's Biscayne Bay by Frank Zagarino
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ENTERPRISES,

by Peters, Griffin, Woodward, Inc.

INC. Station

far as viewers are concerned, Mr. Burgard said, in most cases has been "the
resurrection of that evil which had just
about been stamped out — triple-spotting." He continued:
"Technically it is not triple-spotting
since usually the station only gets paid
for two commercials, but the station has
the time to fill so it puts in a promo
for another show, or their programming,
or their station, and perhaps they say
to an advertiser: "Aren't we great?
We're promoting your show." Baloney!
"They are competing with adjacent
commercials
for viewer attention and
vitiating the effectiveness of the paid
commercials."
Mr. Burgard said the "suggested
standards" for limiting non-commercial,
non-entertainment matter already are
being used by some advertisers.
Erosion In The Wasteland ■ His
group's report said that monitoring had
found an "absolutely shocking" erosion
of the amount of program time actually devoted to entertainment:

"Not a single 'hour' show monitored
had as much as 50 minutes entertainment even when 'scenes from next
week's show' are included as entertainment. The average was 48.30. In halfhour' shows, the entertainment time
ran in the range of 22 to 23 minutes.
"As a result of this practice the interval between the end of the last act
of one show and the beginning of the
first act of the following show has become so great that the viewer is encouraged toleave his set or turn it off."
The group recommended that all network contracts guarantee a minimum of
25:30 minutes of entertainment time in
any half-hour show and at least 51
minutes of entertainment time in any
hour, with "entertainment time" being
defined as "teaser and acts of the current week's episode plus time devoted to
'scenes from next week's show.'
"The time, if any, devoted to teaser or

'scenes from next week's show'
vary depending on the nature of
show and should be determined by
tual agreement between sponsor,

will
the
munet-

work and producer," the report continued. "All other material, specifically
including titles which are not an integral part of the show, credits, bumpers

CLEAN

Burgard

UP

ON

flays present

and promos for other shows are 'rtOrlentertainment'
Co-chairman elements."
of the ANA study group
with Mr. Burgard is Kenneth Baumbusch of American Home Products.
Other members are Robert Eskridge of
Ralston Purina, Alfred Plant of Block
Drug and John Tyner of Bristol-Myers.

STATION

practices,

gives

BREAKS

report

on ANA group's recommendations
for correction
The nation's top advertisers were
for "much of the criticism being leveled
urged last week to put pressures on the
at television and the whole advertising
tv networks to clean up the clutter in
business" and "affect the entire television industry and, we believe, its fuland"
"no man's
the
station
around
breaks and thus asMr. Burgard, who for some time has
been one of the most outspoken critics
sure more entertainment and less
of what he considers time misspent on
confusion for viewtoo many promos, over-long credits etc.
ers.
offered a set of "suggested standards"
This admonition
ture."
developed
by his study group for use
came from John
by advertisers in their individual negotiations with tv networks.
Burgard, vice presiOne-Minute Limit ■ These standards,
dent and advertising director of
endorsed by the ANA broadcast committee and the ANA board of directors,
Brown & WilliamMr. Burgard
son Tobacco Corp.
are designed to limit to one minute per
and co-chairman of an Assn. of Nationhalf-hour the amount of air-time spent
on matter that is neither entertainment
al Advertisers study group seeking to
nor commercial (see text of suggested
standardize advertiser-network tv constandards below.)
tracts. He gave a report on the group's
activities at the ANA tv workshop in
Mr. Burgard said that the networks
are not wholly to blame for the present
New York last Wednesday (also see
situation and would, as he was sure,
stories pages 52, 54).
The study group's work thus far, Mr.
Burgard said, has been concentrated on
the first two of six points ultimately to
be explored. The two are "total program
time" and "time devoted to entertainment within program time." Current
practices regarding these two, in the
study group's opinion, are responsible

"be delighted if the advertisers would
agree on a practical set of standards."
The Burgard
group's
report and
has been
discussed
with the
networks
they
have indicated varying degrees of sympathy and agreement with its findings
and recommendations, according to
other advertiser sources. The networks

ANA's
suggested
standards
for uncluttering
tv
2. Eliminate all studio credits.
Here is the text of* the "standards"
opening main title.
BUMPERS
which the Assn. of National Adver3. Whenever possible, credits which
ANA

tisers' special study group offered to
members last week as a mearts

of cleaning up the "clutter" of
credits, promos, etc. in tv programming.
Suggested standards to insure a maximum of 1 minute non-commercial, non-entertainment time in
each 30 minute program:
CREDITS
1. Hold all credits to minimum
union requirements effective at
once. Make reduction of required
credits an issue in future union
negotiations.
50 (BROADCAST ADVERTISING)

precede the show (director, writer, etc.) should be over action
which establishes the show plot,
(see note under titling.)
TITLES
1. Whenever feasible, main titles
should be over action which establishes the show plot. (This
would be integrated with credits
mentioned in paragraph 3 above.)
When this is not feasible, main
titles should not exceed 10 seconds.
2. Eliminate all titling except for

1. Eliminate all bumpers. When it
is desirable not to cut direct from
show action to commercial, a
fade to black not exceeding 3
seconds would be used.
PROMOS
1. Establish a maximum of one
show promotion in any program.
This normally would be voice
over the credit crawl at the end
of the program.
2. Establish a maximum of one
public service announcement in
any program.
BROADCASTING, March 5, 1962

The
down countis on!
Now
blast off
you can
with
a complete
program of
excitementfeaturing
toppers
big-name
stars (like
ZsaZsa
Gabor,
Vincent

Price,

Boris Karloff,
LonChaneyJr.,
John
Carradine)
ALLIED ARTISTS
ELEVISION CORP.
Also Available:
8 Episodes of
NEW

YORK CITY
Pete Jaeger
AA TV PL 7-8530
165 W. 46 St.
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DALLAS, Texas
Barney Broiles
AA TV Rl 7-1658
2204 Commerce St.

CHICAGO,
Jim Stern
AA TV WA 2-7937
1232 So. Michigan Ave.

HOLLYWOOD,
Calif.
Joan"
I Married
Maurie
Gresliam
A A TV NO 2-9181
4376 Sunset Drive

and
minute
to-the
up-ent
ureadv
stories!

ATLANTA, Georgia
Fred Frank
AA TV JA 2-3959
186 Luckie St., N.W.

have not yet submitted their formal
comments on it, however.
The four other areas in which the
group is seeking to develop standard
clauses deal with ( 1 ) pre-emptions and
withholdings; (2) product protection;
(3) renewal rights and (4) protection
against increased program costs during
the initial term of the contract. The
purpose is to standardize network-advertiser contracts as much as possible in
order to avoid protracted negotiations
which under present conditions, have
occasionally not even been completed
by the time the program has finished

its scheduled run on the air.
It was understood that the study
group has drafted a report and recommendations covering these additional
areas, but that the draft has not yet been
reviewed by the ANA Broadcast Committee, a34-man body headed by Howard Eaton of Lever Bros.
By standardizing as many provisions
as possible, Mr. Burgard explained,
the real negotiations could be limited
to "those items which must always remain negotiable, such as price, program,
station
lineup, etc."Break ■ The report
The 40-Second

on practices regarding total program
time and total entertainment time includes arecommendation that advertisers, in their individual negotiations with
networks, seek to overthrow the 40-second nighttime station break which went
into effect last fall. But other advertiser sources said this recommendation
was included as a means of renewing
ANA's opposition to the expansion of
break time and that there was no realistic expectation that the break might, in
fact, be cut back to its former 30-second
length.

Tv's
'quiet
revolution'
investigated
ANA FINDS DOCUMENTARIES
BRINGING
PROFITS, PROBLEMS
Sponsorship of public affairs-documentary programming, a trend which
one network executive calls a "quiet
revolution," was subjected to close
scrutiny at the Assn. of National Advertisers' workshop on tv advertising
last week (also see page 50).
The consensus: The trend will continue to grow. But growth brings problems, too. And to at least one advertiser, Ralston Purina, the big problem
now will be "getting the right time."
Robert L. Eskridge, director of advertising and promotion, Ralston Div.,
whose speech was delivered in his absence by Ernest J. Hodges, senior vice
president of Guild, Bascom & Bonfigli,
cited three reasons why his company's
sponsorship of the public affairs-documentary has been "commercially successful."
Point one, he said, is "the right
show," a wide area where "the right
show for us may be wrong for someone else." Point two is the right time:
"For several years we were able to get
our documentaries placed on ABC-TV
in early evening prime time." Point
three is the right follow-through: the
relatively few additional dollars spent
in building audiences are more than
worthwhile because of gains in audience and good will.
The Ralston spokesman said the
company more is interested in net impact than in gross circulation. "Sponsors like us are caught in the circulation
war among the three networks, and in
each market . . . among individual stations. If we can sell 10% of four million homes we're a lot better off than
we would be selling 2% of 12 million
homes. But the broadcasters and the
sponsors who buy adjacencies and leadins and lead-outs would rather have the
gross circulation than the net impact.
Perhaps the reason is that gross circulation iseasily measured and impact is
Mr. Eskridge expressed doubts about
not."
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continued success while this "circulation
war" is still going on. He said that during six years of sponsorship (Bold
Journey, John Gunther's High Road
and Expedition!) , more than one-half
of Ralston's total number of cereal commercial minutes have been in this type
of programming. "During that period
our Chex cereals have grown in sales
five times faster than the industry."
Contrast ■ A second major sponsor
of public affairs-documentary programs
offered contrast to Ralston's requirements. Leslie C. Bruce Jr., director of
advertising, Purex Corp., told of his
company's effective use of one-hour
special telecasts in varying preempted
time periods. He offered quantitative
and qualitative results.
Based on Nielsen data, he said, Purex
original special telecasts during 1961
reached an average of 27% more
homes than all other specials of all
varieties and lengths on the three networks combined in the like period. Also, the specials delivered Purex an average cost per thousand homes per
commercial minute 53% below the average comparable cost of all primetime network tv.
As further evidence that Purex brand
advertising "got through," Mr. Bruce
said the Gallup-Robinson service revealed that Purex product commercials
covering five separate brands on as
many different telecasts ranked on the
average 5% greater than G&R's standard norms for straight recall and 13%
greater for individual copy points played
back.
Qualitatively, Purex specials were
said to have brought new stature and
prestige for Purex personnel as well as
among customers; highly favorable publicity and recognition that would have
cost $1 million at spaces rates, and
unsolicited personal viewer response
from all quarters of the country that
has demonstrated deep viewer interest
in the programs.

Network Tv News ■ "Things are
looking up for the network news departments," asserted Edgar J. Scherick,
ABC vice president in charge of tv
network sales. Past efforts of the three
networks in the twin areas of news and
public affairs have been only a beginning, he said.
In the months ahead, according to
Mr. Scherick, ABC-TV "will step up
its pace" in established programs with
a five-minute news segment in American
Bandstand, available for $3,000; a quarter-hour of Evening Report with Ron
Cochran, who has just joined the network, available for $36,000 or $14,000
per commercial minute, and regional
sponsorships of ABC News Final. In
addition, the news department plans a
series of instant news specials at a
price of $30,000 net per telecast plus
time charges; special documentary reports "of the kind that work so well for
Bell & Howell"; a series on the
"strengths of the free world," and in
January 1963, The Roosevelt Years, a
new series, replacing the re-runs of
The Valiant Years in the 6:30-7 p.m.
slot Sundays.
The flexibility of CBS-TV's public
affairs-documentary offerings to advertisers was outlined by John Karol, vice
president and director of special projects. The sponsorship range can range
from complete underwriting of such
programs as "Why Man in Space?" and
"The Water Famine" by AT&T, to minute participations in various programs
throughout the year. He said that in
the case of full sponsorship, the program cost is $50,000 gross for the hour
"which, incidentally, is less than half
the out-of-pocket cost for preparing
such programs." He added that participation in various programs have
been sold for time cost alone, when
bought in conjunction with other network availabilities.
News Availabilities ■ Mr. Karol said
the network's Eyewitness is available
BROADCASTING, March 5, 1962:

ior sponsorship at a total cost of about
$85,000 gross per half-hour, time and
talent. There are current availabilities
in the 11:55 a.m. weekday news at
$3,500 per five-minute segment as well
as Ned Calmer with the News for five
minutes at 12:55 p.m. on Saturday. The
maximum cost for single sponsorship
will be $600,000 for the special Leonard
Bernstein-New York Philharmonic twohour concert in connection with the
opening of the Lincoln Center on Sept.
23. Mr. Karol concluded: "There
should be something to fit every advertiser's taste and pocketbook in the field
of public affairs and documentary programs."
Program costs range from $20,000
to perhaps $100,000 for full-hour presentations. And these are often ideal
vehicles for advertisers who have special seasonal problems or particular
product or service messages that require adistinctive setting. In addition,
he said, there are ways in which advertisers can take advantage of CBSTV's 20 to 40 "news extras" broadcast
in a given year.
Tv Revolt ■ Tv's "quiet revolution,"
the result of the decision on the part of
a greater number and variety of advertisers toseek out news and actuality
programs for sponsorship, evolved in
three phases, according to Don Durgin,
vice president, NBC-TV sales. Since
its first phase began two years ago, he
said, NBC-TV's regularly scheduled
news programming has increased from
four to 10 shows per week to a current total of 26 individual broadcasts
weekly — all sponsored.
As an example of the "true dimensions of the audience revolution achieved
by hard-news programming," Mr. Durgin said that the average audience per
minute of some 9.5 million homes for
the "Huntley-Brinkley report" is more
audience than 80 prime-time entertainment programs enjoy.
He called NBC-TV's pioneering in
the development and implementation of
the "instant" news specials (under Gulf
Oil sponsorship) the second phase in the
"revolution." Phase no. three — the real
revolution: the increase in sponsored
actuality specials.
By June of this year, according to
Mr. Durgin, NBC-TV will have presented some 65 actuality non-fiction
specials. Of the 50 sold to date, 40
have been sold on a single-sponsor
basis to a dozen advertisers. Eleven of
these programs will be produced in
color.
Advertising men have learned lately
that programs of this kind do a great
deal more than build respect for the
sponsor as a far-sighted organization,
Mr. Durgin continued. "They can
move products off the shelf. They do
reach vast numbers of people on a
scale unattainable in any other medium
BROADCASTING, March 5, 1962

COMMERCIAL

REVIEW:

warbling

wild

Arnold Bakeries Inc., Port Chester, is introducing two new products
and is utilizing a tv spot campaign
spotlighting its company "spokeswoman," Gloria Okon. Television
commercials for the new products —
Arnold Cookie Pops and Arnold's
100% Colombian Coffee — were
started Feb. 19.
The one-minute commercial for
the Cookie Pops (1.) includes a musical interlude in which Mrs. Okon,
a former singer, warbles (to the tune
of Pop Goes The Weasel) : "Cookie
Pops please everyone/Pop them in
— and lookiel/Cookie Pops are
brand
new fun/Pop isgoes
the Cookie."
The commercial
carried
in 12
eastern
markets, in which Arnold's
has distribution.
The setting for the coffee commercial isa patio on a South American plantation. Mrs. Okon makes
the point that all Colombian coffees
are not made entirely of Colombian
beans, as is Arnold's 100% Colombian Coffee. This commercial is being carried initially in New York
only— on WPIX (TV), WCBS-TV
and WNBC-TV — but is expected to
be moved to other markets as
Arnold arranges distribution.

— and they do so on a very economical
basis," because they are less costly
than entertainment programs.
Audience Trends ■ T. ,R. Shearer,
vice president, A. C. Nielsen Co., spoke
on audience trends based upon programs aired October 1961 through
January 1962. He defined "public
service programming"
as in
being
informational and educational
nature
in
contrast to regular entertainment programs. He said there was a total of
152 hours of such programming during the first four months of this season.
This compares with 94 hours in 1958
— an increase of 60%.
A breakdown for this season: Sponsored hours accounted for 55% of the
total and sustaining, 45%; of the 152
hours, 54% are available during the
evening hours and 46% on Sunday
afternoon.
He pointed out that the rating level
of the average sponsored public affairs
program was 10% in 1958 and is
10% currently. But due to the increase
in tv homes, the 1961 audience of 4.7
million is 400,000 larger than the public affairs program audience in 1958.
During the period under study, the
highest rated public service program
reached 20% of all homes; the lowestrated, 3%.
Mr. Shearer said it is "significant"
that the 22 hours of public-service pro-

The commercials were produced
on tape at MGM Telestudios in New
York. Carl Rigrod, vice president in
charge of production for Donahue &
Co., New York, supervised the production. Joel Weisman served as
director for MGM Telestudios. Mr.
Rigrod noted that Arnold commercials in which Mrs. Okon is appearing are being shown "upwards of
150 times a week" not including her
five-day-a-week weather show on
WPIX (TV) New York, which
Arnold sponsors.

gramming aired during the NovemberDecember 1961 period reached 90%
of all tv homes — 42 million homes.
The popular westerns totaled 44 hours
and reached 44 million homes. The
significant difference is the amount of
time people devote to the two program
types. The average home viewed 1 1 %
of the available public service hours and
21% of the westerns. Thus, he said, it
nets down to the fact that almost all
homes

view public-service programming but they allocate more of their
time to the entertainment type of pro-

CCA
gram. signs tv group
Community Club Awards Inc., Westport, Conn., sponsor of radio and tv
merchandising-promotion campaigns,
last week announced it had signed its
first tv station group, The Reeves
Broadcasting & Development Corp.,
which owns and operates KBAK-TV
Bakersfield, Calif.; WHTN-TV Huntington, W. Va.; and WUSN-TV
Charleston, S. C, already a CCA participant. Other tv stations franchised
independently by CCA are KSLA-TV
Selma, Ala.; WLKY-TV Louisville; and
WCCA-TV Columbia, S. C. According
to CCA, it has conducted merchandis53
ing-promotion campaigns in more than
500 radio markets to date.
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Variety-ARB chart shows that KELOTV completely dominates the Sioux
Falls-103 County Major Market!

•
PROGRAM

RK

STA. RTG.
KELO

1. I've Got a Secret

53
49

2. Garry Moore

KELO

2.

KSO

49

KELO

48

KELO

47

3.

Sing Along With *
Red Skelton

4.

Lawrence Welk

KELO

5. Lassie
6.

KELO

Dick Van Dyke

46
45

KELO

45

KELO

45

7. Andy Griffith; Kaye

KELO

44

7.

Chevy Show; Route 66

KELO

44

7.

Danny Thomas; Kaye

6.

Perry Mason

6.

Real McCoys

KELO

44

* Shame on him. The precocious rascal
spoiled an otherwise perfect report
card.
(From Variety, February 1, 1962)
CBS

• ABC

kelQland
KELO-tv SIOUX FALLS; and interconnected
KDLO-tv and KPLO-tv
JOE FLOYD, Pres. • Evans Nord, Executive Vice
Pres. & Cen. Mgr. • Larry Bentson, Vice-Pres.
Represented nationally by H-R In Minneapolis by
Wayne Evans & Associates
IDCO
Midcontinent
Broadcasting Group
KELO-LAND/tv & radio Sioux
Falls, S.D.i WLOL/am, fm
Minneapolis-St. Paulj
WKOW/am & tv Madison,
Wis.; KSO Des Moines
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suggests
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Widespread concern by advertisers
and agencies over spiraling costs for
talent appearing in tape and film commercials prompted a proposal last week
that would delegate to advertising agencies the task of negotiating the tv commercials code with the broadcast talent
unions.
Guy Farmer, Assn. of National Advertisers consultant on broadcast union
relations, presented a report to the
ANA workshop on tv advertising in
New York last Wednesday (Feb. 28).
The report offered these recommendations:
■ Separation of negotiations of tv
commercials from the network (program) negotiations. These were carried
on jointly in 1960.
■ The establishment of an advertiseragency policy committee to keep in
close touch with the negotiations and
give policy guidance to the negotiating
team.
■ The policy committee would delegate responsibility for negotiating the
tv commercial code to agency representatives. Inthose negotiations, other
interested groups, such as advertisers,
film producers and networks, could
participate in an observer capacity.
The background to this move by advertisers-agencies toassume direct responsibility for negotiations in the commercials area is this: in 1960, when the
most recent contract was devised, the
networks negotiated both the commercial and the program codes with the
two unions involved — the Screen Actors Guild for film and the American
Federation of Television & Radio Artists for tape. During these talks, agencies participated as observers.
The resultant codes touched off a
bitter controversy with advertiser-agency sources charging that networks had
settled for modest increases in talent
costs on network programs, while
agreeing to substantial hikes in the spot
area (Broadcasting, Dec. 12, 1960).
They argued that network program
costs would rise only 3% to 5% and
network commercial costs about 20%,
while spot costs would rise at least
30% and could jump up as much as
100%, depending on the number of
markets used in a campaign under the
SAG unit formula.
Agencies and advertisers began to
explore this talent cost area in earnest
early last year, though this condition
had concerned them for several years.
The consensus was that talent costs had
been rising appreciably over the years

the talking
are concerned

and the latest commercial code only
brought the problem more sharply into
focus. A study by Broadcasting revealed that while station time costs had
risen by an average of 37% during the
1956-61 period, talent costs had jumped
by an average of 120% during the five
years (Broadcasting, Dec. 12, 1960).
The 1961 figures were based on estimates from various sources.
ANA-AAAA Agree ■ The proposal
outlined by Mr. Farmer has been
agreed to in principle by ANA and
American Assn. of Advertising Agencies. Mr. Farmer added that the ANAAAAA plan has been discussed with
the talent unions in a preliminary way
and the networks and the Film Producers Assn. also have been consulted
"with a view to working out an arrangement mutually acceptable to all
Mr. Farmer
industry
groups."told the ANA meeting
that the association during 1961 had
set up various advertiser meetings to
discuss "various proposals for strengthening and improving the negotiating
meeting." He continued:
"The consensus arrived at from the
meeting was strongly in favor of revising the negotiating procedures to the
extent practicable with a view of placing greater authority and responsibility
in the advertising agencies. This was
in recognition of the fact that the agencies have the closest continuing relationship to the production and use of
commercials and the most direct relationship tothe performers and the daiby
application of the commercial codes.
Therefore, the agencies appeared to be
the appropriate focal point around
which the negotiation and interpretation
procedures could be established."
Who Signs? ■ The ANA-AAAA proposal would leave the question of who
should sign the codes open to further
exploration. It recommended that a
professional negotiator be employed on
a per diem basis when and if needed
to work with the negotiating team.
Under the ANA-AAAA blueprint,
negotiations for tv commercial codes
would be centered around an agency
committee, while the networks would
continue to be responsible for talent
contracts for live-tape programs. (Negotiations for film programs are between SAG and various producer association groups in Hollywood.)
Though neither network nor union
officials would comment officially on
the ANA-AAAA plan, it is known that
industry sources have no objection to
BROADCASTING, March 5, 1962
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WATCH

In growing metropolitan Jacksonville, most viewers are
making WFGA-TV the station to watch for news.
For example, WFGA-TV's 6:30 p.m. Monday-thru-Friday news
program with Harold Baker delivers a 27* average rating
as compared to a 21 for the competition news program.
See your PGW Colonel for the complete WFGA-TV story...
the station for advertisers to watch in growing Jacksonville.
* ARB-November 1961

News film Station of the Year!
e

WFGA-TV

■

JACKSONVILLE
Represented by Peters, Griffin, Woodward, Inc. • Southeastern Representative. James S. Ayers Co.

agencies assuming control of the commercials negotiations. The network attitude, according to one executive speakis thatto"it
means with
we
have ing
oneunofficially,
less headache
contend
and we can't be blamed if the unions
gain concessions that are questionable."
The Opposition ■ Opposition to the
ANA-AAAA proposal is likely to originate with the talent unions, particularly
AFTRA. That union is involved in
negotiations for both live and taped
commercials and programs. The plan,
if implemented, would entail separate
negotiations by AFTRA with the agen-

Increase
NETWORK

in

AND

Both network

and

SPOT

cies on spot commercials, and with networks on programs and commercials
used on the networks. This would
mean, according to one source, that
AFTRA will "lose a bargaining weapon,
because in the past the union has refused to sign with the networks until
agreement also was reached on the
commercials codes." Separate negotiations, he pointed out, would "divide its
bargaining
SAG has strength."
no such problem. Its code
in film commercials covers spot use in
markets throughout the country, and,
in the implementing of the complex re-

basic
CHARGES

spot television

basic rates will increase this year. That's
the prediction made by Interpublic Inc.,
the corporate umbrella including McCann-Erickson and McCann-Marshalk

tv
WILL

rates
BE

HIGHER,

use formula for talent fees, the costs
are borne by the advertisers through
their agencies. SAG has no direct relationship with the networks. It is possible that SAG, which has been on more
cordial terms with AFTRA after years
of feuding over jurisdiction, will join
with AFTRA in erecting a united labor
front against the ANA-AAAA plan.
The agency-advertiser proposal notes
that the question of who signs the codes
can be held in abeyance. Traditionally,
neither advertisers nor agencies have
signed union contracts. Agencies have
signed letters of adherence to the pact.

is

forecast

AGENCY

advertising agencies.
Interpublic last week released the
latest in a series of "The Decade of Incentive" reports which reviews from
a marketing standpoint the U. S. econ-

STUDY

REPORTS

omy for last year and treats prospects
for the remainder of 1962.
The report, based on studies made by
the Marplan division (marketing research) of Interpublic, sees network tv
"basic" rates increasing 8% and spot
tv going
Spot radio
radio'srates
riseareis
put
at 2% upand7%.
network
expected to remain stable. (Newspapers
and supplements will climb 4% and
magazines 8%, according to the Marplan studies.)
Tv's Lower C-P-M ■ Though television's rates may be going up, Marplan,
in summarizing the cumulative extent
of cost changes from the period 195061, indicates television — network and
spot — has a cost-per-thousand that has
been reduced over the past 10 years.
The compilations show that increased
audience circulation has more than
countered the spectacular rise in tv's
basic rates. In that time, network tv's
rates went up 396% but circulation
rose 529% and its c-p-m went down
21%. Similarly spot tv's rates climbed
552% but circulation spiralled 605%
for a c-p-m decline of 8%.
But in each of the other media listed
— newspapers, magazines, supplements,
network
and spot radio, outdoor — the
table.)
cost-per-thousand increased. (See
The report suggests these indices on
media rate increases be considered by
the individual advertiser in terms of
advertisers'

"cost-of-living" index re-

Interpublic's chart of advertisers'
"cost-of-living" index over the last
decade shows effects of rising costs

1950
56

51

52

53
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54

55

56

58

59

60

61

and advertisers' competition "to be
heard." It reflects different patterns
of media usage by different industries, with some media developing
more rapid growth and higher basic
rates than other media. The index for
all national advertisers has reached
230.
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CHANGES IN MEDIA COSTS AND COVERAGE (1950-1961)

fleeting not only the changes above but
also increases "in competitive pressures
and differences in the typical patterns
of media usage in various industries."
The Interpublic-Marplan study points
up that in the cigarette field, "the proliferation of new brands, fierce competition, and large-scale use of television
through its growth period are some of
the reasons behind the more than threefold increase" in the advertisers' "costof living."
Ad Volume ■ The study estimates
that in 1962 advertising volume in the
U. S. will total more than $12.5 billion,
an increase over last year of about 5%.
The continued rise in media rates in
1962, the study emphasizes, will pose a
problem in projecting advertising budgets for companies sharing in an expected $27 billion expansion of consumer markets.
The year will be one of price rigidity
and of new challenges from overseas,

and it's implied that advertisers might
turn to stricter measures of advertising
effectiveness to offset media rate rises.
Three problem areas for economic
growth are listed : ( 1 ) cost of advertising and an increasing volume, (2) the
need to re-examine the nation's tax
structure (thus freeing private purchasing power and stimulating private activity through greater reward), and (3)
reappraisal of the trade picture because
of the international situation.
Consumer Goods Gain ■ The general
outlook, however, is favorable for 1962.
Economic indicators cited in the study
point to solid gains in the consumer
goods market. The report finds that the
increase in demand for goods this year
"is thus likely to be the equivalent of
adding an entire new industry the size
of the automobile industry to the national economy."
The study's implication: an opportunity in the consumer market on a selective basis. Firms most adept at managing marketing activities will best overcome strongly competitive situations
and despite higher advertising costs,
will gain in its growth larger shares of
a market.
Agency

appointments

.. .

■ Rylee Mortgage & Investment Co.,
Oakland, Calif., appoints Resor-Anderson-Knapper, that city.
■ Parfums Marcel Rochas Inc. appoints
Smith-Greenland Co., New York, as
advertising agency for Femme, Madame
Rochas and La Rose perfumes in the
U. S. and Canada.
■ McCann-Erickson, New York, appointed agency for Ocean Spray Cranberries, Inc., Hanson, Mass., effective
April 23. Billing is approximately $1
million, of which 70% is in spot television. Current agency is BBDO.
BRO AD CASTING, March 5, 1962

MEDIUM

CHANGE IN
BASIC RATES

CHANGE IN
CIRCULATION

+- 90%
435%
%
+- 49%
+ 80%
+396%
+552%

- 46%
33%
-+ 31%
++ 26%
8%
+529%
+605%

+ 43%
+ 38%

+ 82%

+ 49%

+ 6%
+ 38%
+ 22%

Magazines
Newspapers
Supplements
Network Tv
Spot Tv Radio
Network
Spot
OutdoorRadio

D-F-S

STRIKES

Clients to be serviced

CAMP
from

New

Dancer-Fitzgerald-Sample is closing
up shop in Chicago and the agency explains it's doing so because of the trend
of advertisers to demand "headquarters
treatment" from their agencies and the
jet plane transportation that's now
available to bring major cities closer
together
and make such treatment possible.
After April 30 national clients will
be New
servedYork
from and
the from
agency's
office
in
San head
Francisco,
D-F-S said, although special local accounts will continue to be handled by
the agency's Dayton, Ohio, and Toronto
offices and television production will
continue to be coordinated through
Hollywood. D-F-S originally had headquarters inChicago and shifted to New
York in 1948. D-F-S ranks No. 8
among top broadcast agencies and has
a combined billing of $69.3 million in
radio-tv, which represents 66% of the
agency's total billing.
F. Sewall Gardner, senior vice president of the D-F-S Chicago office for
the past eight years and with that
agency for a total of 24 years, about
May 1 will move to Post & Morr,
Chicago, as chairman of the board,
succeeding Gordon Best, now retired.
Post & Morr is successor to Gordon
Best Co. and is currently undertaking
a major expansion in quarters and staff
to accommodate its growing client list.
P&M last week said it also is hiring
some two dozen D-F-S people, including three vice presidents in addition to
Mr. Gardner. These are Charles Conrad, Harry Cordesman and Raymond
Dau.
Mr. Gardner said his decision to
join P&M came after the decision by
D-F-S to close its Chicago office. He
explained that he feels that the jet age

IN

CHANGE THOUSAND
IN COST-PER- 21%
- 8%

+ 43%

CHICAGO

York; Gardner

to P&M

Carl M. Post, president of Post &
Morr, said his agency has not contacted
any of the Chicago accounts of D-F-S
and does not plan to do so. There appeared to be speculation last week
about whether Swift & Co., Fritos Co.
and F. E. Compton & Co. would move
to New York with D-F-S. These and
the other Chicago-based D-F-S accounts bill a total of about $6 million.
P&M presently bills about $16 million
and has a Chicago staff of about 120.
D-F-S said some of its Chicago staff
which doesn't choose to remain in that
city will be transferred to New York.
In a memo to clients last week, Mr.
Post explained that P&M is expanding
to another floor in Chicago's Palmolive
Bldg. and that effective April 1 the
agency will open a new office in San
Francisco in the Crown Zellerbach
Building under the managership of
Les Mullins. He also announced that
Jack Seehof, formerly with William
Esty Co., Foote, Cone & Belding and
BBDO, New York, will join P&M as
vice president and creative group supervisor, and Marilyn Hart, previously
with Kenyon & Eckhardt and TathamLaird on the West Coast, will join the
Chicago staff.
The overall billings of D-F-S have
grown from $51 million in 1955 to an
estimated $103 million in 1962.
Swift & Co., handled by D-F-S out
of Chicago will decide in the next two
weeks whether to stay with the agency,
according to Ray Weber, advertising
manager.
handlesSwiftning
Swift's
Pard dog The
foodagency
products,
shortening and canned meats.
A Fritos Co. spokesman said his
company has not made a decision.
D-F-S handles national advertising for
Fritos corn chips.

of transportation "is tending to eliminate agency branch offices in Chicago.
The discerning advertiser increasingly

Nestle

wants his business handled from 'headquarters' where he can get service in
depth from every department. This
obviously means that the demand for
aggressive Chicago-based agencies is

for 'housewife tv'
The Nestle Co. is exposing its advertising to the largest buying audience
in the company's history through daytime television. Horace R. Barry, Nestle
advertising and sales promotion man-

increasing."

goes

all out

ager, said the company is participating
in seven daytime CBS-TV programs (on
150 stations) directed to the "all-important women's audience" and three
programs for the juvenile audience.
Mr. Barry said: "Daytime television
— or as we like to call it, 'Housewife
Television, offers frequency throughout
the day and week so that women can be
reached immediately before they go
shopping."
Products advertised are Nescafe, Decafe, Nestea, Quik, Nestle chocolate
bars, Nestle Morsels and the cookie
mixes.
Nestle agencies are McCann-Erickson Inc. and William Esty Co., both
New York.

Agency

head

blasts

FTC,

Attacks by, government agencies
on advertising ,tv and business in
general present a damaging picture
of the American business community
to people in this country, M. Belmont
Ver Standig, president of the Washington agency bearing his name, told
a meeting of the American Marketing Assn. in Washington last week.
". . . Our government, which
spends billions to build the American
image abroad, also is . . . smearing
that image at home," he said.
Mr. Ver Standig blasted the Federal Trade Commission decision (on
Colgate Rapid-Shave) which drew a
broad prohibition against visual rep-

McHugh,
form

tv

FCC

policing

resentations which are not accurate
as presented as typical of how governmental "policing zeal" has grown.
He contended a certain amount of
drama or "witchery" is necessary to
present products in a manner that
will fire the customer's imagination
and desire for a product.
The FCC probes into radio-tv were
cited by Mr. Ver Standig as "another
example of government striving to
dictate
public tastes."
"Government
should work with
business and not against it, he declared. "And, unless this climate is
created, the future for the American
way of life is grim," he warned.

Hoffman
consultancy

Two key Campbell-Ewald broadcast
executives — Philip L. McHugh, vice
president and director of tv-radio, and
Peter S. Hoffman, his assistant — have
resigned and formed a new tv consultancy firm called McHugh & Hoffman Inc. with headquarters at Birmingham, a suburb of Detroit.
The new company will specialize in
analyzing tv programs, commercials
and other advertising "from a completely unbiased point of view directly for
advertisers, agencies (and in the case
of tv programs) program packagers,
networks and film companies."
Mr. McHugh said that a half-hour
prime tv show costs the advertiser about
$6 million (on a 52-week basis) for
time and talent, and so he "must rely
on more than just statistical analysis to
determine the value of his expenditures."
Mr. McHugh also thought increased
selectivity of the tv audience will make
tv advertising itself more selective in
the next few years. He said the "mood
and atmosphere" created by program
material is directly related to the commercials' effectiveness.
A year ago, an exhaustive study of
the television audience, conceived by
Mr. McHugh with the assistance of
Mr. Hoffman, was presented in detail
by Broadcasting and Television magazines (Broadcasting, May 1, 1961,
and Television, May issue). Further
work of this kind will be formulated
for McHugh & Hoffman clients.
Both men have been primarily involved at Campbell-Ewald with the development of Chevrolet tv strategy,
along with the servicing of other divisions of General Motors. Mr. McHugh also was active on the Firestone
Tire & Rubber account's programs (also see Week's Headliners, page 10).
The new firm has offices at 470
North Woodward Ave. in Birmingham,
Mich.
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Nearly

million

color

homes,
ARB
reports
The latest estimate of the number of
homes with color tv sets in use is 973,000. This is as of last December, the
result of a sampling by the American
Research Bureau.
Coincident with release of the report,
ARB issued a "Top 10" list of color
programs according to color tv homes
"reached" the weeks of Dec. 1-4, 1961,
showing Bonanza, Sing Along With
Mitch and Disney in that order of rank.
The ARB estimate shows an increase
of more than 300,000 sets in a single
year (a similar sampling in 1960 indicated a total of some 600,000 color
"homes").
Industry color set counts are hard to
come by. Last fall, industry "estimates"
placed the number of color sets in use
at about 700,000 (Broadcasting, Oct.
30, 1961) but this figure actually covered little of the color set increase in
the latter part of 1961.
The information for the top 10 was
contained for the first time in ARB's tv
national report for December (though
the total U. S. sets-in-use figure was
not). The percentage of homes reported
with color was provided in the audience
composition compiled for each network
program. ARB plans to tabulate the
color tv information from time to time.
The top 10 color tv shows, according to
ARB, follows:
WEEKS OF DECEMBER 1-14, 1961
1.
COLOR HOMES
PROGRAM
2.
Bonanza
494,600
478,400
Sing Along With Mitch
3.
438,300
Disney's World of Color
363,400
4. Laramie
Bell Telephone
332,680
Wells Fargo
6.
316,400
5.
293,300
Price Is Right
8.
201,700
7. Bullwinkle
9. Bob Newhart
195,300
175,500
10. Dinah Shore

Business

briefly...

Cycleweld Chemical Products Div.,
of Chrysler Corp., Detroit, has launched
a major marketing campaign using radio spots and newspapers for car-care
products such as Moto-Prep oil conditioner, Keen Site windshield washer
solvent and Cyclelox radiator leak inhibitor. Drive starts in Cincinnati, will
expand to Rochester, Detroit, New
York, Cleveland, Pittsburgh, Indianapolis, Memphis and other cities as marchannels are set. Rossi Co., Detroit,keting
is agency.
American Oil Co., Chicago, for new
premium grade automobile tire, Amoco
120 Super, is undertaking new marketing campaign in selected markets of the
Midwest using radio-tv spots and magazines. Drive will run all year. Copy is
being prepared by MacManus, John &
Chicago.with placement through D'Arcy,
Adams
Scott Paper Co., Chester, Pa., will return to NBC-TV next season for the
first time in four years, with alternate
week sponsorship of the new comedy
series, Vive Judson McKay (Fri. 9:3010 p.m.) starting Sept. 14 (Broadcasting, Feb. 26). An NBC-TV daytime
schedule also is expected to be announced shortly. Agency: J. Walter
Thompson, New York.
Chrysler Corp. will sponsor an NBCTV color special, Rainbow of Stars,
on Tuesday, April 17 (9-10 p.m. EST).
The show stars Robert Goulet, Nancy
Walker, Dick Button and Carol Lawrence, among others. Agency: Leo
Burnett Co., Chicago.
B. F. Goodrich Co. has signed for participations ineight ABC-TV nighttime
programs during the summer, including
Hollywood Special, Cheyenne, Target:
The Corruptors, Room for One More,
Hawaiian Eye, Ben Casey, Ozzie &
Harriet and 77 Sunset Strip. Agency:
BBDO, New York.
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Take a close look at the new TV market rankings.
In one short year, according to Television Magazine,
the Asheville — Greenville — Spartanburg Carolina
Triad market hopped from 45th to 37th position!
In the Carolina Triad, WLOS-TV covers more
homes than any other station.

m

Audience studies? All material prior to 7:58 a.m.
February 13, is outdated! WLOS-TV's brand-new
"Traveling Wave" antenna brings a completely
new competitive situation to the Carolina Triad!
Dominant

in The

Carolina

Triad

A Wometco Enterprises Inc. Station Serving
GREENVILLE • ASHEVILLE • SPARTANBURG
Represented by Peters, Griffin, Woodward, Inc. • Southeastern Representative: James S. Ayers Co.

KVOS TV
(Affiliate)
WFGA-TV

EASE OF OPERATION — Top-mounted control
knob (1) facilitates changing of the neutral density
filter disk and lens cap. Center-shaft zoom lens control (2) permits rotating the five-lens turret with zoom
lens installed. Handle positioned (3) for ease in
handling camera.

CONVENIENCE— Viewfinder operating controls, zoom lens handle,
and lens selection handle are located
for maximum convenience. Other
camera controls are fully protected
behind swing-down door.

NEW

GENERAL

CONVERTS

PE-20-A/B
PICTURE

CHANNEL

STABILITY

ELECTRIC

FROM

3

INCREASES
ANB

EASIER

FLEXIBILITY;
OPERATIGN

Now General Electric offers an advanced studio
camera channel that can utilize either a 3 -inch or
4 Vi -inch image orthicon through a relatively simple
and inexpensive conversion process. This design
provides either the operational economy of a 3-inch
I.O. camera or the optimum video quality of a
4 Yz -inch I.O. camera in one channel.
Designated the type PE-20-A (3") and the type
PE-20-B (4H")> the new General Electric camera
channel also provides operational control of the
image orthicon at the console as well as at the
camera. After initial line-up at the camera, any
touch-up required, such as target, and all electronic
focus control adjustments, can be performed at the
console. This dual control feature allows for operational flexibility using standard camera cable.
Other features of the PE-20-A/B

TO

include:

■ Stability — Transistorized circuitry and regulated
voltages assure maximum stability and reliability.
■ Self contained meter — Built-in, switchable meter

TO

CAMERA

41A

BRINGS
LIVE

I.O.

GREATER

TELECASTING

provides monitoring of all important
ages including H & V sweep.

camera

volt-

■ Electronic lens cap — New electronic lens cap can
be operated at either camera or console without
need of delegation switches.
■ Built-in I.O. Guard — Self contained
assures prolonged I.O. tube life.

I.O. Guard

■ Improved turret design — Center shaft zoom lens
control permits rotation of 5-lens turret with zoom
lens installed and with remote iris control operating.
■ Ease of maintenance — Plug in circuits mounted
on swing out chassis allow quick accessibility for
ease in servicing.
■ Improved 8-inch Viewfinder — Integrated viewfinder with 8" rectangular tube provides sharper,
brighter picture. Switchable input permits either
preamp output or camera channel output to appear
on viewfinder.
■ Retractable handles — Handles
in handling camera.

swing out for ease

FOR MORE INFORMATION on the new PE-20-A/B Camera Channel, contact your nearest G-E Broadcast
Equipment Representative; or write to Section 551-01 , General Electric Co., Schenectady, N. Y. In Canada,
contact Canadian General Electric Co., Ltd., Broadcast Equipment Sales, 830 Lansdowne Ave., Toronto,
Ontario. Elsewhere: International General Electric Co., Inc., 150 East 42nd St., New York 17, N. Y.

T^ogress

Is Our

Most

GENERAL

COMPACT DESIGN — Right side of camera with swingout chassis in closed position shows (I to r) built-in switchable
voltmeter, vertical sweep chassis with corona regulator and
built-in I.O. Guard.

Important

Product

ELECTRIC

ACCESSIBILITY— Swing-out chassis, shown in open position provide maximum accessibility for ease of maintenance. Behind the center chassis is the transistorized viewfinder
video circuitry.

THE

NAB
M.

meets

C. COLLINS

enjoy

PRODUCES

A Washington spectacular staged last
week before several hundred broadcasters sent them back home at week's
end with a first-hand report about
what's going on around the seat of
government.
Delegates attending (1) an NAB
conference of state broadcaster association presidents, and (2) NAB's first
editorializing-public affairs clinic, heard
television whipped for its programming
by Chairman John O. Pastore (D-R.I.)
of the Senate Communications Subcommittee (see page 66) and then praised
in glowing terms for its editorializing
progress by FCC Chairman Newton N.
Minow (see page 65).
The three days of meetings were regarded by many broadcasters as a
warmup for the April 1-4 NAB convention, and perhaps more exciting from
an agenda standpoint.
With fire in his eyes, Sen. Pastore
shouted one of the most bitter denunciations of network programming ever
heard in Washington. It was delivered

VILLAIN

MEDIA

balanced
(PASTORE),

PRODIGAL

his unified program for the industry —
improvement of broadcasting's relations
with the government and with the people, as well as improvement of the
broadcasting profession itself. He reviewed progress in government relations, including the FCC, the White
House and Capitol Hill.
Things Are Brighter ■ Gov. Collins
said NAB's image has improved as public relations activities keep the public
informed of association work as well
as the role of broadcasters in community life. He cited engineering activities
in automatic logging, fm standards, tv
remote control and recording-reproducing standards; wage-hour relief for
small-market broadcasters; secondary
boycott prevention; and FCC reporting

Minow," Sen. Pastore said. And he
heard Sen. Pastore say that if broadcasters don't serve the public interest
"some adjusting must be done by
Collins Responds ■ NAB President
LeRoy
others."Collins thanked Senator Pastore
for his candor and invited him back at
a future date to observe the progress
broadcasters are making in their selfimprovement program.
"Under the free enterprise system
we have developed the greatest programming in the world," Gov. Collins
said. "We are taking a close look at
that programming. No one wants to
improve broadcasting more than the
broadcasters themselves.

"I haven't felt clean since," Sen.
Pastore said.

programs we broadcast. It's alive and

Luncheon

group at NAB

joint state

presidents' editorializing sessions in
Washington last week (seated, I to r):
Ben West, KOCO-TV Oklahoma City;
Mike Shapiro, WFAA-TV Dallas; George
Whitney, KFMB-TV San Diego, Calif.;
Mrs. Arden E. Swisher, KMTV(TV)
62

(MINOW)

Mr. Minow heard Chairman Pastore's
speech from a luncheon table, and he
heard the senator pay him a glowing
tribute. "The Senate Commerce Committee stands solidly behind Chairman

at the Wednesday state presidents'
luncheon.
"Unclean!" ■ His stern lecture came
as he rebounded from a showing of the
ABC-TV Bus Stop episode involving
Fabian.

denounced network programming in general, and picked ABC for
particular treatment for its refusal to
cooperate with the NAB Tv Code office
in advance of the network presentation

SON

of the Fabian program.

"We are developing a strengthened
code structure and have set up a research and training program to improve
the quality of programming. We are
conferring with the networks. These
discussions portend tremendous progress in that area. The research program
will tell us more about the effect of the

He

programming

Gov. Collins gave a detailed account
of his administration in opening the
active."
state presidents' conference and noted
the increase from 13 regional associations in 1945, to 49 today. He recalled

Omaha, Neb.; Mr. Swisher. Standing:
Earl Hickerson, KOCO-TV; Edward V.
Cheviot, WOAI-TV San Antonio; Harold
P. See, KRON-TV San Francisco; Herb
Carl Skoog, KENS San Antonio;
William D. Pabst, KTVU(TV) San Francisco-Oakland.

requirements.
Code progress under Robert D
Swezey, code authority director, and
the NAB research-training program developed under leadership of Donald
McGannon, Westinghouse Broadcasting Co., were cited. He mentioned also
the drive to obtain repeal of Sec. 3 1 5
of the Communications Act and the
American Bar Assn. ban on courtroom
broadcasts.
NAB,

Gov. Collins added, has supported legislation to require all tv sets
for interstate commerce to have allchannel tuning and to prevent elimination of existing vhf channels.
As to Chairman Minow, Gov. Collins said, "Mr. Minow has extended to
us an extraordinary amount of cooperation. He has openly lauded our NAB
efforts and urged the cooperation of
the whole industry with our code program. He meets with our staff members
and committees when we seek his help.
He speaks before our meetings when we
invite him. This does not mean we have
relaxed our vigilance or that we will."
La Rapprochement ■ Several times,
the three-day twin conference series
showed signs of turning into an NABFCC mutual admiration festival. Both
Chairman Minow and Gov. Collins
spoke in glowing terms of each other
and the common effort to provide the
public with better programming.
Gov. Collins said Thursday in introducing Chairman Minow that so much
attention has been given to controversial Minow statements "that many
(broadcasters) have tended to overlook
the many things he has done, and positions he has taken, wherein we all hapNAB's
with him." said no prior FCC
pily stand president
BROADCASTING, March 5, 1962

Sometimes

toes

get

stepped

It's inevitable. WNBQ's straightforward examinations of
Chicago's municipal problems and public issues leave no
room for dodging. For example, sensitive toes had no
way out in a program exposing the structure, operations

on!

free-speaking interviews with such in-the-news figures as
Senators Dirksen and Douglas of Illinois. And "Artists'
Showcase" which brings America's young professional
talent in classical music to Chicago.

and personnel of Chicago's Crime Syndicate. Variety
called it "a great public service."
And WNBQ did no sidestepping in provocative news
documentaries about the Black Muslim movement in

All this— plus "Len O'Connor Comments"— hard-hitting
critiques on the local political and social scene . . . plus

Chicago, the re-organization of Chicago's Police Department, Chicago's Public School System. These news
documentaries are one of three different program series

more

alternating in WNBQ's Monday night, 6:30-7:00 prime
time slot. The others: "Your Man In Washington" —
BROADCASTING, March 5, 1962

"City Desk" — right-to-the-point interrogations of prominent people by leading local newsmen . . . plus more news
times daily than any other Chicago

station-

all adds up to one obvious fact: Chicago's Leadership
WNBQ
Station in
Community
Affairs

is

NBC owned — Represented by NBC Spot Sales
63

Forty-five state broadcasters associations were represented in Washington Feb. 28-March 1 at a two-day conference of association presidents and NAB.
Taking part were: Row nearest camera (I to r): Al King,
NAB; Charles L. Scofield, KEYZ Williston, N. D.; Paul R.
Huber, WRKD Rockland, Me.; J. C. Willis, KVOM Morrilton,
Ark.; W. H. Mayo, KBRI Brinkley, Ark.; Duane Wolfe, KCID
Caldwell, Idaho; H. Randolph Holder, WGAU Athens, Ga.;
Jack Williams, executive secretary, Georgia Assn. of
Broadcasters; Jack E. Douglas, WCSI, Columbus, Ind.;
Paul Crain, KRTV (TV) Great Falls, Mont; James A.
Murphy, executive vice president, Washington State Assn.
of Broadcasters; Paul Adanti, WHEN-TV Syracuse, N. Y.;
Ventura Lamas Jr., WKAQ San Juan, P. R.; Ted Smith,
KUMA Pendleton, Ore.; John F. Screen, WDSU New
Orleans; Robert B. Jones Jr., WFBR Baltimore.
Second row: Ray Van Hooser, KNED McAlester, Okla.;
Otis L. Echols Jr., KCLV Clovis, N. M.; N. Wilbur Kidd,
WAYB Waynesboro, Va.; James M. Caldwell, WAVE Louisville; Sherman K. Headley, WCCO-TV Minneapolis; Mason
Dixon, KFTM Fort Morgan, Colo.; Charles W. Brewer,
WHIN Gallatin, Tenn.; 0. Wayne Rollins, WAMS Wilmington, Del.; Sydney E. Byrnes, WADS Ansonia, Conn.; Fred
L. Beard Jr., WJDX Jackson, Miss.; George Whitney, KFMBTV San Diego, Calif.; John L. Slatton, WJBB Haleyville,
Ala.; John Perry, NAB.
Third row: Joseph S. Sinclair, WJAR-TV Providence, R. I.;
chairman has done as much to champion the right of broadcasters to editorialize. He noted Mr. Minow had sat
with the NAB editorializing committee in planning the conference. He
commended
the Bar
chairman's
to the American
Assn. in argument
favor of
removing ABA's ban on court broadcasts and recalled that he has praised
"the great job broadcasters throughout
the land are doing in the area of public
affairs and news programming."
Gov. Collins called the chairman "a
man of extraordinary dedication and
competence, who believes deeply in our
free system of broadcasting."
Editorializing Clinic ■ Chairman
Minow made a major address Thursday
as the state presidents concluded their
two-day session with a joint luncheon
which opened the two-day public affairs64 (THE MEDIA)

Lee Ruwitch, WTVJ(TV) Miami; Sheldon A. Engel, KXIV
Phoenix, Ariz.; Arden E. Swisher, KMTV(TV) Omaha, Neb.;
Cletus 0. Brazzell, WELP Easley, S. C; W. Frank Harden,
WIS Columbia, S. C; E. L. Rankin Jr., executive secretary,
North Carolina Assn. of Broadcasters; R. A. Dunlea Jr.,
WMFD Wilmington, N. C; Richard E. Adams, WKOX Framingham, Mass.; Max Falkenstien, WREN Topeka, Kan.;
Sam A. Burk, KIRX Kirksville, Mo.; Jerome McGranaghan,
Charles Stone, Arthur Stamler, NAB.
Fourth row: Mrs. Helen S. Duhamel, KOTA Rapid City,
S. D.; J. Robert Gulick, WGAL-TV Lancaster, Pa.; Robert
H. Maurer, executive secretary, Pennsylvania Assn. of
Broadcasters; Robert Cahill, George Bartlett, NAB; Don C.
Wirth, WNAM Neenah, Wis.; Robert S. Greenhoe, WBCH
Hastings, Mich.; Mel Burka, WTIP Charleston, W. Va.;
Carlton S. Dargush Jr., secretary-treasurer, Ohio Assn. of
Broadcasters; Joseph D. Bradshaw, WRFD Columbus,
Ohio; Glenn C. Jackson, WTTM Trenton, N. J.; Robert W.
Erickson, KOKX Keokuk, Iowa; Glenn C. Shaw, KOVO
Provo, Utah; Joseph Dougherty, WPRO Providence, R. I.;
Edward H. Bronson, Robert D. Swezey, William Carlisle,
Milton Magruder, NAB.
Head Table: Vincent T. Wasilewski, Dan W. Shields,
John F. Meagher, John M. Couric, Howard H. Bell, LeRoy
Collins, NAB; Clair R. McCollough, Steinman Stations,
NAB joint board chairman; James H. Hulbert, Douglas A.
Anello, Hollis Seavey, NAB.

editorializing clinic. This clinic drew a
surprising 300-odd delegates.
Following the chairman's speech
(see story page 65), Daniel W. Kops,
WAVZ New Haven, Conn., chairman
of the NAB editorializing committee,
told the editorial clinic that there is "an
urgent need for loud and clear editorial
voices from broadcasters in every U.S.
community." He warned, however, that
on-air opinions should be expressed
only by radio and tv stations with the
"temperament and will" to seek the truth
and base opinions on fact-finding. Mr.
Kops presided at the public affairs-editorializing conference, the first ever
held by the industry.
Mr. Kops said the conference "begins a significant chapter in the history
of broadcasting and its service to the
American people and reflects the grow-

ing journalistic maturity of broadcastAn NAB survey shows, he said, that
of 1,723 replies from radio-tv stations,
1053 (61%) said they editorialize; 237
(35%) plan to begin within the year.
Twenty-seven percent of those editorializing do so daily; 12% weekly and
65% intermittently. Only 11% editoriing."
alize in support of or in opposition to
political candidates.
Participating in a Thursday afternoon
panel were Richard Cheverton, WOODTV Grand Rapids, Mich., president of
Radio-Television News Directors Assn.;
John Corporan, WDSU-AM-TV New
Orleans; John F. Dille Jr., Truth Publishing Co. (WSJV-TV Elkhart, Ind.);
Eugene Dodson, WTVT (TV) Miami,
Fla.; Simon Goldman, WJTN Jamestown, N.Y.; Frederick Houwink,
BROADCASTING, March 5, 1962

WMAL-AM-FM-TV Washington; Jack
Jurey, WTOP-AM-TV Washington. The
panelists cited experiences in editorializing, with demonstrations of techniques. Dean Rusk, Secretary of State,
gave a background briefing on international problems.
Collins Comments ■ Gov. Collins
called on radio-tv stations to do more
editorializing, and avoid "wishy-washy,
innocuous pieces of cat-purring." Newspapers doing the best job of gathering
and reporting the news, he said, "are
generally recognized as having truly
outstanding and courageous editorial
policies." Otherwise the daily press
"offers little to be envied or emulated,"
he said.
Gov. Collins criticized the "barroomhaymaker" editorial that disregards
facts and an editorial policy "which
stands astride the road of progress and
fights off all efforts to improve on the
status quo."
Code Director Swezey said the radio
code structure now includes 1,155 am
and 320 fm or 55% of NAB members
and 32% of the radio industry. Tv
subscribers comprise 94% of NAB
members and 70% of all tv stations.
He said headway is being made with
the networks and syndicated film companies in working out satisfactory cooperative arrangements for code observance, but conceded there is a long way
to go. No understanding has been
reached with feature film producers, he
said, but discussions will be opened
shortly.
The contract with Broadcast Advertising Reports, the code monitor, is in
the renegotiation stage, he said; but he
may have to ask stations from time to
time to furnish master logs for review.
"An additional code pitch state by
state" is planned, he said, opening in
Arkansas. A new sound symbol is being prepared for radio code subscribers.
Questions on Codes ■ In a questionanswer session Sydney E. Byrnes,
WADS Ansonia, Conn., president of
the Connecticut association, said some
stations fearful of FCC regulation believe the NAB code means submission
to even more controls. Others mentioned the economic problem of living
under the code and the possibility of
including code costs in NAB dues.
Glenn C. Shaw, KOVO Provo, Utah,
said some broadcasters in his state wonder "if two versus three announcements
are that important."
John F. Meagher. NAB radio vice
president, detailed the economic hardship caused by overpopulation of radio
in many areas. Douglas A. Anello,
general counsel, drew applause by challenging the oft-heard statement that
"the airways belong to the people." He
added, "The airways are not owned by
anybody. They have no physical existBROADCASTING, March 5, 1962

Principals at NAB editoria Iizi ng-publ ic
affairs session in Washington last week
were (top photo, I to r): Clair R. McCollough, Steinman Stations, NAB
joint board chairman; Rev. John
Robert Jones, associate rector, St.
Albans Episcopal Cathedral, Washington; Daniel W. Kops, WAVZ New Haven,
Conn.; Simon Goldman, WJTN Jamestown, N. Y.; Jack Jurey, WTOP-AM-TV
Washington; Eugene Dodston, WTVT
(TV) Tampa, Fla.; Frank P. Fogarty,
ence; they're activities. A radio channel is a valuable property because of
the ingenious equipment and the service
provided by enterprising businessmen."
He said NAB will oppose legislation
proposing an FCC scale of fees. "FCC
is not a taxing organization," he said.

Editorializing
ASSURES

THAT

is a

FCC

WILL

has

operations, civil defense; FCC Commissioner Robert T. Bartley; NAB
President LeRoy Collins; FCC Chairman Newton N. Minow; Howard H.
Bell, NAB vice president for industry
affairs.
"If the FCC

the "inescapable

charges fees, the principle

should
be applied
Mr. Shaw
asked toif other
an FCCbusiness."
freeze on
radio would be appropriate while the
question of overpopulation is being
studied. Mr. Anello said a freeze is a
serious matter.

obligation— Minow

CHEER

ing. "Though they can legally evade
their responsibility to provide second
and third choices to their people, morally they are compelled to answer the
need for more information, more opinions and, of grave import, more courage," the chairman said.
And, he promised, the commission
will stand behind the right of its licensees to express opinions.
If broadcasting is to take its rightful place, it should be willing to express a point of view about the news
it provides, Chairman Minow told his
audience.

Omaha, Neb.

Bottom: Richard Cheverton, WOODTV Grand Rapids, Mich.; John F. Dille
Jr., WSJV-TV Elkhart, Ind.; Frederick
S. Houwink, WMAL-TV Washington;
Paul Visher, director of technical

moral

The day is coming when the broadcaster "will have to see, hear and speak
about evil," FCC Chairman Newton N.
Minow said last Thursday in urging
stations, which do not already do so,
to editorialize.
Broadcasters have little moral choice
in the matter, he told the NAB Conference on Public Affairs & Editorializ-

Broadcasting

WOW-TV

THE

'FAIR' STATION

duty to make its voice ring with intelligence and leadership," he continued.
It is up to America's broadcasters, at
a time when competition among newspapers is declining, to fulfill the country's need for many voices, and many
viewpoints, he said. With news developing all over the world over a
period of weeks and month, the job of
reporting is inadequate and incomplete
until the "jig-saw pieces" of news are
put together, he said.
He commended the networks for
their efforts in documentaries.
Mayflower Revoked ■ Noting that
there was a "period of time when the
climate was not favorable to editorializing" the chairman pointed out that the
FCC, via the Mayflower decision, told
the industry in 1941 that "the broadcaster cannot be an advocate." The
redlight turned to green, however, in
1949 when the commission released its
report on editorializing.
In that report, the FCC said the
C5

broadcaster has as much right — and
often is much better prepared to do so
— to express his views as any other
member of the public, the chairman
said.

caster may have to answer letters from
the commission "but he will never get
into serious trouble," the chairman said.
Valuable Conference ■ Pointing out
that many of the pioneers in broadcast

Broadcasting has come a long way
since a sponsor complained that Alexander Woolcott's Town Crier had criticized Hitler and Mussolini and thus
might offend some listeners, he said.

editorials were present for last week's
conference, Mr. Minow said that both
the FCC and other stations must find

"Mr. Woolcott was found guilty of
editorializing — and now, some 27 years
later — what broadcaster would not be
proud to have similar "guilt' on his
record," Chairman Minow asked.
Onlv a small number of stations saw
the "green light blinking" in 1949 and
began expressing their opinions, he said.
"Each year a few more gingerly start
moving. But the majority still are negative or undecided." He expressed an
estimate that only one-third of the stations are "exercising either their rights
or their courage" to editorialize today.
Stations are no longer simply purveyors of news and entertainment, he
said. They are becoming journalists
with a keen awareness of the relationship between editorial expression and
the obligation to present opposing viewpoints, the chairman stated.
Responsible Men ■ Broadcasters are
men of responsibility and good will with
character and integrity the basic criterion in the awarding of a license, he
said. "In the almost sacred field of
news and public affairs, we do not have
to concern ourselves with hidden persuaders or men who would put their
convicitions up for sale," he continued.
"If we did, the news would have been
slanted, the documentaries would have
been distorted and editorializing would
be fated for disaster."
Chairman Minow told the broadcast-

ers that the FCC is not going to "bushwhack" a station which becomes involved inlocal controversy through editorializing. "We recognize that a station with a strong voice can be a prime
target for pressure groups and that the
pressure groups may try to put the
squeeze on through the FCC," he said.
"I suggest that the absence of such a
pressure group squeeze may indicate
that your editorials are milk toast.

a way "to tap into the hard-won experience of the broadcasters who have
already taken a plunge into the sea of

ready commission
to accept editorial
responsibility."
The
accepts
their judgment, he said, and the station which
does not have a good reporter and research man is wise not to express an
opinion.

Pastore

pours

it on

for

'BUS STOP', PROGRAMMING'S
Television had one of its darkest
hours last week as Chairman John O.
Pastore (D-R.I.), of the Senate Commerce Committee publicly rebuked its
programming at the NAB state president's conference in Washington (see
conference story page 62).
The focal point of his attack was
the now notorious ABC-TV Bus Stop
episode featuring Fabian. Still angry
from a look at the film Tuesday, the
day before his NAB address, Sen.
Pastore observed, "I haven't felt clean
since. This is a harvest of shame for
the broadcasting industry."
After warning the industry "to take
a new, long, hard look at itself and at
its practices, particularly in programming," he delineated a moral code for
the industry that went like this:
"The broadcaster cannot afford to be
complacent. He should remember that
morality and responsibility in the broadcast field is not just the duty of avoiding a conflict with the letter of the law,
rule and policy of the FCC. The broadcaster has a greater duty — one to stimulate, to inform and to bring to the
general public informational programming that can help the people in these
difficult and trying days to formulate
judgments that will assist our leader-

"So, if you get a letter from the
commission asking about a complaint,
don't panic. If you have a fair and
equitable position, then state it and
don't be intimidated. You'll find us
cheering you on, not heading you
off. . . . If the will is there, you'll be
fair."
During the past November, December and January, he said the FCC received 156 complaints relating to fairness by licensees and that over 90%
were disposed of by statements filed
by stations in answer to commission inquiries. The fair and honest broad-

operative self-regulation?" he asked.
"I cannot but remind myself of the numerous appearances before Congress of
various industry representatives who
claimed no new laws or regulations
were needed because they were in a
position to regulate themselves; that
they had a code for tv and radio and

(THE MEDIA)

broadcasters who say they are "not yet

controversy."
He singled out for special praise on
their editorials WAVZ New Haven,
Conn, (which began editorializing in
1949) and its president, Daniel Kops

Sen. Pastore quoted criticism of the
Bus Stop episode by Jack Gould of
the
New York Times. He praised the
ship."
25 affiliates and two sponsors who
wanted no part of the episode and emphasized that ABC rejected the request
of the NAB tv code authority to screen
the episode in advance.
"You'll Hear More" ■ "Is this co-

66

(chairman of the NAB Committee on
Editorializing); WTVJ (TV) Miami;
WMCA New York; WDSU-AM-TV
New Orleans and Westinghouse Broadcasting Co.
While the FCC wants to encourage
editorializing, it does not sav tHou
shall, Chairman Minow said. But, he
asked, what about the majority of

NAB

luncheon

hosts

CLICHE, UPSETS SENATOR
that this was sufficient. I wonder how
the performance of Bus Stop squares
with this assertion, or is this a patent
deficiency in the network and code relationship? You will hear more from
me on this subject of the tv code and
theSen.
industry
at aapologized
later date."for his dual
Pastore
role as sharp critic and guest. He said
the Senate subcommittee never hunts
headlines. He said he has no desire to
harm the networks but wants to know
their purposes, principles and performances. "This industry can't rest on
laurels of the past," he said. "That
doesn't excuse laxities of the present."
He added that "a few misdeameanors
areHenotoffered
a crimewords
wave."
of praise for FCC
Chairman Newton N. Minow and said
the chairman "has the support of the
Senate committee." He recalled a recent talk with Frank Stanton, CBS
president in which he emphasized to
the network official his responsibility
in programming "of distinguishing between the real and fantasy."
Echoes Collins ■ Sen. Pastore praised
Gov. Collins' definition of public interest programming which in essence said
that serving the public means doing that
which advances the general welfare.
In his opening remarks, Sen. Pastore
praised broadcasting's coverage of the
orbital flight of Col. John Glenn. "The
part that this industry played in bringing this saga of human endurance and
scientific progress to the attention of
the people of our nation and, indeed,
the entire world through radio and television is a milestone for which the industry has every right to be proud," he
said. "This is one of the industry's finHe said all broadcasters should be
est hours."
proud
the industry's
record adding
in the
1960 of
Presidential
campaign,
that some feel the result of the election
might have been different but for the
tv debates.
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Five

exciting

ways

to

follow

the

sun

The live new '62 convertibles from
Chrysler Corporation. "Live" means
live weight. Every ounce is dedicated
to strength and performance alone.
You'll get as much as 10% better acceleration and use less gas. A new
low-friction steering gear is the closest
thing yet to power steering without
the extra cost. And an improved
Torsion-Aire suspension system gives
a road-hugging ride that makes bumps
and unwieldy curves a thing of the
past. Even

maintenance

is easier.

You'll drive 32,000 miles between
major lube jobs, 4,000 miles between
oil changes. Like a common-sense car
with a kick to it? Sample one of these.

Dodge Polara 500

Dart 440

Chrysler
Corporation
Where engineering puts something extra into every car
PLYMOUTH

•

VALIANT

•

DODGE

•

DART

•

LANCER

•

CHRYSLER

•

IMPERIAL
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NBC
Network

REPORTS
accounts

PROFITS

for 22%

of RCA's

NBC's radio-tv sales accounted for
a 22% share of RCA's sales record of
more than $1.5 billion in 1961.
RCA's annual report, announced Feb.
27 by RCA Chairman David Sarnoff
and President Elmer W. Engstrom,
showed NBC sales were $340,691,000
out of the company's total sales of
$1,545,912,000. RCA sales in 1960:
$1,494,896,000.
Profits in 1961, after federal income
taxes, increased to $35,511,000 from
$35,1 17,000 in the previous year. Earnings per share of common stock fell
to $1.95, from $2.10 in 1960, since a
larger average number of shares was
outstanding in 1961.
The report said that NBC last year,
achieved the highest profits in its 35year history. NBC-TV raised its gross
billings markedly above 1960, and set
an all-time record for the number of
advertisers using its facilities. NBC
Radio, with some 100 different advertisers, accounted for nearly 40% of all
sponsored network radio time. NBCowned stations also established record
profits.
Highlights Noted ■ Among the highlights in 1961 listed in RCA's report:
The most profitable year since 1955 for
consumer products; a doubling of color
tv profits over 1960; NBC's highest
profits; deliveries of electronic data
processing equipment at a rate 2Vz
times greater than in 1960; RCA Communications Inc.'s new record in both
volume and profit in international communications.

Broadcast Pioneers' 'Mike'
The second annual "Mike Award"
of the New York chapter of Broadcast Pioneers was presented to
WGN Inc., Chicago, Sunday, Feb. 25.

SOARED

IN

'61

$1.5 billion sales

Color tv provided one of the year's
outstanding industrial success stories,
according to the report: "Its overall industry volume is expected to reach $200
million in 1962. It has drawn the manufacturing or marketing support of
nearly every important receiving set
maker, and it has brought to its pioneering parent, RCA, profitable manufacturing operations with unusual opportunities for growth and profits."
RCA's other new industry front, electronic data processing, can rival color
tv in terms of growth and profitability
in this decade, the report said.
Three basic movements are said to
figure in RCA's earnings picture in
1962: The continuing growth of and
increased profits from the company's
established businesses; color tv as a
profit contributor of such proportions
that the investment in color appears
to be one of the soundest the company
has ever made; and the reduction of
data processing costs and the growth
of that business into a major activity
that promises substantial profit.
Storer

1961

net down,

but fourth quarter's up
Storer Broadcasting Co. reported
1961 net income after taxes of $4,453,682 ($1.80 per share, compared to the
previous year's $5,062,658 ($2.05).
The 1961 earnings were based on 2,473,917 shares outstanding.
For the fourth quarter of last year,
Storer net earnings after taxes were

goes

to WGN

Inc.
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tv

public

outlets
affairs

The five CBS-owned

set
swap

tv stations will

present their fourth annual public affairs program exchange starting April
14 in New York and Los Angeles,
Craig Lawrence, vice president, CBS
Television Stations, has announced.
The 20-week exchange period will start
April 21 in Chicago and Philadelphia
and April 28 in St. Louis.
The program exchange, in which
each station contributes a series of 20
half-hour public-affairs programs for
showing on the other four stations,
started in three markets in 1959 for a
13-week period. It was expanded to
include all five stations in 1960 and was
increased to 20 weeks in 1961. Through
this concept, each station supplements
its public-affairs schedule with 80 halfhour programs.
The five series and the producing stations that will make up the 1962 exchange are: The American Musical
Theatre, WCBS-TV New York; The
Touch of Fame, KNXT (TV) Los Angeles; Repertoire Theatre, WBBM-TV
Chicago; Tottle, WCAU-TV Philadelphia, and Wildlife, KMOX-TV St. Louis.
rejected

at KXTV

held Feb. 7. Roy O. Hoffman, regional director of NLRB in San Francisco,

of broadcasting."
Among the 650 in attendance at
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CBS

National Assn. of Broadcast Employes and Technicians has been rejected as the representative of technical
employes at KXTV (TV) Sacramento,
Calif., according to a Feb. 20 announcement byNational Labor Relations Board. NABET had struck the
Corinthian station in September 1960.
The NLRB election at KXTV was

chapter of Broadcast Pioneers, "for
distinguished contribution to the art

On WGN-AM-TV's home
grounds, Illinois Gov. Otto Kerner

1961 stock figures reflect the company's
purchase in December of 37,500 shares
of Class B stock from the estate of the
late J. Harold Ryan.

NABET

The award, a gold-plated "ribbon"
microphone of radio's early days was
presented to Ward L. Quaal (r), executive vice president and general
manager of WGN Inc., by Phil Edwards, president of the New York

New York's Latin Quarter were five
members of the FCC, Commissioners Robert Bartley, John Cross, Rosel Hyde, Fred Ford, Robert E.
Lee and LeRoy Collins, president of
NAB.

$1,718,597 (70 cents) compared to the
1960 final quarter's $1,508,657 (61
cents). In the 1961 fourth quarter,
gross revenues from radio and tv sales
were 7% higher than in the 1960 period. Net earnings after taxes were
13.9% higher.
Dividends were paid during 1961 at
the annual rate of $1.80 per share on
common stock, and 50 cents per share
on the Class B common stock. The

said no labor organization on the bal-

and Chicago Mayor Richard Daley
wrapped up the honors by proclaiming Feb. 25 as "WGN Radio and
Television
Day,"
for service to the
state and the
Midwest.

lot had received a majority of KXTV's
employes' votes. "No labor organization is the exclusive representative of
all the employes in the unit involved,"
Mr. Hoffman said. Because of a typographical error, a report of the NLRB
action in Broadcasting Feb. 26 was
garbled. Corinthian requested the election.
BROADCASTING, March 5, 1962

as

simple

as

A. Take the brand-new Collins 78 6M-1
FM Stereo Generator. Features: both
stereo channels produced as a composite
signal . . . stereo separation greatly exceeding FCC requirements ... no onthe-air adjusting or readjusting.

A,

B,

C

!

C. Mount the generator and exciter
into the Collins 8 30D-1A FM Transmitter. Features: equipment designed

B. Match the generator with the Collins 830A-2 Exciter. Features: accepts
FM stereo directly so that no auxiliary
modulators are necessary . . . eliminates
undesirable multiplication of oscillator
drift ... provides monophonic and SCA
audio inputs from 30 cps to 75 kc
directly.

specifically for both stereo and monaural transmission . . . simplicity and
ease of operation . . . low distortion and
high signal-to-noise ratio.

Result: a full kw of the finest FM stereo transmitting equipment on the market!
For more information,
contact your Collins Broadcast Sales Engineer
or write direct.
Collins Radio Company
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• Cedar Rapids • Dallas • Los Angeles • New
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U.S., Latin
urged

radio-tv

to fight Reds

U. S. broadcasters should strengthen
their journalistic efforts to combat Communist propaganda by closer contacts
with Latin American broadcasters, an
NAB delegation agreed after a 20,000mile tour of six Latin American nations. The delegation (Broadcasting,
Jan. 29) met with Latin broadcasters
by invitation of the Inter-American
Assn. of Broadcasters.
Herbert E. Evans, Peoples Broadcasting Corp., Columbus, Ohio, who
headed the delegation, said a full report on the trip will be made to President Kennedy and interested federal
agencies. Tapes of interviews will be
made available to NAB member staMr. Evans
representative ontions.
IAAB
and isisNAB's
a member
of its
directive council.
The touring group observed that the
orbital flight by John H. Glenn Jr. was
greeted with enthusiasm in Latin
America. Howard H. Bell, NAB vice
president who represented President
LeRoy Collins, said complete exposure
of every phase of the flight by radio and
tv is regarded as an example of the
frankness that marks democracy in
the U. S.
Many Latin stations editorialize with

President of Chile. L to r: Philip G.

Touring broadcasters last month completed a six-country journey visiting Latin American radio-tv and government officials. Three members of
the group were photographed leaving
Palacio Nacional after visiting the

Lasky, KPIX (TV) San Francisco; Herbert E. Evans, Peoples Broadcasting
Co., head of tour group, and John E.
Fetzer, WKZO-AM-TV Kalamazoo,
Mich.

freedom to criticize their own governmental policies, the delegation observed.
The members were impressed by the
need of fostering better relations among
the peoples of the Americas through

non-government contacts and exchange
of information.
The tour was arranged by the NAB
board at the invitation of Raul Fontaina, president of IAAB.
Changing

i

Outstanding
Broadcast

Values

in

ANNOUNCED ■ The following sales of
station interests were reported last week
subject to FCC approval:

Properties

This is your opportunity to acquire a
fulltime facility in a top southern metropolitan market for only $35,000 cash,
with the balance over 8 years. Grossed
over $90,000 in last fiscal year.

SOUTH

$135,000
NEW

An absentee-owned daytimer in a two
station market. Will pay for itself out
of present earnings. 29% down and
balance over 4 years.

ENGLAND

$90,000
PACIFIC NORTHWEST

An estate liquidation on fulltime facility.
Good two station market. Fine area.
$22,000 cash. Balance on liberal terms.

$75,000
BLACKBURN
RADIO

• TV

• NEWSPAPER

NEGOTIATIONS

Company,

Inc,

BROKERS

• FINANCING

WASHINGTON, D. C. MIDWEST
James W. Blackburn
H. W. Cassill
Jack V. Harvey
William B. Ryan
Joseph M. Sitrick
Hub Jackson
RCA Building
333 N. Michigan Ave.
FEderal 3-9270
Chicago, Illinois
Financial 6-6460
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&

hands

• APPRAISALS
WEST COAST
ATLANTA
Clifford B. Marshall
Colin M. Selph
Stanley Whitaker
Calif. Bank Bldg.
Robert M. Baird
9441 Wilshire Blvd.
John
WilliamsBldg.
Beverly Hills, Calif.
V102 C.Healey
CRestview 4-2770
JAckson 5-1576

■ WMRT-AM-FM
Lansing, Mich.:
Sold by Herbert Graham to Metropolitan Radio Corp. of Indianapolis for
$210,000. Metropolitan Radio is headed
by Stokes Gresham, former Indiana
broadcaster and president of Mercury
Consultants in Indianapolis, and Luke
Walton, Indianapolis advertising agency
executive and sportscaster. WMRT is
a 500 w daytimer on 1010 kc; WMRTFM operates with 91.2 kw on 100.7
mc.
Assoc. Broker was Hamilton-Landis &
■ WWCC Bremen, Ga.: Sold by Jimmy
Faulkner to James H. Shedd and Ross
W. Long for $70,000. Mr. Shedd is a
former Georgia broadcaster. Mr. Ross
is associated with an Atlanta manufacturer. WWCC is a 1 kw daytimer on
1440 kc. Broker was Blackburn & Co.
APPROVED ■ The following transfers of
stations interests were among those approved by the FCC last week {for other
commission activities see For The
Record, page 94).
■ WOWI New Albany, Ind.: Sold by
Morris and Orville Brown and J. William Frentz to Allen H. Embury and
associates for $210,000 and agreement
not to compete. Mr. Embury is former
BROADCASTING, March 5, 1962

general manager of WHYN Springfield,
Mass.
■ WOMP-AM-FM Bellaire, Ohio: Sold
by Donald J. Horton to Howard C.
Weiss for $125,000 including $47,000
consultancy. Mr. Weiss, a Mexico
City business man (mining), is a former executive with WCAN-TV Milwaukee, WPWA Chester (Pa.) and
WARL Arlington (Va.).

Storer's
with

pop

WHN
music,

starts
news

WHN New York started broadcasting last Wednesday (Feb. 28) at 6 p.m.
with a new format emphasizing popular album music and an expanded
schedule of news, informational and
public affairs programs. The revamped
format coincided with a change of call
letters from WMGM.
George B. Storer Jr., president of
Storer Broadcasting Co., owner of the
station, noted that WHN was the original call, dating back to March 18,
1922, when the station went on the
air. In 1948, it was renamed WMGM
by its then new owner, Metro-GoldwynMayer Corp. Storer bought the station
for $10,950,000 from Loew's Theatre
Corp. last January.
WHN's program format, according
to John Moler, president and general
manager, will spotlight popular album
music by the "best orchestras and performers" and news and public affairs
shows. He said WHN's local desk in
New York will have 1 1 radio news
writers and 50 correspondents on assignment inmajor centers of the world
to provide coverage for 281 scheduled
weekly news broadcasts. (WMGM had
been described as essentially a "top 40"
station).
In addition to regular news programs, WHN will present a special
group of informational programs several times a day, including Comment, a
five-minute show of news and commentary of interest to various segments of
the audience; Issue, a five-minute broadcast centering around letters from listeners on controversial subjects and
Information From A to Z, a five-minute
show on educational topics.
A schedule of public-affairs shows is
planned from 6:15-8:30 p.m. each Sunday and religious programs from 7-9
a.m. on that day.
Coinciding with the change in call
letters, Storer was host to a party at the
Waldorf-Astoria attended by an estimated 1,500 persons from agencies, advertisers, station representatives, local
stations and other companies associated
with the broadcasting business. Entertainment was provided by Hugo Winterhalter and his 40-piece orchestra, the
Ray Charles Singers and the Kirby
Stone Four.
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New

directors

TWELVE

elected

BROADCASTERS

TO

Twelve broadcasters were elected to
the NAB Radio Board of Directors at
elections conducted in February. Ballots were counted March 1 at NAB
Washington headquarters. They will
serve two-year terms beginning April
5 at the close of the NAB convention
in Chicago.
Those elected were:
District 2— John R. Henzel, WHDL
Olean, N. Y., over Michael R. Hanna,
WHCU Ithaca, N. Y.
District 4— Harold Essex, WSJS
Winston-Salem, N. C, over Charles P.
Blackley, WTON Staunton, Va.; Charles
H. Crutchfield, WBT Charlotte, N. C;
Boyce Hanna, WADA Shelby, N. C,
and Frederick S. Houwink, WMAL
Washington.
District 6— Julian F. Haas, KAGH
Crossett, Ark., over Carter M. Parham,
WDEF Chattanooga, Term:"
District 8 — Lester G. Spencer, WKBV
Richmond, Ind., over Robert D. Enoch,
WXLW Indianapolis.
District 10 — Richard W. Chapin,
KFOR Lincoln, Neb. (incumbent),
over Eugene T. Flaherty, KSCJ Sioux
City, Iowa.

EXCLUSIVE
FLORIDA
SOUTH
MIDWEST

to

NAB's

BEGIN

radio

TERMS

board

IN APRIL

District 12— Allan Page, KGWA
Enid, Okla. (incumbent) over Thad
M. Sandstrom, WIBW Topeka, Kan.,
and Robert E. Schmidt, KAYS Hays,
Kan.
District 14 — Rex G. Howell, KREX
Grand Junction, Colo., over Ken Nybo,
KBMY Billings, Mont.
District 16 — Loyd C. Sigmon, KM PC
Hollywood, Calif., over Calvin J. Smith,
KFAC Los Angeles.
Large Stations — John F. Patt, WJR
Detroit (incumbent) over Frank
Gaither, WSB Atlanta.
Medium Stations — John F. Box Jr.,
WIL St. Louis, over Daniel W. Kops,
WAVZ New Haven, Conn.
Small Stations — Robert T. Mason,
WMRN
Marion, Ohio (incumbent)
over Don Olson, KTRF Thief River
Falls, Minn.
Fm Stations— Fred Rabell, KITT
(FM) San Diego, Calif., over J. R.
Livesay, WLBH-FM Mattoon, 111.
Ballots were counted by an elections
committee comprising Joseph Goodfellow, WRC Washington; Everett L. Dillard, WASH (FM) Washington, and
Arthur W. Arundel, WAVA Arlington.

BROADCAST

PROPERTIES

— -Single station daytimer. Total price $50,000
with $10,000 down — long terms.
— -Absentee-owned fulltimer. Priced at IV2 times
gross with $35,000 down.
— -Single station fulltimer. Grossed $172,000 last
year. Priced at $260,000 on terms.

NORTHWEST- -Fulltimer grossing $5-6,000 monthly. High fixed
assets. Priced at $95,000—29%
down, long
terms.
CALIFORNIA— -Fulltime AM-FM with good real estate. Grossing over $100,000 annually. $160,000—29%
down — ten years.

AND
John

ASSOCIATES,
F. Hardesty,

INC.

President

NEGOTIATIONS • APPRAISALS • FINANCING OF CHOICE PROPERTIES
SAN FRANCISCO
WASHINGTON, D. C. CHICAGO
DALLAS
John F. Hardesty
Dewitt Landis
Richard A. Shaheen
Ray V. Hamilton
Don Searle
John D. Stebbins
1737 DeSales St., N.W.
1511 Bryan St.
111 Sutter St.
Tribune Tower
Executive 3-3456
Riverside
8-1175
Warren J. Boorom
Joe A. Oswald
DEIaware 7-2754
EXbrook 2-5671
New York
New Orleans
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GOVERNMENT

FCC
MINOW

spurns
JFK's
space
satellite
bill
URGES
OWNERSHIP
BY INTERNATIONAL
CARRIERS, NOT PUBLIC
important to develop a system than to
Sen. Kefauver is tentatively scheduled
The administration's proposal for a
to appear
before the Space Committee
satellite corporation to operate the profreeze a system at this time," he said.
on
Tuesday.
NASA Urges Action ■ Dr. Hugh L.
posed U.S. space communications sysIn advocating a corporation owned
tem ran into trouble last week on CapiDryden, deputy director of the Nationtol Hill, where its chances of eventual
solely by international carriers, Mr.
al Aeronautics and Space AdministraMinow said this would assure that the
tion, however, urged a prompt decision
adoption were hurt by friend and foe
alike. And, at hearings of the Senate
on the type of corporation to be estabcorporation's operations would be relished. He said such a step is needed
Space Committee, the sharpest cut of
sponsive facilitate
to the public's
communica-of
to facilitate the creation of a space
tions needs,
the integration
all was inflicted by the FCC.
communications system.
FCC Chairman Newton N. Minow,
the satellite facilities into existing compresenting a statement he said had the
munications networks, simplify particiYet another approach to the ownerunanimous approval of his colleagues,
ship question — one providing for outpation by foreign governments in the
urged rejection of the key proposal in
system, and expedite maximum use of
right government ownership — has been
the administration bill (S 2814). that
advanced by Sens. Estes Kefauver (Dthe space system on a world-wide basis.
ownership of the corporation be opened
Tenn.) and Wayne Morse (D-Ore.),
Mr. Minow said he was aware of —
to international common carriers, nonand it may be considered by the comand appreciated — the concern expressed
mittee this week. Sens. Kefauver and
that limited ownership might open the
carriers and the public (Closed CirMorse have introduced legislation (S
cuit, Feb. 26).
way to such abuses as domination of the
corporation by a single company
He said ownership should be limited
2890) to create a government-owned
to international common carriers who,
corporation that would in turn own and
(AT&T is the one generally mentioned).
operate
the
communications
system.
But,
he said, safeguards already in both
"by reason of their experience and responsibility for furnishing communication service," are well qualified "to determine the facilities best suited to their
needs and those of their foreign counterparts."
Such a limited ownership plan, which
reflects the thinking of the commission's
ad hoc committee of industry representatives, isin line with the communications corporation bill (S 2650) introduced by Sen. Robert S. Kerr (ROkla. ) . chairman of the Space Committee.
RCA Declines Commitment ■ Earlier, Dr. Elmer W. Engstrom, president
of Radio Corp. of America, endorsed
the administration bill, subject to several
proposed amendments. But his endorsement lost much of its impact when, in
response to questions from committee
members, he said RCA would not, at
this time, commit itself investment in
the proposed $1 billion corporation.
He said RCA would need more information on the type of satellite system
to be adopted before deciding on how
much of the corporation's stock it would
buy. The corporation would issue 1,000
shares at $1,000 each.
A number of committee members
criticized him sharply for this stand.
Sen. Stuart Symington (D-Mo.) said a
free-enterprise exponent should be prepared to risk capital, and Sen. Spessard
Holland (D-Fla.) remarked that, "unless it's shown private companies are
going to invest in this corporation, we
may be wasting our time passing this
bill."
Dr. Engstrom finally suggested it
might be better to delay action on legislation until a decision has been made on
the type of space communications system to be adopted. "It might be more
70b

Astronauts support full coverage of shots
Project Mercury has been subjected,
America's astronauts have become
as accustomed to television cameras,
Col. Glenn said: "Frankly, when the
microphones and popping flashbulbs
program started, we had some misgivings about full coverage. We had
as they are to their Mercury capno flights behind us, as the Russians
sules. But it wasn't always thus, Lt.
had behind them. We felt it unwise
Col. John Glenn Jr. told the Senate
and feared we might be dramatizing
Space Committee last week. When
Project Mercury got underway three
failure as well as success."
"But." he added, "the decision for
years ago, he said, "we had some
misgivings" about exposing the space
full coverage was a wise one." It
effort to the full glare of publicity.
was in keeping with "the American
tradition of being open and honest
Col. Glenn (right) appeared with
fellow astronauts Cmdr. Alan B.
with all countries," he said, in contrast to the Soviet Union, which has
Shepard (left) and Capt. Virgil I.
barred coverage of its space efforts.
(Gus) Grissom before the Senate
He indicated he has no fears now
committee during their triumphant
tour of Washington. The commitee
about the effect a failure — instantly
interrupted its hearings on space
reported by television, radio and the
communications to heap praise on
press — would have on the public.
the trio and hear, as if for the first
"We're not looking forward to failures," he said. "Realistically, we
time, their comments on America's
space program.
know they'll occur," but they won't
Asked his view on the kind of alldim the public's "enthusiasm" for
out news coverage to which the
achieving the objectives.
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bills, as well as others that could be
added, could prevent such abuses.
Sen. Kerr Delighted ■ Sen. Kerr,
obviously pleased with the commission's
testimony, called the statement "frank,
forthright, lucid and logical." He requested further comments from the
commission, and asked that its staff be
made available to his committee in its
study of the space communications
matter.
Although the FCC's split with the administration was plain enough, Mr.
Minow spelled it out for the record,
declaring that the Budget Bureau had
advised the commission "that while
there is no objection to presentation
of this testimony, the enactment of
S 2814 would be in accord with the
President's program."
Mr. Minow spoke after a State Dept.
spokesman urged adoption of the administration bill during this session.
George C. McGhee, undersecretary for
political affairs, said the creation of a
communications satellite system under
U.S. leadership at the earliest possible
date is essential.
And the corporation envisioned in the
administration bill, he said, would provide afocal point for the increased U.S.
research and planning that is required,
as well as an inducement to industry
to contribute its knowledge in communications and space technology.
Additional support came from Dr.
Allen E. Puckett, vice president of
Hughes Aircraft Co., Culver City, Calif.
He said his company would like to
participate in ownership of the corporation, as well as sell it equipment and
facilities. "We feel that public ownership will result in a single-minded interest on the part of the owners in providing efficient and economical service,"
he said, "as distinct from the divided
interest if the corporation were a captive of the common carriers."
Hughes' Syncom Satellite ■ Dr.
Puckett also told the committee that an
advanced version of the Syncom (synchronous communications) satellite
Hughes is developing under contract to
NASA could be launched by July 1963,
carrying both telephone messages and
television signals. He said the system,
which involves putting a satellite into a
22,000-mile-high orbit, would cost about
$100 million. Such a project would be
in operation much sooner, and at much
less cost, than any other system being
planned.
Dr. Dryden said five years would be
a "conservative estimate" for the length
of time it would take to put up a space
communications system, and Commissioner T. A. M. Craven, the FCC's expert in space matters, agreed it would
require "a long, long time" to develop
a system capable of direct intercontinental broadcast.
Dr. Engstrom said RCA, also, is
BROADCASTING, March 5, 1962

Dr. Elmer W. Engstrom, president of
Radio Corp. of America, (right) shows
Chairman Robert S. Kerr (D-Okla.) of
the Senate Space Committee a model

of the atomic-powered synchronous
satellite being developed by the company. The satellite would be 51 feet
long and weigh about 6,000 pounds.

working on plans for a synchronous
satellite. The type RCA is developing,
he said, would be atomic powered, capable of providing up to eight times more
communications channel capacity than
is contemplated for first-generation lowaltitude systems.
Low-Altitude Systems ■ RCA and
AT&T are building low-altitude communications satellites, both of which are
scheduled for launching later this year.
RCA is developing Relay under contract
to NASA, and AT&T is building Telstar, which NASA has agreed to put into
orbit on a reimbursable basis.
Dr. Engstrom said it is important to
proceed with such experimental satellites to demonstrate satellite communications as soon as possible. But he
agreed that synchronous satellites have

rector of the Office of Emergency
Planning in the Executive Department
(Broadcasting, Feb. 26). The appointment, submitted March 1 to the Senate
by President Kennedy, was referred to
the Senate Commerce Committee and
hearings will be held, it is believed, on
March 20. When Dr. Stewart is confirmed in his $20,000 a year job as assistant director of OEP, he will be
named by the President as Director of
Telecommunications Management to
act for the President on telecommunications policy and government frequency
allocation matters.

"great potential advantages."
In addition to Sen. Kefauver, witnesses expected to testify when the hearings resume this week are representatives
of AT&T, International Telephone &
Telegraph, the Justice Dept., Americans
for Democratic Action, the Defense
Dept. and the Communications Workers
of America.
JFK

nominates

Stewart

Dr. Irvin Stewart, West Virginia U.
professor and ex-FCC member was
institution as well as of the FCC, was
nominated last week to be assistant di-

It's back

to Bangor

for Maine's ch. 7
FCC is having hard time deciding
where to allocate ch. 7 in Maine. The
agency has reversed its field for third
time, and invited comments on proposal
to shift ch. 7 to Bangor and add ch. 3
to Calais, a move which would require
approval of Canadian government.
In earlier actions, FCC had (1)
moved ch. 7 from Calais to Bangor and
(2) rescinded that action and shifted
channel back to Calais (Broadcasting,
Jan. 15). Reassignment to Calais was
stayed by order so channel technically
now belongs to Bangor. Commissioner
Newton N. Minow dissented.
70c

FCC

on

uhf-vhf

quality:

difference

not

significant

a slight difference between vhf and
uhf picture quality at the average
locations, but this difference is not
significant considering the limited
amount of sample measurements

The report, signed by George W.
Waldo, FCC engineer, stated there
was no significant advantage discernible between horizontal and circular polarization.
The measurements follow:
completed at this time."
The gist of the report: "There is
Roof-top
Picture
ch. 31 Roof-top
94 ch .7
ch.2Roof-top
EFFECTIVE FIELD STRENGTH
Indoor
Grade Indoor
ch. 31
Indoor
ch. 2
ch. 7
87
100
3
96
4
97
Measured field strength, median
99
94
100
100
91 dbu
98 dbu
93 dbu
on roof-tops
100
100
100
100
100
99
5
100
100
Transmitter ERP, estimated
20 dbk
29 dbk
16 dbk
6
100
100
100
100
99
73 dbu
75 dbu
69 dbu
Field strength for 1 kw
100
Measured field strength,
to ghosting
73 dbu
72 dbu
median indoors
71 dbu
(2) Degradation due
52
dbu
42
dbu
Percentage
of
locations
where
grade
is equal or better
57
dbu
Field strength for 1 kw
21 db
27 db
18
db
Roof-top
"Building loss'
Roof-top
Picture
7
ch. Roof-top
2
Indoorch. 31
ON PICTURE QUALITY OBSERVATIONS
Indoor
Grade Indoor
98
71%
(1) Degradation due to thermal noise
93
32% ch
77%
Percentage of locations where grade is equal or better
1
31%
96
68
94
96
2
77
32%
69%
ch. 7
Picture ch. 2
ch. 31
91
86
97
3
95
Indoor Roof-top
Indoor Roof-top
Grade Indoor Roof-top
99
99
99
4
97
100
100
100
68
100
99
98
100
43%
91%
1
49%
94%
5
100
43%
94
97
89%
100
100
100
85
97
2
85
98
78
97
6
iOO
Preliminary first returns in the
New York uhf experiment, based on
200 measurements at 100 receiving
locations, have been submitted to
the FCC.

ETV

MONEY

BILL

TO

Supporters hopeful of passage;
Backers of federal aid to educational
television are holding their breath this
week, to see whether the project can
clear its last major test — on the House
floor.
The way to such a decision was
opened last week when the House Rules
Committee approved the bill (HR 132),
which would provide $25,500,000 in
federal aid to states and non-profit
groups for etv equipment and construction.
In eight years of trying, etv supporters
have never got so far. The Senate in the
last three Congresses, and again last
year, approved etv legislation. But
similar bills in the House never reached
the floor. Two years ago, the rules
group pigeon-holed an etv bill. Before
that, the proposal had never got out
of the Commerce Committee.
The Rules Committee action came on
a voice vote after Rep. Oren Harris CDArk.), chairman of the Commerce
Committee, urged approval to end "the
greatest waste of any single resource
in this country."
He noted that of 263 channels set
aside for etv, only 62 have been assigned. The principal reason, according
to the bill's supporters, is lack of funds
on the state and local level to activate
etv stations.
"This is the kind of program people
all over the country can support," he
said. "This is one of the greatest potential uses of television we have." He
reported that a majority of the 50 state
70d

HOUSE
Senate

FLOOR

version

differs

governors have approved the bill, as
well as President Kennedy, the Dept.
of Health, Education and Welfare and
most of the House Commerce Committee.
Provisions ■ The bill would provide
$500,000 for making etv surveys and
$25,000,000 for buying and installing
television equipment. The program
would be administered by the U.S.
Commissioner of Education, but federal
control over the educational programs
televised is expressly prohibited.
The proposal requires that federal
funds be matched by the local authority.
No state would be entitled to more than
$1 million in federal money, nor could
cility.
more than $250,000 go to any one faThe measure was criticized by only
two Rules Committee members, Reps.
Clarence Brown (R-Ohio) and William
Avery (R-Kan.).
Rep. Brown said the bill lacks safeguards against a federally financed etv
system being used to "teach false docRep. Avery said he's afraid the $25,trines." would be only a starter — that
000,000
once etv facilities are built, demands
would be made for federal subsidies to
keep them going. If a state can't raise
$500,000 to build a station, he said, it
cant' afford "the $250,000 a year it
costs
If to
theoperate
House them."
approves the bill, a
number of differences between it and
the Senate bill (S 205) must be recon-

ciled. The Senate bill, introduced bySen. Warren G. Magnuson (D-Wash.),
chairman of the Senate Commerce
Committee, provides for federal aid of
up to $52 million, does not require
matching funds, and does not earmark
assistance for etv surveys.
Hershey
FCC

run

plans

Hershey?

to find out

A hearing for a Pennsylvania fm station took on a chocolate hue last week
when the FCC expanded the issues to
cover the extent if any that the Hershey
Estates dominates the city of Hershey,
Pa., economically and whether a grant
to Hershey would intensify such dominance.
The issues were requested by Reading
Radio Inc., applicant for a mutually
exclusive fm authorization in Reading,
Pa. That company said that Hershey
Estates, sole stockholder of Hershey
Broadcasting Co., controls or owns almost all property in the town where the
chocolate company is located. Reading
cited ownership by Hershey of the sewerage, electric, water and telephone
companies, two hotels, an amusement
park and golf course, a hospital, several
farms and other properties.
As precedent Reading cited a 1948
FCC hearing on an application by Midland Broadcasting Co. to determine
whether its principal, Dow Chemical
Corp., dominated community economics, in which the FCC found economic
influence to be relevant to the case.
Commissioners Rosel Hyde, T. A. M.
Craven and John S. Cross dissented to
exploration of the economic issue.
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SHELTER

U.S.

TO

Fallout

protection

WGBB,

WNBF,

800

KMAN

The federal government is going to
build fallout shelters for key radio stations and if all goes well (meaning if
Congress appropriates the money) over
800 am stations in the next three years
will be protected against nuclear war.
The news was announced last week
by Paul S. Visher, director of civilian
defense technical operations, Department of Defense, in a talk to state
broadcasters association presidents in
Washington.
The Pentagon plans to install fallout
shelters in four prototype standard
broadcast stations this year, in 100 next
year and in 700 the year after, Mr.
Visher reported. There is already
$700,000 set aside for this purpose, he
said, and an additional $7 million has
been requested from Congress for the
following two years.
The first four stations: WGBB Freeport, N. Y.; WNBF Binghamton, N. Y.;
WSB Atlanta, Ga., and KMAN Manhattan, Kan.
In establishing and stocking fallout

AMS

national emergency still must be effect-

plan for broadcasters

WSB,

make it obvious that some form of
broadcast control in the event of a

revealed;

to be pilot stations

in 1962

shelters for radio stations, Mr. Visher
emphasized, it may not be necessary to
engage in any new construction; many
existing structures are suitable for this
purpose with slight modification.
The four were picked from a list of
a dozen stations proposed by the National Industry Advisory Committee
(NIAC), a group of broadcast and
communications specialists established
two years ago to advise the FCC on
defense matters.
Conelrad Future ■ There is no word
on the future of Conelrad, FCC Commissioner Robert T. Bartley told the
state presidents.
He intimated that reports about the
demise of Conelrad are erroneous; that
what is expected is a revision of Conelrad so that its basic mission, denial of
navigation aid to enemy airplanes, is no
longer necessary. But some form of
emergency communications is still necessary, Commissioner Bartley said. He
said civil defense requirements, White
House needs and military necessities

Lull before a storm
off Lake Michigan?
It was all quiet on the Chicago
stone, the commissioner's legal assistant, and James Juntilla, assistant
local tv programming front last week
to
the
chief
of the broadcast bureau.
as the FCC and Chicagoans prepared for hearings scheduled to beStations' Side ■ Chicago's stations
have contended repeatedly that they
gin there March 19 (Broadcasting,
Feb. 26).
provide their audiences with sufficiAt the close of business Thursday
ent local programming to meet its
needs, and challenge comparisons
(March 1), the commission had rewith stations elsewhere. Those with
ceived notices of appearances from
the higher percentages of local live
five parties — not counting the Chicago tv stations which were made
offerings appear disturbed that the
FCC staff has so broadly lumped all
parties to the hearing. It was scheduled to determine efforts made by the
Chicago stations in its "undistinfive Chicago stations to determine
record" list.
Some guished
broadcasters
fear that the
and meet the local programming
needs of their community.
general inquiry may build up into
But FCC Chairman Newton N.
a major "circus" for hometown
cranks and self-made critics. But so
Minow added a more direct object
far, the least rational Chicagoans
to the hearings during recent speakhave not registered to testify.
ing engagements there. He emphasized the multi-million dollar profits
Telling the commission of their inthe networks take from their Chitent to testify were William L. Morrison (no further identification),
cago stations, and asked his audiRev. John S. Banahan, director of
ences why the networks should not
be expected to return at least some
radio-tv, Archdiocese of Chicago;
Robert Ahrens, executive director,
of these profits to the local scene for
Adult Educational Council for Greatprogram and talent development.
Commissioner Robert E. Lee, who
er Chicago; William J. Thomas, coordinator for Community Civic
will conduct the hearing, said he
Leaders of Northern Illinois and
hoped to begin on the scheduled
date but that a request for more time
Greater Chicago, and William Castleman, American Federation of Senior
probably would be granted. FCC
staffers to assist Commissioner Lee
Citizens.
A confident prediction the probe
in Chicago include Arthur Glad72 (GOVERNMENT)

ed. Even if Conelrad is relaxed to the
point that the present strict controls are
unnecessary, Mr. Bartley said, the present system must continue until a new
system is "engineered" by the FCC.
Whatever the new system, Mr. Bartowned.
ley emphasized, it will be "privately"
NAB Radio Vice President lohn
Meagher announced the establishment
of an industry civil defense committee.
John S. Hayes of the Post-Newsweek
stations has been named chairman, Mr.
Meagher said, and its first meeting will
be March 21 in Washington.
NIAC Meeting ■ Earlier in the week,
members of NIAC met in Washington
and heard reports on White House and
civil defense requirements, including
the need for making sure that the President can talk to the public as quickly
as possible from wherever he may be.
A final decision on Conelrad should be
forthcoming in a few weeks, a Defense
Department spokesman said.
Among other subjects handled by
NIAC: (1) A standby script has been
prepared for all broadcasters to use in
the event of an emergency. This was

would reveal the stations program
shows of good quality and variety
was made by three members of the
Illinois congressional delegation that
represent districts in the city.
Station Support ■ Reps. Roman
Pucinski, Dan Rostenkowski, both
Democrats, and Harold R. Collier,
Republican, agreed the stations had
made considerable progress in the
last three years, and now program a
generous amount of public service,
as well as good entertainment.
Reps. Pucinski and Rostenkowski,
in fact, welcomed the probe. Rep.
Pucinski said the commission should
"get out into the field to see what's
going on." But the Chicago stations,
he said, may be "an eye-opener." The
commission will "see the tremendous
amount of time and money spent to
bring good local programming to
Chicago," he said.
Rep.why
Rostenkowski
he didn't
know
Chicago wassaidpicked,
but
he's "happy it was — a lot can be
learned there" that could be put to
worthwhile use elsewhere.
Chicago's tv stations are WBBMTV (CBS-owned), WBKB (TV)
(ABC-owned), WNBQ (TV) (NBCowned) WGN-TV (an independent
owned by the Chicago Tribune) and
educational WTTW (TV).
BROADCASTING, March 5, 1962

NEW!

/

\

IMPROVED!

/

Sylvania GB-1252/6U8A
provides unusual longevity
—genuine

/

interchangeability

Problem was the popular 6U8A, as good as it is,
was not specifically designed to fill the stiff requirements of broadcasters.
Sylvania, working with station engineers, analyzed 6U8A
field performance and developed a superior replacement...Gold Brand GB-1252/6U8A. Now, broadcasters can
expect and get vastly improved life expectancy, high stability throughout useful life. Electrical uniformity from
tube to tube is improved, too, providing superior
interchangeability, optimum performance from the
moment of replacement.
Here are some of the improved features of
GB-1252/6U8A: tighter specifications on Gm and
plate current spread; stringent controls on grid
emission; longer life tests; severe interface life
tests; and gold-plated pins for improved electrical contact.
v
,1
GB-1 252/6U8A — a specific design for a specific
job — is typical of the Sylvania Gold Brand Tube
program. Ask your Sylvania Industrial Tube Distributor about Gold Brand types for broadcasting such as: GB-5814A and GB-6189,
medium-mu double triodes; GB-5725, dualcontrol pentode; GB-6201, high-mu double
triode.

/

For technical data on a specific type, write
Electronic Tubes
Division, Sylvania
Electric Products Inc., 1100 Main Street,
Buffalo 9, New York.

Available from your Sylvania Industrial Tube Distributor

SYLVANIA
GENERAL
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dratted by an NIAC committee and
cleared with civil defense authorities.
It was submitted to the FCC for distribution toall broadcasters. (2) NIAC
recommended that the FCC approve
the use of the audio facilities of tv stations to be used in existing state emergency fin nets. TVs aural broadcasts
use fm. (3) NIAC is studying the best
use of remote broadcast channels for
use as communications links in emergency broadcast networks.
Tedescos

to be heard

on trafficking

Their application for an am station
in Chisholm. Minn., has been set for
hearing on several issues, among them
the extent of and motivation for their
trading in broadcast properties. The
brothers Tedesco had requested the
FCC to issue a declaratory ruling that
they were not guilty of trafficking after
a hearing in which the issue was raised
failed to material ize. The commission
refused (Broadcasting, Jan. 15).
The trafficking issue was raised initially when the Tedescos applied to buy
WMIN Minneapolis from Franklin
Broadcasting Co. (Broadcasting, July
3, 1961). Franklin asked the FCC to
approve the sale without hearing or dismiss the application. The commission
dismissed the application, and later refused to rescind questions on the trafficking issue alone. Chairman Newton
N. Minow dissented to this refusal, saying that since the issue was raised, the
Tedescos should have the right to resolve itin hearing.

defends

past — telling the world the bad as
well as the good about America.
VOA's job, he acknowledged, is to
present the United States and democracy inthe most favorable light.
But, he added, the Voice is also
"obliged to tell our story in a truthful way, to tell it, as Oliver Cromwell said when sitting for his portrait: Paint us with all our blemishes and warts!"
This was the standard VOA line

AGAINST

congressmen

as quid

pro

quo

would

Rep. Oren Harris (D-Ark.), committee chairman, has notified the commission he feels its proposal to deintermix eight markets is "an unsatisfactory solution" to the vhf-uhf problem.
The commission's all-channel-receiver
legislation offers a better answer, he
said.
The committee starts a five-day hearing today (Monday) on the bill (HR
803 1 ) which would empower the FCC
to require set manufacturers to produce
only 82-channel receivers. The Senate
version of the bill (S 2109) was the
subject of the Senate subcommittee
hearings.
But it will also consider nine bills introduced by congressmen whose districts would be affected by the commission's proposal to substitute uhf
channels for existing vhf channels. All
nine would block the commission,
temporarily or permanently, from implementing its proposal. Five of the
bills, as a concession to the FCC's
hopes to boost uhf television, provide
for all-channel sets.
A number of the sponsors are expected to make the same argument
made to the Senate subcommittee —
that all-channel set legislation is fine,
if guarantees are included to preserve

against

VHF

PLAN

kiii deintermixture

for requiring

The FCC, whose deintermixture proposal ran into considerable criticism
during a Senate Communications Subcommittee hearing two weeks ago
(Broadcasting, Feb. 26), is due to
hear more of the same when the agency
goes before the House Commerce Committee this week.

Voice

The Voice of America celebrated
its 20th birthday last week (Feb. 26)
and received congratulations from
President Kennedy, who exhorted
the international radio service to
continue in the future what it has
sometimes been criticized for in the

74 (GOVERNMENT)

Other

issue

Nicholas and Victor J. Tedesco, principals of Tedesco Inc., will have an
opportunity to attempt to clear themselves of trafficking charges before the
FCC.

Kennedy

HARRIS

move

all-channel tv set
existing vhf assignments.
Harris Agrees ■ Rep. Harris indicated he shares this view while testifying before the House Rules Committee
on educational television legislation (see
story, page 70-D). He said many uhf
channels are going to waste. Then he
said: "A big drive is on in a program
to obtain greater use of channels
through deintermixture. . . . This is a
very unsatisfactory solution in my judgment. Many of us feel that one solution is the all-channel set."
Arkansas
again

court

favors

pay

order
tv

Closed-circuit pay tv last week won
a second round in Arkansas' Pulaski
County Circuit Court. The court issued a decree reaffirming its earlier
opinion which upheld the unanimous
decision of the Arkansas Public Service Commission ordering Southwestern
Bell Telephone Co. to provide necessary facilities for a pay tv system to
Midwest Video Corp., which holds
Paramount Pictures' Telemeter franchise agreement.
The order, signed by Judge Guy
Amsler on Feb. 27, came after the filing of an application by the interveners
for a rehearing of an appeal which
sought to have the Public Service Commission's ruling vacated (Broadcasting. Jan. 29).
The court, in denying the petition of
the intervenors (Independent Theatre
Owners of Arkansas, United Theatres
Corp. and Rowley United Theatres)

congressional

critics

when it first went on the air, as the
official voice of the U. S., on Feb.

which houses the VOA. Secretary of
State Dean Rusk, also attending,

24, 1942, with the promise: "We
shall
the truth."
Thetell Voice
has been criticized

said the service is "an indispensable
dimension in American diplomacy."
The President, whose remarks
were carried by the VOA in 35 for-

since then by some members of Congress who felt the service should emphasize the positive aspects of American life, and ignore the negative.
Edward R. Murrow, the present director of the VOA's parent organization, the U. S. Information Agency,
heard these sentiments expressed at
his Senate confirmation hearing last
year, and again at a hearing on his
agency's appropriation.
Indispensable ■ President Kennedy
spoke at ceremonies in the Health,
Education
and
Welfare Building,

eign information
languages, called
for national
"a free
flow of
across
boundaries and oceans, across iron
curtains and stone walls."
"We are not afraid to entrust the
American people with unpleasant
facts, foreign ideas, alien philosophies and competitive values," he
said. "For a nation that is afraid to
let its people judge the truth and
falsehood in an open market is a
nation that is afraid of its own
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Michigan!

Radio carries commercials

to FAR

the largest

radio audience — morning, afternoon, night — in the
Kalamazoo-Battle Creek and Greater Western Michigan
market.
And the WKZO Radio coverage area is one
7-COUNTY

PULSE

REPORT

KALAMAZOO- BATTLE CREEK AREA — SEPTEMBER, 1961
SHARE OF AUDIENCE — MONDAY-FRIDAY
6 A.M. • 12 NOON
12 NOON -6 P.M.
6 P.M. - 12 MIDNIGHT

WKZO
30
24
34

of America's fastest-growing markets, too. Kalamazoo
alone is expected to outgrow all other U.S. cities in
personal income and retail sales between now and 1965.
WKZO

Statio18n "B"
16
13

Station7 "C"
139

outpulls all competitors in all 360 quarter

hours surveyed, 6 a.m. -Midnight, Monday
Friday (see Pulse at left).
Ask your Avery-Knodel

man

through

soon for the amazing facts

about WKZO's supremacy in Greater Western Michigan.
Sources : Sales Management Survey of Buying Power, May 10, 1961 ;
Television Magazine.
%The 173-foot Buddha in Afghanistan is the world's tallest statue.

WKZO-TV — GRAND RAPIDS-KAIAMAZOO
WKZO RADIO — KALAMAZOO-BATTLE CREEK
WJEF RADIO — GRAND RAPIDS
WJEF-FM — GRAND RAPIDS-KALAMAZOO
WWTV — CADILLAC-TRAVERSE CITY
KOLN-TV — LINCOLN, NEBRASKA
BROADCASTING, March 5, 1962

WKZO
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directed them to pay "all costs of this
action. . . ." In upholding the commission's decision, according to Paramount,
the court made "a broad and sweeping
finding" to the effect that the order of
the commission violates no rights of
intervenors under any acts of Congress,
the Federal Constitution or the Constitution of the State of Arkansas.
CELLER

LIKES

Congressman
to that band

ALL-UHF

would

move

in 6-year

all 1

period

Rep. Emanuel Celler (D-N. Y.) last
week offered his opinion on the vhfuhf controversy — move all television to
the uhf band. And he introduced legislation (HR 10385) to accomplish this
transition in an "orderly" manner over
the next six years.
Under his proposal, the changeover would be effected this way:
1. The FCC would stop granting any
further vhf channel assignments and
would assign a uhf frequency to every
vhf licensee.
2. Licensees would be authorized immediately tobroadcast over both bands.
3. After two years, or on the expiration of his present license, whichever
is later, a licensee would be required
to broadcast over both bands.
4. At the expiration of six years, all
vhf broadcasting would cease.
Rep. Celler, chairman of the House
Judiciary Committee and its Antitrust
Subcommittee, has been interested in
the vhf -uhf problem since 1957. In
that year, his subcommittee issued a
report noting that a scarcity of operating uhf television outlets was a major
factor in preventing the development
of a truly nationwide communications
service.
Since 1957, Rep. Celler said, "the
situation has steadily worsened." He
noted that of 2,227 tv assignments authorized, more than 1,600 are unused,
1,441 of them in the uhf band.
FCC

lawyer

would

flunk

all ch. 12 applicants
"A pox on all your houses," the FCC
general counsel's office said in essence
last week in proposed findings that all
participants in the 1957 contest for ch.
12 Jacksonville, Fla., made or encouraged ex parte contacts with the FCC
and that all three parties should be disqualified and the grant voided. Counsel
also claimed that former Commissioner
Richard A. Mack, the member allegedly contacted, should have disqualified
himself from voting.
The applicants for ch. 12 were Florida-Georgia Tv Co. (which won the
grant), Jacksonville Broadcasting Co.
and the City of Jacksonville (which
76 (GOVERNMENT)

withdrew from the contest and no longer would accept a grant). The FCC
reopened the case last year to take evidence on alleged off-the-record representations to the commission (Broadcasting, Sept. 11, 1961).
Florida-Georgia (WFGA-TV) said
that the record is closed, that the grant
is neither void nor voidable and that
there was no evidence to indicate Florida-Georgia knew of any contacts allegedly made on that applicant's behalf.
The company also said that no commissioner involved in the grant was
obliged to disqualify himself.
Florida-Georgia rebutted as hearsay
much of the evidence the general counsel termed disqualifying. Entries from
Commissioner Mack's diary are hearsay
not open to cross-examination, the comThepany said.
City of Jacksonville said no
stigma should be attached to the city's
record before the FCC. If ex parte
approaches were made on its behalf,
the governing board, representing
200,000 persons, knew nothing about
them. The city said the evidence does
not prove that anyone was hired to influence the FCC on behalf of its application, but that in any case, the city
commissioner who, FCC counsel said,
did hire a lawyer to exert influence,
was not a party to the proceeding. The
city is licensee of WJAX Jacksonville.
Jacksonville Broadcasting Co. said
Florida-Georgia should be disqualified
and its grant set aside. Ex parte contacts were made with the knowledge of
and at the direction of Florida-Georgia
and the hearing record contains "clear
evidence" to that effect, JBC said.
Actions by JBC to influence the commission were taken merely to counteract political pressures exerted by rivals
and were not disqualifying, that company claimed. JBC principals acted
only
after FCC
staff instructions

were issued and it came to their attention that other parties were trying to
discredit them with political propaganda, JBC said. Mr. Mack should
have disqualified himself but no present
member of the commission should be
disqualified, the company claimed.
Petty

cases

waste

FTC's time— Elman
Government agencies waste too
much time on petty, individual cases
and don't have time for the larger policy-making issues. That was the indictment made last week by an FTC commissioner against his own agency.
But it has portents for all other federal regulatory agencies, including the
FCC.
The charge was made by FTC Commissioner Philip Elman, one of the
New Frontier appointments to the
trade commission. It came about in a
complaint of misrepresentation against
Gimbel Bros, department store in Philadelphia. The FTC majority, with only
Commissioner Elman dissenting, found
that Gimbel Bros, in 1959 had deceptively advertised fur coats as to content
and pricing. In so doing, the FTC overruled a hearing examiner who had
recommended that the complaint be
dismissed for lack of evidence.
A federal regulatory agency is not a
court, Mr. Elman emphasized. Whereas a court waits for cases to come to
it, a regulatory agency initiates cases
which have policy objectives. He said:
"Congress did not contemplate that
the commission would function, like a
passive arbiter of controcourt, as versies.aIt was
not created merely to
legal standards to isolated
apply specificacts
commercial
. . . Congress gave the
commission a most challenging assignment, expecting that it would be met
by planned affirmative action."

FCC fails to see need for new duopoly rule
The FCC frowned Friday at a new
overlapped service instead of perinterpretation of its duoply rule,
range. centage ofoverlap in a certain power
proposed by the Broadcast Bureau as
grounds to disapprove sale of KGMS
The FCC should not approve the
Sacramento. FCC proposed to adopt
sale because 57,127 persons would
an examiner's recommendation favorbe receiving signals from three staing approval of the station sale from
tions partly owned by the proposed
Anthony C. and Alfred A. Morici,
purchasers of KGMS. This would
Carol McNamee, Marianne Aiassa
lead to a concentration of media
and Abraham R. Ellman to Capitol
control, the bureau said.
Broadcasting Co. for $577,500.
Capitol
the FCC's
Capitol principals A. J. Krisek,
tion of itssaidoverlap
rule interpretahas been
Theodore Wolf, A. Judson Sturtevant
that the 2 millivolt contours of the
Jr. and Herbert W. Dustin also have
stations must overlap for duopoly
interests in KFIV Modesto and
to exist; that the would-be purKFAX San Francisco.
chaser is being used as the "guinea
The bureau in oral argument
pig" in attempts to change an interThursday suggested the FCC conpretation of 20 years standing —
without rulemaking.
sider the number of people receiving
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Tapes and 1001 other items fly by Air Express as routine. Why? Because overnight, door-to-door delivery (which
only Air Express offers, nationwide) steps up sales. Because gentle handling cuts packing costs and breakages.
And there are other savings— on inventory, warehousing,

insurance. All these benefits come

at low rates. For

example, $8.12 for 25 lbs., 1,000 miles! Insist on Air Express for your shipments. It's the only air shipping service with priority on all 35 scheduled U.S. airlines, plus 13,000 R E A Express trucks for pick-up and delivery.
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WBC's
FCC

PROGRAMMING

past

renews

performance
14

licenses,

outshines
but

The past performance of Westinghouse Broadcasting Co. has been "uncommonly good," the FCC said last
week in renewing the licenses of 14 of
WBC's 15 broadcast stations.
At the same time, the commission
waved a club over the corporate head
of WBC and the parent Westinghouse
Electric Co., warning that any future
antitrust violations by the parent company will raise "grave questions."
Last week's FCC action renews
WBC's licenses without reservation and
technically they are good for three
years. They are not considered short
term licenses, although WBC stations
in Oregon will be up for renewal again
in 1 1 months and Boston stations in
April 1963.
Commissioner Robert T. Bartley dissented and voted for a hearing. Chairman Newton N. Minow and Commissioner Frederick W. Ford favored renewals but for one year only.
The WBC stations fell under an
official FCC cloud after the conviction
a year ago of Westinghouse Electric

issues

PAID

parent's

OFF

sins;

a warning

Corp. and certain of its officers for
criminal antitrust violations. Westinghouse and several other companies, including General Electric Co., were
found guilty of conspiring to rig prices
on heavy electrical equipment.
How They Stack ■ As noted by the
commission, the antitrust conduct involved aproduct not related to broadcasting and executives in an organizational line different from that controlling the broadcast stations. The highest
placed official convicted was a divisional vice president, three organizational
tiers below the president of Westinghouse Electric, the FCC said, and WBC
has its own board and officers at a level
two tiers below the president of the
parent company.

The broadcast operations and personnel were not involved in the antitrust cases and neither was the management of the parent company, the
FCC noted.
The commission spared few adjectives in its praise of the past broadcast
record of Westinghouse, beginning with
KDKA Pittsburgh in 1920. The FCC's
review of the pending applications revealed the following: WBC devotes a
larger percentage of total expenses to
programming than most stations; overall programming shows balance, and
there are some programs in every category type; promises have been substantially met through performance.
"The inquiry has gone beyond conventional processing [of renewal applications] and marks the Westinghouse
broadcast performance as uncommonly

INCREASED

i

POWER
COMBINE

TO MAKE

KPOL
LOS ANGELES
A BETTER

BUY

THAN

EVER!

New Power, 50,000 Watts for KPOL
AM 1540 and 100,000 Watts for FM
93.9 is ringing the cash register
louder than ever for KPOL advertising. Phone WEbster 8-2345 for facts.
REPRESENTED BY PAUL H. RAYMER CO.
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good," the FCC said. Especially praised
by the commission were WBC programming efforts relating to quality, encouragement of new talent, education, editorializing, public affairs and news.
The Dark View ■ On the debit side,
the FCC said "Westinghouse has a long
history of antitrust involvement." Misconduct outside the broadcast field is
weighed against an applicant according
to a commission policy statement in
March 1951. Pointing to previous antitrust and monopoly investigations of
WBC by the FCC in 1952 and 1955,
the commission said its "concern with
the meaning of this policy in relation
to Westinghouse punctuates broadcast
On the other hand, the commission
history."
said, past violation of antitrust laws is
not absolutely disqualifying. In WBC's
case, there were found to be other favorable facts and considerations which
outweigh the record of unlawful con-

duct in non-broadcast matters. "Having deliberated at considerable length,
we are moved to leave undisturbed the
broadcast status
commission
said. of Westinghouse," the
After describing Westinghouse Electee's background at length and the
promises made in the renewal proceeding, the FCC said: "If . . . Westinghouse again engages in such significant,
widespread antitrust violations, in spite
of . . . the new programs and new
assurances, then obviously a grave question would arise whether Westinghouse's
most important and most seriously undertaken commitments can be credited.
The judgment for renewal . . . would
have to be re-evaluated in the light of
thisThe
serious
question."
Dissenters
■ In voting for a
hearing on the renewal applications,
Commisioner Bartley said that a determination should be made as to who
has ultimate and definitive responsibility for the broadcast stations — Westinghouse Electric or Westinghouse Broadcasting. If the parent company does
have this obligation, than antitrust activities may creep into broadcast operations, he said. If not, then serious auestions are raised as to the extent of delegation of power to subordinate operating officials, Commissioner Bartley said.
"Accordingly, I believe the record
should include a searching inquiry into
what extent decisions by officials of
WBC are, or have been, changed or
over-ruled
by Westinghouse Electric,"
he concluded.
Chairman Minow agreed the WBC
stations should be renewed, but thought
it should be only for 12 months. "We
face a fundamental problem of corporate schizophrenia — a large, respected
American corporation found guilty of
serious crimes in a non-broadcast area
of activity, yet possessing a solid record of broadcasting in the public interest. ... In its devotion to public
service in broadcasting, Westinghouse
hasBut,
few Chairman
peers and no
superiors."
Minow
continued,
WBC cannot be thought of apart from
its own parent. The questions posed
turn on the meaning of licensee responsibility in the case of a large, publicly
held corporation operating different
businesses, he said. "We can draw little
comfort from the character of those
who operate such a company's broadcasting stations if the actions of their
superiors in non-broadcasting fields
show
them to be basically unreliable,"
he stated.
He said the FCC has reasons to both
trust and at the same time doubt Westinghouse and, therefore, WBC should
not get off with a warning. The commission should review WBC's licenses
on its own motion in 12 months "to
test our present conclusions as to the
company's responsibility against further
BROADCASTING, March 5, 1962
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CONTINUITY
is a familiar word in radio and TV parlance; it's also an
appropriately descriptive word as applied to our sales picture here
in Rochester.
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BROADCASTING, March 5, 1962

Inc.
79

experience," he said.
The majority decision, he said, does
not provide the FCC with the opportunity to make an overall review of
Westinghouse because license periods
are staggered geographically.
The Westinghouse stations renewed
include WBZ- AM-FM-TV
Boston;
KYW-AM-FM-TV Cleveland; KDKAAM-FM-TV Pittsburgh; WJZ-TV Baltimore; WOWO Ft. Wayne, Ind.; KEXAM-FM Portland, Ore., and WIND
Chicago. Not renewed was WBZA
Springfield, Mass., which duplicates the
programs of WBZ. That operation is
under study because of questions raised
when WBC contracted to purchase
KLAC Los Angeles.
The KLAC purchase proposal has
been canceled but the FCC is still looking into charges that WBZA is a mere
satellite of WBZ and provides no local
service for Springfield.
Still pending at the commission are
renewal applications for General Electric's WGY-WGFM (FM) and WRGB
(TV) Schenectady, N. Y. (Broadcasting, Feb. 12). GE, which is the direct
licensee of its stations, was found guilty
in the same antitrust conspiracy as
Westinghouse.
'Gentleman's agreement' cited
A Puerto Rico radio station last week
asked the FCC to enforce a "gentlemen's agreement" which its four owners claim was part of the purchase of
50% interest in the station.
WMNT Manati, P. R., asked the

FCC to deny the application of Raul
Santiago Roman for a new radio station in nearby Vega Baja, P. R. The
four co-owners of WMWT
submitted
affidavits claiming that when they paid
Mr. Roman $40,000 for his 50% interest in WMNT, each of them had the
understanding that $20,000 was for the
radio property and another $20,000
was for Mr. Roman's agreement not to
compete in the Manati area for five
years. The transfer of control was approved in August 1961, but the FCC
sale approval quoted by WMNT in its
petition, makes no reference to an
agreement not to compete.
Hayes
of

50

urges
kw

raising

ceiling

CBS Radio has urged the House of
Representatives to free the FCC from
the inhibiting effect of a 24-year-old
Senate resolution that requested the
commission to limit radio stations to
50 kw power.
Network president Arthur Hull
Hayes said that the House, through a
resolution, could also recommend that
the commission reconsider its decision
to duplicate 13 of the 25 clear channels.
Higher power for the clears would
be better than duplication as a solution to the problem of expanding nighttime service to rural areas, Mr. Hayes
said. But, he added, the commission
has been reluctant to consider it bePROGRAMMING

'Your

opinions

BROADCASTERS

count' women's
group
URGE CRITICISM FROM PUBLIC

If the American public is dissatisfied
with
programming,
broadcasters
know? why doesn't it let
Members of the National Council of
Women of the United States, meeting
at an all-day conference on broadcasting in New York, Feb. 27, were
urged by radio-tv spokesmen to write
or call the nearest station with constructive suggestions for the improvement of programming standards.
A speakers' panel agreed the public
must lend a hand if program quality is
to be uplifted. It included Louis Hausman, director, Television Information
Office; James Hagerty, ABC vice president for news, special events and public
affairs; Frank J. Shakespeare Jr., vice
president and assistant to the president
of CBS-TV, and Irving Gitlin, executive producer, creative projects, NBCTV.
Other conference speakers were Ralf
Brent, president of WRUL Scituate,
EG

cause of the resolution passed by the
Senate in 1938.
Mr. Hayes expressed his views in a
letter to Rep. Morgan Moulder (DMo.), chairman of the House Communications Subcommittee, which is
considering legislation that would bar
the commission from implementing its
clear-channel decision (Broadcasting,
Feb. 19, Feb. 5).
In contending the 1938 Senate resoclear
FCC'squoted
in the
played a partMr.
channellutiondecision,
Hayes
several of the commissioners who referred to that resolution in their testimony before the House subcommittee.
And he noted that FCC Chairman
Newton N. Minow had said that the
commission would welcome an expression of congressional opinion on the
question of higher power.
Mr. Hayes said the economic, social
and political considerations that may
have prompted the Senate to request
a 50 kw power limit in 1938 no longer
prevail, and "the unnecessary limitation" should be removed.
He suggested that this be done
through a resolution. But although the
inhibiting resolution was passed by the
Senate, he submitted draft language for
one to be acted on by the House. The
resolution would put that body on
record not only as favoring higher power, where deemed desirable by the FCC,
but as suggesting that the commission
reconsider
its clear-channel decision in
ing.
light of the removal of the 50 kw ceil-

.

told

Mass., international short-wave station;
William G. Harley, president, National
Assn. of Educational Broadcasters, and
Dr. S. Franklin Mack, executive director of the Broadcasting & Film Commission of the National Council of
Churches of Christ, U.S.A. Moderators
were Frank Blair, NBC News, and
Harry Reasoner, CBS News.
Leadership ■ In an address during
the morning session, Mr. Hausman
said: "In your positions of leadership
and influence, you can encourage and
stimulate your constituents to a steady
and increasing demand for excellence."
He suggested the council might list and
recommend programs of special interest
to members through organization bulletins. He also urged the women to be
selective in tv viewing for themselves
and their families.
Mr. Hausman also expressed his belief that the broadcaster must serve all
the people. Since it is a medium that

everyone can share, broadcasting must
"interest the uninterested, as well as
serve those
already
interested,"
he declared. But
revolutionary
change
in
tv programming content is impossible,
he said, because of the diversity of
public tastes, freedom to choose and
the natural limitations of creativity.
Fundamental to long-range improvement of tv is the need for a more discriminating audience. Mr. Hausman
felt, however, that as society in general
progresses toward excellence, so will tv.
Ralf Brent offered the facilities of
WRUL to the women to implement a
program to educate and inform people
throughout the world.
Irresponsibility ■ Dr. Mack said he
feels the viewing public
irresponsibility" when it
mand better programming
applaud the good shows

is "guilty of
does not deand does not
it has seen.

He said the public must "mobilize discriminative support for as well as
against." More public concern and balanced criticism are prerequisites to
better programming, he said.
While on the subject of the use of
communications satellites in broadcastBROADCASTING, March 5. 1962
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ing, Dr. Mack mused: "May it not be
that these all-out efforts to improve
the means of communications are
covering up an unconscious desire to
put off . . . the moment of truth when
we must face the question, "For what
purpose are these improved means to
be used?' "
During an afternoon qucstion-andanswer session, Mr. Gitlin urged members of the audience to write their
local station managers if they expect to
see more cultural programming in
small-market tv. "You'll be surprised
at the response," he said.
Intelligent Letters Few ■ Underlining
Mr. Gitlin's observation, Mr. Shakespeare, until recently vice president and
general manager of WCBS-TV New
York, said that while he was with the
station he received no more than 12
"intelligent, constructive" letters a week
from viewers. "Send more. Encourage
people to write. ... It would have a
sweeping effect," he declared.
The same goes for commercials, Mr.
Shakespeare said — viewers should write
the station if a commercial offends
them. "Advertising agencies want to
tell you about the product so you'll buy
it, not so you won't buy it."
Mr. Shakespeare also expressed concern over possible government control
of tv. He said there must always be a
balance between the government's
power and tv's power if we are to live
in a democratic society. "Keep the
broadcaster responsible to the community he serves. It is the slow way,
the democratic way, the sure way."

Wrather

earnings

$310,504

hit

for half year

The consolidated net earnings of
Wrather Corp. for the first half of fiscal
1962 (ended Dec. 31, 1961) were
$310,504, equal to $0.18 per share.
Comparable figures for the like period
of the previous fiscal year are not available because of a realignment of the
corporate structure prior to the initial

public
The
A. C.
which

offering in June 1961.
figures do not include those of
Gilbert, toy manufacturer, of
Wrather acquired 52% in December 1961.
Other Wrather properties include the
Disneyland Hotel, Muzak Corp., Stephens Marine and the Lassie, Lone
Ranger and Sergeant Preston of the
Yukon tv series. The Lone Ranger tv
series, after 14 continuous years of network exhibition, is now in syndication

through Wrather's Telesynd Div., and
results to date are encouraging Jack
Wrather, president, said in his report
to stockholders.
Mr. Wrather also noted that Lassie,
now in its eighth year on CBS-TV
for Campbell Soup, "has maintained its
position as one of the most consistently successful television shows."
SAG,

AMG

extend

pact

during negotiations
For the convenience of both parties,
the franchise agreement between the
Screen Actors Guild and the Artists'
Managers Guild, talent agency association, has been extended until April 30.
The former extension expired Feb. 28.
A major item in the negotiations is
SAG's insistence that actors working
for minimum scale not be required to
pay agents' commissions. Another is the
withdrawal of all permissions for talent
agents to act also as program producers, effective next September.

WPIX signs for 'Paris' film
Granada Television Network Ltd. of
England and WPIX (TV) New York
have completed an arrangement for
broadcasting and syndication in the
U. S. of "Paris — the Cancer Within,"
a one-hour program from a series of
Granada documentaries.
Produced in Paris, Granada's special
report outlines the French-Algerian
crisis and its effect on Paris. WPIX
has not set a date for its first telecast
of the program.
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Top ten evening

programs

from

February

(Percentage of viewers familiar with a show who
Total
TvQ
Audience
Rank Program
1 Ben Casey
56
2 Bonanza
3 Saturday Night Movies
52
4 Disney World of Color
49
50
4 Doctor Kildare
49
6 Hazel
44
6 Red Skelton
8 Andy Griffith Show
44
8 International Showtime
43
10
Wagon Train
43
Copyright Home Testing Institute Inc., 1962 42
82 (PROGRAMMING)

report by age

consider it "one of my favorites.")
6-11
TvQ
TvQ
TvQ
18-34
TvQ
TvQ
12-17
35-49
53
56
48
46
57
48
62
46
45
39
57
49
49
61
79
55
52
34
63
61
40
40
36
39
61
45
46
60
62
54
42
38
48
42
40
34
38
47
71
36
35
50
36
56
52
38
50
42
39
38

ASCAP's

'61

gross

$33.1
million
American Society of Composers,
Authors & Publishers took in $33,191,987 during 1961, George Hoffman, controller, told the society's west coast
27).
membership
meeting Tuesday (Feb.
This was an increase of 2.7%

over

the 1960 gross of $32,344,135. Virtually all of the ASCAP revenue came
from license fees paid by broadcasters
and others for the use of music owned
by ASCAP members, this part accounting for $32,891,095 in 1961.
Of the total revenue, 19.88% went
for operating costs, divided just about
equally between salaries and home and
branch office expenses, leaving $26,592,240 for distribution to members,
Mr. Hoffman reported.
Stanley Adams, ASCAP president,
said the organization's membership now
includes 5,679 active writer members
and 1,902 publishers, plus 766 nonparticipating writers. Defending the society's legal expenses, particularly those
resulting from hiring outside counsel
for special assignments such as the tv
rate dispute, Mr. Adams told the western members that in this case "our
adversaries are the most powerful interests in America and we need the
best to meet them."
Educational
WBC

request

outlets,
series

A half-hour radio documentary series,
based on a study of America in 1831
by Alexis de Tocqueville and carried
on NBC Radio since mid-January
(Wed., 8:30-9 p.m.), has gained "such
critical acceptance and audience approval" that the Westinghouse Broadcasting Co. and more than 100 educational radio stations have requested permission to carry the 14-part series after
NBC completes its cycle in April.
Dr. George E. Probst, director of the
Tocqueville Project, last week revealed
that Westinghouse and the educational
stations have been granted rights to the
series, Democracy in America, and
added: "We must give credit for the
in the series to the exgrowing interest
tensive promotional effort exerted by
NBC and its local stations as well as

value of the programs."
the intrinsic
Dr.
Probst said approximately 130
NBC Radio outlets originally cleared
the series for a mid-January start but
in ensuing weeks additional stations requested the programs and presently 168
stations are scheduling Democracy.
Both the network and affiliates, Dr.
Probst said, have been "extremely cooperative" inpromoting the program to
local institutions, such as schools and
BROADCASTING, March 5, 1962

colleges, libraries, military installations,
educational and civic organizations.
The 14-episode series was financed
by a grant from the Fund for Adult
Education. Dr. Probst, who is adjunct
associate professor of history at New
York U., conducted the research for
the programs and directed the project.
Lister Sinclair, a Canadian radio dramatist, collaborated with Dr. Probst on
the scripts. The Canadian Broadcasting
Corp.'s repertory group of 87 actors,
participated in the programs, which
were produced on records.
Screen
sets

Gems

half-year

net income
record

Screen Gems Inc., New York, announced last week that its net income
for the first half of the current fiscal
year, ended last Dec. 31, amounted to
a record-breaking $1,372,327, equal to
54 cents a share, as compared with
$972,592 or 38 cents a share for the
previous corresponding period.
Jerome Hyams, vice president and
general manager of Screen Gems, reported that in fiscal 1960, the company's
net income amounted to $2,665,371.
He added that traditionally the third
and fourth quarters of the year account
for more than half of the annual earnings, presaging another banner year for
SG in fiscal 1961.
SG's increase in net income during
the current period was accomplished
despite a dip in gross income from
$23,512,281 for the six months ended
Dec. 31, 1960, to $22,803,213 for the
period ended last December. The rise
in net income, a company spokesman
said, is attributable to "a more efficient
and therefore more profitable method
of operation in all areas of the company."
Film sales...
The Lone Ranger (TeleSynd) : Sold
to WFIL-TV Philadelphia; WABC-TV
New York; WHDH-TV Boston; KRLDTV Dallas; WBAL-TV Baltimore;
WTAR-TV Norfolk, Va.; WLWC
(TV) Columbus, Ohio; KF RE-TV
Fresno, Calif; WFBG-TV Altoona, Pa.;
WNEM-TV Saginaw-Bay City, Mich.,
and WLYH-TV Lebanon, Pa. Now in
about 35 markets.
Expedition (ABC Films) : Sold to
eight stations of Canadian Broadcasting Corp.
Casper the Friendly Ghost and Company (ABC Films): Sold to WTCNTV Minneapolis-St. Paul; WDAF-TV
Kansas City, Mo.; KGMB-TV Honolulu, and KXTV (TV) Sacramento-Stockton, Calif. Now in 47 markets.
MGM post-' 48 features (MGM-TV) :
"30/61" and "30/62" packages totalBROADCASTING, March 5, 1962
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Here are the next 10 days of network color
shows (all times are EST).
NBC-TV:
March 5-9, 12-14 (6-6:30 a.m.) Continental
Classroom, probability and statistics.
March 5-9, 12-14 (6:30-7 a.m.) Continental Classroom, American government.
March 5-9, 12-14 (11:30-11 a.m.) Play Your
Hunch, part.
Is March
Right, 5-9,
part. 12-14 (11-11:30 a'.m.) The Price
March 5-9, 12-14 (12-12:30 p.m.) Your First
Impression, part.
March 5-9, 12-14 (2-2:30 p.m.) Jan Murray
Show, part.
March 5-9, 12 (11:15 p.m.- 1 a.m.) Jack
Paar Show, part.
March 5, 12 (8:30-9 p.m.) The Price Is
Right, P. Lorillard through Lennen & Newell;
American Home Products through Ted Bates.
March 6, 13 (7:30-8:30 p.m.) Laramie, part.
March 7, 14 (9-10 p.m.) Perry Como's Kraft
Music Hall, Kraft through J. Walter Thompson.
March 7, 14 (10-10:30 p.m..) Bob Newhart
Show, Sealtest through N. W. Ayer; BeechNut through Young & Rubicam.
March 7, 14 (10:30-11 p.m.) David Brinkley's Journal, Douglas Fir Plywood Assn.
through Cunningham & Walsh; Mead-Johnson
through Kenyon & Eckhardt.
March 8 (10-11 p.m.) Sing Along With
Mitch, Ballantine through William Esty;
Buick through Burnett; R. J. Reynolds
through Esty.
March 9 (9:30-10:30 p.m.) The Milton
Berle Show, Chrysler through Leo Burnett.
March 10 (9:30-10 a.m.) Pip The Piper,
General Mills through Dancer-FitzgeraldSample.
60 feature films sold to KTTV (TV)
Los Angeles. The 30/ 62 group is now
in 23 markets, the 30/61 group is in 50
markets.
Cavalcade of the 60's (Allied Artist
Television Corp.): Package of 40 post'48 feature films sold to WCCO-TV
Minneapolis-St. Paul and KMBC-TV
Kansas City. Now in over 20 markets.
People Are Funny (NBC Films):
Sold to WPIX (TV) New York;
KPHO-TV Phoenix, Ariz.; WUSN-TV
Charleston, S.C.; WNBQ (TV) Chicago; WBRE-TV Wilkes-Barre, Pa.;
WWJ-TV Detroit; KMSP-TV Minneapolis-St. Paul; KVOS-TV Bellingham,
Wash.; KGO-TV San Francisco;
WFBC-TV Greenville, S.C.; KPTV
(TV) Portland, Ore.; WPSD-TV Paducah, Ky.; WLBZ-TV Bangor, Me.,
and KCPX-TV Salt Lake City. Now in
14 markets.
Keyhole (Ziv-UA) : Sold to WLOFTV Orlando, Fla.; WROC-TV Rochester, N.Y.; WFIE-TV Evansville, Ind.;
WATE-TV Knoxsville, Tenn.; KALBTV Alexandria, La.; RCA distributors
for KYTV (TV) Springfield, Mo.; and
Texas State Optical for KTRK-TV
Houston. Now in about 37 markets.
Films of the Fifties

(Seven Arts.

March 10 (10-10:30 a.m.) Shari Lewis Show,
Nabisco through Kenyon & Eckhardt.
March 10 (10:30-11 a.m.) King Leonardo
and His Short Subjects, General Mills
through Dancer-Fitzgerald-Sample.
March 10 (5-6 p.m.) All-Star Golf, Kemper
Insurance through Clinton Frank; Reynolds
Metals through Lennen & Newell.
10 (9-11:20
p.m.) Saturday Night at
theMarch
Movies,
part.
March 11 (4:30-5 p.m.) Patterns in Music,
co-op.
sust.
March 11 (6-6:30 p.m.) Meet the Press,
March 11 (7-7:30 p.m.) The Bullwinkle
Show, part.
March 11World
(7:30-8:30
Disney's
Wonderful
of Color,p.m.)
RCA Walt
and Eastman
Kodak through J. Walter Thompson.
March 11 (9-10 p.m.) Bonanza, Chevrolet
through Campbell-Ewald.
March 11 (10-11 p.m.) Theatre '62, sust.
March 14 (10-10:30 a.m.) Say When, part.
March tration,14part. (11:30 a.m.-12 noon) ConcenMarch 14 (12:30-12:55 p.m.) Truth or Consequences, part.
March
14
(3-4 p.m.) Purex Special for
ing.
Women,
Purex through Foote, Cone & BeldMarchwood, part.14 (4:30-4:55 p.m.) Here's HollyMarch 14 (7:30-8:30 p.m.) Wagon Train,
Ford through J. Walter Thompson; National
Biscuit Co. through McCa'nn-Erickson; R. J.
Reynolds through William Esty Co.
March 14 (8:30-9 p.m.) Joey Bishop Show,
American Tobacco through Sullivan, Stauffer,
Colwell & Bayles; Procter & Gamble through
Benton & Bowles.
Assoc.): Vol. 3 of Warner Bros, features sold to WSB-TV Atlanta, Ga.;
KVAL-TV Eugene, Ore.; WJ AC-TV
Johnstown, Pa.; KOLO-TV Reno, Nev.;
KENS-TV San Antonio, Tex., and
WDAU-TV Scranton, Pa. Now in 22
markets.
Program

notes...

Bob and Ray ■ Three transcontinent
radio stations have purchased 260
vignettes in the Bob and Ray radio
comedy library produced by Graybar
Theatrical Productions, New York.
The stations are KFMB-AM-FM San
Diego, WDAF-AM-FM Kansas City,
Mo., and WGR-AM-FM Buffalo, N. Y.
Repeat? ■ CBS-TV officials are reported to be negotiating with Judy Garland's managers, David Begelman and
Freddie Fields, about scheduling a repeat performance of her special, originally broadcast Feb. 25, 9-10 p.m. on
the network.
Science fiction ■ Allied Artists Television Corp., New York, has organized
a group of 20 post '48 feature films
packaged as "Science Fiction for the
60's." This is the first such group of
strictly science-fiction feature films to
be offered to television, according to
the company.
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J. H. Whitney & Co., with which he has
been associated since 1952, elected
treasurer and vp for finance, succeeding Mr. Wilson as senior financial officer of company. Mr. Wilson joined
JWT in 1930. He has been director

ADVERTISING
Jack Jones, tv advertising manager,
Mattel Inc., Hawthorne, Calif., toymakers, promoted to
general advertising
manager in charge of

since 1957
member
agency's executiveand
committee
since of
1959.
Alva C. Cuddeback, account executive, and Leslie H. Goldberg, who
joined agency in 1958 as management
trainee, elected vps of Benton & Bowles,

company's entire advertising activities.
Mr
Jones wiU also

direct Mattel's licensing program for
the toys and characters appearing on

New York. Alfred L. Goldman, B&B's
vp and associate creative director, elected to board of directors. Art Heller,
manager of media analysis, promoted
to associate media director.

the toymaker's sponsored tv shows. He
will report to Clifford W. Jacobs, vp for
marketing. Janet Saylor, associate publicity director, KTLA (TV) Los Angeles, joins Mattel as assistant advertising manager.

Robert
-'fpP^W

Richard B. Eldridge, president, Eldridge Inc., Trenton, N. J., advertising
agency, elected chairman of board of
directors. David R. Eldridge, executive

|
1 »

PL.

L. Edens

Jr-i VP and copy chief.
Warwick & Legler
Inc., New York, joins
Leo Burnett Co., Chi-

Edward G. Wilson, vp and treasurer,
J. Walter Thompson Co., New York,

cago, as vp and associate copy director.
Mr. Eden, who has
been with W&L for
Edens
last eight years, had
earlier served as copy supervisor at
Hicks & Greist Inc., New York.

elected executive vp of agency's international subsidiaries. Howard D. Brundage, who until recently was partner in

Walter Lurie, executive vp, Grant
International and senior vp, Grant Domestic, New York, resigns to become

vp, elected agency's president. Glenn
H. Cox elected executive vp and secretary.

presenting

GOLDEN

HGE

OF

The

26-29,
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York

. . . part
International
The

Institute
1 East 79th

Members
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Lloyd A. Hatch, vp, new product
development, Minnesota Mining &
Manufacturing Co., St. Paul, named vp
for long range planning, newly created
post. Mr. Hatch's responsibilities will
center around search for and investigation of technological advances for investment of 3M's manpower and funds.
Dr. C. W. Walton, vp for research, will
assume Mr. Hatch's former duties of
new product development. Roy W.

Mr. Light

Bruce H. Boyers and Howard Marowitz, account executives, Ted Menderson Co., Cincinnati advertising and pr

Convention

$3.00.

York, as director of marketing development. Mr. Levenson, who will also
have account management responsibilities
Mr. Levenson
at PKL, was, from
1956 to 62, management supervisor,
Maxwell House Div., General Foods
Corp., at Benton & Bowles Inc., New
York. Prior to that, he was account
supervisor for Procter & Gamble and
account executive of Parliament cigarettes and Bellows whiskies, also at
Benton & Bowles. Before joining B&B
in 1953, Mr. Levenson was account
executive of Burlington Mills at Hirshon-Garfield Adv., New York.

market planning. Before joining Schick, Mr. Light was vp
and account supervisor at McCannErickson.

of the

Non-members

New

York, joins Landers,
Frary & Clark, New
York, manufacturers
of Universal electrical appliances, as vp
of advertising and

ELECTRONICS"
March

Theodore C. Levenson joins Papert,
Koenig, Lois Inc.,

Keeley, 3M's vp in charge of sales, International Div., named to newly created post of divisional vp, European
area, with headquarters in St. Paul.
R. S. Priebe, managing director of
3M's Brazilian subsidiary, named general sales manager of International Div.,
succeeding Mr. Keeley. Lester M.
Johnson, export manager in New York,
succeeds Mr. Priebe in Brazil.
Gerald Light, vp in
charge of marketing,
Schick Inc., New

IREASHOW

"THE

executive vp, Don Kemper Co., that
city. In his new position, Mr. Lurie
will be in charge of New York office.

IRE

limit: over

18

agency, elected vps.
Jerome Patterson has retired as president of Morse International Adv. Agency, New York. Among future activities,
Mr. Patterson will be consultant to
president of Vick Chemical Co.
BROADCASTING, March 5, 1962

This TV camera has no electrical operating controls. EMI/US puts these where they
belong: in the control room. So, the operator is free to concentrate on just one thing
— picture composition. This operating concept, proven by almost two hundred 203s
in daily use the world over, is just the first
reason the 203 by EMI/US delivers the
finest TV pictures you've ever seen— or sold.
Others: Smooth-operating, positivepositioning 5-position turret permits easy,
through-turret pick-up tube removal. Builtin test sawtooth generator facilitates settingup and checking circuits. Extensive use of
rugged magnesium castings keep camera
weight to a minimum, while plug-in printed
BROADCASTING, March 5. 1962

circuit modules ease maintenance. Remote
servo control of all lens apertures can be
readily disengaged. Geometric distortion is
less than 1%. Separate camera control has
no tubes. Power supply has built-in meters.
Add 'em all up and you get this: higher
quality pictures — pictures that better sell
your clients' products — pictures that better
sell your product to clients.
For full details on the EMI/US 203, and
on the complete EMI/US line of camera
chains, solid-state switching systems, terminal equipment and video recording tape —
call your EMI/US representative or contact :
EMI/US General Communications Division
L. A. 28: 1750 No. Vine St. • HO 2-4909
N.Y. 36: 151 West 46th Street • JU 2-8040

Richard M. Fechheimer, vp and account supervisor,
North Adv., Chicago,
since 1955, joins Olian
& Bronner Inc., that
city, as vp and executive secretary. Previously, Mr. FechMr. Fechheimer
heimer was vp and
director, Aubrey, Finlay, Marley &
Hodgson, Chicago, with whom he had
been associated for ten years.
Richard C. Roth, BBDO, New York,
joins Block Drug Co., Jersey City, N. J.,
as advertising manager on Nytol and
Pycopay. David Miller, Block media
manager, named advertising manager
for Poli-Grip and CD. 60.
U. Sykes Mozneck, account supervisor, Parkson Adv., New York, for
Landers, Frary & Clark, New Britain
(Conn.) electrical appliance manufacturer, resigns. No future plans are announced.
Donald Scandlin, media
for six years at Erwin Wasey,
& Ryan, New York, joins
Smith & Ross, that city,
buyer.

supervisor
Ruthrauff
Fuller &
as media

Allan Aalgaard named research director, Campbell-Mithun, Minneapolis,
succeeding Wesley Booman, who joins
Johnson Wax Co., Racine, Wis., in simLuxury Living!
Sensible Location!
Specify The New Weston, in the
heart of the advertising and
broadcasting belt, as your intown address. Our splendid
rooms and suites make an ideal
environment for living or entertaining. Theatres, clubs, shops
are advantageously close, now
COMPLETELY AIR CONDITIONED.

PGW

elects

three

new

manager for tv; Mr. Walters as eastern sales manMr. Muth
Mr. Walters Mr. Kinney
ager for tv, and Mr. Kinney as assistant vp for tv.
Lloyd Griffin, PGW vp and tv
positions with PGW and their condirector, who announced elections
tributions to the growth of PGWTelevision.
at annual stockholders meeting, said
responsibilities will remain the same,
The three executives have a combined service of 22 years with the
but that the new titles of the three
men

are more "reflective" of their

ilar capacity. Mr. Aalgaard, who joined
C-M in 1959, previously served as account executive at Young & Rubicam.
Chicago, and Knox-Reeves Adv., Minneapolis.
Dulany S. Smith,
vp in charge of product development,
Whitehall Labora^
tories, appointed vp
in charge of merchandising, Boyle-Midway,
both divisions of
American Home
Products Inc., New
York.

Mr. Smith

Lynn Fairweather, former field representative, National Outdoor Advertising Bureau, joins Post & Morr Inc.,
Chicago, as media group supervisor on
Burgermeister beer account.
Robert Raymond joins Street & Finney Inc., New York advertising agency,
as executive on Colgate-Palmolive account.

Thomas F. Garbett, account executive, Doyle Dane Bernbach, New York,
joins Morse International Inc., that city,
as account executive for Vicks VapoRub and VapoSteam.

Here you rub shoulders with
the smartest people any time
of day. Come in for cocktails
and hot canapes. The cuisine is
skillfully prepared to Continental tastes. Try it some day soon
. . at lunch or dinner.
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presidents

Arthur E. Muth, William G. Walters and
Charles R. Kinney have
been elected vps of Peters,
Griffin, Woodward Inc.,
New York. Mr. Muth
serves as western sales

John E. Hambleton and Donald R.
Allen join Edward H. Weiss & Co.,
Chicago advertising agency, as executives on Kings Men toiletries and
Helene Curtis accounts, respectively.

W or Id-Famous
NEW WESTON BAR &
ENGLISH DINING ROOM

vice

Charles Shaffran, former account
executive, Lavenson Bureau of Advertising, joins sales staff of Broadcast
Billing Co., New York.
Arnold N. Fujita, art director, Johnson & Lewis Inc., San Francisco advertising agency, joins Donahue & Coe,
Los Angeles, in similar capacity, succeeding Joseph Forrester, who moves
to Foote, Cone & Belding, that city.

rep firm.

Ernest E. Siegel, member of pr and
sales promotion department, Philco
Corp., subsidiary of Ford Motor Co.,
joins creative department, Weightman
Inc., Philadelphia advertising agency.
Florence Bloch Farkas, named pr
director, Weiss & Geller Inc., New
York. Mrs. Farkas was formerly assistant director of appliances and home
care at Good Housekeeping.
William F. Brown, agency producer,
BBDO, New York, on U. S. Steel Hour
and Armstrong Circle Theatre has resigned to free lance.
THE

MEDIA

Ralph Hansen, program manager, elected
WJWTV Cleveland,
vp and program manager, effective March
19, of KTVI (TV) St.
Louis. From 1949 to
1957 he served as
program manager of
Mr. Hansen
WHAS-TV Louisville.
Westinghouse
Mr. Hansen joined
Cleveland outlet, KWY-TV, for next
three years in similar capacity, then
moved to Storer Broadcasting Co.
as program director for WJBK-TV Detroit. He was transferred to WJW-TV
in 1961 in present capacity.
Edmund W. Waller, WTOR Torrington, and Richard L. Chalmers, WNHCAM-FM New Haven, elected president
and vp, respectively, The Connecticut
State Network. New directors are:
Samuel R. Elman, WATR-AM-FM
Waterbury and WNAB Bridgeport;
Charles Bell Jr., WHAY New Britain;
Richard P. Reed, WICH Norwich, and
Julian Schwartz, WSTC-AM-FM Stamford.
William T. Haig elected vp and general manager, WIGL Superior, Wis.
BROADCASTING, March 5, 19S2

Dunk an orange into liquid oxygen, then drop it on the
floor and it will shatter like glass. A vital component of
missile propulsion, liquid oxygen is so cold that it
crystallizes many substances on contact, and embrittles
some metals used for normal liquid storage vessels.
But because both industry and national defense are
using more and more liquified gases at hundreds of

A

cure

for

uncommon

cold

degrees below zero, there was an urgent need for a constructional alloy steel that would retain its strength at
extremely low temperatures. United States Steel worked
with Chicago Bridge & Iron Company and The International Nickel Company to demonstrate the suitability
of a remarkable new steel for cryogenic applications.
Developed by International Nickel, it's called 9% Nickel
Steel and is the most economical material available for
pressure vessels that hold liquified gas as cold as
minus 320°F. It is easily fabricated into the storage
vessels, intermediate containers, pipes and production
equipment for America's growing industrial requirements. America grows with steel.

United

States

Steel

TRADEMARK
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Max

Randall Kaler, program director,
WFAS White Plains, N. Y., for past
25 years, elected vp of Westchester
Broadcasting Corp. (WFAS-AM-FM ) .
Frederick P. Reynolds, chief owner
and general manager, KUSN St. Joseph, Mo., assumes active management
of newly acquired property, KJAY
Topeka, Kan. Warren F. Rhyner, program director, KUSN, and vp, KUSN
Corp., appointed station manager of
St. Joseph outlet.
Lee G. Stevens, formerly with
Stevens-Wismer Broadcasting Co., Port
Huron, named managing director,
WWUP (TV) Sault Ste. Marie, new tv
station (ch. 10) of which John E. Fetzer Television Inc. is permittee. Expectant target date is August 1.
Herbert J. Mendelsohn, sales manager, WABC-AM-FM New York,
named general manager, WKBW Buffalo.

Sherman,

vp

in charge of local
sales, WWDC
- AM FM
Washington,
elected vp and general sales manager,
succeeding Herman
M. Paris, deceased
( Broadcasting, Feb.
Mr. Sherman
12). Stan S. Stoller,
who joined WWDC as announcer in
1945, and has served as account executive since 1946, promoted to local sales
manager. Mr. Sherman joined WWDC
in 1947 as account executive. As general sales manager, he will have direct
supervision over all national and local
sales activities for station.
Bernard

Mann,

sales manager,

WTRY

Troy, appointed general manager, WEAV-AM-FM Pittsburgh,
both New York.
Robert W. Saxvik, sales manager,
KBAR Burley, Idaho, promoted to gen-

eral manager, succeeding Charles T.
Brownlow, and elected vp and director
of Mini-Cassia Broadcasting Inc.
(KBAR). Cleo K. Cheney appointed
KBAR's sales manager succeeding Mr.
Saxvik.
Dan and Mike McKinnon, upon purchase of KSON San Diego last month,
assume duties as general manager and
operations manager, respectively. Bill
Grey and Don Beck join station as program director and sales manager.
Dwight L. Case, former general sales
manager, KKHI-AM-FM (formerly
KQBY) San Francisco, named station
manager, KSDO San Diego. Mr. Case
will supervise all sales activities for
KSDO and KBUZ-AM-FM Mesa,
Ariz., which are both owned by Gordon
Broadcasting Co.
C. Dale Spangler, farm director,
KXGI Fort Madison, Iowa, promoted
to assistant manager.
Gerald S. Blum, general sales manager, WLEE Richmond, Va., joins
WQXI Atlanta, Ga., in similar capacity.
George D. Lilly, local sales manager,
WGAN-TV Portland, Me., promoted
to national sales manager.
William Murray, eastern tv sales manager, Crosley Broadcasting Corp., named
sales development manager for Crosley's eastern division. P. Scott McLean,
general sales manager, WLW Cincinnati, succeeds Mr. Murray as eastern
tv sales manager. James J. Crane, sales
manager, WLWT (TV) Cincinnati, to
general sales manager, WLW, succeeding Mr. McLean. Tony Kraemer appointed CBC's sales research and analysis manager. Ted Kluszewski, former
Cincinnati Reds baseball player, joins
Crosley Broadcasting Corp. as on-theair sports personality. Crosley Stations
are: WLW and WLWT (TV) Cincinnati, WLWD (TV) Dayton and WLWC
(TV) Columbus, all Ohio; WLWA
(TV) Atlanta, Ga., and WLWI (TV)
Indianapolis.

Fondren

recipient

of Tc

Lee Fondren (r), station manager
and director of sales, KLZ Denver,
is shown being congratulated by
KLZ-AM-TV president and general
manager, Hugh B. Terry, after being
presented the Indianapolis Advertising Club's annual "Torch of
Truth" award. The award is given
by the club each year to the person
voted by its members as being the
most outstanding in promoting truth
in advertising throughout the nation.
As president of the Advertising
Assn. of the West, Mr. Fondren has
88
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:h of Truth'

award

delivered his address, "Advertising
— 1980" to over 60 audiences ranging from advertising clubs and
journalism classes, to chambers of
commerce and vertical trade groups
in more than 30 cities across the
country.
Mr. Fondren's "Advertising —
1980" manuscript is now being used
as classroom material in advertising,
marketing and journalism classes at
U. of Missouri, U. of Houston, U.
of Denver, U. of Colorado and Oakland U.

Douglas Campbell, account executive, KABC-AM-FM Los Angeles, promoted to national sales manager. Mr.
Campbell has served as sales executive
with various ABC owned and operated
stations since 1950.
Robert J. Horen, radio account executive, Daren F. McGavren Co., Chicago, joins radio sales staff of Advertising Time Sales Inc., that city. R. M.
Hetherington, account executive, KWK
St. Louis, appointed manager of ATS
St. Louis office.
Bert Files, general sales manager,
WCHS Charleston, W. Va., named general manager, succeeding Robert M.
Sinclair who resigned to enter restaurant business.
BROADCASTING, March 5, 1962

WJXT-TV

PRODUCES

PRIZE-WINNING

PROJECT

4"

DOCUMENTARIES

ON

DU

PONT

FILM...

Robert R. Favorite (above) uses Du Pont 931
as he shoots a scene for "The Second

Heart," one of the

"Project 4" documentary series that has won wide
response and acclaim for WJXT-TV, Jacksonville, Florida.
This half-hour film earned an award from the
American

Heart Association for distinguished service

and leadership in contributing to public understanding

of

progress in the field of circulatory diseases. Other shows
in the series have awards from TV-Radio Mirror magazine,
National Education Association, Better Homes & Gardens,
Sigma Delta Chi and many local organizations.
WJXT-TV uses Du Pont 931 because of its speed
and latitude which make good documentaries possible.
It also has another advantage particularly
important in news work- it can be hot processed easily.
Du Pont 931 and technical data on this film are readily
available from any of the Du Pont sales offices shown

here.

BETTER THINGS FOR BETTER LIVING . . . THROUGH CHEMISTRY
mm
U. V. Ml. O"
ATLANTA 18, GA., 1737 Ellsworth Ind. Dr., N. W.; CHICAGO 46, ILL., 4560 Touhy
Ave., Edgebrook Station; CLEVELAND 16, OHIO, 20575 Center Ridge Road;
DALLAS 7, TEXAS, 1628 Oak Lawn Ave.; LOS ANGELES 38, CALIF., 7051 Santa
Monica Blvd.; NEW YORK 11, N. Y., 248 West 18th St.; WALTHAM 54, MASS.,
45-4th Ave. (Boston); WYNNEWOOD, PA., 308 E. Lancaster Ave. (Phiia.); EXPORT, 89
Nemours Bldg., Wilmington 98, Del. IN CANADA, Du Pont of Canada, Ltd., Toronto.
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Mr- EVrl
be in charge of all
UPI services in Canada, as well as
British United Press operation in United
Kingdom. In addition, Mr. Eyrl will
be member of board of directors and
managing director of British United
Press. He succeeds Robert W. Keyserlinck who retires March 1. Mr. Keyserlinck will remain as member of board
of British UPI. Mr. Eyrl joined UPI
(then United Press) in 1941 after serving in news and special events division
of NBC.

Fred Neuberth, with Avery-Knodel
Inc., New York, since 1948, joins sales
department, John Blair & Co., that city.
In addition to sales activities, Mr. Neuberth has handled special areas of research and promotion. Previously he
was on executive staff of Trans World
Airlines.
M. H. Yoeman, formerly with WSFATV Montgomery, joins sales department of Montgomery's new tv station,

COATS

&

BURCHARD
COMPANY
appraisers

• Specialists in radio and TV
property appraisals
• Acquisitions — sales —
mergers — or purchase
• Allocations under Section
334(b) 2 of the 1954
Internal Revenue Code
Write for complete information
and analysis of your specific
requirements (no obligation).
4413 RAVENSWOOD AVE. • CHICAGO 40, RLIN01S
SERVICE — COAST TO COAST
Industrial • Commercial • Institutional Appraisals

WCCB-TV (ch. 32), which has scheduled target date of March 17.
Harold F. Walker, vp in charge of
sales, Rounsaville Radio Stations, Atlanta, joins The Boiling Co., as manager of rep firm's Atlanta office.
William R. McAndrew, executive vp
in charge of NBC News, is recuperating
from virus hepatitis, which has confined
him to his home for past three weeks,
and is expected to return to his office
next week. Julian Goodman, vp for
news and public affairs, has been acting
head of news division in Mr. McAndrew's absence.
William Eames, assistant assignment
manager, CBS News, and Robert Wussler, manager of live and video tape
production, CBS News for television,
named associate producers of CBS
News' permanent election and political
reporting unit. Other additions to unit
are: Stanford Mirkin, who has been
engaged with CBS News political convention and election coverage since
1940, has been named research director, and Alvin Thaler, production supervisor in operations department, has
been named production manager. Marshall (Casey) Davidson, executive news
editor, Hearst Metrotone News, replaces Mr. Eames as assistant assignment manager.
Thomas C. J. Prior, chief engineer,
for 38 years, WJAR-AM-TV Providence, R. I., retired March 1. He is
succeeded by William L. Patton who
has served as assistant chief engineer
since 1948. Mr. Prior will continue in
consulting capacity.
Harry Z. Shoubin, assistant program
manager, WJZ-TV Baltimore, appointed program manager, WNHC-TV New
Haven, Conn.
Robert R. Guy, program director,
WWL-TV New Orleans, appointed program director and film buyer for KCOP
(TV) Los Angeles.
John W. Goodman appointed program director, KIMA Yakima, Wash.,
succeeding Cliff Zauner who moves to
station's sales department.
Chuck Glance, production manager,
and Kay Shake, continuity chief,
KPHO-TV Phoenix, promoted to program director and operations director,

J. Garrison Stradling, with United
Nations for past five years in various
informational capacities, joins WNBCAM-FM New York, as director in program department.
John Barry, account executive, AM
Radio Sales Inc., New York, promoted
to eastern sales manager. Before joining rep firm, Mr. Barry was exclusive
representative for KYA San Francisco.
Robert W. Mazur, account executive,
WMCA New York, promoted to sales
manager. He joined station in April
1951 after four years as executive buyer for R. H. Macy & Co., New York.
Philip L. Gore, account executive in
Chicago office of ABC-TV National
Station Sales Inc., transfers to New
York office, and Grant Norlin, account
executive in San Francisco office has
moved to Chicago.
A.

Richard Calkins, for eight years with
E. Curtis Publishing Co., joins

KABC-TV
ecutive.

Los Angeles as account ex-

David H. Meltzer, general manager,
WNBH-AM-FM New Bedford, Mass.,
joins WHIM-AM-FM Providence, R.I.,
as account executive.
^fl
^m^^
^^^^B
jr^Y
\
X

.

Mr M
^™
MrLevln
^^tk*jr Ms

ed Sidn
vp ey and
electLevingeneral
manager, WKATMiami
AM-FM
Beach, Fla. William

Smith, WKAT's program director elected
gramming. Mr. Levin
proof 1957
joined
charge in
VP 'n WKAT

as account executive and has served
successively as program director, director of merchandising and sales promotion, sales manager and assistant general manager. Mr. Smith came to station in his present post as program director in 1958.
Joseph A. Love, advertising manager, Hale-Halsell wholesale grocers,
joins KVOO-TV Tulsa as account executive. Ted Biggs and John A. Phillips to station as news editor and staff
artist, respectively.

respectively. Frank Benedict, formerly with KBEA Mission, Kan., joins
KPHO as announcer.
Jack Gold, program supervisor,
WEBR Buffalo, N. Y., named program
director.
Marcia Hiber, promotion manager,
KENI-TV Anchorage, Alaska, appointed program director, succeeding Gerry
H. Brown, resigned. Jay Perry, commercial manager, KBYR-AM-FM Anchorage, to KENI in similar capacity.

Space 17E
It's new from

Mr. "T"

for NAB
SARKES TARZIAN INC
Electronic Products of Tomorrow — Today
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YOUR
THE

HOSE

ECONOMY

NOZZLE
OF

PROVES

COPPER

Hose nozzles of solid brass have

From

been universally accepted as the

maker, the seller, and the user —

standard in the industry for generations. Hundreds of thousands

brass has proved itself to be the

of them

are made

every

year.

Naturally, they've been the target
of competitive but less durable
metals and plastics. But

people

the standpoints

of the

true bargain. It's strong, rustproof, and the most easily
machined of metals. It has the
"heft," substance,

and

built-in

to save

accuracy to give a lifetime of dependable service. The same thing

substitutes

applies to a lot of your house

have quickly learned something.

furnishings and building hardware

who

have been tempted

a few pennies with
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METALS

— or machined

components

pro-

duced in your plant if you're in
manufacturing. Brass may cost a
few cents more than competitive
materials, but in terms of final
value, it's a bargain. That's the
kind of metal brass is. Look for it
in the things you buy — use it in
the things you make.

62205A

AnacondA
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Lorrie

Barofsky,

formerly

with

to sell

WRCV Philadelphia, joins WIBG-AMFM, that city, as promotion director.
William Garrity, regional publicity
representative, United Air Lines, San

New

Francisco, joins press information department, KGO-TV, that city, as publicist handling Tennessee Ernie Ford
Show.

York

director.

how

Patricia Rogers joins KEWB Oakland-San Francisco as public service
Robert

Stan
makes

Manning,

news

director,

WRSC State College, and Dick Diandrea, formerly with WTRN Tyrone,
join WFBG-AM-FM-TV Altoona, all
Pennsylvania, as promotion-merchandising manager and air personality, respectively.

Z.

it easy

Bill Masey joins KSON-AM-FM
Diego as air personality.

San

Ron Riley, air personality, and Guy
Mainella, news department, WOKY

Who gives New York a lift every

Home

noon 'til 3:00 by spinning (new records and old favorites), transmitting

Robert W. Sarnoff, NBC board
chairman (r), and Alfred R. Stern,
vp, NBC Enterprises, return to New
York after tour of Near East communication facilities. They talked
with high-level government and industry officials and visited radio-tv
facilities in Athens, Beirut, Bombay,
New Delhi, Istanbul and Tel Aviv.

(stories of records and record artists) and projecting (a most pleasant personality) on WINS? None
other than Stan Z. Burns!

sweet

home

And you'll find selling is easy with
Stan Z. After all, he has over 22
years of experience in knowing how
to reach, persuade and sell all ages
all kinds of products. So remember,
to sell in WINSIand between noon
and three-it's Stan Z.

Chaz Barrington, account executive,
KBOI-AM-FM Boise, Idaho, resigns to
establish own advertising services organization inSalt Lake City.
Charles H. Rowell, formerly with
WFIE-TV Evansville, joins news department, WSBT-AM-TV South Bend,
both Indiana.
Roy Nassau, director of community
services, WFIL-AM-FM Philadelphia,
joins station's news department as reporter and newscaster.

WINS
Stan is only one
of the many
reasons why WINS
is everybody's
station
in N. Y.
Want more? Out
of New York City,
call Robert E. Eastman & Co., inc.
national representative.
In New York City call WINS, JU 2-7000
92
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Ted McKay, air personality, WKRCAM-FM Cincinnati, appointed chief
announcer.
Lome Brown, air personality, WCVS
Springfield, 111., joins announcing staff,
WICS (TV), that city.
John Dickson, director of publicity,
KMPC Los Angeles, joins KLAC, that
city, in similar capacity.
Walter Carpenter, news editor,
WDGY Minneapolis, assumes additional duties as public service director.

Milwaukee, join WJJD-AM-FM Chicago as air personality and news director, respectively. Bernie Allen, air personality for 13 years, WIND Chicago,
to WJID in similar capacity.

Joseph 0. Jasmin named director of
public affairs and programming, KFRE
and KRFM (FM) Fresno.
Earl C. Davis Jr., artist, WQED
(TV) Pittsburgh, joins KDKA-TV,
that city, as assistant promotion manager.
John McShane, d.j., KMPC Los Angeles, resigns to seek candidacy for congressional seat of newly created 34th
District in Orange County, Calif.
PROGRAMMING

George M. Schweig, former assistant
general sales manager, Columbia Pictures, New York, joins Allied Artists.
International Corp., that city, as assistant sales executive under Bernard J.
Gates, vp and general sales manager.
Lawrence

A. Erbst, for past three

years with NBC's legal department,
joins Screen Gems Inc., as specialist
in national sales negotiations. Robert
Sparks, executive producer. Screen
Gems Inc., has been signed as executive
producer for Have Gun, Will Travel
series, starting next fall, for CBS-TV
Network, succeeding Frank Pierson,
resigned. Don Ingalls joins series production staff as associate producer and
story supervisor.

Ray McGuire, regional manager, and
Jack Martin, northeast sales supervisor,
Ziv-United Artists, New York, promoted to eastern division manager and
eastern division sales supervisor, respectively.
BROADCASTING, March 5, 1962

Joseph Di Buono, producer-salesman, NBC-TVs Telesales department,
joins Videotape Productions of New
York Inc., as account executive.
Charles (Red) Riley, service engineering manager, Ampex Video Products, Redwood City, Calif., joins TeleCine Inc., Washington, as chief engineer. Frank Thompson and John Bechtel join T-C as assistant chief engineer
and maintenance chief, respectively.
J. Peverell (Pev) Marley, veteran motion picture photographer, appointed director of photography, in Hollywood,
for Robert Lawrence Productions, New
York, and Gerald Schnitzer Productions, Hollywood. Most recently, Mr.
Marley was in charge of photography
for many tv programs produced at
Warner Bros., including 77 Sunset Strip,
Cheyenne, Bronco, Hawaiian Eye and
Surfside 6.
Julia Meade, commercial spokeswoman on The Ed Sullivan Show since
1953, resigns to enter stage and screen.
Perry Cross, producer of Jack Paar's
Tonight show when it began on NBCTV in July 1957, rejoins network as
producer of new Tonight which begins
April 2.
Lester Cooper, former film writer
for Warner Bros. Productions and for
past six months with WBC Productions'
PM East — PM West tv series, named
supervising writer-producer for lateevening show.
Leonard Freeman, producer of
Route 66 tv series for Screen Gems,
resigns after completing 1961-62 season's product. He will announce future
plans after an extended vacation.
Pam Beaird, sixteen-year-old actress,
who recently completed role of Cinderella in MGM-Cinerama production,
"The Wonderful World of the Brothers
Grimm," has been cast in regular top
starring role of Polly Benedict, of new
MGM-TV Andy Hardy series.

TPG

honors

Robinson

Hubbell Robinson, president,
Hubbell Robinson Productions,
and former program vp of CBSTV, received the first "Plaudit
Award" of the Television Producers Guild, "for distinguished
contributions to television as one
who has ably combined the advertiser's economic interest with
the network's concern for programming." The award was presented by TPG President Ben
Brady Feb. 25 at a dinner dance
at the Bel-Air Hotel in Beverly
Hills, Calif.
At the same time, plaques were
awarded to the other nominees:
Leonard Bernstein, conductor of
the New York Philharmonic Orchestra; Paddy Chayefsky, playwright; Adrien C. Pelletier, board
chairman of Purex Corp., and
Robert Lewis Shayon, tv-radio
critic of the Saturday Review.

Edith Head appointed costume consultant for Academy of Motion Picture Arts & Sciences' 34th Annual Oscar Show April 9.

Who

has an uncanny talent for

Jay H. Smolin resigns as director of
advertising for United Artists Assoc.,

selling his sponsors' products?
Jack Lacy, of course!

New

Your commercials on WINS will be

York, to devote time to "several

personal projects."

in good hands with Jack. He has

EQUIPMENT

over 25 years of experience in selling all kinds of products to all kinds

& ENGINEERING

H. S. Morris, marketing director, and
C. R. Rininsland, comptroller, Altec
Lansing Corp., Anaheim, Calif., manufacturer of sound systems, communications and hi-fi equipment, elected
vps for marketing and finance, respectively.

of audiences. He governs the buying habits of thousands of families
in WINSIand, that mammoth

market

in and around New York.

Robert M. Jackson, advertising, merchandising supervisor, semiconductor
division, Sylvania Electric Products Inc.,
New

York, promoted to division's advertising and sales promotion manager.
Mr. Jackson, prior to joining Sylvania
in January 1961, served as sales promotion manager for CBS's electronics
tube division.

READ
MEN WHO PAPERS
S
S
BUSINE
SS
MEAN BUSINE

In the Radio-TV Publishing Field
only BROADCASTING qualifies
for membership in Audit Bureau
of Circulations and Associated
Business Publications

Robert E. Lovell, supervisor of kinescope and video tape recording for NBC
studios in Hollywood and Burbank,
Calif., appointed sales engineer for professional recording equipment, Westrex
recording equipment division, Litton
Systems, Beverly Hills.
James L. Littlejohn, assistant manager and chief engineer, KBIZ Ottumwa, joins Collins Radio Co., Cedar
Rapids, both Iowa, as broadcast sales
engineer in company's central regional
sales department. Mr. Littlejohn will
have headquarters in Minneapolis.

WINS
Jack is only one
reason why WINS
station in N. Y.
is everybody's
You'll find another
reason opposite.
All the others?
Out of N. Y. C,
call national representative
Robert E. Eastman & Co., Inc.
In New York City call WINS, JU 2-7000
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Richard L. Belanger, industrial sales
engineer, Sylvania Electric Products
Inc., appointed distributor territorial
sales representative, northeastern district, electronic tube division, with headquarters in Ipswich, Mass.

also
elected committee
chairman on
of which
corporation's
investment
he has
served since joining firm in November
1959. Mr. Chorn has served as assistant secretary since 1952 and also assistant secretary of T-E Fund since 1960.

GOVERNMENT
John J. Vince, producer-director,
WTAE (TV) Pittsburgh, appointed tv
producer for United States Information
Agency in Washington.
INTERNATIONAL
Mr. Heckman

Len C. Evans, manager of program
services, All-Canada Radio and Television Ltd., Toronto, appointed general
manager, CKKW Kitchener, Ont.

Joseph E. Keller and Jerome H.
Heckman, Washington lawyers, have
formed their own communications law
firm of Keller & Heckman at 1712 N

Arthur Weinthal, radio-tv director,
Ronalds-Reynolds & Co. Ltd., Montreal,
advertising agency, named executive
producer, CTV Television Network
Ltd., Toronto.

St., N.W., Washington 6, D. C. Telephone: Sterling 3-9450. Both were
with communications law firm of Dow,
Lohnes & Albertson: Mr. Keller since
1937; Mr. Heckman since 1953. Associated with the new firm are William

Arthur Robson, Canadian Broadcasting Corp.'s tv correspondent at Ontario
Legislature at Toronto, elected secre-

H. Borghesani Jr. and Charles M. Meehan, both of whom are former members of Dow, Lohnes & Albertson. Mr.
Keller, a native of Dayton, Ohio, practiced in that city and was with FCC
from 1934 to 1936. Mr. Heckman is
a Washingtonian and graduate of
Georgetown Law School.

tary-treasurer of Ontario Legislature's
Press Gallery on February 23.
ALLIED

FIELDS

William H. Heer Jr. and William G.
Chorn elected vps of Television Shares
Management Corp., investment manager and underwriter for TelevisionElectronics Fund Inc. Mr. Heer was

Todd Branson, commercial manager,
WNMP Evanston, joins Standard Rate
FOR

STATION

AUTHORIZATIONS,

THE

Abbreviations: DA — directional antenna, cp
— construction permit. ERP — effective radiated power, vhf — very high frequency, uhf
— ultra high frequency, ant. — antenna, aur. —
aural, vis. — visual, kw — kilowatts, w — watts,
mc — megacycles. D — day. N — night. LS —
local sunset, mod. — modification, trans. —
transmitter, unl. — unlimited hours, kc — kilocycles. SCA — subsidiary communications authorization. SSA — special service authorization. STA — special temporary authorization.
CH— critical hours. *—
hours.
SH— specified Ann.
educational.
— Announced.

EDWIN

TORNBERG

COMPANY,

INC.

Negotiators For The Purchase And Sale Of
Radio And TV Stations

i'

7

Appraisers • Financial Advisors
New York-60 East 42nd St., New York 17, N. Y. • MU 7-4242
West Coast— 1357 Jewell Ave., Pacific Grove, Calif. • FR 2-7475
Washington-1426 "G" St., N.W., Washington, D.C. • Dl 7-8531
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DEATHS
William R. Perkins, 84, chairman of
board of directors, The Sioux City
(Iowa) Journal-Tribune Publishing Co.,
and president of Perkins Bros. Co.
(KSCJ and KTIV [TV] Sioux City),
died Feb. 21 after long illness. Mr.
Perkins had been in failing health since
1950, but continued active management
of newspaper until last July when he
stepped down as president of publishing company.
William C. Whitman, 48, music director at Young & Rubicam, New
York, died Feb. 25 in Mt. Kisco, N.Y.,
after long
cal jingles
including
White Owl

illness. He composed musiat Y&R for many companies,
Lifesavers, Gulf Oil and
Cigars.

Frank Philip Thompson,

44, copy

group supervisor, Ogilvy, Benson &
Mather Inc., New York, died Feb. 21
at White Plains (N.Y.) Hospital.
Carroll G. O'Meara, 53, radio producer-writer, Jack Benny Show, Burns
and Allen and other radio network programs, died Feb. 18 in Los Angeles.
His radio career, which started in 1932
at KHJ Los Angeles, included nine
years with Young & Rubicam and six
years with NBC. During World War
II Mr. O'Meara was west coast director
of Office of War Information.

RECORD

APPLICATIONS

As compiled by Broadcasting, Feb. 21
through Feb. 28, and based on filings,
authorizations and other actions of the
FCC in that period.
This department includes data on
new stations, changes in existing stations, ownership changes, hearing cases,
rules & standards changes, routine
roundup of other commission activity.

&

Mr. Keller

& Data Service Inc., Skokie, both Illinois, as broadcast media manager.

New tv stations
ACTION BY FCC
♦Milwaukee, Wis. — Milwaukee Board of
Vocational & Adult Education. Granted uhf
ch. 36 (602-608 mc); ERP 17.86 kw vis., 9.6
kw aur. Ant. height above average terrain
400 ft., above ground 1,067 ft. Estimated construction cost $8,968. P. O. address 1015 N.
Sixth St., Milwaukee 3. Studio and trans, location Milwaukee. Geographic coordinates
43° 05' 19" N. lat.; 87° 53' 46" W. long.
Trans. RCA TTU-1B; ant. Alford 1044. Legal
counsel John Fleming, city attorney, Milwaukee. Granted waiver of rules to operate
new station in addition to *WMVS-TV (ch.
10) in Milwaukee. Action Feb. 21.
APPLICATIONS
Honolulu, Hawaii — Hawaiian Paradise Park
Corp. Vhf ch. 13 (210-216 mc); ERP 30.5 kw
vis., 1912 kw aur. Ant. height above average
terrain —19 ft., above ground 369 ft. Estimated construction cost $153,239; first year
operating cost $195,000; revenue $210,000.
P. O. address 2207 Kalakaua Ave., Honolulu
15. Studio and trans, location Honolulu.
Geographic
21° 17' 06"
Lat.,
157°
50' 22"co-ordinates
W. Long. Trans.
GE N.
TT50B;
ant. RCA TF-6AI. Legal counsel A. Harry
Becker,neerWashington,
consulting
engiFrank Fitch. D.C.,
Honolulu.
Principals:
WatumuU
Radha
David Watumull (36%),
Homay and Lila Watumull Sahney (each
(20%). Hawai22%), Ellen Jensen WatumuU
ian Paradise Park Corp. is real estate develto buy KOOD
applicant
is
firm andFeb.
Honolulu.opmentAnn.
28.
Baton Rouge, La.— Jerry A. Fortenberry.
Uhf ch. 28 (554-560 mc); ERP 16.6 kw vis..
9 5 kw aur. Ant. height above average ter287.31 ft. Estiground
ft., above cost
231.25 construction
rain mated
$109,228; first year
operation cost $120,000; revenue $150,000.
Studio
P O address Box 308, Columbia, Miss.
and trans, location Baton Rouge. Geographic
co-ordinates 30° 28' 03" N. Lat., 91° 07' 43"
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W. Long. Trans. G.E. TT20A; ant. GE TY24-C. Consulting engineer Odes E. Robinson,
Biloxi, Miss. Mr. Fortenberry, sole owner,
is physician and is president of WFFF Columbia, Miss. Ann. Feb. 28.
Existing tv stations
ACTION BY FCC
WATR-TV (ch. 20) Waterbury, Conn.—
Waived Sec. 3.610(c)(1) of rules and granted
application to change trans, site approximately 1mile closer to Poughkeepsie, N.Y.;
ERP vis. 9 kw, aur. 4.9 kw; ant. height 510
ft. Action Feb. 28.
CALL LETTERS ASSIGNED
WITN-TV Washington, N. C— North Carolina Tv Inc.; changed from WITN (TV).
New am stations
ACTIONS BY FCC
Oroville, Calif. — James E. Walley. Granted
1340 kc; 250 w unl. P.O. address Rt. 1, box
38-C, Yuba City, Calif. Estimated construction cost $2,000; first year operating cost
$37,000; revenue $42,000. Mr. Walley, sole
owner, has been manager of KAGR Yuba
City, Calif., and owns mobile radio equipment maintenance business. Action Feb. 28.
Joplin, Mo. — William B. Neal. Granted
1560 kc; 250 w D. P.O. address 1621 Main St.,
Joplin. Estimated construction cost $18,493;
first year operation cost $30,000; revenue
$35,000. Mr. Neal, sole owner, owns frozen
meat products firm. Action by Acting Chief
Hearing Examiner Kyle Feb. 20.
Provo, Utah — Champion Electronics.
Granted 1540 kc; 1 kw D. P.O. address 155
Montgomery St., San Francisco, Calif. Estimated construction cost $30,800; first year
operating cost $90,000; revenue $100,000.
Principals: John M. Bryan, William K.
Bowes (each 50%). Messrs. Bryan and Bowes
are with investment firm. Action Feb. 23.
ACTION BY BROADCAST BUREAU
Merkel, Tex. — Taylor County Bcstg. Co.
Granted 1500 kc; 250 w. P.O. address Box
1123, Stamford, Tex. Estimated construction
cost $16,080; first year operating cost $18,000;
revenue $24,000. David W. Ratliff, sole owner,
is state senator and lessor of KDWT Stamford, Tex. Grant conditioned that pending
final decision in Doc. 14419 with respect
to pre-sunrise operation with daytime facilities present provisions of Sec. 3.87 of
rules are not extended to this authorization
and such operation is prohibited. Action
Feb. 26.
APPLICATIONS
Dardanelle, Ark. — Central Arkansas Bcstg.
Inc. 980 kc; 1 kw D. P.O. address 103 N.
Front St., Dardanelle. Estimated construction cost $36,476; first year operating cost
$40,000; revenue $55,000. Principals: William
C. Murphy, W. Lyle Sturtevant, Louis H.
VanLandingham, Parker Parker, L. I. VanLandingham (each 18.2%), Daniel Scott,
A. B. Grace, R. L. Schuh (each 3%). Mr.
Murphy and L. I. VanLandingham own 51%
and 49% respectively of gas company; L. H.
VanLandingham is news director of KSWO
Lawton, Okla.; Mr. Scott owns farm and is
used car dealer; Mr. Parker is attorney
and has real estate interests; Mr. Grace
owns 98% each of gas company and plumbing and heating business; Mr. Schuh is CPA:
Mr. Sturtevant is editor and publisher of
Dardanelle Post Dispatch. Ann Feb. 26.
Eau Gallie, Fla. — Radio Florida Bcstrs.
1080 kc; 5 kw D. P.O. address 824 King Richard Rd., Eau Gallie, Fla. Estimated construction cost $35,150; first year operation cost
$31,200; revenue $36,000. Edward C. Allmon,
sole owner, is senior electronics engineer
with U.S. Air Force Missle Test Center,
Patrick Air Force Base, Fla., and has
owned WBGC Chipley, and WNSM Valparaiso-Niceville, both Florida. Ann. Feb. 26.
Sylvester, Ga. — Worth County Bcstrs. 1540
kc; 1 kw D. P.O. address c/o Dr. James M.
Sutton Sr., Sylvester. Estimated construction
cost $15,500; first year operating cost $24,000;
revenue $30,000. Principals: James M. Sutton
Sr., James M. Rouse (equal partners). Dr.
Sutton owns livestock firm, is principal
stockholder of bank, owns commercial farm,
timber company, rental real estate, and has
interest in shopping center; Mr. Rouse has
interest in shopping center and farming and
real estate interests. Ann. Feb. 28.
Existing am stations
ACTIONS BY FCC
WRUL
Scituate, Mass. — Granted waiver
of Sec. 3.702(d, 1) of rules and authorized
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operating schedule of international broadcast station on specified frequencies from
March 4 through May 6. Action Feb. 28.
WKBX Kissimmee, Fla.— Waived Sec. 1.323
(b) of rules and granted application for
replacement of expired permit to increase
power on 1220 kc, D, from 250 w to 1 kw
and installation of new trans. Action Feb. 21.
WTCM Traverse City, Mich.— Granted increased daytime power on 1400 kc from 250
w to 1 kw, continued nighttime operation
with 250 w; remote control permitted; engineering conditions. Action Feb. 21.
APPLICATIONS
WTTL Madisonville, Ky.— Cp to increase
hours of operation to unl., using power of
500 w, 1 kw-LS, install new trans, and DAN. Ann. Feb. 27.
WPAT Paterson, N. J.— Cp to change ant.trans. and studio location, install new DA
system, utilize alternate main trans, as
main trans, and change station location
to Jersey City, N. J. Ann. Feb. 26.
WITA San Juan, P. R.— Cp to increase
daytime power from 500 w to 10 kw and
install
Feb. 27.new trans, for daytime use. Ann.
CALL LETTERS ASSIGNED
KMEN San Bernardino, Calif.— Radio
Assoc. Inc.; changed from KITO.
Inc.WVOH Hazlehurst, Ga.— Jeff Davis Bcstrs.
KUMU Honolulu, Hawaii— John Hutton
Corp.
WHN New York, N. Y.— Storer Radio Inc.;
changed from WMGM.
WITN Washington, N. C— Tar Heel Bcstg.
System Inc.; changed from WRRF.
WOIC Columbia, S. C— Speidel Bcstg.
Corp.; changed from WMSC.
WQXL Columbia, S. C— Midlands Radio
Corp.; changed from WOIC.
KLFF Mead, Wash.— Crown Bcstg. Co.
WGKV Charleston, W. Va.— Edgar L. Clinton; changed from WHMS.
New fm stations
ACTION BY FCC
Minneapolis, Minn. — Time-Life Broadcast
Inc. Granted 93.7 mc; 20 kw. Ant. height
above average terrain 370 ft. P.O. address
2925 Dean Blvd., Minneapolis. Estimated
construction cost $47,950; first year operating
cost and revenue none above operation of
WTCN. Time-Life stations are WTCN-AMTV Minneaoplis, WFBM-AM-FM-TV Indianapolis, Ind.; WOOD-AM-FM-TV Grand Rapids, Mich., and KLZ-AM-FM-TV Denver,
Colo.
Action Feb. 28.
ACTIONS BY BROADCAST BUREAU
Frankfort, Ind. — Vernon J. Kaspar. Granted 99.7 mc; 5.9 kw. Ant. height above average terrain 125 ft. P.O. address c/o WILO,
box 283, Frankfort. Estimated construction
cost $12,188; first year operating cost $9,828;
revenue $11,120. Mr. Kaspar, sole owner, is
licensee of WILO Frankfort. Action Feb. 23.
Grand Rapids, Mich. — Aquinas Bcstg. Society of the Roman Catholic Diocese of
Grand Rapids, Mich., Inc. Granted 97.9 mc;
20 kw; ant. height above average terrain 180
ft. P.O. address 1607 Robinson Rd., Grand
Rapids. Estimated construction cost $38,010;
first year operating cost $13,434; revenue
$14,100. Action Feb. 21.
Bayamon, P. R. — Arecibo Bcstg. Corp.
Granted 94.7 mc; 18.5 kw. Ant. height above
average terrain —300 ft. P.O. address Box
6, Manati, P. R. Estimated construction cost
$6,739; first year operating cost $18,000; revenue $24,000. Principals: Efrain Archilla Roig
(44.29%), Pedro Collazo Barbosa (37.14%)
and others. Arecibo Bcstg. Corp. is licensee
of WMNT Manati, P. R. Action Feb. 21.
Beaufort, S. C. — Beaufort Bcstg. Co.
Granted 98.7 mc; 7.55 kw. Ant. height above
average terrain 204 ft. P.O. address box 951,
Beaufort. Estimated construction cost $20,302; first year operating cost $21,865; revenue $23,000. Principals: John M. Trask
(50%), Harold E. Trask (25%), George Tucker (10%), Joab M. Dowling, G. G. Dowling,
Flora Trask (each 5%). Beaufort Bcstg. Co.
27.
is licensee of WBEU Beaufort. Action Feb.
APPLICATIONS
Dardanelle, Ark. — Central Arkansas Bcstg.
Inc. 104.3 mc; 2.8 kw. Ant. height above
average terrain 260 ft. P.O. address 103 N.
Front St., Dardanelle. Estimated construction cost $36,476; first year operating cost
$40,000; revenue $55,000. Principals: William
C. Murphy, W. Lyle Sturtevant, Louis H.
VanLandingham, Parker Parker, L. I. VanLandingham (each 18.2%), Daniel Scott,

A. B. Grace, R. L. Schuh (each 3%). Mi-.
Murphy and L. I. VanLandingham own 51%
and 49% respectively of gas company; L. H.
VanLandingham is news director of KSWO
Lawton, Okla.; Mr. Scott owns farm and
is used car dealer; Mr. Parker is attorney
and has real estate interests; Mr. Grace
owns 98% each of gas company and plumbing and heating business; Mr. Schuh is
CPA; Mr. Sturtevant is editor-publisher of
Dardanelle Post Dispatch. Ann. Feb. 26.
*Franklin Lakes, N. J. — Board of Education, Ramapo Regional High School District.
88.7 mc; 10 kw. Ant. height above average
terrain 40 ft. P.O. address c/o John R. Merrey, Esq., box 216, Oakland, N. J. Estimated
construction cost $1,000; first year operating
cost $1,500. Ann. Feb. 28.
♦Brooklyn, N. Y. — Westinghouse Vocational & Technical High School. 88.9 mc; 4.225 w.
Ant. height above average terrain 128 ft.
P.O. address 49 Flatbush Ave. Extension,
Brooklyn 1. Estimated construction cost $5,295. Ann. Feb. 27.
Existing fm stations
CALL LETTERS ASSIGNED
WTUF-FM Mobile, Ala.— Radio Mobile Inc.
WPLB-FM Greenville, Mich.— Flat River
Bcstg. Co.
WCCO-FM Minneapolis, Minn.— Midwest
Radio-Tv Inc.
KTXR (FM) Springfield, Mo.— Stereo
Bcstg. Inc.
WBT-FM Charlotte, N. C— Jefferson
Standard Bcstg. Co.
WCLW-FM
Mansfield, Ohio— Mansfield
Bcstg.
Co.
KWHP (FM) Edmond, Okla^William
Hay don Payne.
KPAC-FM
thur College. Port Arthur, Tex.— Port ArOwnership changes
ACTIONS BY FCC
■ Granted (1) renewal of licenses and
SCA of NTA Radio Bcstg. Co. (WNTA-AMFM), Newark, N. J.; and (2) transfer of
control from National Telefilm Assoc. Inc.
to Bergen Bcstg. Corp. (for am station) and
Bergen F. M. Inc. (for fm station); consideration $2,500,000. Communications Industries
Corp., which will own 100% of stock of both
transferees, is parent corporation of WEOK
Poughkeepsie, N. Y.; WACE Chicopee, Mass.;
WKST New Castle. Pa., and WKST-TV
Youngstown, Ohio. Grant of renewal applications is without prejudice to whatever
action commission may deem appropriate (1)
in light of any final determination in United
States v. National Telefilm Assoc. Inc.. 189
F. Supp. 373 (S.D. N.Y. 1960) and Standard
Radio & Tv Co. v. The Chronical Publishing
Co., et al. (Sup. Ct„ Calif., Santa Clara
County Case No. 103194); and (2) with respect
to studies and inquiries now being considered or conducted by commission as part of
its study of network broadcasting; grant of
transfer of control is subject to condition
that transfers not be consummated until
transferees have disposed of their interest in
application for new am station in Paramus,
N. J. Comr. Bartley dissented. Action
Feb. 21.
KFMM (FM), Lee Little Radio, Tucson,
Ariz. — Granted assignment of license and
SCA to Tucson Bcstg. Co. (KTUC Tucson);
consideration $60,000. Action Feb. 21.
KYOS, KYOS Die, Merced, Calif.— Granted
assignment of licenses to the McBride Corp.
(Thurlow E. McBride and family); consideration $187,000 and covenants not to compete in am stations within 50 miles of
Merced for five years. Action Feb. 21.
KCUF (FM), Franklin James, Redwood
City, Calif. — Granted assignment of cp to
Intercontinental Radio Inc. (KOFY San
Mateo, Calif.); consideration $7,500. TeleBroadcasters, Inc. (H. Scott Killgore, president), sole owner of assignee, is licensee,
directly or indirectly, of WPOP Hartford,
Conn., KUDL Kansas City, Mo., KALI San
Gabriel, Calif. Action Feb. 21.
WDCF, Pasco Bcstg. Corp., Dade City, Fla.
— Granted transfer of control from B. L.
Boring,
and Goldman
M. Bra-R.
den to Henry
CharlesT. Ogle
E. Varner
and Wallis
Kinney; consideration $24,000. Messrs. Varner and Kinney own WMEG, Eau Gallie.
Action Feb. 21.
KTEE, The Benay Corp., Idaho Falls,
Idaho — Granted transfer of control from
Howard N. Martineau to Lloyd Mickelsen, V.
Melvin Brown, Thomas A. Fairchild and
Leo U. Higham; consideration $1,000. Action
Feb. 21.
WOWI, Kentuckiana Bcstg. Inc., New Albany, Ind. — Granted
transfer
of and
controlJ.
from Morris
and Orville
Brown
William Frentz to Elton Kocian, Russell
m

Wittbcrger, Allen H. Embury and Ted Wedeand agreemeyer Jr.; consideration $210,000
ment not to compete with buyers in broadwhile
station
of
casting within 35 miles
payments are being made. Action
deferred
Feb. 28.
KWKY, Tedesco Inc., Des Moines, IowaGranted (1) renewal of license and (2)
control by Nichoment ofJ. positive
relinquish
las and Victor
Tedesco through sale of
stock to E. David Krametz, et al., reducing
Tedesco family holdings to 28.58%. Chmn.
Minow voted to add condition to renewal,
Comr. Bartley abstained from voting. Action
Feb. 28.
WTKY, WMCV Inc., Tomkinsville, Ky. —
Granted (1) renewal of license and (2) acquisition of negative control (50%) by each
William H. and Joe A. Clark through purchase of Charles Vaughn's 33.33% stock for
$11,666. Action Feb. 21.
WRMP (FM), Triangle Bcstg. Co., Detroit,
Mich. — Granted assignment of license from
Robert M. Parr to Trinity Bcstg. Corp.
(Nicholas Tinko, F. Hudson Haynor and
Stanley
consideration $34,387. Action Feb.Babiuk);
28.
KRBO-AM-FM, Rainbow Inc., Las Vegas,
Nev. — Granted assignment of license of
KRBO and cp for KRBO-FM to Meyer
(Mike) Gold; consideration $85,000. Action
Feb. 21.
WFVG, Radio Station WFVG, Fuquay
Springs, N. C— Granted assignment of license from James F. Flanagan and Robert
G. Currin to Carl Vernon Venters Jr. and
Herbert Cloid Wade Jr., d/b as WFVG
Bcstg. Co.; consideration $54,000. Messrs.
Venters and Wade own WFAG Farmville,
N. C. Action Feb. 28.
WOMP-AM-FM, WOMP Inc., Bellaire,
Ohio — Granted (1) renewal of license of
WOMP-FM and (2) assignment of licenses
to Howard C. Weiss; consideration $78,000,
employment of Mr. Horton (assignor) as
consultant for five years for $47,000, and
agreement not to engage in other broadcasting within 30 miles of station for five years.
Action Feb. 28.
WAEF-FM, North Cincinnati Bcstg. Co.,
Cincinnati, Ohio — Granted assignment of license from Edward L., Alvin W., and Fred
J. Fishman to company of same name; con-

SUMMARY

sideration $15,000 by Big Value Stamp Co.
for 50% interest. Alvin W. and Edward L.
Fishman each receive 25% interest in assignee. Action Feb. 21.
WRKH Blue Ridge Bcstg. Inc., Rockwood,
Tenn. — Granted assignment of license to
Richard W. Holloway, tr/as Dick Holloway
Enterprises; consideration $73,500. Action
Feb. 28.
KHGM (FM), Gerald R. Proctor, tr/as
Woodland
Bcstg. Co., Beaumont,
Tex. —
Granted assignment of license to new corporation of same name with Mr. Proctor,
president, retaining 50% interest; consideration $5,000 by five new stockholders for 50%
interest. Action Feb. 21.
KVWO-AM-FM, Great West Inc., Cheyenne, Wyo. — Granted assignment of licenses
to Cheyenne Bcstg. Inc. (Leo R. Morris,
president); consideration $85,000 for am facilities, $2,400 for fm facilities plus assumption of balance of monthly payments on
equipment, and covenants not to compete
in radio or tv within 50 miles of Cheyenne
for seven years.
Action Feb. 21.
APPLICATIONS
KARA Wickenburg, Ariz. — Seeks transfer
of 50% of stock in Wickenburg Bcstg. Inc.
from Mamie Gander to Lowell F. Beer; consideration $10,000. Mr. Beer is retail druggist
and owns 50% of cp for new fm station in
Sun City, Ariz. Ann. Feb. 28.
KBHS Hot Springs, Ark. — Seeks transfer
of all stock in Resort Bcstg. Inc. from A. M.
McGregor, E. J. Kelley and E. B. McGregor
to B. P. Timothy (99.2%) and others, d/b as
Tim Timothy Inc.; consideration $135,000
and $10,000 for agreement not to compete.
Mr. Timothy has been Midwest director of
Mutual Bcstg. System and has owned KMBY
Monterey, Calif. Ann. Feb. 26.
KUXL Golden Valley, Minn.— Seeks assignment of cp from Charles J. Lanphier to
C. J. Lanphier Inc., new corporation of
which Mr. Lanphier is 99.8% owner; no financial consideration involved. Ann. Feb. 27.
WKTC Charlotte, N. C— Seeks transfer of
51% of stock in Queen City Bcstg. Co. from
J. Olin Tice Jr. to Tico Enterprises Inc.
(present eration
owner
49%); no financial
involved.of Transferee
is ownedconsid100%
by Mr. Tice. Ann. Feb. 26.

OF COMMERCIAL

BROADCASTING

Compiled by BROADCASTING, March 1

AM
FM
TV

ON AIR
Lie.
Cps.
3,626
63
892
84
4851
77
OPERATING

TELEVISION

CPS
TOTAL APPLICATIONS
Not on air
For new stations
98
857
178
161
80
138
STATIONS

Compiled by BROADCASTING, March 1
Commercial
Non-Commercial

VHF
463
41

COMMERCIAL

STATION

UHF
90
14

TOTAL
TV
553
55

BOXSCORE

Compiled by FCC, Jan. 31
AM
Licensed (all on air)
3,622
Cps on air (new stations)
77
Cps not on air (new stations)
140
Total authorized stations
3,839
Applications for new stations (not in hearing)
455
Applications for new stations (in hearing)
185
Total applications for new stations
640
Applications for major changes (not in hearing) 489
Applications for major changes (in hearing)
76
Total applications for major changes
565
Licenses deleted
0
Cps deleted
2

FM

TV

900
67
176
1,143
122
21
143
89
4
93
1
11

4851
74
85
645=
40
63
103
3?
11
44
0
3

1 There are, in addition, 11 tv stations which are no longer on the air, but retain their
licenses.
educational.2 Includes one STA. 3 Three commercial cps have been changed to noncommercial
96

(FOR THE RECORD)

KVOO Tulsa, Okla.— Seeks transfer of all
stock in Southwestern Sales Corp. from
Joan Skelly Stuart, executrix of estate of
W. G. Skelly (deceased), to Joan Skelly
Stuart (25%of individually
50% asFrank
coexecutrix
estate of and
Gertrude
Skelly) and Carolyn Skelly Burford (25%);
no financial consideration involved. Ann.
Feb. 23.
WCAY Cayce, S. C— Seeks transfer of
55% of stock in Lexington County Bcstrs.
Inc. from J. Olin Tice Jr. to Tico Enterprises Inc. (present owner of 45%); no financial consideration involved. Transferee is
owned 100% by Mr. Tice. Ann. Feb. 26.
WZXY Cowan, Tenn. — Seeks transfer of
50% of stock in Guidon Bcstg. Co. from
James F. Spencer to Hughes H. Brewer,
present owner of other 50% ; consideration
$10,000. Ann. Feb. 28.
WOVE Welch, W. Va.— Seeks assignment
of license from Community Bcstg. Co. to
South C. Bevins, d/b as McDowell County
Bcstg. Co.; consideration cancellation of
$54,000 note held by assignee. Mr. Bevins
owns WMLF Pineville, Ky. Ann. Feb. 23.
WTMB-AM-FM Tomah, Wis.— Seeks transfer of 50% of stock in Tomah-Mauston
Bcstg. Inc. from Thomas M. Price to Hugh
W. Dickie (present owner of other 50%);
consideration $20,000 plus assumption of
Unpaid Ann.
balance
home.
Feb.of 23.mortgage on transferor's
Hearing cases
FINAL DECISIONS
■ Commission gives notice that Jan. 3,
1962, initial decision which looked toward
granting applications of Jet Bcstg., Inc.
(WJET),
Erie.
Pa., and
WBNY Inc.
(WBNY), Buffalo, N. Y., to increase daytime power on 1400 kc from 250 w to 1 kw
continued operation with 250 w-N, each
with interference condition, and Lake Shore
Bcstg., Inc. (WDOE), Dunkirk, N. Y., to
increase daytime power on 1410 kc from
500 w to 1 kw, continued operation with
500 w-N, DA-N, became effective Feb. 23
pursuant to Sec. 1.153 of rules. Action
Feb. 28.
■ By decision,
commission
applications of Washington
Bcstg.granted
Co. (WOL),
Washington, D. C, Delaware Bcstg. Co.
(WILM), Wilmington, Del., WDAD Inc.
(WD AD) , Indiana, Pa., Centre Bcstrs.
(WMAJ), State College, Pa., Sky-Park
Bcstg. Corp. (WFTR), Front Royal, Va.,
Miners Bcstg. Service Inc. (WPAM), Pottsville, Pa., and Cumberland Valley Bcstg.
Corp. (WTBO), Cumberland, Md., to increase daytime power from 250 w to 1 kw,
continued operation on 1450 kc, 250 w-N,
each with interference condition, and
WPAM and WTBO with additional engineering condition. Chmn. Minow, Comrs.
Hyde and Bartley not participating. June
14, 1961, initial decision looked toward this
action. Action Feb. 28.
■ By memorandum opinion & order, commission made effective Oct. 17, 1961, initial
decision and granted application of James
E. Walley for new am station to operate on
1340 kc, 250 w, unl., in Oroville, Calif., with
interference condition, and denied appliof SanVal
Action cation
Feb.
28. Bcstrs. for same facilities.
■ Commission gives notice that Dec. 29,
1961, initial decision which looked toward
granting application of John M. Bryan and
William K. Bowes Jr., d/b as Champion
Electronics, Joint Venture, for new am station to operate on 1540 kc, 1 kw, D, in
Provo, Utah, became effective Feb. 19 pursuant to Sec. 1.153 of rules. Action Feb. 23.
■ By memorandum opinion & order,
commission granted application of WEATTV Inc. to relocate trans, site of WEAT-TV
(ch. 12) West Palm Peach, Fla., from about
one mile southwest of West Palm Beach to
point about 12 miles southwest of that
city, increase ant. height from 310 ft. to
990 ft. and visual ERP from 100 kw to
306 kw (maximum lobe 316 kw), with aur.
ERP 153 kw, conditioned that, prior to
licensing, acceptable data is submitted for
trans, type acceptance, and construction involving am station WEAT not to commence
until appropriate application to make
changes in its ant. system has been granted;
denied petition by Wometco Enterprises
Inc. (WTVJ [ch. 41) Miami, to deny WEATTV application, and dismissed statement by
Biscayne Tv Corp. (WCKT [ch. 71) Miami,
in
of Wometco petition. Action
Feb. support
21.
■ By decision,
denied applications for new commission
am stations of Sayger
Bcstg. Co. to operate on 1250 kc, 500 w-N,
1 kw-LS, DA-2, in Tiffin, Ohio, and Malrite
Bcstg. Co. to operate on 1240 kc. 100 w, unl.
in Norwalk, Ohio. Comr. Bartley not participating. June 29, 1961, initial decision
looked toward this action. Action Feb. 21.
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INITIAL, DECISIONS
■ Hearing Examiner Charles J. Frederick
issued initial decision looking toward granting applications of Clarence Everett Jones
for new am station to operate on 1300 kc,
500 w, D, engineering condition, in St.
George, S. C, and Robert S. Taylor for
same facilities in Aiken, S. C. Action Feb.
28.
■ Hearing Examiner H. Gifford Irion issued initial decision looking toward granting the application of Lakeshore Bcstg.
Corp. for new Class A fm station to operate on 92.1 mc, ERP 1 kw, ant. height
190 ft., in Racine, Wis. Action Feb. 27.
■ Hearing Examiner Forest L. McClenning
issued initial decision looking toward denying applications of Gila Bcstg. Co. for renewal of licenses of KCKY Coolidge, KCLF
Clifton, KGLU Safford, KVNC Winslow,
KZOW
and 23.
KWJB-FM Globe, all Arizona.
Action Feb.
OTHER ACTIONS
■ By memorandum opinion & order, commission (1) set aside Oct. 24, 1961, action
which granted applications of Albany Electronics Inc. for new vhf tv translator stations on chs. 10 and 12 in Laramie, Wyo.,
and (2) designated those applications for
consolidated hearing with similar applications of Laramie Community Tv Co. on chs.
11, 8 and 13 to serve Laramie and Tie
Siding. Hearing, to be held in Laramie at
time to be specified later, will include issues stemming from allegations by Albany
Electronics concerning good faith and character qualifications of Laramie Community
Tv Co., which petitioned for reconsideration
of grants to Albany Electronics. Action
Feb. 28.
■ By memorandum opinion & order, commission on its own motion modified Jan. 3
grant of application of East Kentucky
Bcstg. Corp. to increase daytime power of
WPKE Pikeville, Ky., from 250 w to 1 kw,
continued operation on 1240 kc, 250 w-N, to
add condition that no further construction
will be permitted under this authorization
pending final decision on application of
Virginia-Kentucky Bcstg. Inc. to change
facilities of WNRG Grundy, Va., from 1250
kc, 1 kw, D, to 940 kc, 5 kw, D. If WNRG
application is granted, WPKE will not be
authorized to commence program tests until WNRG is similarly authorized. If WNRG
application is not granted, this WPKE cp
shall be set aside pending commission action on interference questions posed by
WNRG's
operation.
abstained existing
from voting.
Action Comr.
Feb. 28. Cross
■ By memorandum opinion & order, commission denied petition by WIDU Bcstg.
Inc. to consolidate its application for new
daytime am station to operate on 1530 kc,
1 kw (250 w-CH), in Asheboro, N. C, in
proceeding on applications of Francis M.
Fitzgerald, Greensboro, N. C, et al. Commission conditioned any future grant of application of Wilkes Bcstg. Co. for new am
station in Mocksville, N. C, to acceptance
of interference which may result from
subsequent
grant of WIDU's application.
Action Feb. 28.
■ By memorandum opinion & order, commission granted petition by Reading Radio
Inc., Reading, Pa., and enlarged issues in
proceeding on its application and that of
Hershey Bcstg. Inc., Hershey, Pa., for new
fm stations, to determine whether and to
what extent corporate stockholders and individual principals of applicant Hershey
occupy position of economic dominance
over population of city of Hershey and
whether grant of that application would
tend unduly to further or to concentrate
such economic dominance. Comrs. Hyde,
Craven and Cross dissented. Action Feb. 28.
■ By memorandum opinion & order, commission denied petition by Grand Bcstg.
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Co. to delete issue concerning its finanical
qualifications in Grand Rapids, Mich., tv
28.
ch. 13 consolidated proceeding. Action Feb.
■ By memorandum opinion & order in proceeding on applications of Massillion Bcstg.
Inc., Covington Bcstg. Co. and Kenton County
Bcstrs. for new am stations in Norwood,
Ohio, and Covington, Ky. commission denied untimely filed petition by Covington
for review of acting chief hearing examiner's Jan. 5 action which denied its
petition to enlarge issues and reopen record
to receive evidence regarding availability
of
site; Action
also denied
28.
its Kenton
request County's
for oral trans,
argument.
Feb.
■ By order, commission placed in pending
file application of Dunlea Bcstg. Industries
Inc., to increase daytime power of WMFD
Wilmington, N. C, from 1 kw to 5 kw and
change daytime DA, continued operation
on 630 kc, 1 kw-N, with present nighttime
DA, because of non-compliance with "clear
channel" criteria set forth in amended Sec.
1.351(b)(3) of rules; dismissed as moot
related petition by Broadcast Bureau. Comr.
Bartley dissented and voted to deny appliFeb. 28. cation: Comr. Lee not participating. Action
■ By memorandum opinion & order in
remand proceeding on applications of
Windber Community Bcstg. System and
Ridge Radio Corp. for new am stations in
Windber. Pa., commission (1) denied untimely filed petition by Associated Bcstrs.
Inc. (WORK) York, Pa., for clarification or
enlargement or issues, but (2) on its own
motion, enlarged issues to include standard
interference and areas and population considerations, and revised issue to delete 1950
census data reference to Community's record in prior hearing. Comr. Bartlev dissented and issued statement. Action Feb. 28.
■ By order, commission dismissed pleadings by American Bcstg. -Paramount Theatres Inc. (KGO-TV), and intervenor Westinghouse Bcstg. Inc. (KPIX [TV]), both
San Francisco, Calif., for clarification, modification or enlargement of issues in proceeding on applications of KGO-TV and
Chronicle Publishing Co. (KRON-TV), also
San Francisco, for increases on ant. heights,
etc. Federal Aviation Agency withdrew its
airspace clearance previously granted
KRON-TV proposal, and applicants are
currently seeking to negotiate with FAA
for airspace clearance. Instant pleadings
were dismissed with reservation that requests may be renewed by parties if future
developments warrant. Action Feb. 28.
■ Commission scheduled following proceedings for oral argument on March 29:
Allocating ch. 31 to Evansville, Ind.,
deleting ch. 7 from that city and assigning
it to Louisville, Ky., and modifying cp of
Douglas H. McDonald, trustee, to specify
operation of WTVW (TV) on ch. 31 instead
of ch. 7 in Evansville; Regional Radio Service, Rantoul, 111.; and Lynne-Yvette Bcstg.
Co., Albany, Ga., and John T. Williams,
Americus, Ga. Action Feb. 28.
Thompson K. Cassel; Boca Bcstrs., Boca
Raton, Fla. — Designated for consolidated
hearing applications for new daytime am
stations to operate on 740 kc, with DA —
Mr. Cassel with 500 w, and Boca with 1 kw.
Comr. Bartley voted for addition of Sec.
3.35 issue. Action Feb. 28.
■ By memorandum
opinion
& order, Bcstg.
commission denied petition
by Windber
Co. for acceptance of its application for
new am station to operate on 1350 kc, 1 kw,
D, in Windber, Pa. (which was dismissed
Nov. 14, 1960, pursuant to Sec. 1.106(b)(4)
of "cut-off" rules) , and for consolidation in
hearing with similar applications of Ridge
Radio Corp. and Windber Community
Bcstg. System in Docs. 13737 and 14282.
Action Feb. 28.
■ By order, commission granted petition
by Office of General Counsel and accepted
its statement filed late in Orlando, Fla., tv
ch. 9 proceeding. Action Feb. 21.
■ By memorandum opinion & order, commission granted petitions by Walter L.
Follmer for reconsideration of order designating for oral argument his application
for additional time to construct WFOL (FM)
Hamilton, Ohio, and (1) accepted amendment to show steps taken for construction,
(2) set aside oral argument order, and (3)
extended tostruction.
June
30 time
Action Feb.
21. to complete con■ By memorandum opinion & order, commission granted petition by Broadcast Bureau and (1) lifted stay and vacated Dec.
6, 1961 initial decision which looked toward
granting application of R. L. McAlister for
new am station to operate on 1550 kc. 5 kw,
D, in Odessa, Tex., and denying for default
application of Western Bcstg. Co. for new
station on that frequency with 50 kw, D,
in Odessa, and (2) reopened record and

remanded proceeding to hearing examiner
for issuance of supplemental initial decision and hearing on issues to determine
(a) facts relative to failure of Western to
prosecute its application, (b) why petition
to dismiss Western application was never
properly filed, (c) whether any abuse of
commission's processes has occurred or
been attempted, and (d) whether Mr. McAlister has requisite character qualifications
to be broadcast licensee; denied Mr. McAlister's petition for reconsideration and
grant without hearing. Action Feb. 21.
■ By memorandum opinion & order, commission granted petition by William F. Huffman Radio Inc. (WFHR), Wisconsin Rapids,
Wis., to extent of designating for hearing
application of Bill S. Lahm for extension
of time to complete construction of WRNE
to operate on 1220 kc, 500 w, D, in Wisconsin Rapids, Wis., on issues including
misrepresentation and wilful concealment
of material facts, financial and character
qualifications; made WFHR Wisconsin
Rapids party to proceeding. Action Feb. 21.
■ By memorandum
opinion designated
& order, commission, on its own motion,
for
consolidated hearing various applications
involving Sanford A. Schafitz with respect
to WWIZ Lorain, Ohio, and WFAR Farrell,
Pa., and WXTV (TV) (ch. 45). Youngstown,
Ohio, and made The Elyria-Lorain Bcstg.
Co. (WEOL-AM-FM Elyria, Ohio) party to
proceeding. Action Feb. 21.
■ By memorandum opinion & order, commission granted motion by Secretary of
the Army and amended certain issues in
proceeding on application of KSAY Bcstg.
Co. for renewal of license of station KSAY
San Francisco, Calif. Comr. Cross concurred
in part and issued statement in which
Comr. Hyde joined. Action Feb. 21.
■ By memorandum opinion & order, commission granted petition by Central Coast
Tv and enlarged issues in Santa Maria,
Calif., tv ch. 12 proceeding to determine
(1) whether proposed operation of Santa
Maria Telecasting Corp. would place principal city signal over entire community of
Santa Maria in accordance with Sec.
3.685(a) of rules, and (2) whether trans,
site proposed by Santa Maria would be consistant with requirements of Sec. 3.685(b).
Action Feb. 21.
■ By memorandum opinion & order in
multi-party am proceeding in Docs. 14085
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Industry-approved home study and residence programs in Electronic Engineering Technology including Specialized TV
Engineering. Write for free catalog.

COLLECTIONS
For the Industry
ALL OVER THE WORLD
TV — Radio — Film and Media
Accounts Receivable
No Collection — No Commission
STANDARD ACTUARIAL
WARRANTY CO.
220 West 42nd St., N. Y. 36, N. Y.
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(FOR THE RECORD)

2 or

et al., commission, on its own motion, enlarged issues to determine whether certain
radiation measurement and adjustment considerations in Issue 19 are reasonable and,
in light of evidence adduced pursuant to
that issue, whether proposal of applicant
Storer Bcstg. Co. (WJBK), Detroit, Mich.,
will cause interference to existing nighttime operations of KSTP St. Paul, Minn.,
and WTOP Washington, D. C, or any other
existing stations; also added technical
limitations affecting proposals of WJBK.
This action grants petition by KSTP Inc.
and denies motion by WTOP and proposal
by Broadcast Bureau for enlargement of
issues.
Feb. 21.Comr. Hyde not participating. Action
Routine roundup
ACTIONS ON MOTIONS
By Commissioner Robert E. Lee
■ Granted petition by Newton Bcstg. Co.
for leave to file reply to extent that all
replies to opposition of Transcript Press
are to be filed on or before five days from
release of this order in proceeding on their
applications for new am stations in Newton
and Dedham, Mass. Action Feb. 21.
■ Granted petition by United Television
Company of New Hampshire and extended
time to March 9 to file exceptions to the
initial decision in proceeding on its application to change facilities of station WMURTV (ch. 9) Manchester, N. H. Action Feb.
19.
■ Granted petition by Broadcast Bureau
and extended time to March 1 to respond
to petition by 1540 Radio Inc. to enlarge
issues in proceeding on its application for
new am station in Richmond, Va., et al.
Action Feb. 19.
By Acting Chief Hearing Examiner
Jay A. Kyle
■ Granted pleading by Radio Haddonfield
Inc. for withdrawal of its petition for enlargement of issues relating to Main Line
Bcstrs. in proceeding on their applications
for new am stations in Haddonfield, N. J.,
and Radnor, Pa., et al. Action Feb. 23.
■ Granted request by The Downriver
Bcstg. Assn. and continued time from Feb.
26 to March 15 for preliminary exchange
of engineering exhibits for this applicant
only in proceeding on its application for
new am station in Napoleon, Ohio, which
is consolidated for hearing in Docs. 14085
et al. Action Feb. 21.
■ Scheduled prehearing conferences and
hearings in following proceedings on dates
shown: April 2 and May 8 in matter of
cease & desist order to be directed against
Frank Van Hobbs, St. Augustine, Fla.;
March 23 and April 25 on applications of
People's
Bcstg.Bcstg.
Co. Co.,
(WPBC),
Minneapolis,
and Gabriel
Chisholm,
Minn.;
April 2 and May 8 in matter of revocation
of license of Palms Bcstg. Corp. for WGRC
Green Cove Springs, Fla.: March 23 and
April 23 on application of Rockland Bcstrs.
for new
tion Feb.am21. station in New City, N. Y. Ac■ Granted joint motion by J. P. Wardlaw
Canton, Ohio, and Kent-Ravenna Bcstg.
Jr.,
Co., Kent, Ohio, and continued presently
scheduled dates for Group I of consolidated
am proceeding in Docs. 14076 et al as follows: Feb. 26 to March 12 for final exchange of all exhibits; March 2 to date to
be fixed
at March for
20 hearing
for notification of witnesses
lay hearing.
Action
Feb. 21.
■ Granted motion by Storer Bcstg. Co.
(WJBK), Detroit, Mich., and extended
time of various procedural dates in Group
II of consolidated am proceeding in Docs.
14085 et al as follows: Feb. 26 to March 5
for exchange of preliminary engineering
exhibits and from March 8 to March 15
for informal
tion Feb. 21. engineering conference. Ac■ Granted petition by James R. Williams
for dismissal of his application for new am
station in Lamar, Mo., but dismissed application with prejudice;
tion of William
B. Neal for granted
new am applicastation
to operate on 1560 kc, 250 w, D, in Joplin,
Mo., and terminated proceeding. Action
Feb. 20.
By Hearing Examiner Basil P. Cooper
■ Pursuant to agreements reached at Feb.
21 prehearing conference, continued March
21 evidentiary hearing to April 23 in proceeding on applications of Dover Bcstg. Co.
for new am station in Richmond, Va., et al.
Action Feb. 21.
By Hearing Examiner Walther W. Guenther
■ Granted request by W. E. Baysden and
continued Feb. 26 hearing to Feb. 27 in
I proceeding on its application for new am
BROADCASTING, March 5, 1962

PROFESSIONAL

CARDS

JANSKY & BAILEY
Offices and Laboratories
1339 Wisconsin Ave., N.W.
Washington 7, D.C. FEderal 3-4800
Member AFCCE

JAMES C. McNARY
Consulting Engineer
National Press Bldg.
Wash. 4, D. C.
Telephone District 7-1205
Member AFCCE

Upper Montclair, N. ).
Pilgrim
Laboratories,
Great6-3000
Notch, N. J.
Member AFCCE

COMMERCIAL RADIO
EQUIPMENT CO.
Everett L. Dillard, Cen. Mgr.
Edward F. Lorentz, Chief Engr.
INTERNATIONAL BLDC.
Dl 7-1319
WASHINGTON 4, D. C.
Member AFCCE

A.
30 D. Ring & Associates
Years' Experience in Radio
Engineering
1710 H St., N.W. Republic 7-2347
WASHINGTON 6, D. C.
Member AFCCE

GAUTNEY & JONES
CONSULTING RADIO ENGINEERS
930 Warner Bldg. National 8-7757
Washington 4, D. C.
Member AFCCE

RUSSELL
P. MAY
711 14th St., N.W. Sheraton Bldg.
Washington 5, D. C.
REpublic 7-3984
Member AFCCE

L. H. Carr & Associates
Consulting
Radio & Television
Engineers
Washington 6, D. C. Fort Evans
1000 Conn. Ave.
Leesburg, Va.
Member AFCCE

—Established 1926—
PAUL GODLEY CO.

KEAR & KENNEDY
1302 18th St., N.W. Hudson 3-9000
WASHINGTON 6, D. C.
Member AFCCE
-TV

LYNNE C. SMEBY
CONSULTING ENGINEER
AM-FM
7615 LYNN DRIVE
WASHINGTON
15, D. C.
8520
OLiver 2-

GEORGE C. DAVIS
CONSULTING ENGINEERS
RADIO & TELEVISION
527 Munsey Bldg.
STerling 3-0111
Washington 4, D. C.
Member AFCCE

Lohnes & Culver
Munsey Building
District 7-8215
Washington 4, D. C.
Member AFCCE

A. EARL CULLUM, JR.
CONSULTING ENGINEERS
INWOOD POST OFFICE
DALLAS 9, TEXAS
MEIrose 1-8360
Member AFCCE

P.O. Box 32
CRestview 4-8721
1100 W. Abram
ARLINGTON, TEXAS

SILLIMAN, MOFFET
& KOWALSKI
1405 C St., N.W.
Republic 7-6646
Washington 5, D. C.
Member AFCCE

WALTER F. KEAN
CONSULTING RADIO ENGINEERS
Associate
George M. Sklom
19 E. Quincy St. Hickory 7-2401
Riverside, III. (A Chicago suburb)
Member AFCCE

HAMMETT & EDISON
CONSULTING RADIO ENGINEERS
Box 68, International Airport
San Francisco 28, California
Diamond 2-5208

CARL E. SMITH
CONSULTING RADIO ENGINEERS
8200 Snowville Road
Cleveland 41, Ohio
Phone: 216-526-4386
Member AFCCE

J. G. ROUNTREE
CONSULTING ENGINEER
P.O. Box 9044
Austin 17, Texas
GLendale 2-3073

A. E. Towne Assocs., Inc.
TELEVISION and RADIO
ENGINEERING CONSULTANTS
420 Taylor St.
San Francisco 2, Calif.
PR 5-3100

PETE JOHNSON
Consulting am-fm-tv Engineers
Applications — Field Engineering
Suite 601
Kanawha Hotel Bldg.
Charleston, W.Va. Dickens 2-6281

NEptune 4-4242

WILLIAM B. CARR
Consulting Engineer
AM— FM— TV
Microwave
P. O. Box 13287
Fort Worth 18, Texas
BUtler 1-1551

JOHN H. BATTISON
& ASSOCIATES
Consulting Radio Engineers
Specializingandin measurements
AM-FM-TV
applications
934-5 Munsey Building
Washington 5, D. C.
Dl 7-2330 Member AFCCE

ERNEST E. HARPER
ENGINEERING CONSULTANT
AM
FM TV
2414 Chuclcanut Shore Rd.
Bellingham, Washington
Telephone: Regenf 3-4198

RAYMOND E. ROHRER
& Associates
Consulting Radio Engineers
436 Wyatt Bldg.
Washington 5, D. C.
Phone:
Member 347-9061
AFCCE

To Be Seen by 100,000* Readers
— among them, the decision-making station owners and managers,applicants
chief engineers
cians^—
for and
am, technifm, tv
and facsimile facilities.
"ARB Continuing Readership Study

contact
BROADCASTING MACAZINE
1735 DeSales St. N.W.
Washington 6, D. C.
for availabilities
Phone: ME 8-1022

GUY C. HUTCHESON

E. HAROLD MUNN, JR.
BROADCAST ENGINEERING
CONSULTANT
Box 220
Coldwater, Michigan
PAone: BRoadway 8-6733
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GEO. P. ADAIR ENG. CO.
CONSULTING ENGINEERS
Radio-Television
Communications- Electronics
1610 Eye St., N. W.
Washington, D. C.
Executive 3-1230 Executive 3-5851
Member AFCCE

9208 Wyoming PI. Hiland 4-7010
KANSAS CITY 14, MISSOURI

JULES COHEN
Consulting Electronic Engineer
617 Albee Bldg. Executive 3-4616
1426 C St., N.W.
Washington 5, D. C.
Member AFCCE

VIR N. JAMES
SPECIALTY
DIRECTIONAL ANTENNAS
232 S. Jasmine St. DExter 3-5562
Denver 22, Colorado
Member AFCCE

JOHN H. MULLANEY
and ASSOCIATES, INC.
2000 P St., N.W.
Washington 6, D. C.
Columbia AFCCE
5-4666
Member

JOHN

B. HEFFELFINGER

MERL

SAXON

CONSULTING RADIO ENGINEER
622 Hoskins Street
Lufkin, Texas
NEptune 4-9558

L. J. N. du TREIL
& ASSOCIATES
CONSULTING RADIO ENGINEERS
10412 (efferson Highway
New Orleans 23, La.
Phone: 721-2661

RADIO-TV

SET

COUNTS
Occupied
Dwelling

Area
pulaPotion
Marengo
27,098
Marion
21,837
Marshall
48,018
Mobile
314,301
Monroe
22,372
169,210
Montgomery
Morgan
60,454
Perry
17,358
Pickens
21,882
Pike
25,987
Randolph
19,477
Russell
46,351
St. Clair
25,388
Shelby
32,132
Sumter
20,041
Talladega
65,495
Tallapoosa
35,007
Tuscaloosa
109,047
Walker
54,211
Washington
15,372
Wilcox
18,739
Winston
14,858
Metropolitan Areas
Birmingham
634,864
Columbus
217,985
Gadsden
96,980
Huntsville
117,348
Mobile
314,301
Montgomery
169,210
109,047
a'
oos
Tuscal

Units
6,790
6,339
13,569
83,174
5,620
46,050
17,129
4,125
5,618
6,964
5,585
11,702
6,844
8,506
4,753
16,903
9,725
27,646
15,158
3,588
4,267
4,224
181,774
55,674
27,503
30,897
83.174
46,050
27,646

contin
Total
Radio
Homes
5,615
12,241
5,720
71,533
4,862
41,161
15,342
3,283
4,848
5,812
4,646
9,818
5,719
7,317
3,854
14,972
8,277
24,704
13,061
2,903
3,320
3,771
164,920
48,425
24,354
27,986
71,533
41,161
24,704

Radio
Percent
tion
Satura82.7
90.2
90.2
86.0
86.5
89.4
89.6
79.6
86.3
83.5
83.2
83.9
83.6
86.0
81.1
88 6
85.1
89.4
86.2
80.9
77.8
89.3
90.7
87.0
88.6
90.6
86.0
89.4
89.4

2 or
more
sets
851
573
2,446
20,836
567
14,099
3^396
370
467
1,013
312
973
1,945
548
1,665
3 657
1,160
7,068
1,525
358
474
488
54,878
14,861
5,983
8,480
20,836
14,099
7,068

4*846
Tv
Television
Total2*859Percent more
2 or72
Homes
tion
sets
Satura51.0
59
3'054 76.4
3,461
514
10,6754*278
78.7
71,3508*33 85.8
6 50.9
7,795
36 663
79.6
13,193
3,325
77.0
42.4
19
600
1,747
133
39
54.4
61.4
3J53
67.2
736
71.2
39
80.9
271
152
5,189
3*295 75.8
112
6^882
12744
50.9
766
2^419
75 4
192
72.7
695
7^066
76.0
21,012
387
12,540
82.7
2^217
80
61.8
38.6
1,648
78.0
16 097
157 353
86.6
99
82.9
84.9
46,148
4^634
23,342
1,104
77.5
23,934
85.8
1,371
71,350
7,795
79.6
36,663
695
76.0
21,012
3,325

ARIZONA
State totals 1,302,161 366,630 325,649
COUNTY TOTALS
Apache
30,438 5,944 4,141
Cochise
55,039 15,381 13,685
Coconino 41,857 10,561 9,267
Gila
25,745 7,289 6,525
Graham
14,045 3,692 3,330
Greenlee 11,509 3,063 2,888
Maricopa'
Mohave 663,510
7,736 191,076
2,546 172,321
2,151
Navajo
37,994 8,685 6,395
Pima
265,660 77,426 69,841
Pinal
62,673 15,767 12,825
Santa Cruz 10,808 2,952 2,497
Yavapai
28,912 9,590 8,688
Yuma'
Metropolitan Areas 46,235 12,658 11,095
Phoenix 663,510 191,076 172,321
Tucson
265,660 77,426 69,841

88.8 114,855 298,726 81.5

30,362

69.7 923
89.0 4,792
87.7 2,687
89.5 2,364
90.2 935
94.3 840
90.2
84.5 64,217
719
73.6 2,063
90.2 24,736
81.3 3,129
84.6 913
90.6 2,646
87.7 3,891
90.2 64,217
90.2 24,736

1,658
11,724
5,492
5,193
2,408
2,415
166,499
1,735
3,667
67,356
12,294
1,997
6,235
10,053
166,499
67,356

27.9
39
76.2 591
52.0 189
71.2
96
65.2 106
78.8
82
87.1 19,691
68.1
152
42.2 200
87.0 7,433
78.0 693
67.6 178
65.0 210
79.4 702
87.1 19,691
87.0 7,433

95.0

332,721

693,807

92.2

95.5
95.1
93.6

92,631

182,522
188,859

93.9
91.7
90.4
90.5

CONNECTICUT
State totals
2,535,234
COUNTY TOTALS
Fairfield
653,589
Hartford
689,555
Litchfield
119,856
Middlesex
88,865
New Haven
660,315
New London
185,745
Tolland
68,737
Windham
68,572
Metropolitan Areas
334,576
Bridgeport
Hartford
525,207
Meriden
51,850
New Britain
129,397
New Haven
311,681
New LondonGrotonNorwich
156,913
Norwalk
96,756
Stamford
178,409
Waterbury
181,638
f 00

(FOR THE RECORD)

752,736

714,908

194,314
205,859
36,442
25,517
198,815
52,996
17,888
20,905

185,617
195,699
34,094
24,233
188,446

99,753
157,097
16,109
38,609
95,487

94,904
149,502
15,131
36,817
90,350

44,577
28,826
52,716
54,239

42,243
27,559
50,942
51,483

50,271
17,249
19,299

95.0
94.8
94.9
96.4
92.3
95.1
95.2
93.9
95.4
94.6

95.6
94.8
96.6
94.9

96,447
14,286
11,458
81,268
21,553
7,278
7,800
43,819
76,545
6,684
16,193
39,074

32,944
23,092
184,688
46,885
16,101
18,716
93,731
143,311
14,844
36,041
87,574

88.5
92.9
90.0
89.5
91.2
94.0
92.1
93.3
91.7

85,649
31,258
22,135
2,445
22,377
2,083
3,003
952
1,396
13,934
17,677
1,558
11,844
3,581

88.5
39,443
94.5
27,240
4,983
2,420
11,264
94.6
49,876
93.5
50,701
20,818
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station in Jacksonville, N. C. Action Feb. 23.
By

Hearing Examiner Isadore A. Honig
■ After Feb. 21 prehearing conference in
proceeding on applications of Higson-Frank
Radio Enterprises and S B B Corp. for new
am stations in Houston, Tex., scheduled
certain procedural dates concerning applicant Higson-Frank, and scheduled hearing
in proceeding for March 27. Action Feb. 21.
By Hearing Examiner Annie Neal Huntting
■ Granted motion by Greene County Radio, Xenia, Ohio, and continued procedural
dates in Group III of consolidated am proceeding in Docs. 14076 et. al. as follows:
final exchange of all exhibits from March 1
to March 13; notification of witnesses March
15 to March 20. Action Feb. 27.
By Hearing Examiner H. Gifford Irion
■ Granted petition by Belleville Bcstg.
Inc. (WIBV), Belleville, 111., for leave to
make engineering
changes application
in its am application, removed amended
from
hearing docket and returned it to processing line. Action Feb. 27.
■ Upon request by Broadcast Bureau,
continued March 19 prehearing conference
to March 20 in Santa Fe, N. M., tv ch. 2
proceeding. Action Feb. 26.
■ By memorandum opinion & order in
consolidated fm proceeding on applications
of Lakeshore Bcstg. Corp., Racine, Service
Bcstg. Corp., Kenosha, both Wis., and Ruth
M. Crawford, executrix of estate of Percy
B. Crawford (WYCA) , Hammond, Ind.,
granted petitions by Service Bcstg. Corp.
for leave to amend to specify frequency
96.9 mc instead of 92.3 mc, removed
amended application from hearing and returned it to processing line, and by Lakeshore for severance of its application from
proceeding
tion Feb. 21.but kept in hearing status. AcBy Hearing Examiner Jay A. Kyle
■ Granted motion by Clay Service Corp.
and continued March 5 hearing to April 2
in proceeding on its application for new
am station in Ashland, Ala. Action Feb. 21.
By Hearing Examiner Forest L. McClenning
■ Granted petition by Broadcast Bureau
and extended time from Feb. 27 to March
16 for filing proposed findings of fact and
conclusions of law in matter of revocation
of license of KWK Radio Inc. for KWK,
St. Louis, Mo. Action Feb. 27.
■ Scheduled oral argument for February
28 on request of Suburban Bcstg. Inc. for
declaratory ruling as to necessity for tender
of witness fees to Paul T. Foran in proceeding on Suburban's application and
Beacon Bcstg. System, for new am stations in Jackson and Grafton-Cedarburg,
Wis.; afforded counsel for each party 10
minutes
tion Feb.for23. presentation of argument. AcBy Hearing Examiner Herbert Sharfman
■ Granted petition by Lord Berkeley
Bcstg. Inc.
leave
amend initsMoncks
application for afornew
am tostation
Corner, S. C, to make new financial showing and to make some changes in officers
and stockholders;
application
dated for hearing with
applicationis ofconsoliGrand
Strand Bcstg. Co. for new am station in
Myrtle Beach, S. C. Action Feb. 27.
■ After Feb. 23 prehearing conference,
scheduled certain procedural dates and
hearing for May 1 in proceeding on applications of Hayward F. Spinks and Greenville Bcstg. Co. for new am stations in Hartford and Greenville, Ky. Action Feb. 23.
By Hearing Examiner Elizabeth C. Smith
■ Granted motion by Radio Americana
Inc. and extended time from Feb. 23 to
Feb. 28 for filing proposed findings of fact
and conclusions and from March 9 to
March 14 for filing replies in proceeding
on its application for new am station in
Baltimore, Md. Action Feb. 23.
BROADCAST ACTIONS
by Broadcast Bureau
Actions of Feb. 27
KHUM
Santa
Rosa, Calif.— Granted license for am
station.
WOIA-FM Saline, Mich.— Granted mod. of
cp to change type ant. and type trans.
Actions of Feb. 26
WNTA, NTA Radio Bcstg. Co., Newark,
N. J. — Granted assignment of license and
SCA to Bergen F. M. Inc.
WNTA-FM
Newark,
N. J. —Bcstg.
Granted
ment of license
to Bergen
Corp.assignWKPT Kingsport, Tenn. — Granted cp to
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install new trans.; change ant. -trans, location; main studio and remote control
point.
KLVL-FM Pasadena, Texas — Granted mod.
of cp to decrease ERP to 15 kw; ant. height
to 180 ft. and change type ant.
■ Following stations were granted extensions of completion dates as shown: WSMA
Smyrna, Ga., to March 30; WFFG Marathon, Fla., to May 1; KGLE Glendive, Mont.,
to June 21; WTAQ LaGrange. 111., to June
1; WRDB Reedsburg, Wis., to July 21;
WCBS New York, N. Y., to Aug. 31, without prejudice to whatever action commission may deem appropriate in light of any
information developed in pending inquiry
concerning compliance with Sec. 317 of
Communications Act, and to such action as
commission may deem warranted as result
of its final determinations with respect to:
(1) conclusions and recommendations set
forth in report of Network Study Staff;
(2) related studies and inquiries now being
considered or conducted by commission;
and (3) pending anti-trust matters.
■ Following stations were granted authority to operate trans, by remote control:
WQXL Columbia, S. C, and WOIC Columbia, S. C.
WYNK Baton Rouge, La. — Granted extension of authority to remain silent for
period ending April 20.
Actions of Feb. 23
*WSND-FM Notre Dame, Ind.— Granted
mod. of cp to change frequency to 88.9 mc.
WSRW-FM Hillsboro, Ohio— Granted mod.
of cp to decrease ERP to 6.3 kw; and
change type trans.; ant. height 160 ft.; conditions.
KERB, Radio Station KERB Inc., Kermit,
Tex. — Granted acquisition of positive control by Homer V. Brinson through purchase
of stock from Earl S. Walden.
KHAR, Sourdough Bcstrs., Anchorage,
Alaska — Granted assignment of cp and license to Sourdough Bcstrs. Inc.
KSWM Aurora, Mo. — Granted license for
am station and change main studio and
remote control point.
■ Granted licenses covering installation
of new trans, for following stations: WRRZ
Clinton, N. C, and KFMP (FM) Port Arthur, Tex.
KGAF-FM Gainesville, Tex.— Granted license covering installation of a new trans,
and increase in ERP.
WROD Daytona Beach, Fla. — Granted license covering increase in daytime power
and installation of new trans.
WRRZ, WRRZ, Clinton, N. C— Granted
mod. of license to change name to WRRZ
Radio Co.
WOCB West Yarmouth, Mass.— Granted
cp to make changes in ant. system.
WJTN-FM Jamestown, N. Y. — Granted cp
to make changes in transmitting equipment
(change type trans, to composite) .
KHCL new
(FM)ant.Houston, Tex.— Granted cp to
install
KLIX-TV Twin Falls, Idaho— Granted cp
to install auxiliary ant. at main trans, site.
K76AG Shelby, Mont.— Granted cp to
change ERP to 1470 watts; type trans., and
make changes in ant. system.
KTBS-TV Shreveport, La. — Granted cp to
make changes in ant. system and structure,
change ant. height, and make changes in
equipment; ERP vis. 100 kw; aur. 60 kw;
ant. height 1,580 ft.
WSLC Clermont, Fla.— Granted mod. of
cp to change ant-trans, location and make
changes in ground system.
KACY Port Hueneme, Calif. — Granted
mod.
of cp to change ant. -trans, and studio
location.
WIAM-FM Williamston, N. C— Granted
mod. of cp to change type trans.
K07BV Ouray, Colo.— Granted mod. of cp
to change trans, location and make changes
in ant. system.
K05AP Trout Lake, Wash.— Granted mod.
of cp to change trans, location to adjacent
to
Sunnyside
Road, north of John Schmid's,
Trout
Lake, Wash.
WITE Brazil, Ind. — Granted authority to
remain silent for period ending May 4.
WLOV Cranston, R. I. — Granted extension
of authority to May 15 to remain silent;
without prejudice to such further action as
commission may deem warranted in light
of proceedings in Doc. 14365.
WERI-FM Westerly, R. I.— Granted extension of authority to May 23 to remain
silent.
WETO Gadsden, Ala. — Granted extension
of authority to April 4 to remain silent.
■ Following stations were granted extensions of completion dates as shown: WSLC
Clermont, Fla., to Aug. 1; *KVCR-TV San
Bernardino, Calif., to Sept. 6; KV OA-TV
Continued on page 107
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CLASSIFIED

ADVERTISEMENTS

(Payable in advance. Checks and money orders only.) (FINAL DEADLINE — Monday preceding publication dale.)
• SITUATIONS WANTED 20<* per word— $2.00 minimum • HELP WANTED 25£ per word— $2.00 minimum.
• DISPLAY ads #20.00 per inch — STATIONS FOR SALE advertising require display space.
• All other classifications 300 per word — $4.00 minimum.
• No charge for blind box number. Send replies to Broadcasting, 1735 DeSales St., N.W., Washington 6, D. C.
Applicants: If transcriptions or bulk packages submitted, |1.00 charge for mailing (Forward remittance separately, please). All transcriptions, photos,
etc., sent to box numbers are sent at owner's risk. Broadcasting expressly repudiates any liability or responsibility for their custody or return.
RADIO
Help Wanted — Management
Manager wanted for full time New England
5kw radio station. Must know the business.
Give details, salary requirements in first
letter. Box 795J, BROADCASTING.
Help wanted Tiger! $50,000 should be the
equity value of the stock I will make
available in 3 years to the manager who
comes to work for me. Man must be extraordinary proven salesman with good organizing ability. Station located in small
Atlantic seaboard town in area on the verge
of economic explosion. Box 18K, BROADCASTING.
If you are a successful sales manager and
ready for management, we have opportunity developing soon as general manager for one of our stations in middle
west. Number one in latest Pulse. Box 63K,
BROADCASTING.
Manager & Salesman experienced proven
producer small market Central Florida lkw
daytimer. $125.00 weekly plus liberal bonus
—Confidential
. . . Box 94K, BROADCASTING.
Manager-Sales manager. Los Angeles class
B FM station. Complete charge sales activity. Successful previous sales experience
required. Full details to E. A. Wheeler,
WEAW,
Evanston, Illinois.
Sales
New England — Major indie needs good
strong salesman. Real opportunity with
growing multiple chain for man looking
to the future. Resume to Box 837H, BROADCASTING.
Sales manager established northeast daytimer, metropolitan market. $7,200 salary
plus overrides. Good producer will earn
nine to twelve thousand. Send full resume.
Box 521J, BROADCASTING.
Canton, Ohio — top commission incentive,
excellent guarantee, fringes for imaginative salesman looking for future, resume
to Box 820J, BROADCASTING.
If you are a top-producing salesman handling local retail radio accounts in a small
to
medium
market,
your California.
chance to
make the big
move here's
to sunny
Salary $750.00 per month plus commissions.
Excellent opportunity for increased earnings and advancement with an expanding
organization. Please apply in detail, giving
your
billing record. Box 857J, BROADCASTING.
Have opening for radio salesman, offering
five-figure income plus expense account.
Unlimited opportunity for man willing to
work and accept responsibility. Successful
station serving agricultural area in upper
prairie state. Send picture, resume of experience and billings, family status and employment, character and credit references.
Only highest calibre persons considered.
Box 919J, BROADCASTING.
Salesman — draw $200 weekly against 25%.
Major NYS half-million prosperous market.
Hooper and Pulse rated quality station.
Small top-notch sales force. Box 952J,
BROADCASTING.
Good territory — Philadelphia suburban amfm station needs solid aggressive salesman
who wants to carve out future in excellent
market. Box 981J, BROADCASTING.
I-f you have Ideas, Inspiration, work, opportunity for $6-8,000. KFRO, Longview,
Texas.
102

Help Wanted— (Cont'd)
Sales
Florida East Coast fulltimer
market needs experienced
proven sales record. $100
Give complete resume first
BROADCASTING.

Help Wanted— (Cont'd)
Announcers

in metropolitan
salesman with
base plus 15%.
letter. Box 40K,

Announcer wanted — morning man, 5000
watt station. Upper Midwest — some tv
duties experience necessary. Send picture
and
audition tape to Box 38K, BROADCASTING.

Radio-television salesman. Iowa market.
Group ownership offers individual growth.
Limited experience accepted. Midwesterner
preferred. Box 44K, BROADCASTING.
All country & western FM station looking
for salesman with proven record and good
references. Must know and realize the value
of country music. Midwest. Commission
against draw. Maybe some dj work. Box
19K, BROADCASTING.

Fully experienced, top forty dj with production talent and supervision potential.
Detailed resume, picture and comprehensive
tape
a must. Indiana metro. Box 69K,
BROADCASTING.

Looking for a sales position with a future?
Want to join one of the East's fastest growing radiorated
groups?
WARM,
one of
highest
radio
stations
hasAmerica's
an immediate opening, for an experienced salesman. Call Lou Strittmatter, WARM, Salesmanager, Scranton, Pennsylvania. Phone
Diamond 6-4646 for further information.
Experienced radio salesman wanted — WIRK
—only.
West Palm Beach, Fla. Apply in person
Executive caliber salesman with proven
sales and promotion background. Full time
travel, protected territory. Send resume,
pix, Bess Gilmore, Community Club awards,
Westport, Connecticut.
"Expanding. Southern group of top rated
metropolitan stations expanding to new
markets — seeking 2 executive type salesmen with management potential. Must be
30-40, married, experienced. Excellent guarantee— moving expenses — rapid advancement for producer. Area applicants given
preference. Send photograph — references —
complete resume today. Join a growing organization. McLendon Broadcasting Company— Suite 980 Milner Building — Jackson,
Mississippi."
AGENCY-ADVERTISER
National Agency needs salesman to sell
hottest package in the business. Must have
car, type, and be free to travel. Earn from
$100 to $500 weekly commission dependent
on ability. Box 941J, BROADCASTING.
Announcers
Top-rated chain with outlets in key markets is on the lookout for top "format"
dj's and aggressive,
dramatic,qualified
extra-sharp
newsman.
Only experienced,
men
need apply. Send tape and resume to be
considered. Box 919F, BROADCASTING.
Experienced first phone announcer, Michigan daytimer. Good opportunity for dependable man. Send tape, resume and
financial requirements. Box 903J, BROADCASTING.
Announcer and newsman openings for
radio station near New York City. Two
experienced men, one to take over morning
shift and a newsman experienced in gathering and airing local news. Good salaries.
Excellent working conditions. Box 949J,
BROADCASTING.
Texas kilowatt immediate opening for announcer-news editor experienced gathering,
writing local news. $90.00 week. Box 78K,
BROADCASTING.
New Jersey, experienced announcer with
1st class ticket. $100 to start. No maintenance. Box 965J, BROADCASTING.

1st phone announcer — $500 if you can
qualify. Top central states single market
operation. Job involves announcing, some
engineering,
someto copy
production —
position can lead
sales and
and management.
Excellent future — top security. All replies
answered. Box 964J, BROADCASTING.
Piedmont, North Carolina AM-FM station
is looking for three combination men with
minimum two years commercial radio experience whomarket
are now top
ready
to "move
up"
to medium
flight
operation!
Seek personal interviews with qualified
applicants from this general region for
permanent, well-paying opportunities. Positions include: full-time sales, with "some
air
production"
announcer:
heavyor on
local news experience:
and local play
by play
sports (football and basketball); and copywriter; capable
limited "airand
relief
shift."
Send tape,
full ofbackground
photo
to
Box 86K, BROADCASTING.
Announcer, 1st phone — our night man Is
going to
medical
replacement
needed
soon.
Apply school
only if —experienced
by
letter and tape in detail. Interview will be
arranged. Top position for right man.
Salary open, write James F. Jae, Jr., General Manager, KHMO, Hannibal, Missouri.
Announcer with copy writing experience or
willing
learnis copy
Prefer married manto who
lookingwriting.
for permanent
job
with small town station and no staff competition. Prefer man from Texas, Oklahoma,
New Mexico, Kansas or Colorado. Write to
Manager, KXIT, Dalhart, Texas.
Versatile announcer-production, writing experience and first ticket preferred not required. Top rated station, bright sound.
Ideal growth area. Tape, resume. WBRD,
Bradenton, Florida.
Adult good music small market station emphasis on news — needs combo announcer.
Good living in Chesapeake Bay area. Salary
open for discussion. Contact Sam Cannon,
WCEM, Cambridge. Maryland.
Announcer with 1st phone — good opportunity. Immediate opening. Send tape and
resume and availability. WCVS, P. O. Box
1088, Springfield, Illinois.
If you have a first phone, like and know
adult music and can produce a good all
nite radio show, send air check, resume
and
WEAT, P. O. Box 70, West
Palm salary
Beach,to: Florida.
Announcer with 1st phone immediate opening. Contact Len Savage, WEZN, Elizabethtown, Pennsylvania.
Announcer wanted starting April 2nd. Must
have excellent
voice
for straight
com-to
mercials and news.
Starting
salary $80
$90
a week.
dj's need
apply.will
Tapes
acceptable
but Nopersonal
interview
be
required before hiring. Apply to WGHQ,
Kingston, New York, Harry M. Thayer.
Need first phone man with some announcing ability. Send tape, resume to William
Udell, WIMS, Michigan City, Indiana.
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Help Wanted— (Confd)

Help Wanted— (Confd)

Situations Wanted — (Cont'd)

Announcers

Production-Programming, Others

Radio Newscaster. WLEE, Richmond has an
immediate opening for a fully experienced
man to cover (and uncover) the news in
this capital city — the kind of man who is
accustomed to scooping the town. Phone,
write or wire today to Harvey Hudson,
V.P. and General Manager, WLEE, Richmond, Virginia.
Top flight morning man. Send details to
Claude Schoch, WMIX, Mt. Vernon, 111.

Bright writer, 5000 watts N. Y. Resume, 5
minute newscast, salary needs. Box 85K,
BROADCASTING.

Sales
12 years experience radio management,
sales. 8 years public relations. Looking for
potential
plus, small-medium
market.
Available $10,000
immediately.
Al M. Farber,
Fort
Madison, Iowa.

Personality DJ, Top salary, top benefits,
top opportunity with a fast-moving personality station. Phone, wire or write today to: Harvey Hudson, V.P. and General
Manager, WLEE, Richmond, Virginia.
Night man . . . experienced, friendly man
for an adult type all night show featuring
good, popular music. No swingers or
screamers. Send tape and resume to Jack
Williams, WSPD-Radio (A Storer Station),
Toledo, Ohio.
Suburban Detroit station looking for bright,
yet mature announcer. Must have at least
one year commercial experience. Send resume and tape to Radio Station WBRB
P. O. Box 489, Mt. Clemens, Michigan.
Experienced announcer for radio station
station WVOS, Liberty, New York. Call or
write to H. Borwick.
"Negro Chain— rated No. 1 in the Nationexpanding, seeking top Religious and R & B
personalities. Minimum 2 years experience.
Send photograph — complete resume — references—first letter to: McLendon Broadcasting Company, P. O. Box 197— Suite 980
Milner Building — Jackson, Mississippi."
Technical
If you are a competent technical man with
1st phone who likes to get things done
and likes creative, challenging work and
are interested in growing with an EastCoast 2-station management with more to
come, please write soon to Box 76K,
BROADCASTING.
Chief Engineer wanted immediately to construct and be on staff of new 5000 watt
fulltime directional Central New Jersey
station. If you are now located in New
Jersey, Eastern Pa., southern N. Y., or
Connecticut, please contact Herbert Hobler.
101 West 67th St., New York City. Phone
TR 3-5800.
1st class engineer. Immediate opening.
WCVS, P. O. Box 1088, Springfield, Illinois.
Engineer-announcer. Maintain equipment at
new 500 watt daytimer. Tape, resume,
salary requirements to Manager, WLKM,
Three Rivers, Michigan.

"Chief Engineer for 50kw/10kw currently
constructing. Part of Southern group building two 50kws. Excellent opportunity to
gain experience constructing with Group
Engineer— remaining as Chief upon completion. Once in a lifetime opportunity.
Must send photograph— complete resume —
detailed references — salary requirements,
first letter to Engineering Director — McLendon Broadcasting Company — P. O. Box
197 — Jackson, Mississippi."
Production — Programming, Others
New Jersey. Journalist-announcer for adult
music station. Permanent. Send resume
and tape. Box 264J, BROADCASTING.
Immediate opening for experienced, aggressive news-man on middlewestern. news
conscious station. Send resume and tape
to Box 790J, BROADCASTING.
Multiple owner three stations midwest
seeks program manager with proven rating
success in top 50. Write Box 62K. BROADCASTING.
Ohio station needs working pd. Must have
pd experience, write and deliver news,
commercials, production spots, etc. Send
tape, references and full information about
yourself. Box 68K, BROADCASTING.
BROADCASTING, March 5, 1962

Help wanted: Girl copywriter with ideas
for midwest radio station. Single station
market — receptionist, switchboard and billing. Real opportunity. Write W.A.B.J.
Adrian, Michigan, giving full resume.
Radio news-man for radio/tv operation.
Gather, write and air . . . Apply to Bob
Frank,
News Director. WOC, Davenport,
Iowa.
Graduate student assistantships in radiotv, programming - production available.
Write school
Athens,
Ohio. of speech, Ohio University,
Newswriter for radio/tv, must be experienced reporter and writer. AFTRA salary
range — $103.75 to $132.75. Send detailed resume to Personal Office, Crosley Broadcasting Corp., 140 West 9th St., Cincinnati
2, Ohio.
RADIO
Situations Wanted — Management
Manager — 12 years experience. Seeks opportunity. Small to medium market. Box
945J, BROADCASTING.
Manager, Chief Engineer, announcer 9 years
experience. B.S. degree Business Administration, 35,- $10,000 minimum. Box 960J,
BROADCASTING.
Chief Engineer desires to step up to Manager-Engine r in small market. College
graduate, married. 10 years experience
250w-5kw,
CASTING. directionals. Box 962J, BROADDesire Operations Manager berth — large
facility or group. 7 yrs. engineering from
construction thru group chief; 15 yrs.
Metropolitan AM-FM V.P. & General Manager; can handle all phases. Box 39K,
BROADCASTING.
Remember how great? . . . profits used to
look? Experienced general manager will
trade original sales and programming ideas
for southeastern station management with
ownership possibilities. Married, veteran.
Box 89K, BROADCASTING.
25 years California radio: announcer, producer, promotion manager, sales manager,
station manager. With independent station,
network, ad agency, trade association. Top
spots national and local civic groups. Prefer
California. Box 88K, BROADCASTING.
Bonafide: Ten year management experience
plus excellent personal sales figures. College
graduate: Business Administration, Commercial Law. Now employed. Trying for
betterment. Accredited industry endorsements. Confidential. Box 98K. BROADCASTING.
Manager-sales manager solid background in
sales and programming. Active in community affairs. 21 years in midwest, 12 with
last station. Location not so important as
opportunity. Box 99K, BROADCASTING.
Sales
Triple threat man. Personality type morning man. Limitless idea man. Top copywriter. Public pleasing programmer. Strong,
strong, strong, strong on sales. Even management experience. The only man in radio
with recommendation from whole city. Currently employed. Box 37K, BROADCASTING.

Announcers
Looking for sportscaster? 7 years play-byplay basketball, football, baseball. 3 years
news
and dee- jay work. Box 785 J, BROADCASTING.
Country disc jockey, desires full time air
work. Experienced, employed. Box 859J,
BROADCASTING.
Sports announcer looking for sports minded
station. Finest of references. Box 922J,
BROADCASTING.
Announcer-salesman-copy writer ... 5
years experience. First class ticket soon.
Can run fast or medium paced show. Married— own car — 2 years. College. Box 930J,
BROADCASTING.
Announcer. Age 28. Married. 8 years experience with heavy news background. Also
experienced with classical music. Please
do not answer if you do not want a permanent employee or if you are not a metro
station. Box 5K, BROADCASTING.
Experienced, capable, sports, news announcer and good music dj. Also can get
out and sell — ready to work. Box 21K,
BROADCASTING.
Experienced announcer — salesman. Calm,
aggressive, confident. Started at 500 watter
— now moving up. Will go anywhere. Box
22K. BROADCASTING.
Ambitious young married man with six
years radio-tv experience in multi-market,
announcing, d.j.'ing, programming, and
selling — wants position with future. Box
23K, BROADCASTING.
Looking for midnight slot 12 to 6 as d.j.
personable — Knows all music — 1st phone —
married — 5 years experience. Presently employed. Box 24K, BROADCASTING.
Sportscaster — Five years collegiate radiotelevision experience. 200 football, basketball,ceiving
hockeyMasters
games.
on news.
RedegreeStrong
in June.
500 hours
summertime commercial experience. Box
30K, BROADCASTING.
Ohio, Indiana, Kentucky. l'/2 years commercial experience as announcer-dj. Knowledge of music, can write copy, college degree. Tape, pix, resume immediately. Box
31K. BROADCASTING.
Interested New Orleans or Gulf Coast, 10
years announcing radio-tv . . . first phone
. . . married and 30 . . . Box 41K, BROADCASTING.
Colored announcer-dj, young, cheerful
swinging sound. Experienced, tight producING. tion, competent. Box 43K, BROADCASTSoft-sell personality with thorough musical
knowledge, including classical, desires
afternoon or all-night show. B.S. degree,
excellent references. Experience as p.d.
ING.
Married-family. Box 47K, BROADCAST-

Salesmanager wishes to relocate. Presently
employed
with number
one station
in market of a million.
Excellent
sales and
sales
management record. Full McLendon background. 11 years in radio. 29, married, three
children, college. Excellent references.
Available April 1. Box 71K. BROADCASTING;

Young announcer, dj, 2 years experience,
veteran, good voice, good production,
pleasant
mature
. . . medium market desired.
Box approach
52K, BROADCASTING.
Modern radio personality: Currently #1 in
large market. Humorous approach that
pleases listeners and sponsors. Box 54K,
BROADCASTING.

Sales-NY-Philadelphia area. Desires sales
development position. Nine years experience in N.Y. Philadelphia advertising
agencies — midwest tv station in sales. Box
84K, BROADCASTING.

South. Nine years, solid references. Best
of background. All round air-man. Tight
production.
Veteran
withandcollege.
Professional. Know
standard
formula.
Box
55K, BROADCASTING.

Situations Wanted— (Cont'd)

Situations Wanted — (Cont'd)

Announcers

Production-Programming, Others

Not satisfied with "just an announcer"?
Want a personality, with showmanship,
humor, tight production and top air salesmanship? I have nine years experience,
excellent references and will start for
$600.00. Box 57K. BROADCASTING.

Writer, director-producer wants responsible
position overseas. Box 999J, BROADCASTING.

Major market personality: PD, production,
music director, promotion, tv background;
degree; 25, leaving service; wants air
shift plus administrative responsibility. Box
60K. BROADCASTING.
Top jock in competitive medium market
looking for opportunity in larger market.
College degree, good references. No drifter.
Box 66K. BROADCASTING.
Announcer, fast board, experienced, mature
sound, veteran, not a floater. Box 72K,
BROADCASTING.
Metropolitan area announcer — sportscaster
for 11 years, seeks deejay — program director or deejav — sports director position. Box
73K, BROADCASTING.
Young man desires work in radio. As djannouncer. Have had training in all phases
of radio, including control board. Eager to
start. Salarv no object. East coast only.
Box 79K. BROADCASTING.
DJ — announcer, 4 years experience — not a
floater. Married, wants to settle. Box 80K,
BROADCASTING.
Recent announcing school graduate — first
phone. All locations. Available immediately.
Box 81K, BROADCASTING.
Fast board, selling sound, no prima donna,
no floater, authorative news, married. Box
82K. BROADCASTING.
New Jersey . . . Newsman-announcer, experience, married, service, college, 22,
available January, 1963. Box 83K, BROADCASTING.
First phone, combo experience; prefer Los
Angeles area. Johnny Bowles, 802 S. 33rd,
Louisville, Ky.
Attention Los Angeles Area. Experienced,
college, family, veteran, combo, seven years
entertaining. Write Ramon Dante, 311 S.
Montreal, Dallas 8, Texas.
Wanted: Country disc-jockey position.
Eleven years experience. Louisiana preferred but other states considered. Well
known as Buzz Busby on Starday Records.
Phone 5147, Jonesboro, Louisiana or write:
Route #1, Jonesboro, Louisiana.
News and sports. $125. 23. married. No drink.
Voice good (midwest). Set up news department here. Play-by-play. Creative writing
enthusiastic delivery. Editorials, commentaries, too. Bruce Morrison, WGCD, Chester.
South Carolina.
Technical
Need Manager-Engineer: Chief Engineer?
Chief wants to step up. Box 961J. BROADCASTING.
Los Angeles — Summer replacement, 1st
phone, — 2 yrs. Studio, xmtr. Construction,
announcing, recording, remotes. Excellent
board, now employed Eastern metro, start
June 4th. Resume, details . . . Box 15K,
BROADCASTING.
Presently chief of am-fm station— want to
relocate. Easy to work with — married — 5
years experience — no experience in tv, but
very interested. Box 25K, BROADCASTING.
Production-Programming, Others
News editor, journalism graduate, no air
work. Box 774J, BROADCASTING.
Experienced male copywriter . . . Canadian
. . . seeks senior copywriting position in
the U. S. No bells or syrens. Listenable.
sellable copy for station with discriminating audience. Salary open. Box 932J,
BROADCASTING.

Aggressive, capable newsman, two years experience plus strong background newspapers, magazines, AFRS. Qualified handle
public affairs, news-in-depth, commentary.
Write lively copy. Interesting, authoritative
delivery. Want news conscious major
metropolitan station. Married, 30, currently
available.
Let's arrange interview. Box 17K,
BROADCASTING.
Program Director available March 15. Complete knowledge of top 40 radio as well as
all other types. Currently programming top
station in an eight station market. Full
knowledge of all FCC and FTC rules. Production aspecialty. Box 29K, BROADCASTING.
Fed up . . . Seven months ago left top ten
market station to manage small market station. Want to return to metropolitan market
in announcing-p.d. capacity. Tod flight announcer. Box 51K, BROADCASTING.
Florida agencies, tv & radio stations. Male
copywriter, plenty of experience. Specialty
is creativebutcopy
Won't Box
work 58K,
for
peanuts
willthatforsells.
oranges.
BROADCASTING.
Music Director presently employed AM-FM
operation wishes relocate West Coast or
Southwest. Resume and tape on request.
Box 75K, BROADCASTING.
Hard-working, seasoned, Washington newsman available to handle your national, regional or local news reporting from Capital
via voice or written word. Box 87K,
BROADCASTING.
Girl Friday — Good bookkeeper, office manager and secretary. Seven years experience
in radio. Have set up and supervised centralized accounting systems for chain operations. Presently employed and have wonderful boss, but need change of scenery.
Box 33K, BROADCASTING.
TELEVISION
Help Wanted — Management
A promotion has created an opportunity
for television manager-sales manager one
of the top 50 markets in middle west. Box
64K. BROADCASTING.
Sales
Attention Agency/Advertiser and Network
Executive — can you recommend a recent
college grad, interested but not necessarilv
educated in the field of television. Ill train
the right young man from the ground up
— station operations with emphasis on
sales. Rewarding position for aggressive
voung man in prosperous Southern market.
Write Box 8K, BROADCASTING.
Radio-television salesman. Iowa market.
Group ownership offers individual growth.
Limited experience accepted. Midwesterner
preferred. Box 45K, BROADCASTING.
Sales manager . . . for ore-freeze CHF
CBS major market area station with No.
1 ratings all surveys. Quality operation
. . . strictly rate card. Also 1000 watt adult
music, top production CBS radio station.
Reauires administrative and personal radio
and television sales experience, creative
selling ideas, civic interest, sales promotion
and merchandising know-how. Starting
salary $15,000 plus incentive plan. Include
completeences. resume,
sales record and referBox 50K, BROADCASTING.
Rocky Mountain West TV station needs
young alert salesman for medium market.
Active accounts plus guarantee . . . No. 1
station in a boom area. Send pix and
resume to Box 986J. BROADCASTING.
Wanted- Sales Manager for NBC outlet in
medium market. Excellent opportunity for
man long on local-regional sales ability.
Box 36K, BROADCASTING.

Help Wanted— (Cont'd)
Technical
TV engineer. Excellent engineering opportunity with a leading midwestern tv
station. Experience required. First class
license desirable. Send detailed resume and
salary requirement to Box 226J, BROADCASTING.
TV control room maintenance and operations man wanted by southeastern CBSVHF outlet. Good pay plus chance for advancement. Send full resume plus salary
requirements. Box 93K, BROADCASTING.
Production-Programming, Others
Wanted: Commercial television continuitv
writer. Excellent working conditions and
fringe benefits. Progressive Wisconsin station. Box 880J, BROADCASTING.
Artist, southern VHF, seeks man experienced in tv art to assume responsibilities
for art work, scenic design and printing
layout. Attractive company benefits, pleasant working conditions. Please submit resume and recent photo, references, salary
requirements to Box 923J, BROADCASTING.
Wanted-Artist for NBC outlet in medium
size market, multiple station ownership.
Send sample of work and salary requirement. Box 35K, BROADCASTING.
Experienced, creative TV commercial writer
for midwest metropolitan area network
station. Excellent opportunity . . . writers
work directly with clients ... no local
agencies involved. Send samples and complete resume. Top salary . . . advancement
. . . profit sharing. Box 48K, BROADCASTING.
News director. Must be experienced reporter and on-air news personality capable
of directing department and personally airingclude
primecreation
evening
newscasts.
Duties inof editorials,
documentaries
and public service programs. No. 1 station
in major market with good news sources.
Starting salary $10,000. Send resume and
references. Box 49K, BROADCASTING.
TV-Radio newsman. College education preferred. Good general reporter with air
ootential. Willing to train for air work.
Salary $100 plus benefits including profit
sharing. Send resume, photo, tape, samDle
news copy, professional and credit references to J. A. Sullivan. WCAX-TV, Box
608, Burlington, Vermont.
TELEVISION
Situations Wanted — Management
Manager-salesmanager, small market television, looking for bigger mountains.
Seven years comprehensive experience
every phase this business. Fully capable improving vour profit picture. Box 933J,
BROADCASTING.
Experienced assistant manager. 20 years,
radio and tv. Family man. Box 16K,
BROADCASTING.
Controller — Office Manager — Billing going
out correct and on time? Operating expenses too high? Internal financial and organization
Have 10 years
experience in radio
andproblems?
tv accounting
procedures
and systems. Seeking greater challenge. For
further information, write Box 32J, BROADCASTING.
Solid manager, 47, 28 years imaginatively
commercial experience-all phases. Box 65K,
BROADCASTING.
Attention Station Managers — Do you need
an experienced multi-station tv & am national sales manager to aggressively sell
the major advertising agencies and clients
— a man with strong rep background, numerous network contacts and merchandising
know-how. Previous salary $12,000 area.
Send for details and top industry reference
list. Box 61K, BROADCASTING.
BROADCASTING, March 5, 1962
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Situations Wanted — (Cont'd)
Announcers
Major market radio-television announcer.
Staff, news, weather experience. Married,
veteran, thirty, college graduate. Box 102K,
BROADCASTING.
Versatile tv announcer wants staff work
with good on-camera commercial potential.
Excellent voice, appearance. 11 years radio/
tv. Box 56K, BROADCASTING.
Youth and Experience. Age 26, resigned
program director and announcer seeks employment in medium or large market. Personable, ambitious, intelligent. Much to offer
now, much more in future. Announcing or
production desired. Will locate anywhere.
Available immediately. Jerry Steele. 650
Hickory St., Scranton 5, Pa. DI 7-6787.
Technical
Mr. CP holder! Are you looking for an experienced chief engineer to build your station? Now employed tv chief with 10 years
tv all phases, desires greater potentials.
Box 958J, BROADCASTING.
Have experience in both tv and radio. Looking for a steady job with the chance to
get ahead — call 265-7345 or write Byron
Kuenzel, 817 3rd Ave., Havre, Montana.
Production-Programming, Others
Program-Director-Production Manager-Producer-Director-As istant to manager. I
have 11 years of solid major-market television experience, all phases, with emphasis on live programming and strong
community relations. Seeking permanent
position. Family man — 34 — university graduate. Box 103K, BROADCASTING.
Experienced news director: seeks station
leading competitive market or planning to.
News-in-depth specialist, top voice, references. Box 20K, BROADCASTING.
Write, report, top rated newscaster, administration duties — Experienced all phases.
Box 27K, BROADCASTING.
Television producer-director. 4 years college
teacher: Drama-radio-television. Commercial station experience. Married — 33, creative, affable, dedicated — available in June.
Box 42K, BROADCASTING.
Can offer strong news background to Midwest television station as news director or
top assistant. Proved reporter, photo and
newscaster. Family, college grad, mature.
Telephone; Detroit 331-8403. Box 46K,
BROADCASTING.
Available on 4 weeks notice: Seasoned program-production manager. Desire East
Coast location plus $10,000 per year. Box
59K, BROADCASTING.
Art Director. Experienced, creative. Graphics, scenic, promotion, photography. Excellent references. Box 95K, BROADCASTING.
FOR

SALE

Equipment
250 watt transmitter $400; RCA 76B control
board $400; PT 6 Magnecord $250; M.C.
Jones Micromatch (new) No. 442B12 for
ZV&" line max. 40 KW— $125. Box 34K,
BROADCASTING.
Raytheon RR 30 3-channel amplifier, ASP298 colinear 6 DB gain base station antenna
cut for 166.25MC Cleveland allocation map
book. Box 90K, BROADCASTING.
1000 watt transmitter needs some work. $150
plus
crating and freight. Box 100K, BROADCASTING.
1 — RCA model 73B disc recorder with presto
model 92B recording amplifier. Excellent
condition. Wes Ninemire, KFDA Radio,
Amarillo, Texas.
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For Sale — (Cont'd)

Wanted to Buy— (Cont'd)

Equipment
G.E. 3kw FM transmitter — ready to go on
the air— $3,000.00. Jim Corry, KFMK, 1424
Westheimer. JA 6-2166, Houston 6, Texas.

Equipment
Used heavy-duty support tower, 360 to 450
feet, guyed or bottom portion of self supporting. Box 971J, BROADCASTING.
Wanted — Four bay Andrews FM antenna
for high end of FM band. Box 74K, BROADCASTING.

Gates R C M 20 Monitor, extention meters
l'/2 years old, like new complete $1,000. 2-CB
510 Gates turntables complete $590.00. 1Bogen MX 10 mixer, like new $100.00. 1Reco-Kut, imperial dis cutter $500.00. Charles
E. Schwing, Jr., KEVL, Plaquemine, La.
For sale: Gates limiting amplifier. First
class condition. First $200 takes it. Call
Keith Baker, KHBM, Monticello, Arkansas,
EM 7-5136.
Remotetion pickup
equipment
— Here's
stawith remote
operation,
twobase
mobile
units, gain antennae, etc. Everything you
need, nothing else to buy! Brand new G.E.,
unpacked, tuned 166.25 mc. All for $2,950.00.
KCEY, Turlock, California.
Gates BC 1J, excellent condition, now in
operation . . . includes spare tubes . . .
$2600, KSEN, Shelby, Montana.

Wanted: Approved 250 watt transmitter, frequency monitor, and modulation monitor.
KVOP, Plainview, Texas.
The Lord's Prayer, by Malotte RCA Victor
Chorale and Orchestra conducted by Robert
Shaw. Originally 45 RPM-record number is
49-0294-B
The Bell's of
St. Mary) (disc
KWBE,is backed
Beatrice,by Nebraska.
Three-speed professional turntable, CB-11
Pa.
or smiliar vintage. WBUT, Box 1048, Butler,
Several good 1850-A iconoscopes. Advise
quantity, price, condition. W. E. Garrison,
WFBC-TV, Greenville, South Carolina.
Wanted 3 >/8" co-axial Line 20' sections, also
45°
and 90° angles. Martin Williams, WFMS,
Indianapolis.

2 broadcast RCA 100-selection automatic
record players (45 RPM) complete with
control units and remote control cueing.
Entire lot priced $1,600. This equipment
used only four months. For inspection and
contact . . . write or call WEAM, 1515
N. Court House Road, Arlington, Virginia,
JA 7-7100.

Short-range wireless microphone, lavalier
supported or similar. Receiver. Noll, Box
23, Chalfont, Pa.

FM antenna, seven bay Collins, complete
including mounting brackets. Available
now. WFMH, Cullman, Alabama.

Will buy or trade used tape and disc recording equipment — Ampex, Concertone, Magnecord, Presto, etc. Audio equipment for sale.
Boynton
hoe,
N. Y.Studio, 10B Pennsylvania, Tucka-

Schafer model 60. automation complete
with 2 Seeberg 100 record player. Make
unit and complete playback. Write or call
WMRE, Warren Gilpin, Monroe, Georgia.
Rek-O-Cut Model B-16-H turntable. Gates
Studio console model 30. Presto 6N Cutting
table recording amplifier. Presto model T-2.
GE model BC-3-A transmitter console. Auto
Dryaire pump model 45. Western Electric
506B-2 10.00U wait FM transmitter. Blaw
Knox FM 54A 8 Bay Clover Leaf antenna.
Discount on package. Chief Engineer,
WNEX, Macon, Georgia.
Collins 26 W limiting amplifier, good condition. Best offer takes. WVOS, Liberty, N. Y.
Am, fm, tv equipment including transmitters, tubes, audio, monitors, cameras.
Electrofind, 440 Columbus Ave., N.Y.C.
Commercial crystals and new or replacement crystals for RCA, Gates, W. E. Bliley
and J-K holders, regiinding, repair, etc.,
BC-604 crystals and Conelrad. Also A.M.
monitor service. Nationwide unsolicited
testimonials praise our products and fast
service. Eidson Electronic Company, Box
31, Temple, Texas.
Thermometer, remote, electrical; enables
announcer to read the correct outside temperature from mike position. Range 0-120
deg. F. Installed in less than an hour. Send
for brochure. Electra-Temp. Co., Box 6111,
San Diego 6, Calif.
Will buy or sell broadcasting equipment.
Guarantee Radio & Broadcasting Supply
Co., 1314 Iturbide St., Laredo, Texas.
Film scratches and dirt showing on your
tube? A lot of stations got rid of them by
using Piclear — You can too. Piclear, Inc.,
8-0258.
905 Palmer Ave., Mamaroneck, N. Y. OW
WANTED

TO

BUY

Equipment
Interested in used tower approximately 900
ft. Must support six-bay Channel 5 turnstile antenna. Need immediately. Box 957J,
BROADCASTING.

Wanted— by our clients. Radio, FM, and TV
test and measuring equipment. "Thirty
years in tronics,
Broadcast
engineering."
Box 725, Sag
Harbor, N.Ariel
Y. Elec-

WANTED

TO

BUY

Stations
Radio property or construction permit in
Southeast. Will consider other locations.
Please justify asking price. No brokers,
please. Box 955J, BROADCASTING.
Looking for Florida station with low . . .
low . . . down payment! Small . . . medium
. . . large. Deal direct only. Money losers
ok individual. Box 67K, BROADCASTING.
Want AM station or construction permit,
Pennsylvania — New Jersey area. All offers
given full confidential consideration. Send
full particulars to PER Corporation, Broadcast Divsion, Box 212, Doylestown, Pa.
INSTRUCTIONS
FCC first phone license preparation by
correspondence or in resident classes.
Grantham s>cnools are located in Hollywood,
Seattle, Kansas City and Washington. Write
for our free 40-page brochure. Grantham
School of Electronics, 3123 Gillham Road,
Kansas City 9, Missouri.
Be a Disc Jockey. Learn announcing & engine ring— FCC 1st class license. Nation's
leading D.J.'s & engineers teach you. Free
placement service. Write: Academy of Television & Radio, Inc., 1700 E. Holcombe
Blvd., Houston, Texas.
Train now in N.Y.C. for FCC first phone
license. Proven methods, proven results. Day
and evening classes. Placement assistance
Announcer Training Studios, 25 W. 43 N.Y.
OX 5-9245.
FCC first phone license in six weeks.
Guaranteed instruction in theory and
laboratory methods by master teachers.
G. I. approved. Request free brochure.
Elkins Radio License School, 2603 Inwood
Road, Dallas, Texas.
Since 1946. The original course for FCC
First Class Radiotelephone Operator License
in six weeks. Reservations necessary. Enrolling now for classes starting March 7,
May 9, July 11. For information, references
and reservations, write William B. Ogden
Radio Operational Engineering School, 1150
West Olive Avenue, Burbank, California.
105

Instructions — (Cont'd)

Help Wanted — (Cont'd)

Be prepared. First class F.C.C. license in
six weeks. Top quality theory and laboratory training. Elkins Radio License School
of Atlanta, 1139 Spring St., N.W., Atlanta.
Georgia.
Can you qualify for your first class F.C.C.
license in six weeks? Yes, you can do it
at Pathfinder School in Hollywood. New
classes starting April 17 and June 12.
Modern classroom, excellent instructor,
small class for truly personalized instruction. Make reservation now, to secure your
enrollment in the class of your choice.
Pathfinder School, 5504 Hollywood Blvd.,
Hollywood 28, California. Tel HO 9-7878.

Announcers

Elkins Radio License School
Six weeks quality instruction
methods and theory leading
First Class License. 14 East
Chicago 4, Illinois.

of Chicago —
in laboratory
to the F.C.C.
Jackson St.,

Announcing programming, console operation. Twelve weeks intensive, practical
training. Finest, most modern equipment
available. G. I. approved. Elkins School of
Broadcasting, 2603 Inwood Road, Dallas 35,
Texas.
MISCELLANEOUS
Promoters-professional-amateur. Need quick
sales. West coast major. You sell for 50%.
Send
details, references. No P.I.'s. Box 755J,
BROADCASTING.
28,000 Professional Comedy Line! Topical
laugh service featuring deejay comment,
introductions. Free catalog. Orben Comedy
Books, Hewlett, N. Y.

CRACK

STATION
A PRO NEEDS . . .

EXPERIENCED

ITA Electronics Corporation is a
continuously experienced operation.
As part of this expansion we are
looking for experienced, qualified 1
and successful sales engineers. Position offers excellent salary to qualified individuals with travel expenses
paid. Attractive compensation for
vided.
sales efforts and ability is also pro-

ANNOUNCER

Major Eastern Radio/ TV station
lor permanent job. Send resume,
tape, VTR if possible and picture.
Summer replacement also needed.
Box 101 K, BROADCASTING
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1 SPORTSCASTER— WHAS,
Louisville, |
= is auditioning experienced sportscasters. =
B Primary duties: preparation and pres- =
= entation of daily radio and tv sports 5
EE programs; play-by-play secondary and =
j| limited. Send resume, picture, tape and 5
= salary requirements to: Sports Director S
| —WHAS, Louisville 2, Ky.
I
?i[]||||||||llllC]llllllllllllC]lllllllllllinilllllllllllC]IIIIIIIIIIIIUIlllllllllllC^
ATTENTION

Instant gags for deejays!— 100 gag topics
available such as Radio, Weather, Traffic,
Tv, etc. Write for list Show-Biz Comedy
Service (Dept. B) 65 Parkway Court, Brooklyn 35, New York.

One of the nations' most exciting
radio stations seeks newsman
with vigorous news digging drive,
enthusiasm, deep voice, top references and desire to improve.
If you qualify for this challenge,
air mail your resume and tape to:
WIL RADIO
Broadcast House
3715 Lindell Blvd.
St. Louis 8, Missouri

RADIO

BROADCAST
SALES ENGINEERS
WANTED

Seasoned man who can handle good
music in a tight, top notch operation.
Salary open. If interested, rush tape,
picture and resume to Box 96K,
BROADCASTING.

Surviving fallout — 12 shortie taped features
— for $28.00. Boost ratings and billing. Other
feature available. MD Productions, 11911
High Meadow Drive, Dallas 34, Texas.

Radio-Television Bingo on grocery checkout bags. Sweetheart Mountain Productions, Box 4041, Denver 9, Colorado. Phone
744-2101.

Help Wanted— (Cont'd)
Sales

The people we are looking for have
a technical background in broadcasting and an ability to sell and
represent a prosperous organization.
They must be thoroughly capable
of assuming full responsibility within their assigned territories. A successful career with a bright oudook
for the future is offered to those
who can meet the above. Send resume immediately to:
ITA

ELECTRONICS

CORP.

130 East Baltimore Ave.
Lansdowne, Pennsylvania
Attention: A. S. Timms

NEWSMAN

INSTRUCTIONS

THE AMERICAN
BROADCASTING SCHOOL
Offers fully trained and commercially
oriented personnel. What arc your needs?
News • Sports • C&W • Top 40 • Jazz
Sales • Program ming • Men • Women
HELENA BLDG., NORFOLK, VA.
State Needs Tape, Photo, Resume Rushed

Help Wanted — Management
Production-Programming, Others

COMPETENT MANAGER with strong
sales background wanted for new am-fm
station in dynamic west coast market of
100,000. Profitable and secure opportunity
for a proven sales producer. 1st phone required. Send complete resume to Box 752 J,
BROADCASTING.

Announcers
nil
Experienced staff announcer
for summer replacement
(April 2-September 23). In
major eastern market radio
station. Salary — $116 per
week, plus talent. Send tape,
picture and resume to:
Box 926J, BROADCASTING
No tapes returned.
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WANTED
ji tor
Highly
ContinuityMust
Direcwithcreative
gung-homale
production.
be
available mid-March.
Rush scripts,
j tapes, resume to John Gibbs, KQV,
f Pittsburgh 19, Pa.
L„
.
„_„_„_„_„
.,_„
News Director
Midwest Metro Market
Experienced, must be able to take full
~
charge. Modern news iformat
combined
with good network coverage. $6300 to
start. 57200 by year end if satisfactory.
Send
tape, resume. Box 97K, BROADCASTING.

1

EMPLOYMENT

SERVICE

II
j
1
l

APPLICANTS NEEDED
ALL BROADCAST PERSONNEL PLACED
ALL MA|OR U.S. MARKETS
MIDWEST SATURATION
Write for application NOW
WALKER EMPLOYMENT
SERVICE
limmy Valentine Broadcast Division
83 So. 7th St.
Minneapolis 2, Minn
FEderal 9-0961

MISCELLANEOUS
Promotion
PROMOTION MANAGER,
EXPERIENCED
Opening for a creative, aggressive
promotion manager with top station
in prime market. Airmail complete resume, references to Gil Lee, KBTV,
1089 Bannock St., Denver, Colorado.

New — Original — Written Daily
★ COMEDY MATERIAL *
Hundreds, original jokes, wit, puns — etc. (we
service Radio — D.J.'s — MC's — T.V.) First
book
— Canada's Joey
greatest
book D.J.'s
to:
Mategag
Comedy
Bible — $6.50 check
or money order
101 Everden Rd.
Toronto, Canada
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For Sale — (Confd)

Miscellaneous — (Confd)

Stations
RADIO STATION
FINANCING
Jay J. G. Schatz
Continental Illinois Bank Bldg.
231 So. LaSalle Street
Chicago 4, Illinois

FOR

12 Bay RCA Antenna
New never out of factory carton tuned
105.9 mc Channel 290. Can be tuned
slightly either way. First offer of $4,000
takes.
Box 91 K, BROADCASTING
SALE

Stations

500 watt,
to go to
$60,000,
valuable

single market daytimer, soon
I kw, good Texas town. Gross
pricedestate.
at $90,000
includ'inq
real
One half
down.

Excellent potential. No broker. Box
26K, BROADCASTING.

COLORADO
Clean. Single-station market. 250 with
application l-kw. $65,000.00 with 25
down. By owner — confidential.
Box 53K, BROADCASTING

For Sale:
FM-CP — Mushrooming California Market. No Brokers. Cash
Deal. Box 77K, BROADCASTING.

OREGON

—81,000 Watts—
WAEZ
Deauville Hotel
Miami Beach, Florida

SALE

Equipment

FOR

vwwwvwwy
MULTIPLEX
AVAILABLE

DAYTIMER

AM, serving major market and suburban. 1KW possible increase to
5KW. Absentee-owned. Perfect situation for owner-manager. Will sell
for assumption of liabilities plus
small equity payment. All longterm financiable.
Box 92K, BROADCASTING
BROADCASTING, March 5, 1962

BUY OF THE YEAR
250-watter — only station in town of 5000.
Good trade area. Grossed $27,000 last year.
Full price $22,500 cash. Terms possible to
buyer with strong net worth. Harris EllsKy worth, Licensed Broker, Box 509, Roseberg,
Oregon.
29%
terms
single
N.H.
daytimer
Ida
small
medium daytimer
cash
fulltime
terms
80M
metro
$250M
68M
Ind
56M
metro
Tenn
regional
410M
metro
Ala
$30dn
75M
daytimer O trade
and others; also newspapers
journals.
power
$90dn
CHAPMAN
COMPANY
1182 W. Peachtree St., Atlanta 9, Ga.
iGUNZENDORFER.
ARIZONA. New low down of $14,000 for
single station. Fulltimer. F.P. $80,000.
"A GUNZENDORFER Exclusive."
CALIFORNIA lOOO WATTS DAYTIMER.
Growth Area. Can deal for $33,00O down.
F.P. $115,000 with land. "A GVNZENDORFER Exclusive."
WILT GUNZENDORFER
AND ASSOCIATES
Licensed Brokers Phone OL 2-8800
8630 W. Olympic, Los Angeles 35, Calif.

Tex.
single
regional
$49,500 Colo.
single regional $50,000 Tex. major regional $200,000 with 12y2% down, bal.
10 yrs., no interest— Okla. medium $100,0OO Ind. single regional $63,0OO— Fla.
fulltime single $45,000
with $10,000
down Fla. medium 5 kw. $90,000 Ark.
medium regional $150,000— Tex. metro
regional. 1961 cask-flow $6O,0O0. Absentee owned. $250,000 with $50,000
down— Ala. medium regional $42,500—
Tex. single regional $70,000 Ga. single
regional $75,000 only $15,000 down
Tenn. major power fulltime. Billed ^
Million annually past several years. $350,000 with 23% down— Ky. major regional
$475,000 Fla. medium regional $375,000 N. M. medium regional $150,000
Texas major FM $75,000. Many others!
PATT Mcdonald co.
Box 9266— GL. 3-8080
AUSTIN 17, TEXAS
— STATIONS FOR SALE —
ROCKY MOUNTAIN. Top market in area.
Daytime. Cross $100,000 under absentee
ownership. Asking $150,000 with 29%
down.
PACIFIC NORTHWEST. Top market. Daytime. $105,000. 29% down.
WEST NORTH CENTRAL. Top market in
area. Daytime. Cross $105,000 in 1961.
Asking $150,000. 29% down.
SOUTHWEST. Top market in state. Full
time. Number one station. Asking $435,000
with terms to be agreed upon.
JACK

L. ST0LL

& ASS0CS.

Suite 600-601 6381 Hollyw'd Blvd.
Los Angeles 28, Calif.
HO 4-7279

Continued from page 101
Tucson, Ariz., to April 13; KMJ-TV Fresno,
Calif., to Sept. 12 (main trans, and ant.);
KXMB-TV. Bismarck, N. D., to June 6.
Actions of Feb. 21
KBAS-TV, KEPR-AM-TV, KIMA-AM-TV,
KLEW-TV, Cascade Bcstg. Co., Ephrata,
Pasco and Yakama, Wash., and Lewiston,
Idaho — Granted transfer of control from
A. W. Talbot and Ralph Sundquist to Haltom
Corp.; consideration $900,000 for 80%
interest.
KWWL Waterloo, Iowa— Granted mod. of
license to operate trans, by remote control;
conditions.
KCJH Arroyo Grande, Calif.— Granted cp
to
tion.install new trans, at main trans, loca■ Granted cps to install new trans, for
Wis.
following stations: WKWK Wheeling, W.
Va.; KFAB Omaha, Neb.; WISN Milwaukee,
■ Following stations were granted mod.
of cp to change type trans.: KIUN Pecos,
Tex.; WIOU Kokomo, Ind.; WTAP Parkersburg. W. Va.; KCEY Turlock, Calif.; WHIZ
Zanesville, Ohio; KTKR Taft, Calif., condition; WSNT Sandersville, Ga., condition;
WJTN Jamestown, N. Y.; WISP Kingston,
N.
Calif.C, condition; KCJH Arroyo Grande,
KMEX (TV) Los Angeles, Calif.— Granted
mod. of cp to change ERP to vis. 101 kw;
aur. to 50.5 kw; minor change in trans,
site, change in coordinates only; type
trans.; type ant.; and make changes in
equipment; ant. height 2,950 ft.
KLZ-FM Denver, Colo.— Granted mod. of
cp to make
changes in ant. system and
change
type ant.
WLKM Three Rivers, Mich.— Granted mod.
of cp to change type trans.; main studio
location, and operate by remote control.
KGMO Cape Girardeau, Mo. — Granted
mod. of cp to change type trans.; change
studio location (main trans, location); delete remote control.
WSRW-FM Hillsboro, Ohio— Granted extension of completion date to July 2.
Actions of Feb. 20
KWIX-FM
St. Louis, Mo.— Granted aucondition.thority to remain silent through April 20■ Granted cps for following new vhf tv
translator stations: Millard County
on chs
8, 10 and 12 Holden, Utah, to translate programs of KUTV (ch. 2), KCPX-TV (ch. 4)
and KSL-TV (ch. 5)
Salt Lake City, Utah
condition; Stacey Tvall Club
on ch. 11 Volborg, Mont. KOOK-TV (ch. 2) Billings
Mont.; El Paso Natural Gas Co. on chs 11
and 13, El Paso Natural Gas Co. Terrell
KMID-TV (ch. 2) Midland, both Texas;
and
7) Odessa
KOSA-TV
&$£k T.£fvx"
Plush
V. Inc.
on ch. 4(ch.
Plush,
Ore., KOTI
(ch. 2), Klamath Falls, Ore.
Actions of Feb. 15
WSJV (TV) Elkhart, Ind.— Granted license
covering installation of auxiliary trans, at
mam trans, site (aux. trans. & aux. ant.)
Uvalde Tv Cable Corp., Uvalde and Knippa, Tex.—
Granted cp for new uhf tv translator station
on ch. 72 to translate programs
of WOAI-TV (ch. 4) San Antonio, Tex.
Rulemakings
■ By order of stay and further notice of
proposed rulemaking in Doc. 13852, commission (1) stayed its Jan. 10 memorandum
opinion and order which determined that
ch. 7 should remain in Calais instead of
shifting it to Bangor, Me., and (2) reopened proceeding for comments on proposal to assign ch. 7 to Bangor and substitute ch. 3 for ch. 7 in Calais, as petitioned
for by Dingo Bcstg. Inc., in order to satisfy
needs of both communities. New proposal
would require Canadian concurrence. In
taking this action commission disposed of
related pleadings. Chmn. Minow dissented.
Action Feb. 21.
PETITION FILED
City
Sec. 3.606(b): Great Lakes Tv Co. (WSEE
[TV] mentErie,
Pa. parts
(2-15-62)—
of certain
of tv Requests
allocationsamendtable
by making following proposed changes:
Delete
Add
Erie, Pa.
64
Oil City. Pa.
12, 35, 64
41*, 06
20, 26,39
Sharon, Pa.
39
83 37, 43»
Butler, Pa.
43
79
Clymer, N. N.Y.
70
Jamestown,
Y. 37
58
Ann. Feb. 23.
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An intensive study of viewing audience

characteristics

for each program

Head of Household and Housewife

Viewers by Age Group

Head of Household and Housewife

Total Audience

telecast . . .

Composition

Viewers by Education

(male and female

viewers per set in each of seven age categories)

Average

Family Size of Viewing Households

Income

of Viewing Families

Sets Tuned to Program by Number of
Viewers Per Set

PLUS -Complete

ARB

quantitative

audience

data

by quarter- hour

periods!

This new 200 page data-packed report, just released by ARB, is providing the industry with
a look at what may well be the television audience report of the future. It is the result of a study
in depth of the Salt Lake

City-Ogden-Provo

television market, jointly sponsored

by all three

Salt Lake stations in recognition of the television industry's need for more qualitative audience
research. An outstanding feature of the report is the increased statistical reliability made
possible by a sample size much larger than has been customary in local market measurement.
With

the Television

Audience

Profile, advertisers can aim for specific time periods and

programs to give them more sales prospects — not just more audience. Stations can sell time on
the merits of qualitative audience, offering specific values to advertisers.
In a sense, this depth study of the Salt Lake City
television audience is a forerunner of future ARB reports
in that it serves to introduce some of the new features
which will become part of the ARB Local Market Service
next fall. Your ARB representative has the details.
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Preparing today for the television industry of tomorrow.
AMERICAN
RESEARCH
BUREAU
DIVISION

O F

I N C

C - E - I
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OUR

RESPECTS

Experience

to Frank

and

youth

Frank J. Shakespeare Jr. has moved
upstairs at the CBS-TV Network. He
is one of a selected cadre of executive
youth on whom CBS management obviously ispinning high hopes.
Mr. Shakespeare has moved quickly.
In a few weeks, he'll be marking his
37th birthday three months after his
appointment as vice-presidential assistant to James T. Aubrey Jr., CBS-TV's
president.
Here's a revealing "snap-shot" of Mr.
Shakespeare supplied by a friend of his:
He remembers Frank as the alert
junior executive who would enter CBS's
Madison Avenue headquarters in New
York with newspaper in hand, reading
a tv column even as he entered the
elevator and was whisked upward to his
office floor.
By the time he stepped off the elevator, he was in deep discussion with
a colleague and was carefully reviewing
what the columnist had written that
morning.
He's Quick ■ By Mr. Shakespeare's
own description, the new post is a challenge which has to be met. But those
who've worked closely with him in the
past realize it will not be long before
Frank knows his new job well — he's
quick that way.
Even as a college student, Frank
Shakespeare Jr. was a little in front of
the average pace.
Taking an accelerated course at Holy
Cross College in Worcester, Mass., he
finished the customary four-year program in three, and graduated with the
class of '45.
After receiving his B.S. degree in
business administration, he joined the
Navy and spent a few months in the
Pacific as deck officer of the carrier
USS Petrof Bay.
By late 1949, when at the age of 24
he joined WOR New York as assistant
to the sales manager, Frank Shakespeare could cite experience in diversified and interesting fields.
He sold insurance for the Liberty
Mutual Insurance Co. in Washington
from the fall of 1946 to May of the
next year. Following this, he chalked
up a few extra months with the Navy,
cruising off the European shore during
the summer of 1947.
Following a return to civilan life in
the fall of that year, he joined Procter
& Gamble in New York where he was
in the sales department, selling bulk
soap for industrial use. Two years later,
he left P&G to help WOR's selling
punch.
Spot Seasoning ■ In 1950, Mr. Shakespeare joined CBS. spending three
years gaining experience in spot sales.
BROADCASTING, March 5, 1962

Joseph
are

Shakespeare

by

no

means

Jr., vice

president,

CBS-TV

incompatible

In May of 1954, he became general
sales manager of WCBS-TV New York.
He was then 29.
In May of 1957, Mr. Shakespeare
began what was to become an experience of particular value to him in his
management career: he moved from
New York to Milwaukee to assume the
direction of a new uhf operation owned
by CBS. At WXIX (TV) Milwaukee,
Mr. Shakespeare received invaluable
station experience that could be added
to his sales and management exposure
at the New York seat of the network.
Mr. Shakespeare found the WXIX
interlude entirely different administratively and operationally from Madison
Avenue, since the station was the only
uhf in a market served by three vhf
stations.
In December 1958, Mr. Shakespeare
was moved back to New York as general manager of WCBS-TV (four
months before CBS closed WXIX).
Six months later, he was elected vice
president of the CBS Television Stations Division.
Billings & Editorials ■ WCBS-TV,
which is known to have a very substantial billing lead over any other New
York tv outlet and which is thus the
top billing station in the world, embarked on an editorializing policy while
Mr. Shakespeare was at its helm. The
decision had been made by CBS that
all five of its owned and operated stations would engage in editorializing in
March 1960.
From this corporate decision, a lot
of Mr. Shakespeare's professional ideas
have sprung. He not only learned how
to deliver on-air editorials effectively
himself, but also became a very strong
advocate of editorializing by all tv stations. And, realizing that good editorial
policy must have as its base interest in
the community, he acquired a "touch"

Frank Joseph Shakespeare Jr.
A bear-trap of a brain

in handling basic urban issues.
One associate recalls that Mr. Shakespeare at first had a broadcast voice
problem. But, typical of him, he conquered it by means of thorough study
and
experience.
As toMr.
his "touch"
with
community
issues,
Shakespeare,
who reads the newspapers avidly and
with a professional eye, demonstrated
his quickly. Said one close acquaintance: "Frank has a bear-trap of a brain."
Mr. Shakespeare is involved in community affairs — a carryover from his
yearsber ofasthea board
stationof head.
He'sof aWhitby
memdirectors
School, a new school in Greenwich,
Conn., and a member of the board of
governors of Milbrook, the Connecticut
community in which he lives.
Hobby ■ Mr. Shakespeare has little
time to devote to hobbies. His out-ofoffice study is pinned to history: he's a
buff of English history from 1890-1915.
This was a time when England's power
was "absolute — at its zenith" in Queen
Victoria's reign, a period of "social pyramiding," as Mr. Shakespeare calls it,
when only a few families ruled England.
Frank Joseph Shakespeare Jr.'s early
statistics: born on April 9, 1925, in
New York City; family moved to Plandome, Long Island; he graduated from
Holy Cross College. He married the
former Deborah Anne Spaeth in October 1954. They have two children:
Mark, 5, and Andrea, 3. They live in
Greenwich, Conn.
In May 1960 he was named "Young
Man
Year"of by
Young HeMen's
Board ofofthe
Trade
NewtheYork.
was
one of four young men cited for distinction in their fields of endeavor.
Views On Tv ■ Mr. Shakespeare
finds television representing an intriguing "interlace" of interests. First, he
says, it can be fortuitous, its people
"stimulating."
In the newly created post he now
holds at CBS-TV, Mr. Shakespeare will
find these areas continuing to interplay in the future.
As yet, Mr. Shakespeare's precise role
hasn't been defined, except that in practice he's assisting Mr. Aubrey in the
complexities of network management
and operation.
A colleague of his fetches this image
of Frank Shakespeare, the working
executive: "He'll go to work behind a
closed door, kick something around
with a member of his department until
he comes to a decision.
"A member of Frank's department
can be assured that he's on his own.
His staff is made up of friends, not just
workers.' That's what contributes to
95%

of his success."
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EDITORIALS
Ambush

in Chicago

of the FCC's "inquiry" into local telesignificance
vision programming in Chicago, which begins March 19,
extends far beyond the signal range of the stations of that
community. No broadcaster in the country will be immune
to its effects.
Which is precisely what the FCC has in mind.

THE

The Chicago "inquiry" is part of a calculated plan to
shape programming to the commission's tastes by indirect
pressures that are not easily attacked in court. The "inquiry" is almost certain to produce testimony that will be
critical of Chicago programming. Broadcasters elsewhere
will respond by adjusting their own schedules in whatever
way they think will dissuade the FCC from making similar
inquiries in their home towns. The process will take the
regulators and the regulated another step toward the deadend of conformity that is the inescapable destination of
growing federal control.
Consider the nature of the Chicago hearing. It is intended to develop, in the FCC's own words, "full information concerning:
"(a) The efforts made by Chicago television stations to
determine the needs and interests of the residents of Chicago
in the area of local live programming.
"(b) The effectiveness with which television stations in
Chicago have met the needs and interests of Chicago residents by broadcasting local live programs.
"(c) The extent of public demand, if any, for additional
or different types of local live television programs than
those now broadcast by Chicago television stations."
It is significant that the FCC refrained from saying what
it intended to do with the "full information" it seeks. If it
intended to use the information in, say, license renewal proceedings, itwould be straying near if not into a type of
program judgment prohibited by the First Amendment and
the anti-censorship provision of the Communications Act.
If, for example, the FCC refused to renew a television
station license on a finding that the station had failed to
broadcast local live programs that met the needs and interests of Chicago residents, it would have had first to make
a necessarily subjective judgment about the programming
itself. Lawyers of competence tell us that a decision of that
kind would create the ideal test case.
But the FCC is equally aware of the hazards of that
course. It wishes to avoid a test case on issues clear enough
to settle constitutional and anti-censorship questions. Its desire to stay out of court became especially evident in its
order for the Chicago inquiry. At the moment all three of
the Chicago stations that the networks own are up for license renewal, but the commission was careful to avoid getting its program inquiry mixed up with the renewal cases.
A connection of the two would have given the stations the
mechanics for eventual appeal to the courts.
The Communications Act accords the FCC almost unlimited authority to collect information through inquiries
of the kind scheduled for Chicago. What the writers of the
law failed to realize was that the collection of information,
as an act in itself, can be made to do the work of regulation.
Let the information be taken in the glare of publicity by
an agency having regulatory power, and it will be a stupid
licensee who fails to get the message, and a courageous one
who chooses to ignore it. In the circumstances the FCC
needs only to provide a forum for complaints to achieve
the aims that the Constitution and the statute forbid it to
achieve through regulation.
By a series of local inquiries of the kind the commission
tto

is introducing in Chicago and by pursuit of its policy of
matching performance against promise in license renewal
considerations the commission can in time force substantial
changes in American television programming.
Broadcasters will adjust their programs to suit the specifications that are implied by program inquiries. At time
of application for renewal they will promise schedules that
they think will coincide with commission views. The commission will hold them to the promise at the next renewal
time. The process can be continued indefinitely by any
commission canny enough to keep out of court.
We have said before and we say again that the only way
to stop the process is by adoption of a new Communications
Act. That project deserves top priority.
The

listener

on the

couch

WHAT
makes a radio listener? He is probably the best
known and at the same time the least known beneficiary of modern advertising media. He is advertising's
Everyman, a member of the biggest audience that any medium can claim. The obvious reasons for his listening —
for news and information, entertainment, relaxation, companionship— are too well known to need elaboration.
Yet like most people — for he is most people — this Everyman is more complicated than these surface generalities
would indicate. He doesn't want news all the time or relaxation all the time or even companionship all the time.
He listens at different times for different reasons, and in his
different moods he seeks different types of programming.
This much — and much more — has been documented in a
passive study conducted for WMCA New York by the
Psychological Corp. The results are now being compiled,
but preliminary tabulations leave little doubt that they will
provide a deep insight into listener attitudes and behavior.
Stephen B. Labunski, WMCA vice president and general
manager, plans to make public these findings and others
having usefulness for radio as a whole. He hopes to have
them ready for distribution within a few weeks. They should
prove valuable not only by pointing up again the size of the
radio audience but also by delineating some of its principal
behavioral characteristics.
Not only radio broadcasters but advertisers and potential advertisers can look forward to using these findings with
profit. When a study adds efficiency to a medium already
as efficient as radio — that's quite a contribution.

Drawn for BROADCASTING

by Sid Hix

"That smile's real acting . . . he owes them $600!"
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The

Mark

of

the

Finest

in TV

Equipment

meets

Left to Right: Don Andresen, Public Affairs Director, Channel 3, Madison;
Bernard Schwab, Director, Madison Public Library; Leslie H. Fishel, Jr.,
Director of the State Historical Society of Wisconsin; Norman P. Mitby,
Director of Madison Vocational and Adult School; Mrs. Jan Stovall, Speech
and Hearing Consultant, State Board of Health.

with

EDUCATIONAL
WISC-TV,
LEADERS

Channel

through

3 at Madison,

the wide

coverage

offers to viewers

facilities of

a variety of edu-

cational programs.

Responsibility is the keynote of WISC-TV's overall
programming to combine CBS Network features with local
and regional programs of entertainment, information,
cussion, education, agriculture, sports and news.

WISC-TV
MADISON, WISC.

dis-

Represented Nationally by Peters, Griffin, Woodward, Inc.

35 Cents

BROADCASTING

THE

BUSINESSWEEKLY

OF

TELEVISION

AND

RADIO

MARCH
ASCAP

names

station

divestiture

How

now

price for reduction
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in tv fees:
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fare uhf areas in the U.S. flatlands?
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It looks like FCC's

coming
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how
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. . 50
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all-channel set . . 42
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the shelter of a single, all-embracing

KPRC-TV

sales plan. Programs, spots, participations — every kind
of television you need, all through one source: KPRCTV, Channel 2, In Houston, Texas. All through one
man: Your Edward Petry & Co. representative. And all
paid for with one easy-to-handle
station, one man, one payment —
way to buy Houston television.
P.S. A friendly

KPRC-TV

monthly

payment.

One

that's the one modern

representative

is waiting

for

your call.
HOUSTON, TEXAS CHl
i
KPRC-TV
"One station, one man, one monthly
modern KPRC-TV way!"

check to pay — that's the

Courtesy of Travelers
Insurance Companies,
Hartford 15, Connecticut

BIG

AGGIE

LAND

NATION'S

...THE

TH
40

RADIO

SOLD

MARKET

ONLY

BY

WNAX

Far removed from the bright lights of New York and
Chicago stands the most exceptional market in this
country today. It's Big Aggie Land, the home of more
than 2% million people in parts of five states who
spend $2,250,000 a year at the retail level. It's an
exceptional market because you need buy only power-

A

WNAX-570
PROGRAMMING FOR ADULTS OF CBS
ALL AGES
PEOPLES BROADCASTINC CORPORATION
Sioux City, Iowa, Sioux Falls and Yankton, South Dakota
Represented by Katz

ful WNAX-570 to cover this huge chunk of MidAmerica.

More

than 80%

families dial WNAX-570

of Big Aggie's radio

three to seven times a week.

Big Aggie Land is important . . . sell it on WNAX570 . . . the station most people listen to.

RADIO

PEOPLES BROADCASTING
CORPORATION
WNAX, Yankton, S. Dak.
KVTV, Sioux City, Iowa
WCAR, Cleveland, Ohio
Ohio
WRFD, Worthington,
ColumbusWTTM, Trenton, N.J.
WMMN, Fairmont, W.Va.

RIDE

ON

FLORIDA'S

ROADS?

Once again WCKT's news teams stepped out in their 7- league boots, getting firsthand facts
and film from one end of the country to the other, to present a comprehensive, responsible,
analysis of Florida's complicated and sometimes confused highway and road programs. The
resulting half-hour documentary, THE BATTLE AT HIGHWAY PASS, brings the whole
Florida road picture into sharp focus this month.
Camera

7 crews journeyed clear to California to study the freeways-vs-toll roads con-

troversy, visiting Los Angeles and San Diego, and interviewing Gov. Brown.

They went to

Washington, D.C. and put sound cameras in front of the nation's road planners and controllers. They extensively traveled the highways and byways of Florida itself, investigating
charges of poor planning, revealing the good and bad of Florida's present road system.
Never before have South Floridians had the advantage of such mature, searching insight
into one of their most vital problems. Another
manship .. . typical of WCKT's

dynamic New

example of television citizenship with showForce Journalism!

Dont you ivish you lived in South Florida
so you could watch WCKT

too?

BISCAYNE
TELEVISION
WCICR-Radio 610 • MIAMI, FLORIDA
BE
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CORP.

Maude

The
were

beauty
known

and

talent of this great actress

everywhere.

Despite

in the early 1900s, comparatively
were

her fame
few people

privileged to see her perform.

on WGAL-TV,
is seen

by

an outstanding

countless

for WGAL-TV

Today,

entertainer

thousands.

while programming assures
loyal audience

Adams

a

Worth-

vast

and

advertisers.

Representative: The MEEKER

Company,

Inc.

New York • Chicago • Los Angeles . San Francisco
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Three-year

rule

Passed over at last week's FCC
meeting — but coming up again this
week — final decision which would
prevent sale without hearing, of radiotv stations held by licensee for less
than three years (Closed Circuit,
Feb. 12). Sale would be permitted
in less time under certain circumstances, such as ownership death or
divorce settlement. "Inadequate" operating funds will not be reason for
sale approval, as originally proposed,
but "unavailability" of funds will be.
Rule, as proposed over year ago,
also has been tightened to delete death
of key employes and "human factors"
as valid reasons for selling. Despite
near-unanimous opposition of industry, rule is expected to be cleared by
FCC. It was issued in December
I960 on 5-2 vote.
K-K clearance
Postponement of Kennedy-Khrushchev exchange of television talks from
March 25 to date uncertain, alleviates
tensions precipitated over manner in
which networks were "instructed" by
White House to clear for unprecedented event. While networks are reluctant to discuss matter, strong inference isthat White House news secretary, Pierre Salinger, in effect, ordered clearances rather than suggested availability of program.
Custom on all White House broadcasts including news conferences, has
been to notify networks of events,
with clearances handled on live or delayed basis at discretion of networks
— if at all. There's no doubt that all
networks would have jumped at opportunity to carry K-K exchange because of obvious newsworthiness but
expected to be asked rather than told.
Indefinite postponement developed because principals decided climate isn't
right. Format decided upon by Soviet
and U. S. is for President to speak
in English for 15-minutes over Soviet
system and his remarks to be translated into Russian. Khrushchev would
be given equal treatment on U. S. tv
networks.
Cross

reappointment

Whether FCC Commissioner John
S. Cross will be nominated for another
term on FCC was in doubt last week
— less than four months before June
30 expiration of his term. Leading
candidate to succeed Arkansas Democrat is Kenneth A. Cox, for past year
chief of Broadcast Bureau, who came
to FCC from private law practice in
Seattle, Wash., and who served as

CLOSED

CIRCUIT

special counsel of Senate Commerce
Committee on communications matters for several years.
Mr. Cross is avowed candidate to
succeed himself and is understood to
have unqualified support of Arkansas
Congressional delegation. But White
House last week was represented as
having made no decision on reappointment. Mr. Cross, former State Department telecommunications expert and
ex-Navy captain, was appointed to
FCC in 1958 to fill unexpired term of
Richard A. Mack.
Commercial

standards

Station Representatives Assn. and
American Assn. of Advertising Agencies are agreed on joint recommendation setting up guides for physical
handling of spot tv commercials by
agencies and tv stations. Treated will
be such oft-irritating details as standards and specifications in commercials.
Three

new

MCA

TV series

MCA TV understood to be placing
two one-hour and one half-hour network series into immediate release to
stations via its Films Syndication Div.,
and plans to release three additional
half-hour series later this year. New
"off-network" programs are one-hour
Thriller, now on NBC-TV, and Frontier Circus (CBS-TV) and half -hour
Wells Fargo (which is now one-hour
series on NBC-TV). MCA TV now
has ten "off-network" shows in syndication.
MCA TV reportedly acquired complete interest in Thriller after Hubbell
Robinson, its producer, decided to return to CBS-TV as senior vice president, programming (Week's Headliners, page 10). Mr. Robinson produced series for sale throughout MCA
TV.
Those mixed-up taxes
Most confused people in broadcasting are those who handle tax procedures for tv stations but there's some
hope light will be shed later in year.
Internal Revenue ruling that film rental costs must be deducted in pro rated
sums (Broadcasting, March 5) left
taxpayers up in air because of vague
language. Hope for clarification centers on ( 1 ) proposal now being studied
at NAB for industry tax conference
and (2) petition filed by KIRO-TV
Seattle with U.S. Tax Court challenging regional revenue office decision
against station's film-rental deductions.

FCC's

housing

held

FCC

isn't getting its own headquarters building in forseeable future
but it will improve its position considerably under plans approved by
General Services Administration,
housekeeping agency for federal government. Substantial portion of old
Evening Star Building, at 11th and
Pennsylvania Avenue, just block away
from FCC's "borrowed" space in Post
Office Building, has been allocated to
FCC to enable it to consolidate its
Washington operations in two neighboring locations instead of four scattered sites. Star Building, now being
extensively remodeled, will be available by summer but commissioners'
offices and hearing rooms will be retained at present Post Office location.
GSA Administrator Bernard L.
Boutin says new location provides
"semi-permanent" measure to alleviate
FCC's housing plight but it does not
preclude eventual new headquarters
building. FCC now occupies 163,000
sq. ft. and its projected requirements
(1970) are for minimum of 200,000
sq. ft. GSA action comes almost coincidental with formation last month
of committee under auspices of Federal Communications Bar Assn. to
foster establishment of new headquarters building for FCC. Committee will
hold its second meeting March 21.
(Closed Circuit February 12.)
Jerrold back

in cable tv

Jerrold Electronics Corp., Philadelphia, isre-entering catv. It plans
to hook up group of small communities in California coastal area and
Salinas, Calif., is one of them. Salinas
is city which asked FCC for guidance on granting franchise and received FCC letter two weeks ago (At
Deadline, Feb. 26). Jerrold, pioneer
in catv operations — as well as equipment— sold its nine systems in 1960
Corp.
for $5 million to H&B American

Running

scared?

Is fear of the long-range consequences of the upcoming hearing
causing some network officials to go
soft in union negotiations? One midwest official of a minor technical
union seems to think management is
running
local last
"anti-labor"
label. Hescared
was over
amazed
week to
discover New York contacts seemed
virtual push-overs for demands which
he said were normally resisted stoutly.

Published every Monday, 53rd issue (Yearbook Number) published in September, by Broadcasting Publications Inc.,
1735 DeSales St., N. W., Washington 6, D. C. Second-class postage paid at Washington, D. C, and additional offices.

Why

WKOW-TV

bought

Seven

Arts'"Films

of

50's"

the

Says
Tony
Moe:
Executive Vice President, WKOW-TV, Madison, Wisconsin
"These Warner

features give us the strongest product available

for our 10:00 P.M. Saturday showcase

"Fanfare." We are

confident these pictures will more than maintain "Fanfare's"
position as the highest-rated feature film in Madison. They will
reach out and pull a still larger audience. And certainly they are

MO
because they have big name
And, Seven Arts Volume

value that advertisers like.
II has plenty of power for

reruns on our Encore Theatre."

Seven Arts' "Films of the 50's"
Money

makers
SEVEN

of the 60's
ARTS

ASSOCIATED
CORP.
A SUBSIDIARY OF SEVEN ARTS PRODUCTIONS, LTD.
NEW YORK: 270 Park Avenue
YUkon
CHICAGO: 8922-D N. La Crosse, Skokie, III. ORchard
DALLAS: 5641 Charlestown Drive
ADams
L. A.: 232 So. Reeves Drive GRanite 6-1564-STate

61717
4-5105
9-2855
8-8276

For list of TV stations programming Warner Bros. "Films of
the 50's" see Third Cover SRDS (Spot TV Rates and Data)

WEEK
IN BRIEF
mmmmammmtmmmmmmmHmtmmm<
Next to taxes, the legal aspects of copyright tend to
drive even lawyers to drink, or even suicide. Now in works
is a plan by which ASCAP would cut music rates 16%
and broadcasters would be out of BMI. See lead story . . .
BMI

CAUGHT

IN SQUEEZE?

green and spot television's looking up. First quarter of
1962 looks terrific and final figures for last three months
of 1961 should show 12% increase. See . . .
TV

OFF

FAST

Ever since tv went commercial

nationally in the late

holding FCC's right to grant a test. See . . .
TV

TEST

if an all-channel set law is passed. See . . .
DEMIXING

UPHELD

... 44

MAY

BE

DROPPED

... 42

Maybe the argument will go on for months over who's
to own a satellite facility for international communications. The administration has met opposition to its own
plan but now the Attorney General will testify. See . . .
SATELLITE

IN '62 . . . 30

40s the pay-television idea has kept in the limelight from
time to time. The latest — a federal court decision upTOLL

or whatever these things do. FCC now is showing symptoms of abandoning development of uhf by this formula,

... 27

The sky is bright and the trees will soon be turning

SPOT

The deintermixing situation is starting to jell, or unmix

Now comes

SOLUTION

SOUGHT

... 48

the first legal break in the complaint of

A. P. Management Corp. charging Young & Rubicam and
nine rep firms damaged it $16 million worth by allegedly
conspiring to exert pressure on radio clients. See . . .
PETKER

FIRM

WINS

INJUNCTION

... 38

It's obvious now that Uncle Sam's pocketbook will give
a boost to educational tv stations. Last week the House

A load of trouble hit the fan in Chicago last week as
the four tv stations received the official questionnaires

passed a bill giving $25 million of matching funds. Senate approval was given a similar plan. See . . .

for the FCC's public investigation of local programming.
Read the text of this document. See . . .
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SPECIAL
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BILL ... 50

REPORT:

READIES

UHF
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PROBE

... 46

ISLANDS

has testimonial tremors for and

Revisiting the two Northern Indiana cities after six

against deintermixture as well as all-channel sets, several

years, a BROADCASTING reporter finds they're like any
other tv markets despite belittling claims often made
about uhfs coverage, service and signals. See . . .

uhf-only markets lead normal lives. A look at two uhf
islands— South Bend-Elkhart and Fort Wayne. See . . .
UHF
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Top

new

comedy

next

season?

(with a little bit of luck!)

A very American
of a very Scotch

branch

clan inherits

a very rare heirloom.
And
with it.
One

the butler who
Stanley

that is. Our
What

Man

can best be described

goes

Holloway,
Higgins.

happens

Our Man Higgins is slotted in on Wednesday night,

ous replay of the American
Revolution — won, this time, by
the British.
And bound to win, we'd
venture to say, laughs by the
millions.

thereafter

COMING UP ON
8

as a riot-

ABC-TV:

And

ratings to match.

STANLEY

HOLLOWAY

9:30 PM.

Fits nicely into the

new lineup — along with Wagon
Train, Going
Naked City.
Looks
ABC -TV

IN "OUR

MAN

My

Way

and

like another

solid

night.

HIGGINS.'*
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Late news breaks on this page and on page 10 AT
Complete coverage of week begins on page 27 r\ \

House

group

hears

deintermixture

BUT AS HEARING ENDS, MOST
Pro- and anti-deintermixture forces
clashed Friday as House Commerce
Committee wound up hearing on legislation to bar FCC for substituting uhf
for existing vhf channels (see story,
page 42).
Legislation to require television-set
manufacturers to build only all-channel
receivers, also under consideration, received virtually unanimous endorsement
of more than 20 witnesses.
Robert Coe, ABC vice president for
station relations, favored selective deintermixture, calling it essential to establishment ofcompetitive, nation-wide
television system. He said FCC's proposal to deintermix eight markets would,
if implemented, provide four million
viewers with full three-network service
for first time.
Lester Lindow, executive director of
Assn. of Maximum Service Telecasters,
countered with argument that selective
deintermixture is "geographically impossible." It would lead to all-uhf television, he said, resulting in "tragic waste"
of tv's potential. He urged enactment
of legislation to protect public against
deintermixture action by FCC.
The Affirmative ■ Support for deintermixture was voiced by Rep. William H. Ayres (R-Ohio), concerned
about WAKR-TV Akron; Mark Evans,
vice president of Metromedia, Inc.,
owner of WTVP (TV) Decatur, 111.;
John English, WSEE (TV) Erie, Pa.;
and Gene Posner, WXIX (TV) Milwaukee. All are uhf outlets. Decatur
and Erie stations would benefit from
proposed deintermixture proceedings.
Their views were opposed, however,
by representatives of several vhf stations threatened with deintermixture:
Paul W. Morency, president, WTICTV Hartford; Arthur M. Ingram, general manager, WICU-TV Erie, Pa.;
Joseph M. Baish, vice president,
WREX-TV Rockford, 111.; Ernest W.
Jennes, counsel for WCIA (TV) Champaign, 111.; and Richard Shafto, president, WIS-TV Columbia, S. C.
Lawrence H. Rogers II, executive
vice president, Taft Broadcasting Co.,
also endorsed legislation to prohibit deintermixture.
H. Walter Watts, RCA group executive vice president and director, endorsed all-channel set legislation as
means of furthering development of
uhf. He asked, however, that language
be tightened so that regulatory author-

FAVOR

pros,

ALL-CHANNEL

cons
LAW

ity over set design could not extend beyond requirements for vhf and uhf
tuners. He also suggested that excise
tax on all-channel sets be eliminated to
bring their cost to consumer in line
with that of vhf-only sets.
Committee in addition received delegations from South Carolina, including states attorney general, and Alabama. They pleaded for retention of
vhf channels in their states that FCC
has marked for deletion — ch. 10 Columbia, S. C, and ch. 12 Montgomery
(WSFA-TV).
Kennedy,
Minow

Nixon,

laud

Stanton

President John F. Kennedy, former
Vice President Richard M. Nixon and
FCC Chairman Newton Minow sent
congratulations to Radio & Tv Executives Society of New York and CBS Inc.
president, Dr. Frank Stanton, on occasion of presentation of RTES gold
medal award to Dr. Stanton (see story,
page 63).
President Kennedy paid tribute to Dr.
Stanton for his "substantial accomplishments and contributions" to broadcasting and communications field. Mr.
Nixon wired that "no man could be
more deserving of your gold medal
Mr. Minow, praising Dr. Stanton's
award."
leadership
in broadcasting,
said: "I'll
bet NBC would
trade Dr. Kildare
and
ABC would trade Dr. Ben Casey for
Dr. Frank Stanton, at least tonight."
Pay

tv foes

court's

to appeal

Hartford

stand

Joint Committee Against Toll Tv reported Friday (March 9) it will appeal
— to U.S. Supreme Court — decision by
U.S. District Court of Appeals in Washington, D.C., which sustained FCC's
authorization of pay tv experiment in
Hartford (see story, page 44). Philip
F. Harling, chairman of joint committee, said writ of certiorari to be filed
with Supreme Court will seek to determine whether FCC can authorize test.
Pabst,

Melnor

of horse

race

buy

part

classics

Only one-quarter participation sponsorship remains unsold in CBS-TV's

telecasts of horse racing's triple crown
in May and June. Pabst Brewing Co.,
Chicago, through Kenyon & Eckhardt
in that city, purchased half sponsorship. Quarter participation was bought
by Melnor Industries, Brooklyn, lawn
sprinkler manufacturer, through Smith/
Greenland, New York. Triple crown
races are Kentucky Derby, May 15;
Preakness, May 19, and Belmont
Stakes, June 9.
FCC

warns

stations

on 'double billing'
"Double billing" practices of broadcasting stations have reached such proportions that FCC issued warning Friday (March 9), it will institute "appropriate any
proceedings"
whenis engaging
evidence in
is
found that
licensee
this "reprehensible" practice.
In its announcement, FCC

said it

has got complaints against station practice of submitting two bills to local advertiser. Second bill is larger than actual cost of spots aired and is sent on
to manufacturer or national advertisers
by local firm to support claim for cooperative reimbursement.
FCC spokesman said "not many"
complaints have been received — they
are primarily from advertisers and
newspaper associations — but agency itself has turned up several instances of
double billing in station investigations.
"The practice is widespread" in broadcasting, FCC said.
Not so New ■ Another FCC official
remarked that broadcasters did not in-

Merger

for JFK?

Some members of Radio-Tv
Correspondents Assn. — to which
broadcast newsmen accredited in
Washington

belong — are talking

up
merger
annual
black oftie that
dinnerassociation's
with similar affairs sponsored by White
House Correspondents Assn. and
White House Photographers Assn.
Reason: President Kennedy has
let it be known he won't attend
all three dinners each year. White
House correspondents and photographers have already joined for
single dinner which President is
expected to attend April 27. Highest ranking official at Radio-Tv
dinner Feb. 24 was Chief Justice
Earl Warren.

more AT DEADLINE

page 10
9

WEEK'S

Mr. Robinson

HEADLINERS

Mr. Hylan
Hubbell Robinson, CBS proexecutive from gramming
1947
until his resignation as executive vp in charge
of network programs in 1959,
returns to CBSTV
as senior

Mr. Reynolds

vp-programs.

Also elected senior vps in new
posts announced by James T. Aubrey
Jr., CBS-TV president, were William
H. Hylan, sales, and John T. Reynolds,
Hollywood. Mr. Hylan has been with
CBS since 1937; he has served as vp
for sales administration, CBS-TV, since
February 1957. Mr. Reynolds joined
CBS-TV in December 1959; he has
served most recently as vp and general
manager, network programs, Hollywood.
Mr. Robinson headed his own production company, Hubbell Robinson
Productions Inc. during his three-year
absence. Initially he left network to
become executive producer of Ford
Motor Co.'s series of specials on NBCTV. Oscar Katz remains vp in charge
of network programs; Thomas H. Dawson, vp, network sales; Guy della
Cioppa, vp and program director,
Hollywood; and Michael Dann, vp, network programs, New York.

For other personnel changes of the week see FATES & FORTUNES
vent practice, which, he said, also is
prevalent in print media. FCC has received specific complaints naming stations and advertisers involved.
One advertiser claimed he was defrauded of $7,000 in one year in one
city.
Double billing is part of scheme to
defraud national advertisers which
could not be done without cooperation
from station, FCC charged in warning
to licensees. Practice usually involves
using mail to defraud and may constitute unfair competition, FCC said.
"Independent of penalties that may
be imposed elsewhere, the commission
regards the practice as contrary to the
public interest," agency said in blanket
warning to all stations. Other government agencies, including Post Office
Dept. and Federal Trade Commission,
also are investigating double billing in
advertising. Post Office has been in
contact with FCC on subject.
Radio

program

firm

plans

business

series

Production and distribution arrangements for Business World, new weekly
radio program service, are announced
today (March 12) by Selective Communications Corp., New York, new radio producing and packaging firm
headed by Hendrik Booraem. Address:
75 E. 55th St. Telephone: Plaza 2-61 15.
Devoted exclusively to business, program service will include weekly quarter-hour show, plus six 90-second features for scheduling throughout week.
10

Mr. Booraem, who was unsuccessful in
getting planned business program on
ABC-TV (Broadcasting, June 26,
1961), was formerly radio-tv director
of Ogilvy, Benson & Mather. He will
produce Business World. Editor will be
Joseph Purtell, former business news
editor of Time magazine.
FCC,
that

BAH

to discuss

management

study

Four surveyors from Booz, Allen,
Hamilton meet with FCC Thursday
(March 8) to explain recommendations
made by BAH in management survey
of FCC (Closed Circuit, Feb. 5).
Verbal explanations sounded more
logical than written recommendations,
according
report of asked
"amicable"
session.toCommissioners
questions
but FCC objections to many of BAH
recommendations (Closed Circuit,
Feb. 6) were not discussed.
First draft of report's 22 chapters
was submitted Jan. 21 and final report
is due later this month. FCC has submitted list of factual errors, inconsistencies and oversimplifications to
BAH but survey firm was not given
copy of staff and commissioner objections to material parts of report.
GE

predicts

to go
Rapid
last May
Electric

260

fms

stereo in '62
growth of fm stereo from zero
to 72 as of Feb. 2 led General
Co. to predict March 9 that

260 stations will be using stereo by
close of 1962.
William B. Clemmens, radio marketing manager, said stereo is gathering
momentum toward peak in autumn. He
said current market for radios with am,
fm and fm stereo "is very strong."
Much of stereo enthusiasm, he said, is
due to revitalized interest in music and
arts plus new dimension in sound quality available with stereo.
Ratings

services

get

quizzing from
FTC
Federal Trade Commission investigators quizzed number of tv rating
service principals Friday as part of
full scale inquiry into bona fides of
program survey services. Approach, according to some of those interviewed,
was in nature of "fishing expedition"
with FTC attorney in charge seemingly
most interested in evidence of collusion
among companies pointing to possible
antitrust
March 5).conspiracy (Closed Circuit,
Attention also seemed to be directed
at possible mislabeling of information
contained in surveys. Outcome of all
this is uncertain but it seems likely no
major illegalities will be found, leading
to view that some sort of trade practice
guide for rating services may result.
Two

dozen

more

ask

to testify in Chicago
Some

two dozen requests to testify

at FCC's Chicago tv programming inquiry were received by agency Friday
(March
9). These are in addition to
46).
about 30 received earlier (see page
Among organizations who want to be
heard are National Live Stock & Meat
Board; Chicago Board of Rabbis;
YMCA, United Cerebral Palsy Campaign; department of athletics, Northwestern U. Several individuals asked to
testify, including John H. Sengstacke,
editor and publisher of Chicago Daily
Defender.
Japanese to take part
in Formosa tv outlet
Signing of Sino- Japanese joint project
to establish first tv station in Formosa
has been reported in Japanese advertising trade paper, Dentsu-ho. Four
Japanese firms, Nippon Electric, Toshiba Electric, Hitachi Ltd. and Fuji Tv
will share evenly in 40% of $750,000
capital for station.
Fuji Tv, which will represent Chinese
station in Japan, will also assist in sales,
engineering and programming. To be
located in Taiwan, station also will
manufacture and sell tv receivers. It
will operate on ch. 1.
BROADCASTING, March 12, 1962

CREATING

with

the

A

NEW

GENERATING

WHOLE

GATES

NEW

SMX-1

WORLD

OF

STEREO

SYSTEM

l
F

m This entirely new Gates system was built for
stereo — not just adapted to stereo. Here you have
three dimensional quality . . . genuine stereo performance, reliability and serviceability unmatched
in the FM radio industry.
■ The basic equipment, which meets or exceeds all
FCC requirements, includes an entirely new FM
exciter and stereo generator.
■ FM exciters developed by Gates were selected by
several manufacturers for original stereo research,
with this equipment used in one of the two stereo
systems initially approved by the FCC. Now, with
this completely new FM exciter— included as standard equipment on all Gates FM transmitters from
10 watts to 40,000 watts — a whole new world of
stereo has been created.
■ The stereo generator features built-in matrix and
silicon power supply, and was designed along vertical construction lines for instant accessibility. Space
is also provided for the optional sub-channel generators with automatic muting.
■ Gates stereo design objective, in addition to delivering the finest stereo performance, is also to
provide space for 2-channel SCA* in the same unit
without compromising the broadcasters' SCA multiLL\{,,This
plex performance requirements.
is a Gates
Ti3
performance exclusive and permits broadcasting
FM stereo and 67Kc
SCA simultaneously.
Mmi m

0
it
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mm

in. ii Hi —
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E;
; - i;
Let us tell you more about the technological advances
of this new stereo generating system. Write today for
Bulletin No. 95 — yours for the. asking.

NEW GATES FM-5C 5 KW FM TRANSMITTER

"Subsidiary Communication
Authorization

GATES

GATES

RADIO

COMPANY

Subsidiary of Harr'is-Intertype Corporation
QUl'NCY, ILLINOIS
Offices in: HOUSTON, WASHINGTON, D.C.
In Canada. CANADIAN MARCONI COMPANY
Export Sales: ROCKE INTERNATIONAL CORP., 13 EAST 40th STREET, NEW YORK 16, N.Y., U.S.A., Cables: ARLAB

DATEBOOK
A calendar of important meetings and
events in the field of communications
•Indicates first or revised listing.
MARCH
♦March 12 — Hollywood
Advertising Club
workshop session on creative management
techniques, 12 noon at Hollywood Roosevelt.
Oliver H. Crawford, regional manager, TV
Guide, chairman; Tom McCray, vp and
general manager, KRCA(TV); William Eldrige, management consultant; Jose C.
Melendez, art director, Playhouse Pictures;
Charles Bowes, president, Charles Bowes
Advertising; Loyd Sigmon, executive vp,
KMPC Los Angeles.
March 12-16 — American Management Assn.,
"Effective Advertising'" course for management, in Chicago for the first time. La
Salle Hotel, Chicago.
March 13— RTES, Time Buying and Selling
seminar: "Introduction to Broadcast ReYork.
search." CBS Radio, 49 E. 52nd St., New

LEADS

IN

SERVICE

LEADS

IN

ACCEPTANCE

LEADS

IN

AUDIENCE

Any station can editorialize . . . many do so. WIBC
decided at the outset of its consistent program that
any editorial must meet certain criteria. It must be
well-researched, timely and truthful. To this end an
editorial board, including a university professor of
political science, was created to research, write and
deliver WIBC editorials.
WIBC has received much response to the editorials
delivered over the years. Teenagers, housewives, businessmen, farmers, factory workers, congressmen . . .
all have written their comments. Some agreed . . .
others disagreed . . . many commended us for taking
a stand regardless of whether or not they agreed with
the stand.

Consistent editorials are only a part of the programming philosophy that has given WIBC the largest
audience morning, afternoon and evening in Indianapolis and Indiana.* That audience is available to
you . . . the national advertiser.

*Pulse 46-County Area Survey, April, 1961
*Pulse Metropolitan Area Survey, October, 1961

2835 N. Illinois Street
Indianapolis 8, Indiana

50,000
WATTS

1070
KC
WIBC

The Friendly Voice of Indiana
JOHN

12

BLAIR & COMPANY
National Representative

WIBC IS A MEMBER OF
THE BLAIR GROUP PLAN

♦March 14 — Western States Advertising
Agencies Assn. dinner meeting at Nikabob
Restaurant, Los Angeles. Hal Stebbins,
head of his own Los Angeles advertising
agency; James P. Felton, vp and director
of advertising, Seaboard Finance Co., and
Walter Criswell, head art director, BBDO,
Los Angeles, will conduct a panel discussion on "Creativity: Who's got it? What is
it?" with Marvin Cantz, president, Tilds &
Cantz Adv., Los Angeles, as moderator.
"March 14 — Georgia AP Broadcasters meeting, Dinkler-Plaza Hotel, Atlanta, Ga.
*March 14 — Radio & Television Executives
Society luncheon, industry discussion of
daytime tv. Palm Terrace, Hotel Roosevelt,
New York.
March 14-16 — Electronic Industries Assn.,
committee, section, division and board
meeting.
Statler -Hilton Hotel, Washington,
D C.
March 15 — Southern California Broadcasters Assn., monthly luncheon meeting,
noon. N.W. Ayer & Son, Hollywood, will
be
guest agency. Michael's Restaurant, Los
Angeles.
♦March 15-16 — West Virginia Broadcasters
Assn., spring meeting. Registration Thursday afternoon; legislative dinner on Thursday evening; workshop Friday morning.
Sheraton Park Hotel, Washington, D. C.
March 16 — Advertising Federation of America, board of directors meeting. New York.
March 16 — Louisiana Assn. of Broadcasters,
spring meeting. Washington-Youree and
Captain Shreve Hotels, Shreveport.
March 16 — Indiana Broadcasters Assn.,
spring meeting. Feature speaker will be
C. Wrede Petersmeyer, president of Corinthian Broadcasting Corp. Site in Indianapolis to be announced.
March 16-17 — Arkansas Broadcasters Assn.,
spring
meeting. Sam Peck Hotel-Motel,
Little Rock.
♦March 19 — FCC inquiry in Chicago into
programming
of that city's
stations.
Commissioner
RobertfourE. television
Lee will
conduct the proceeding.
♦March 19 — Hollywood Ad Club luncheon
session. Noon at Hollywood Roosevelt.
Purex Day, with Leslie C. Bruce, advertising manager of Purex Corp., and Paul
Greenfield, vp of Edward H. Weiss & Co.,
Chicago, as main speakers. Harry Floyd,
western sales manager, NBC-TV, will be
chairman of the day. George Allen, HAC
president, will preside.
♦March 19, 26, April 2, 9, 1ft— Five-session
management seminar, The Computer in
Advertising, 5-7 p.m., sponsored by Central
BROADCASTING, March 12, 1962
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BIGGER

than

PORTLAND,
One

Buy

Media Bureau, Advertising Club of New
York.
March 19-23 — Georgia Assn. of Broadcasters, first annual regional meetings of
broadcasters will be held at following five
sites: Griffin, Albany, Baxley, Augusta,
Canton.

OREGON

Delivers

IDAHO
- MONTANA
plus 1 1 counties in Wyoming
at lower cost per thousand
SKYLINE TV NETWORK delivers more TV homes
than the highest rated station in Portland — at less
cost per 1,000. SKYLINE delivers 92,300* nighttime homes every quarter-hour Sunday through
Saturday. Non-competitive coverage. One contract — one billing — one clearance. Over 254,480
unduplicated sets in 5 key markets. Interconnected
with CBS-TV and ABC-TV.
IDAHO - KID-TV Idaho Falls MONTANA - KXLF-TV Butte
KUX-TV Twin Falls
KFBB-TV Great Falls
KOOK-TV Billings
I
I MONTANA

'f
TV
\*t'VKXl.f.TV
KOOK-TV
1 IDAHO
//
1 ■jp'KfB&.
WYOMING

TV
NETWORK
P. O. Box 2191
Idaho Falls, Idaho

J

KID TV
-ARB a.erogr March, 1961

{ KUX-TV

Call Mel Wright, phone JAckson 3-4567 - TWX No. I F 1 65
or your nearest Hollingbery office or Art Moore in the Northwest
| UTAH
TV

talk

about

efficiency!

March 20— RTES, Time Buying and Selling
seminar: "When the Rep Answers His
Phone."
CBS Radio, 49 E. 52nd St., New
York.
March 20 — Illinois Commission on Children, in association with 30 other statewide
organizations, will sponsor an all-day workshop on "Broadcasting in the Public Interest." Among the speakers: NAB Code
Director Robert D. Swezey, FCC Commissioner Robert E. Lee, and Louis Hausman,
director of the TIO. LaSalle Hotel, Chicago.
March 21-23— Audio Engineering Society,
spring convention. Ambassador Hotel, Los
Angeles.
March 22 — Assn. of National Advertisers
seminar, "How to use business papers effectively." Hotel Plaza, New York.
March 22-24 — Advertising Federation of
America, fifth district meeting. Shawnee
Hotel, Springfield, Ohio.
March 26-30 — American Management Assn.,
course in trade practice regulations. Hotel
Astor, New York.
March 26-28 — Canadian Assn. of Broadcasters, annual convention. Queen Elizabeth
Hotel, Montreal, Que.
March 26-29— Institute of Radio Engineers,
international convention. Waldorf-Astoria
Hotel and New York Coliseum, New York.
March 28-30 — National Sales Promotion &
Marketing Exposition of Advertising Trades
Institute. Hotel Biltmore, New York City.
March 29-30— NAEB Region III meeting.
Ball State Teachers College, Muncie,
Indiana.
March 30-31 — Advertising Federation of
America, sixth district meeting. Detroit.
March 31-April 1 — National Assn. of Fm
Broadcasters. Program and business meeting March 31; joint NAB-NAFMB "Fm
Day" April 1. Conrad Hilton Hotel, Chicago.
♦March 31-April 2 — Assn. of Maximum Service Telecasters, annual membership convention and board of directors meetings. Technical committee meeting, 2:30 p.m., Blackstone Hotel, March 31; first meeting of directors will be held at the Blackstone Hotel
at 6:30 p.m. Annual membership meeting
April 1, Beverly Room, Conrad Hilton Hotel,
9:30 a.m., board of directors meeting, Bel
Air Room, Conrad Hilton, 12:30 p.m. Meetings will be in Chicago.
APRIL
April 1-4 — National Assn. of Broadcasters,

If you're thinking of efficiency in terms of total reach, Nielsen
shows that WCKY reaches millions of people weekly in 16
States; if you're thinking of it in terms of better prospects,
Pulse shows that WCKY reaches the adults with money to spend.
Your

salesman

from H-R

will show you that WCKY

reaches

them at a cost-per-thousand in the pennies!

wcky*

14

radio

50,000

WATTS

•

LB

Inc., Affiliate:

WLBW-TV,

Wilson

CINCINNATI
Miami,

Florida

TVB sales clinics
May
May
May
May
May
May
May
May
May
June
June

2—
8—
10 —
15 —
15 —
17 —
17 —
29 —
31 —
5—
5—

Bond Hotel, Hartford
Sheraton-Jefferson, St. Louis
Mayo, Tulsa
Sheraton-Dallas, Dallas
Sheraton-Dallas, Dallas
Roosevelt, New Orleans
Sheraton-Gibson, Cincinnati
Hillsboro, Tampa
Dinkier Plaza, Atlanta
Statler Hilton, Buffalo
Sheraton-Belvedere, Baltimore
June 7 — Sheraton-Cleveland,
Cleveland
June 7 — John Marshall, Richmond
"June 19 — Tropicana Motel, Fresno
June 21 — Benson, Portland, Ore.
June 22 — Vancouver, Vancouver
June 26 — Writers' Manor, Denver
June 28 — Sheraton-Fontenelle, Omaha
BROADCASTING, March 12, 1962

YES!
MEDIC

starring Richard Boone.

A powerful, award-winning

biggest attractions. Just what the doctor ordered
TV's most absorbing

adventures"

writer, director, producer"
MEDIC

owns

series with a star who

for healthy audiences

by Life Magazine;

is one of television's

in your area! ■ Cited as "one of

regarded as "required viewing for every television

by the N.Y. Times; praised for accuracy by the American

Medical

Association;

one of the greatest critical ovations in television history. ■ Here's prime nighttime quality that

setthe pattern for "Ben Casey" and "Dr. Kildare"— both in the current top ten. Here's impact that catapulted
Saran Wrap into national recognition . . . that attracted such first-rank advertisers as General Electric,
Procter &. Gamble,

Revlon. Here's a program that'll capture more viewers and new sponsors in any market.

■ That's why, in a matter of days, eight new stations (including WBZ-TV,
Boston; WTCN-TV, Minneapolis; WDSM-TV, Duluth; WGAN-TV, Portland,
Maine; WBTV,
program

Charlotte; KHVH-TV,

lineups. ■ MEDIC

Honolulu) all put MEDIC

1

into their

is on call for your station, too . . . just dial
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annual convention.
Chicago.

Conrad

Hilton Hole

April 4-6 — Assn. of National Advertisers,
West Coast meeting. Del Monte Lodge,
Pebble Beach, Calif.
*April 4-6 — American Institute of Electrical
Engineers south central district meeting.
Hotel Peabody, Memphis, Tenn.
April 6-7 — Region 11 (southeastern) conference, National Assn. of Educational
Broadcasters. U. of Georgia, Adult Center
for Continuing Education. Athens.
April 7 — Intercollegiate Broadcasting System, annual convention. Yale U., New
Haven, Conn.
♦April 7-8— National Society of Art Directors annual meeting. Los Angeles.
April 9 — Academy of Motion Picture Arts
& Sciences, 34th Oscar awards ceremony at
Civic Auditorium. Santa Monica, Calif.
April 10 — RTES, Time Buying and Selling
seminar:
"Using
CBS Radio, 49
E. 52nd St.,
New Research."
York.
April 11-13— New York State Educational
Radio & Television Assn., spring meeting.
WNED-TV, Hotel Lafayette, Buffalo.
*April 11-13 — Institute of Radio Engineers
southwest conference and electronics show.
Houston, Tex.
♦April 12-13 — Advertising Club of Memphis,
second annual Mid-South Advertising Institute. Peabody Hotel, Memphis, Tenn.
Theme: "Advertising Helps."
♦April 13-14 — Sigma Delta Chi Region 3
convention. Biltmore Hotel, Atlanta, Ga.
April 16 — Deadline for comments on FCC
proposal to charge licensing fees for applications for new stations, renewal applications, transfers of control or major
facility changes, and other nonbroadcast
licenses.
April 16-18 — National Educational Television & Radio Center, spring affiliates'
meeting. Denver Hilton Hotel, Denver, Colo.
♦April 19-20— Atlanta Advertising Club 13th
annual advertising institute. Dinkier Plaza
Hotel, Atlanta, Ga.
April 21 — UPI Broadcasters Assn. of Connecticut, annual convention, banquet and
ball. Statler-Hilton, Hartford, Conn.
April 23-May 5 — Second International Television Festival, Montreux, Switzerland.
April 25 — Assn. of Industrial Advertisers.
Eastern New England chapter and Hartford
chapter, all-day marketing and advertisinp
clinic. Hotel Somerset, Boston.
April 26-27— Pennsylvania AP Broadcasters
Assn. Philadelphia.
April 27-28— Oregon Broadcasting Conference. Village Green, Cottage Grove.
*50% and over penetration. Sales
Management Survey of Buying Power — 1961

WRVA-R4DI0
50,000 Watts AM, 1140 KC
200,000 Watts FM, 94.5 MC
Richmond, Virginia

National Representative:
PETERS. GRIFFIN, WOODWARD,
16

INC.

April 27-29 — Mississippi Broadcasters Assn.,
annual convention. Broadwater Beach Hotel,
Biloxi, Miss.
April 27-29 — National Academy of Television Arts & Sciences, trustees meeting.
Seattle, Wash.
April 28-29— Sigma Delta Chi Region 8
convention. Pioneer Hotel, Lubbock, Tex.
April 29-May 2 — Chamber of Commerce of
U.S., 50th annual meeting. For information
and reservations, contact the Hotel Reservation Office, 1616 K Street N.W., Washington 6, D.C. Convention will take place in
the Capital.
♦April 30-May 4 — Society of Motion Picture
and Tv Engineers, 91st convention. Advances of color motion pictures and color
tv is the convention theme. Ambassador
Hotel, Los Angeles.
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JUST
A

122,000
Over
70

525

maps.

new

AYER

OFF

reservoir

facts

new
1960

not

THE
new

in last year's

publications.
Census

of

DIRECTORY

1600

PRESS

information

Edition.

pages.

results.

A big reference library in one volume

of easy

"finger-tip" facts. 94th Annual Edition of the most
complete and authoritative single source of information on the newspapers and magazines of the
United States and its territories. Also Canada,
Bermuda, Panama and the Philippine Islands.
More than 21,700 publications with names and addresses, editors and publishers, subscription prices,
circulation figures, sizes, and other vital data.
Profitable market profiles: Detailed facts include
industries and agricultural products of every town
and city we list in the United States and Canada.
Banking information, motor vehicle registration,
number of telephones and other valuable data on
larger market areas.
Under each listing, also, are the available transportation facilities and the distance from nearest
larger community. Plus specially keyed airline and
rail maps for every state and province.
Special interest groups: Periodicals for college, fraternal, labor, religious, trade and technical groups.
Also lists of publications covering 36 foreign languages, 12 hobbies, 20 sports.
Order your 1962 Ayer Directory now! Still only $30,
postpaid within the U.S.A. Order from N. W. Ayer
& Son, Inc., Dept. B, West Washington Square,
Philadelphia 6, Pa.
A word of appreciation to those who ordered the
1961 Edition. Our sincere regrets to the hundreds
whose orders came in too late to fill. Last year's
Edition was sold out earlier than usual despite the
largest printing in history. Please order your 1962
copy of the Ayer Directory as early as possible.
ENTHUSIASTIC USERS YEAR AFTER YEAR
Public Relations Counselors
Advertisers
Business Firms
Schools
Publishers
Advertising Agencies
Bankers
Libraries
Colleges and Universities
Brokers
Market Analysts
Government Agencies
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OPEN
Pioneer

r

WLW-T

CINCINNATI

artists

editor: As one of radio's pioneers, I
was very pleased to see that you are
going to salute the early stations [Editorials, Feb. 26]. I only hope that
you will include a salute to the many
unpaid, unsung artists of the pioneer
days — the people who really made radio
possible. . . . Some went on to stardom, and as radio took on a professional touch, many went back to their
regular jobs and gave up entertaining
on radio.

NATIONAL

In Chicago we had several music
schools that filled a large amount of

COLOR

radio program time. We didn't use records ... so had to keep mikes fed with
live talent. . . .

TV

LEADER

... I was on the opening program
of all stations there from 1922 to 1930.
. . . — Sandy Meek, manager, WHTC
Holland, Mich.
Voice

m ..with
COLOR

FIRST

NBC

these
TV

firsts

color affiliate.

FIRST to colorcast daytime big league
baseball on a local and regional basis.
Cincinnati Reds.
FIRST

to colorcast indoor remotes

under normal lighting conditions —
with new low-light color tube developed by GE and Crosley Broadcasting engineers. Cincinnati Royals and
U. of Cincinnati basketball games.
FIRST to colorcast night-time outdoor remotes, including big league
night baseball, under normal lighting
conditions. Cincinnati Reds.
. . . which
of color
WLW-T,
night-time

adds up to about 55 hours
TV programs weekly on
including almost Vi of
programs in color.

. . . resulting in more color TV sets in
Cincinnati per population than any
other city in the U. S. A.!
So call your WLW

Television Repre-

sentative. You'll be glad you did!
The other dynamic WLW Stations
WLW-I WLW-D WLW WLW-C WLW-A
Television Television Radio Television Television
Indianapolis Dayton
Columbus Atlanta
Crosley Broadcasting Corporation
IS

openings

editor: Perhaps you could include in
an issue of Broadcasting a notice that
the Voice of America is always interested— and especially right now — in receiving audition tapes from men and
women readers for staff positions in
Washington. Broadcast material includes news, news analyses and cultural and scientific features of all kinds.
Readers are ordinarily recruited as
producer-announcers and part of their
duties would be radio production. Requests for audition material may be
directed to: Voice of America, World
Wide English Division, Washington 25,
D. C. — John Aulicino, Operations
Branch, World Wide English Division,
Broadcasting Service, U. S. Information
Agency, Washington.
Davis 'Monday Memo'
editor: . . . Thank you . . . for the
very nice way in which you presented
my article [Monday Memo, Feb. 19].
... I have received some extremely
flattering comments. . . . — Nissen Davis,
international advertising manager,
Wynn Oil Co., Azusa, Calif.
Pop vs. adult programs
editor: Frankly, I for one am fed up
with those so-called adult-minded people
who take persistent slams at pop music
stations. Fed up with the so-called
adult-programmed stations that show
ads that depict pop stations as pertaining to teenagers. To this, I say there
are good and bad programmed pop stations.
. . . You'll find that the pop stations
[have] just about as many if not more

MIKE!
adults, plus the future adults. Regardless of what these minority-programmed
stations like to say, it is a fact that the
pop station programs to the mass audience, not the "ivory tower" crowd. . . .
— Ralph Petti, general manager, KOOK
Billings, Mont.
Baseball radio-tv
editor: would like to reprint breakdown OF MAJOR LEAGUE RADIO-TV
RIGHTS AS CARRIED IN YOUR LATEST
ISSUE [BROADCAST ADVERTISING, MARCH
5], WITH FULL CREDIT TO YOU. . . . —
LOWELL REIDENBAUGH, THE SPORTING
NEWS, ST. LOUIS.
[Permission granted, with
credit to Broadcasting].
More

Freedom

appropriate

winners

editor: We note that you failed to
mention three recipients of Freedom
Foundation awards [Programming,
Feb. 26]. These three stations were
listed under the "Americana Awards,
General," rather than the radio and
television section, so the oversight was
understandable. . . .
The stations were WBZ

Boston, for

its 1961 "Sounds of Democracy" documentary series; WFBM-TV Indianapolis, for its "Display Your Flag" campaign, its "Young Mr. Liberty" program and its three religious clinics;
WEAQ Eau Claire, Wis., for its "Youth
Against Communism" essay contest
and "Faces of Communism" broadcast
series. All three received the George
Washington Honor Medal. — By Napier,
public affairs director, WEAQ Eau
Claire, Wis.
Only the results count
editor: A full
should be charged
rate regardless of
consume less time
here's why:

spot announcement
at the full one-minute
the fact that it may
than 60 seconds and

Radio sells impact of message plus
guaranteed clearance on both sides of
that spot. If a sales message can be
told
less with
than the
60 seconds
kept infaith
sponsor and
by you've
giving
him the promised clearance, you've accomplished the project. The time that
the message
tant thing. consumes is not the imporKMAR has had this policy in effect
more than a year and it works. Logs
are not cluttered, rates are stabilized
and dio
sponsors
get results.
sell rawith dignity
and for Let's
the purpose
for which it was intended and which it
has earned! Who will say 'amen' to
that? — Si Willing, general manager,
KMAR Winnsboro, La.
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with
and

-

fine adult
WSNY

SCHENECTADY

programming

Schenectady

35 years of responsible,

—

—

-

WROW

TROY

Albany

reflecting the mature

progressive

broadcasting.

ALBANY

SCHENECTADY
New,

powerful

two -station combination

Tri- Cities market,

greater metropolitan

great 5-point

WROW

radio and

promotion.

TV

Key

Plan

gives you deeper penetration
audience

merchandising

and

including

"The
ONE

CONTRA*

increased

Bi-Station

salesmanship

ship to move

BONNIE

efficiency . . . PLUS

point -of -purchase

Tri-Cities

combining

. . .

showman-

in America's

York's rich Cap-

ital District. Call your H-R

REP

displays,

Buy"

with

your product

34th Retail Market, New
ONE

of the important

man

today for

all the facts.

Representatives, Inc.

TRI-CITY

I -STATION

WROWr
ANOTHER

SERVICE
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To

dismiss

from TED HUSTON,

MEMO

radio

as

out

The jet will land in Los Angeles in
an hour. Stewardesses have completed
their swift, purposeful clearing of dinner trays; dim cabin lights shimmer in
the amber glow of brandy. The greyhaired man stares into black emptiness
beyond the wing, then turns to
used to come out to the Coast
year to cover our shows.
looked forward to those days

say, "I
twice a
Always
on the

'Super Chief.' Yeh, I remember how
great radio used to be. Oh well
"
He looks out again at the dark world
below him. "
those days are gone
forever."
Thus, with a gentle — if slightly alcoholic— nostalgia, our Man of Advertising dismisses two great American
ways of life — railroads and radio. He
may recall with a certain mistiness the
lonely cry of a train across a snowcovered valley; he may smile in warm
remembrance of the brash antics of
Charlie McCarthy. But those are things
of the past. Now he can fly across the
country in five hours, and blend pictures with sound to make television. In
this great, dynamic America, nothing
can interfere with progress. That is as
it should be.
Or is it? Are we sure that all the
men and materials and institutions we
have discarded in the name of progress
are really outmoded and without further use?
A Criminal Waste ■ There will of
course be many a successful owner of
a radio operation who will quickly reply, "So who says radio is discarded
and without further use!" Admittedly
there is still plenty of money to be
made in the medium, but its days of
glory, when it was the darling of the
entertainment and advertising world, are
indeed gone. To one observer, at least,
this seems like a criminal waste.
In the earliest days of civilization,
the man who was the best storyteller
held a position of importance and respect in the tribe. He might describe a
hunt he had witnessed, or the news
from the next village, or some purely
fictitious legend or story. But no matter how eloquent his tongue or dramatic his acting, the real success of his
effort was measured in his ability to
make his listeners contribute their share
to the contact — the use of their imaginations.
Throughout all the centuries, in spite
of books, plays and a host of other
forms of entertainment, we have never
lost our instinctive love for the man
who can make us use this most striking
of human capabilities. To enhance a
simple tale with the brilliant, many22

of

date

Lennen & Newell, Los Angeles

is to

cheat

the

hued spectrum of our own fantasy. In
modern times, what method of expression has made better use of this technique than radio?

imagination

talent and turn to rock-and-roll dances
or wild shoutings in an empty barrel to
attract attention. He knew the power
of this new attraction, but he also knew
his own strength. And so he set about
making his narratives more persuasive,
his legends more fantastic, and his presentation of them more compelling.
The Return ■ In the end, the villagers

Can you remember when Arch Obeler spun us a tale of a scientist who
tossed out of his window a chemical
mixture which caused living things to
grow to fantastic size? Before the end
of the half hour, we heard, we imagined, we "saw" the house engulfed
by giant worms that oozed and scraped
and pulsated and finally crushed the
building. No illustration in a book, not
all the traveling mattes in Hollywood,
could have created the mental picture
that each of us had. And best of all,
it was our own, perfectly designed to
satisfy — and scare — us. The moment
when someone tried to force his mental
picture on us, he destroyed half the
pleasure we had found.
Letdown ■ Can you remember the
delightfully absurd vision which Jack
Benny created with a sequence of
sounds while he penetrated the depths

who had flocked to the "theatre" got
tired of seeing the same stories over and
over again in different dress. They returned to their storyteller.
As the centuries passed, audiences
achieved greater sophistication and the
art of entertainment strove constantly
for an increased mechanical ingenuity
necessary to the weaving of its spell.
Within the past 30 years, these skills
of stagecraft have reached their full
power with the revolving stages and intricate lighting of Broadway, with the
special effects departments and film
technicians of Hollywood. Audiences
were enchanted with these new devices
and illusions.

of his vault? (I don't think his television version of this same gag is half

But three of the most impelling dramatic presentations of this period have

as funny; the vault doesn't look at all
as I thought it should.)
Can you remember the wonderful
intellectual fantasies of the Columbia
Workshop, the probing portraits of

been Orson Welles' production of "Julius Caesar," Thornton Wilder's "Our
Town" and "John Brown's Body," each
presented on a bare stage, allowing the
audience to create and hold forever its
own image of joy and tragedy.
Television is change. It is progress.
It has brought a new excitement and
dimension to our lives; it has enraptured even its critics. But let us not

Allen's Alley, the impenetrable fog that
seemed to muffle his very footsteps as
Bulldog Drummond walked into another American adventure? In these,
and countless other programs, we used
that most priceless and rewarding of
our faculties: imagination.
Of course, the public has now deserted radio in overwhelming numbers
to have their thinking and their "seeing"
done for them by television . . . just as
the primitive villagers must have deserted their storyteller when the first
group of traveling players appeared.
But the storyteller didn't give up his

Theodore

consign radio to the trash-heap of obsolescence. Let us not demean it by
reducing it to the role of town crier or
village band. There was a stature, an
unforgettable magic in the way it enriched our lives. If radio again gives
to us a full measure of its unique creative genius, in both its programs and
its advertising, will we not in the end
return to its special delights?

Huston

joined WRGB

(TV)

Schenectady in 1941. He wrote and directed the first weekly commercial series in
tv on WABD (TV). He directed the Lanny
Ross Show on NBC-TV for Swift in 1949.
He produced the commercials for Westinghouse Studio One for four years. He joined
L&N in 1953, and starting in 1955 served as
head of tv commercial production in Los
Angeles, creative director of the San Francisco office and now is vice president and
manager of the L. A. office.
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BMI

CAUGHT

■

The

deal:

ASCAP

■

BMI

officials

■

Now

stations

say

quarter

A

SQUEEZE

will cut

rates

it would

mean

must

An attempt by television broadcasters
to force reductions in the fees they pay
for the music owned by the American
Society of Composers, Authors and
Publishers has suddenly been transformed into a move to restrict the operations of ASCAP's only major competitor, Broadcast Music Inc.
Attorneys for ASCAP and for the
All-Industry Tv Music License Committee— the organization empowered to
negotiate new ASCAP rates for tv
stations — have agreed to recommend
a proposal that came to light last week.
Under the proposal, television stations
would get an estimated reduction of
16% in ASCAP rates in exchange
for their abandonment of all ownership or control in BMI. Additionally,
BMI would operate under the same consent decree that ASCAP signed years
ago to settle antitrust litigation that had
been started by the federal government.
Like ASCAP's, BMFs fees would be set
by the federal courts.

Fourth

IN

spot

decide

if stations
revival

if ASCAP

of

cut

The plan for radical alteration of
BMI's structure was proposed as a
settlement of a suit filed recently in
federal court by the industry committee
to obtain fair rates for ASCAP music
licenses. The settlement plan was presented in a court session in New York
last Monday and carries the explicit approval of the presiding judge. Another
session was set for April 17.
The plan requires approval by the
All-Industry Committee, which has
been negotiating for new ASCAP licenses and whose supporting stations
incidentally own a majority of BMI
stock; by the ASCAP Board of Directors, and presumably by the BMI stockholders. The committee, the ASCAP
board and the BMI board all plan to
hold meetings within two weeks.

billings

dump
ASCAP

is worth

Broke Monopoly ■ Broadcasters originally established BMI to provide themselves with an alternative source of music. At the time ASCAP had a clear
monopoly.

tv

PLAY?

hit all-time

BMI

stock

monopoly
the

price

ASCAP authorities, obviously elated
by this turn in their 20-year feud with
BMI, indicated little doubt that their
board would approve but said the approval undoubtedly would be conditioned on acceptance of the plan by
broadcasters.
Surprise Development ■ How the
broadcasters would react was another
question. The first reactions from outside the ranks of the All-Industry Committee ranged from amazement to
shock. These objectors — including
broadcasters who have contributed financially to the committee's support —
contended that the committee lawyers
not only had exceeded the committee's
jurisdiction by even considering BMI
as an element of the rate case, but also
had countenanced a move which, in the
view of these objectors, was tantamount
to liquidating BMI — an organization
founded to combat "the ASCAP monopoly" in the first place.
Leaders of the All-Industry Commit-

high

level
+6.3

Spot tv billings in fourth-quarter
1961 are expected to have reached
a record-high level of more than
$175 million, according to advance
reports of Television Bureau of Advertising-N. C. Rorabaugh compilations.
In chart at right each quarter year
over the past five years, 1957-61,
shows the percentage gain (or loss)
over the previous like quarter computed on a comparable basis of reporting stations. Fourth - quarter
1961 shows an appreciable rise
(approximately 12%), the first quarterly increase of that size in a twoyear (1960 and 1961) span. The dollar figures do not relate to the percentages, being computed on the
basis of total stations reporting in
each quarter and changing from
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time to time. Indicators — station
representatives and agencies — are

for a sustained high spot volume
this quarter (story, page 30).
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tee, which is headed by Hamilton Shea
of WSVA-TV Harrisonburg, Va., declined to offer an assessment of the plan
pending further study. None of them
were in the courtroom when terms of
the proposal were discussed by counsel
and the presiding judge, but they had
been kept informed of its highlights.
They took the position that since the
plan had the obvious blessing of the
judge they were obligated to pass it
along to the full committee for study.
Mr. Shea said he hoped to assemble
his committee for a meeting in New
York during the week of March 19.
The committee represents more than
300 tv stations.
Forget Demands ■ As part of the
proposal the All-Industry group would
abandon its demand for at-the-source
clearance of tv rights to ASCAP music
played in feature films and syndicated
tv programs. Source clearance, the central feature of the committee's negotiations for new ASCAP tv station licenses, would have allowed stations ultimately to bypass ASCAP in paying for
music in programming that currently
represents about 75% of all local tv
originations (Broadcasting, Oct. 23,
1961, et seq).
BMI authorities, not aware of the
plan until the All-Industry and ASCAP
lawyers were virtually agreed on it, saw
the move as an extension of ASCAP's
repeated efforts to put BMI out of business. Said BMI President Carl Haverlin:
"ASCAP has offered television stations a temporary reduction in rates in
return for the elimination of BMI as an
effective competitor. ASCAP has repeatedly made such offers in the past,
and while BMI does not have information as to all the details of ASCAP's
present proposal, its purpose is clear.
"BMI has not, of course, been a
party to the proceedings to fix ASCAP
television rates and therefore BMI has
not had the opportunity to present the
facts about itself.
Requires Majority ■ "Acceptance of
ASCAP's offer requires the voluntary
individual action of the holders of the
majority of BMI stock. BMI is confident that neither its stockholders nor
the far more numerous other users of
music nor the many writers and publishers affiliated with BMI will wish
to see a restoration of the ASCAP monopoly."
Some sources thought that BMI
divestiture would amount to total destruction of the organization which
broadcasters set up in 1940 to make
sure that stations would never again
be dependent almost exclusively on
ASCAP for their music. If these dark
predictions should prove true, ASCAP
28
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continued

would be back where it was in the preBMI days: virtually the only source of
music for broadcasting.
The proposal contemplates a continuation of BMI, but with no vestige of
broadcasting ownership or control. But
it would impose upon the new BMI
the same anti-trust consent decree now
in force against ASCAP, including provisions for court approval of BMI as
well as ASCAP music rates.
It also would permit ASCAP to file
complaints with FCC whenever it felt
that broadcasters were "discriminating"
against ASCAP music.
Radio not Affected ■ The plan would
not affect radio rates for ASCAP music. Current ASCAP radio contracts
have about two years to run. Longtime followers of ASCAP -broadcaster
rate relations predicted that in the next
radio negotiations ASCAP would seek
to make up all or as much as possible
of the estimated $1.5 million revenue
loss it would suffer through the approximately 16% cutback proposed for tv
rates.
The reduction would vary from station to station, depending upon the station's ratio of commercial to sustaining time. Counsel for the All-Industry
Committee said that, based on ASCAP's
revenues of $10.3 million from tv stations in 1961, the savings would have
been 16.1%. For 1962 they estimated
it would average about 16.5%.
The tentative agreement envisions
network as well as station participation,
although NBC and CBS have sold their
BMI stock and ABC reportedly is in
the process of selling its interest. Networks would continue to pay ASCAP
on the basis of present ASCAP network
rates but would get a 10% reduction
on all business exceeding their 1961
levels. They would also get the benefit
of station-rate reductions through their
owned tv stations.
Network Acceptance? ■ Counsel for
NBC and CBS indicated in court that
they would recommend acceptance by
their respective managements. ABC
counsel made no commitment other
than to report the plan to ABC
ment.

manage-

If approved, the resultant new licenses would extend for 10 years. The
"current" tv station licenses, which expired last Dec. 31, had been in effect
five years. They have been extended
intact by the court pending outcome
of negotiations for new ones, which
will be retroactive to Jan. 1 of this
year. Network licenses, also on extension since Dec. 31, are negotiated separately from the station licenses.
The proposal which negotiators' lawyers agreed to recommend broke into
public view last Monday in an all-day

session before Chief Judge Sylvester J.
Ryan of the U. S. Southern District
Court in New York. Judge Ryan, veteran of a great deal of past ASCAPbroadcaster litigation, is presiding over
the rate-making case instituted by the
All-Industry Committee after its negotiations with ASCAP failed to reach
agreement. The plan was proposed in
settlement of that case.
Judge Ryan indicated his approval of
the proposal, which also will need JusDept.'s
Justic
clearance.
Dept. stems
tic
that
fact
fromThethe
interest

ASCAP is operating under an anti-trust
consent decree and that the same decree
would apply to BMI if the plan goes
into effect. Judge Ryan indicated, however, that government attorneys seemed
" by
basic principles.
"broad reductions
on station
agreed
The tv
offered
ASCAP would be as follows: 12% off
existing rates for commercial programs;
35% off existing rates for sustaining
programs; 20% off existing commercial
station's
increase
rates on any
broadcast
revenues
abovein itsthe
1961
level.
In the case of new tv stations, their
revenues in their third full year of operation would be the base for computing future reductions. That is, the 20%
reduction would apply against all broadcast revenues in excess of the total for
the station's third full year of operation.
Networks would pay at their current
rates on all revenues up to their respective totals for 1961. On all revenues
over
that amount
rate would
apply. a 10% reduction in
Counsel's Terms ■ The terms of the
proposed settlement were dictated, at
Judge
Ryan's
request,
Arthur
Dean of
the New
Yorkby law
firm H.
of
Sullivan & Cromwell, ASCAP counsel,
at the outset of last Monday's court session. Mr. Dean presented them as a
summary of what counsel for both sides
— ASCAP and the All-Industry Committee— had privately agreed upon as
a possible settlement of the pending
station-rate case.
Here are the three basic principles,
aside from changes in rates:
"(1) Total and complete termination
of any ownership, or control over,
Broadcast Music Inc. (BMI), directly
or indirectly, by radio or television
broadcasters;
"(2) The entry of a judgment by
this court against BMI and any successor thereto containing provisions comparable to those set forth in the consent
judgment entered in United States versus ASCAP, et al, in 1950, as modified
in 1960;
"(3) A provision enjoining discrimination, directly or indirectly, by radio
or television broadcasters against the
performance, or selection for performance, of works in the ASCAP reperHow

to Sell Stock ■ The manner in
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which BMI's broadcaster-owners would
dispose of their BMI stock — or to
whom — was not made clear in the public court session. Nor did there seem
to be any uniform understanding of
these issues afterward.
Herman Finkelstein, ASCAP attor-

the opportunity to start their own licensing agencies and that many others
might feel that the circumstances of the
reorganization — its sanction by the
court — would make transfer of their
allegiance to ASCAP desirable.
Broadcasting sources also questioned

ney, said the proposal's reference to
divestiture of broadcaster "ownership
or control" meant that broadcasters
should be allowed neither ownership
nor control.
All-Industry sources, contended that
the plan ruled out only one or the other,
ownership or control, and suggested
that one solution might be to have BMI
operated by a court-appointed trustee.
This, they said, would enable BMI's
present owners numbering more than
500 broadcasters, to retain their stock
interests which incidentally pay no dividends— but give them no voice in the
firm's affairs. Some broadcasters wondered, however, just how efficient such
a dichotomy of ownership and manage-

the fairness of the plan's divestiture of
BMI from broadcasting without a similar divorcement between ASCAP and
the motion picture industry, whose
voice in ASCAP is roughly equivalent
to that of broadcasters in BMI.

Herman

Finkelstein

ment could be expected to be.
Mr. Finkelstein felt that the trusteeship idea, although advanced by AllIndustry counsel, had been rejected. He
said the plan, as he understood it, contemplated "two ASCAPs," with the
reconstituted BMI operating as a writerpublisher firm like the society.
Hopes for Continued BMI ■ The
ASCAP attorney minimized the possibility that BMI should substantially go
out of business if the plan were adopted. He said he hoped BMI would continue to operate side by side with
ASCAP — but without its broadcasting
ownership. He said he thought that so
long as BMI has funds to distribute, it
will have writer and publisher members
to distribute them to.
Broadcasting sources were considerably more skeptical. They thought it
possible that if the plan goes through,
some of BMI's members might seize
BROADCASTING, March 12, 1962

ceive a fair deal on . . . plugging

Binding ■ "I expect that the broadcasters would recognize this as being a
binding obligation, and perhaps they
might subject themselves to private
suits if they use their licensing author-

or even presentation which doesn't
reach the point of plugging."
Counsel for the All-Industry Committee is the New York law firm of
Donovan, Leisure, Newton & Irvine.
Payments Substantial ■ Television
stations' payments to ASCAP last year
totaled approximately $10.3 million,
and television networks added another
$8 million. Radio contributed an estimated $10 million, bringing broadcasting's payments to about $28 million or
$29 million out of ASCAP's 1961 total
of $33.1 million. By comparison, BMI's
income for the fiscal year ended last
July 31 amounted to $12.7 million, also
mostly from broadcasters.
If the settlement plan goes through
and BMI is hurt as badly as many
broadcasters think it will be, then
broadcasters themselves will have accomplished what ASCAP has been trying without success to do for the better
part of 20 years. For ASCAP has been

Carl Haverlin

Hamilton Shea

ity to discriminate against any group of
composers. I expect that they are duly
advised of their legal obligation in this
respect, but they would not be subject

attacking BMI in any handy forum
since after BMI was founded in 1940.
Once — in 1951 — it took an approach
similar to the tack embodied in the current proposal. In a tv music-rate proceeding in that year ASCAP asked the
court to amend its consent decree so

The import of the plan's ban on "discrimination" against the use of ASCAP
music was expanded in exchanges between Judge Ryan and All-Industry
counsel. The judge agreed that the injunction would be directed against BMI,
but said:

to any anti-trust decree."
Judge Ryan also said he didn't know
of any way to bind broadcasters in the
proposed general injunction against
BMI, "except, perhaps, if we do find a
breach of this we can issue an injunction against (BMI), or cite them for
contempt, and ASCAP could file a
complaint with the FCC."
At another point Judge Ryan said
that "no television or radio station shall
give preferential treatment and preferential performance to any composition
which would result in discriminatory
action as to ASCAP's members. In
other words, in the language of the
industry, there shall be no undue plugging of compositions originating outside
of ASCAP but that ASCAP shall re-

that it would not have to issue per-program licenses to any BMI-licensed
broadcaster so long as BMI was owned
by broadcasters. The committee representing tvstations opposed the motion
and ASCAP withdrew it.
Many Complaints ■ ASCAP has repeatedly complained to the Justice
Dept., ever since the early 1940's, about
broadcasting ownership of BMI. After
investigation, the Justice Dept. has always refused to act. In 1948 ASCAP
sought — in vain — to have BMI made a
party to a consent decree issued against
ASCAP.
One of the most spectacular attacks
29
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want for licenses to replace those expiring in 1940, adopted a resolution
on Sept. 15, 1939, declaring that
ASCAP's tactics made necessary "the
creation of an independent source of
BMI

commenced operations in February
music." 1940, and a month later ASCAP
made known its demands: a doubling
of the rates paid in 1939. The broadcasters refused the offer, and BMI,
already busy, got busier.
When the licenses expired on Dec.
31, 1940, the Jeannie with the Light
Brown Hair era began. Stations were
forced to rely on public-domain music
and such numbers as BMI had been
able to pull together. The hold-out
against ASCAP continued until the
fall of 1941, when ASCAP modified its
original demands and a new contract
was signed. ASCAP and BMI have
operated as competitors ever since —
and
both
have
grown consistently

Long-Standing Feud ■ Broadcasting's

BROADCAST

MEDIUM

tv
ENTERS

up

12%

HEALTHY

National spot television business entered this year at the highest dollar
peak on record and indications are for
a healthy first quarter (January-March).
It's expected that Television Bureau
of Advertising-N. C. Rorabaugh in
about a week will be able to report spot
gross billings of more than $175 million for the three months ending last
December. The total will represent an
approximate rise of 12% over the like
period in 1960 computed on a comparable basis of reporting stations.
The 12% hike is the first such spurt
of that size in nearly two years. According to past computations, national
spot tv billings for the first quarter of
1960 were 12% ahead of the like quarter-period in 1959. But in subsequent
comparisons, the quarterly figures
showed a general decline, bottoming out
in the first three months of 1961 at a
time when the recession was felt the
most (see chart, page 36).
A check of major station representatives and agencies points to a better
first quarter this year in spot television
compared to the same period a year
ago. Business for the January-March
period this year, say most of the major
representatives, is "well ahead" of pre30

own growth but for much of ASCAP's.
The BMI "open door policy" of welcoming new members has been credited
with forcing ASCAP to abandon the
"closed club policy" which once made
membership difficult and often impossible for writers to obtain.

troubles with ASCAP, which led to the
formation of BMI, go back to the late
1930's. NAB, unable to get from
ASCAP a hint of what fees it would

is one which has been in progress for
almost 10 years. This is the so-called
"Schwartz case." ASCAP officials deny
it's an ASCAP suit, but the society's
top management helped pick the plaintiffs: 33 songwriters, all ASCAP members (some now dead), who brought a
$150 million suit which numbers among
its stated purposes the divorcement of
BMI from its broadcast ownership.
The case has dragged through 26,000
pages of pre-trial testimony and more
than 1 1,000 exhibits — and still hasn't
come to trial. There have been recurrent reports lately that the plaintiffs
are in a mood to take a token settlement and that the broadcasting defendants may be willing to make one,
if only to end the seemingly interminable legal expenses involved.
In other forums — House judiciary
subcommittee hearings in 1956, Senate
commerce committee hearings in 1958,
an FCC hearing in 1960— ASCAP has
renewed its efforts to rid BMI of its
broadcasting ownership. None of these
efforts has been successful.

Spot

throughout the intervening 20 years.
BMI claims credit not only for its

continued

PLAY?

as well as its more general contributions to American musicana, apart from
its influence in keeping radio-tv music
rates subject to the influence of continuing competition.

ADVERTISING

for

1962

Since 1939 ASCAP's membership
list has grown from 1,100 writers and
137 publishers to 5,679 active and 766
non-participating writers and 1,902
publishers in 1961. In the same period
BMl's affiliations have grown from zero
to approximately 5,300 writers and
4,500 publishers.
Broadcasters also claim that through
BMI they have cultivated major music
forms which are a vital part of the
American culture — and that they have
done so even though these forms represent only a fractional part of their
broadcast schedules. They are especially
proud of BMFs work in promoting
serious music and American folk music

FIRST

last

1961

QUARTER

AT

vious comparable quarters. Estimates
vary sharply, the increases ranging
from 8% to 25% or more.
There were certain signs of a tv spot
recovery ahead as long ago as early in
the winter. Tv stations then were reported moving into the Christmas holiday advertising season on a wave of
national spot business which for most
of them exceeded the December-rush
volume of 1960 (Broadcasting, Dec.
11, 1961).
Third Quarter Gain ■ At that time,
third-quarter gross billings for spot were
released showing a 1.8 per cent gain
over the previous year. In contrast,
spot billing for the first six months of
1961 was about 1% below the 1960
level.
Spot in 1961 in fact was a notable
exception in a year that showed spirited
gains in television business. Spot encountered an especially sluggish first
half, and the year's gain as a consequence generally is expected to be held
at about 2%.
Major influences in the current
change in spot business as seen by reps
and agencies:
THE ECONOMY ■ The U. S. economy is in better shape, particularly in

quarter

DOLLAR
PEAK
tv advertising. (Network, for example,
is off to a fast-selling pace for the fall
season, also see story, page 36.) Advertisers who look to spot as the way to
spread money nationally while bunching it in selected markets are spending
again, say some of the major agencies.
IMPROVED CLIMATE ■ One agency spot buying executive put his finger
one the sub-surface factor. He claimed
advertisers have shied from such aderse publicity as quiz scandals, Washington investigations and hearings, and
a parroted anti-tv program (and commercial) criticism over a wide slice of
the consumer public. Now that the
climate is improving, tv once again is
getting a friendly look in advertising
budgets.
NEW PRODUCTS ■ A chief factor,
but one that's too hush-hush to get more
than a passing reference is the continual issuance of new products by the
major advertisers. The marketing strategy today for most mass-produced,
mass-sold products includes spot tv in
introductory campaigns.
The healthier economy is cited by
reps as the overriding factor for increased spot television buying. The
availability of 20-second spots is menBROADCASTING. March 12. 1962
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tioned by a few reps as a consideraclaim 20's arc not a sigtion, but most
nificant factor.
They stress the business rise is by no
means uniform in markets of all sizes.
As has been the trend for several years,
the larger the market, the larger the
share of the spot tv dollar. One rep
notes that whereas the overall increase
for his stations is about 17%, the top
markets register gains of 35% -55%,
medium and small markets either
are holding their own or are up only
slightly. The biggest spurt appears to
be in the top 15-20 markets.
Fringe-time minutes are said by reps
and agencies to be in high demand and
short supply. The 5:30-7 p.m. and 1111:30 p.m. periods are the "hottest"
franchises sought. Reps generally discount the value of 20's as a revenuegetter, with only a few claiming the
combination of two 20's in the enlarged 40-second station break is adding
appreciably to station income. The
consenus seems to be that 20's are
"helping a little," but a common complaint is that 20's are popular in some
large markets — New York, Los Angeles and San Francisco are mentioned
frequently — but are not being sought
in most markets, including some of the
other major ones.
In checking spot's current status,
Broadcasting polled more than a dozen
station reps and several of the major
spot billing agencies, among them J.
Walter Thompson, BBDO, Ted Bates,
Foote, Cone & Belding and Lennen &
Newell.
Agency Views ■ Quite soft in January, still somewhat so in February but
solid as a rock in March is the way
one major agency spot executive describes this quarter's spot outlook. And
though the first quarter historically is
soft, the current period should show an
increase over the like period of a year
ago.
Another agency media buyer finds it
ironic that a year ago at this time "you
couldn't get 20's where you wanted
them" but now fringe minutes are right
and prime-time 20's are "soft." The
push to minutes continues stronger
than ever, he reports.
Another media official sees spot tv
business during the last quarter of 1961
and the first six weeks of 1962 at "a
very high level." He adds business
"sloughed off" a bit in the past few
weeks but is expected to "pick up
again" by April 1. His agency has been
buying nighttime and daytime minutes
primarily.
Spokesmen for two other agencies
say business is roughly the same or
"slightly higher" during the first quarter of this year compared to last year.
Top product categories responsible
for the good showing in spot include
32
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Salt Lake

City is really 51st

A printer's typographical error in
the story on American Research Bureau's new method of determining
tv market rank (Broadcasting,
March 5) made it appear that Salt
Lake City is the 61st market rather
than the 51st, which is its proper
ranking.
The new method of ranking uses
total homes delivered during network option time. The statement,
which was in the tenth paragraph
of the story, should have read "Salt
Lake City ranks 67th on circulation,
toys, cosmetics, household laundry and
food-grocery advertisers. There's a
sprinkling of new products in these
categories as well as several advertiser
success stories.
But new products are only a small
part of the story: General Foods, one
of the oldest corporations in the use of
spot as well as in the manufacture and
processing of foods, this year is increasing its use of the medium.
New Products ■ Advertisers use spot
television a number of ways to introduce new products. Some advertisers
will use only local spots in a few regions. They may expand by using spots
nationally or switching to network.
Others will superimpose some network
advertising on selected spot or vice
versa or they will supplement network
with spot. Most new-product advertisers note that the bulk of their advertising goes into spot when a product
is first introduced or is in a test stage
and network (or national spot) takes
over when the item is accepted.
In the case of Soaky, a ColgatePalmolive liquid bath for children introduced inJanuary through Ted Bates,
New York, the reverse was true. The
new product, now in most major markets, is mainly in spot tv with network
in the background.
A Scott Paper product, Handy Pack,
is now completing a spot tv campaign
in major markets. Scott, through J.
Walter Thompson, New York, pulled
the product out of spot tv after it was
accepted in each region. It is currently
in 17 cities in the Southwest, North
Central and New England regions.
When the product goes national, Scott
will switch to network tv, with spot
backing it up, a spokesman said.
Defencin, a Bristol-Myers capsule for
arthritis and rheumatism, was introduced last May in Columbus, Ohio,
via spot tv. The company continued
to use spot as the product expanded its
coverage through the Mid-West, South
and on the West Coast. When the
product went national the middle of
last month, the advertising budget was

moves up to 51st by ARB count."
In correcting another error in the
line the printer made the 5 a 6, robbing Salt Lake City of 10 places in
the numerical countdown.
The table of 100 top markets
listed by ARB and showing the new
and old system of figuring top markets listed Salt Lake City correctly:
Rank A 51, Rank B 67 Salt LakeOgden-Provo. Rank A is the new
ARB method showing total homes
delivered during network option
time.
devoted almost entirely to print.
Downyflake Foods introduced frozen
muffins last spring, using spot tv
through Smith/ Greenland, New York,
in 15 markets. New seafood dinners
were also launched last spring by Red
L Foods and spots through the same
agency were broadcast in 10 markets.
Tri-Span, a new decongestant cold
tablet from Vick Chemical Co., will
terminate a spot tv campaign in about
50 markets throughout the country at
the end of this month. The agency is
Sullivan, Stauffer, Colwell & Bayles,
New York. Another cold remedy, Contac, from Menley & James, was introduced via spot and network tv in October. The campaign, through Foote,
Cone & Belding, New York, will continue through the summer in 50 markets.
Brillo Paddy pads, a new disposable
scouring pad, is currently being tested
in a number of markets on the West
Coast. The agency is J. Walter Thompson.
Got

a new

Tv's

product?

the thing-Cash

A new product has no better friend
than television, according to Norman
Cash, president of the Television Bureau of Advertising, New York.
Mr. Cash told members of the Utica
Management Assn. that "of the many
possible ways in which an advertising
medium can fail, there is no more vulnerable spot than introducing new
products. Here a seller starts with complete product oblivion, no sales and
no market and sets out to reach the
greatest number of people in the shortest possible
"And
for time."
this purpose, he most often
chooses television," Mr. Cash said.
Mr. Cash added that advertising does
sell products people don't need, but that
our way of life could not exist without
such sales. Products sold through advertising enhance life, he noted, which
"is the purpose of our unique and restless economy."
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following
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from which all representatives, all radio stations,
and all advertisers stand to gain so much.
ther information, write, wire or phone:

For fur-

old answers— which failed to account for radio's
obligation in the home and its mobility out of the
home— are obsolete. It is the intention of Dimension '62 to get new answers as only the personal
interview technology can get them. And it is to
the credit of the participating representative firms
that they are giving financial support to a project
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Nothing Takes the Place of Interviews in the Home
730 FJFTH AVENUE, NEW YORK
Phone I JUdson 6-3316

'MOOD'
TV
ON
Y&R
REBUTS
SCHWERIN
Researcher says sales point recall varies by program effect
Schwerin Research Corp., New York,
took issue last week with a Young &
Rubicam study which claimed that the
type of television program or the mood
oi the program's
has no
appreciable effect on content
commercial
recall
or
sales points remembered
cials.

from commer-

Horace S. Schwerin, president, said
Schwerin "categorically" denies the
validity of the Y&R study, presented at
the Assn. of National Advertisers workshop on television programming and
advertising two weeks ago (Broadcasting, March 5). He said that in testing
more than 18,000 commercials over the
past 13 years, Schwerin has found the
following:
■ Program type frequently exercises
a significant effect upon the recall of
commercial sales points.
■ The mood of the program at the
time the commercial is presented can
have a serious effect upon the recall of
sales points.
■ Different episodes of the same program have produced widely different
levels and patterns of sales point recall.
■ Positioning of the same commercial within a given program can drastically influence the number of sales
points recalled by the viewers.
Mr. Schwerin emphasized that out of
the company's research emerged a farreaching observation: recall of sales
points is not a valid criterion of commercial effectiveness. He said the company has a "multitude" of examples to
support this assertion.
He added, "Many astute advertisers
and agencies' research people have recognized for years that, as a measure of
commercial effectiveness, recall is not
valid. The Schwerin system, which is
based on a coincidental and observed
action measure of a given commercial's
ability to make a 'sale in the mind,'
was, in fact, developed in cooperation
with advertisers and agencies. The
Schwerin method does correlate directly with sales in the market place; sales
point playback does not."
Answer From Y&R ■ Young & Rubicam issued the following statement on
Mr. Schwerin's observations:
"The only comment Young & Rubicam cares to make on Mr. Schwerin's
defense of his findings is that the data
for the PAR study were collected by an
outside research organization (Audits
& Surveys Inc.) and analyzed by the
agency. The findings are as given in
Mr. Barry's speech [Charles G. Barry,
Y&R senior vice president and radio-tv
director].
"Young & Rubicam reaffirms its be34 (BROADCAST ADVERTISING)

lief in the validity of the research. Within the standard types of program reported on (western, suspense, situation
comedy, panel, variety), there was no
significant difference in the recall and
sales point registration of the same
commercial run in two or more types
of programs.

"Beyond this the agency does not
care to debate research techniques in
print. It will continue to use those it
believes to be the best and most useful
in assisting the marketing efforts of its
clients."
CBS-TV

revised

announces
rate

card

CBS-TV last week mailed a revised
rate structure to its affiliates and to
advertising agencies. It takes into consideration the growing trend toward
alternate-week sponsorship of programs
and sets up discounts for advertisers
who buy shows on this basis.
William H. Hylan, vice president of
sales administration, said the changes
will take effect on Sept. 2, 1962, and
will be incorporated in CBS Television Rate Card No. 16.
Among the features of the new rate
card will be: a new annual discount,
under which reductions will be given
on all station-time charges running consecutively for 52 weeks; a revised station-hour discount, permitting advertisers who accumulate a specified number of station hours during two consecutive weeks to qualify for a more liberal
weekly discount and elimination of seasonal time-period discounts, except that
costs during class-A hours are adjusted
to sets-in-use (time periods which earn
a discount this summer will not be entitled to an annual discount in 1962).
The network pointed out that the
changes will benefit alternate-week advertisers who do not normally earn
discounts to the extent provided to
weekly advertisers. On the other hand,
seasonal tv advertisers, such as those
who only sponsor programs in the
summer, will not qualify for discounts
as they have until now.
Franklin,

Mautner

merge in Milwaukee
Franklin Adv. and the Mautner
Agency, both Milwukee, have merged
to form Franklin/ Mautner Adv., it is
announced by officers of the two agencies. Its headquarters will be at 225
East Mason St., Milwaukee.
The principals of the new organization are Frank R. Bloom, president of

Franklin, who will have the same title
at F/M, and Norman Mautner, president of Mautner, who becomes board
chairman and general manager of the
combined operation.
Robert M. Darr, vice president of
Franklin, will be vice president and
director of the plans board. Sydney R.
Rose, formerly executive vice president
of Mautner, will serve the new organization on an assignment basis.

Scott
$5

Paper

million

to

moves
Bates

Scott Paper Co., Chester, Pa., has reassigned billings estimated at $5 million
to Ted Bates & Co. The move is the
major aspect in the advertiser's alignment of its consumer product advertising agencies effective luly 2, "to meet
requirements
of expanded
operations,"
Scott announced
last Monday
(March
5).
Bates, which
currently
Scott's
Waldorf
bathroom
tissuehandles
and several
new product projects, was named for
Scotties and ScotTissue, both presently
handled by J. Walter Thompson. Also,
Bates was assigned two more new product projects, and IWT was assigned one
new product now in the development
stage.
IWT, which will continue to handle
all network television for Scott, will
keep Soft-Weve, ScotTowels, Cut-Rite
Wax Paper and Plastic Wrap, Scotkins,
Scott Family Napkins, institutional
campaigns and export advertising. IWT
also picked up Confidents, Scott's new
sanitary napkin, which was shifted from
Compton Adv.
Scott announced that Ketchum, MacLeod & Grove and Ehrlich, Newwirth
& Sobo will continue as the agencies for
all Scott industrial products and Scott
Apparel Foam, respectively. Albert
Frank-Guenther Law Inc. will continue
to handle general and financial public
relations and financial advertising.
Wortman

to head

new

agency

The formation of Wortman, Smith &
Gersten, a new advertising agency in
New York, was announced last week
by Elbert M. Wortman, president. Mr.
Wortman for the past 30 years has been
president of Wortman, Barton & Russell, New York, which will continue in
business. WS&G will seek new business.
Also associated in the new firm are
Mitchell L. Smith and Howard F. Gersten, vice presidents. Both were formerly with Block Drug Co., Mr. Smith as
product advertising manager and Mr.
Gersten as assistant national advertising
manager.
WS&G is located at 345 Madison
Ave. Telephone number is Murray
Hill 4-5920.
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IN

6

OF

AMERICA'S

TOP

10

MARKETS

No matter how you present your commercial, it sells hard

Start really selling in these target markets now. Call your

on the stations of the country's largest, most powerful inde-

local RKO General station or RKO General National Sales Division man. Discover the new dimensions in sales that

pendent chain. It doesn't waste its impact on non-

make RKO General Stations basic to any national
advertising buy.

buyers. It doesn't fight listener apathy. Your com
mercial goes straight to the adults who make
most of the buying decisions.

NATIONAL

RKO General hits hard in 6 of America's top

DIVISION

OFFICES

New York: Time & Life Bldg, LOngacre 4-8000

10 markets-plus one of the South's richest
areas. Your messages are concentrated in
the buying belt
million consumers.

SALES

Chicago: The Tribune Tower

in areas populated by 67

644-2470

Hollywood: 5515 Melrose, Hollywood 2-2133
San Francisco: 415 Bush Street, YUkon 2-9200
A GENERAL TIRE ENTERPRISE

NEW
DETROIT
SAN

YORK

WOR-AM/FM/TV

CKLW-AM/FM/TV

BOSTON

FRANCISCO

kfrc-am/fm
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National Nielsen Radio Index
Based on four weeks ending Jan. 7, 1962
Home Broadcasts

Rank
1
2
3
4
5
6
7
8
9
10
11
12
13
14
15
16
17
18
19
20

No.
of
b'dcsts
277
275
242
401
268
189
275
166
132
109
139
164
71
116
142
82
63
80
63
45

Advertiser
Campbell Soup
Liggett & Myers Tobacco
Sterling Drug
Minnesota Mining & Mfg.
R. J. Reynolds Tobacco
Sylvania Electric Prods.
Mennen
United Motors-Gen. Motors
Metropolitan Life Ins.
Chevrolet-Gen. Motors
Mogen David Wine
Automotive-Amer. Motors
Grove Div.-Bristol-Myers
Warner-Lambert Pharm.
Pharmaco
Wm. Wrigley Jr.
Lewis Howe
Mentholatum
Intl. Min. & Chem.
Bristol-Myers

Copyright 1962— A. C. Nielsen Company

ALONG
New

NETWORK

advertisers,

TRAIL

programs

lined up for fall schedule
The tv network sales season is well
into March with sales commitments
and proposed position of 1962-63 programming advanced further.
Late sales highlights of the past few
weeks :
General Foods joins Lever Bros, for
full sponsorship of the new Lucille Ball
show on CBS-TV. P. Lorillard Co. was
willing to consider the underwriting of
half of Hennesey on CBS-TV but that
show apparently is not being renewed
by the network for the fall. Nationwide
Insurance is backing Howard K. Smith's
ABC-TV news show in the Sunday
10:30 p.m. slot.
The new Jackie Gleason program on
CBS-TV is nearly sold (Colgate-Palmolive, Philip Morris and Drackett are
signers). Proctor & Gamble has a
"hold" on the Wednesday, 9:30-10 p.m.
on CBS-TV and if it doesn't
period
renew Dick Van Dyke, may move with
The Law & Mr. Jones (soon to be on
ABC-TV Thursday, 9:30-11 p.m.) or
a new program Acres and Pains. Kellogg joins with R. J. Reynolds to make
The Beverly Hillbillies on CBS-TV sold
out.
P. Lorillard is also committed for an
alternate week half-hour of the new
Jack Paar show on NBC-TV. Procter &
Gamble probably will be participating
in, and American Home Products has
an alternate half-hour weekly of the
36 (BROADCAST ADVERTISING)

Total
home
b'dcsts
del'd
(000)
151,275
144,550
131,548
112,883
108,446
106,271
101,624
93,223
85,253
81,690
72,797
72,351
52,907
52,566
49,258
43,964
43,269
42,233
39,460
27,293

Ranked by total home broadcasts delivered and by total commercial
minutes delivered for individual advertisers by all programs and
participation on all radio networks used.
Commercial

Minutes
No.

Rank Advertiser
1
& Myers Tobacco
2 Liggett
MinnesotaDrug
Mining & Mfg.
Sterling
3
4 Sylvania Electric Prods.
5 Campbell Soup
6 Mennen
7 Chevrolet-Gen. Motors
8 Metropolitan Life Ins
9 R. J. Reynolds Tobacco
10 United Motors-Gen. Motors
11 Automotive-Amer. Motors
Mogen David Wine
13 Grove
Div.-Bristol-Myers
12 Wm. Wrigley
Jr.
15 Warner-Lambert Pharm.
14
18 Pharmaco
17
19 Intl. Min. & Chem.
16 Lewis Howe
Mentholatum
20 Oldsmobile-Gen. Motors

new Andy Williams Show announced
for NBC-TV. At least three advertisers
are participating in the 90-minute Virginian on ABC-TV: Nabisco, Miles
Labs and Warner-Lambert.
C-P Signs Again ■ Colgate-Palmolive
reportedly has renewed for half of
Dobie Gillis on CBS-TV. State Farm
Auto Insurance and General Foods will
sponsor the Jack Benny Show on CBSTV. Johnson Wax, Best Foods and two
other unidentified advertisers reportedly are committed to Red Skelton, newly
expanded to an hour, on CBS-TV.
Lever and Toni are sponsoring the new
Loretta Young Show {Christine's Children) on CBS-TV. Brown & Williamson joins Scott Paper on the new Vive,
Judson McKay on NBC-TV.
Liggett & Myers is signed for a half
of the newly-made Ensign O'Toole but
that show has been moved out of prime
time consideration and into a proposed
Sunday 7-7:30 p.m. period on NBC-TV.
The several advertisers now supporting
Dr. Kildare on NBC-TV apparently
have renewed. They are Alberto-Culver,
Colgate-Palmolive, Singer Sewing Machines, Warner-Lambert, L&M, and
Sterling Drug. Seven-Up Co. has purchased 40% sponsorship of International Showtime on NBC-TV, which
also will have Miles Labs. The latter
advertiser also will be participating in
Laramie and Saturday Night at the
Movies on NBC-TV next season.
Earlier reports included in the following advertiser sponsorships or participations for the fall season:
R. J. Reynolds has a half of Mr.

mins.
aired
Z1U
3Q9
co
1 Amm
A 'l
14/:
1 AO

1UU
I lo
1 UJ
123
125
102
62
82
1 194")
106
64
54
43
47

Total
min.
(000)
11UZ,4£0
09 A9R
QR
JO,cofiR3
000
mm'l
7C QQQ
/O,000
71
3R1
1 1,004
7fl
7 1Q
/ 1,001
K7
/U,/7K9
10l'd
de
64 580
0/,/O<:
64,166
51,129
43,106
50,830
41,297
40,023
33,079
32,591
28,343
27,581
25,322

Smith Goes to Washington on ABC-TV;
Alberto-Culver has an alternate-week
half-hour (quarter-hour weekly) of
Combat on that network; Kaiser Companies are underwriting Adam's Fable
on CBS-TV; American Tobacco among
other advertisers is in Going My Way
and the tobacco firm and Pontiac each
have one-half of Our Man Higgins, both
programs on ABC-TV's Wednesday
night schedule.
Brown & Williamson and Whitehall
each has an alternate-week half of The
Nurses on CBS-TV. Sealtest has a
"hold" on the Wednesday, 10-10:30
period on NBC-TV. In addition, there
are numerous renewals and buys reported for established shows.
Nighttime ■ Latest moves on nighttime programs for the next season as
reported over the past fortnight:
CBS-TV: The Real McCoys is being
shifted to Sunday, 9-9:30, swapping
with the new Lucille Ball show which
moves into the Monday, 8:30-9 spot
previously reserved for McCoys. The
Loretta Young Christine's Children goes
Monday, 10-10:30 and Arthur Godfrey ,
Twilight Zone or Password are candidates for 10:30-11. The Jackie Gleason
show is certain for Saturday at 7:308:30.
NBC-TV: 87th Precinct is still lightly
penciled in at Monday, 8:30-9:30 and
The Price is Right at 9:30-10. Eleventh
Hour is set for 10-11. A Western (Outlaws or Outpost) is being targeted
Thursday, 7:30-8:30. Andy Williams
is an hour show at 10 that night. Joey
Bishop appears certain at 8:30-9 on
BROADCASTING, March 12, 1962
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based

on sets in use —

average
Our Salt Lake

City Market

is now

ranked 51 St

To help you better spend
your advertising dollars
find out the in-depth
market information available,
in THE NEW 51st MARKET.
Contact:

^Re evaluated by ARB Nov. '61 SURVEY FOR ALL TV MARKETS.
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KUTV

quarter-hour

in prime evening time*

Avery-Knodel, Inc.

Katz Agency, Inc.
KGPX-TV
Blair TV Associates
37
KSL-TV

Saturday preceded by an hour mysteryaction show.
ABC-TV: It's now apparent that the
Churchill re-runs will be in at 6:30 on
Sunday followed by Philbert at 7 and
Rodeo, U.S.A. at 7:30. Come A' Runniri is a near shoo-in for 9 that night.
The Untouchables may now move to
Tuesday, 10-11, swapping with Alcoa's
anthology series which now would go
Thursday, 10-11. New Breed is being
considered for possible revival at
Friday, 10-1 1. Margie may be retained
and placed on Friday at 7:30-8. Ben
Casey is being aimed for Monday, 101 1 and The Best Years, a spinoff drama
with university background from the
Alcoa anthology, is being spoken for at
Monday, 9-10.
Evans

shows

borrows

how

media

tv

elements

How television incorporates the time,
space and motion elements of all media
to its own exclusive advantage and that
of tv advertisers was demonstrated last
Wednesday to the Chicago area members of the Television Bureau of Advertising by Jacob Evans, director of
TvB's central division. It is part of the
new presentation Mr. Evans is making
to midwest advertisers and agencies.
He also emphasized that all elements
of the distribution system must be
taken into account when making national media plans.
"Advertising must motivate people
to want a product," Mr. Evans explained, "but if it isn't on the store
shelves it can't be bought. If buyers
don't think a product will move they
won't buy it from brokers or wholesalers. Ifbrokers and wholesalers can't
sell the product to retailers, they can't
buy it from the manufacturer. So it
is important that all segments of the
distribution pipeline be considered in
appraising the relative selling merits
of national media."
Cherry
sets

Heering

campaign

liqueur
on WPAT

The first radio campaign for Cherry
Heering, Danish liqueur, will start today
(March 12) on WPAT Paterson, N.J.
The product, marketed in the U.S. by
Schenley Import Co., is classified as a
hard liquor and would not be acceptable
for advertising on NAB radio code stations. WPAT is a non-code station.
The 13-week schedule on WPAT calls
for one-minute spots daily on Gaslight
Review (Mon.-Fri., 7 p. m. -midnight) .
Schenley Industries Inc. also is reported
ready to launch its first radio test for a
hard liquor brand, starting March 19 in
the New York market (Closed Circuit, Feb. 26). The agency for Cherry
Heering: Otto Kleppner, New York.
38
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A.

P. Management

COURT

ENJOINS

A. P. Management

Y&R,

Corp.

NINE

REPS

Corp., Beverly

Hills, Calif., has been granted the preliminary injunction sought in its $16million triple-damages suit for alleged
violation of the Sherman Antitrust Act
by Young & Rubicam and nine station
rep firms.
Judge Richard H. Levet's injunction
opinion in U. S. District Court, southern district of New York, concludes
that A. P. was threatened with "immediate and irreparable harm" not adequately protected against by money
damages, by Young & Rubicam; Venard, Rintoul & McConnell; Robert E.
Eastman Co.; John Blair & Co.; Paul
H. Raymer Co.; Select Station Representatives Inc.; Avery-Knodel Inc.;
Devney-O'Connell; The Katz Agency,
and H-R Representatives. Judge Levet
denied the motion for preliminary injunction against Peters, Griffin, Woodward; he also removed PGW from the
temporary restraining order.
Three defendant rep firms — Boiling
Co., John E. Pearson Co. and Adam
Young Inc. — were previously excluded
from the temporary restraining order
that went into effect Jan. 24. Two
others— Forjoe & Co. and Spot Time
Sales Inc. — were dropped from the motion for preliminary injunction Feb. 13
(Broadcasting, Feb. 19). Named as
co-conspirators, but not defendants, are
22 radio stations.
The preliminary injunction enjoins
and restrains the defendants from attempting toinduce or coerce radio stations and radio advertisers from doing
business with A. P. Management, or to
use or disseminate any part of a report
prepared by the defendants entitled
"Book I— Performance of the A. P.
Management Corp. Radio Plan" and
"Book II — Advertising Evaluation of
Petker Plan for Bufferin."
Not Objective ■ The two books of
the report referred to had been prepared by Young & Rubicam for its
client Bristol-Myers. A. P. Management's suit was filed after a meeting at
Y&R on Dec. 11, 1961, that was attended by officials of the defendant
firms. Judge Levet said that an examination of the Y&R report and papers
relating to it "convinces the court that,
at the very least, Y&R and the defendant station representatives who contributed information for . . . this report
were not concerned with an objective
evaluation of the Petker Plan. . . ."
Judge Levet said that when the report is viewed in the light of the surrounding circumstances, "The court is
unable to accept the contention that
defendants . . . were motivated merely

wins
FROM

injunction
'COERCION'

by a desire to prepare an evaluation of
the Petker plan with respect to the advertising ofBristol-Myers' Bufferin. He
cited these circumstances: (1) the Dec.
11 meeting; (2) the contacts made by
station reps to their radio stations; (3)
"the results of these contacts reported to
Y&R that not a single station was available to plaintiff but that all these stations had previously ceased doing business with plaintiff or were now . . .
planning not to renew such arrangements; (4) the fact that Y&R chose to
enlist the assistance of station reps
whose long-standing opposition to barter
was well known and who, as acknowledged competitors of plaintiff, naturally
have interests which are adverse to
He said
that a determination of
plaintiff.
. . ."
whether or not the information in the
report is false must await a trial of the
numerous issues. He said, however,
that the report could construe, "at the
very least," as a "joint effort by the defendants to alienate Bristol-Myers as a
client of A. P. Management."
Basis for Injunction ■ Judge Levet
cited the following principles involved
in the case:
Group boycotts, or concerted refusals by traders to deal with other
traders, have long been forbidden. An
act lawful when done by one may become unlawful when done by many
acting in concert, taking on the form
of conspiracy which is prohibited if
harmful to the one against whom the
concerted action is directed. Actual
threats are not necessary — it is sufficient
if the acts evincing such intention have
been committed. Good intentions of
the defendants are no mitigation of
Sherman Act violations; where two or
more persons enter into a conspiracy,
any act done by either in furtherance
of the common design becomes the act
of all.
The injunctive statement said the
fact that A. P. Management had the
ability to increase its number of participating stations in the Petker Plan
from 350 in 1957 to 1,600 in 1961 indicates its ability to complete. The factors which caused stations to cancel
participation in the Petker Plan after
Dec. 1 1 may cause other stations to
act accordingly in the future. The
threatened loss of radio stations endangers the very existence of the plaintiff's business and, at the very least,
may retard its growth. Doubts have
been created as to the plaintiffs ability
to perform and its relations with BristolMyersment said.
remain interrupted, the stateBROADCASTING, March 12, 1962

Man,
trail
You

they're

-and

know

how

many

our

GAINING!

wimmin

Radio, in the Fargo area?

on

The

listen regularly to WDAY
latest 55-county

Pulse Area

Report gives us 155,100 grow'd-up females — which is 42%
more than the second station! (6 a.m. to 12 midnight, Mon.
thru Fri., March-April,

'61.)

At times, this audience

gets as high as 87%

more

wimmin

than Station B (7 to 9 a.m.).
We

must

commercial

admit

we like the ladies. If you do, too (for

reasons, that is) you really got no other choice

than WDAY
Radio, the big adult-preferred
Red River Valley! Ask PGW.

station in the

WDAY
FARGO,

N.

D.

NBC • 5000 WATTS
970 KILOCYCLES
PETERS, GRIFFIN, WOODWARD,
Exclusive National Representatives
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INC.,

Business

and Tales of Wells Fargo. Agency: J.
Walter Thompson, New York.

briefly...

Maybelline Co., Chicago, through Post
& Morr, Chicago, has signed with ABCTV for exclusive sponsorship of a series
of approximately 15 daily reports,
Jackie in Asia, starting March 13 and
to be based on the Asian tour of Mrs.
John F. Kennedy. Programs will vary
between five and ten minutes and will
be aired Monday through Friday at
4 p.m.
Lestoil Inc., Holyoke, Mass., through
Sackel-Jackson Co., Boston, has purchased sponsorship of eight NBC-TV
daytime programs for a 13-week period
beginning June 7. The programs are
Truth or Consequences, Play Your
Hunch, The Price is Right, Our Five
Daughters, Here's Hollywood,
When, The Jan Murray Show
Young Doctor Mal«ne.

Say
and

Edward Dalton Co. through Kenyon &
Eckhardt, International Latex Corp.
through Reach, McClinton, and Schick
Safety Razor Co. through Compton
Adv. have purchased co-sponsorship in
Hollywood Special, a program of
movies starting April 8 on ABC-TV
(Sun., 8:30-10:30 p.m. EST).
Hazel Bishop Inc., New York, has renewed and increased its participations
in NBC-TV's Saturday Night at the
Movies, effective April 26. Agency:
Daniel & Charles, New York.
Eastman Kodak Co., Rochester, N. Y.,
has purchased sponsorship in eight
NBC-TV nighttime programs, including
Chet Huntley Reporting, David Brinkley's Journal, Saturday Night at the
Movies, International Showtime, National Velvet, Cain's Hundred, Thriller

15%

system

The 15%

burdens

agency commission is an

"inadequate" method of compensating
agencies which handle large retail accounts and has been a drawback toward developing income for the broadcast media, Kevin B. Sweeney, Radio
Advertising Bureau president, told a
meeting of the Oregon Advertising
Club in Portland last Wednesday
(March 7).
A principal problem of the 1 5 % commission system, he said, is that it provides "little incentive" for the agency
to handle "the vast amount of detail
involved in the retail account." He
noted that in major stores the number
of items advertised in a year will be
upward of 1,000 and added:
"This means that the facts on this
number of items must be secured, this
number of pieces of copy must be written and approved, this many media de40 (BROADCAST ADVERTISING)

B. T. Babbitt Inc., New York, has begun a network tv advertising campaign
scheduled to run through the fall.
Babbitt has signed for participations in
CBS-TV's I've Got a Secret and NBCTV's International Showtime, Laramie,
and The Outlaws. Company's initial
daytime schedule will use four CBS-TV
shows: / Love Lucy, Video Village,
Calendar and The Clear Horizon.
Agency: Geyer, Morey, Madden &
Ballard Inc., New York.
Thomas

J. Lipton Inc. has signed to

sponsor "Julie and Carol at Carnegie
Hall," a one-hour music and comedy
special starring Julie Andrews and Carol
Burnett, to be presented on CBS-TV
Monday, June 11 (10-11 p.m. EDT).
Agency: Sullivan, Stauffer, Colwell &
Bayles.
■ Jack August Packing Co., Boston,
plans a tv campaign during Lent on
behalf of its clam chowder. WBZ-TV
Boston will be the test station, after
which a saturation campaign will be
used. Radio will be used for additional
distribution in the New England and
New York State area. Agency is
Charles Ognibene Assoc., Westhampton, Mass.
■ Wildwood-by-the-Sea, New Jersey resort center, has announced a budget of
$100,000 for radio, tv and newspaper
advertising for 1962. Most of the
budget will be used from April to September.
Agency appointments...
■ Purity Stores Inc., San Francisco (retail stores), appoints Hoefer, Dieterich

radio,

says

Sweeney

cisions must be made. But the budget
may be only $125,000 and the commissions only $18,000. There's not
much incentive to do that much work
for a department store when spending
$125,000 for a brewer or a bread or a
bank may only involve six pieces of
copy
He annually."
blamed the commission

system

for failure to develop "at least $7 million in additional new billings from
large retailers in the top 50 markets
alone during 1961." He forecast that
radio could obtain a minimum $50 million a year additional potential from
department stores within five years. Mr.
Sweeney suggested that a substitute system— either a fee arrangement or some
other method — be devised by agencies,
the radio industry or the advertisers
themselves.

& Brown, that city, as its agency.
■ 20th Century Insurance Exchange appoints Nides-Cini Adv., Los Angeles,
to handle all advertising and public relations for the automobile insurance organization, with a budget in excess of $100,000. Jack Nides, agency
president, will supervise the account;
Brian Clewer will be account executive.
■ Reddi-Wip Inc. (whipped cream) appoints McCann-Erickson, Los Angeles,
as its agency. Company, whose advertising billings are between $500,000
and $750,000 annually, chose McCannErickson from a group of five agencies
seeking the account. James P. Shelley,
agency vp, will be account supervisor
for Reddi-Whip,
with Edmund
Neill as account executive.

R. O'-

■ Amerdyne Inc., New York, (tv picture tubes and other electronic products) appoints Academy Marketing
Corp., that city, as its advertising,
merchandising and public relations
agency.
Jersey
new

Standard

prestige

eyes

series

A series of 10 one-hour tv programs
with top artists in solo performances is
being considered by Standard Oil Co.
(New Jersey) for stations in certain
areas where the company operates.
Titled Festival of the Performing
Arts, the series would be produced by
Talent Assoc. -Paramount Ltd. under the
supervision of David Susskind and
James Fleming. Jersey Standard has
not made a final commitment yet, but
expects to shortly since present plans
are to start production in late March.
Metropolitan Broadcasting is negotiating to carry the series on two of its stations, WNEW-TV New York and
WTTG (TV) Washington.
If Jersey Standard sponsors the series,
it would be a continuation of its interest in sponsorship of cultural offerings.
In the past, the company sponsored
WNTA-TV New York's Play of the
Week, and An Age of Kings. The latter series of Shakespearean plays ran
on Metropolitan Broadcasting outlets
last year.
The proposed series, which would be
taped in New York, London or Hollywood before studio audiences, would
have an all-star lineup. Among the
artists who are said to have expressed
interest in appearing: violinist Isaac
Stern; Paul Scofield, star of "A Man
for All Seasons" on Broadway; Andres
Segovia, classical guitarist; actor Cyril
Ritchard; Flanders and Swann, theatrical revues, and Dorothy Stickney, who
would present the works of poet Edna
St. Vincent Millay.
BROADCASTING, March 12, 1962
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ON

The FCC appears ready to abandon
deintermixture, at least for now, as a
means of fostering the development of
uhf, provided Congress enacts all-channel-receiver legislation — the commission's "long-run" solution to the uhf
problem.
The basis for such a trade was laid
by Rep. Oren Harris (D-Ark.), chairman of the House Commerce Committee, at a hearing last week on the allchannel-receiver bill (HR 8031) and
nine other measures that would block
commission proposals to substitute uhf
for vhf channels in eight markets.
Would the commission, Rep. Harris
asked FCC Chairman Newton N. Minow, delay deintermixture until it sees
how all-channel legislation affects the
development of uhf? He suggested a
delay of "five, six, or seven years."
"The principle of a moratorium
sounds very fruitful, very promising,"
said Mr. Minow. But he asked for time
to consult with the other six commissioners and write a reply after a hurried
conference with three commissioners
then in the hearing room, Frederick
W. Ford, Rosel Hyde, and John S.
Cross.
Pastore's Advice ■ Mr. Minow had
originally been advised by Sen. John O.
Pastore (D-R.I.) to consider a compromise at a hearing by
the latter's Senate
Communications
Subcommittee
three
weeks ago (Broadcasting, Feb. 26).
As Mr. Minow later told Rep. William
Springer (R-Ill.), a House Commerce
Committee member who attended the
Pastore hearings, he "got the message."
The commission's statement last week
indicated a willingness to "give." The
agency said enactment of all-channel
legislation would be another factor the
commission must consider in the deintermixture cases. The commission had
never thought the receiver bill had
"much of a chance," Mr. Minow told
Rep. Harris.
The statement also said the bill represents along-term solution to the vhfuhf problem, as opposed to deintermixture, which is a short-term answer.
The FCC said it will welcome congressional guidance, in the form of a broad
policy statement.
Mr. Minow, however, drew the line
at legislation specifically barring the
commission from proceeding with deintermixture. Several of the bills would
provide for all-channel sets but also
prevent the commission from reassigning vhf channels. He urged that the
two proposals be treated separately, and
42

to

DROPPING

take
VHF

half

PLAN

TO

said that a "statutory prohibition against
deintermixture" would deny the commission the "flexibility" it needs.
Harris Hopeful ■ On this question,
he appeared to have support from Rep.
Harris, who repeatedly questioned the
"appropriateness" of an anti-deintermixture proposal in the all-channel-set bill.
The important consideration, he said,
is to make better use of the spectrum.
He said he didn't know whether the
FCC's deintermixture proposal represents "the best approach — certainly it's
not the most satisfactory." But, he
said, "we've reached the time where we
can bring about a program" if Congress
and the FCC approach the problem in
the proper spirit.
Later, he led Mr. Minow through a
series of questions to put the proposed
compromise in sharper focus. If Congress enacts the all-channel-receiver bill,
Mr. Minow agreed, the commission
could discontinue its deintermixture
proceedings if it regards that as in the
public interest.
Mr. Minow said he thinks the FCC
reconsideration could include ch. 2
Springfield, 111. This channel, originally assigned to Springfield, was transferred to St. Louis several years ago
in a deintermixture proceeding, but the
case is back before the commission on
a remand from the courts. Rep. Harris
raised the question for the sake of two
Illinois congressmen on his committee,
Rep. Springer and Peter F. Mack Jr.
(D), both advocates of measures to
restrict the commission's right to reassign vhf channels.
Pleas for Vhf ■ As the hearing got

New reply deadline
The FCC authorized a threemonth extension of the March 23
deadline for reply comments on
the agency's proposals to foster
development of the uhf band, to
deintermix eight markets by deleting single vhf channels and to add
vhf channels in eight markets at
short spacing (Broadcasting,
Feb. 26).
In shifting the replies deadline
to June 22, the FCC said it is
granting requests by "various
parties." There were some 3,000
filings on the proceedings, some
parties suggesting counterproposals and others saying they
would say more when replies are
due.

a

loaf?

GET ALL-CHANNEL
SET
underway Monday, it was apparent it
would be a turbulent one for the FCC.
Some 20 congressmen urged the committee to save vhf in their districts.
Rep. Horace Seely-Brown, Jr. (R-Conn.)
accused the commission of "harrassing"
ch. 3 Hartford (WTIC-TV), and all of
the others referred to vast areas of
their states that would be denied television service if the vhf channels are
deleted. Many of the committee members represent areas threatened with deintermixture.
In addition, such high-ranking state
officials as Gov. John Dempsey of Connecticut and Attorney General William
G. Clark of Illinois pleaded for the
preservation
of their
states'involved
vhf channels. The Illinois
channels
are
ch. 3 Champaign (WCIA [TV]) and
ch. 13 Rockford (WREX-TV). Opposition also came from a long line of city
officials and industry representatives.
But Mr. Minow's apparent willingness to yield on deintermixture dissipated much of the hostility that had
built up among committee members.
After a long day of testimony on Tuesday, he and his colleagues were praised
by Rep. Harris for their "excellent
testimony on a complicated subject."
The sessions became heated only
once, when Rep. Robert W. Hemphill
(D-S.C.) criticized Mr. Minow for
"even proposing" the deletion of ch. 10
Columbia (WIS-TV) in his state. He
said the commission did "my people a
"Improper"
disservice."■ The FCC chairman
great
refused
to be drawn into a discussion
of the issue. He said it would be "improper" to comment since the matter
is pending before the commission. Rep.
Harris finally came to his rescue, ending
the questioning as improper.
CBS President Frank Stanton, the
only broadcasting spokesman to testify
before the committee recessed till Friday (March 9), indicated he would go
along with the kind of moratorium
suggested by Rep. Harris as a substitute for legislation banning deintermixture.
He said he favors the all-channel-set
bill with an anti-deintermixture provision, but "a compromise is better than
nothing." He conceded he feels the
receiver legislation is more important
than
ture. a legislative freeze on deintermixBut, he added quickly, there must be
some protection for the vhfs. He said
there is considerable concern in the industry that the FCC will one day transBROADCASTING, March 12, 1962.

(Each of the 6 ABC

Owned

Radio Stations makes

Either breaking par or making money requires a selection of the
proper approach. In golf, you need the right club to make the green.
In radio advertising, you need the right stations to make that all
important "green." Each of the six ABC Owned Radio Stations provides an open fairway to more profitable selling. Why? Because
of the ABC Owned Radio Stations' ability to adapt to the local
market with its own programming, or as we call it, effective use

the green in its own

way)

of the Flexibility Factor. The results speak for themselves. The
ABC Owned Radio Stations are providing bigger and better audiences constantly. Compare December 1961 with December I960.*
The stations provided a collective per quarter hour increase of 40%
more families. Looking for the right course for your product? Tee
up. For WABC, WLS, WXYZ and KGO check with John Blair and
Company. Adam Young, Inc. for KQV. The Katz Agency for KABC.

ABC OWNED
RADIO STATIONS
WABC NEW YORK WLS CHICAGO KGO SAN FRANCISCO
KQV PITTSBURGH WXYZ DETROIT KABC LOS ANGELES
•NOV.-DEC. 1960/61 PULSE 6 AM-6 PM. MON.-FRI. IN LOS ANGELES, CHICAGO. NEW YORK, PITTSBURGH, DETROIT AND SAN FRANCISCO.

fer all television to the uhf band. And,
he added, "I get nervous when the
commission talks about deintermixture
at the same time it talks about all-channel sets."
FCC on All-Uhf ■ Mr. Minow, testifying earlier, sought to allay the fear,
shared by many in Congress as well as
the industry, that deintermixture is but
a first step to an all-uhf system. Six of
the seven commissioners, he said believe all 82 channels are needed to
realize the commission's allocation
goals.
The lone dissenter, Commissioner
Robert E. Lee, submitted a statement
of his own in support of his argument
for making tv an all-uhf system.
In a statement prepared for delivery
on Friday, NAB expressed its support
for all-channel-set legislation tied to
an anti-deintermixture provision. Repeating its views presented to the Senate Communications Subcommittee,
NAB said the use of uhf should be promoted, but not at the expense of vhf.
Service in the two bands should complement each other, the statement said.
In other statements scheduled for
last Friday:
Electronic Industries Assn. opposed
all-channel-set legislation, contending
purchasers would have to pay 14%
more for television sets even though "at
least half the purchasers never would
have occasion to use uhf tuners" during
the life of their sets. L. M. Sandwick,
staff director of EIA's products division, suggested that, as an alternative
method of promoting uhf, the commerce committees of Congress sponsor
a government - industry committee
charged with developing "a balanced
national television service" through full
utilization of uhf channels.
William L. Putnam, president and
general manager of WWLP
(TV)
Springfield, Mass., and chairman of the
Committee for Competitive Television,
composed of uhf operators, renewed his
attack on the Assn. of Maximum Service Telecasters and others who, he said,
are the "champions of the status quo."
He said those contending deintermixture would deny television service to
countless thousands are telling halftruths in behalf of vhf "monopolists."
His experience, he said, demonstrates
that uhf can be an "excellent" means
of "serving the public interest."
James Robertson, vice president of
the National Educational Television and
Radio Center, urged adoption of allchannel-set legislation. He said the
boost this would give uhf television is
indispensable to the growth of educational television. Etv stations, he said,
want to provide programs for the homes
as well as the schools, for unless the
people see the service etv stations provide, "they cannot be expected to support it financially."
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TV

within

rights, say judges in denying appeal
necticut Committee, composed mostly
Pay television moved closer to actuof theatre owners in the Hartford area.
ality last week when the U.S. Court
After the FCC authorized the test, the
of Appeals in Washington upheld the
opponents appealed to the circuit court,
FCC's right to authorize a three-year
holding that the commission lacks legal
test of the subscription tv project scheduled to start in Hartford, Conn., this
authority to approve direct payment
spring.
for telecasts, that the FCC erred in
The court, in a unanimous threegranting pay tv authority without knowjudge opinion, maintained that the FCC
ing what programs WHCT would
has the right to encourage new forms
broadcast, and that RKO General's
of radio communications and that pay
proposed programming is not in the
tv is in that category.
public interest.
Thomas F. O'Neil, RKO General
The court's decision, written by Circuit Judge Warren E. Burger for himboard chairman, said he is "gratified"
self and Judges Henry W. Edgerton
by the court's decision. "This is further
substantiation of Chairman Minow's
and Walter M. Bastian, held that "Conand the FCC's stand that the people
gress specifically commanded the comshould be allowed to choose for themmission, bySec. 303 (g) to study new
selves," he said.
uses
. . ." out to be contrary
Marcus Cohn, attorney for the ConIf for
the radio
trial turns
necticut Committee Against Pay Tv —
to the public interest, the court said,
the group which brought the appeal —
the FCC retains the right to call it off,
said last week he "probably" will appeal
or in any event to refuse to renew the
to the U.S. Supreme Court.
license at the end of three years. "We
The FCC early in 1961 authorized
cannot assume the commission will abRKO Phonevision Co. to undertake a
dicate its powers or fail to keep this
three-year pay tv trial in Hartford over
important experiment under close and
the facilities of WHCT (TV). RKO
constant scrutiny," Judge Burger said.
bought the ch. 18 station just prior to
The court concluded that since the
asking for FCC authority to try out
FCC has said it will watch the project
subscription tv. The test is to be run
carefully, its "power to see that this
in conjunction with Zenith Radio Co.
area of the public domain is used in
which will manufacture the decoding
units to be leased to subscribers.
the
public than
interest
notexisting
less for system
'paid'
television
for isthe
Pay tv proponents hope to begin opof so-called 'free' television ... it
erating with 40,000 subscribers and
seems to us imperative that the licensee
plan to broadcast 40 hours of fee probe held to adhere faithfully to the high
grams during the 70-hour week, using
standard of programming which it has
Zenith's Phonevision system. This notes
on metered tape what programs have
RKO General proposes to run mostly
been watched by the customers. Bills
first-run movies, with other pay hours
are rendered monthly. Zenith also will
promised."
filled
with sports, Broadway theatrical
help in securing programs.
productions, opera, ballet, concerts, art,
Theatres Object ■ The RKO General
application was opposed by the Coneducational features and children's pro-

Invited to D. C.
Radio-tv and print-media newsmen from all 50 states have been
invited to another in a series of
State Dept. foreign policy briefings, to be held March 26 and 27
at the State Dept. in Washington.
President Kennedy, Secretary
of State Dean Rusk and other
principal officers of the State
Dept. and other government agencies will address the newsmen on
various aspects of U. S. foreign
policy.
As in the previous sessions, the
briefings will be on for-background-only, not-for-attribution
basis.

Wire vs. Broadcast ■ Irving B. Kahn,
president
of the TelePrompTer Corp.,
grams.
New York, hailed the decision as "an
important step toward broadening the
Mr. of
Kahn
tv." said that his company bescope
lieves in pay tv entertainment programs
limited to a few carefully selected
events, "perhaps only one every couple
of weeks." RKO Phonevision's plans
for 40 hours weekly of pay tv programs,
he said, "tends to put pay tv in competition with free home tv instead of
making it a service to supplement and
extend programs already available."
TPT plans to begin tests of its own
Key Tv pay system soon. This uses
cable to distribute programs to subscribers and does not need FCC apIn Hartford, WHCT last Thursday
proval.
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NUMEROLOGICAL

NIGHTMARE

One of our clients who dabbles in numerology* was moving his staff into a new
2-story office building. Each floor had 8 rooms, arranged 3 to a side. (See diagram— stairwells and rest rooms occupied the central core.)
After consulting his charts, he ordained the following arrangement: each room
must have at least one occupant, the offices on the second floor must always house
twice as many employees as the offices on the first floor, and the number of employees in the 6 offices on each side of the building must always add up to 1 1 .
The office manager placed the staff accordingly, but in the ensuing squabble over
the corner offices, 9 hotheads quit. The office manager, afraid to tell the boss,
managed by clever shifting and maneuvering to rearrange the remaining employees
according to the original plan.
How many employees were there originally and how were they arranged? Ditto
after the 9 quit.
For the answer to this one we'll send you our favorite numerological chart (sometimes known as a rate card) and a slim volume of puzzles.
Puzzle adaptation courtesy Dover Publications, N. Y. 14, N. Y.
* He chose WMAL-TV as his medium not because of our mystic 7, but because we work
like a charm jot all our clients. In fact, all prognostications indicate that minute participations in one of WMAL-TV s 4 daily half-hour news programs (1:30 p.m., 6:00 p.m.,
7:00 p.m. and 11:00 p.m.) are your very best buy in the D. C. area. Verify this on your
ouija board or consult your H-R representative.

lWashington,
D.t
C. v
wma
An Evening Star Broadcasting Company

Station, represented by H-R

Television, Inc.

Affiliated with WMAL and WMAL-FM, Washington, D. C.J WSVA-TV and WSVA,
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Harrisonburg, Va.
45

night, the day the appeals court decision was rendered, held a series of engineering tests for five minutes. Because no decoders are in the hands of
the public, the regular ch. 18 viewers
saw only a scrambled picture. Paul B.
Evans, general manager of WHCT, said
the tests will be continued until May
15 when the station will prepare for
regular pay tv operations to begin in
June.
Administration
Ad

Council

briefs

in D. C.

Some 200 members of The Advertising Council heard high ranking administration spokesmen in Washington
last week during a two-day briefing
conference. The council heard President Kennedy ask for help in explaining his new tariff policy and his commendation that advertisers and media
had donated $225 million in time and
space to Council projects. Members
also heard Attorney General Robert F.
Kennedy, Secretary of Defense Robert
S. McNamara, Secretary of Health, Education and Welfare Abraham A. Ribicoff, Secretary of State Dean Rusk,
Secretary of Treasury C. Douglas Dillon, Secretary of Commerce Luther H.
Hodges, Secretary of Labor Arthur J.
Goldberg and other executives.
At dinner on Tuesday night, the
Council members heard a panel on "Inside the U.S.S.R." The panel was moderated by columnist Roscoe Drummond
and included CBS commentator Daniel
Schorr, Radio Liberty's Howland Sargeant, Miss Sarah Collins, guide at two
U. S. exhibits in Russia, and Peter
Tuck, USIA aide and former cultural
attache at the U. S. Embassy in Moscow.

Georgia

broadcasters,

Stations

READIES

CHICAGO

get questionnaires,

FCC

Chicago's four commercial tv stations received a detailed questionnaire
from the FCC last week to be answered
in the agency's public investigation of
local programming in that city (Broadcasting, March 5, Feb. 26).
The commission also announced that
the hearing would begin next Monday
(March 19) at 10 a.m. (CST) in Room
677 of the Federal Building, 219 S.
Clark St., Chicago. Following testimoney by public witnesses, the hearing
before Commissioner Robert E. Lee
will adjourn until April 9, when the
five Chicago tv stations will be heard.
At noon last Friday, 27 persons had
notified the FCC they intended to testify at the hearing. Such notifications
must be filed with the FCC by today
(Monday).

The questions asked of the four
commercial stations — WNBQ
(TV),
WBBM-TV, WBKB (TV) and WGNTV — are similar in many ways to the
new programming reporting forms now
under consideration by the commission.
In several other questions, they go far
beyond the information required in the
new forms. The stations were asked
everything from musical and dramatic
talent used in local productions during last January to facilities available
and number of employes assigned to
specific areas of programming.
A shorter set of questions was asked
of Chicago's educational station, WTTW
(TV), among them: attempts made to
determine non-educational needs of the
community; programming sources other

congressmen

Georgia Congressmen and Senators, all Democrats, were luncheon
guests Feb. 27 of H. Randolph Holder, WGAU Athens, Ga., president
of the state broadcasting association.
Also representing the association was
Jack Williams, executive secretary.
At the luncheon, held at the Capitol
in Washington, were (standing, 1 to
46 (GOVERNMENT)

FCC

gather

r) : Reps. G. Elliott Hagan, James
Davis, Jack Flynt (partly hidden),
E. L. Forrester, J. L. Pilcher; Sen.
Herman Talmadge; Reps. Phil Landrum, Robert Stephens Jr. Seated:
Mrs. Jack Williams, Sen. Richard
Russell, Mr. Holder, Rep. Iris Blitch,
Mrs. Stephens, Mrs. Holder. Not in
photo. Rep. John Davis.

PROBE

gets Lar Daly
than educational; number and titles of
employes; facilities and equipment;
January local live programs offered;
station policy on controversial issues;
policy on political broadcasts; policy on
religious broadcasts.
For a text of the questions asked of
the commercial stations, see page 48.
AFTRA Rebuffed ■ All four commercial stations last week turned down
a request by AFTRA's Chicago local
for detailed program and financial data,
much of which would duplicate the information sought by the FCC (At
Deadline, March 5). AFTRA counsel Sanford I. Wolff said WTTW, however, has supplied much of the requested information. AFTRA maintained itneeded the material "to assist
it in making a fair, complete and unbiased presentation of its testimony."
The commercial stations declined to
give AFTRA data for each of the past
10 years in these areas requested by
the union: 1. program logs or schedules
for the composite week; 2. gross profit
and losses; 3. number of persons employed as performers (staff, freelance
and contract); 4. number of persons
employed as engineers, soundmen,
writers, musicians, electricians, stagehands, cameramen, directors, producers, etc., and 5. description of studio
facilities available for local live programming. AFTRA promised the stations that if they did supply the data,
it would not be used later in any collective bargaining talks.
Commissioner Lee said the hearing
will be adjourned after next week (1)
to give both the stations and the FCC
a chance to digest testimony from the
public; (2) so that the stations may
reply to the FCC's questionnaire; and
(3) to avoid conflict with the NAB convention beginning in Chicago April 1.
The commission is acknowledging all
notices of appearances from the public
and urging that statements be kept as
brief as possible. Advance copies of
statements are asked for but have not
been made a condition for the right to
testify. When the hearing resumes
April 9, the stations will testify in this
order: WNBQ (NBC-owned), WBBMTV (CBS-owned), WBKB (ABC-owned),
WGN-TV (owned by the Chicago Tribune) and educational WTTW.
Current Lineup ■ Perhaps the bestknown name on the witness list — to
broadcasters, that is— is Lar Daly, who
has been a splinter-party candidate for
many political offices, including the
Presidency, and has fought many equaltime battles. Others on file with Commissioner Lee include:
An unidentified spokesman for the
BROADCASTING, March 12, 1962

"And
there I was, big as life, on TV"
(and in one of the top-40* markets, too!)
Flint-Saginaw-Bay City, we mean . . . where Leonard
Batz is an engineer for AC Spark Plug by day and
sparks young people's interests in science in his offtime.
And when he's not lecturing, teaching or talking about
his specialty — the use of gyroscopes in spacecraft controls— Leonard's most likely appearing
programs for youthful science bugs.

one-half years to inform and entertain their neighbors.
We think that's why
ence numbers 75,000
makeup and pancake
goods. And whatever

WJRT's average nighttime audifamilies — people who use pancake
syrup, chewing gum and sporting
you might sell on TV.

on WJRT

Important to you, too, is the fact that these families

You see, WJRT "programming from within" is aimed
at people in the market by people who know them and

have an extra $9 of weekly income to spend** — or
nearly $500 more product-buying power every year
than the national average.

their interests best. That's why Leonard Batz and
more than 25,000 other area residents have appeared in
front of Channel 12 cameras in just the past two and

Harrington, Righter and Parsons have all the dope.
Reach them in New York, Chicago, Detroit, Boston,
Atlanta, Los Angeles and San Francisco.
'Based on ARB & SRDS Reports, 1960 & 1961
' 'Metropolitan wage earners, Sales Management's
"1960 Survey of Buying Power"

JRT CITY / ABC PRIMARY AFFILIATE
WJRT . A GOODWILL STATION .W
FLINT-SAGINAW-BAY
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Questions

put

to

Chicago

In preparation for its hearing on
local tv programming in Chicago, the
FCC has asked a series of questions
of the four commercial stations there.
Many are very similar to questions in
a new programming reporting form
now under FCC consideration. Stations receiving the questionnaire were
WBBM-TV, WBKB (TV), WGNTV, and WNBQ (TV). The text:
I. COMMUNITY NEEDS AND
GENERAL STANDARDS
1. (a) A statement describing efforts made
by your station, during the last license
period, to ascertain needs and interests of
the public within the area you serve. (Please
indicate whether such efforts were confined to the Chicago metropolitan area or
whether they extended beyond.) Such statement should include, but not be limited to,
the scope of consultations with civic
leaders (such as public officials, educators,
cultural and religious leaders, and representatives ofagricultural, business, professional, labor, charitable, and service organizations) with respect to the public
service needs of their agencies, organizations, or groups.
(b) Describe what you have done to develop and present broadcast material to
fulfill the needs and interests ascertained
through the efforts described, including, but

Art Institute of Chicago; Donald P.
Anderson, Illinois Institute of Technology and president of the University
Broadcasting Assn. of Chicago; Dale
Pontuis, president, Roosevelt U.
Teachers Union; Marian Larson, Pan
American Board of Education; J. J.
Price; Henry S. Distelhorst, Salvation
Army; Allen Carpenter, president, Chicago Businessmen's Orchestra; Robert
B. Johnson, State Street Council (100
downtown merchants).
Also, Raymond A. Jones, executive
secretary, and Sanford Wolff, attorney,
Chicago local of AFTRA; Dr. Frank
F. Sakamoto, midwest chairman, and
Joe Sagami, Chicago president, Japanese-American Citizens League; Felix
Jasinski; Leif G. Brush, an unemployed
radio newsman formerly with WJNC
Jacksonville, N. C, and WNAK
Nanticoke, Pa.; Rudy Monroe; Russell Barta, executive director, Adult
Education Centers (an agency of the
Archdiocese of Chicago); Eugene S.
Zemans, executive director, John Howard Assn; Forbes Shepherd, executive
director, Independent Voters of Illinois;
William Ragolio, executive director,
Goodwill Industries; Beatrice L. Hector,
National Audience Board, and Rev. C.
William Billingslea, president, Northern
Christian Leadership Conference.
Five others who filed earlier appearances were reported March 5.
48^ (GOVERNMENT)

tv

stations

not limited to, a statement of how you
have undertaken to advance the activities of
civic, educational, charitable, cultural, and
other service organizations, apart from
broadcasting announcements furnished by
or on behalf of such organizations.
(c) Describe facilities, staff, and equipment available for the development and
production of program material. Include
here such items as, for example: studio
facilities; libraries of program material
maintained and services subscribed to;
cameras, tape recorders, remote equipment,
etc.; staff personnel used as talent in program production.
2. Describe station's policies with respect
to programming standards. Indicate steps
taken to assure that appropriate station
personnel are aware of these standards.
II. PROGRAMMING DURING JANUARY, 1962
1. Exact copies of station logs for the
month of January, 1962.
2. Total number of hours station was on
the air during the month.
3. (a) Number of hours of commercial network programs.
(b) Number of hours of sustaining network programs.
(Item II, 3. not applicable to WGN)
4. (a) Number of hours of local live pro(b) Number of other hours.
grams.
5. (a) Number of hours of local live programs in each of the following categories:
religious, .agricultural, educational, news,

Satellite
HARRIS

TO

question
HEAR

ROBERT

discussion, talks.
(b) For each program during the month
in each category, give the following information: title and brief description; time
and day broadcast; length of program;
sponsored or sustaining. In addition, for
each religious program indicate whether it
is devoted primarily to religious music.
6. List the musical and dramatic talent
used in the production and presentation of
locally originated programs during the month
of January, 1962.
7. For each program broadcast during the
month of January, 1962 designed primarily
for children under 12, give the following:
title and brief description; time and day of
broadcast; number of times and amount of
time broadcast.
III. OTHER ASPECTS
1. The number of station personnel currently employed full-time or part-time in
the development, production, or presentation of each of the following types of programs:educational,
news, children's,
tural,
sports. religious, agricul2. Give the station's local advertising rates
for (a) one hour program (b) one minute
announcement and (c) 20 second announcement. Describe discount structure for local
advertising.
3. For the month of January 1962 give
the
ship. percentages of local time sales from
(a) commercial announcements, (b) participating sponsorship and (c) from single sponsor4. (a) Describe the station's policy in the
presentation of opposing viewpoints on
controversial issues of public importance.

continues
KENNEDY

The administration last week continued to take a pounding at Senate
Space Committee hearings on its proposal for a privately owned communications satellite-corporation. But it is
readying one of its star performers for
the second stage of the legislative battle, which begins tomorrow (Tuesday)
before the House Commerce Committee
headed by Rep. Oren Harris (D-Ark.).
U. S. Attorney General Robert F.
Kennedy is scheduled to testify March
20 on behalf of the administration's bill
(HR 10115) which would permit the
public, as well as international communications carriers, to own the corporation that would operate the proposed system.
Asst. Atty. Gen. Nicholas deB. Katzenbach, who testified before the Senate
Space Committee last week, had originally been scheduled to reappear before the House Commerce Committee.
After the administration bill began
coming under heavy fire in the Senate
committee, however, the Justice Dept.
sent word that the attorney general
himself would testify.
Also expected to be represented at
the hearings, which will run about two

in orbit

FOR

ADMINISTRATION

weeks, are the National Aeronautics &
Space Council, FCC, National Aeronautics &Space Administration, AT&T,
International Telephone & Telegraph,
the State Dept. and Hawaiian
phone Co.
Administration
concern began
ing when it developed that Sens.
S. Kerr (D-Okla.), chairman
Senate Space Committee, and

TelemountRobert
of the
Stuart

Symington (D-Mo.), a committee member, preferred a measure introduced by
Sen. Kerr to the administration bill.
The Kerr proposal (S 2650) would
limit ownership to international carriers.creased
The administration's
dismay this
inwhen the FCC endorsed
proposal two weeks ago (Broadcasting, March 5). An identical House bill
(HR 9696) will also be before Rep.
Harris' committee.
AT&T Opposes Kennedy ■ Industry
opposition to the administration bill
was led last week by AT&T, which said
the proposal would create an inefficient
and unwieldy organization. James E.
Dingman, executive vice president, also said the tight government control
allowed by the bill would "smother the
initiative and leadership which are esBROADCASTING, March 12, 1962

(b) List 5 major local issues in the last
year.
(c) Describe any programs relating to
these issues indicating type of program,
participants, time of broadcast, whether
program was sponsored, etc.
5. local
Describe
the station's
policy with regard
to
political
broadcasts.
Are there any limitations on the acceptance ofpolitical broadcasts with respect
to time of broadcast or length of program?
Does the station provide free time for
such broadcasts? If so, is the time given
for the appearance of candidates only,
candidates in a debate format only, etc.
Please explain.
Does the station accept political broadcasts involving candidates for local offices
which are not city-wide? Does the station
accept political broadcasts involving candidates for local offices outside of Chicago?
List the political programs and announcements carried by the station during the
last local election campaign. Indicate time
and length of each program and the offices
involved.
List inquiries regarding availabilities received during the last local election campaign to which the station made a negative
response because the time requested was
not available. Indicate organization making
inquiry and day and time requested.
6. Describe the station's policy with respect to religious broadcasts. Indicate what
efforts are made to balance such programs
among the various religious groups.

sential to the accomplishment of the
national purpose involved."
He said the proposed satellite system
could be launched sooner if ownership
of the corporation were limited to the
10 international carriers. And in reply
to expressed fears that AT&T would
dominate such a corporation, he declared, "that is not our motive or intent." He added that the limited-ownership proposal contained sufficient safeguards against domination by any one
company.
The administration's proposal was also criticized by Sen. Estes Kefauver
(D-Tenn), but from a different viewpoint. He urged government ownership
of the satellite corporation. Sen. Kefauver, co-sponsor of a bill (S 2890)
to create a government-owned corporation, said AT&T would dominate any
privately owned corporation. The public interest can only be protected
through government ownership, he
said.
The administration got in its first
solid blows of the battle with Mr.
Katzenbach's testimony Wednesday. He
said it would be "unconscionable" to
turn a communications satellite monopoly over to a small group of communications companies, particularly in view
of the large sums of public money
spent to develop the system. He also
disputed AT&T's argument that interBROADCASTING, March 12, 1962

national carriers should be the sole
owners of the corporation because of
their experience and expertise in the
communications field. It is proper to
say that the corporation must be technically qualified, he said. But "it is
quite different to say that all of its
stockholders must be also."
The administration's reply was continued by Dr. Edward C. Welsh, executive secretary of the Space Council, in
a statement read for him by Mr. Katzenbach. Dr. Welsh said it was odd
that AT&T should express concern that
broadly based ownership would result
in an inefficiently run system. Few

confidential and MCA has the right
to oppose FCC efforts to make any part
of the record public at a later date.
Under the order MCA will be permitted advice of counsel; its attorney
may advise witnesses whether to answer
questions; may object to questioning,
and may participate fully in the hearing
except to cross-examine witnesses.

companies, he said, "have as broadbased ownership as AT&T," which has
2,000,000 stockholders. And "many of
these stockholders," he added, "are not
communications experts." Nevertheless, he said, that company "is not particularly inefficient."

New York Gov. Nelson Rockefeller,
who last year vetoed legislation that
would have permitted radio-tv coverage of committee meetings of the state
legislature, told the New York State
Broadcasters Assn. last week that he is
in favor of a bill that would permit
limited radio-tv coverage.
The vetoed bill would have allowed
tv cameras and radio microphones in
legislative committee and temporary
state commission hearings with the
permission of the presiding chairman.
The new bill, to be introduced this
week with the blessing of the governor
and Republican leaders of the legislature, would permit radio-tv coverage
with these conditions:
If the chairman of the hearing group
approves; if the witness is a voluntary
witness and not appearing under subpoena; if the witness does not object
to radio-tv coverage, and if a majority
of the committee or commission members approve.
NAB President LeRoy Collins told

Judge
grants

reconsiders,
MCA

request

Annoyed by the failure of the FCC
to follow his "suggestion," Judge Leon
R. Yankwich of the U.S. District Court,
southern district of California, changed
his mind and adopted wholecloth the
recommendations of MCA Inc. as to
what the FCC can demand from the
talent agency (Broadcasting, Jan. 29).
MCA and its vice president, Taft B.
Schreiber, had defied the FCC, questioning aruling by Chief Hearing Examiner James D. Cunningham which
restricted Mr. Schreiber's access to
counsel, and demanding confidential
treatment of its papers. Mr. Schreiber
had left the witness stand and walked
out of the hearing (At Deadline, Oct.
24, 1960 et seq.).
Judge Yankwich's original opinion
on the case essentially backed the FCC's
right to demand the records and to restrict counsel's activities, because the
hearing was investigatory rather than
adjudicatory in nature. But he "suggested" that when the FCC ordered
Mr. Schreiber to appear, the hearing
should be made confidential, with the
public and press excluded. The FCC
then ordered MCA and Mr. Schreiber
to produce the information but did not
incorporate the judge's suggestion in
its order.
The judge expressed displeasure with
the FCC's order and instead of following the commission suggestions as he
had indicated he would in his opinion,
the judge adopted the MCA recommendations as his final order.
MCA had asked the court to retain
jurisdiction and to allow MCA to appeal any questions which it did not want
to answer without being held in contempt of court. The sessions will be

LEGISLATIVE

COVERAGE

Gov. Rockefeller

favors

limited radio-tv access

the association "there will always be
pressures for more and more government intervention." He added that a
"government-imposed floor against any
possible failure would at the same time
act as a suffocating ceiling against the
achievement of greater heights of sucOnly with adequate freedom from
government controls, Gov. Collins said,
"can broadcasting strive and struggle
for an ever-better product reflecting the
resourcefulness, the skill and the creacess." that must be the hallmark of
tiveness
our American culture. Only with this
freedom can we avoid the hysteria of
fear with its attendant dullness and
drabness of conformity."
Gov. Collins added, "The broadcaster, under his public license, must
with diligence and in good faith seek
out and serve the public interest. But
what he programs to accomplish this
must be based upon his own judgment,
honestly and professionally arrived at."
In a business meeting, Sam Slate,
vice president and general manager,
WCBS-AM-FM New York was elected
president of the group (for other offi49
cers see Fates & Fortunes, page 89).

N
PORTLAND
OREGON...

NG
IT'S

CHI

CAT

YEAEbusiness man doesn't usually
come home and just flip on any
old TV channel. He's selective. In
Portland, and 34 surrounding Oregon and Washington counties,
KOIN-TV is the station he selects.
KOIN-TV gives him the most for
his viewing time . . . gives you the
most viewers for your time.
Nielsen has the number.

HOUSE

OKAYS

Senate-House
in two

versions

conference

the House action "a gain for the thousands of educators" and others "who
have long crusaded for a broadcast medium dedicated exclusively to educational programs."
Limiting
Amendment ■ The House
vote was a victory for etv backers who
have sought such legislation for six
years. Their joy was dampened, however by one of two amendments added
on the House floor.
Offered by Rep. Robert P. Griffin

KOIN-TV
Channel 6, Portland, Oregon
One of America's
great influence .
stations
Represented Nationally by
*s£**r, HARRINGTON, RIGHTER &
PARSONS, INC.
Give them a call, won't you?
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$450,000

BILL

to compromise

of proposed

Educational groups over the country
are dusting off long-deferred etv plans
or preparing new ones in anticipation
of federal funds to help bring their
ambitions to fruition.
Such aid became a virtual certainty
last week after the House of Representatives approved, 337 to 68, a $25,520,000 program of federal matching funds
to help states and communities put educational television stations on the air.
The bill (HR 132) differs from an
etv bill (S 205) passed by the Senate
last year, but House and Senate conferees are expected to reconcile differences easily.
The House bill, sponsored by Rep.
Kenneth Roberts (D-Ala.), would grant
each state up to $1 million over four
years to buy and install etv facilities.
It would also provide each state up to
$10,000 over three years for surveys of
etv needs. The recipients, however,
would have to match federal assistance
dollar for dollar. The Senate bill would
set aside $51 million for etv aid, does
not require matching funds and does
not specify any assistance for surveys
and plans. It was introduced by Sen.
Warren G. Magnuson (D-Wash.).
Sen. Magnuson, whose etv bill passed
the Senate in two previous Congresses
only to die in the other chamber, called

N. Y. tabs

ETV

federal

differences

aid to etv

(R-Mich.), the amendment would, in
effect, deny federal funds to private
non-profit groups organized to build
and operate local etv stations. It carried 69-66, about 20 Democrats voting
with Republicans in a teller vote.
The bill's backers privately expressed
confidence that the amendment would
be killed in the Senate-House conference. But they were annoyed that not
enough supporters were on the floor to
make this unnecessary.
Under the original bill, state or local
boards of education, state educational
television agencies, publicly supported
colleges or universities and broadlybased non-profit community groups
could qualify for aid. Under the Griffin
amendment, community etv groups
could get assistance only if composed
of state and local educational agencies
and educational institutions.
The Michigan Republican contended
that
vested-interest
groups as
U. S.such
Chamber
of Commerce
or "the
the
AFL-CIO" might set up a community
group through which they could establish a federally assisted etv station and
operate it for their own purposes.
Harris Opposes ■ Rep Oren Harris
(D-Ark.), chairman of the House Commerce Committee and floor manager
for the bill, vigorously opposed the
amendment. He said there are enough
safeguards against such abuses and that
the amendment can only hurt the
groups which have developed etv. He
named a score of non-profit community
etv
ance.groups that would be denied assistThe other amendment approved
would permit recipients to use federal
funds for closed-circuit television equipment. The proposal, adopted by a voice
vote, was offered by Rep. Robert Hemp-

for etv

The New York State budget, for
the fiscal year beginning April 1,
was approved by the assembly last
Wednesday (March 13) and one of
the items was a $450,000 appropriation for state assistance to educational television.
Originally Gov. Nelson Rockefeller sought $1.2 million for etv, but
this sum was slashed by the Senate,
which had approved the budget
on Tuesday. Democrats submitted
amendments to have the original appropriations restored, but these
moves were defeated. Republican

leaders said that the educational television funds would be restored if the
state found that the cut prevented it
from meeting its obligations in this
area.
A spokesman for Educational Television for the Metropolitan Area
Inc., which will operate ch. 13 as an
educational station in New York
City, starting in the fall, said a full
study of the implications of the
budget slash had not been made. He
added ETMA did not know at this
time the effect of the budget cut on
its operations.
BROADCASTING, March 12, 1962

Bllt ... yOU

Can

certainly

benefit

from its dynamic four-state coverage by specifying

KTBS-TV, Shreveport, Louisiana. That's right! KTBS-TV is rising to greater heights. Its new 1,600-foot
antenna is coming soon to give 50 per cent increased coverage in a four-state area of Louisiana, Texas,
Arkansas and Oklahoma. Tallest in the Gulf South and one of the tallest in the world, the tower will
extend the station's reach from 22,000 to 33,000 square miles.
The new structure will enable KTBS-TV to beam exclusive ABC programs to 427,000 TV homes in 58
counties and parishes ... a $1.9 billion market of 1.5 million buyers. To reach the growing Gulf South
market area with your sales message, be sure to specify KTBS-TV,

Channel 3, Shreveport, Louisiana.

ARK-LA-TEX-66TH
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RANKING

MARKET-ARB

1961

hill (D-S. C.)» whose home state has
developed an etv system utilizing closedcircuit telecasting. Without his amendment, he said, it would appear the bill
is designed to boost uhf — the medium
primarily used in educational television
— rather than etv itself.
The only opposition came from Rep.
William Avery (R-Kan.), who said it
would pave the way for "further" federal government "trespass" into the
states' educational responsibilities.
He also predicted that Congress, in
the next few years, would be besieged
with requests for more money to complete etv facilities and finance operations.
Rep. Harris, however, called the bill
"invaluable to the future of this country." It would give educators an important tool and make profitable use of the
radio spectrum — "one of the most valuable resources we have and one of the
most wasted."
Funds Needed. ■ Of the 274 channels reserved for etv, only 63 are being
used.
Rep. Harris warned that unless the
etv channels are activated, there will be
heavy demands to turn them over to
commercial users.
The reason more etv stations aren't
on the air, Rep. Harris said, is the lack
of funds — a condition the bill is designed to remedy.
He also predicted that if the pending
FCC all-channel-receiver bill (HR
8031) is enacted, it will produce "a
great demand for additional etv channels." He said educators figure they'll
ultimately need another 1,100 channels,
mostly uhf.
Spokesmen for etv groups expect 30
new stations to start in three years, even
without federal help. But the Roberts
bill, they say, will add a psychological
lift that will double or triple that figure.
One source said more than 20 states
have etv plans they have been unable
to complete, largely because of financial
problems.
But etv boosters are not worried
about stations finding the money to
operate once they're on the air. They
say that in those areas where etv stations are operating, community groups
or state or local governments are willing and able to provide the financing.
Examiner
on

too

WDKD—

soft

Bureau

Nobody's happy with an initial decision by Hearing Examiner Thomas
H. Donahue who recommended that
the FCC refuse to renew the license of
WDKD Kingstree, S. C. (Broadcasting, Dec. 18, 1961).
The Broadcast Bureau concurred
with the final decision but objects, io
52 (GOVERNMENT)

K-K exchange

delayed

A prospective tv exchange between the United States and Russia — whereby Premier Khrushchev would be given time on U.S.
tv and President Kennedy on Soviet tv— has been postponed because the time is not right. The
delay was thus explained by
White House News Secretary
Pierre Salinger last week. He
said that under the tentative arrangements both the world leaders would have been on the air
March 25, during the Geneva
disarmament conference.
In a related move, Russian and
American representatives signed
a third two-year agreement to expand technical and cultural exchanges in 1962 and 1963.
Among the items agreed upon
was a 60% increase in the distribution of Amerika magazine
in Russia, from 62,000 to 100,000
copies in return for the same expansion of the circulation of
USSR magazine in the United
States.

"many of the sympathetic, subsidiary
and irrelevant conclusions relating to
the extreme reluctance to deny the applications," and to "the incredible conclusion that the question of renewal is
The station
one'." claimed the examiner
a 'close
failed to give enough weight to testimony favoring WDKD, offered by civic
leaders and longtime Kingstree residents, and gave too much weight to
testimony by witnesses who testified
against WDKD for what it termed competitive considerations or personal revenge motives.
WDKD argued that the allegedly obscene programs on which Mr. Donahue
based his recommendations are no longer on WDKD and that licensee E. G.
Robinson Jr. has been transformed by
the hearing experience into a "model
broadcaster." If the programs were obscene, the matter is not in FCC jurisdiction but that of the criminal courts,
WDKD said. One of the tests of obscenity iswhether the material violates
community mores, WDKD said. The
bulk of testimony from residents
showed the controversial Charlie Walker programs were accepted by most
listeners, the station said. Only two
ministers in the 14-church community
complained, WDKD said.
Emphasis on Walker ■ The bureau
thought Mr. Donahue put too much
emphasis on the Walker programs issue;
that he should have recommended
stripping Mr. Robinson of his license

because of his misrepresentations, both
in applications to the FCC and on the
witness stand, because he relinquished
control of his station's programming
and because of the weakness of the programming in a majority of the categories listed in the FCC's policy on programming.
The examiner should have dealt
strictly with the issue concerning the
Walker program, the bureau said; the
programs were clearly "coarse, vulgar
and indecent" and there was no need
to decide whether they were "obscene"
— a legal discursion by Mr. Donahue
that the bureau found irrelevant. The
bureau cited precedent for the FCC to
revoke the licenses of those broadcasting coarse and indecent matter regardless of obscenity.
The bureau didn't think the examiner gave enough weight to what it described as Mr. Robinson's tacit approval of and consent to his friends'
attempts to intimidate FCC witnesses.
The examiner's conclusions that
WDKD's operation is typical of stations
in many small markets and that Mr.
Robinson's attitudes are those of many
small American businessmen also drew
the bureau's wrath. It said Mr. Robinson's lack of candor is not typical of
businessmen nor licensees and that it is
conclusionary of the examiner to say
WDKD's operation is "average."
Mitigating circumstances set forth in
the initial decision were attacked by
the bureau: There is no evidence that
taking away WDKD's license would deprive Mr. Robinson of his livelihood
and if it would that is not a "public
interest consideration." There is no excuse for Mr. Robinson's "studied misrepresentations" and operation of the
station
as
an
"electronic
billboard," the
bureau said.
No penalty short of taking away Mr.
Robinson's license will do in this case,
the bureau said, because he "simply is
not qualified to be a licensee."
Magnuson
Stewart

on

to

quiz

space

Sen. Warren G. Magnuson CDWash.), chairman of the Senate Commerce Committee, will look to the new
director of telecommunications management to help speed development of
a satisfactory space communications
He indicated as much last week in
system.
announcing his committee will hold hearings March 20 on the nomination of Dr.
Irvin Stewart to be assistant director
of the Office of Emergency Planning.
President Kennedy has announced he
will appoint Dr. Stewart, an ex-FCC
member, to the newly created tele-communications post after the Senate conBROADCASTING, March 12, 1962
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OLD

NEW

ORLEANS

FAVORITE

As served at world-famous Galatoire'1 s Restaurant.
WWL-TV.

. . new

New

Orleans

"Ladies First" ... a sparkling thirty minute
show every morning at 9:30, specially designed
Hostetler
with her

for the housewives of our town. Ginny
charms the ladies of New Orleans
personality,

contagious
and

various

the newest

women's

personality

interesting

interviews

features. Sonny
in town

Adams,

is Ginny's "man

Friday", and does a matchless job of morning
entertaining with his piano and songs.
"Ladies First"1 is becoming a buy-word
almost every New Orleans home.
Represented

nationally by Katz

-TV
WL
W
NEW
ORLEANS
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Favorite

Here's how to
make it!
medium large Salt and pepper
to taste
tbsp.
butter
3/4
cup cooked,
eggplant
peeled shrimp
cup chopped
and
tops
green onions
flaked crabmeat
V2 cup cooked
Buttered
bread
fresh
parsley
cup minced
crumbs
Grated Parmesan Cheese

Cut eggplant in. half lengthwise. Wrap
each half in aluminum foil and bake in
a 400 degree oven about 45 minutes
or until tender and moist. Scrape the
pulp from the skin, leaving about 1/4
inch around the edges. Chop pulp into
small pieces. Melt butter in a saucepan. Saute chopped onions and parsley
until browned. Season with salt and
pepper. Then stir in the pulp, shrimp
and crabmeat. Cook together for several minutes. Fill the eggplant shells
with this mixture; sprinkle bread crumbs
and cheese over the top of each. Bake
in the oven about five minutes until
brown. Makes matchless serving for two.
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Automatic

in

Program

operation

at

Logging

the

NAB

Convention
Hew

system

provides

on printed

• identification of announcements

tape:
and

programs by code number
• exact time of broadcast
• length of announcements

and programs

All
Automatically*
Automatic programming is being used more and
more extensively (either full or part-time) to improve production, conserve manpower, and make
broadcast talent available for more than just routine on-the-air jobs. However, much of the value of
automation is lost if your personnel is needed for
logging procedures.

ATC 55

ATC has solved this problem by developing a
system which will automatically print all logging
information directly from magnetic tape as it is
broadcast. At left is a reproduction of the WJBC
automated FM station program schedule and the
printed log verification provided by the Automatic
Program Logging system.
The logging system operates in conjunction with
the dual-tone ATC Standard Tape Cartridge Unit
and the ATC 55, a device containing 55 tape cartridges. Acode number is recorded on the magnetic
tape at the same time the program material is
recorded. When the tape cartridge is broadcast,
the impulses on the tape are decoded to operate a
printer which logs the identifying code number of
the program information and the length of the
material. The exact broadcast time is also printed
on the logging tape through a digital clock. In
association with the typed program schedule, this
printed tape then provides the logging information
and verification required by the FCC.
Visit our NAB

Dual-Tone
Unit
Playback
(PC-2)

Dual-Tone
Recording
(AC-2)
Amplifier

made by broadcasters for broadcasters

Convention exhibit at the Conrad

Hilton in Chicago, April 1-4. You'll see all of our
Automatic Tape Control equipment in operation.

AUTOMATIC

TAPE

CONTROL

209 E. Washington St. • Dept. 115
Bloomington, Illinois
Marketed in Canada by Canadian General Electric, Toronto 4, Ontario

firms his appointment to the OEP position (Broadcasting, Feb. 26).
As director of telecommunications,
Dr. Stewart will be responsible for developing telecommunications plans and
policies within the government, assigning government frequencies, and implementing plans for developing a space
communications system.
Sen. Magnuson said the Commerce
Committee is interested in all of these
objectives, particularly in "expediting
development of a satisfactory satellite
communications system."
Sen. Magnuson also sought to ease
fears that the new telecommunications
director would run into policy conflicts
with the FCC. The executive order
creating the post, he said, "in no way
affects the authority of the FCC."
Tough

policy

on

am

squeeze-ins
indicated
An FCC hearing examiner last week
recommended denial of all three applications for am facilities in communities
close by Cincinnati. He found that none
of the applicants established a need in
the community for radio service and
that all were, in fact, trying to establish
another Cincinnati radio service by
subterfuge.
In his initial decision Hearing Examiner David I. Kraushaar denied applications for 1320 kc stations, one in
Norwood, Ohio (completely surrounded
by Cincinnati, although it is an autonomous municipality), and two in Covington, Ky. (separated physically from
Cincinnati only by a river). He said
that the granting of applications in
communities so close to large central
cities which already have multiple
broadcast services may result in denying service to more distant suburban
communities which have expanding
populations and more need for local
service. The proposals in question
would cause interference to WHOK

WLLE's new owners have
The programming of WLLE
Raleigh, N. C, by a new licensee on
its first day of control has caused
that station trouble with the FCC.
The commission last week informed

Lancaster, Ohio, and deterioration of
service both in Cincinnati and adjacent
areas as well as to the semi-rural populations served by more distant suburban
stations, he said.
Mr. Kraushaar said the applications
are analogous to a hypothetical application for a Brooklyn, N. Y., station to
serve the "local needs" of that community, even though Brooklyn receives
service from 16 New York City stations
and the grant would cause interference
to such suburbs as Babylon and Huntington, L. I.
"The examiner in evaluating the present record cannot avoid being cognizant
of the highly opportune questions which
touch on this subject of Commissioner
Frederick W. Ford in his recent address
before the Kentucky Broadcasters
Assn.," Mr. Kraushaar said. Commissioner Ford discussed the "population
explosion" of am stations in the past
two decades and the implications of
economic injury resulting from more
am facilities than a community can
financially support (Broadcasting, Oct.
23, 1961).
The examiner said applications in undeserved areas should get priority but
those such as the Norwood-Covington
proposals should be subjected to "fairly
strict enforcement" of engineering
standards (covering interference).
The applicants and their principal
stockholders were Massillon Broadcasting Co. Inc. (Joel W. Rosenblum, owner
of WTIG Massillon, Ohio, which sought
Norwood facilities); Covington Broadcasting Co. (Tommy E. Beal, formerly
general manager of KBKC Kansas City,
Kan.); and Kenton County Broadcasters (Irving Schwartz, formerly general
manager of KUDL Kansas City, Mo.).
Mr. Kraushaar said that if the case is
to be determined on a comparative basis
and a grant should be made, he would
favor Covington Broadcasting, "because
of the somewhat more meaningful experience" of Mr. Beal in broadcast
management.

program troubles
The FCC did not specify its reasons for reconsidering the sale but
merely said it has information con-

Raleigh-Durham Broadcasting Co. it
is reopening consideration of the
Feb. 6 approval of the purchase of
WSHE (now WLLE) from Raleigh
Broadcasting Corp. for $180,000
(Broadcasting, Feb. 12).

of the
assignee'sas actionscerning
whichcertain
raises
a question
to
whether the grant should be set aside.
The FCC said it is inquiring into
the situation and that it hopes to
resolve the question as promptly as
practicable. The new owners of
WLLE — Edward B. Kemm and

At issue is the station's programming of Feb. 15, the day the new
owners took over, which consisted of
repeated playing of one record interspersed with alleged offensive
sound effects and coarse comments.

Ralph J. and Judith M. Baron — were
permitted to retain control of the
station pending the outcome of the
inquiry. Messrs. Kemm and Baron
also have a controlling interest in
WILA Danville, Va.
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Terms

are

in sale

of

WAVY-AM-TV

reached
WAVY
Portsmouth-Norfolk,

Va., and Gannett Inc., which is purchasing the stations for $4.5 million,
have reached an agreement with protestant Beachview Broadcasting Corp.
whereby the latter will not appeal the
transfer if it is approved by the FCC.
In return, Beachview is to be paid
$98,750 — which sum is to come out of
the purchase price paid for the station
by Gannett — when and if the transfer
becomes final, according to a letter
filed with the commission. Beachview
was a competing applicant for the ch.
10 facility
lostTeleradio
out to WAVY's
censee,and
Tidewater
Inc., on li-a
3-2 vote in 1956.
Last fall, Beachview had protested
the proposed sale on the grounds
WAVY-TV had "willfully and repeatedly" failed to live up to its programming
proposals (Broadcasting, Oct. 9,
1961). Beachview had charged Tidewater with a chain "of broken commitments, substitutions for promises, operating deficiencies and other willful
acts and omissions" and asked that the
station's license be revoked.
Tidewater countered that the Beachview protest was only the latest move
in a "sad history of delaying tactics . . .
The conduct of Beachview admits of
no purpose but harassment, delay and
vindication of ill-feeling toward Tidewater" (Broadcasting, Nov. 20, 1961).
The letter to the commission detailing the three-way agreement said that
none of the above charges were being
withdrawn. They still remain under
commission consideration, according to
an FCC spokesman. In agreeing to the
payment, Tidewater said it recognizes
that Beachview has expended "substantial sums in prosecuting its claim for a
tv station in Norfolk and in presenting
to the FCC matters which it believes
bear upon the public interest" involved
in the operation of WAVY.
Beachview has furnished WAVY-TV
with an itemized list of these expenses,
the letter (signed by J. Glenn Taylor,
Tidewater's president) stated. Tidewater therefore agreed that if the sale is
finalized, "it shall thereupon be legally
obligated to pay to Beachview Broadcasting Co. the sum of $98,750 (which
represents partial payment for out-pfpocket
expensesGiven
. . . )."
No Details
■ The letter did
not give the details of the expenses incurred by Beachview but said they
would be made available to the FCC
if so desired.
For its part, Beachview said that to
avoid further litigation it would agree
to let the FCC resolve the matters
raised against WAVY-TV without the
BROADCASTING, March 12, 1962

MORE

KANSANS

VIEW

KTVH

THAN

ANY

OTHER

KANSAS

TV*

Diversified economy brings stability to the rich Central Kansas market with an estimated $1,500,000,000 effective buying power . . . more than 290,000 TV families, all
within the BIG COVERAGE
of KTVH. And most important - these 290,000 families are
Kansas families, viewing TV programmed for Kansans. KTVH dominates the hub of this
rich Central Kansas area - WICHITA,
HUTCHINSON,
plus coverage over 13 other
important communities with 100% unduplicated CBS programming. To sell Kansas . . .
buy

KTVH

!
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necessity of a hearing or oral argument.
Beachview said it would accept the FCC
decision, which could be given in an
informal letter without a formal opinion
and order.
According to an FCC official, this
is the first time such a monetary agreement has been reached without the protesting party's withdrawal
its charges.
It is understood
the FCC of staff
still is
evaluating the numerous pleadings,
charges and countercharges in the case
and that the $98,750 agreement will
not be considered in deciding whether
to approve the transfer or to set it for
hearing.
Multiple-station and newspaper owner Gannett Inc., had contracted to
purchase WAVY-AM-TV 11 months
ago (Broadcasting, April 17, 1961)
and an application for FCC approval
was filed last June.
Tarzian
opposing

rebuts

filings

ch. 4 shift

Opponents have failed to give valid
reasons why ch. 4 should not be shifted
from Bloomington, Ind., to Indianapolis, Sarkes Tarzian, licensee of ch. 4
(WTTV [TV]), claimed in reply comments on an FCC proposal for the shift,
initiated at Mr. Tarzian's request
(Broadcasting, Feb. 19). The licensee
made a point-by-point rebuttal to opposing comments by the three Indianapolis tv stations.

WGCA

WIBC Indianapolis, now in contest
before the commission for ch. 13 there,
opposed the Tarzian view. WIBC said

TV

Channel
Columbia,

the answer to WTTV's financial problems lies in either more economical operation at Bloomington or a shift to

25
S.

C.

the west of that city "where a network
affiliation and successful operation
would appear insured." WIBC said
there appears to be no strong support
for an educational reservation at Indianapolis and that the FCC should not
reserve a channel for etv there until
the results of Purdue U.'s airborne etv
experiment are known and support for
etv use has solidified.

WCCB

TV

Channel
Montgomery,

32
Ala.

NATIONAL REPRESENTATIVE
WEED TELEVISION CORP.
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Tarzian asked the FCC to ignore any
overlap between ch. 4 in Indianapolis
and Tarzian's WFAM-TV Lafayette,
Ind. The licensee said he would give
up WFAM-TV, a uhf station, if necessary for the ch. 4 shift, but said that
this would deprive the public of that
uhf service; he said the FCC is considering authorization of dual vhf-uhf operation by a single licensee in the same
market.
The move would not affect existing
Indianapolis tv stations nor violate FCC
separation standards, WTTV said. The
station said the shift would benefit educational interests because WTTV would
continue educational programs and still

afford to carry more through increased
revenue. WTTV also pledged to continue to serve Bloomington needs.
The Assn. of Maximum Service Telecasters took no position on the proposed
shift, provided that minimum mileage
separation is enforced between both
adjacent — and co-channel facilities.
Tv

time

from

is held

exempt

price discount

law

The U. S. Supreme Court refused to
review a lower court decision which
holds that tv time is a service, not a
commodity — and thus not susceptible of
being considered in a Clayton Act antitrust treble damage suit.
The court's action left untouched an
October 1961 U. S. Court of Appeals
ruling which found that Amana Refrigeration Inc. had no cause of action
in its $9 million suit against CBS.
Amana claimed CBS discriminated
against some sponsors in the sale of
Class A time over CBS-TV stemming
from quantity discount practices. It
also charged that CBS required that it
purchase a group of stations and that
the network insisted the advertiser buy
a program in which CBS had an interest.
The program was the Phil Silvers Show
which Amana sponsored.
A federal district court in Chicago
dismissed the suit for failure to state a
claim on which relief could be granted.
It held that tv is a service, not a commodity. The appeals court upheld this
view. The Clayton Act refers only to
commodities. The Amana suit is
actually a counter-claim to one filed
by CBS for breach of contract. The
network claimed Amana owed it $285,000 for production and time charges.
Amana settled this claim but filed the
treble damage private antitrust suit.
This is the second time the Amana suit
has been refused review by the Supreme
Court; the Amana suit originally was
filed under the Sherman Act, but this
too was denied by the lower courts. Last
week's ruling was on an amended claim
against CBS.
FCC

deletes

as both

uhf, vhf

call it quits

Two television permittees, one uhf
and one vhf, threw in the towel last
week; the FCC canceled their authorizations and deleted their call letters at
the thwarted operators' request.
Jesse D. Fine, president of the licensee
of WTVI (TV) ch. 19 Fort Pierce, Fla.,
told the FCC that factors not apparent
when he examined the market have
made a financially successful operation
of the uhf channel impossible. His
company bought the construction permit for WTVI in July 1961 from Gene
Dyer. Mr. Fine said he offered to sell
BROADCASTING, March 12, 1962

the authorization back but was turned
down. He estimated WTVI would lose
$80,000 to $100,000 if it operated for
a year with no hope of being on a profitable basis at year's end.
Bill Daniels, president of Televents
Inc., permittee of KBWC-TV ch. 3 in
Gallup, N.M., requested cancellation
because four uhf translators bring the
programming of the four Albuquerque,
N.M., tv stations into Gallup and local
tv operation would be unprofitable.
Dodd
see

says

scientists

television

danger

Sen. Thomas J. Dodd (D-Conn.) is
after television programming again, and
has renewed his call for legislation empowering the FCC to regulate the networks.
Speaking at a conference on juvenile
problems at Oklahoma U., the chairman of the Senate Juvenile Delinquency
Subcommittee said television has contributed to the rise of juvenile delinquency by "unwittingly helping to mold
an unhealthy social landscape."
"Television," he said, "has been used
most recklessly. Dominated by the
three major networks, it has become a
tool of profit making, an expression of
network power."
Sen. Dodd said scientists are convidicon

vinced television's "present content of
violence, prurient sex, and other themes
of perversion and deviancy in human
behavior are a hazard to children, a
danger it would be foolhardy to neglect."
He said industry leaders "refuse to
improve television" and continue "disregarding the social health and emotional stability of our children." This
may be one reason, he said, that juvenile delinquency is on the rise among
children of stable and well-to-do families.
As a result, he said, some regulatory
power must be given the FCC. His subcommittee, which has been investigating television since last summer, is reportedly considering a network-regulation bill that would limit the number
of hours a station could accept from
a network.
The subcommittee is planning at
least one more public hearing before
writing its report, but the date has not
yet been set.
Bureau

switches

on WITT

The Broadcast Bureau last week
backed down on its position that the
license of WITT Lewisburg, Pa., should
not be renewed. The bureau said it will
not take exception to the "limited sanction" — a one-year renewal — recommended by Hearing Examiner Asher
Ende in his initial decision (At Deadline, Jan. 1).
BROADCASTING, March 12, 1962

film chain

exposure control

The finest in high resolution
vidicon film chains, model
PA-550 . . . designed for network
origination to provide the ultimate possible in television film
reproduction, utilizing 80 gauss
deflection system and stable circuits of the GPL military 1000
line system.

An order of magnitude

better

than other available film systems

;■"SIGNAL

TO NOISE

RESOLUTION
STABILIZED

OPERATION

RELIABILITY
Over 15 systems already in network service providing a "seeable"
picture quality.

difference in

For the best and most modern broadcast systems
and supplies, look to VISUAL— your SOURCE for
Superior Equipment from Specialist Manufacturers.
Sold by:
VISUAL

ELECTRONICS
CORPORATION

356 west 40th street • new york 18, n. y. • pennsylvani* 6-5I
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New applicant combine
asks ch. 9 in interim
A second group has applied for interim operation on ch. 9 Syracuse,
N.Y., pending a comparative hearing of
10 applicants for the final grant.
The new group is composed of four
of eight applicants who protested Valley
Main Studio at WDBJ-TV. New
building is one of the largest and most
modern in the entire South. Finest technical equipment — 316,000 watts e. r. p. —
CBS affiliate.

WDBJ-TV
You

Brings

the

About

Western

News

Wealsome

Virginia!

The prosperous, solid Western
Virginia market keeps making
news with its rapid industrial
growth. Blanket this market with
WDBJ-TV, Roanoke, now reaching
over 400,000 TV homes of Virginia, N. Carolina, W. Virginia —
in counties with nearly 2,000,000
population. For high ratings at
low costs, you're right to use
Roanoke and WDBJ-TV.

By A Dam Site. Completion of Smith
Mountain Dam (artists conception above)
will put another big man-made lake in the
heart of WDBJ-TV territory ... to create
new opportunities for sports industries.

Ask Your PGW Colonel For Current Availabilities

WDBJ-TV

Interim Tv Corp.'s application for temporary management of ch. 9 (Broadcasting, Feb. 5). Called Channel 9
Syracuse Inc., the group includes
Onondaga Broadcasting Inc., WAGE
Inc., Six Nations Tv Corp. and George
P. Hollingbery (head of station representation firm bearing his name). The
four own equal portions of the stock
and have invited all other ch. 9 applicants to participate on the same basis.
Asher S. Markson of Onondaga is
president; Frank G. Revoir of WAGE
Inc. and George P. Hollingbery are
vice presidents.
Valley Interim Tv Corp. is a temporary consolidation of applicants Salt
City Broadcasting Co. and W.R.G.
Baker Radio & Tv Corp. The eight
other applicants asked the FCC to dismiss Valley's interim application — holding they were given an ultimatum instead of a good-faith chance to participate.
Law
on

would
radio-tv

put reins
appeals

Rep. Morgan Moulder (D-Mo.),
chairman of the House Communications Subcommittee, has introduced
legislation he says would protect the
public against fake charity organizations
that might use radio or television to
solicit funds.
The bill (HR 10562) would require
stations broadcasting fund appeals to
make a complete report to the Attorney
General. The report would contain the
purposes for which the solicited money
would be used and the total amount received by anyone as a result of the
solicitation broadcast.
Rep. Moulder said his bill is not
aimed at reputable organizations. But
he said he has become concerned by
the large number of organizations
around the country that are broadcasting appeals for funds without any kind
of regulation.
Although he said he had no cases of
fraud in mind, there was a possibility
that solicited funds might be misused.
"The public should be protected against
being victimized by unscrupulous organizations," hesaid.
Globe-to-globe
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VIRGINIA

tv?

Television live from Mars, Venus
and the moon is the objective of the
National Aeronautics & Space Agency.
It asked Congress last week for $15

million to build a 210-foot radio antenna to receive signals from unmanned
television cameras which would be sent
to those planets to transmit scientific
information to the NASA laboratory
in Goldstone, Calif. The space probes
are scheduled after 1965, NASA said.
States

petition

FCC

for their etv needs
The Florida Educational Television
Commission has told the FCC it
plans to offer video tape courses for
exchange among etv stations in Florida
and that the only way in which this
plan could be made feasible would be
to reserve 12 additional uhf channels
for educational use in that state. FETC
had proposed such reservations last year
(Broadcasting, Dec. 11, 1961).
FETC, in comments filed with the
FCC, said the nine present etv reservations in Florida (five vhf and four uhf)
are not sufficient for its plans.
FETC has asked for uhf etv allocations in Brandenton, Ocala, Marianna,
Palatka, Leesburg, Lake City, Boca
Raton, New Smyrna Beach, Cocoa,
Madison, Ft. Pierce and Ft. Myers.
Uhf etv reservations already exist in
West Palm Beach, Panama City, Pensacola and Orlando. The National Educational Television & Radio Center has
filed comments in support of FETC's
request.
Kentucky and Georgia, Too ■ Following up its petition for eight educational uhf reservations in Georgia, the
Georgia State Board of Education
amended its request, substituting ch. 16
for ch. 17 in Warm Springs. The ch. 17
proposal conflicted with the Florida
educational group's plan to assign that
channel to Marianna; the two cities are
only 147 miles apart.
The board plans a state-wide etv network and says it can institute the system "at the earliest date" should the
FCC approve. It already has filed an
application for ch. 28 Columbus.
The National Assn. of Educational
Broadcasters has supported a proposal
for nine educational uhf reservations
in Kentucky (Broadcasting, Nov. 20,
1961) but is undecided as to whether
any channel should be available anywhere in the state or whether the proposed channels should be assigned to
specific cities. However, NAEB said,
the "pool" plan should be abandoned
if the assignment of all nine channels
for Kentucky were not certain under it.
The situation
Kentuckyforrequest
provides "an
ideal
the commission
to
foster educational tv and at the same
time help its objective of fostering expanded use of
NAEB said were
and
added that,
if uhf,"
the reservations
made, there could be "little doubt" the
stations would go on the air.
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No exemption for congressmen's 'reports'
When a program not exempt from
radio-tv reports were specifically not
exempted. The FCC reminded Rep.
the FCC's Sec. 315 "equal time"
Thompson that Sen. Russell Long
provisions, such as a congressman's
report to the people, is used as part
(D-La.) had said in debate that these
of an exempt program such as a
programs should not be exempted
bona fide newscast, the non-exempt
since many congressmen feel more
portion remains non-exempt. So the
advantage accrues to one minute as
FCC has told Rep. Clark W.
part of a newscast than to 15 minThompson (D-Tex.), who had asked
utes as a separate program because
if a four-minute weekly "report" he
the public tunes in to news proprepared for inclusion in regularly
scheduled 15-minute newscasts on
grams.
Rep. Thompson was also informed
KHOU-TV Houston is exempt.
The FCC said such exemption
that the "equal opportunity for use
would be inconsistent with the intent
of facilities" provision applies to
candidates for nomination to a given
of Congress when it amended Sec.
315 to exclude newscasts and other
political office as well as to candidates for election and that when an
types of programs on which a candielected official runs for renominadate's appearance is incidental to a
tion, equal time rules apply.
legitimate news event. Congressional

KRLA

asks

to take

commission

another

look

KRLA Los Angeles has asked the
FCC to examine its operation and
programming since a license renewal
hearing 16 months ago. The FCC has
on an examiner's recomnot yet acted
mendation made 10 months ago, that
KRLA be given a short term (oneyear) renewal. The hearing was held
on charges that the station conducted
fraudulent promotional contests and
that its license abdicated responsibility.
The station said the FCC's failure to
make a decision in the case has amounted to a sanction and asked that the proceeding be remanded for new testimony
on how the station and its licensee,
Donald Cooke, have since behaved.
A list of public service programs currently broadcast by KRLA was appended to the plea.
KRLA pointed out it had taken no
exception to the decision to issue only
a short-term renewal but said that it
had not anticipated such a lapse of
time between the decision and its implementation.
The

FCC

last week...

■ By the Broadcast Bureau, permitted
WBJA-TV Binghamton, N.Y., to shift
from ch. 56 to ch. 34 and to locate
studios at the transmitter site. The bureau also granted a construction permit
to Texas-Longhorn Broadcasting Corp.
for a new tv station on ch. 67 in Austin,
Tex., with 77.5 kw visual and 45.5 kw
aural power; antenna heigth 630 feet,
with studios and transmitters at the
same location. John R. Powley and
Robert D. Ballard are principals of the
Austin permittee.
■ Set aside October, 1961 grants to Albany Electronics Inc. for new tv vhf

translator stations in Laramie, Wyo.,
and designated those applications with
similar translator applications of Laramie Community Tv Co., a subsidiary of
Collier Electric Co. (whose microwave
applications have been previously set
for hearing). The hearing will be held
in Laramie and will be concerned with
allegations by Albany against the good
faith and character qualifications of
Laramie Community Tv Co. which petitioned for reconsideration of the Albany grant.
■ Shifted ch. 17 from Fort Lauderdale,
Fla., to Miami and reserved channel for
educational use. The Board of Public
Instruction of Dade County holds a
construction permit for ch. 17 (WSECTV). The board also operates educational WTHS-TV (ch. 2) Miami and
plans to use common studio facilities
for the two stations. WITV (TV) formerly operated on ch. 17 in Fort Lauderdale as one of the nation's pioneer
uhf stations.
■ Finalized rulemaking by substituting
ch. 15 for ch. 62 in Oneonta, N. Y.
To accomplish the shift, ch. 15 was deleted from Rochester and ch. 29 from
Gloversville, N. Y. William J. Calsam
had asked for the lower uhf channel
in Oneonta and said that he plans to
apply for a new station there.
WEAT-TV changes approved
A second West Palm Beach, Fla., tv
station received a grant to move its
transmitter toward Miami and increase
power and antenna height. In an action
announced Feb. 23, the FCC granted
changes to WEAT-TV which will move
to the same site as that approved a
week earlier for WPTV (TV) (Broadcasting, Feb. 19). The moves had
been protested by WTVJ (TV) and
WCKT (TV), both Miami.

available
episodes
now from

|

TELEVISION
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Critics might not like
Last Wednesday night WHAS-TV
Louisville gave away 11 sets of the
Encyclopaedia Britannica as prizes
for the best letters received in a
month-long contest on the topic
"Television is important to me because . . . ."
As a result of the contest, the station says it is now convinced more
than ever that "Mr. & Mrs. HomeTown-Viewer" understand television
a great deal better than some of the
medium's critics who have gained attention on the national scene.

A total of 2,951 entries were received from 48 counties in Kentucky and southern Indiana. Although a few were obviously legpullers ("My tv is a splendid piece of
furniture" or "Tv allows me to relax
to the point of sleeping"), the majority were serious and sincere efforts to evaluate the role of televi-

UPI

Broadcasters

Massachusetts

make

awards

A newsman who helped apprehend
a murder suspect and a priest who
saved a group of children from a gunwielding maniac were among those honored by the UPI Broadcasters Assn. of
Massachusetts.
Tom Phillips Awards (so named for
a former news director of WNEB
Worcester) were given to WBZ, WEEI
and WORL, all Boston; WHYN-TV
and WSPR, both Springfield; WTAG
Worcester; WTAO Cambridge; WPEP
Taunton; WLLH Lowell.
Mort Dean, WBZ Boston, won an
award for notifying police he had
spotted a suspected killer and David
Gearty for a newscast after the capture.
A special citation was awarded to the
Rev. Kenneth B. Murphy for an on-theair, midnight reading of the Bible (on
WORL) to calm a maniac.
It was the first year television stations were included in the awards.
WBZ-TV Boston won two awards — in
news (the filming of a suicide attempt)
and in documentaries ("Ballad for a
City"). WHYN-TV Springfield was
honored in the news class for a telecast
of Others
Gov. John
A. Volpe's
honored
were: inaugural.
Editorials: First place, WEEI Boston
(Tom Gorman); second place, WBZ Boston
(Paul O'Friel),
a joint
entry Worcester
with WBZ-TV;
honorable
mention,
WTAG
(Dick
Wright).
Documentary reports: WEEI Boston, Dick
Home and Art King for a production on
civil defense. A first place award also went
to Pat Romano, WTAO Cambridge, for a documentary on fallout. A second place award
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tv— but people do, says WHAS-TV
sion in the homelife of grass-roots
mountain to Mohammed." From
Fern Creek, Ky., a lady wrote that
America, WHAS-TV feels. Entries
tv "gives my aged mother much
came from parents, teachers, minpleasure; it brings into our home enisters, old people, shut-ins, doctors
tertainment and educational proand lawyers, the station said.
grams we could never have otherSamplings ■ A widow wrote that
A woman in Stamping Ground,
television "invites me to attend special events, explore geographical
Ky., said: "Through the tv in my
rural home, I am as close as my city
wonders, judge differing opinions,
neighbors to world happenings, soapplaud, laugh, cry or curse, but it
leaves the choice to me." A typical
phisticated entertainment arid nationwise."
lithomemaker:tv "With
replytle from
time fora recreation,
is like a
al sports events."
Dozens
of letters cited the "econtonic for tired mothers." From a
omy" of television. A typical writer
teacher: "I must keep up with world
observed that "For our growing famaffairs, current events, sports, the
ily, the tv set was our best investment, with dividends payable for
weather and the children — and the
children watch tv."
Another housewife wrote that television is like a "genie," bringing
the world closer with "education,
amusement, inspiration, travel and
news at the flick of a dial — my
was presented to Ken Lemere and WMAS
Springfield; honorable mentions went to
WLLH Lowell and WPEP Taunton.
News: Besides the award to Mort Dean
and the citation for Rev. Murphy, Tom
Phillips Awards were given to WORL and
Vin Maloney of Boston, and WSPR and
Keith Silver of Springfield. An honorable
mention award in news was given to WTAG
Worcester and Joe Petty.
NETRC

establishes

library

The National Educational Television
& Radio Center, New York, has established anational instructional television library with the aid of a $240,000
grant from the U. S. Office of Education.
The library, with headquarters in
New York, will facilitate the exchange
of instructional materials at all educational levels, according to Edwin
Cohen, NETRC program associate for
social science programming.

119V2

hours

of Sinatra

A 119Vi-hour Sinatrathon —
during which KRAK Sacramento
played the records of Frank Sinatra exclusively — has resulted in
a change in the station's programming format.
According to Manning Slater,
president and general manager of
KRAK, the mail and phone response (average 2,125 calls per
day) was so great that KRAK
was "forced" to adopt a new
"famous artists" format.

One elderly lady wrote that in her
come."
years to she
lifetime
has seen the entrance of
the automobile, the airplane and the
telephone, "but television is the
grandest of them all."
Three

radio

stations

get AP coverage awards
Three radio stations have been
awarded plaques for outstanding
achievements in cooperative news coverage during 1961 by the Associated
Press Radio & Television Assn.
Daniel W. Kops, president of the
association and president of WAVZ
New Haven, Conn., and WTRY Troy,
N.Y., announced the winners: KXOL
Fort Worth, Wendell Mayes Sr., president; KWWL Waterloo, Iowa, R. J.
McElroy, president and general manager, and WSOO Sault Ste. Marie,
Mich., Stanley Pratt, president.
Both quantity and quality of news
coverage were considered in judging the
winners, Mr. Kops said, and no attempt
was made to distinguish between first,
second and third awards.
Taft asks

NYSE

listing

Taft Broadcasting Co. has applied for
a listing of its 1,478,938 outstanding
shares on the New York Stock Exchange. Taft, which now trades its
stock over the counter, owns WKRCAM-FM-TV Cincinnati; WTVN-AMFM-TV Columbus, Ohio; WBRC-AMFM-TV Birmingham, Ala., and WKYT
(TV) Lexington, Ky. In the first fiscal
nine months ended Dec. 31, 1961, Taft
Broadcasting reported net earnings of
$1,379,812, equal to 90 cents a share,
as compared with $1,204,300, equal to
81 cents a share, for the previous corresponding period.
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-•-•Fearless-ProgramRTES

gives

its Gold

Stanton

Medal

award

Dr. Frank Stanton, CBS Inc. president, was awarded the 1962 Gold Medal
of the Radio & Television Executives
Society last Thursday (March 8) at
the 22nd annual RTES banquet in New
York.
The citation to Dr. Stanton reads:

the
chases
Manager*
out of
draw
fastest
the

East

or

West..
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"In recognition of his immeasurable
contribution to the advancement of radio and television, his insistence on the
highest concepts of journalistic freedom for the broadcast media, his abiding trust in the American people and
the democratic process, and his eloquent espousal of the American system
of competitive enterprise, the Radio and
Television Executives Society presents
its 1962 gold medal for outstanding
achievement in broadcasting. With this
medal go our deep respect, our sincere
affection and our fervent hope that he
will continue to give his qualities of
leadership to the industry of which he
is so great a part and to which he is a
signal example of devoted service."
Among the congratulatory messages
received by the RTES were two from
the recipients of last year's Gold Medal
awards — President John F. Kennedy
and former Vice President Richard M.
Nixon.
Greene

awards

dinner speaker

H. Carleton Greene, director-general
of British Broadcasting Corp., will be
the principal speaker at the Alfred I.
duPont Awards Foundation dinner in
Washington March 26. The foundation, which makes annual awards for
service in the public interest during the
preceding year by one large and one
small radio or television station and
by a news commentator, has changed
format to the extent of having a speaker
on the program in addition to the
award winners.
Metrotone

drops

ABC

account

Hearst Metrotone News Inc., New
York, announced Friday (March 9) that
it will terminate its agreement with
ABC-TV to furnish that network with
daily newsfilm services, effective April
7. The agreement has been in effect
since January 1954.
Caleb Stratton, vice president and
general manager of Hearst Metrotone,
had advised ABC of Metrotone's intention to end the agreement on Dec.
14, 1961, because it had proven financially unprofitable. Hearst Metrotone
News is owned equally by the Hearst
Corp. and by Metro-Goldwyn-Mayer.
ABC is reportedly negotiating with
Fox Movietone for use of its newsfilm
service.

TELEVISION
NEWYORK

• CULVER

CITY • CHICAGO

Stone
for

urges

NAB

support

radio

code

A plea for industry-wide support of
the NAB Radio Code was made last
week by Charles M. Stone, code manager, at the Communications Activities
Week (March 5-10) sponsored by the
U. of Florida School of Journalism,
Gainesville. Broadcasting Day was held
last Monday.
In a panel discussion on television,
FCC Commissioner Robert E. Lee and
Douglas L. Manship, president of
WBRZ (TV) Baton Rouge, La., were
divided on how best to solve the uhfvhf dilemma. Mr. Manship argued
that a shift of all tv to uhf would deprive rural areas of service they now
receive from vhf stations. Commissioner Lee countered that, with a uhf
system, these same rural areas would
soon have their own local stations.
Mr. Stone said that if the industry
is to demonstrate that it is capable of
self-regulation, a majority of all radio
stations must subscribe to the code.
Non-members as well as NAB-member
stations must support the code, he said.
"It doesn't make much sense to put
your best foot forward — then drag the
other one," Mr. Stone said. "It is imperative that a majority of all broad-

Just a note to let you
know how pleased
we are with your tape
programming service.
It achieved the

Corn m u n icat ions

"Breaking into Broadcasting" at a
panel during Broadcasting Day at the
U. of Florida's Communications Week
which took place March 5-10. Appearcasters become subscribers. ... It is
only with their support that we can
hope to convince those who would
regulate radio that it is the industry's
intent to maintain regulation from
Lee Ruwitch, president of the Florida
Assn.
within."of Broadcasters and executive
vice president of WTVJ (TV) Miami,
said that the political equal time problem can be solved through station editorials. He said stations with small
staffs should induce civic leaders to

Magne-Tronics

means

musical programming

top quality
on tape. With

specially-designed equipment

couldn't be beat."

is ideally suited for automatic

it

radio

programming. Available to only
one station in each market.
Write for details, audition tapes
and availabilities.

r

MAGNE-TRONICS

aid in presenting controversial questions in a fair manner.
Norman E. Cash, president of Television Bureau of Advertising, in a
speech the second day said more and
more businesses are turning to television advertising. He cited 1960 figures released by the First National City
Bank of New York which showed that
the national average increase in profits
was 4.1% while those firms which
spent 25-100% of their advertising
dollar on television showed a gain of
5.2% in profits.
Those spending over 50% on tv
realized 8.9% profit — over double the
national average, he added.
Broadcasting's day at the university
closed with a dinner featuring NBC
United Nations correspondent Pauline
Frederick and Commissioner Lee.

Two

NBC

Polk

Memorial

newsmen

to get

Award

The awards — bronze plaques honoring George Polk, a CBS correspondent
killed in Greece in 1948 — are made an-

(also

available through Magne-Tronics),

ing were (I. to r.) George Harvey, WFLA
Tampa; Charles M. Stone, NAB Washington; Douglas L. Manship, WBRZ
Baton Rouge, La., and Gene Walz,
WCKT (TV) Miami.

The George Polk Memorial Awards
for outstanding radio and tv reporting
will be presented to Robert Young and
Charles Dorkins of NBC News at a
March 29 luncheon in New York.

Broadcasters everywhere know that

results we desh-ed,
and at a cost that

Charles Castle
General Manager
WARN
Fort Pierce, Fla.

leaders discuss

nually by Long Island U.'s department
of journalism. Five other awards will
be given in other media, covering foreign, national and local reporting as
well as community service and news
photography.
The NBC newsmen were jointly cited
for exclusive film coverage in an NBC
White Paper that treated underground
resistance in Angola against Portuguese
military forces. The program was seen
Sept. 19, 1961, on NBC-TV, and was
produced by Al Wasserman and directed by Mr. Young. Irving Gitlin is executive producer of the While Paper
series.
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Strouse

asks

fm

on need

for new

views
statute

Ben Strouse, NAB director at large
for fm stations, is polling fm outlets for
their views on whether there is a need
for a new Communications Act (Editorials, March 5). In a letter to the
631 fm members of the NAB, Mr.
Strouse said the association has taken
no position and that a new law has not
been discussed by the board. He asked
these questions:
"Do you feel that a completely rewritten act is needed? Do you feel that
NAB, perhaps in concert with the Federal Communications Bar Assn., should
take the lead in fighting for such a completely revised act?"
Mr. Strouse, president of WWDCAM-FM Washington, asked fm members to reply "on this vital subject"
prior to NAB's June board meeting.

national sample of 2,500 people, 18 or
older. Of those questioned 47.2% reported ownership of one or more transistor or battery portable radios in
working order. A second survey was
made to verify initial findings. This
time the respondents were asked to
specify one or more radios that could
be operated if there were no electric
current in the home. The affirmative
count was 44.4% of the total questioned.

All six of New York's commercial
television stations now subscribe to the
Nielsen Station Index of A. C. Nielsen
Co. This was revealed when Nielsen
Vice President George
nounced that WNBC-TV
a client.

Blechta anhad become

The New York NSI features the Instantaneous Audimeter system which
provides an immediate audience count.
Also, since the Nielsen system retains
a home-by-home identity of the audiences, the socio-economic characteristics of the viewers (size of family, income, education, home ownership, etc.)
can be examined in detail.
The New York Nielsen system measures 298 receivers in 240 homes (over
20% of New York homes have more
than one tv set).
CBS

Radio

study

high portable

finds

usage

New attention is being given to the
portable radio receiver (usually transistorized) and the unmeasured audience it represents.
CBS Radio said last week that two
surveys made for that network by R. H.
Bruskin Assoc. indicate a substantially
larger national radio audience than that
measured by usual methods. The Bruskin surveys show more than 40% of
all U. S. homes own one or more selfpowered portable radio receivers in
working order and operating independently of any plug-in electrical source.
The network ordered the research
because of figures revealing consumers
spent about $ 1 billion for portables over
the past five years. Bruskin took a
BROADCASTING, March 12, 1962

Collins cites growth

gross

of etv

The use of television as an instrument of instruction has more than
doubled in the last five years, NAB
President LeRoy Collins told the 17th
National Conference on Higher Education in Chicago March 4.
Gov. Collins in the keynote speech
of the conference, said a technological
revolution is affecting every phase of
daily living, creating a need to educate
Americans "to live meaningful and rewarding lives in a world increasingly

Now CBS Radio says it's considering
what effect this large, but for the most
part uncounted, audience means to the
advertiser. While no flat percentage, of
say 40 or another specific number,
could be added to current in-home and
auto audience figures, CBS Radio indicated it is "working" on this problem
as a result of the Bruskin surveys.
Harper Carraine, director of CBS Radio's research, represented the network
in the audience research.

Metromedia
WNBC-TV
orders NSI
to make it unanimous

which operates six tv and four radio
stations; Worldwide Broadcasting, which
operates WRUL New York, international shortwave station, and the Foster
& Kleiser Outdoor Advertising Co.

dependent upon technology."
KIT moves

into new

studios

KIT Yakima, Wash., has moved into
its new studios at 114 S. 4th St. in that

up

city. Its former studios were completely destroyed by fire last Aug. 16.
The station, 5 kw on 1280 kc, operates 24 hours per day. Despite the fire,
it lost only 2 hours and 58 minutes of
broadcast time, switching to its transmitter location at the Chinook Hotel
and broadcasting from there until it
moved into the new building.

Metromedia Inc. reported last week
that gross revenue for 1961 rose to
$48,653,186 from $42,598,179, in
1960, while net income dipped to
$1,164,267 from $1,603,255 in 1960.
Earnings per share were 68 cents in
1961 and 94 cents in 1960. Metromedia
includes
Metropolitan Broadcasting,

1
MOST

SATISFIED

J

Add us to your list
of most satisfied
customers. One
primary reason for
our wonderful
success can be
attributed to your
fine arrangements
and tonal quality."
J. C. Burns
President
Background Music
Service
Mobile, Ala.

If you're looking for additional revenues,
join the background music operators who are
having "wonderful success" with this
Magne-Tronics service. It's an extra profit
source that fits neatly into your station
operation via fm multiplexing and/or wired
lines. You'll find prospects everywhere—
and all will enjoy the Magne-Tronics service.
Write for full details and availabilities.

RONICS
Motivational"
49 WEST
45th STREET

Background
Music
NEW
YORK
36, NEW YORK

Two

affiliates

'Defenders'

cancel
College cites Flambo

episode

G. LaVerne Flambo, general
manager of WQUA Moline, 111.,
has received a citation from the

An episode in CBS-TV's highly rated
series, The Defenders, telecast on Feb.
24, was declined by two network
affiliates after a closed-circuit preview.
WBTV (TV) Charlotte, N. C, and
WISC-TV Madison refused to show the
program, which dealt with the alleged
rape of a 17-year old girl.
CBS spokesmen acknowledge that
the two outlets refused to carry the
show, but say that the network has not
received wires, letters, or any significant
increase in viewer response over the
program.
What particularly disturbed WBTV
were the last five minutes of the episode in which the defense attorney
(Robert Preston) sums up his case.
The station felt that the summation,
with its implication that the girl actually

Augustana College board of directors in recognition of his
$25,000 gift to establish a scholarship fund at the school, his
alma mater, at Rock Island, 111.
The money, according to college
officials, will be used to provide
a $1,000 yearly scholarship and
bring outstanding leaders in the
fields of radio, television and
journalism to the campus.

and Frank G. Huntress Jr. and family
to Harte-Hanks Newspapers for aggregate sum of $6.2 million. Harte-Hanke
Newspapers, which already owns 37%
of Express Publishing Co., is paying
the Brackenridge estate $3.3 million for
its 331/3%, and the Huntress family,
$2.9 million for its 29% % . After FCC
approval, Mr. Huntress will become
chairman of the board of the Express
Publishing Co. (San Antonio Express
and News); Conway C. Craig, publisher of the Corpus Christi CallerTimes, will become president and pub-

desired the contact, could be "misconstrued" by youngsters in the audience.
Changing

hands

ANNOUNCED ■ The following sales of
station interests were reported last week
subject to FCC approval:
■ KENS-AM-TV San Antonio, Tex.:
63% of licensee Express Publishing Co.
sold by George W. Brackenridge estate

only

serious

buyers
your
We

will

do not send out lists. Every sale is handled on
are revealed only to serious,

financially responsible buyers. You avoid the risks of
selling without our deep knowledge

■ KFBB-AM-TV Great Falls, Mont.:
Sold by David E. Bright, Ernest ScanIon and Daniel O'Shea to Harriscope Tv
Properties Inc. for $850,000. Harriscope, owned by Burt I. Harris, Irving
B. Harris, Donald Nathanson and Lawrence S. Berger, also owns KTWO-AMTV Casper, Wyo.; KLFM (FM) Long
Beach and KKAR Pomona, Calif. KFBB
is on 1310 kc with 5 kw fulltime.
KFBB-TV is on ch. 5. Broker was
Blackburn & Co.
■ KKIS Pittsburg, Calif.: Sold by
Kankakee (111.) Journal to Pace-Shear
Radio Inc. for $300,000. Pace-Shear is
headed by John Pace, former western
broadcaster, and includes James Shear,
Beaumont, Tex., oilman, and Dr. Bedford Pace, Beaumont physician. Kankakee Journal owns WKAN, that city,
WRRR Rockford and WQUA Moline,
all Illinois. KKIS is a 5 kw fulltimer on
990 kc. Broker was Blackburn & Co.
■ KCUE Red Wing, Minn.: Sold by
Nicholas Tedesco and associates to Eldon Lum, Wahpeton, N. D., and
George Brooks, Fergus Falls, Minn.,
for $87,500. KCUE is 1 kw daytimer
on 1250 kc. Broker was HamiltonLandis & Assoc.

learn

identity

an individual basis. You

lisher of the San Antonio newspaper,
and Houston H. Harte, president of
the San Angelo Standard-Times and a
25% owner of KCTV (TV), that city,
will become promotions director of the
Express Publishing Co. Besides the
Corpus Christi and San Angelo newspapers, Harte-Hanks newspapers include Abilene Reporter-News, Big
Spring Herald, Denison Herald, Greenville Herald-Banner, Marshall NewsMessenger and Paris News, all in Texas.
Express Publishing Co. bought what is
now KENS-AM-TV in 1954, paying
$3.5 million to Storer Broadcasting Co.
KENS is on 680 kc with 50 kw daytime
and 10 kw nighttime. KENS-TV is on
ch. 5. Both are affiliated with CBS.

of markets

APPROVED ■ The following transfers of
stations interests were among those approved by the FCC last week (for other
commission activities see For The
Record, page 93).

. . . and are further protected by our
reputation for reliability!

BLACKBURN
RADIO

• TV

• NEWSPAPER

NEGOTIATIONS
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Company,

Inc.

BROKERS

• FINANCING

WASHINGTON, D. C. CHICAGO
H. W. Cassilt
lames W. Blackburn
William B. Ryan
jack V. Harvey
Joseph M. Sitrick
Hub Jackson
RCA Building
333 N. Michigan Ave.
FEderal 3-9270
Chicago, Illinois
Financial 6-6460
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&

• APPRAISALS

ATLANTA
Clifford B. Marshall
Stanley
Robert M.Whitaker
Baird
John C. Williams
1102 Healey Bldg.
JAckson 5-1576

BEVERLY HILLS
Colin M.
Calif.
BankSelph
Bldg. 1
9441 Wilshire Blvd.
Beverly Hills. Calif.
CRestview 4-2770

■ WZIP-AM-FM
Cincinnati, Ohio:
Sold by Carl H., Robert D. and Richard
E. Lindner to News-Sun Broadcasting
Co. (Waukegan [111.] News-Sun) for
$168,000. Buyer owns WKRS Waukegan. Principal stockholder of Waukegan newspaper, F. Ward Just, holds
minor interest in WROK-AM-FM
Rockford, 111.
■ KRAZ Albuquerque, N. M.: Sold by
J. W. and Carl Hedges and J. L. Anderson to John Burroughs for $93,000.
Mr. Burroughs owns or controls KENM
Portales, KZUM Farmington, KSWS
Roswell, all New Mexico, and KMUL
Muleshoe, Tex.
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Florida stations claim
Florida broadcasters believe they
are the most active users of on-theair editorials and they cite a statewide survey to support this belief.
The state also lays claim to originating the daily tv editorial, in September 1957 by WTVJ (TV) Miami,
according to Lee Ruwitch of WTVJ,
president of Florida Assn. of Broadcasters.
An FAB survey shows that 65%
of the stations which responded to
a questionnaire editorialize, six tv
and 34 radio. Two non-editorializing
tv stations plan to start soon; six
radio stations have similar plans.

editorializing title
Mr. Ruwitch said the survey
showed 75% of tv stations editorialize compared to 65% of radio stations; of those which editorialize,
43% do so daily, 17% weekly, 7%
monthly and 33% when needed. The
survey showed that in 38% of cases
the manager determines the stand
compared to 30% based on an editorial board, 17% on the news director, 11% on owner-president, 2%
on commentator and 2% on program director.
FAB found 43% of editorials are
written by the manager, 43% by
the news director, 17% by owner-

president, 7% by research assistant,
2% by commentator and 2% by
program director. Editorials are
voiced as follows: Manager 45%;
news director 36%; announcer on
duty 11%; owner-president 7%;
program director 7%; commentator
4% ; women's director 4% ; newsman
2%. Totals over 100% in preceding
tallies are due to multiple answers.
The association circulates station
editorials to members. It plans a
broadcast editorial contest among
college students and believes the
idea could become a nationwide
project.

Media

reports...

On the air ■ WUFM (FM) Utica, N.Y.,
plans to go on the air about April 1.
The station, owned by Phi-Hidelity Inc.
(Russell W. Baldwin Jr., president),
operates on 107.3 mc with 3.6 kw.
Mars names agency ■ Mars Broadcasting Inc., Stamford, Conn., appoints
Allston, Smith & Somple, Greenwich,
Conn., for advertising and sales promotion. Mars creates and sells on-theair programs and promotions for radio
stations.
Air debut ■ KVEG Las Vegas, Nev.,
went on air last month. The station,
500 w on 970 kc, is owned by George
M. Mardikian, Floyd Farr and George
D. Snell. They also own KEEN San
Jose and KCVR Lodi, both California.
The station will feature country and
western music. It is represented by
Geogre P. Hollingbery Co.
NBC Radio adds one ■ KSEN Shelby,
Mont., has become a premium affiliate
of NBC Radio. John Lyon is president
of the station, which is owned and
operated by Tri-County Radio Corp.
KSEN operates on 1150 kc with 1 kw.

become the fourth outlet in the Alabama Educational Tv Network. Channels 2, 7, and 10 have heretofore served
Alabamans with the non-commercial,
educational telecasts. Programs produced for the network in the studios of
Auburn U. and the U. of Alabama, and
in Birmingham by the six Jefferson
County public school systems, will be
relayed via ch. 26's 500 ft. tower which
will be located at Patterson Field, several blocks from the State Capitol.

"I

believe

going

you

would

New facility ■ Televised instruction of
pupils in elementary schools of northern lower Michigan are now available
for the first time over the facilities of
WWTV (TV) Cadillac-Traverse City.
Courses in elementary art (9:30-9:55
each Monday and Tuesday morning)
and science ( 10-10:30 a.m. on the same
days) will continue weekly through
May 22.
Rebroadcast ■ A translator station atop

be

making

a

mistake

into broadcasting ownership."
(. . . this is an actual sentence from a letter just
written by one of our associates to a man with
$50,000.00 to place as a down payment on a
radio station.)

After reviewing his qualifications and interests, we gave him our
honest opinion of his chances of successfully owning and operating a radio station.
Our concern as station brokers extends beyond that of just making a sale. It has to be a good sale from the standpoint of both
buver and seller!

Move ■ WLAM Lewiston, Me., has
moved its business and sales offices into
a newly completed addition to its transmitter-studio plant in Auburn, Me. The
station's mailing address remains at P.O.
Box 929, Lewiston, Me.
Educational shows ■ WEWS (TV)
Cleveland, pioneer in educational
courses on television, has announced
the addition of 10 educational programs
weekly to its format. This brings to
21 the number of educational programs
WEWS is telecasting.
Fourth etv outlet ■ Construction has
begun on the Montgomery etv station,
ch. 26, which upon completion will be
interconnected by microwave relay to
BROADCASTING, March 12, 1962
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and on both of these separately programmed stations at a single price.
L. A. telethon ■ An 11 -hour telethon
on KTTV (TV) Los Angeles from
7 a.m. to 6 p.m, Sunday, Feb. 25,
raised $90,500 in pledges for the
Southern California Arthritis & Rheumatism Foundation^ annual "Stop Arthritis" drive. More than 100 Hollywood personalities took part in the telethon, with Ben Alexander and Jack
Kelly as masters of ceremonies.
WCAU award ■ The Sales Promotion
Executives Assn. of Philadelphia has
honored WCAU, that city, with its annual award for having made the "greatest contribution to community leadership of any medium." The award was
accepted for the station by Thomas J.
Swafford, vice president and general
manager.
Raymer

briefed

on

Knorr

A slide film presentation describing the markets and radio stations
in which Knorr Broadcasting Co.
operates was given by Walter Patterson (1), Knorr executive vice president, to officials of the Paul H. Raymer Co., New

stations,

markets

appointed station representative. Raymer officials viewing the presentation are (seated 1 to r) Paul Raymer,
president; John Wrath, vice president, Chicago, and (standing) Mitch
DeGroot, vice president, New York.

York, Knorr's newly

Mt. Diablo began broadcasting all
KQED (TV) San Francisco programs
on ch. 80 to northern San Mateo
County. Sharing the cost of the $15,000 venture are the school districts
and the television audience of the two
East Bay counties. To date the KQED
Citizens Committee has succeeded in
obtaining $8,300 of the necessary
amount.
Catv sold ■ Aztec Community Tv Inc.,
Aztec, N.M., community antenna system serving approximately 1,000 customers, has been sold to Televents of
New Mexico. Price was $136,000. Televents of New Mexico is headed by
H. J. Griffith of Frontier Theatres,
Dallas. The Aztec catv system will be
managed by Systems Management Co.,
a subsidiary of Daniels & Assoc., which
was the broker in the transaction.
Market study ■ Tele-Broadcasters Inc.,
owners of Spanish-language stations
KALI San Gabriel and KOFY San
Mateo, both California, has engaged
Far West Surveys Inc. to prepare a
population study of the Latin American
markets in California, starting with Los
Angeles and San Francisco. The San
Francisco population report will be accompanied by a consumer report on
brand preferences of the Latin Americans in the bay area.
Jazz format ■ KBIG Avalon (Catalina), Calif., is changing its program
format to one of "contemporary good
68 (THE MEDIA)

For humanitarianism ■ Philip P. Allen,
president and general manager of
WLVA-AM-TV Lynchburg, Va., has
been
withhumanitarianism
B'nai B'rith's third
annualpresented
award for
and
community service. Mr. Allen received
the presentation from Dr. Macey H.
Rosenthal, chairman of the award committee, who cited Mr. Allen's carefulness to "present both sides of every

music" on March 19, with commercials
to be broadcast only at the quarter-hour.
William A. Sawyers, vp and general
manager, in announcing the new format,
which
he new
described
as "subdued
jazz"
said that
rate cards
will be issued
concurrently with the format change.
Three cards, all similar, will offer time
on KBIG, KBIQ (FM) Los Angeles

Vincennes

argument and question" in order "to
bring understanding and good will."
New source ■ The five Plough Group
stations have joined the Public Service
Radio Network, a service providing
one-minute informative material for
radio stations. Plough Group stations
are WJJD Chicago, WCOP Boston,
WCAO Baltimore, WPLO Atlanta and
WMPS Memphis.

U. plans

commercial tv-etv-catv
for the school by Howard S. Frazier,
One school is going to put its educational tv broadcast station on a
broadcast consultant, is that the catv
systems will pay for the operation of
paying basis.
ch. 52. In fact, the catv systems are
Vincennes (Ind.) U., a two-year
expected to pay themselves off after
junior college, has just about completed a three-part plan which, it five years. Part of the program is to
use some of the catv channels for
hopes, will benefit the school and
the community.
supplementary services — ■ news,
weather, stock market and, if it
The three parts of the school's
comes, pay tv.
plan: a $500,000 bond issue, an application for ch. 52 in Vincennes and
The ch. 52 station will be operated as a commercial station like
the establishment of three commuthose at Iowa State U. with some
nity antenna systems to cover four
communities in the area. The comeducational programming. The uhf
channel was moved from Princeton,
munities: Vincennes, Washington,
both Indiana, and Lawrenceville and
Ind., to Vincennes last year at the
request of the university.
Bridgeport, both Illinois. The ninechannel catv systems will bring in tv
It is the feeling of the university
signals from commercial stations in
that this dual off-air/ wire coverage
St. Louis, Evansville, Terre Haute,
will serve to blanket its area for regBloomington (111.) and Louisville as
ular commercial offerings and eduwell as the ch. 52 local station.
cational presentations. The school
The key to the plan, worked out
is headed by Dr. Isaac Beckes.
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INTERNATIONAL
Desilu

forms

for Canadian

sales

arm

business

Formation of Desilu Sales Ltd. of
Canada was announced last week by
Desilu Productions President Desi
Arnaz.
Establishment of the Canadian syndication subsidiary is the final stage of
the Desilu plans for an international
organization to distribute its filmed
television programs, Mr. Arnaz said.
Desilu Sales has offices in Montreal,
Toronto, Winnipeg, Calgary and Vancouver— all using the facilities of the
program division of All-Canada Radio
& Television Ltd.
Shows scheduled for release in Canada are The Untouchables, Guestward
Ho!, Harrigan & Son, The Texan and
The Desilu Playhouse.

NSI

your
TV

' ftudtencas

or

Buy

in
Look at the Book (whichever you use)! . . . The first survey made since
SHREVEPORT became a 3-station market, commenced just 8 weeks after
Tall-Tower KTAL-TV entered the picture!
mm
FIRST in average-homes-delivered !

UK's ad tax attacked
The United Kingdom's current 10%
tax on tv time sales has been sharply
attacked by two leading advertising
men who met with Britain's Chancellor
of the Exchequer Selwyn Lloyd.
They are the president of the Incorporated Society of British Advertisers, Charles Buck, and the president
of the Institute of Practioners in Advertising, Robert Bevan.
The two ad men said that any tax on
advertising harms the economical marketing of consumer goods. The 10%
tax which was imposed on May 1,
1961, was said to be the first tax on a
productive service in this country.

Irish tv network

NSI

. Z-L— ~1*.'1T.1..„,.'.

31%
sta" CB
than Sta.
MORE than
16% MORE

PRIME NIGHTTIME*
PRIME DAYTIME**
mmmmmmmm

2% MORE

than Sta. B

39% MORE

than Sta. C

-z:~:~

FIRST in average-homes-delivered in
27% MOREE than
sta' CB
than Sta.
23% MOR
PRIME DAYTIME**
Second in average-homes-delivered in
only 200 homes less than

ARB

PRIME NIGHTTIME*

long-established Sta. B

goal

Telefis Eireann, the Irish tv network,
plans to reach national coverage of the
Republic by October this year. Five
new transmitting stations will be in operation by that date. Only one will
beam 405 line signals. The rest will be
on 625 lines, the higher definition
standard used by most European countries, but not by neighboring Britain or
the British territory of Northern Ireland.
In July the station now serving the
Dublin area will go into dual standard
operations, sending signals on both 405
and 625 lines.
CAB

! *

best

*6:30-10PM, Mon.-Sun.
♦♦9AM-12N, 1-4PM, Mon.-Fri.
ktaltv

NSI-ARB November, 1961

Channel 6 for SHREVEPORT-TEXARKANA
■ BLAIR

TELEVISION ASSOCIATES
National Representatives

Walter M. Windsor
Gen. Mgr.

\\}- — \ James S. Dugan
Q

United

Press

International

Sales Dir.

k

to classify agencies

Advertising agencies enfranchised by
the Canadian Assn. of Broadcasters will
in future be divided into two classes,
national and regional. National agency
classification will require a minimum of
$150,000 in annual billings and at least
three national accounts. Regional agencies under the new classification can
cover one or more specific cities or a
specific region.
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UHF

WINS

A

to flatlands

revisit

shows

market

100

ITS

and

miles

OWN

hill country
broad

BROAD

served

created

How good is uhf? Six years ago BROADCASTING
wanted an answer to this question. The editors
wanted to know how well uhf in island markets —
those without substantial vhf competition — was
serving (1) its metropolitan homes and (2) its
trading area 40 and 50 miles out.
Senior Editor J. Frank Beatty went first in 1956
to a flat-terrain market— South Bend-Elkhart, Ind.,
and then to a mountain market, Scranton-WilkesBarre. His interviews with stations, sponsors, servicemen, distributors and finally talks with those
who view uhf in their homes showed the upper
band, while covering a generally shorter radius

only

by high

band

service

What has happened in these contrasting markets in six years? A great deal, Editor Beatty has
discovered in a return inspection of these markets. Part I of this series shows remarkable progress in South Bend-Elkhart and includes an inspection of one of the truest uhf islands in the
nation — Fort Wayne, approximately 80 air miles
to the southeast.
This is Part 1 of the uhf story. Part 2 will appear
next week.

within a 35 to 40-mile area and by
a lesser percentage as the distance increases.
Six- Year Gain ■ Important progress
has been made by the six uhf stations
in the markets since 1956. A tour of

All the pro-vhf testimony on Capitol
Hill and the acres of bulky briefs in
the FCC's files can't convince the satisfied viewers in two uhf islands — South
Bend-Elkhart and Fort Wayne — that
vhf is a superior form of television.
The plain fact is that uhf is technically superior to its older, lower-band competitor in several respects though the
most enthusiastic uhf booster will quickly concede the higher-band signals can't
push as far out into the hustings with
present equipment.
Television in these two uhf islands is
much like television anywhere else —
enjoyed by up to 90% of the homes

inspection around South Bend-Elkhart
at that time showed the three stations
were operating in the red, burdened
with minority but harrassing competition from older vhf stations and technical problems as well as the headaches
that beset any new medium — and uhf
hadn't yet proved itself at that time.
Six years later a visit to this uhf
island and the adjacent uhf-only Fort
Wayne market about 80 air miles to
the southeast reveals a half-dozen uhf
operations that are efficiently serving
over a million people with primary
television and close to another million
with secondary service.

(SPECIAL REPORT)

by u's

than vhf, was fully capable of providing a basic
tv service which in some respects was superior to
vhf. (See BROADCASTING, May 7, 14, 1956).

The flatlands of northern Indiana, a
pioneer proving ground for uhf television, offer persuasive evidence that
cities, towns and farms scattered over
a 100-or-more-mile area can be tied by
uhf into a cohesive market.

70
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South Bend-Elkhart stations are —
WNDU-TV, owned by U. of Notre
Dame du Lac, with stock voted 100%
by Rev. Edmund P. Joyce CSC; WSBTTV, owned by South Bend Tribune;
WSJV (TV), owned by Truth Publishing Co., John F. Dille Jr., president.
Fort Wayne stations are — WANETV, owned by Corinthian Stations, C.
Wrede Petersmeyer, president; WKJGTV, owned by WKJG Inc. (Truth Publishing Co. is principal); WPTA (TV)T
owned by Sarkes Tarzian Stations.
In 1956 five uhf stations in the markets— three in South Bend-Elkhart, one
in Fort Wayne and one north of the
city — had trouble convincing national
and regional advertisers their signals
really fed viewable programs much beyond city limits.
Agency Change ■ All that has
changed. Informed agencies have about
BROADCASTING, March 12, 1962

abandoned their down-grading of welloperated uhf stations. Technical problems have been overcome by stations
and servicemen. Towers are higher.
Many areas once blind are getting service. Finally, each of the two markets
has its transmitters bunched on antenna
farms, greatly simplifying the home installation problem.
A nice gift from the FCC has
changed the uhf-vhf pattern in several
counties on both sides of the IndianaMichigan line. Kalamazoo vhf has become less of a problem to South BendElkhart uhf stations since WKZO-TV
was given a permit to move its transmitter about 20 miles to the north. That
shift takes WKZO-TV closer to Grand
Rapids and diminishes vhf competition
for the South Bend-Elkhart stations,
broadcasters explain.
Out of this shift WKZO-TV acquired
a substantial new audience. One of the
station's arguments to the FCC was that
WKZO-TV would be less of a competitive factor in the South Bend-Elkhart
uhf territory.
The other vhf competition in this
territory comes from Chicago, 73 miles
westward.
Although the impact of vhf no longer
is a major problem, many timebuyers
have been slow to decide this thriving
market
can't be covered by surrounding
vhf
stations.
Small Vhf Tune-in ■ Only 2% of the
nighttime tv tune-in for the metropolitan South Bend-Elkhart market is vhf

mazoo with community programming,"
he said. WSBT-TV has a staff of news
stringers in a dozen towns who report
three times a day.
Statistics Behind ■ Some of the market studies and surveys used in making
buying decisions haven't caught up with
the important changes in the South
Bend-Elkhart stations' service area. Until these figures are updated, the three
stations contend, they'll continue to face
problems in selling national advertising.
Station engineers emphasize the importance of the shift from high to low
uhf channels. Bazil O'Hagan, chief engineer of WNDU-TV, said the move
from ch. 46 to ch. 16 had the effect of
quadrupling power, adding 6 db. Antennas, transmission lines, sets and wave
propagation have all improved, he said.
Scott Hagenau, chief engineer of
WSBT-TV said there is considerable reception beyond the theoretical contours,
emphasizing the station's new antenna
to be installed during the summer will
extend the line-of-sight horizon distance
from 31 to 62 miles and bring the present Grade B area into Grade A service.
A close examination of the South
Bend-Elkhart and Fort Wayne markets
will convince a fact-hunting observer
■ Uhf coverage is better — much betthat
ter——than its detractors say.
■ An all-uhf nationwide system, with
adequate power, high towers and boost-

ers, seems technically if not politically
or economically feasible.
■ Uhf-only service, efficiently managed in the Northern Indiana manner,
is a highly effective medium for national, regional and local advertisers.
■ The theoretical A and B circles on
engineering maps fail to allow for ( 1 )
the powerful urge that moves fringearea dwellers to pull in distant uhf signals and (2) the persistent outward
push of these signals beyond the curves,
especially where terrain is favorable.
Northern Indiana is ideal uhf territory. Besides being level, the land supports a prosperous agriculture resulting
in few large wooded areas to absorb
signals, and community cable systems
are infrequent.
Known facts of electronic life are
fully recognized by Northern Indiana
uhf operators. They're quite aware of
the more severe shadowing and the
shorter range compared to vhf propagation. But they point to the lack of cochannel and adjacent-channel interference in the uhf band, the superior picture delivered in basic coverage areas,
the lack of man-made mechanical interference and the improved performance gained as the result of operating
experience and equipment progress.
Receiver Quality ■ The most common complaint among uhf station managers is the calibre of uhf receivers.
They're really much

better than mid-

or "others," according to the American
Research Bureau's November, 1961
survey.
And in Fort Wayne, a classic example
of a uhf island, the vhf or outside tunein over much of the day is too negligible
to be measured.
A South Bend-Elkhart station manager, Paul Brines of WSJV (TV), recalled that viewing of outside stations
in that market was 11.8% as recently
as 1958. It took rosy spectacles at that
time to include a half-million population in the market's primary and sporadic uhf reception area; now the figure is pushing a million.
Tom Hamilton, managing WNDUTV, said coverage will continue to grow
as all-channel sets dominate dealers'
sales over a dozen counties. Uhf sets
have greatly improved in the last six
years, he said, but there's room for a
lot of development in both receiving
and transmitting equipment. This
would be speeded up if Congress required all sets to be all-channel models.
At WSBT-TV, first uhf station in the
market, Arthur R. O'Neil, manager,
said new transmitter antennas have
smoother radiating patterns and all stations are providing specialized, regional
news to points 60 miles out. "We're
all moving toward Chicago and KalaBROADCASTING, March 12, 1962

This is a uhf coverage map as seen
from the perspective of the men who
pay the bills — the advertisers of the
three uhf stations in South BendElkhart and the three in Fort Wayne.
The map shows some of cities 25 or

more miles out where sponsors have
convincing evidence they are getting
results, with mileage shown. Evidence
on which the map is based came from
7/1
a dozen sponsors who could pin-point
definite results.

1950 sets, especially since the 6AF4
front-end tube was replaced by the
6AF4A and similar tubes, but there's
still room for a lot of improvement,
they contend. With better sets will come
larger audiences and better pictures.
Most receivers work better in the
lower uhf frequencies. The Northern
Indiana stations have moved since 1956
out of the less efficient channels from
40 mc upward and the shifts have
greatly extended their range.
There's no question — uhf stations
need higher towers and higher power
to match or draw near the range of
vhf. South Bend-Elkhart experience
shows what higher towers can do. The
transmitters are lower-powered than
those in Northeastern Pennsylvania
where the Scranton and Wilkes-Barre
market is covered through a combination of hilltop antennas and a megawatt or more power — a combination
that licks many of the shadows inherent
in mountain country. A hundred community cable systems fill in the blind
spots in Pennsylvania.
Some specific trends stand out after
a week of inspection in Northern Indiana. Here are signs of progress since
the last look around the area in 1956:
■ Uhf saturation in the main cities
— South Bend-Elkhart and Fort Wayne
— runs around 90% ; in a dozen or
more counties adjoining each market it
ranges from 50% to 90%.
■ The signal range has been extended
10 to 25 miles.
■ Sponsors claim they get results out
to 60 miles, even more (see stories
pages 72 and 75).
■ Servicemen solved the special uhf
techniques years ago and say they seldom face any special problems with
newer sets.
■ Distributors and servicemen say
both black-and-white and color pictures
are better on uhf.
■ Transmitter efficiency is high.
■ All-channel set sales completely
dominate the urbanized metropolitan
areas and six or eight surrounding coun-

ties; they're ahead of vhf-only sets and
gaining in outlying counties.
South Bend-Elkhart and Fort Wayne
face contrasting problems when they
sell time though both are good examples
of uhf islands. Fort Wayne, a metropolitan area of 232,196 people (1960
census) has no trouble gaining acceptules. ance as a "must" buy on national schedBut South Bend-Elkhart are less well
understood by many national buyers
though the market is larger — 345,404
in St. Joseph and Elkhart counties. For
reasons best known to the federal
bureaucrats who made the strange decision, the contiguous cities of South
Bend and Elkhart, connected by Misha72 (SPECIAL REPORT)

waka, are classified as separate. (See
separate market reviews.)
Big-Market Concept ■ The concept
of a market as an area of 100 or more
miles diameter tied together by a cluster
of tv stations is now widely accepted in
advertising and distribution circles.
Kenneth Sprague, U. S. Rubber Co.
sales ofrepresentative,
company's
use
Kidsville USAsaidon the
WSJV
South
Bend-Elkhart had helped increase sales
27% in an area extending eastward 70
miles to Angola, Ind.; south 40 miles
to Rochester, Ind., and northwest 40
miles to Benton Harbor.
In each of the two markets the surveys show around
250,000 homes

served by the uhf stations. The solid,
reliable audience runs at least 200,000
tv homes; the homes reached in the
course of a week will approach a peak
of 300,000 for each market.
This is the type of service three uhf
stations in South Bend-Elkhart and
three others in Fort Wayne are providing. The details were picked up in a
plane and auto itinerary that included
several hundred interviews in person
and by telephone.
Does uhf really work? Ask the
viewers and advertisers and appliance
dealers around Northern Indiana where
uhf has passed three basic tests —
dollar, audience and service.

SOUTH

BEND-ELKHART

STORY

Uhf

gain in million-person

area,

continues

where medium's praised for
A million people live within the normal coverage area reached by the three
South Bend-Elkhart uhf television stations, their audience studies indicate.
Radiating out over a 16-county area,
these stations provide the principal
video service for an estimated 200,000
homes that are beyond the effective
reach of consistent, three-network service from vhf stations.
Another 50,000 tv homes get good
to sporadic uhf reception but also are
within range of Chicago or Kalamazoo
vhf stations. Some receive poor to fair
signals from the three uhf stations in
Fort Wayne.
Uncountable other homes receive
fringe reception from South Bend-Elkhart stations.
These estimates — and there's no foolproof way of counting the number of
uhf homes — reflect enormous growth in
the coverage of the South Bend-Elkhart
stations since 1956. At that time they
were operating on higher channels. The
shift downward to channels under the
35 mc point has greatly broadened the
coverage, encouraging the purchase of
all-channel sets, station engineers say.
In fact, it's hard to find many newmodel vhf-only sets within the 40-plus
mile primary-radius of the stations.
American Research Bureau gives the
three uhf stations 98% of the metropolitan area tune-in for the metropolitan area. That leaves 2% for vhf.
All-Channel Sales Up ■ The ratio of
all-channel set sales is increasing in
southern Michigan, according to Robert Harmon, vice president and sales
manager of West Michigan Electric
Co., RCA distributor for 13 counties
in southern Michigan and northern Indiana. Michigan City, Ind., across the
southern tip of Lake Michigan from
Chicago, and LaPorte, Ind., both were
vhf markets in 1956 but now set sales

plains

both color, distance
are half vhf and half all-channel, he
said. Benton Harbor, getting Chicago
vhf signals across the lake, switched
from vhf to 60% all-channel sales in
1961,South
he added.
It's antenna
40 air miles
the
Bend uhf
farm. from
Mr. Harmon said his company has
never sold a vhf-only color set because
he finds South Bend uhf color pictures
much better than vhf from Chicago.
He ascribed superior uhf color to "technical factors." Color set sales are increasing, running 25% above the first
six weeks of 1961, he said.
Most places from Benton Harbor
northeast to Watervliet can get South
Bend-Elkhart with a bow-tie antenna,
Mr. Harmon said. He observed that
the uhf signals are going 20 to 25 miles
farther out than was the case several
years ago when the uhf stations were
on higher channels.
Six years ago the three stations
reached an area containing less than a
half-million people. Uhf was taking
hold at the time but it had to compete
with expensive vhf antenna arrays atop
many homes. Today many of these
arrays are missing, easy prey to plains
winds. Others have survived the wind
but the vhf tune-in has declined as uhf
signals, receivers and programming have
improved.
Million-bound ■ Clarence W. Harding,
research director of WSBT-TV and the
South Bend Tribune, estimates the basic
16-county uhf area had a population of
975,000 in 1961. At the rate the area
is growing — over 2% a year — the population will near the million point by
the end of 1962.
The refusal of the U. S. Census Bureau to tag South Bend, Mishawaka
and Elkhart as a single metropolitan
market forces a realistic researcher to
adopt his own formula. In 1960 the
federal bureau counted 238,614 people
BROADCASTING, March 12, 1962
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"The two major markets at the top of Indiana — Ft. Wayne
and South Bend-Eikhart — give advertisers a sales-rich interurbia fast approaching $3 billion in combined buying power.
UHF blankets this high-income area— and uncovers ultra-high
sales for advertisers who use both WSJV and WKJG-TV."

John F. Dille, Jr. is President of WSJV-TV,
South Bend-Elkhart; WTRC-AM/FM,
Elkhart; WKJG-TV and AM, Ft. Wayne.
IN SOUTH BEND-ELKHART: WSJV-TV
HOMES DELIVERED ARE UP 22y2%
IN LESS THAN THREE YEARS!
Source: Comparing average
quarter-hour totals, A. C.
Nielsen Television Audience
Station Index, 1959-1961.

o

"A Coverage"

m

ohio

"B Coverage"
Fringe

IN FT. WAYNE:

WKJG-TV

HAS

MORE

VIEWERS PER QUARTER-HOUR THAN
THE TWO OTHER STATIONS COMBINED!
Source:

Latest

Nielsen

(November) — using quarterhours when two or more
stations were on the air,
Sunday through Saturday.

Sell the wealthy
top of Indiana!

CALL

FORT WAYNE
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in metropolitan South Bend (St. Joseph
County).
And that's what South Bend and environs must live with until the bureaucrats are willing to cruise around the
area in a small plane. This flight reveals an urbanized or built up area that
has a long finger reaching up to Niles,
Mich., and a bulging thumb that embraces burgeoning Elkhart.
The airplane concept of the metropolitan area adds up this way, using
the 1960 census count:
St. Joseph County
238,614
Elkhart County
106,790
Niles City
13,842
Niles Township
11,934
Urbanized Total
371,180
Using the 2% a year growth figure,
metropolitan South Bend-Elkhart will
be at the 380,000 level by year-end,
heading toward 400,000. That's why
South Bend-Elkhart uhf broadcasters
get red-necked when they look at some
of the widely used market figures.
Short Change ■ Taking into account
the recent move northward by WKZOTV Kalamazoo, they claim some of the
market people are seriously shortchanging their coverage as well as population.
The market is built around the two
main industrial cities and a flourishing
agricultural economy. South Bend has

such majors as Bendix (three plants),
Studebaker, U. S. Rubber, Chicago Telephone, American Coating Mills, Continental Can, Rockwell Spring & Axle
and Oliver farm equipment. Bendix is
deep in missiles, aeronautics and automotive products, with 13,000 employes.
Like Studebaker, it has a three-year
union contract.
Studebaker recently emerged from a
four-week shutdown that would have
rocked the market a decade ago but
was taken in stride because of the industrial diversity. The area has plants
in every one of the 19 standard industrial groups. Last year Bendix got a
$20 million contract to develop the new
Typhon weapon system that will succeed the Talos system it now produces.
Oliver is adding a $2 million expansion.
Weyerhaeuser
Co.to and
Gibb's
Steel were first
move
into Wire
a new&
South Bend industrial park opened
this year. In all, St. Joseph County has
258 industries employing 37,900 workers of the 92,000 gainfully employed.
Mishawaka, between South Bend and
Elkhart, has 140 industrial plants, a
new newspaper (they're a rarity these
days) and is in a construction boom.
Pharmaceuticals ■ Elkhart County has
over 375 factories employing 20,000
and is a pharmaceutical center. Miles
Labs., with $91 million sales in 1961,

Uhf statistics
Here are the facts of uhf life
in the South Bend-Elkhart market:
WNDU-TV— ch. 16 (was ch.
46 in 1956); 284 kw maximum
radiated power (234 kw horizontal); NBC-TV network base hourly rate $475, 20-second spot $100.
Rep Venard, Rintoul & McConnell. Transmitter RCA 12 kw, antenna 552 feet above ground.
WSBT-TV— ch. 22 (was ch. 34
in 1956); 265 kw maximum radiated power (234 kw horizontal);
CBS-TV network base hourly rate
$450, 20-second spot $100. Rep
Raymer. Transmitter RCA 1 2 kw,
antenna 484 feet above ground
ted).
( 1 ,000 foot tower to be construcWSJV— ch. 28 (was ch. 52 in
1946); 231 kw maximum radiated
power (204 kw horizontal) ; ABCTV network base hourly rate
$450, 20-second spot $90. Rep
Advertising Time Sales. Transmitter RCA 12 kw, antenna 649 feet
above ground.
and Whitehall Pharmaceutical Div. are
the two majors in this category. Miles
is completing a $3.5 million research
seat that will be an Elkhart monument.
Wages are high and the St. JosephElkhart County income level is tops for
Indiana. Three-fourths of families own
their own homes and apartments are
scarce. Four-fifths of St. Joseph County families earn over $4,000; threefourths of Elkhart families beat this
level.
The Northern Indiana Toll Road
borders South Bend-Elkhart on the
north. Other major arteries are operating or in the works.
A heavy regional buyer of tv has
some definite ideas on the coverage
question. Charles Derrick, advertising
manager of Stroh Brewery Co., Detroit,
said, "Anyone who says northern Indiana and southern Michigan can be
covered from vhf cities is out of his
mind. We can't serve the market without South Bend-Elkhart television."
Mr. Derrick said Stroh buys local
programs on tv for its seven-state area.
"We have no interest in whether a station is uhf or vhf," he added.
Likes Reach ■ A large department
store, Robertsons of South Bend, likes
the ability of uhf to reach out over a
50-mile radius. "We deliver and servappliances over
that area,"
said
Sam ice Joseph,
advertising
manager,
"reaching people all the way out by
television.
"For example, we featured lawn
mowers on a one-minute tv spot, the
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only promotion for this item. We deBROADCASTING, March 12, 1962

livered mowers to points 50 miles out.
We buy uhf because we know it goes
that far."
The store uses spots Tuesday night
to promote its Thursday sales, the oneday interval giving people in outlying
areas a chance to plan shopping trips
to South Bend. "People who buy Chicago television to cover the South BendElkhart trading area are completely
wrong," he said. Robertsons recently
started a $2 million addition.
The Judd Drug Co. chain in Elkhart
draws business from towns 50 miles
out through its use of WSJV (TV), according to Charles Judd, head of the
six-unit chain. "We can see results
in special promotions 50 miles away,"
Mr. Judd said. "Our store in Warsaw,
35 miles south, benefits from a very
strong signal. We can trace entries in
a Civil War contest to points 50
miles away." He mentioned specifically Rochester, 40 miles, and Akron,
Ind., 45 miles. Warsaw is a shopping
center for 60,000 people, he said.
All of the Judd stores feature professional items plus sundries. They are
not drug-department stores. A "Mr. J"
caricature is a well-known symbol in
Northern Indiana because of its uhf
promotion.
New Business ■ Bob Anderson, president of First Federal Savings & Loan
Assn., South Bend, which sponsors a
10-minute newscast on WNDU-TV
Sunday evening, said a lot of new mail
accounts from outlying points come in
every Monday and Tuesday. "They tell
0HI0ANS

us they're opening accounts because of
our television news," he said. Among
cities and towns represented are Three
Rivers, 40 miles away; Kalamazoo, 60
miles; LaPorte, 25; Goshen 22; Warsaw 35; Gary 57; Huntington 65; LaGrange 45; Logansport 65; Culver 35
and Peru 65. The First Federal program features local and regional news.
Jack Yuncker, owner of the South
Bend Coca Cola Bottling Co., said its
use of WSBT-TV for the Coke Hi Fi
Club reaches far beyond his 20-mile
distribution franchise. The 50 Indiana
cities reached include points as far
away as Gary. Similarly George William, division sales supervisor of Northern Indiana Public Service Co., said
WSBT-TV's Homemaker's Time brought
calendar requests from 35 Indiana and
12 Michigan cities.
Uhf sets are much improved and require less servicing than was the case
a few years ago, according to Lamar
Zimmerman, president of Indiana Electronics Service Assn. and head of Zim-

SHOW

ROOM

for

merman Services, Elkhart. "The
6AF4A tube has been improved a lot,"
he said, "but manufacturers should
make a more sensitive tuner." He
commented he had sold a Magnavox
all-channel set that day in Three Rivers,
Mich., 43 miles from the local antenna
farm.

Spacious studios and modern telecasting

The million persons in the 16-county
area have $2 billion to spend this year.
Their No. 1 medium is the uhf service

brings live, local interest shows to the

provided by WNDU-TV,
and WSJV (TV).

WATCH

WSBT-TV

15

COUHTIESJ

equipment enable WSBT-TV to produce any type of TV commercial. And
with these same facilities WSBT-TV
15 -county South Bend market. This,
combined with a full CBS schedule,
gives WSBT-TV top position in the 3station South Bend market. The No-

FT.

WAYNE

A third of Indiana city's uhf audience lives
over border, boosts area distribution markets
Metropolitan
Fort
Wayne
(Allen
food distribution center.
ARB lists 10 Ohio counties on its
County) was measured at 232,196 people in the 1960 U. S. Census, which is Fort Wayne survey map. Of these, six
get good to intermittent Fort Wayne uhf
roughly one-fourth of the population
service. Four others are reached but
of the 24-county survey area used by
American Research Bureau for its last
are not usually counted as solid covertv audience study.
age. In the service area are 14 Indiana
counties, some sharing tune-in with In"Few buyers realize that a third of
the Fort Wayne tv audience is located
dianapolis, South Bend-Elkhart and
in Ohio," Hilliard Gates, assistant manWLBC-TV (uhf) Muncie. Lima's uhf
station, WIMA-TV, has some overlap
ager of WKJG-TV, says.
The state line is 18 miles east of Fort
with Fort Wayne.
Wayne at the nearest point, according
City Rankings ■ The ARB survey puts
293,600 homes — 257,300 tv homes— in
to Reid G. Chapman, vice presidentthe 24 counties. Fort Wayne is the
general manager of WANE-TV. He redominant city in the market. Lima, 60
called that a license tag check at the
miles away, is the second city with
Eavy supermarket, one of the world's
largest, showed substantial shopping
103,691 people. Managers of Fort
from Ohio. Town & Country Food Co.
Wayne stations say they get a lot of
mail from Lima.
found in a sample offer that two-thirds
of the mail came from outside Allen
Fort Wayne hums with industrial acCounty.
tivity. Its new $50 million Goodrich
tire plant went into operation last year.
Richard Morgan, general manager of
WPTA (TV), said Perfection Baking
Royal Lace, Wabash Fibre, Fruehauf
Trailer, Magnavox, Bowmar, Phelps
Co. sells its Sunbeam products via uhf
over a 65-mile area. Fort Wayne is a
Dodge, Dana, Tokheim, Zollner, InterBROADCASTING, March 12, 1962

vember ARB shows why —
WSBT-TV carries 9 of the 10 top shows
in this market; 27 of 33 and 35 of the,
top 50. Four of WSBT-TV's
rate in the top 50.

local shows

By rating, by prestige, by years in operation WSBT-TV is the key to this rich
South Bend market. So for effective,
far reaching exposure put your product
in the WSBT-TV "show window;" it
opens into 252,000 South Bend area
homes. For the latest market and coverage facts see your Raymer man or
write to WSBT-TV.

SOUTH BEND, INDIANA
WSBT-TV
CHannel 22

Paul M. Raymer, National Representative

In the
South

Bend-Elkhart

252,000

TV

market

families

say . . .

THANK

YOU

WNDU-TV
"for your continuous policy of
exciting topical shows that are
performing a real public service."
• Notre Dame Football
and Basketball
• High School Football
• Local Coif Tourneys
• Washington Tieline with
Congressman Brademus
• Junior Achievement Show
• The Mayors Reports
• Airborne TV Teaching
• Accent on the Arts
• Here's to Health
• Letter of the Law
• University at Work Series
• Talent Showcase —
presentation of local
performing artists

This local live programming is another example of the compelling
draw WNDU-TV
has for this
quarter of a million families in one
of America's most successful UHF
markets.

Tom Hamilton, Gen. Mgr.
fa^

~

Represented by

Venard, Rintoul and McConnell
—

„

national Harvester, Joslyn, General
Electric and Essex Wire are among the
200 major industries that have sparked
the city's
of its employment.growth
Over 70% and
of half
the residents
own
their homes; 80% of the homes are onefamily dwellings.
The total increase in urbanized Fort
Wayne in the 1950-60 decade was nearly 40,000. This naturally was accompanied by development of big shopping
centers in the suburbs. Total retail sales
are described as second only in the state
to Indianapolis. The city is an insurance center. Over 3,000 new homes
permits with a total value of $40 million were issued in five years.
An interesting concept of uhf is that
of Walter Jones, recently transferred
from the engineering staff of KOTV-TV
Tulsa, Okla., to WANE-TV. Both are
Corinthian stations. With long vhf experience, Mr. Jones found uhf a pleasant surprise. "Uhf is as good as vhf if
the
is right,"
"I eastern
believe
uhf terrain
would do
as wellheas said.
vhf in

(SPECIAL REPORT)

Here are the facilities facts of
of the Fort Wayne uhf market:
WANE-TV— ch. 15; 436 kw
maximum radiated power (144
kw horizontal); CBS-TV network
base hourly rate $525, 20-second
spot $110. Rep. H-R Reps. GE
Transmitter, 12 kw, antenna 836
feet above ground.
WKJG-TV— ch. 33; 261 kw
maximum radiated power (144
kw horizontal) ; NBC-TV network
base hourly rate $525, 20-second
spot $110. GE transmitter, 12 kw,
antenna 793 feet above ground.
WPTA— ch. 21; 251 kw maximum radiated power (110 kw
horizontal); ABC-TV network
base hourly rate $525, 20-second
spot $120. Rep Young Television.
RCA transmitter 12 kw, antenna
767 feet above ground.

Likes Color, Reach ■ Mr. Jones likes
Oklahoma."
uhf as a system. "Uhf power is easier
to generate," he explained in discussing
WANE-TV's General Electric transmitter. "The klystron is one of the most
efficient parts of a transmitter." He
said WANE-TV gets out 60 miles with
its B coverage. "Color is better on uhf,"
he said. "It's easier to maintain a 6 mc

promotion during the holidays, the
worst season of the year for luncheon
meats and cold cuts. A campaign based
on 14 spots a week in Fort Wayne and
12 in South Bend-Elkhart boosted sales
of Smorgas Pac 82% in Fort Wayne
and 47% in South Bend-Elkhart.
Smorgas Pac is a $1 item.
"I discovered our name was very well

level band pass."
Carlton B. Evans, WKJG-TV commercial manager, recalled the problems
the station faced as a pioneer post-freeze
outlet. "We no longer have to pitch to
agencies on our coverage," he said, "but
it was rough until they decided we could

known in western Ohio though we didn't
market there," he recalled, attributing
it to Eckrich's Fort Wayne use of uhf.
"We decided to enter the market and
now distribute regularly in Western
Ohio." He added, "Tv is our top me-

reach 100,000 tv homes." He said a
group of hills 40 miles to the north
interferes with Fort Wayne reception in
southern Michigan.

House Uhf Built ■ A major appliance
firm, American Coal & Supply Co., has
been promoting RCA appliances and
dium." merchandise since WKJG-TV
other
went on the air in 1953, according to

There's Grade B overlap between
Fort Wayne and South Bend stations to
the northwest. This is offset to some
extent by the fact Indiana is split down
the middle by the central time zone.
Fort Wayne is a true uhf island for
40 or so miles to the southwest. There
its uhf meets the B reception of Indianapolis vhf stations in the vicinity of
Marion, Ind. 50 miles away from the
Fort Wayne transmitters.
Satisfaction ■ Laverne E. Gelow, advertising-promotion manager of the big
Peter Eckrich & Sons meat-packing
business, headquartered in Fort Wayne,
buys uhf in South Bend-Elkhart, Fort
Wayne and other markets in a five-state
area. The Fort Wayne company uses
vhf in Detroit, Indianapolis, Grand
Rapids, Lansing and other cities.
Uhf in South Bend-Elkhart and Fort
Wayne is as strong as Indianapolis vhf
television, he said, adding, "We generally getGelow
a betterrecalled
cost-per-dollar
on uhf."
Mr.
a two-week
uhf
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Facilities facts

Alfred E. Novitsky, treasurer. "We're a
house that uhf tv built," he said. Sales
reach out 90 miles from Fort Wayne.
The firm, handling lumber and building
materials, occupies five city blocks.
"By using saturation uhf spots for
color in August 1960," Mr. Novitsky
said, "we sold more color sets than during the previous seven years. Last August we doubled any previous similar
period, with the help of tv and last
November and December we sold 200
color sets. Color is really going places.
We can't get deluxe models fast enough.
Main Line Distributing Co., RCA distributor headquartered in Toledo, more
than doubled its Christmas color sales
over 1960.
"We recently sold 150 gallons of
paint as the result of two spots on uhf.
The firm has been in business 67 years.
When uhf came in 1953 we shifted our
advertising budget from 100%

news-
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For its UHF tests in New York City the FCC is using
a high-power transmitter designed and built by RCA.
The most powerful of its kind, this 50-KW UHF
transmitter consists of two TTU-25's in parallel. It
operates on channel 31 and is installed on the 80th
floor of the Empire State Building, where seven other
channels serving the metropolitan area are located.
The work was performed under a contract awarded
RCA by the FCC on March 1, 1961. The award was
made based on considerations of power consumption,
tube replacement and experience in equipment

installation, as well as general performance and cost.
RCA also supplied the studio equipment to WNYC
(the New York City-owned station) which will handle
programming for the FCC outlet. This includes four
TK-12 4V2 inch I.O. Cameras, a film system with
TK-21 Film Camera, TP- 11 Multiplexer, TP-6 Film
Projectors, TP-7 Slide Projector, and a TRT-1B Television Tape Recorder.
This same RCA experience and equipment are
available to all those who seek for leadership in the
field of television broadcasting.

RCA BROADCAST AND TELEVISION EQUIPMENT
CAMDEN, N.J.
The Most Trusted Name

in Television

paper to 75% tv-radio and 25% newspapers." He said the company finds allchannel sets involve no special servicing
problems and described uhf as superior
to vhf for color tv.
Fort Wayne was the scene of a retailer television test campaign in 1958
when Television Bureau of Advertising,
WANE-TV and the Patterson Fletcher
Co. clothing store used tv as a basic
medium for a year. Norman Tatman,
advertising and assistant manager of
the store, reported recently the store
is now using tv "on a well-planned basis
with pleasing, tangible results."
Under-sold ■ Uhf television isn't adequately merchandized in uhf territory,
in the opinion of Warren W. Frebel,
vice president of Magnavox Corp.,
which has headquarters in Fort Wayne.
He said the local stations put good signals into places 60 miles away.
In November 1961 WANE-TV received mail from the 13 counties it
covers entirely plus six counties it covers in part during a contest for its
Breakfast in Fort Wayne across-theboard morning program, a station mail
tabulation showed. County Line Cheese
Co. sold out its 33,000-pound stock of
a new cheese in three weeks of advertising on the station. Bonsib Advertising handled the account.
The strongest trading factor in this
24-county area is uhf television as dispensed by WANE-TV, WKJG-TV and
WPTA. The three stations, like those
in South Bend-Elkhart, are building an
economic entity out of an area marked
by diverse geographical factors.

The

financial

picture

in South Bend-Elkhart
The total broadcast revenue of the
three South Bend-Elkhart uhf stations
easily passed the $2 million mark in
1961 and this year promises to show
continuing increases in both gross revenue and income (before taxes).
The official FCC data for 1960, the
latest available, show that the three
stations— WNDU-TV, WSBT-TV and
WSJV (TV) — built up their total revenue from $1.57 million in 1956 to $1.9
million in 1960. The year 1961 was a
good one, the total revenue appearing
to increase about 8% over 1960.
The weakest part of the revenue story
has been national-regional advertising,
ascribed in part by station executives
to a failure of many marketing services
to understand the powerful hold of uhf
and the limited amount of Chicago and
Kalamazoo vhf tuning in this industrialagricultural market. Then there is the
curious splitting of South Bend and
Elkhart into separate markets by the
U. S. Census Bureau, a statistical freak
hard for a visiting observer to understand after inspection.
Here are comparisons of FCC data
for 1956 and 1960: Network, $365,568
in 1956, $546,783 in 1960; national-regional, $711,147 and $677,242; local,
$483,591 and $700,707; total broadcast revenue, $1,568,374 and $1,900,338; expenses, $1,722,299 and $1,830,816; broadcast income, loss of $153,923, profit of $69,522.
Some pickup in national business has
been noted in recent months, supported

by a marked spurt in regional accounts.
WSJV reported a 10.5% increase in
total revenue for 1961 compared to
1960.
Ft. Wayne tv shown
in dollars and cents
Fort Wayne's three stations had a
total broadcast revenue of $2.5 million
in 1961, judging by a field study of this
uhf-only market. Some months last
year weren't particularly good, station
managers note, but the gross averaged
around 4% above the year before.
This year's gross may reach $2.65
million, judging by present indications;
it could pass that mark.
No FCC figures are available on
Fort Wayne's television income prior
to 1959 because only two stations were
operating at the time, and publication
of totals would have disclosed individual station business.
In 1959, the first year for which data
are provided, the stations had a nice
income of nearly $180,000 before taxes,
a figure that was almost doubled in a
year. The slowest-moving part of Fort
Wayne's tv revenue has been local, possibly influenced by somewhat higher
rates than those of the South BendElkhart stations.
Here are FCC data for 1959 and
1960: Network, $689,688 in 1959,
$763,227 in 1960; national-regional
$919,222 and $953,474; local, $819,191
and $830,550; total broadcast revenue,
$2,294,557 and $2,397,023; expenses
$2,144,808 and $2,046,465 (a reduction); broadcast income $179,749 and
$350,558.
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ABC-TV
ON-AGAIN,

rediscovers
OFF-AGAIN

its 'Discovery'

KIDDIE

ABC-TV has set Oct. 1 for the premiere of Discovery. The weekday children's series originally was to start last
October but was given up when the
network claimed insufficient station
clearances (Broadcasting, Aug. 14,
1961).
Discovery will be telecast next season Monday through Friday, 4:30-4:50
p.m. EDT. Giraud Chester, ABC-TV
vice president in charge of daytime
programming, said the show will precede American Newsstand (4:50-5
p.m.), to make the period an all youthoriented half hour.
Jules Power, ABC-TV director of
children's programming, says the new
program is designed to explore and
participate in every facet of a youngster's interest and imagination. He
said, "We will see what the child wants
to see, do what he wants to do, explore
what he himself would like to explore."
78
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'GO' FOR

Orr gets free hand
FALL

The program is intended to reach the
7-12 age group.
Mr. Power, who said last summer
that the program's fate was "a perfect
example of how a good program doesn't
get on the air," will produce the series.
Sponsorship has not been announced.
East summer, Mr. Power had said the
program was sold for the current season
to A. C. Gilbert Co., Blumenthal Bros,
and Milton Bradley Co.
In connection with the new program,
ABC-TV announced 10 research grants
ranging from $1,000 to $2,000 to be
issued for studies evaluating the effects
of Discovery on its viewing audience.
The grants will be awarded to candidates for master's and doctor's degrees and those engaged in post-doctorate research work at major universities.
The program will work with major
school systems, parent-teacher associations, libraries and publishers.

A "no limits" authorization to
develop new television programs
and formats has been given William T. Orr, vice president of
Warner Bros, in charge of all tv
production, and his executive assistant, Hugh Benson.
The approval came Wednesday
(March 7) at a meeting of
Messrs. Orr and Benson with Jack
L. Warner, president, and Benjamin Kalmenson, executive vice
president.
"Imaginative exploration" will
be the keynote and the format,
time and technical methods will
not be restricted, Mr. Warner
said. Warner Bros, has already
completed pilots for three new
tv series, The Dakotas, Lone Sierra and Battle Zone, and expects
to finish the 90-minute tv special
"FBI Code 98" this week.
BROADCASTING, March 12, 1962

"who

knows

better

than

my salesmen
our spot
how
schedule

WSUN
Storer's WHN
starts with
This quartet was on the receiving
line as WHN New York (formerly
WMGM) began broadcasting with
its album music-news format under
its new owner, Storer Broadcasting
Co. (Broadcasting, March 5). Left
to right: Grady Edney, Storer vice

Deadline

for Emmy

names

The final nominating date for this
year's Emmy Awards is April 14, according to Robert F. Lewine, president
of the National Academy of Television
Arts & Sciences. The final ballot, based
on nominations from members at
ATAS chapters, will be announced following the board of trustees meeting in
Seattle April 27-29.
A new category of Emmy award
added this year will honor an "outstanding daytime program, specifically
daytime television." Recreated visionsfor
in the award structure include
one in the category of music and one
in the supporting role awards. The
music award will now be given for
"original music composed specifically
for tv" (rather than for achievement in
"the field of music for tv"). In 1962,
both the best actor and the best actress
in supporting roles will be honored, regardless of program type or length.
(Previously, the award went either to
an actress or an actor for a series and
for a single program.)
Four win Golden

Globes

Three tv performers and one series
received Golden Globe trophies from
the Hollywood Foreign Press Assn.
Monday (March 5), which added a tv
category to its annual motion picture
awards. Bob Newhart {The Bob Newhart Show on NBC-TV) was voted
"best new television comedian"; John
Daly {What's My Line? on CBS-TV)
was honored for "consistent excellence
in the field of television"; Pauline
BROADCASTING, March 12, 1962

on

pays

off?"

new program format
president for radio programming;
John C. Moler, president and general manager of WHN; George P.
Storer Jr., Storer president, and
Lionel Baxter, Storer vice president
and radio director. Some 1,500 advertiser-agency executives attended.
Fredericks {The Purex Special for
Women on NBC-TV) received a distinguished service award, and My Three
Sons, a Don Fedderson Productions
series on ABC-TV, was chosen as "best
family entertainment."
New

headquarters

for Webb

Jack Webb, president of Mark VII
Productions, has established headquarters at Warner Bros, studios in Burbank, Calif., under an arrangement
whereby he will independently produce
tv filmed programs and theatrical motion pictures for release by Warner
Bros. With the move, Mr. Webb disposed of $1.5 million worth of film
production equipment, including cameras and sound apparatus, since the
new deal gives him full access to
Warner's studio facilities.
Sterling adds

new

film

Sterling Television Co., New York,
has added a color film documentary,
"Behind the Great Wall," to the company's forthcoming syndication series,
The Special of the Week. Tv rights to
"Wall" were obtained from Continental
Distributing Inc., a subsidiary of Walter
Reade Inc., now planning a merger with
Sterling
(Broadcasting, Dec. 25,
1961).
"Behind the Great Wall" is a photographic record of the contrasts between
ancient Chinese culture and contemporary life under the present Communist regime. It was produced by Leonardo Bonzi and narrated by Chet
Huntley.

THIS IS HOW C. J. STOLL. MOBILE HOME
DEALER IN ST. PETERSBURG, FLORIDA,
AND PAST PRESIDENT OF THE NATIONAL
MOBILE HOME DEALERS ASSOCIATION,
FEELS ABOUT WSUN RADIO.
"Whenever we prepare a budget for
advertising my salesmen always remind me of the important results
delivered to us by WSUN radio
and insist that a good portion of our
advertising dollars be spent on this
station. I ask you, who knows better than my salesmen how our spot
schedule
on WSUN
pays off?" This
is how most
local advertisers
feel
about the Suncoast's greatest coverage radio station. It will pay off for
you, too!
Ratings vary from survey to survey;
the true yardstick is SALES! Dollar
for dollar by any survey, your Lest
Tampa - St. Petersburg buy
WSUN

radio
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Tampa -St. Petersburg
Natl. Rep: VENARD . RINTOUL & McCONNEtL
S.E. Rep: JAMES S. AYERS
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Studies on preferences
show tv drama ahead
Sponsors and programmers prefer tv
drama, documentaries and news in that
order, according to a study of viewing
habits conducted by Michael Sommer,
graduate student of the U. of Southern
California telecommunications department. A similar survey covering radio
and tv station representatives in Los
Angeles was conducted by Jack R. McVeigh Jr., also a student in the course.
The surveyors used questions similar
to those asked by Broadcasting last
summer in a survey of programming
decision-makers (Broadcasting, July
24, 1961).
Mr. Sommer found that sponsors

Disney to syndicate 'Mickey Mouse Club'
Walt Disney Productions is putting
cludes cartoons, adventure and draMickey Mouse Club into syndication
matic serials, musical shows, docuthrough its subsidiary Buena Vista
mentaries, guest-star appearances
and a variety of other entertainment
Distributing Co., making the series
available to tv stations and national,
features. Some 280 hours of proregional and local advertisers.
gramming that ran on ABC-TV for
The first sale, announced today
two years as a one-hour program
(March 12), is to KTTV (TV) Los
and two more years in a half-hour
format are included. Actual producAngeles, which has purchased the
tion costs are estimated at about $16
juvenile series for daily telecasting
million for some 280 hours of produring the 1962-63 season. The
series made its debut on ABC-TV
gramming. Each segment is availin 1955.
able as a straight film show or it can
be broken into units and integrated
To handle the Mickey Mouse
Club syndication, Buena Vista has
into the programs of local tv personalities.
appointed three regional sales manMerchandising available includes
agers, William Perkinson for the
Disney characters and costumes.
West Coast, Barr Sheets for the Midwest and Mai Decker for the East.
Shown (above) after the DisneyKTTV transaction are (1 to r) RobPeter M. Robeck & Co. has been retained as a consultant.
ert W. Breckner, KTTV president;
Walt
Disney, and Donn B. Tatum,
The Mickey Mouse Club syndication package contains five weekly
Walt Disney Productions vice president for tv.
half-hour shows in a format that in-

Richards

organizes

RTN

RTN

Broadcast Features Inc., Chicago, has been formed by Lud Richards, advertising and promotion manager of WBBM Chicago, to operate as
a producer of radio
program features
and featurettes and
special promotional services for radio stations. Mr.
Richards, who is
resigning his
WBBM
post on
April 1, has established his organiMr. Richards
zation in association with Taylor/ Nodland Ltd., Chicago, producer-distributor of five- and
80 (PROGRAMMING)

10-minute taped tv programs. RTN initially will distribute two five-minute
programs — one featuring pianist Roger
Williams and the other Sydney J. Harris, nationally syndicated columnist.
'Rebel' to rerun

on NBC-TV

Goodson-Todman Productions' Rebel
series, which had a two-season run on
ABC-TV, will return to the air June 27
on NBC-TV. Reruns of 12 episodes
will be presented in the network's summer program schedule at 8:30-9 p.m.
EDT, Wednesdays.
The sponsors of Rebel will be the
same as for Joey Bishop (currently in
that time period) : Procter & Gamble,
via Benton & Bowles, and American Tobacco via Sullivan, Stauffer, Colwell &
Bayles.

most enjoy general drama, 63%; documentary, 56%, and news, 44%. The
Broadcasting survey showed programming decision-makers prefer general
drama, 64% ; documentaries, 56% and
news, 40%.
Mr. McVeigh's study showed that
station reps also prefer drama, documentaries and news in that order. Reps,
however, spend several more hours a
week than is the case with the sponsors
in the Sommer study.
Program

notes...

Prize imports ■ KGO-TV

San Fran-

cisco has purchased the "Critics Choice"
package of 60 theatrical motion pictures from Video Artists, New York.
The collection includes prize-winning
pictures from Russia, France, England
and Italy. Many of the films will have
their tv debuts on KGO-TV, which will
broadcast them Sunday evenings
(11:15 p.m.) beginning April 8.
Mental illness tapes ■ What Do You
Know About Your Mind?, a series of
26 five-minute radio programs being
mailed to stations this month. The programs feature Dr. Winfred Overholser,
superintendent of St. Elizabeths Hospital, Washington, D. C.
Health series ■ Your Guide to Good
Health, a one-minute transcribed radio
series narrated by Dr. Lester Coleman,
has been renewed for 26 weeks by
WSLB Ogdensburg, N. Y.; KRDO
Colorado Springs and WSTA Virgin
Islands. In addition, the health series
has been sold to WTRY Troy, N. Y.;
CFNB Frederickton, Canada; WKBC
North Wilkesboro, N. C. and the Major
Broadcasting Network, Australia. The
series is packaged by Alan Sands Productions, New York.
'CBS Reports' ■ Two CBS Reports episodes, "The Fat American" and "East
Germany — The Land Beyond the
Wall," will be distributed by Carousel
Films Inc. in non-theatrical 16mm film
market, it was announced last week by
BROADCASTING, March 12, 1962

Murray Benson, director of licensing
for CBS Films. The two programs were
telecast on January 18 and January 4,
respectively.
Friday ■ Badge 714 is making a tv
comeback under its original title, Dragnet. MCA-TV has placed 276 halfhours of the detective drama into syndication. Dragnet has already been sold
to WFIL-TV Philadelphia; WCHS-TV
Charleston, W. Va.; WGAL-TV Lancaster, Pa.; KOOL-TV Phoenix, Ariz.;
KSHO-TV Las Vegas, Nev.; KTNTTV Tacoma-Seattle; WSB-TV Atlanta,
and WGAN-TV Portland, Me.

"Silence" cited ■ Directors Guild of
America award for outstanding directorial achievement in 1961 in the field
of television was posthumously presented to Ernie Kovacs Feb. 10 at the
annual DGA awards banquets in Los
Angeles and New York. Program which
won the tv award was The Ernie Kovacs Special subtitled, "A Study in Silence— No Dialogue," broadcast last
November on ABC-TV.
Move ■ Gordon Newsfilms, San Francisco, producer of tv and documentary
newsfilms, has moved to new offices at
1424 Bush St., that city.
ATAS

expands ■ Academy of Television Arts & Sciences, with eight chapters at present, has received applications for chapter charters from DallasFort Worth; St. Louis; Columbus, Ohio;
and Denver, ATAS President Robert
Lewine announced.
Educational tv ■ KBMT-TV
mont, Tex., is donating a new
tional program, Count Down for
edge, to schools in the area in
the fact that the city is without
cational television station.

BeaueducaKnowllight of
an edu-

Radio series ■ Your Child and You,
a recorded series of 260 capsule radio
programs packaged by Alan Sands
Productions, New York, has been
bought by WITY Danville, 111., KCCR
Pierre, S. D., and CKCW Moncton,
N. B., Canada, who have sold spots to
local drugstores. The series has been
placed in a total of 34 markets.
Two-media cartoon deal ■ Paramount
Pictures and King Features Syndicate
announce a co-production agreement
on three of King's comic strip properties for both theatrical and tv release.
Paramount will handle theatrical and
King will handle tv distribution of the
three animated cartoon series: Beetle
Bailey, Barney Google and Snuffy Smith
and Krazy Kat. Al Brodax, director of
the KFS tv division, announced that
pilots have been completed, and the film
shorts will be offered to tv as an "omnibus" half-hour show of any one of the
three properties.
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Metropolitan-Columbia foreign affairs series
The tv lectures begin March 26,
Metropolitan Broadcasting and
but Metropolitan officials say they
Columbia U., New York, have joined
hope the series will be carried past
to present a half-hour television
the presently planned 100.
series on "news background" lecAural versions of the programs
tures.
will
be broadcast by Worldwide
The series, The Columbia Lectures in International Studies, will
Broadcasting's international shortwave station, WRUL New York.
present the entire faculty of ColumBoth Worldwide Broadcasting and
bia's graduate school of international
affairs and its views on international
Metropolitan Broadcasting are subsidiaries of Metromedia Inc., New
York.
affairs. The graduate school's regional institutes (the Russian InstiA preview of the series will be
tute, the East Asian Institute, etc.
telecast
Sunday, March 25 at 8:30and Columbia Assoc. will also participate.
9 p.m.
Appearing on the first telecast of
The series is scheduled at 7:30the
new series is Zbigniew Brzezin8 a.m., Monday-Friday on all six
ski
(above), associate professor of
Metropolitan stations: WNEW-TV
public law and government and diNew York; WTTG (TV) Washingrector of the Research Institute on
ton; KMBC-TV Kansas City, Mo.;
Communist Affairs, Columbia U.,
KOVR (TV) Sacramento-Stockton,
who points to a blown-up photoCalif.; WTVH (TV) Peoria, and
WTVP (TV) Decatur, both Illinois.
of Red Soviet
China's Premier
Premier Nikita
ChouEn-lai graphand
WTTG will also repeat each proKhrushchev.
gram at 8-8:30 a.m.

New science series ■ Trans-Lux Television Corp., New York, has acquired
distribution rights to Junior Science,

Rediffusion Ltd. of Great Britain, Westinghouse Broadcasting Co. and the National Educational Television Network.

a new children's series of 39 quarterhour programs. The series, available in
both black & white and color, is narrated by Dr. Gerald Wendt, U.S. representative to UNESCO's scientific commission.

"Johnny Hazard" ■ Fermac Films has
secured tv rights to Johnny Hazard,
King Features adventure strip now running in over 300 newspapers. Series
will be produced partly in New York
and partly in Hollywood, with William
B. Pape as executive producer. Fermac
Films, wholly-owned subsidiary of Fermac Graphic Industries, Toronto, Canada, recently acquired Industrial Film
Studies in New York and plans to produce Films there as well as in Hollywood and Toronto.

New documentary ■ Brazil and Communism are explored in Forty Million
Shoes, the fifth documentary in the
International Television Federation
(Intertel) series, produced by the Canadian Broadcasting Corp. Founding
members of the organization that constitutes Intertel, include CBS, Australian
Broadcasting Commission, Associated-

New science series ■ A weekly fiveminute interview series called Science &
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News J 962 will be broadcast over 400
radio stations in the U.S., Puerto Rico,
Canada, Mexico and overseas countries
from March to May. The series is
being made available to radio stations
at no cost as a public service by F. E.
Compton, Chicago, publishers of Compton's Pictured Encyclopedia.
'Tour' book ■ Doubleday & Co. has been
licensed by CBS Films Inc. to publish a
book based on the CBS News-produced
A Tour of the White House With Mrs.
John F. Kennedy, shown on all three
tv networks. At the same time, CBS
Films announced that the Text-Film
Div. of McGraw-Hill Book Co. has
been authorized to distribute films of
the broadcast in the non-theatrical
16mm. market.
New twist ■ The latest album in the
Drummers series produced by Sesac
Inc., New York, features band arrangements of a station promotion campaign
combined with the sounds of the
"Twist." The disc contains 25 individual cuts, including one side of spot sales
starters for advertisers' messages.
Rosewood ■ Rose-Magwood Productions Inc., New York, a new film production firm, has been formed by Jim
Rose and Howard Magwood. The com-

pany will specialize in tv commercials
and industrial and documentary films.
Office and facilities are at 49 W. 45th
St., New York. Telephone: LT 1-3445.
Heart surgery ■ "Breakthrough: Heart
and Artery Surgery," a special program
showing four major operations, will be
presented on NBC-TV, Mon., April 23
(10-11 p.m., EST). The program will
be first of three specials reporting on
important new progress in the fight
against disease. Purex Corp. will sponsor the first.
White House news ■ "The World of
Jacqueline Kennedy" will be explored
in a one-hour program over NBC-TV
Sun. March 25 (9-10 p.m. EST). The
show, which will be the last of five
programs in The World of . . . series
by NBC Special Projects, will pre-empt
Bonanza. Purex Corp. will sponsor
the show.
Dynaphonic

opens

in Miami

Dynaphonic Productions, Miami, a
radio production syndicator, is opening
under co-direction of Arthur J. Fischer
and Maurice B. Michelson, both former
electrical engineers, as partners.
Among the features being offered to
stations on an exclusive market basis by

COLORCAST

I Njf
Here are the next 10 days of network color
shows (all times are EST).

NBC-TV:
March 12-16, 19-21 (6-6:30 a.m.) Continental Classroom, probability and statistics.
March 12-16, 19-21 (6:30-7 a.m.) Continental Classroom, American government.
March 12-16, 19-21 (10:30-11 a.m.) Play
Your Hunch, part.
March 12-16, 19-21 (11-11:30 a.m.) The
Price Is Right, part.
March 12-16, 19-21 (12-12:30 p.m.) Your
First Impression, part.
March 12-16, 19-21 (2-2:30 p.m.) Jan
Murray Show, part.
March 12 (11:15 p.m.-l a.m.) Jack Paar
Show, part.
March 12, 19 (8:30-9 p.m.) The Price Is
Right, P. Lorillard through Lennen & Newell;
American Home Products through Ted Bates.
March 13, 20 (7:30-8:30 p.m.) Laramie,
part.
March 13 (10-11 p.m.) NBC News Special,
Westinghouse through McCann-Erickson.
March 14 (10-10:30 a.m.) Say When, part.
March 14 (11:30 a.m.-12 noon) Concentration, part.
March 14 (12:30-12:55 p.m.) Truth or Consequences, part.
March 14 (3-4 p.m.) Purex Special for
Women, Purex through Foote, Cone & Belding.
March
wood, part.14 (4:30-4:55 p.m.) Here's HollyMarch 14 (7:30-8:30 p.m.) Wagon Train,
Ford through J. Walter Thompson; National
Biscuit Co. through McCann-Erickson; R. J.
Reynolds through William Esty Co.
March 14 (8:30-9 p.m.) Joey Bishop Show,
American Tobacco through Sullivan, Stauffer,
82 (PROGRAMMING)

Dynaphonic Productions are "Rapid
Recipes from
the hints
Gourmet's
60-second
kitchen
for theCorner,"
house-

Colwell & Bayles; Procter & Gamble through
Benton & Bowles.
March
14, Hall,
21 (9-10
PerryJ. Como's
Kraft
Music
Kraft p.m.)
through
Walter
Thompson.
March 14, 21 (10-10:30 p.m.) Bob Newhart
Show, Sealtest through N. W. Ayer; BeechNut through Young & Rubicam.
March 14, 21 (10:30-11 p.m.) David Brinkley's Journal, Douglas Fir Plywood Assn.
through Cunningham & Walsh; Mead-Johnson
through Kenyon & Eckhardt.
March 15 (10-11 p.m.) Sing Along With
Mitch, Ballantine through William Esty;
Buick through Burnett; R. J. Reynolds
through Esty.
March 17 (7:30-8:30 p.m.) Tales of Wells
Fargo, American Tobacco through Sullivan,
Stauffer, Colwell & Bayles, and part.
March 17 (9:30-10 a.m.) Pip The Piper,
General
Sample. Mills through Dancer-FitzgeraldMarch 17 (10-10:30 a.m.) Shari Lewis
Show, Nabisco through Kenyon & Eckhardt.
March 17 (10:30-11 a.m.) King Leonardo
and His Short Subjects, General Mills
through Dancer-Fitzgerald-Sample.
March 18 (4:30-5 p.m.) Patterns in Music,
sust.
co-op.
March 18 (6-6.-30 p.m.) Meet the Press,
March 18 (7-7:30 p.m.) The Bullwinkle
Show, part.
March 18World
(7:30-8:30
Disney's
Wonderful
of Color,p.m.)
RCA Walt
and Eastman
Kodak through J. Walter Thompson.
March 18 (9-10 p.m.) Bonanza. Chevrolet
through Campbell-Ewald.
March 19 (9-10 p.m.) Arthur Freed's Hollywood Melody, Chrysler through Leo Burnett.

wife and It's Bee, humorous

minute

vignettes
for early
firm's
address P.O.
Box morning.
232 UletaTheBranch,
Miami 64, Fla.
Filmways

files at SEC

for public

stock

issue

Tv commercial and film producer
Filmways Inc. filed with the Securities
& Exchange Commission last week to
register 48,1 1 1 shares of common stock.
A substantial part of the shares underlie outstanding warrants and options;
12,500 shares are to be offered to
Haskell Wexler for motion picture and
allied rights to the Evelyn Waugh novel
The Loved One; 23,000 shares are outstanding and will be offered to the public by the holders at prices prevailing
on the American Stock Exchange,
where the New York company is listed.
The bulk of Filmways business is in
tv commercial production, the report
revealed, but the company is also selling tv series (21 Beacon Street and
Make a Face) and is branching out into theatrical motion picture production.
Revenue for the year ended Aug. 31,
1961 was $7,073,959 as against $5,721,173 for fiscal 1960. The company took
a net loss of $152,966 for 1961. however; in 1960 it showed $33,843 profit
after special tax credit.
Martin Ransohoff, board chairman,
owns the largest block of the 568,654
shares of common stock (19.3%).
Rodney Erickson is Filmways president.
Film

sales...

Columbia Pictures Post- 48 Features
(Screen Gems): Sold to WTMJ-TV
Milwaukee (325 features); KFMB-TV
San Diego (300); KGGM-TV Albuquerque. N. M. (350); KFVS-TV Cape
Girardeau, Mo. (400); WITN (TV)
Washington, N. C. (275); KPLC-TV
Lake Charles, La. (375), and KALBTV Alexandria, La. (375). Now on 68
stations.
Hanna-Barbera Five-Minute Cartoons
(Screen Gems) : Package of three
groups of 52 cartoons each, featuring
new characters Touche Turtle, Lippy
the Lion and Wally Gator, sold to
WPIX (TV) New York; WTTG (TV)
Washington; KPTV (TV) Portland,
Ore.; WTIC-TV Hartford, Conn.;
WGAL-TV Lancaster, Pa.; WOC-TV
Davenport, Iowa, and KOVR (TV)
Stockton-Sacramento, Calif. Now on
seven stations.
Divorce Court (Storer Programs
Inc.): Sold to WPIX (TV) New York
and KGMB-TV Honolulu. Taped series
is now in 31 markets.
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EQUIPMENT
What

RCA

pays

&

ENGINEERING
of electronic equipment in the U. S.
According to The Commerce Dept.

its top executives

Proxy statements distributed last
week to RCA stockholders listed the
1961 salary of board chairman
David Sarnoff at $200,000. John L.
Burns, who retired as president last
December, earned $181,250 and
Robert W. Sarnoff, NBC board
chairman and RCA director, was
paid $170,000.
In addition Robert Sarnoff was
paid $9,000 in incentive pay and
$36,000 to be paid over the next
if "earned out" in accordfour years
ance with the RCA Incentive Plan.
Remuneration of other top RCA executives in 1961: Elmer W. Engs-

projection, equipment
over $7.2 billion's
worth of
electronic
will be produced
this year.

trom, RCA president, $137,000 in
salary plus $10,000 in incentive pay
and $40,000 to be earned out over
the next four years; Charles M.
Odorizzi, group executive vice president, $125,000 in salary, $6,000 in
incentive pay and $24,000 to be
earned out over the next four years,
and W. Walter Watts, board chairman of RCA Sales, $125,000 in salary, $6,000 in incentive pay and
$24,000 to be earned out over the
next four years.
The annual meeting will be held
on May 1 in the RCA Bldg. in
New York.

Eastman
its new

'61 net up;
loss reported

Minnesota Mining & Manufacturing
Co., St. Paul, Minn., last week reported
a net income of $74,914,576 in 1961,
compared to $70,692,374 in 1960. This
is equal to $1.46 a share of common
stock compared to $1.38 in 1960. Consolidated sales for 1961 were $608,230,326 compared to $549,675,178 in 1960.
Every year since 1952, 3M has reported increases in both sales and earnings. (In 1952 sales were $185 million
and net income $16 million, or 33 cents
a share.)
The report noted that MBS, a 3M
subsidiary, "operated at a loss during
1961" but showed "considerably improved operations" in its first full year
under 3M ownership.
RCA

educational

unit

Electronics rise seen in '62
The U. S. Dept. of Commerce,
through the Electronics Div. of its
Business & Defense Services Administration, last week predicted for 1962
"another all-time high" in production
Your

station

away

from

808A-1 REMOTE

tape

N. Y., has introduced its new magnetic sound recording tape with a
special demonstration in New York.
Composer Jacques Belasco conducted
a specially composed symphonic —
"Tour De Force" at the Plaza Sound
Studio at Radio City Music Hall. The
demonstration was held to test the tape

Educational Services is the retraining of unemployed and unskilled
workers in economically distressed
areas. Plans are already underway for
such projects in Scranton-Wilkes Barre,
Pa., and southern New Jersey.

COLLINS

sound

The Eastman Kodak Co., Rochester,

RCA

MM&M
Mutual

Kodakshows

product's characteristics.
The tape will be available from
dealers who sell Kodak photographic
products, the company said. William
S. Vaughn, president of Eastman Kodak, noted there is a kinship between
high-fidelity recording tape and photographic film, as both require a flexible
base of extremely high quality and uniformity. There is a similarity, he said,
between manufacturing requirements
and production techniques of both.
Eastman Kodak last year introduced
magnetic tape for commercial and professional users.

station
TURNTABLE-CONSOLE

is the answer tor

your station's coverage of special events. Whether serving in a remote
broadcast studio or in a stadium, the 78-pound, all-transistorized Collins
808A-1 eliminates the need for multiple units.

offers goods, services
RCA has announced the creation of
RCA Educational Services.
The new department will make available custom-designed and packaged educational programs, materials and
equipment for schools, industry and
government.
An operation of the RCA Service
Co., the educational services department is headed by Harold Metz, division vice president. The new department combines the RCA Institutes organizations and other educational operations inRCA operating divisions.
The offerings of RCA Educational
Services include a "one-stop shopping
center" for educators, with a "package"
that includes audio-visual materials
(slides, tapes and records); instructional materials (programs and texts);
equipment (projectors and tv equipment) ;development, consultation and
evaluation services, and systems design.
One of the first areas of concern for
BROADCASTING, March 12, 1962

This compact unit delivers:
• Easy high-fidelity program origination with a
minimum of time and space.
• Independent control of public address facilities
• A means to expand mixing facilities
The 808A-1 is available for immediate delivery.
Call Collins today!
Collins Radio Company

COLLINS

• Cedar Rapids • Dallas • Los Angeles • New York
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Technical

topics...

through the Todd-AO sound laboratory.
The Sounding Sound Broadcaster has
been described as a complete sound
laboratory with applications in virtually all sounds or sound reproduction
(Broadcasting, Dec. 18, 1961).

Bright light ■ A three pound 1,000-watt
photographic floodlighting unit, said to
provide the same exposure as most
5,000-watt units, has been developed
by Sylvania Electric Products Inc., New
York. The new unit, the Sun Gun Professional, is described as producing
photographic light at about 20% of the
electricity costs of light produced by
conventional units. It can be used in
television for monochrome or color.
The Sun Gun has a list price of $79
complete with portrait lens, beamspreading lens and a set of "barn doors"
to control the angle of the light beam.

immediate availability of the company's
own remote turntable console No. 808A-

Name change ■ McMartin Industries,
Omaha, Neb., manufacturer of fm
broadcast monitors, fm multiplex receivers and transistorized audio/PA
amplifiers, has changed its name to
Continental Manufacturing Inc. The
firm will continue to be located at 1612
California St.

Visual Electronics Corp., New York,
last week announced its Visual 6000
Television Program Automation System
has been sold to WNEW-TV New
York.
It will be installed at the station next
month.

Available ■ Sounding Sound Inc., Hollywood, thas announced the availability
of the services of the Sounding Sound
Broadcaster to producers of motion
pictures and filmed television programs

New Collins product ■ Collins Radio
Co., Cedar Rapids, Iowa, announces

1, a new compact, 78 lb. all-transistorized unit priced at $825. The console
can simultaneously combine the two
self-contained turntables with any one
of three remote inputs.
WNEW-TV

buys

automation

The present program-switching equipment, operated from a punched tape
produced by typewriting the day's
schedule, changes slides, switches video
and audio, starts audio tape machines,
opens announcing microphones, mutes

speakers and operates multiplexers.
Visual Electronics' automation system, which requires about one month
for installation and which costs between $40,000 and $50,000, has also
been purchased by WABC-TV New
York, KYW-TV Cleveland, WDSU-TV
New Orleans and KTTV (TV) Los AnRCA color set sales up
geles.
119% over February 1961
RCA Victor reported color television
set sales in February rose 119% above
the same month a year ago. Shipments
of color sets by RCA in January and
February equalled the total units delivered in the first six months of 1961.
The increased sales are a continuation of gains made in 1961 when RCA
doubled its color tv profits over 1960
(Broadcasting, March 5).
Sales of all home instrument products by RCA in the first two months of
1962 were the highest in 11 years and
74% ahead of the January-February
period last year, the company noted.
February consumer product volume
was 61% ahead of a year ago and the
best for that month since 1951.

Four

stations

named

for Ray-O-Vac awards
Ray-O-Vac Co., Madison, Wis., has
announced the four winners of its
"Gold Hub Cap Award" for outstanding public service promoting highway
safety.
The winners: KSL Salt Lake City,
WHDH
Boston, WBNS Columbus,
Ohio, and KUNO Corpus Christi, Tex.
These were among 30 stations cooperating with
Ray-O-Vac in a national safe
driver
campaign.
Local stations picked the drivers in
their areas who followed all the rules
of safe driving. One station in each
of four pre-determined regions of the
U. S. was picked for the award.
Selections were made on the stations'
presentation of tapes, copies of letters,
mailings, pictures and other material
used to promote highway safety.
Nestle's
The grand winner in Honig-Cooper & Harrington's, Los Angeles,
"Name the Client and Finish the
Limerick" contest surveys his loot,
which includes everything from a
fifth of Cutty Sark to six stalks of
sugar cane. Don Quinn, president of
Ad Staff Inc., Los Angeles, was selected from some 500 west coast
b4

agency, media, and client personnel
who had named each of H-C&H's
clients, and completed the last line
of a limerick.
Mr. Quinn, who for many years
was a writer for the Fibber McGee
and Molly radio program, took home
a grand total of 36 prizes from the
agency's clients.

musical

jingle

gets recipe book use
Can a successful radio-television advertising jingle be adapted to some other
medium to further promote a product?
It can, according to Horace Barry, advertising and sales promotion manager
of The Nestle Co., White Plains, N. Y.
To make his point, Mr. Barry cites a
new consumer recipe booklet which
Nestle has just published that deliberately ties in the company's "43 beans in
BROADCASTING, March 12, 1962

every cup of Nescafe" musical jingle to
stimulate greater sales of its instant
coffee. The 12-page recipe book, which
demonstrates ways to use instant coffee
in cooking, is being given free to consumers through schools, home economists, libraries and trade channels. Mr.
Barry expects the recipe book to give
support to the radio-television advertising campaign at the retail level. NesYork. cafe's agency is William Esty Co., New

'Bullwinkle' stages
a picnic at the Plaza
The ebullient drumbeaters for Jay
Ward Productions' The Bullwinkle
Show Thursday (Feb. 28) scaled the
publicity peaks at one of New York
City's remaining outposts of old world
dignity, style and service — the Plaza
Hotel. A steady stream of humorous
publicity directed at the trade and consumer press began some weeks before
the show started on NBC-TV (Sun.
7-7:30 p.m.) in September, but "Picnic
at the Plaza" was due to put past promotional efforts trailing in the dust.
The Plaza picnic, complete with the
first hot-dogs served by the hotel and
kegs of martinis, also was the kick-off
of a contest to find "Miss Bullwinkle
of 1962." The winner, who Mr. Ward
indicated last week might even be a
man, will not have to tour, will not
attend lunches or banquets nor will
he/she have to make speeches.
The program is a contractural property of General Mills, through DancerFitzgerald-Sample, and the company
has just ordered 26 more episodes.
Drumbeats

. . .

Coloring book winners ■ WIND Chicago last week announced the winners
of its executive coloring book promotion. They are: Jay Levinson, co-creative director, R. Jack Scott, and A. C.
Trude Jr., vice president and media
director, Clinton E. Frank, both Chicago, and Judy Anderson, McCannErickson, Detroit. Winners received
transistor radios and electric blankets.
Tax service ■ WIP Philadelphia is starting a special telephone hotline as an income tax service whereby Internal Revenue agents answer questions of the
public. The special telephones will be
operating March 14 and April 12. Once
an hour on these two dates, WIP will
air the answers to questions asked most
frequently.
Birthday cake ■ WIL St. Louis celebrated its 40th anniversary with a cake
baking contest with a prize of $100 to
the most creative baker. The winning
cake featured a complete story of each
WIL operation — news, weather, music
BROADCASTING, March 12, 1962

■ — on

three layers. It weighed 50

$2 ea. while

pounds.
Like the good-old-days ■ WINS New
York will pay the income tax of one
of its listeners. A postal card sent in
by a listener will be chosen on March
15 and WINS will arrange to have that
person's 1961 income tax return computed. If the government is owed any
money, the station will pay the amount
due under $500. If a refund is deserved,
the station will match it up to $500.
Trading stamps ■ In cooperation with
Top Value Stamps (trading stamps),
WIBC Indianapolis conducted a Million Stamps Sweepstakes promotion in
which it gave away one million stamps
in eight weeks. To be eligible for the
weekly drawings in which prizes ranging
from 1,500 to 100,000 stamps were
given, a listener had to sign up at any
store where the stamps were distributed. The station reported over 30,700
entries.

1962

TELEVISION

Marketbook

Exclusive compilation of the vital statistics which delineate all U.S. television markets, the counties that comreach.

prise them and the tv homes

License plates ■ WACK Newark,
N. Y., helped the Rotary Club in that
city obtain a license plate collection
that now is on display at the Wayne
County Historical Society museum.
The station broadcast pleas for old New
York license plates and finally a retired farmer brought in his entire collection, dating back to 1916.
XETV (TV) award - The first annual
XETV (TV) San Diego Baby award
for the best locally produced television
commercial in 1961 went to PhillipsRamsey, that city. The award, a fourfoot trophy, was presented to Mrs.
Orva Huff Smith, radio-tv director, for
a 20-second animated spot produced
for the First National Trust and Savings bank in that city. John Blair Co.
judged the 50 entries.
Wishbone contest ■ CKEY Toronto
held a wishbone contest for one of its
sponsors, Heather Hill Appliance Ltd.
The contest resulted in 6,000 chicken
wishbones being sent in to the station
by listeners.
Poodles and Paris ■ One of the most
romantic contests in the history of
Phoenix is how KXIV, that city, describes its latest promotion. It's a
Paris-poodle contest in which listeners
are asked to send in clever names for
a pair of poodles. A pedigreed Somerville French poodle will be given away
each week of the contest. The grand
prize winner — the person who sends in

they last

they

TKLEMSION

Only the 1962 TELEVISION

Market-

book gives you fingertip reference
and other exclusive market facts:
• U.S. Tv Homes by Counties, p. 58
• Tv Markets vs. Standard Metropolitan Markets, p. 77
• The Television Market, p. 83
The TELEVISION

Marketbook is the

only current and independent source
for television homes and households
data correlated with the coverage area
of every tv market and reported on a
county-by-county basis.

TELEVISION

the most original names in the judges'
estimation — will receive a two-week vacation for two in Paris.
Marketbook
Big party ■ KISN Portland, Ore., had
a valentine party for more than 400
agency and advertiser executives. As
an added inducement, the station
offered a 1962 gold Cadillac as a door

444 Madison

Avenue

New York 22, New York
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The school won a color tv set and a
table model radio. Brother Norbert received about 80,000 votes.
Underwater twist ■ They're doing the
twist everywhere, it would seem, after
WTMT Louisville, Ky., reported what
was perhaps the first underwater twist
contest in connection with the annual
Boat, Sports and Travel show there.
Prom contest ■ WWVA
Wheeling,
W. Va.'s latest contest on behalf of
Vicks cough drops probably cured
countless listeners and made numerous
others happy. The station gave away
as a prize a complete junior-senior high
school prom to the school that solicited
the most empty cough drop boxes.
Voices

of Freedom

promotion

To publicize the Voices of Freedom
series of capsule programs designed to
remind Americans of the ideals that

WHAS-TV

crew

dresses

WHAS-TV Louisville is laying
claim to the best-dressed weatherman and camera crew on the occasion of the 10th anniversary of the
station's Weathervane show. The

prize. It was won by a local LincolnMercury dealer. The station also chartered a special flight for a group of
Seattle executives. Linda Fuqua, Rose
Queen of 1962, was an added attraction
at the party.

for the occasion
formally attired weather team (1 to
r) : Bill Howard, cameraman; Milton Metz, weathercaster; Tom Riggs,
floor director; Oscar Richter, cameraman.

Favorite principal ■ Some 170,000
votes were received by WDGY Minneapolis-St. Paul in its recent Favorite
Principal contest. The winner, Brother
J. Norbert of DeLaSalle high school
won a trophy and a $250 wardrobe.
_

BROADCAST

Mr. Thomson

ADVERTISING

Mr. Graham

Arnold C. Thomson, advertising
manager, Dodge Div., Chrysler Corp.,
Detroit, promoted to director of advertising for Dodge passenger cars. He
fills vacancy created last November
when Wendell D. Moore resigned to
join MacManus, John & Adams as account executive. Walker R. A. Graham,
executive vp and director, Willey Sign
Co., joins Chrysler Corp. as director of
merchandising for Chrysler-Plymouth
Div., newly created position. He will
be responsible for sales promotion and
advertising activities of Plymouth,
Chrysler, Imperial and Valiant auto86

made this nation great, Storer Broadcasting Co., which produced the series
in cooperation with the Freedoms Foundation at Valley Forge, is distributing
facsimile copies of the Bill of Rights,
Declaration of Independence, Monroe
Doctrine, Emancipation Proclamation

FATES

&

FORTUNES

_

mobiles. Mr. Thomson joined Dodge
as cooperative advertising manager in
1955 and was appointed advertising
manager the following year. Earlier he
served as assistant media director at
Kenyon & Eckhardt, that city. Mr.
Graham has served as vp and creative
director, D. P. Brother & Co.; vp and
group head, McCann-Erickson Inc.,
and
lard. vp, Geyer, Morey, Madden & BalHoward J. Foley, vp and senior copy
supervisor, and Lawrence J. Hubbard,
vp and director of research, elected to
board of directors, Doherty, Clifford,
Steers & Shenfield, New York.

and Gettysburg Address to editors, ministers, educators, legislators and other
opinion molders. Accompanying letter
points out that to give the series the
widest possible exposure, it has been
made available to all radio stations without charge. The letter also suggests
that if the recipient has no personal use
for the historic documents, "perhaps
you know some youngster who will enjoy having them."
succeeding Lee Bristol, board chairman, Bristol-Myers Co.
Gerald A. Browne,
creative director, Kenyon & Eckhardt, Los
Angeles, since 1960,
elected
vp and
tive director
for creawest
coast operations, Grey
Adv., New York. Previously Mr. Browne
Mr. Browne
served as copy supervisor for Foote, Cone & Belding, L.A.
Jack Seehof, vp, BBDO, New York,
joins Post & Morr, Chicago, as vp and
creative group supervisor.

Alfred L. Goldman, vp and assistant
creative director of copy department,
Benton & Bowles, New York, elected
to board of directors. Art Heller, manager of media analysis, promoted to assistant media director.

Fred Manley, vp and special assistant
to executive vp in charge of creative
services, Cunningham & Walsh, New
York, joins Johnson & Lewis, San
Francisco, as vp and copy chief.

Leo Burnett, board chairman, Leo
Burnett Co., Chicago, elected chairman
of The Advertising Council for 1962-63

Walter Blum, copy chief, Metlis &
Lebow Corp., New York, elected vp
and creative director. Harvey Pearlman,
on sales staff of WMCA New York
BROADCASTING, March 12, 1962

for past three years, joins Metlis & Lebow as account executive.
Carl H. Williams Jr., director of merchandising, J. M. Korn & Son Inc.,
Philadelphia advertising agency, elected
executive vp. W. Raymond Barr, creative director; Lenore Millhollen, art
director, and William J. Ham, media
director, elected vps. Betty Orr, formerly with NBC, New York, named pr
manager.
Howard G. Axelber?, executive vp,
Liller, Neal, Battle & Lindsey, Atlanta,
elected chairman of board of governors,
Southeast Council, American Assn. of
Advertising Agencies, succeeding Howard K. Mclntyre, vp and secretary,
Henderson Advertising Agency, Greenville, S. C. Other new officers: Louis
Benito, Louis Benito Adv., Tampa, Fla.,
vice chairman, and M. L. Boyd Jr.,
D'Arcy Adv., Atlanta, secretary-treasurer. New board members: Burton Wyatt.
Burton E. Wyatt & Co., Atlanta, and
Robert A. Wilson, Cargill, Wilson &
Acree, Richmond, Va.
Larry Schwartz, board chairman. The
Wexton Co., New York advertising
agency, has resigned after selling his
stock interests back to agency and becomes principal in Americom Corp.,
that city, manufacturer of plastic records.
Jack M. Bristow, head of BBDO's
Chicago office, appointed manager of

BBDO

adds three to board

Donald A. Wells, Leroy H. Dreher and Clayton Huff elected directors, BBDO, New York. James
R. Schule, vp and secretary,
elected to agency's executive committee. Mr. Wells, who joined
BBDO in 1959 as vp and management supervisor, succeeds Thomas
C. Dillon (Week's Headliners,
March 5) as head of marketing,
media and research. Mr. Dreher
joined BBDO's New York office
in 1929 as copywriter. He will
continue as management supervisor in charge of activities for all
divisions of Armstrong Cork Co.,
post he has held since 1960. Mr.
Huff, who joined agency in 1952
as vp and assistant treasurer, promoted to treasurer. Mr. Schule
joined BBDO in 1957 as assistant
to president having served agency
since 1948 as legal counsel.
count executives. Mr. Buck had been
with Aves Adv., Grand Rapids, Mich.;
Mr. Perry with Morse International,
New York, and Mr. ZagRodny with
Aubrey, Finlay, Marley & Hodgson,
Chicago.
Frank R. Relalado, assistant media

agency's Dallas office. John M. Tyson,
former vp for sales, Simoniz Co., Chicago, and with BBDO since December
1961, succeeds Mr. Bristow as manager
of Chicago office.

Frank M. Leonard, vp in charge of
pr, Dancer-Fitzgerald-Sample, New
York, joins pr firm of Fred Rosen
Assoc., that city, as senior account executive.
Tobin C. Carlin, account supervisor,
McCann-Erickson, Chicago, and Harry
E. Warren Jr., media buyer, Leo Burnett Co., Chicago, join John W. Shaw
Adv., that city, as account supervisor
and broadcast supervisor, respectively.
George F. Gill, regional advertising
manager, Miller Brewing Co., Milwaukee, joins Edward H. Weiss & Co., Chicago, as executive on Carling Red Cap
Ale account.
B. Russell Buck Jr., Joseph P. Perry
and Edward L. ZagRodny join Needham, Louis & Brorby, Chicago, as acBROADCASTING, March 12, 1962
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in 1951
gram. rector
Hein 1959.
was appointed radio-tv diRuth Supiro, director of research,
Blair Television Assoc., New York,
joins Kenyon & Eckhardt, that city, as
assistant media research supervisor.
Anthony Rosa, print buyer, Ted Bates
Co., joins D'Arcy Adv., New York, as
group supervisor in media department.
Warren Halperin, assistant research
director, Lawrence C. Gumbinner Adv.,
New York, joins Donahue & Coe, that
city, as media research director.
Horace Judson, account executive,
Hicks & Greist Inc., New York, appointed media director.
Helen Keister, media director-office
manager, Walker Saussy Adv., Los An-

talk

J. Kenneth White, former group
product manager, Colgate - Palmolive
Co., appointed director of advertising
for Schick Inc., Lancaster, Pa.
Mitchell Lipman, manager of network relations in radio-tv department,
Ted Bates & Co., New York, has been
elected vp. Before joining Bates in
1957, Mr. Lipman was manager of tv
network sales development at NBC.

director, McCann-Erickson, San Francisco, promoted to radio-tv media director. Marian Monahan, radio-tv timebuyer,
appointed assistant radio-tv
media director.

about

circulation!
Take total circulation; Nielsen says WCKY
homes

reaches millions of

weekly in 615 counties in 16 States. Then take quality

circulation; Pulse says that in the metro
the third highest number

area WCKY

of adults with money

reaches

to spend. Take

cost and you'll find that no station reaches as many homes for
as few dollars as WCKY. Your H-R salesman (New Rep! ) has the
facts — proof that WCKY

belongs on every Cincinnati schedule.

wcky*

radio

50,000

WATTS

•

LB

Inc., Affiliate:

WLBW-TV,

Wilson

CINCINNATI
Miami,

Florida
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lumbia. Curtis Sigmon, WYCL York,
elected vp. New directors are John L.
Madera, WATP Marion and George
Sprout, WMUU Greenville.
Bill C. Baldwin, general manager,
KWWL Waterloo, elected vp and general manager, KlOA Des Moines, both
Iowa.
Robert G. Miller, assistant manager,
WFLM (FM) Fort Lauderdale, Fla.,
promoted to general manager. Joan Z.
Baldwin, formerly with CBS in New
York, named assistant manager.
Jerry Jolstead, sales department,
KHJ-AM-FM Los Angeles, joins KITO
San Bernardino as general manager. He
is succeeded by Dick Depoyan, assistant merchandising director, KHJ-TV.
Alvin Wood, general manager, WAJF
Decatur, Ala., joins KANB Shreveport^
La., in similar capacity.
S. R. Hagan, formerly vp and general
manager, Dixie Broadcasting System,
Radio-tv

Correspondents

Radio-Tv Correspondents Assn.'s
18th annual dinner Feb. 24 at Washington's Sheraton-Park Hotel drew
more than 900 persons. Among
those present were (1 to r) Pierre
Salinger, news secretary to President
Kennedy; Richard S. Salant, presi-

geles, joins Donahue
as media buyer.

& Coe, that city,

Marvin Murphy, executive head, pr
department, N. W. Ayer & Son Inc.,
Philadelphia, retires. Mr. Murphy joined
Ayer in 1929 and was elected vp in
charge of pr in 1941.
Keith R. Oliver, sales manager, WJ I MAM-FM-TV Lansing, Mich., appointed
marketing and sales promotion supervisor, State Farm Insurance Cos.,
Bloomington, 111.
Elissa Van Rosen, assistant business
manager of broadcast production,
Doherty, Clifford, Steers & Shenfield,

lf)f]ore titan a decade
to broadcasters

and

gather in D.C.
dent, CBS News; Danny Breckner,
MBS; Julian Goodman, vp for news
and public affairs, NBC, and James
Hagerty, vp for news and public affairs, ABC. Robert H. Fleming, ABC
News, (not shown) was elected association president.

New York, joins Street & Finney, that
city, as business manager of broadcast
production department. Barbara Wetzel,
assistant to production head, Grey Adv.,
New York, joins Street & Finney as
assistant tv programming director on
Colgate-Palmolive properties.
Alan Tiegreen joins Chuck
Adv., Atlanta, as art director.
THE

Shields

MEDIA

Bob Hickman, WIS-AM-TV Columbia, S. C, elected president of South
Carolina AP Broadcasters Assn., succeeding Dennis Waldrop, WCOS Co-

C^onstructiue Service
tlie (J3roadcasttna J^ndustry

HOWARD

E.

STARK

Brokers — Consultants
50 EAST 58TH STREET
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joins WNOX Knoxville, Tenn., as assistant general manager. Fred Shepherd,
with WNOX since 1932, appointed
local and regional sales manager.

NEW YORK, N. Y.

ELDORADO 5-0405

Mr. Warren

Mr. Fisher

W. W. Warren, executive vp and general manager, Fishers Television Co.
(KOMO-AM-TV Seattle), elected president of Fisher's Blend Station Inc., parent company, succeeding 0. D. Fisher
who becomes chairman of board of directors, newly created position. Elections followed merger of Fisher's Blend
Station with Fisher's Tv Co., wholly
owned subsidiary. Other new officers
and directors: J. L. Locke, vice chairman; 0. W. Fisher, D. R. Fisher and
D. G. Graham, vps and directors; Kenneth Fisher, treasurer and director;
Llewellyn F. Wing, secretary; John L.
Locke Jr., vp and assistant secretarytreasurer; and Bennett I. Fisher, assistant secretary-treasurer.
Robert M. Purcell, president, Crowell-Collier Broadcasting Corp. (KFWB
Los Angeles, KEWB Oakland-San Francisco, and KDWB
Minneapolis-St.
Paul), appointed broadcast industry
representative of California Wage Board
Committee, advisory group on wages
and working conditions.

Jack Long, newsman, WOAI-TV San
Antonio, Tex., elected president of San
Antonio Press Club. Other new officers:
James Orr, CBS-TV News, first vp;
George Scharmen, KENS-TV San AnBROADCASTING, March 12, 1962

Slate elected
Sam J. Slate,
vp and general manager,
WCBS-AM-FM
New York,
elected president of New
York
State
B r o adcasters
Mr. Slate
Assn. Others
elected: Merl Galusha, operations
manager, WGY-WRGB
(TV)
Schenectady, first vp; R. Peter
Strauss, president, WMCA New
York, second vp; Elliott Stewart,
executive vp and manager, WIBX
Utica, (re - elected) secretary;
John Lynch, president and general manager, WWSC Glen Falls,
treasurer. Elected for two-year
terms on board of directors: Paul
Adanti, vp, WHEN-AM-TV Syracuse; Michael Hanna, general
manager, WHCU Ithaca; Robert
Dreyer, vp, Metromedia Inc., New
York, and Harold L. Neal Jr., vp,
WABC-AM-FM New York.
tonio, second vp; Martha Cima, KONO
San Antonio, secretary, and Ralph Coleman, WOAI-TV, treasurer.
Frederick S. Houwink, vp, The Evening Star Broadcasting Co., and general manager, WMAL - AM - FM - TV
Washington, appointed general chairman of Washington Convention and
Visitors Bureau's 1962-63 campaign
for funds to promote tourism and convention activity in the nation's Capitol.
R. J. Wells, formerly with Midnight
Sun Broadcasting System, Anchorage,
Alaska, appointed station manager,
KSHA Medford, Ore.

established eighth branch office in Dallas, Tex. Ray Watson joins McGavren's
San Francisco office as account executive.
Chester S. Miller, assistant treasurer
and general manager, WVPO Stroudsburg, Pa., elected treasurer of parent
Pocono Broadcasting Inc.
Blaine W. Wipple, senior data systems
analyst, Thiokol Chemical Corp., Bristol, Pa., joins Radio Service Corp. of
Utah ( KSL-AM-FM-TV Salt Lake
City) as assistant controller.
Richard Ullman Jr., sales manager,
KYA-AM-FM San Francisco, joins
KEWB Oakland-San Francisco in similar capacity.
Dale Lutz, vp and general manager,
WPAR Parkersburg, W. Va., appointed
sales manager, WCOL-AM-FM Columbus, Ohio.
Harry Peck appointed sales manager,
KNOP (TV) North Platte, Neb.
Sandy Gasman, timebuyer, C. J.
LaRoche & Co., New York, joins Radio
Tv Representatives Inc., that city, as
sales executive.
John J. McSweeney, general sales
manager, WMCA
New York, joins
WABC, that city, as sales manager. Mr.
McSweeney served as general sales manager of WMCA for past 10 years. He
also was timebuyer for several agencies
and salesman for John E. Pearson Co.,
New York.
Alan M. Gould and Ronald E. Wright
named local sales manager and merchandising and promotion manager, respectively, WINF-AM-FM Manchester,
Conn.
John J. Fahey, account executive,
WICE Providence, R. I., joins radio
sales staff, Advertising Time Sales Inc.,
New York.

Robie F. Shull, sales manager,
KVEC-AM-FM San Luis Obispo, promoted to station manager, KNGS Hanford, both California. Both stations are
owned by John C. Cohan.
Charles Boland appointed manager
of Daren

F. McGavren

Co.'s newly
Mr. Stowman

Mr. Spitzner

Kenneth W. Stowman, general sales
manager, WFIL-TV Philadelphia, appointed director of sales development
for Triangle Stations, effective April 9.
In new position, Mr. Stowman will
undertake development of new business
activities in national field, working
closely with agencies, advertisers and

SARKES TARZIAN INC
Electronic Products of Tomorrow — Today
BROADCASTING, March 12, 1962

Triangle's various sales and program
staffs. Clyde R. Spitzner, general sales
manager, WFIL-AM-FM, assumes additional duties as local sales advisor for
Triangle radio stations. Mr. Stowman
formerly was associated with WCAU

Men who know women, and what men don't,
recognize that a 36-24-36 is a charmer of a
girl. Smart time buyers also recognize that
a radio station like KAYO in Seattle, with
fast rising "numbers,"* can do the best job
of delivering results for the advertisers and
their agencies. The fast rising "numbers" at
KAYO represent a rapidly increasing segment ofthe greater Seattle market of families
who use the brands and services advertised
over KAYO. So for dependable results be
sure to include KAYO in your next Pacific
Northwest schedule.

in Seattle, Wash.
Represented
nationally
by John Pearson and
Company.
* See Nov.-Dec. Seattle Pulse

"IT
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PAYS
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KTYE"

So say the Roark Brothers of
ROARK BROTHERS PIANO STORE
in Monroe, La.
OVER IOO LOCAL
ADVERTISERS
USE
KTVE REGULARLY
TO GET SALES
RESULTS & PROFITS

/
CHANNEL

lO

ELDORADO MONROE GREENVILLE
REPRESENTED NATIONALLY BY:
VENARD, RINTOUL & McCONNELL
CECIL BEAVER SOUTHERN REP.
1/
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Philadelphia from 1927 to 1942. He
joined WF1L stations in 1945. Mr.
Spitzner has been with WFIL radio
since 1959. For previous ten years, he
was commercial manager of WIP-AMFM Philadelphia. Triangle Stations are:
WFIL - AM - FM - TV Philadelphia;
WFBG-AM-FM-TV Altoona; WLYHTV Lebanon, all Pennsylvania; WNBFAM-FM-TV
Binghamton, N. Y.;
WNHC - AM - FM - TV New Haven,
Conn.; and WFRE-AM-TV, WRFM
(FM) Fresno, Calif.
Marc Scheidell and Tom Gasser
join sales department, WXUR-AM-FM
Media, Pa.
Jack Zimmerman, assistant promotion director, WWDC-AM-FM Washington, promoted to sales service manager, newly created post.
Howard Wheeler, sales manager,
KHJ-TV Los Angeles, joins sales department, KABC, that city.
Mike Ditka, Chicago Bears, National
Football League, joins WLS Chicago as
sales representative in that city.
Robert Howard, account executive,
KRHM
(FM) Los Angeles, joins
KMLA (FM), that city, as special sales
representative.
Bob Martin, program director,
KPHO-TV Phoenix, appointed director
of tv programming, operations and promotion for Arizona Broadcasting Net-

The

New

1961-62
BROADCASTING

YEARBOOK

"The one-book library of TV/Radio"
Designed to meet your specialized needs,
the all-new BROADCASTING Yearbook is
the most complete encyclopedia-type book
ever published for the business of broadcasting. It's 566 pages contain 46 separate
directories.

And, among the new features, you'll
especially like the new thumb index,
separating the six major business areas of
broadcasting.

Order your copy or copies now. $4.00
per copy. Supply is limited. Broadcasting
Yearbook, 17 35 DeSales St., Washington
6, D. C.

AFTRA

returns

Tyler McVey re-elected president of Hollywood chapter of
American Federation of Television & Radio Artists in ballotting
that resulted in retention of chapter's full complement of officers
and directors for another term.
Other officers are: Willard Waterman, first vp; Don Rickles, second
vp; Ted De Corsia, third vp; Vincent Pelletier, fourth vp, Alice
Backes, recording secretary, and
Stanley Farrar, treasurer.

work. Mr. Martin will also be responsible for overall programming of
KOOL-AM-FM-TV Phoenix and
KOLD-AM-TV Tucson, plus promotion, operations and film buying.
Joel M. Thrope, former account executive and regional sales representative,
WAVE Louisville, Ky., appointed commercial manager, WAKY, that city, succeeding John F. McCarthy, resigned.
Robert 0. Franklin, national sales manager, Lin Broadcasting Co., and general manager, WAKY, resigns. No future
plans are announced.
Tom Dunn, air personality, KQEO
Albuquerque, N. M., promoted to station director.
Robert R. Spiegel, news director,
Helen Blasko, continuity director, and
Phil Buchanan, news editor, WBBWAM-FM Youngstown, Ohio, promoted
to operations director, traffic director,
and news director, respectively.
Jack Bolton, program director, KEPR
Kennewick-Richland-Pasco, Wash.,
joins KOOK Billings, Mont., as operations manager.
Paul D. Carter, creative director,
KCRG-TV Cedar Rapids, Iowa, named
executive program director, WNBFAM-FM-TV Binghamton, N. Y. Edward Giller, assistant program director,
WNBF-AM-FM-TV, promoted to newly created post of program manager.
Pat Stinson, head of continuity acceptance, KTTV (TV) Los Angeles, assumes charge of station's new standards
and practices department, supervising
advertising copy submitted to KTTV in
light of rules and regulations of FTC,
FCC, NAB, Pure Food & Drug Administration and other government agencies and industry organizations concerned with advertising practices and
policies.
Robert S. Billingsley, media buyer,
McCann-Erickson, Los Angeles, named
senior account executive in Los Angeles
office of H-R Television Inc.
David N. Simmons,
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officers

former vp and

sales executive, John Blair & Co., New
York, named account executive in New
York office of The Weed Companies.
Howard E. Mackey, formerly with
WJEF-AM-FM Grand Rapids, Mich.,
and WOLF Syracuse, N. Y., joins
WMGS Bowling Green-Toledo, Ohio,
as account executive.
Jay Whalen, account executive, John
Blair & Co., New York, joins WHN,
that city, in similar capacity.
Malcolm Morehouse, controller,
KCBS San Francisco, appointed account
executive, effective March 26, succeeding Cliff Trotter, who leaves to devote
himself to construction of KGHT Hollister, Calif., recently approved by FCC,
with Mr. Trotter and Dick Godfrey,
former KCBS sportscaster-salesman, as
co-owners. Max Trent, accountant and
office manager, KKHI (formerly
KQBY, San Francisco, moves to KCBS
as controller, succeeding Mr. Morehouse.
Lu Bassett, formerly national and
regional sales manager, WSAI-AM-FM
Cincinnati, returns to station as account
executive.
Michael 0. Presbrey and Frank Billerbeck named account executives for
NBC Radio Spot Sales, New York. Mr.
Presbrey was salesman in New York
office of WGN Chicago. Mr. Billerbeck
is former newspaper space salesman at
Moloney, Regan & Schmitt, New York.
Robert Gross, news coordinator, and
Allen Bonapart, news editor, WIBX
Utica, N. Y., elected president and vp,
respectively, WUFM (FM), that city.
Timothy Ahlstrom, night news editor,
WCAU-TV Philadelphia, appointed
WUFM's general manager. Gladys
Evans joins station as continuity trafficwomen's director.
Herman Pease, program director,
WROC-TV Rochester, N. Y., joins
WGR-TV
Buffalo as production supervisor.
Betty Ann Hudson, promotion-publicity director, KLAC Los Angeles, and
John Watkins, sales manager, International Office Machines, join KRLA
Pasadena as sales promotion director
and account executive, respectively.
Dale Van Aman, assistant bureau
chief, Copley newspaper chain, joins
news department, KABC-AM-FM Los
Angeles.
Jack Todd, news editor, KSCJ Sioux
City, Iowa, to KWOA-AM-FM Worthington,andMinn.,
news
pr. as editor and director of
Richard Hance named executive proChicago. ducer, news department, WGN-TV
Dan Akens, operations manager,
Smith Broadcasting Co. (WAAY HuntsBROADCASTING, March 12, 1962

ville, Ala., WJIG Tullahoma, Tenn.,
and WNUE Ft. Walton Beach, Fla.),
appointed director of WAAY's
established news department.

newly

George Grim joins KMSP-TV Minneapolis-St. Paul as newscaster, effective
April 2.

editor. Roy Berke, night pictures news
editor in New York, succeeds Mr.
Kramer as New York telephoto editor.
Gene Quattrara becomes night picture
news editor in New York, and Frank P.
Coffey named night telephoto editor.
EQUIPMENT

Charles F. McCarthy, newscaster,
WOR New York, joins WPAT Paterson,
N. J., news department.

Robert Gross, American Film Producers, elected president of Film Producers Assn. of New York, succeeding
William Van Praag, Van Praag Productions. Other new officers: Irving Hecht,
Cineffects Inc., vp; Walter Lowendahl,
Dynamic Films Inc., secretary, and
Peter J. Mooney, Audio Productions
Inc., treasurer.
Harold J. Klein, vp, ABC Films,
New York, appointed world-wide sales
manager.
William Smith, talent coordinator,
Westinghouse Broadcasting Corp., elected vp for new projects, Fermac Films,
wholly owned subsidiary of Fermac
Graphics Industries, Toronto, Canada.
Gerald G. Griffin, director of marketing, TelePrompTer Corp., New York,
elected vp for marketing. He joined
TPT in August 1961 after 10 years with
RCA.
Ken Hildebrandt, Los Angeles sales
manager, Ziv-United Artists, appointed
general sales manager, Jack Douglas
Organizations, responsible for all sales
negotiations for all Douglas tv film
properties.
Tony Wysocki, Independent Television Corp., joins TeleSynd, New York,
as account executive. He will handle
sales of Lone Ranger series in TeleSynd's southeastern division, with headquarters in Mobile, Ala.
Arthur Lewis, former producer of
Brenner series and 607 Park Avenue
at Plautus Productions, New York, and
recently with MGM-TV as producer of
The Asphalt Jungle series, returns to
New York production firm as vp. Mr.
Lewis' first assignment will be as producer of The Nurses, new one-hour
series on CBS-TV next fall.
Bob Rowand named radio-tv news
editor for Associated Press in Louisiana
and Mississippi.
George Gaylin named Washington
newspictures manager for UPI. Carl
Kramer, telephoto editor in New York,
transfers to Washington as newspictures

Une

Exquise

. . . Dans

Atmosphere

Elegante

& ENGINEERING
Titus Haffa, board
chairman, Webcor
Sales Co., Chicago,
manufacturer of

James O'Leary, formerly with KBIG
Avalon, Calif., joins KMPC Los Angeles news department.

PROGRAMMING

Cuisine

phonographscessory
and
acequipment,
wire and tape recorders, elected president,
filling
vacancy created
rn.'^teHaffa
by death of James E.
Archambault, 58, of heart attack in
Florida on Feb. 26. Mr. Archambault
had served as president of Webcor since
1960 when firm acquired Dormeyer

RESTAURANT
vomN

Corp., Chicago. Formerly he was president of Dormeyer for 17 years. Mr.
Haffa has been chairman of Webcor
since 1955.
James H. Green, director of space
communication, Alpha Corp., subsidiary
of Collins Radio, appointed director of
telecommunications systems, Page Communications Engineers Inc., subsidiary
of Northrop Corp., Washington.

575 Park Avenue at 63rd- St.

Herman Kornbrodt,
east coast sales manager, Audio Devices
Inc., New York, manufacturer of magnetic
tapes and recording
discs, elected vp and
general sales manager, succeeding Bryce
Mr. Kornbrodt
Haynes who becomes
member of board of directors. Three
regional managers also named: Alan
Bodge, vp, as western sales manager;
B. N. Freifeld, in Midwest, and R. L.
Hickey, in East.

Lunch and Dinner Reservations

Robert M. Jackson, advertising-merchandising supervisor, Sylvania Electric
Products Inc., New York, appointed advertising and sales promotion manager
for SEP's semiconductor division at
Woburn, Mass. He formerly served as
sales promotion
manager for CBS's electronics tube division.
Richard C. Hahn,
ment Co., Cleveland,
tories as manager of
ment, acoustics and

Victoreen Instrujoins CBS Laboraprogram developmagnetics branch.

DEATHS
Richard Nesbitt, 54, sports director
and announcer, KSTP-AM-TV Minneapolis-St. Paul, died of heart attack
March 5 while driving his automobile.
He joined station in December 1954.
Earlier, Mr. Nesbitt had served as sportscaster for WKRC Cincinnati, WOR
New York, and WJJD Chicago.
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only BROADCASTING qualifies
for membership in Audit Bureau
of Circulations and Associated
Business Publications

WHIP

THE

HAZARD

OF

J BEL, SLANDER,.
' INVASION Of PRIVACY, PIRACY,
V
JN OF COPYRIGHT
WITH 1) Good Practices
2) Good Care
3) Good Insurance.
YOU
handle
No.
1 andSPECIAL
No. 2 —and
WE'LL
look
after No. 3 with our
UNIQUE
EXCESS POLICY, built to do it satisfactorily
and quite inexpensively!
For details and rates, write
EMPLOYERS

REINSURANCE

CORPORATION
-. 21 W. Tenth, Kansas City. Mo.
New fork, Cnicago. San Francisco.
137Wil|:^m
175 W.
100 Bush
St
Jackson St.

BROADCASTING, March 12, 1962
91

FOR
STATION

AUTHORIZATIONS,

RECORD

APPLICATIONS
terrain 637 ft., above ground 656 ft. Estimated construction cost $63,400; first year
operating cost $132,000; revenue $151,000.
P. O. address 3022 Southland Center, Dallas,
Tex. Studio and trans, location Houston.
Geographic co-ordinates 29° 45' 11" N. Lat.,
95° 22' 12" W. Long. Trans. GE TT-20-A;
ant. RCA TFU-12B. Legal counsel Dow,
Lohnes & Albertson, Wash., D. C; consulting engineer Electron Corp. Dallas. Principals include: Sam Y. Dorfman (14.28%),
Fort Worth Capital Corp. (12.25%), James
H. Bond, Randolf B. Caldwell, Roland S.
Bond Jr. (each 10.2%) and others. Fort
Worth Capital Corp. is small business investment firm; Mr. Dorfman is partner in
production company; Mr. Caldwell is employe of securities firm; James Bond is
partner in securities firm; Roland Bond is
vice president of oil company. Applicant
is permittee of KAIE-FM-TV Dallas, Tex.
Ann. March 6.

As compiled by Broadcasting, Feb. 28
through March 7, and based on filings,
authorizations and other actions of the
FCC in that period.
This department includes data on
new stations, changes in existing stations, ownership changes, hearing cases,
rules & standards changes, routine
roundup of other commission activity.
Abbreviations: DA — directional antenna, cp
— construction permit. ERP — effective radiated power, vhf — very high frequency, uhf
— ultra high frequency, ant. — antenna, aur. —
aural, vis. — visual, kw — kilowatts, w — watts,
mc — megacycles. D — day. N— night. LS —
local sunset, mod. — modification, trans. —
transmitter, unl. — unlimited hours, kc — kilocycles. SCA — subsidiary communications authorization. SSA — special service authorization. STA — special temporary authorization.
SH — specified hours. CH — critical hours. * —
educational. Ann. — Announced.

New am stations
ACTIONS BY FCC
Albuquerque, N. M. — KMF Bcstrs. Granted
1520 kc, 500 w D. P. O. 8888 Jefferson,
Lamesa, Calif. Estimated construction cost
$14,698; first year operating cost $45,600;
revenue $54,000. Principals: James T. Reeves
(50%), Richard C. Knoth and E. L. Morgan
(each 25%). Mr. Reeves is 50 % stockholder
of WGRI, Henderson, Tex., and 24% stockholder of Thunderbird Entertainment Enterprises, Inc., applicant for tv ch. 2 Santa
Fe, N. M.; Mr. Knoth is owner of advertising agency; Mr. Morgan is partner in
insurance firm. Action March 7.
Bath, N. Y.— Bath Bcstg. Inc. Granted 1380
kc, 500 w D. P. O. address 7 Park Place,
Addison, N. Y. Estimated construction cost
$20,495; first year operating cost $25,150;
revenue $36,000. Principal: Warren G.
Stiker, sole owner. Mr. Stiker owns new
and used car firm. Action March 7.
Charles Town, W. Va.— Arthur W. Arundel. Granted 1550 kc, 5 kw D. P. O. address
Waverly Way, McLean, Va. Estimated construction cost $32,191.30, first year operating
cost $58,700, revenue $65,000. Mr. Arundel
is president of WAVA Arlington, Va. Action
March 5.
APPLICATION
Renton, Wash. — Washington Bcstg. Co.
1420 kc, 500 w D. P. O. address Box 216.
Renton. Estimated construction cost $6,700;
first year operating cost $60,300; revenue
$78,000. Principals: M. L. Williams, Stephen
C. Wray, Raymond H. Pounder (each onethird). Messrs. Pounder and Williams are
salesmen for KIXI Seattle, Wash.; Mr. Wray
is announcer for KIXI. Ann. March 6.

New tv stations
ACTION BY BROADCAST BUREAU
Houston, Tex. — Texas-Longhorn Bcstg.
Corp. Granted uhf ch. 67 (788-794 mc); ERP
92.3 kw vis., 65.1 aur.; ant. height above
average terrain 633 ft., above ground 433.7
ft. Estimated construction cost $33,800; first
year operating cost $40,000; revenue $60,000.
P. O. address 3825 Ruth, Apt. 4, Houston
4. Studio and trans, location near Oak Hill,
Tex. Geographic co-ordinates 30° 14' 05" N.
Lat., 97° 54' 48" W. Long. Trans. DuMont
15000; ant. DuMont 5327-A. Legal counsel
Mr. Alfred Winder, Ft. Worth, Tex.; consulting engineer John R. Powley. Principals
include John R. Powley (50%), Robert D.
Ballard (25%) and others. Mr. Powley has
been with film dept. of KTRK-TV Houston;
Mr. Ballard has been announcer for KFMK
Houston and KWBA Baytown, both Texas.
Action March 5.
APPLICATIONS
Syracuse, N. Y.— Channel 9 Syracuse Inc.
Vhf ch. 9 (186-192 mc); ERP 79.6 kw vis.,
39.8 kw aur. Ant. height above average
terrain 1,516 ft.; above ground 961 ft. Estimated construction cost $2,286,000; first
year operating cost $1,350,000; revenue $1,450,000. P. O. address 700 Wilson Bldg.,
Syracuse. Studio location Syracuse; trans,
location Pompey, N. Y. Geographic coordinates 42° 56' 42" N. Lat., 76° 01' 28" W.
Long. Trans. RCA TT-11AH; ant. RCA TF12AH-S. Legal counsel Dempsey and Koplovitz, Washington, D. C; consulting engineer
A. Earl Cullum Jr. & Assoc., Dallas, Tex.
Principals include George P. Hollingbery,
Onandaga Bcstg. Inc., WAGE Inc. and Six
Nations Tv Corp. (each one-fourth). Applicant is corporation composed of four of
ten applicants seeking permanent authorization. Ann. March 6.
Houston, Tex. — Automated Electronics
Inc. Uhf. ch. 23 (524-530 mc) ERP 10.88 kw
vis., 6.14 kw aur. Ant. height above average

Existing am stations
ACTIONS BY FCC
KEVC, Robert L. Lippert, Fresno, Calif.
— Granted assignment of cp to John Werner
and Sylvia Lois Sonder, d/b as Atlas Bcstg.
Co.; consideration
$7,000.7. Comr. Bartley dissented. Action March
KSCO Santa Cruz, Calif.— Granted increased daytime power on 1080 kc, DA-N,
from 1 kw to 10 kw, continued nighttime

EDWIN
&

THE

TORNBERG

COMPANY,

INC.

Negotiators For The Purchase And Sale Of
Radio And TV Stations
Appraisers • Financial Advisors

5
|
32

St

New York-60 East 42nd St., New York 17, N. Y. • MU 7-4242
West Coast— 1357 Jewell Ave., Pacific Grove, Calif. • FR 2-7475
Washington-1426 "G" St., N.W., Washington, D.C. • Dl 7-8531

operation with 500 w; engineering condition
and pre-sunrise operation with daytime facilities precluded pending decision in Doc.
14419.waiver
Dismissed
as moot
for
of Sec.
1.351 KSCO's
of rules.petition
Comr.
Ford abstained from voting. Action March
7.
KAIM Honolulu, Hawaii — Waived Sec.
3.24(g) of rules and granted increased power on 870 kc, unl., from 1 kw to 5 kw; engineering conditions. Action March 7.
KPO, KGMB Honolulu, Hawaii— Granted
applications of KPOI to make changes in
ant. and ground systems and KGMB to
change trans, site and make related
changes, with waiver of Sees. 3.24(g) and
3.188(b) (4) of rules, and permittees to certify that existing KPOI trans, has been
dismantled before licenses may be issued.
Action March 7.
WACE creasedChicopee,
Mass.D,— from
Granted
power on 730 kc,
1 kw into
5 kw; engineering condition. Comr. Ford
abstained from voting. Action March 7.
WJAY Mullins, S. C— Designated for hearing application to increase power on 1280
kc, D, from 1 kw to 5 kw; made WSAT
Salisbury, N. C, party to proceeding. Comr.
Bartley voted to grant. Action March 7.
WJAC Johnstown, Pa. — Granted change
of facilities from 1440 kc, 250 w, unl. to
850 kc, 10 kw, DA-1, unl.; engineering conditions. By letter, dismissed as moot various petitions by WJAC requesting waiver
of Sec. 1.351 of rules. Comr. Ford abstained from voting. Action March 7.
APPLICATIONS
KRUS Ruston, La. — Mod. of cp, which
authorized increase in daytime power and
install new trans., to increase daytime power from 500 w to 1 kw and install new
trans. Ann. March 6.
KODI Cody, Wyo.— Mod. of license to
change hours of operation from unl. to SH:
Mon.-Sat. 6 a.m. to 7 p.m.; Sun. 8 a.m. to6 p.m. Ann. March 1.
New fm stations
ACTIONS BY FCC
Albany, Ga. — Albany Bcstg. Co. Granted
104.5 mc; 19.8 kw. Ant. height above average terrain 141 ft. P. O. address box 838,
Albany, Ga. Estimated construction cost
approx. $1,000. Principals: J. W. Woodruff
Jr. (60%) and L. M. George (40%). ComMarch pany 7.is licensee of WGPC Albany. Action
Rochester, N. Y. — Functional Bcstg. Inc.
Granted 92.5 mc: 20 kw. Ant. height above
average terrain 372 ft. P. O. address 738
Erie Blvd. East, Syracuse, N. Y. Estimated
construction cost $30,775; first year operating cost $40,000; revenue $50,000. Principal:
Albert L. Wertheimer. Mr. Wertheimer is
licensee of WDDS-FM Syracuse and WBUF
(FM) Buffalo, both New York. Action
March 7.
ACTIONS
BY BROADCAST BUREAU
*Lafayette,
La.— U.S.L.
Student Corp.
Granted 88.3 mc; 28.5 w. Ant. height above
average terrain 100 ft. P. O. address c/o
Joseph A. Riehl, Office of the Dean, U.S.L.
Station, Lafayette. Estimated construction
cost $3,200; first year operating cost $2,000.
Action March 2.
Mansfield, Ohio — Johnny Appleseed Bcstg.
Co. Granted 106.1 mc; 20 kw. Ant. height
above average terrain 345 ft. P. O. address
2988 Park Ave. West, Mansfield. Estimated
construction cost $39,305; first year operating cost $13,200; revenue $14,400. Principals:
Charles J. Hire (42.48%), Harry C. Hire
(27.49%) and others. Charles Hire is electrical engineer, Harry Hire is retired retail
druggist. Action March 2.
APPLICATIONS
Battle Creek, Mich. — Southern Michigan
Bcstg. Corp. 96.5 mc, 20 kw. Ant. height
above average terrain 208 ft. P. O. address
15001 Michigan Ave., Dearborn, Mich. Estimated construction cost $22,391; first year
operating cost and revenue not above
present am operation. Principals: Nellie
M. Knorr (27.2%), Walter O. Briggs Jr.
(15.9%), Robert M. Booth Jr., John J.
Carroll, Charles J. Sitta, Van Patrick (each
10.9%) and others. Applicant is licensee of
WELL Battle Creek. Ann. March 6.
Jackson, Mich. — Jackson Bcstg. & Tv
Corp. 106.1 mc, 20 kw. Ant. height above
average terrain 180 ft. P. O. address 15001
Michigan Ave., Dearborn, Mich. Estimated
construction cost $23,091; first year operating cost and revenue not above present am
operation. Principal: Nellie M. Knorr, sole
BROADCASTING, March 12, 1962

stockholder of corporation. Applicant is licensee of WKHM Jackson, Mich. Ann.
March 6.
Existing fm stations
APPLICATION
WDUN-FM Gainesville, Ga.— Cp to change
frequency from 103.9 mc to 106.7 mc, increase ERP from 340 w to 14.1 kw, increase
ant. height above average terrain to 575
ft., install new trans, and new ant. Ann.
March 5.
Ownership changes
ACTIONS BY FCC
KRAZ, KHAM Inc., Albuquerque, N. M.
— Granted transfer of control from J. W.
and Carl Hedges and J. L. Anderson to
John Burroughs; consideration $93,000. Mr.
Burroughs owns four other am stations in
New Mexico and one in Texas. Chmn.
Minow and Comr. Bartley voted for hearing. Action March 7.
WZIP-AM-FM, Greater Cincinnati Radio
Inc., Cincinnati, Ohio — Granted transfer of
control from Carl H., Robert D. and Richard
E. Lindner to The News-Sun Bcstg. Co.;
consideration $168,000. Transferee is licensee
of WKRS Waukegan, 111., and F. Ward
Just, treasurer and largest stockholder (43.
58%), has interest in WROK-AM-FM, Rockford, 111. Action March 7.
APPLICATIONS
WABT Tuskegee, Ala.— Seeks transfer of
all stock in Radio Tuskegee Inc. from
Elizabeth Smith Wilder, executrix of estate
of John M. Wilder, deceased, to Mrs.
Wilder individually as beneficiary under
Mr. Wilder's
financial
consideration involved. will;
Ann. noMarch
6.
KBLA Burbank, KDES-AM-FM Palm
Springs, both California — Seeks involuntary
assignment of license and cp from George
E. Cameron Jr. to City National Bank of
Beverly Hills, Calif, as court-appointed
temporary
conservator
of Mr. Cameron's
estate; no financial
consideration
involved.
Ann. March 6.
KCRA-AM-FM-TV Sacramento, Calif.—
Seeks assignment of license from KCRA
Inc., to Nina N. Kelly, Robert E. Kelly
and Jon S. Kelly, (each one-third), d/b as
Kelly Bcstg. Co.; consideration $2,800,000.
J. S. Kelly is executive vice-president and
general manager of present licensee; R. E.
Kelly is president, national sales manager
and station manager of KCRA-TV; Nina
Kelly is secretary and director of KCRA
Inc. Ann. March 1.
WJBS DeLand, Fla. — Seeks involuntary
assignment of license from WJBS Inc. to
Wallace Rifkin as receiver; no financial
consideration involved. Ann. Mar. 6.
WPUP Gainesville, Fla. — Seeks transfer
of 50% of stock in Southern Bcstg. Co. of
Marianna Inc. from Denver T. Brannen, to
John A. Dowdy (present owner of other
50%); consideration $25,000. Ann. March 6.
WWCC Bremen, Ga. — Seeks assignment of
license from Southwest Alabama Bcstg.
Inc. to James Harold Shedd and Ross Willard Long (each 50%), d/b as Bremen Bcstg.
Co.; consideration $70,000. Mr. Shedd has
been broadcaster with WTLS Tallassee and
WJHB Talladega, both Alabama, and
WDOB Canton, Miss.; Mr. Long is with
industrial sales firm. Ann. March 6.
WCHU(TV) Springfield; WICD(TV) Danville; WICS(TV) Champaign, all Illinois;
WHNB-TV New Britain, Conn. — Seek
transfer of 4.2% of stock in Transcontinental Properties Inc., 50% stockholder of
licensees,
from corporation's
Herbert Scheftel
and Alfred treasury
G. Burger,to
present owners of 47.9% each (2.1% each);
consideration $15,215.30. Ann. March 1.
WYNK Baton Rouge, La. — Seeks involuntary assignment of license from Vox Inc.
to Joel M. Hirsch as receiver; no financial
consideration involved. Ann. March 6.
WITH-AM-FM Baltimore, Md. — Seeks
transfer of 50% of stock in The Maryland
Bcstg. Co. from First National Bank of
Baltimore, Md., executors of estate of
Louise McClure Tinsley, deceased, and
Louise T. Steinman to Thomas G. Tinsley
Jr. (present owner of other 50%); consideration $642,731. Ann. March 6.
WMRT-AM-FM Lansing, Mich. — Seeks assignment of license from Herbert T. Graham, to Luke Walton (34%), J. William
Adams (29%) and Stokes Gresham Jr.
(26%) and others, d/b as Metropolitan
Radio Corp.; consideration $150,000 and
$50,000 to Mr. Graham to act as consultant
BROADCASTING, March 12, 1962

for five years. Mr. Walton owns advertising
agency; Dr. Adams is dentist; Mr. Gresham
is broadcast consultant. Ann. March 6.
KGVW Belgrade, Mont. — Seeks assignment
of
license Enterprises
from King'sInc.;
Garden
Inc. to
Christian
consideration
$5,000. Christian Enterprises is licensee of
KURL Billings, Mont, and applicant for
assignment of cp for KGLE Glendive, Mont.
Ann. March 6.
KGLE Glendive, Mont. — Seeks assignment
of
cp from King's
Garden
Christian
Enterprises
Inc. Both
partiesInc.areto charitable
religious, non-profit organizations. Consideration assumption and payment of all
claims
and
costswith
incurred
King's Gardenof
in connection
actualby construction
station. Christian Enterprises is licensee of
KURL Billings, Mont, and applicant for
assignment of license for KGVW Belgrade,
Mont. Ann. March 6.
WSET Glen Falls, N. Y.— Seeks transfer
of 83.33% of Olean Bcstg. Corp., which is
80% stockholder of Vacationland Bcstg.
Corp., licensee from Donald Merriman to
Edward A. Haut and others, d/b as Haut's
Cookie Shops Inc.; consideration assumption of liabilities. Mr. Haut has owned 10%
of WRNY Rome, N. Y. Ann.
WHAM,
WHFM(FM)
N. Y.—
Seeks
transfer
of all Rochester,
stock in Genesee
Bcstg. Corp. from Henry I. Christal Inc.
to William F. Rust Jr. (77.5%) and Ralph
Gottlieb (22.5%), d/b as Rust Bcstg. Inc.;
consideration $1,300,000. Messrs. Rust and
Gottlieb are stockholders in WKBR AM-FM
Manchester, WTSN Dover, WKBK Keene,
all New Hampshire; WAEB- AM-FM Allentown, WNOW-AM-FM York, WRAW Reading, all Pennsylvania. Ann. March 1.
WXKW Troy, N. Y.— Seeks (1) transfer
of 50% of outstanding stock in Iroquois
Bcstg. Inc. from Nathan and Celia Oppenheim to John MacLellan and Robert M.
Sullivan, consideration; (2) transfer of all
outstanding stock in permittee from Messrs.
Sullivan and MacLellan and Mary and
Richard O'Connor back to corporation. New
stock will then be issued to Messrs. Macand O'Connor
(each Gray
23.75%),
Mr.
SullivanLellan(10%)
and George
(2.5%),
remaining 40% to be held as treasury
stock until such time as Fairfield Equity
Corp. exercises option. Mr. MacLellan is
director and minority stockholder of WMLO
Beverly, Mass.; Mr. Sullivan owns 20% of
advertising agency and 33% of restaurant
business; Mr. O'Connor is present 50%
owner of permittee; Mr. Gray is manager
of WORL Boston, Mass. Ann. March 1.
WFTC Kinston, N. C— Seeks transfer of
all stock in WFTC Inc. from Connie B.
Gay Bcstg. Corp. to Donnie A. Gay, J. B.
Ham and Wilbur J. Rider (each one-third),
d/b as HGR Bcstg. Co.; consideration $194150. All are presently employed by WFTC.
Ann. March 6.
WCDJ Edenton, N. C. — Seeks assignment
of license from Colonial Bcstg. Inc. to James
F. Flanagan, Robert G. Currin, William T.
Watkins (each 30%) and Richard W. Schuman (10%), d/b as Colonial Bcstrs. Inc.;
consideration $63,250. Mr. Flanagan is principal owner and manager of WFVG Fuquay
Springs and former manager of WOXF Oxford, both North Carolina. Dr. Currin is
physician and part owner of WFVG, Mr.
Watkins is attorney; Mr. Schuman is manager of WCDJ.

WJRM Troy, N. C. — Seeks assignment of
cp from James R. McKenzie Jr. and J.
Paul Wallace, d/b as Montgomery County
Bcstg. Co., to Montgomery Bcstg. Inc., new
corporation consisting of Mr. McKenzie
(49%) and John C. Wallace (51%); consideration $7,650 from John Wallace to
corporation. Mr. Wallace is writer and
1.
newscaster for WABZ Albemarle and is
contract news cameraman for WBT-TV
Charlotte, both North Carolina. Ann. March
KHMS(FM) El Paso, Tex.— Seeks assignof license from Albert C. Hynes and Logan
D. Matthews d/b as H-M Service Co., to
Fred T. Hervey (69.09%), Nat P. Huggins
(30.88%) and others, d/b as Rio Grande
Bcstg. Inc. Consideration $12,000. Rio Bcstg.
Inc. is licensee of KSET El Paso. Ann.
March 1.
KRZY Grand Prairie, Tex. — Seeks transfer of all stock in Rounsaville of Dallas
Inc. from Robert W. Rounsaville to Giles
E. Miller (34.2%) and others, d/b as G. E.
Miller & Co.; consideration $15,000. Transferee owns 60% of KBUY Amarillo and
100% of KOKE Austin, both Texas. Ann.
March 1.
WILA Danville, Va. — Seeks transfer of
25% of stock in Baron Bcstg. Corp. from
Ralph J. Baron, present owner of 50%, to
Judith
M. consideration
Baron, Mr. Baron's
wife;Ann.
no
financial
involved.
March 5.
Hearing cases
FINAL DECISION
■ Commission gives notice that Jan. 9,
1962, initial decision which looked toward
severing from consolidated proceeding with
Docs. 13936-7 and granting application of
Arthur W. Arundel for new am station to
operate on 1550 kc, 5 kw, D, in Charles
Town, W. Va. became effective February 28
pursuant to Sec. 1.153 of rules. Action March
5.
STAFF INSTRUCTIONS
■ Commission
of document looking directed
toward preparation
affirming Aug.
11,
1961 initial decision which would deny application of Jackson Bcstg. & Tv Corp. to
increase daytime power of WKHM Jackson,
Mich., from 1 kw to 5 kw and install new
trans., continued operation on 970 kc, 1 kwN, using
present
daytime DA system. Action March
1.
■ Commission directed preparation of document looking toward affirming a Nov. 2,
1961 initial decision which would grant application for transfer of control of KGMS
Inc. (KGMS) Sacramento, Calif., from Anthony C. and Alfred A. Morici, Carol McNamee, Marianne Aiassa and Abraham R.
Ellman to Capitol Bcstg. Co.; consideration
$577,500. Action March 1.
■ Commission on March 1 directed preparation of document looking toward affirming a Sept. 13, 1961 initial decision which
would grant application of Grossco, Inc.,
for new am station to operate on 1550 kc,
1 kw, D, in West Hartford, Conn., subject
to interference condition, and dismiss application of Berkshire Bcstg. Corp. for new
station on same frequency with 500 w, D,
in Hartford, Conn. Action March 1.
■ Commission directed preparation of document looking toward granting applications
of Green Bay Bcstg. Co. (WDUZ), Green
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Bay, Wis., Racine Bcstg. Corp. (WRJN),
Racine. Wis., Booth Bcstg. Co. (WJLB), Detroit, Mich., Southern Michigan Bcstg. Corp.
(WELL) Battle Creek, Mich., Knorr Bcstg.
Corp. (WSAM), Saginaw, Mich., WSJM
Inc. (WSJM), St. Joseph, Mich., to increase
daytime power from 250 w to 1 kw, continued Radio
operation onInc.,
1400for
kc, new
250 w-N;
North
Suburban
station
on
1430 kc. 1 kw, DA, D. in Highland Park,
111.; Elgin Bcstg. Co. to increase daytime
power of WRMN Elgin, 111., from 500 w to
1 kw, continued operation on 1410 kc, D;
and petition by Mid-America Bcstg. System
Inc. to dismiss its application for new station on 1430 kc. 1 kw, DA, D, in Highland
Park. 111. Sept. 26, 1961. initial decision
looked toward denying WRMN application
and granting other applications and petition.
Action March 1.
Announcement of these preliminary steps
does not constitute commission action in
such cases, but is merely announcement of
proposed disposition. Commission reserves
right to reach different result upon subsecisions. quent adoption and issuance of formal deINITIAL DECISIONS
■ Hearing Examiner David I. Kraushaar
issued initial decision looking toward denying applications of Massillon Bcstg. Inc.
for new am station to operate on 1320 kc,
500 w, DA, D, in Norwood, Ohio, and Covington Bcstg. Co. and Kenton County Bcstrs.
seeking new stations on same facilities in
Covington, Ky. Initial decision suggests that
granting of applications for standard broadcast stations in communities close-in to
"large central
cities,"stations,
which may
already
havein
numerous
broadcast
result
depriving more distant suburban communities, with burgeoning population growth
and substantial "needs" for local service,
of opportunity for such service. Additionally, examiner declares, such grants made
without discriminated regard for interference to existing stations would result in
gradual deterioration in quality of reception in metropolitan and adjacent areas, also at particular expense of semi-rural populations served primarily by more distant
suburban radio stations. Action March 7.
■ Hearing Examiner Jay A. Kyle issued
initial decision looking toward granting application of Quests Inc. for new am station
to operate on 1600 kc, 1 kw, D, DA. in Ashtabula, Ohio. Action March 7.
OTHER ACTIONS
■ By memorandum opinion & order, commission denied motion by KSAY Bcstg. Co.
to enlarge, change and delete certain issues and add KDIA and KABL. both Oakland, as parties to proceeding on renewal of
license of its station KSAY San Francisco,
Calif. Action March 7.
■ By memorandum opinion & order, commission granted petitions bv KSTP Inc.
(KSTP), St. Paul, Minn., and Post-Newsweek Stations (WTOP), Washington, D. C,
for reversal of acting chief hearing examruling limiting
their intervention
specificiner's
issue
in consolidated
am proceed-to
ing in Docs. 14085 et al.; and ordered that
their participation shall be without restriction to any specific issues. Action March 7.
■ By memorandum opinion & order, commission granted petition by Saul M. Miller,
Kutztown, Pa., and enlarged issues in am
consolidated proceeding in Docs. 14425 et
al. to add Sec. 3.30(b) dual-city determination to applicant Bi-States Bcstrs.. Ocean
City-Somers Point, N. J. Action March 7.
■ By memorandum opinion & order, commission denied motion by Eastern Radio

ervice
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Corp. to strike or to reply to exceptions to
initial decision in am consolidated proce dings in Docs. 13092 et al., and for severance and immediate grant of its application to increase daytime power of WHUM
Reading, Pa., from 250 w to 1 kw, continued
operation on 1240 kc, 250 w-N. Action
March 7.
WPIK Alexandria, Va. — Designated for
hearing application to increase power on
730 kc, D, from 1 kw to 5 kw; granted petition by Central Virginia Bcstg. Inc.
(WMNA), Gretna, Va., to extent of making
it party to proceeding. Others made parties are WPIT Pittsburgh, Pa., WBMD,
Baltimore, Md., and WNAK, Gretna, Va.
Action March 7.
■ By order, commission, at request of
various parties, extended for three months
— from March 23 to June 22 — time for filing
reply comments in proceedings to foster
expanded use of uhf-tv channels, deintermixture of eight markets, and assignment
of additional vhf channel in eight other
markets. Action March 7.
■ By memorandum opinion & order, commission granted petition for rehearing and
reconsideration by The Regents of The U.
of Michigan (*WUOM fFM], Ann Arbor,
Mich., to extent of setting aside Sept. 7,
1961. action which granted application of
Earl, Mullins, Torian, Propst & Stein for
mod. of cp of WIPE (FM) Detroit, to
change trans, site, increase ERP to 16 kw
and decrease ant. height to 440 ft.; retained
WIPE application in files pending finalization of fm rulemaking in Doc. 14185, without prejudice to WIPE submitting appropriate amendment conforming its application
to interim fm criteria. Action March 7.
■ By letter, commission, on its own motion, reopened for further consideration its
action of Feb. 6 in granting, without hearing, application for assignment of license
of WLLE (formerly WSHE) Raleigh, N. C,
from Raleigh Bcstg. Corp. to Raleigh-Durham Bcstg. Inc.; grant to remain in effect
pending such reconsideration. Comrs. Hyde
and Ford dissented, former to procedure
and latter favoring rescinding grant but
allowing continued operation pending reconsideration determination. Action March 7.
■ Commission designated for consolidated
hearing applications by two New York City
stations— WPOW (WPOW Inc.) and WEVD
(Debs Memorial Radio Fund Inc.) — and
Troy, N. Y., station— WHAZ (Rensselaer
Polytechnic Institute) — for renewal of licenses. Their applications indicated disagreement on sharing time on 1330 kc during new license period. Present sharing
arrangement is 36. 108.75 and 7 hours weekly for WPOW, WEVD and WHAZ, respectively; they now want 42, 137 and 15 hours
weekly, respectively. This total of 194 hours
exceeds the 168 hours in a week. Action
March 7.
Routine roundup
ACTIONS ON MOTIONS
By Commissioner John S. Cross
■ Granted petition by Alkima Bcstg. Co.
and extended time to March 28 to respond
to petition for reconsideration by Herman
Handloff in proceeding on their applications
and Howard Wasserman for new am stations in West Chester, Pa., and Newark,
Del. Action March 5.
■ Granted petition by WTSP-TV Inc. and
extended to March 12 to respond to petitions for reconsideration by Suncoast Cities
Bcstg. Corp., Florida Gulfcoast Bcstrs. Inc.,
City of St. Petersburg, Florida (WSUN-
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TV), and Tampa Telecasters Inc., in Largo,
Fla., tv ch. 10 proceeding. Action March 2.
By Commissioner Robert E. Lee
■ Granted petition by Broadcast Bureau
and extended time to March 2 to file exceptions to initial decision in proceeding on
application of Wireline Radio Inc., for renewal of license of WITT Lewisburg, Pa.
Action Feb. 28.
■ Granted petition by Broadcast Bureau
and extended time to March 13 to file a
response to petition by Concert Network
Inc., for reconsideration in proceeding on
its application and WBUD Inc., for new fm
stations in Trenton, N. J. Action Feb. 28.
■ Granted petition by Broadcast Bureau
and extended time to March 7 to file exceptions to initial decision in proceeding on
applications of Palmetto Broadcasting Co.
for renewal of license of WDKD Kingstree,
S.
Feb.C, 28.and for license to cover cp. Action
■ Granted petition and supplement thereto by Illiway Television Inc., and extended
time to Feb. 26 to respond to petition by
Community Telecasting Corp., to reopen
record in Moline, 111., tv ch. 8 proceeding.
Action Feb. 28.
By Acting Chief Hearing Examiner
Jay A. Kyle
■ Scheduled prehearing conference for
April 6 and hearing for May 3 in proceeding on applications of Thompson K. Cassel
and Boca Bcstrs. for new am stations in
Boca Raton, Fla. Action March 6.
■ Scheduled prehearing conference and
hearing for April 5 and May 8, respectively, in proceeding on various applications involving Sanford A. Schafitz with respect to
WWIZ Lorain, Ohio, and WFAR Farrell,
Pa., and WXTV(TV) (ch. 45) Youngstown,
Ohio. Action March 2.
■ Scheduled prehearing conference and
hearing for April 3 and May 2, respectively,
in proceeding on application of Bill S.
Lahm for additional time to construct
WRNE Wisconsin Rapids, Wis. Action
March 2.
By Hearing Examiner James D. Cunningham
■ Granted motion by Florida-Georgia Tv
Inc. and corrected to extent specified transcript of hearing in Jacksonville, Fla., tv
ch. 12 remand proceeding. Action March 6.
■ Granted
petition time
by Florida-Georgia
Inc.
and extended
from March 5 Tvto
April 2 to file reply findings in Jacksonville,
Fla., tv ch. 12 proceeding. Action March 2.
By Hearing Examiner Thomas H. Donahue
■ Granted petition by Broadcast Bureau
and extended from Feb. 28 to March 9 time
to file proposed findings and conclusions in
proceeding on am applications of Vernon
E. Pressley, Canton, N. C, and Folkways
Bcstg.
Inc. (WTCW),
Whitesburg. Ky. Actien March
2.
By Hearing Examiner Charles J. Frederick
■ Scheduled prehearing conference for
March 15 in remand proceeding on application of Willamette-Land Tv Inc., for new
tv station to operate on ch. 3 in Salem, Ore.
Action March 5.
By Hearing Examiner Isadore A. Honig
■ On own motion, scheduled prehearing
conference for March 13 in remand proceeding on applications of Western Bcstg. Co.
and R. L. McAlister for new am stations
in Odessa, Tex., to make appropriate procedural arrangements for hearing to be held,
at date yet to be determined pursuant to
commission's
memorandum
der released Feb.
26. Action opinion
Feb. 27. & orBy Hearing Examiner Annie Neal Huntting
■ Granted
by applicants
and steps,
continued datespetition
for various
procedural
and continued hearing from April 2 to
April 10, in proceeding on applications of
La Fiesta Bcstg. Co. and Mid-Cities Bcstg.
Corp. for new am stations in Lubbock,
Tex. Action March 5.
■ Granted motion by Storer Bcstg. Co.
(WJBK), Detroit, Mich., applicant in Group
II of consolidated am proceeding in Docs.
14085 et ference
al.,for March
and scheduled
16 limitedprehearing
to matters conset
forth in motion. Action March 5.
■ Denieducationalpetition
by Rochester
Areaamend
EdTv Assn. Inc.
for leave to
its application to show election of William
Spencer Litterick to its board of trustees
on Dec. 14, 1961, and related information in
Rochester,
tion MarchN.2. Y., tv ch. 13 proceeding. AcBy Hearing Examiner David I. Kraushaar
■ Granted motion by Ridge Radio Corp.
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PROFESSIONAL

CARDS

JANSKY & BAILEY
Offices and Laboratories
1339 Wisconsin Ave., N.W.
Washington 7, D.C. FEderal 3-4800
Member AFCCE

JAMES C. McNARY
Consulting Engineer
National Press Bldg.
Wash. 4, D. C.
Telephone District 7-1205
Member AFCCE
A.

—Established 1926 —
PAUL GODLEY CO.
Upper Montclair, N. |.
Pilgrim
Laboratories,
Great6-3000
Notch, N. J.
Member AFCCE

GEORGE C. DAVIS
CONSULTING ENGINEERS
RADIO & TELEVISION
527 Munsey Bldg.
STerling 3-0111
Washington
4, D. C.
Member AFCCE

COMMERCIAL RADIO
EQUIPMENT CO.
Everett L. Dillard, Cen. Mgr.
Edward F. Lorentz, Chief Engr.
INTERNATIONAL BLDC.
Dl 7-1319
WASHINGTON 4, D. C.
Member AFCCE

D. Ring & Associates
30 Years' Experience in Radio
Engineering
1710
H St., N.W. Republic 7-2347
WASHINGTON 6, D. C.
Member AFCCE

GAUTNEY & JONES
CONSULTING RADIO ENGINEERS
930 Warner Bldg. National 8-7757
Washington 4, D. C.
Member AFCCE

Lohnes & Culver

RUSSELL
P. MAY
711 14th St., N.W. Sheraton Bldg.
Washington 5, D. C.
REpublic 7-3984
Member AFCCE

L. H. Carr & Associates
Consulting
Radio & Television
Engfneers
Washington 6, D. C. Fort Evans
1000 Conn. Ave.
Leesburg, Va.
Member AFCCE

KEAR & KENNEDY
1302 18th St., N.W. Hudson 3-9000
WASHINGTON 6,-TD. C.
V
Member AFCCE

LYNNE C.
CONSULTING
AM-FM
7615 LYNN
WASHINGTON

SMEBY
ENGINEER

Munsey Building
District 7-8215
Washington 4, D. C.
Member AFCCE

A. EARL CULLUM, JR.
CONSULTING ENGINEERS
INWOOD POST OFFICE
DALLAS 9, TEXAS
MEIrose 1-8360
Member AFCCE

GEO. P. ADAIR ENG. CO.
CONSULTING ENGINEERS
Radio-Television
Communications- Electronics
1610 Eye St., N. W.
Washington, D. C.
Executive Member
3-1230 Executive
AFCCE 3-5851

P.O. Box 32
CRestview 4-8721
1100 W. Abram
ARLINGTON, TEXAS

SILLIMAN, MOFFET
£ KOWALSKI
1405 C St., N.W.
Republic 7-6646
Washington 5, D. C.
Member AFCCE

WALTER F. KEAN
CONSULTING RADIO ENGINEERS
Associate
George M. Sklom
19 E. Quincy St. Hickory 7-2401
Riverside, III. (A Chicago suburb)
Member AFCCE

HAMMETT & EDISON
CONSULTING RADIO ENGINEERS
Box 68, International Airport
San Francisco 28, California
Diamond 2-5208

9208 Wyoming PI. Hiland 4-7010
KANSAS CITY 14, MISSOURI

JULES COHEN
Consulting Electronic Engineer
617 Albee Bldg. Executive 3-4616
1426 G St., N.W.
Washington 5, D. C.
Member AFCCE

CARL E. SMITH
CONSULTING RADIO ENGINEERS
8200 Snowville Road
Cleveland 41, Ohio
Phone: 216-526-4386
Member AFCCE

J. G. ROUNTREE
CONSULTING ENGINEER
P.O. Box 9044
Austin 17, Texas
CLendale 2-3073

VIR N. JAMES
SPECIALTY
DIRECTIONAL ANTENNAS
232 S. Jasmine St. DExter 3-5562
Denver 22, Colorado
Member AFCCE

JOHN H. MULLANEY
and ASSOCIATES, INC.
2000 P St., N.W.
Washington 6, D. C.
Columbia 5-4666
Member AFCCE

A. E. Towne Assocs., Inc.
TELEVISION and RADIO
ENGINEERING CONSULTANTS
420 Taylor St.
San Francisco 2, Calif.
PR 5-3100

PETE JOHNSON
Consulting am-fm-tv Engineers
Applications — Field Engineering
Suite 601
Kanawha Hotel Bldg.
Charleston, W.Va. Dickens 2-6281

NEptune 4-4242

WILLIAM B. CARR
Consulting Engineer
AM— FM— TV
Microwave
P. O. Box 13287
Fort Worth 18, Texas
BUtler 1-1551

JOHN H. BATTISON
& ASSOCIATES
Consulting Radio Engineers
Specializing in AM-FM-TV
applications and measurements
934-5 Munsey Building
Washington 5, D. C.
Dl 7-2330 Member AFCCE

ERNEST E. HARPER
ENGINEERING CONSULTANT
AM
FM TV
2414 Chuckanut Shore Rd.
Bellingham, Washington
Telephone: Regent 3-4198

E. HAROLD MUNN, JR.
BROADCAST ENGINEERING
CONSULTANT
Box 220
Coldwater, Michigan
Phone: BRoadway 8-6733

PAUL DEAN FORD
Broadcast Engineering Consultant
4341 South 8th Street
Terre Haute, Indiana
Wabash 2643

GUY C. HUTCHESON
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DRIVE

15, D. C.
8520
OLiver 2-

JOHN

B. HEFFELFINGER

MERL

SAXON

CONSULTING RADIO ENCINEER
622 Hoskins Street
Lufkin, Texas

BARKLEY&

NEptune 4-9558

DEXTER LABS.,
INC.
Donald P. Wise
James M. Moran
Consulting, Research &
Development for Broadcasting,
Industry & Government
50 Frankfort St. Diamond 3-3716
Fitchburg, Massachusetts

L. J. N. du TREIL
& ASSOCiATES
CONSULTING RADIO ENGINEERS
10412 Jefferson Highway
New Orleans 23, La.
Phone: 721-2661
RAYMOND E. ROHRER
& Associates
Consulting Radio Engineers
436 Wyatt Bldg.
Washington 5, D. C.
Phone: 347-9061
Member AFCCE
SPOT YOUR FIRM'S NAME HERE
Be Seen
100,000'Readers
■To
— among
them,by the
decision-making station owners and managers,applicants
chief engineers
cians—
for and
am, technifm, tv
and facsimile facilities.
''ARB Continuing Readership Study
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and corrected as requested transcript in
proceeding on its application and Windber
Community Bcstg. System for new am stations in Windber, Pa.: on own motion,
scheduled further hearing for March 19 in
this proceeding. Action March 5.
By Hearing Examiner Jay A. Kyle
■ Granted request by Burlington Bcstg.
Co.. Burlington, N. J., and extended from
March 5 to March 8 time for filing reply
findings in proceeding on its am application, et al. Action March 2.
■ Granted request by Broadcast Bureau
and extended time from Feb. 26 to March
2 for filing proposed findings in proceeding
on application of Quests Inc., for new am
station in Ashtabula, Ohio. Action Feb. 27.
By Hearing Examiner Herbert Sharfman
■ Upon oral request by Kerrville Bcstg.
Co. (KERV), Kerrville. Tex., continued
March 5 hearing to March 12 in proceeding
on its am application and that of KWTX
Bcstg. Co. (KVTA), Waco, Tex. Action
March 2.
■ Granted motion by Elson Electronics
Co. and continued time from March 12 to
April ative
12 for
of applicants'
affirm-26
direct exchange
written cases,
from March
to April 26 for receipt of notification of
witnesses desired for cross-examination,
from April 16 to May 15 for hearing in Santa
Maria,tion Calif.,
March 1. tv ch. 12 in proceeding. Ac■ Upon request by Broadcast Bureau and
without objection by applicant, further extended time from March 1 to March 7 for
filing initial proposed findings and from
March 27 to April 2 for filing replies in
proceeding on applications of WMOZ Inc.
for renewal of license of WMOZ Mobile,
Ala., and for revocation of license of Edwin H. Estes for WPFA Pensacola, Fla. Action Feb. 28.
By Hearing Examiner Elizabeth C. Smith
■ Upon request by WAEB Bcstrs. Inc.,
cancelled March 6 conference in proceeding on its application to increase daytime
power of WAEB Allentown, Pa. Action
March 5.
■ Upon request by applicant, continued
further hearing from March 5 to March

SUMMARY

12 in proceeding on application of Melody
Music Inc. for renewal of license of WGMA
Hollywood, Fla. Action March 2.
■ Granted motion by Radio Americana
Inc., and extended time from Feb. 28 to
March 5 for filing proposed findings and
from March 14 to March 19 for filing replies in proceeding on its application for
new am station in Baltimore, Md. Action
Feb. 28.
BROADCAST ACTIONS
by Broadcast Bureau
Actions of March 6
Quemado
Tv Assn., Quemado,
N. M. —
Granted cp for new vhf tv translator station on ch. 8 to translate programs of KOBTV (ch. 4) Albuquerque, N. M.; condition.
KMET Paradise, Calif. — Granted authority to remain silent for period ending April
2; conditions.
WVLK-FM Lexington, Ky.— Granted SCA
to operate on multiplex basis.
Actions of March 5
KDKA Pittsburgh, Pa. — Granted license
covering installation of new trans, as auxiliary trans.; remote control permitted.
KIOEA Lake City, Colo.— Granted cp for
new vhf tv translator station on ch. 10 to
translate programs of KREX-TV (ch. 5)
Grand Junction, Colo.
KTWO-TV Casper, Wyo.— Granted cp to
maintain trans, incorporated in present license as auxiliary trans, at main trans, site.
KSYD-TV Wichita Falls, Tex.— Granted
cp to make changes in ant. system and
change type ant.
WBJA-TV Binghamton, N. Y.— Granted
mod. of cp to change frequency from ch.
56 to ch. 34; ERP to vis. 215 kw; aur. to 108
kw; ant. height 700 ft.; power of trans.;
type ant.; changes in ant. system; waived
Sec. 3.613(a)
of site.
rules to permit studio location at trans,
■ Following stations were granted extensions of completion dates as shown: WTVM
(TV) Columbus, Ga., to Sept. 12; KGTV
(TV) Pocatello. Idaho, to Aug. 28; KATV
(TV) Little Rock, Ark., to Sept. 1: *KLRNTV San Antonio, Tex., to Aug. 28; WRBLTV Columbus, Ga., to Sept. 5; K07CR
Seminoe
Kortes Tv Assn., Seminoe and

OF COMMERCIAL

BROADCASTING

Compiled by BROADCASTING, March 8
ON AIR
Lie.
AM
FM
TV

63
Cps.
86
77

3,627
892

CPS
TOTAL APPLICATIONS
Not on air
For new stations
100
855
179
160
81
139

OPERATING TELEVISION STATIONS
4851
Compiled by BROADCASTING, March 8
Commercial
Non-Commercial

VHF
463
41

COMMERCIAL

TOTAL
TV

14
UHF
90

STATION

55
553

BOXSCORE

Compiled by FCC, Jan. 31
Licensed (all on air)
Cps on air (new stations)
Cps not on air (new stations)
Total authorized stations
Applications for new stations (not in hearing)
Applications for new stations (in hearing)
Total applications for new stations
Applications for major changes (not in hearing)
Applications for major changes (in hearing)
Total applications for major changes
Licenses deleted
Cps deleted

AM
3,622
140
77
3,839
455
185
640
489
76
565
0
2

FM
900
67
176
122
1,143
21
143
89
4
1
93
11

TV
85
74
40
3?
63
11
103
44
0
3

1 There are. in addition, 11 tv stations which are no longer on the air, but retain their
licenses, includes one STA. 3 Three commercial cps have been changed to noncommercial
educational.
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Kortes Dam Camps, Wyo., to Sept. 1.
WSAU Wausau, Wis. — Granted change of
remote control authority.
City of Burwell. Neb. — Granted cps for
new vhf tv translator stations on chs. 2
and 8 to translate programs of KGIN-TV
(Ch. 11) Grand Island, and KHAS-TV (ch.
5) Hastings, both Nebraska.
Actions of March 2
KSPT Sandpoint, Ida.— Granted cp to increase daytime power from 250 w to 1 kw,
continued operation on 1400 kc, 250 w-N,
and install new trans.; conditions.
KCHV Coachella, Calif.— Granted change
on 970 kc from day unl. time operation
with 5 kw-LS, continued nighttime operation with 1 kw; install directional ant. (DA2) and new trans.; conditioned that presunrise operation with daytime facilities
precluded pending decision in Doc. 14419.
WPIT Pittsburgh, Pa.— Granted increased
power on 730 kc. D, from 1 kw to 5 kw,
and install new trans.; engineering conditions and pre-sunrise operation with dayfacilities precluded pending decision
in Doc.time 14419.
WSOY, WSOY-FM, WVLN, WVLN-FM,
Illinois Bcstg. Co. Decatur, Olney, and
Effingham, 111.— Granted transfer of control from Lindsay-Schaub Newspapers, Inc.
to F. M. Lindsay, Jr., et al, all stockholders.
KFMX(FM), Sherrill C. Corwin, San
Diego, Calif. — Granted assignment of license
to Metropolitan Theatres Corp.
WBEJ Elizabethton, Tenn. — Granted cp
to change trans, site; make changes in ant.
system (increase height to 300 ft.) and install new trans.; condition.
KFAM-FM St. Cloud, Minn.— Granted cp
to increase ERP to 20 kw; ant. height 460
ft.
WJUD St. Johns, Mich.— Granted cp to
make changes in DA pattern.
KPAT(FM) Albuquerque, N. M.— Granted
cp to replace expired permit for fm station.
KCCL Paris, Ark.— Granted mod. of license to change studio location and operate
trans, by remote control.
WSMJ(FM) Greenfield, Ind. — Granted
mod. of cp to change ant. -trans, and studio
location.
WGFA-FM Watseka, 111.— Granted mod.
of cp to change type trans.
WGMM
Millington, Tenn.— Remote control permitted.

Actions of March 1
WJBL-AM-FM, Ottawa Bcstg. Corp., Holland, Mich.— Granted transfer of control
from Bernard Brookema and Bernard
Grysen to P. J. and Bernard D. Zondervan
and Peter Kladder, Jr.; consideration $118000 for 84.78% interest.
KRIO McAllen, Tex.— Granted cp to increase daytime power from 1 kw to 5 kw,
continued operation on 910 kc, 1 kw-N; install new trans.; change ant. system (DA1 to DA-2) and make changes in ground
system; conditioned that pending a final
decision in Doc. 14419 with respect to presunrise operation with daytime facilities,
present provisions of Sec. 3.87 of rules are
not extended to this authorization, and such
operation is prohibited.
KFIF, Southwest Bcstg. Co., Tucson, Ariz.
— Granted assignment of license to R. E.
Pruitt, name.
Jr. and John F. Badger d/b under
same
WISK, Sumter Bcstg. Co., Americus, Ga.
— Granted assignment of cp to Sumter
Bcstg. Inc.
KBMY, Billings Bcstg. Co., Billings, Mont.
Granted assignment of cp to Kenneth
Nybo,
et al., d/b under same name (new
partnership).
KLFM(FM), Harriscope, Inc., Long Beach,
Calif. — Granted assignment of license to
Harriscope Music Corp.
WRAB, Marshall County Bcstg. Inc., Arab,
Ala. — Granted license for am station.
■ Granted licenses for following fm stations: KOL-FM Seattle, Wash.; KONG-FM
Visalia. Calif.; KHFR Monterey, Calif.
KYSM-FM Mankato, Minn.— Granted license covering increased in ERP and
changes in trans, equipment.
WHOO Orlando, Fla.— Granted license
covering
installation of new trans, as auxiliary trans.
WMAL Washington, D. C— Granted licenses covering installation of new main
4851
and auxiliary trans.
KOL Seattle, Wash. — Granted license
covering installation of new trans.
=
5
KHUB Fremont, Nebr. — Granted license
64
covering increase in power, change of hours
of operation, and installation of new trans.
WHEW Riviera Beach, Fla.— Granted license covering change in hours of operaBROADCASTING, March 12, 1962

tion; installation of DA-N; and changes in
ground system.
WREB Holyoke, Mass.— Granted license
covering installation of new trans.
WJEF Grand Rapids, Mich. — Granted licenses covering change in ant. -trans, location; changes in ant. and ground system;
specify one main trans, for day and night
use; and for remote control operation; covering use of present licensed main nighttime trans, as an alternate night and auxiliary day, and for remote control operation.
WGY Schenectady, N. Y.— Granted mod.
of licenses to operate main and auxiliary
trans, by remote control.
WGGA, Blue Ridge Bcstg. Co., Gainesville, Ga. — Granted mod. of license to
change name to Southern Bcstg. Co.
WMVO-FM Mount Vernon, Ohio — Granted
cp to install new trans.
WOPA-FM Oak Park, 111.— Granted cp to
increase ERP to 8.1 kw; change ant. height
to 230 ft.; install new ant.; and change
trans, power output to 1.425 kw; conditions.
KACL Santa Barbara, Calif. — Granted
mod. of cp to change type trans.
Actions of Feb. 28
■ Granted renewal of licenses for following Westinghouse Bcstg. Inc. stations:
KDKA-TV (auxiliary trans, only) Pittsburgh, Pa.; KYW-TV (auxiliary trans. &
ant. only) Cleveland, Ohio; WBZ-TV (auxiliary trans, only) Boston, Mass.; WJZ-TV
(auxiliary trans, only) Baltimore. Md.;
WIND (alternate main only). Chicago, 111.
KCVL, Colville Bcstg. Co., Colville, Wash.
— Granted assignment of license to Merrick and Norman C. Davis d/b under same
name; consideration $60,000.
■ Granted renewal of license for following stations: KEN A Mena. Ark.; KRIH
Rayville, La.; KRMO Monett, Mo.; WAUGAM-FM Augusta, Ga.; WBCH Hastings,
Mich.; WDBC Escanaba, Mich.; WDSM-AMTV Superior, Wis.; WDSP De Funiak
Springs, Fla.; WEKY Richmond, Ky.;
WGRO Lake City, Fla.; WHCO Sparta, 111.;
WKHM Jackson, Mich.; WKMH-FM Dearborn, Mich.; WKTS Sheboygan, Wis.;
WLOC Munfordville, Ky.; *WMTH-FM Park
Ridge, 111.; WNIC-FM De Kalb, 111.; WNWC
(FM) Arlington Heights, 111.; WQMS (FM)
Hamilton, Ohio; WREO Ashtabula, Ohio;
*WRHS-FM Park Forest, 111.; WRMA Montgomery, Ala.; WROK-AM-FM Rockford,
111.; WSAM-AM-FM Saginaw, Mich.; WSEI
(FM) Effingham, 111.; WSOY-AM-FM & alt.
main., Decatur, 111.; WTAX Springfield,
111.; WVLN-AM-FM Olney, 111.; WWGP-AMFM Sanford, N. C; K71AN Anderson Valley
Television Inc., Boonville, Calif.; K73AM
Anderson Valley Television Inc., Boonville
and Philo, Calif.; K77AC John Day Valley
Television Inc., John Day, Oreg.; K72BD,
K78AP, K82AK, Miami Translator System,
Inc., Miami, Texas; K74AU, K77AL, K80AO,
Spencer Area Television Inc., Spencer,
Iowa; K72AK Yosemite Park and Curry Co.,
Yosemite National Park, Calif.
KUTY Palmdale, Calif.— Granted extension of completion date to March 23; without prejudice to such further action as
commission may deem warranted in connection with assignment application now
pending before commission.
Action of Feb. 27
KHQ Spokane, Wash. — Remote control
permitted.
Processing line
■ Notice is hereby given, pursuant to Sec.
1.354(c) of commission rules, that on April
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10, 1962, standard broadcast applications
listed below will be considered as ready
and available for processing, and that pursuant to Sec. 1.106(b)(1) and Sec. 1.361(c)
of commission rules, application, in order to
be considered with any application appearing on following list or with any other application on file by close of business on
April 9, 1962. which involves conflict necessitating hearing with application on this list,
must be substantially complete and tendered for filing at offices of commission in
Washington, D. C. by whichever date is
earlier: (a) close of business on April 9,
1962, or (b) earlier effective cut-off date
which listed application or any other conflicting application may have by virtue of
conflicts necessitating hearing with applications appearing on previous lists.
Attention of ariy party in interest desiring to file pleadings concerning any pending standard broadcast application pursuant
to Sec. 309(d)(1) of Communications Act
of 1934, as amended, is directed to Sec.
1.359 (i) of commission rules for provisions
governing time of filing and other requireMarch 2.ments relating to such pleadings. Ann.
Applications from top of processing line:
BP-8548: WVOK Birmingham, Ala.— Voice
of Dixie Inc. Has: 690kc, 50kw, DA, D. Req:
690kc, 50kw, D.
BP-11397: WKEE Huntington, West Va.—
Geyer Bcstg. Co. Has: 800kc, lkw, D. Req:
800kc, 5kw, D.
BP-11574: NEW Indianapolis, Ind.— Ralph
Luke Walton. Req: 810kc, 250w, D.
BP-11668: WRWJ Selma, Ala.— Central
Alabama Bcstg. Co. Has: 1570kc, lkw, D.
Req: 1570kc, 5kw, D.
BP-13519: KLPR Oklahoma City, Okla.—
Big Chief Bcstg. Inc. Has: 1140kc, lkw, D.
Req: 1140kc. 500w, lkw-LS, DA-N, unl.
BP-14081: NEW North Atlanta, Ga.— J.
Lee Friedman. Req: 680kc, 5kw, DA-1, unl.
BP-14199: WEEP Mt. Oliver, Penn.—
Golden Triangle Bcstg. Inc. Has: 1080kc,
lkw, D (Pittsburgh, Pa.), Req: 1070kc, 500w,
DA-1, unl. (Mt. Oliver. Pa.).
BP-14294: KHOT Madera, Calif.— Glomor
Music Bcstrs. Inc. Has: 1250kc, 500w, DA,
D. Req: 1250kc, 500w, D.
BP-14380: NEW, Houma, La.— Gulf South
Bcstrs. Inc. Req: lOlOkc, 500w, DA, D.
BP-14386: NEW Maplewood, Minn. — Ramsey Bcstg. Co. Req: lOlOkc. 250w, DA, D.
BP-14387: NEW Pinellas Park, Fla.— Pinellas Radio Co. Req: 570kc, 500w, DA, D.
BP-14413: NEW Oakland, Md.— Oakland
Radio Station Corp. Req: 1050kc, 500w, D.
BP-14450: KCSR Chadron, Neb— Community Service Radio Co. Has: 1450kc,
250w, unl., Req: 610kc, lkw. D.
BP-14468: WFMW Madisonville, Ky.— Messinger Bcstg. Inc. Has: 730kc, 250w, D. Req:
730kc, 500w, D.
BP-14515: WISN Milwaukee, Wis.— The
Hearst Corporation. Has: 1150kc, 5kw. DA1, unl. Req: 1130kc, lOkw, 50kw-LS, DA-2,
unl.
BP-14525: WODY Bassett, Va.— WYTI Inc.
Has: 900kc, 250w. DA, D. Req: 900kc, 500w,
DA. D.
BP-14539: NEW Owensville, Mo.— Franklin County Bcstg. Inc. Req: 1220kc, 250w, D.
BP-14580: NEW Everett. Penn.— Dennis
A. Sleighter and Willard D. Sleighter. Req:
1050kc, 250w, D.
BP-14591: WGBS Miami, Fla.— Storer
Bcstg. Co. Has: 710kc, lOkw. 50-kw-LS, DA2, unl. Req: 710kc, 50kw, DA-2, unl.
BP-14639: NEW Sauk Rapids, Minn.— TriCounty Bcstg. Co. Req: 800kc, 250w, D.
BP-14758: KMIS Portageville, Mo.— New
Madrid County Bcstg. Co. Has: 1050kc, 250w,
D. Req: 1050kc, lkw, D.
BP-14773: NEW Kaukauna, Wis.— Fox
River Communications Inc. Req: 1050kc,
lkw, DA, D.
BP-14780: WPRW Manassas, Va. — Prince
William Bcstg. Corp. Has: 1460kc, 500w, D.
Req: 1460kc, 5kw, DA-2, unl.
BP-14781: WAGN Menominee, Mich.—
Men-Mar Bcstg. Corp. Has: 1340kc, 250w,
unl. Req: 1340kc, 250w, lkw-LS, unl.
BP-14784: NEW, Burgaw, N. C. — Pender
Bcstg. Co. Req: 1470kc, lkw, D.
BP-14786: NEW, Kenosha, Wis. — Service
Bcstg. Corp. Req: 1500kc, 250w, DA, D.
BP-14787: WBYS Canton, III.— Fulton
County Bcstg. Co. Has: 1560kc, 250w, D.
Req: 1560kc, lOkw, DA, D.
BP-14789: WIFM Elkin, N. C— Tri-County
Bcstg. Inc. Has: 1540kc, 250w, D. Req:
1540kc. lkw, D.
BP-14790: KLMX Clayton, N. M.— Ari-NeMex Bcstg. Corp. Has: 1450kc, 250w, unl.
Req: 1450kc, 250w, lkw-LS, unl.
BP-14791: NEW, Blue Earth, Minn.—
Faribault County Bcstg. Co. Req: 1560kc,
250w, D.

BP-14792: KCVR Lodi, Calif.— KCVR
Radio. Has: 1570kc, lkw, D. Req: 1570kc,
5kw, DA, D.
BP-14794: KWIP Merced, Calif.— Yosemite
Bcstrs. Inc. Has: 1580kc, 500w, D. Req:
1580kc, lkw, D.
BP-14795: WONN Lakeland, Fla.— WONN
Inc. Has: 1230kc, 250w, unl. Req: 1230kc,
250w. lkw-LS, unl.
BP-14796: WWPA Williamsport, Penn.—
Summit Enterprises Inc. Has: 1340kc, 250w,
unl. Req: 1340kc, 250w, lkw-LS, unl.
BP-14797: NEW, Fort Wayne, Ind.— Fort
Wayne Bcstg. Co. Req: 1090kc, 5kw, DA, D.
BP-14798: KANE New Iberia, La.— New
Iberia Bcstg. Co. Has: 1240kc, 250w, unl.
Req: 1240kc, 250w, lkw-LS, unl.
BP-14799: KWOR Worland, Wyo.— Joseph
P. Ernst. Has: 1340kc, 250w, unl. Req:
1340kc, 250w, lkw-LS, unl.
BP-14801: KDZA Pueblo, Colo.— Pueblo
Radio Inc. Has: 1230kc, 250w, unl. Req:
1230kc, 250w, lkw-LS, unl.
BP-14803: KRKC King City, Calif.—
KRKC Inc. Has: 1570kc, 250w, D. Req:
1490kc, 250w, lkw-LS, SH.
BP-14807: NEW, Baraboo, Wis.— Baraboo
Bcstg. Corp. Req: 740kc, 250w, D.
BMP-9486: WKBA Vinton, Va.— RoanokeVinton Radio Inc. Has: 1550kc, lkw, D.
Req: 1550kc, lOkw, DA, D.
BP-14811: NEW, Hamden, Conn.— Continental Bcstg. Co. Req: 1530kc, lkw, DA, D.
BP-14812: NEW, Elizabeth, N. J.— Radio
Elizabeth Inc. Req: 1530kc, 500w, D.
BP-14822: WTTF Tiffin, Ohio— WTTF Inc.
Has: 1600kc. 500w, DA. D. Req: 1600kc, lkw,
DA, D.
BP-14823: NEW, Hastings, Minn.— Hastings
Bcstg. Co. Req: 1460kc. lkw, D.
BP-14824: WKIP Poughkeepsie, N. Y —
Dutchess County Bcstg. Corp. Has: 1450kc,
250w, unl. Req: 1450kc, 250w, lkw-LS, unl.
BP-14827: KWLC Decorah, Iowa— Luther
College. Has: 1240kc, 250w. unl. (Shares
KDEC). Req: 1240kc, 250w, lkw-LS, unl.
BP-14828: KDEC Decorah, Iowa— Scenic
Bcstg. Inc. Has: 1240kc, 250w, unl. (Shares
KWLC). Req: 1240kc, 250w, lkw-LS, unl.
BP-14834: WLAN Lancaster, Pa. — Peoples
Bcstg. Co. Has: 1390kc. lkw, DA-N, unl
Continued on page 103
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* Simple, reliable, direct, all-relay,
pushbutton control.
* Single meter reads in "Percent of
* Specified by major networks and
the majority of unattended 50 KW
Normal." in the United States.
stations
Write for details today
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CLASSIFIED

ADVERTISEMENTS

(Payable in advance. Checks and money orders only.) (FINAL DEADLINE — Monday preceding publication date.)
• SITUATIONS WANTED 20£ per word — $2.00 minimum • HELP WANTED 250 per word — $2.00 minimum.
• DISPLAY ads J(20.00 per inch — STATIONS FOR SALE advertising require display space.
• All other classifications 300 per word — $4.00 minimum.
•Applicants:
No charge
for blind box
number*.
replies$1.00
to Broadcasting,
DeSales
St., N.W.,
Washington
6, D.
C.
If transcriptions
or bulk
packagesSend
submitted,
charge for mailing1735
(Forward
remittance
separately,
please). All
transcriptions,
photos,
etc., sent to box numbers are sent at owner's risk. Broadcasting expressly repudiates any liability or responsibility for their custody or return.
RADIO
Help Wanted — Management
Wanted immediately experienced broadcast
salesman to head Midwest office of new
major market station representative. Give
full details. Box 132K, BROADCASTING.
Manager for small, western Washington
station. Must know the business. Box 140K,
BROADCASTING.
Manager, Southern Florida, 500-watt daytime, stock available. Box 160K, BROADCASTING.
Manager wanted for new small market East
Coast daytime station. Must be strong on
sales and experience limited budget operator. Box 165K, BROADCASTING.
Sales-minded general manager of independent in major Tennessee market. Substantial
salary and profit incentive. Will also consider ownership incentive. Experienced man
interested in permanent place in community. Replies to Box 180K, BROADCASTING.
Manager-Sales manager. Los Angeles class
B FM station. Complete charge sales activity. Successful previous sales experience
required. Full details to E. A. Wheeler,
WEAW,
Evanston, Illinois.

Help Wanted— (Cont'd)
Sales
Announcer-salesman with accent on sales.
To do 6 pm to midnight shift on swinging
album FM station. Minutes away from
the Nations Capital. Send tape and resume
to WSMD-FM, Waldorf, Maryland.
Can you sell FM-Stereo? WSYR-FM is looking for a young man with faith and ability
to sell FM. Must be self-starter and promotion minded. This is salary plus bonus
position. Call Al Eicholzer at GR 4-3911 or
write 1030 James St., Syracuse, New York.
Executive caliber salesman with proven
sales and promotion background. Full time
travel, protected territory. Send resume,
pix, Bess Gilmore, Community Club awards,
Westport, Connecticut.
Radio and Television Placement. Midwest
saturation, plus major markets. Over 650
stations. Write Walker Employment, 83 So.
7th St., Minneapolis 2, Minn. Now!
AGENCY-ADVERTISER
Local sales position available for right man
with advertising agency, 705 Olive Building. Can make $139.72-$205.17 weekly radio
and tv, St. Louis 1, Missouri. Chestnut 16657.

Sales
Wanted-Sales Manager for NBC outlet in
medium market. Excellent opportunity for
man long on local-regional sales ability.
Box 36K, BROADCASTING.
Florida East Coast fulltimer
market needs experienced
proven sales record. $100
Give complete resume first
BROADCASTING.

in metropolitan
salesman with
base plus 15%.
letter. Box 40K,

Radio-television salesman. Iowa market.
Group ownership offers individual growth.
Limited experience accepted. Midwesterner
preferred. Box 44K, BROADCASTING.
Western Pennsylvania. TV station wants
experienced, creative, radio or tv salesman.
Active local and regional accounts plus
guarantee, commission, fringe benefits. Box
130K, BROADCASTING.

I-f you have Ideas, Inspiration, work, opportunity for $6-8,000. KFRO, Longview,
Texas.
Sales manager to live in paradise. Suburban
Honolulu station needs experienced family
man seeking permanent, growing future.
Not a desk job; need hard-working advertising man with ideas, able to outsell
any competition. Salary plus override—
figure open. Adult programming, good
best living condiWorld'sHawaii.
local ratings.
tions. K-Lei, Kailua,
Modest southeastern Oregon one market
community station seeking good commercial
manager-announcer. Excellent hunting and
fishing, skiing in season. Opportunity for
outdoors minded individual to live in area
affording friendly, lo-pressure staff. Married man preferred-excellent schools.
Salary plus commission. Send tape, resume
and photo to Manager, KQIK, Lakeview,
Oregon.
$200 weekly commission easy selling low
cost advertising to retailers. National magazine. State franchise available for successful man or woman. Box 369A. Westport,
Connecticut.
Experienced radio salesman wanted— WIRK
—only.
West Palm Beach, Fla. Apply in person

Announcers
Announcer — combo with 1st phone. New
Maryland Regional balanced format-excelING. lent opportunity. Box 671J, BROADCASTAnnouncer wanted — morning man, 5000
watt station. Upper Midwest — some tv
duties experience necessary. Send picture
and audition tape to Box 38K, BROADCASTING.
Fully experienced, top forty dj with production talent and supervision potential.
Detailed resume, picture and comprehensive
tape a must. Indiana metro. Box 69K,
BROADCASTING.
I'll send you an aircheck of our top rated
Illinois station . . . then if you think you
can fit into our modern swinging format,
I'll want
to hear Salary
your tape.
given
preference.
open.First
Box tickets
116K,
BROADCASTING.
Pennsylvania station — position immediately.
Bright personality with PD potential . . .
middle road pop format — rush tape. Box
155K, BROADCASTING.
If you have a first phone, like and know
adult music and can produce a good all
nite radio show, send air check, resume
and salary to: WEAT, P. O. Box 70, West
Palm Beach. Florida.
Immediate full-time opening for an announcer with first-phone. Experience necessary. No drifters. Adult music and news.
Send tape and bio to: Don Robinson, KMON
Radio. Great Falls, Montana.
Disc-jockey wanted for Montanas most progressive radio station, programming for
music. Married man, tight board, bright
personality. Best climate and modern city
of 80,000. Good future for hard workergood base to start. Mature responsible man.
Contact Jack Bolton, Operations Manager,
KOOK Radio, Billings, Montana.
Adult good music small market station emphasis on news — needs combo announcer.
Good living in Chesapeake Bay area. Salary
open for discussion. Contact Sam Cannon,
WCEM, Cambridge, Maryland.

Help Wanted — (Confd)
Announcer — 1st ticket engineer for good
music station, maintenance necessary.
George Williams, KGHM, Brookfield, Missouri.
Announcer with 1st phone immediate opening. Contact Len Savage, WEZN, Elizabethtown, Pennsylvania.
Experience, musical knowledge, and smoothness pays off at WICY, Malone, N. Y.
Immediate opening, experienced, mature
delivery for 5-kw daytimer. Complete retucky.
sume and audition to WLSI, Pikeville, KenExperienced announcer for radio station
station WVOS, Liberty, New York. Call or
write to H. Borwick.
Radio and Television Placement. Midwest
saturation, plus major markets. Over 650
stations. Write Walker Employment, 83 So.
7th St., Minneapolis 2, Minn. Now!
Technical
If you are a competent technical man with
1st phone who likes to get things done
and likes creative, challenging work and
are interested in growing with an EastCoast 2-station management with more to
come, please write soon to Box 76K,
BROADCASTING.
Wanted transmitter engineer — first ticket
experience or car not required. Western
Pennsylvania . . . Box 124K, BROADCASTING.
Top notch Chief Engineer for 5 kilowatt
daytimer. Stress engineering and administrative ability. Box 179K, BROADCASTING.
Want technical man with experience on
transmitter, directionals and studio maintenance. Also must be familiar with studio
production. Excellent conditions with market's #1 rated station. Alcoholics and
psychos need not apply. J. M. Hall, KWBB,
P.O. Box 486, Wichita, Kansas.
Beginning engineer with 1st class ticket.
Immediate. Call Manager, WDBC, Escanaba,
Michigan.
Chief Engineer wanted immediately to construct and be on staff of new 50,000 watt
fulltime directional Central New Jersey
station. If you are now located in New
Jersey, Eastern Pa., southern New York, or
Connecticut, please contact Herbert Hobler.
101 West 67th St., New York City. Phone
TR 3-5800.
Engineer-announcer. Maintain equipment at
new 500 watt daytimer. Tape, resume,
salary requirements to Manager, WLKM,
Three Rivers, Michigan.
Radio and Television Placement. Midwest
saturation, plus major markets. Over 650
stations. Write Walker Employment, 83 So.
7th St., Minneapolis 2, Minn. Now!
Production — Programming, Others
New Jersey. Journalist-announcer for adult
music station. Permanent. Send resume
and tape. Box 264J, BROADCASTING.
Immediate opening for experienced, aggressive news-man on middlewestern, news
conscious station. Send resume and tape
to Box 790J, BROADCASTING.
Need controversial newsman-interviewer
capable of asking "why" as often as "whowhat-where-and-when." Major market-west
coast. Send background and tape (includING. ing interview) to: Box 127K, BROADCASTBROADCASTING, March 12, 1962

Help Wanted — (Confd)

Situations Wanted— (Cont'd)

Production-Programming, Others
Northern Illinois station has opening for
competent commercial copy writer and
traffic manager. Fine opportunity. Progressive station in university city. Send pic
and resume to Box 177K, BROADCASTING.

Announcers

Newswriter for radio/tv, must be experienced reporter and writer. AFTRA salary
range— $103.75 to $132.75. Send detailed resume to Personal Office, Crosley Broadcasting Corp., 140 West 9th St., Cincinnati
2, Ohio.
Radio news-man for radio/tv operation.
Gather, write and air . . . Apply to Bob
Frank, News Director, WOC, Davenport.
Iowa.
RADIO
Situations Wanted — Management
Check advertisement "station manager —
sales-manager."
Display — radio situations
wanted.
General manager: Currently successful market 75,000—100,000 class. Aggressive gogetter. Top sales-programming-leader. Develop go-go-go staff. Ready management
larger market. Looking for manager to accept complete responsibility, one who knows
way to the top is to put stations on top?
I have proof positive I'm the man. Contact
me, what can you lose. Don't put it off.
Motivation is the answer. Box 871J, BROADCASTING.
Desire Operations Manager berth — large
facility or group. 7 yrs. engineering from
construction thru group chief; 15 yrs.
Metropolitan AM-FM V.P. & General Manager; can handle all phases. Box 39K,
BROADCASTING.
Manager that sells! Heavy on local programming; age 32, with 11 years experience. Box 121K, BROADCASTING.
Are you working more now? . . . but profiting less? Experienced general manager
with original sales and programming ideas
wants southeastern station management
with ownership possibilities. Married,
veteran. Box 156K, BROADCASTING.
Consultant: Well regarded industry reputation practical experience background. Developed six stations to profitable sale past
four years. Desire manager/sales manager
permanent association. Reasonable salary.
Box 175K, BROADCASTING.
General
Manager.
Let's worker.
talk about
basic
radio.
No miracle
Will sound
build
good lively sound . . . loyal audience . . .
and pleasant operation. Experience: engine ring . . . dj . . . pd . . . sales . . .
GM. Northeast only. Reply Clint Morse, 311
E. William St., Salisbury, Md. PI 2-7844.
Sales

Top experienced account executive, now
employed. Excellent references. Know
Box 134K, BROADFlorida
CASTING.market. Write

Account executive with excellent referpresently employed, inno drifter,
ences,terested
mid-west or Chicago. Write Box
135K, BROADCASTING.
Announcers

air
Country disc jockey, desires full time859J,
work. Experienced, employed. Box
.
ING
BROADCAST
sports minded
Sports announcer looking forces.
Box 922J,
Finest .of referen
station. ASTING
BROADC
Calm,
Experienced announcer — salesman. watter
at 500
aggressive, confident. Started
Box
.
anywhere
go
Will
up.
—now moving STING.
22K, BROADCA

Available now — Personality d.j. and newsman— 28 — Vet. Almost 2 yrs. experience in
all time slots. Humorous, sober, reliable,
knows music and show biz. Lots of potential. To be married in May so need position immediately. Would prefer Boston,
Providence, New England area. Resume and
tape sent on request. Box 937J, BROADCASTING.
Ambitious young married man with six
years radio-tv experience in multi-market,
announcing,
and
selling — wants d.j.'ing,
position programming,
with future. Box
23K, BROADCASTING.
Young announcer, dj, 2 years experience,
veteran, good voice, good production,
pleasant mature approach . . . medium market desired. Box 52K, BROADCASTING.
Major market personality: PD, production,
music director, promotion, tv background;
degree; 25, leaving service; wants air
shift plus administrative responsibility. Box
60K, BROADCASTING.
Announcer, fast board, experienced, mature
sound, veteran, not a floater. Box 72K,
BROADCASTING.
New Jersey . . . Newsman-announcer, experience, married, service, college, 22,
available
CASTING. January, 1963. Box 83K, BROADSportscaster — announcer. 5 years experience— strong-play-by-play, all sports. Dependable, Leland Powers grad. Box 115K,
BROADCASTING.
Announcer, first phone. Single, 20. Six
months experience. Any location. Box 118K,
BROADCASTING.
College graduate with mature sound and
two years commercial experience with
adult programming. Tape, pix, resume at
once to Ohio, Indiana, Kentucky station.
Box 123K, BROADCASTING.
Grown-up announcer, the best, with 1st
ticket; top news man, interviewer, commercializer. Box 137K, BROADCASTING.
Experienced midwest jazz dj desires fulltime specialization. Will produce excellent
all jazz or oriented show. Programming
capability. 31, family man — good salary imperative. Box 138K, BROADCASTING.
Announcer — Experience: Midwest, N. Y.
State; D.J., news, commercials, network,
live, am, fm. Good voice, effective language, excellent references. Prefer good
music station. Midwest, West. Box 143K,
BROADCASTING.
Looking for greener fields. Four years experience—single but very dependable. Will
sports —
travel anywhere. News, music,employed.
baseball play-by-play. Currently
Network affiliate. Box 144K, BROADCASTING.

VerAnnouncer/salesman. Young, cheerful.
satile showman. Tight production. Tape,
TING.
BROADCAS
references. Box 148K,
Country announcer, first phone, employed
lOkw, seeking fulltime employpart-time.
ment. Box 151K, BROADCASTING.
Aspiring announcer seeks first job. Well
qualified and trained. Some college, third
phone. Box 158K, BROADCASTING.
PD— Announcer— 32, 12 years experience
Box
No screamer.
. 159K,
Best references.
TING
DCAS
BROA

Announcer D.J., bright sound, tight board,
veteran, want to settle.
e, matured
experienc
BROADCASTING^
161K,
Box
Midwest dj., first phone, good production,
seeking midwest market. Experienced and
dependable. Box 170K, BROADCASTING.
Desire to continue college but recently
t position with asmarried. Need permanen
sured security. Diversified commercial and
educational broadcasting experience, three
years. Interested in administrative and/or
announcing. Box 171K, BROADCASTING.

Situations Wanted— (Cont'd)
Announcers
DJ-Production
man justnow.
for you.
wait
send
for an aircheck
I am Don't
presently
employed but mail today. Box 172K,
BROADCASTING.
Announcer would like permanent position
on announcer's
a country
and western station. Goodstaffairatman.
First phone.
No
maintenance. Two years experience. Single.
Prefer a Tennessee station. Presently employed by a North Carolina station. Write
Harley Brewer, 319 Ward Street, Thomasville. North Carolina or call 28435 in
Thomasville.
Staff announcer — Two years experience —
single — 30 — no car. $80-$90 — will relocate.
Like South. Bob. New Haven, Connecticut.
UN 5-3528.
J.D., your D.J. Entering 10th year! 3rd
class ticket. B.A. Relaxed, casual sell! Want
late, all-night shift. Jim Dougherty, 103
Middle Road, Muscatine, Iowa.
Announcer — d.j. Good team man. New York
—4
PM. Island area. Phone HY 3-0927
City toor 5 Long
Top dj. 22, presently employed ready to
move up. 3 years experience morning and
afternoon. Must be challenging. Good job
— top references. Bob Harrington, WOHP,
Belle Fontaine, Ohio.
Fully experienced announcer — all phases.
Strong on news, comm, pop, Gospel, hillbilly, character hillbilly show. Desire to
locate — Virginia, West Va., Tennessee or
Kentucky. Phone Wes Hendrix, Rockmart,
Georgia. 684-3398— between 9 AM and 12:00
noon.
Creative, young format dj desires relocation by June 25. Seven years all phases of
radio. Will travel anywhere. Resume and
tape available. Ron Shannon, 916 W.
Spring Street, Appleton, Wisconsin.
Single-mature. Desire announcing, newscasting, sales, and service, in one or two
market area in New York, New Jersey,
Pennsylvania, or New England. Adult audience, no screamers. Experienced continuity, sales, announcing. Joe Martin, Hotel
Windermere, 260 Washington St., Binghamton, N. Y.
Top-rated c&w dj desires relocation by
June 25. 7 years experience. Nashville background. Resume and tape available. Rick
Priebe, 916 W. Spring St., Appleton, Wisconsin.
Announcer,
experienced — Jack J. Quirk,
2-4216.
__
158V2 Bertha, Wausau, Wisconsin. Viking
Tasteful sarcasm my specialty. 29, single, 4
years experience, first phone, BA, year
teaching broadcasting. Tom Wade, 5224
Parkland Avenue, Dallas. MElrose 1-3049.
and Announcing
School of Broadcasting
graduates available. Thoroughly trained,
N. Y.
eager. 1697 Broadway,
Technical

Chief Engineer. Presently employed. Exn-maintenam/fm — constructio
TIN
CASperienced
systems. Some tv — all
ance-directionalG.
BROAD113K,
Box
audio. $175.00 minimum.

First phone, limited operating experience.
CaliVeteran. Desires xmtr watch, prefer
fornia but will consider Pacific Northwest.
Box 142K, BROADCASTING.

20 years experience nonChief engineer:
l and directional operation, also
directiona
studio and transmitter maintenance.
Exwatts or higher.
5,000 No
Prefer
Family. cellent
ng.
references.
. Box
TING
DCASannounci
162K, BROA
First class licensed. Chief, combo experience. Available immediately. Room C, Bayard Hotel, Dover, Delaware. REdfield 43531.

BROADCASTING, March 12, 1962
99

Situations Wanted — (Cont'd)

Situations Wanted — (Cont'd)

Technical

Production-Programming, Others

First phone engineer: Five years experience in transmitter maintenance and control room operation. Interested in learning
television. Will announce if needed. Call
Jim Hogg, Albuquerque, New Mexico. 2983474.

Eight years experience as announcer-djnewsman, play-by-play sports. Desire
stable-permanent position. Presently on
news staff of radio-tv station in major
market. All areas considered. Joseph Jansen, 800 Sherman Avenue, Sharon, Pennsylvania. Diamond 7-2083.

Announcer engineer, good at both, 8 years
experience up to 5kw. Now working in
Chicago area, would like to stay in vicinity,
but looking for opportunity. Directional and
construction experience. Run good program
no rock. 1st ticket, will assume chiefs
duties. DAvis 8-6451, Evanston, Illinois—
after 6 PM.
Production-Programming, Others
News editor, journalism graduate, no air
work. Box 774 J. BROADCASTING.
Writer, director-producer wants responsible
position overseas. Box 999J, BROADCASTING.
Aggressive, capable newsman, two years experience plus strong background newspapers, magazines, AFRS. Qualified handle
public affairs, news-in-depth, commentary.
Write lively copy. Interesting, authoritative
delivery. Want news conscious major
metropolitan station. Married, 30, currently
available.
Let's arrange interview. Box 17K,
BROADCASTING.
Florida agencies, tv & radio stations. Male
copywriter, plenty of experience. Specialty
is creativebutcopy
Won't Box
work 58K,
for
peanuts
willthatforsells.
oranges.
BROADCASTING.
Girl Friday — Good bookkeeper, office manager and secretary. Seven years experience
in radio. Have set up and supervised centralized accounting systems for chain operations. Presently employed and have wonderful boss, but need change of scenery.
Box 33K. BROADCASTING.
Writer, newsman — station promotion manager. Broadcast, newspaper, agency, pr,
industrial background. Wants Texas or
southwest location. Box 119K, BROADCASTING.
Canadian, 33, 13 years radio-tv writing, announcing, news. Was p.d. of lOkw fine
music station. Offers? Box 133K, BROADCASTING.
New station, or revamping? We can handle
your tv and radio production, plus all of
your tv operations! Combined total of over
12 years experience, announcing, writing
and operating! Both dependable, energetic
family man! Box 152K, BROADCASTING.
Newsman. Newscaster-reporter-writer, 16
years radio and tv. Features a speciality.
College. Can photo-edit. Former news director. If no vacancy save this for your
files. Box 154K, BROADCASTING.
Washingtonian, long experienced in ways
of Capital, established position in field of
communication: radio, published word, lecture platform, personal contacts. Top references. Services available in D. C. Box 163K,
BROADCASTING.
Program Director. My major market station has new owner. Available after March
16. I am 29, family man. 10 years radiotv, this midwest city. Excellent record, full
references. Former news-director. No offers
less than $10,000. Box 166K, BROADCASTING.
Suffering sagging sound? Powerful programming by top-market performer. Professional's price. Box 168K, BROADCASTING.
Imagination college graduate (BA) ETV
and radio experience: Production, direction, continuity, announcing, news, play-byplay sports, photography. Desire — what you
need (interests unlimited). Married. R. J.
Bowe, 8225 Jackson, Omaha 14.
ICO

TELEVISION
Help Wanted— Sales
Rocky Mountain West TV station needs
young alert salesman for medium market.
Active accounts plus guarantee . . . No. 1
station in a boom area. Send pix and
resume to Box 986J, BROADCASTING.
Attention Agency/Advertiser and Network
Executive — can you recommend a recent
college grad, interested but not necessarily
educated
the field
television.
I'll train
the
right inyoung
man offrom
the ground
up
— station operations with emphasis on
sales. Rewarding position for aggressive
young man in prosperous Southern market.
Write Box 8K, BROADCASTING.
Radio-television salesman. Iowa market.
Group ownership offers individual growth.
Limited experience accepted. Midwesterner
preferred. Box 45K, BROADCASTING.
Sales manager . . . for pre-freeze CHF
CBS major market area station with No.
1 ratings all surveys. Quality operation
. . . strictly rate card. Also 1000 watt adult
music, top production CBS radio station.
Requires administrative and personal radio
and television sales experience, creative
selling ideas, civic interest, sales promotion
and merchandising know-how. Starting
salary $15,000 plus incentive plan. Include
complete resume, sales record and references. Box 50K, BROADCASTING.
Western Pennsylvania. TV station wants
experienced, creative, radio or tv salesman. Active local and regional accounts
plus guarantee, commission, fringe benefits.
Box 131K, BROADCASTING.
TV station in top 35 in Central Atlantic has
opening for experienced, creative man who
knows how to make presentations and
close. Growing company now in 3 markets.
Guaranteed open depends upon background and ability against good commissions. Interested only in men capable of
earning $12-$14,000. Box 174K, BROADCASTING.
Announcers
News editor and newscaster — professional
only. Wanted for Westinghouse station . . .
please send tape and photo. Box 129K,
BROADCASTING.
Technical
TV engineer. Excellent engineering opportunity with a leading midwestern tv
station. Experience required. First class
license desirable. Send detailed resume and
salary
requirement to Box 226J. BROADCASTING.
TV control room maintenance and operations man wanted by southeastern CBSVHF outlet. Good pay plus chance for advancement. Send full resume plus salary
requirements. Box 93K, BROADCASTING.
Have immediate opening for combined
transmitter and studio engineer. Location,
northwestern Pennsylvania. Duties will include remote television pick ups. Full deING. tails first letter. Box 136K, BROADCASTProduction-Programming, Others
Wanted: Commercial television continuity
writer. Excellent working conditions and
fringe benefits. Progressive Wisconsin station. Box 880 J, BROADCASTING.

Help Wanted— (Cont'd)
Production-Programming, Others
Artist, southern VHF, seeks man experienced in tv art to assume responsibilities
for art work, scenic design and printing
layout. Attractive company benefits, pleasant working conditions. Please submit resume and recent photo, references, salary
requirements to Box 923 J, BROADCASTING.
TV newsman for large Florida market. Experience or good potential as reporterwriter, on-camera performer, able to handle
16mm cameras. Send short VTR or SOF
Box 950J. BROADCASTING.
Wanted-Artist for NBC outlet in medium
size market, multiple station ownership.
Send sample of work and salarv requirement. Box 35K, BROADCASTING.
Experienced, creative TV commercial writer
for midwest metropolitan area network
station. Excellent opportunity . . . writers
work directly with clients ... no local
agencies Involved. Send samples and complete resume. Top salary . . . advancement
. . . profit sharing. Box 48K, BROADCASTING.
News director. Must be experienced reporter and on-air news personality capable
of directing department and personally airing prime evening newscasts. Duties include creation of editorials, documentaries
and public service programs. No. 1 station
in major market with good news sources.
Starting salary SI 0.000. Send resume and
references. Box 49K, BROADCASTING.
Help wanted: Director-Switcher. 40 hour
weelr. Ideal climate and lining conditions.
KKTV. Colorado Springs. Colorado.
Program Director — Leading VHF has opening for P.D. with proven administrative
ability. The man we are seeking must be
well grounded all phases of TV program
operation and capable of doing limited performing including one important newscast
daily. Send complete information, photo,
news tane to WSAV-TV. Savannah, Georgia
All replies confidential.
TELEVISION
Situations Wanted — Management
Solid manager. 47. 28 years imaginativelv
commercial experience-all phases. Box 65K
BROADCASTING.
Manaeer-commercial manager — eight years
experience in tv management. Proven
abilitv to build and train sales staff to
become producers. Will consider VHF or
UHF operation. Hard worker preferring
salarv plus incentive in large or small market. Box 11 OK, BROADCASTING.
Sales
After 15 vears of ton television prodne+ion.
I desire to join television sales staff. Past
experience as production head advertising
executive, tangible and intangible salesman
great asset. Resume. Box 149K, BROADCASTING.
Experienced TV salesman available immediately. Know manv leading New York
agencies personally. College graduate. Married, one child. Age 30. Background includes buying and producing in top ten
agency, national selling for leading station
Ren Good record Excellent references. Box
178K. BROADCASTING.
Announcers
Professional TV announcer wants staff ioh
with on-camera work. Works hard for good
monev. Box 157K. BROADCASTING.
TV announcer. Presently PD major market
radio. Forced to leave due to ownership
change. 10 years staff tv here. 29, family
man. Excellent record, full references.
Box 167K, BROADCASTING.
BROADCASTING, March 12, 1962

Situations Wanted — (Conf d)
Technical
1st phone, 16 years, AM, TV, mobile, directional, maintenance major, operational
minor. Prefer midwest and college. Maybe
radio. Currently employed. Box 145K,
BROADCASTING.
TV engineer — 10 years experience, 34, presently employed Europe — return states May
31. VTR operation, maintenance, editing,
video, projection, first phone, highest references. H. J. Hall, 7 Square De Versailles,
Grandes Terres, Marly Le Roi, France.
Experienced first phone seeking position in
middle west. George Davenport, 302 West
Blvd., North, Rapid City, South Dakota.
Production-Programming, Others
Experienced news director: seeks station
leading competitive market or planning to.
News-m-depih specialist, top voice, references. Box 20K, BROADCASTING.
Write, report, top rated newscaster, administration duties — Experienced all phases.
Box 27K, BROADCASTING.
Top rated newscaster, assistant news director . . . Write, gather, all phases. Box
28K, BROADCASTING.
Can offer strong news background to Midwest television station as news director or
top assistant. Proved reporter, photo and
newscaster. Family, college grad, mature.
Telephone; Detroit 331-8403. Box 46K,
BROADCASTING.
Floor manager with six years experience
all phases of production. Available immediately. Resume, references on request.
Box 114K, BROADCASTING.
Public Service Director, Program Manager,
Producer-director. 12 years experience in
all facets of television broadcasting in large
the above posiany of
market,
tions in andesires
area where
he can again create.
Write Box 150K, BROADCASTING.
27-year old college graduate (adv.) due out
competent, lookof Army in April. Eager,
ing for future in promotion and public
relations. Prefer West Coast. Box 153K,
BROADCASTING.

Reporter for Chicago daily newspaper seeks
newswriting job. Box 164K, BROADTV
CASTING.

TV continuity director desires position
Indianapolis advertising agency. Box
with
169K, BROADCASTING.
FOR

SALE

Equipment

For Sale— (Cont'd)
Equipment
G.E. 3kw FM transmitter — ready to go on
the air— $3,000.00. Jim Corry, KFMK, 1424
Westheimer. JA 6-2166, Houston 6, Texas.
Best offer plus freight for operative RCA
console model 76-B. $100 for console Concertone model A 2454. KHAS Radio, Hastings, Nebraksa.
FM antenna, seven bay Collins, complete
including mounting brackets. Available
now. WFMH, Cullman, Alabama.
Rek-O-Cut Model B-16-H turntable. Gates
Studio console model 30. Presto 6N Cutting
table recording amplifier. Presto model T-2.
GE model BC-3-A transmitter console. Auto
Dryaire pump model 45. Western Electric
506B-2 10,000 watt FM transmitter. Blaw
Knox FM 54A 8 Bay Clover Leaf antenna.
Discount on package. Chief Engineer,
WNEX, Macon, Georgia.
Concertone Mark VII — good condition — Requires extra warm-up time, $995. New —
$200. WVKC (FM), Knox College, Galesburg, Illinois.
Used double row audio patch panels excellent condition. $25.00 each. Rocky Mountain Recording, RT #1, Box 632, Cheyenne,
Wyoming.
Schafer Model 60 automation package. A-l
factory reconditioned. Can be seen in
operation. Asking $5,000. Contact Chet
Miller, WVPO, Stroudsburg, Pennsylvania.
Unused transmission equipment 1 5/8"
Andrews, 51.5 OHM Teflen Line, $40.00 for
20' length; 7/8" ditto, 90$: foot; 6 feet.
Dishes with hardware, $150.00 each. Also
Elbows, Reducers, Dehydraters, Hangers
and Hardware at surplus prices. Write for
Stock List. S-W Electric Cable Company,
1401 Middle Harbor Road, Oakland 20, Calif.
Am, fm, mitters,
tv tubes,
equipment
includingcameras.
transaudio, monitors,
Electrofind, 440 Columbus Ave., N.Y.C.
Will buy or sell broadcasting equipment.
Guarantee Radio & Broadcasting Supply
Co., 1314 Iturbide St., Laredo, Texas.
WANTED

TO

BUY

Equipment
Interested in used tower approximately 900
ft. Must support six-bay Channel 5 turnstile antenna. Need immediately. Box 957J,
BROADCASTING.
Used heavy-duty support tower, 360 to 450
feet, guyed or bottom portion of self supporting. Box 971J, BROADCASTING.
Wanted — Four bay Andrews FM antenna
for high end of FM band. Box 74K, BROADCASTING.

Raytheon RR 30 3-channel amplifier, ASP298 colinear 6 DB gain base station antenna
cut for 166.25MC Cleveland allocation map
book. Box 90K, BROADCASTING.
Standard teleprompter cueing device equipment with typewriter. Box 112K, BROADCASTING.

Manager major 4-A agency office desires
to participate in small station ownership.
In addition to some financial share, will
handle sales or other management responsibilities, on full or part time basis. Send
full details, please! Box 122K, BROADCASTING.

Used GPL 35MM telecast projector model
PA-200. Reasonable Box 139K, BROADCASTING.
Master Control Audio System: Including
VU meters;
large 6-channel preset console;12 6 bdcast
lines
dial monitor system; tel co,
5-BAand PE's; 10-BA-3C Program Amps;
4C Monitor Amps; 1-BA-2A Pre Amp; 11BA-1A Isolation Amps and 2-BX-1C Power;
Supplies; 2-BX-3A 12V Power Supplies
2-K-182608 12V Power Supply; 9 racks
daily service
BK84D, patching facilities. InProjecto
r. J. E.
since 1948. Also TP6C Color
Risk, KSD, 1111 Olive, St. Louis, Mo.
Used and new tubes and parts for Western
250 watt transmitter. ReaElectric 451 A-l
sonable. KSEW, Sitka, Alaska.

Need up to 1100 feet of 3 1/8 inch coax
transmission line. Write stating make, type,
impedance, location, condition, length and
price. Box 128K, BROADCASTING.
G.P.L. Film recorder with Maurer sound
galvanometer unit. Good working order.
Box 146K, BROADCASTING.
Used UHF 12kw TV amplifier. Lee Golden,
308 S. Fruit, Fresno, California. AM 4-1309.
Magnecord M90A amplifier with or without
transport. Good condition. Captain McGrew, Boiling AFB 25, D. C.
Viking cartridge tape deck or equivalant.
State condition and price. Johnson, 3175
Pollard, East Point, Georgia.
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WANTED

TO

BUY

Stations
Man and wife team desires to purchase interest in radio station, or entire station
with idalow
Preferably
Florcoastaldown
area payment.
or west central
California.
Box 173K, BROADCASTING.
INSTRUCTIONS
FCC first phone license preparation by
correspondence or in resident classes.
Grantham Schools are located in Hollywood,
Seattle, Kansas City and Washington. Write
for our free 40-page brochure. Grantham
School of Electronics, 3123 Gillham Road,
Kansas City 9, Missouri.
Be a Disc Jockey. Learn announcing & engine ring— FCC 1st class license. Nation's
leading D.J.'s & engineers teach you. Free
placement service. Write: Academy of Television & Radio, Inc., 1700 E. Holcombe
Blvd., Houston, Texas.
Train now in N.Y.C. for FCC first phone
license. Proven methods, proven results. Day
and evening classes. Placement assistance
Announcer Training Studios, 25 W. 43 N.Y.
OX 5-9245.
Elkins Radio License School of Chicago —
Six weeks quality instruction in laboratory
methods and theory leading to the F.C.C.
First Class License. 14 East Jackson St.,
Chicago 4, Illinois.
FCC first phone license in six weeks.
Guaranteed instruction in theory and
laboratory methods by master teachers.
G. I. approved. Request free brochure.
Elkins Radio License School, 2603 Inwood
Road, Dallas, Texas.
Since 1946. The original course for FCC
First Class Radiotelephone Operator License
in six weeks. Reservations necessary. Enrolling now for classes starting March 7,
May 9, July 11. For information, references
and reservations, write William B. Ogden
Radio Operational Engineering School, 1150
West Olive Avenue, Burbank, California.
Be prepared. First class F.C.C. license in
six weeks. Top quality theory and laboratory training. Elkins Radio License School
of
Atlanta, 1139 Spring St., N.W., Atlanta,
Georgia.
Can you qualify for your first class F.C.C.
license in six weeks? Yes, you can do it
at Pathfinder School in Hollywood. New
classes starting April 17 and June 12.
Modern classroom, excellent instructor,
small class for truly personalized instruction. Make reservation now, to secure your
enrollment in the class of your choice.
Pathfinder School, 5504 Hollywood Blvd.,
Hollywood 28, California. Tel HO 9-7878.
Announcing programming, console operation. Twelve weeks intensive, practical
training. Finest, most modern equipment
available. G. I. approved. Elkins School of
Broadcasting, 2603 Inwood Road, Dallas 35,
Texas.
MISCELLANEOUS
28,000 Professional Comedy Lines! Topical
laugh service featuring deejay comment,
introductions. Free catalog. Orben Comedy
Books, Hewlett, N. Y.
"Movie Quiz." Successful television slide,
script
(Also Radio
version)
"On
Camera"show.
or "Booth
announcer"
versions.
Contestant telephone participation, prizes.
Any length program. 220 Broadway, Denver 3, Colorado.
Radio-Television Bingo on grocery checkout bags. Sweetheart Mountain Produc744-2101.tions, Box 4041, Denver 9, Colorado. Phone
Business Opportunity
Minority stock interest in 5kw — midwest.
Attractive price. Information furnished to
qualified buyers only. Write Box 125K,
BROADCASTING.
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RADIO
Help Wanted — Management

CRACK

COMPETENT MANAGER with strong
sales background wanted for new am-fm
station in dynamic west coast market of
100,000. Profitable and secure opportunity
for a proven sales producer. 1st phone required. Send complete resume to Box 752),
BROADCAST1NC.

NATION'S TOP C&W DJ's
Available soon — last job (am-tv) 15 yrs.
Ask any big-time C&W artist who this lad
from the N. Y.-N. ). area is— and you will
learn my name.
Box 11 IK, BROADCASTING

PERSONALITIES!
MAJOR MARKET!
WEST COAST!
Comedy, controversy,
or the Continental . . .
let me hear from you.
No amateurs or beginners please!
Tape and background to:
Box 126K, BROADCASTING
P.S. Also need man to do controversial telephone show.

SOUTHERN CALIFORNIA
Ready for move from cold Chicago to
warmer L. A. — Southern California
area. 8 years all-around radio experience. Not a floater. Presently employed
in
Chicago.
Solid Announcer. Ready
ING.
April or May. Box I20K, BROADCAST-
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TELEVISION

BROADCAST
SALES ENGINEERS
WANTED

ITA

ELECTRONICS

1
2
[C
/
5
?
Jt
.

CORP.

|
1
5

production-minded DJ's
TWO NEWSMAN
ONE
to dig, write &
deliver

WANTED
Announcer for middle of the road
music and news station. Send audition
tapes to Ken Manley, WHIL, Boston
55, Massachusetts.
No tapes returned.

station. Salary — $116 per
week, plus talent. Send tape,
picture and resume to:
Box 926J, BROADCASTING
No tapes returned.
IIIHBIlliailllBIIIIBIIIIBIIimillBIIIIHIIIIDIBIIIIDl
Station
?

EXPERIENCED ANNOUNCER
Progressive modern operation needs
a good voice for programming better quality popular music. Send
tape and resume or contact E. D.
Baydush, WLPM, Suffolk, Virginia.

Situations Wanted — Management

cast.
Get in on Radio's
future today.
Box 117 K,

RADIO — ALLIED
Manager — Sales Manager — or investment WEST COAST or HAWAII.
Strong on sales and profits. 27 years in
radio, former station owner. Presently
retired. Art Croghan, Miramar Hotel,
Santa Monica, California.

j£
|£
\

J

Help Wanted
Production-Programming, Others
NEWSMEN NEEDED
Combined radio/television news department
in mid-Atlantic market of more than a
million now accepting applications from
newsmen who can dig, write and report on
the air. No announcers please, we need
newsmen. Tape, photo and resume to
Box 141 K, BROADCASTING.

TELEVISION
Situations Wanted — Technical

DUE

TO

STAFF

OVER
CUT

ALL

BACK

We have immediately these experienced TV people:
3 Video men
3 Transmitter
Engineers —
First Class ticket
2 Projectionists with VTR
experiencefloormen
3 Camera
I On-camera announcer
// you need excellent help in
any of these positions, contact:
Box 147K,

BROADCASTING

RADIO

tickets. Please send audi- £
tion tapes including news- ^

BROADCASTING

=
|
□

programs; play-by-play secondary and =
limited. Send resume, picture, tape and =
salary requirements to: Sports Director 3
—WHAS, Louisville 2, Ky.
§
|ii[C]llllllllllll[lllllllllllllE]IIIIIIIIIIIIC)llllllllllll«lllllllllllinilllllllllll[i7

(April 2-September 23). In
major eastern market radio

in major market seeking
top announcers with first

j

Station
|
NEEDS THE FOLLOWING
|
= with experience in modern operation: =

S
I

Experienced staff announcer
for summer replacement

102

Swinging

giiiiiiniiHiiiiiiiit]iiiiiiiiiiii[]ililllllimElilllliliiiii[ililliiiiiiiiQiiiiiiiig
| SPORTSCASTER— WHAS,
Louisville, |
= is auditioning experienced sportscasters. =
H= entation
Primary duties:
pres- |f
of dailypreparation
radio and and
tv sports
9

Announcers

Radio

1

|
TWO hustling SALESMEN
|
|
ONE sharp COPYWRITER
|
= Rush: tape, background, references, etc. =
|
Box 176K, BROADCASTING |
3lllllllllllinillllMMIIIf3!llllll!IIIIUIIIIIIIIIIIIt3llllllllllliaillllllllllinillllll

130 East Baltimore Ave.
Lansdowne, Pennsylvania
Attention: A. S. Timms

Automated

One of

STATION NEEDS . . .
A PRO

Seasoned man who can handle good
music in a tight, top notch operation.
Salary open. If interested, rush tape,
picture and resume to Box 96K,
BROADCASTING.

Sales

ITA Electronics Corporation is a
continuously expanding operation.
As part of this expansion we are
looking for experienced, qualified
and successful sales engineers. Position offers excellent salary to qualified individuals with travel expenses
paid. Attractive compensation for
sales efforts and ability is also provided.
The people we are looking for have
a technical background in broadcasting and an ability to sell and
represent a prosperous organization.
They must be thoroughly capable
of assuming full responsibility within their assigned territories. A successful career with a bright outlook
for the future is offered to those
who can meet the above. Send resume immediately to:

Situations Wanted — (Cont'd)
Announcers

Help Wanted— (Cont'd)
Announcers

MISCELLANEOUS
New — Original — Written Daily
★ COMEDY MATERIAL ★
Hundreds, original jokes, wit, puns — etc. (we
service Radio — D.J.'s — MC's — T.V.) First
book
— Canada's Joey
greatest gag book D.J.'s
to:
Mate or money order
Comedy
Bible — $6.50 check
101 Everden Rd.
Toronto, Canada
BROADCASTING, March 12, 1962

Miscellaneous — (Cont'd)

Continued from page 97
Req: 1390 kc. lkw, 5kw-LS, DA-2, unl.
BP-14835: NEW, Ellsworth, Wis.— Ellsworth Bcstg. Co. Req: 1430kc, 500w, D.
Application Deleted from Public Notice
of Aug. 2, 1960:
BP-13309: NEW, Alexander City, Ala.—
Radio Alexander City. Req: 910kc, 500w,
D. (Assigned new file number: BP-15236).
of Application
Dec. 9, 1960:Deleted from Public Notice
BP-13665: NEW, New Port Kichey, Fla.—
Jasmin Properties Inc. Req: 1400kc, 250w,
D. (Assigned new file number: BP-15233).
Application Deleted from Public Notice
of Jan. 27, 1961:
BP-13694: NEW, Williams, Ariz.— Frank
S. Bare Jr. Req: 730kc, 250w, D. (Assigned
new file number: BP-15228).
BP-13735: NEW, Camden, Ark.— Ouachita
Valley Radio Corp. Req: 610kc, 500w, D.
(Assigned new file number: BP-15213).
Application Deleted from Public Notice
of Dec. 4, 1961:
BP-14708: NEW, Kingsport, Tenn.— Model
City Bcstg. Corp. Req: 1400kc, 250w, unl.
(Assigned new file number: BP-15241).
Rulemakings

For Sale— (Cont'd)
Stations

Colorful
RADIO MARKET SHEETS
and
COVERAGE MAPS
Address Radio Dept. on your letterhead for FREE information and samples.
EVEREADY ADVERTISING
1817 Broadway • Nashville 4, Tenn.

Gulf small fulltime $120M terms
Fla small daytimer 80M $20dn
Cal medium daytimer 80M $15dn
N. Eng. medium regional 200M cash
La
metro daytimer 135M 29%
N.Y. metro fulltime 300M 29%
and others; also newspapers & trade journals.
CHAPMAN
COMPANY
1182 W. Peachtree St., Atlanta 9, Ga.

INSTRUCTIONS
THE

MOVING?
SEND
FOR
BOOKLET
A free, 16-page booklet prepared by
Burnham Van Service, Inc. can give you
helpful, work-saving, cost-saving pointers on how to organize your move
from city to city when you change
jobs. How to prepare to move, tips on
packing, a helpful inventory checklist
of things to do are among the topics
included. Write for your free copy.
No obligation.
Chack Swann,
Burnham Van Service,
1634 Second Avenue,
Columbus, Georgia
FOR

I
■
■

PIONEER FIRM OF TELEVISION AND RADIO MANAGEMENT CONSULTANTS
ESTABLISHED 1946

Negotiations
Management
Appraisals
Financing
HOWARD S. FRAZIER, INC.
1736 Wisconsin Ave., N.W.
Washington 7, D. C.

■ By report & order, commission finalized
rulemaking
shifted com-to
mercial ch.in17Doc.
from14448
FortandLauderdale
Miami, Fla., for educational use there and,
at the same time, modified cp of The
Board of Public Instruction of Dade County, Fla., to specify noncommercial educaoperationofof onWSEC-TV
on ch.
Miami tional
instead
commercial
ch. *17
17 in
in
Fort Lauderdale, subject to submission of
necessary information. Board also operates
*WTHS-TV on ch. 2 in Miami, and plans
to use its main studio facilities for main
studio of ch. 17 station with auxiliary
studio at common trans, site in Miami ant.
farm area. Action March 7.
■ By report & order, commission finalized
rulemaking in Doc. 14397 and amended tv
table of assignments by substituting ch. 15
for ch. 62 in Oneonta, N. Y., and deleting
ch. 15 from Rochester and ch. 29 from
Gloversville. William J. Calsam had petitioned for lower channel in Oneonta, for
which he intends to apply. Action March 7.

I
■

■

SALE

—CONFIDENTIAL NEGOTIATIONSFor Buying and Selling
RADIO and TV STATIONS
in the eastern states and Florida
W. B. CRIMES & CO.
2000 Florida Avenue, N.W.
Washington 9, D. C.
DEcatur 2-2311

Equipment
USED TRANSPORTS
IN TOP CONDITION
and "Presto" units for sale at

12 Bay RCA Antenna
New never out of factory carton tuned
105.9 mc Channel 290. Can be tuned
slightly either way. First offer of $4,000
ta kes.
Box 91 K, BROADCASTING
FOR

— STATIONS FOR SALE
CALIFORNIA. Medium market. Full time.
Automated. $100,000. 29% down.
SOUTHWEST. Metro. Full time. Top rated.
Excellent profits. $435,000. Terms.
SOUTH WEST CENTRAL. Metro. Excellent
cash
down. flow history. Daytime. $250,000. 29%
NORTHWEST. Medium market. Full time.
Absentee owned. Cross $85,000 in 1961.
Asking
$125,000 plus assumption of $35,000
in obligations.
JACK

L

STOLL

& ASSOCS.

Suite 600-601 6381 Hollyw'd Blvd.
Los Angeles 28, Calif.
HO 4-7279

SALE

Stations
OREGON

For Sale— (Cont'd)
Stations

Tex.
single
regional
$49,500 Colo.
single regional $50,000 Tex. major regional $200,000 with 12%% down, bal.
10 yrs., no interest — Okla. medium $10O,OOO Ind. single regional $63,000— Fla.
fulltime single $45,000
with $10,000
down Fla. medium 5 kw. $90,00© — Ark.
medium regional $150,000 Tex. metro
regional. 1961 cash-flow $60,000. Absentee owned. $250,000
with $50,000
down Ala. medium regional $42,500—
Tex. single regional $70,0OO— Ca. single
regional major
$75,000poweronlyfulltime.
$15,000Billed
down %
Tenn.
Million annually past several years. $350,000 with 23% down— Ky. major regional
$475,000— Fla. medium regional $375,000 N. M. medium regional $150,000
Texas major FM $75,0O0. Many others!
patt Mcdonald co.
Box 9266 — GL. 3-8080
AUSTIN 17, TEXAS
WWVVVVhrWWWiP

DAYTIMER

AM, serving major market and suburban. 1KW possible increase to
5KW. Absentee-owned. Perfect situation for owner-manager. Will sell
for assumption of liabilities plus
small equity payment. All longterm financiable.
Box 92K, BROADCASTING

RADIO

i
FOR SALE: Lucrative 5,000 Watt Daytimer with early
sign-on, Industrial Ohio Valley location, approximately
IV2 million area population. Yearly cash flow exceeds
$60,000. Priced at less than 6 times cash flow ($330,000 all cash). Information limited to principals who

prove
BEST BUY IN THE WEST
ira
Only station in growing town of 10,000.
Good trade area. Full-time 250 W. Crossed
its last fiscal year $51,000. Price of $55,000
includes land for tower and transmitter
house. 29% down. Hurry. Harris Ellsworth,
Box 509, Roseburg, Oregon.
BROADCASTING, March 12, 1962

VALUE

financially

qualified

in first letter.

Write:
Attorney, Room
1411

"K"

730

St., N.W.

Washington

5, D. C.
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RED

CROSS

LOOKS

TO

YOU

When
Red

you

Cross

TV

help,

can

help

SPOTS

(+)

LOWELL THOMAS speaks for the Red Cross as
he shows how the organization helps people in need
from Puerto Montt, Chile, to the edge of the Bamboo
Curtain. Zeroing in on still pictures gathered from
around the world, and with dramatic drum beats and

RADIO
Recorded appeals by^

all lengths from
05 to 60 seconds

^tTHE FOUR LADS
^FRANCES LANGFORD
^ART

LINKLETTER

-JMED MALONE
i$ MITCH MILLER

SLIDES, TELOPS, FLIP CARDS
with voice over copy

^ROSALIND RUSSELL
PLUS A VARIETY OF SHORT IDs

AMD— a recording with ID's for station breaks,
voice over credits,and crawls

TELEVISION

EVERY

PAT BOONE

NG CROSBY
^BI
-^BOB HOPE

a musical score, he beats home the message "When
you help . . . Red Cross can help."
60-20- 10 seconds
Also COLOR

SPOTS

PART

FILM

OF

TOWN

(14V2 minutes— 16mm— color or black and white— sound cleared for TV)
STARRING:
$

^St Colorful Hurricane Carla is also the star of this newsworthy account of how Red Cross volunteers took on the
momentous task of caring for the people involved in the
greatest human exodus in modern history. These scenes,

PATTY CAVIN - NBC
LEWIS
SHOLLENBERGER

^

SAM DONALDSON

plus vivid demonstrations of mouth-to-mouth resuscitation,
highway first aid, nursing in disaster, and services to the
armed forces, dramatically show what Red Cross is doing

- ABC
-CBS

around the world and in "every part of town."

All these
YOUR
THE

LOCAL

AMERICAN

RED

CROSS

NATIONAL

materials

available

CHAPTER
RED

THE

CROSS

from
ADVERTISING
jjSlSK

In New York, call MUrray Hill 9-1000
? f^T
In Hollywood, call Hollywood 5-5262
• THIS SPACE CONTRIBUTED AS A PUBLIC SERVICE*
BY
BROADCASTING
THE

BUSINESSWEEKIY

OF

TELEVISION

AND RADIO

COUNCIL

New York
ChicaS°
Hollywood

OUR

RESPECTS

Challenge

to Joseph

after

third

When Joe Wright joined Zenith Radio
Corp. in 1952 as assistant general counsel, the late Comdr. E. F. McDonald
Jr. knew he had hired a good lawyer —
and it didn't take him long to realize
that he had discovered strong management material as well.
President and general manager of
Zenith since 1959, Mr. Wright could
stand on three record-breaking years
for the company if he chose. But he
prefers to give all the credit to the
strong and loyal executive-employe
team of which he is a part. He credits,
too, Zenith's policies of quality before
price, careful inventory control and
sound distributor-dealer relationships
for this success.
Zenith last week announced 1961
earnings and sales to be the highest in
three consecutive record years. And
black-and-white tv set sales, the firm savs,
have topped a million units for the
third year — again the industry leader.
Zenith's radio sales made a record, too.
Because of the success of Zenith's
new color tv and fm stereo lines which
were introduced last fall, Mr. Wright
is highlv optimistic about the future of
these media. He feels, though, that the
real comer is subscription tv and he
suggests that broadcasters keep a careful eve on the forthcoming test at Hartford, Conn., in conjunction with RKO
General's WHCT (TV) there.
Prfnointes Firm ■ Zenith emploves like
Mr. Wright's ooen-door policv and his
willing, friendlv ear. At the same time,
they respect his firm stand on matters
of principle. Thev recall his work in
helping Zenith win its record $10million out-of-court settlement from
RCA and others in 1957 after long antitrust litigation, as well as his recent
blast at General Electric over claims
for development of stereo fm.
His present — and greatest — challenge:
keeping Zenith "fighting-lean" in order
to maintain its top position. Part of
his strategy is careful expansion into
the non-consumer product fields, which
he considers "natural" evolution as a
result of growth of research.
Joseph Sutherland Wright was borr,
March 16, 1911, at Portland Ore., but
most of his youth was spent in Havre,
Mont., where his father was a dentist.
Young Joseph received his primary education at Havre. During his teens he
went to high school at Long Beach,
Calif., where his mother was then staying for her health .
After a year at the U. of Redlands at
Redlands, Calif., he returned home to
attend Northern Montana College. DurBROADCASTING, March 12, 1962

Sutherland

record

Wright,

year:

president,

staying

on

ing this period he worked part-time at
various jobs, including selling shoes at
Buttrey's Dept. Store in Havre. He
learned all about the new business of
broadcasting as an announcer-newscaster for the store's radio station,
KFBB (now at Great Falls, owned by
KFBB Broadcasting Co.).
The Big Step ■ Mr. Wright credits
the advice of a family friend, County
Judge C. B. Elwell, with encouraging
him to take the big step toward a career
in law. Judge Elwell took the young
man aside one day after he learned one
of his jobs involved working on a road
construction gang. The judge told him
that those with a will to win could get
jobs in Washington, D. C, and go to
law school at night. If it had worked
for the judge, he could do it too, young
Joseph was told.
Up until that time Mr. Wright had
never been east of Glascow, Mont. But
as a drover on a cattle train, a strong
young fellow could get as far as Chicago in a week. Mr. Wright became
one of them. He used the return-trip
coach ticket that came as part of his
cattle-train pay to negotiate a bus ticket
to Washington.
"It took a month to get the smell of
cows out of my clothes," he recalls with
a chuckle. The year was 1931.
During his first six months in Washington, Mr. Wright made ends meet by
selling dresses in the bargain basement
of The Hecht Co. But in 1932 he got
a job as clerk to Rep. Scott Leavitt (RMont.), and started taking night classes
at George Washington U. Law School.
The next year, Mr. Wright joined the
staff of Sen. Burton K. Wheeler CDMont. ) , who was then a member of the
Senate Interstate & Foreign Commerce
Committee. Sen. Wheeler became chair-

Joseph Sutherland Wright
Mind open, principles firm

Zenith

Radio

Corp.

top

man in the year following the establishment of the FCC by the Communications Act of 1934. Mr. Wright then
became assistant clerk of the committee.
Although he didn't receive his L.L.B.
degree until 1937, Mr. Wright passed
the District of Columbia Bar in 1934.
He continued
ishing the last
hardest part.
Orient with a

his night school, but
few credit hours was
His work, a trip to
congressional group,

finthe
the
and

personal interests (getting married) combined to postpone the L.L.B.
In 1936, Mr. Wright joined the FTC
as attorney-examiner and investigator.
Two years later he was made special
legal assistant to Chairman Robert E.
Freer. He continued with the FTC as
attorney, assistant general counsel and
chief of the agency's Compliance Division until May 1952, when he joined
Zenith as assistant general counsel. During the war years (1942-45) he had
served as Navy gunnery officer, with
the rank of lieutenant commander,
aboard ship in the North Atlantic.
Landmark Victories ■ Mr. Wright's
reputation for winning landmark cases
began at the FTC. His two biggest were
the National Lead Co. and Morton Salt
proceedings, both of which had gone to
the Supreme Court.
He is also a member of the bar of
Illinois and of the FCC.
Soon after he joined Zenith, Mr.
Wright's unusual management talents
came to the notice of Zenith officers,
and they began to cultivate them. In
November 1953, he was promoted to
general counsel, succeeding the late
Irving Herriott. Tn April 1954, he was
elected to the board of directors. The
next April he became vice president,
and in April 1958 he was elected to the
executive vice presidency, a key operating post within the company. In April
1959 Mr. Wright was elected president
and general manager of the corporation. (Comdr. McDonald had died in
Mav 1958.)
Mr. Wright married Ruth Lacklen of
Billings, Mont., in 1936. They had met
in Washington. The Wriehts have two
children: Joseph Jr., a student at
George Washington U.. and Susan
Jane, attending the U. of Arizona. The
family home is on Chicago's north shore,
in the suburban town of Kenilworth,
111. Mr. Wright likes a good game of
bridge now and then — but Pelago has
captured his heart. She's a 33-ft sloop
that joined the family a year ago. "I
really had to do something," Mr. Wright
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says, "my golf game got so bad."

EDITORIALS

Editorializing

isn't automatic

s at the NAB's
delegate
thanst300editoria
nce
THEfirstappeara
lizing attested to
nceof onmore
broadca
confere
the growing, if belated, interest in the subject. It was 13
years ago that the FCC revoked its former prohibition
against editorializing. It has been only in the past few years
that appreciable numbers of stations began taking advantage
of the opportunity.
According to an NAB survey that was reported at the
editorializing conference a fortnight ago, at least a thousand
television and radio stations are now editorializing, and
another 200-odd intend to begin within a year. The tide is
now running strong enough to suggest that many more will
be persuaded to begin broadcasting their opinions.
Some of them, we fear, will editorialize because it is the
thing to do, not because it has grown logically from their
general development as responsible and serious organs of
journalism.
The danger is that editorializing will be corrupted from
a status to a status symbol. At that point it will have no
more meaning than mink in Miami or a February sun-tan
in New York.
Editorializing is one function of professional journalism.
It will be done as well as the other journalistic functions of
a station are done. It will be done superficially at best or
irresponsibly at worst if the station has not first built a staff
that knows how to cover news in its own community, select
news from outside sources and communicate its work with
clarity and wisdom.
The stations that have already won respect for their
editorializing have, without exception, been stations with
high professional standards in all areas of news. No others
will win respect for editorializing more cheaply.

Wedding of the u's and v's
AT this stage of development of the video art, there can
be only one answer to the television allocations squeeze.
It is through intermixture of vhf and uhf assignments and
mass introduction of all-channel receivers.
Those who doubt this are unaware of the determination
of Congress to block a transition of television to the 70channel uhf band and eventual abandonment of vhf. In
the last three weeks two committees charged with communications regulation have torpedoed the first phase of the
all-uhf project fostered by the FCC. They knocked out
the proposed deintermixture of eight markets having single
vhf outlets and they want no tampering with any existing
vhf assignments unless Congress itself gives the go signal.
There remains the drafting of language to implement the
congressional view. The FCC must produce a draft that
will affirmatively commit it to a moratorium on deintermixture, ifit is to get the support it needs for enactment
of all-channel set legislation. It was made clear both in the
Senate and House committee proceedings that there will be
no all-channel bill without a commitment to forgo deintermixture now.
The FCC must go along. It really has no alternative.
The conclusion is inevitable that there must be mixing
of vhf and uhf assignments and that none of the existing
82 channels (12 vhfs and 70 uhfs) can be relinquished if
there is to be full development of competitive television
and adequate provision for educational service. The attack
must be on the receiver problem to eliminate incompatability
which admittedly places uhf at a disadvantage.
What has developed during the past several weeks on
Capitol Hill is a good example of what can be accomplished
106

when broadcasters work together. They had logic with
them. Congress understood. There were the realities with
which both Congress and the FCC must deal. The eight
stations fighting for their lives against threats of deintermixture had the all-out support of the Assn. of Maximum
Service Telecasters. The NAB joined in the effort for allchannel set legislation.
All-channel legislation is by no means a fait accompli.
It is controversial legislation because, while unquestionably
constitutional, it runs counter to usual democratic free enterprise concepts. There is still much to be done not only in
getting this legislation through, but in making dead certain
that the moratorium on deintermixture isn't booby-trapped.
Tv

spot

barometer

SPOT television is moving into 1962 with unusually
promising momentum, even for a business where a
2% gain against a sliding economy is considered the mark
of a pretty dreadful year.
The latest business indicators from TvB show that in the
fourth quarter of 1961, spot tv not only shook off the effects
of the general recession but emerged with its biggest quarterly increase in almost two years. And a canvass of leading
spot sellers and buyers leaves little doubt that this exceptionally strong recovery is' continuing unabated in the first
quarter of 1962.
The details of the happy comeback are printed elsewhere
in this issue, and nobody concerned with the sale of spot
tv time can be blamed for exulting over them. They stand
not only as an omen of better times ahead but also as a
tribute to spot's vigor as an advertising medium.
We would suggest, however, that spot tv's experience in
1961 proved more than the medium's resiliency. Its reaction
during the worst of the recession demonstrated that it has
reached a point of maturity where it is no longer depressionproof. Recession in previous years slowed its momentum;
the recession of 1961 virtually stopped it, at least momentarily. Even with its strong fourth-quarter comeback, with
billings approximately 12% above the total for the fourth
quarter of 1960, its gain for the year was held to about 2%.
We mention this point not to dampen anyone's current
optimism, but as a reminder that tv's days of "automatic"
increases are over. Spot — and network, too, for that matter
— is moving into 1962 at a high level of sales. High sales
levels can be maintained — but only if high levels of sales
effort are maintained first.

Drawn for BROADCASTING by Sid Hix
from an idea by Robert K. Richards
"// we just wait, another one is sure to come along!"
BROADCASTING, March 12, 1962

PERSONALITY^!

The welding torch creates a work of art . . . John McMullen
of WFMY-TV and James Tucker, Curator, inspect a modern
sculpture at Weatherspoon Gallery in Greensboro. John, a
collector of Indian art objects himself, believes in acquainting
people with art as it can be used to enrich everyday living.
No mere theorizer, John is currently talking art with viewers
in some 466,640 TV homes* as writer-narrator of four specials
in WFMY-TV's renowned public affairs series, Channel 2
Reports. It's Art with a capital "A", ranging from a demonstration offinger painting, to a discussion with prominent
architects on art in its relation to architecture. Viewers in
WFMY-TV's 44-county service area find that aesthetics can
be stimulating when presented by the newsman and personality
they know so well, John McMullen.
Represented
N

by Harrington, Righter & Parsons, Inc.
* Source: A. C. Nielsen
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Radio

next for Newt

Radio broadcasters will get their
first chance to hear FCC Chairman
Newton N. Minow discuss their medium at NAB convention April 3. After
devoting most public utterances to
tv during first year in office, chairman
will feature radio in his NAB speech.
In contrast to headline-making
charges against tv, Mr. Minow will
not blame industry alone for failings
of am stations or for current semiofficial view that "radio is a mess."
Boys

from

Syracuse

Six of 10 applicants for drop-in
ch. 9 Syracuse last week were reported in virtual agreement on interim
operation with possibility that others
might also join. FCC, it's expected,
would give swift approval to interim
agreement to provide third service in
market (for primary ABC-TV affiliation)— probably without acquiescence of all applicants.
Two separate groups of Syracuse
applicants, one comprising two stations and other four stations, previously had proposed interim operation
and now have merged interests. If
agreement is approved, comparative
hearings still would take place with
winner to take all. Under interim
arrangement, outside management
fi. e., no one from any of applicants)
would be required so that no advantage could accrue to single applicant in comparative proceedings.
ASCAP

fireworks

in Chicago

It's not on NAB's agenda, but Chicago convention will include what
could turn into major item — unannounced meeting of All-Industry Radio Music Licensing Committee. Serious concern of radio group over possible loss of stock rights in BMI because of federal court's plan without
any hearing will be major committee
topic and may reach floor of convention.
Radio stockholders in BMI remind
that licensing group was financed and
developed by radio before there even
was any form of tv music licensing on
all-industry basis. Now, they complain, tv rate-cut threatens to mean
wrecking of competitive music library
to ASCAP.
Changes to come?
Nobody will be surprised if another
executive change or two at CBS-TV
Network follows those announced 10
days ago when senior vice presidencies were created for Hubbell Robinson, returning from independent pro-

CLOSED

CIRCUIT

gram production, and for William H.
Hylan in sales and John T. Reynolds
in Hollywood (Broadcasting, March
12). But insiders say that if further
changes occur, they'll be self-started.
(It's reported Guy della Cioppa, vice
president, programs, Hollywood, may
leave).
$1.5 million down

drain

Deletion of KRLA Los Angeles,
ordered last week by FCC for purported neglect of licensee responsibilities (see page 51) will involve investment loss of at least $1.5 million. Donald Cooke, owner, according to record, paid net of $700,000 for station
in March 1959 (overall price $900,000) and has invested approximately
$800,000 in facility, including operating losses. Station turned corner
about four months ago and now is
among top-rated in Los Angeles market. Last reported offer for somewhat
comparable independent facility in
Los Angeles was $4 million for
KLAC.
Noe

contest

Questionable listener contests have
made trouble for another major market station seeking FCC license renewal. Agency tentatively decided
last week to order hearing on renewal (pending over year) of WNOE
New Orleans, owned by former Louisiana Gov. James A. Noe. FCC will
charge that WNOE "sweepstakes"
contest was conducted so contestants could not win advertised
prizes. Item was returned to staff
for redrafting and will be back on
agenda this week. Mr. Noe also owns
KNOE-AM-TV Monroe, La., whose
licenses also have been deferred.
Pentagon exposure
More extensive use of broadcast
media by Defense Department is objective of Arthur Sylvester, Assistant
Secretary of Defense for Public Affairs, who in past several weeks has
met with radio-tv news executives. At
session last week he explored means
of
greater
utilization
of department's
news
resources
with
J. Leonard
Reinsch, executive director of Cox
stations and member of U. S. Advisory
Commission on Information, Richard
E. Cheverton, news director of
WOOD-AM-TV Grand Rapids, president of Radio-Television News Directors Assn., and Ray Moore, news director of WSB-AM-FM-TV Atlanta.
He previously had consulted with

Mr. Reinsch and Sig Mickelson, of
Time-Life Broadcast Inc.
Messrs. Cheverton and Moore will
submit proposal for expansion of department's audiovisual branch to more
effectively work with individual station news operations as well as with
networks. In offing also may be periodic briefings for accredited newsmen.
Mr. Sylvester, prior to sub-cabinet appointment, had been chief of Washington bureau of Newark News.
Engulfed
Young & Rubicam, Los Angeles,
may become agency for Wilshire Oil
Co. of California, subsidiary of Gulf,
whose national advertising is handled
by Y&R, New York, according to reports widespread in Los Angeles last
week, on which Y&R had no comment. Taking on Wilshire Oil would
force Y&R to drop Union Oil Co. of
California, whose annual advertising
budget of over $2 million includes
more than $500,000 for broadcasts of
Los Angeles Dodgers. Further reports, also unconfirmable last week,
predict that if Union Oil leaves Y&R,
Jack Smock, vp in charge of agency's
Los Angeles office, will leave with it
in same way as he accompanied account to Y&R from Foote, Cone &
Belding some years ago.
Fairness

guidelines

In discussion stage at FCC is possible inquiry into fairness doctrine as
it applies to stations on controversial
issues. View is that broadcasters
should have more precise guidelines
to follow across-the-board and thus
relieve FCC of necessity of case-bycase consideration. Proponents want
to get licensee views before attempting to set any rigid standards. Plan
has not reached formal FCC consideration.
Doherty

for limiting

Advocates of government moves to
reduce competition in am radio have
new ally. He's Richard P. Doherty,
broadcast management consultant and
former director of employe-employer
relations at NAB. Mr. Doherty, an
economist, is suggesting FCC consider economic effects of excessive
competition, permit protests against
new stations on economic grounds,
permit mergers (accompanied by
withdrawal of facilities left vacant by
them) to reduce number of stations
now on air, tighten engineering standards.
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All of a sudden music copyrights zoom into industry
prominence as broadcasters study details of a federal
judge's plan to give tv stations a cut in ASCAP fees, if
broadcasters get out of BMI. See lead story . . .
SHOWDOWN

OF

ASCAP,

BMI

BIG

MUSIC

SOURCE

The Chicago hearing of the FCC at which local programming will be probed, is becoming a major attraction. Already the witness list is at the 100 point, representing many types of special-interest groups. See . . .
CHICAGO

. . . 27

For the first time it's possible to compare radio-tv
performances of ASCAP and BMI music. ASCAP's ahead
in broadcasting; BMI has a big lead in phonograph record releases — seven out of every 10. See . . .
BMI-A

BRIEF

TALENT

LINED

UP . . . 54

As far as the FCC is concerned there'll be no trafficking in broadcast stations. New rule imposes severe restrictions on station transfers. Automatic hearings directed if not owned for at least three years. See . . .
FCC

... 27

TO

JAM

TRAFFICKING

... 62

Upward goes television's national business once again.
Last year national advertisers spent over $1.3 billion (at

The story behind the story of the FCC's double-billing
action shows the commission was receiving complaints

gross rates). Network billings went up nearly 10%; national spot showed an increase of 2%. See . . .

from Congress. Everybody's been aware of the practice
but it's been sort of tolerated. See . . .

TV

NATIONAL

GROSS

UP

... 34

The death penalty was imposed last week by the FCC
on two radio stations — KRLA Los Angeles-Pasadena and
KLFT Golden Meadow, La. KRLA was found guilty of
attempts to mislead the commission. See . . .
BELL

TOLLS

FOR

TWO

AMS

The ability of uhf to cover flat terrain was reviewed
in the March 12 issue in a study of two Northern Indiana
markets. A second uhf look has been taken in the mountainous Scranton and Wilkes-Barre market. See . . .
UPS

AND
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NAB

II: UHF
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Late news breaks on this page and on page 10 AT
Complete coverage of week begins on page 27 r\ I

FCC

AGREES

TO

MORATORIUM

Will hold up plan for fair trial of all-channel
FCC Friday told House Commerce
Committee that agency will agree to
indefinite moratorium on deintermixture of eight cities if all-channel receiver legislation is passed.
Commission said, however, that it
will not endorse permanent ban against
deintermixture written into law because
it would strip commission "of much of
its flexibility at the critical period*'
when most needed. FCC also promised
to inform committee before moving
again in deintermixture at end of moratorium— length of which was not specified by FCC.
Enactment of all-channel legislation
would constitute "major change" in circumstances affecting deintermixture
proposals, FCC said in agreeing to
moratorium. Sufficient period of time
should be allowed to indicate whether
all-channel receivers would achieve
overall goals before continuing with
deintermixture, FCC said.
Decision to defer action on deintermixture falls within discretion of FCC,
agency said, subject to determination
by courts of whether action is arbitrary. In making such judgment, FCC
said, agency is not foreclosing fair consideration of petitions for reconsideration.
Four Not Affected ■ Under FCC interpretation, only deintermixture cases
affected by moratorium would be eight
announced last July (Madison, Champaign, Montgomery, Columbia, S.C.,

Inter-agency appeal
Indiana Broadcasters Assn. appealed to FCC Chairman Newton
N. Minow March 16 to help radio-tv get coverage access to a
Federal Trade Commission hearing in Indianapolis from which
they were barred.
Three Indianapolis tv stations
and five area radio stations were
set up to broadcast FTC public
hearings on milk war in city's
super markets. FTC Hearing Examiner William Lemke ordered
all equipment out of hearing
room. Broadcasters called FTC
in Washington, but received no
help. They also appealed to Indiana Sen. Homer A. Capehart
(R) and Sen. Vance Hartke (D).
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ON

8 VHFS

set law

Hartford, Binghamton, Erie and Rockford). Free from the stop order would
be prior deintermixture actions in
Springfield, 111., Evansville, Ind., Peoria,
111., and Bakersfield, Calif.
FCC opposed legislation banning deintermixture aspart of all-channel bill
on grounds agency's hands would be
tied if uhf sets prove inadequate and
FCC feels that deintermixture still is
needed. "In our opinion, such a statutory scheme would render administrapolicybecause
inflexibleagency
and ineffective,"
FCC tive
said,
clearly has
duty to take further steps if all-channel
legislation does not make intermixed
system possible.
Comments were submitted in answer
to questions posed by Commerce Committee when FCC testified on all-channel bill two weeks ago (Broadcasting,
March 12). Commissioner Robert E.
Lee maintained his position that all tv
should be shifted to uhf in dissenting
to the statement. FCC majority stated,
in agreeing to the moratorium, that tv
system using both uhf and vhf is needed
for maximum service.
Economics

of

radio

get study— Cox
may
Broad inquiry into economics of radio
broadcasting may be next major FCC
move. Kenneth A. Cox, chief of FCC's
Broadcast Bureau, said Friday he will
recommend this step to commission as
soon as revised programming form is
out, and that may be very soon.
Mr. Cox addressed annual spring
meeting of West Virginia Broadcasters
Assn. in Washington March 15-16. He
said he will propose informal inquiry
to develop fresh information on standard broadcasting problems and possible
solutions. Things he thought should be
explored:
Program sources, function of radio
today, cost of building and operations,
ways radio serves community.
Mr. Cox warned some suggested solutions may run afoul of antitrust laws,
such as one that FCC permit merger
of two stations in community and withdraw surrounded frequency. FCC may
approve, he said, but Dept. of Justice
may have other views.
Panel From FCC ■ Mr. Cox was on
FCC staff panel which also included
James E. Barr, assistant bureau chief;
James O. Juntilla, assistant to Mr. Cox,

and Harold L. Kassens, aural facilities.
Mr.

Juntilla thought revised programming form will be ready to present
to commission "in very near future."
Among changes planned, Mr. Juntilla
said, will be to permit religious music to
be classified religious programming.
Initial proposal to prohibit this credit
aroused resentment of broadcasters.
Program form will be less detailed
for radio broadcasters than for tv, Mr.
Juntilla said.
Other compromises for radio: (1)
no requirement for "off" time logging
of programs and commercials; (2) relaxation of selected week; (3) no requirement that IDs be logged each
time station call is announced (to be
required only for half hour and hour);
(4) more liberal handling of promotion
announcements (it was suggested originally that these be counted as commercials); (5) news programs read locally to be treated as local programming (initial proposal was that they be
counted as syndicated programming).
Mr. Barr explained FCC's proposed
regulations for early morning operations, which he declared had been either
misunderstood or misrepresented to
Congress and others. Commission
would not restrict any station now operating before sunrise, he said: all they
need do is notify FCC.
Future stations and 28 existing daytimers would be prohibited from presunrise operations, he said.
West Virginia broadcasters heard
talk by NAB President LeRoy Collins
15 honoring state's
at banquet March
congressional
delegation.
Petersmeyer

assails

Federal
Government 'subterfuge'
should stop resorting to
"subterfuge" if it wants to reshape programming of television, according to C.
Wrede Petersmeyer, president of Corinthian Broadcasting Co.
In speech to Indiana Broadcasters
Assn. in Indianapolis Friday (March

16), he said, "The time has come to
cut through the fog of semantics. Postreview may not be censorship by some
definitions, but it is certainly program
control. The performance of a promise
is innocent enough except where he
who promises has a clear indication of
what he must promise to get his license. 'Suggestions' for improvement by
those who have the authority to grant
or withhold a license tend to carry comMr. Petersmeyer
said Washington atpelling weight."
mmnrn more AT DEADLINE page 10
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John

S .

Hayes, executive vp, The
Washington
Post Co. and
president, PostNewsweek Stations (WTOPAM - FM - TV
Washington and
WJXT
[TV]
Jacksonville,
Mr. Hayes
Fla.), elected
Funds
Community
United
of
president
& Councils of America, succeeding
Irving A. Duffy, vp, general products
group, Ford Motor Co., Dearborn,
Mich. For past two years, Mr. Hayes
has served as chairman of national association's Public Relations Advisory
Committee and member of its board of
directors and executive committee, as
well as vice chairman for 1961 United
Community Campaigns of America.
Mr. Hayes, who began his broadcasting

HEADLINERS

career in 1931 in Philadelphia, joined
The Washington Post Co. in 1948. He
was elected vp in 1953 and assumed his
present position in 1961. Mr. Hayes
received congratulations last Friday
(March 16) from President John F.
Kennedy and Vice President Lyndon
B. Johnson on his new appointment.

ber of board of directors. He will open
Los Angeles office for Ellington about
May 1 with staff of 15. Before joining
Compton, Mr. Chalmers was executive
vp of Fletcher Richards, Calkins & Holden, Los Angeles.

Dr. Elmer W. Engstrom, president of
RCA, has been named recipient of
Electronic Industries Assn.'s Medal of

general counsel,
American

Everett H.
Erlick, vp and

BroadcastingParamount Theaters Inc., New
York, elected to

Honor, group's highest honor. Award
to Dr. Engstrom, which will be presented at EIA's annual convention in Chicago, May 24, is . . . "for distinguished
service contributing to the advancement
of the electronics industry." Dr. Engstrom, veteran of 32 years with RCA,
was elected president last year.
William Chalmers, vp and account
supervisor, Compton Adv., Los Angeles,
joins Ellington & Co., New York-based
advertising agency, as senior vp in
charge of western operations and mem-

board of directors. Mr. Erlick
is in charge of
all legal and
business affairs

Mr. Erlick

of AB-PT and its divisions. Before joining company last year, he was vp in
radio-tv department of Young & Rubicam, New York, where he also served
on legal staff, and as associate director
and vp in media department.

For other personnel changes of the week see FATES & FORTUNES
itude had been termed "a 'drift' toward
control. I call it a 'rip-tide.' " He
charged "program control, whether it
is called censorship or not, is really the
aim of our sharpest critics."
Evaluation of tv as "vast wasteland"
is "uninformed, damaging, reckless and
wrong," he said, and implies that average American family is "stupid" in
spending five hours daily watching tv
or that broadcasters have no ability,
aren't trying or — if they are trying —
they're trying to program "worst" of
which capable.
Tv

music

plan assailed

by spokesman for radio
Linking by court of proposed tv music fees charged by ASCAP to fate of
Broadcast Music Inc. was opposed
March 16 by Robert T. Mason, WMRN
Marion, Ohio, chairman of All-Industry Radio Music Licensing Committee
(see page 27).
Referring to pending litigation dealing with BMI in suit filed by group of
composers holding ASCAP membership, Mr. Mason said it is "unrealistic"
for court to prejudge matter in arbitration suit of this type.
Mr. Mason is member of NAB convention committee. Tv ASCAP settlement will be one of top problems at
convention.
Renault taking pitches
Renault Inc., New York, said Friday (March 16) it's begun accepting
agency solicitations for $1 million account, which effective with 1963 model,
10

leaves Needham, Louis & Brorby, New
York. Renault hasn't used tv or radio
to any extent since 1959 and early
1960 when it did so nationally. "Local
tv" may be in works (via dealers), according to Renault spokesman.
Singer,

Quaker

buy

NBC-TV participations
Singer Sewing Machine Co. and
Quaker Oats Co. have bought participations in nine NBC-TV programs, beginning April 2. Singer, through Young
& Rubicam Inc., New York, contracted
for Thriller, 87th Precinct, National
Velvet, Dick Powell Show, Laramie,
and David Brinkley's journal. Quaker
Oats purchased National Velvet, Laramie, Chet Huntley Reporting, Saturday Night at the Movies and International Showtime, through J. Walter
Thompson, New York.
AT&T
of JFK

would

be wary

plan-Dingman

AT&T officers "would have difficulty"
recommending that company buy stock
in communications satellite corporation
envisioned in administration bill (HR
10115), James E. Dingman, executive
vice president, said Friday. (See earlier
story, page 58).
Mr. Dingman told House Commerce
Committee that administration plan
for widely owned corporation that
would own its ground stations "is impractical and liable to be unworkable."
If ownership were limited to communications carriers, which could own

their own ground stations, he said,
AT&T would buy up to 80% of corporation's stock.
Mr. Dingman said corporation whose
ownership is divided 60% -40% between carriers and non-carriers would
be "an improvement" over administration proposal. But he preferred ownership plan he advanced.
Six toymakers
NBC-TV

buy

Saturday

time

Six toy advertisers have purchased
participations in NBC-TV's Saturday
morning schedule for pre-Christmas
season this year. They are: American
Character Doll Co., New York, through
Madison Square Advertising Agency;
Horsman Dolls Inc., Columbia, S. C,
through Lavenson Bureau of Advertising, Philadelphia; Hassenfeld Bros.
Inc. through Bo Bernstein & Co., Providence; Wham-O Manufacturing Co.,
San Gabriel, Calif., through Marlin Advertising Agency, in that city; Louis
Marx & Co., New York, through Ted
Bates, in that city; and Remco Industries, Newark, through Webb Assoc.
Mrs. Gordon

Gray dies

Mrs. Gordon Gray, 52, wife of president and general manager of WKALWKTV (TV) Utica, N. Y., and president of Broadcast Pioneers, died suddenly while on vacation near Miami
Wednesday, apparently of heart attack.
Services were to be held Saturday
(March 17). Surviving, besides Mr.
Gray, are four children.
BROADCASTING, March 19, 1962

Dr. Frankenstein believed a human
being is a formula . . . Add two arms,
two legs, etc., and you create a person.
He tried.
We know what happened.
However, there persists the Dr.
Frankenstein school of advertising.
You graft a headline that worked, to a
BROADCASTING, March 19, 1962

picture that worked, to copy that
worked. Sometimes the results dowovk.
Often they don't.
The Dr. Frankenstein school forgets
that people, and their emotions, can't
be figured out with the nice finality of
the mathematician.
The best advertising ideas are like

ality.
people. You find in them a life force,
a creative spark, an individual personAverage advertising can be made by
formula. But the best advertising is
created. It is born. And it comes alive.
11
Young&

Rubicam,

Advertising
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STATION COMMENT
CIMARRON CITY ups time period rating 80%.
Large adult audience composition, easy to sell.
Replaces Sat. night features.
Stripped Mon.-Fri, 1:00 PM.

Replaces 11:30 features.
Scheduled 6:30 Sat.
Three shows back-to-back Saturday afternoons.
RIVERBOAT ARB rating up 200°o. share up 171%, homes Up 150%.
Sponsored by national advertisers at 7:30 PM.
Stripped 7 days a week at 5:30.
CIMARRON
CIMARRON
OVERLAND
RIVERBOAT

CITY 150°o over lead-in.
CITY in Top Ten. first in time period.
TRAIL Sundays at 10:30, replacing movie, 50% higher rating than competition.
rating up 62°0 in time period. Well sold at 10:30 PM.

Rating up 120% replacing late features.
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Follows net feature Saturday nights.
CIMARRON CITY, viewing up 35%, Saturday 10:30 PM.
CIMARRON CITY Number One syndicated, Number Three of all shows, Mondays, 7:00 P.M.

22 rating Thursdays at 8:30 PM.
Fully sponsored at 10:00 PM, 61% share.
Fine ratings Saturday, 10:00 PM.

Follows news at 11:15 PM.
Sold out at 10:30, following news.
CIMARRON CITY, programmed Sundays, 1:30 PM; SUSPICION, Saturdays, 10:40 PM.
Programmed Sundays, 11:15 PM.
Prime Time, Tuesdays, 8:00 PM.
Sold out at 10:15 PM replacing features.
SUSPICION, Fridays. 10:30 PM.
CIMARRON CITY. 7:30 PM; SUSPICION, 8:30 PM, back-to-back, Thursdays.
10:30 PM. replacing features.
Station extremely happy with rating and commercial results.
CIMARRON CITY programmed Sundays.
SUSPICION, Saturdays, 11.-15 PM.
Mondays thru Thursdays, 6:00, Rep. reports great sales.
SUSPICION, rating up 80%.
Programmed at 5:30 PM.
CIMARRON CITY, Number One in time period.

CIMARRON CITY, leader in Mondays. 7:00 time period.
RIVERBOAT. Number Two among all syndicated shows.
Replaces features at 10:30 PM.
HOUR SHOWS up 63% to 250% in prime time.

RIVERBOAT, programmed Wednesdays, 6:30.

AVAILABLE

Story of a Roaring

Town- And

the Man

Who

INDIVIDUALLY

Tamed

It!

starring C,
ilia

26 FULL HOURS

They Cleared A Stage Route Through

OVERLAND
starring WILLIAM

2,000 Miles of Danger!

TRAIL

BENDIX

17 FULL HOURS

Exploring America's

Heartland

In The Adventurous

1840' s

RIVERBOAT
starring DARREN

McGAVIN

44 FULL HOURS

| I

598 Madison Ave., New York 22, N. Y.

TV film SYNDICATION

PLaza 9-7500 and principal cities everywhere

WPTF

programming* has made radio
the respected leader in a vital
segment
market.

of the

DATEBOOK

full range

Southeastern

A calendar of important meetings and
events in the field of communications
•Indicates first or revised listing.
MARCH
March 19 — FCC inquiry in Chicago into
programming
of that city's
stations. Commissioner
RobertfourE. television
Lee will
conduct the proceeding.
March 19 — Hollywood Ad Club luncheon
session. Noon at Hollywood Roosevelt.
Purex Day, with Leslie C. Bruce, advertising manager of Purex Corp., and Paul
Greenfield, vp of Edward H. Weiss & Co.,
Chicago, as main speakers. Harry Floyd,
western sales manager, NBC-TV, will be
chairman of the day. George Allen, HAC
president, will preside.
March 19, 26, April 2, 9, 18— Five-session
management seminar, The Computer in
Advertising, 5-7 p.m., sponsored by Central
Media Bureau, Advertising Club of New
York.
March

19-23— Georgia Assn. of Broadcasters, first annual regional meetings of
broadcasters will be held at following five
sites: Griffin, Albany, Baxley, Augusta.
Canton.

♦Example: A balanced musical fare
served up by these outstanding staff
personalities.

*March 20 — National Academy of Recording
Arts & Sciences, Los Angeles. Chapter
meeting, 8 p.m., at RCA Studio A. Chuck
Blore, program vp of KFWB Los Angeles;
Al Bennett, Liberty Records, and Dave
Cavanaugh, Capitol Records, will discuss
"Top 40 Radio — Good or Bad for the Record
*March
Business?"20 — Dinner meeting of American
Women in Radio & Television, Philadelphia
Chapter. Hotel Sheraton.
March 20— RTES, Time Buying and Selling
seminar: "When the Rep Answers His
Phone." CBS Radio, 49 E. 52nd St., New
York.
*March 20 — Illinois Commission on Children, in association with 30 other statewide
organizations, will sponsor an all-day workshop on "Broadcasting in the Public Interest." Among the speakers: NAB Code
Director Robert D. Swezey, FCC Commissioner Robert E. Lee, Janet Kern, radio-tv
columnist, and Louis Hausman, director of
the TIO. LaSalle Hotel, Chicago.

BILL JACKSON

BOB FARRINGTON

KELLY LEE

CHARLES GADDY

FRANK TAYLOR

WPTF
Raleigh-Durham NBC
50,000 Watts-680 KC
DICK MASON, General Manager
GUS YOUNGSTEADT, Sales Manager
HENRY
14

I. CHRISTAL

Co., National Rep.

*March 20-23 — Audio Engineering Society,
spring convention. Will feature papers on
recent advances in fm multiplexing. Ambassador Hotel, Los Angeles.
March 22 — Assn. of National Advertisers
seminar, "How to use business papers effectively." Hotel Plaza, New York.
March 22-24 — Advertising Federation of
America, fifth district meeting. Shawnee
Hotel, Springfield, Ohio.
March 26-30 — American Management Assn.,
course in trade practice regulations. Hotel
Astor, New York.
March 26-28 — Canadian Assn. of Broadcasters, annual convention. Queen Elizabeth
Hotel, Montreal, Que.
March 26-29 — Institute of Radio Engineers,
international convention. Waldorf-Astoria
Hotel and New York Coliseum, New York.
March 28-30 — National Sales Promotion &
Marketing Exposition of Advertising Trades
Institute. Hotel Biltmore, New York City.
"March 29 — Publicity Club of Los Angeles
eighth annual publicity clinic at Hotel
Ambassador, that city. All-day program includes morning workshop on "The Changing Media": luncheon address by Bill Widder, pr head of Scandinavian Airlines System: afternoon seminar on "The Next Ten

Years." Clinic theme is "The New Age of
March
29-30— NAEB
Region III meeting.
Publicity."
Ball State Teachers College, Muncie, Ind.
March 30-31 — Advertising Federation ol
America, sixth district meeting. Detroit.
March 31 -April 1 — National Assn. of Fm
Broadcasters. Program and business meeting March 31; joint NAB-NAFMB "Fm
Day" April 1. Conrad Hilton Hotel, Chicago.
March 31-April 2 — Assn. of Maximum Service Telecasters, annual membership convention and board of directors meetings. Technical committee meeting, 2:30 p.m., Blackstone Hotel, March 31; first meeting of directors will be held at the Blackstone Hotel
at 6:30 p.m. Annual membership meeting
April 1, Beverly Room, Conrad Hilton Hotel,
9:30 a.m., board of directors meeting, Bel
Air Room, Conrad Hilton, 12:30 p.m. Meetings will be in Chicago.
APRIL
April 1-4 — National Assn. of Broadcasters,
annual
Hilton Hotel
Chicago. convention. Conrad
April 4-6 — Assn. of National Advertisers,
West Coast meeting. Del Monte Lodge,
Pebble Beach, Calif.
April 4-6 — American Institute of Electrical
Engineers south central district meeting.
Hotel Peabody, Memphis, Tenn.
April 6-7— Region 11 (southeastern) conference. National Assn. of Educational
Broadcasters. U. of Georgia, Adult Center
for Continuing Education. Athens.
April 7— Intercollegiate Broadcasting System, annual convention. Yale U., New
Haven, Conn.
April 7-8— National Society of Art Directors annual meeting. Los Angeles.
April 9— Academy of Motion Picture Arts
& Sciences, 34th Oscar awards ceremony at
Civic Auditorium. Santa Monica, Calif.
April 10— RTES, Time Buying and Selling
seminar: "Using Research." CBS Radio, 49
E. 52nd St., New York.

April 11-13— Institute of Radio Engineers
Radio & Television Assn., spring meeting.
WNED-TV, Hotel Lafayette, Buffalo.
*April 11-13— Institute of Radio Engineers
southwest conference and electronics show.
Houston, Tex.
April 12-13— Advertising Club of Memphis,
second annual Mid-South Advertising Institute. Peabody Hotel, Memphis, Tenn.
May "Advertising Helps."
Theme:
May
May
May
May
May
May
May

June
June
June
June
June
June
June
June

TVB sales clinics
■Bond Hotel, Hartford
Sheraton-Jefferson, St. Louis
-Mayo, Tulsa
-Sheraton-Dallas, Dallas
-Sheraton-Dallas, Dallas
-Roosevelt, New Orleans
Sheraton-Gibson,
-Hillsboro,
Tampa Cincinnati
-Dinkier Plaza, Atlanta
Statler Hilton, Buffalo
-Sheraton-Belvedere, Baltimore
-Sheraton-Cleveland,
Cleve10land
5
1
-John
Richmond
15- Marshall,
-Tropicana
7- 2- Motel, Fresno
1
-Benson,
Portland, Ore.
1722 — Vancouver,
Vancouver
9
2
26 — Writers' Manor,
Denver
8
-Sheraton-Fontenelle,
Omaha
1
3
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Step

right

up

I

ales

Meet broadcasting s newest Station Representative,
created to more effectively sell agencies and clients.
Metro

Broadcast

Sales

offers a specialized and

qualitative selling effort, concentrating

on a small,

select list of major properties in major markets.
Metro

Broadcast

represented
1961, and

is now

Sales, has successfully

wnew

radio,new

joined

york

since

june

by wipradio, philadelphia.

NEW YORK: Hotel Chatham, 33 East 48th St. PLaza 2-8228
CHICAGO: 400 North Michigan Avenue, 467-6340
PHILADELPHIA: 19th & Walnut Street, LOcust 8-2900
ST. LOUIS: 915 Olive Street, MAin 1-4800
DETROIT: 1410 Fisher Building, 873-8600
LOS ANGELES: Travelers Insurance Bldg.,3600 Wilshire Blvd.,385-1424
SAN FRANCISCO: 155 Montgomery Street, DOuglas 2-1945
A SERVICE OF METROPOLITAN

BROADCASTING

H.D."Bud" Neuwirth, Vice President and Director, Metro Broadcast Sales

OPEN
IBA commercial

MIKE
awards

editor: I just wanted to . . . thank
you for the help you have given us
with the publicity and promotion of
our International Broadcasting Awards
event [Broadcast Advertising, Feb.
19]. . . .—Kenneth C. T. Snyder, vice
president and tv-radio creative director,
Needham, Louis & Brorby Inc., Hollywood.

Iowans,
Stay Home

editor: . . . Through your cooperation
you have helped to make it a permanent broadcast advertising industry

In ono two-day period in
February we announced 98
church service cancellations,
60 no-meetings today, and
142 school closings. (Kids
love us — too.)
When you want word to
get around, you call us. Or
the Katz Agency.

WMT-TV
CBS for Eastern Iowa

The

function for years to come. . . . —
George W. Woolery, public relations
director, Playhouse Pictures, and publicity chairman of IBA competition,
Hollywood Advertising Club, Hollywood.
Picture

mixup

editor: After such a nice story with
pictures of O. D. Fisher and me
[Fates & Fortunes, March 12], I hate
to point out that your editor crossidentified O. D. and me in the pictures.
Actually, I consider the identification
flattering, but would not dare speculate
as to whether O. D. would react like-

W
i B RO ADCASTI N G
THE BUSINESSWEEKLY OF TELEVISION AND RADIO
Executive and publication headquarters:
Broadcasting-Telecasting Bldg., 1735 DeSales
St., N.W., Washington 6, D. C. Telephone
Metropolitan 8-1022.
Editor and Publisher
Sol Taishoff
Editorial
Vice President and Executive Editor
Edwin H. James
Editorial Director (New York)
Rufus Crater
Art King
Managing
Editor
Senior Editors: J. Frank Beatty, Bruce
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1961-62
BROADCASTING

YEARBOOK

"The one-boolc library of TV/Radio"
Designed to meet your specialized needs,
the all-new BROADCASTING Yearbook is
the most complete encyclopedia-type boot
ever published for the business of broadcasting. It's 566 pages contain 46 separate
directories.

Mr. Warren

Order your copy or copies now. $4.00
per copy. Supply is limited. Broadcasting
Yearbook, J 735 DeSales St., Washington
6, D. C.

Mr. Fisher

wise. . . . Knowing as I do that every
issue of your fine magazine is read
completely and thoroughly by him, I
suspect you may be hearing directly
from him. — W. W. Warren, presi-'ent
and general manager, Fisher's Blend
Station Inc., KOMO-AM-TV , Seattle.
fin anticipation of that letter from O. D.
Fisher, Broadcasting hastens to get the
right names
shown
here.] under the right pictures as
Report

And, among the new features, you'll
especially like the new thumb index,
separating the six major business areas of
broadcasting.
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on reps

editor: Thank you for including our
firm name and comments from the
writer in your recent article on the
radio-tv representation business [Special Report, Feb. 19].
We are flattered that so many folks
mentioned to us personally that they
had read the article. ... It admittedly
brought them a fresher view of the
business we are in and the part the
regional reps share in the over-all picture. . . . — Clayton J. Cosse. DoraClayton Agency Inc., Atlanta.
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Take Philadelphia's First Station, wip radio and
combine it with Metro Broadcast Sales,
the industry's new, quality Station Representative.
The projected results couldn't look better for you
and your client because wip radio continues to be
the leading sales producer in Philadelphia.
Metro

Broadcast

Sales, representing

wnew

radio since June 1961, offers a staff of the most
knowledgeable

salesmen, dedicated

fewer stations in major markets

A SERVICE OF METROPOLITAN

to selling

more effectively.
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Greatest
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in

the

nation

.

.

.

681
share

of audience

Source: Nielsen Station Index/Station Total
6:00 AM-Midnight, 7-day week. Latest reports available as of March 1, 1962.
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MEMO

purposeful

tv

fr°m JACK SCHWARTZ'

commercial

Production manager, EWR&R,

producer

cannot

The time has come for upgrading
consideration of the videotape medium
in the continuing comparisons between
tape and film for commercial production, especially since the successful application in the past two years of what
is probably the biggest thing that has
happened to video tape since its inception— Inter-Sync.
[Editor's note: Inter-Sync is an electronic mixing process commonly used
in tv taping.]
Of the four original, most commended advantages of tape over film
— economy, immediacy of use, imme-

That ghost has been laid away with
the development of Inter-Sync — a process that is the electronic counterpart of

diacy of retakes and "realer*' picture
resolution — only two have real bearing

ascendant on the basis of Inter-Sync's
development.
Quality and Cost ■ What about tape
production for the tv spot advertiser?
Regardless of claims to the contrary,
the spot advertiser today must still sacrifice quality (through kinescope use,
for example) or money to use tape.
Years back, there were few tape instal ations attv stations. Now that there

today. Tape's first presumed advantage— economy — is no longer as valid
as it once was. There's a tendency by
advertisers and commercial producers
to be less tolerant of those little "errors"
of spontaneity — the normal hesitations
of real-life situations. And because of
the new and more sophisticated techniques of tape production, the cost of
tape under most circumstances is now
similar to that of film production.
Two of the originally heralded advantages of tape are related. The first
is that one can view, approve or correct a "take" immediately after it is
shot, and the other is that one can
shoot a commercial today and get it
on the air tomorrow. The latter advantage still applies. But the former —
the retake — has become a monster of
more than minor proportions.
The agency producer (even the one
who knows what he wants) must, because of the client's presence in the
control booth, perforce extend him the
courtesy of approving the take. Too
often (depending on the number of
client representatives present) this degenerates into the symposium procedure of production. As a general rule,
that cannot occur in the film studio,
because of the mechanics of film studio
shooting (for example, the client in
film has no monitor to watch).
The Biggest Plus ■ The best and mostpraised advantage of tape — its "realer"
resolution of picture — still goes unchallenged. There is no disputing that a
good tape picture is more "alive" than
a film picture. The viewer can always
tell whether or not a picture is filmed.
But it is still difficult for him to tell between tape or live tv.
What about tape's disadvantages?
What about the film industry's label
of "inflexibility" once used to describe
tape (such as inability to produce certain optical effects and to tape other than
in sequence)?
22

the film industry's optical house. At
last, a producer can "stock" scenes,
arrange them in proper alternate sequences and then, at an Inter-Sync session, using the widest variety of opticals,
blend them into a composite mixed
tape. This is the step that at last puts
videotape in a real position to compete with film. I would not presume
to foretell the ultimate relative positions
of tape and film in the tv industry. But
there is no doubt that tape is currently

are many installations, the cost of rolling or exhibiting tape for spot advertising still is fairly prohibitive: A spot
advertiser who needs 400 16mm prints
of a filmed tv spot will pay $1,000 to
$1,500 for them. The same number of
tape duplicates would cost about $12,000. Original composite mixes are even
more expensive.
Kinescope prints — -the "film transfers" as the tape industry sometimes
calls them — are satisfactory only when
the product advertised can stand the
inevitable deterioration of quality that
results. While good film kines are
turned out occasionally, these are pretty
much the exceptions. These prove the
rule that tape people haven't developed
a kinescope technique that will turn out
good "prints" on a consistent basis,
even though some sample reels would
seem to indicate the contrary.

ignore

N. Y.

video

tape

The cost factor plus the kinescope
problem that dilutes quality are among
the reasons why only 10%-15% of tv
commercials are produced on tape. Another, Isuspect, is that since the early
days of tv, agency commercial producers have been working in film. This has
been their most familiar medium.
It is interesting to note how much
more attractive tv tape production is to
agency producers who have some background in live tv. Even more significant, however, it is encouraging to see
dyed-in-the-wool agency film people
(nontheless creative producers) react
favorably to the medium and take to it
wholeheartedly once exposed to the
latest type techniques and facilities.
The Future ■ Where must tape now
go to compete with film? It must develop agood, dependable kinescope system (for play where tape playback facilities are not available) for the spot
advertiser. And it must shake the old
network syndrome of having a rate
card for every grunt and groan from
the buyer. Just as the film producer
will function as a package-house (by
giving a firm price for a "package"
service), the tape producer will have
to do the same, showing that he's not
merely renting out a facility to a user.
Further, the tape producer must begin to supply the services of packagehouse creativity as well as to submit a
hard-headed, realistic, firm bid, and
production-organization follow-through.
To keep tv tape costs competitive
with film costs, agencies must learn
to distinguish between their new-found
freedom to review takes immediately
and the exclusive license of redoing
takes indefinitely.
Video-tape production is about to
come of age and it will function alongside film in the production of tv commercials.

Jack Schwartz joined Erwin
Wasey, Ruthrauff & Ryan in
June 1959 and became production manager and senior producer of the agency's radiotelevision department in August 1951. He was formerly a
writer and telecopy director,
vision producer with product
services, Dunnan & Jeffrey and
Rutledge & Lilienfeld, both
Chicago.

BROADCASTING, March 19, 1962

|d|

The

newest

Created

Ullman

just for the mature,

programming
sponsors.

TELL

YOU

magazine.

room
Must

crafted to your call letters. Hear the underscores,
pop-tune

as new

commercial

2000, CONRAD

HILTON.

RICHARD

commercial

sound
pubserv

separators.

effects; the comedy
spots.

as

itself is our unprecedented,

BE IN SUITE

?

hear it yourself. Hear the 28 jingles

drop-ins; those produced

facts. DIMENSIONAL

ftM®

on this page — or in the entire

Listen to the new-new-new

Hear all the sound

station

for quality quality quality.

the 30 and 60 second

And

package.

metropolitan

MIMQIlGQM

Not enough

^

for adults, for tall ratings, for discerning

Created

ABOUT

hand

jingle-programming

^

sales-producing

jingle service, exclusive to

subscribers.

is being

Stop in. Or call your well-dimensioned

H

ULLMAN,

Ullman-man.

INC.

arvin A. Kempner, Executive Vice President 1271 Avenue of the Americas, New York 20, New York, PL 7-2197
Dick Morrison, Vice President 3101 Routh Street, Dallas 4, Texas, Rl 2-3653
DIMENSIONAL RADIO IS PRODUCED BY STARS INTERNATIONAL AND DISTRIBUTED BY RICHARD H. ULLMAN, INC.
THE PETER FRANK
BROADCASTING, March 19, 1962

ORGANIZATION,

DIVISIONS OF

INC.
HOLLYWOOD / NEW YORK / DALLAS

23

Dorothy

Kilgallen's column,

January

21, 1962

"Funny Americanism: The Seattle World's Fair has hired a New York
press agent to ballyhoo its attractions. Can't you see New Yorkers
trekking out to Seattle to view a science pavilion?"

Dear

Dorothy:

Gosh, we didn't know you were so sensitive. The

tors from downtown

onds. We even gave two Japanese architects a cool

folks out here aren't deliberately trying to steal New
York's thunder by holding a full-scale World's Fair
in Seattle this year. It just worked out that way.
You see, Dottie, we've been working over six
years on this little project. Not just between lunches
at The Plaza, but full-time. The state threw in over
10 million dollars. The City of Seattle ponied up another fifteen. The federal government said they'd go
12 million, and before you knew it, we were in business. Acouple of the boys down at the corner cigar

Seems

the Europeans

Not bad for country kids — eh, Dottie?
Oh, yes . . . about the Seattle World's Fair being
just a stuffy science show. We've booked a couple of
million dollars' worth of entertainment into the gorgeous new 3100-seat Opera House. They're pretty
fair acts, too. Groups like the Old Vic Company, Phila-

our show.

performers like Louis Armstrong, Victor Borge, Carl

are a bit fussy about giving

thing and went all the way. (Nice fellas — maybe we
could help you.)
The way it stacks up now we've got a real humdinger going. With exhibits and everything, it totals
over 100 million dollars. We've got a 60-story high
Space Needle, complete with revolving restaurant
on top, that out-Eiffels the Eiffel Tower. The U. S.
Science Pavilion is going to be as exciting as anything north of Canaveral. The Boeing Company
(you've heard of them) is building a wild spacearium
that will simulate a ride through the solar system.
General Sarnoff .and his boys at RCA are installing
the electronics for the "World of Tomorrow"
Century 21 Coliseum

to build us an illuminated water fountain.

of

the official stamp of "World's Fair" to any Tom, Dick
and Harry. But they liked the looks of this Seattle

brand-new

$350,000

delphia Orchestra, National Greek Theatre, Folklorico Ballet of Mexico, Foo-Hsing Theatre of Taiwan,
Royal Swedish Theatre, Uday Shankar Dancers . . .

store jetted over to Paris and sold the Bureau
International Expositions on endorsing

Seattle to the Fair in 96 sec-

in the

covering four city

blocks. Twenty-six foreign nations are in the fold —
either erecting buildings or building exhibits along
the colorful Boulevards of the World. More than 100
U. S. Corporations are in the act, including AT&T,
General Electric, IBM, Standard Oil, Ford, General

Sandburg, Robert Frost, Benny Goodman,

Nat King

Cole, Ella Fitzgerald, Theodore Bikel. They'll all be
here, and a few dozen more. Over at the new Exhibition Hall the boys are putting up the backdrops for
one of the finest art collections in the history of this
country. Museums from all over the world are shipping their Rembrandts, Monets, Renoirs, Picassos,
El Grecos, and other masterpieces

to Seattle — you

name 'em, we've got 'em. We'll have a $3 million
Gayway, too, with imported amusement rides never
before seen on this side of the Atlantic. Then, there's
the Paradise Club. Fifty of Las Vegas' loveliest in a
revue that promises to make the Latin Quarter look
like a box lunch social in Kansas.
Well, that's about it, Dottie. Gee, we hope you can
come. A lot of people are. The advance ticket sale
has hit $2,000,000. The revised forecast is for 10
million visitors in all.
So talk it over with Dick and the kids. If you can
make

it, the Crown

Stations in Spokane,

Portland

and Seattle will pick up the tab. With this influx of

must be familiar.)

new business coming into the Crown Corner, U.S.A.,
we can stand it.

There's a new $5 million Monorail that will take visi-

P.S. Say hello to Emil at the bar in 21, will you?

Motors, etc. (some of the names

THE

CR0WN

STATIONS

KREM. AM, FM.TV, Spokane / KING, AM, FM.TV, Seattle / KGW, AM, TV, Portland

r

Yes sir. Natural born comedian, that Fred Flintstone. Real
rib-tickler.
Though some folks might
take him seriously.
Like sponsors. Past, present
and future. Such people should
ponder the following:
Since March, 1961, for 39 out
of 1^7 weeks, The Flintstones has been

COMING

BACK

FOR

ITS 3RD

first in its time period. Including an
unbroken string of firsts the last 5
On the current report, t The
weeks. *
Flintstones is first among all programs in homes where the household head is under 40. (Younger
families. Big spenders.)
Funny business?
Good business.

SUCCESSFUL

THE FLINTSTONES -ON

SEASON:

ABC-TV.

Source: National Nielsen TV Index, Average Audience: *Mar. I, 1961 thru Feb. II, 1962 Reports.
t4 weeks ending Feb. 4, 1962, all evening programs, Monday through Sunday, 7:30—11 PM.
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NOW
Will
That

A

SHOWDOWN

broadcasters
hot

question

dump

BMI

splits

to

ON
get

ASCAP,

ASCAP

broadcasters

into

rate

warring

Another battle of broadcasters vs.
ASCAP, with BMI in the middle, was
raging at the weekend, giving the industry (1) its most serious music crisis
in years and (2) a booming issue for
the April 1-4 NAB convention.
At the center of the controversy is a
court-triggered shotgun separation of
Broadcast Music Inc. from broadcaster
ownership. This split is the price proposed to be paid by both radio and
television broadcasters for a cut in the
copyright fees paid by television stations
to the American Society of Composers,
Authors and Publishers.
Developments came fast last week as
the ASCAP-BMI rate problem aroused
broadcasters all over the nation. They'll
come even faster this week at a series
of meetings involving the All-Industry
Television Station Music License Committee and BMI.
The sudden proposal to television
broadcasters that they accept a 10year 17% tv rate cut from ASCAP

22 in New York to review Judge Ryan's
plan and possibly make a recommendation for or against its adoption. The
plan then goes to the subscribers to the
All-Industry Committee for a vote.
(Two weeks ago subscribers numbered
369. Some resigned after learning of
the proposed reorganization of BMI.)

BMI:

music

REVEALED

as
FOR

in return for a BMI overhaul was
initiated by Chief Judge Sylvester J.
Ryan of the U. S. Southern District
Court in New York (Broadcasting,
March 12). ASCAP already has accepted the plan.
Here is a run-down of what's on the
schedule this week:
■ BMI's board was to meet in New
York Sunday, March 18.
■ The All-Industry Committee's negotiating subcommittee will meet March
20 in New York with BMI and NAB
representatives.
■ The full All-Industry Committee
headed by Hamilton Shea, WSVA-TV
Harrisonburg, Va., will meet March

big

a

FIRST

TIME:

How much of the music played on
U.S. radio and television comes from
Broadcast Music Inc. and how much
from the American Society of Composers, Authors and Publishers?
The first reliable answers to that
question were made available last week
in response to a request from Broadcasting. They show that BMI, which
started with no repertory at all in 1940,
now provides 41% of all radio music
while ASCAP, which was the only important music source until BMI was
formed, provides 49%. The other
10% is in the public domain or comes
from other licensing organizations.
Television music usage cannot be so
handily analyzed (see below), but a
rough calculation indicates the division
is in the same range as that in radio.
In the phonograph record field, BMI
has achieved unquestionable dominance. About seven out of every ten
new releases are BMI.
Give and Take ■ To the combined
fields of radio, television and records
BROADCASTING, March 19, 1962

HOW

source

MUCH

Revealing

BMI

MUSIC

figures

The statistics on usage of BMI
and ASCAP music will be news
to many broadcasters. Of a number of radio and television station
operators checked by Broadcasting last week none knew what
proportion of the music on his
station came from BMI and what
from ASCAP.
There has been no compelling
reason for broadcasters to chart
BMI and ASCAP plays. Stations pay blanket license fees to
both organizations, and the number of licensed pieces played does
not
for
out
fees

affect the price. BMI's fees
radio and television average
to approximately 40% of the
that ASCAP gets.

cut

for

BMI
tv?

camps

The Dept. of Justice is keeping close
tab on developments. Three department
attorneys were present at the March 5
hearing when Judge Ryan submitted
the BMI divestiture idea. Informal discussions have been held at the attorney
level in the department following the
hearing but they aren't considered
significant.
However, if Judge Ryan eventually
decides that a consent decree is in
order for BMI the department will give
careful consideration to his recommendations.
The subscriber balloting may develop
into the liveliest proxy battle in years.
Praise and criticism, charges and
counter-charges were directed last week
at the All-Industry negotiators and the
court-ordered compromise that unexpectedly arose from months of preparation and conferences.
Praise came for the 17% cut offered
the All-Industry Committee by Judge
CONTINUED

as

ASCAP

RADIO AND TV USE
BMI and ASCAP supply roughly equal
volumes of music. But the money thev
take in is disproportionate to the usage
of their music. Of the total revenues
of both organizations ($45.8 million)
BMI gets about 28% ($12.7 million)
and ASCAP gets 72% ($33.1 million).
The extent of usage of BMI and
ASCAP music was made public for the
first time last week by BMI officials at
the urging of this magazine. The BMI
report showed that:
■ BMI and ASCAP are running about
50-50 in terms of television network
evening time devoted to background
music licensed by their respective organizations.
■ On an all-day basis, ASCAP leads
BMI by approximately 5 to 4 in amount
of background music on the tv networks.
■ ASCAP's greatest television lead
— more than 2 to 1— is in the performance of feature music on the networks.
■ BMI is the dominant music source
CONTINUED

NOW

A

SHOWDOWN

ON

ASCAP,

BMI

continued

Ryan; criticism for what BMI fears can
mean its destruction and reversion of

caster-BMI stock separation to the
Dept. of Justice could lead to a BMI

music copyrights to an ASCAP monopoly.
Main development last week was
the revelation by BMI of the actual
ratio of music performed from the
BMI and ASCAP libraries. This showed

consent decree in which radio's rights
are closely tied.
Judge Ryan has indicated repeatedly
he objects to broadcaster ownership of
BMI stock. He charges this is unfair
competition because, he feels, broadcasters favor BMI music and are prejudiced against ASCAP. No evidence
on that subject has been presented during the sessions in his court.
Both BMI and the All-Industry
group sent letters last week to their
respective stockholders and subscribers.
BMI told stockholders the plan could
wreck it. Mr. Shea submitted a detailed
report suggesting the rate cut was a
notable victory and warning that the
court might refuse to grant any ASCAP
rate concession to broadcasters if they
reject the two-way proposal.
Report to NAB ■ Chairman Shea

BMI's performance record to be equal,
if not superior, to that of ASCAP (see
story accompanying).
An important phase of the court
plan was the statement by Chairman
Shea of the All-Industry group that
clearance-at-the-source rights of tv
broadcasters are not affected should
the plan be adopted (see questionanswer analysis of negotiations page
30).
After the All-Industry Committee
meeting March 22 and the submission
of the court plan to its tv subscribers,
official negotiations will await a hearing called for April 25 by Judge Ryan.
At this time the committee will report
the verdict of its subscribers and the
court will decide what's to come next.
Radio Rights Studied ■ Meantime industry discussion will include the rights
of radio stations, whose ASCAP contract expires Dec. 31, 1963. Although
the court's jurisdiction in this case
covers only tv, reference of the broad-

BMI: AS

BIG

A

MUSIC

SOURCE

in all episodes of 11 of the top 14
shows in the Nielsen average-audience
ratings for February (the 15th show
was a special).
■ BMI is the dominant music source
in 13 of the 20 most-performed syndicated film series, based on a TV Guide
census for the first quarter of 1961.
In 10 of these 13 series, 70% or more
of the music is BMI. Only 3 of the
20 carry no BMI music.
■ In local ratings published in the
trade press, the majority of the toprated programs — syndicated and network— use BMI music predominantly.
■ In radio, BMI music gets about
four performances for every five for
ASCAP.

■ About seven out of every ten new
records are BMI titles.
■ Among the most popular records,
BMI's
of ten. share again is about seven out
Background ■ The data on background music usage on the tv networks isfor the third quarter of 1961,
which, BMI officials said, is the latest
for which computations are available.
Of 721.5 prime-time hours devoted to
film programming on the networks in
that quarter, they said, BMI back28

(LEAD STORY)

will report on his committee's negotiations at the April 3 (Tuesday) tv session of the NAB convention, to be
held in the morning. There's some talk
of an afternoon meeting on the subject,
involving committee members and perhaps all broadcasters. NAB has officially designated Tuesday afternoon as
free of meetings to permit inspection
of equipment exhibits and visits to hosAS

ASCAP

continued

ground music occupied 115 hours, and
ASCAP music 124 hours. This gives
ASCAP approximately 51% of the
background music hours, BMI approximately 48%, and public domain and
other sources about 1%.
For the second quarter of 1961 the
ASCAP and BMI positions were reversed, with BMI accounting for 124
hours or 51% and ASCAP for 117
hours or 48%.
Counting all network tv programming, day and night, BMI officials reported that ASCAP had 56% of the
background music in the third quarter
as against 43% for BMI and 1% for
other sources.
In time devoted to feature music,
all tv networks and all hours, ASCAP
led in the third quarter with 61% to
BMI's 28%.
The Top 15 ■ In the February Nielsen ratings report, BMI continued, all
14 of the regular shows except Wagon
Train, Bonanza and Ed Sullivan rely
on BMI for at least 50% of the music
in each episode — and BMI music is
used in some Wagon Train and Sullivan shows.
Those in the top 14 in which BMI
accounts for 50%
or more of the

pitality suites.
At this point nothing official can
happen until the subscribers' votes are
in. ASCAP's board approved the court
plan in a hurry and with what was
described as enthusiasm, subject, of
course, to broadcaster approval.
Mr. Shea told Broadcasting last
week that proposal for an ASCAP rate
cut conditioned on a BMI reorganization "was Judge Ryan's idea all the
Judge Ryan is represented by neway through."
gotiators as anxious for a settlement
since hearings began last December,
claiming the court docket is crowded.
He is said to have commented informally he felt broadcasters were in his
court with "unclean hands" because of
their BMI stock ownership. Early in
the hearings he made it clear he feels
unable to rule on clearance-at-thesource because of the ASCAP consent
decree.
All this put industry negotiators on
the spot from the beginning. Throughout
the proceedings the All-Industry Committee confined itself to negotiations
for lower tv rates, Chairman Shea said,
but the court and ASCAP repeatedly
injected the BMI-broadcaster relationship into the hearings.
The All-Industry Committee pointed
out that ASCAP negotiators could
never be expected to agree to such a
cut in fees during any broadcastermusic in all episodes are Hazel, Andy
Griffith, Danny Thomas, Dennis the
Menace, Candid Camera, Perry Mason,
Gunsmoke (both the 10 and 10:30
p.m. segments), Garry Moore, Dr. Kildare and Lassie. (The 15th show in the
February Nielsens was Henry Fonda
and Family, a one-shot.)
A BMI study made last November,
based on Tv Guide listings and a census of syndicated tv programs having
the most performances during the
first quarter of 1961, showed BMI music used in all but three of the top 20
and predominantly in 13. The films,
number of station performances and
percentage of BMI music in each were
listed as follows:
Station
Performances

Series
Life of Riley

4,274
3,393
3,183
2,619
2,280

Highway Patrol
Burns & Allen

2,110
2,083

People's Choice
Sea
Hunt on Parade*
Industry

2,032
1,931
1,927
1,886
1,807
1,803
1,707
1,655

Huckleberry
Hound
Death
Days
the Life*
This IsValley

The Christophers*
Quick Draw McGraw
Susie ture*
Big Pic
Amos
'N' Andy
Whirlybirds
BROADCASTING, March
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Percentage
68%
99%
39%
22%
98%
44%
56%
88%
15%
100%
76%
96%
69%
19, 1962
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ASCAP negotiations; similarly at-thesource tv clearance could not be expected.
Ryan's Part ■ A question that has
the lawyers buzzing is this: Do Judge

of balance in the public interest."
He said that the proposed court
settlement "would result in either the
destruction of BMI or its complete
emasculation." He charged that the

Ryan's initiation and advocacy of the
rate-cut plan with separation of broadcasters from BMI compel broadcasters
as a practical matter to accept it?
From a practical point of view, some
All-Industry spokesmen feel the court
has its mind made up and rejection of
the plan would ruin any chance of
getting lower tv rates. But BMI feels
the whole subject should be heard in
court, including a rate hearing as provided under the ASCAP consent decree.
Some complaint was heard, on the
other hand, that All-Industry counsel
had jumped at the rate cut without full
appreciation of the consequences that
will come out of the BMI separation.
Corollary to this complaint was questioning of the handling of the proceeding by All-Industry counsel.
Under date of March 12 Carl Haverlin, BMI president, reviewed the latest
developments in a letter to the 529
BMI stockholders, practically all of

proposal was "ASCAP's proposal."
Mr. Haverlin added: "We are therefore alerting you to the fact that, if
such action were taken, it would in
our firm judgment restore the monopoly situation which existed in 1939
and which led to the formation of

viewed the lawsuit of a group of
ASCAP members against BMI and said
the testimony showed no evidence of
the slightest distinction by stations in
programming ASCAP and BMI music.
He continued:

them broadcasters. ASCAP's 20-year
charge that BMI's stockholders discriminate against ASCAP music and in
favor of BMI music in their choice
of music for their programs is false,
he said.
Reviews Lawsuit ■ Mr. Haverlin re-

"The ownership of BMI stock by a
small minority of broadcasting stations
who have foregone all motives of
profit and who have been interested
only in seeing the maintenance of vigorous competition in the performing
rights field has created a perfect state

1,645
1,630
1,554
1,503
1,365
indicates
etc.)

ords was computed on the basis of all
records reviewed in Billboard during
the four weeks started Feb. 24. These
totaled 969 titles of which, according
to BMI officials, 71.3% were BMI,
24.8% ASCAP and 3.9% from other

My Little Margie
Manhunt
Our Miss Brooks
Lock-Up
Blue Angels
a free film (religious,

97%
72%
99%
100%
industrial,

Radio Plays ■ BMI's estimate that
its music is running neck and neck
with ASCAP's in number of radio performances was based on a 1961 survey
of 900 radio stations. The survey
sample was chosen through the BMI
logging system established and supervised by Dr. Paul Lazarsfeld of Columbia U., a widely recognized radio research expert.
This survey showed that 41% of all
radio music performances were BMIlicensed titles. BMI assumed that a
minimum of 10% involved public domain music and music from licensing
organizations other than BMI or
ASCAP, so that ASCAP performances
would total 49% at most.
In computing BMI's share of music
on "most popular" records, BMI
worked from a list compiled from polls
published by three amusement publications: Variety, Billboard and Cashbox.
Officials said 71.3% of the music was
licensed by BMI, 28.4% by ASCAP
and 0.3% by other firms.
BMI's share of newly released recBROADCASTING, March 19, 1962

These points were raised in opposition to acceptance by All-Industry Committee subscribers to Judge Ryan's pro-

Judge Ryan

sources. The phonograph statistics apply to "single" releases. Albums have
not been analyzed.
The 'Nashville' School ■ In addition,
officials stressed, BMI largely developed
— and is virtually the exclusive licensing agent for — the so-called "Nashville" school of what was once known
as "hillbilly" music but which has
grown into one of the dominant forces
in U.S. music today.
BMI also includes among its writeraffiliates some of the ranking composers
of serious music — more than 300 in
all, most of whom are also identified
with leading universities and colleges.
These include Pulitzer Prize winner Dr.
William Schuman, president of New
York's Lincoln Center for the Performing Arts and former head of the Julliard School of Music; Dr. Roger Sessions, professor of music at Princeton
U.; Walter Piston of the Yale School
of Music, first to win two Pulitzer
Prizes in music, and other winners.
In all, BMI has some 6,000 writer
affiliates and 4,000 publisher affiiliates.

■ No action leading to separation of
BMI."
BMI and broadcast stockholders should
be taken without a full court hearing
posal:
of the facts.
■ If the proposal were accepted,
Judge Ryan would be given complete
control over the destinies of BMI; the
next step presumably would be Dept.
of Justice action looking toward a
BMI consent decree.
■ Radio and minority stockholders
of BMI automatically would lose their
rights as holders of stock.
■ A tv rate cut would be offset by
less favorable radio fees for ASCAP
music after the current radio contract
expires.
■ If any conspiracy exists among
any parties involved in copyrighted
music licensing it should be brought
out into the open in court.
■ Stations might have to make
separate deals for their kinescope or
video tape delayed programming involving music.
■ If Judge Ryan's proposal is rejected by a majority of All-Industry
subscribers, tv stations still have the
right to ask the court for rate proceedings at which all interested parties
could appear.
■ Future ownership of BMI is unpredictable atthis point. A group of
insiders might take hold and keep out
the outsiders just as some members of
ASCAP
society. charge is the case in their own
■ BMI is already enjoined in Wisconsin from operating under the type
of structure proposed by Judge Ryan.
■ Radio broadcast revenues subject
to copyright fees exceed those of tv
stations.
In a letter to all subscribing stations,
Chairman Shea reviewed developments
at the March 5 hearing called by Judge
Ryan, which he described as "an allday, hard, negotiating session, with frequent caucuses in outside rooms and
very rapidly changing developments
... a crucial session."
Ryan Key ■ Mr. Shea pointed out
that
Judge Ryan "spearheaded
set
of recommendations
which havea the
potential of some fine financial bene29

NOW

A SHOWDOWN

ON

ASCAP,

fits for our subscribers . . . and have
some far-reaching and major developments affecting the future of BMI."
The All-Industry Committee's desire
to confine negotiations to ASCAP fees,
he said "has now been made impossible" by the court session. He stressed
that no final commitment will be made
until the All-Industry Committee has
submitted its recommendations to subscribers.
Here is Mr. Shea's summary of the
settlement terms proposed by Judge
Ryan:
■ Radio and tv broadcasters should

Q: What is the proposal in a nutshell?
A: It has two parts. The first contains certain reductions in rates
which, on a combined basis, amount
to a total reduction of about 17%
per year. This will mean a saving to
local television stations averaging
about $2,200,000 a year over a tenyear period.
The second part relates to BMI.
It would place BMI under a consent
decree containing substantially the
same provisions as those now governing ASCAP, including the requirement that it license its repertory to
broadcasters on reasonable terms.
All existing BMI contracts and licenses would continue in force for
their duration. It would also require
broadcasters to divest themselves of
all stock.
Q: Will the proposal be adopted?
A: Not necessarily. The committee
must carefully consider the matter
and then make a recommendation
to the 369 stations represented by it.
Eventually, the matter will be put
to the subscribers for a vote. Before
that time, there will be plenty of
30
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continued

terminate their ownership and control
of BMI.
■ BMI, which is now subject to an
antitrust consent decree of limited
scope, should be put under a consent
decree comparable to the ASCAP
decree. This would provide court supervision of BMI rates, contain provisions
to prevent discrimination by broadcasters against ASCAP works and reshape BMI as an independent, nonprofit music licensing organization in
competition with ASCAP.
■ Tv broadcasters should take a 10year instead of 5-year ASCAP license.

Committee's
answers
Here is a question-answer summary of key points in the court-proposed ASCAP formula offered the
All-Industry Television Station Music
License Committee (prepared by the
committee):
Q: What is the present status of the
negotiations between the television
industry and ASCAP?
A: The industry committee has bebefore it for consideration a proposal for settlement suggested by
Judge Ryan. The lawyers for both
parties agreed to recommend to their
clients its adoption.

BMI

to questions
raised
chance for everyone to be heard.
Q: Who determined the terms of
this particular settlement?
A: After several months of fruitless
negotiation, the parties were strongly
urged by Judge Ryan to reach a
settlement. The terms of the proposed settlement, insofar as they relate to BMI, were originated by
Judge Ryan and have never been the
subject of any negotiation with
ASCAP. Judge Ryan also proposed
that there be a "substantial" reduction in ASCAP's fee. After considerable negotiation under Judge Ryan's
supervision, counsel finally agreed to
recommend to their clients reductions in the amounts indicated, which
are very substantial.
Q: What is Judge Ryan's role in this
proceeding?
A: He is the Chief Judge of the
U. S. Federal District Court for the
Southern District of New York. As
such, he has supervisory authority
over the terms of the 1950 consent
decree which governs the relationship between ASCAP and the broadcasting industry. If the parties cannot agree on the terms of a new
contract, Judge Ryan, under the
decree, has the power to make the
decision.
Q: What
action?

has been broadcaster re-

■ ASCAP fees paid by tv stations
for their local (non-network) programming should be substantially reduced.
Expected Fee Cut ■ Judge Ryan, it
was explained, "emphasized that he
would expect ASCAP to offer a substantial fee reduction only in the event
that broadcasters gave up their interest
in BMI, and that as long as they continued to maintain BMI as an industrycontrolled licensing organization he
would not use his offices to negotiate
such a fee reduction."
Judge Ryan, with three Dept. of
Justice representatives in the courtroom, said details of the plan would
have to be worked out with the department, "which had previously indicated

by ASCAP
proposal
changes for BMI. Jurge Ryan, however, expressed the view that his proposal was conditioned
continuation in existenceonasBMI's
an independent, non-profit society in vigorous competition against ASCAP, but
on a parity with it, so that there
would be no discrimination in favor
of one society as against the other.
Under the creative leadership of Carl
Haverlin and others, BMI has been
a constructive force in the industry,
and we want it to continue as such
in the future, whatever may be the
outcome of this negotiation.
Q: If the proposed settlement is accepted, is it likely that the money
saved for television will at the time
of the next negotiation be placed on
the back of radio?
A: I think there is almost no chance
of it. We operate both a radio and
television station, thus, I am aware
of the problem. The history of past
negotiation does not give the slightest
indication that there would be a
carryover.
Q: What
source?

about clearance at the

A: While it is not involved in the
judge's proposals, the committee has
not given up the right to pursue it
at any future time.

A: You would probably know this
better than I, but I have a feeling
that there is a great deal of confusion. We hope that over the next
few weeks broadcasters will get
enough facts to intelligently evaluate
the matter.

Q: Is there a chance in getting a reduction in rate without the BMI
conditions?
A: From listening to Judge Ryan I
would say the answer is probably no.
However, the entire matter is still
very much up in the air. No one can
tell for certain just where it will land.
The committee has not adopted the

Q: What in your view will happen
to BMI if this settlement is adopted?
A: Obviously, it will mean some

proposed settlement, and will not
until all aspects of the matter have
been considered.
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one of America's most prosperous, diversified
markets. Des Moines alone is the home of 300
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-TV

factories manufacturing

WHO
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products. But Des Moines is only one of 48 fast-
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-TV

growing towns and cities in WHO-TV's
coverage area.
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Central Iowa families have a total annual dis-
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HUSTLE!

It takes hustle, lots of it, to keep up with the
demands of economic growth in Central Iowa —

over 1,000 different

posable income of $2.5 billion . . . less than half
of which comes from agriculture. (The Central
Iowa farmer, however, is still plenty important
to you. His income averages $14,700 per year!)

WHO
WHO

-TV
-TV
-TV

WHO-TV is a hustling, progressive station with
plenty of the ideas and services advertisers need.

WHO

Talk to your PGW Colonel about WHO-TV soon.
Sources: Sales Management Survey of Buying Power, May 10,
1961; SRDS, June 15, 1961; and. U.S.D.A. Census Reports.
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WHO
WHO-TV is part of
Central Broadcasting Company,
which also owns and operates
WHO Radio, Des Moines
WOC and WOC-TV, Davenport
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WHO-TV
WHO-TV
WHO-TV
WHO-TV
WHO-TV
Channel

13 * Des
NBC Affiliate

Moines

Woodward
Peters, Griffin,
^K^c^* National
tives , Inc.
Representa
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ASCAP,

approval of these proposals,"
its general
Shea noted.
Mr.
In the courtroom negotiating, industry counsel said that although committee subscribers own a majority of BMI
stock a substantial part of the stock
was owned by many tv stations that
are not subscribers to the All-Industry
group as well as by radio stations having no tv affiliates. Thus, counsel said,
the All-Industry group could not "assure the termination of any interest in
BMI by all broadcasters" and suggested
any such matters were up to the Dept.
of Justice and BMI with broadcasters
themselves not becoming parties to a
consent decree.
ASCAP was "prodded" by Judge
Ryan to raise its original offer which
was confined to a 35% cut in sustaining
fees and which the All-Industry counsel had rejected. After a long discuscounselto insisted
"they
wouldsion,
notAll-Industry
recommend
their clients
any terms less than a 35% sustaining
cut, 12% cut from present commercial
rates; 20% cut from present commercial rates for any increase in future
revenues over 1961 levels, calculated
on a station-by-station basis and applied to new stations after the third
full year of operation when the third
year would provide the fee base. All
the reductions would be retroactive to
Jan. 1, 1962."
Amount to 16.1% ■ These reductions
in station fees amount to a minimum of
16.1% of the 1961 payments, or a saving of $1,660,166. It would mean a

BMI

continued

17% saving over a 10-year contract.
Judge Ryan, Mr. Shea continued,
said he would not grant any greater
reduction in a formal fee-fixing proceeding. He noted that network fees
were discussed late in the day, with
ASCAP refusing to grant any overall
cut in the existing commercial or sustaining fees but agreeing to offer networks a 10% reduction from existing
fees for any increases in future years
above 1961 revenues (on a networkby-network basis).
The Shea report concluded: "All of
the counsel present agreed to recommend the proposed settlement to their
respective clients with the exception of
Clarence Fried (representing ABC),
who asked for additional time to review
the entire situation."
A supplement to the Shea report
shows estimated total license fee savings (percentage of ASCAP fees payable 1962-71 under existing license) of
$1,764,178 in 1962 (16.3%); $1,868,191 in 1963 (16.5%); $1,972,203 in
1964 (16.8%); $2,076,216 in 1965
(16.9%); $2,180,229 in 1966 (17.2%);
$2,284,241 in 1967 (17.3%); $2,388,254 in 1968 (17.4%); $2,492,267 in
1969 (17.6%); $2,569,279 in 1970
(17.7%); $2,700,295 in 1971 (17.8%).
Participating ■ Taking part in the
March 5 session before Judge Ryan
were: All-Industry Committee — Charles
H. Tower, Corinthian Stations, and
three lawyers, Ralstone Irvine, Walter
Mansfield, Helmut Furth; ASCAP—
Arthur
Dean,
Herman Finkelstein,

How the two music licensing groups work
What are ASCAP and BMI?
source if unable to agree with
ASCAP on the terms of a new
ASCAP (American Society of
scale of fees. Practically all BMI
Composers, Authors and Publishers)
is a non-profit society to which
stock is held by broadcasters. Startmusic writers and publishers assign
ing from scratch in 1940, BMI has
built up an extensive catalogue of
performance rights to their works.
music to which it has been assigned
The society contracts with music
performing rights.
users who pay contractual fees for
performance rights. Those fees are
The copyrights to the music licollected by the society which then
censed by both ASCAP and BMI
dispenses the proceeds to members
remain with the composers or publishers.
under a complicated consent decree
formula. ASCAP operates under
The two music libraries are keenterms of an antitrust consent decree
ly competitive. ASCAP has an extensive reservoir of show tunes and
put into effect in 1940.
BMI (Broadcast Music Inc.) is standards accumulated over a halfcentury; BMI has pioneered developa non-profit cooperative corporation
ment of folk, western and popular
which also collects fees for performcompositions
along with serious
ance of music and distributes promusic.
ceeds to composers and publishers
whose rights are turned over to it.
By taking out BMI and ASCAP
BMI was formed in 1940 by radio
licenses broadcasters obtain clearbroadcasters who feared they would
ance on probably 90% of all copybe left without their main music
righted music in existence.
32
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Wait

and watch

Spokesmen for several BMIaffiliated publishing companies
said they are adopting a waitand-watch policy pending final
action on a proposal to strip BMI
of its broadcast ownership. They
indicated they have no intention
of leaving BMI but added they
would make a decision — if one
becomes necessary — on the basis
of what would serve them most
satisfactorily. Publishers who
have been contacted are unanimously of the feeling that it is
sound business to have several licensing groups.

Lloyd Cutler, Frederick Terry; NBC
— John Nields, James Stabile, Harry
Olssen; CBS — Richard Green, Robert
Evans; ABC — Clarence Fried; Dept.
of Justice — John Galgay, Richard
O'Donnell, John Wilson. BMI informed
Judge Ryan that Samuel Rosenman,
chief counsel, was out of the country.
Members of the All-Industry Television Station Music License Committee
besides Chairman Hamilton Shea,
WSVA-TV Harrisonburg, Va., are
David M. Baltimore, WBRE-TV WilkesBarre, Pa.; J. B. Fuqua, WJBF (TV1;
Augusta, Ga.; William Grant, KOATV Denver; Payson Hall, Meredith Stations; Clifford M. Kirtland Jr., Transcontinent Stations; Nathan Lord,
WAVE-TV Louisville; John E. McCoy,
Storer Broadcasting Co.; John T. Murphy, Crosley Broadcasting Co.; Andrew
J. Murtha, Time-Life Stations; W. D.
Rogers, Texas Telecasting; Robert H.
Smith, WCYB-TV Bristol, Va.; Charles
H. Tower, Corinthian Stations; Charles
C. Woodard Jr., Westinghouse Broadcasting Co.; D. L. Provost, Hearst Stations; Robert A. Dreyer, Metro-Media;
Dan W. Shields, secretary.
Slated to attend the March 20 meeting in New York between BMI and
All-Industry negotiators are at least four
from NAB— Clair R. McCollough,
Steinman Stations, NAB joint board
chairman; Dwight Martin, WDSU-TV
New Orleans, tv board chairman; Vincent T. Wasilewski, executive vice president, and Douglas Anello, general
ing.
counsel. BMI was to name its representatives atthe March 18 board meetThat's the way the historic copyright
controversy stood at the weekend. The
all-industry group awaits a subscriber
verdict. The next question — will the
verdict come prior to the NAB convention? The coming week will shed some
light.
BROADCASTING, March 19, 1962

It's

BEACON

Street

It's MAIN
STREET
There are more differences between Ohioans
Not improvements

in

BOSTON

. .

in Ohio's
Third
Market
and Bostonians than their handling of the broad A.

. . . just differences. In taste, interests, and attitudes. Isolating those differences,

understanding them, and programming to them, is the widely-known secret of WHIO and WHIO-TV
success. Treating their audiences like adults, and with respect, is still another hallmark of our approach
to the job of entertaining, informing, and selling this big rich market. Ask George P. Hollingbery.
33
WHIO-TV

WHIO

DAYTON,

OHIO

WHIO-AM-FM-TV

Associated with WSB, WSB-TV, Atlanta, Georgia
and WSOC, WSOC-TV, Charlotte, North Carolina
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BILLINGS

UP

National advertisers spent more than
$1.3 billion at gross rates for tv time
in 1961, according to Television Bureau
of Advertising.
Billing on the three tv networks came
to $748,873,488, an increase of 9.7%
over the $682,371,069 billed in 1960.
Spot tv gross time billings rose 2.3%,
from $603,294,000 for 1960 to $617,398,000 for 1961, or a spot-network
total of $1,366,271,444. The total spotnetwork in 1960 was $1,285,665,069.
The tv billing figures were released
last week by TvB. The spot is computed by N. C. Rorabaugh Co. and the
network by Leading National Advertisers-Broadcast Advertisers Reports.
The bureau reported fourth quarter
1961 spot tv totals of $177,827,000,
a gain of 11.8% over the same quarter
in 1960.
Spot's Peak ■ The total for the fourth
quarter indicates national spot business
enters 1962 at the highest dollar peak
on record, and there already are indications that this year's first quarter will

7 brands

used

over

200

A product introduced in 1960,
Downy Fabric Softener, used the
largest station lineup for one brand
in a spot television campaign during
a single quarter of 1961, the Television Bureau of Advertising reported last week.
Downy commercials were carried
on 240 stations in 157 markets during the fourth quarter last year. The
product's gross time billings rose to
$1,380,640 in 1961 from $43,760 in
1960, the year of its introduction.
More than 200 stations in a single
quarter were used by six other
brands last year. The products included a newcomer to spot tv, DeLuxe Reading Toys, which used 212
stations in the fourth quarter.
The other brands are: Duz, 230
stations in the second quarter; Post
dry cereals, 227 stations in the
fourth quarter; Tide, 220 stations in
the second quarter; Pepto Bismol,
217 stations in the fourth quarter;
and Maxwell House Instant Coffee,
207 stations in the fourth quarter.
Brands carried on 100 or more
stations during a single quarter of
1961 follow, with brands appearing
on 100 or more stations in all four
34
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$1.36

9.7%,

SPOT

billion
UP

2.3%,

TVB

for

1961

REPORTS

NETWORK TELEVISION GROSS TIME BILLINGS
Change
%
December
%
January-December
1960
1961
Change
1960
1961
$14,788,070
$16,572,900 +12.1
$158,591,010 $190,615,140
ABC-TV
27,813,690 +19.9
23,205,750
274,139,763 280,599,084
NRP
CBS-TVTV
249,640,296 277,659,264
25,206,519 +11.1
22,691,002
Total
569,593,109 +14.7
$682,371,069 $748,873,488
$60,684,822
NBC
Month by
CBSMonth 1961
0.2
ABC
Total
++22.4
January
+11.2
M
a
y
$23,031,118
$61,824,283
February
$15,898,310
$22,894,855
57,071,085
21,203,055
14,939,180
20,928,850
March
+ 9.7
16,577,140
23,952,458
23,085,353
63,614,951
21,989,913
15,791,220
July
59,784,516
22,003,383
22,253,355
April
61,680,110
16,197,190
23,229,565
22,845,630
15,233,000
June
21,787,201
59,865,831
14,296,970
21,860,668
21,988.688
58,146,326
21,446,651
August
14,484,650
22,472,613
58,403,914
22,524,732
20,600,315
15,258,660
58,383,707
27,477,605
17,646,030
25,426,861
70,550,496
r*
25,827,079
be
26,408,191
Septem
17,719,890
69,955,160
December
27,813,690
25,206,519
69,593,109
16,572,900
r*
be
to
Oc
er*
emb
Nov
*September, October and November 1961 figures revised as of March 5, 1962.
Source: TvB/LNA-BAR
be healthy (Broadcasting, March 12).
Each of the tv networks increased
last year. ABC-TV's
billingsteadily,
gross rising
their been
has
and in 1961

stations

for spots

quarters in italics:
Alka Seltzer, Anahist, Arrid,
Avon, Belair, Berkshire, Black Flag,
Blue Bonnet, Budweiser, Bufjerin.
Carters Little Pills, Certs, Cheer,
Chef-Boy-Ar-Dee, Clorets, Clorox,
Coca-Cola, Colgate Dental Cream,
Comet Cleanser, Crest, Crisco, Dash,
DeLuxe Reading Toys, Dentyne,
Dodge, Excedrin, Fab, Falstaff,
Fleishmans, Folgers Coffee, Ford,
Gaines Dog Food, GE Light Bulbs,
Gleem, Gravy Train, Halo, Hines
Cake Mixes, Hostess Cakes, Ipana,
Jergens Lotion, Jif, Joy, Kellogg
Cereals, Kent, Kool, Krona Blades,
Lava, Lavoris, Lifebuoy, Lionel Science Sets, Liquid Ivory, M&M
Candy, Matey, Maxwell House Coffee, Maybelline, Mobilgas, Mr.
Clean, Oxydol, Palmolive, PepsiCola, Pepto Bismol, Pillsbury Cake
Mixes, Post Cereals, Purina Dog
Chow, Readers Digest, Rolaids,
Safeway, Salvo, Schlitz, Secret, Shell,
Silver Dust, Spic & Span, Stripe,
Tareyton, Tide, Van Heusen Shirts,
Vel, Viceroy, Vick Cold Remedies,
Vim, Vitalis, Wildroot, Wonder
Bread, Wrigley Gum, Yuban Coffee
and Zest.

its total was 20.2% over 1960. CBSTV, the top billing network at $280.5
million, was up 2.4%. NBC-TV is
right behind at $277.6 million, an increase of 1 1.2% .
The increase of 11.8% in spot billing
for the fourth quarter is computed on
the basis of reports from 311 stations
during that quarter in 1960 and 1961.
Advertisers appearing on the top 100
spot tv advertisers' list for the first time
in the fourth quarter: Deluxe Reading
Co. ($1,585,000); Drewry's Ltd.
($394,700); Eastman Kodak Co.
($531,500); Frito Lay Inc. ($402,500);
Green Giant Co. ($532,000); Mattel
Inc. ($782,000); Menley & James Labs
($731,700); New England Confectionery Co. ($378,600), and Redfield Importers Ltd. ($370,900).
Product categories showing substantial rises in the fourth quarter (compared to the same period in 1960):
sporting goods, bicycles and toys, up
121.2%; household paper products, up
63.2%, and pet products, up 46.8%.

1.
2.
4.
5.
3.
8.
9.
6.
10.
7.
11.
13.
12.

TOP 100 SPOT TV ADVERTISERSFOURTH QUARTER 1961
(Source: TvB-Rorabaugh)
Procter & Gamble
$14,436,600
General Foods
6,498,800
Lever Brothers
6,128,300
Colgate
Palmolive
Standard Brands
3,265,400
Bristol-Myers
3,042,400
2,816,700
Miles Labs.
2,439,300
Coca-Cola (Bottlers)
2,410,600
Corn Products
2,371,500
William Wrigley Jr.
American Home Products
2,243,900
2,165,200
Continental Baking
2,113,200
Gillette
1,957,200
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An

even

better

outlook

for 1962

Overall tv spot business will increase by 1% more than network
time sales in 1962, according to a
tv station survey conducted by Television Bureau of Advertising. An
average rise of 6% in local business
and national and regional spot tv is
anticipated while an average 5% increase in network time sales is predicted by the stations reporting.
Local
East
South Atlantic
North Central
South Central
West

cn
Rank
00.
07 .
8R
oo.

In TvB's station survey a year
ago, a rise of 6% in time sales was
forecast. Network, national and regional spot, and local tv billings in
1961 rose 5.7%, according to recent
estimates.

P.O.
Q1
03.
Q?
DO.

For their own business, the stations give the following estimates
for 1962 time sales (computed per
region) :

NationalRegional spot

+ 3%

Network
0%

jJU.j.
98.
97.
99.
100.

All Time
Sales

SRA
4-6

+4%
H
++ 5
+ 7
6
+ Expenditure

Rank
Sponsor
14. P. Lorillard
1,831,800
15. J. A. Folger
1,813,000
16. Liggett & Myers
1,739,600
17. Richardson Merrell
1,723,300
18. Campbell Soup
1,593,800
19. Deluxe Reading
1,585,000
20. Warner-Lambert Pharmaceutical 1,561,900
21. Alberto-Culver
1,531,500
22. Louis Marx
1,527,000
23. Carnation
1,494,700
24. Philip Morris
1,486,500
25. Kellogg
1,439,200
26. General Mills
1,370,300
27. North American Phillips 1,362,200
28. Avon Products
1,330,600
29. International Latex
1,289,700
30. Pepsi Cola (Bottlers) 1,259,400
31. Nestle
1,245,400
32. Anheuser-Busch
1,203,200
33. Food Manufacturers 1,121,100
34. American Tobacco
1,115,100
35. Pabst Brewing
979,700
36. Ford Dealers
947,600
37. General Toy
935,900
38. General Electric
882,200
39. Carter Products
856,700
40. Pet Milk
840.300
41. Canadian Breweries
813,100
42. Mattel
782,000
43. Helene Curtis
757,000
44. United Vintners
752,000
45. General Motors Dealers
747.900
46. Ralston-Purina
742,200
47. Menley & James
731.700
48. Sterling Druq
721,600
49. Jos. Schlitz Brewing
716,600
50. Coty
699,700
51. Welch Grape Juice
684,300
52. Chesebrough-Ponds 644,000
53. American Chicle
626,600
54. Helena Rubinstein
622,900
55. Hills Bros. Coffee
620,000
56. U.S. Borax & Chemical
612,000
57. Plough
599,200
58. Humble Oil & Refining
590,000
59. Coffee Growers of Colombia 582,300
60. Andrew Jergens
565,100
61. Chrysler Corp.
560,500
62. Peter Paul
545,300
63. Ward Baking
541,700
64. Sinclair Refining
537,100
65. Green Giant
532,500
66. Eastman Kodak
531,500
67. Scott Paper
525,900
68. Kayser-Roth Hosiery
524,800
69. American Bakeries
518,400
70. American Motors Dealers 514,600
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R. J. Reynolds Tobacco
New England Confectionery
Safeway Stores
Renfield Importers Ltd.

+3%
+ 7
+ 3
Rank
Sponsor
Expenditure
6
+
71. +Pharma-Craft
514,100
3
6
+Labs.
+ 11
72. Phillips Petroleum
508,500
7
73. +American
Oil
508,000
+7
74. Quaker Oats
505,600
+6
75. National Dairy Products 492,100
+7
76. Schick
482,300
77. Pacific Tel. & Tel.
481,200
78. Wander
476,500
79. Pillsbury
468,100
80. Gulf Oil
465,000
81. Phillips-Van Heusen
453,000
82. Lionel Corp.
434,500
83. Lanvin Perfumes
429,600
84. Falstaff Brewing
425,000
85. Great Atlantic & Pacific Tea 424,800
+6

report

373,300
370,900

shows

'61 stain radio
dropped
Spot radio
salesmen and
spot
tions can expect better things in 1962,
even though a report on 1961 spot will
not be quite so cheery.
Station Representatives Assn., New
York, is issuing this week, last year's
spot radio tabulation, which reveals
a poor showing. National spot radio
gross time sales came to $192,752,000,
a 4.6% drop from the official FCC
figures of $202.1 million for 1960. The
SRA estimates were prepared by Price
Waterhouse & Co.
Spot radio nearly held its own during
9-10 months of last year but took a
dismal plunge in early winter. The
fourth quarter, usually strong in broadcast billing, dropped 15.6%.
Current expectations, according to

ESTIMATED EXPENDITURES OF SPOT TELEVISION ADVERTISERS
BY PRODUCT CLASSIFICATION
FOURTH QUARTER
1960
Agriculture
Ale, beer & wine
Amusements, entertainment
Automotive
Building material, equipment,
fixtures, paints
Clothing, furnishings, accessories
Confections & soft drinks
Consumer services
Cosmetics & toiletries
Dental products
Drug products
Food & grocery products
Garden supplies & equipment
Gasoline & lubricants
Hotels, resorts, restaurants
Household cleaners, cleansers,
polishes, waxes
Household equipment — appliances
Household furnishings
Household laundry products
Household paper products
Household, general
Notions
Pet products
Publications
Sporting goods, bicycles, toys
Stationery, office equipment
Television, radio, phonographmusical instruments
Tobacco products & supplies
Transportation & travel
Watches, jewelry, cameras
Miscellaneous

Expenditure
zii q 7nn
Hlu,/
UU
4fio Ann
9nn
4U/
At\9 ,£UU
snn
Ann
?nn
4UU,£UU
^nn
3Qd 7nn
034,
/ UU
3Qd nnn
O^87
«74,UUU
noo
3Ri finn
OO 1 , uuu
380 700
378,600

311,000
11,727,000
425,000

1961
244,000
12,866,000
430,000

5,139,000
404,000

4,484,000

3,533,000
9,968,000
5,300,000
13,849,000
3,549,000
15,074,000
46,630,000
37,000
6,356,000
198,000
5,481.000
2,088,000
494,000
10,575,000
1,529,000
1,077,000
32,000
1,772,000
702,000
3,732.000
54,000
341,000
8,457,000
832,000
1,692,000
1,702,000
(Source: TvB-Rorabaugh)

542,000
2,680,000
11,007,000
5,162,000
17,383,000
4,071,000
15,799,000
49,972,000
76,000
5,741,000
68,000
4,109,000
1,667,000
611,000
13,253,000
2,495,000
1,308,000
16,000
2.601,000
508,000
8,255,000
83,000
308 000
7,586,000
1.180.000
1,399,000
1,923,000

- 21.5
Change
%
- 12.7
- 24.1
- 2.6
4- 10.4
+ 9.7
+ 1-2
+- 34.2
9.7
-f 4.8
- 65.7
+ 25.5
+
- 14.7
20.
+
7.22
+ 105.4
—
?51

- 510
-+ 27.
23.7R
+ 25.3
+
- 63.2
9.7
+ 21
10.34
+
- 46.8
17.3
+ 121.2
+ 53.7

+ 41 8
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Chicago, Illinois

'We don't flip easily, but we flipped over this package.
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have

that we have
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going
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Buyers' Talent
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pulled by the Seven

estimate

of these Warner

Test', a contest*

features

with tropical island

closest to the ratings and

share

Arts films."

*For contest details (Entry Deadline March 24th) call your ABC National Station Sales Inc. salesman or WBKB's Director of Sales, Bob Adams.

SEVEN
You are cordially invited
to join Seven Arts
at the NAB Convention.
April 1st through 4th.
Suite 800
at the Conrad Hilton Hotel

ARTS' "FILMS

||||

OF THE

50's". . .MONEY MAKERS OF THE 60's
A SUBSIDIARY OF SEVEN ARTS PRODUCTIONS, LTD.
NEW YORK: 270 Park Avenue
YUkon 61717
SEVEN
ARTS
CHICAGO: 8922-D N. La Crosse, Skokie, III. ORchard 4-5105
DALLAS: 5641 Charlestown Drive
ADams 9-2855
ASSOCIATED
L.A.: 232 So. Reeves Drive GRanite 6-1564-STate 8-8276
CORP.
For list of TV stations programming Warner Bros. "Films of
the 50's" see Third Cover SRDS (Spot TV Rates and Data)

spot radio sellers, are for a strong
comeback this year. Following is a report by quarters, comparing 1961 with
1960:
1960
1961
Quarter
($000)
($000)
First
$43,423
(+ 4.0%)
$45,223
(- 3.0%)
Second
52,909
51,306
Third
49,627
52,186
(+
5.2%)
(-15.6%)
Fourth
45,837
54,341
(4.6%)
$192,752
Total - $202,100
More

use

suggested

of radio-tv
to dairymen

Dairy advertisers were advised to
keep up with their competitors in the
use of radio and tv in presentations last
week by Norman E. Cash, president of
Television Bureau of Advertising, and
Robert H. Alter, director of key account sales for Radio Advertising
Bureau. They spoke in Cincinnati be-

From

direct

mail

to

The

Kiplinger Washington Editors, publishers of the Kiplinger
Newsletters and Changing Times
magazine, have experienced an almost overnight success with a television experiment that has caused
this leading exponent of direct mail
advertising (once as high as 13 million pieces yearly) to make a quick
re-evaluation of its $1 million ad
budget.
After a 10-year off-and-on television trial in which Kiplinger and
its agency, Albert Frank-Guenther
Law, Los Angeles, tried various combinations ofsponsorships and participations, a winning and relatively
simple format was reached. It was
based on Kiplinger's 15-minute public affairs radio program, Changing
Times, which features Ed Hart.
After months of preparation, the
Changing Times television show was
ready for a trial run during the last
six weeks of 1960. The test was
made on three stations — WOR-TV
New York and KCOP (TV) and
KTTV (TV), both Los Angeles.
According to Robert Stewart, assistant sales director of Kiplinger, the results
"were promising
and snowed an
obvious potential.Having
reached almost
the saturation
point in the
number of direct mail soliciMr. Stewart
tation of subscriptions for Changing Times [the
magazine], we decided to go ahead
38
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fore amilk management clinic for dairy
operators.
Mr. Cash said the dairy industry
must make tv its basic medium if the
industry is to remain "economically
sound." He said competitors are outspending dairy advertisers by a wide
margin; that in the past six years beer
and wine advertising on tv alone totaled
$304 million and soft drink advertising
$134 million, against $45 million for
dairy products.
Mr. Alter said that industry-wide
gains will come when both the dairy
industry and the dairies themselves
"aggressively promote not only milk but
other profitable products where there is
great room for growth." He cited four
"functional areas" — suburbia, summertime, female consumers and radio's creativity— where radio can be employed.

tv, Kiplinger

money

Standard

Oil to

back

new
prestige series
Standard Oil Co. (New Jersey) last
week ordered a new prestige series of
tv programs, Festival of Performing
Arts, to be carried by Metropolitan
Broadcasting's WNEW-TV New York
and WTTG (TV) Washington. The
advertiser confirmed earlier speculation
that it would sign for the 10 one-hour
programs produced on video tape by
Talent Assoc. -Paramount Ltd. (Broadcasting, March 12). David Susskind
and James Fleming are co-producers.
Beginning April 3, the series will be
telecast twice weekly in both cities.
WNEW-TV will carry the shows at
8 p.m. on Tuesdays with repeats on
Sundays at 8 p.m. WTTG

changes

has set week-

hands

with the tv project."
By March of 1961, Kiplinger
found the results of its television
show "astounding," and immediately
revised its advertising plans.
Last year's early success was only
the beginning, Kiplinger discovered.
By the end of the year the publishing company had received more than
500,000 trial subscriptions for its
magazine. It also noted that a higher
percentage of those taking trial subscriptions from radio and television
became regular subscribers than
those procured from direct mail advertising. Not only that, but the
radio-tv subscribers usually sent in
cash with their orders while those
subscribing via direct mail had to be
billed — an added expense.
Boyce Morgan, Kiplinger vice
president and sales director, said that
in 1962 his firm will spend in excess
of $500,000 in radio and television
— more than any previous year in
the company's history. About 60%
of that figure will go in television.
The radio-tv expenditure represents
about 55% of Kiplinger's overall advertising allocation, and represents
the first time another medium has
surpassed direct mail in the budget.
While a number of factors have
contributed to the success of Changing Times, none has been as important as video tape, Mr. Morgan testifies. "Without it, we couldn't
done it. Film would have been have
too
expensive," he says.
Currently, Kiplinger syndicates
Changing Times to 53 television
stations and 1 25 radio stations. However, both figures vary according to
the seasons, said Bob Day, vice pres-

Mr. Morgan
ident of Albert Frank-Guenther Law
and account executive on the Kiplinger account. Winter months, he
said, get peak exposure.
The show is similar in content to
the magazine. In fact, the magazine's editors give final approval of
the show's editorial topics. As with
the magazine, which doesn't accept
advertising, Kiplinger will not allow
any other advertisers to sponsor the
program, although some have expressed adesire to do so.
With its television success, Kiplinger has reduced its direct mail
volume from 11.5 million pieces in
1960 to 8 million for 1962. And it
predicts an even more drastic switch
to radio-tv in 1963.
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excellence

California

AWARD

Agronsky

of broadcasting

in the public interest

An extra plug
Many newsmen scream about
hot stories — but Jim Clarke, a
newscaster at WGH
NorfolkPortsmouth-Newport News, Va.,
really had one. He came on the
air with a flash that Bowditch
Ford (an automobile dealer) was
on fire. Then he switched to the
mobile unit at the scene for an
on-the-spot pickup.
Ford was his sponsor.

Bowditch

ly time periods at 9:30 p.m. Wednesdays and 8 p.m. Sundays.
Each program will be devoted to a
soloist or a small group of artists in individual recitals, with Mr. Fleming as
host. M. J. Rathbone, Jersey Standard
president, said the new series follows
the tradition of the company's previous
sponsorship of The Play of The Week
and the Shakespearean series, An Age
of Kings. As in the previous programs,
he said, the company will leave content
to the producers and limited use will be
made of commercial which will be institutional innature.
The performers who will appear in
the series: Actor Paul Scofield, and his
wife, actress Joy Parker; pianist Rudolph Serkin and the Budapest String
Quartet; Dorothy Stickney as Edna St.
Vincent Millay in "A Lovely Light";
George London, baritone soloist with
orchestra; Isaac Stern, violinist; Margaret Leighton in Dorothy Parker
sketches; Andres Segovia, classical guitar solos; Michael Flanders and Donald
Swann in "At The Drop of A Hat";
Pablo Casals, cellist, with violinist Alexander Schneider and pianist Mieczyslaw
Horszowski, and Cyril Ritchard and
Hermione Baddeley in a musical review.
ARB,

reps

discuss

new

market

ranking

American Research Bureau executives met with the research directors of
station representatives in New York last
Thursday (March 15) to discuss ARB's
new measurement plans for tv markets
in 1962-63.
The proposed surveys, which also
will be discussed with stations and
agencies before the plans are completed, will offer comprehensive audience profile reports on an individual
program basis in the top 100 markets.
The project is an outgrowth of ARB's
recently released program audience profiles of the three Salt Lake City tv
stations.
ARB spokesmen said a new kind of
diary measurement of everyone in a tv
home, complete with demographic characteristics as to age, education, occupation, etc., will be used in surveys to
40
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be conducted in November and March.
The reports also will include tv spot
buying guides for each of the top 100
markets. The pricing for clients is still
being worked out, but ARB officials say
the new reports will be "more expensive" than its present service.
ARB claims the new service will
meet industry demands for more information on the make-up of program
audiences, larger samples and fewer
surveys. Coincidentally, a major rep
firm, Television Advertising Representatives Inc., last week asked three rating
services to make survey changes similar
to those now under study at ARB (see
story below).
TvAR's Israel urges
qualitative tv ratings
Leading ratings services are being
urged by Television Advertising Representatives Inc. to offer more qualitative information on the make-up of
tv program audiences.
In identical letters to A. C. Nielsen
Co., American Research Bureau and
Pulse Inc., Larry Israel, TvAR president, last week proposed a reduction in
the number of reports in markets where
six or more are now provided annually.
He suggested that the reports be accompanied twice a year by qualitative
information on audience make-up, and
that the samplings on which such information isbased be expanded substantially.
Mr. Israel's letter pointed out that the
increasing interest by advertisers and
agencies for information over and above
the "conventional
'homes delivered'
data" stems from
"the logical desire
to match the marketing profile of a
product with the
audience profile for
the media being
used
to promote
that
product."
He v&JFh
believes
such factors
as income,
Mr. Israel
age, size of family,
education and occupation of head of
household should be included in audience profiles on a program-by-program
basis.
He said that neither the buyer nor
the seller of local and spot tv requires
the multiplicity of rating books now
issued in many markets. He thinks a
reduction in the number of reports
would offset the increased cost involved
in providing audience-profile information.
Asked for comments on the TvAR
letter, the rating services said they
would be willing to cooperate. They
agreed in general that there is already
a trend toward more qualitative reports.

How

to

handle

commercial

your

material

A new "guide" for agencies and tv
stations in their handling of materials
for spot commercials is being issued
this week. The guide was prepared
jointly by Station Representatives Assn.
and the American Assn. of Advertising
Agencies (Closed Circuit, March 12).
The purpose of the guide is to promote greater efficiency in the handling
of film, video-tape and other materials
sent by agencies to stations for use in
tv commercials.
It was developed by SRA's tv trade
practices committee under the chairmanship of Edward Shurick, executive
vice president of Blair-Tv, with the cooperation of AAAA's
on
broadcast media
and on committee
tv and radio
administration. The guide is in the form
of a five-page folder, one section of
which is addressed chiefly to agencies
and deals with specification (how many
copies of a commercial or script, etc.,
to send, and when and how). The other
section is for stations, advising them in
the handling of materials and instructions before and after telecasts. SRA's
ID stationbreak standards are also reproduced in the folder.
The guide for agencies suggests that
all shipments and mail be addressed to
the operations desk of a station and
that instructions for scheduling commercial material should accompany the material, or should arrive no earlier than
48 hours in advance. All material and
instructions should be identified clearly
with labels so that errors may be prevented. Instructions should state disposition of material following its use.
The guide recommends that film, tape
and slides be sent to stations 48 hours
in advance of scheduled use; live instructions, scripts and props, 72 hours
in
advance;
art work, one week in advance.
The guide for stations advises the
establishment of an operations desk for
the handling of all incoming mail and
shipments from advertising agencies.
It urges stations to examine commercial material immediately for damage,
defects and completeness. Materials
and instructions which appear to be
satisfactory should be acknowledged on
day of receipt with a confirming post
card to agencies. Materials should be
held, returned or disposed of in accordance with agency instructions.
Prudential sticks with show
Prudential Insurance Co. of America,
for the sixth consecutive year, has
signed as sponsor of The Twentieth
Century on CBS-TV (Sundays, 6-6:30
p.m. EST). Beginning in September,
the agency will be Reach, McClinton &
Co., New York.
BROADCASTING, March 19, 1962

Quelle
Quelle richesse. Quelle buying power. Quelle great
strength
the middle and upper classes WJR's loyal
listeners in
have!
At least that's what the recent WJR-Politz
tells us.

study

It tells us beaucoup other interesting facts, too. That
we have a terribly mature audience, for example.
89% of our fans are 25 years and older— young
enough to need a lot, old enough to buy a lot.
We find, too, that WJR fans are very perceptive.
They

perceive WJR's

superiority over 174 other

affluence!
stations, in the first place. And, in the second, they
day.
seem to perceive this all hours of the night and
What's more, WJR fans are enthusiastic. "Quelle
news!" they say. "Quelle home shows!" "Quelle
sports coverage!" "Quelle farm programs!" "Quelle
tasteful advertising!"
Isn't there something about your product you'd like
to tell 2,183,000 receptive buyers about? Just telephonez your Henry I. Christal representative or
WJR. Do it soon, non?

DETROIT
WIR
T60 KC ^^§0,000 WATTS
Represented by Henry I. Christal Co., U.S. & Canada
Atlanta • Boston • Chicago • Detroit • Los Angeles
New York • San Francisco

The measured area of the Alfred Politz media study
released September, 1961. This area includes 6,801,000
people — age 15 and older.
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Vive la Complete-Range Programming!
41

two on The Untouchables (Thur., 101 1 p.m. EST); one on Room for One
More (Sat., 8-8:30); and one on ABC
Evening Report (Mon.-Fri., 6-6:15
p.m. EST). Block has also bought five
spots for its denture powder, Corega,
on ABC-TV; one on Adventures in
Paradise (Sun., 10-11 p.m. EST); one
on Ozzie & Harriet (Thur., 7:30-8 p.m.
EST), and three spots on Hollywood
Special which replaces Adventures in
Paradise in April.

Snack Products Inc. (Snackeez and
other snack-time products), Downers
Grove, 111., to Holtzman-Kain Adv.,
Chicago. Radio-tv will be used.
Wilshire Oil Co. of California has
launched a saturation radio campaign
on 40 to 50 stations throughout the
state to advertise the company's gasoline and to announce a special getacquainted offer whereby a Falcon will
be given every other day to the lucky
motorist whose card is drawn from the
batch left by those visiting Wilshire
service stations. Doyle Dane Bernbach,
Los Angeles, is agency.

Lionel Corp. and Remco
$2 million in spoofs
Pharmacraft Labs. Inc., New
York, last week bought an estimated
$2 million worth of prime time participations on ABC-TV. Purchased
through Papert, Koenig, Lois Inc.,
New York, sponsorship will run
from April through September, on
14 ABC-TV programs. Products to
be advertised are Fresh deodorant,

on

ABC-TV
ture, above) warns

Ting athletes' foot remedy and Allerest allergy tablets.
Commercials for the Pharmacraft
campaign, produced by PKL and
filmed at Elliot, Unger & Elliot
Studios, are light and humorous: A
30-second Ting commercial (see pic-

notes an Allerest user "may be
tempted to wear ragweed as a boutonniere." Theme of the Fresh campaign is "all Fresh does is keep you
fresh" and will not necessarily help
one to get ahead in the business
world of today.

the sensitive

viewer at the outset, that "This is
Ting, an unromantic medication . . .
it's for feet."
One of the Allerest commercials
advises "If you have hayfever take
an ocean voyage ... or take Allerest." To demonstrate the product's
effectiveness, the same commercial

have renewed sponsorship of NBC-TV's
coverage of the 1962 Macy's Thanksgiving Day Parade & Circus, which
will be presented Thur., Nov. 22 (10
a.m.- 12 noon EST). Agencies: Grey
(Lionel), Webb Assoc. (Remco).

H. J. Heinz Co. has renewed its sponsorship ineight NBC-TV daytime programs for 52-week period beginning in
May. Shows on the Heinz schedule are
Play Your Hunch, Concentration,
Loretta Young Theatre, Here's Hollywood, The Price Is Right, Your First
Impression, Truth or Consequences,
and Make Room for Daddy. The order was placed through Maxon Inc.

March-April
Business

briefly...

Liggett & Myers Tobacco Co., New
York, has ordered participations in the
NBC-TV Tonight show that will star
Johnny Carson beginning Oct. 8. The
network estimated the business was
worth some $2 million in billing. The
cigarette firm, through J. Walter
Thompson, New York, also purchased
participations in the show for the period
March 30-Oct. 8. Jack Paar leaves the
program by April with show business
personalities filling in until the fall.

American Tobacco Co., New York,
last week started radio-tv spot schedules in Memphis and Indianapolis to
introduce its new Montclair Modern
brand, a king-size mentholated filter
cigarette. Agency: Sullivan, Stauffer,
Colwell & Bayles, New York.

Purex Corp. will sponsor a repeat of
42 (BROADCAST ADVERTISING)

the Project 20 production of "The Real
West" with Gary Cooper on NBC-TV,
Sun., March 25 (9-10 p.m. EST). The
repeat showing replaces the previously
scheduled The World of Jacqueline
Kennedy, now postponed to a date to
be announced. Agency: Foote, Cone
& Belding, New York.
Beech-Nut Life Savers Inc. has bought
one-half sponsorship of the Bob Hope
Show on NBC-TV March 22 (8:309:30 p.m. EST). Timex Corp. had previously bought the other half of the
show. Beech-Nut's agency: Young &
Rubicam, New York.
Block Drug Co., Jersey City, has purchased eight one-minute spots on three
ABC-TV programs during the second
quarter of 1962 for Poli-Grip, its cream
denture adhesive. The company has
four spots scheduled on Target: The
Corrupters (Fri., 10-11 p.m. EST);

Industries

for ANA

dates

set

discussions

Assn. of National Advertisers is staging a group of events within the next
few weeks. Its annual west coast meeting is scheduled in Pebble Beach, Calif.,
April 4-6 and workshops will be held
in Pittsburgh March 28 and in Chicago
March 30.
The agenda of the west coast meeting will include a clinic on "How to
Create and Produce Effective Tv Commercials." Other sessions will examine
such topics as the spiraling costs of advertising, major problems confronting
advertising and action by ANA to
counter them, how to organize for effective overseas marketing and advertising and how to carry out good recruitment advertising.
The Pittsburgh and Chicago workshops will discuss planning and evaluating advertising.
BROADCASTING, March 19, 1962
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K RON -TV
again reached the most
homes per avg. lA hour
(ARB, Jan. '62)
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He shared a platform in New York
at a Radio & Television Executives Society "clinic" session on daytime tv
with five other executives last week:
George Laboda, Colgate-Palmolive media director; Edward P. Shurick, BlairTv executive vice president; Roy Winsor, Roy Winsor Productions; Ed Bleier,
ABC-TV vice president in charge of
daytime sales, and Robert Salk, Corinthian Stations director of programming.

an improved sales structure, "flexible"
enough to permit minute participations
and short-term commitments. Daytime network tv, he finds, has increased
its billing while providing advertisers
with a wide reach in homes delivered.
But, he warns, daytime tv is still
"groping" in the area of program development, falling below nighttime
standards. The networks, he says, help
keep the tv medium "dynamic and appealing" through investment in new
nighttime programming each season. In
contrast, he concludes, network daytime offerings project an image that is
"dull and static."
BBDO's Jump ■ Mr. Maneloveg
presents these computations favorable
to daytime tv: during an average minute in January 1962 the combined
reach of the three networks was over
10 million homes; a minute purchased
across the board at 11:15 a.m. delivered 9.5 million homes for about
$11,500; annual daytime gross time
billings exceeded $200 million in 1961
or double the amount spent in 1955;
and BBDO's daytime tv expenditures
"have also taken a sharp jump, and
we expect that in the years to come

RADIO

this increase will continue."
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TV?

disadvantages

occupying another 17% — a total of
78% of the hours filled with "just
three program types." With a few exhe notes,been
the "new"
programs
introducedceptions,have
a succession
of
game shows and serials.
"Daytime is so hungry for new ideas
that when a good one comes along," he
reports, "it is snapped up eagerly and
then quickly imitated."
Rep's Viewpoint ■ Mr. Shurick said
daytime tv is being sold "almost universally ... on a bulk impression
basis": spot tv being evaluated and
priced on an actual "homes delivered
basis" and the networks drawing away
from "that sacred exclusivity of commercial attachment to the program content and personalities themselves."
Mr. Shurick — as do Mr. Laboda, Mr.
Salk and Mr. Bleier — finds daytime
tv primarily a powerful sales medium.
Both he and Mr. Salk stress local programming, innovations and special audience draws as well as public service
and cultural shows.
Mr. Winsor takes it from the producer's viewpoint. "A serial can accommodate the very best material. I
have seen many single serial episodes
which were more mature and better
written than nighttime programs where
writers seemingly consider their 'freedom' to be the right to let an impressionable child wander free all 'round a
hospital floor, murder on her mind."
Ad Council's Burnett
tells five-point plan
Leo Burnett, newly elected board
chairman of The Advertising Council,
has outlined a five-point "Challenge to
Americans" project
which he said on

Also the credit side of daytime's
slate: an advertiser can reach a greater
audience by spreading his commercials
through a number of programs; he has
a more desirable schedule by time of
year (seasonal advertising); the new
advertiser or the one with a small
budget, has an avenue into network tv
because of flexibility; there are new
ways of using and tying-in daytime tv,
and smaller advertisers are prepared
for entrance into "the bigger world of

represented exclusively by
Vsnard, R;n!oul o»d McCo>»fie!t
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DAYTIME

cite advantages,

Mr. Maneloveg thinks daytime network tv is delivering its punch through

THOUSAND

WILS

others

IS

of medium during daytime at RTES clinic session
time schedule of the three networks
Daytime television may have sales
power but its program image is dull in
(excluding various five-minute newscasts) basically serials and game shows
the opinion of Herb Maneloveg, vice
accounting for 61% of the schedule
president and media director of BBDO,
and film repeats of evening programs
New York.

to:

memo

GOOD

nighttime."
On the other, debit side of daytime's
slate, he finds the Monday-Friday day-

taking office last
week will be the
Council's "biggest
single
job"years.
in the
next few

anges
g-rcil'
new
Coun
The lon
campaign under
the direction of
volunteer agency
Mr. Burnett

Young & Rubicam Inc. is scheduled to open later this spring or early
er.
Preparations have been undersumm
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hypnosis

to

physician

harnesses

Many an advertiser has wished
that he could hypnotize the public
into buying his product, but few advertisements have come even close to
achieving this attractive objective.
Now, however, the same technique
of medical hypnosis which the American Medical Assn. has approved as
a valuable tool for doctors is available to advertisers as well. Not, of
course, as a force to impell the purchase of their products, but as a new
scientific tool of motivational market
research.

is interviewed on
a conscious level
the interview
will reveal what
he thinks he
should say or
even what he

Offering this hypno-analysis approach to marketing problems is a
new California corporation, American Motivation Research, whose
founder, William J. Bryan Jr., M.D.,
is reportedly the first physician to
devote his practice exclusively to
medical hypnosis. Dr. Bryan is also
executive director of the American
Institute of Hypnosis, and editor of

buy this product or that. Once this
is known, the advertiser can align his
advertising appeal and the design of
his packages and labels accordingly.
Psychoanalysis can provide this information, too, but that takes years,
whereas hypnotism is a relatively

the Institute's Journal, a publication
devoted exclusively to the use of hypnosis in medicine and dentistry.

most advertising or marketing problems, Dr. Bryan said, noting that the
institute can provide subjects from
the age, economic, ethnic and cultural groups desired by the advertiser. "Since hypnosis reveals the
truth about motivation, a sample of
50 subjects is better than 1,000 interviews at the conscious level," he said.
Hypnotic interviews would take about
an hour apiece, plus 20 minutes to
confirm the findings by a lie detector

Hollywood

"The application of hypnosis to
advertising is not essentially different
from its use in medicine," Dr. Bryan
said last week. "In either instance,
we want to know what force impels
an individual to act one way rather
than another and what motivation
can be used to channel this drive in
the desired direction. When a person

way for many months, in cooperation
with governmental agencies and industry groups.
Mr. Burnett, chairman of Leo Burnett Co., Chicago, was elected council
chairman at the annual meeting of the
directors last Thursday (March 15) in
New York. He succeeds Lee H. Bristol,
chairman, Bristol-Myers Co., who has
headed the public service organization
for the past two years.
Mr. Burnett said all available advertising techniques will be used to bring
Americans face to face with five great
challenges.
They are:
(1) The overriding challenge of international communism, with its objectives
of world domination; (2) The demands
and cravings of newly-created and restless nations; (3) The technological revolution and the swift pace of science; (4)
The need to keep improving our own
country — the "permanent" American
revolution"; (5) The sudden emergence
of many new international bodies —
from NATO to the Common Market,
from the World Bank to the UN.
The new chairman also announced
that cooperating advertisers, newspa46 (BROADCAST ADVERTISING)

thinks he believes. But hypnosis reveals his
true drives, the
forces that actually determine
whether he will

ad

research

test, he estimated, or about two weeks
for the full sample. He warned that
the subjects must be carefully selected to avoid warping the sample with
subjects who want to be hypnotized
for the thrill of the experience or
because they get paid for it.
"The most time-consuming part of
the process will be in researching the
research," Dr. Bryan said. "Unless
we know precisely what we are after
before we start our hypnotic probing,
Bryan

Select
Sample ■ A sample of 50
process."
rapid
individuals should be sufficient for

we're not apt to come up with the
right answer when the process is finished," he said. Once the object of
the research has been determined,
the testing can be done with an analysis of the test results completing the
project. He estimated that the overall cost might be in the neighborhood
of $10,000— $2,500 for the preliminary research, $5,000 for the hypnotic tests and another $2,500 for the
final anaylsis.
The idea of using hypnotism in
marketing research came to him last
year, when he was speaking at a
medical seminar in Canada, Dr.
Bryan reported. A manufacturer in
the locality was failing to sell his
product to the group which appeared
to be its logical buyer and he asked
Dr. Bryan to help him find out why.
Using hypnosis, Dr. Bryan sought
an explanation and found one quite

pers, magazines, radio-tv networks and
stations and others had contributed
more than $1.5 billion worth of adver-

J. Quinn, director of the rep firm, announced. Itwill be managed by Joseph
E. Campeau, who will report to George

tising space and time for the Council's
public service messages during the last
decade.

Jeneson, RKO

At the directors meeting last week,
William R. Baker Jr., honorary chairman, Benton & Bowles, was elected
vice chairman of the council board.
Edwin Ebel, of General Foods, and
Edward Von Trees, of Curtis Publishing, were reelected to offices of vice
chairmen. Newly elected directors include: Donald Clifford, board chairman, Doherty, Clifford, Steers & Shenfield; George H. Gribbin, president,
Young & Rubicam; Harold Boeschenstein, president, Owens-Corning Fiberglass; Howard Gray, advertising manager, R. J. Reynolds Tobacco; A. N.
Halverstadt, general advertising manager, Procter & Gamble, and Thomas
F. Patton, president, Republic Steel.

Campeau, prominent Detroit and Canadian broadcasting executive, was previously associated with automobile companies in Detroit. He will work with
advertisers and agencies in developing
new business.

RKO

Sales in Detroit

A Detroit sales-service office of RKO
General National Sales was opened
last Wednesday (March 14), Donald

General's midwest vice

president.
Mr. Campeau,

Three

son of the late Ted

sign for fall

shows on CBS-TV
Reports of advertiser buys on CBSTV for the next fall season continued
last week as that network, of all three,
appeared closest to selling the major
portion of its 1962-63 nighttime schedule. New advertisers include:
American Tobacco Co. — An alternate week of The Real McCoys and an
alternate week of Have Gun, Will
Travel.
Johnson & Johnson — An alternate
week of The Nurses and participation
in Gunsmoke.
Ralston-Purina — A weekly half-hour
BROADCASTING, March 19, 1962

different from the answer provided by
conventional market research techniques. His answer turned out to be
the right one; the advertiser put it
into effect and sales flourished. On
his return to Hollywood, Dr. Bryan
decided to put the hypnotic technique at the disposal of American
advertisers as well and established
AMoRE for that purpose.
Whatever he may think of hypnosis as a market research tool, no
businessman can fail to appreciate
another technique used by Dr. Bryan
to remove the credit problems which
plague many doctors. When a
new patient calls for an appointment,
Dr. Bryan's telephone receptionist
tells him that he will be mailed a
green envelope confirming his appointment and that he is to put his
check for $35 in it and mail it back.
"We don't like to do this," she coos,
"but here in Hollywood there are
some insincere individuals who don't
always keep appointments they make.
If one is sincere and intends to keep
the appointment, of course he won't
mind sending us the check in advance."
"Everyone wants to be known as
a sincere person, so he mails in his
check, almost without fail," Dr.
Bryan stated. "I'm probably the only
physician in the country to get paid
in advance."

Caribou-Presque Isle and WSME Sanford, all Maine): Weed Radio Corp.,
New York, as national representative.
The stations will be represented both
individually and as a group by Weed.
Same group has also appointed Foster
& Creed, Boston.
■ KTNT - AM - TV Tacoma - Seattle,
Wash.: Paul H. Raymer Co. as exclusive national representative, effective
April 1.
■ WSBC Chicago: National Time Sales,
New York, as representative for Spanish programming.
Agency

■ J. Hungerford Smith Co. (manufacturer of fruits and flavors for soda fountains and ice cream manufacturers),
Rochester, N. Y., appoints The Rumrill
Co., that city, effective June 1. John N.
McMath Jr. will be account supervisor.
■ Farimont Foods Co. (Kas Potato
Chips), Omaha, appoints Allen & Reynolds, that city.
■ Shopper Markets, Southern California
food store chain, appoints Enyart &
Rose, Los Angeles. Radio will be used
in a new way, according to J. L. Simons,
E&R general manager and account executive for Shoppers, with saturation
campaigns on one major station and one
specialized station running for a month,

Young
RADIO

of Pantomime Quiz, which CBS-TV
now has penciled in for its Monday,
10:30 p.m. slot (following the new
Loretta Young series). Ralston-Purina
also purchased the other half of McCoys and participations in Jackie Gleason's new program, making both complete sell-outs.
Rep

appointments...

appointments...

says

GAINS

30s

FROM

and

Few tv advertisers are buying the new
30- and 40-second announcements, with
the notable exceptions of Gulf Oil and
Shell. This observation was made by
vice presrep firm's
radio spot
distributed

■ WCKY Cincinnati: H-R Representatives Inc., as national representative.

to Young's branch offices and to stations represented by the firm.
The only other advertiser utilizing
announcements of these lengths to any

■ WQXR-AM-FM New York: Daren
F. McGavren Co., as national representative.

extent, is Colgate, Mr. O'Grady said,
which has purchased 30-second spots
for choice soap and other products in
limited test areas.

■ WCUM Cumberland, Md.: Venard,
Rintoul & McConnell, New York, as
national representative.

Mr. O'Grady states that minutes in
co-op network shows "are largely going
begging" for three reasons: they are
not available on a continuous basis; on
some a co-op fee must be paid the networks, and in certain cases, additional
talent payments must be made to the
Screen Actors Guild or the American
Federation of Tv & Radio Artists.

■ KDAN Eureka, Calif., and KUDI
Great Falls, Mont.: J. A. Lucas Co.
■ WBEC Pittsfield, Mass.: Jack Malsa
& Co., as national rep.
■ Lobster Network (WLOB Portland,
WGUY
Bangor, WCOU
Lewiston,
WFAU Augusta, WRUM
Rumford,
WGHM Showhegan-Waterville, WFST
BROADCASTING, March 19, 1962

■ Ke-Nu Products appoints Fuller &
Smith & Ross, Los Angeles, for its water
supervisor, with Tom Shea account executive. Plans call for extensive use
of radio in Southern California, beginning in April.
■ American Express Co., New York,
names Ogilvy, Benson & Mather, that
city, to handle estimated billings of
$1.5 million. The account, which
moves from Benton & Bowles, used tv
in the New York market in the past
year. Increased use of both tv and
radio spot is planned through OBM.
■ Glenbrook Lab, division of Sterling
Drug Inc., New York, has appointed
Cunningham & Walsh as advertising
agency for Fletcher's Castoria, Dr.
Caldwell's Laxative, Z.B.T. Baby Powder and Baby Lotion. Appointment is
effective May 1.
■ B. T. Babbitt Co., New York (household products), has appointed Garfield,
Hoffman & Conner, San Francisco, for
its new aerosol laundry product, Vano
Fabric Finish. Tv will be used.
■ National Benefit Life Insurance Co.,
Chicago, appoints Erwin Wasey, Ruthrauff & Ryan there.

40s

PRODUCT

James F. O'Grady, executive
ident of Young Tv, in the
semi-annual report of tv and
buying trends. The report is

then moving to another major and another special station team for the next
month, and so on, instead of buying one
or two stations for a full year.

The report cites increased tv spot activity by tissue products (both facial
and toilet), coffees, oil companies,
breads and cigarettes. L&M and Ches-

are

RIVALRY,

unpopular
REPORT

in tv

SAYS

terfield cigarette brands are back in
spot tv after a two-year absence.
In the report on spot radio, Adam
Young, president of Adam Young Inc.,
said this medium is benefiting from
marketing battles between highly competitive products and services. He
pointed out the battles of the trading
stamps (MacDonald, Top Value and
S&H Green Stamps), chewing gums
(Wrigley's vs. Dentyne), supportive
hose (Supp-hose vs. Burlington Support
Stockings), cigarette brand introductions (Brandon vs. York), skin care
products (Acno-Tabs vs. Stri-dex), and
breakfast foods (Cream of Wheat and
Wheatena). Automobile advertising,
which is no longer confined to the newcar season, is represented in the radio
spot warfare by Dodge, Plymouth and
Ford.
Two new campaigns were cited as
possible significant radio advertising
trends. They are du Pont's institutional
campaign for Dacron, not as a finished
product, but as a raw material with
many applications, and Equitable life
47
Assurance Society's spots designed to
support its local agents.

Philip Morris
radio

network

makes
buys

Philip Morris Inc., already a heavy
network radio advertiser, last week announced two purchases of network time
and indicated it may buy still more in
the near future.
To advertise its Alpine, Parliament,
Marlboro and Philip Morris brands,
the company has purchased a MondayFriday five-minute newscast on ABC
Radio, and will participate in NBC Radio's weekend Monitor with three features to be heard eight times on Saturday and once on Sunday.
The ABC newscasts will be on more
than 150 stations at the beginning with
the list expanded to about 200 by midApril, according to
Roger M. Greene,
Philip Morris vice
president and director of advertising. The newscasts
will be heard in
the East during

Mr. Greene

morning peak driving times — 8:55-9
a.m. EST, and
7:55-8 a.m. CST.
In western states,

they'll be during prime evening hours —
9:55-10 p.m., MST and 8:55-9 p.m.
PST.
The Monitor segments, which will
feature humorous sketches by Mike
Nichols and Elaine May, news broadcasts and "Ring Around the World,"
an international network of news analysts, will be on 180 stations, according
to Mr. Greene.
The corporate agency for Philip
Morris is Leo Burnett, Chicago.
Ad

club

seminars

discussion

of computers

enrollment, by invitation only, will include marketing management of advertisers, agency management, marketing,
advertising and communications industry trade associations, and representatives of business and advertising trade
magazines.
Tonight, Dr. David B. Hertz, McKinsey & Co., will discuss the human
and psychological factors involved in
automation. March 26: J. Presper
Eckert, vice president, Remington-Rand,
will explain the workings of a computer, and Robert S. Weinberg, IBM,
will discuss computer uses. April 2:
(BROADCAST ADVERTISING)

Also

in advertising...

New offices ■ Aubrey, Finlay, Marley & Hodgson, Chicago, has opened
new offices on the 14th floor and part of
the 1 3th floor at the new United of
America Bldg., 1 East Wacker Drive.
Phone: 329-1600 (area code 312).
Weed expands ■ The Weed Companies
have opened a new office in Atlanta,
Ga., at 406 Henry Grady Bldg. It will
be managed by George Swearingen.
Telephone: 524-3516.

president, has been a partner in Marketing Strategy Co. since July 1961.
New name ■ Sumner-Byles Inc., radio
rep firm, has changed its name to E. S.
Sumner Corp. Its New York office is
at 1250 Ave. of the Americas. Telephone: Columbus 5-3666.
Ness renewed ■ ABC-TV has renewed
The Untouchables for its fourth consecutive season, starting in the fall, with
Robert Stack continuing in the role
of Elliot Ness. Desilu Productions produces the series for ABC-TV.
O'Connell reactivates
station rep company
Richard O'Connell last week announced the reactivation of the station
representative firm bearing
his name,
ately.
effective immediMr. O'Connell,
who was formerly
associated with
Devney
- O'Connell
Inc., New
York,

Name change ■ Devney-O'Connell
Inc., New York station representative,
has changed its corporate name to The
Devney
Organization Inc.
Award ■ Gillette Safety Razor Co., Boston, has been selected as the first recipient of the Pro Bono Publico award
presented by the Dallas Advertising
League, in recognition of its advertising,
which was cited as a "vital and vitalizing force in American life."
New research firm ■ E. L. Reilly Co.,
new consumer, media, and market research firm, has been formed in New
York. The company will be located
at 35 W. 53 St., with a technical services
division in Coventry, Conn. E. L. Reilly,

had operated his
own sales firm
from 1954-1960.
The address of the
reactivated c o m Mr. O'Connell

pany is P.O. Box
122, New York
25. Telephone: Monument 3-3180.
Mr. O'Connell has announced the
firm's appointment as national representative for the Sombrero Texas
Group, (consisting of Spanish-language
stations KCOR San Antonio, XELO
Ciudad Juarez— El Paso, KUNO Corpus Christi, KGBT Harlingen and XEK
Nuevo Laredo Tamaulipas-Laredo) and
KGAK Gallup, N. M.

set

A five-session management seminar,
the "Computer in Advertising," will
start today (March 19), 5-7 p.m., at the
Advertising Club of New York. The
seminar, which will meet each Monday,
from March 19 to April 9, and
Wednesday, April 18, is sponsored by
Central Media Bureau Inc. Seminar

48

George N. Farrand, Young & Rubicam,
and John Maloney, Leo Burnett Co.,
will discuss their experiences with computer services in solving their agencies
media, research and accounting problems. April 9: A. B. Toan Jr., Price
Waterhouse & Co., discusses multiple
cost factors in selecting computer installations. April 18: Dr. Herbert W.
Robinson, C-E-I-R Inc., discusses opportunities computers provide in marketing and research.

Commercials

in production
Household Finance Corp. (loans), four 60s,
Listings include new commercials belive-animation, film. Fred Crippen and John
ing made for national or large regionMarshall, prod. mgrs. Agency: NL&B, Tom
al radio or television campaigns. ApThomas and Joe Creaturo, agency producers.
pearing in sequence are names of adRaymond Scott Enterprises Inc., 140 W. 57th
vertiser, product, number, length and
St., NYC 19.
type of commercial, production manAlka-Seltzer, four 60s, film, with musical scorager, agency with its account executive
ing. Charles Barclay, prod. mgr. Agency: Wade
and production manager, and approxiAdv.;
Grover Allen, agency producer.
mate cost of commercial when available.
Gulf Lite, one radio jingle. Charles Barclay,
Keitz & Herndon Inc., 3601 Oak Grove, Dallas 4,
Tex.
prod. mgr. Agency: EWR&R, William Thunhurst,
agency producer.
Humble Oil & Refining Co. (gasoline), two
Scott Paper Co. (tissues), three 60s, film,
60s, two 20s, live, film. L. F. Herndon, prod,
with musical scoring. Charles Barclay, prod,
mgr. Agency: McCann-Erickson, Houston; John
mgr. Agency: J. Walter Thompson; Bruce Allen,
Wallace, a.e. and prod. mgr. Approximate cost
agency producer.
$20,360.
Great American Life Insurance Co., eight 120s,
Sande & Greene, 1777 N. Vine St., Hollywood 28.
two 60s, live film. Marty Young, prod. mgr.
Robert Hall Clothes, two 60-sec. Easter promotion radio spots, with Robert Hall Jingle done
Agency: Taylor-Norsworthy Inc.; Jack Harwood,
a.e. Approximate cost $10,000.
with new treatment by Giselle MacKenzie.
Pantomime Pictures Inc., 8961 Sunset Blvd.,
Agency: Arkwright Adv.; Jack Wilcher, producHollywood 69.
tion supervisor.
BROADCASTING, March 19, 1962
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YEARS

AGO

ON

The bushy eye-browed visage of John L. Lewis was
becoming more and more familiar in 1939. His
United Mine Workers and the C.I.O. made news,
and the ups and downs of labor unions were carried
to Central Ohio via WBNS Radio.
Here in Columbus,

Argo & Lehne Jewelers played

a big part in unions of another sort as hundreds
To share in the $1,750,000,000
Central Ohio retail sales volume,
Argo & Lehne operates two beautiful stores; one down town (left)
and one in our burgeoning suburbs.
WBNS has carried the message
for 276 successive months.

of

WBNS

RADIO

marriage vows were sealed with diamonds
locally-owned, locally-managed

from this

purveyor of quality

Every year since 1939, Argo & Lehne has kept
jewels.
coming back to WBNS. In our home town where
folks know us best, WBNS Radio comes close to
being an automatic renewal for every local business.

WBNS
GROUP
BLAIR
PLAN
MEM8ER

COLUMBUS,

OHIO

Represented by John Blair & Company
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CORINTHIAN

GOVERNMENT

BELL
FCC

TOLLS

lifts KRLA

and

FOR

KLFT

TWO

licenses,

AMS

accusing

stations of attempting to mislead commission
Two radio stations received the death
addition, it was well established that
penalty from the FCC last week —
KRLA Los Angeles-Pasadena, through
a refusal to renew its license, and
KLFT Golden Meadow, La., via the
license-revocation route.
KRLA's owner, Donald Cooke, was
found guilty by the commission of
neglect of his statutory responsibilities
as a licensee and of attempts to mislead the commission. The actual licensee, Eleven Ten Broadcasting Corp.,
was given permission to continue operating KRLA until April 16, 1962,
"in order to wind up its affairs."
The station's renewal application was
set for hearing to determine if Donald
Cooke had transferred control of
KRLA to his brother, Jack Kent Cooke
(at that time an alien); whether the licensee made programming proposals in
good faith when it purchased KRLA
in 1959; whether fradulent contests had
been conducted, and whether program
logs were altered in an attempt to deceive the FCC.
KRLA was found guilty on all counts
except the unauthorized transfer, and
Donald Cooke was ruled guilty of neglect in exercising control. The decision
was unanimous, upsetting a hearing examiner's recommendation for a oneyear renewal (Broadcasting, April 24,
1961). Commissioner John S. Cross
also would have ruled that there had
been an unauthorized transfer.

— """" —

Donald Cooke "demonstrated a willingness to connive with station employes in various schemes to hoodwink
the commission into believing that

KHOU-TV
Houston
KXTV
Sacramento
WANE-TV
Fort Wayne
WISH-TV
Indianapolis
WANE-AM
Fort Wayne
WISH-AM
Indianapolis
Represented by H-R

STATIONS
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KRLA's programming conformed with
its program proposals," the FCC said.
A similar effort to mislead the commission was made in response to a prehearing letter, the FCC decision declared.
Neglect,
Misrepresentation
■ "This
record
of neglect
on the one hand,
and
of efforts to mislead the commission
on the other hand, disqualifies Eleven
Ten from being a licensee . . ." the
FCC said. "A willingness to deceive a
regulatory body, even as to matters
unimportant in themselves, warrants denial of a renewal application."
The record clearly establishes that
KRLA's "Find Perry Allen" and "Golden Key" contests (Broadcasting, Nov.
7, 1960) were fraudulent, the commission said. The licensee made no
effort to equate this "chicanery" with
responsible station operation and none
is possible, the FCC maintained. In

KRLA's

logs were altered to reflect religious programs that were not actually
broadcast, the agency ruled, with the
only possible purpose being to deceive
the FCC.
While Donald Cooke may not have
been aware of the alterations, he still
is held responsible, and his lack of
familiarity with station operations may
reflect an indifference tantamount to a
lack of control, the FCC said.
The commission also denied a KRLA
petition to reopen the record to take
into account the station's operations
since the hearing was ordered. There
are no mitigating reasons for giving the
station "one more chance," the commission said. KRLA was "disposed to
deceit" in advance of the FCC inquiry,
at the time of the inquiry and in program ing itwould present if a renewal
were granted, the commission said.
The commission's order does not
mean that KRLA necessarily will cease
operations on April 16. The station can
petition the FCC for reconsideration or
it can appeal to the courts for a stay of
the decision to remain on the air pending any further legal steps.
KLFT Revocation ■ The unanimous
decision to revoke Leo Joseph Theriot's
license for KLFT was not unanticipated
in light of a searing initial decision by
Hearing Examiner Jay Kyle strongly
recommending the revocation (At
Deadline, Aug. 21, 1961).
Misrepresentations made by Mr.
Theriot and his lack of the character
qualifications necessary to be the licensee of a radio broadcast station"
were the primary reasons cited by the
commission in its denial. The FCC
referred to Mr. Theriot's "willful violations of rules designed to protect the
public; the nature of his misrepresentations regarding these violations; his
failure to answer commission correspondence regarding such violations
and his excuse for not answering, and
his demeanor during the hearing" as
steps leading to their determination of
the licensee's lack of character.
Examiner Kyle had referred to Mr.
Theriot as a "sullen and evasive witness" whose "testimony was generally
lacking
candor." contention (in oral
To thein licensees'
argument last month) that lifting
KLFTs license would deprive the Golden Meadow area of radio service, the
FCC agreed "loss of service will be a
regrettable result of revocation. But
51

PERSPECTIVE

What
PRODS

set

FROM

HILL,

ON

THE

off

the

RISING

Double billing in radio was suddenly thrust before the public by the
FCC 10 days ago after years of
nourishing as a skeleton in the industry's closet.
Double billing is the practice of a
local medium presenting two bills to
the local advertiser. One is the lower
actual charge for services rendered.
The second bill, which is passed on to
the cooperating national firm, is at a
higher rate and embodies a profit differential for the local advertiser.
The FCC for the first time officially
acknowledged the existence of double
billing in a warning to station licensees to stop the "reprehensible" practice (Broadcasting, March 12). "Appropriate proceedings" will be lodged
against any station found guilty of
the practice, the commission warned.
What prompted this apparent derogation of broadcasting to the benefit
of newspapers — "originators and past
masters of the art of double billing,"
an NAB official asked last week?
Does the commission want to drive
20% of broadcast revenues to the
competition? Has the FCC "insulted"
broadcasting and insinuated that
newspapers are not involved?
One of the prime reasons for the
commission warning was complaints
from Congress and a fear that another
payola scandal would blow up in the
face of both the FCC and broadcasting. "We were not about to sit on
this fraudulent practice that everybody knows about and talks about and
wait for Congress to do the clobbering," an agency spokesman said.
Like the industry and advertisers,
the FCC has been aware of the practice for years and now has moved

where the necessary qualifications of
a licensee are found wanting, this result is unavoidable." The FCC further
pointed out that KLFT itself had admitted parts of its service area are also
served by stations in New Orleans,
Morgan City, Thibodeaux and Houma,
all Louisiana.
Mr. Theriot's troubles stemmed from
his repeated violations of FCC technical
rules, even after warning by an FCC
field inspector. Among the violations
was failure to have a first-class radiotelephone operator on duty. The FCC
found Mr. Theriot had paid a radio
operator to display his operator's li52 (GOVERNMENT)
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for three reasons: (1) the complaints
began to build up and the fear that
Congress would act; (2) the FCC has
found "numerous" instances of double
billing by stations in its own investigations over recent months; (3) a
hope the announcement will prompt
the industry to do its own cleaning.
Competitive Position ■ The commission isaware of the problems for
radio stations brought on by the competitive situation posed by double-billing newspapers. An action taken
by the commission will be carefully
weighed, an FCC official said. "We
are not out to drive advertisers away
from radio. But, the only justification
for double billing is the competitive
situation and I agree this can be a
compelling defense for marginal stations as far as the licensee is conAgain quoting an unofficial FCC
cerned."such excuses for double billview:
ing do not constitute a sound financial
basis upon which to build a business
pledged to operate in the public interest. Broadcasters know, and advertisers should be brought to realize,
that stations are required to operate
under high, rigid standards not applied to their newspaper competitors.
A man convicted of a felony can
eventually publish a newspaper and
can be as unfair in his news and editorials as he desires and the government will do nothing.
A station owner, on the other hand,
cannot do this. He goes into broadcasting with the full knowledge that
he will be regulated by the government and will be required to operate
for the benefit of the public. Radio
did not invent the practice of double

cense at the station, although the operator was not employed full time. Mr.
Theriot allegedly lied about this to FCC
inspectors and encouraged his employes
to lie.
FCC

may

Hill views,

not consider
say

uhfs

Nine uhf licensees in some of the
markets where the FCC has proposed
deintermixture last week asked the commission to make its decision strictly
on the record. If the FCC abandons
deintermixture as a concession to get
enactment of all-channel receiver legis-

blast?

MOTIVATE

FCC

billing and, the FCC agrees, many
broadcasters have been forced to
double bill either by newspaper competition or at the insistence of local
retailers and distributors.
Unofficially, the FCC hopes its announcement will have two salutary
effects: (1) "We hope this will produce voluntary efforts by the industry
to correct the situation"; (2) an invitation for complaints by stations
against newspapers who double bill.
Such complaints sent to the FCC will
immediately be forwarded to the Post
Office Dept., which has jurisdiction
over fraud by mail — which double
billing accomplishes, according to the
government. Broadcasters may also
complain against newspapers to the
Post Office inspectors in their areas
or direct to the Post Office Dept. in
Washington.
The commission feels that if radio
will clean its own double-billing closet,
national advertisers will then shift
more cooperative funds into broadcasting at the expense of newspapers.
Widespread Practice? ■ How many
stations practice double billing? This
question is impossible to answer with
estimates ranging from 90% of all
radio stations (an FCC official) to
"very small" (NAB). Most guesses
are over 50% of radio stations, with
the practice being very small among
television stations. Both the Radio
Advertising Bureau and the Assn. of
American Advertisers agree that the
figure is high and that cooperative
revenues are diverted from radio because of double billing.
"The prestige of radio and tv is so
low among coop advertisers that many

lation it will be basing its decision on
ex parte considerations, they said.
Although it would be proper to put
on the record the congressional views
expressed in the all-channel legislative
hearings, and to invite comment upon
them, it would be improper to decide
on congressmen's statements instead of
on the comments, the uhf stations
claimed.
The uhf stations pointed to a ruling
by the U. S. Court of Appeals in the
Springfield, 111., ch. 2 case which "forecloses the commission" from deciding
cases involving "conflicting private
claims to a valuable resource" on the
BROADCASTING, March 19, 1962

specifically exclude them from their
plans," a 1959 ANA report states.
RAB admits that many co-op advertisers will leave radio out of their
plans and, if pushed for an explanation, will say it's because there is so
much double billing.
RAB feels that double billing originated and flourishes predominately in
the print media and that only a minority of broadcasters engage in the
practice. The radio sales organization
attempts to convince national advertisers that the double-billing rap attached to radio is unjustified and helps
them establish safeguards against the
practice.
The ANA, on the other hand, maintains that double billing by radio and
tv stations is much more widespread
than by daily newspapers. This is
primarily because national and local
rate cards for newspapers are widely
distributed among national advertisers
and a mistrust of just how closely radio stations adhere to their rates,
ANA feels.
Bunch of Liars ■ "If the FCC
pushes this thing it will develop the
greatest bunch of liars the world has
ever known," one broadcaster said
last week. A multiple-station owner,
he admitted that his stations double
bill but claimed they are forced to do
so by newspapers and radio competition. "Everybody does it but nobody
will admit it," he said. "I feel pretty
damned strongly on this thing. Without double billing, we would lose
20% of our revenue. National advertisers know they are double-billed
and most condone the practice."
He said that he personally knows
double billing has been prevalent in
both broadcasting and print for over
20 years.
The NAB unofficially greeted the
FCC's announcement as an insult to
broadcasting and an insinuation that
newspapers are not involved. The

basis of off-the-record representations
to the FCC.
All-channel legislation in five or ten
years will improve the ability of uhf
stations to compete with vhf, but it is
not a substitute for deintermixture, the
stations said.
The uhf operators also took a swat
at the Assn. of Maximum Service Telecasters, calling AMST the "instigator
of the deal" to kill deintermixture in
exchange for all-channel legislation.
"Once deintermixture has been defeated, AMST may have second thoughts
and realize that the suggested bargain
. . . may ultimately bring about that
BROADCASTING, March 19, 1962

FCC charge that the practice is widespread in broadcasting is totally unjustified, according to the NAB view.
Some efforts are being made to
place double billing on the official
agenda for the NAB convention two
weeks hence and the subject is almost
sure to come up in panel discussions.
At its February 1961 meeting, the
NAB radio board rejected a move to
ban double billing in its code of good
practices. It is the official NAB view,
expressed at a board meeting last
June, that newspapers developed and
continue to use the "nefarious practice of double billing."
NAB investigated and found as
groundless the charges that two national advertisers had refused to allocate co-op funds to radio because of
double billing. Double billing may
violate the following legal mores: obtaining money under false pretenses;
conspiracy; mail fraud; RobinsonPatman Act; unfair competition, and
income tax violation.
It is the NAB's view that the basic
responsibility for killing double billing
lies with the manufacturer.
NAB

sent a "lay talk on legal problems" to all its members last December which discussed the question of
double billing and the legal aspects
involved. In that memo, the NAB
said that double billing can be eliminated through a concerted effort on
the part of all broadcasters. This
should be done, NAB said, because
of the possible legal consequences and
the unethical nature of the practice.
FCC Sanctions ■ The FCC is in
the final stages of preparing at least
one double-billing case for hearing
and, unless signals are changed, such
an order will be forthcoming in the
not-too-distant future. The licensee
involved is a newspaper and it is expected the Post Office Dept. will take
action in the same case.

newed interest in double billing last
fall and since that time the practice
has been uncovered in numerous stations inspected for other reasons. Several license renewals have been deferred with double billing at least one
of the reasons and, in addition, some
licensees have received letters questioning them about double billing.
A post office spokesman said last
week that his department first learned
of the practice only recently and had
to ask the FCC for a definition. He
said that liaison has been established
with the commission and that a meeting was held last week.
"We have just begun to move and
we will certainly be obligated to act
if we find mail fraud" against newspapers as well as magazines, he said.
He, too, welcomed complaints when
justified by broadcasters. Just because
a business is found to be engaged in
mail fraud does not mean the entire
business will be ruled fraudulent, he
said.
Like stations who double bill, the
FCC also feels that local distributors
and retailers — primarily of appliances
— are primarily responsible for the
practice in broadcasting. But, it was
stressed, this does not make the broadcaster who participates any less
guilty.
The commission received its first
official broadcasting reaction to the
double billing announcement last
week. "Someone is a little naive to
comment on this subject at this late
date," Tommy W. Lanyon, general
manager of KSPL Diboll, Tex., wrote
the FCC. He asked the agency if it
can issue a rule immediately that will
weed out the offenders.
"This matter is extremely important to broadcasters and your disposition of this issue is of grave importance," he said. "Please advise what
action is to be taken or is being

The commission began showing re-

which the organization fears most —
more stations. . . . When this is realized,
and with deintermixture dead, AMST
may switch tactics and oppose, openly
or in secret, the all-channel bill as unnecessary and un-American," the uhf
stations said.
The petition was filed by WHNB-TV
New Britain, Conn.; WICS (TV)
Springfield, WCHU (TV) Champaign,
WTVO (TV) Rockford, and WICD
(TV) Danville, all Illinois; WWLP
(TV) Springfield, WWOR (TV) Worcester and WRLP (TV) Greenfield, all
Massachusetts, and WAKR-TV Akron,
Ohio.

taken."
Kaz may

sue, says court

The Appellate Division of the First
Judicial Dept. of New York State last
week upheld an earlier court decision
which asserted that Kaz Inc., New
York, a manufacturer of electric vaporizers, has sufficient basis to pursue a
$1 -million libel suit against Metropolitan Broadcasting Corp., New York.
The suit seeks to recover damages for
an alleged libel of Kaz products in a
Pertussin commercial presented on
WNEW-TV New York more than a
year ago. Metropolitan had sought dismissal on grounds the suit lacked merit.
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Chicago
probe
the afternoon will begin a lengthy
stone was recently appointed a hearEverybody wants to get into the
ing examiner but has been detailed
act in Chicago.
parade of witnesses without affiliato Commissioner Lee's staff until
tion— among them Lar (America
The witness list for the FCC's "inSept. 5 to help him with the Chicago
First) Daly, who recently announced
quiry into local tv programming in
his candidacy for U. S. senator
inquiry
the commission's New
( foicago" lacks just one to make 100
York uhfandexperiment.
witnesses, representing almost that
from Illinois in the April Democratic primary.
The commissioner has a busy
many civic, labor, religious and speschedule this week, even when not
The
hearing
is
scheduled
to
end
cial-interest organizations.
on the bench trying to hear 99 witFriday (March 23) with representaSlated to testify before Commisnesses in some 27 hours. Night besioner Robert E. Lee today (March
tives of Chicago City Junior Colfore last he was scheduled for college, Deforest Television and the
19) are representatives of religious
Kiwanis Club of Chicago listed as
organizations and of labor unions
umnist Irv Kupcinet's midnight talk
show; last night for a panel show on
the final witnesses.
AFTRA and NABET. Complaints
WNBQ, and he is to address the
After taking the testimony of the
by these factions contributed to the
Broadcast Advertising Club of Chi99
public
witnesses,
Commissioner
FCC's initiation of the probe
cago this Wednesday.
(Broadcasting, Feb. 26 et seq.).
Lee will adjourn the hearing until
WNBQ and its companion radio
after the end of the NAB convention
Lead-off witness, however, will be
station,
WMAQ, plan to cover the
the president of the Chicago Board
— April 9, at which time he will hear
inquiry. WNBQ is considering a
of Trade, Robert C. Liebenow.
the Chicago tv stations in this order:
one-hour special in prime time
Educators are to get their round
WNBQ
(TV) (NBC-owned);
March 26; WMAQ said it will preWBBM-TV (CBS-owned); WBKB
Tuesday, along with representatives
sent a nightly 25-minute summary
of cultural groups and charity organ(T V ) (ABC-owned ) ; W G N-T V
of
hearing
highlights after its 10( The Chicago Tribune) and WTTW
izations. Wed10:05 p.m. news, starting today.
(TV) (Chicago Educational Tv
All tv coverage must be on a pooled
Assn. Inc.)
nesday's schedule includes repbasis, Commissioner Lee said in an
resentatives of
"Witnesses are reminded that testiannouncement.
mony presented in this proceeding
racial and ethIn addition to pleasing at least 99
should be directed to discussion of
nic societies,
Chicagoans,
the inquiry has also won
satisfaction
or
dissatisfaction
with
spokesmen for
praise
from
the Executive Commitlocal
live
programming,
as
well
as
safety and civic
tee of the Adult Education Assn. of
need for other or different local live
groups, and
the U. S. A. That organization last
those of busiprogramming," the FCC warned last
ness and farm
week, with emphasis on the local.
week passed a resolution commendCommissioner
Lee
will
be
asing the FCC for planning the ininterests. ThursComr. Lee
quiry and suggesting the agency hold
sisted by James O. Juntilla, assistant
similar hearings in other cities as
to the chief, FCC Broadcast Bureau,
day morning's
witnesses are primarily members
of
well.
business and professional groups. In
and by Arthur Gladstone. Mr. Glad-

JUDGES

OPPOSE

U. S. Judicial Conference

COURTROOM
would

The weight of the federal judiciary
was thrown against broadcasters last
week when the Judicial Conference of
the U. S. announced its condemnation
of the taking of photographs and the
broadcasting by radio and television and
"other means" of judicial proceedings
in the courtroom and its "environs."
This action would extend the present
ban against cameras and microphones
at criminal trials to civil suits as well.
It would also prohibit coverage by
camera or mike of the corridors outside the court room, although the term
environs was not defined. The present
prohibition was imposed by Rule 53 of
the Federal Rules of Criminal Procedure, adopted by the courts and passed
by Congress in 1946.
The Conference also did not clarify
what it means by "other means," but
it is presumed this refers to tape recordings and telephone transmissions.
54 (GOVERNMENT)
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Rule 53 ban

The Conference's action comes almost a month after the broadcasting
industry vigorously urged the American
Bar Assn. to revise its Canon 35. This
prohibits the photographing or broadcasting of court sessions (Broadcast-

25 years ago — was put forth by Frank
P. Fogarty, WOW-TV Omaha, chairman of the NAB's Freedom of Information Committee, and by Richard E.
Cheverton, WOOD-TV Grand Rapids,
president of the Radio-Television News
Directors Assn. Both urged ABA to
permit a year-long test to determine
whether the ban is still needed.
Advice, Not Law ■ The Judicial
Conference's action takes the form of
a recommendation to members of the
federal judiciary. It does not have the
force of law, as does the ban against
photographic and broadcast coverage of
criminal trials. The recommendation
now goes to an advisory committee
which, if it so decides, may recommend
that the conference's resolution be enacted into law.

Mr. Fogarty

Mr. Cheverton

ing, Feb. 19). The broadcast industry's position — that technical improvements have outmoded the conditions
that led to the imposition of the ban

There's no question, however, that
the policy statement will be followed
generally by all federal courts.
The wording of the official resolution, which was adopted unanimously,
is as follows:
"Resolved, That the Judicial ConBROADCASTING, March 19, 1962

RADIO

The

MOSCOW

Barrage

Upon

Truth

vs.

THE

... a half-hour

VOICE

OF

AMERICA

radio special that has been shipped

to stations

subscribing to "Topic A" and the Time-Life Broadcast News Service. Featuring President
John F. Kennedy and Edward R. Murrow, the program is written and narrated by Dick
McCutchen.

Here

is yet another
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of the lively programming

the service of Time -Life's 550 correspondents

to your
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news

you get when

you add

staff. For further informa-

tion and an audition of "The Barrage Upon Truth" and "Topic A", write to: Ole G. Morby,
Time & Life Building, Rockefeller Center, New York 20, N. Y. TIME-LIFE BROADCAST
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ference of the United States condemns
the taking of photographs in the courtroom or its environs in connection with
any judicial proceeding, and the broadcasting of judicial proceedings by radio, television or other means, and considers such practices to be inconsistent
with fair judicial procedure and that
they ought not to be permitted in any
The court."
Judicial Conference comprises
federal
the chief judges of the 11 federal courts
of appeals, a district judge elected by
his fellows representing each of the 1 1
circuits, and the chief judges of the
Court of Claims, the Court of Customs
& Patent Appeals. Chief Justice Earl
Warren presided at the meeting, which
took place in Washington March 8-9.
The group meets semi-annually.
The resolution was recommended to
the conference by its Committee on
Court Administration. This committee
is headed by Chief Judge John Biggs
Jr. of the Third Circuit Court of Appeals (Philadelphia), and includes Chief
Judge John S. Hastings of the Seventh
Circuit Court of Appeals (Chicago),
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WA\VE
TV

renewals

go to Pope stations
License renewals were granted to
WHOM- AM -FM New York and
WDOT Burlington, Vt., by the FCC last
week on the condition that they may
be rescinded if New York State presses
charges against Fortune Pope, president of the stations.
Charges of unlawful actions were
made against Mr. Pope in 1960 concerning the sale of rock salt to the state
and recommendations were made that
the district attorney prosecute. The
commission also noted that Mr. Pope
and his brother, Anthony (they jointly
own WHOM and WDOT) were fined
$25,000 and given one-year suspended
sentences in March 1961 for violating
Securities & Exchange Commission
rules.
The FCC said that it is attaching
considerable weight to the sentencing
judge's statement that it was the first
time the two had run afoul of the law.
The FCC said WHOM has a meritorious record which outweighs the
SEC violation.
Commissioners Newton N. Minow,
Frederick W. Ford and Robert T. Bartley voted for a one-year renewal.
BROADCASTING, March 19, 1962
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Congressmen smile on FCC's satellite plan; snipe at JFK's
The chance for enactment of the
They indicated support for the FCCendorsed proposal for a corporation
administration's communications satellite bill continued to fade last week as
owned exclusively by international carriers.
the House Commerce Committee added
its own to the Senate Space Committee's criticism of the measure.
In a hearing that began Tuesday, both
Democrats and Republicans on the
House committee appeared antagonistic
to the broad-base ownership plan in the
administration bill (HR 10115) for a
communications
satellite corporation.

They also expressed opposition to several of the bill's provisions defining the
government's supervisory role in the
corporation and the State Dept.'s functions in negotiating international agreements for it.
All of the arguments were made previously bymembers of the Senate Space

Direct line to Pittsburgh women:

(124,270
pullfirstmail
8 months
on the air!)

Committee

(Broadcasting, March

12,

March 5) and by communications industry representatives, who have been
buttonholing congressmen and senators.
Minow Treated Well ■ The committee's sentiments were evident in the
manner witnesses were treated last
week. Spokesmen for the administration bill, Edward C. Welsh, executive
secretary of the National Aeronautics
and Space Council, and George C.
McGhee, Undersecretary of State, were
subjected to critical questioning.
But FCC Chairman Newton N. Minow, who restated his opposition to the
administration proposal for a corporation owned by the general public, was
received warmly. So was Dr. Henri
Busignies, vice president and general
technical director for International Telephone and Telegraph.
After almost three weeks of hearings
on the bill, therefore, it appeared that
Congress is moving toward legislation to
limit ownership in the U. S. portion of
the satellite corporation to international
carriers and omit any direct reference
to State Dept. responsibility in the system.
There is also considerable sentiment
for permitting participating carriers to
own their own ground station, as has
been urged by AT&T, International
Telephone and Telegraph and RCA.
The administration bill specifies that
the corporation shall own its ground
stations but does not say whether the
carriers can own stations also.
The Senate Space Committee began
executive sessions on the satellite bill
(S 2814) last week, and is reported to
be amending it along these lines. Sen.
Robert S. Kerr (D-Okla.) is sponsoring legislation (S 2650) which would
limit ownership to the overseas carriers. He said last week that no further public hearings will be held by
his committee. But further hearings
will be held by the Senate Commerce
Committee.

'Kay Calls" is Pittsburgh's women's magazine of the air.
Kay Neumann, long-time cooking authorityJlirTV personality, presents cooking hints, the day's "MsLbuys" and
the quiz game, "Twin Ones"— with cash pijiflsto viewers.
Kay also presents filmed segments of AiWnkletter &
The Kids.
Alice Weston, another popular WIIC pejlfnality, gives
news and views of the greater Pittsburghjaj;ea. Eleanor
Schano, top Pittsburgh model, offers beatfrf and charm
tips. John Hills, famed physical culturist, shows the ladies
how to reduce and stay in trim.
TYPICAL SPONSOR COMMENTS:

Waiting for Bobby ■ With the tide
thus running against it, the administration will be counting heavily on the
appearance of Attorney Gen. Robert
F. Kennedy, who is scheduled to testify

"Kay Neumann— greatest TV saleswoman in the
East."
_
"We've
been
trying
TV intime
various
c^pffwith using
varying
results. But for the first
I think&e.are
TV
advertising properly, thanks to the h(elp we have re
ceived from Kay Neumann and the WIIC staff.

might have. "It's not only what kind
of an appearance he'll make before the
committee," the industry official said,
"but what he'll do behind the scenes."

Tuesday. "He'll be our big gun," said
one administration supporter.
One communications industry representative admitted some apprehension
about the effect the attorney general

Mr. Kennedy's politicking, he said, "can

You, too, can get on the direct line to Pittsburgh's buying
women. Join the party line when KAY CALLS— week days
at 9 a.m.— on WIIC, Channel 11 in Pittsburgh.
kepresenuyl nationally by Blair TV
g/ie eyes of Pittsburgh

spokesmen thus
effective."
very administration
be The
far haven't made much of an impres-.
sion on the committee. Dr. Welsh was
on the defensive almost from the start,
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ber of reductions in long-distance telephone rates, with only one general increase in such rates. Given "the limits of our available resources," he said,
"we have protected the public's interBut the commission also recommended that it be given additional powers
to cope with the regulatory problems
that would be created by the corporation, an undertaking "without precedent
est."
in the communications field."
While opposing the administration on
the ownership question, the FCC endorsed another of its bill's provisions
that has become controversial, that de-

Robert Kennedy
'Big gun' to testify Tuesday
denying that the bill would actually
provide for government control under
the guise of private enterprise.
Some committee members expressed
fear a provision for presidentially appointed incorporators would pave the
way to government control. Dr. Welsh,
however, contended that it is merely a
device to get the corporation launched,
that the incorporators job would cease
when this was done.
Dr. Welsh also argued, as have other
administration spokesmen, that limiting the ownership to international carriers could lead to domination of the
corporation by AT&T, which has said
it would invest $65 million in a limited-ownership corporation.
FCC on Safeguards ■ The FCC, however, countered this argument, as it has
before, by contending that, with the
safeguards already in the bill, as well
as others that could be added, there
would be no danger of single-company
domination. The commission statement,
read by Mr. Minow, also said a limitedownership company could get the corporation into operation faster, provide
service at lower rates, and integrate its
facilities into existing communications
networks more easily than a broadly
based corporation.
At the same time, the commission
defended itself against charges it has
been unable to regulate AT&T in its
conventional operations and could not,
therefore, be expected to regulate it as
the largest member of the satellite corporation.
The commission since 1935, Mr.
Minow said, has brought about a num60 (GOVERNMENT)

fining the State Dept.'s role in "supervising or conducting" the corporation's
negotiations with foreign communications interests. The purpose, Mr. Minow said, is to assure that the corporation's agreements dealing with foreign
ownership in, or access to, the satellites advances rather than hinders U.S.
foreign policy.
Mr. McGhee on Spot ■ Mr. Minow
wasn't questioned too closely on this,
but Mr. McGhee was. Committee
members repeatedly argued that carriers have been able to negotiate agreements with foreign companies on international cables. As a result, they said,
there was no need for the State Dept.
to be given express authority to conduct
such negotiations for the corporation.
Mr. McGhee replied that the corporation presents a "drastically" different
situation. Its implications are so far-

JFK supports all-channel
President Kennedy has thrown the
full weight of his prestige behind the
FCC's effort to secure all-channel-set
legislation from Congress this year.
In his special message to Congress last week on Protecting the
Consumer Interest, he said, "I
strongly urge its [the proposal's]
passage as the most economical and
practical method of broadening the

reaching and it affects relations with so
many countries, that the State Dept.
must take a hand, he said. He added
that technical and commercial agreements would continue to be negotiated
as they have in the past, and that the
State Dept. would participate only
when
volved. broad policy matters are inThis didn't satisfy some committee
members who said the State Dept.
might "give away" more than it got
in a negotiation with a foreign country.
Mr. Busignies, in urging a limitedownership corporation, said the type
proposed by the administration would
result in an "impossible" administrative problem for the FCC.
With a satellite corporation independent of the carriers, he asked, "How can
the FCC establish two rates? Or impose loss-operations on the investors of
the satellite corporation? Or decide
what traffic will go to the present network or to the satellite system?"
He also suggested that, if the government wants to use the satellite system to advance foreign policy objectives, it should subsidize the system.
Developing a communications satellite
system with the speed demanded for
"prestige" purposes, he said, cannot be
accomplished economically.
Other witnesses this week include
Reps. Emanuel Celler (D-N.Y.) and
William F. Ryan (D-N.Y.), and officials of the National Aeronautics and
Space Administration.

legislation
until they see the language of the
moratorium to be offered by the
FCC.
Little Incentive ■ In urging support for the all-channel-set bill, the
President said that five out of six
home television receivers can receive
only vhf signals. This provides "little
incentive" for prospective broadcasters to invest in uhf stations, he

range of programs available."
The legislation, which would require television-set manufacturers to
build only 82-channel sets, is now
being examined by the Senate Communications Subcommittee and the
House Commerce Committee.
Its chances of passage, however,

said, adding, "The result is a sharply
restricted choice for consumers."
President Kennedy said the FCC
has concluded that the 12 vhf chan-

depend largely on the commission's
willingness to declare a moratorium
on deintermixture (Broadcasting,
March 12). The commission, which
calls the all-channel bill its No. 1
legislative proposal, is reported ready
to drop plans to substitute uhf for
vhf channels in eight markets. But
Congressmen whose home districts

tional television stations."
The all-channel set, he said, would
help television break bonds imposed
by the prevalance of vhf-only sets.
Together with federal aid to education, he said, enactment of the allchannel bill "will speed the full
realization of television's great potential." An etv measure is close to
final passage by Congress (Broadcasting, March 12).

are faced with deintermixture aren't
committing themselves to the trade

nels cannot provide an "effective and
genuinely competitive nationwide
television service, with adequate provision for local outlets and educa-
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Chicago

remembers

Certain pages on our calendar are underscored because they
are television days in Chicago especially remembered because of
the distinguished programs carried on WBKB.
Such days as:
THE DAY CHICAGO WAS ATTACKED -a two-hour documentary entitled
"Countdown: Is Chicago Defensible?"
THE DAYS STEVE ALLEN & ARCHIBALD MACLEISH CAME HOMEtwo in the unique series of programs entitled "Home Again."
THE DAY ALEX DREIER NAILED THE MUGGERS-a remarkable demonstration
of investigative journalism; the breaking of the Warren Culbertson mugging case.
THE DAY WBKB MISSED THE TWISTER-a frank admission of a failure to
believe radar; a determination to be on the alert in the future.
THE DAY ARGONNE OPENED ITS DOORS-a one-hour program, "Argonne
Revisited," showing the remarkable progress in making atoms work for peace.
These were special days on WBKB's calendar.
Chicagoans have learned that every day is a vital and exciting
day of timely and informative WBKB service to them.
Chicagoans have learned that this kind of programming can
come only from a television station whose people work in what we
like to call a "Climate of Creativity."
By the way, are your clients taking advantage of WBKB's
"Climate of Creativity?"
A GOOD
CHICAGO HABIT

WBKB
CHANNEL
CHICAGO':

An Owned-and-Operated Station of the American Broadcasting Company • A Division of American Broadcasting-Paramount Theaters, Inc.
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Trafficking in broadcast station licenses will be a thing of the past if a
new rule finalized by the FCC last
week is as effective as the agency hopes.
The commission announced that all
applications for approval of am, fm and
tv transfers, when the seller has owned
the station for less than three years,
will be subject to an automatic hearing, with certain exceptions. The decision was reached on a 5-2 vote, Commissioners Rosel H. Hyde and T. A. M.
Craven dissenting, the former with a
statement.
Unless there are extenuating circumstances, the sale of a station held for
a short time is "prima facie, inconsistent with the duties of the licensee
and the public interest," the commission said. The agency warned that it
intends to "embark upon a program of
intensified scrutiny" of station sales.
A so-called "three year rule" was
first proposed by the FCC 15 months
ago (Broadcasting, Dec. 12, 1960).
Last week's order finalizes staff instructions given early this year ( Broadcasting, Jan. 8).
The Hereafter ■ All sales applications
filed after this Friday (March 23) will
be subject to a hearing if the seller has
owned the station for less than three
years with these exceptions:
When the transfer involves (a) a
translator station only or (b) a proforma assignment of license or transfer of control; (c) when the seller has
made an affirmative, factual showing,
supported by affidavits, which establishes the lack of capital, death or disability of station principals or other
changed circumstances affecting the licensee which occur subsequent to his
initial ownership.
A hearing also would be automatic
in the case of a licensee who holds a
permit for a major change of facilities
which is not as yet operative and who
attempts to sell his station. If the new
construction has been made, however,
and the station is broadcasting with the
new facilities, the date for computing
the three-year period would revert to
the licensee's original grant.
Multiple owners will be hit, too —
those who attempt to sell a station they
have owned for more than three years
if they have purchased an additional
station within the magic three years.
That is, a multiple owner's three years
begins on the date he acquired his last
station for all the stations he owns, regardless of which station he wants to
sell.
Double Check ■ Even for sale ap62 (GOVERNMENT)

plications filed after the three-year
period, the Broadcast Bureau has been
ordered to examine them carefully for
characteristics of trafficking.
The commission said that the number of sales of stations owned less than
three years presents an important public interest question of whether communities are being deprived of the benefits which accrue through sustained
ownership. "Further, the commission
has a special obligation to insure that
rapid turnover does not constitute
trafficking in licenses," the agency said.
Absent a positive showing of unforeseen changed circumstances beyond a
licensee's control, the FCC said, the
agency will order hearings on sales
under the three-year period to "fully
explore and test . . . the material and
substantial questions presented as to
the extent of the licensee's compliance
with its responsibilities and the effect
of the transfer or assignment upon the
Such interest."
a procedure will enable the FCC
public
to determine whether more severe limitations should be placed on station
sales, the agency said. "This procedure
will serve as some deterrent to quick
transfers by licensees tempted to traffic
licenses."new rules, the FCC said,
in These
should not deter any sales by licensees
who have not engaged in activities suggestive of trafficking.
Brokers Not Concerned ■ Station

First year for Murrow
Last Thursday was Edward R.
Murrow's first anniversary as director of the U. S. Information
Agency, and the occasion was
marked by a reception given by
the Washington Chapter
of American
Women
in
Radio & Television. Staff
members of
the White
House, the
State Dept.
and USIA
were present,
as were diplomats, members of Congress and
broadcasting industry executives.
Among
the guests were Sens.
George Aiken (R-Vt.) and Maurine Neuberger (D-Ore.).

brokers, although opposing the new
rule as unnecessary, feel that it will not
substantially affect their business. Most
of the sales they handle would not fall
within the three-year statute, a broker
said last week. When the rulemaking
was first proposed in 1960, the FCC
maintained that of 318 applications for
sale approved over the previous nine
months, 196 of the stations sold had
been owned for less than three years.
And, the commission said, in a majority of the under-three-year sales, the
seller made a "substantial" profit.
In his dissent Commissioner Hyde
said neither statistics cited by the FCC
nor sales dating back to 1952 justify
the majority's conclusions. The FCC
decision "repeatedly refers to an alleged
accelerated trend" in station sales, he
said, though sales have merely increased
only in direct proportion to increases
in the total number of stations. "Actually the trend as measured by a percentage of the total number of stations
was downward during the years 1959
There is nothing to indicate service
1961."adversely affected by station
and been
has
sales, he said. "Any such assumption
would be in contradiction of the public
interest finding the commission has
made in each case." A more logical
way to deal with sales, if indeed there
are too many, would be to scrutinize
more carefully, he said.
Bureau
for

eh.

backs
10

moves

rehearing

In an Bureau
unusual last
move,
FCC's
Broadcast
week the
supported
petitions by two losing applicants for
a rehearing in the ch. 10 case in Tampa-St. Petersburg, Fla., to consider new
evidence. The hearing record was
closed in 1959.
The winning applicant, WTSP-TV
Inc., countered that if any party misrepresented facts, it was the City of
St. Petersburg or Florida Gulfcoast
Broadcasters Inc. in petitions for rehearing (Broadcasting, Feb. 26). They
charged WTSP-TV erroneously represented its past broadcast record, among
others. City and Gulfcoast charged that
WLCY St. Petersburg, owned by N.
Joe, Farris E. and Sam G. Rahall — ■
who also own over 75% of WTSP-TV
— dropped much of its public service
programming and reverted to a music
hearing.
and news format soon after the tv
The Broadcast Bureau said that City
(which owns WSUN-TV St. Petersburg
on ch. 38) and Gulfcoast have met all
the requirements for a rehearing in the
"razor-thin" (3-2) decision. WTSP-TV
Inc.'s programming record at WLCY
was the determining factor in the grant,
the bureau said, and that programming
BROADCASTING, March 19, 1962

has undergone a "radical change" since
the hearing.

EIA group

"WLCY is no longer a station with
a record of considerable time devoted
to live, religious, discussion and
cultural programming," the bureau
The bases upon which WLCY-TV
the comparative decision have

on

FCC

against

week reiterated its opposition to legislation to require all-channel television sets. The division's 17-member executive committee acted with
only two dissenting votes, not identified.
The vote came after members
heard L. M. Sandwick, staff director
of the unit, report on a study of uhf
station failures and the availability
of uhf receivers. Mr. Sandwick
found, he said, that there is no connection between them.
Mr. Sandwick was authorized to
pursue a plan to establish a government-industry committee on allocations, reception, dealers and servicemen's education and other uhf-vhf
problems. The project would be
under the aegis of the commerce
committees of the Senate and House
of Representatives and was sug-

silent

set bill
gested several weeks ago by Mr.
Sandwick, testifying before the two
committees.
The EIA meeting was one of a
series in Washington last week as
part of the EIA Spring Conference.
Other activities:
■ The Consumer Products Division elected to its executive committee, to fill three vacancies — Armin
E. Allen, Philco; George Conner,
Sylvania, and Grant Gardner, WellsGardner.
■ Brig. Gen. David Sarnoff, RCA
board chairman, was honored by
the association on the 55th anniversary of his entrance into the electronics industry. He was given a
scroll.
■ A symposium on television —
radio — phonographs was scheduled
for the National Music Merchants
convention in New York. EIA Day
will be June 26.

fee proposal

Amateur radio operators, business
concerns, state and municipal governments have protested to the FCC

official has been submitted by broadcasters.
One amateur supported fees for radio services, such as broadcast stations
and business radio which operate for
profit, but said the fee schedule would

against the agency's proposal to charge
a fee for applications for all services
(Broadcasting, Feb. 19). But nothing
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work undue hardships on amateurs. He
noted amateurs perform public service
in times of emergency and that they
police their own radiation in an efficient
manner that saves the FCC a substantial sum of money in monitoring fees.
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The Electronic Industries Assn.'s
Consumer Products Division last

agrisaid.
won
been

"wiped out," the bureau said.
The bureau took issue with a pleading by Gulfcoast that the 3-2 vote, with
two abstentions, did not constitute a
legal decision.
The Rebuttal ■ WTSP-TV Inc. said
that even if the evidence relied on by
City and Gulfcoast is proved in a rehearing, itwould not affect the basis
of the FCC's decision.
WTSP-TV made the point that it is
not the licensee of WLCY, an inference
it said had been drawn by the other
parties. Every program discontinued on
WLCY was made up for at other places
in the schedule, WTSP-TV said.
Broadcasters
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corrective action upon being informed
of such violations, and possible financial unfitness. WLOV has authority to
remain silent until May 15.
■ Designated for hearing the application of Triangle Publications Inc. to
change transmitter location, increase
antenna height and install a directional
antenna system for WNHC-TV (ch. 8)
New Haven. The commission made
Springfield Tv Bcstg. Corp. (WWLP
[TV], ch. 2) Springfield, Mass., and
Connecticut Tv Inc. (WHNB-TV, ch.
ing.
30) New Britain, Conn., who filed opposing petition, parties to the proceed-

SWAPPING
Johnson

SPACE

urges exchange

on international

Morgan essay winners visit White House
A visit with President John F.
cyclopaedia Britannica. Eight semifinalists also receive the Britannica
Kennedy March 6 climaxed a
set.
three-day trip to New York and
Most of the $2,700 for the tuition
Washington for the two winners of
scholarships was contributed by
the 1961 Edward P. Morgan Essay
more than 60 affiliated and owned
Contest. Selected from nearly 1,000
undergraduate college students, they
stations of ABC Radio (Broadcastare Carol M. Burns, a senior at Reed
ing, Jan. 15). AFL-CIO, sponsor of
College, Portland, Ore., and Gerald
the network's Edward P. Morgan
and the News, contributed $500, and
Thomas Bongard, a junior at the
College of St. Thomas, St. Paul,
other cash gifts were made by FurMinn.
man & Feiner Adv. and by Mr.
Morgan.
Each receives a $1,350 scholarWith the President (above) are
ship for graduate study; the expensesMiss Burns, Mr. Bongard and ABC
paid visit to New York and Washcommentator Morgan.
ington, and a complete set of En-

Congress

must

receive

required data-JFK
President Kennedy said last week
that an administration official must provide Congress the information it requests unless he personally invokes the
doctrine of executive privilege.
In response to a letter from Rep.
John E. Moss (D-Calif.), chairman of
the House Freedom of Information
subcommittee, the President said, "Executive privilege can be invoked only
by the President and will not be used
without specific presidential approval."
Rep. Moss had raised the question
in connection with the President's order
to Secretary of Defense Robert S. McNamara to withhold certain information sought by a Senate Armed Forces
subcommittee investigating "muzzling"
of military brass. The subcommittee
wanted to know which department
censors had worked on which speeches.
Rep. Moss asked for further "clarification." He said a similar letter from
64 (GOVERNMENT)

former President Eisenhower in 1954
had led "to a rash of restrictions on
government information." This was in
reference to a letter to then Secretary
of Defense Charles E. Wilson during
the Army-McCarthy hearings.
In his reply, President Kennedy said
his letter to Secretary McNamara
"made it clear that the directive to
refuse to make certain specific information available to a special subcommittee of the Senate Armed Services
Committee was limited to that specific
request." Each case, he said, "must
be judged on its merits."
The

FCC

last week...

■ Terminated proceeding on the revocation of license of WLOV (FM)
Cranston, R. I. Neighborly Bcstg. Inc.,
licensee, has 30 days to file a statement
denying or seeking to mitigate charges
of misrepresentation of fact, remaining
silent or operating at reduced power
without authorization, failure to take

DATA

basis

Vice President Lyndon Johnson has
called for a world-wide sharing of technical knowledge on space communications as a necessary step to launching
an internationally owned communications satellite system. He spoke at the
opening meeting in Washington of an
International
Telecommunications Union study group.
The vice president told the delegates
of some 20 countries, including the
Soviet Union, that the U. S. would show
them records of its advances and invite
them to see "some" of its approaches
to a space communications system. In
return, he said, the U. S. seeks their
views and advice.
Mr. Johnson, chairman of the National Aeronautics and Space Council,
of the ITU's
as members
spoke Monday Radio
International
Consultative
Committee began two weeks of study on
frequencies and other technical problems involved in inaugurating a communications satellite system. The delegates' technical recommendations will
be forwarded to an IRCC plenary session to be held in New Delhi, India,
next January. The report adopted there
will be sent on to the ITU conference
on space communications scheduled
for Geneva in the fall of 1963.
In his remarks, Vice President Johnson said space communication has become a vital necessity because of "an
impending
traffic But
jam" while
in conventional
radio
channels.
there has
been much talk of developing an international satellite system, he said, there
has not been sufficient action.
"We

must not only desire cooperation," he said, "we must take positive
steps to achieve it." He said the IRCC
meeting represented "the first formal
step at an international governmental
level by which we can deal with some
of the technical problems presented by
the new challenges."
BROADCASTING, March 19, 1962

PROGRAMMING
MCA

Tv

to

off-network

syndicate
re-runs

MCA

TV Film Syndication is continuing its policy of releasing network
series for sale to stations and last week
announced that the one-hour Thriller
and Frontier Circus and the half-hour
Wells Fargo have been placed in syndication (Closed Circuit, March 12).
A company spokesman said that before the end of 1962, MCA TV plans
to place two additional hour and another
half-hour network series in syndication.
Other off-network programs MCA TV
already has in syndication are Riverboat,
Suspicion, Overland Trail, Cimarron
City, M-Squad, Dragnet and Love That
Bob.
MCA TV is supporting release of the
latest off-network shows with a $250,000
advertising-promotion budget, an official
reported. Thriller consists of 67 hours
and currently is on NBC-TV (Mon., 1010:30 P.M.). Frontier Circus covers 26
hours and is on CBS-TV (Thur., 8-9
P.M.). The half-hour version of Wells
Fargo was on NBC-TV until last September and 167 episodes are being
offered to stations.
MCA TV already has sold Thriller
and Frontier Circus in certain markets.
Stations which have bought Thriller are
WPIX (TV) New York, WGN-TV
Chicago, KTTV (TV) Los Angeles,
WWJ-TV Detroit, WB EN-TV Buffalo,
KVOA-TV Tucson, KSHO-TV Las
Vegas, KOOL-TV Phoenix and WPTA
(TV) Fort Wayne. Frontier Circus has
been bought by WPIX, WPTA, KSHOTV and WBAP-TV Fort Worth-Dallas.

TAC

plans

agriculture

;w7
FERGUSON

GENERATORS
COMPLETELY
TRANSISTORIZED
ADVANCED

DIGITAL

CIRCUITRY
FULLY AUTOMATIC
'SYNC-LOCK'
MINIMUM

MAINTENANCE

MULTI-STANDARD
OPERATION

The unique digital design provides
accurate operation with no need
for any adjustments. The fully
automatic sync-lock can be controlled from the front panel or
remotely. The field phasing is automatically carried out by the shortest route.
This fully transistorized equipment
is reliable, compact and robust.
Conservative component ratings

to add
programs

Television Affiliates Corp., which has
functioned since January as a station
membership organization for the exchange of local documentary-educational-cultural tvprograms, is extending
its service on April 1 by offering members locally-produced shows in the field
of agriculture. TAC is a subsidiary of
the Trans-Lux Corp.
Robert Weisberg, TAC vice president,
reported last week that by April 1 the
organization's 25 members will be offered 15 films on various facets of agriculture which have been produced by
TAC stations. He noted that the programs will be provided to TAC subscribers at no extra charge. (TAC has an annual membership fee, depending on the
size of the market in which the station
operates.)
The suggestion for an Agricultural
Program Exchange was made by Burke
BROADCASTING, March 19, 1962

SYNC-PULSE

used in conjunction with non critical circuit arrangements ensure
excellent reliability without frequent maintenance. Change of
standard is achieved by replacing
6-8 printed boards in the generator. The printed board construction affords easy accessibility.
For the best and most modern broadcast systems and
supplies, look to VISUAL - your SOURCE for Superior
Equipment from Specialist Manufacturers.
Write today for complete technical specifications.
VISUAL
Keeps You in View!

ELECTRONICS
CORPORATION
65

Ormsby, program director of K.OGOTV San Diego. Programs designed for

Hattiesburg-Laurel, Miss. Now
proximately 103 markets.

exchange should be "of general interest
and three to seven minutes in length,"
according to Mr. Weisberg. Producing
stations will earn credit toward revenue

Keyhole (Ziv-UA): Sold to WJ ACTV Johnstown-Altoona, Pa.; WSAZTV Huntington, W. Va.; WGAL-TV
Lancaster, Pa.; First Federal Savings &
Loan Assn. for WSUN-TV Tampa-St.
Petersburg, Fla.; Hartz Davies for
WINK-TV Ft. Myers, Fla., and Kroger
Co. for WLWT (TV) Cincinnati. Now
in 43 markets.

for farm programs as well as documentary-educational-cultural shows, he said.
Documentary

on communism

In its first major effort in the nonbroadcast field, CBS Films Inc. has
been engaged by the U.S. Dept. of Defense to produce a 45-minute documentary program on the history and
objectives of communism. The film is
intended for showing at U.S. military
installations in this country and throughout the world.
Robert F. Lewine, vice president for
programming, CBS Films, will serve as
executive producer of the film, tentatively titled The Road to the Wall.
Robert Saudek has been named by Mr.
Lewine as producer. The film is expected to be completed by mid-April.
Film sales...
Films of the Fifties Vol. 3 (Warner
Bros, features) (Seven Arts Assoc.):
Sold to WISH-TV Indianapolis; WREXTV Rexford, 111., and WKZO-TV Grand
Rapids-Kalamazoo, Mich. Now in 25
markets. Vol. 1 sold to WDAY-TV
Fargo, N. D. Now in 122 markets.

Everglades (Ziv - UA) : Sold to
WH EC-TV Rochester, N. Y.; KALBTV Alexandria, La., and WDAM-TV

COLORCAST

I NG

Here are the next 10 days of network color
shows (all times are EST).
NBC-TV:
March 19-23, 26-28 (6-6:30 a.m.) Continental Classroom, probability and statistics.
March 19-23, 26-28 (6:30-7 a.m.) Continental Classroom, American government.
March 19-23, 26-28 (10:30-11 a.m.) Play
Your Hunch, part.
March 19-23, 26-28 (11-11:30 a.m.) The
Price Is Right, part.
March 19-23, 26-28 (12-12:30 p.m.) Your
First Impression, part.
March 19-23, 26-28 (8:30-9 p.m.) The Price
Is Right, P. Lorillard through Lennen & Newell; American Home Products through Ted
Bates.
March 19 (9-10 p.m.) Arthur Freed's Hollywood Melody, Chrysler through Leo Burnett.
March 20, 27 (7:30-8:30 p.m.) Laramie,
part.
March 21, 28 (9-10 p.m.) Perry Como's
Kraft Music Hall, Kraft through J. Walter
Thompson.
March 21, 28 (10-10:30 p.m.) Bob Newhart
Show, Sealtest through N. W. Ayer; BeechNut through Young & Rubicam.
March 21, 28 (10:30-11 p.m.) David Brinkley's Journal, Douglas Fir Plywood Assn.
66 (PROGRAMMING)

Ripcord (Ziv-UA):
TV Rochester, N. Y.;
andria, La.; Standard
for WKZO-TV Grand

UAA

in ap-

Sold to WHECKALB-TV AlexOil of Indiana
Rapids-Kalama-

READIES

30

zoo, Mich.; Koontz Creamery for WJZTV Baltimore, and Kehoe Tire Co. for
WTOC-TV Savannah, Ga. Now in approximately 180 markets.
Science Fiction Features (Allied Arts
Tv Corp. ) : Package of 20 feature films
has been sold to WOR-TV New York;
KTVI (TV) St. Louis; KTKV (TV)
Phoenix, Ariz.; WWLP (TV) Springfield, Mass.; WBNS-TV Columbus,
Ohio; KSHO-TV Las Vegas, Nev.;
WNBQ (TV) Chicago; WHNB-TV
New Britain, Conn.; WCKT (TV) Miami and KGUN-TV Tucson, Ariz. Now
in 10 markets.

POST-'50

FEATURES

It'll bring total to more than 200 UA post-'48s in tv
five salesmen on both the east and
United Artists Assoc. will put 30
west coasts, to meet the increasing
post-'50 United Artists feature films involume of business in recent months,
to distribution shortly, Erwin H. Ezzes,
he said. Sales in the first two months
executive vice president, reported last
of 1962 were up 40% over the same
week.
1961 period, he said.
Mr. Ezzes said
UAA's shipping and inspection dethe feature packpartments have been combined in Cinage will present
cinnati with those of its sister comsuch stars as Frank
pany, Ziv-United Artists, forming "the
Sinatra, Robert
largest
service
facility in the industry,"
Mitchum, Joanne
Mr. Ezzes
claimed.
Woodward, Richard Boone, Clark
Program notes...
Ezzes
Gable, Eartha Kitt,
Van Johnson and
Program service ■ Hollywood TeleJulie London. It will make a total of
vision Service has registered two new
titles, Adventure Serial Theatre of the
more than 200 post-'48 United Artists
features in tv distribution, he added.
50 's and Action Theatre of the 50' s, as
UAA plans to add at least three to
trademarks for groups of theatrical
movies it is offering to tv stations, packaged according to their program needs.
Adventure Serial Theatre has been
sold to KPAC-TV Port Arthur, Tex.,
through Cunningham & Walsh; Mead-Johnson
and KFLY-TV Lafayette, La., and
through Kenyon & Eckhardt.
Action
Theatre has been sold to WSILMarch 23 (9:30-10:30 p.m.) The Dinah
Shore Show, American Dairy through CompTV Harrisburg, La., and to KSWB-TV
ton; S&H Green Stamps through Sullivan,
Elk City, Okla.
Stauffer, Colwell & Bayles.
Rights awarded ■ Distribution rights
March 24 (7:30-8:30 p.m.) Tales of Wells
Fargo, American Tobacco through Sullivan,
to Slimnastics, the daily exercise show
Stauffer, Colwell & Bayles, and part.
over WNBC-TV New York (9-9:15
March 24 (9:30-10 a.m.) Pip The Piper,
a.m. EST), have been awarded to IndeGeneral
Sample. Mills through Dancer-Fitzgeraldpendent Television Corp. New Merritt
Enterprises, owner of the show, will
March 24 (10-10:30 a.m.) Shari Lewis
make available a minimum of 130
Show, Nabisco through Kenyon & Eckhardt.
filmed programs to ITC under the agreeMarch 24 (10:30-11 a.m.) King Leonardo
ment.
and His Short Subjects, General Mills
through Dancer-Fitzgerald-Sample.
co-op.
March 25 (6-6:30 p.m.) Meet the Press,
Package deal ■ KTLA (TV) Los Angeles has purchased Hollywood TeleMarch 25 (7-7:30 p.m.) The Bullwinkle
Show, part.
vision Service's Constellation, a package
of
70 post-'48 theatrical movies
March 25World
(7:30-8:30
Disney's
Wonderful
of Color,p.m.)
RCA Walt
arid Eastman
which cost over $100 million to proKodak through J. Walter Thompson.
duce. The stations says the films had
March 25 (3-4:40 p.m.) NBC Opera, sust.
their first tv run on NBC, which also
March 25 (4:40-5 p.m.) Sunday Concert,
sust.
provided a "major write-off" but only
March 29 (10-11 p.m.) Sing Along With
a limited exposure, since "network stations must program motion pictures in
Mitch, Ballantine through William Esty;
Buick through Burnett; R. J. Reynolds
through Esty.
Australian
fringe
time."series ■ An Australian tv
BROADCASTING, March 19, 1962
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show called ANZAC is now available
tor syndication in this country from
Amalgamated Television Services Pty.
The filmed series of 26 half-hour episodes is being distributed by Peter M.
Robeck & Co., 230 Park Avenue, New

'Laissez faire' in tv

A majority of Americans regards more government control
as worse than current programming on tv, a recent national survey indicates.
The McClure Newspaper Syn-

York. The program's title is derived
from initials of Australian and New
Zealand Army Corps.

dicate says that in its "What
Americans Think" poll, 61.3% of
the people questioned believed the
FCC should not be given greater
control over tv programming and
that the present situation should
be left as it is. However, 27.4%

'Space' film in orbit ■ Association
Telefilms, New York, has prints of
"Mastery of Space," a 58-minute color
documentary on the Project Mercury
man-in-space program and Col. John
Cilenn's
orbital
flight, and
readystations.
for distribution to tv
networks
The
program is a National Aeronautics &
Space Administration production.

favored more regulation. The remaining 11.3% were classified
"don't know," although few members of this group were without
opinions. Many expressed dissatisfaction with present programming but were unsure of how
best to deal with the problem, according to Jack Boyle, poll director.

Cultural entertainment ■ The Italian
Historical Society of America has
awarded citations to RKO-General and
Distillerie Stock, U. S. A., broadcaster
and sponsor respectively of The Golden
World of Opera, for "outstanding
achievement in the field of television
cultural entertainment." The program
is a series of 90-minute filmed operas
being shown on RKO General's WORTV New York (Sundays 7:30-9 p.m.).
Public service spots ■ Singer-actress
Anna Maria AJberghetti and actor Troy
Donahue have taped and filmed a series

NO
CAN

ONE

of radio and tv spot announcements for
YOU (Youth Out for UNICEF), an international good-will project for teenagers, co-sponsored by Seventeen magazine and the U. S. Committee for
UNICEF. One 60-second and three 30-

THAT

of all the

STATEMENT!
TV
• • • • •

stations

in the Pacific
Northwest

3*9
only KTNT-TV
includes
... JUST

Package of specials ■ Sterling Television Co., New York, is planning
to syndicate a package of 26 onehour programs entitled The Special of
the Week. It will include "the best of
past tv specials" produced in association with its affiliate, Wolper-Sterling
Productions, and new programs made
especially for the series. The first outside acquisition for the package is the
Pierre Crenesse production of "Invitation to Paris," starring Maurice Chevalier. The Wolper-Sterling programs include: "The Legend of Rudolph Valentino," "Biography of a Baseball
Rookie" and "The Greatest Athlete in
the World," the story of Rafer Johnson.
PR at work ■ Contributions of public
relations and advertising to the American standard of living will be highlighted in Scope Unlimited, Sunday, 1010:30 a.m., on KRLA Pasadena, Calif.
In the first broadcast, Sunday, Feb. 11,
Joe Alvin, president, Joe Alvin Co.,
spoke on technological pr and phychological warfare; Jim Bishop, president,
Bishop & Assoc., on general pr; Natalie
Schilling, pr director, Gillette Labs., on
new product introduction.
Best seller ■ David L. Wolper Productions has acquired tv, radio and motion

ELSE

MAKE

second spots by each of the stars will
be distributed to radio stations, and a
one-minute 16mm strip by each will
be sent to tv stations.

cities

US!
•

M

all
in its

W A"
A II contour
*SEATTLE TACOMA EVERETT
BREMERTON OLYMPIA

Before you buy television
in the Pacific Northwest,
consider this one basic fact: Only KTNT-TV in
this area includes five major cities of Western
Washington within its "A" contour, and KTNTTV's tower is ideally located to beam a clear
signal to al[ of this major market.
Ask your WEED TELEVISION man about dozens
of other reasons you should include KTNT-TV
in your advertising plans.

kEBtv,
CHANNEL 11 >
CBS for Seattle, Tacoma
and Puget Sound area
Studios in Seattle and Tacoma

picture rights to Theodore H. White's
best-selling book, The Making of the
President, 1960, and will produce two
60-minute tv documentary specials
based on the book. Production started
March 5, with Jack Haley Jr. and
Mel Stuart as co-producers and Mr.
Wolper as executive producer. The
film will also be used as a theatrical
feature abroad and will be made available to schools, colleges, clubs and
libraries, Mr. Wolper said.
Free film ■ "A Child Across the Sea,"
the story of a 10-year-old Chinese boy
and his family who escape through the
Bamboo Curtain, is available to tv stations on loan from Association Films
Inc., New York. The 16mm film, HV2
minutes in length, may be obtained
from

Association Films' regional libraries in Ridgefield, N.J., La Grange,

Movie bio ■ NBC-TV will trace the history of a movie from inception to world
premiere on Du Pont Show of the
Week, Sunday, May 6 (10-11 p.m.
EST). Called "Biography of a Movie,"
the program will examine the United
Artists film, "Road to Hong Kong,"
which is scheduled for release in the
spring. The program will be produced
by David Wolper Productions Inc.
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"Our RCA TV Tape System has given us tremendous
production flexibility— especially since we are also using
dramatic RCA Special Effects. It's the equivalent of a
large production staff in itself. These sales extras we
gained started a trend to 'K-7' for local commercials. We
consider RCA TV Tape our most profitable investment
date."
to For
production flexibility RCA TV Tape Recorders
offer these operating features: A central control panel
puts the entire operation at your fingertips. A continuously variable speed control enables you to slow down

TV

KVII-TV,

Tape

to

AM ARILLO,

KVII"
TEXAS

until audio becomes intelligible for cueing. Simultaneous
control track monitoring assures a control-track as you
record. You get simultaneous audio playback. And you'll
save time, re-makes, and add a new dimension in your
TV Tape productions.
The acceptance of RCA TV Tape reflects the technical
excellence of the equipment and the special brand of
service given to customers. Call your RCA Representative with confidence. Or write to RCA, Broadcast and
Television Equipment, Dept. FC-22, Building 15-5,
Camden, N.J.

The Most Trusted Name

in Television

SPECIAL

UPS
Three
how

AND
u outlets
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high

DOWNS
in mountainous

band

service

To see how uhf really works in uhf-only markets,
BROADCASTING decided to take a close look at
three true uhf islands. Last week Senior Editor

Nature's gift of soaring ridges and
strung-out valleys provides the area
with one of the nation's gorgeous recreation areas. It also confronts television with one of its most difficult signal problems.
A decade ago they said it couldn't
be done when this hilly market was
assigned channels in the then untried
uhf band. But in the spring of 1956
a Broadcasting inspection tour up and

DON'T
Northeast

overcomes

The deintermixture argument in Washington gets
hotter each week. An all-uhf system is advocated
avidly by some, opposed violently by others —
especially those comfortably fixed in established
vhf markets with vhf transmitters.

The high ranges and populous valleys of Northeast Pennsylvania pay
a daily testimonial to the power of
uhf to deliver television service in
mountain country and to the desire of
90% of the families to receive it.
Three uhf stations in Scranton and
Wilkes-Barre, market center for the
Northeast Pennsylvania quadrant and
the southern tier of New York, provide the only area-wide medium available to IV2 million people in 22 counties located within 150 miles of a fourth
of the U. S. population.

REPORT

Pennsylvania

physical

UHF
show

obstacles

J. Frank Beatty gave his impressions of two uhf
markets in the flat country of Northern Indiana —
South Bend-Elkhart and Fort Wayne. He found
uhf had made tremendous progress since 1956,
when Northern Indiana was first assayed.
This week BROADCASTING presents his findings
in one of the toughest markets for uhf signals —
the rugged terrain of Northeast Pennsylvania.

down the valleys and across the hills
showed that uhf, supported by the ingenious devices of electronic science,
was doing the very job for this 46th
U.S. market that had once been declared impossible (Broadcasting, May
14, 1956).
Six years later a return visit to the
country of hills, lakes, valleys, rivers
and trees reveals all but a small minority of homes can receive service
from the three Scranton and WilkesBarre stations— WBRE-TV, WDAUTV and WNEP-TV. How they get this
service is a story that blends the engineering, management and operating
achievements of factories, station personnel, cable systems, agencies and
servicemen.
Million-Watt Beginning ■ Scranton
and Wilkes-Barre are the birthplace of
applied megawatt television. The three
stations combine electronic muscle and
hilltop antennas to spread their service
within and beyond an average 50-mile

Uhf profile in Scranton and Wilkes-Barre
Here are the facilities facts of
50-gain antenna. Has emitted 2
the three uhf stations in Scranton
megawatt signal experimentally.
and Wilkes-Barre:
WNEP-TV Scranton (transWBRE-TV Wilkes-Barre — ch.
mitter in Wilkes-Barre) — ch. 16;
1.7 megawatt maximum radiated
28; 1 megawatt maximum radiated power (589 kw horizontal);
power (537 kw horizontal); ABCTV network base hourly rate
NBC-TV network base hourly
rate $625; 20-second spot $120.
$600; 20-second spot $160. Rep
Rep. Katz. Wholly owned by
Petry. Wholly owned by TransLouis G. and David M. Balticontinent Television Corp. which
more. RCA 25 kw amplifier, 46recently acquired 20% stock ingain antenna.
terest owned by William W.
Scranton and 20% owned by
WDAU-TV Scranton— ch. 22;
1 megawatt maximum radiated
Wyoming Valley Broadcasting Co.
Transcontinent in 1958 bought
power (447 kw horizontal); CBSTV base hourly rate $600; 2060% of merged WARM-TV
second spot $125. Rep H-R TelScranton (ch. 16) and WILK-TV
evision. Wholly owned by Mrs.
Wilkes-Barre (ch. 34). GE 45
M. E. Megargee and family. GE
kw amplifier using 15 kw from
the tubes to put out 60 kw, 30two-section 45 kw amplifier with
sections operated alternate days,
gain antenna.
70

DETER

plus area of reliable service.
Shadow pockets? Of course, but
often they're little and well scattered.
This same problem would vex vhf too,
some engineers point out. In any event,
where uhf signals can't get behind hills
one of 80-odd community cable systems can (see coverage story page 76,
cable story page 77).
The result: practically complete coverage of a market whose indicators are
described by station operators as paralleling those of Syracuse, N.Y.
A

motor tour deep into the Wyoming and Lackawanna valleys and
beyond shows uhf antennas all around,
even in homes having community cable
connections.
It's a well-served area whose megawatt signals haven't yet learned of the
gloomy predictions of a past engineering era.
Six years ago Broadcasting found two
megawatt and two 250 kw uhf stations
putting out good signals from 25 miles
upward, depending on terrain (see facilities story this page). They had 90%
uhf conversion in the central cities
where no reliable outside service was
available. Beyond 25 miles the shadow
problems intensified, a technical handicap often overcome by fancy rooftop antennas or community antenna
systems.
Losses in '56 ■ The four stations as
a group were operating in the red at
that time (see finance story, page 75),
though they were reaching over 80%
of the L&L audience (Lackawanna and
Luzerne counties), aided by community antenna circulation.
In 1956 the populous valleys, where
90% of people live, were well served
within 25 miles (aside from numerous,
scattered nulls) by off-air uhf from the
four stations then operating.
The two stations putting out megawatt signals in 1956 were WILK-TV
and WBRE-TV; two (WGBI-TV and
WARM-TV)
had about a fourth of
BROADCASTING, March 19, 1962
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that power. The increase to megawatt
power was costly but worth the extra
expense in view of the shadows that
were filled and the added distance.
Four-fold increases in power strength
were found to add 6 db to the signals.
Much has happened since 1956:
■ The four stations as a whole were
losing money then, three are making
money now. Total broadcast revenue
is up 44%.
■ The 100,000-plus community cable
sets carrying Scranton and Wilk.esBarre service provide four times the
1956 cable circulation of 25,000, or
aboul a third of all tv home circulation
delivered b\ the Scranton and WilkcsBarre stations.
Four important developments similar
to the trends in South Bend-Elkhart
and Fort Wayne, lnd., (Broadcasting,
March 12) have occurred:
■ Signals are better and stonger.
■ Servicemen have solved most of
their problems.
■ Receiving sets are improved.
■ The number of tv homes is larger.
■ Transmitters are more efficient.
■ Programming is better.
■ The distance uhf signals are re-

filled.

ceived is greater: shadows are being

The basic facts of potential circulation are stated this way in the latest
American Research Bureau survey
(November 1961):
■ Only 4% of metropolitan area's
tune-in is to outside ("other") stations
■ 417,800 homes in survey area
■ 376,000 tv homes in survey area
■ 156,100 tv homes in metropolitan
area
The stations have faced two special
problems in their national time-selling
campaigns. First, the turnover in
agency buyers aggravates the difficulty
of keeping this group informed on uhf
and its service. Second, many buyers
don't understand cable circulation.
The cable segment of the Scranton
and Wilkes-Barre audience is extremely important but it has a few minus
as well as plus traits. On the minus
side: Not all cable systems within reach
carry all three stations; not all the
cable systems do a superior technical
job of delivering the signal, and finally
the uhf service must compete with
anywhere from two to eight other
services delivered to a cable subscriber.

The usual practice is to convert uhf
signals to vhf for delivery along with
Philadelphia and/or New York vhf
stations, (see cable story page 77.)
What do agencies and advertisers
think of uhf coverage?
The three uhf stations cover an area
ranging from Williamsport 75 miles
to the west, to Stroudsburg, 45 miles
to the east and Sunbury, 65 miles to
the southwest, in addition to communities toward Reading and AllentownBethlehem, according to Henry W.
Gann, president of Gann Adv., Scranton.A client, Scranton Dry Goods, uses
30 to 35 spots a week, mostly for
specific items or events. This department store, described as the largest in
the area, will celebrate its fifth birthday of intensive television use next
month. Other Gann accounts on local
uhf include Gibbons beer, which has
used some color spots during color telecasts of baseball games.
"We use a lot of uhf television," Mr.
Gann said, "on the three strong stations that serve this area." He's a color
booster. "I couldn't ask for a better
home color set," he said. "In four years
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Jervis'

New ARB total audience listing puts WilkesBarre - Scranton ahead of such big "V" markets
as Binghamton, Rochester, Johnstown, Lancaster,
Richmond.
Equal in value to Syracuse in all statistics as a
prime test market. Ask the Katz Agency, Inc.,
and Hardingham Broadcast Services for details.
And

WBRE-TV

is the LEADER:

• First TV Station In The Area
• First With All Color Facilities
• First With Video Tape
• First and Finest Facilities
• First Million Watt Station in the World
and Even
• First in the Nielsen Ratings!
And Now Represented by the
FIRST in Representatives ■
The KATZ AGENCY, INC.
WW

UP

WBRE-TV

WILKES-BARRE
NBC Affiliate
Represented by:
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David M. Baltimore
Vice President & Genera! Manager
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two Wilkes-Barre transmitters and
30 from Scranton.
Residents of West Nanticoke
sometimes have several antennas to
help them get uhf signals blocked by
a 700-foot hill, switching antennas
with the seasons or when the uhf
bounce changes — an annoying trick
when reception is fickle. Some parts
of Shickshinny get off-air reception.
Shickshinny Tv Co., a cable firm,
claims over 400 subscribers. Some
engineers and servicemen believe vhf
would have the same shadow problems besides serious ghosting.
Recently 30 families in West Nanticoke complained to tv stations they
were getting horrible noises that
ruined reception. Chester Sawicki,
WNEP-TV Scranton assistant engineering manager, sent a technical
crew that soon found the villain —
the 6AF4 tube in the front end of
an older receiver in a home. A new
tube ended the trouble.

Here's a severe problem:
An air view of the winding Susquehanna and its bordering mountains
illustrates one of the unique problems faced — and usually solved —
by uhf in the hill country served by
Scranton and Wilkes-Barre stations.

I've only had to replace a few tubes."
Ann Koplin, sales promotion director of Scranton Dry Goods, said the
store is the largest retail user of television in that part of the state. "We're
consistent tv buyers," she said. "Mostly
we buy adjacencies on the best programs. For our 50th anniversary sale
we have bought all the available IDs
and chain breaks. Television gets 20%
of our advertising budget. We know
we get results from our one-day specials."
Donald Smith, vice president of
Lynn Organization, Wilkes-Barre agency, said that except for scattered little
pockets the three stations cover the
Sunbury - Williamsport - southern New
York area and the Hazleton region. He
said Philadelphia competition must be
considered southeast of Hazelton but
explained, "You can't buy Philadelphia
for the sake of Hazelton." He said
people on the northern slopes can get
Binghamton, N.Y.
Wise Choice ■ The agency uses "a
lot of tv," Mr. Smith said, for Wise
potato chips and local clients. The
blindest pocket is likely to get one of
the three stations, he explained. "They
really go after it," he added. Homes
on high mountain tops can often get
Philadelphia.
74

"The market — the northeast quad(SPECIAL REPORT)

At the bottom is part of West Nanticoke. Looking down river (up the
photo) is the Hunlock Creek power
plant of United Gas Improvement
Co. At the top is a bit of Shickshinny, about 15 air miles from the

rant of Pennsylvania — is 98% uhf,"
Mr. Smith said. He observed that many
business people feel the uhf picture is
superior to vhf in fidelity.
Station managers are enthusiastic
about the progress of their uhf operations in the last six years.
Mrs. Douglas Holcomb, vice president-general manager of WDAU-TV,
said all types of business — network,
spot and local — have gone up conspicuously since Broadcasting examined
this mountain-country uhf territory six
years ago. Rates have gone up and
power has been boosted to a megawatt. The station is tooled up for 2
megawatt operation and for a time
operated with this power on an experimental basis.
"Our cable connections passed the
100,000 mark over a year ago," Mrs.
Holcomb said. "WDAU-TV was the
first station to exploit this important
market by setting up a department to
maintain close relations with catv operators. This includes personal calls and
on-air promotion of cable systems.
"We're still increasing our distant
circulation as more community projects
are built, and as older circuits grow in
number of connections and add our
programs. Recently we added Oxford,
N.Y., 85 miles; Delhi, N.Y., 85 miles,
and New Monroeton, Pa., 75 miles.

Uhf stations are pleased at progress in receiving sets in recent years
but believe that if manufacturers
made all-channel sets exclusively, they
would put more money and time into
development of better sets. The result, they add, would be an easing of
the uhf shadow problem as well
as more distant and better reception.

While the signal tends to run through
the valleys
the southwest,
ceived to
off-the-air
15 miles we're
north reof
Binghamton, 60 miles, where there is
no serious terrain problem."
Mr. Holcomb, WDAU-TV advertising and promotion director, said people in Northeastern Pennsylvania
"know no other form of television."
He added that pictures technically superior to those of vhf are delivered
by the higher-frequency medium. Commenting on the continued growth of
the cables, he said that the Elmira,
N.Y., cable system, for example, had
grown from 2,800 to 4,200 connections
since last summer.
WDAU-TV finds first-quarter broadcast sales running ahead of last year.
Mr. Holcomb stressed the 22-county
coverage of uhf stations in Pennsylvania and the southern tier of New
York.
Uniting Factor ■ David M. Baltimore,
general manager of WBRE-TV, said
television has united the markets of
Wilkes-Barre and Scranton. Six years
ago WBRE-TV was starting to overcome its early problems of selling (1)
the concept of uhf, (2) its ability to
serve a mountainous area and (3) the
value of megawatt transmission.
Now uhf is established among experienced timebuyers so salesmen conBROADCASTING, March 19, 1962

centrate on special market aspects of
the region along with rating points and
cost-per- 1,000. WBRE-TV claims it
reaches 360,000 tv homes in 21 counties, 18 of which are in Pennsylvania
and three are in New York.
"The combined market ranks 46th in
the U.S. in number of television homes
delivered," Mr. Baltimore said. Both
Wilkes-Barre and Scranton are getting
results with their separate community
programs — Committee of 100 in
Wilkes-Barre and LIFE in Scranton.
Mr. Baltimore reminded that people
in the coverage area aren't especially
aware of the uhf vs. vhf concept. Large
numbers of metropolitan area viewers
have been getting their signals with indoor bow-tie antennas or a short piece
of wire in recent years as signals improve.
A tour through the valleys from the
New York State line to the Bloomsburg and beyond country shows outside antennas on nearly every house. In
many Scranton and Wilkes-Barre homes
these antennas are still there but indoor
antennas are being used.
The change from a coal to no-coal
economy has left its mark on the market. The thousands of workers once
employed in anthracite mining have
been absorbed to an important extent
in the newer, modern plants that have
come into the market, Mr. Baltimore

pointed out, aiding all business.
The popularity of color is mounting
rapidly, Mr. Baltimore said. WBRE-TV
makes extensive use of its RCA color
video tape equipment, the only tv tape
recorder in the market, he added.
Improved Reception ■ Thomas P.
Shelburne, executive vice president of
the Transcontinent station, WNEP-TV,
observed that most cities and communities are located in valleys and
relatively flat places. He said weak
spots are filled in better than 1956 because of improved station performance
and reception facilities.
Station rates have gone up steadily
in the last six years. During a period
of economic difficulty a few local advertisers dropped off but most returned
after the transition period.
Since 1958, he said, sales have almost doubled. Prior to 1958 there
were two ABC-TV stations in the
market — WILK-TV Wilkes-Barre and
WARM-TV Scranton. WNEP-TV was
formed out of a merger of these two,
since the market wasn't supporting four
high-powered uhf stations in a manner
likely to please their ownership. In
1956 the stations had a loss for the
year; now they're making money as a
group.
WNEP-TV maintains sales offices in
Wilkes-Barre but headquarters are in
Scranton. In its selling WNEP-TV de-

THE DOMINANT
THE

NATIONS

VIEW

scribes amarket of 1.65 million people in 23 counties in Northeast-Central
Pennsylvania and the southern tier of
New York. The video transmitter,
45 kw GE with special antenna having
a gain of 30, has a fat lobe because
of this lower gain. The 1.7 megawatt
signal is described by the station as
better for shadow spots than a pattern
based on a thinner lobe from a higher
gain antenna. The transmitter actually
has output of 15 kw from the tubes or
a total output of 60 kw.
Though enthusiastic about megawattplus uhf, Mr. Shelburne said the area
stations will be able to operate with
lower power when all-channel receivband.ers operate more efficiently in the uhf
These are some of the thoughts offered by those who made uhf the only
area-wide medium of Northeast Pennsylvania and who communicate to 90%
of the homes.
How

times

sales

keep

rising
for time
these
u's been movBroadcast
sales have
ing steadily since 1956 by the uhf
market served by the three Scranton
and Wilkes-Barre stations.
Total broadcast sales have increased
from $2,181,902 in 1956 to an esti-

IN

LARGEST

III

The Scranton-Wilkes Barre market . . . Third
largest in the Third Largest State . . . from the
area's highest tower, WDAU's dominant position
is established beyond all doubt.
It's a fact . . . when you buy WDAU-TV, you
buy consistent ARB leadership and extraordinary coverage that includes the world's largest
Community Antenna (Cable) Television coverage
of 105,000 homes as a plus.
But there's more to a WDAU-TV buy ... a
feeling of community acceptance ... for WDAUTV represents the pulse of Central and Northeastern Pennsylvania community life.

woau®
scranton-wilkes
barre
and
BROADCASTING, March 19, 1962

WGBI

represented

byH-R

IS

mated $3,135,320 in 1961. That's a
gain of 44% in six years.
In 1956, when four uhf stations were
operating, a group loss of $72,333 was
reported to the FCC by the stations,
based on expenses of $2,254,235.
FCC data for 1960, latest year available, shows total time sales of $3,044,-

Engineers
CITE

SUCCESS

IN

like

The downward-tilted uhf signals are
in the megawatt class though FCC
rates them lower because its measurements are horizontal. All three Scranton-Wilkes-Barre transmitters are located on mountains above the 2,000foot level. Maximum signal strength of
WDAU-TV and WBRE-TV is measured
at a megawatt. WNEP-TV lists its
maximum signal at 1.7 megawatts.
Chester Sawicki, assistant engineering manager of WNEP-TV, endorses
the theory that vhf would have painful
problems in the mountains because of
the "terrible ghosting," besides suffering
from co-channel and adjacent-channel
interference plus man-made noise.
Likes Power ■ "We're really sold on
high power," he said. "The weak spots
are being filled. There's less snow. The
new GE antenna has a 30 gain from
two GE 25 kw amplifiers."
WDAU-TV also has two GE 25 kw
amplifiers but operates them on alternate days with a 50-gain antenna, according to Kenneth R. Cooke, chief
engineer. He noted the improvement
in all-channel tuners and the dwindling
number of complaints from set owners.
The complaints can usually be solved
easily, he said, and the public has been
educated to keep their sets in good condition. As to the GE amplifiers, Mr.
Cooke said, "WDAU-TV hasn't had a
factory man at the transmitter in five
years."
Fingering a fancy little $50 GE
6299 preamplifier tube, Mr. Cooke said,
"This little baby would be a dream in
receivers if it could be turned out on
a production basis at low cost." He is
happy about the improvement in the
76
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quality

MOUNTAINS,

Just how good are the uhf signals
that travel around, between and sometimes down the far side of Pennsylvania's tumbling terrain?
John Creutz, engineering consultant
who has been all over the region many
times, said that vhf, too, would have
topographical problems in the area.
Uhf suffers more than vhf in hill country, he said, but on the other hand
vhf signals can bounce around the hills
and a viewer might get as many as seven overlapping images from a single
vhf station.

Pooling the opinions of the three uhf
station operators, 1961 would appear
to show its best gain in network, with
spot next and local revealing a slight increase. These opinions lead to an estimated $3,135,320 total broadcast income, based on a 3% gain from 1960
to 1961.

I 1 8 offset by expenses of $2,668,764,
leaving a profit that year (before taxes)
of $375,354.
Time sales by categories increased
this way from 1956 to 1960 — Network
$631,921 to $896,801; national spot
and regional $800,766 to $1,310,438;
local $902,659 to $990,183.

SOME

SEE

of

uhf

MORE

signals

PROBLEMS

6AF4 front-end receiver tube but sees
a lot of room for progress in receivers.
Charles Sakoski Sr., chief engineer
of WBRE-TV, said years now go by
without operating problems at the RCA
25B uhf amplifier. "The transmitter
is better, the 46-gain antenna is efficient, the signal is clearer than vhf, receiver antennas are improved and servicemen are now ingenious in clearing
out snow," he said.
Color Better ■ Mr. Sakoski emphasized that color tv signals on uhf are
superior to those on vhf. Servicemen
have learned to use two bow-ties and
leadins if trouble is encountered, he
said.
They'll
find on
signals
even stakes
if bow-in
ties are
mounted
tomato
the garden or in the basement.
Because WDAU-TV is located west
of Scranton and WBRE-TV and
WNEP-TV are east of Wilkes-Barre,
large numbers of homes use twin antennas and leadins to bring in all three
stations. Mr. Sakoski observed that corrosion is less on chimney-mounted antennas and leadins since homeowners
started converting heating plants from
anthracite to oil and gas.
WBRE-TV and WNEP-TV fill in a
shadow spot behind a mountain a few
miles northwest of Scranton (20 miles
from the two Wilkes-Barre transmitters)
by a small translator. WDAU-TV is
close by and has no shadow problem
in the Clarks Summit community.
Whenever uhf engineers get together
in the market they're apt to discuss the
community of Shickshinny. Once this
quaintly named town was almost blind
to tv though located a bit over 1 5 miles
from the two Wilkes-Barre transmitters,
all because of a 700-foot hill and a
bend in the river (see cable story page
77 and photo page 74.)
About half of Shickshinny gets all
three uhf stations via assorted bounces
and the rest of the homes are hitched
to a cable. The improved signals and
channels combined with better receivers
helped off-the-air reception.
Cable in Williamsport ■ The large
Williamsport market, 75 miles to the
west, gets good uhf signals in some
parts of the city but it supports what
is often called the world's largest cable

FOR

VHF

system — really three systems — with an
estimated 16,500 cable connections. All
carry the Scranton and Wilkes-Barre
stations.
WNEP-TV is trying an interesting experiment. The station, with FCC permission, has cut down its audio power
to 25% of video power instead of the
usual 50% . "The public apparently has
not noticed the reduction in audio
power," Mr. Sawicki said, but he added
that cable companies had to do some
adjusting at their pickup points.
In many European countries it's
standard practice to use a 5-to-l videoaudio power ratio, he explained.
Mr. Sakoski said operating costs of
the RCA transmitter are now comparable to vhf. He said WBRE-TV gets
9,000 hours out of the final transmitter
tube and expects to raise the life to
11,000 hours. He has developed a
method of flushing out the copper cooling coils without removing the tube,
a technique said to add hours to tube
life.
Antennas Unneeded ■ Mr. Creutz describes the uhf in the area as "an example of high power, good engineering
and good management." He said many
of the rooftop antennas seen in the
urbanized areas aren't used, particularly
in homes having newer receivers. Often
a six-inch piece of wire at the end of
a short lead produces a good signal.
And he reminded that many of the
original measurements on which the severe line-of-sight uhf measurements
were developed actually came from lowpower signals.
In Bloomsburg, 35 air miles southwest from Wilkes-Barre and 50 from
Scranton, the two Wilkes-Barre signals
come in nicely down along the railroad but there are enough shadow spots
plus the desire for CBS-TV on ch. 22
from Scranton to justify a cable system.
Back in 1956, about a year after the
megawatts came in from Wilkes-Barre,
Joe Follmer, Bloomsburg serviceman,
said the high power "made the difference between just a tv picture and a
real good picture in over half the homes
in Bloomsburg."
He hasn't changed this 1956 position
BROADCASTING, March 19, 1962

but concedes viewers have become more
critical. The Wilkes-Barre and Scranton uhf signals flow along the valleys
so homes with elevation often have signals inferior to those in low spots depending on location. Based on many
years of electronic experience, Mr. Follmer likes the no-flutter, no-fade and
no-interference characteristics of uhf.
Color Quality Loss on Catv ■ At
Catawissa, five miles south of Bloomsburg, the uhf signals bang in better
than they do in his city, Mr. Follmer
said. And he likes the way uhf carries
the color information from WBRE-TV,
though noting a loss in color quality on
some catv-served receivers.
About 45 air miles from WilkesBarre, the town of Danville is in the
fringe area for all three megawatters.
But don't let that 45-mile radius fool
you. Danville has a 1,100-foot range
on the northeast side toward WilkesBarre and Scranton. And it has a second block, a Shickshinny Mountain,
about 17 miles from Wilkes-Barre. Yet
Washingtonville, eight miles north of
Danville, gets megawatt reception except for one shadow area, according
to Clifton Kindt, Zenith dealer in Danville.
Then at Mausdale, two miles from
Danville, Wilkes-Barre is good and
Scranton fair-to-good, Mr. Kindt said.
In some high spots ch 8, WGAL-TV
Lancaster, Pa., can be picked up.

Mr. Kindt contends color signals
lose some of their quality in the transition from ch. 28 (WBRE-TV) to ch
4 on catv systems, due to the fact the
cable carries only part of the color
signal. He said he has sold a number
of Zenith color sets and had one in the
shop ready for early delivery.
The catv system, Service Electric, has
2,000 subscribers in the area, Mr. Kindt
estimated. Service has an elaborate
pickup system that catches the three
uhf stations on ch. 2, 3 and 4 plus
WPIX (TV) and WOR-TV from New
York on ch. 5 and 6. The New York

waved into a catv system that also
services Lewisburg and Milton, were
inferior to the sharp megawatt uhf
signals in the Kindt shop, he said.
Danville viewers now pay $50 installation plus $3 a month for catv
service ($1.50 for a second receiver)
but there were plenty of bow-tie rooftop antennas in the town.
Mr. Kindt, an engineer serviceman
and ham operator with at least twoscore years experience, said such towns
as Bellefonte, Miffinburg and others
up to 100 miles away and even beyond
can get the megawatters if terrain is
favorable.

signals, picked up to the east and microCABLE
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through 80 community systems in their areas
The mountains of Eastern and Cendirect and cable coverage.
Some of the cable homes could get
tral Pennsylvania have spawned one of
Scranton
and Wilkes-Barre stations offthe most extensive community-cable tv
centers in the nation.
the-air but pay the $3 upward cable fee
to get either a steadier signal or the
Strategically located, the three uhf
added service that is supplied from
stations in Scranton and Wilkes-Barre
are able to deliver via cable systems up
Philadelphia, New York and Lancaster.
As many as 10 or 11 channels are
to 110,000 tv homes in many shadow
served by some cable operators.
points and remote spots that otherwise
would have only sporadic, fringe reMany Cable Systems ■ An estimated
ception. With the addition of the
80 cable systems pick up Scranton
cables, the three uhf stations can claim
and Wilkes-Barre. The three uhf stamore than 350,000 tv homes in their
tions in these cities show a deep inter-

a

We

IN

more of the

broadcasting

not only

other parts of the country

do well to study the record.

nationally by HOLLINCBERY
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est in the facilities. Each has a staff
specialist devoted to cable-relations service. They make frequent trips into the
field. Cable specialists at the stations
are: WBRE-TV, Jerry Butler; WDAUTV, Thomas J. Jones; WENS-TV,
Dorothy Mugford. The three contact
operators of 80 or more cable systems
ranging from 25 to 13,000 subscribers.
The catv distances are staggering at
times. Recently the Tyrone, Pa., cable
system has been picking Scranton and
Wilkes-Barre off the air though the
airline distance is about 140 miles from
Scranton. Not far away, some hilltop
homes in the Bellefonte-State College
area report they get the uhf pictures
off the air.
Not all cable systems are far out
from the two-city transmitters. Shickshinny is less than 20 miles from
Wilkes-Barre but is partly blind because
of a high ridge and river bends. Some
400 homes in this community buy local
cable service.
Measuring Problem ■ The three uhf
stations run head-on into a survey problem when their cable circulation is
measured. Their uhf signals are converted by the cable companies and delivered to customers on vhf channels,
according to David M. Baltimore, general manager of WBRE-TV. He said
that cable systems get the full schedules
of the three major networks from the
local stations without sports blackouts
and with local and regional news.
WBRE-TV has a large staff of news
stringers, he said.
Community cable hookups as a solution to tv blindness have had their most
flourishing growth in the shadowy valleys where population is concentrated
in Northeastern and Central Pennsylvania. Growth has extended along
Southern New York.
Robert J. Tarlton, of Panther Valley
Tv Co. in Lansford and Coaldale, Pa.,
is generally credited with the first Pennsylvania installation. Mr. Tarlton and
his father, operating an appliance business, at one time had to run twin-leads
as far as 4,000 feet to a mountaintop
to supply Philadelphia vhf signals to
customers. This haphazard technique
required an amplifier. Jerrold Electronics Corp. became interested and
developed equipment suited to community cable networks. Panther Valley
now carries Scranton and Wilkes-Barre
stations as well as Philadelphia and
New York.

Closed-Circuit Advertising ■ Interest
is starting to develop in the use of cable
systems for local programming and
advertising via closed-circuit facilities.
The 2,200-subscriber system in Port
Jervis, N. Y., is often credited with operation of the first sponsored closedcircuit program system. The town is
60 miles east of Scranton and lists
78 (SPECIAL REPORT)

circuit programming operation.
A closed-circuit schedule is being
offered 4,400 subscribers of Carbon
Cable Television Inc. in Palmerton, Pa.,
50 miles south of Scranton and tied

WDAU-TV on its eight-channel service
from distant cities.
Robert Shevlin is president-manager
of PJ Tv Inc., the program service.
It leases facilities of Port Video Corp.
Programming is offered 11 a.m. -11 p.m.
five days a week. A substantial list of
local business firms use spots on the
closed-circuit schedule. The rate card
is based on $10.50 for the highest onetime spot, with substantial discounts on
volume contracts. National business

closely to the Allentown and Philadelphia markets, according to C. E.
Reinhard, president.
Palmerton cable subscribers get
closed-circuit programming three evenings a week. It includes news, school
activities and discussion programs, religious and talent shows. About 25 advertisers pay $3 to $4.50 a spot or $25

hasn't yet come in though many national firms are represented in advertising of local distributors and dealers.
Educational too ■ Programming consists of stills taken by a roving cameraman, sports, school groups, news and
local talent. A high school science class
puts on projects ranging from computers to skin-diving.
Recently the operators of a cable
system in Oneonta, N. Y., spent a day
looking over the Port Jervis closed-

THE
New

REGION'S

pulsating

the gloom

industrial

of the dying

for a 15-minute program. "We aren't
making any money but it's a lot of fun
and good experience," Mr. Reinhard
said.
Port Jervis will celebrate
closed-circuit anniversary next
ber. The system is used for
tional research studies in which
dience issurveyed for reaction
posed tv commercials.

its fifth
Septemmotivathe auto pro-
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Few large markets — and the twin
cities of Scranton and Wilkes-Barre
rank 46th in the U.S. — have benefitted
so greatly from a common trade-generating facility tieing together competitive elements of a population of IV2
million people living in one of the nadustry. tion's important concentrations of inAn examination of this Northeast
Pennsylvania quadrant must start with
the metropolitan market in which
Scranton and Wilkes-Barre are the hub.
Luzerne County, with Wilkes-Barre
and Hazleton as the center, consists of
346,972 people, according to the 1960
U. S. Census; Lackawanna County, with
Scranton as the main city, consists of
234,531.
These cities add up to 581,503 people. The reasoning behind the Census
Bureau's classification of these contiguous cities as separate markets is
locked in the bosom of bureaucracy.
But no practical student of commerce
can ignore their common trade ties.
Television's far-spreading signals mold
them into a single core around which
a score of counties revolve.
The Dark Days ■ Some years ago
both Scranton and Wilkes-Barre were
the dubious recipients of national publicity about the decline of their major
industry — anthracite. At times they
were tagged distress areas, a label that
plagued New England during the southward migration of the textile industry.
New England turned to modern scientific and sophisticated industries for
employment, and that's exactly what

dispelled

of anthracite
Scranton and Wilkes-Barre are doing.
Much of the rebuilding is self-centered in the case of the two adjacent
cities but the economic benefits are enjoyed by both. The three uhf tv stations are taking a leading role in blending these twin cities in a trade center
of 417,800 homes (American Research
Bureau's November 1961 survey area
of 20 counties).
Uhf television — any one of three
stations — is delivering with the intense
impact peculiar to the medium an advertising service that would require 21
newspapers or 36 radio stations for
similar geographic coverage, according
to David M. Baltimore, general manager of WBRE-TV Wilkes-Barre.
A cruise around the network of new
super-highways that give Scranton and
Wilkes-Barre fast access to New York
and Philadelphia, each 120 miles away,
and other densely populated areas will
show the evidence of diversified industries that are providing better jobs and
better living than the underground caverns and topside facilities of the anthracite era could offer the labor force.
Scranton some years ago coordinated
its recovery program into LIFE (Lackawanna Industrial Fund Enterprises).
Over $20 million has gone into new
industrial buildings where 10,000 are
directly employed and annual payrolls
exceed $40 million — all this since
World War II.
The New Industries ■ Total employment in Scranton is over 87,300 jobs
of which 1,800 are in anthracite. One
out of three are employed in industry
BROADCASTING, March 19, 1962
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and one out of six in apparel and textiles. The rate of work stoppage is
described as well below the national
average. Total wages are up 51% since
the war. Among large employers are
Chrysler, Capitol Records, Daystrom,
U. S. Hoffman, International Textbook,
Continental Cigars, Waitt & Bond, U. S.
Signal Corp. (Tobyhanna), General
Electric and Consolidated Products.
General Electric has projected a move
of its electronic plant out of Scranton,
a threat that inspired LIFE, the Chamber of Commerce and political groups
into action.
The

Keystone Industrial Park development project has caught hold and
its lease-purchase proposition is getting
results.
Wilkes-Barre, too, is deep in the rebuilding business. The twin cities, 15
miles apart but tied by suburban development, support a two-county metropolitan population of 580,000 (1960
census). A unique local institution, the
Labor-Management Citizens Committee, is described as the only one of its
type in Pennsylvania and is credited
with an exceptional five-year record of
work-stoppage prevention.

A Committee of 100 is out searching
for- — and getting — new plants, and
Crestwood Industrial Park is growing.
AID of Wilkes-Barre Inc. has a 'leasepurchase proposition for new industries.
Over 8,000 new jobs were brought in
during the 1949-1960 period. They are
Chamber of Commerce projects.
A look at the industrial picture shows
only 6,200 engaged in mining (61,000
in 1930) compared to 41,500 in manufacturing, 18,900 in wholesaling-retailing and 1 1,500 in government or a total
of 118,000 jobs of all categories.
Other Manufacturers ■ Wilkes-Barre
is proud of its beautiful new RCA semiconductor plant, which is said to have
an employment potential of 3,000 jobs.
Eberhard Faber, famous for its pencils,
inspires the claim "Pencil Capital of
the Nation" for Wilkes-Barre. The
company has a new Holdit item described as "pasteless paste, tackless tack
and
tapeless
tape." It is located at
Crestwood.
Among Wilkes-Barre industries are
Consolidated Cigar, General Cigar,
Faith Shoes, American Chain & Cable,
Foster Wheeler boilers, Linear Corp.
(gaskets), Cohen-Fein (mens wear)
Kanaar Corp. (aircraft, missile parts),
EQUIPMENT

IRE
Disney

COMPLETING
to install data

N.Y.

IRE's golden anniversary dinner, March
28, at the Waldorf-Astoria Hotel in
New York.
Other participants in the special
banquet program will include Patrick
E. Haggerty, IRE president and president of Texas Instrument Inc., Dallas;
Lloyd V. Berkner, IRE junior past president and president of The Graduate
Research Center of the Southwest,
Dallas; Alfred N. Goldsmith, co-founder and editor emeritus of the IRE of

Disney

to install data

fornia manager of RCA's electronic
data processing division, explains
magnetic tape units of the new system to Lawrence Tryon (1), Walt
Disney Productions treasurer.

PLANS

New York, and Donald G. Kink, director of Philco Scientific Labs, Philadelphia, who will serve as toastmaster.
IRE's "Golden Age of Electronics,"
the theme of the 1962 International
Convention, is expected to attract more
than 70,000 engineers and scientists
from 40 countries. Some 850 exhibitors
will display an estimated $15 million
worth of the electronic equipment, filling four floors of the New York Coliseum. One of the major sessions will
be a special symposium on "Man and
Sophisticated Communications" the evening of March 27 at the Waldorf.
A special meeting
scheduled for

gear

Like New England, the twin cities
were rocked back on their municipal
heels when the anthracite decline got
under way. But like their Yankee
brethren to the north, the cities faced
up to the hard facts of declining jobs
and population and went to work. The
results are encouraging. No observer
who takes the time to talk to businessmen and industrialists is likely to heed
the "dead cities" prophesies of pastyear gloom peddlers.
The Wyoming and Lackawanna Valleys pushed out the Indians just 300
years ago. Their present project is to
bring in new industries. Uhf television
is adding the power of common communication and effective selling to the
effort.

ENGINEERING

gear

processing

Walt Disney Productions will install a new RCA 301 electronic data
processing system this fall to handle
control and recording of television
and motion picture costs, and processing of tv and theatre booking.
Edward Kearns (r), Southern Cali-
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processing

Brig. Gen. David Sarnoff, board
chairman of RCA and former secretary of the Institute of Radio Engineers,
will be the principal speaker at the

&

American Tobacco, McGregor Sportswear, Atwater Throwing Co. (synthetic
fibers), Stegmaier beer, Natona Mills
(lace) and Carter Rubber. Thirteen
plants have been brought in by the industrial fund and Committee of 100.
Among newer plants attracted to the
city by local boosters are Fibrous Glass,
Leslie-Henry (toys), Leslie Fay
(dresses) and Kinder Mfg. (mobile
home furniture).

Monday morning, March 26, in the
Waldorf will deal with the possible
consolidation of the IRE and the American Institute of Electrical Engineers
(Broadcasting, Oct. 30, 1961). Discussions will be led by an eight-man
joint committee which was formed to
study the proposal. Merger principles
were approved in general by the boards
of directors of both organizations in
separate meetings in New York on
March 9.
Motorola's

earnings

down

Motorola Inc.'s annual report for
1961, issued last week, showed sales of
$298.2 million and net earnings of
$9.5 million ($2.36 per share), compared to $301 million in sales and
$12.6 in earnings ($3.14 per share)
for 1960.
Motorola still does not plan to reenter the color tv field at this time, the
report indicated, although it is "possible" some manufacturer might decide
this year to use Motorola's new 23-inch
rectangular color tube.
Zenith

profits jump

to $18 million in '61
Zenith Radio Corp. established new
records in both earnings and sales during the calendar year 1961, it was announced by Borad Chairman Hugh
Robertson
and
President Joseph S.
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convention in Chicago, April 1-4.
Mr. Colledge said the addition of
an M-channel (monochrome) to the
three primary color signals produces
an effect much like that of four-color
printing in which black imparts
fidelity and depth of tone. No
change in present color tv receivers
is
needed for the four colors, he
added.
The new broadcast equipment to
be shown at the convention will include a tv film recorder described

RCA unveils new four-color tv camera
An experimental color tv camera
detail, says C. H. Colledge (left),
division vice president general man"which for the first time produces
four signals, three in color and one
ager of RCA broadcast and communications products. RCA will
in black-and-white," was announced
March 19 by RCA.
demonstrate a "new generation" of
broadcasting equipment, as well as
The camera produces color pictures of unprecedented richness and
the four-color camera, at the NAB

Wright in a preliminary report to
stockholders. Zenith said that for
the third straight year it was the leader
in the production and sale of blackand-white tv sets with more than one
million units annually.
Net profits topped $18 million ($1.99
per share) in 1961 for an 18% jump
over the $15.2 million net ($1.70 per
share) in 1960 and 8% better than
1959, the previous best year. Consolidated net sales for 1961 totaled nearly
$274.2 million, the highest in Zenith
history. This was 8% above the $254.1
million for 1960 and 5% above the
previous record in 1959.
Technical topics...
NASA contracts ■ CBS has received a
$150,000 research and development
contract on solid film lubricants. The
award was made by the National Aeronautics & Space Administration. In
another NASA contract, Philco Corp.
was awarded $500,000 for relay test
station antenna system.
Diversified unit ■ A specially designed
tv receiver has been announced by General Electric Co. for classroom teaching
use. Among differences from the regular home receiver are a front-mounted
high quality, 9-in. speaker which can be
used separately for radio, tape or phonograph. Also provided are extension
speakers for large classrooms. All controls are placed behind a locked panel
on the front of the tv receiver to prevent tampering, and the sets come with
BROADCASTING, March 19, 1962

as being capable of a 50% improvement in picture resolution (900 lines
compared to 600 lines in conventional kinescope recording).
Also to be demonstrated are a
new tv switching system with simplified manual control; production
models of three tv tape recorders;
a light-truck tv recording unit; a
new monochrome camera; and
matched studio and transmitting
equipment for fm stereo.
At right is Dr. H. N. Kozanowski,
manager, tv product advanced develcamera. opment, with the tube used in the

an anti-glare hood which shades the tv
picture from overhead lights. To mini-

mize reflections, the laminated safety
window is tinted and slanted downward.

talk

about

circulation!
Nielsen says that WCKY

reaches millions of homes

weekly in

615 counties in 16 States . . . says it reaches more homes
there are in Milwaukee,

Seattle, Dallas and Kansas

than

City put

together! Now that's what we call circulation — in spades!
Next time you buy Cincinnati remember just this — WCKYRADIO

delivers millions of homes

cost. Your

H-R

radio salesman

wcky*

at a pennies-per-thousand

has the figures to prove it.

radio

50,000

WATTS

•

LB

Inc., Affiliate:

WLBW-TV,

Wilson

CINCINNATI
Miami,

Florida

THE

Hard

words

SELF-REGULATION

end

and NAB's code authority flamed to a
finish last week.
BAR charged that the code authority
is not really interested in enforcing
self-regulation of a code that seeks station compliance with commercial standards.
Therefore, BAR

NAB-BAR

UNWANTED-BAR;

A five-year association between
Broadcast Advertisers Reports Inc., a
national broadcast monitoring service,

said, the monitor-

ing service will not be "privy to a
farce" and will no longer supply NAB
with its monitoring service.
The points at issue, said BAR, are
related: if NAB wanted to strengthen
its code review activities it would order
more coverage
and as a consequence pay more
for the service
which BAR feels
it has been providing at an underpriced figure.
NAB has been

MEDIA

MONITORING

agreement were for another year and
improvements were made in a radio
monitoring service.
BAR said it began supplying NAB
with some radio reports less than a
year ago but that these were "custom
made" and "experimental." Mr. Swezey
indicated BAR wanted to increase
charges for radio monitoring by 25%.
It's also known that differences were
growing between BAR and NAB over
the cost of the radio reports.
In a letter from BAR Board Chairman Phil Edwards to Mr. Swezey released March 15 — and Mr. Swezey
noted that he hadn't seen the letter
until after newsmen called him about
it— BAR, which measures the level of
commercial compliance among code
subscribers, both network and local,
aired its charges.
Said BAR: "'Self-regulation' when
administered by an industry association
for competing business is, top to bot-

association
TOO

EXPENSIVE-NAB

tom, nothing more than a canard."
"BAR can no longer provide its service
under these conditions; we will not continue to be privy to a farce."
Time's Up ■ BAR's contract with
NAB in which the service provides
monitoring reports covering 240 stations in the top 77 markets is renewable
at the end of March. BAR said it won't
provide the reports any longer because
NAB has failed to work out an expansion program that would make the reportsbroadcast
meaningful and
"It ishasa
fact of
life added,
that BAR
sustained the code's enforcement program almost single-handedly."
Mr. Swezey indicated NAB will obtain its reports elsewhere, that it already has an "outside" firm making a
test run in several cities, and that
"suffice to say . . . our monitoring coverage will be even more effective than
it has been in the past."
BAR's radio reports were limited in

paying $12,500 a
year for the service which basicMr. Swezey

ally goes to advertisers, advertising agencies, networks and stations.
An obvious point of issue to BAR
also is that the service is convinced the
timebuyer wants and deserves to know
by call letters which stations do or don't
live up to code standards but that an
industry association, such as NAB,
"can never make these facts known."
Where "clear-cut" violations of the code
have been indicated in BAR's reports,
according to BAR, the "most meaningful pressure for enforcement has not
come from the NAB" but from advertisers using the reports.
The Other View ■ NAB, however,
viewed the differences in another light.
The code authority (Robert D.
Swezey, code authority director) asserted BAR wants to limit the tv monitoring coverage to those tv stations which
are BAR customers. (BAR said this is
but one in "many and various" explorations). And, NAB continued, while
effective tv code monitoring would be
cut nearly in half, the cost would not
be reduced.
NAB said that in effect it served notice on Feb. 20 that it would be "more
effective and economical" for the association to accomplish the monitoring
in
82

Friendly Group execs meet new management
Executives of the Friendly Group,
Printers & Publishers International;
Mr. Wasilewski; Jack N. Berkman,
which may soon have its name
changed to reflect its connection with
president of WSTV Inc., SteubenRust Craft Greeting Cards which are
ville, Ohio, and vice president of
United Printers & Publishers Inc.,
published by its new owners, the
United Printers & Publishers, met
and John Mathews, professor of marMarch 9-1 1 with executives of Unitketing, Harvard U. School of Business.
ed in a manager's conference at the
Rust Craft plant in Dedham, Mass.
Friendly Group stations are:
WSTV-AM-FM-TV Steubenville ;
Highlight of the conference was
address by Vincent T. Wasilewski,
KODE-AM-TV Joplin, Mo.; WBOYexecutive vice president, National
AM-TV Clarksburg, W. Va.; WGRPAssn. of Broadcasters. Pictured are
TV Chattanooga, Tenn.; WRDW(1 to r) Reeves Lewenthal, president
TV Augusta, Ga.; WPIT-AM-FM
and chief executive officer of United
Pittsburgh, and WSOL Tampa, Fla.

"other ways" unless the current
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the number of stations covered and on
an experimental basis. Apparently this
service hadn't gone far enough for
assessment.
Mr. Swezey commented also that

Now

heres

"we have no intention of squabbling
with Mr. Edwards concerning his gratuitous statements about the efficiency
of industry self-regulation."
The "conditions" cited as imposed
on it by BAR apparently come roughly
to this: BAR claims it has sought to
expand its system to cover half of those
tv stations not monitored at present
but that this proposal has been "ignored," suggesting that NAB is "unable to enlist the support of its members in such an effort, or that NAB
does not itself really wish to maintain
industry-wide inspection."
Budgeted ■ NAB, it is pointed out,
is limited by its operational budget to
the amount that can be spent for radio
and tv monitoring. According to Mr.
Swezey this is what BAR's chief proposal— to increase NAB coverage and
the cost over three years — would
amount to:
(1) For the first year, a continuation
at the present rate ($12,500) of reports
covering 77 markets and an addition of
14 three-station markets for an additional $21,000, or a total cost of $33,500.
(2) For the second year, the 77
markets and the additional 14 threestation markets plus a coverage report
on 41 two-station markets at an added
cost of $49,000, or a total of $82,700.
(3) All of this coverage would be
increased in the third year with reports
for 111 one-station markets for another $99,100 or a total of $182,600.
Mr. Swezey said that the code authority would like to have monitoring
reports for each member of the tv code
but it would be costly. He said also
that BAR and NAB had talked of

spot

New

sound

yow^

J.

.

lightweight

SOUND
takes

will

how

SALESMAN
the spot

to the sponsor
Talk about handy! Your production staff can create a program or
commercial and record it on a tape
cartridge. Your salesman can then
take this portable playback unit
right to the sponsor and let him
hear the finished product. No more
cumbersome reel-to-reel machines.
No time-consuming setting up,
threading and rewinding. The
SOUND SALESMAN weighs only
13 pounds . . . about the size of a
portable typewriter. Just set it on
the client's desk and plug it in.
Insert the cartridge ... hit the
start lever . . . and the audition is
on. The SOUND SALESMAN is a
continuous play unit which is controlled manually for immediate replay. Ideal for selling a new prospect or getting quick approval on
new commercial copy. Strictly high
fidelity equipment designed and
manufactured by Automatic Tape
Control. Playback unit $185. Record and playback unit $225. Write,
wire or phone your order collect.

possibly setting up some financing — for
a separate corporation — and that this
proposal was pending.
The tv
code's 386
membership
now
amounts
to about
stations. About
50% of these stations are regularly
covered. Mr. Swezey said NAB tried
to monitor as many as it could and
noted the code authority has a mobile
unit of its own which monitors some
50 stations in 30 markets.
Thumbs

Down

■ Mr. Swezey in a

letter to BAR last Feb. 20 said, "It may
well be that through our joint efforts
we can devise some mechanism for
putting into effect the proposal you had
in mind for expanding the service to
our mutual benefit. The current proposal you make, however, can certainly
not be regarded as a step in that direction."
But BAR also released correspondence which indicated a schedule of
BROADCASTING, March 19, 1962

Visit Exhibit 26-W
at NAB Convention
made by broadcasters for broadcasters
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marketed in Canada by Canadian General Electric, Toronto 4, Ontario
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rates lor radio monitoring rather than
tv that was at issue at that time. But this
confusion appeared secondary to the
main issue.
Mr. Edwards' letter also noted that
its monitoring service cost BAR "in
excess of over $750,000 a year to produce and that its agency, advertiser, network and station customers "who do
buy our reports as a sales tool have,
of course, paid the bill."
The letter referred to what Mr. Edwards termed "counter sanction"; that
is. after an agency applies pressure on
a station because of a code violation
that appears in a BAR report, the "offending station" cancels its regular
commercial monitoring service.
Mr. Edwards said KCMO-TV Kansas
City had canceled in this way, and, he
noted, the station "is managed by the
current tv code board chairman, Joe
[E. K.] Hartenbower [vice president
and general
Hartenbower retiresmanager]."
as chairman (Mr.
of the
code
board in early April).
Reached by Broadcasting, Mr.
Hartenbower denied his station had violated the code at any time or that the
station had received pressure from anybody. He termed Mr. Edwards' charges
as "ridiculous."
Mr. Hartenbower said his tv manager
(Sid Tremble) had decided to cancel
the BAR service because he felt the

per year didn't help the station in today's method of doing business (shortfor exterm spot contracts orat "flights"
all in the BAR
ample did not show
reports) .

tinues to own WPEN-AM-FM Philadelphia. WALT is a 10 kw daytimer
on 1110 kc. Broker was Edwin Tornberg & Co.
■ KFMJ Tulsa, Okla.: Sold by Tulsa
Great Empire Radio Inc. (Bernice L.
Lynch, president) to Oral Roberts
Evangelistic Assn. Inc. for $300,000.
KFMJ operates with 1 kw daytime on
1050 kc.

Changing hands
ANNOUNCED ■ The following sales of
station interests were reported last week
subject to FCC approval:

APPROVED ■ The following transfers of
stations interests were among those approved by the FCC last week (for other
commission activities see For The
Record, page 95).

station didn't need it— "It no longer
served its usefulness" — and that it had
access to other test methods. KCMOTv canceled on Feb. 8 with 90 days
notice, he said, because the four reports

■ KDAY

Santa Monica, Calif.: Sold

by John D. Keating to Rollins Broadcasting Inc. for $850,000. Rollins owns
WAMS Wilmington, Del.; WNJR Newark; WBEE Harvey, 111.; WGEE-AMFM Indianapolis; WRAP Norfolk, Va.;
WCHS-AM-TV Charleston, W. Va.,
and WPTZ (TV) Plattsburgh, N. Y.
Rollins is also an applicant for ch. 12
in Wilmington and has also applied for
an fm station there. KDAY is a 50 kw
daytimer on 1580 kc.
■ WALT

Tampa, Fla.: Sold by Consolidated Sun Ray to Eastern Broadcasting Co. for $350,000. Eastern
Broadcasting, headed by Roger Neuhoff,
also owns WHAP Hopewell and WCHV
and WCCM-FM Charlottesville, both
Virginia.
Consolidated Sun Ray con-

■ WLNH Laconia, N. H.: Sold by
Genevieve Wingate and associates to
Marion Park Lewis group for $132,500.
Lewis stations are WINC and WRFL
(FM) Winchester, WSIG Mt. Jackson
and 60% of WFVA-AM-FM Fredericksburg, all Virginia; WAYZ Waynesboro and WHYL Carlisle, both Pennsylvania, and WELD Fisher, W. Va.
■ KQTY Everett, Wash. : Sold by Walter N. Nelskog to Snohomish County
Broadcasting Corp. for $125,000 and
agreement not to compete. Snohomish
County Broadcasting is a group of
local businessmen headed by Clifford
Wash.
H. Hansen, formerly of KRKO Everett,

Three

to

duPont

receive

awards

Recipients of the 1961 Alfred I.
duPont Radio and Television Awards
are being announced today (Monday).
They are KING-TV Seattle, Wash.,
Hub

Jackson

We are pleased to announce
that Hub Jackson, formerly
with Avery-Knodel, has joined
Blackburn & Co., Inc. Mr.
Jackson is headquartered in
our Chicago Office.

KPFK(FM)
Los Angeles,
and will
NBC's
Martin Agronsky.
The winners
be
honored at a March 26 awards dinner
in Washington, D. C.
The duPont Awards Foundation, established by Mrs. Jessie Ball duPont
in 1942 in memory of her late husband, are conferred annually for excellence of broadcasting in the public interest. Winners will receive plaques and
checks for $1,000.
KING-TV,

winner in the large sta-

tionsistent
category,
wasresponsibility
cited for "atoward
conpolicy of
community needs and interests, for

BLACKBURN
RADIO

• TV

• NEWSPAPER

NEGOTIATIONS

• FINANCING

WASHINGTON, D. C. CHICAGO
H. W. Cassill
lames W. Blackburn
William B. Ryan
lack V. Harvey
Hub Jackson
Joseph M. Sitrick
RCA Building
333 N. Michigan Ave.
FEderal 3-9270
Chicago, Illinois
Financial 6-6460
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& Company,
BROKERS

Inc.

• APPRAISALS

ATLANTA
Clifford B. Marshall
Stanley Whitaker
Robert M. Baird
|ohn C Williams
1102 Healey Bldg.
lAckson 5-1576

Colin M. Selp
BEVERLY
HILLS
h
Calif. Bank Bldg.
Blvd.
9441
hire, Calif
BeverlyWilsHills
.
CRestview 4-2770

initiative in preparing programs reflecting thoughtful awareness of the public
interest and its own role in community
life, and for encouraging local talent
and self expression, as evidenced during the year 1961 in such programs as
Community Workshop, programs for
children, and a series of forthright
documentaries on controversial public
KPFK, the first non-commercial station to win a duPont award, is one of
three
fm stations operated by Pacifica
issues."
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Foundation,
tary public
tions. The
this financial

which depends on volunsubscription for its operaawards committee, noting
limitation, cited KFPK for

its programs
that force
"make inradio
a positive and creative
the cultural
and intellectual life of its community."
In addition to the two station win-

FINAL
NAB
fm

ners, the duPont judges commended
WHAS Louisville, WCAU-TV Philadelphia, WWGP Sanford, N. C, and
WTHI-TV Terre Haute, Ind., for "especially meritorious performance."
Speaker at the dinner will be Hugh
Carleton Greene, director-general of
the BBC (Broadcasting, March 12).

CONVENTION

fitting final pieces
scheduled

in Chicago

for spotlight

Broadcast sales, money-saving techniques, program quality, fm and stereo,
FCC regulatory problems and a proposed splitup of Broadcast Music Inc.
will top the program of the annual
NAB convention, to be held April 1-4
in Chicago.
Final events were being wrapped up
at NAB Washington headquarters with
the convention only a fortnight away.
NAB President LeRoy Collins and the
staff were deep in details at the weekend. A few members of the conventionmanaging group were leaving for the
Conrad Hilton Hotel, where the annual sessions will be held.
George Bartlett, NAB engineering
manager, was completing the program
for the Broadcast Engineering Conference, to be held concurrently with the
management convention.
Both meetings will honor industry
leaders. Edward R. Murrow, director
of the U. S. Information Agency, will
be presented the NAB Distinguished
Service Award April 2 at the management conference. Ralph Harmon, engineering vice president of Westinghouse
Broadcasting Co., will receive the annual technical award.
The three management luncheon
speakers are — April 2, Gov. Collins;
April 3, FCC Chairman Newton N.
Minow; April 4, James E. Webb, administrator, National Aeronautics &
Space Administration.
The engineering agenda includes
luncheons April 2, with Sir Harold
Bishop, engineering director of British
Broadcasting Corp., as speaker; April
3, with Dr. J. R. Pierce, Bell Telephone
Labs as speaker, and April 4 with Dr.
George Brown, RCA research-engineering vice president, as speaker.
Separate radio and tv engineering
agendas have been arranged for April
3.
Fm Spotlight ■ Two days of fm programming are scheduled. National
Assn. of Fm Broadcasters, sales arm of
the fm industry, will meet Saturday,
March 31. Fred Rabell, KITT(FM)
San Diego, is NAFMB chairman. NAB
has designated Sunday, April 1, as
"Fm Day." NAFMB will program the
morning meeting;
NAB
will be in
BROADCASTING, March 19, 1962

PLANNING

March

agenda;
31, April 1

charge of the afternoon agenda, which
will be devoted entirely to fm stereo.
Ben Strouse, WWDC-AM-FM Washington, chairman of the NAB Fm Radio
Committee, will preside Sunday afternoon. He will deliver a report from
the committee.
The rest of the afternoon will be devoted to technical, programming and
economic aspects of fm stereo. Taking
part in a technical panel will be
Everett Dillard, WASH(FM) Washington; James Gebbert, KPEN(FM) San
Francisco; Harold Tanner, WLDM
(FM) Detroit, and William Tomberlin,
KMLA Los Angeles.
Participants in a programming panel
will be Lynn Christian, KODA-FM

EXCLUSIVE

Houston; David Polinger, WTFM(FM)
New York; Mr. Rabell, and George
Thorpe, WVCG(FM) Coral Gables,
Fla. Economics will be discussed by
Paul Braden, WPFB-FM Middletown,
Ohio; Gary Gielow, KPEN(FM) San
Francisco, and Henry W. Slavick,
WMC-FM
Memphis. Representing
Electronic Industries Assn. will be L.
M. Sandwick.
Money and Sales ■ A convention
seminar on sales and money-saving
methods will be held April 3, 8:30-10
a.m. Robert F. Wright, WTOK-TV
Meridian, Miss., an NAB Tv Board
member, will moderate a seminar with
two titles, "How to Save Money" and
"How to Get More Sales."
Stanley Deck, KDIX-TV Dickinson,
N. D.; Stuart T. Martin, WC AX-TV
Burlington, Vt., and Robert E. Schmidt,
KAYS-TV Hays, Kan., will participate
in a panel on cutting of operating
costs. It will deal with community programming, automation in the administrative and business operations, and
cost control in studio, film and slide
production.
Norman E. Cash, president of Television Bureau of Advertising, and John
B. Soell, KTVE(TV) El Dorado, Ark.,
will take part in a session devoted to
local advertising revenue and national
spot development.

BROADCAST

PROPERTIES

WEST

— Excellent power AM-FM combination
in sunny, growth state. Good real
estate included. Tremendous possibilities for owner-operator. Priced at
,$210,000.00— long terms.
SOUTHWEST — Single-station market daytimer actually making money on monthly gross of
$2,500-$3,000. Total price $50,000.00
with $10,000.00 down.
MIDWEST
—Last year this single-station fulltimer
grossed $172,000.00 and had an excellent cash flow. Continuing to bill at
the same rate. Priced at $260,000.00
on terms.

AND
John

ASSOCIATES,
F. Hardesty,

INC.

President

NEGOTIATIONS

APPRAISALS • FINANCING OF CHOICE PROPERTIES
SAN FRANCISCO
WASHINGTON, D. C.
CHICAGO
DALLAS
John F. Hardesty
Richard A. Shaheen
Ray V. Hamilton
Dewitt Landis
1737 DeSales St., N.W.
John D. Stebbins
Don
Searle St.
1511 Bryan St.
111 Sutter
Tribune Tower
Executive 3-3456
Riverside
8-1175
Warren J. Boorom
Joe A. Oswald
DElaware 7-2754
EXbrook 2-5671
New Orleans
New York
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IN '61
DOWN
UP, INCOME
SALES
CBS
Network 'world's largest' ad medium, annual report says
Net sales of $473,843,935 and net
"new high"; overseas investments by
income of $22,037,828 were announced
CBS Inc. were "profitable and the
trend is toward greater profits from
in its annual stocholders'
Inc.
CBS
by
report distributed last week. The 1960
these sources in the future"; CBS Rafigures were $464,598,318 in net sales
dio had a "gratifying" year in 1961
and $23,235,074 in net income.
with network sales improving in the last
Net income per share was listed at
half, the fourth quarter exceeding the
$2.55 as against $2.69 in 1960. In a
previous year's comparable period by
note to stockholders, CBS Board Chair25%. CBS paid cash dividends of
man William S. Paley and President
$1.40 a share in 1961 plus a stock
Frank Stanton observed the rise in sales
dividend of 3%. The company has
and the modest dip in income, and
paid over $128 million in dividends
since its formation in 1927.
explained: "During the summer [of
J 961], the unprofitable CBS Electronics
Div., which manufactured semiconducWometco
'61 earnings
tors and electron tubes, was discontinued in order to eliminate its drain on
set record-Wolfson
Wometco Enterprises Inc., group
earnings."
The report claimed that CBS-TV in
broadcasting and amusement company,
had higher earnings in 1961 than in
1961 was "the world's largest advertising medium" and that four of the five
any year since the company was formed
CBS-owned tv stations — WCBS-TV
in 1925, according to Mitchell Wolfson,
New York, KNXT (TV) Los Angeles,
president.
WBBM-TV Chicago and KMOX-TV
In a year-end report, Wometco reSt. Louis — were "first in their commuported gross income in 1961 of $15,999,469 and net income of $1,353,255
nities in circulation and sales." The
after income taxes. This compares to
fifth, WCAU-TV Philadelphia, was also
a 1960 gross of $12,673,650 and a net
first "intermittently."
of $1,013,429. Gross income was up
Columbia Records' dollar volume increased 33% over that of 1960, the re26.2% from the preceding year and net
income
up 33.5%. Earnings per share,
port said, and "expansion of its domestic and foreign operations further
based on shares outstanding at the end
of the calendar year, were $1.34 as
enhanced the company's position in the
compared to $1.01 in 1960. In 1961,
phonograph records industry."
33.3% of income ($450,520) was paid
Other highlights of the report: CBS
out in dividends.
International sales for 1961 reached a

WTHI-TV's

secret

When the real Betty Chadwick
of WTHI-TV Terre Haute, Ind.,
stood up on CBS-TV's To Tell
the Truth, only one of the four
panelists had picked her out of the
imposters. Miss Chadwick, a native of Brazil, is WTHI-TV's
chief photographer and has been
for four years, covering such
events as the Miss America pageant, the 1960 political conventions, the 1961 Presidential inauguration and the Terre Haute
Viking Mine disaster. The reason
for Miss Chadwick's appearance
on To Tell the Truth is that she
is believed to be the only female
chief station tv news photographer
in broadcasting.

In June 1961 Wometco

took over

KVOS-TV Bellingham, Wash. Earnings from this station have been included only for the last half of the
year. In August Wometco acquired a
franchise for Canda Dry in the Bahamas. The company also acquired
several vending companies in Florida.
The company's annual stockholders
meeting is scheduled April 9 in Miami
Beach. Other Wometco broadcast properties are WTVJ (TV) Miami, WLOSAM-FM-TV Asheville, N.C., and
47.5% of WFGA-TV Jacksonville,
Fla.
Laguna

Video

buys

catv

The sale of Tel-I-Clear System Inc.,
a catv system in Laguna Beach, Calif.,
by Lewis Lemieux and associates to
Laguna Video Inc. for $650,000 was
announced last week. Laguna Video
Inc. is primarily owned by Narragansett Capital Corp. of Providence, R.I.,
headed by Royal Little, former president and chairman of the board of
Textron Inc.
The catv system serves approximately 2,300 subscribers, and will be operated by Systems Management Co. under a management contract. Mr.
Lemieux has agreed to continue his
services for an indefinite period. The
broker was Daniels & Assoc.
Combination

rate for WROW,

Agency executives attended presentations on behalf of WROW Albany and WSNY Schenectady, both
New York, which are being offered
at a combination rate. A 10-minute
film presentation, called "The TriCity Bi-Station Buy," was shown to
the groups. It was designed to show
the cost efficiency of buying stations
in combination and outlined the pro86

(THE MEDIA)

WSNY
motional and merchandising support
given to advertiser purchases. In

attendance at last Monday's meetings were (1 to r ) Edna Cathcart,
J. M. Mathes; Doug Humm, Charles
W. Hoyt Co.; Helene Thomas, Street
& Finney; Bob Peebles, general
manager, WROW; Jim LeBaron,
H-R Representatives Inc. and Jim
Alspaugh, H-R Representatives Inc.

Iowa daytimers

to meet

Owners and managers of daytime
radio stations in Iowa will meet
Wednesday (March 21) in Des Moines
to discuss proposed FCC rulemaking
to stop daytime stations on regional frequencies from going on the air before
sunrise.
According to George Volger, KWPC
Muscatine, who called the meeting,
more than half of the state's 34 dayBROADCASTING, March 19, 1962

YOU'RE
timers would be affected if the rulemaking becomes law. The station heads
meet at 10 a.m. in the Hotel Fort Des
Moines.
Subcommittee
NAB

tv code

IN

NEBRASKA

changes

N.Y. fair space

Communications Plaza Inc., an independent entrepreneur, has submitted
to the 1964 New York World's Fair a
proposed exhibit for companies in the
communications industry.
The exhibit space would include pavillions for a radio-television, press and
communications' arts group around a
tower and open court, according to
Communications Plaza. The radio-tv
pavillion will house networks, stations
and equipment manufacturers.
Media

HALF-COVERED

discusses

Proposed revisions of the language
and construction of the NAB Television
Code were discussed last week by a
subcommittee which met at NAB's
Washington headquarters. The codification process has been under way more
than a year; proposed changes were reviewed at the winter NAB Tv Board
meeting.
A meeting of the tv code board is
scheduled during the NAB Chicago
convention, according to Robert D.
Swezey, code authority director. The
board will review the progress of negotiations with the three tv networks to
set up a liaison arrangement.
E. K. Hartenbower, KCMO-TV Kansas City, tv code chairman, will go out
of office at the convention. He has
completed the maximum of two consecutive terms. Joe Herold, formerly
KBTV (TV) Denver, has resigned as
a board member following his move to
Honolulu
Seeks

ONLY

reports...

Semi-annual policy ■ The board of
directors of Metromedia Inc. last week
announced the adoption of a regular
semi-annual dividend policy and declared adividend of 10 cents a share
on its common stock, payable May 31
to stockholders of record on April 27.
Metromedia is the parent company of
Metropolitan Broadcasting, which operates radio and television stations
throughout the country.
New affiliate ■ WVNA Tuscumbia,
Ala., today (March 19) joins CBS Radio. The new affiliate is a 5 kw station
on 1590 kc, and is owned and operated
by Elton H. Darby.
Appointment ■ Harrington, Walker &
Strickland, Harrisburg, Pa., advertising
and public relations agency, has been
appointed by WSBA York and WARM
Scranton, both Pennsylvania.
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IF YOU
KOLN

DON'T

-TV / KGIN

• • . covering
better

AVERAGE HOMES
MONDAY THROUGH FRIDAY
November 1961 ARB 10:00 PM
KOLN-TV/ KGIN-TV
Omaha "A"
Omaha "B"
Omaha "C"

USE
-TV!

a bigger,

Lincoln -Land

Tracking down the big television markets
in Nebraska? You'll find just two — the
extreme East and Lincoln-Land.

59,100
50,600
49,000
36,500

Tbe Eastern TV market presents somewhat of a problem. It's split three ways
by three top TV stations. But in the other
big market the story is just the opposite.
Two stations — KOLN-TV and satellite
KGIN-TV combine for a bigger and better
Lincoln-Land than ever before! Check the
facts on
big market"
—
then
seeNebraska's
how they"other
compare
with any
other Nebraska station.

WKZO-TV— GRAND RAPIDS KALAMAZOO
WKZO RADIO— KALAMAZ00-BATTLE CRUIS
WJEF RADIO— GRAND RAPIDS
WJEF-FM— GRAND RAPIDS-KALAMAZOt)
WWTV-CADILLAC-TRAVERSE CITY
KOLN-TV-IINCOLN. NEBRASKA
KGIN-TV— GRAND ISLAND, NEBRASKA

Avery-Knodel will gladly furnish you
with all the facts on KOLN-TV/KGIN-TV
— the Official Basic CBS Outlet for most
of Nebraska and Noethern Kansas.

*S ■
WKI0-TV-GRAND RAPIDS-KALAMAZOO
WKZO RADIO — KALAMAZ00-BATTLE CREEK
WJEF RADIO-GRAND RAPIDS
WJFJ-FM— GRAND RAPIDS-KALAMAZOO
WWTV-CADIUAC-TRAVERSE CITY
KOLN-TV— LINCOLN, NEBRASKA
KGIN-TV— GRAND ISLAND, NEBRASKA

KOLN
TV
CHANNEL 10 • 316,000 WATTS
1000 FT. TOWER

KGIN

TV\

TOWER WATTS'
CHANNEL1069
11 •FT. 316,000

COVERS LINCOLN-LAND — NEBRASKA'S OTHER BIG MARKET
Avery-Knodel, Inc., Exclusive National Representative
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THE BUSINESSWEEKLY OF TELEVISION AND RADIO
1735 DeSales St., N. W. Washington 6, D. C.
NEW

SUBSCRIPTION

ORDER

Please start my subscription immediately for —
□ 52 weekly issues of BROADCASTING
□ 52 weekly issues and Yearbook Number $ 11.00
7.00
□ Payment attached
□ Pleas* Bill
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name
city
company
name

title/ position*

address

nation
zone

state

o 1

Send to home address
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FANFARE

KRLA
1110
iRHM Fto

"«moty
KMPf

KBIG

Los

Angeles

personalities

Participation in the Los Angeles
heart fund by the broadcast media
was heightened by a special bowling
promotion. Ten radio-tv personalities earned 50 cents per pin for the
Los Angeles County and Bud Baker
Memorial Heart Funds in the second
annual "Disk Jockies Bowl Over
Heart Disease" event from the Holly-

WEMP

plans

KTYM

■n"**"* KTTV
„ cH*mtan
. KGFJ

show

'strictly for birds'
It isn't done often, but this Wednesday (the first day of spring) WEMP
Milwaukee will present a show strictly
for the birds, a takeoff on a similar program it inaugurated last year.
Actually, personality Robb Thomas
will devote a four hour segment exclusively torecordings containing reference to specific species of birds — "Bye
Bye Blackbird," "Flamingo," "Cry of
the Wild Goose," etc.
Like last year, WEMP has chosen
selected persons to witness the program
in the station's main broadcast studio.
Invitations delivered by carrier pigeon
were sent to members of the Audubon
Societies and bird-watching groups.
Arrangements have been made with
the Milwaukee County Zoo to provide
several live birds of various types to be
released in the broadcast studio while

The

bowl

for

heart

f
f

SUPtR M
vitamins .
KFI *

KMM.S SHOES

Hires
SO0TBSJ

fund

wood Legion lanes.
participants (1 to r) : Jim

O'Leary, KBIG; Bill Yunge, KRHMFM; Ira Cook, KMPC; Larry McCormick, KGFJ; Dan Lamond,
KTTV; Smiley Monroe, KTYM; Jim
Todd, KFI; Art La Boe, KDAY:
Roy Elwell, KRLA; Johnny Gunn,
KEZY.

Nearly 1 ,400 pins fell as two competing teams bowled one complete
game with represented stations and
advertisers picking up the tab for
the heart fund. Winning team and
high score trophies were presented
on the show — telecast by KTTV
(TV)— by Sandra Jenkins, the 1962
heart fund queen.

the show is in progress. WEMP will
provide all studio guests with umbrella

Drumbeats

type hats to circumvent "embarrassing"
incidents which occurred last year.
The studio audience also will be the

Record giveaway ■ KBER San Antonio
started a "Name It and Claim It" promotion in which it played records on
the air and gave the discs away to the
first person who could name each tune
correctly.

station's guests for a luncheon — fowl,
naturally. The buffet bill of fare includes egg drop soup, pheasant under
glass, creamed chicken on toast and
Four and Twenty Blackbirds baked in
a pie.
CKLW's

ski carnival

CKLW Windsor, Ont.-Detroit reported that more than 6,000 persons
turned out for its Mt. Christie Ski
Carnival to try their luck in various
special events and meet personalities
from the entertainment and sports fields.
Two former professional hockey players, Ted Lindsay (CKLW) and Marty
Pavelich, won the Personality Downhill
and the Professional Sports Personality
races, respectively. These were the two
main events.

. . .

Turnabout ■ The tables were turned in
Wheeling when instead of a tv station
invading an agency to make a pitch,
the agency invaded the station. Those
involved were Gutman Adv., that city,
which took over WTRF-TV to demonstrate to one of its clients (Weimer
Packing Co.) how it was going to use
television to carry out its 1962 advertising campaign.
Long telegram ■ What has been described as the longest telegram in the
history of Jacksonville is being claimed
by WMBR, that city, when the station
sent a congratulatory wire to Astronaut
John Glenn upon his arrival in WashBROADCASTING, March 19, 1962

pieces designed especially for astronauts
and test pilots.

ington. 700 citizens' signatures helped
to swell the length of the message to
20 feet.

Weather watchers ■ KELO-TV Sioux
Falls, S. D., has been offering listeners
a plastic "weather watcher" wind and
temperature indicator for $1 and re-

D.j.s' orbit ■ Compared to John Glenn's
speed of 89 minutes for one orbit
around the earth, it was slow-traveling
for two KVI Seattle d.j.'s who went
around the world in opposite directions
for a joint promotion of the Seattle
World's Fair and the Bulova Watch Co.
Buddy Webber and another personality,
known only as Hardwick, were scheduled last week to make their respective
flights via commercial airlines in approximately 55 hours, with brief stopovers in 29 major foreign cities to present invitations and models of the Space
Needle fair symbol. They wore 24hour Bulova Accutron electronic time-

ported itis being "snowed under" with
requests, a total of more than 4,600 in
past four weeks.
WBKB

(TV)

to "test"

contest

timebuyers

WBKB (TV) Chicago, in conjunction with its recent multi-million dollar purchase of Seven Arts' Films of
the Fifties (Vol. 3) is conducting a
Timebuyers' Talent Test — open to bona
fide timebuyers only.

Object of the contest is for the entrant to predict the ratings and share
of the audience for the first six weeks
of Films of the Fifties which will have
its premiere on WBKB March 25.
Entries will be judged by Advertising Distributors of America Inc. on
the basis of averages of Trendex's telephone recall to be taken for the six
week period.
Contestants may enter only once.
Four awards will be given, one each
for the following regions: New York
metropolitan area; Eastern Standard
Time Zone (excluding New York);
Central Standard Time Zone; Mountain
and Pacific Times Zones.
All entries must be postmarked not
later than midnight, March 24.

INTERNATIONAL
BBG

approves

FIVE AM

STATIONS,

new
ONE

am

station,

TV, TO

The Canadian Board of Broadcast
Governors has recommended government approval of applications for ( 1 ) a
new am station at Wilmot Station, N. S.,
and (2) a new vhf translator station at
Nakusp, B. C.
The new am station, applied for by
Evangeline Broadcasting Ltd., is to be a
fulltimer on 1490 kc with 1 kw day
and 250 w night, and will be programmed part-time from the studios of
CKEN Kentville, N, S.
The translator has been applied for
by Arrow Lakes Tv Society and will
operate on ch. 2 in Nakusp, translating
programs of CHBC-TV Kelowna, B. C.
Also recommended by the board for
government approval were the following applications:
■ Increases in power for the following stations: CJLX Ft. William, Ont,
from 5 kw to 10 kw-D, 5 kw-N; CHEXTV Peterborough, Ont., from 102 kw
visual and 61.2 kw aural, to 139 kw
visual and 83.4 kw aural, with an increase in antenna height from 396 ft.
to 772 ft.; CKCR Kitchener, Ont., from
250 w to 10 kw-D, 5 kw-N, with change
in antenna site; CJCS Stratford, Ont.,
from 250 w to 500 w-D, 250 w-N;
CKBM Montmagny, Que., from 250 w
to 1 kw-D, 250 w-N, plus a new additional studio in Ste. Anne de Beaupre,
Que.; CBI Sydney, N. S., from 5 kw
to 10 kw; CJCB Sydney, from 5 kw-D,
1 kw-N to 10 kw fulltime.
■ Change of frequency for CKYL
Peace River, Alta., from 630 kc to 610
kc.
■ Change in studio site for CKPR
Ft. William, to 87 N. Hill St., Port
Arthur, both Ontario.
■ Change in daytime directional antenna pattern on 920 kc for CKCY

GET

tv translator

MORE

POWER

Sault Ste. Marie, Ont.
The board also recommended

for

approval the following owner-shipchange applications:
■ For the licensee of CHAM-AMTV Moose Jaw, Sask., change in
corporate name from Radio Station

CHAB Ltd. to CHAB Ltd.
■ For CHED Edmonton, Alta., transfer of ownership and control from
CHED Ltd. to Radio Station CHED
Ltd.
■ For CKAC Montreal, transfer of
stock in its licensee, La Compagnie de
Publication de La Presse Ltd.
■ Sale of CFCO Chatham, Ont.,
from John G. Beardall to Donald G.
Hildebrand.
■ Transfer of all issued stock in
r

r~i

Your

direct

approach
FM
stereo

to
P. y :
r

Collins new time division system ends the unstable and costly conventional
dual channel method of stereo injection. Now, Collins 786M-1 FM Stereo
Multiplex Generator feeds both stereo channels directly to the Collins 8 30A-2
Exciter on a single, composite signal. By feeding monaural audio and the subchannel to this wide band exciter on a single signal, matrix networks are
eliminated. Mount the units into a Collins 8 30 series FM
transmitter and you'll have
equipment available on the
8 30A-2 are compatible with
as well. Call your Collins

the finest FM
market. The
most existing
salesman now

stereo broadcast
786M-1 and the
FM transmitters
for full details.
89

Collins Radio Company

• Cedar Rapids • Dallas • Los Angeles • New York
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Peterborough Broadcasting Ltd., licensee of CK.PT Peterborough, Ont., from
Watergrove Investments Ltd. to Radio
CHUM-1050 Ltd. and Barrie Broadcasting Ltd.
Also approved by the board was a
proposed arrangement between WKMH
Dearborn, Mich., and CHVC Niagara
Falls, Ont., whereby they would form
a two-station network to broadcast
regularly scheduled games of the Detroit Tigers, from April 9 to Sept. 30.
Decision
expected

on

Toronto

"hinges the answer to the question
whether these programs shall move
freely in international trade or whether
they shall be hampered and restricted
by all kinds of national quotas."
The U. S. delegation, he said, is
pressing for the "greatest possible liberalization in handling television programs in international trade." Mr.
Mc Carthy said he plans to return to
Geneva shortly for final action on recommendations to be made by a 10country committee.

ADVERTISING

Charles V. Dinges, executive art director, Post & Morr Inc., Chicago,
elected vp. Mr. Dinges, formerly with
Young & Rubicam, Detroit, joined Chicago agency in August 1961.

GEL's

Canadian marketing
General Electronic Labs, Cambridge,

Mass., has announced an agreement with Canadian General Electric

Metropolitan Toronto, the Advertising & Sales Club, Assn. of Canadian Advertisers, Canadian
Assn. of Advertising Agencies,
and Assn. of Industrial Advertisers, and a panel from the Advertising and Sales Club of Toronto will help adjudicate dis-

Co., Toronto, in which CGE will market the former's line of fm transmitters
and multiplex equipment in Canada on
an exclusive basis.
The GEL line includes transmitters
of 1, 10, 15, 20 and 30 kw, and multiplex systems for the addition of stereo
broadcasting.

The Toronto plan is similar to
putes.
that in use in a number of U. S.
cities.

CFCF-TV

1961

losses

Abroad

FATES

&

big

FORTUNES

Tape sales ■ Canadian General Electric Co. Ltd., Toronto, Ont., has been
appointed exclusive distributor in Canada for Automatic Tape Control Inc.,
Bloomington, 111., manufacturers of
casting.
tape equipment for automatic broadCanadian rep ■ CFUN
B.C., appointed Tyrrell
Broadcast Representatives,
representatives at Toronto
real.

Vancouver,
and Nadon
as national
and Mont-

_

and director of public relations and
media, Gotsch Affiliates, Fort Wayne
advertising agency.

Charles Bellante, tv group supervisor, Sullivan, Stauffer, Colwell &
Bayles, New York, elected vp.

John W. Little, advertising and sales
promotion director, Wellington Sears
Co., elected chairman of textile group
of Assn. of National Advertisers, New
York. He succeeds Jay Kaner, advertising and merchandising manager,
American Enka Corp.

Ross M. Legler, account executive,
Ted Bates & Co., New York, elected
vp. Mr. Legler joined Bates one year
ago after serving as vp at Compton
Adv>, New York.

W. Dewees Yeager Jr., formerly with
J. Walter Thompson, New York, joins
Donahue & Coe, that city, as account
executive on Corn Products Div., Best
Foods Corp.

J. W. Selden, division vp for chemicals, and Dr. C. W. Walton, vp for research, Minnesota Mining & Manufacturing Co., St. Paul, named division vp
for new products commercial development and vp for research and development, respectively.

Roger Beck, popular music and
records editor, Los Angeles Mirror,
and William R. Coart, reporter and rewrite man, Los Angeles Examiner and
UPI, join Los Angeles office of HarsheRotman, pr firm, as account executives.

Ron Ross, former general manager,
WPTA (TV) Roanoke, Ind., elected vp
90

in brief...

U. S. sales rep ■ ABC International
Television Inc. has been appointed U.S.
sales representative for CFTO-TV Toronto.

CFCF-TV Montreal cost Canadian
Marconi Co. Ltd. $1,313,947 in its first
year of operation.
The company's annual report covering CFCF-AM-TV and electronic equipment manufacturing facilities showed a
net profit of $48,573, as against a loss
in 1960 of $394,734. Excluding the
television station operation, Canadian
Marconi made a profit of $1,362,520.
The CFCF-TV losses including an
operating loss of $619,785, allowance
for depreciation of $260,607, pre-pro_

BROADCAST

promise.

A code has been prepared by
statements."
the Better Business Bureau of

Geneva

A significant decision that will affect
the future of television programming
in the markets of the world is expected
shortly in Geneva, according to John
G. Mc Carthy, president of the Television Program Export Assn.
In that city are meeting 37 nations
which are signatories of the General
Agreement on Tariffs & Trade. Mr.
Mc Carthy is serving as the tv industry's technical advisor to the U. S.
GATT delegation.
On the outcome of the Geneva negotiations on tv programs, he says,

ad standards

Toronto radio and television
stations and newspapers have
launched the "Toronto Plan for
Advertising Standards," described
as "the first unified effort to support the standards of truth in
advertising and to eliminate exaggerations, deceptive or misleading

programs

from

duction expenses written off $175,555,
and interest expenses of $258,000.
CFCF-TV started Jan. 20, 1961, and
like other Canadian tv stations had an
operating revenue below the anticipated
level. The annual report stated that in
its first year the station gained a large
audience and that the future holds

Marjorie Hoyne, fashion editor, Living for Young Homemakers, joins pr
department, D'Arcy Adv., New York,

as account executive on Courtaulds
fibers.
William A. Clark, publicity manager,
Bankers Trust Co., New York, joins
Jay DeBow & Partners Inc., corporate
pr consultants, that city.
Greacen R. Mitchell, marketing consultant vp and manager, HarringtonRichards, Los Angeles, joins Boylhart,
Lovett & Dean, that city, as account
executive.
Joseph L. Brechner, president and
general manager, WLOF-TV Orlando,
Fla., elected president of Advertising
Club of Orlando. Other officers elected: Don S. Barbour, Barbour Outdoor
Adv., first vp; Bruce E. Webb Jr., Daniels Inc., second vp; Ellis Lavin, Ivey's
of Orlando, treasurer, and Mildred
Lavin, secretary.
T. R. Snyder, formerly with Benton
& Bowles, joins account contact department of Geyer, Morey, Madden & BalBROADCASTING, March 19, 1962

lard, New York. He
Rambler auto account.

is assigned to

Harold C. Heaslip, former advertising manager, Lummus Co., industrial
engineering and construction firm, joins
Ketchum, MacLeod & Grove, New
York, as executive on American Gas
Assn. account.
William G. Rolley, sales promotion
account executive, The Rumrill Co.,
Rochester, N. Y., advertising agency,
promoted to director of marketing
services department. Before joining
Rumrill, Mr. Rolley was general sales
manager, Theater Network Television
Co., New York, for two years.
Sherman L. Agins, formerly with
Alfred Politz organization, joins J. M.
Mathes Inc., New York, as assistant
research director.
James Lindsey, research department,
Richard K. Manoff Inc., New York advertising agency, joins research department, Hicks & Greist, that city.
George Jones, member of marketing
department, Hixson & Jorgensen, Los
Angeles, appointed agency's industrial
and technical media buyer.
Dorothy Davis-Smith joins Wesley
Assoc., New York, as copy supervisor.
She was formerly on Revlon account
at Mogul Williams & Saylor, New York,
and on Max Factor account at Anderson-McConnell Adv., Los Angeles.
Stanford C. Kaatz, for seven years
senior copywriter with Erwin Wasey,
Ruthrauff & Ryan, Chicago, joins Phillips & Cherbo, advertising agency that
city, in similar capacity.
Richard M. McConnell, formerly
with Leo Burnett Co. and Keyes, Madden & Jones, both Chicago, joins copy
staff, Clinton E. Frank Inc., that city.
Louis Pappas, former art director with
O'Grady - Payne Studios, CampbellMithun and BBDO, all Chicago, joins
Frank in similar capacity.
Gerry Sussman, formerly with Ellington & Co. and Benton & Bowles,
both New York, joins copy staff, The
Wexton Co., that city.

What's NEW
Mr."T"
from
See it at
NAB
Space 17 E

0*
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James G. Beardsley, former vp and
creative director, Erwin Wasey, Ruthrauff & Ryan, New York, appointed
associate copy creative director, Clay
Stephenson Assoc., Houston.
THE

MEDIA

We're

proud

of our
Stainless

Edward

Costello,

sales manager, KOSATV Odessa, Tex.,
elected vp of Southwest States Inc. He
will continue as sales
manager of Odessa
outlet. Mr. Costello
began his broadcasting career in 1946
with KAVE Carlsbad, N. M., as sportscaster. He moved to KOSA in December, 1946, as news and sports director,
remaining until October, 1955, when
he joined KOSA-TV in his present position as sales manager. Southwest States
stations are: KOSA-AM-TV Odessa,
KVII-TV Amarillo, KROD-AM-TV El
Paso, all Texas, and KRNO San Bernardino, Calif.
Costello

f
TOWER

\7

broadcasters

Walter K. Mickelson, president and
owner, KNUJ New Ulm, Minn., retires
from active management of station to
become chairman of board of directors.
Walter K. Mickelson Jr. succeeds his
father as president.
Merrill Smith, program director,
WONN Lakeland, Fla., appointed general manager, WTAO and WXHR
(FM), both Boston.

^7■

leading
. . . say
these

I

m
PHIL HEDRICK
Operations Manager
WSJS
WINSTON-SALEM,

N. C.

Jack Lynn, director
of film programming
for Metropolitan
Broadcasting, New
York, elected vp in

Mr. Lynn

charge of tv programming for Metropolitan's six tv stations:
WNEW - TV New
York; WTTG (TV)

IT

Washington; KMBC-TV Kansas City,
Mo.; KOVR (TV) Sacramento-Stockton, Calif.; WTVH (TV) Peoria, and
WTVP (TV) Decatur, both Illinois.

LEON LASLEY
Chief Engineer

Mr. Lynn joined Metropolitan Broadcasting in May 1959 as program manager for WNEW-TV.

If you're planning a tower, take
advantage
of Stainless'
experience in designing
and fabricating
AM, FM and TV towers of all kinds

Bentley A. Stecher, former general
manager, WEBB
Baltimore, joins
KATZ St. Louis in similar capacity.
Dave Dixon, KATZ announcer, promoted to program director.

—up to 1749' tall.

Get your free book j
describing these
installations.

Ron Mendler, program-promotion director, WBVL Barbourville, Ky., appointed sales manager and assistant station manager, WNTT Tazewell, Tenn.
William K. McDonald, executive vp,
NBC Radio, elected chairman of tvradio and entertainment division for
1962 Red Cross drive in New York.

■ -

NORTH

WALES

less, inc.
. PENNSYLVANIA
91

Patrick Callihan, manager, WMSB
(TV) East Lansing, Mich., joins National Educational Television & Radio
Center, New York, as executive assistant tor network affairs. NETRC is
headquarters and programming agency
for National Educational Television
Network.
Wayne (Bart) Bartholemy, salesman,
KEX-AM-FM Portland, Ore., joins
sales department, K.GW, that city.
John H. Wrath, Mitchell DeGroot,
Robert Richmond and Powell Ensign
elected vps of Paul H. Raymer Co.,
New York. Mr. Wrath will serve as
vp in charge of central division. He
joined Raymer in 1961 after 21 years
with Headley-Reed Co., of which he
was president. Mr. DeGroot, radio
sales manager since 1957, will be vp in
charge of national radio sales. He was
director of advertising for ABC-TV before joining Raymer in 1955. Mr.
Richmond will be vp and eastern sales
manager for radio. Mr. Ensign, formerly executive vp, Everett-McKinney
Co., will serve as vp in rep firm's New
York radio department.
Thomas C. McCray, vp and general
manager, KRCA (TV) Los Angeles,
elected chairman of board of directors
of Los Angeles Better Business Bureau.

MAGNfPHASB

Industry execs gather to honor CBS's Stanton
The night of March 8 at the Wal- by Matthew J. Culligan, Interpubdorf-Astoria in New York was lie Inc. corporate executive,
turned over to a testimonial banquet At a reception preceding the dinand star entertainment for CBS ner were (1 to r) : NBC Board ChairPresident Dr. Frank Stanton who re- man Robert W. Sarnoff; CBS Board
ceived the 1962 Gold Medal of the Chairman William S. Paley; Senate
Radio & Television Executives So- Interstate & Foreign Commerce
ciety "for outstanding achievement
in broadcasting" (Broadcasting,
March 12). The Gold Medal and
scroll were presented to Dr. Stanton
William C. Fitts III, former production manager, WCAU-TV Philadelphia,
appointed administrative manager for
CBS Television Sports, New York.
Lee Polk, producer-director for Regents Educational Television Project of
New York State Education Dept., appointed production director for ch. 13,
New York, etv facility of Educational
Television
for the Metropolitan Area
Inc.
Dr. Charles Winick, psychologist and
specialist in field of juvenile behavior,
has been retained by NBC as consultant
on children's programming.
John St. Leger, corporate advertising director, Investment Dealers' Digest,
and former radio newsman, joins TimeLife Broadcast Inc., as on-air-editor of
Topic A — Business, daily radio pro-

LINE PROTECTION SYSTEM
MAGNIPHASE — protects antenna system
from damage caused by static discharge or
transmission line faults.
MAGNIPHASE — will instantaneously
squelch transmitter output, preventing arc
from being sustained by RF energy.
Immediately self-restoring, transmitter
interruption goes unnoticed on the air.

gram.
James Ayers, former transmitter engineer, KJEO (TV) Fresno, appointed
director of engineering, KSAN-AM-TV
San Francisco, KICU (TV) Visalia,
and KBIF Fresno, all California. Stason. tions are owned by Norwood J. PatterJames

MANUFACTURING COMPANY
4212 SOUTH BUCKNER BLVD.
DALLAS 27, TEXAS
£U=Lr"^ Subsidiary of Ling-Temco-Vought, Inc.
92

(FATES & FORTUNES)

KENS
neer.

L. Anderson, announcer-engineer, KSET El Paso, Tex., joins
San Antonio as transmitter engi-

Lee Carle, production head and chief
announcer,
WGSM
Huntington, ap-

Committee Chairman Warren D.
Magnuson (D-Wash.); Dr. Stanton,
and Henry R. Luce, editor-in-chief,
Time-Life-Fortune publications.
pointed program director, WGBB Freeport, both New York. Andy Rage, assistant to director of research, Willmark
Service Systems, New York, and former continuity director, WGBB, returns to station in similar capacity.
Robert S. Yeager, program director,
WTVN (TV) Columbus, Ohio, appointed public affairs director, KYWAM-FM Cleveland, succeeding James
Holston, resigned.
Thoren J. Schroeck, media buyer,
Gardner Adv., St. Louis, appointed account executive, CBS-owned KMOXTV, that city, succeeding Tom Stanton
who moves to Chicago office of CBS
Television Stations National Sales.
James W. Phillips, advertising and
sales manager, Bardahl International Oil
Coming

SOON
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Corp., joins KING-TV Seattle as promotion director. He succeeds Eric
Bremner who will serve in station's documentary and editorial field as assistant
to Bob Schulman, special features director.
Lee Eneff and Bill Kerwin join
KTVH (TV) Hutchinson - Wichita,
Kan., as account executive and announcer, respectively.
Bill McGivern, news chief, KSTP
Minneapolis-St. Paul, appointed director of news operations, KSTP-TV, that
city. Harold Meier succeeds Mr. McGivern as news chief.
John Holbrook, newscaster, Mutual
Network, joins KKHI San Francisco
news department.
Rex Davis, news director, KMOXAM-FM St. Louis, assumes additional
duties as director of news and public
affairs. Steve Rowan, former night
news editor, appointed assistant public
affairs director. Robert Rehg named
writer-producer for special programs.
Robert J. Craft, news director,
KONG-AM-FM Visalia, Calif., joins
ABC, Los Angeles, as news writer.

NBC

News

award

John Herrington, night news
editor, WDAF - AM - TV Kansas
City, Mo., has been named winner of the fifth annual Earl Godwin Memorial Award, presented
by NBC News. The award, which
includes a six-month assignment
as an NBC News correspondent
in London, was established in
memory of Earl Godwin, NBC
Washington newsman, who died
in 1956.
Mr. Herrington won for an
entry of 30 reports used on NBC
Radio during 1961.

J. Wiest and James A. Butcher to WJZTV as producer-director and reportercameraman, respectively. Robert J.
Guiliana, Richard P. Lusher and Rich-

WHAT

Paul Miller, news department,
WCKY Cincinnati, promoted to news
director.
Jay Nagle, news and sports announcer, WSAZ-TV Huntington, W.Va.,
promoted to sports director.
Leif Jensen, announcer, WINF
Manchester, Conn., joins WNAC-AMTV and WRKO (FM) Boston.
Frank Benedict, formerly with
KBEA Mission, Kan., joins KPHO
Phoenix as announcer. Chuck Glance,
production manager, and Kay Shake,
chief of continuity and traffic, KPHOTV, promoted to program director and
operations manager, respectively.
Harry Jones joins WERE-AM-FM
Cleveland as sportscaster for 1962
Cleveland Indian baseball games.
Robert L. Palmer, producer, Douglas
Productions, Chicago, appointed publicity director, KMPC Los Angeles.
Joseph J. Derby, supervisor of tv program publicity, Young & Rubicam, New
York, joins NBC press department as
director of news publicity. Robert
Brown, press editor, news and public
affairs, promoted to press supervisor,
news and public affairs.
Claude C. Cox, producer-writer-cameraman, KRLD-TV Dallas-Ft. Worth,
joins Great Southwest Corp., Arlington,
Tex., as assistant publicity director.
Bill Weyse, public affairs director,
WNBC-AM-FM New York, joins WJZTV Baltimore in similar capacity. Harry
BROADCASTING, March 19, 1962

DO

TO
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A

CANT

ard J. Murphy appointed director of
special film projects, director of production and operations and traffic manager,
respectively.
Glenn Tryon joins WEDO
port, Pa., as air personality.

McKees-

PROGRAMMING
Leon Janney, Adrienne Moore and
Verne Smith elected interim members
of Screen Actors Guild's board of directors by guild's New York council.
Appointments fill vacancies created by
enlargement of board and will last until
November election.
Leonard E. Hammer, eastern division
sales manager, United Artists Assoc.,
New York, has resigned.
Johnathan J. Oscher, associate producer, Ray-Eye Productions, resigns to
join Jayark Films Corp., New York, as
sales executive for southern territory.

YOU

SAY

KID

WALK

?

For her, learning to walk
is hard, hard work. Sometimes she cries.
Usually you can josh
her along. But words don't
always help. So you love
her — until she gets her fight
back. Then she's ready to
try again.
Love is one of three
things that help a crippled
child walk. The other two
are skill and money.
We've found people with
love and skill to give, like
the Easter Seal therapist in
the picture.
We're looking to you
for the money. Not a lot —
just enough to put one kid
one day closer to walking.
That's about $5.

f*^"w
H

"Fight with them — against crippling"
EASTER
SEAL
FUND
APPEAL
ADDRESS: CRIPPLED CHILDREN, C/O YOUR LOCAL POSTMASTER

ipg
\£
C
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Kenneth

G. Crawford, Washington bu~«P^ck
reau manager, Newsweek magazine, will
present, beginning
April 2, rive-minute
news analysis Monday through Friday
m
following // P. M.
Mr. Crawford
Report on WTOP-TV
Washington.
Mr. Crawford's
analysis
will cover international
and national
scene and will reflect his thoughts on
major news stories of the day.
Lawrence E. Madison, MPO Productions, joins Filmways Inc., New
York, as director of industrial and documentary film division.

ALLIED

William C. Weber Jr., executive director, Electronic Representatives Assn.,
Chicago, resigns, effective May 1 , to
join newly formed Compar Corp., San
Francisco electronic marketing firm, as
executive vp and general manager.
ERA committee has been formed to select Mr. Weber's successor.
Donald B. Martin, formerly with Outdoor Advertising Assn. of America for
1 2 years, joins Consumer Mail Panels
Inc., new subsidiary of Market Facts
Inc., Chicago, as marketing director.
EQUIPMENT

& ENGINEERING

Philip Nicolaides, account executive,
MGM
Telestudios, joins Videotape
Productions of New York, as promotion
and sales development manager.

Eugene J. Freeman, vp and general
manager, Roberts
Electronics Inc., Los

Sam Rolfe, former writer-producer
of Have Gun, Will Travel series on
CBS-TV, joins MGM-TV as producer
of The Eleventh Hour, new hour-long
dramatic series to start on NBC-TV
this fall.
Carl 0. Miller, account executive,
Independent Television Corp., appointed southwest division account executive
for Seven Arts Assoc., New York. He
will have headquarters in Dallas.
Fred Coe, veteran tv and stage producer-director who presently is producing NBC's Theatre 62 series, will produce National Academy of Television
Arts & Sciences' 14th annual Emmy
Awards presentation, to be aired for
8th consecutive year on NBC Television Network. This year's 90-minute
telecast, originating from New York,
Hollywood and Washington, will be
seen on May 22 at 10 p.m. EDT.
INTERNATIONAL
Donald M. Hine, director of programming and public affairs, TransContinent Television, joins ABC International, New York, as program manager.

United

Press

G. Richard Tingleyr

FIELDS

Mr. Freeman

Angeles, resigns to become president and
chairman of board of
directors, Citroen
Electronics Corp., that
cityj manufacturer of

stereo tape recorders and communications equipment. He succeeds I. Jack
Berger who will continue with Citroen
as executive vp. Mr. Freeman, according to terms of an agreement signed
with Roberts, will serve as management
consultant to company for another year.
Dr. Bernard

R. Linden, assistant

manager, special electron tube department, CBS Laboratories, Stamford,
Conn., elected vp of department.

Mr. Tmgley

commercial electronic equipment. Mr.
Tingley will also serve as assistant to
Dr. Gabriel M. Giannini, president,
Giannini Scientific Corp., who will personally manage new company's operations. Jack Horowitz, former Telechrome vp in charge of manufacturing,
named Telemet's vp for operations.
Other appointments: George R. Crofford, treasurer; Hans Schrnid, chief
video engineer; S. S. Krinsky, western
operations manager, and Harry V. Seaman, chief project engineer.
DEATHS
William D. Heller, 49, executive vp
and general manager, Revlon International Corp., New York, died of heart
attack March 14.
Frances M. Velthuys, media director, radio and tv network broadcasting,
D'Arcy Adv., New York, died March
10 of apparent cerebral hemorrhage at
Roosevelt Hospital, New York. Before
joining D'Arcy in May 1956, Miss Velthuys was with McCann-Erickson and
Compton Adv., both New York, and
with several agencies in Chicago.
John T. Carey, 57,

Robert L. Jannen, assistant vp and
director of marketing, Leach Corp.,

retired sales and management executive,
WIND Chicago, died
March 9 in Palm

Compton, Calif., electronic manufacturing company, elected vp in charge of
sales.
E. Clinton Frank promoted to regional commercial manager for Raytheon Co., Lexington, Mass., responsible for coordinating sales activities
for electronics firm's commercial products from Maryland to Florida.

International

news

produces!

vp, CBS Laboratories,
Stamford, Conn.,
elected vp, Telemet
Corp., newly formed
subsidiary of Giannini
Scientific Corp., which
will manufacture, sell
and
service line
former
Telechrome
of

Springs, Calif. Mr.
Carey joined WIND
in 1935 and became
Mr. Carey

station's vp and genretired in 1959 but foreralamanager.
time He
owned
KROY Sacramento, Calif. Mr. Carey
was organizer of Am Radio Sales Co.,
New York.
Edward Sobol, 70, veteran tv producer who had produced Lawrence
Welk Show on ABC-TV since its inception in 1955, died March 10 at St.
John's Hospital in Santa Monica, Calif.
Mr. Sobol was active in Broadway
theatrical production before joining
ABC in 1939. In 1948 he became producer of Milton Berle Show and subsequently was associated with Bob
Hope, George Gobel and Abbott &
Costello tv programs.
John Joanides, 51, transmitter engineer, KGFJ Los Angeles, for past ten
years, died of heart attack March 7 at
his home in that city.
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FOR
STATION

AUTHORIZATIONS,

As compiled by Broadcasting, March
7 through March 14, and based on
filings, authorizations and other actions
of the FCC in that period.
This department includes data on
new stations, changes in existing stations, ownership changes, hearing cases,
rules & standards changes, routine
roundup of other commission activity.
Abbreviations: DA — directional antenna, cp
— construction permit. ERP — effective radiated power, vhf — very high frequency, uhf
— ultra high frequency, ant. — antenna, aur. —
aural, vis. — visual, kw — kilowatts, w — watts,
mc — megacycles. D — day. N — night. LS —
local sunset, mod. — modification, trans. —
transmitter, unl. — unlimited hours, kc — kilocycles. SCA — subsidiary communications authorization. SSA — special service authorization. STA — special temporary authorization.
SH — specified hours. CH — critical hours. * —
educational. Ann. — Announced.
New tv stations
APPLICATIONS
Huntsville, Ala. — Smith Bcstg. Inc. Uhf
ch. 19 (500-506 mc); ERP 500 kw vis., 251.74
kw aur. Ant. height above average terrain
989.92 ft., above ground 249.40 ft. Estimated
construction cost $360,084.79; first year
operating cost $180,000; revenue $180,000.
P. O. address box 986, Huntsville. Studio
and trans, location Huntsville. Geographic
coordinates 34° 44' 18.3" N. Lat, 86° 31'
57.4" W. Long. Trans. RCA TTU-25B; ant.
RCA TFU-27J. Legal counsel George O.
Sutton, Washington, D. C; consulting
engineer Claude M. Gray, Birmingham, Ala.
Principals: M. Davidson Smith III (98%)
and others. Mr. Smith owns 98% stock in
WAAY Huntsville, Ala.; 51% stock in WNUE
Fort Walton Beach, Fla.; and 98% stock in
WJIG Tullahoma, Tenn. Company is applicant for new fm station in Huntsville.
Ann. March 9.
♦Newark, Ohio — Newark Public School
District of Newark, Ohio. Uhf ch. 28- (554560 mc); ERP 14.65 kw vis., 8.55 kw aur.
Ant. height above average terrain 512 ft.,
above ground 448 ft. Estimated construction
cost $56,000; first year operating cost $22,000. P. O. address 19 North Fifth Street.
Newark. Studio and trans, location Newark.
Geographic coordinates 40° 05' 28" N. Lat.,
82° 24' 26" W. Long. Trans. GE TT-20-A;
ant. GE TY-24-C 4 Bay. Legal counsel Cohn
& Marks, Washington, D. C; consulting
engineer W. F. Justus Jr., Columbus, Ohio.
Ann. March 8.
Existing tv stations
CALL LETTERS ASSIGNED
KATC(TV) Lafayette, La.— Acadian Tv
Corp.

THE

RECORD
Inc.; changed from KPLK.
WAKI McMinnville, Tenn. — Regional
Bcstg. Corp.; changed from WMMT.
KGAR Vancouver, Wash.— Gordon A.
Rogers.

APPLICATIONS
cost $97,800; revenue $132,000. Merrill B.
Johns Jr. sole owner, owns ranch. Ann.
March 9.
Monroe, N. C. — Risden Allen Lyon. 960
kc, 500 w D. P. O. address box 341, Wadesboro, N. C. Estimated construction cost
$19,075; first year operating cost $30,000;
revenue $40,000. Mr. Lyon is 50% owner of
WADE Wadesboro, owner of WKDX Hamlet, and applicant for cp in Charlotte, all
North Carolina. Ann. March 9.
Woodburn, Ore— O. L. Withers. 940 kc,
250 w D. P. O. address 245 Young St., Woodburn. Estimated construction cost $15,851;
first year operating cost $24,000; revenue
$30,000. Mr. Withers owns retail lumber and
building material firm. Ann. March 14.
Huron, S. D. — Central South Dakota
Bcstg. Co. 1530 kc, 1 kw D. P. O. address
box 831, Huron. Estimated construction cost
$19,330.51; first year operating cost $45,000;
revenue $45,000. Principals: M. Tracy
Gitchell (66%), Dwight Coursey (24%) and
others. Mr. Gitchell is hotel manager; Mr.
Coursey has been commercial manager of
KIJV Huron, and is owner of retail gift
shop. Ann. March 9.

New fm stations
APPLICATIONS
Lincoln Neb. — Wendell Holmes Graham.
93.1 mc, 3.478 kw. Ant. height above average terrain 40.39 ft. P. O. address 325 South
11th St., Lincoln. Estimated construction
cost $20,212; first year operating cost $21,360; revenue $29,702. Mr. Graham owns
printing service. Ann. March 14.
Isabela, P. R. — Sergio Martinez Caraballo.
101.7 agemc,
4.02123kw.ft. Ant.
averterrain
P. O.height
addressbelow
Corchado
Street, box W, Isabela. Estimated construction cost $11,842; first year operating cost
$3,000; revenue
$6,000.of Mr.
accountant and owner
WISACaraballo
Isabela. isAnn.
March 9.
Murfreesboro, Tenn. — Arthur D. Smith Jr.
93.6 mc, 6.7 kw. Ant. height above average
terrain 767 ft. P. O. address St. Elmo, Rt.
4, Chattanooga, Tenn. Estimated construction cost $10,874; first year operating cost
$10,000; revenue $12,000. Mr. Smith owns
WMTS Murfreesboro, one-half of WOKE
Oak Ridge, and WDEH Sweetwater, and
one-third
WZYX Cowan, all Tennessee.
Ann.
Marchof 13.
Prosser, Wash. — Cormac C. Thompson.
102.3 mc, 440 w. Ant. height below average
terrain 393 ft. P. O. address 1124 Fifth St.,
Prosser. Estimated construction cost $7,290;
first year operating cost $5,670; revenue
$7,300. Mr. Thompson is registered architect;
holds first class phone license. Ann. March

Existing am stations
APPLICATIONS
WBIE Marietta, Ga.— Cp to change frequency from 1050 kc to 1080 kc, increase
power to 10 kw, install new trans, and install DA-D. Ann. March 9.
KID Idaho Falls, Idaho— Cp to change frequency from 590 kc to 720 kc, increase
power to 25 kw-LS, install new trans, install new DA (change from DA-N to DAD-N [DA-2]) and delete remote control
operation. Ann. March 9.
WMPL Hancock, Mich. — Cp to change frequency from 920 kc to 1400 kc, change
hours of operation to unl., using power of
250 w, 1 kw LS. Ann. March 14.
WBIP Booneville, Miss. — Mod. of license
to change weekly SH to 6 a.m. to 8 p.m.
Ann. March 9.
WGRM Greenwood, Miss. — Cp to increase
daytime power from 250 w to 1 kw and
install new trans. Ann. March 9.
WXXX Hattiesburg, Miss. — Cp to change
frequency from 1310 kc to 1290 kc, increase
hours of operation to unl., 1 kw-5 kw LS,
install new trans, and DA-D-N (DA-2) and
change ant. -trans, location. Ann. March 12.
KLME Laramie, Wyo. — Cp to increase
power from 100 w, unl. to 250 w, 1 kw LS
and install new trans. Ann. March 13.
CALL LETTERS ASSIGNED
WRYM New Britain, Conn.— Hartford
Bcstg. Corp.; changed from WKNB.
WENG
Fla.— Sarasota-Charlotte Bcstg.Englewood,
Corp.
WJBI Corp.
Indian Rocks Beach, Fla. — Johnson
Bcstg.
KSNN Pocatello, Idaho— Pocatello Bcstg.
Co.; changed from KYTE.
WLLE Raleigh, N. C— Baron Bcstg. Corp.;
changed from WSHE.
KROW Dallas. Ore.— Polk County Bcstrs.

9.Existing fm stations
APPLICATIONS
WDJK(FM) Atlanta, Ga.— Mod. of cp (as
modified, which authorized new fm station) to decrease ERP to 20 kw, decrease
ant. height above average terrain to 231
ft.,
type trans.,
studiochange
and remote
control change
locationtrans.,
and
change
station
location
to
Smyrna.
Ga.
Ann. March 9.
WEPM-FM Martinsburg, W. Va— Cp to
change frequency from 94.3 mc, to 97.5
mc, increase ERP to 5 kw, install new
trans,
and ant. Ann.
system
and 9. change ant.trans. location.
March
CALL

LETTERS

ASSIGNED

*KUAC(FM) College. Alaska — U. of
Alaska.
KTPM(FM)
Sun City, Ariz.— Sun City
Bcstg.
Co.
KLST(FM)
Little
London Colorado
Bcstg. Co. Springs, Colo. —
WRYM-FM New Britain, Conn.— Hartford
County Bcstg. Corp.; changed from WKNBFM.
KHUA(FM)

Honolulu, Hawaii— William E.

New am stations
ACTION BY BROADCAST BUREAU
Eugene, Ore. — Willamette Family Stations
Inc. Granted 1540 kc, 1 kw D. P. O. address
box 1122, Eugene. Estimated construction
cost $55,727; first year operating cost $60,424; revenue $60,528 (all for am-fm combination). Principals: Marvin R. Steffins
(24%), Marvin R. Steffins Jr. (26%), K. Ray
Barnes and Clarence E. Brenneman (each
12%) and others. Mr. Steffins has been
majority stockholder in KGEI Detroit, and
engineer of equipment with telephone company; Mr. Steffins Jr. is with furniture
company; Mr. Barnes is with insurance
company; Mr. Brenneman is president and
manager of sign company. Action March 7.
APPLICATIONS
Santa Fe, N. M.— Capital Radio. 1020 kc.
10 unl., DA-N. P. O. address Laposada, E.
Palace Avenue, Santa Fe. Estimated construction cost $52,900; first year operating
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Negotiators For The Purchase And Sale Of
Radio And TV Stations
Appraisers • Financial Advisors
New York-60 East 42nd St., New York 17, N. Y. • MU 7-4242
West Coast— 1357 Jewell Ave., Pacific Grove, Calif. • FR 2-7475
Washington-1426 "G" St., N.W., Washington, D.C. • Dl 7-8531
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Neumann.
WILO-FM
Kaspar.

Frankfort,

Ind.— Vernon J.

—
WXTO(FM) Grand Rapids,theMich.
Roman
of
Aquinas Bcstg. Society
Mich.
Rapids,
Grand
Catholic Diocese of
is, Minn— Charles
B.KMSJ(FM
Persons )& Minneapol
Assoc.
WTCN-FM Minneapolis, Minn.— Time-Life
Bcstg. Inc.
wood, Mont— PlentyKPWD(FM
Bcstg.) Co.Plenty
wood
WBEU-FM Beaufort, S. C— Beaufort
Bcstg. Inc.
Ownership changes
APPLICATIONS
KEPI-FM Phoenix, Ariz. — Seeks assignment of license from Ward James Atkinson
to Ward Atkinson (50%), William W. St.
Clair, Wilbur C. Donaldson and James McCollister (each 16%%), d/b as Golden
Sounds Inc.; consideration aggregate sum
of $12,000 from Messrs. St. Clair, Donaldson
and McCollister, to Mr. Atkinson. Mr.
Atkinson owns KEPI and is engineer; Mr.
St. Clair is partner in ranch and has controlling interest
men's and
clothing
store;
Mr. Donaldson
is in
president
50% owner
of pipe line construction company; Mr.
McCollister is attorney. Ann. March 9.
KKIS Pittsburg, Calif.— Seeks assignment
of license from Kay Kis Corp. to John H.
Pace, Bedford F. Pace, James H. Shear and
Julia Selina Shear (each one-fourth), d/b
as Pace-Shear Radio Inc.; consideration
$300,000. John Pace has been general manager of KABC Los Angeles and KDEO
San Diego and managing director of KGO
San Francisco. He was vice president, general manager, director and stockholder in
Southland Tv Co., applicant for ch. 12,
Shreveport, La., which was denied after
comparative hearing. Dr. Bedford Pace is
M.D.; James Shear is superintendent for
oil company; Julia Shear has no business
connections. Ann. March 8.
KFNV Ferriday, La. — Seeks assignment of
license from Miss-Lou Bcstg. Co. to George
W. Wilson; consideration $25,000. Mr. Wilson

SUMMARY

AM
FM
TV

is general manager and chief engineer of
KFNV. Ann. March 8.
WHHH Warren, Ohio— Seeks assignment
of license and cp from The Warren Tribune
Radio Station Inc. to Radio Station WHHH
Inc.; consideration $75,000. Radio Station
WHHH Inc. is wholly owned by Helen Hart
Hurlbert Trust established by Helen Hart
Hurlbert
who 8. also owns 94% of licensee.
Ann.
March
KCAS Slaton, Tex.— Seeks assignment of
cp from Troyer H. Harrell (50%) and
Kermit S. Ashby (50%), d/b as Star of the
Plains Bcstg. Co., to Mr. Ashby as sole
consideration assignpermittee;
owner mentofof 125
shares of stock in Border
Laredo, Tex.) to Mr. Harrell.
(KVOZ
Bcstrs.
Ann. March 6.
Hearing cases
FINAL DECISIONS
■ Commission gives notice that January
15 initial decision which looked toward
granting the application of Batavia Bcstg.
Corp. to increase daytime power of station
WBTA Batavia, N. Y., from 250 w to 500
on 1490 kc, 250 w-N;
w, continued
condition became effective
ce operation
interferen
to Sec. 1.153 of rules.
6 pursuant
March
Action March
9.
B Commission gives notice that January
15 initial decision which looked toward
granting applications of The Fort Hamilton
Bcstg. Co. (WMOH), Hamilton, Ohio, and
Lafayette Bcstg. Inc. (WASK), Lafayette,
to increase daytime power from 250
to 1 kw and Indiana Bcstg. Corp. (WANE),
wInd.,
Fort Wayne, Ind., to increase daytime power
from 250 w to 500 w, each continued operace con250 w-N; interferen
tion on 1450 kc,effective
March 6 pursuant to
dition became
Sec. 1.153 of rules. Action March 9.
INITIAL DECISIONS

Herbert Sharfman is■ Hearing Examiner looking
toward grantsued initial decision
ing application of Town and Country Bcstg.
Inc., to increase power of WREM Remsen,
kw D.to 5 kw, continued ODeraN. Y.,onfrom
tion
1480 1 kc.

OF COMMERCIAL

BROADCASTING

Compiled by BROADCASTING, March 15
TOTAL APPLICATIONS
CPS
ON AIR
For new stations
air
on
Not
Cps.
Lie.
3,645
61
148
633
929
50
185
141
4841
74
84
108
OPERATING

TELEVISION

STATIONS

Compiled by BROADCASTING, March 15
Commercial
Non-Commercial

VHF
468
42

COMMERCIAL

STATION

UHF
90
14

TOTAL
TV
558
56

BOXSCORE

Compiled by FCC, Feb. 28
AM

FM
908
3,636
Licensed (all on air)
67
68
Cps on air (new stations)
186
146
Cps not on air (new stations)
1,161
3,850
Total authorized stations
119
450
Applications for new stations (not in hearing)
19
182
Applications for new stations (in hearing)
138
632
Total applications for new stations
88
Applications for major changes (not in hearing) 486
4
61
Applications for major changes (in hearing)
Total applications for major changes
547
92
Licenses deleted
10
Cps deleted
1
2

TV
4841
73
84
652L
40
65
105
38
11
49
2
2

'There are in addition, 10 tv stations which are no longer on the air, but retain their
licenses. -Includes one STA.
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Routine roundup
ACTIONS
ON MOTIONS
By Commissioner John S. Cross
■ Granted petition by United Tv Co. of
New Hampshire and extended time to
March 19 to file exceptions to initial decision in proceeding on its application to
change existing facilities of WMUR-TV
(ch. 9). Manchester, N. H. Action March 9.
■ Granted petition by The First Presbyterian Church of Seattle, Wash., and extended time to March 22 to respond to opposition of Washington State U. to petition
by The First Presbyterian Church for reconsideration in proceeding on their applications for renewal of license and for modification of license of KWSC Pullman, and
for renewal of license of KTW Seattle,
both Washington. Action March 7.
By Acting Chief Hearing Examiner
Jay A. Kyle
■ Granted joint petition by Higson-Frank
Radio Enterprises and S B B Corp., applicants for new daytime am stations to operate on 1520 kc, in Houston, Tex., HigsonFrank with 500 w, 250 w (CH) and S S B
with 1 kw, DA, approved agreement whereby Higson-Frank would pay S S B Corp.
$4,995 in payment of out-of-pocket expenses incurred
in connection
latter's
application
in return
for its with
withdrawal;
dismissed application of S S B Corp., but
with prejudice, and retained in hearing
status application of Higson-Frank Radio
Enterprises. Action March 7.
By Hearing Examiner Basil P. Cooper
■ Granted petition by Francis M. Fitzgerald, applicant for new am station to
operate on 1510 kc, 1 kw (250 w-CH), D,
in Greensboro, N. C, and motion by E.
Raymond Parker, applicant for new am
station
to operate on 1500 kc, 1 kw (250
12.
w-CH), D, in Gaffney, S. C; and severed
their applications from consolidated am proceeding in Docs. 13624 et al. Action March
By Hearing Examiner Thomas H. Donahue
■ Granted petition by Broadcast Bureau
and extended time from March 9 to March
23 to file proposed findings in proceeding
on am applications of Vernon E. Pressley,
Canton, N. C, and Folkways Bcstg. Inc.
(WTCW), Whitesburg, Ky. Action March 8.
By Hearing Examiner Asher H. Ende
■ Cancelled further prehearing conference
scheduled for March 12 in proceeding on
application of Radio-Active Bcstg. Inc
(WATO), Oak Ridge. Tenn., subject to such
further order of examiner as may be issued upon consideration of substantive
merits
of applicant's
petition Action
for leave
amend and
responses thereto.
Marchto
9.
By Hearing Examiner Charles J. Frederick
■ Reopened
in matter
revocation of license record
of Mandan
Radio ofAssn.
for
am station KBOM Bismarck-Mandan, N. D.,
received
evidence
Mandan's
11
and
closedintorecord.
Action
March Exhibit
12.
■ Granted joint petition by applicants,
changed certain procedural dates and continued April 23 hearing to May 8 in proceeding on applications of Wolverine Bcstg.
Co., for new am station in Wyoming, Mich.,
et al. Action March 8.
By Hearing Examiner Millard F. French
■ Granted
petition
applicant
and con-in
tinued without
date by
March
12 hearing
proceeding on application of Rounsaville of
Miami Beach Inc. for modification of license of WFUN South Miami, Fla. Action
March 8; granted motion by applicant for
withdrawal of notice to take depositions in
the proceeding. Action March 9.
By Hearing Examiner Walther W. Guenther
■ Granted joint motion by applicants and
continued time from March 23 to April 6
to file proposed findings by applicants, from
May 15 to May 29 to file reply findings and
proposed conclusions and submission of
corrections to transcript and from May 31
to June 14 for reply conclusions in WilMarch 7. mington, Del., tv ch. 12 proceeding. Action
By Hearing Examiner Isadore A. Honig
■ Granted petition by Higson-Frank Radio
Enterprises
to amend
its application for newforamleave
station
in Houston,
Tex.
to reflect specified corrections in programming percentages; application is consoliBROADCASTING, March 19, 1962

dated for hearing with S B B Corporation
for am facilities in Houston. Action March
8.
■ Granted
motion
WEXC March
Inc. and13fur-to
ther extended
dateby from
March 23 for filing proposed findings and
from March 28 to April 9 for filing replies,
if any, in proceeding on its application for
new am station in DePew, N. Y., et al.
Action March 7.
■ By memorandum opinion & order in
proceeding on applications of The News-Sun
Bcstg. Co. and Radio America for new fm
stations in Waukegan and Chicago, 111.,
granted pleading by News-Sun for dismissal
of its petition for leave to amend, to reopen record, and for further proceeding
and held moot its proposed amendment;
on own motion, suspended indefinitely all
further proceedings, including filing of proposed findings of fact and conclusions and
replies pending finalization of fm rulemaking in Doc. 14185. Action March 7.
■ Denied petition by Bartell Bcstrs. Inc.
IWOKY), Milwaukee, Wis., to enlarge issues
in proceeding on its application for change
of operation on 920 kc from 1 kw, DA-1,
unl., to 1 kw-N, 5 kw-LS, DA-2, and Don
L. Huber for new am station to operate on
920 kc, 1 kw, DA-D, so as to include financial (sufficiency of funds) issue with respect to Huber application. Action March 6.
By Hearing Examiner Annie Neal Huntting
■ Granted motion by Lapeer Bcstg. Co.,
Lapeer, Mich., and continued without date
March 13 hearing on its application for new
am station which is consolidated for hearing in Docs. 14085 et al., pending consideration and disposition of (1) petition for
severance filed March 5, and (2) joint request for approval of agreement and supplement thereto filed respectively on March 6
and 7 in proceeding. Action March 12.
By Hearing Examiner David I. Kraushaar
■ Granted petition bv Ridge Radio Corp.
and continued March 19 further hearing to
March 26 in proceeding on its application
and Windber Community Bcstg. System for
new am stations in Windber, Pa.; on own
motion, ordered that engineering exhibits
to be prepared for introduction into record
on March 26 shall be exchanged among
counsel, with copy to examiner, no later
than March 21. Action March 9.
■ Granted petition by Syracuse Tv Inc.
for leave to amend its application for new
tv station to operate on ch. 9 in Syracuse,
N. Y., to reflect changes in officers and directors of two corporate stockholders of
applicant and to correct program schedule.
Action March 9.
By Hearing Examiner Jay A. Kyle
■ Granted petition by Crosby County
Bcstg. Co. to reopen record and for leave
to amend its application for new am station
in Ralls, Tex., to add certain documents,
received
petitioner's
34, 35, 36, inandevidence
37 and closed
record.Exhibits
Action
March 12.
By Hearing Examiner Forest L. McClenning
■ Granted request bv South Texas Telecasting Inc. (KVDO-TV), Corpus Christi,
Texas, and extended time from March 19
to March 29 for filing proposed findings of
fact and from April 20 to April 30 for filing
reply findings, and from May 7 to May 17
for filing conclusions of law in Corpus
Christi tv ch. 3 proceeding. Action March 12.
■ Granted petition by Broadcast Bureau
and extended time from March 8 to March
15 for filing reply findings to applicant's
proposed findings in proceeding on application of Lake Shore Bcstg. Inc. (WDOE),
Dunkirk, N. Y., for modification of license
for dual city identification. Action March 7.
■ Granted petition by WFYC Inc. (WFYC),
Alma, Mich., and continued March 14 hearing to April 10 in proceeding on its am
application. Action March 7.
By Hearing Examiner Herbert Sharfman
■ Pursuant to provisions of Sec. 1.351(c)
of rules, removed from hearing doc. and
placed in pending file applications of
Smackover Radio Inc., Smackover, Ark.
(610 kc) and Magnolia Bcstg. Co. (KVMA),
Magnolia, Ark. (630 kc). Action March 13.
■ Granted petition by Hayward F. Spinks
to amend his application for new am station in Hartford, Ky., to augment his financial showing; application is consolidated
for hearing with Greenville Bcstg. Co. for
new am station in Greenville, Ky. Action
March 7.
BROADCASTING, March 19, 1962

RADIO-TV

SET

COUNTS

-

I960 U.S. CENSUS

OF HOUSING

DELAWARE
Radio
Dwelling
Occupied
Area
State totals
COUNTY TOTALS
Kent
New Castle
Sussex
Metropolitan Areas
Wilmington

tion

Units

Total
Radio
Homes

Popula446,292

128,582

120,151

18,165
88,406
22,011
105,470

16,276
83,430
20,445

65,651
307,446
73,195
366,157

98,773

Percent
tion
yd. 4
SaturaQO
oy.bC
94.4
92.9
937

2 or
more
sets

Total
Tv
11C
1 C7
Homes
1 C Q1Id/1
lib,

33,0711
C QQO
42,328
b,oo<:
49,449
6,310

lD,olZ
82,754
17,591
98,623

FLORIDA

Area
StateBaytotals
COUNTY TOTALS
Alachua
Baker
Bradford
Brevard
Broward
Calhoun
Clay
Charlotte
Citrus
Collier
Columbia
Dade
De Soto
Dixie

tion
Popula4,951,560

ti onLcll L
pel

1,550,414

86
Ssturs-

19,888

1,333,811
171,129

1,743
18,331

1,460
16,892

32^55
3,384
108,602

28,610
2,745
95,280

74,074
7,363
67,131
12,446
11M35
333,946
7,422
12,594

2,032

9,268
19,535
15,753
20,077
935,047
11,683

4,699
3,130
5,385
4,850
308,325
5,587

Duval
Escambia
Flagler
Franklin
Gadsden
Gilchrist
Glades

4,479
455,441
173,829

3,050
1,296
129,503
47,344

4,566
6,576
41,989
2,868

1,298
2,135
8,709
789
824

Gulf
Hamilton
Hardee
Hendry

2,950
9,937
12,370
7,705

Hernando
Highlands
Hillsborough
Holmes
Indian River
Jackson
Jefferson

8,119
11,205
21,338
397,788
10,844
25,309
36,208
9,543

K3GI0

Dwelling
Occupied Radio
Total
Homes
units

1,820
4,075
2,239
4,697
3,618
267,341
4,836
2,420
1,086
113,107
40,626
1,078
1,651
631
6,925
678

2,759
2,264
1,637
2,058
2,571
2,355
3,643 5, 1,799
1,
5,
2,767
3,539
104,359
123,158
6,855
5,364
3,129
8,247
9,694
2,463

Radio-tv set counts
Alabama
Mar.
Arizona
Mar.
Colorado
Jan.
Connecticut
Mar.
District of Columbia
Mar.
Georgia
Feb.
Hawaii
Jan.
Dec.
Louisiana
Dec.
Maine
Massachusetts
Feb.
Minnesota
Mississippi
Jan.
Jan.
Montana
Jan.
Feb.
Nebraska

5,

2,740 5,
7,531
8,172
1,751

86.1
83.8
92,1

9 nr
cbeotcLo
390,583
5.016
[IIUI
"

D A' 142
81.1
5,299
633
87.6
87.7
9,604
28,440
195
89.6
689
86.7
395
71.5
87.2
754
74.6
1,251
728
86.6
79.3
86.7
83.8
87.3
85.8
83.1
77.3
79.5
76.6
82.1
85.9
79.5
70.6
76.4
78.2
84.7
87.6
91.3
84.3
71.1

86,106
80
410
36,797
10,585
168
110
368
1,075
49
296
537
403
646
308
1,165
29,548
286
136
1,899
1,361

1 KJ la I
Tv
1V
nun i co
Hnmpc
1,298,660

Television
Percent
tion
on 3
SaturaQ7 f\
93.6
o/.u
79.9
93.5

2 or
more
sets
1 0,£ Jl
12,905
793
1,30.3
15,368

nprrpnt
1 Cl C V 1 Olull
Tp|pvi<;ion
Oatinn
LUI a
LIUI 1
83.8

2 or
more
118,949
sets
404
43
883
238

13,776
1,367
15,392
27,853
2,574
99,195

69.3

1,137

56.0
77.5
70.5

63
12,616
2,889
83
168
269

80.6
67.6
72.0
73.5
86.5

108
237
147
32,378

45.4
87.4
73.3
87.6

12,444
44
35
16
187
2,810
—19
—
78

3,644
2,208
4,342
266,768
3,281
4,020
588
113,155
2,241
41,456
952
1,294
454
5,515
588

78.4
84.0
85.3
76.1
91.3

60.6
63.3
71.4
1,
57.5

56
55.7
68.1
80.7
107
75.8
61.1
2,939
5,
1,439
41
2,684
75.1
238
104,552
213
5,
156
5,149
1,567
84.9
50.1
9,081
94
59
6,203
75.2
22,
56.9
5,732
Continued 59.1
on19,
12, page 98
1,401
1,879
1,147

1,
published:
12,previously
1962
Nevada
25,
22,
New Mexico
18, 1962
1962
1962
19,
North Carolina1
Oklahoma
29, 1962
Oregon
North Dakota2
1962
22, 1962
Rhode Island
South Carolina
1961
South Dakota
19, 1962
Tennessee
1962
Utah
Washington
1962
Wisconsin
1962

1962
Jan. 22,
1962
Jan.
22,
1962
Feb.
Jan.
1962
Feb.
1962
1962
Feb.
Feb.
Mar.
1962
1962
Feb.
1962
Jan.
1962
Mar.
1962
1962
Jan.
Jan.

1 Also see Feb. 5, 1962 issue for corrections in Hawaii figures.
"Also see Feb. 19, 1962 issue for corrections in South Carolina and South Dakota figures.
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1

5,
5,

8,
5,
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SET

ea
Laiayeue
Lake
Lee
Leon
Levy
Liueny
iviaui son
IVIdlld ice
ivianon
ividrun
ivionroe
INdbbdU
UKdlOUbd
UKccLNUUcc
Hranoo
Ul dllgC
UbLcOld
Palm Dcdtll
PoQrh
rdlill
P acr/i
Pir i nol
iici lac
idb
ruiiv
Pir liitnam
li i d ii i
01. JUIIIIo
<U
nrip
Ot. 1LULIt.
^ an t a rtUod
Rnca
Odilld
^Odlaracnta
dbU Id
Qfltn
JC 1 1 IIinnl
1 IU 1 oC
Sumter
Suwannee
Taylor
Union
Volusia
Wakulla
Walton
Washington

COUNTS

tion
PopulaL ,00 3
Df ,000
R4
o4,
74 oo99S3
"3 1 19
1U,004
11*+,A0, 1134
10^40
fiQ IfiK
M10, fil fi
IK Q39
47
4/ Q91 l
1 / , 1 03
fil
o l , 17S
l/o
fi 494
S4n
13,U<LIflfi3
999
C.CO,
1U0
3fi 7RR
00, fifiS
/0J
0/3744,000
13 J, 103
19 919
n^4
ou,uo4
9Q4
9Q
S47
£.3,04/
7fi
/ 0,03BPSJ
^4 Q47
11,869
14,961
13,168
6,043
125,319
5,257
15,576
11,249

Occupied
Dwelling
Units
848
OHO
18
388
1170,000
71?
1iq/ , 4?n
/ XL.
J,3 1103fiJ
898
030
3 781
01
?40,/fi?8
10,c: OU
7i Ji
/11
1 o,3 744
4 fifll
4,0U 1
Ifi
10, 11 14
14
1 7fi0
1,
/
ou
7Q
/ 3,000
fi 7fi1
7fi
/ 0,0, 11/ 079
/ 01
1 9 9Rfi
141
89^
14 1 ,OlJ
R7
Sfifi
0 / ,000
/£
Q3,00Q7
/ ,030
fi89
£97/ ,00d
10,033
3,485
4,231
3,672
451,170
059

continued
Total
Radio
Homes
fi43
i1 fiJ,HUU
4nn
lfi 181
10 1
1110,7/ ,uu
flf)7
/
? fi?7
fi94
3 ?fifl
21J/QU
1 58
1 3 ?4fi
4 QD8
1 H,oUO
? ?44
d m 8
1O
14H,U7fifi
1
277
/ U, /
70 794
5 fi78
fi3U,U731/ O
UJ, / O 1
9 8fi4
1 22 8?n
*T47/ ,LlJ
91 S
7 809
7 755
/ , / OO
i1 U,*+U
n 4Ri 1
9^u , ooo
QSI
1 3 394
2 537
3,615
2,793
900

1,455
4,486
3,183

38,917
1,058
3,995
2,840

333,946
455,411
935,047
318,487
203,376

108,602
129,503
308,325
95,752
54,942

95,280
113,107
267,341
84,118
47,164

TampaSt. Petersburg 772,453
West Palm Beach 228,106

264,983
76,178

227,179

Metropolitan Area's
Fort LauderdaleHollywood
Jacksonville
Miami
Orlando
Pensacola

63,731

Radio
Percent
tion
Satura7s
/ J.Oa
83 8
OJ.O
91
J 1 .HA
087/ .0fi
an
ou.ok
77 3
afi ?
0a^J . 9j
8fi Jn
00.
as 9J
OJ.
89
OJ. 11
87
0/ .03
91 fi
J/ £.0
1 .0fi
19
OO.
88 7/
84 n
83 . 7/
OO
ou.o
an
8fi 3fi
ou .u
a? n
A3 9
OO. t.9
00.0
ou. u
OU . 0
9,1
OO - 9o
79
1 L . 9O
85 4
76.1
76.9
86.4

2 or
more
sets

89
3 19?
3 7f1fi
0,
1 UJ
jcK 99fi
o,/
J 3D
J1
0,^SRI
R9
fi70
0 /u
Jo
R fi39
3J.0J3
ni n
o,uiu
3 93d
/ ou
o, 7fifl
Jj4

391
J,U^O
J1
?fi O147
1 (199
171 ,UJ
9?SJ
? (193
3fi 74?
JU,
/ tL
111,/
1 7?9
t.3
9 nn^
1 ,ooo
0,1 R4Q
1 30
R 3Q1
O,0 3 1
O ,U£U
fil
U756
1 Q3

Total
Tv
Homes
i s ?as
1 fi dfi?
1i J,4J£
nan
1 fiJ,UOU
1 Kfil
J JO
J1
i1 ,0a?n
?n1 ,OdU
9afi
£U,oO
in fin?J
1U,0U£
a fiafi
H,a JOO
fi39
30, 79n
JOO
1lo,OoU
o,3 89n
/ oU
141?
fi9 fi73
Oo,fi J/?890
K?
fi39
Oc,0oo
in nafi
1U,U0
1 ?3 3fi?J
48 198
HO,7 414
1 JO
7/ ,H3ni1H
JU 1
9/ ,49n
fio,HoU
fi1 7
?3 4?7
1/
1 0,3 Jfi9?
lo,L.? JUO
Jot.
fina
2.449

Television
Percent
tion
fin
JU.H4
Satura83 1
Oo.
81 fi
01.0
77 7
/ / . 7//
fi?
o£.
fil 9
48 1
HO.
8fi ?1
fi9 3
Oo.
OU.
an J3
K? 1
0£.
8?
0£.H41
8fi ?
an ?
87
0U.£1
0/78 . ?1
8?
/ 0.£?
8? 1
87
o / .un
83
o79o . 7/1
/ o. 1
an
ou.o3
78
/ o. 7/
afi
O J .oa
84 fi
afi
OH.Ufi
O J . nJ
7?
/ L -U

2 or
more
sets
54
JH
91
o 1 Jfi
7fi8
/ 00
1 ?fi?
37
Oo/
o83
1 ?9?
HOU
1 , 48fi
L JC
?8fi
484
HOH
ijj
193
i n3fi
1 ,uoo
43
HO
58
1 JO
??fi
o,a ecu
fi 3fi4
?4fi
9 out
31?
3 319
479
591
3fifi
Jj 1
41R
410
ouu
9 191
1 04(1

57.9
60.8
67.9
84 5
76.8

113
U1
17
94
2,830

66.2
65.3

61

87.8
85.8

36,797
86,106
29,773
12,234

99,195
113,155
266,768
83,165
47,973

91.3
87.4
86.5
86.9
87.3

85.7
83.7

66,290
17,925

227,904
62,639

86 0
82.2

12,616
12,444
32.378
9,266
3,228
18,393

72.7
89.1
89.2
87.7
87.3
86.7

585
195
10,751
105
782
331
28,440

2,231
794
38,069
1,118
2,968
2,079

6,246

MARYLAND

tion
Popula-

Area
State totals 3
COUNTY TOTALS
Allegany
Anne Arundel
Baltimore
Baltimore City
Calvert
Caroline
Carroll
Cecil
Charles
Dorchester
Frederick
Garrett
Harford
Howard
Kent
Montgomery
Prince Georges
Queen Annes
St. Marys
Somerset
Talbot

98

100,689
84,169
206,634
492,428
939,024
15,826
19,462
52,785
48,408
32,572
29,666
71,930
20,420
76,722
36,152
15,481
340,928
357,395
16,569
38,915
19,623
21,578

(FOR THE RECORD)

Radio
Percent

Occupied
Dwelling
Units

Total
Radio
Homes

863,001

805,816

25,943
51,180
134,556
275,597

23,734
48,149
129,231
258,322

91.5
94.1
96.0
93.7

3,777
6,030
14,186
12,030
7,740
9,041
20,092
5,520
20,357
9,459
4,599
92,433
94,995
4,901
8,915
5,793
6,768

3,179
5,144
13,405
9,308

85.3
84.2
94.5
77.4
82 6

6,397
8,416
17,976
4,701
18,293
8,783
4,071
88,639
88,523
4,218
7,848
5,145
6,132

2 or
more
sets

tion
Satura93.4 383,734

93.1
89.5
85.2
89.9
92.9
88.5
95.9
93.2
86.1
88.0
88.8
90.6

9,431
22,968
74,357
114,521
818
1,426
5,327
3,477
1,821
2,493
5,969
1,008
7,279
4,161
1,563
56,946
45,654
1,207

Total
Tv
Homes
790,046

Television
Percent
tion

91.5 141,463
Satura-

22,389
47,438
129,735
250,834

86.3

3,073
13,114
4,822
11,039

81.4
80.0
92.4
83.8
91.8

6,489
7,218
18,016
4,064
18,592
8,744
3,954
87,067

2 or
more
sets

92.7
96.4
91.0

79.8
89.7
73.6
91.3
92.4
86.0
94.2
94.7
82.8

1,275
8,588
31,067
46,750
209
313
860
1,268
473
449
140
1,291
2,048
1,712
22,498
277
17,564
745
274

89,992
4,058
7,816
2,917
112
87.7
72.5
2.196
1,090
469
4,200
86.8
5,874
Continued on page 100

BROADCAST ACTIONS
by Broadcast Bureau
Actions of March 14
■ Granted renewal of license for following stations: KALM Thayer, Mo.; KBHM
Branson, Mo.; KCBC Des Moines, Iowa;
KCFM(FM) and SCA, St. Louis, Mo.;
KCGM Columbia, Mo.; KCHI Chillicothe,
Mo.; KICK Springfield, Mo.; KOEL Oelwein,
Iowa; KOKO Warrensburg, Mo.; KPCA
Marked Tree, Ark.; KSGM Ste. Genevieve,
Mo.; "KSLH-FM St. Louis, Mo.; KSTL St.
Louis, Mo.; KSWI Council Bluffs. Iowa;
KWPM KWPM-FM West Plains, Mo.; KYTV
(TV) Springfield, Mo.; WAKO Lawrenceville. 111.; WAOK Atlanta, Ga.; WAVL
Apollo, Pa.; WBKV-FM West Bend, Wis.;
•WBWC-FM Berea, Ohio; WCRK Morristown, Tenn.; WFHK Pell City, Ala.; WFRC
Reidsville, N. C; WHBB Selma, Ala.; WICK
Scranton, Pa.; WLCS Baton Rouge, La.;
WOOF Dothan, Ala.; WREO-FM Ashtabula,
Ohio; KLID Poplar Bluff, Mo.
Actions of March 13
WRFK-FM Richmond, Va.— Granted cp to
change frequency to 106.5 mc.
WFRO-FM Fremont, Ohio — Granted
change of operation from class A on 99.3
mc to Class B on 99.1 mc; ERP from 1 kw
to 6 kw; ant. height from 200 ft. to 195 ft.
■ Granted licenses for following fm stations: WJGG Houghton Lake, Mich.; WBOBFM Galax. Va.
WKOZ Kosciusko, Miss. — Granted license
covering change of frequency, hours of
operation, and installation of new trans.
WBNX New York, N. Y.— Granted mod. of
license to operate main trans, by remote
control; conditions.
WNNJ-FM Newton, N. J.— Granted cp to
install new trans, as alternate main trans.;
condition.
KCFM(FM)
St. Louis, Mo.— Granted cp to
install
new trans.
WMRT-FM Lansing, Mich.— Granted cp to
make
changes
in trans, (change type to
composite)
.
■ Granted cps to make changes in ant.
system for following stations: WBBW
Youngstown, Ohio, and WMAX Grand
Rapids. Mich.
KSPI-FM Stillwater, Okla— Granted cp to
make changes in trans.
KPFK(FM) Los Angeles, Calif.— Granted
cp to increase trans, output power to 15 kw;
ERP to 110 kw; condition.
■ Granted mod. of cps to change type
trans, for following stations: WJON St.
Cloud, Minn., condition, and WSGW Saginaw, Mich.
WXUR Media, Pa.— Granted mod. of cp
to change type trans, and make changes in
ant. system (decrease height).
KCOM Comanche, Texas — Granted mod.
of cp to change type trans, and make
changes in ant. system.
■ Following
stations
wereas granted
extensions of completion
dates
shown: WMLO
Beverly, Mass., to Aug. 20: WFMH Cullman,
28.
Ala., to April 15; WSGW Saginaw. Mich.,
to April 2; WISZ Glen Burnie, Md., to Aug.
Actions of March 12
KIXI Seattle, Wash.— Granted license
covering
change of studio, ant-trans, and
station location.
WKDX Hamlet, N. C— Granted license
covering change of frequency, hours of
operation, installation of new trans., changes
in ant. system and specify type trans.:
conditioned that pre-sunrise operation with
daytime
facilities
sion in Doc.
14419. precluded pending deciKIXI, Cutie Radio Inc., Renton, Wash. —
Granted mod. of license to change name
to K-91, Inc.
K03AB Delta Junction, Alaska — Granted
cp for new vhf tv translator station on
ch. 3 to translate programs of KTVF (ch.
11) Fairbanks, Alaska.
WAZZ(FM) Pittsburgh, Pa.— Granted mod.
of cp to decrease ERP to 72 kw; ant. height
to 430 ft.; change type trans, and install
new ant.; remote control permitted; waived
Sec. 3.205 of rules to permit studio to be
located at site outside citv limits of Pittsburgh and not at trans, site.
WOKS Columbus, Ga. — Granted mod. of
cp ■ toGranted
change mod.
type trans.
of cps to change type
trans, for following vhf tv translator stations: K02AZ, Gordon Tv Booster Club,
Gordon, Nebr., and K09CA, Devil Mountain
Tv Assn., Dyke, Colo.
WDDW Halfway, Md. — Granted mod. of
cp to change ant. -trans, and main studio
location to east side of Route 632, one-half
mile south of Hagerstown city limits and
change type trans.
KLUK Evanston, Wyo. — Granted authorBROADCASTING, March 19, 1962

PROFESSIONAL

CARDS

JANSKY & BAILEY
Offices and Laboratories
1339 Wisconsin Ave., N.W.
Washington 7, D.C. FEderal 3-4800
Member AFCCE

JAMES C. McNARY
Consulting Engineer
National Press Bldg.
Wash. 4, D. C.
Telephone District 7-1205
Member AFCCE
A.

—Established 1926 —
PAUL GODLEY CO.
Upper Montclair, N. ).
Pilgrim
Laboratories,
Creat6-3000
Notch, N. J.
Member AFCCE

GEORGE C. DAVIS
CONSULTING ENGINEERS
RADIO & TELEVISION
527 Munsey Bldg.
STerling 3-0111
Washington
4, D. C.
Member AFCCE

COMMERCIAL RADIO
EQUIPMENT CO.
Everett L. Dillard, Gen. Mgr.
Edward F. Lorentz, Chief Engr.
INTERNATIONAL BLDC.
Dl 7-1319
WASHINGTON 4, D. C.
Member AFCCE

D. Ring & Associates
30 Years' Experience in Radio
Engineering
1710
H St., N.W. Republic 7-2347
WASHINGTON 6, D. C.
Member AFCCE

GAUTNEY & JONES
CONSULTING RADIO ENGINEERS
930 Warner Bldg. National 8-7757
Washington 4, D. C.
Member AFCCE

Lohnes & Culver

RUSSELL
P. MAY
711 14th St., N.W. Sheraton Bldg.
Washington 5, D. C.
REpublic 7-3984
Member AFCCE

L. H. Carr & Associates
Consulting
Radio & Television
Engineers
Washington 6, D. C. Fort Evans
1000 Conn. Ave.
Leesburg, Va.
Member AFCCE

KEAR & KENNEDY

GUY

C. HUTCHESON

P.O. Box 32
CRestview 4-8721
1100 W. Abram
ARLINGTON, TEXAS

HAMMETT & EDISON
CONSULTING RADIO ENGINEERS
Box 68, International Airport
San Francisco 28, California
Diamond 2-5208
J. G. ROUNTREE
CONSULTING ENGINEER
P.O. Box 9044
Austin 17, Texas
CLendale 2-3073

1302 18th St., N.W. Hudson 3-9000
WASHINGTON 6, D. C.
Member AFCCE

WALTER F. KEAN
CONSULTING RADIO ENCINEERS
Associate
George M. Sklom
19
E. Quincy
Hickory suburb)
7-2401
Riverside,
III. St.(A Chicago
Member AFCCE

9208 Wyoming PI. Hiland 4-7010
KANSAS CITY 14, MISSOURI

JULES COHEN
Consulting Electronic Engineer
617 Albee Bldg. Executive 3-4616
1426 C St., N.W.
Washington 5, D. C.
Member AFCCE

CARL E. SMITH
CONSULTING RADIO ENCINEERS
8200 Snowville Road
Cleveland 41, Ohio
Phone: 216-526-4386
Member AFCCE

VIR N. JAMES
SPECIALTY
DIRECTIONAL ANTENNAS
232 S. Jasmine St. DExter 3-5562
Denver 22, Colorado
Member AFCCE

JOHN H. MULLANEY
and ASSOCIATES, INC.
2000 P St., N.W.
Washington 6, D. C.
Columbia 5-4666
Member AFCCE

A. E. Towne Assocs., Inc.
TELEVISION and RADIO
ENGINEERING CONSULTANTS
420 Taylor St.
San Francisco 2, Calif.
PR 5-3100
WILLIAM B. CARR
Consulting Engineer
AM—
FM— TV
Microwave

E. HAROLD MUNN, JR.
BROADCAST ENGINEERING
CONSULTANT
Box 220
Coldwater, Michigan

JOHN

B. HEFFELFINGER

Consulting am-fm-tv Engineers
Applications — Field Engineering
Suite 601
Kanawha Hotel Bldg.
Charleston, W.Va. Dickens 2-6281

CONSULTING RADIO ENGINEER
622 Hoskins Street
Lufkin, Texas
NEptune 4-4242 NEptune 4-9558

JOHN H. BATTISON
& ASSOCIATES
Consulting Radio Engineers
Specializing in AM-FM-TV
applications and measurements
934-5 Munsey Building
Washington 5, D. C.
Dl 7-2330 Member AFCCE

ERNEST E. HARPER
ENGINEERING CONSULTANT
AM
FM TV
2414 Chuckanut Shore Rd.
Bellingham, Washington
Telephone: Regent 3-4198

RAYMOND E. ROHRER
& Associates
Consulting Radio Engineers
436 Wyatt Bldg.
Washington 5, D. C.
Phone: 347-9061
Member AFCCE

MERL

SAXON

COMMERCIAL RADIO
MONITORING CO.
PRECISION FREQUENCY
MEASUREMENTS
AM-FM-TV
103 S. Market St.,
Lee's Summit, Mo.
Phone Kansas City, Laclede 4-3777
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A. EARL CULLUM, JR.
CONSULTING ENGINEERS
INWOOD POST OFFICE
DALLAS 9, TEXAS
MEIrose 1-8360
Member AFCCE

GEO. P. ADAIR ENG. CO.
CONSULTING ENGINEERS
Radio-Television
Communications- Electronics
1610 Eye St., N. W.
Washington, D. C.
Executive Member
3-1230 Executive
AFCCE 3-5851

SILLIMAN, MOFFET
& KOWALSKI
1405 C St., N.W.
Republic 7-6646
Washington 5, D. C.
Member AFCCE

L. J. N. du TREIL
& ASSOCIATES
CONSULTING RADIO ENGINEERS
10412 Jefferson Highway
New Orleans 23, La.
Phone: 721-2661

PETE JOHNSON

Munsey Building
District 7-8215
Washington 4, D. C.
Member AFCCE

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TV
445 Concord Ave.,
Cambridge 38, Mass.
Phone TRowbridge 6-2810

P. O. Box 13287
Fort Worth 18, Texas
BUtler 1-1551

Phone: BRoadway 8-6733

THE CAPITOL RADIO
ENGINEERING INSTITUTE
ECPD Accred. Tech. Inst. Curricula
3224 16 St., N.W. Wash. 10, D.C.
Industry-approved home study and resiprograms including
in Electronic
Engineeringdence
Technology
Specialized
TV
Engineering. Write for free catalog.
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SET

RADIO-TV

COUNTS
Of r imipd
Dwelling

Area
Washington
Wicomico
Worcester

tion
Popula-

Units

Total
Radio
Homes

91,219
49,050
23,733

27,200
14,640
7,249

25,369
13,319
6,314

484,978

457,890
"144 488

Metropolitan Areas
Baltimore 1,727,023
Washington,
D.C.
2,001,897
WEST

Radio
Percent
tion
Satura93.3
91.0
87.1

2 or
more
sets
10,382
5,231
1,492

Total
Tv
Homes

Television
Percent

23,801
12,443

tion
Satura87.5
85.0

5,274

72.8

94.4

221,334

9? ?

258 398

527,787

86.8

137,024

434,192

83.9

876

449,865

92.8

more
2 or
sets
2,146
91
842

89,387

89.4

94,044

83.3

31,930

73.6
87.1
82.3
61.0
93.6
89.4
69.6

610
39
64
121

VIRGINIA

State totals
COUNTY TOTALS
Barbour
Berkeley
Boone
Braxton
Brooke
Cabell
Calhoun
Clay

1,860,421

521,142

452,321

15,474
33,791
28,764
15,152
28,940
108,202

4,284
9,783
7,292
4,136
8,070
32,990

3,593
9,034
5,811
3,144

Doddridge
Fayette
Gilmer
Grant
Greenbrier
Hampshire
Hancock
Hardy
Harrison
Jackson
Jefferson
Kanawha
Lewis
Lincoln
Logan
McDowell
Marion
Marshall
Mason
Mercer
Mineral
Mingo
Monongalia
Monroe
Morgan
Nicholas
Ohio
Pendleton
r leasanis
Pocahontas
Preston
Putnam
Raleigh
Randolph
Ritchie
Roane
Summers
Taylor
Tucker
Tyler
Upshur
Wayne
Webster
Wetzel
Wirt
Wood
Wyoming
etropolitan Areas
Charleston
HuntingtonAshland
SteubenvilleWeirton
Wheeling
100

continued

7,948
11,942
6,970
61,731
8,050
8,304
34,446
11,705
39,615
9,308
77,856
18,541
18,665
252,925
19,711
20,267
61,570
71,359
63,717
38,041
24,459
68,206
00 OC A
39,742
55,617
11,584
8,376
25,414
68,437
78,093
10/1
/,l£4
10,136
27,233
23,561
77,826
26,349
10,877
15,720
15,640
15,010
7,750
10,026
18,292
38,977
13,719
19,347
4,391
78,331

2,170
2,853
2,072
16,477
2,203
2,213
9,565
3,281
11,122
2,564
23,659
5,053
5,186
72,699
5,283
4,992
15,146
17,517
19,799
10,772
6,628
19,190
c Ann
o,4U2
9,647
16,033
3,100
2,519
6,586
21,838
2,071
1 OCO
1,303
2,865
7,276
6,355
20,991
7,075
3,324
4,178
4,291

7,694
28,726
1,724
2,413
1,756
13,808
1,791
1,950
7,883
2,739
10,313
2,335
21,707
4,392
4,390
65,243
4,740
3,948
11,699
12,936
17,698
9,760
5,309
16,774
J, DDI
7,253
14,531
2,467
2,300
5,273
20,310
1,892
1 coc
l,bZb
2,482
6,208
5,279
18,847
6,478
2,498
3,245
3,798
4,102
2,077
2,635
4,601
8,435
2,760
4,914

34,836

4,540
2,283
3,039
5,102
10,501
3,488
5,695
1,265
23,400
8,320

252,925

72,699

254,780

74,452

65,243
64,020

167,756
190,342

48,193
58,578

45,200
53,843

(FOR THE RECORD)

1,108
21,543
6,698

92.3
79.7
76.0
95.3
87.1
79.4
84.6
84.7
83.8
81.3
88.1
82.4
83.5
92.7
91.1
91.7
85.2
84.7
89.7
89.7
79.1
77.2
73.8
89.4
90.6
80.1
87.4
00
00. d0
75.2
90.6
79.6
91.3
80.1
93.0
91.4
00. U
86.6
85.3
83.1
89.8
91.6
75.2
77.7
88.5
90.4
91.0
86.7
90.2
80.3
86.3
79.1
87.6
92.1
80.5
89.7

2,796
626
1,125
2,825
10,725
297
265
568
416
3,011
228
1,654
537
519
3,782
8,391
917

3,152
8,524
5,998
2,522
7,552
29,503
1,510
2,001
1,494
13,660
1,518
1,473
7,510
2,139
10,751
1,564
21,349

1,451
24,657

4,437
4,380
64,469

455
1,637
2,509
2,642
5,736
3,236
1,169
1 C1O
5,254
1,519
1,256

4,117
3,916
12,688
14,199
16,867
9,685
5,911
16,456
yj OQO

5,023
396
544
1,108
471
8,450
/IOC
49b
669
1,725
1,301
4,963
560
2,116
535
1,044
1,388
500
755
1,283
438
2,088
215
1,257
7,727
893

7,109
12,573
2,134
1,986
5,159
20,057
1,403
1 CI 0
1,701
l,biz
5,410
17,561
5,573
5,133
2,248
3,051
2,994
3,427
1,603
2,278
3,868
8,617
2,283
4,798
941
19,741
6,606

70.1

1,009
—74
4,190
45

72.1
82.9
68.9
66.6

615
19
—

78.5
65.2
61.0
96.7

21
281

90.2
87.8
84.5
88.7
77.9
78.4
83.8
81.1
85.2
89.9
89.2
85.8
77 0
/ /.0
73.7
78.4
68.8
78.8
78.3
91.8
67.7
QO Q
oY.o
59.4
74.4
87.7
83.7
72.6
67.6
73.0
75.5
69.8
70.2
75.0
75.8
82.1
65.5
84.2
74.4
84.4
79.4

24,657

64,469

88.7

86.0

20,476

65,940

88.6

93.8
91.9

17,737
20,738

45,283
53,425

94.0
91.2

1,313
216
63
1,388
173
304
100
6,346
830
756
704
907
428
070
1,375
342
z/y
89
792
94
239
3,226
52
11UU
on
60
44
139
251
1,012
50
85
19
59
90
136
121
187
80
561
440
271
1,121

6,346
7,884
5,634
7,054

ity to operate SH for period ending Sept. 15.
KODI Cody, Wyo.— Granted authority to
operate SH for period ending June 1.
WZOK-FM Jacksonville, Fla.— Granted authority to remain silent for period beginning Feb. 26 and ending May 7.
■ Following stations were granted extensions of completion dates as shown: WAZZ
(FM) Pittsburgh, Pa., to Aug. 29; WVEC
Hampton, Va., to May 27; WOSC-FM Fulton, N. Y., to April 30; KLUE-FM Longview, Texas, to June 21; WSSL North
Augusta, S. C, to June 15; WSLS Roanoke.
Va., to June 1; WION Ionia, Mich., to June
14; KETX Livingston, Texas, to Aug. 21;
WHLS Port Huron, Mich., to June 6;
K10AK, K12AK Crested Butte, Colo., to
Sept. 12; K09BF Deer Lodge, Mont., to Sept.
12; K09BO, K11BW, K13BX Antimony, Utah,
to Sept. 12; K06AS, K12BB Martinsdale and
Lennep,
to Sept. 12; W74AF Adams
Mass.. to Mont.,
Sept. 12.
WNBC New York, N. Y.— Granted extension of completion date to Aug. 23; without
prejudice to whatever action commission
may deem formation
appropriate
light of any indeveloped inin pending
inquiry
concerning compliance with Sec. 317 of
Communications Act, and to such action as
commission may deem warranted as result
of its final determinations with respect to:
(1) conclusions and recommendations set
forth in report of network study staff; (2)
related studies and inquiries now being
considered or conducted by commissionand (3) pending anti-trust matters.
Actions of March 9
KELE Phoenix, Ariz. — Granted extension
of authority to remain silent pending accense. tion by commission on assignment of liKTXJ, Jasper Bcstg. Service, Jasper, Tex.
— Granted assignment of license from J. C.
Howard, William Glen Dodson and Frank
J. Carpentier to Howard, tr/under same
name; consideration $10 and assumption of
about $30,000 due former owners.
WVUA-TV, Coastal Television Co., New
Orleans, La. — Granted
New Orleans Tv Corp. assignment of cp to
WOWL-TV, Tv Muscle Shoals Inc., Florence, Ala. — Granted acquisition of positive
control by Richard B. Biddle and Radio
Muscle Shoals Inc., through sale of stock
Inc.
by C. V. Green to Television Muscle Shoals
■ Granted licenses for the following am
stations: WZOE Princeton, 111.; KODA Houston, Tex.; WJFC Jefferson City, Tenn.
*WOBC-FM Oberlin, Ohio — Granted listation. cense for noncommercial educational fm
a Granted licenses for following fm stations: KEPI (FM) Phoenix, Ariz.; WGMR
(FM) Tyrone, Pa.; WHFS (FM) Bethesda,
Md.; WNEM (FM) Bay City, Mich., and
specify type trans; WCHN-FM Norwich,
N. Y., and specify type trans.; WVLK-FM
Lexington, Ky., and specify main studio
location (trans, site): WTOF (FM) Canton.
Ohio; KZAM (FM) Seattle, Wash.; WFIGFM Sumter, S. C; WVGR (FM) Grand
Rapids, Mich.; WEEC Springfield, Ohio;
WEOK-FM Poughkeepsie, N. Y.; WAKW
(FM) Cincinnati, Ohio; WWTV-FM Cadillac
Mich.; WFMV (FM) Richmond, Va., and
specify main studio and remote control
WOLS Florence, S. C— Granted license
covering
increase in daytime power.
point.
KFAX San Francisco, Calif.— Granted license covering change in daytime facilities,
increase in daytime power, new trans., instal ation of DA and new trans, site (2 main
trans, and 2 trans, sites) .
WHGR Houghton Lake, Mich. — Granted
licenses covering installation of new main
trans, and new auxiliary trans.
WESC Greenville, S. C— Granted license
covering installation of new trans, at main
trans, location for auxiliary purposes.
KDLM Detroit Lakes, Minn. — Granted license covering increase in daytime power
and installation of new trans.
WRNL-FM Richmond, Va.— Granted licenses covering installation of new trans.,
increase in ERP and deletion of remote
control operation; and use of old main
trans, as auxiliary and operation by remote
control.
WTSA Brattleboro, Vt. — Granted licenses
covering increase in daytime power and instal ation of new trans.; and use of former
main
trans,
auxiliary
day. as alternate main night and
KAYL-FM Storm Lake, Iowa — Granted license covering installation of new ant. and
increase in ERP.
WAJC(FM)
Ind. — ant.
Granted
license coveringIndianapolis,
change in ERP,
height,
trans, and studio location, installation of
new trans, and ant. and changes in ant.
system.
WMUU-FM Greenville, S. C— Granted liBROADCASTING, March 19, 1962

cense covering installation of auxiliary
trans.
WRVA-FM Richmond, Va. — Granted license covering change in ERP, ant. height,
ant-trans, location, installation of new trans,
and ant. and changes in ant. system.
WMIX-FM Mt. Vernon, 111— Granted license covering installation of new trans.
WHIO-FM Dayton, Ohio — Granted license
covering increase in ERP.
WRRN(FM) Warren, Pa. — Granted license
covering change in ERP and installation of
new trans.
WFMT(FM) Chicago, 111. — Granted license
covering change in ERP and installation of
new ant.
WSNW-FM Seneca, S. C— Granted license
covering increase in ERP and installation
of new trans.
WVKO-FM Columbus, Ohio— Granted license covering installation of new trans.
WSJS-FM Winston-Salem, N. C— Granted
license covering change in ERP, ant. height,
ant. -trans, location and change in ant. system.
WJWS South Hill, Va.— Granted license
covering increase in power and installation
of new trans.
WHRB-FM Cambridge, Mass. — Granted license covering change in ERP, ant. height,
ant. -trans, location, ant. system and remote
control operation.
WMNA-FM Gretna, Va. — Granted license
covering installation of new trans, and
specifv type trans.
WBUY-FM Lexington, N. C— Granted license covering change in frequency, ERP,
ant. height, and installation of new trans,
and ant.
KPOJ-FM Portland, Ore.— Granted license
covering change in ERP and installation of
new transmission line.
WJAC-FM Johnstown, Pa.— Granted license covering change in ERP, installation
of new trans, and specify type trans.
KOIN Portland, Ore.— Granted mod. of license to operate trans, by remote control;
conditions.
■ Granted cps to replace expired permits
for following vhf tv translator stations:
K10BL, Spotted Horse T. V. Booster Club,
Spotted Horse, Wyo., and specify tvpe
trans.; K08BG, K10AF, Troy Non Profit Tv
Assn., Troy. Mont., and specify type trans.;
K04AC, Pelton Telecasters, Gateway and
Mud Springs, Ore.; K12AR, Lander Valley
Tv Assn., Lander Valley, Wyo., and specify
type trans.
KWIZ Santa Ana, Calif .—Granted mod.
of cp to make changes in ant. and ground
systems.
■ Granted cps for following vhf tv translator stations: Pinkham Mountain Tv Club
on ch. 11, Glen Lake area, Mont., to translate programs of KHQ-TV (ch. 6) Spokane,
Wash.; Pinos Altos Tv Assn. on chs. 6 and
7. Silver City, N. M., KTSM-TV (ch. 9) and
KROD-TV (ch. 4), both El Paso, Tex.;
Northfork Tv Assn. on ch. 2, Northfork.
Idaho, KID-TV (ch. 3) Idaho Falls, Idaho,
via intermediate translator; Northern Tv
Inc. on ch. 3, Clear, Alaska (ch. 11) Fairbanks, Alaska, conditions.
Humboldt County Tv Maintenance Board
Paradise Valley, Golconda, and Winnemucca,
Nev. — Granted cps for new uhf tv translator stations on chs. 72 and 78 to translate
programs of KTVB (ch. 7), and KBOI-TV
(ch. 2) via intermediate translator, both
Boise, Idaho.
Actions of March 8
KRDO-AM-TV Colorado Springs, Colo.—
Granted transfer of control from Joan G.
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In the Radio-TV Publishing Field
only BROADCASTING qualifies for
membership in Audit Bureau of
Circulations and Associated
Business Publications
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and Harry W. Hoth Jr., to Harry W. Hoth
Jr., individually and as joint owner with
Joan G. Hoth.
KWLW, Chester C. Whittington, Nampa,
Ida. — Granted license for am station.
WDYL, license
WDYL for
Radio
Ashland, Va.—
Granted
am Inc.,
station.
■ Granted licenses for following am stations: WQMF Babylon, N. Y., and WIFN
Franklin, Ind.
Westinghouse Bcstg. Inc., Cleveland, Ohio
— Granted license for low power station.
KXRX San Jose, Calif.— Granted license
covering increase in daytime power, change
type trans, and changes in DA and ground
systems (2 main trans.).
KTIL Tillamook, Ore.— Granted license
covering increase in power, installation of
new trans., DA-N, and changes in ground
system; condition.
WTFM(FM) Lake Success, N. Y.— Granted
license covering changes in ERP, ant.
height, change in station location, ant.trans. and studio location, installation of
new trans, and ant., changes in ant. system
and operation by remote control.
KPOL-FM Los Angeles, Calif.— Granted
license covering installation of new trans.,
increase in ERP, changes in ant. system and
specify main studio location (trans, site).
KPOL-FM Los Angeles, Calif.— Granted
license covering installation of auxiliary
trans,
(trans, and
site). specify main studio location
KGB San Diego, Calif.— Granted license
covering installation of trans, as alternate
main nighttime and auxiliary daytime and
operation by remote control.
WAUG-FM Augusta, Ga.— Granted license
covering installation of new trans, and increase in ERP.
■ Granted licenses covering increase in
daytime power and installation of new
trans, for following stations: WCDT Winchester, Tenn. and KIST Santa Barbara,
Calif.
KRNO San Bernardino, Calif— Granted
license covering increase in daytime power
and installation of new trans.
KOA Denver, Colo.— Granted mod. of licontrol. cense to operate main trans, by remote
WQAM Miami, Fla.— Granted cp to move
auxiliary
(main studio location) to
main trans,trans,
location.
KAAB Hot Springs, Ark.— Granted cp to
install old main trans, as an auxiliary daytime trans, at main trans, location.
WJMRnewNew
install
trans.Orleans, La.— Granted cp to
KCOH Houston, Tex. — Granted cp to make
changes in ant. system (decrease height)
and make changes in ground system.
KQEO Albuquerque, N. Mex. — Granted cp
to install old main trans, as an auxiliary
trans, at main trans, location.
WFMK(FM) Mount Horeb, Wis.— Granted
mod. of cp to change type trans, and type
ant.
WABH DeerHeld, Va.— Granted mod. of
cp to change type trans, and ground system.
WQDY Calais, Maine — Granted mod. of cp
to change type trans.; condition.
WRIM Pahokee, Fla. — Granted extension
of authority to May 31 to remain silent.
KRPM(FM) San Jose, Calif.— Granted authority to remain silent for period beginning March 2 and ending May 7.
■ Following stations were granted extensions of completion dates as shown: WWOLFM Buffalo, N. Y., to Aug. 24; KVAL-TV
(main trans. & ant.) Eugene, Ore., to Sept.
8; WTEV(TV) New Bedford, Mass., to Sept.
6; KACE-FM Riverside, Calif., to April 16;
KCDI Kirkland, Wash., to Sept. 4; WJEJ
Hagerstown, Md., to April 21; WEMP-FM
Milwaukee, Wise, to July 21.
■ Granted cps for following new vhf tv
translator stations: Middle Fork Tv on ch.
13, Middle Fork of Clearwater River, Idaho,
to translate programs of KLEW-TV (ch. 3)
Lewiston, Idaho, condition; Superior Tv
Booster Club on ch. 9, Superior, Mont..
KMSO-TV (ch. 13) Missoula, Mont.; Adel
Tv, Inc. on ch. 4, Adel, Ore., KOTI (ch. 2)
Klamath Falls, Ore.
Kern County Bcstg. Co., Porterville, Calif.
— Granted cp for new uhf tv translator station on ch. 77 to translate programs of
KLYD-TV
(ch. 17) Bakersfield, Calif.; condition.
Actions of March 7
WZIP-FM Cincinnati, Ohio — Granted extension of completion date to Aug. 31.
■ Granted renewal of license for following
stations: KAVI Rocky Ford, Colo.; KBOL
Boulder, Colo.; KBUN Bemidji, Minn.;
KCRT Trinidad, Colo.; KDAL-AM-TV
Duluth, Minn.; KDEN-AM-FM Denver, Colo.;
KDZA Pueblo, Colo.; KEXO Grand Junction, Colo.; KEYJ Jamestown, N. D.; KEYZ
Williston, N. D.; KFEL Pueblo, Colo.; KFKA
Greeley, Colo.; KFLJ Walsenburg, Colo.;

KFYR, KFYR-TV, KE-8371, KAL-34, KDB40-3, Bismarck, N. D.; KGCX Sidney, Mont.;
KGEK Sterling, Colo.; KGLN Glenwood
Springs, Colo.; KGVW Belgrade, Mont.;
KIUP Durango, Colo.; KLAK Lakewood,
Colo.; KLGR Redwood Falls, Minn.; KLIRAM-FM Denver, Colo.; KLPM Minot, N. D.;
KLTZ Glasgow, Mont.; KLYQ Hamilton,
Mont.; KMHL Marshall, Minn.; KNOX
Grand Forks, N. D.; KOBH Hot Springs,
S. D.; KOLY Mobridge, S. D.; KORN
Mitchell, S. D.; KOVC Valley City, N. D.;
KOZY Grand Rapids, Minn.; KRBI St.
Peter, Minn.; KROX Crookston, Minn.;
KSDN Aberdeen, S. D.; KSJB Jamestown,
N. D.; KVCK Wolk Point, Mont.; KVFC
Cortez, Colo.; KWLM Willmar, Minn.;
KWNO Winona. Minn.; KWYR Winner,
S. D.; KXLO Lewistown, Mont.; KYOU
Greeley. Colo.; KYSM Mankato, Minn.;
KYSS Missoula, Mont.; WCAL Northfield,
Minn.; WEBC Duluth, Minn.; WEVE Eveleth,
Minn.; WHLB Virginia, Minn.; WMFG
Hibbing, Minn.: WNAX Yankton, S. D.;
KFMH(FM) Colorado Springs, Colo.; KKTV
(TV) Colorado Springs. Colo.; KLZ-TV
Denver. Colo.; KMOT(TV) Minot, N. D.;
KMMT(TV) Austin, Minn.; KMSO-TV Missoula, Mont.; KTVR(TV) Denver, Colo.;
KUMV-TV Williston, N. D.
KIWA, Eider C. Stangland, Sheldon, Iowa
— Granted license for am station.
a Granted licenses for following fm stations: WHIZ-FM Zanesville, Ohio, and
specify type trans, and main studio location; KSTN-FM Stockton, Calif.; KNBB
Newport Beach, Calif.; WPBS Philadelphia,
Pa.; WFLT Franklin, Tenn., and specify
type trans.; KORK-FM Las Vegas, Nev.
KITT(FM) San Diego, Calif.— Granted license covering increase in ERP by utilizing full power of trans.
KTAL-FM Texarkana, Tex. — Granted license covering change in ERP; ant. height;
ant. -trans, location; installation of new
trans, and ant.; changes in ant. system and
specify main studio location (trans, site) .
KNFM(FM) Midland, Tex.— Granted license covering installation of new trans.
WJEF-FM Grand Rapids, Mich.— Granted
license covering change in ERP; ant. height;
Continued on page 107
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TOWERS

STAND THE TEST!
Heavy ice loading, coupled with high
winds, is the severest of all tests for a
tower. It PROVES sturdiness and
sound engineering. Below is a ROHN
Communication Tower that clearly
withstood such a test.

For Towers That Can Stand Rigorous
Abuse, Call or Write. Complete engineering and erection service available.
ROHN

Manufacturing

Co.

Peoria, Illinois
"Pioneer Manufacturer
of
IP. O. Box 2000

Towers of AllWORLD-WIDE
Kinds"
REPRESENTATIVES
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CLASSIFIED

ADVERTISEMENTS

(Payable in advance. Checks and money orders only.) (FINAL DEADLINE — Monday preceding publication date.)
• SITUATIONS WANTED 200 per word — $2.00 minimum • HELP WANTED 250 per word — $2.00 minimum.
• DISPLAY ads #20.00 per inch — STATIONS FOR SALE advertising require display space.
• AU other classifications 500 per word — $4.00 minimum.
• No charge for blind box number. Send replies to Broadcasting, 1735 DeSales St., N.W., Washington 6, D. C.
Applicants: If transcriptions or bulk packages submitted, $1.00 charge for mailing (Forward remittance separately, please). All transcriptions, photos,
etc., sent to box numbers are sent at owner's risk. Broadcasting expressly repudiates any liability or responsibility for their custody or return.

RADIO

Help Wanted— (Cont'd)

Help Wanted — Management

Sales

Sales-minded general manager of independent in major Tennessee market. Substantial
salary and profit incentive. Will also consider ownership incentive. Experienced man
interested in permanent place in community. Replies to Box 180K, BROADCASTING.
Manager wanted for established southern
New England AM station. 500,000 population primary area. Must be prepared to
invest $10,000 and upward for substantial
share of stock. Principal owner has other
business interests. Box 203K. BROADCASTING.

Salesmen-Announcers . . . New independent tv in Fresno area market offers most
rewarding commissions for men who can
sell and announce variety, teenage, foreign language, and special events shows
. . . send photos and resume to Harold
Gann, KDAS-TV, Kingsburg, California.
Executive caliber salesman with proven
sales and promotion background. Full time
traval, protected territory. Send resume,
pix, Bess Gilmore, Community Club Awards,
Westport, Connecticut.
Sales manager to live in paradise. Suburban
Honolulu station needs experienced family
man seeking permanent, growing future.
Not a desk job; need hard-working advertising man with ideas, able to outsell
any competition. Salary plus override —
figure open. Adult programming, good
local ratings.
World'sHawaii.
best living conditions. K-Lei, Kailua,

Manager at $1,000.00 per month plus written agreement for share in profits and
stock options. Fulltimer in Texas city of
160,000 that is growing rapidly. Top 40 and
rated No. 1 in the market. Must have management or sales management experience.
Box 220K, BROADCASTING.
Perhaps you're the man we're looking for
and don't know it! Actually you are now
the manager or sales manager of a successful radio station — you're doing a good job
and doing well where you are — but you
have been keeping your eyes on Broadcasting's helpright
wanted
management
section
for just that
ad. If
this describes
you
and you're the man we are looking for
this
ad you've
been of
waiting
for.
The is
job the
is station
manager
a highly
successful, high rated radio station in the
east. Although the opening is now availyou'reyou
the tell
manus forandthiswhat
job we
according able,to ifwhat
can
learn about you, we'll wait until you're
readypulling
to make
the of
move.
the
power
this We're
ad in not
the testing
hopes
of receiving lots of replies — we're interested
in one man whose doing a good job now
joining us and doing a great job of managing our radio station. Are you that
man? Of course all replies confidential.
Box 230K, BROADCASTING.
Sales

New England— Major indie needs good
strong salesman. Real opportunity with
growing multiple chain for man looking
the future. Resume to Box 837H, BROADto
CASTING.
Florida East Coast fulltimer
market needs experienced
proven sales record. $100
Give complete resume first
BROADCASTING.

in metropolitan
salesman with
base plus 15%.
letter. Box 40K,

Tired of the smoke, smog, and big city
turmoil? You'll
a real country
business inop-a
portunity in a find
wonderful
perfect city. This sales opportunity is in
Western Montana. We have a top rated
station in a well-established, progressive
community. There are plenty of prospects
and a large volume of sales for the right
man. For complete information, send a
complete resume to Box 195K, BROADCASTING.
One top-producing salesman, congenial,
able to take top billing for new station with
top forty format. Good drawing account
against commission. No floaters, no "want
to
be" salesman.
Must
be working
Carolinas
or nearby
southern
states in
at
present. Box 268K, BROADCASTING.

Wanted— Hard working salesman for FM
Radio in Westchester, N. Y. area. You'll be
in good company. Box 269K, BROADCAST102

"If you're a sales producing pro, selling
retail in small, medium market, this is
opportunity to join good organization with
growth
plans. You'll
be top
paidstation.
top salary,
best
commissions
and rep
Want
married man with community responsibility. This is a modern, desirable city of
80,000.
up the
ladderposition.
once you've
proven Move
yourself.
Creative
Sales
staff knows of ad. Write, wire, call — Ralph
Petti — General Manager, KOOK Radio,
Billings, Montana."
State Franchise — No Fee! If you can put 5
saleswomen or men on $250 weekly commission selling low cost advertising in consumer magazine to local retailers around
your State, you can earn $25,000 up. Resume
required. Publisher, Box 369D, Westport,
Connecticut.
Experienced radio salesman wanted. WBIC,
540kc, Long Island, N. Y. Salary plus commis ion— call or write for appointment. PE
5-0540, 1 E. Main St., Bayshore, N. Y.
Suburban Chicago. Permanent position expanding organization. Original ownership.
5kw AM-180kw FM. 25% — Reasonable draw.
Complete details. Wheeler, WEAW, Evanston. 111.
Announcer-salesman with accent on sales.
To do 6 pm to midnight shift on swinging
album FM station. Minutes away from
the Nations Capital. Send tape and resume
to WSMD-FM, Waldorf, Maryland.
Announcers
Announcer wanted — morning man, 5000
watt station. Upper Midwest — some tv
duties experience necessary. Send picture
and audition tape to Box 38K, BROADCASTING.
#1 station in top Ohio market desires experienced swinging jock with good mature
voice. No screamers. Send tape, resume,
recent photo and salary requirements to
Box 185K. BROADCASTING.
Experienced announcer — prefer first phone
Michigan 5kw medium market. Send resume, photo, and tape. Box 209K, BROADCASTING.
Announcer to please the ladies . . . Morning shift open for good voice on Texas
station. Send tape and details first letter.
Box 237K, BROADCASTING.
Experienced news director wanted by Illinois daytimer. Must have 1st phone. Good
location, excellent working conditions. If
you can qualify write. Box 214, BROADCASTING. Permanent position. Salary open.

Help Wanted— (Cont'd)
Announcers

Summer replacement! Experienced announcer, good voice, ability to gather and
deliver news, and take orders. Local condition, salary commensurate with ability.
From approximately May 15th to September
1st. Box 213K, BROADCASTING.
Expanding . . . Need fast moving announcer with first ticket. Experience not
necessary but helpful. Emphasis on announcing. Progressive station in western
Tennessee. Tape and resume. Box 242K,
BROADCASTING.
Downstate Illinois — need experienced, loyal
cooperative worker. $90 or with first ticket,
$100. Send tape and resume. Box 244K,
BROADCASTING.
Announcer-salesman for growing Eastern
Iowa station. Must have some experience
in both announcing and selling. Salary plus
commission. Send tape and resume to Box
265K, BROADCASTING.
Disk jockey wanted: Send tape, resume.
Box 260K, BROADCASTING.
Disc-jockey wanted for Montanas most progressive radio station, programming for
music. Married man, tight board, bright
personality. Best climate and modern city
of 80,000. Good future for hard workergood base to start. Mature responsible man.
Contact Jack Bolton, Operations Manager,
KOOK Radio, Billings, Montana.
News man, experienced in gathering, writing, local news. Must be able to report for
both radio-tv. AM is state's largest independent. Send photo, tape, salary, to General Manager, KFBB, AM-TV, Great Falls,
Montana.
Announcer — 1st ticket engineer for good
music station, maintenance necessary.
George Williams, KGHM, Brookfield, Missouri.
Wanted — Salesman, announcer, engineer,
work under Chief. Combination man preferred. Religious programming. KWLW,
Nampa, Idaho.
Northern Maryland independent needs
fully experienced announcer for immediate
opening. Send audition tape, resume and
photo. WASA. Havre de Grace, Maryland.
Happy,tion—WDMV—
big voices
are needed
fun stain Pocomoke
City.by Maryland
— home of world's largest bass. First ticket
helpful, not necessary. Contact Erny
Tannen, at once!
If you have a first phone, like and know
adult music and can produce a good all
nite radio show, send air check, resume
and salary to: WEAT, P. O. Box 70, West
Palm Beach, Florida.
Suburban Chicago — Combo. 1st class — $125/
wk. Wheeler, WEAW, Evanston, Illinois.
Immediate opening, experienced, mature
delivery for 5-kw daytimer. Complete retucky. sume and audition to WLSI, Pikeville, KenAnnouncer-sportscaster or combo salesman.
SendY. tape and resume to WMBO— Auburn,
N.
"Adding good pop music D.J. with tight
production and entertaining approach. Future in growing organization. Live in top
western market of 80,000. Send tapes, write,
call — Jack Bolton, Operations Manager,
KOOK Radio, Billings, Montana."
BR0ADCASTIN6, March 19, 1962

Help Wanted— (Confd)
Announcers
"Negro Chain
— ratedtopNo.
1 in theandNation
expanding,
seeking
Religious
R & —B
personalities. Minimum 2 years experience.
Send photograph — complete resume — references— first letter to: McLendon Broadcasting Company, P. O. Box 197— Suite 980
Milner Building — Jackson, Mississippi."
Technical
If you are a competent technical man with
1st phone who likes to get things done
and likes creative, challenging work and
are interested in growing with an EastCoast 2-station management with more to
come, please write soon to Box 76K,
BROADCASTING.
Top notch Chief Engineer for 5 kilowatt
daytimer. Stress engineering and administrative ability. Box 179K, BROADCASTING.
Wanted: Chief Engineer, preferably combo
man, for Central Pennsylvania station . . .
non-directional AM/FM and remote control. State experience and references.
Salary based on experience. Immediate
opening! Box 194K, BROADCASTING.
Vacation relief technicians for radio and
television operations in New England. Box
217K, BROADCASTING.
"Broadcast Engineer — Long term European
assignment with private organization engaged in construction and operation of
large high-powered shortwave radio stations. Top qualifications, experience and
executive ability desired. Good salary plus
overseas benefits. Reply to Box 222K,
BROADCASTING."
Chief engineer, unusual opportunity at
Eastern market AM and FM. Send resume.
Box 255K, BROADCASTING.
Wanted — First class radio telephone operator. Starting wage will be between $375$400 which is average for this area. Man
to be employed will work on a full time
basis. Contact Mike Donovan, Radio Station
KANA, Anaconda, Montana.
Wanted: Not just first ticket, but an engineer. Little or no announcing required.
Need man who has pride in and knows
equipment and is proud of title of chief
engineer. Small station, small market,
large ideas. Contact Mason Dixon, Owner,
KFTM, Radio, Fort Morgan, Colorado.
Beginning engineer with 1st class ticket.
Immediate. Call Manager, WDBC, Escanaba,
Michigan.
Working, chief engineer must be capable
of handling regular schedule of transmitter
and studio maintenance including equipment installation both AM and FM. Salary
open. Submit experience, family status and
recommendation by letter only. No phone
calls. Position open next 30 to 90 days. See
Leslie Golliday, General Manager, WEPM.
Martinsburg, West Virginia.
Chief Engineer. Preferably with at least 5
years practical FM experience. Send resume and picture WKFM, 188 W. Randolph.
Chicago 1, Illinois.
Engineer-announcer. Maintain equipment at
new 500 watt daytimer. Tape, resume,
salary requirements to Manager, WLKM,
Three Rivers, Michigan.
Production-Programming, Others
Northern Illinois station has opening for
competent commercial copy writer and
traffic manager. Fine opportunity. Progressive station in university city. Send pic
and resume to Box 177K, BROADCASTING.
Experienced news director wanted by Illinois daytimer. Must have 1st phone. Good
location, excellent working conditions. If
you can qualify write, Box 215K, BROADCASTING. Permanent position. Salary open.
Bright writer, 50,000 watts New York City.
Resume, 5 minute newscast, salary needs.
Box 85K, BROADCASTING.
New Jersey. Journalist-announcer for adult
music station. Permanent. Send resume
and tape. Box 264J, BROADCASTING.
BROADCASTING, March 19, 1962

Help Wanted — (Cont'd)
Production — Programming, Others
Immediate opening for experienced, aggressive news-man on middlewestern, news
conscious station. Send resume and tape
to Box 790J, BROADCASTING.
Northwesten Pennsylvania station in small
one station college community has immediate opening for experienced program
director. Better then average salary. Send
tape
and
resume. Box 243K, BROADCASTING.
Mature morning combo man with sound
news experience or 1st class license. Good
salary for small city, network station. Contact Wally Stone, KAAA, Kingman, Arizona.
Newswriter for radio/tv, must be experienced reporter and writer. AFTRA salarv
range— $103.75 to $132.75. Send detailed resume to Personal Office, Crosley Broadcasting Corp., 140 West 9th St., Cincinnati
2, Ohio.
Unusual opportunity. Illinois daytimer
needs copywriter with first-phone. This is
a top daytime station with lots of chances
to advance. Also in need of news director
with 1st phone. Salary open. Write Box
216K, BROADCASTING.
News man with good reporting sense and
voice for active news department located
in Ohio market. Needed for immediate
opening. Good position for ambitious news
man with experience. Send tape, resume
and
recent photo to Box 267K, BROADCASTING.
A working PD, can write production spots,
lively voice on air, a Jack of All Trades.
Is such a person available! We are willing
to pay well for your experience. Send tape,
resume, references, nhoto to Bob Michael,
nia.
Manager — Radio WATS, Sayre, PennsylvaRADIO
Situations Wanted — Management
22 years broadcast experience; 15 years
manager of one AM-FM met: 7 years chief
engineer and chain chief. Desire general
manager and/or chief engineer large facility. Box 39K, BROADCASTING.
Manager that sells! Heavy on local programming; age 32. with 11 years experience. Box 121K, BROADCASTING.
General and sales management team-husband and wife. Local, regional, national
radio and tv experience. Available for interviews NAB convention. Box 204K,
BROADCASTING.
Major advertising agency account supervisor, 12 years experience, heavy broadcast,
desires position with network or station.
Understand programming, sales problems.
Prefer East Coast. College graduate. Married. Currently employed. Box 223K,
BROADCASTING.
Hardworking chief engineer desires manager— engineer position in small or medium
Southern market. College graduate, married. Ten years experience 250w-5kw. directionals, construction, applications, business. Box 227K, BROADCASTING.
Why Not? . . . Experienced general manager with original sales and programming
ideas seeks southeastern station management with ownership possibilities. Radio
since 1951. Married, Veteran. Box 228K,
BROADCASTING.
Top
quality
highly
managertop
—
Former
owner
and experienced
general manager
60 markets. Sales leader, heavyweight promoter— character and ability stands full
investigation. Could invest — married 38, excellent organizer prefer new operation. Box
233K, BROADCASTING.
Seeks managerial spot: Experienced, aggressive, and responsible radio broadcaster.
Strong on sales and community relations.
40. Best references. General manager for
past 4 years — AM. Would consider investment. Will look at small markets in midwest. Anxious to go after selling own property. Box 240K, BROADCASTING.

Situations Wanted— (Cont'd)
Management
Available immediately! Commercial manager of WAKY, formerly the McLendon
station in Louisville, Ky., desires to relocate. Excellent sales & sales management
record. Exceptional references. John McCarthy, WH 5-7381, New Albany, Indiana.
Now available . . . General Manager . . .
small or medium market. 14 years continuous experience in engineering . . . program ing .. . sales . . . and management.
Contact: Clint Morse, 311 E. William St.,
Salisbury, Maryland. Pioneer 2-7844.
Sales
Top account executive — commercial manager now employed, wants relocate North
or South Carolina. Experienced, references,
no drifter. Apply Box 221K, BROADCASTING.
Newsman, 3 years radio experience, desires entering sales. Colleee grart. 25, draft
exempt. Box 239K, BROADCASTING.
Young man desires sales position 6 years
experience. Wisconsin, Iowa or Illinois.
Richard Flodin, 208 Parkview Terrace.
FUlton 7-1444, Marshfield, Wisconsin.
Announcers
Country disc jockey, desires full time air
work. Experienced, employed. Box 859J,
BROADCASTING.
Sports announcer looking for sports minded
station. Finest of references. Box 922J,
BROADCASTING.
Soft-sell personality with thorough musical
knowledge, including classical, desires afternoon or all-night show. B.S. degree, excellent references. Experience as p.d. Married-family. Box 47K, BROADCASTING.
Announcer, first phone. Single, 20. Six
months experience. Any location. Box 118K,
BROADCASTING.
Grown-up announcer, the best, with 1st
ticket; top news man, interviewer, commercializer. Box 137K, BROADCASTING.
D.J. (Negro) fast pace, grooving kind, central market, sell any show, night spot prefer, experience, air check. Box 188K,
BROADCASTING.
Disc jockey — announcer — news experience.
Bright sound. Tight production technique,
personality — not a floater. Box 190K,
BROADCASTING.
Ohio, Indiana, Kentucky. Announcer, dj,
with 2 years commercial experience seeks
medium market. College grad. Tape, resume at once. Box 191K, BROADCASTING.
Creative, hardworking news-caster, strong
on adult music, desires permanent position
in Indiana, Ohio or Pennsylvania. 28 year
old family man with education and experience. Tape available. Box 192K,
BROADCASTING.
Attention all stations. Have family will
travel. Beginning announcer needs full
time position immediately. Write at once
to Box 200K, BROADCASTING.
Announcer, dee-jay. Experienced, solid
news,
tight board, bright— happy sound.
ING. permanence.
Want
Box 201K, BROADCASTFree love? Nope, just a top-notch summer
replacement. 1st phone, four years. Experience announcing/maintenance/copy.
Last year college. Now employed — part
time. Box 205K, BROADCASTING.
Announcer, dee-jay. Bright-young sound,
authoritative news, tight board. Want to
settle. Box 206K, BROADCASTING.
Top rated DJ — first phone, heading south.
Play-by-play, production, dependable family
man. Medium or metro market. Box 212K,
BROADCASTING.
Bright, young dj -announcer-newscaster. Experienced. Pleasing delivery. Want to
settle.
CASTING.Salary— $110. Box 218K, BROAD-

Situations Wanted — (Cont'd)
Announcers

Situations Wanted — (Cont'd)
Announcers

Situations Wanted — (Cont'd)
Announcers

Young, bright sounding announcer wants
start in radio. Broadcasting school graduate. Will relocate. Box 225K, BROADCASTING.
Excellent staff announcer and/or format
disc-jockey, 4 years experience, love to
work? Desires change. Box 226K, BROADCASTING.

Experienced disc jockey, announcer. Bright
happy, married, not floater. Prefer tight
production. Combo. Box 241K, BROADCASTING.

Young personality, experienced in top forty
air work and production. Minimum $100
per
ING. week. Write Box 264K, BROADCAST-

Negro announcer dj. Experienced, bright
sound, fast board, married, matured,
veteran. Will relocate. Box 251K, BROADCASTING.

Top 40 — three years experience. Desire fastpaced station in midwest. Dependable, married. Best references. Box 266K, BROADCASTING.

Announcer, resonate voice, tight board; experienced, veteran, want to settle. Box
232K, BROADCASTING.

Negro announcer, experienced. Recent Walton chain employee. Authoritative news,
good productions. Box 252K, BROADCASTING.

Announcer, fast board, bright happy sounds,
neat,
clean, permanent, married. Box 270K,
BROADCASTING.

Have had 24 weeks at Broadcasting School.
Would like a position in or very near to
Berkeley, California. No experience. Box
238K, BROADCASTING.

Good experienced format or otherwise, d.j.
— announcer with first phone. Available
now. Box 254K, BROADCASTING.

Experienced, dj, newscaster. Bright, tight,
dependable, non prima-donna. Available
now. Box 250K. BROADCASTING.

Announcer-Newsman, eight years experience. Seeks Arizona. Good voice, first
phone, tape. Box 257K, BROADCASTING.
Top 40 DJ leaving Army; 6 year background: results with teens, community. Box
259K, BROADCASTING.

Negro announcer, dj, fast board. Bright
sound, veteran, will relocate. Box 249K,
BROADCASTING.
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Survey proved number 1 morning show.
Experienced announcer, all-around capabilities. 1st phone. Hours no object. 7 years
professional entertainer. Veteran. Marriedfamily. Active community interest. Prefer
Southern California. Write Ramon Dante,
311 S. Montreal, Dallas 8, Texas.
Just finished stint with Howard Miller enterprises as air personality and music director. 3l2 years experience but still just
21. Complete knowledge of pop music and
music programming. Excellent news delivery. Tight, fast paced dj show. Family
man. Hard worker. Top references. Available now. Can fill the bill as music director, d.j. or newscaster or all three. Jack
DuLone, WGEZ, Beliot, Wisconsin. EMerson 2-5504.
Announcer, 3 years experience, 2 yrs. experience copywriter. 3 years maintenance,
first phone soon. 25, veteran, prefer east
Tennessee or surrounding area. Preferably
no top 40. Available for interview. C. Baker
Fraley, Rt. 2, Box 1, Big Stone Gap, VirTop
22, presently employed ready to
ginia. dj.
move
up. 3 years experience morning and
afternoon. Must be challenging. Good job
— top references. Bob Harrington, WOHP.
Belle Fontaine, Ohio.
Announcing and sales experience. Restricted ticket. Bill Huntington. 9952 Schiller,
Franklin Park, Illinois. GLadstone 5-7990.
Any Stations Left? Need of early morning
entertainer. Twentv years successful background. Will send brochure. Personal interview. Bob Jones. 1828 Park Drive, Charlotte,
North Carolina. ED 4-6115.
University Radio-Television graduate, veteran, family. Some commercial experience.
Want to learn and advance in sales while
announcing. No ton 40. Available middle
of August. Larry P. Justus, 1008 Ratone,
Manhattan, Kansas.
Experienced announcer eight years all
phases. Wire J. McFadden, 963 West Eighth
St., East Liverpool, Ohio — Now.
D.J. announcer, experienced, good music
& top 40. Want to come back to Michigan,
Ohio. Presently emoloved S. California. 5
kw. Dan Newton. General Delivery, Apple
Valley, California.
Inexperienced, choosy. New Englander
wants to learn, grow with good music
station — 20. College, theater, some radio
experience. R. Perry, Box 414, De Bary,
Florida.
Swinging dj-announcer, fast board. Bright
sound, not a prima donna. Not a floater.
Available immediately. George A. Phinn,
825 Quincy Street, Brooklyn 21, N. Y.
You name it "Pepe" can do it. Experienced
combo and entertainer. Veteran, family,
college. Would like to settle near my old
home. Los Angeles. Write Pepe Potter, 530
N. Calvert, Liberal, Kansas.
Announcer, presently employed, experienced
in programming music, making up spots
etc. 2477 W. Fir, Merced, California. Phone
RA 2-3159.
First phone, some experience, c&w or good
listenable music. Mature announcer. Box
36, DeSoto. Mo.
Young man, 21, desires employment. Along
east coast prefererd. Holds first class F.C.C.
license, Grantham graduate, six months
training at R. I. Radio School. Telephone
Lyric 6-1477. Write George Schackner, 137
High Street, Westerly, Rhode Island.
BROADCASTING, March 19, 1962

Situations Wanted— (Cont'd)
Announcers
School of Broadcasting
and Announcing
graduates available. Thoroughly trained,
eager. 1697 Broadway,
N. Y.
Limited experience, 1st phone, prefer
small market, good voice. Wade Waydel,
3929 Lively Lane, Dallas, Texas.
Technical
Chief Engineer. Presently employed. Experienced am/fm — construction-maintenance-directional systems. Some tv — all
audio. $175.00 minimum. Box 113K, BROADCASTING.
First phone, limited operating experience.
Veteran. Desires xmtr watch, prefer California but will consider Pacific Northwest.
Box 142K, BROADCASTING.
Manager, chief engineer, 11 years experience in all phases of operation. Available
immediately, best reference. Box 198K,
BROADCASTING.
Chief engineer, technical school graduate,
currently employed. Seeks position in gulf
coast area. Three years experience. No announcing. Box 261K, BROADCASTING.
Transmitter-studio engineer. Experience 5
kw remote operation. Long on maintenance
and trouble shooting. Want job in or within 100 miles of Philadelphia. Anthony
Ostopoff , WKLM, call Roger 3-7925, Wilmington, North Carolina.
First phone combo man. Transmitter maintenance and repair. Control room operation
and maintenance. Will announce if needed.
Prefer Southwest. Call 298-3474, Albuquerque, New Mexico. Five years experience.
Have 1st phone but shy on experience.
Would like to learn your operation. Riley
Randolph, 3118 Carlson, Dallas, Texas.
Production-Programming, Others
Writer, director-producer wants responsible
position overseas. Box 999J, BROADCASTING.
Hard-working, seasoned, Washington newsman available to handle your national, regional or local news reporting from Capital
via voice or written word. Box 87K,
BROADCASTING.
Canadian, 33, 13 years radio-tv writing, announcing, hews. Was p.d. of lOkw fine
music station. Offers? Box 133K, BROADCASTING.
Here's the biggest news yet!! A skilled
two man news-team ready to scoop your
market with the biggest success story of
'62!
Intelligent
down-to-earth
coverageOverof
all major
local and
world happenings.
nine year combined experience with sound
education and background. Permanent.
Write or wire. Box 208K, BROADCASTING.
Newsman has been doing everything, except air shift, in large radio and tv news
department in northeast for 2y2 years. He
has 54 hours of graduate and undergraduate
credit in Political Science and International affairs. He now wants to concentrate
on clear, concise, comprehensive radio or
tv reporting in these areas. Is there an
opening for someone on the way up in
this area? Box 234K, BROADCASTING.
Production manager: Creative professional.
Stimulates best team operation. Tops present market, but interested step up. Seven
years experience. Top references. Box 236K,
BROADCASTING.
Music library need full-time help? Patient,
analytical college grad available. Pd, Music
Lib., classical announcer college station.
Aim: management music/programming. Box
247K, BROADCASTING.
2nd class license — age 36, can type, write
copy and ad-lib (if its written clearly).
Tom Stanton, PE 8-4211, 1209 Clover Ave.,
Ft. Worth, Texas.
BROADCASTING, March 19, 1962

TELEVISION
Help Wanted — Sales
Rocky Mountain West TV station needs
young alert salesman for medium market.
Active accounts plus guarantee . . . No. 1
station in a boom area. Send pix and
resume to Box 986J, BROADCASTING.
Wanted-Sales Manager for NBC outlet in
medium market. Excellent opportunity for
man long on local-regional sales ability.
Box 36K, BROADCASTING.
TV station in top 35 in Central Atlantic has
opening for experienced, creative man who
knows how to make presentations and
close. Growing company now in 3 markets.
Guaranteed open depends upon background and ability against good commissions. Interested only in men capable of
earning
CASTING. $12-$14,000. Box 174K, BROADSalesmen-Announcers . . . New independent
tv in Fresno area market offers most rewarding commissions for men who can sell
and announce variety, teenage, foreign
language, and special events snows . . .
send pnotos and resume to Harold Gann,
KDAS-TV, Kingsburg, California.
Announcers
Television and radio station in major market has opening for experienced sports announcer to handle one radio and three tv
shows daily. A background in athletics and
ability to handle personal contacts in addition to on-the-air duties preferred. This is
excellent opportunity for the right man.
Send resume, picture, tapes, all pertinent
information to Box 199K, BROADCASTING.
Opening for staff announcer, mostly booth
work. Send all pertinent information and
audition
to Don Stone, KTIV, Sioux City,
Iowa.
Announcer-Director. Modern television production center has opening for versatile
man who is a proven professional announcer as well as capable director. Send
complete resume,
Savannah,
Georgia. tape, picture. WSAV-TV,
Technical
TV control room maintenance and operations man wanted by southeastern CBSVHF outlet. Good pay plus chance for advancement. Send full resume plus salary
requirements. Box 93K, BROADCASTING.
Have immediate opening for combined
transmitter and studio engineer. Location,
northwestern Pennsylvania. Duties will include remote television pick ups. Full deING. tails first lettei. Box 136K, BROADCASTWanted engineering supervisor experienced
with tv transmitters and video equipment
with ambitions to Chief Engineer. Box
256K, BROADCASTING.
TV trans, and studio engineer. Minimum of
2 years experience both trans, and studio
desired. Require operations and maintenance ability. Permanent position & auto,
salary increases. WCCO-TV, 50 So. 9th St.,
Minneapolis 2, Minnesota, Att. Dir. of Eng.
TV Engineer — Station expanding technical
facilities has opening for young man thoroughly grounded installation
maintenance tv equipment
or who has and
fundamental
knowledge and capability learn quickly
under guidance of Chief Engineer. WSAVTV, Savannah, Georgia.
Production-Programming, Others
News Director — Our present department
head going with network creates opening
for newsman with solid educational and
professional background. Must be equally
adapt in gathering, writing and on-camera
performance of news. Only top-flight man
will be considered. WSAV-TV, Savannah,
Georgia.
Wanted-Artist for NBC outlet in medium
size market, multiple station ownership.
Send sample of work and salary requirement. Box 35K, BROADCASTING.

Help Wanted— (Cont'd)
Production-Programming, Others
Help wanted: Director-Switcher. 40 hour
week. Ideal climate and living conditions.
KKTV, Colorado Springs, Colorado.
GIRLS— TV traffic girl wanted with experience in handling avails and twx. Plush offices, many extra benefits. Write, wire or
call, PL 9-6800 — H-R TV, 375 Park Avenue,
NYC, N. Y.
TELEVISION
Situations Wanted — Management
Experienced assistant manager. 20 years,
radio and tv. Family man. Box 16K,
BROADCASTING.
Solid manager, 47, 28 years imaginatively
commercial experience-all phases. Box 65K.
BROADCASTING.
Sales
After 15 years of top television production,
I desire to join television sales staff. Past
experience as production head, advertising
executive, tangible and intangible salesman
great
asset. Resume. Box 149K, BROADCASTING.
Experienced TV salesman available immediately. Know many leading New York
agencies personally. College graduate. Married, one child. Age 30. Background includes buying and producing in top ten
agency, national selling for leading station
Rep. Good record. Excellent references. Box
178K. BROADCASTING.
Experienced, successful research executive
has the creative flair and instinct for good
promotion that makes facts sing. Former
newspaper columnist and big-agency copywriter— trained in the tough disciplines of
serving blue ribbon clients. Hep in marketing— creative persuasive presentations
have delivered billing totaling millions.
Currently serving well-known research
service; commissions and draw over $20,000 exclusive of profit-sharing. Formulates
own plans, designs questionnaires for pretest, writes and delivers the final reports.
Excellent board-room and platform personality. Sense of humor, a hard worker,
no
ulcers.
tedious
"resumes"
at this point Noplease
— but shotgun
full documentation
and references upon meeting. New York
area only. Box 210K, BROADCASTING.
I'm not just another salesman: I'm ambitious and have 12 solid years experience in
television as production manager, agency,
film sales. Presently employed but want
move to local sales manager or salesman
in metropolitan market, in mid-west or
east. Box 246K, BROADCASTING.
Announcers
TV announcer — newsman desires position in
Southwest locale. 25, married — draft exempt. Box 189K, BROADCASTING.
Versatile tv announcer with plenty of experience radio/tv. Major markets. Box 248K,
BROADCASTING.
Announcer-Newsman — Photographer, eight
years radio, two years professional photographer. Box 258K, BROADCASTING.
Youth and Experience. Age 26, resigned
program director and announcer seeks employment in medium or large market. Personable, ambitious, intelligent. Much to offer
now, much more in future. Announcing or
production desired. Will locate anywhere.
Available immediately. Jerry Steele, 650
Hickory St., Scranton 5, Pa. DI 7-6787.
Technical
Capable assistant chief seeking similar position with a future. Eight years experience
all phases tv. Excellent references — proven
ability. Box 231K, BROADCASTING.
Trained broadcast technicians available immediately, 1st phone — Matus of Announcer
Training Studios, 25 W. 43 St., NYC, N. Y.
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Situations Wanted— (Cont'd)

For Sale— (Cont'd)

Production-Programming, Others
Reporter for Chicago daily newspaper seeks
TV newswriting job. Box 164K, BROADCASTING.

Equipment
Am, fm, tv equipment including transmitters, tubes, audio, monitors, cameras.
Electrofind, 440 Columbus Ave., N.Y.C.

Top-notch kiddie show now available. Currently working 5th market. 28, married,
loads of talent. Box 187K, BROADCASTING.

Will buy or sell broadcasting equipment.
Guarantee Radio & Broadcasting Supply
Co., 1314 Iturbide St., Laredo, Texas.

Award winner. Producer/director. 8 years
experience: TD/director/production manager. Degree. References. West/Southwest.
Box 202K, BROADCASTING.
Production/Program Director. Director 12
years in major midwest TV market. College
graduate. Married. Family man. Mid-thirties
— will relocate. Excellent references. Box
235K, BROADCASTING.
FOR

SALE

Equipment
Standard teleprompter cueing device equipment with typewriter. Box 112K, BROADCASTING.
Used GPL 35MM telecast projector model
PA-200. Reasonable. Box 139K, BROADCASTING.
For Sale: 250-C Gates AM transmitter. Good
condition. Recently removed from service.
First
$600 gets it. FOB. Box 193K, BROADCASTING.
Gates BC-1E, 1000 watt transmitter, excellent condition $2,400.00 plus crating and
freight. Box 245K, BROADCASTING.
G.E. 3kw FM transmitter — ready to go on
the air— $3,000.00. Jim Corry, KFMK, 1424
Westheimer. JA 6-2166, Houston 6, Texas.
Best offer plus freight for operative RCA
console model 76-B. $100 for console Concertone model A 2454. KHAS Radio, Hastings, Nebraksa.
Port-O-Vox wireless microphone type 2751,
26.37 mcs. Excellent condition. Cost $1400
new. Will consider any reasonable offer.
KHOW, Denver, Colorado.
Master Control Audio System: Including
large 6-channel preset console: 6 VU meters:
dial monitor system; tel co, 12 bdeast lines
and PE's; 10-BA-3C Program Amps; 5-BA4C Monitor Amps; 1-BA-2A Pre Amp: 11BA-1A Isolation Amps and 2-BX-1C Power
Supplies; 2-BX-3A 12V Power Supplies;
2-K-182608 12V Power Supply; 9 racks
BK84D, patching facilities. In daily service
since 1948. Also TP6C Color Projector. J. E.
Risk, KSD, 1111 Olive, St. Louis, Mo.
Four Antenna rings for 1 5/8" line. Will
tune from 97 to 102 Mos. Price $275, f.o.b.
Write or wire KUTE Radio Station, 217
West Broadway, Glendale 4, Calif.
Rek-O-Cut Model B-16-H turntable. Gates
Studio console model 30. Presto 6N Cutting
table recording amplifier. Presto model T-2.
GE model BC-3-A transmitter console. Auto
Dryaire pump model 45. Western Electric
506B-2 10,000 watt FM transmitter. Blaw
Knox FM 54A 8 Bay Clover Leaf antenna.
Discount on package. Chief Engineer,
WNEX, Macon, Georgia.
3000 watt Federal 192A, FM transmitter
now in service, available late spring. Attractively priced . . . WPAC, Patchogue,
N. Y.
Disc recording lathe, 3-speed, Presto-8DG.
Excellent condition, reasonable. Write: Box
832, Rochester, Minnesota.
Schafer Model 60 automation package. A-l
factory reconditioned. Can be seen in
operation. Asking $5,000. Contact Chet
Miller, WVPO, Stroudsburg, Pennsylvania.
Unused transmission equipment 1 5/8"
Andrews, 51.5 OHM Teflen Line, $40.00 for
20' length; ditto, 90tf foot; 6 feet.
Dishes with hardware, $150.00 each. Also
Elbows, Reducers, Dehydraters, Hangers
and Hardware at surplus prices. Write for
Stock List. S-W Electric Cable Company,
1401 Middle Harbor Road, Oakland 20, Calif.
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WANTED

TO

BUY

Equipment
Interested in a used G-24 Guyed AM stain256 feet
tower, 0". Need immediately.
Box less
272K,
BROADCASTING.
Need up to 1100 feet of 3 1/8" inch coax
transmission line. Write stating make, type,
impedance, location, condition, length and
price. Box 128K. BROADCASTING.
G.P.L. Film recorder with Maurer sound
galvanometer unit. Good working order.
Box 146K. BROADCASTING.
Used TV equipment; Special effects amplifier system, studio Zoomar lens, Video
tape recorder. No junk. State prices
wanted. Box 229K, BROADCASTING.
Wanted — by our clients. Radio, FM, and TV
test and measuring equipment. "Thirty
years in tronics,
Broadcast
engineering."
Box 725, Sag
Harbor, N.Ariel
Y. ElecWanted, used remote amplifiers, one, two
or three channel. State price with first
letter. KDLM Radio, Detroit Lakes, Minnesota.
Used UHF 12kw TV amplifier. Lee Golden,
308 S. Fruit, Fresno, California. AM 4-1309.
INSTRUCTIONS
FCC first phone license preparation by
correspondence or in resident classes.
Grantham Schools are located in Hollywood,
Seattle, Kansas City and Washington. Write
for our free 40-page brochure. Grantham
School of Electronics, 3123 Gilfham Road.
Kansas City 9, Missouri.
uikins Radio License School of Chicago —
bix weeks quality instruction in laboratory
methods and theory leading to the F.C.C.
First Class License. 14 East Jackson St.,
Chicago 4, Illinois.
FCC first phone license in six weeks.
Guaranteed instruction in theory and
laboratory methods by master teachers.
G. I. approved. Request free brochure.
Elkins Radio License School, 2603 Inwood
Road, Dallas, Texas.
Be a Disc Jockey. Learn announcing & engineering—FCC 1st class license. Nation's
leading D.J.'s & engineers teach you. Free
placement
service. Write: Academy of Television & Radio, Inc., 1700 E. Holcombe
Blvd.. Houston, Texas.
Train now in N.Y.C. for FCC first phone
license. Proven methods, proven results. Day
and evening classes. Placement assistance
Announcer Training Studios, 25 W. 43 N.Y
OX 5-9245.
Since 1946. The original course for FCC
First Class Radiotelephone Operator License
in six weeks. Reservations necessary. Enrolling now for classes starting May 9, July
11, September 19. For information, references and reservations, write William B.
Ogden Radio Operational Engineering
School,
California.1150 West Olive Avenue, Burbank,
Be prepared. First class F.C.C. license m
six weeks. Top quality theory and laboratory training. Elkins Radio License School
of
Atlanta, 1139 Spring St., N.W., Atlanta,
Georgia.
Can you qualify for your first class F.C.C.
license in six weeks? Yes, you can do it
at Pathfinder School in Hollywood. New
classes starting April 17 and June 12.
Modern classroom, excellent instructor,
small class for truly personalized instruction. Make reservation now, to secure your
enrollment in the class of your choice.
Pathfinder School, 5504 Hollywood Blvd.,
Hollywood 28, California. Tel HO 9-7878.

Instructions — (Cont'd)
Announcing programming, console operation. Twelve weeks intensive, practical
training. Finest, most modern equipment
available. G. I. approved. Elkins School of
Broadcasting, 2603 Inwood Road, Dallas 35.
Texas.
MISCELLANEOUS
28,000 Professional Comedy Lines! Topical
laugh service featuring deejay comment,
introductions. Free catalog. Orben Comedy
Books, Hewlett, N. Y.
Instant gags for deejays! — 100 gag topics
available such as Radio, Weather, Traffic,
Tv, etc. Write for list Show-Biz Comedy
Service (Dept. B) 65 Parkway Court, Brooklyn 35, New York.
First person news — Interview and story
suggestions. $3.00 for 3 month trial. Montlinois. gomery— Macoupin Audio, Litchfield, IlBusiness Opportunity
Australia American Radio-TV director,
Sydney tralian
Advertising
Agency.
Have Ausindustry contacts.
Propositions
acknowledged
immediately.
Box
211K,
BROADCASTING.
RADIO
Help Wanted
Production-Programming, Others
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Situations Wanted — Management
MANAGEMENT-PERFORMANCE
Leading performer in gigantic market
seeks part ownership in radio station.
Rich background in performance and
programming, administrative training,
familiarity of sales. Broad knowledge of
marketing. Mature. Sterling credits and
credentials. Prefer East or Southeast. Must
grow.

Box 21 9K, BROADCASTING
Announcers

EXPERIENCED-SUCCESSFUL
announcer-news and program director
seeks permanent position with quality
station in thriving market. 15 yrs. in
broadcasting. Excellent references.
Write:
Write Box 207K, BROADCASTING
saMP-p; .ri i.m.uHJii im ■ 'in iiw wmmi
ANY STATIONS
Need Of LEFT?
Early morning entertainer.
Twenty years successful background.
Will send brochure. Personal interview.
bob joms
1828 PARK DRIVE
CHARLOTTE, N. C.
ED 4-6115
BROADCASTING, March 19, 1962

TELEVISION

Miscellaneous — (Cont'd)

Help Wanted — Management
■■lllHI!!WI!ia!IIIB!!!IB!lilBII!IBII!!BH!IEaill!BI^
ATTENTION: TV STATION &
SALES MANAGERS
No revenue from real estate? Fringe
time unsold? 10-year old program now
in 16 markets may be available for
your market. We work on percentage
basis with no guarantee and do the
whole job. If interested, would like to
speak to you at the Convention. Drop
me a line or call me when you get

MAIL- PULL
. . . that's what you get with
TEEN-BEAT the smash-hit radio
featurette syndicated nationally.
You get 25 per week. Professionally authenticated advice for
teenagers.
WRITE, WIRE, PHONE FOR
AUDITION TAPE
Sound Ideas
1836 Euclid Ave.
Cleveland I 5, Ohio
TOwer 1-0288

to Chicago. (I'll probably be at the
Pick Congress.) Cy Newman, HD Productions, P.O. Box 3107, Bon Air, Va.
IIIIBIIIIS
i:

FOR

Sales

SALE

Stations
CAN YOU SELL?
CAN YOU ANNOUNCE?
10 yr. old company needs several TV Salesmen-An ouncers for West Coast, Midwest,
Mid-Atlantic. No travel. Draw and car
allowance. Send resume and recent photo.
Interview arranged at NAB convention Chicago, N. Y. or Richmond. Cy Newman, HD
Productions, P. 0. Box 3107, Bon Air, Va.
BR 2-0200.

TOP WEST COAST MARKET
Ideally situated high power FM station in
Los Angeles is now available. Qualified
buyers respond to
Box 645 J, BROADCASTING

1
EMPLOYMENT

SERVICE

IMMEDIATE NEED!
ALL BkOADCAiT PtKiONNtL PLACED
ALL MAJOR U.S. MARKETS
MIDWEST SATURATION
Write for application NOW
WALKER EMPLOYMENT
SERVICE
jimmy Valentine Broadcast Division
83 So. 7th St.
Minneapolis 2, Minn.
FEderal 9-0961
INSTRUCTIONS
THE AMERICAN
BROADCASTING SCHOOL
OflVrs fully trained and commercially
oriented personnel. What art- your needs?
News • Sports • C&W • Top 40 • Jazz
Sales • Programming • Men • Women
HELENA BLDG., NORFOLK, VA.
Slate Needs Tape, Photo, Resume Rushed

*30
*49+
PETITIONS FILED
*26
Sec. 3.606 The Allen Channel Inc. Anderson, Indiana (3-2-62) — Requests amendment
of rules so as to substitute uhf ch. 26 at
Anderson, Indiana, in lieu of ch. 83, now
assigned. Ann. March 9. 49+
Sec. 3.606 The University of Vermont
Burlington, Vermont (3-5-62) — Requests reservation of three uhf chs. for educational
use in Vermont in order to facilitate establishment of state-wide educational tv
service, by making changes in Table of
Assignments as follows:

Rulemakings

Present
FOR

SALE

250-watt, single market — specified hours. Crowing Area. West
Central, Florida.
Box 186K, BROADCASTING
SOUTHERN

Rutland, Vt.
St. Johnsbury,
Vt.
Burlington, Vt.
Windsor, Vt.
Hanover,
N. H.
New London,
Conn.
Ann. March 9.

Proposed

30

3, *16+, 22+ 3, 16+, *22+
*20+, 26
*20+
26+, 81
81

ARIZONA

Top fulltimer, ideal climate owneroperator can realize $100,000 potential
in
ing.this expanding market. $50,000 buys.
Long term obligation non-interest bearBox 224K, BROADCASTING
N. H. single daytimer $ 68M terms
Ida small daytimer 56M cash
Ky
medium fulltime 80M $30dn
Tenn metro regional 250M terms
Ind metro power 41 0M $90dn
Ala metro daytimer 110M 29%
and others; also newspapers & trade journals.
CHAPMAN
COMPANY
1182 W. Penchtree St., Atlanta 9, Ga.

MISCELLANEOUS
Ga. single regional S5O.0O0 Ark. single
regional $79,50O Tex. single regional
$49,500 Colo, single regional $50,000—
Tex.
metro
regional
$250,000 Tex.
major regional $200,000
just 12%%
down, 10 yrs. balance Okla. single $97,500 Ark. medium regional $150,000
Tex. major FM station $75,000 Ga.
single regional $75,000
only $15,000
down Tenn. major power. Billed over ^4
million annually past several yrs. $350,OOO about $80,000 down Fla. major
power
$550,000 Ark. major regional
fulltimer $180,000 Fla. metro power
fulltimer $185,000 with $40,000 down
La. single $40,000 Miss, small single
$37,500 — Tex. single regional $70,000—
IV. M. medium regional $150,000 Tex.
medium fulltimer 8150,000— Tenn. major
power fulltimer
patt $225,000
McDonald 20co.others!
Box 9266 — GL. 3-8080
AUSTIN 17, TEXAS
BROADCASTING, March 19, 1962

Continued from page 101
trans, location; installation of new trans,
and ant. and change in ant. system.
KITY(FM) San Antonio, Tex. — Granted
license covering change in ERP; ant. height;
installation of new ant. and changes in ant.
KWRO' Inc. Coquille, Ore. — Granted cp
system.
and license for new low power station.
WDON Wheaton, Md.— Granted cp to replace expired permit for increase in power
from 250 w to 1 kw, and install new trans.
KUAN, K13AR Cut Bank, Mont.— Granted
cps
to replace stations.
expired permits for new vnf
tv translator
K07DY Thayne, Wyo— Granted mod. of
cp to change frequency from ch. 11 to ch.
7 and type trans.
K02AI, K03AG, K04AP, K06AL, K06AM,
K07BE, K11AT, K12AL, 13AV, Gunnison,
Jack's Cabin, Dolyeville, Sapinero, Pitkin,
Ohio City, Sargents, all Colorado — Granted
extension of completion date to Sept. 7.
Actions of March 6
Sentinel Bluff Television, Inc. Beverly,
Wash. — Granted cps for new vhf tv translator stations on Chs. 7, 9 and 11 to translate programs of KREM-TV (ch. 2), KXLYTV (ch.
kane, 4),
Wash. and KHQ-TV (ch. 6), all Spo-

For Sale— (Cont'd)
Stations
— STATIONS FOR SALE —
ROCKY MOUNTAIN Top market in state.
Daytime. Cross $100,000 under absentee
ownership. Asking $150,000. 29% down.
SOUTHWEST— Top market in state. Fulltime. #1 station. Asking $435,000. Terms.
CALIFORNIA. Medium market Fulltime.
Automated. Asking $100,000. 29% down.
SOUTH WEST CENTRAL. Metro. Excellent
profit and cash flow. Daytime. Asking $250,000. 29% down.
JACK L. STOLL & ASSOCS.
Suite 600-601 6381 Hollyw'd Blvd.
Los Angeles 28, Calif.
HO 4-7279
For Sale
Georgia 1000 W Fulltimer. Price $60,000.00
with $15,000.00 down balance over 5 years
6% interest.
Ceorgia
500 W Daytime. Price $50,000.00
with 29% down payment. Balance over 5
years at 6% interest.
Box 27 IK, BROADCASTING

MIDWEST STATION. Will sell controlling interest in money-making, owneroperator station. Principals only, please.
Details in person only. Box 253K,
BROADCASTING.
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This truck-trailer with its load of groceries
customer of the day at each of several food
. . . Because it and thousands like it are on
while most of America sleeps, housewives

EARLY

BIRD

has a rendezvous with the first
stores somewhere in the U.S.A.
the job delivering merchandise
and others who want to shop

early find shelves well-stocked at their favorite market. And because truck
transport is flexible — traveling the highways and byways — even the smallest community today is kept well-supplied with both the necessities and
luxuries of life 24 hours a day. . . . Next time you see a truck-trailer moving
through the night, remember — chances are it's carrying something
one will be needing first thing in the morning.

AMERICAN

TRUCKING

some-

INDUSTRY

American Trucking Associations, Inc., Washington 6, D. C.
THE WHEELS

THAT GO

EVERYWHERE

BROADCASTING, March 19, 1962

OUR

RESPECTS

to Lynn

Intermountain's

Meyer,

development

Since its origin in early 1942, the
Intermountain Network has grown from
a miniscule four-station hookup in the
state of Utah to a gigantic regional network blanketing the Rocky Mountain
States — Colorado, Idaho, Montana,
Utah, Nevada and Wyoming — as well
as adjacent sections of Nebraska, New
Mexico and Texas. Its billings have
zoomed from less than $100,000 in
1942 to about $1.75 million in 1961.
The credit for this spectacular growth
belongs to Lynn Leslie Meyer, who,
during the 20-year span, has made
IMN's development a personal crusade.
Lynn Meyer was born in Chaska,
Minn., on March 21, 1906. He grew
up in that midwestern state and attended the U. of Minnesota, where he
majored in business administration and
was assistant manager of the football
team. After his graduation in 1927, he
started in business selling securities, a
very popular and profitable field of
endeavor at that time. Six years later,
however, he became a special examiner
for the Minnesota state banking department, a form of employment that in
1933 offered a much more dependable
income than selling stocks and bonds.
The Radio Bug ■ But Lynn was a
salesman at heart. In 1938, when the
outlook for business in general was
improving, he joined the sales staff of
WDGY Minneapolis. The following
year he moved to D. S. Manson Assoc.,
Minneapolis advertising agency. His
boss there was Don Nathanson, now
president of North Adv., Chicago.
From Manson, Lynn Meyer moved
to the Pepsi-Cola Bottling Co. of the
Twin Cities as sales promotion manager. But the radio bug had bitten him
and in 1940 he returned to broadcasting, joining WLOL Minneapolis, where
he handled sales promotion in addition
to hustling business as a member of
the station's local sales staff. He's been
in broadcasting — radio broadcasting —
ever since, and that's the way he likes it.
In 1942, however, WLOL changed
hands, putting him out of a job in the
process. He therefore went west to
Ogden, Utah, where A. L. Glasmann,
newspaper publisher (Standard-Examiner) and station owner (KLO Ogden),
hired him as sales manager of the Intermountain Network. IMN then consisted of KLO, KVNU Logan, KOVO
Provo and KUEB Price (now KOAL).
Lynn Meyer then returned to Minneapolis, collected his wife (nee Orpha
Gallagher), and their seven-year-old
son Bill and moved them to Ogden.
Double Responsibility ■ On May 16,
BROADCASTING, March 19, 1962

Leslie

was

president,

a

Intermountain

personal

1942, he started on his new job, and
was given a double assignment. First,
he had to increase Intermountain's sales
revenue. Second, he was charged with
helping George Hatch (then general
manager both of KLO and of Intermountain) in the task of adding more
stations to the fledgling network in order to expand its coverage area.
In the beginning, sales were easier to
come by than stations. Advertisers
readily accepted the concept of a strong
regional network in the Rocky Mountain area — but expansion into new markets proved more difficult. First, it was
costly, involving miles and miles of
expensive wire lines over mountain
tops and through valleys. Second, it
required lengthy negotiations with the
management of a prospective affiliate
over the station's national and regional
sales representation. Growth was therefore slow — but it was constant. By
1947, Intermountain reached as far
west as Boise, Idaho, and extended eastward into Wyoming and Montana, in
addition to having added more outlets
in Utah. In 1945, Mr. Hatch had
moved to Salt Lake City to start a new
radio station — KALL, which became
IMN's key station. Five years later, Intermountain started operations in Colorado and by 1952 had a fully staffed
network branch office in Denver.
Today, Intermountain provides its
more than 60 affiliates with over seven
hours of its own programming each
week. This consists chiefly of news,
weather, sports, special events and public affairs programs, all designed to

Network

crusade
serve the particular needs of the 7 million people in the area.
Further Growth ■ In addition, IMN's
lines now carry a full 16 hours a day
of ABC programs to its outlets. This
began a year ago when IMN joined
with the Arizona Radio Network and
the ABC Pacific Network in forming
ABC Radio West, a fully connected network of more than 100 radio stations
covering 1 1 western states.
Lynn Meyer might well be called the
father of ABC Radio West. It was he
who, for several years before this hookup became a reality, had preached its
advantages to ABC Radio executives —
in New York as well as in Hollywood.
He pointed out to them the trend that
had led most major national magazines,
both weekly and monthly, to establish
regional editions, benefiting advertisers
who, for reasons of limited distribution
or otherwise, were interested only in
reaching people in a particular area.
What had proved to be good magazine
strategy could work just as well for radio, he asserted. He clinched his argument by citing IMN's success in providing the same type of service on a
more limited scale.
Personality ■ Lynn Meyer is a silverhaired man whose quick grin decorates
and enhances his hard-driving nature.
He is a salesman who knows what he
likes and likes what he sells. And when
it comes to radio, he is a modern-day
pioneer who lives and breathes optimism and vitality, and whose enthusiasm for his product is as infectious as
it is boundless.
Lynn's voice reflects his personality.
It is bold and decisive and is charged
with confidence. His handsome office
can scarcely contain his vocal enthusiasm as he makes plans for Intermountain via long distance phone or in network planning sessions. Lynn's attire
is another manifestation of his personality. His taste in clothes is imaginative
and free, yet sophisticated.
Lynn's principal hobby is skiing, a
sport natural to a native of Minnesota.
His coaching guided his son Bill to the
national junior down-hill slalom and
combined championships in 1953. He
plans even greater skiing achievements
for his two granddaughters, four-yearold Lisa and two-year-old Kirsten.
When there's no snow to be found,
Lynn keeps his muscles in shape by
gardening. But whatever he's doing,
there's usually a radio nearby so he
can keep an attentive ear aimed at

Lynn Leslie Meyer
A salesman at heart

what's
going West.
on at Intermountain and
ABC Radio
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EDITORIALS
Dirty business

DOUBLE billing, a pernicious practice that has plagued
radio in some localities for years, has drawn a sharp
warning from the FCC. And properly so.
Double billing is dirty business. It breaches the contracts
with national accounts against secret rates. The station that
indulges in the practice, whatever the competitive motivations, becomes an accessory to a scheme to defraud.
The FCC's notice came after receipt of at least one complaint from the Post Office Department relating to use of the
mails to defraud — a criminal offense. Whether or not the
station receives a kick-back (and it usually does not) it becomes a party to the fraud when it uses the mails to send
double-bills.
If a station participates in such a scheme the question
arises as to the licensee's character. Character qualification
is basic in the licensing process.
Station owners have contended they are driven to this ugly
practice because of competition for co-op revenue. Newspapers, which are not licensed, they say, created the doublebilling vice years ago by selling display space to distributors
or retailers at the vastly lower "retail" or local rate, with the
national rate bill sent to the national advertiser — the retailer
pocketing the difference.
How many stations — or newspapers — indulge in double
billing isn't known. None will admit the practice.
Broadcasters should heed the warning. Newspapers too.
The FCC has only to receive a Post Office certification of
fraud to start the revocation process. The FCC can't do anything about newspapers. But the Post Office can.
The memories of all in broadcasting are long enough to
recall the sordid story of the payola scandals. The public
knows too. Newspapers saw to that.
No time for snap judgment
BROADCASTERS in both radio and television are faced
with the prospect of a convulsive upheaval in the system
of music licensing. It is a prospect that few broadcasters
are properly prepared to face. We doubt that one in a hundred has enough information on which to base a sensible
judgment of the proposal that was offered a fortnight ago in
New York federal court.
As reported in this publication last week, lawyers for the
American Society of Composers, Authors and Publishers
and for the All-Industry Tv Music License Committee agreed
to recommend a court-inspired plan to grant reductions in
ASCAP rates in exchange for a complete reorganization of
ASCAP's only major competitor, Broadcast Music Inc. The
promised reductions in ASCAP rates are indeed attractive.
The strings attached to them, however, are numerous and
tangled, and some of them might lead to unattractive ends.
It is these strings that deserve careful study before anybody
casts a vote on the crucial questions now confronting the
All-Industry Committee and its subscribers.
The outline of the plan that has been devised is simple
enough: It would establish 10-year ASCAP licenses under
which stations would get a 16-17% reduction in current
rates and networks would get a 10% reduction in rates paid
against revenues exceeding those of 1961. It would impose
these conditions: Broadcasters would have to relinquish all
ownership or control of Broadcast Music Inc. BMI would be
placed under the same sort of court supervision that has
applied to ASCAP since it signed a consent decree in an antitrust action in 1950. Broadcasters would be enjoined from
discriminating against ASCAP music.
It was not at all surprising that ASCAP's board of directors
110

accepted the plan last week. The conditions applying to BMI
are exactly those that ASCAP has been trying to impose,
through one device or another, for years.
The All-Industry Committee meets this week. Although
some of its members may find the plan distasteful, it is probable that the committee will vote to submit the plan to the
television stations that have supported its work. These numbered 369 a week ago. Some have withdrawn upon learning of the recommendation of the committee's lawyers.
What happens if the stations vote to accept the deal? At
this point there can be only speculative answers to that question, and most of them contain at least a promise of undesirable consequences.
Carl Haverlin, the president of BMI, has said the change
would force BMI out of business and would restore the monopoly ASCAP enjoyed before broadcasters formed BMI.
He may be right or wrong, but he deserves an ample opportunity to present his case before stations begin the voting.
Some broadcasters believe that BMI has become a boondogle that could stand to be trimmed of fat under a reorganization. Some think there would be no loss to broadcasting
if BMI went out of business. Most of those with doubts
about BMI lack full information about BMI's recent operations, and that is a gap they ought to try to fill before coming
to a final judgment.
In our view there is another possibility that must be considered. Any weakening of BMI would be bound to lead to
a proliferation of other music sources. It would not be difficult at all for groups of publishers or authors to set up their
own licensing operations. In time broadcasters would find
themselves with clearance problems of immense magnitude.
No piece of music could be played without a thorough check
of its copyright owner.
The problems we have mentioned would apply equally to
radio and television. For radio, still another problem exists.
Radio's licenses with ASCAP expire Dec. 3, 1 963. Radio
broadcasters have no reason to expect that they can get a
new deal from ASCAP that will resemble the deal that television has been offered. The natural desire of ASCAP
would be to recover from radio the money it conceded to tv,
if its television deal goes through.
No business is more complicated than the music business.
At least some of its complications ought to be thoroughly
understood by any broadcaster who has a vote on a issue
that could profoundly affect all broadcasters into the distant
future.

Drawn for BROADCASTING by Sid Hix
"I want to meet the man who writes those bang-up dog
food commercials for us!"
BROADCASTING, March 19, 1962
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sales in order to avoid an overlapping of image
between markets. Rush YOUR request today!
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THEMATIC radio package with bright, crisp
ID's echoing the Vs, hour striking of London's
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SERVICE— all in sparkling new wraps ready
for the up-tempo operation. BELL RINGER
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for an entire year!
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Speaking of good music, wait 'til you hear
"This is the sound of wonderful music."
The orchestra is of small symphonic size
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You haven't seen anything like CRC's
THEMATIC CONTEMPORARY PACKAGEperfect for the good music broadcaster.
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only THEMATIC package available for today's well-rounded station containing such
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Yes, adult audiences
in the Baltimore metropolitan area have long been
f

in love with WCBM

adult-level

programming.
They love WCBM's music— the
kind of music that adults prefer.
They love WCBM's news-ALL
the news— covered in depth— with an emphasis
on local and
WCBM's

state news— collected daily by

far-ranging legmen.

They love WCBM's special shows— "Dialing
for Dollars", "Speak to Me" and others, plus
CBS Network features.
They love the mature approach, the friendliness of WCBM's

announcing staff.

This continuing love affair pays off at the cash
register for advertisers!
Reach
©00©
10,000 Watts on 68 KC & 106.5 FM • Baltimore 13, Maryland
^jgjL^ Peters. Griffin, Woodward,
■QpP^
Exclusive National Representatives
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Three-way

race?

It may be pure hearsay but new
name has cropped into speculation as
possible successor to FCC Commissioner John S. Cross in event President
Kennedy decides not to reappoint
Arkansas incumbent for another seven-year term beginning June 30. Max
D. Paglin, FCC general counsel and
19-year veteran with agency, is being
mentioned. Heretofore only other
name heard Kenneth A. Cox, chief
of Broadcast Bureau for past year and
former special counsel of Senate Commerce Committee on communications
matters.
Mr Paglin, New York Democrat,
was named general counsel last March
at same time Mr. Cox, Seattle attorney, was appointed chief of Broadcast Bureau. Current word from
White House is that appointment has
not yet been formally considered although it's known that Arkansas delegation in Congress has strongly urged
reappointment of Mr. Cross. Mr. Cox
is regarded as certain to get appointment in 1963 if he doesn't make it
this year. Then term of veteran Commissioner T. A. M. Craven expires
and he won't be eligible for reappointment since he will have passed retirement age of 70.
Research

research

House

Regulatory Agencies Subcommittee (formerly Oversight) will
take its investigation of radio rating
services to NAB convention next
week. Subcommittee staffers Robert
Richardson and Rex Sparger will be
at convention headquarters to gain
"further insight into ratings and their
use" through talks with broadcasters. Once hearings are held, committee will seek to pinpoint secondary
services which are said to give station
subscribers results of surveys which
were never made.
Radio woos

dept. stores

New plan to expedite department
store use of radio will be unveiled
shortly by RAB. Department Store Radio Advertising Campaign (DSRAC)
will replace its department store radio
advertising seminars (DSRAS), fourhour presentations which were credited
with bringing more than 20 stores into radio on significant basis in 1961.
Under DSRAC, RAB will take over
from original presentation through
store's first six months on air, advising
on budgeting, planning of merchandise, copywriting, measuring results,
etc. Stations getting DSRAC business
will be asked to contribute percentage
to RAB to help pay costs, as has been

CLOSED

CIRCUIT

done in tests in Los Angeles and
Omaha. Size of percentage will depend on size of store and its radio
budget.
Reason for change from DSRAS
to DSRAC: many stores, even when
sold on radio's sales effectiveness, have
no one to plan and execute campaign
— and often cannot rely on advice of
local stations because stations themselves disagree on execution.

Deintermix

mixup

Congressional-FCC moratorium on
deintermixture, if all-channel bill becomes law (see page 52), has left related rulemakings in confusion. FCC
has not said what it will do with rulemaking to delete vhf channels from
eight cities — or drop-in vhfs in like
number — during life of moratorium.
Replies are now due June 22. FCC
spokesman said agency undoubtedly
will suspend replies if all-channel bill
becomes law. Some at FCC feel it
will move toward finalization of dropins during moratorium but others
point out it could indirectly hurt uhf
and remove area for "horsetrading."
Same indecision surrounds proceeding to "foster" development of uhf but
one course of action is positive — FCC
will take definite steps to foster educational tv with more reservations,
primarily in uhf band.
Plan that fizzled
Informal move to organize meeting
of tv stations for review of whole
music copyright situation during Chicago NAB session was dropped last
week. Plan envisioned April 3 afternoon session outside Conrad Hilton
Hotel since NAB convention exhibitors contracts specify there'll be no
meetings at all at that time, with delegates free to spend whole afternoon at
equipment show. Hamilton Shea, allindustry tv music chairman, reports
morning of April 3 to tv delegates on
what has happened in ASCAP negotiations.

officials say they have no plan in
mind now and no idea yet whether
one will — or can — be developed for
submission at May meeting. Annual
sessions, usually scheduled about NAB
convention time, are set this year
3-4 in New York (Waldorffor May Hotel).
Astoria

JFK's news

award

President Kennedy on Tuesday will
formally accept — about six months
late — Paul White Award of RadioTelevision News Directors Assn. in
recognition of his contributions to
electronic journalism through "Great
Debates" and his news conferences.
Presentation will be made by William
J. Small, news director of WHAS-AMTV Louisville, as chairman of awards
committee, at wind-up of two-day
Foreign Policy Briefing Conference at
State Department for all news media.
Conelrad

substitute

With demise of Conelrad imminent
but with new emergency system still in
making, there's strong feeling among
some broadcasters that now is time
for industry to help formulate new
plan. Broadcasters will be asked to
place facilities at disposal of federal,
state and local officials and feeling is
they should be in on ground floor of
planning. Although FCC already has
advisory group, National Industry Advisory Committee, it's heavily larded
with engineers. What's needed, it is
argued, is for top industry management to be working with Pentagon
policy group at beginning. Technically, chain of command runs from Pentagon to FCC to Broadcasters.
BCH

breakthrough

Affiliate compensation

Quiet that has blanketed spot clearing-house field since three firms announced their entry into it last fall is
due to be broken during NAB convention. Broadcast Clearing House expects to be first to announce date for
start of service and hopes at same time
or a little later to announce some of

Profit squeeze which has all three
tv networks wondering how their affiliate-compensation plans might be adjusted to let stations share more of
economic load (Broadcasting, Dec.
11, 1961 et seq) is almost sure to get
fresh attention at CBS-TV affiliates
convention in May. Whether specific
solution will be offered by network
at that time is another question, however. Despite speculation to contrary,

clients it says it's already signed. President John Palmer says BCH feels it
should put service into operation without waiting for enough clients to make
it profitable, so that stations, agencies
and reps can evaluate service on basis
of actual blueprints. Other services,
which like BCH have been concentrating on presentations to prospects,
are Broadcast Billing Co. and Central
Media Bureau.
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The Oliver Treyz regime at ABC-TV has been exciting.
Last week he was removed from his presidential post for
organizational reasons. Thomas W. Moore becomes vice
president in charge of network. See . . .
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One Constitution Plaza, the magnificent, twenty story Connecticut Bank and Trust Company

Building, progresses toward a late 1962 completion in downtown
Broadcast House, new home of WTIC TV-AM-FM
Plaza, salutes its handsome

Hartford's dynamic area of urban renewal.

and first building to be completed and occupied in Constitution

neighbor, destined to be the tallest unit in the redevelopment area. Like Broadcast

House, the Connecticut Bank and Trust Company

Building is an important part of the urban rebirth of America's

insurance capital and a further stimulus to an already bustling market.
Burgeoning with Hartford is WTIC Television and Radio. Latest ARB

and Nielsen reports show WTIC-TV's

clear leadership in southern New England. The superiority of WTIC Radio is delineated in the latest Alfred Politz
Media Study of the Southern New England area.
WTIC
3/AM/FM
Hartford, Connecticut
WTIC-TV

IS

REPRESENTED
WTIC
AM-FM

BY HARRINGTON,
IS REPRESENTED

RIGHTER & PARSONS, INCORPORATED
BY THE
HENRY
I. CHRISTAL COMPANY
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Late news breaks on this page and on page 10 AT
Complete coverage of week begins on page 31 /A I

ASCAP

members

plan

study of tv issue
Efforts to settle television stations'
rate-making suit against ASCAP, which
among broadcasters in past fortnight
has become hottest issue in tv music-licensing history, are slated for evaluation from ASCAP point of view this
week.
ASCAP announced Friday that its
annual membership meeting would be
held Thursday (March 29) and officials indicated report on developments
in all-industry committee's suit would
be presented by ASCAP management.
Settlement proposal, under which tv
stations would get 17% reduction in
ASCAP music rates if broadcasters
agree to give up their ownership of
BMI (Broadcasting, March 12, et
seq), could also spark floor debate.
Though many ASCAP members favor
proposal, some others, notably among
"smaller" members, reportedly oppose
it on grounds it obviously would reduce their payments from ASCAP, and
in some cases also on grounds that
maintenance of healthy BMI competitor to ASCAP is good for smaller
ASCAP members.
ASCAP sources Friday did not appear surprised by reports that all-industry committee had voted to reject settlement proposal in executive session the
day before. These reports emerged
from competent sources Thursday night
and gained wider circulation Friday.
But members of committee, headed by
Hamilton Shea of WSVA-TV Harrisonburg, Va., continued to insist they could
not reveal decision until their "next
step" — not identified — has been taken
(see page 60).
Shea said last week's developments
amounted to vote of confidence in committee's legal counsel. "The committee
has not the slightest intention of changing counsel now or in the future," he
said in answer to query about industry
speculation as to committee plans.
ASCAP board of directors approved
settlement plan two weeks ago on condition that broadcasters approve it, too.
ASCAP's membership will be held at
New York's Hotel Astor starting at
2:30 Thursday, according to President
Stanley Adams.
Account

switch

criticized

Sen. Carl T. Curtis (R-Neb.) charged
March 23 that advertising account of
General Aniline & Film Corp. was
switched to Lennen & Newell because
K. Lemoyne Billings, vice president of
HMHHMHHHHHHI
BROADCASTING, March 26, 1962

Dodd

delayed

Senate Juvenile Delinquency
Subcommittee, headed by Sen.
Thomas Dodd (D-Conn.), was
reported
to hold inquiry
"final"
hearing onready
its television
Thursday (March 29). Late last
week, however, prospective witnesses were notified hearing was
postponed. No new date was set,
but Sen. Dodd said he plans to
hold session "within a couple of
weeks." All three networks are
expected to be represented at
hearing by top officials.

scheduling local live programs in view
of public apathy toward these shows.
FCC counsel clarified what file material it wants from ABC, CBS and
NBC next month. FCC wants all memos
concerning Chicago network outlets in
1958-59 and 1961-62 seasons which
pertain to: time scheduling of local live
or discontinupre-emption
programs;
ance of local
live programs; rejection
of requests or recommendations for local live programming; rejection of requests for network clearance; programming policies for each station and directives relative to network clearance.
AB-PT gross in 1961
rose to $363 million
AB-PT

L&N, is personal friend of President
Kennedy. General Aniline is German
firm seized during World War II as
enemy company and has been operated
by U. S. Attorney General since. General Aniline spends $1.5 million annually in advertising, Sen. Curtis said, estimating fees to L&N at $225,000-$250,000.

Inc. reported Friday (March

23) that its gross income in 1961 hit alltime high of $363.1 million or nearly
$30 million more than previous year.
Net operating profit was $9.9 million ($2.31 per share) as against record
level of $10.4 million ($2.46 per share)
in 1960, and net profit was up from
$11.8 million ($2.78 per share) to $15
million ($3.51 per share).
ABC

Chicago
high,

tv

says

Div., according to AB-PT President Leonard H. Goldenson, had record income of $254,280,000, increase

quality
Sanabria

Quality of Chicago tv station programming surpasses fondest dreams of
industry founders, FCC program hearing was told in Chicago Friday by
Ulises A. Sanabria, inventor-manufacturer.
Fifth and final day of hearing (early
story page 38), brought mixture of
praise and criticism.
Mark Satter, Chicago attorney and
civic leader, hit "double standards" of
those who criticized tv stations at hearing, charging majority are "guilty of
greater failure" in their efforts to serve
needs of city. He described these efforts
as "vast intellectual wasteland which
would lecture tv stations without correcting their own shortcomings."
Mrs. Marion Larson, Pan American
board of education, said tv has portrayed more sympathetic understanding
of South American problems than other
media. She criticized quality of station
coverage of local Latin events, charging
material is rewritten into commonly accepted stereotypes.
Lar Daly, splinter-party candidate,
suggested all Chicago stations should
get together to saturate air with special
candidates' programs on election days
as means of getting out vote. He said
Chicago stations are doing good job

of $31.8 million. It's expected that
ABC-TV National Sales, newly organized in year to represent owned tv
stations, "will bring further benefits to
the owned tv stations," AB-PT said.
Mr. Goldenson noted that ABC Div.
is expected to do "somewhat better" in
first quarter of 1962 compared to like
period of 1961 despite costs of tv coverage of spaceman shot in February.
More

CBS-TV

shows

reported sold out
CBS-TV is said to have achieved
"sold-out" status on two more shows
for next season, though network has
yet to announce purchases.
Advertiser is Pillsbury Mills, which
reportedly has filled opening caused by
Colgate-Palmolive withdrawal from alternate-week sponsorship in Ed Sullivan and also has purchased remaining
alternate-week of The Nurses (see
earlier
story on next season buys, page
36).

Sellers

rush

to beat

FCC's 3-year rule
About two dozen station sales were
filed at FCC Friday before FCC
rule requiring hearings on sales of
properties held less than three years
w^m

more AT DEADLINE

page 10
9

WEEK'S
Guy della
Cioppa, vp, programs "Holly
wood, CBS-TV
Network, resigns effective
May
15
(Closed Circuit, March
19). With CBS
J V_
§ m*~~.:.. m
for more than
Mr. della Cioppa
20 years, Mr.
della Cioppa has
served in all aspects of broadcasting.
As producer he received number of

radio's outstanding citations, including
the Peabody Award. Following service
in World War II as tactical chief of
Psychological Warfare Branch under
William S. Paley, Mr. della Cioppa returned to CBS as assistant to board
chairman and has been in Hollywood
since 1949 in various creative and administrative posts. As vp in charge of
CBS Radio Network, he was responsible for bringing to network such programs as Gunsmoke and December
Bride. Later in his capacity as program
vp at CBS-TV, Hollywood, Mr. della
Cioppa actively supervised Playhouse
90 for which he received the Emmy
Award in 1960 as executive producer
of series. No future plans have been
announced.
Thomas

W. Moore, vp in charge of

HEADLINERS

programming, ABC-TV, replaces Oliver
Treyz as head of ABC-TV Network
(see story page 62). Julius Barnathan,
president of ABC owned and operated
tv stations, becomes ABC-TV vp and
general manager, reporting to Mr.
Moore. Mr. Treyz had been president
for past three years and before that was
vp in charge of network for about 14
months. Mr. Moore has been with
ABC-TV since November 1957. Mr.
Barnathan joined network in 1952.
Theodore F. Shaker, president, ABCTV National Sales Inc., elected president of ABC's tv owned and operated
stations division Friday (March 23).
He succeeds Julius Barnathan (see
above). Mr. Shaker joined ABC in June
1961 as vp and general manager of
newly-formed ABC-TV National Sales
Inc., which reps owned tv stations. He
was elected president in July. He had
been at CBS starting in December 1951
and was director of network program
sales when he moved to ABC.
Joseph Savalli, managing director,
John E. Pearson Co., New York rep
firm, elected president, succeeding Ralph
N. Weil, who becomes board chairman.
Mr. Savalli, sales manager of WOV
(later WADO) New York, from 19471961, is part of group (consisting also
of Mr. Weil, Arnold Hartley and Edward B. Connolly) which bought con-

trolling interest in Pearson firm in September 1961. Messrs. Weil and Hartley, owners of WOV before its purchase
by Bartell group stations in 1959, operate KATZ St. Louis; KCOR San Antonio and WMMW
Meriden, Conn.
Warren Bahr and Joseph F. St.
Georges named to new posts of senior
media directors at Young & Rubicam,
New York. Mr. St. Georges also was
elected vp, title already held by Mr.
Bahr. Mr. Bahr will have responsibility
for development of creative media planning and for planning liaison between
media and tv-radio departments. Mr.
St. Georges will have responsibility for
application of new research, accounting
and computer techniques to media planning and buying and will act as administrative officer of media department.
Harry

F .

Schroeter, director, general
advertising detional Biscuit
partment, NaCo., elected
chairman of
Broadcast

Advertising
mittee of Assn.Com-

Schroeter

of National Advertisers, New
York. He succeeds Howard Eaton Jr.,
media director, Lever Bros.

For other personnel changes of the week see FATES & FORTUNES
goes into effect (see page 49).
Biggest was KODE-AM-TV Joplin,
Mo., from WSTV Inc. to James S.
Gilmore Jr. for $1.85 million. Seller
wished to buy interest in WVUETV (ch. 12) New Orleans but already
had permissible maximum of vhfs.
Mr. Gilmore owns advertising agency, McLain & Assoc., investment holding company, auto sales agency and
other interests in Kalamazoo, Mich.
WSTV Inc. had bought properties in
1956 for $591,000.
Kenyon
sued

Brown

estate

by Nafi outlets

Suit for over $600,000 has been
filed against estate of late Kenyon
Brown by KCOP (TV) Los Angeles,
and KPTV (TV) Portland, Ore.,
owned by Nafi Corp., of which Mr.
Brown was broadcast division president
before his death last year.
Los Angeles station asks $621,346
and KPTV $5,042, charging that from
1957 to 1960 while Mr. Brown was
under-contract of $50,000 annually
plus percentage of profits he used sta10

tions money for personal expenditures
and that he "secretly" owned companies that did business with stations
and charged them inflated prices for
goods and services.
Suit was filed in Los Angeles Superior
Court after estate refused to acknowledge earlier claims, and is directed
against Mrs. Ruth E. Brown.
Pre-sunrise

stations

set 'emergency' meet
Emergency meeting of Pre-Sunrise
Broadcasters Committee has been
scheduled Sunday, April 1 in Upper
Tower of Conrad Hilton Hotel, Chicago, on first day of NAB convention.
Committee chairman Sherwood J.
Tarlow, WHIL Medford, Mass., said
meeting will be organizational and will
indoctrinate pre-sunrise broadcasters on
proposed FCC rulemaking to prohibit
stations from starting before sunrise.
However, FCC Chairman Minow
has meanwhile expressed sympathy with
daytimers (see page 50).
Legal, technical and congressional
representatives and 24 new regional

chairmen will attend. Mr. Tarlow said
meeting is open to all class III and
certain class II stations to be affected by
rulemaking. More than 1,000 delegates are expected, he said.
Duke cancels 'Biography'
Scheduled telecast of life of Duke
and Duchess of Windsor on WNBCTV New York was canceled Friday
(March 23) after Duke protested halfhour program invaded his privacy.
Windsor episode was part of regular
Biography series produced by David
Wolper, distributed by Official Films
Inc., and sponsored on WNBC-TV each
FridayCo.by Chemical Bank New York
Trust
General

Cigar buys

football

General Cigar Co., New York, has
purchased one-quarter sponsorship for
two years in CBS-TV's NCAA football package. Contract calls for twoyear sponsorship at $2 million a quarter per season. CBS is completing negotiations with two other advertisers
for quarter sponsorships in schedule.
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PEOPLE-TO-PEOPLE

PROGRAMMING-

Thad M. Sandstrom
Gen. Mgr., WIBW Radio & TV
President of the Kansas Assn.
of Broadcasters; member of the
Board, Topeka Chamber of Commerce; head of the WIBW-TV management group that has won
many awards for news coverage
and public
service.
A firm with
believer involuntary
compliance
codes of ethics and good taste.

begins
Combine

behind

the

screen
Bob Kearns
General Sales Manager
Received
the AFA
Printers'
Ink Advertising
Man and
of the
Year
Award for 1962 from the Professional Advertising Club of Topeka.
The awards he values most are
continuing contracts from advertisers. Twenty of the largest have
averaged thirteen consecutive
years on the station. Also busy
in community activities.

the challenge of the theatre, the

movies, a newspaper, a circus and the
Roman Forum. Select from the varied menus
of three networks; add extensive local
programming

and remote activities; balance

your program fare to please most of the
people most of the time; keep the advertisers
and the agencies happy, too. Meet these
essentials and you have a successful TV station.
That reflects the job of alert management.

..

like the people who direct WIBW-TV. We
want you to meet Thad, Bob, Rush and Paul.
First names, to be sure, and no high hats.
This is the management

group that directs

our planning and programming
made

WIBW-TV

the "eyes and ears of Kansas'

TOPEKA,
Channel

13 • CBS

— that has

KANSAS

• NBC • ABC
Represenfed Nationally by

Division of Stauffer Publications
*Our apologies and 'compliments to the coiner of this phrase which so aptly describes our operation.
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THE

SPECTACLE

OF SPORT/

A PAINTING

BY VAN

GOGH

/ A MAGIC

CARPET

FOR

A NINE-YEAR-OLD/

THIS

One of a series of advertisements which reflects the balance, scope and diversity of NBC's program service.

IS NBC

A SELF-PROPELLED

COMIC/ A SOLID

GOLD

WESTERN

AND

JFK

DATEBOOK

A

TRAVERSE

CITY-CADILIAC

Cai&imci

A calendar of important meetings and
events in the field of communications

April 9 — Academy of Motion Picture Arts
& Sciences, 34th Oscar awards ceremony at
Civic Auditorium. Santa Monica, Calif.

•Indicates first or revised listing.
MARCH

April 10— RTES, Time Buying and Selling
seminar:
"Using
CBS Radio, 49
E. 52nd St.,
New Research."
York.

March 26-30 — American Management Assn.,
course in trade practice regulations. Hotel
Astor, New York.

April 11-13— Institute of Radio Engineers
Radio & Television Assn., spring meeting.
WNED-TV, Hotel Lafayette, Buffalo.

March 26-28 — Canadian Assn. of Broadcasters, annual convention. Queen Elizabeth
Hotel, Montreal, Que.

April 11-13 — Institute cf Radio Engineers
southwest conference and electronics show.
Houston, Tex.

March 26-29 — Institute of Radio Engineers,
international convention. Waldorf-Astoria
Hotel and New York Coliseum, New York.

April 12-13 — Advertising Club of Memphis,
second annual Mid-South Advertising Institute. Peabody Hotel, Memphis, Tenn.
Theme: "Advertising Helps."
*April 13 — Arizona Broadcasters Assn. annual spring meeting. Speakers include Sol
Taishoff, editor and publisher of Broadcasting, and Douglas A. Anello, NAB general
counsel. Hiway House Hotel, Tucson.
April 13-14— Sigma Delta Chi Region 3
convention. Biltmore Hotel, Atlanta, Ga.

March 28-30 — National Sales Promotion &
Marketing Exposition of Advertising Trades
Institute. Hotel Biltmore, New York City.
NOVEMBER,

7961

March 29 — Publicity Club of Los Angeles
eighth annual publicity clinic at Hotel
Ambassador, that city. All-day program includes morning workshop on "The Changing Media"; luncheon address by Bill Widder, pr head of Scandinavian Airlines System; afternoon seminar on "The Next Ten
Years." Clinic theme is "The New Age of
Publicity."
March 29-30— NAEB
Region III meeting.
Ball State Teachers College, Muncie, Ind.
March 30-31 — Advertising Federation of
America, sixth district meeting. Detroit.
*March 31-April 1 — Assn. for Professional
Broadcasting Education annual meeting.
Conrad Hilton Hotel, Chicago.

MARKET REPORT

IZ _
7o
Tr« CAD I LL AC -TW AVERSE CITY
NOvEHBEfl
MUOO 19M
(00) MTING
STATION HOHES
PERSONS THUMP
lUCHfO AY(00)
rat
H 1 W 1 C
5 "00 «0*l_ES CHOICE
HWTV
sjooats/FOsT qame^—
. UK [Jo/ ^X1'^
I 7:0
22 37 171 18l|rM
jPM
V1/The attached figures show the ratings of the i
/ pro|
r__gram "MICHIGAN OUTDOORS" which appear'
\ on both the opposition and PAUL BUNYAN
TELEVISION in Northern Michigan at the same
time, Thursday evening at 7:00 to 7:30, 49%
GREATER on Paul Bun van Television.
tv

March 31-April 1 — National Assn. of Fm
Broadcasters. Program and business meeting March 31; joint NAB-NAFMB "Fm
Day" April 1. Conrad Hilton Hotel, Chicago.
March 31-April 2 — Assn. of Maximum Service Telecasters, annual membership convention and board of directors meetings. Technical committee meeting, 2:30 p.m., Blackstone Hotel, March 31; first meeting of directors will be held at the Blackstone Hotel
at 6:30 p.m. Annual membership meeting
April 1, Beverly Room, Conrad Hilton Hotel,
9 :30 a.m., board of directors meeting, Bel
Air Room, Conrad Hilton, 12:30 p.m. Meetings will be in Chicago.
APRIL
April 1-4 — National Assn. of Broadcasters,
annual convention. Conrad Hilton Hotel.
Chicago. For full schedule of events see
page 76.
*April 4 — Western States Advertising
Agencies Assn. dinner meeting at Nikabob
Restaurant, Los Angeles. Fletcher D.
Richards, chairman of executive committee,
Fletcher Richards, Calkins & Holden, will
be guest speaker.
April 4-6 — Assn. of National Advertisers,
West Coast meeting. Del Monte Lodge,
Pebble Beach, Calif.
April 4-6 — American Institute of Electrical
Engineers south central district meeting.
Hotel Peabody, Memphis, Tenn.
April 6-7— Region 11 (southeastern) conference, National Assn. of Educational
Broadcasters. U. of Georgia, Adult Center
for Continuing Education. Athens.
April 7 — Intercollegiate Broadcasting System, annual convention. Yale U., New
Haven, Conn.
April 7-8 — National Society of Art Directors annual meeting. Los Angeles.
*April 8-11 — Assn. of Electronic Parts &
Equipment Manufacturers Inc., manufacturers' management institute. Monticello,
111.

14

*April 14— Deadline
nominations.

for

EMMY

Awards

♦April 14 — American Humane Assn. will
present its "Patsy" awards, animal counterof the tv
for humans,
best part
animal
tv "Emmy"
performances
of 1981, for
in
ceremonies starting at 9 a.m. at Hollywood's RXO Pantages Theatre.
April 16— Deadline for comments on FCC
proposal to charge licensing fees for applications for new stations, renewal applications, transfers of control or major
facility
licenses. changes, and other nonbroadcast
April 16-18 — National Educational Tele& Radio Hilton
Center,
spring
affiliates'
meeting. visionDenver
Hotel,
Denver,
Colo.
*April 19-20— Atlanta Advertising Club 13th
annual advertising institute. Speakers include Sylvester L. Weaver, McCann-Erickson, and Milton Canniff, creator of Steve
Canyon comic strips. Theme: "How to SucAdvertising
by Really
Dinkierceed inPlaza
Hotel, Atlanta,
Ga. Trying."
April 21 — UPI Broadcasters Assn. of Connecticut, annual convention, banquet and
ball. Statler-Hilton, Hartford, Conn.
*April 23 — Associated Press, annual meeting
of members. Waldorf-Astoria Hotel, New
York.
April 23-May 5— Second International Television Festival, Montreux, Switzerland.
April 25 — Assn. of Industrial Advertisers,
Eastern New England chapter and Hartford

TVB sales clinics
May
May
May
May
May
May
May
May
May
June
June

2—
8—
10—
15 —
15 —
17 —
17 —
29 —
31 —
5—
5—

June

7—

June
June
June
June
June
June

7—
19 —
21 —
22 —
26 —
28—

Bond Hotel, Hartford
Sheraton-Jefferson, St. Louis
Mayo, Tulsa
Sheraton-Dallas, Dallas
Sheraton-Dallas, Dallas
Roosevelt, New Orleans
Sheraton-Gibson, Cincinnati
Hillsboro, Tampa
Dinkier Plaza, Atlanta
Statler Hilton, Buffalo
Sheraton-Belvedere, Baltimore
Sheraton-Cleveland, Cleveland
John Marshall, Richmond
Tropicana Motel, Fresno
Benson, Portland, Ore.
Vancouver, Vancouver
Writers' Manor, Denver
Sheraton-Fontenelle, Omaha
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Telephone
How

a Bell System

Teaching

service helps hundreds

of students

for

go to school from home

A few
The days don't have to drag when you're young and
confined by illness or accident. Not with School-to-Home
Telephone Service. It brings lessons, classmates and school
activities almost as close as before— and promotes recovery.

A portable speaker-microphone in the classroom
carries every word over telephone lines to a similar unit
beside the student's bed. The child can hear and be heard,
recite and discuss, just as if present in person.
Whether a youngster is shut in for a few months or for
years, scholastic progress need not suffer. Such students
not only keep up with their classes but are often stimulated
to do still better work and achieve honor rankings.

BELL
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Shut-ins

facts

or hospital

for parents

Some 5000 School-to-Home telephone
systems are now operating in the U. S. But
there are an estimated 125,000 potential
users ! If local educators approve — and if
your child can read, hear, hold a pencil and
press a switch, he can probably benefit by
this service.
School authorities usually underwrite all
or part of the modest cost and arrange for
supplementary visits by home teachers.
School-to-Home systems are installed and
serviced by Bell Telephone specialists. This
is another example of our constant effort to
bring you the most complete and the finest
telephone service in the world.

TELEPHONE

SYSTEM

Pennies

RADIO
236
See
RCI

West
US

make
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55th
at

Street,
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Hospitality

New
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York
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Plaza

7-5300
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CRACK

ACCOUNTS
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BUILD

AND

WITH

scope

^
A

CONCEPT
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PRESTIGE

SALES
IN

YOUR

R.C.I

^

MARKET.

These strong, audience-building 45second programettes put scope in
your

programming

your

bank.

an exclusive

Features
Total-Scope

Features

sell the hard-to-get
slowing the tempo
station's

are designed

to

stores,

services,

product

travel accounts,
other
Scope
—

goods

air and

literally dozens

at a cost

pennies.

Radio

sporting

accounts,

and

categories,

actually

Write,

for

wire

or phone

The new

Concept

of

LOCAL

TIME

station

ACCOUNT

to you of
RCI

does

not

Total
cost

Your salesman plus RCI Total Scope
Features make contacts become contracts!

Product

Associate Member

of N • A. 6.

is

a/Signed

Contract

now.

immediately.

ORDER

STATION WYOU

it pays!

Oar

your

programming.

automotive

in

on RCI Total Scope

advertiser, without
and pace of your

fa Now you will be able to sell women's
fashion shops, department
stores,

dollars

For the most exciting money-making
presentation in radio history, inquire
about

^

and

chapter, all-day marketing and advertising
clinic. Hotel Somerset. Boston.
April 26-27 — Pennsylvania AP Broadcasters
Assn. Philadelphia.
facts

you

should

know

April 27-28— Oregon Broadcasting Conference. Village Green, Cottage Grove.
April 27-29 — Mississippi Broadcasters Assn.,
annual convention. Broadwater Beach Hotel,
Biloxl, Miss.
April 27-29— National Academy of Television Arts & Sciences, trustees meeting.
Seattle, Wash.

about

*April 27-29— Sigma Delta Chi Region 8
convention. Pioneer Hotel, Lubbock, Tex.
•April 28-29— Sigma Delta Chi Region 10
convention. U. of Washington, Seattle.

WTVY

D0THAN,

ALA.

iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiinii
TOWER:
WTVY's new tower is the tallest
in Alabama ... it stands 1209
feet above the ground; 1549 feet
above sea level.

*April 28-29— Sigma Delta Chi Region 5
convention, Morrison Hotel, Chicago.
April 29-May 2 — Chamber of Commerce of
U.S., 50th annual meeting. For information
and reservations, contact the Hotel Reservation Office, 1616 K Street N.W., Washington 6, D.C. Convention will take place in
the Capital.

•May 21 — Southern California Broadcasters
Assn. annual Wingding, golf and dinner, at
Lakeside Golf Club, Burbank.
May 21-24 — 25th anniversary Electronic
Parts and Distributors Show and Conference. Conrad Hilton Hotel, Chicago.

*April 29-May 4— Society of Motion Picture
& Tv Engineers, 91st convention. Advances of color motion pictures and color
tv is the convention theme. Ambassador
Hotel, Los Angeles.
Television, board of directors meeting
Sheraton -Chicago Hotel, Chicago.
April 30-May 2 — Assn. of Canadian Advertisers, convention. Royal York Hotel.
Toronto.

May 22 — National Academy of Television
Arts & Sciences, 14th annual Emmy Awards
presentation. Originating in New York,
Hollywood, and Washington, D. C.
May 23-25 — Electronic Industries Assn., 38th
annual convention, committee, section, division and board meeting, Pick-Congress
Hotel, Chicago.

MAY
POWER:

May 2-5 — Institute for Education by RadioTelevision, annual convention. DeshlerHilton Hotel, Columbus, Ohio.

Operating on Channel 4 with
100,000 watts WTVY serves approximately 200,000 television
homes.

*May
3-5 — Montana
Broadcasters Assn.
convention, Placer Hotel, Helena.
May 3-6, 1962 — American Women in Radio
& Tv, national convention. SheratonChicago Hotel, Chicago.
*May 4— Annual awards dinner, Radio-Tv
Dept., Indiana U. Speaker will be Sol
Taishoff. editor and publisher of Broadcasting. Among awards will be two scholarships donated by Sarkes Tarzian Inc.
May 4-5 — Kansas Assn. of Radio Broad*
casters, annual convention. Hays, Kan.
♦May 5— Sigma Delta Chi Region 11 convention, Montgomery Hotel, San Jose, Calif.

COVERAGE:
In WTVY's coverage area there
is a population of 1,062,100 with
261,700 total homes in the area.
Our signal covers 48 counties —
25 in Georgia, 13 in Alabama and
10 in Florida. Retail sales in 1959
for WTVY
295,000.

viewers totaled $824,-

SCHEDULE:
WTVY carries the best of CBS
and ABC programming, plus
many popular local features.

WTVY

Call: THE

MEEKER

ALA.
CO., National

Reps; SOUTHEASTERN REPRESENTATIVES, Southern Reps; or F. E. BUSBY
at SY 2-3195.

JUNE
June 2-3— Oklahoma AP
Tulsa.

Radio-Tv Assn.

•June 11-12 — North Carolina Assn. of
Broadcasters annual convention. Heart of
Charlotte Motel, Charlotte.
June 11-14 — Industrial Advertising Exposition held in conjunction with the 40th annual Conference of Assn. of Industrial Advertisers. Royal York
Hotel, Toronto,
Ontario, Canada.

*May 5 — Sigma Delta Chi Region 9 convention. La Court Hotel, Grand Junction, Colo.
*May 5 — Sigma Delta Chi Region 2 convention. Chamberlin Hotel, Old Point Comfort,
Va.

June 14-15 — Western Assn. of Broadcasters, convention. Jasper Park Lodge,
Alta.

•May . 9-11 — Public Utilities Advertising
Assn. 40th conference. Queen Elizabeth
Hotel, Montreal.
May 9-12 — Western States Advertising
Agencies Assn., 12th annual conference
Theme of this year's conference is: "Advertising Achievements
Palm Springs,
Calif. — West." Oasis Hotel,
May 10 — Station Representatives Assn.
program awards luncheon. "Silver Nail"
timebuyer of the year award and "Gold
Key" award will be presented. WaldorfAstoria Hotel, New York.

June 17-22, 1962 — Annual convention of the
National Community Television Assn.
Shoreham Hotel, Washington, D. C.
June 20-22 — Virginia Assn. of Broadcasters,
annual meeting. Cavalier Hotel, Virginia
Beach.
•June 20-22 — American Marketing Assn.,
45th annual conference. Netherland Hilton
Hotel, Cincinnati.
•June 22 — New deadline for reply comments
on FCC proposals to foster uhf, delete
single vhf stations from eight markets (deintermixture) and drop in vhf channels in
eight other markets.
June 23-28 — Advertising Federation of
America, 58th national convention, in conjunction this year with Advertising Assn.
of the West. Theme of the joint meeting
will be "All-American Advertising Roundup." Denver-Hilton Hotel, Denver.
June 23 — Advertising Federation of America, ninth district meeting. Denver.
•June 25-Aug. 18— Stanford U. 20th annual
radio-tv-film institute. Stanford U., Stanford, Calif.

May 10-12 — Advertising Federation of
America, fourth district meeting. Jacksonville, Fla.
*May 11-12 — Sigma Delta Chi Region 1 convention. Columbia U. New York.
May 12 — California Associated Press RadioTv
Park.Assn., annual meeting. Yosemite National
May 12 — UPI Broadcasters of Illinois, spring
meeting. Inman Hotel, Champaign.

18 (DATEB00K)

•May 24-26 — Institute of Radio Engineers
seventh region conference, during which
IRE board of directors will hold its second
annual meeting. Theme of conference will
be space communications. Seattle, Wash.

•June 11-15 — American Federation of Musicians 65th annual convention. Public Auditorium and Hotel Penn-Sheraton, Chicago.
•June 13-16 — Florida Assn. of Broadcasters
annual convention. International Inn,
Tampa.

May 10-12 — U. of Wisconsin Journalism Institutes. Wisconsin Center, Madison.
D0THAN,

•May 12 — Sigma Delta Chi Region 4 convention. National awards banquet on
agenda. Statler Hilton Hotel, Detroit, Mich.
May 15 — Comments due in FCC rulemaking
(Docket 14419) affecting the presunrise
operation of daytime only stations. (Rescheduled from Feb. 8)
•May 15-16 — Council on Medical Television,
fourth annual meeting. Speakers include
Rep. John E. Fogarty, (D-R. I.) and FCC
Commissioner Robert E. Lee. Clinical
Center, National Institute of Health,
Bethesda, Md.
May 16-17 — Annual Medical-Dental Tv
Workshop, sponsored by the National Naval
Medical Center. National Naval Medical
Center, Bethesda, Md.
May 20-22 — Assn. of National Advertisers,
spring
meeting. Hotel Commodore, New
York.
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The city was completely Mill. We searched
for four hours but found nnlfi one bnitj/.
huddled grotesquely on a side street. It
seemed that most of the people must
have gone to the country to die. In fact,
the most remarkable things about the
city were the strange gray mist, lethal
with radioactivity, and the fact that
there was nobody alioc at all

But there arc still people alivethemselves,
today to read,
see,
they
must feelknowand thehear.facts.To Toprotect
that end, McLendon
rndio stutions
across
the
nation
recently
abandoned regular news programming for one week
lo carryfrom
instead eachMoscow.
hour the news Americans
in English
direct
from CaliforniaRadio
to New York Thus,
were able to hear
Soviet propaganda exactly as it is broadcast to
all of the English-speaking world.
Not < are these Americans now better in-

formed but ancillaryimportance.
results were
vital
international
In theachieved
pagesTri-ofof The McLendon Stations
the Paris
edition of The New York
Herald
KLIF Dallas
buthe
ne, the Berliner
Zeitung,
Stockholm's
AftonIL. San Francisco
btadet.
Rome
Daily
American.
Paris'
Ce
Sotr,
Europeans greeted
withthe near
incredulity
thisof
WVSL Buffalo
Indisputable
proof
of
absolute
freedom
American
ThroughoutradioEurope,
KILT Houston
the news communications.
that a major American
chain
dared
and
was
free
to
air
the
actual
propaganda
KTSA San Antoni
of an enemy nation won for the United States an
important psychological victory in the cold war.
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OPEN
Tv spot sales efforts
editor: ... I find I am able to catch
up on the news of our industry because
of the excellent make-up of Broadcasting, and a thank you note is in
order.
. . . Your editorial on television spot
[Editorials, March 12] was . . . important to me. . . . Your closing line,
"High sales levels can be maintained,
but only if high levels of sales efforts
are maintained first," was most helpful.
TvB believes in spending its time selling
the advertiser — and not its membership — on our efforts. — Norman E.
Cash, president, Television Bureau of
Advertising, New York.
Factual

editor: Congratulations on the excellent article on uhf in Northern Indiana.
We have ordered reprints. — Paul C.
Brines, vice president-general manager,
WSJV-TV South Bend-Elkhart, Ind.

Not philanthropists

editor: In . . . your complete and
interesting coverage of the ASCAP
question [Lead Story, March 19] the
names of the members of the All-Industry Television Station Music License
Committee are listed and mine is
omitted. The purpose of this letter is
to tell you that I am a member, I have

editor: ... a fine factual article showing how uhf can work [Special Report,
March 12]. I have observed many
times the growing acceptance of uhf by
the people in the South Bend area. High

it," they

attended several meetings, and have
been active in this work. . . . — Campbell Arnoux, hoard chairman, WT ARing-]
AM-TV Norfolk, Va.

Not so complete

Bend

do

towers and bedspring arrays were once
seen on homes and buildings in the
area. Now few are left. A more common sight is a corner reflector and bow
tie or no outside antenna at all. — William A. Tynan, president-manager,
WHFS (FM) Bethesda, Md.

I Reprints of the South Bend-Elkhart speeach. cial
I report on uhf are available for 20 cents

editor: ... I thought your story [Lead
Story, March 12] was the most factual
of those published. — Herman Finkelstein, counsel, ASCAP, New York.

"Don't

®

editor: I think all of the television industry will benefit ultimately from your
searching analysis of the true facts of
uhf life. Please quote us a price on reprints.— Tom Hamilton, general manager, WNDU-AM-TV South Bend, lnd.

account

Uhf in South

MIKE

said

[Mr. Arnoux' name was omitted inadvertently from the all-industry committee list-

editor: ASCAP

is not a philanthropic

organization.
Should the present broadcasters fall
for this ASCAP-estimated 16% reduction deal for dumping BMI I feel that,
in their stupidity, they'll lose their shirts,
pants, etc. . . .
I personally endured the condition
existing so long as they had a monopoly; these conditions ceased only when
their monopoly was broken. To voluntarily create another monopoly . . .
seems to be incredible folly. — Gene
O'Fallon, Gene OFallon & Sons, representing Boothe Leasing Corp., Denver.
Double

error

editor: In the article, "What set off the
double-billing blast?" [Government,
March 19], there are references to ANA
which I want to . . . clarify.
Your article states: " 'The prestige of

. . .

"Don't start a new representative now. Timing's not right and business
too tough. The big representatives are invading markets they formerly
wouldn't
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WALB-TV

ONE
BUY!
FOUR
MARKETS!

\ PANAMA ciir^ 1

WJHG-TV
• Tallahassee
• Panama City

• Albany
• Dothan
MB
EXCLUSIVE

PROGRAMMING

C

One buy, one bill, one clearance delivers
four market areas with a combined population of 1,230,700 and 211,290 TV
Homes! WALB-TV and WJHG-TV dominate this area!

WALB-TV
Ch. 10
Albany.

WJHG-TV
Ch. 7
Panama City,
Fla.

Ga.

radio and tv is so low among co-op
advertisers that many specifically exclude them from their plans,' a 1959
ANA report states." Actually, this quotation istaken from a talk by Mr. Edward C. Crimmins of the Advertising
Checking Bureau, entitled "New Techniques for More Effective Administration of Cooperative Advertising," presented at the ANA Cooperative Advertising Workshop Jan. 29, 1959. Though
this talk was made at an ANA workshop, the views reflected in it are the
views of Mr. Crimmins and do not
necessarily represent those of ANA.
Another statement in your article
says: "The ANA, on the other hand,
maintains that double billing by radio
and tv stations is more widespread than
by daily newspapers." This is a statement which, to the best of my knowledge, was not made by a representative
of ANA, since we do not have any
basis for knowing the extent, if any, to
which double billing does exist in any
medium. . . . — William D, Kistler, vice
president, ANA, New York.
The

GRAY

TELEVISION,

INC.

Raymond E. Carow, General Manager
Represented nationally by Venard. Rintoul. McConnell, Inc. In the South by James S. Ayers
Company.

A

DOLL
OF

A

STATION

wrong

agency?

editor: Really now, who's kidding who?
Complaints about "double billing" coming from newspaper associations is
without a doubt the laugh of the century [At Deadline, March 12].
Every broadcaster knows his local
merchant was educated in the practices
of double billing by the local newspaper long before radio came along.
We all agree the practice should
cease . . . but let's make sure the FTC
has a hand in it— not the FCC. The
FTC can exert the same pressure on
newspapers and radio, but the FCC
can't. What's the use of putting a stop
to it in the radio industry if the papers
go on and on and on! — Ted A. Smith,
vice president and general manager,
KUMA Pendleton, Ore.

Men who know women, and what men don't,
recognize that a 36-24-36 is a charmer of a
girl. Smart time buyers also recognize that
a radio station like KAYO in Seattle, with
fast rising "numbers,"* can do the best job
of delivering results for the advertisers and
their agencies. The fast rising "numbers" at
KAYO represent a rapidly increasing segment ofthe greater Seattle market of families
who use the brands and services advertised
over KAYO. So for dependable results be
sure to include KAYO in your next Pacific
Northwest schedule.

in Seattle, Wash.
Represented nationally by John Pearson and
Company.
* See Nov. -Dec. Seattle Pulse
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Radio

recognition

editor: [During the storms] on the
Eastern seaboard, it was common practice for radio station operators to work
around the clock to keep the stations
on the air and not unusual for them
to risk life and limb to serve the public. The floods in the Ohio Valley the
week before the storms and the devotion to the industry by the radio people
then are other examples.
Are these heroic efforts so commonplace that they should be passed almost
unmentioned in the daily press and in
Broadcasting, too? This failure of
recognition is particularly regrettable
at a time when so many people have
sought to condemn the industry and to
paint it in a bad light for the public. —
Harry J. Daly, Daly & Ehrig, attorneys
and counselors at law, Washington.
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ARTS

ASSOCIATED
CORP.

A SUBSIDIARY OF SEVEN ARTS PRODUCTIONS, LTD.
NEW YORK: 270 Park Avenue
YUkon 6-1717
CHICAGO: 8922-D N. La Crosse, Skokie, III. ORchard 4-5105
DALLAS: 5641 Charlestown Drive ADams 9-2855
L.A.: 232 So. Reeves Drive GRanite 6-1564 - STate 8-8276
For list of TV stations programming Warner Bros. "Films of
the 50's\ see Third Cover -SRDS (Spot TV Rates and Data)

GIANT

New

STEPS

audience-building

programs

FOR

now

syndicated

11
ii Johnny
WORLD

The

Green's
MUSIC

OF

Star — JOHNNY GREEN — brilliant composer, conductor
and commentator. Eleven time Academy Award Nominee
— three time OSCAR WINNER. Conductor of the
PROMENADE CONCERTS of the LOS ANGELES
PHILHARMONIC ORCHESTRA. Composer of half a dozen
of the all-time great "standards" in the field of popular
music, including "BODY AND SOUL," "OUT OF
NOWHERE" and "I COVER THE WATERFRONT."

The

Program
— ONE FULL HOUR — five times a week
— from Johnny Green's home — from concert hallsrecording studios — motion picture sound stages — an
exciting world of music with sparkling commentary
and discussion.

The

Concept —The NEW SOUND OF PROGRAMATIC
is designed to give your station an audience-building,
sponsor-attracting individuality. Now in syndication on an
exclusive, one-to-a-market basis, these new Programatic
features allow you to offer, a full range of entertainment
available nowhere else.

GREAT

NAMES

IN

MUSIC,

zms4
Franz Allers
Michael Allinson
Marian Anderson
Harold Arlen
Claudio Arrau
Fred Astaire
Jim & Henny Backus
Saul Bass
Dr. Frank Baxter
Welton Becket
Jack Benny
Polly Bergen
Elmer Bernstein
John Browning
George Burns
Sammy Cahn
Marge & Gower
Champion

THE

WORLDS

LITERATURE

Cyd Charrise
Maurice Chevalier
Van Cliburn
Nat "King" Cole
Norman Corwin
Mary Costa
Bill Dana
Valentine
Doris Day Davies
Ernest Debs
Dr. Walter Ducloux
Elaine Dunn
Leonard Feather
Ferrante & Teicher
Jose Ferrer
Sylvia Fine
Lukas Foss
Betty Furness
Errol Garner
Ernest Gold
Albert Goldberg
Morton Gould

Jose Greco
George Greeley
Bonnie Green
Chris Green
Kathe Green
Patterson
Greene
Dick Gregory
Howard Hanson
Roy Harris
Walter
Hendl
Skitch Henderson
Lois Hunt
Byron Janis
Shirley
Jones
Spike
JonesKaper
Bronislau
Raymond Kendall
George Kuyper
Dorothy Kirsten
Bill Lee
Eric Leinsdorf
Edwin Lester

OF

AND

ENTERTAINMENT,
THE

ARTS

Richard Lewine
Henry Mancini
Marcel Marceau
Tony
Zubin Martin
Mehta
Johnny Mercer
Dina Merrill
Robert Merrill
Howard Mitchell
Peter Nero
Marni
Nixon
Patti Page
Leonard Pennario
Gregor Piatigorsky
Walter Piston
Otto Preminger
Andre & Dory Previn
Vincent Price
William Primrose
David Raksin
Nelson Riddle
Jerome Robbins

Edward G. Robinson
Miklos Rozsa
Harry Rubinstein
Ruby
Artur
Dore Schary
George Sidney
Barbara Green Snyder
Denton M. Snyder
Jo Stafford
William Steinberg
Isaac Stern
David Susskind
Danny Thomas
Roger
Wagner
Franz Waxman
Paul Werth
Paul Weston
Whittemore & Lowe
Earl Wrightson
. . .and many others
of equal caliber.

i
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on

an

exclusive

market

basis

HBiBS
AUTOMATED

WORLD'S
EWLY

FINEST

RECORDED

0-VATION Music — sparkling new tunes plus personalized
new format represents the finest automated radio service
available. Geared to today's mature audiences and to FM
programming needs, each 8-hour 0-VATION Music tape
plays exciting new instrumental and vocal arrangements
drawn from the world's great talent. It's the economical
way for a broadcaster to separate FM from AM programming. Played on the superb Programatic equipment you
are assured of beautiful music reproduced with true tonal
qualities.
Equally important is O-VATION Music's flexibility which
allows the insertion of any number of local broadcasts,

FOR

FM

ADULT
IN

FULL

MUSIC
FIDELITY

news breaks, commercials and public service programs.
Only Programatic equipment is specially designed to play
O-VATION Music to maximum advantage. Programatic
starts and stops O-VATION Music tapes automatically. It
pre-selects other broadcast material, including desirable
public service programs, and automatically injects them at
times you select. From the small local broadcaster to big
city giants, FM or AM, this means great savings in manpower and operating costs. O VATION Music is available
to only one station per market. Make it yours and open new
horizons of audience potential and profit potential. For complete details and audition tapes, send in this coupon now.

SEE PROGRAMATIC IN ACTION! VISIT THE PROGRAMATIC EXHIBIT AT BOOTH 8 E, N.A.B. CONVENTION.
FOR
RELAXATION AND A CHANCE TO GET TOGETHER, DROP IN TO PROGRAMATIC, SUITE 605 AT THE CONRAD HILTON

AUDIENCE-BUILDERS
FROM THE NEW

Programatic Broadcasting Service
Exclusive Sales Representative
Dept. G
229 Park Avenue South, New York 3, N.Y.
I am interested in the Johnny Green program and other Programatic
exclusives for my market. Send me full details.

an International Affiliate of Wrather Corporation

NAMESTATION.
ADDRESS.

Programatic's syndicated shows originate at KRHM, Los Angeles
Harry Maizlish Station for Southern California

CITY

_ZONE_

-STATE.

MONDAY

MEMO

from CLAY W" STEPHENS0N-

claV Stephenson Assoc., Houston

Too much
of today's advertising is cursed
by lost integrity
deals and similar price incentives to lure
One of the more encouraging signs
Unsupple ■ As the weed destroys the
consumers to a momentary tolerance of
oftenan
in
noted
be
to
creativity
of
grass, so does unimaginative "committheir products . . . the greed of retailers
tee" thinking destroy the creative agentimes drab marketing scene is the emcy service. Thus it is that many agenwho chisel money from spineless manuphasis which has been put on product
cies which boast a large creative staff
facturers to pay the cost of their own
and package innovation during recent
fail
to
provide a truly creative marketpainfully apparent contributions to maryears.
keting mediocrity.
Consider the revolutionary growth of
ing service.
Advertising is made to sell, not to
Marketing is big business, and the
the aerosol can, which was first used
merely entertain. This sometimes is a
biggest single ingredient in the marketduring World War II to spray insectidifficult thing for the advertiser to
ing mix is advertising. Yet in no other
cides. Today, many of our most unifield
of
business
is
conformity
more
grasp, and for the agency to remember,
versally used food, drug and cosmetic
but it remains a basic truth. Yet many
worshipped and waste more rampant.
products are packaged in an aerosol
advertisers and agencies apparently beCommittee Thinking ■ As the big get
can.
bigger
in
advertising,
more
and
more
lieve that "getting atteniton" is all that
Alcoa is market-testing a new alumiis required of creative advertising. They
reliance is put on machines rather than
num orange juice can with tabbed tops
fail to recognize that an unbelievable
human brains, on techniques rather than
that peel away with a twist of the
ideas.
Judgments
reflect
the
gutless
premise
results in an equally unbelievthumb. What this will do to the mushable conclusion. For example, how
"compromise" thinking of committees
rooming market for electric can openmany men shave while underwater or
rather than the imaginative thinking of
ers is anybody's guess, but you can be
dedicated individuals.
parachuting out of an airplane, or how
sure that the housewife will love it.
Machines and committees have a
many suddenly get enthusiastic over a
Is there a fly in this creative pudding?
shaving cream while riding on a fire
tising.
Are many of the so-called innovations
habit of turning out "look alike" advertruck?
And how many families arise
of product and package nothing more
simultaneously
in the morning to brush
In an era of marketing in which
than frivolous gadgets? Do many of
brands must compete without benefit
their teeth in happy unison in an overtoday's "convenience" products put an
crowded bathroom? No matter how exof substantial product advantage, the
exorbitantly high premium on their
citing
these situations may be to the
future
of
any
brand
is
in
jeopardy
when
convenience?
boys
in
the
ivory towers, few people
its marketing is imitative. Brand seEven if you don't care about price
can project themselves into such a
curity lies in brand individuality. A
"make-believe" world.
tags, you're apt to be disappointed in
the quality of many of the things you
"me, too" philosophy in advertising can
There is a great deal of misdirection
lead only to mediocrity and eventual
buy today . . . and not just in conbrand oblivion.
in
advertising, a great deal of senseless
venience products, but in many of the
waste
. . . and much of this waste, unToo many advertising agencies, parold standbys. Some of America's most
fortunately, isnot without design. It
ticularly the larger ones, find it exfamiliar and highly-respected products
carries the brand of the conformist, the
pedient to prepare advertising on the
aren't the same as they used to be. The
curse of a lost integrity.
basis of "what the client will buy"
quality just isn't there.
What has brought about this loss of
rather than "what the client needs."
I suggest that it's time, past time, for
Likewise, too many agencies attempt
each of us engaged in the business of
integrity in the market place? What has
to be all things to all advertisers. And,
advertising to re-evaluate ourselves and
caused some of America's most respectour objectives ... to cast aside what
interestingly enough, many sophisticated
ed brands to sell out their reputation?
we know is wrong and to have the
The answer is to be found in the lack
advertisers buy this incongruous philosophy.
courage to fight for what is right ... to
of individual responsibility which is
The truth is that for an advertising
reject mediocrity for the challenge of
part-and-parcel of bigness in business.
excellence ... to reclaim, if you please,
Who, Me? ■ The larger the organizaagency to be effective in today's marketour
lost integrity. It has a value far in
ing
climate,
it
must
specialize
to
the
tion, the greater the reluctance of the
excess of the material comforts for
same extent that the successful maraverage individual to "stick out his
which we have traded it.
keter specializes.
neck," to accept responsibility for the
integrity of his company's creative
thinking in either product or marketing. In this climate, where action is the
product of committees, rather than individuals, integrity becomes as flexible
as a rubber band.
Clay W. Stephenson, president of Stephenson Assoc., has served as director of adThe discouraging lack of integrity
vertising and sales promotion for Corning
which prevails in the market place
Glass and as vice president and general
wears many faces. It's to be seen not
sales manager for Morton Mfg. Corp. He
only in inferior product quality, unhas been an account executive at both
realistic pricing and misleading packagJ. M. Mathes and Duane Jones Co., N. Y.,
ing and advertising but, equally signifiand before forming his own agency was
cant, in an over-all mediocrity in the
executive vice president of Tracy-Locke
marketing process.
Co., Dallas. The Stephenson agency is
Mediocrity is conformity, and condevoted exclusively to creative marketing
formity iswaste . . . waste manifest in
of consumer products.
the tiresome "sameness" of so much of
today's advertising . . . the near-universal use by manufacturers of off-label
28
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SALERNO;

GAIN

Italy's Invaders Dodge Bombfc

show

It's a big show. Cast of thousands:
The 36th Infantry.
You start at Salerno. And move with them all the
bloody way to Rome.
And along those man-killing miles, the Texas
Division — already famous as a fighting machine — takes
its hold on immortality.
Battle Zone, on ABC-TV, is their epic story.
Not just the documentation. Not just the actual
award-winning World War II film footage. Not just the
authentic technical advice supplied by Army men. Not

**.'!"£*!

begins

here.

just the wealth of location shots.
But the drama. The human

drama of diverse men

making, for a brief and uncommon time, common cause.
Knowing common glory. Sharing common grief.
Many a man in the television audience lived through
the events recorded so vividly in Battle Zone.
Or fought similar battles.
For them, for their families, for the millions at
home who followed their exploits, for the millions more
who shall forever honor them, Battle Zone re-creates this
shining hour in history.

War correspondent Conley (Robert
McQueeney) fights the good fight with
a potent weapon — his typewriter.

Captain Benedict (William Reynolds)
is a hard man with a hard job. A combination that wins battles.

Ernie (ex-boxer Roland La Starza)
would be just as willing to fight it
with his fists.

Pvt. D'Angelo (Eddie Fontaine) is.
handsome and speaks the language.
A combination that wins dames.

COMING
30
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CAN
British,
to

buy

FOREIGN
Canadian
so

that

FILM

producers

their

put

countries

Foreign producers and distributors
jockeying for a bigger share of the
world tv film market are creating concern among U.S. television interests
throughU.S.
"pressure"
tactics that may
curtail
sales abroad.
The tactics are designed to "persuade" U.S. programmers to ( 1 ) buy
more foreign-made films at out-of-line
prices, and (2) enter into co-production deals with firms abroad. The instrument of persuasion is the suggestion
that foreign sources will not be inclined
to buy more U.S. films unless U.S.
sources buy more foreign films from
them.
The asking price for these foreign
films often runs 10 times the price
that the same foreign sources pay for
U.S. films. This despite the fact that
foreign films have a poor track record
in terms of appeal to U.S. tv audiences.
Thus far the principal pressures have
come from British and Canadian producers and distributors, to whom the
U.S. market is the biggest and most
lucrative first step toward acquisition
of a world market (see page 32). But
producers in other countries — Italy,
France and Germany, for instance —
are expected to become more and more
active, and U.S. sources are concerned
at what the consequences may be if
they, too, resort to this kind of pressure.

CRACK

screws

will

use

on
more

the foreign contractors have been purchasing American films for their stations for many years. In addition, they
have been exhorting both networks and
large U.S. independent producers to
enter into co-production projects, filming programs in their countries for sale
Interested

spectator

"pressures" are described this way:
Program contractors in Britain and,
to a lesser extent in Canada, have been
suggesting that U.S. networks buy some
of their programs, pointing out that
BROADCASTING, March 26, 1962

programmers

American

film

in the United States and throughout
the world.
Though

threats are not always articulated, American officials acknowledge, implicit in the British and Canadian approach is this overriding conideration: Why should British and Canadian companies buy programs from
the Americans if Americans will not
buy British or Canadian films or make
co-production agreements that will enable "foreign" product to be carried on
American television?
BBC's "Binge" ■ U. S. executives
stress that the large producers in the
UK are the program contractors, who
buy the programs to be carried on
commercial tv, and the BBC-TV, which
has been on a "global selling binge"
for the past two years.
In Canada, both the CBC and other
stations and networks are under government mandate to supply Canadian
programming for 45% of the schedule.
This figure is to be raised to 55% by
April 1 (applicable to prime-time evena burdenThis places
ingsomeprograms).
task on Canadian
producers and
network programmers and, according
to U.S. program officials, has led them
recently to press for co-production with
American producers to fill the Canadian quota. At the same time they
remark pointedly that 45% of the
schedule is still available for outside
programming, including U.S. films.
One U.S. official outlined the ap-

Expanding Market ■ U. S. companies, by far the leading exporters of
programs in the world market, grossed
$40-45 million from overseas sales last
year. The world market appears headed
for steady expansion as new stations
begin in countries around the globe
and established
their
facilities. "tv countries" expand
U.S. producers and distributors canvassed by Broadcasting last week asserted they do not fear — in fact, they
welcome — "normal competition" from
overseas programmers. But they said
they resent the pressures applied in
recent months by some overseas producers-distributors. In essence the

U.S.

MARKET?

proach this way: "They come to us
and, in short, say: 'Look, we have been
buying your programs for years.
Shouldn't business be a two-way street?
We have some excellent programs that
you can buy from us. Why should we
Characterized by some witnesses as the villain of the
piece, and by others as "extremely generous" with time and
facilities, NBC Vice President
Lloyd Yoder, general manager
of WNBQ (TV)-WMAQ Chicago,
was a frequent spectator in the
Chicago courtroom where Commissioner Robert E. Lee conducted the FCC inquiry into the
city's local programming. For
complete story on the hearing
see page 38.

buy from
you have
if you
won't idea
buy for
froma
us?
We also
a great
co-production. This would get you
around the British (or the Canadian)
quota and would help us make some
money to buy other programs from
you under our quota.' They don't come
out and say that they won't buy from
us if we don't give in, but the writing
on The
the main
wall is
clear."of criticism today
targets
are the non-commercial BBC-TV and
the commercial program contractors
in the United Kingdom. But U.S. officials stress that these "pressures" could
31
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proliferate if production and co-production with the U.S. companies expands in other countries, such as Germany, Italy, France and Australia.
They could well adopt the same attitude as their British colleagues, American executives reason.
A spokesman for BBC-TV in
New York commented: "Americans
have had it too good for too long."
Two-Way Street ■ He conceded that
the BBC-TV has used the "two-way
street" gambit in attempting to sell its
programs to U.S. networks, and added:
"I can see nothing wrong or unfair in
this approach. It's a suggestion only
and we make our own decisions as to
which programs we will buy after we
evaluate all considerations."
He denied that BBC-TV uses co-production as a lever to manipulate the
buying of programs falling under the
U.K. quota. He said BBC-TV has made
several co-production pacts with Amer-

Overseas

producers

An increasing number of television producers in Italy, France, Germany and Great Britain are blueprinting new program series for the
global market, particularly the United
States.
Already planned are at least 10
new series plus single shows, produced in foreign locales. Most are
aimed for the 1963-64 season and the
large majority are co-production projects with U. S. interests, including
the three tv networks.
Probably the most noteworthy of
the co-production agreements include the well-known Italian motion
picture producer, Dino de Laurentiis.
Broadcasting learned exclusively
last week that Mr. de Laurentiis has
signed with ABC Films for the coproduction of two one-hour series
planned for the 1963 season.
One will depict the lives of famous
women in history. Marie Antoinette,
Cleopatra, Mata Had and Lucretia
Borgia already have been selected
for dramatization. The other filmed
series will be stories based on the
Bible.
Henry G. Plitt, ABC Films president, told Broadcasting the series
will be filmed in Mr. de Laurentiis'
studios and at locations on the Continent "befiitting the story content."
Well-suited for U. S. ■ Mr. de
Laurentiis, who is making his first
venture into television, is "particularly well suited for American coproduction of this nature," according to Mr. Plitt. Many of his movies
11

continued

ican companies but acknowledged that
none has been negotiated with the tv
networks, whose film divisions are the
most active overseas distributors of tv
series.
The New York representative of a
British commercial contractor could
not confirm that his organization has
or has not utilized the sales tactics
described by American producers and
distributors. He stressed he was not in
a position to have knowledge of such
a situation, but added significantly:
"But frankly, if I were sitting in London, Iprobably would make the same
decision that some of my colleagues
are reported to be making."
Networks and producers here insist
they face scant competition from overseas programming sources. They recount that over the years British producers, for example, have attempted
to produce or co-produce (with U.S.
companies)
and
these presentations

seek

global

market—

have been directed toward Englishspeaking markets and he has used
American actors, directors and
writers in his productions. In addition, he has one of the largest production facilities in Europe and is
currently engaged in building a new
studio outside Rome.
He said both series will include a
minimum of 26 shows and will be
made for network showing.
The famous-women series will feature a different well-known actress
in each show for the starring role,
supported by an international cast.
Another European film maker,
anxious to invade the American tv
market, is Tadie Cinema of Paris,
which recently opened a U. S. subsidiary as a joint venture with
Danoral International Films, New
York, overseas distributors of domestic films. The new company,
Tadie Cinema International, plans to
produce "high-quality" low-budget
films for the U. S. market, according to Daniel Boyer, president of
Danoral. The company is also seeking co-productions with American
producers for international versions
to be distributed in the U. S. and
abroad.
Tv Gypsy ■ Tadie has already
begun production of a one-hour documentarylocation
called "Gypsy"
which
will
be made on
in the
United
States as well as France, Belgium,
Spain, Greece, North Africa, Germany, Turkey and India. Production

have ranged from "mediocre to poor,
with few exceptions." The only outstanding success in the U.S. market
cited by many U.S. producers was The
Adventures of Robin Hood, produced
by Official Films and Sapphire Films.
This series ran on CBS-TV for four
years (1954-58) and Official still syndicates "Robin Hood" to stations.
Not for U. S. ■ Judged by past performances, foreign companies were not
skilled in producing for the U.S. market, which is a key factor for any producer attempting to appeal to the world
at large, U.S. programmers insist. Even
when American organizations have
been co-producers, they contend, the
productions had the stamp of "foreignmade," characterized by a "lack of
production sharpness," "a slower pace"
and "program themes that lack appeal"
for the U.S. market.
There is no unanimity of opinion as
to the future course of foreign production. Some U.S. producers insist that
even the British, despite many attempts

U. S. prime

target

of three other tv shows, including one
on U. S. show business as seen
through French eyes, are also in
Tadie's plans.
The British, represented in U. S.
tv for some time, though with only a
few successes, plan several new offerings in the 1963-64 season. Sapphire Films Ltd., which produced the
highly touted Robin Hood series with
Official Films, is hoping that a new
series called Resistance will surpass
or at least equal the popularity of
Robin, which is still in syndication in
the U. S.
The new series, produced with
Hackett Productions, New York,
will present true stories of World War
II underground movements in several
European countries. The shows will
be filmed on location in those countries and will use American writers
and directors. The cast will include
both U. S. and international actors.
First script will be written by Victor
Wolfson.
Other Series ■ Another new series
from Great Britain is Espionage, coproduced by Associated Television
Ltd. (ATV) and its American subsidiary, Independent Television Corp.
(ITC), NBC International and
Plautus Productions Inc. (producer
Herb Brodkin), both of New York.
Zero One, a co-production between
MGM-TV and BBC, although not
yet set for the U. S., will be telecast
in England in September. The series
is about an airlines security organBROADCASTING, March 26, 1962

producer-distributors, though confident
that they can surpass the British and
other foreign tv filmakers in terms of
production quality and mass appeal,
are concerned over the combination of

to aim programming at the U.S. market, still have not acquired the necessary know-how. Others believe that
the British have made steady progress
and loom as formidable competitors
for domestic tv film-makers.
The British have been the most aggressive in seeking out world markets
for their programs. The lucrative U.S.
market has eluded them, but several
producers, particularly the BBC, have
made rapid strides in other parts of the
world in the past two years. U. S. distributors of tv films abroad concede

signs of aggressiveness abroad and quotas. Britain and Canada particularly
are sore points.
In Britain, commercial stations must
limit their use of "foreign" programs
to 14% of their schedules, while the
non-commercial BBC-TV uses less than
that. The 14% works out to about
two hours a day, and, accordingly,

the British have made "some inroads"
but are not concerned by this "normal
competition."
BBC-TV, for example, has sold 3,700 programs in the two years it has
accentuated world sale of its programs.
A British program contractor, Associated-Rediffusion, reported that in its
first year of operations (July 1960July 1961), it sold 900 programs in 33
countries.
Aggressiveness and Quotas ■ U. S.

competition is "rugged" among U. S.
distributors. A common complaint by
Americans is this: Because of fierce
competition for the restricted time,
prices on U.S. programs tend to be depressed.
One U.S. distributor explained: "The
price for a top U.S. show is about $2,500 for the entire United Kingdom.
This is based on about 12 million sets
in the U.K. In contrast, when a Britisher tries to sell us one of his shows, he

asks for the 'going rate' here — $35,000 to $45,000. We have approximately
four
as many
setsforhere.
You'd
think times
the British
price
a program
to be shown here would be about
$10,000. Not at all. They ask for
$35,000
to not
$45,000."
Price is
the irritating ingredient
in Canada. It's the quota. At
time, there were no restrictions on
ports. Early last year, Canadian
thorities stipulated that 45% of

one
imauthe

programs had to be Canadian-produced, with the proviso that British tv
films could account for half of the Canadian output. As of April 1, 55%
of the programs must be Canadian, and
there are strong indications that British films will qualify 100% under the
Canadian category as part of new rules
now being formulated.
Americans point out that this factor
operates in favor of the British and, in
addition, places an extra burden on the
Canadians to produce for themselves.
This latter consideration has resulted
in Canadian producer exhortations to
Americans to join them in co-production projects.
The Common Market ■ The evolvement of the common market in Europe, still in the undetermined future
far as the tv industry is concerned,
could have the effect of limiting the
number of U.S. programs carried on
member-country stations. U.S. programmers believe the common market
will encourage circulation of programs
of member nations. The industry here
hopes that current meetings in Geneva
of 37 nations belonging to the general
agreement on tariffs and trade can formulate an agreement that will enable
U.S. programs to move freely in international commerce without irksome
quotas (Broadcasting, March 19).
"As you can see," one U.S. distributor pointed out, "the international picture is a complex one. As a country
in the driver's seat, which has forged
ahead in television, we must count on

Tadie Film International, in a U. S. -French-Belgian co-production project,
is producing a special one-hour tv film program, Gypsy, in various
countries of the world, including Romania (above).

competition
future.
We'refreely
not
afraid
of it— inif the
we can
compete
without the restrictions of quotas and
if the buyers of our programs do not
set up such artifical conditions as coproductions or 'buy-from-me-and-I'llbuy-from-you' tactics."

ization and has an English-American
cast.
In Germany, Europe's oldest film
production company, U. F. A., has
joined hands with Hamburg Studio
Co., and will be devoted exclusively
to television production. The new
organization, called Fernseh-Allianz,
is known to be looking for coproduction with foreign tv producers, especially in the U. S.
Negotiations are also underway

among ABC-TV and foreign tv producers for an exchange of children's
programs. Jules Power, director of
children's programming at ABC-TV,
said he has tentative commitments
with several overseas producers to
offer segments of Discovery, in exchange for children's programs which
would appear on the U. S. series.
Mr. Power said he has talked with
producers in Japan, Hong Kong,
Great Britain, Italy, France, Sweden,
Brazil, Mexico and even in Russia.

Variety

artistes

higher fees from BBC-TV
The 2,500 members of the Variety
Artistes Federation want higher fees
from BBC-TV. The federation is considering a new scale of fees it will
soon ask from BBC.
Pay increases of up to 650% have
been recently negotiated by the VAF
with the commercial tv companies.
Minimum payments range from $42
for individuals to $420 for an act of
five performers.
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BROADCAST

Tv

audience

AUDIENCE

HITS

49

MILLION,

Some 49 million homes averaged 5
hours and 7 minutes of viewing per day
in 1961 compared to 46.9 million
homes and 5 hours and 6 minutes in
1960.
Television Bureau of Advertising last
week cited these figures among many in
its second special report that's designed
to show the stature of tv as an advertising medium on a comparable yearly
basis. A first report compiled by TvB
was issued in the fall (Broadcasting,
Oct. 16, 1961).
Viewing all down the line, by average minute audience, by morning, afternoon and evening, weekend and weekday show increases.
And not only is tv gaining a greater
audience but as an advertising medium
it's receiving record expenditures of
advertisers, while giving advertisers a
"better buy" (cost per thousand), particularly indaytime periods. That cpm
— commercial minutes delivered or cost
per thousand — has gone down from
$2.90 in 1957 to $2.72 in 1961 for
all network programs. The comparisons
for the average costs of nighttime
shows: from $3.85 in 1957, up slightly
to $4 in 1961 (though down from $4.04
in 1960). And for daytime shows:
down from $2.24 to $1.94 last year.
Viewing figures as well as cost per
thousand figures — cpm in 1961 dropped
from $2.73 in 1960 to $2.72— are
based on A. C. Nielsen Co. computations.
Billings Up ■ As for gross time billings, network and spot, the rise is
steady, reaching record heights last year
of more than $748.8 million for network and over $682.3 million in spot
(Broadcasting, March 19).
The TvB report indicates that 9 out
of 10 homes now are tv-equipped, the
audience for the average minute up
4.1% to over 13.1 million. Total hours
of tv usage during an average day was

Furniture

stores

use tv

A survey by Television Bureau
of Advertising shows that the
number of furniture stores advertising on tv has tripled since 1955.
The study, conducted in cooperation with the National Retail
Furniture Assn., also indicates
that the average furniture store
buying tv time puts 21% of its
ad budget into the medium, TvB
says.
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up

by

ADVERTISING

2.3

VIEWING

million

STEADY,

CPM

placed at 240 million hours, which the
bureau noted represented an increase of
nearly 10 million hours per day from
the 230.5 million hours shown in 1960.
Also shown in the figures is the average of tv usage by territory. The east
central region is the highest for the

in

DOWN,

1961
SAYS

third straight year in time spent with
tv. During 1961, TvB reported, the east
central region averaged 5 hours 26 minutes per day, up 4 minutes from 1960.
Little change was reported in the average minute audiences for network programs, day or night.

TELEVISION USAGE
1961

Avg. Minute Audience (Homes)
Total Day
Morning

13,179,000
6,144,000
11,209,000
19,933,000
5 hr. 7 min.

Afternoon
Evening
Avg. Hours per Home
Av. Audience — Network Show (Homes)
Nighttime
Weekday Daytime
Weekend Daytime
Total Hours of Usage per Day

7,645,000
2,820,000
3,149,000
240,100,000

TELEVISION
Network
Spot
Total

TVB

% change
1962
12,656,003
5,786,000
10,532,000
19,346,000
5 hr. 6 min.

EXPENDITURES

$ 748,873,000
617,398,000
1,366,271,000

+4.1

7,368,000
2,776,000
3,093,000
230,500,000

+6.2
+6.4
+3.0
+ +3
1.6.8

$ 682,371,000
603,294,000
1,285,665,000

+ 1.8

+4.2

A

WAY

TO

HTI describes

'PRE-RATE'

upcoming

shows

The Home Testing Institute, the research firm that produces TvQ, a
service measuring the popularity of programs, now thinks it may be able to
estimate tv ratings with "fair success"
before a program gets on the air.
HTI's method is to use advance descriptions of programs being prepared
for showing the following season, then
to sample viewers by questionnaire. In
the experimental run, the 1961-62 network tv programs were studied (those
for which pre-season information was
available). HTI reported on 36 new
programs.
In general, HTI asked national crosssections of families to rate the programs from the descriptions like they
would in regular TvQ questionnaires.
HTI then evaluated these ratings in
terms of the scores made by the same
shows after the season started.
Expository Terms ■ Various devices were used. For example discriptions were kept at a general level and
appropriate to a series, no promotional
copy was used but in cases where such
"glowing terms" existed the show ideas
were extracted and the capsulated
information (about 50 words per program) written in "expository terms."
The experiments also covered the
possible effect of a star name, char-

TV

PROGRAMS?

.7
+9.3
+2
to test popularity
+6.3
acter-type
and
the
like
on
questionnaire
answers.

to viewers

Respondents were asked how they
"would" rate the show. Controls included the following: 18 returning show
descriptions also were presented to
provide benchmarks in evaluation;
shows were arranged in random sequence and veteran shows were scattered among the new ones to avoid
continuity bias. Some questionnaires
included stars' names; other didn't.
In all, 500 families were tested,
half receiving questionnaires with
stars' names, the rest without. Total
individuals responding were 1 ,006.
Mailings went out in August and were
back to TvQ by early September, well
before the new shows were scheduled
to go on the air and just before the
peak pre-season program promotion.
The reasearchers found it necessary
to use a different set of norms than
those in the regular TvQ (for example,
the "q" or quotient is lower on the
average). HTI found a strong relationship between pre-season scores based
on descriptions and those based on
responses after the shows have been
on the air.
Practical Instrument? ■ HTI now believes there's promise that if researchers
can learn what to put into description
BROADCASTING, March 26, 1962

"We get enthusiastic
support and outstanding
results from WSOC-TV.
Success of * Chocks in the
Charlotte market, resulting
from promotion
on Channel 9's 'Clown
Carnival' represents one
of the nation's truly
fantastic sales stories."
ANDY ANDERSON
Wade
ChicagoAdvertising, Inc.,
1 CHOCKS (T.M.) Miles Products,
Div. of Miles Laboratories, Inc.

Nowhere-but on WSOC-TV-do you find so many fine local programs
in the Carolinas. Presentations like award-winner "Clown Carnival."
These programs produce big sales successes for advertisers. They
enable you to reach the audience you want, when you want it. Ask
us about opportunities for your product here. You will do well with
WSOC-TV. . . one of the great area stations of the nation.

WSOC

and WSOC-TV

are associated with WSB

WS

C

CHARLOTTE 9-NBC and ABC.

and WSB-TV,

Atlanta, WHIO
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TV

Represented by H-R

and WHIO-TV,

Dayton
35

and what to guard against, "we will
have a practical instrument for preseason estimates of what a show may
do after it hits the airwaves."
HTI also studied possible prediction
of audience composition before a prodo after it hits the airwaves."
Although the techniques, evaluations
and correlations are technical and complex, a simplified summary of the experimental pre-season rating was given
in a talk in New York earlier this
month by Henry Brenner, HTI-TvQ's
president, to the Radio-Tv Research
Council.
New radio-tv rep firm
organized by Bassett
Mort Bassett, a broadcasting veteran
of 26 years, has formed his own radio
and television station sales representation firm, Mort Bassett & Co., with
offices at 16 E. 42nd St., New York 17.
He says he will be joined by three other
broadcasting executives and will open
Chicago and West Coast offices in the
near future.
Mr. Bassett, most recently executive
vice president of Broadcast Time Sales
Inc., started in radio with NBC in 1936.
He subsequently served with Morse International and with the John Blair
radio rep firm. He owned and operated
WROD Daytona Beach, Fla., in 195758, returned to the rep field with Robert
E. Eastman Co. and then served successively as executive vp of Forjoe &
Co. and of BTS.

NBC,
BUT

CBS

ABC-TV'S

fall line-ups
SCHEDULE

nearly

IS STILL

The bulk of the 1962-63 nighttime
schedule on CBS-TV and NBC -TV is
completed and sold to advertisers. There
are still some availabilities on these two
networks, but the tone for sales and programming isset. ABC-TV, however, is
still uncertain.
NBC-TV can report a "recordbreaking" sales week (March 12-16) in
which sales representing more than $34
million in nighttime gross billing, and
more than $2 million in daytime billings,
were compiled. Some of the more important sales not previously reported
by Broadcasting:
Carnation, via Erwin Wasey, Ruthrauff & Ryan, for It's a Man's World and
The Virginian; Thos. Leeming, through
Esty, for Saturday Night at the Movies;
Kimberly-Clarke, through Sullivan,
Stauffer, Colwell & Bayles, moved into
Andy Williams Show, Saturday Night
at the Movies and Jack Paar Show; P.
Lorillard, via Lennen & Newell, bought
into The Price Is Right.
NBC-TV also lined up Pittsburgh
Plate Glass, via Maxon, for David
Brinkley's Journal; Smith, Kline &
French (Doremus-Eshleman, Philadelphia) for Eleventh Hour and Jack Paar;
Noxzema, via SSC&B, for Andy Williams; General Mills (no agency chosen
yet) for Empire; Union Carbide,
via L&N, for Laramie, Saturday Night
at the Movies and Jack Paar.

all sold

FAR

FROM

SETTLED

Nearly all of NBC-TV's nighttime
lineups are now sold, except for Saturday
and Monday. But itsprogrammingschedule for these two nights is about complete: Saint & Sinners will probably go
into the 8:30 slot on Monday, and Sam
Benedict ( new title for 333 Montgomery
Street) has been set for Saturday, 7:308:30. Outlaws appears nearly certain
now for Thursday at 7:30. Sealtest will
probably go with Bob Newhart in its
Wednesday at 10 slot; Eleventh Hour
is certain for Monday at 10, and It's a
Man's World (formerly titled The
Young Men) is set for Monday at 7:30.
SRO at CBS ■ CBS-TV, which a
week ago appeared to be closest to
selling the major portion of its nighttime schedule, is not at a point where
the sales picture can be expressed in
terms of limited time available. The
only availabilities are:
■ Wednesday: participations only
being accepted for Password and Twilight Zone, also an alternate-week half
of Dobie Gillis {Dick Van Dyke is now
definite for return to the schedule,
sponsored
Lorillard). by Procter & Gamble and P.
■ Thursday: alternate-week half of
Mr. Ed and Nurses, and almost all of
CBS Reports.
■ Friday: Participants only in Hitchcock and Eyewitness.
■ Saturday: an alternate-week halfhour of Gunsmoke.
ABC-TV last week was still trying to
make up its mind. The network is now
thinking of scheduling motion picture
features for the Sunday night period

Explaining

the

story

of advertising
the consumer; Dr. Thomas Ungs,
professor, political science, U. of
Wichita; John Beach, vice president,
Associated Adv.; Jim Yarnell, adverpresented "Advertising Unlimited,"
tising manager, Beech Aircraft
a one-hour panel discussion program,
produced in cooperation with the
Corp.; Harold Whitehead, president,
Lago & Whitehead Adv.; Dr. David
Advertising Club of Wichita. The
station reported receiving enough
Farnsworth, professor, political science, U. of Wichita; Marjorie Setter,
viewer comment to warrant the production of more shows of a similar
advertising manager, Innes Dept.
nature.
Store; Norman Jacobshagen, advertising and sales promotion manager,
Members of the panel (1 to r) :
Kansas Gas & Electric Co.
Jean Lemons, housewife representing
To better acquaint its viewers with
the goals and problems of advertising, KTVH (TV) Wichita, Kan.,
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(BROADCAST ADVERTISING)

preceding Mr. Smith Goes to Washington at 10 (that show has an advertiser). The proposed Roy Rogers
one-hour program for Sunday would be
shelved, and Stoney Burke (formerly
Rodeo U. S. A.), that had been set
for Sunday, would go to Monday at
9. Ben Casey will stay at 10 that night.
Miles Labs, through Wade, has
picked up half of Going My Way and
has placed that series on standing-roomonly basis (American Tobacco Co. had
earlier purchased half sponsorship).
ABC-TV apparently has also decided to
forget its plans to place reruns of the
Wagon Train and Warner Bros, series
in the late night spot opposite Tonight
on NBC-TV.
CBS-TV

baseball

sellout

CBS-TV's Baseball Game of the
Week has been sold out with the signing of Simoniz Co., Chicago, through
Dancer-Fitzgerald-Sample and J. B.
Williams Co., New York, through
Parkson Advertising Agency, in the
same city.
BROADCASTING, March 26, 1962

The place: CBS Films' hospitality center at the Conrad Hilton (Suite 2306 A), NAB
Convention

headquarters

for "...the best film programs for all stations." The time:

anytime, April l-4.We'll be delighted to see you. Don't bother to knock. Just come on in!

GOVERNMENT

Is

all

FCC

MAY

Chicago
TRY

TO

FIND

tv

IF MANAGERS

How much "local autonomy" does
the network-owned tv station enjoy?
For instance, how free is it to pre-empt
network programs for local live shows?
Of equal importance, how much
local autonomy is exercised by the tv
station owned by an absentee multiplestation operator?
These broad policy questions were
raised last week as a five-day parade of
more than 100 witnesses sometimes
praised and sometimes damned the
local program
efforts
the commercial
city's educational outlet
and of
four
tv stations during the FCC's general
inquiry into Chicago television before
Commissioner Robert E. Lee.
If the Chicago stations could be rated
by the mass of frequently conflicting
opinions submitted by special interest
representatives and individual citizens,
this is how they probably would rank:
■ WTTW (TV), the city's etv station,
came through clean as a whistle with
scarcely a complaint.
■ WGN-TV, Chicago's only independent, appeared to top the commercial totem role by getting the fewest
knocks.
■ WBKB (TV)
owned by ABC and
shared the next spot
shares of honor and

run

and WBBM-TV,
CBS respectively,
with about equal
criticism.

■ WNBQ (TV), owned by NBC,
trailed and bore the brunt of critics'
indignation. But WNBQ also drew
considerable special mention support
from organizations which have profited
by broadcast exposure, a development
that aroused the curiosity of the FCC
counsel and prompted some critics to
charge that that supporters were recruited.
It was the series of new complaints
against WNBQ by the Chicago local of
the American Federation of Television
and
Radio
Artists
which
in part

from
OR

Chicago?

NETWORK

prompted the FCC to order its unique
general inquiry in Chicago (Broadcasting, Feb. 26). AFTRA wants the NBC
station's license set for hearing.
The second phase of the hearing,
when the Chicago stations present their
cases, has been rescheduled for April
13-14 and the week of April 16.
Commissioner Lee made the change
Thursday to give the network stations
more time to prepare extensive new
material requested by the FCC.
The Big Issue ■ By late in the week
the FCC's apparent concern over the
autonomy issue brought speculation
that the agency may decide it ought
to explore the problem more deeply,
possibly through some other general
proceeding. Commissioner Lee said he
felt the commission may want to look
at local tv in some smaller market for
comparison.
He recalled in a talk to newsmen
that during the FCC's network inquiry, network officials attested to the
local autonomy of their owned stations. Should the Chicago record turn
up substantial questions on this point —
and Mr. Lee said he personally hopes
it will not — he thought the FCC would
consider further general inquiry.
Multiple Owners, Too? ■ The opinion
that if the local autonomy shoe fits the
networks' owned stations it must fit
the group owners' outlets, too, was
voiced on the hearing record by Commissioner Lee Wednesday morning. He
so indicated after the FCC counsel,
Arthur Gladstone, won Mr. Lee's approval to order the local network stations to do some research in their files
before the next phase of the case.
The network-owned stations must
produce all memos in their local files
and those at network headquarters or
elsewhere since 1958 which bear directly on four subject areas of local
autonomy.

OWNERS

CALL

TUNE

Mr. Gladstone contended
questions" have been raised
nesses and the evidence as to
the network-owned stations in

"serious
by witwhether
Chicago

"have been operated in a manner
wherein local programming needs and
the local interests of the community
have been subordinated or brushed
aside because of a management policy
requiring primarily the higher priority
or satisfying other policies and goals
of the networks which own these staCommissioner Lee, in approving the
file research order, observed that he,
too, has "serious concern" over the
tions." heard. "I think this sort of
evidence
thing strikes at the root of multiple
ownership. This is not confined to networks," he said.
File Research ■ The four areas of information asked of the network stations
involved local live programming for
the 1958-59 season and the 1961-62
season; budgetary allowances, staff,
equipment and physical facilities made
available for local live shows for these
two seasons; reductions in station staff
personnel since January 1958 to date,
and memos pertaining to "definition of
the standards applicant to and the extent and character of local managerial
autonomy which is delegated to each
station's resident chief executive officer" since 1958.
On Thursday it was learned the original order is being re-drafted and the
network stations have been assured all
financial data will be kept confidential.
WTTW and WGN-TV are not involved.
The hearing drew extensive local
newspaper coverage and some feature
coverage on the city's radio and tv stations. WNBQ fed pool coverage to the
other network stations. Three cameras
were used. WGN-TV covered much of
the testimony with its own film camera.
Top legal talent from the networks

7

Mr. Mamet
Board of Rabbis
33

Miss Trottner
NABET

Mrs. Ackerman
B'nai B'rith

Mr. Jones
AFTRA
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"New
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The six equipments pictured here are the beginning of a
"new generation" in broadcast equipment. In concept, in
circuitry, in components, in construction and styling, they
mark a radical break from previous equipments — and from
the old practice in which new designs were largely modifications ofpreceding designs.
In appearance these "new generation" equipments are
distinguished by their relative compactness; by their clean,
cool lines; by their functional flair; by centralized control
panels with color-coded, back-lighted push-buttons and by
their striking silver-sheathed space-age styling.

See

them

at

the

Equipment
In circuits and components they are equally advanced.
They use transistors and nuvistors to gain compactness,
high reliability, low maintenance cost. They employ stabilized circuits, to reduce warm-up time, eliminate drifting,
provide simplified operation. They are designed for remote
control and for automated operation. They are built to
provide convenient handling, easy access to components,
extreme ruggedness.
They will automatically establish a position of prestige and
leadership for the stations that use them.

NAB

All of these "space-age" equipments can
be seen in operation in the RCA exhibit
at the NAB Convention, April 1-4.

□ ME CAMERA provides greatly
improved picture quality, grey-scale rendition, freedom
from halo effects. Stabilized circuits reduce warm-up time,
minimize drift, simplify operation. High quality pictures
insure better tape recordings.

The Most Trusted Name

Consolette
the BQ-2C
Generator
to 50 KW)

in Electronics

QUIPMENT
includes
the shown
BC-7 Audio
and the RT-21
Audio Tape
Recorder
here,
Turntable with Stereo Pickup, the BSA-1 Stereo
and a whole line of FM Transmitters (from 1 KW
approved for stereo use.

TK-42X COLOR CAMERA. New "M-Channel" design adds a
monochrome channel to the red, blue and green color channels.
As in four-color printing, the black improves color detail, and
reduces registration problems. Also provides a striking "black
and white from color" picture.

TR-22 TRANSISTORIZED TV TAPE RECORDER. A deluxe
model — the newest and finest TV Tape Recorder ever produced. Fully transistorized, uses plug-in modules throughout. Self-contained and compact, it occupies half the space
of previous models. Features centralized color-coded controls, convenient sloped tape transport deck.

TS-100 TELEVISION SWITCHING SYSTEM features new RCA
"SIMCON" (SIMplified CONtrol) Transition Switcher. Reduces number of controls, provides important cost savings, more "error-proof"
operation for manual, as well as, automated operation. Add-onfeatures include tape, relay and computer-type memories.

TFR-1 TELEVISION FILM RECORDER. New high-resolution Kine eliminates face plate distortions, resolves up to 900 lines, provides highlight
brightness of 160-foot lamberts. New double-aperture camera eliminates
shutter bar, lessens vibration. Self-compensating circuits assure uniform
contrast, automatic control of exposure. Used with fast film developer
to play back pictures in 2 minutes.
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10,320 women

the

in and around

on his daily "Party
afternoon.

Line"

ladies

Fargo are greatly

exercised about what Bill Weaver

says and does

program

TV

every late

For example: Bill had "Miss Exercise" appear
on the show daily for two weeks to demonstrate

(not pushed)

PANT!

every day. In two weeks, 10,320

requests were received.
"Party Line" is doing a magnificent job for
well-known brands of coffee, appliances, soft
drinks, cake mixes, soaps, cleaners, etc. If you

a group of thinning and stretching exercises. A

buy into it, you'll have better proof-of-listenership than ever came out of any ratings book.

mimeographed

Ask Peters, Griffin, Woodward!

instruction

sheet

was

offered

WDAY-TV
AFFILIATED WITH NBC • CHANNEL 6
FARGO,

N. D.

PETERS, GRIFFIN, WOODWARD,
Exclusive National Representatives

INC.,

Rev. Banahan
Mr. Ahrens
Rev. Billingslea
Dr. Chandler
Chicago Archdiocese Adult Education Council
Northern Christian Leadership
Church Federation
and some Washington counsel for the
local tv stations sat in as observers.
No Fun ■ There were few moments
of levity. The mass of testimony
seemed to impress both praisers and
critics. Perhaps the biggest laugh came
Thursday, when after repeated calls,
the final witness of the afternoon. Lar
Daly, failed to appear, and Commissioner Lee said, "He"s an old customer.
Why isn't he here?"'
The range of opinion in the testimony was indicated by the appearances
of two of several religious leaders. The
Rev. John S. Banahan, radio-tv director of the archdiocese of Chicago, on
Monday analyzed Roman Catholic program experiences with the stations. He
said that "quite candidly, we have compiled quite a list of broken promises"
during the past five years. But he said
one virtue of WGN-TV and WTTW is
that their executives "live in our community. We are able to contact them
easily; compromise and adjustment follows."
The next day the Rev. H. Wilbert
Norton, president of Trinity College
and Theological Seminary, said he
realizes "broadcasters are caught in a
no-man's land between the FCC and
the public." He said he was not there
to establish blame, "I'm here to encourage them."
Rev. Norton felt local "good programs are available if the public will
seek them out." In his view local
groups have as much responsibility as
the stations and if they don't get air
time perhaps they haven't worked hard
enough to prepare the proper material.
Calm, Then Fury ■ The FCC's inquiry opened Monday morning with a
witness favorable to the agricultural
broadcasting efforts of the local tv stations, but for most of the first day
religious and labor witnesses bore down
hard in their criticisms of local tv programming. Robert C. Liebenow, president of the Chicago Board of Trade,
testified that all local stations save
WBKB have presented what he termed
excellent morning agricultural programs, giving farm prices and market
quotations.
Independent WGN-TV escaped esSROADCASTING, March 26, 1962

sentially unscathed by the fire poured
on by religious and labor organizations
with WNBQ and WBKB bearing the
brunt of the attack. Absentee ownership and pursuit of profit rather than
community service were repeated
themes. Religious leaders complained
less about the amount of time stations
afforded them than about unfavorable
time slots.
Henry Mamet of the broadcasting
division, Chicago Board of Rabbis,
complained about a 3 p.m. Saturday segment offered his group, a time when
orthodox and conservative Jews would
not watch television nor participate in
a tv show; Rev. John S. Banahan, radio-tv director, Catholic Archdiocese of
Chicago, disliked an 8:30 a.m. Sunday
time slot, when many Catholics are attending Mass.
"Inadequate" Facilities ■ The network
stations will not provide adequate facilities to religious groups for them to
produce their own shows, the religious
leaders complained. All agreed that educational WTTW cooperates with religious groups to the best of its ability,
but it does not have proper accommodations at its disposal.
Another complaint shared by the religious representatives was that religious programming was lumped together. Each religious group should be
handled on an individual basis, they
agreed. A time satisfactory to one
group may be worthless to another;
one group might wish one lavish
monthly program while another would
want to present a weekly message in
simpler fashion.
The Rev. Dr. Edgar H. S. Chandler
of the radio-tv department of the
Church Federation of Greater Chicago felt tv stations should re-evaluate
their distribution of religious time. He
pointed out that 52% of Chicago is
Protestant, 39% is Roman Catholic,
6% Jewish and 3% of other faiths, yet
the stations divide time on an equal
basis. Rev. Chandler said local broadcasters "by implication and innuendo
. . . have indicated a wish to hold down
the proportion of Negro participants
our programs."
on George
A. Tasker Jr. of the Episco-

pal Diocese of Chicago said tv stations
discriminate against his group by allocating Protestant time to the church
federation of which his church is noi
a member. Only WGN-TV and WTTW
have been receptive to Episcopalians,
he said. Mr. Tasker charged that the
network stations favor shows originating in New York and Hollywood and
are responsible for a great outflow of
talent from Chicago.
The religious group spokesmen told
Commissioner Lee that they had been
offered more time and better time slots
since December or January. Station
executives have conferred with them
since that date and more religious programming with better facilities have
been promised, they said.
AFTRA Hits WNBQ ■ Representatives of the Chicago local of AFTRA,
Executive Secretary Raymond A. Jones,
and attorney Sanford I. Wolff, concentrated their fire at WNBQ. There has
been a decrease in local live programming at all Chicago tv stations, they
charged, but WNBQ is the worst offender. The union spokesmen insisted
that the FCC inquiry was not an asceptable substitute for a license renewal hearing for WNBQ. That station
has pursued profits and ignored community needs, they charged.
Mr. Jones offered figures showing
that the total profit before taxes of
Chicago's four stations in 1960 was
$14.6 milion, double the profit of the
seven stations in Los Angeles. Total
broadcast expenses in Chicago were
$12 million less than Los Angeles, he
said.
Attorney Wolff complained that the
FCC had not given sufficient warning
of the Chicago inquiry to permit
AFTRA and other interested parties to
prepare testimony and exhibits. At another point he charged that the stations had solicited "friendly" witnesses
and that the FCC should ignore testimony obtained from recipients of special favors from the stations. He said
the stations would not cooperate in supplying data to AFTRA (At Deadline,
March 12) and that the stations should
have been put on the stand first to give
the public witnesses a chance to evalu(GOVERNMENT) 43

ate the stations' showing.
Chicago Style 'Killed' ■ "There was
greatness in television in Chicago — the
Chicago Style was lauded and copied
all over the nation, but it was killed by
broadcasters in Chicago," the AFTRA
attorney claimed.
Mary Ellen Trottner, regional director of NABET, like the AFTRA witnesses, directed criticism primarily at
WNBQ. There are 126 engineers at
WBKB assigned to television, including
a field crew, she asserted, yet at WNBQ
and WMAQ together there are only 80
engineers and the field crew was eliminated in 1958. The NBC outlet does
not have enough personnel to cover
any local event in Chicago without the
men working a seven-day week, she
said. The station has no script or continuity writers, she claimed.
"There is little live programming —
what little there is, is inadequate because of the executive
shortage said.
of manpower,"
the NABET
Miss Trottner also accused NBC of
attempting to circumvent its contract
with NABET which provides for special severance pay for dismissed employes who are replaced by automation.
She said Lloyd Yoder, general manager
of WNBQ, fired personnel and later
instituted automation to serve their
functions.

LEADS

IN

SERVICE

LEADS

IN

AUDIENCE

Winter in Indiana can be beautiful. It can also
bring vehicle traffic to a complete standstill. When
that happens, WIBC swings into action. Incoming
phones are manned to take the hundreds of calls
dealing with school closings, road reports, meeting
postponements and cancellations, announcements
by industrial and commercial concerns. These notices are broadcast repeatedly so that WIBC listeners become totally familiar with the situation as it
exists. Newscasts . . . music programs ... all participate in the dissemination of news and information
of the storm and its ramifications. The broadcast
continues until the phones stop ringing.

No Turndowns ■ On Wednesday
afternoon several organizations praised
all five Chicago stations. Some said no
station has ever refused them time.
Endorsements were from the Cook
County Public Aid Dept.; Citizens
Traffic Safety Board; the Lions Club of
Illinois; the National 4-H Service Committee; the YMCA; John Howard
Assn.; National Live Stock & Meat
Board; Poultry & Egg National Board;
J. E. Griswold, a citizen; Mental Health
Society of Greater Chicago, and Junior
Achievement.

Features such as this have established WIBC

Some
WGN-TV
next.

as the

leading station in the area . . . the station with the
top record for service to the community plus the
largest audience morning, afternoon and evening
in Indianapolis and Indiana.* This large and
loyal audience is available to you . . . the national
advertiser.

*Pulse 46-County Area Survey, April, 1961
*Pulse Metropolitan Area Survey, October, 1961

2835 N. Illinois Street
Indianapolis 8, Indiana

50,000
WATTS

1070
KC
WIBC

The Friendly Voice of Indiana
JOHN
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BLAIR & COMPANY
National Representative

WIBC IS A MEMBER OF
THE BLAIR GROUP PLAN

praised individual stations
most often and WNBQ (TV)

Special interest groups asked for
more air time. Temperance Education
Inc. condemned "misleading tv commercials advertising alcoholic beverages" and the "deadly monotony of
drinking
scenes."
Gardening
■ The Illinois Garden
Guild claimed only WTTW (TV) runs
shows for amateur gardeners.
A group of downtown merchants,
the State Street Council, said tv gencovers the
council's activities
well buterally
more
documentaries
on local
issues and problems are needed.
LouisShowcase,
C. Sudler,
of WNBQ's
Artists
saidhost
the program
has
given 80 young musicians and singers
from the Chicago area an opportunity
to be heard. He credited Lloyd Yoder
with establishing the program.
Mr. Yoder did less well by a local
BROADCASTING, March 26, 1962

ociDo nnrnr
DOOD
SEES,

LAST

MILE

Len Deibert, a local newsman, assigned to a WMAL-TV news truck following a
VIP motorcade along the parade route from the White House to the airport, was
nervous about getting back to the station in time for his evening TV newscast.
He decided to see if he could estimate the time for the entire trip. After they had
crept along for 10 minutes, he turned to his companion, WMAL-TV newsman
Hank Wilson, and asked: "How far is it from here to the north entrance of the 14th
Street bridge?" Hank, a puzzle fan, answered: "Twice as far as it is from here
to the White House." After crawling along for 3 miles more and crossing the bridge,
Len gave it one more try. "Now, how far is it to the airport?" he asked. His cryptic
companion replied: "Half as far as it is from here to the north entrance of the 14th
Street Bridge."
They reached the airport 15 minutes later, leaving just enough time for our friend
to get back to town. How far is it from the White House to the north entrance
of the 14th Street bridge and from the north entrance of the bridge to the airport— assuming they traveled at a constant rate?*
* Your client's message travels at a constant rate, too, on WMAL-TV — FAST. Verify
this with the simplest arithmetic. Buy minute participations in one of WMAL-TV's 4
daily half-hour news programs (1:30 p.m.. 6:00 p.m., 7:00 p.m. and 11:00 p.m.). Sit back
happily and watch the results add up. While you're sitting back, work out the solution to
the puzzle. Correct answers will rate one of our usual apt awards.
Puzzle adaptation courtesy Dover Publications, New York 14, N. Y.

Washington, D. C. v
wmal-t
An Evening Star Broadcasting Company Station, represented by H-R Television, Inc.
Affiliated with WMAL

and WMAL-FM,

Washington,

D. C.j WSVA-TV

and WSVA,
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Harrisonburg, Va.
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broadcast sponsor. Jonathan Pugh, advertising manager of Talman Federal
Savings & Loan Assn., charged that
WNBQ "has been milked like a slum
landlord milks a property" since Mr.
Yoder took charge. He said WGN-TV
has been the only station to put quality
programming in a good time slot.
Vhf for Uhf ■ Mr. Pugh recommended that the FCC force the networks to establish uhf stations in Chicago and give their vhf channels to local owners to assure set conversion and
increase local programming.
Jack W. Sampier, a live stock producer, praised WGN-TV and WTTW
but complained that the network stations put all "good" programs on the
air too early or too late for most listeners.
An advertising executive, Ivan Hill
of Hill, Rogers, Mason & Scott, praised
and criticized Chicago stations. He
thought network stations lacked some
local responsibility.
Gratified ■ On Tuesday a number of
local organizations expressed gratitude
for support by the commercial stations.
Those who cited WNBQ as "typical"
of such help, said they did it for no
special reason, they just didn't want to
repeat the same story of support from
the other stations.
The Salvation Army, Goodwill Indus-

BIGGER

tries, United Cerebral Palsy, National
Society for Crippled Children and
Adults, Arthritis and Rheumatism
Foundation and the Chicago Hearing
Societyport.all
praised
supSome said
they broadcasters'
received as much
as $250,000 worth of time annually
from each station.
Others offering varying degrees of
compliments included the Art Institute
of Chicago, Goodman Memorial Theatre, Civic Music Assn., Chicago Business Men's Orchestra and National
Federation of Music Clubs. The music
lovers particularly praised WNBQ's
live Artists Showcase. They also applauded WGN-TV's Great Music From
Chicago and other live music shows or
events aired by WBBM-TV, WBKB
and WTTW.
When the National Audience Board
praised a number of local documentaries on WBBM-TV, Commissioner Lee
made special mention of the CBSowned station's "local autonomy" in
pre-empting prime time network programs to present these local shows. He
said he hopes other network-owned stations will testify on local autonomy
during the second phase of the hearing.
The Illinois State superintendent of
public instruction praised the documentaries on commercial stations and on
educational WTTW.
Chicago Fire Commissioner Robert

than

PORTLAND,
One

Buy

OREGON

Delivers

IDAHO
- MONTANA
plus 1 1 counties in Wyoming
at lower cost per thousand
SKYLINE TV NETWORK delivers more TV homes
than the highest rated station in Portland — at less
cost per 1 ,000. SKYLINE delivers 92,300* nighttime homes every quarter-hour Sunday through
Saturday. Non-competitive coverage. One contract — one billing — one clearance. Over 254,480
unduplicated sets in 5 key markets. Interconnected
with CBS-TV and ABC-TV.
IDAHO - KID TV Idaho Falls MONTANA - KXLF-TV Butte
KLIX-TV Twin Falls
KFBB-TV Gfeat Falls
KOOK-TV Billings

TV
NETWORK
P.O. Box 2191
Idaho Falls, Idaho
:~4

11

s MONTANA

/ IDAHO I ... Kf66WYOMING
V f
'TKOOK-TV
/ \l*\KXI.ff TV
KID TV
KUX-TV

th. 1961

Call Mel Wright, phone JAckson 3-4567 - TWX No. I F 1 65
or your nearest Hollingbery office or Art Moore in the Northwest

| UTAH
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J. Quinn offered "great praise" for all
radio-tv stations for extensive fire prevention education work. He mentioned
special aid from WNBQ.
The Chicago Commission on Youth
Welfare was "impressed" with the cooperation from local stations.
Late Shows ■ Several morning witnesses wondered why "good local
shows" like Irv Kupcinet's At Random
on WBBM-TV are run after midnight.
The Adult Education Council of
Greater Chicago praised WTTW and
WGN-TV, WBBM-TV and WBKB.
But "it is hard to know what to say
about WNBQ," a spokesman said.
Irving Meyers, Writers Guild of
America East, protested the attrition of
writing jobs in Chicago tv. If local network station managers could "speak
their minds and keep their positions,"
they would agree with the critics, he
said.
Lee Retorts ■ A representative of an
American Federation of Teachers local felt there is a "vacuum in the authority of the FCC" to get balanced
programming and that possibly present
members should be "replaced."
Commissioner
thought amount
"our presence here exhibitsLeea certain
of
life" and appeared surprised the FCC
hearing should be used to propose the
members replacement.
Melting Pot ■ Wednesday morning
testimony came from a roster of ethnic
groups which charged television neglects the minorities' good points and
perpetuates the prejudices. There was
some commendation, too.
The Joint Civic Committee of Italian
Americans condemned network programs like The Untouchables, Naked
City and the special, "Crime Does
Pay," but lauded WNBQ's Live and
Learn show and Sig Sakowicz' ethnic
group news reports on WGN-TV.
The Japanese American Citizens
League asked why the local commercial
stations must continue to carry old antiJapanese movies from World War II.
Two Negro leaders said local commercial tv stations distort and ignore
the Negro's true status in Chicago life
and fail to present constructive programming to heal interracial strife.
Counsel Gladstone said he was disturbed that so few Negro representatives wanted to testify if their portrayal
on tv is so unfair.
The publisher of the Chicago Daily
Defender, Negro newspaper, praised
WNBQ's "balanced" coverage of news
about Negroes, but a spokesman for
the National Assn. for the Advancement of Colored People charged virtually all news about Negroes on the
local
versies.stations deals with racial controThe
Negro

publisher said he appreciated
participation
on
shows on
BROADCASTING, March 26, 1962

Jacksonville alone is only part of the television picture in the important North
Florida South Georgia region. With 215%
more homes per quarter hour outside the
Jacksonville metro area . , . with a record of
always having the top 25 programs in television homes reached since Nielsen's first
Jacksonville survey in 1959 . . . WJXT is
the only efficient way to give a swift lift to
advertising in the total regional market.

WJXT
JACKSONVILLE,
Represented

POST-

NEWS

STATIONS
THE WASHINGTON

FLORIDA
by TvAR

WEEK

A DIVISION OF
POST COMPANY

HERE'S

It happened

HOW

THEY

in Dallas.

WRAP

Station KBOX

sub-

scribed to "Topic A" produced by the Time-Life Broadcast News Service. Almost immediately, Earl Hayes, the
biggest Chevrolet dealer in town, signed up to sponsor fifty
broadcasts a week, to get across-the-board impact.
Now, how about you?
When you subscribe to "Topic A," you get the full series
of five-minute, special-interest news reports. It's like adding Time-Life's 550 correspondents to your news staff.
48

LP

A

SPONSOR

IIM DALLAS

Subscribers also get"Capsule,"the one-minute background
news spots. And specials like the current bonus program,
Barrage Upon Truth — Radio Moscow versus the Voice of
America, with President Kennedy and Voice of America
director Edward R. Murrow.
To find out how "Topic A" can wrap up sales for you,
contact Ole G. Morby, TIME-LIFE BROADCAST, Time &
Life Building, Rockefeller Center, New York 20, New York.
Or phone: LL 6-3355.
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WBKB, WBBM-TV and WTTW. The
NAACP
spokesman liked certain
WTTW and WNBQ efforts but was upset over recent editorials over WBBMTV on the public school problem in
Chicago. He said NAACP did not ask
for equal time and WBBM-TV did not
ask if NAACP wanted it.
Praise of local tv stations was voiced
by the Back of the Yards Council, a
group representing an area near the
stockyards inhabited by some 100,000
people of 24 national backgrounds.
Old Pro Day ■ Thursday became a
forum for several industry professionals
who testified as individuals.

P.S. KBOX's sister stations— WIL
St. Louis and WRIT Milwaukee
joined in for a three-way "Topic A"
package and thus earn a substantial
discount for Balaban stations.

Lester Weinrott, vice president and
manager of the Chicago office of Reach,
McClinton & Co., was one. He suggested that the four commercial stations and union officials should work
out a regular series of local experimental programs where young talent
might train.
He said he wants to help avert the
crisis he sees in talent development.
He described his start in radio at KHJ
Hollywood in 1931 and the numerous

TIME-LIFE
NEWS

BROADCAST
SERVICE
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Minimum
passed

RULE

holding time

on 5-2

vote

Major station brokers generally do
not feel that the FCC's new three-year
rule will have much effect on their business but at the same time they feel it is
another intrusion by the government into the realm of private enterprise.
The commission released the text of
its order last week that requires a licensee, absent certain circumstances, to
operate his station for a minimum of
three years before it can be sold without
a hearing (Broadcasting, March 19).
The new rule was adopted on a 5-2 vote.
According to the FCC, a licensee has
the duty not to speculate, barter or trade
in licenses and to render a meritorious
program service. These principles of
responsibility, the commission said, make
it clear that the "accelerated trend" in
station sales since 1955 "presents serious

"soap operas" he wrote, produced or
directed, including Little Orphan Annie
and Betty and Bob.
John Weigel, freelance announcer 27
years, said the FCC "came too late to
put out the fire" that has virtually
burned down Chicago's live program
house. He said the announcers, engineers, actors and others who have lost
their jobs are afraid to come forth to
testify. The FCC should subpoena
them, he said.

sustained station ownership," the FCC
majority said.
The commission warned licensees not
to surrender control of a station by
"artifice" through management or consultant agreements "in order to subvert
the
purpose
the rule."
Under
such
circumstances,of more
serious
questions

is consultant to WBBM-TV's new Repertoire Theatre, a local live drama series.

Garner of Bloom Advertising.

3-YEAR

Short-term ownership of stations presents "an important public interest question of whether numerous communities
questions."
throughout this country are being deprived of the benefits which we believe,
based upon our experience, come from

Dr. Robert S. Breen, associate professor of speech, Northwestern U., and
involved in various network and local
tv programs since 1951, charged that
the local stations "determine the needs
and interests of the community by
guessing; they surmise the public need
from their own private needs or they
operate on the basis of certain traditional interpretations of the public
need." If local shows are inferior, he
said, it is because stations do not put
enough money and effort into them. He

,(Above) Client Bob Hayes, of Earl
Hayes Chevrolet, signs Texas-sized
contract on the dotted line. Helping him along are Account Execs
Barbara Starz of KBOX and Sam

FCC'S

Among Thursday witnesses were local civic leaders and public officials
who praised the cooperation of the local stations. The list included Virgil
W. Peterson, head of the Chicago
Crime Commission, whom Commissioner Lee welcomed as "an old colleague" from his FBI days.
Joseph T. Meek, president of the
Illinois Retail Merchants Assn., expressed compassion for the broadcasters. He felt they are caught up in criticism that really should be directed at
all media. He favored self-regulation.

concerning character qualifications will
be raised, the FCC said.
Brokers boast that they handle very
few sales of stations held less than three
years and that 95% of their clients are
established broadcasters to whom the
regulations will not apply. James W.
Blackburn of Blackburn & Co. said the
new rule will hurt the young or inexperienced broadcaster who is short of cash
or who has made a mistake in his analysis of his market.
Ray V. Hamilton of Hamilton-Landis
& Assoc. said the three-year rule is
another indication of the government's
encroachment into the private sector
of broadcasting. "The right to hold
property should be the right of the individual not at the dictation of a government agency," he said.
Group Owners ■ Under the new provisions, group owners may sell a station
owned more than three years even if
they have purchased an outlet within the
past three years if they are not selling
the latter station. It was incorrectly reported last week that station's owned by
a multiple owner would be frozen until
three years after the acquisition of his
last property.
Commissioners Rosel H. Hyde and
(GOVERNMENT) 49

IN

MEMPHIS

T. A. M. Craven dissented, the former
with a statement (Broadcasting, March
19). In concurring views, Commissioner Robert T. Bartley said the rule
may lessen attempts to traffic in licenses
but that it does not get to the core of the
problem. "I would prefer a rule which
looks to . . . how well the new user of
the authorization will serve the public

THE

GOOD

MUSIC

STATION

IS

interest," rather than how long the station being sold has been held, he said.
Sales are not undesirable per se, he
said, because new licensees may turn a
marginal service to a meritorious operation. Therefore, he said, a rule should
be adopted which would require a finding that a station transfer would result
in an improved use of the frequency.
Commissioner John S. Cross, in concurring with the three-year rule, said
however that the limitation should be
placed on the buyer rather than the seller. "Let the seller sell to any qualified
buyer provided said buyer has not
bought or sold a station within three
years," he said. He also would have
exempted transfers involving only the
dropout of an individual who wishes to
withdraw from a partnership with the
other partners remaining as the licensee.

- TYPICAL PROGRAM
SEGMENT

-

8:30-9:00 A.M., March 28, 1962
/ Could Have Danced All
Night — 101 Strings
How About You?
— Frank Sinatra
A Bushel and a Peek
— Merrill Staton Choir
Ynx Dancing with Tears in
My Eyes — Harmonicats
People Will Say We're in
Love — Margaret Whiting
/ Hear a Rhapsody
— Emery Deutsch

• Distinctive programming . . . different from any other Memphis station!
• News every half hour . . . covered
by Memphis' largest news staff!
• Weather casts ... at every quarter
past and quarter to the hour!
• No triple-spotting!
• More play-by-play sports coverage
than all other Memphis stations
combined!

WMC/MEMPHIS
NBC
790 KC

5,000 WATTS

Represented bv the John Blair Co.
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KRLA

wants

petition

stay

until

is considered

KRLA Pasadena-Los Angeles has
asked the FCC to stay its decision ordering the station off the air April 16
(Broadcasting, March 19) until 30
days after the commission has acted on
a petition for reconsideration.
The station said it will ask the FCC
to reconsider the refusal to renew
KRLA's license and said that "there is
a strong likelihood that its petition will
prevail because the decision . . . contains errors of both fact and law."
KRLA has until April 18 to ask for a review and, the station pointed out, if it
has to go dark before the petition can
be acted upon, it will suffer irreparable
injury.
The FCC refused to renew KRLA's
license after finding the licensee, Eleven
Ten Broadcasting Co., guilty of neglect
of its responsibility and attempts to mislead the commission.
WLBW-TV

files for renewal

Fulfilling a mandate from the FCC,
WLBW-TV (ch. 10) Miami applied for
license renewal last week. WLBW-TV,
which received the grant after three
other applicants had been disqualified,
was ordered by the commission a month
ago to file for renewal by last Tuesday
(Broadcasting, Feb. 19).
Owned by L. B. Wilson Inc., WLBWTV went on the air last November and,
according to terms of its grant, the first
license period was to be for four
months. The FCC has announced that
competing applications for ch. 10 will

be accepted until May 21 and will be
considered on a comparative basis with
WLBW-TVs bid for renewal. L. B.
Wilson also owns WCKY Cincinnati.
At the close of business last Thursday (March 22), the commission had
not received any other applications.
Minow

offers

to daytime

hope

operators

Daytime radio station operators
worried about proposed FCC rule
changes to tighten up regulations governing pre-sunrise operations can
breathe easier. That's the word from
FCC Chairman Newton N. Minow.
In an interview with Sen. Vance
Hartke (D-Ind.) which was filed and
taped for broadcast on Indiana radio
and television stations Saturday and
Sunday (March 24 and 25), Mr. Minow
said he is "sympathetic to the daytimers;
useful
purpose.''
Sen. they
Hartkeserve
had a said
residents
of
his state were worried over the prospect
of losing the pre-sunrise service provided by daytime-only stations. "They'd
suffer a hardship" if the stations were
not permitted to broadcast pre-sunrise
information on storm warnings and
school closings.
"Tell them not to worry," Mr.
Minow said. "Any judgment we reach
will reflect human needs" the stations
serve,
the morning."
The "particularly
commission, in
which
has received
complaints that daytimers' pre-sunrise
operations cause interference to larger
stations, is considering a proposal to
prohibit new daytime-only stations from
broadcasting before daylight. It is also
considering a regulation that would
impose the burden of proof on a daytimer in cases involving charges of presunrise interference.
Carter,
decision

NCTA
on

protest

microwave

The National Community Tv Assn.
last week joined Carter Mountain
Transmission Corp. in asking the FCC
to reconsider its denial of a microwave
station to Carter to relay tv signals to
catv systems (Broadcasting, Feb. 19).
The FCC denied the application on
grounds it would cause economic injury to an existing local tv station,
KWRB-TV Riverton, Wyo.
Carter said the FCC misinterpreted
its responsibilities in ruling that the
agency must consider possible economic
impact and that the decision discriminates against a private business which
is entitled to all rights of a "legal person" under law. The FCC is not an
"economic court of appeals" and has
no "overriding responsibility" to protect broadcasting at the expense of
other users of the spectrum, Carter
said.
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Pastore

thinks

might

FCC's

SET

CHANCES

deintermixture

get all-channel-set

bill through

Sen. John O. Pastore (D-R.I.),
chairman of the Senate Communications Subcommittee, appeared confident last week that the Senate would
approve an all-channel-receiver bill
without any provision banning deintermixture moves by the FCC. He said
the commission's offer to declare an
indefinite moratorium on deintermixture in return for such a bill (Broadcasting, March 19) provides the device needed to push the measure
through the upper chamber.
He observed, however, that the demand for a statutory ban against deintermixture isgreater in the House than
in the Senate.
Many House Commerce Committee,
members represent districts affected by
the FCC proposal to substitute a uhf
for the sole vhf channel in eight markets.

"If the House will accept the offer,
I think we can get the all-channel bill
through the Senate as the FCC requested it," he said.
Rep. Oren Harris (D-Ark.), chair-

compromise
Senate

man of the House Commerce Committee, who had suggested the moratorium
to the commission, declined to predict
what action his committee would take.
But he said the FCC letter containing
the proposal was a "good" one that
"speaks for itself."
In another development last week,
Deputy Atty. Gen. Byron R. White submitted an opinion defending the constitutionality ofthe bill, which would
require set manufacturers to build only
all-channel sets for interstate commerce.
The constitutional question was not a
major one in the recent hearings, but
the proposal had been seriously challenged on this ground when presented
in previous years. The opinion was submitted to Sen. Pastore.
Chairmen Sympathetic to FCC ■
During hearings by their respective
committees on the all-channel bill, Sen.
Pastore and Rep. Harris appeared
sympathetic to the commission view
that the proposed legislation and the
deintermixture issue should be separated— and that a prohibition of de-

EIA suggests
simulcasts
as remedy
for uhf
The Electronics Industries Assn.
for program expansion and diversification at little cost.
suggested to the Senate and House
Commerce Committees last week
Many stations, EIA said, might use
the uhf outlet for cultural and inthat the FCC open up uhf by permitting simultaneous transmissions
formation programs and for extra
on vhf and uhf.
local news and public interest proThe EIA recommendation, delivered Friday to both committees
Still Vhf-only ■ The association
grams.
also took issue with FCC Chairman
of Congress by L. M. Sandwick,
staff director, EIA consumer proNewton
six-year
timetable forN.
uhf Minow's
to become
established
ducts division, was the association's
as a going service. EIA said the FCC
latest move in opposition to legislatimetable is based on the assumption
tion to require tv set makers to proit would take that long to clear out
duce all-channel tv receivers (see
story above).
the present vhf-only receivers and
set up production lines to manufac". . . Should it be found that legislature all-channel receivers.
tion [requiring all channel receivers]
EIA said Mr. Minow, does not beis absolutely essential — and the Electronic Industries Assn. is convinced
lieve any manufacturer will want to
make
vhf-only receivers for purely
that it is not — we see no reason why
intrastate
sale. But he is wrong, EIA
the same law that requires manufacsaid.
In
1961
more than 40% of all
turers to produce only all-channel retv sets were sold in states in which
ceivers should not also require vhf
broadcasters to provide uhf service
the plants manufacturing these receivers are situated. This amounted
as Ifwell."
to more than 2.5 million receivers
the 458 vhf stations all were to
broadcast on uhf at the same time,
out of a total of 6. 1 million sets produced. California and New York, it
EIA stated, it would foster the ordernoted, absorbed 12% of the total.
ly growth of uhf, give the public a
The EIA statement contained the
reason for buying all-channel refollowing table of 1961 tv set sales
ceivers, give manufacturers a purby distributors to dealers in states
pose in producing all-channel sets,
which the manufacturers have plants:
and give broadcasters another facility
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intermixture would deny the agency
the flexibility it feels it needs. But, in
view of the feelings of congressmen
worried about deintermixture in their
districts, both advised the commission
to recognize the political realities and
to accept some compromise.
The result of this advice was the
FCC

promise to suspend deintermixture proceedings at least until the effect of all-channel sets on uhf development can be determined, and to advise
Congress before implementing any new
deintermixture plans.
This offer hasn't settled the matter.
But a number of congressmen, who
once insisted that any all-channel bill
they voted for would have to include
a ban on deintermixture, are softening
their attitudes.
This is true of four House Commerce
Committee members — Reps. Peter F.
Mack (D-Ill.), Robert W. Hemphill
(D-S.C), Abner Sibal (R-Conn.) and
Vernon W. Thomson (R-Wis.). All
come from areas threatened with deintermixture; all had supported a statutory ban against deintermixture, and
all but Rep. Sibal are sponsoring such
legislation.
Mack Disappointed ■ Rep. Mack expressed "great disappointment" that
ch. 2 Springfield, 111., was not included
among the four deintermixture cases

New York
657,467
California
594,469
Pennsylvania
374,545
Illinois
355,467
New lersey
261,920
Indiana
146,951
Minnesota
89,032
Tennessee
87,037
intrastate
sales,
The market for
therefore, is considerable, EIA noted,
"and would be especially attractive
because vhf receivers could be offered at prices substantially below
those for all-channel sets."
Furthermore, EIA said, Mr.
Minow's six-year timetable for uhf
is based on his belief there will be no
protracted rule-making procedures
and that the law will not be challenged in the courts. He is mistaken
on both counts, EIA contended, because (1) "the safest prediction to
make about federal agency proceedings is that they will take longer than
the best estimates or intentions," and
(2) it is inconceivable that it [a law
requiring the manufacture of all
chancel sets] would be allowed to
stand
uncontested by a single manufacturer.
The chairman's six year schedule
would more probably stretch out to
seven or eight years, EIA stated.
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To help you better spend
your advertising dollars
find out the in-depth
market information available
in THE NEW 51st MARKET.
Contact:

in prime evening time*

Katz Agency, Inc.

XCPX-TV
Blair TV Associates

KSl-TV
^Re-evaluated by ARB Nov. '61 SURVEY FOR ALL TV MARKETS.
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Avery-Knodel, Inc.
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which the commission said could not,
because ot legal and technical reasons,
be covered by the moratorium offer.
But the FCC proposal, he said, is "a
logical solution" to the problem involving the other proceedings, which include ch. 3 Champaign-Urbana and ch.
13 Rockford, both Illinois.
Rep. Hemphill, who is concerned
about ch. 10 Columbia, S.C., called the
letter "a fine statement" and said it
showed "absolute good faith" on the
part of the commission. But before
endorsing the proposal, he said, he
wants to be sure the courts will not
overrule the commission and require
it to proceed with the deintermixture
proceedings. He is also desirous of investigating the possibility of writing the
moratorium into law in a manner that
would not deny the commission any
flexibility, and of obtaining a definite
length of time the moratorium would
run.
Rep. Sibal approved the proposal
wholeheartedly. He said the letter
showed the commission's attitude to be
"very cooperative and helpful." The
moratorium offer, he said, contains
"about all we can reasonably expect."
Rep. Sibal has a direct interest in the
matter because of the deintermixture
proceeding involving ch. 3 in Hartford,
Conn.
Rep. Thomson, concerned about ch.
3 Madison, was more cautious. He said
he still prefers a statutory ban, "but the
letter might alter that position." It
provides
basis its
for deintermixture
hope that the
FCC
will "some
slow down
proceedings" and take "a more realistic" approach to the problem, he said.
Springer Unimpressed ■ One House
Commerce Committee member unmoved by the FCC offer was Rep. William Springer (R-Ill.) He said it does
not bind the commission to observe a
moratorium and that consequently,
Congress should include a deintermixture ban in any all-channel bill it
passes.
One official of the Association of
Maximum Service Telecasters, which
has led the fight against deintermixture,
takes the same position as Rep. Springer. The FCC "wants to eat its cake
and have it, too," he said.
Nor are uhf broadcasters, who are
on the other extreme of the deintermixture controversy, happy about the
FCC offer. William L. Putnam, president of the all-uhf Committee for Competitive Television, said the all-channel
set is no substitute for deintermixture
as a means of helping uhf broadcasting.
Mr. Putnam, who is president
of WWLP Springfield, Mass., predicted that the bill, if enacted, would
become entangled in court proceedings
that would drag on for years. And
during that time, he said many uhf stations will go dark.
54 (GOVERNMENT!

SYRACUSE
Nine

v applicants

MERGER

IN

to give plan to FCC

WORKS

this week;

way cleared for like agreements in two other cities
A third vhf station in Syracuse, N.Y.,
its application for Rochester to concentrate on Syracuse.
neared reality last week as nine of ten
Ch.
9
Inc. ■ Earlier this month, Syraapplicants for ch. 9 there agreed on a
cuse
applicants
Onondaga Broadcasting
plan for interim operation pending a
Inc.,
WAGE
Inc.,
Six Nations Tv Corp.
final FCC grant.
and
George
P.
Hollingbery
had filed
The interim agreement will be filed
the Ch. 9 Syracuse Inc. interim prowith the commission this week as an
posal. Also pending was Valley Inamendment to the application of Ch. 9
terim Tv Inc., filed by W. R. G. Baker
Syracuse Inc., an earlier proposal by
Radio & casting
Tv Corp.Corp. and Salt City Broadfour of the applicants. An FCC spokesman said the agency would act "speedValley Interim applicants have joined
ily" on the proposal as soon as it can
the Ch. 9 Syracuse Inc. application and
determine that all the requirements
will withdraw their separate proposal.
have been met for a temporary grant.
Also signing the new interim applicaAlso last week, the commission took
tion were Veterans Broadcasting Co.,
a step which it hopes will encourage
Syracuse Civic Tv Assn. and Ivy Broadcompeting applicants for ch. 13 Rochcasting Co. The tenth ch. 9 applicant,
ester, N. Y., and for ch. 13 Grand
Syracuse Tv Inc., has not signed the
Rapids, Mich., to reach agreement for
interim proposal but reportedly will not
temporary station in those two cities.
oppose the operation.
With such operations in mind, the FCC
Dismissed by the FCC last week were
the following individual requests by
dismissed petitions by individual applicants in all three cities for temporary
competing applicants in the three cities
permits to operate pending a final defor interim operation: Grand Rapids —
cision.
Grand Broadcasting Co., West MichiWhen the commission put a third
gan Telecasters Inc., MKO Broadcastvhf channel into each of the three cities
ing Corp., Major Tv Co. and Peninsular
last summer it said that it would enBroadcasting Co.; Rochester — Flower
courage joint plans by applicants for
City Tv Corp., Genesee Valley Tv Co.,
interim operations while the expected
Rochester Area Educational Tv Assn.,
comparative hearings were being held.
Star Tv Inc., Community Broadcasting
Until the Syracuse agreement last week,
Inc., Ivy, Main Broadcasting Inc., Fedhowever, no acceptable plan had been
eral Broadcasting Systems Inc., Citizens
Tv Corp., Rochester Broadcasting Corp.
proposed in any of the cities. In fact,
no two applicants in either Rochester
and Rochester Telecasters Inc.; Syraor Grand Rapids have as yet submitted
cuse— all applicants except Salt City
and Hollingbery.
a joint plan for FCC approval.
With the dismissal of Ivy Broadcasting Co. last week, there now are 10
applicants for ch. 13 Rochester and
six for Grand Rapids. Ivy also is an
applicant for ch. 9 Syracuse and, following questions raised by a SyracuseRochester overlap problem, withdrew
Senate

unit

STEWART

ASKED

okays
TO

SEE

JFK

The Syracuse ch. 9 comparative hearing is to begin today (Monday) in
Washington before Hearing Examiner
David Kraushaar. Examiner Forest \L.
McClenning last week postponed the
start of the Grand Rapids hearing from
May 7 to May 21.
spectrum

IF MILITARY

The nomination of Dr. Irvin Stewart, former FCC member and former
president of the U. of West Virginia,
to be White House director of telecommunications management, was approved unanimously by the Senate
Commerce Committee last week within
hours after the committee had heard Dr.
Stewart and showered him with compliments on his attainments and integrity.
Dr. Stewart's nomination was scheduled to go to the full Senate later the
same week. Confirmation seemed assured.
President Kennedy nominated Dr.
Stewart for the $20,000 a year tele-

boss

IS HOARDING

choice
VHFS

communications post late last month.
The Senate confirmation is to be assistdirector of the Office of Emergency
Planning, also an Executive Department post (Broadcasting, March 5).
Upon confirmation, the President will
appoint him telecommunications management chief.
Pastore Plea ■ Sen. John O. Pastore
(D-R.I.), chairman of the communications subcommittee, asked Dr. Stewart
to try to find out definitely whether the
government might ever relinquish vhf
frequencies for television. "We have
tried
and tried
to resolve
this problem,"
the Rhode
Island
Democrat
said. He
BROADCASTING, March 26, 1962
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fessor of government at the Morgantown university.
Dr. Stewart furnished a list of his
securities holdings which was not questioned by any Senator. Among the 19
stocks and debentures held by the nominee is 100 shares of Westinghouse,
bought in 1953 at $22.50 per share.
This is the only stock involving a broadcast licensee.
New

Post ■ The telecommunications

position was created Feb. 16 by an executive order which authorizes the telecommunications director to assign radio
frequencies to government agencies and
to coordinate all telecommunications
activities within the Executive Department.

Spectrum boss nominee Stewart
Will the Pentagon hatch any vhf frequencies for tv?
said he hopes the government may find
a way so television "can indeed be a
nationwide and competitive system."
Sen. Pastore expressed his opinion
that the military services may be
hoarding frequencies, a viewpoint
echoed by Sen. Vance Hartke (D-Ind.),
who asked Dr. Stewart's views on government reservation of blocs of frequencies not now used or planned for use.
Dr. Stewart said he hopes to get the
information required to make a judgment. He said he wants to be sure
spectrum policies followed by government agencies are understood and
authorized at the highest levels in each
agency.
"Some are, I think," he added, "the
actions of subordinates."
Arm of Congress ■ Dr. Stewart
agreed with the committee chairman,
Sen. Warren G. Magnuson (D-Wash.),
that the FCC is an arm of Congress
and not of the executive branch. The
nominee emphasized throughout the
one-hour testimony that he expects to
cooperate with the FCC and has been
assured the commissioners will cooperate with him. He repeated this emphasis when he enunciated his understanding that the President should administer and allocate government frequencies and the FCC non-government radio spectrum usage. "This new post,"
he added, "in no way will infringe on
the FCC's jurisdiction." The spectrum,
he said, is indivisible, and cooperation
must be the rule between the FCC and
the White House. He also pledged his
cooperation with Congress.
Dr. Stewart also said he:
■ Believes agreements with other governments should be made by the U.S.,
not by private companies.
■ Expects to determine what portions
of the spectrum the military services
56 (GOVERNMENT)

and the Central Intelligence Agency are
using and why.
■ Upholds the policy that telecommunications inthe U.S. is "essentially"
a job for private industry.
■ Believes that in the administration
of the radio spectrum, the U.S. has not
kept pace with technological advances.
Both West Virginia senators and his
congressman appeared in support of
Dr. Stewart's nomination. For the last
four years, Dr. Stewart has been pro-

COMPROMISE
Kennedy

says White

ON
House

Dr. Stewart, a native of Texas, held
various professorial posts at the U. of
Texas and served as president of U. of
West Virginia from 1946 to 1958. His
first government job was with the
treaty division of the State Dept. From
1934 to 1937 he was a member of the
FCC; in 1937 he was named director
of the Commission on Scientfic Research. While president of the U. of
West Virginia, Dr. Stewart headed the
Communications Policy Board which
recommended telecommunications policy to President Truman. He also served
on the Special Advisory Committee on
Telecommunications under President
Eisenhower.

JFK,

KERR

BILLS?

will give, but not on ownership

The administration and Congress appeared to be moving toward a compromise last week on legislation to create
a corporation that would operate the
U. S. portion of a communications satellite corporation.
Attorney Gen. Robert Kennedy, testifying before the House Commerce
Committee, indicated the administration would yield on a number of points
in its bill (HR 10115), but not on its
key provision to permit the general public to purchase stock in the corporation.
He said limiting ownership to international carriers, as proposed in rival
legislation introduced by Sen. Robert S.
Kerr (D-Okla.), could lead to domination of the system by AT&T. In addition, he said, the American public has
spent $175 million in space communications research, and has thereby earned
the right to invest directly in the satellite corporation.
The administration proposal for
broad-based public ownership received
support also last week from Brig. Gen.
David Sarnoff, board chairman of RCA.
Although he didn't specifically endorse
any bill, he said he would have "no
objection" to public participation.

He said since RCA sells its stock to
the public, he would not be justified in
advocating a satellite corporation that
would limit its stock to a select few.
He also said he did not believe the
common carriers could raise the necessary capital without selling stock to the
public. Estimates of financing needs
have ranged from $150 million to $1
billion. Gen. Sarnoff also said RCA
would invest in the corporation, but he
did not specify any amount.
James E. Webb, Administrator of
the National Aeronautics and Space
Administration, who also testified in
favor of the Administration bill, urged
prompt congressional action on establishing asatellite corporation.
The U. S., he said, has an opportunity to provide leadership in developing a system for transmitting telephone,
telegraph and television signals around
the world. But to meet this opportunity, he said, "we must provide without
delay for the organization and financswiftly.
ing" needed for planning to go forward
Limited Ownership Favored ■ In
four weeks of hearings before the Senate Space and House Commerce ComBROADCASTING, March 26, 1962
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"In the food business, advertising must pay off
right away. Thorofare has sponsored full-length
TV feature movies for the last nine years. In that
time, our sales volume has tripled. We are continuing to place more television advertising than
any food chain in this area. It helps give us the
sales results we're looking for."

Mr. L. B. Smith, Jr., President
Thorofare Markets, Inc.
A food chain owner is a hard-headed spender. Why is
Pittsburgh's most dynamic, talked-about grocery chain
putting its money on TAE-time? Take TAE and see!
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National Representatives

live.

Rep. Oren Harris (D-Ark.) (left), chats with Attorney Gen.
Robert Kennedy prior to latter's testimony before House
Commerce Committee on administration's satellite communications bill.
mittees, Mr. Kennedy and Gen. Sarnoff were the only witnesses advocating
public ownership to receive deferential
treatment. Others supporting the administration viewpoint have been subjected to critical and sometimes hostile
questioning. The majority of both committees appears overwhelmingly in favor of the limited-ownership proposal
advanced by Sen. Kerr and supported
by the FCC, as well as AT&T and other
carriers.
But the Space Committee, which is
headed by Sen. Kerr, was reported last
week to be moving closer to the administration position on the ownership
question. There have been numerous,
and conflicting, versions of a compromise being worked out. Various Capitol Hill sources, however, indicate that
the committee will approve a bill providing for some form of public participation.
The administration bill provides for
two classes of stock. Class A would be
purchased by anyone at $1,000 a share
and would pay dividends and carry vot-

Brig. Gen. David Sarnoff (left), board chairman of RCA,
and James E. Webb, administrator of the National Aeronautics and Space Administration, testified at Wednesday's session of House Commerce Committee.

ing rights. Class B would be limited to
common carriers, which would include
their investment in their rate bases.
One Class of Stock ■ One suggested
compromise would provide for only one
class of stock, which would be divided
between the public and the carriers.
Rep. Oren Harris (D-Ark.), chairman
of the House Commerce Committee,
has advanced this proposal several
times during the hearings.
Mr. Kennedy indicated the administration might accept this idea, provided
the split was 50-50. Rep. Harris had
suggested a 60% -40% break, with the
carriers permitted to buy the larger
amount.
The attorney general also said the
administration would accept a number
of other changes in its bill, including
a lesser role for the State Dept. than
envisioned in the bill, and an offering
stock price of $100 instead of $1,000.
But he was adamant in insisting on
public participation. The administration's aim, he said, is to create a corporation that would develop space com-

FCC and Minow to light up 'wasteland'
An added attraction will be a 4x8
The FCC has acquired a due bill
ft. map which depicts in colored
— a free public-service exhibit at
the NAB Chicago convention April
lights what could happen if tv sta1-4.
tions were operating on all allocations. The map was made for the
A booth (34W) in the West Exchairman's
congressional pleas for
hibition Hall of the Conrad Hilton
all-channel sets and has different colwill house the Commission's disored lights for type of station. There
play. The exhibit will feature a 13are lights for unused uhf allocations.
foot model of the antenna used in
Plans for the chairman to make a
the New York City experimental uhf
recorded announcement automaticalbroadcasts.
ly triggering the lights were shelved.
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munications swiftly, provide global coverage, and foster competition among
equipment manufacturers.
"The communications industry," he
said, "is particularly susceptible to domination by one company — AT&T — and
this possibility could extend to this proposed corporation. I am not impugning the motives of AT&T but pointing
to Even
an objective
with thefact."
safeguards in the bill,
he said,
financial
ably
we open

AT&T, "through its superior
resources," will almost inevitdominate the corporation "unless
[it] to investment by the gen-

Although
eral public." the Senate Space and
House Commerce Committee have concluded their hearings on the issue, more
sessions are coming up. Sen. Estes
Kefauver (D-Tenn.), chairman of the
Senate Antitrust Subcommittee, announced he will begin hearings March
29 on the "antitrust monopoly problems" involved in the various communications satellite bills. Still to be announced are hearings by the Senate
Commerce Committee.
Etv by line to schools
Legislation has been introduced in
the House of Representatives that
would enable the Rural Electrification
Administration to help bring educational television to rural schools.
The bill (HR 10708) was introduced
by Rep. W. R. Poage (D-Tex.) with
the backing of the National Telephone
Cooperative Assn. It would authorize
the REA to lend money to telephone
cooperatives for facilities to transmit
etv programs by wire to schools in
their areas.
BROADCASTING, March 26, 1962

ACTION...

...live

mw;

■ \ : 1

and

< vh&±

direct.

i

That's

^oe

asscx:^;

%T
San
KTVU.
HI I Id

Francisco's
Francisco

'^n
ft*

basketball,

on

ice

iy "re aSS
KTVU.

kind

of

hocke1

live and
direct
Dorisors
km

direct

action...

immediate

buying

syndicated

shows,

action
Top

ii|§i§i§j|jp

'60

movies,

programs,

post

children's

local

productions.

:h

and

go,

In

*

. ?

f

4

410

Baseball's great center fielder, S. F. Giant Willie Mays, displays
his ease and grace in robbing another batter of a sure hit. San Francisco Examiner photographs by Charlie Doherty.
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The All-Industry Television Station
Music License Committee was reported
last Thursday to have voted down the
incendiary proposal to trade broadcast
ownership of BMI for a 17% reduction
in ASCAP's tv music rates.
The report came from well-placed
sources, but committee members refused to confirm or deny it. They reportedly wanted to communicate their
decision to U. S. Judge Sylvester J.
Ryan, in whose court the proposal originated, before announcing it generally.
The decision was said to have been
reached at the end of an all-day session
marked by tension and occasional emotional outbursts. The proposal had been
recommended to the committee by its
counsel after the plan was developed
in hearings before Judge Ryan as a
possible settlement of the committee's
rate-making suit against ASCAP.
Even before the Thursday meeting,
sessions attended by committee leaders,
NAB Chairman Clair McCollough of
the Steinman Stations, NAB President
LeRoy Collins and leaders of BMI
touched off speculation that committee
rejection of the proposal was a foregone conclusion and that Judge Ryan
would be asked, presumably, to proOLORCAST

i NG

Here are the next 10 days of network color
shows (all times are EST).
NBC-TV:
March 26-30, April 2-5 (6-6:30 a.m.) Continental Classroom, probability and statistics.
March 26-30, April 2-5 (6:30-7 a.m.) Contimental Classroom, American government.
March 26-30, April 2-5 (10:30-11 a.m.) Play
Your Hunch, part.
March 26-30, April 2-5 (11-11:30 a.m.) The
Price Is Right, part.
March 26-30, April 2-5 (12-12:30 p.m.) Your
First Impression, part.
March 26-30 (11:15 p.m.-l a.m.) Jack Paar
Show, part.
March 26, April 2 (8:30-9 p.m.) The Price
Is Right, P. Lorillard through Lennen & Newell; American Home Products through Ted
Bates.
March 27, April 3 (7:30-8:30 p.m.) Laramie,
part.
March 28, April 4 (9-10 p.m.) Perry Como's
Kraft Music Hall, Kraft through J. Walter
Thompson.
March 28, April 4 (10-10:30 p.m.) Bob
Newhart Show, Sealtest through N. W. Ayer;
Beech-Nut through Young & Rubicam.
March 28, April 4 (10:30-11 p.m.) David

50

for

PROGRAMMING

ASCAP

rate

cut

refused

GROUP
VOWS
SILENCE ABOUT
ALL-DAY
MEET
ceed with the rate case.
as those for ASCAP, became known).
The committee, which is headed by
The proposal has been the subject of
Hamilton Shea of WSVA-TV Harrisonmounting controversy ever since it
emerged into public view after a March
burg, Va., filed the suit last fall after
5 court session in which counsel for
negotiations with ASCAP failed to proboth sides agreed to recommend it to
duce agreement on new tv station licenses for the use of ASCAP music.
their clients. ASCAP has long sought
to divorce BMI, its chief competitor,
Acting under a consent decree governing ASCAP, the committee asked the
from broadcast ownership. BMI supcourt — the U. S. Southern District
porters in the current argument conCourt in New York — to establish reatend the plan would wreck BMI and return ASCAP to the monopoly position
sonable fees. The old licenses expired
it
held
before broadcasters formed
Dec. 31, 1961, but were continued in
BMI 20 years ago as a hedge against
effect pending outcome of the suit.
exorbitant ASCAP demands.
Convention Topic ■ The scant reports that leaked through the commitThe Tv Committee's radio countertee's silence made clear that the ASCAP
part, not previously involved in the
negotiations would still be a highlight
current controversy, joined it last week
of the NAB convention April 1-4.
with a sharp protest. The All-Industry
Mr. Shea had planned to report on
Radio Music License Committee, headed by Robert T. Mason of WMRN
his committee's activities during the
convention and insiders said after last
Marion, Ohio, dispatched a telegram
to Mr. Shea questioning the legality of
Thursday's session that he would do so.
This report is slated during the conthe proposed settlement. The telegram
noted that radio as well as tv stations
vention's tv session on April 3. The
report will be directed to the 300-plus
own BMI stock and might be "substantv stations which are committee subtially adversely affected by the proscribers (there were 369 a few weeks
ago but some resigned when the details
Abandon Original Plan ■ In addition
of the proposed settlement, recomto divestiture of BMI from broadcast
mended by committee lawyers as well
ownership and control in return for a
17% reduction in tv rates for the use
of broadcast music, the proposed
settlement would continue existing
posal."license provisions in effect. This
ASCAP
Brinkley's Journal, Douglas Fir Plywood Assn.
according
to counsel for both sides,
through Cunningham & Walsh; Mead-Johnson
would mean that if the proposal were
through Kenyon & Eckhardt.
March 29, (10-11 p.m.) Sing Along With
accepted the committee's original deMitch, Ballantine through William Esty;
mands for at-the-source clearance of
Buick through Burnett; R. J. Reynolds
rights
to
music used in future syndithrough Esty.
cated films and motion pictures would
March 29 (7:30-8:30 p.m.) U. S. #1:
be abandoned. In addition the plan
American Profile, Savings & Loan Foundation
envisioned
10-year licenses as opposed
through McCann-Erickson.
to
the
five-year
term covered by those
March 30 (9:30-10:30 p.m.) Bell Telephone
that expired last Dec. 31.
Hour, AT&T through N. W. Ayer.
March 31 (7:30-8:30 p.m.) Tales of Wells
Fargo, American Tobacco through Sullivan,
Stauffer, Colwell & Bayles, and part.
March 31 (9:30-10 a.m.) Pip The Piper
General Mills through Dancer-FitzgeraldSample.
March 31 (10-10:30 a.m.) Shari Lewis
Show, Nabisco through Kenyon & Eckhardt.
March 31 (10:30-11 a.m. King Leonardo
and His Short Subjects, General Mills
through Dancer-Fitzgerald-Sample.
co-op.
March 31 (6-6:30 p.m.) Meet the Press,
April 1 World
(7:30-8:30
p.m.)
Wonderful
of Color,
RCAWalt
and Disney's
Eastman
Kodak through J. Walter Thompson.
April 1 (4:30-5 p.m. Patterns in Music,
April 2-4 (11:15 p.m.-l a.m.) Tonight, part.

Thursday's executive session of the
Tv Committee, which occupied most of
the afternoon, followed a morning session in which the committee met with
BMI Chairman Sydney M. Kaye, President Carl Haverlin and other top executives of BMI.
Two days earlier Mr. Shea and some
of his committeemen were joined by
Gov. Collins, Mr. McCollough, and
several members of the NAB executive
staff to hear the BMI executives pretheir arguments for keeping BMI's
statussentunchanged.
Details of this session also were not
officially divulged, but they reportedly
included a lengthy presentation on the
BROADCASTING, March 26, 1962
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CENTER

America's leading retailers have selected WPEN

to

broadcast from America's largest enclosed mall shopping center, just across the river in New Jersey. These
leading retailers selected WPEN

because

it is

Philadelphia's leading personality station.

W

P

Represented
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importance BMI has attained in the
music world. Presumably this centered
on details released only a few days
earlier showing that, by BMI computations, BMI rivals ASCAP as a source
of both radio and tv music and dominates ASCAP in the phonograph records field (Broadcasting, March 19).

the proposed settlement two weeks ago
— on condition that the broadcasters
also approve it.

Dwight Martin of WAFB-TV Baton
Rouge, a veteran of prior ASCAP
negotiations as well as a member of
the BMI board, was reported to have
joined Messrs. Kaye, Haverlin, BMI
Vice President Robert Burton and other
BMI authorities in urging the group not

Mr. Dannett's telegram, as released by
Radio Committee Chairman Mason asserted:

Last week's round of meetings started Sunday
a session of the BMI
n."
posed actiowith
Board at which it was unanimously
agreed that BMI should make every
effort to convince the All-Industry Tv
Group — if it wasn't convinced already
— that the proposed settlement should
be rejected.
Among the BMI board members at
this session were Chairman Sydney M.

"This telegram is sent on behalf of
All-Industry Radio Music License
Committee of which Robert T. Mason
is chairman. Trade papers refer to a
proposal under which ASCAP will reduce fees to television stations conditioned, among other things, upon the
disposal of all stock of BMI owned by
radio and television stations.

Kaye,ers;attorney
and Haverlin;
one of BMI's
foundPresident Carl
Mr. Martin;
John F. Patt, Goodwill Stations; Paul
W. Morency, WTIC-AM-TV Hartford;
William Regan, RKO General; J. Leonard Reinsch, Cox stations; G. Richard
Shafto, WIS-AM-TV Columbia, S. C;
Robert Reynolds, Gene Autry stations;
Merrill Lindsay, WSOY Decatur, 111.;

to threaten the existence of ASCAP*s
only major rival by approving the court
settlement proposal.
Although ASCAP and BMI are running nip and tuck for dominance as
music sources generally, ASCAP's revenues— predominantly from fees from
broadcasters — exceed BMFs by more
than two and a half to one. ASCAP's
total income last year was about $33.1
million compared to BMI's approximately $12.7 million.
Long Battle ■ ASCAP, which has
conducted a running fight against BMI
for most of BMI's 20 years, approved

The All-Industry
Radio Committee's
challenge
to the proposed
method of
settling the tv-ASCAP rate case was
sent to Mr. Shea last Monday by Emanuel Dannett, counsel to the radio group.

"The proposal under consideration
would grant a special benefit to television stations by way of a substantial
reduction in ASCAP television fees
without taking into consideration radio
stations which are also the owners of
stock in BMI and which may be substantially adversely affected by the proposal. Under the circumstances we seriously question the legality of the proTHE

The

ABC-TV

MOORE,

BARNATHAN

bus
PROMOTED

Oliver Treyz, who has run ABC-TV
for more than five years, was summarily replaced last week. His replacement, as announced by AB-PT President Leonard H. Goldenson, is Thomas
W. Moore, ABC-TV's programming
vice president since 1958 and now vice

MOVES

to

refinancing

to cost $4 million
Desilu Productions Inc., Hollywood,

TO

let
RECOVER

president in charge of the network.
Mr. Treyz also was vice president in
charge until February 1958 when he
was elected president of the network.
Mr. Goldenson in his March 20 announcement said the company plans to
utilize Mr. Treyz's services in "other
areas than broadcasting." However,
Mr. Treyz is not expected to remain
with AB-PT.
Just behind this announcement, Mr.
Moore moved Julius Barnathan to a

of ABC's newly-formed tv station unit
(Broadcasting, Jan. 15), becomes vice
president and general manager of the
network.
Effective Immediately ■ The possible
ouster of Mr. Treyz had been speculated on for some time but the immedi-
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Desilu

plans to spend $4 million for refinancing over 20 years the company
said last week upon making a busi-

key supporting role. Mr. Barnathan,
elected only last January as president

Mr. Barnathan

Syracuse.

MEDIA

stops
IN

E. R. Vadeboncoeur, WSYR-AM-TV

acy of Mr. Goldenson's decision came
as a surprise. Mr. Treyz, it's understood, was on the West Coast when the
decision to replace him reached the
point of action. The former ABC-TV
president reportedly was informed of
it by Mr. Goldenson upon his return
to New York on the night of March 19.
The ABC-TV move ended weeks of
rumor that an executive outside broad-

Treyz

off

MOMENTUM

casting or advertising would replace Mr.
Treyz. One story that had gained credence was an "impending shift" to
ABC-TV of Sylvester L. (Pat) Weaver
Jr., one-time NBC-TV board chairman,
and now an agency executive (McCannErickson). This report, however, had
been denied by both Mr. Goldenson
and Mr. Weaver.
After his Treyz-Moore announcement, Mr. Goldenson issued a formal
statement that AB-PT selected Mr.
Moore to head the network "because
we think he is the best man for the job.
No other person was considered to run
the network.
"ABC never approached Pat Weaver
for the post; he never approached us.
We have a high regard for Mr. Weaver
but we have no plans to bring him to
ABC in the future."
Programming Post ■ It's expected
ABC-TV soon will pick a successor to
Mr. Moore in the programming post.
There are three executives in the program department who rank about
equally: Giraud Chester, vice president
in charge of daytime programming;
Theodore H. Fetter, vice president and
program director, and Daniel Melnick,
vice president in charge of program deBROADCASTING, March 26, 1962

ness report for the nine months ended
Jan. 27.
Desilu's gross income was $1 1,937,730 and its net $293,416 or 25 cents
per common share on 1,155,940 shares.
For the nine-month period last year,
gross income was $14,432,798 and net
$264,949, or 23 cents per share based
on the same number.
Desi Arnaz, president, said the refinancing would strengthen Desilu's finances and provide working capital for
expansion.
Desilu Sales Inc., a subsidiary which
distributes Desilu's filmed inventory,
reported its gross income exceeded
$500,000 the first month of operation.
Mr. Arnaz said anticipated profits from
these sales are not included in the ninemonth report.
Desilu for the 1962-63 television
season plans a half-hour comedy series starring Lucille Ball, tentatively
scheduled on CBS-TV for Monday
nights, starting in October. The Untouchables, on ABC-TV the past three
years, has, has been renewed for a 50week schedule, and ABC-TV holds an
option for it and for star Robert Stack's
services for 1963-64.

velopment for the network.
Although there is no indication an
appointment will come from within the
program department, these three are
ranking contenders for the post.
By the morning after Mr. Treyz was
informed of his replacement, ABC-TV
executives including Mr. Moore, Mr.
Barnathan, and Edgar Scherick, vice
president in charge of sales, made the
rounds of major advertising agencies in

Four

Star's

earnings

up

9% in last half of '61
Four Star Television last week reported net income after taxes of $367,471 for the first half of the current
fiscal year ended Dec. 30, 1961, or a
9% increase over $336,487 in the like
period a year before. Earnings per
share were 60 cents, based on 611,250
common shares outstanding, compared
to 55 cents in the previous period.
Four Star's gross income was at $9,939,751 as against $11,678,174 in the
previous comparable six-month period.
Tv film rentals went down from $11,440,231 in the second half of 1960 to
$9,777,762 in the last six months of
1961. Rentals and fees for studio facilities and personnel were down from
$122,734 to $64,876. Film-cost amortization expenses were down from a
little over $9 million in the 1960 period
to more than $7.3 million in 1961.
Four Star shows currently on network television include The Dick
Powell Show and Robert Taylor's Detectives on NBC-TV; Target: The Corrupters and The Rifleman on ABC-TV;
The Gertrude Berg Show on CBS-TV,

and a renewal of The Law and Mr.
Jones on ABC-TV for the balance of
the season. The firm has "sold" three
new half-hour series and one new hour
series for network telecast in the 196263 season.

'Corrupters' gets suit
for ABC and Four Star
ABC and Four Star Television were
named defendants in a $12-million
legal action instituted last week by
Space Age Materials Corp., Woodside,
N.Y. The plaintiff, manufacturer of
high-temperature materials for nuclear
and missile uses, and of electronic components, claims it sustained damages as
a result of ABC-TV's March 9 program
in the Target: The Corruptors series
(Fri. 10-11 p.m.) produced by Four
Star.
The defamation law suit charges that
the show referred to a corporation
named "Space Age Exploration Corp.,"
which was involved in a new stock
issue which proved to be worthless as
the story unfolded. The suit claims
that following the telecast, principals of
Space
Materials "were
besiegedwho
by
excitedAge
stockholders
and others
confused the similarity in the names."

ABC-TV currently lags far behind
CBS-TV and NBC-TV in the sale to

Treyz defended a decision he said he
made to carry a violent, hour episode

advertisers of next season's prime-time
schedule and as a consequence is behind with its new programming.

of Bus Stop that portrayed teenage
singer Fabian as a sexually-psychotic
delinquent. The episode was declined

The difficulties met by Mr. Treyz apparently reached a climax in Washington this year. Before the Senate's Juvenile Delinquency
Subcommittee
Mr.

by the series' advertisers and
two dozen affiliates. At the
quiry into network practices,
indicated he made a mistake

more than
FCC's inMr. Treyz
in permit-

New York explaining the move. It's
reported that agencies who asked why
Mr. Treyz was replaced were told that
ABC-TV is trying to strengthen its organization and that in recent months
Mr. Treyz has had difficulty working
"in an organizational way."
There's no explanation from ABC
authorities but observers interpreted
this to mean that Mr. Treyz had been
tending to operate with a lone hand.
Loss in Momentum ■ ABC-TV is
generally thought to have achieved its
peak performance — in both program
popularity and increased billings — under Mr. Treyz's leadership. But it's
also obvious that a loss in the momentum that had been gained by ABC-TV,
after years of being regarded as tv's
"third network," came in the current
season. Although the network's 196162 nighttime schedule cannot be dismissed, itremains that ABC-TV's competitors aren't upset. In fact, both CBSTV and NBC-TV appeared to gain
strength this season and ABC-TV didn't.
BROADCASTING, March 26, 1962

Messrs. Treyz (left) and Moore
One replaced the other on short notice last week
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WHO

HAVE

Here is a new kind of program

HAD

service that is so

complete, so imaginative, so exciting, it will banish every one of your programming headaches-

IT!

has scooped up the finest programming and technical talent, and has created, produced and sold
a total of 20,000 program features to some 300

give you a tight, talk-provoking operation you'll
be proud of —and it'll cost you less and make more
money for you than your present set-up ! Are we
promising you the moon? No, we are promising
you the Men from Mars and their new creation

radio stations. Among the Mars clients are station groups that have never bought program-

. . . the most exciting concept in radio programming today . . . DEMAND
RADIO !

Q. Now, you've made some pretty strong
claims and promises. I have some specific questions . . .

Q
A.

What

is DEMAND

RADIO?

A.

DEMAND
RADIO is a total program service that gives a new sound, a unity, a direction to

your entire broadcast schedule! Everything —
music, news, features, community events — is
given a production quality, a pacing, an excitement your competitors could never duplicate.
Q

Will I have my

own

identification?

A. You'll gain more identification than you
ever dreamed possible! DEMAND
RADIO is
custom

produced

ming from anyone

for your station, for your com-

munity. It'll sound as if you had a massive staff
of top announcers, technicians and creative

Fine ! Come

else!

see us at the N.A.B.

Conven-

tion. We'll demonstrate DEMAND
RADIO to
you, introduce you to satisfied clients, back up
every statement

we've

made

above, and

more.

Q. Just one more question now. Is DEMAND
RADIO exclusive in my area?
A. That's right. Exclusively yours — or, we
must add, exclusively one of your competitors,
depending on whom we sign up. So please make
Suite 1419A at the Conrad Hilton one of your
first stops.

Or here's a better idea: Call or write to Stan

writer-producers living at your station. Yet your
own staff problems will be reduced to a minimum.

Kaplan at Mars right now and he'll make a special appointment for you at the convention, or,

Q. Okay, but what about music— can I really
build up my ratings, hold a good share of the

if you're not planning to attend, he'll come
you at your office. Your tieline to Mars is 327-2700, |
Stamford, Conn.

market, get some attention from national advertisers—without playing Top Forty?
A.

YES.

(That's an important
RADIO story.)

Q.
It seems to me
from Mars . . .
A.

We

MARS

part of the DEMAND

I've heard

about

the Men

should hope so ! In just one year, Mars

BROADCASTING,

INC.

see

Whatever you do — don't miss
out on DEMAND
RADIO. It's
going to be solving a lot of
programming problems for a
lot of station owners, and
we're sure you'll want
the full story.

to get

See you soon

575

Hope

Street,
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Stamford,

Conn.
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ting the telecast.
Mr. Moore said all ABC-TV divisions
will report to Mr. Barnathan who in
turn will report to him. He cited Mr.
Barnathan's experience in affiliate relations, research and other fields and
noted that his "contrihutions" had been
a major factor in the network's growth.
A proxy statement, circulated a year
ago in advance of AB-PT's annual
meeting last May, reported Mr. Treyz
was paid a yearly salary of $98,000.
Mr. Treyz, in addition to his presidency
of the network, was vice president of
the ABC division of AB-PT.
CHICAGO

APPRAISAL

Broadcasters
problems

explain tv.

to civic groups

What's the best way to pressure a tv
station into putting on a program you
favor or dropping one you find offensive? Should you complain to the station, to the sponsor or to the FCC?
Are group protests more effective than
individual complaints?
These were typical questions asked
by members of the Illinois Commission
on Children and some 75 other educational, welfare and civic organizations
in group discussions with broadcasting
executives in Chicago last Tuesday.
About 200 people participated in the
all-day conference on "Broadcasting in
the Public Interest."
A feedback from the FCC inquiry
being conducted in Chicago last week
was apparent from the tenor of the
questions asked of the broadcasters who
participated. They included: Clark
George, WBBM-AM-TV Chicago; Ward
Quaal, WGN-AM-TV Chicago; Chalmers Marquis, educational WTTW (TV)
there, and Edward Stanley, NBC public
affairs director. All discussed questions
directly linked with the Chicago tv hearing testimony.

"Don't write the federal government,
write me," Mr. Quaal told one youth
conference group. Both he and Mr.
George emphasized that civic and educational organizations should tell stations what programs they like and which
they don't. He suggested they write the
sponsor, too, when they appreciate a
program.
Mr. George said programming to fulfill all needs is difficult because of the
"variety of publics" a metropolitan station must serve. He said WBBM-TV
meets monthly with educational and
civic groups.
Louis Hausman, director of the Television Information Office, explained to
one seminar group that some broadcasters are wary of local advisory
boards because the members might be
irate if the station rejects their impractical ideas. Mr. Hausman also opposed
group pressure campaigns because they
66 (THE MEDIA)

might keep shows from going on the
air before viewers got a chance to judge
for themselves.
Violence Issue ■ A good deal of discussion among the seminar groups was
about violence and its possible effect on
children. The prevailing sentiment
seemed to favor parental over the
government control. Programs to be
beamed at adults only should be clearly
labeled, the groups agreed.
The group in which Robert D.
Swezey, NAB Code director, participated urged that the industry do more
to publicize the work of the NAB codes.
Mr. Swezey said a code film produced
by TIO is available to tv stations and
community organizations on request.
The group in which Herbert H.
Neuer of American Federation of Television and Radio Artists took part voted
almost unanimously to ask the FCC to
hold hearings in all large cities at
license renewal time for tv stations.
However, some participants in other
discussion groups expressed fear the
FCC is tending toward censorship and
is setting undesirable precedents for
FM

BROADCASTERS

Rabell proposes New York sales
Fm broadcasters will have two days
of programming as the National Assn.
of Fm Broadcasters opens its annual
convention in Chicago (see convention preview, page 75) Saturday,
March 3 1 . The first day will be strictly
an NAFMB affair but the two Sunday
sessions — NAFMB in the morning and
NAB-NAFMB jointly in the afternoon
— will make up what NAB has designated as FM Day (Broadcasting,
March 19).
Fred Rabell, KITT (FM) San Diego,
retiring NAFMB president, proposed in
a final message sent last week to members that a New York sales and promotion office be formed. "This is a
'must' for next year," he said. He
praised the work of Edward F. Kenehan, Washington attorney who served
as executive secretary during the year.
Mr. Rabell has been elected as fm
director-at-large on the NAB board of
directors. His term starts with the
NAB convention.
The NAFMB
convention begins
formally March
31 at 9:30 a.m.
with the annual
business meeting
and election of
officers. It is open
to members only.
After a board
luncheon, a series
Mr. Rabell
of
afternoon
inars
will be semheld
for fm broadcasters and others interested in the medium.
Will Collier

"less capable FCCs of the future."
How Radio-Tv Work ■ The morning
general session included lectures on the
broadcasting function and how it is regulated by the industry, the government
and the viewers. Mr. Hausman emphasized the difficulty in pleasing all tastes.
Mr. Swezey said broadcasting must develop qualitative as well as quantitive
research. He said some programs are
rightfully for adult audiences and that
tv should not be so restricted by its code
that all programs are bland and suitable
only for children.
Janet Kern, former radio-tv critic of
Chicago American, stirred controversy
when she said tv reflects attitudes and
culture. She charged many pay lip
service to cultural programs but few
watch them.
Hits FCC Tactics ■ Miss Kern said
the FCCs "pious statements" that it
isn't interested in censorship "aren't
worth
paper they're
written
FCC the
Commissioner
Robert
E. on."
Lee,
ity.
the luncheon speaker, talked on the
history of the FCCs regulatory author-

OPEN

MARCH

31

promotion headquarters
Baird Jr. WFMB (FM) Nashville, will
preside at a seminar on fm measurement data and research. Participants
will be Arnold E. Johnson, Needham,
Louis & Brorby, Chicago; Roger N.
Cooper, American Research Bureau;
Donald Nelson, Nelson & Walker, Oklahoma City, Okla., and Robert Atkinson, C. E. Hooper Inc.
The Competition ■ Arthur K. Crawford, KCBH (FM) Beverly Hills,
Calif., will appraise fm's competitive
problem in selling against am, tv and
other mass media. Lynn Christian,
KODA-FM Houston, will direct an fm
stereo sales and promotion seminar.
Participants will be E. K. Hartenbower,
KCMO-FM Kansas City; Courtland
Clark, KLSN (FM) Seattle, and Richard Kaye, WCRB-FM Boston.
The Sunday morning session will
open with a salute to the NAB staff
and directors by the president-elect. The
1962 NAFMB F-EMMY award for
outstanding work in advancing the
medium will be presented by Mr. Rabell to Bill Tomberlin, KMLA (FM)
Los Angeles for his pioneering work.
A report on Canadian fm will be
given by Jack R. Kennedy, CFRB-FM
Toronto, Ont. Sam Hamilton, WMALFM Washington, will speak on promotion through program guides.
T. Mitchell Hastings Jr., Concert
Network, will preside at an fm sales
session that winds up the morning program. Participants will be Joe M.
Leonard Jr., KGAF-AM-FM Gainesville, Tex.; L. N. Bentson, WLOL-AMFM Minneapolis; Mr. Rabell.
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THE

GREAT

CHARLESTON

HUNTINGTON

DEBATE

COMMENCES!

TOM:

Fellow

Huntingtonians, old
chums in Charleston,
and time-buying influences everywhere: We
at WSAZ-TV, the Station
with the Tall Tower and the
Peak Power, are often asked: "Which offers an
advertiser more market for his money— Hustling
Huntington, West Virginia, or Cheerful Charleston,
in the same well-favored state?" To which we as often
reply: "An interesting question, but an academic one!
For WSAZ-TV saturates both cities with a splendid
signal!" Well spoken, sir, and prudently, too! For
JOHN:
what cause would it serve to confess that Charleston
is a tad the more teeming of the two?
TOM: Mr. Sinclair, I do declare! A tad the more
teeming by whatever standard of measure or stretch
of the imagination?
JOHN: Why, by the Federal Census— a work never,
to my knowledge, filed under Fish Stories!
TOM: Your source is, admittedly, of good odor, sir,
but you beg the basic question. We are asked how
our respective stomping grounds stand as markets.
Not how they fare in the 10-Year National Nosecount!
JOHN: Very well, Mr. Garten! Which truncheon shall
I first employ? Metropolitan Charleston's 62,100 TV
homes? Or its average income? Sales Management's
1961 Survey of Buying Power shows that the average
Charleston household annually earns $6,562— a sum
sufficient, would you not say, to allow seconds at
table?
TOM: While your figure is impressive, Mr. Sinclair,
and would turn most cities green with envy, a market
is not measured about the belly or the serving bowl!
One truly measures a market, in my opinion, only by
taking the temper and kidney of a community. Do not
snicker, Sinclair! Huntington was recently dubbed an
All-American City— on the basis of no less than twelve
civic strengths and virtues, ranging from recreational facilities— four golf courses and 18 tennis
courts, my friend — to diversification of
industry!
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JOHN: Ah yes,
industry! Surely a
measure of market!
Charleston mixes a
major portion of the
nation's chemicals! Did
you know that we sit atop
deposits of brine, Mr. Garten? Brine!
TOM: Charleston happens to be My Home Town,
Johnny, and I am well aware of its geological riches
and resources, having tapped them as a child. But an
All-American City must have diversified industrymust trip the alphabet from Alloys to Zinc. And it
must have growth! New industry is moving into Huntington at an absolutely dizzying rate!
JOHN: Dizzying, sir! Why our heads fairly spin with
revising our industrial rosters! But for a progressive
smoke-control program, Charleston would blow rings
about you any day of the week but Sunday, and well
you
it! sir! Our roster reads like a blue-chip
TOM:know
Pshaw,
register of the Free Enterprise System! And our complex stretches out like some river-going leviathanwest to Ashland, Kentucky, and on to Ironton and
Portsmouth, east and north to Gallipolis and Athens,
Ohio . . .
JOHN: Athens? Not so fast, my friend! That plum
lies east of a line drawn north from our towering
transmitter! As does Marietta and Parkersburg!
TOM: I suspect, sir, that your line is skewed or mayhap drawn to the Magnetic North!
JOHN: Oh, for time to rebut! However, our typesetter seems to be having the fits. Shall we temporarily declare the debate a draw?
TOM: Rather, let us declare the advertiser winner,
for is it not he who, for a single price, can claim
the entire WSAZ-TV market area— with its more than
2,000,000 people and its $4,000,000,000 payroll?
JOHN: It is he who, and it is so agreed. The advertiser
wins, provided he consults his Katz Agency man!
TOM: Until the next time,
then, we thank you all for
your time and attention.
WSAZ-TV, Channel 3,
NBC.
Division: The
Goodwill Stations, Inc.
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A new insight into the listening attitudes and tuning habits of radio listeners was added to the arsenal of radio
sales ammunition last week with the release of a mass of audience data compiled by the Psychological Corp. for
WMCA New York.
The research report, released by
WMCA, demonstrates again the high
level of listeners' dependence on radio
and undertakes to explain why this dependence exists and how it manifests
itself in different ways at different
times.
Agency-Advertiser Aid ■ The results
are intended to help agencies and advertisers buy more efficiently and to
help stations identify, enlarge and improve their appeal to their particular
audiences.
For radio stations generally the findings suggest three guidelines on the way
toward becoming "ideal stations" from
the standpoint of listeners:
1. The ideal station. Psychological
Corp. researchers concluded, "should
relate to its listeners in an emphatic
and 'understanding' manner."
2. It "should give the listener a sense
of rapport and intimacy, much as in a
personal friendship."
3. It "should provide the listener with
tools for understanding and coping with
the contemporary social world."

DEPEND

news,

medium's

ON

entertainment,

part

big

in most

The study shows how listeners think
of stations as having individual "personalities" and also singles out some of
the personality traits of the more or
less typical listener. For instance:
■ Male or female, adult or teenager,
he is dependent on his radio — for many
reasons.
■ He is basically loyal, despite a
tendency to be a dial-switcher at times.
■ He is open-minded and generally
tolerant of what he hears.
■ He is inquisitive.
■ He likes to experiment occasionally
— even to the extent of deliberately
seeking out programming that he thinks
he dislikes.
■ He is patient.
■ He is sometimes moody.
■ He often is indecisive, needing help
in making up his mind.
These attributes, like the other findings in the study, apply specifically to
listeners in the New York area, where
the study was made. Some of them
are not mathematically projectible, but
generally they are believed to be broadly typical of radio audiences as a whole.
The study has been under way for
several months and highlights of some
of its findings have been made public
as the computations progressed (Broadcasting, Jan. 22, Feb. 5). It was conducted in two phases, with interviews

RADIO

companionship

habit

patterns

for both held last November
cember.

and De-

The methodology ■ The quantitative
phase consisted of completed telephone
interviews with 1,000 listeners in the
New York metropolitan area, based on
a sample which makes the results "projectible to the total listening population
with considerable reliability," according to Dr. Harold Mendelsohn of Psychological Corp., an independent research firm in New York.
The qualitative phase consisted of
depth interviews, averaging 90 minutes
apiece, with 150 selected listeners, former listeners and non-listeners of
WMCA. These results are considered
"illustrative" but not mathematically
projectible — because the sample was selected on quota basis — except as support for the findings from the quantitative phase.
Stephen B. Labunski, vice president
and general manager of WMCA, said
in releasing the report that he hoped
it will "bring about a better understanding of radio audiences and result in
greater and more effective use of
The study started as a project to
guide WMCA management in programming decisions. But it produced so
radio."material offering "new and highmuch
encouragingofficials
ways felt
to look
at radio"
thatly WMCA
this non-competitive material ought to be made
available to other stations and to advertisers and agencies.
It goes further than most publicity
released presentations in revealing "secrets" about its sponsor's strengths and
weaknesses. Mr. Labunski said this policy stems from WMCA's belief that
both the station and radio generally are
strong enough to stand up to the facts
and that, actually, "if everybody knew
the full truth about radio, all of radio

First copies of WMCA New York's new study of radio audiences, conducted by
Phychological Corp. and now being offered to other stations, agencies and
advertisers, are examined by WMCA President R. Peter Straus (seated), Vice
President and General Manager Stephen B. Labunski, and Sales Promotion
Manager Mary Elizabeth Fay.
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One gain."
of the study's side results was
would
confirmation of the generally held belief that radio ownership is virtually
universal — much more so than the
latest U.S. Census figures indicate. Although radio ownership was one of the
requirements for those chosen to be interviewees, survey officials say they've
combed their records without finding
any indication that even one prospective
respondent failed to have a workingorder radio in his home.
Empty House ■ The respondents,
according to the report, showed their
BROADCASTING, March 26, 1962

IMAGE

"The Buffalo Bill Council wishes
to express its appreciation to the
executive and program staff of
WOC for their wonderful support
of the Scouting Program in this
area.
The sincere interest of WOC has
contributed much to the goal
of 'more boys in Scouting, and
more scouting in boys'."
Joe
ScoutEckstein
Executive
Buffalo Bill Council

Joe Eckstein and the
Scouting Exposition

WOC

is more than a member

of the community

. . .

it's a member of the family. With responsible local
programming, WOC-TV has created a loyal
audience that responds with enthusiasm.
Such attention carries a tremendous impact on the 2 billion
dollar market covered by the WOC-TV signal. The average
household spends $4,246 on retail sales
and part of that expenditure has come about
because they heard and saw it on WOC-TV.
The image and impact created by WOC-TV is given impetus
by an effective sales co-ordinating staff that establishes
constant liaison between the advertiser and his retail outlet.
For full information about WOC-TV,
see your PGW Colonel . . . today!

6

WOC

Exclusive National Representatives — Peters, Griffin, Woodward, Inc.
DAVENPORT,

IOWA

THE QUINT CITIES / DAVENPORT ♦ BETTENDORF • ROCK ISLAND • MOLINE • EAST MOUNE
BROADCASTING, March 26, 1962

89

Here, radio fills voids that are created:
"1. — By dull, rountine and boring
tasks (Example: 'I listen to the radio
from the time I get up until I go to
bed. It regulates my day and it keeps
me company. I can do other things
at the same time — cook, clean, and still
hear it all the time . . . Also, when you
are home with children the day seems
to have no beginning and no end, and
radio reallv helps to break it up a
little.').
"2. — By social isolation and feelings
of loneliness (Example: 'It makes my
driving easier. I drive a truck all day
and if I didn't have the radio, I'd go

Corinthian

officials

meet

Management officials with the
Corinthian Stations held a three-day
meeting in Washington, D.C., last
week. At the opening session, the
managers announced a Corinthian
summer scholarship program to be
conducted with the Assn. For Professional Broadcasting Education.
Also on the program: showing of a
composite film depicting local Corinthian stations' programs, and discussions on programming, sales, promotion, research and engineering.
Present at the meeting were (front
row, 1 to r) Robert H. Salk, Corinthian director of programming;
Alan S. Englander, treasurer; C.
Wrede Petersmeyer, president;

reliance on radio in many ways. This
comment by a housewife was cited as
typical: "To me, when the radio is off,
the house is empty. There is no life
without the radio being on. As soon
as I get up at 6:30, the first thing I
do is turn it on . . ."
Numerically, 85% of the WMCA
listeners surveyed — as distinguished
from those who listen primarily to
other stations — said they spend more
than two hours at a stretch with radio
(all stations) every day. A total of
49% listen to radio for more than two
hours at a time in the morning, 48%
for more than two hours in the afternoon, and 34% for two hours or more
in the evening.
The number of non-listeners during
various day segments ranged from 14%
in the morning to 29% at night.
Survey authorities noted that these
figures, from the qualitative study, are
not mathematically projectible. But
they thought it safe to assume that the
percentages are at least indicative of
listening habits generally.
Importance ■ More than three-fourths
of the WMCA listeners classified radio
as "very important" (51%)
70 (THE MEDIA)

or "fairly

in Washington
Charles H. Smith, director of research; Don L. Kearney, director of
sales; Dean Singer, director of advertising and pr; Charles H. Tower,
administrative vice president; (back
row) George Jacobs, director of engineering; James Richdale, vice president, general manager of KHOUTV Houston; Robert Wilson, vice
president, general manager, of
KXTV (TV) Sacramento; George
Stevens, vice president, general manager of KOTV (TV) Tulsa; Reid
Chapman, vice president, general
manager of WANE-AM-FM-TV Ft.
Wayne, Ind.; and Robert McConnell,
vice president, general manager of
WISH-AM-TV Indianapolis.

important"
lives.
Why?

(27%)

in their everyday

First, the report notes, there are the
"obvious" reasons: "Radio gives me the
news," and "it entertains me." In addition to exploring these factors in detail, the study also turned up several
"subtle" reasons "of which the respondent himself is usaully unaware." The
report explains these additional reasons
as follows:
"Radio serves to 'bracket' the day.
It's a suitable 'waker-upper' that heralds
a new day and prepares the listener
for his encounters with the outside
world. (Example: As an adult female
said, 'I don't know what I'd do without
it in the morning. It just gets me started, and that's what I like about radio.').
"In the evening, it seems to punctuate the day's routines, anxieties and
labors with a relaxing, untroubled
period mark. (Example: 'When I can't
fall asleep I turn on the radio,' a teenager reported. 'I have it on constantly
[but] I like to listen especially when
I'm in bed just before I fall asleep.').
"Between the waking and preparation-for-sleep periods, the listener turns
to radio primarily for companionship.

Adapts
to Moods ■ "Corollary to ra. . .')."
batty
dio's major function as a companion is.
its unique ability to accommodate itself
to the listeners' mood or psychological
frame of mind at any given time (Example: 'I couldn't get around without
it. Especially if it's a rainy day or I
feel blue. The music helps brighten
the day. I sing along with the songs.
I enjoy listening to the disc jockeys
chattering away. It makes the time pass
quickly, and my housework doesn't
boring.')."
notes that radio serves,
The soreport
seem
in addition, an informational function
that is also social. It helps the listener "identify" with other people and
gives him something to talk about with
them.

This role of radio as a "conversation
piece" is not readily acknowledged by
most listeners, authorities pointed out,
but in the depth interviews it was quickly established that this is a factor of
great importance. The report explains:
"Radio allows the listener ... to
share with others a wide variety of
events of common interest and concern. The listener uses radio to bind
him closer to other listeners like himself merely by virtue of having been a
'witness' to the same happenings. To
many listeners these shared experiences
become focuses of attention and conversation.
"In this process, the contents of radio
broadcasts serve as 'social lubricants'
for reducing inter-personal tensions that
normally arise in the course of social
living. By providing listeners with
things to talk about, radio . . . serves
as a rather harmless catalyst in making
people easier."
between
communication
One wife phrased
it this way:
"The current events on radio help me
to discuss with my husband in the eveDependent on Radio ■ Whether for
these incidental benefits or not, people
were found to regard themselves as dependent to a "surprisingly high degree"
onning."
radio as a source of news. This appears at least to be the case with
WMCA listeners, to whom this part of
the study was limited, and WMCA
BROADCASTING, March 26, 1962
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1. 500— Compact combination cartridge tape recorder/playback unit; 2. 505— Compact cartridge tape playback unit;
3. 500S— Compact combination stereo cartridge tape recorder/playback unit; 4. 505S— Compact stereo cartridge
playback unit (also available in rack mount); 5. 500R— 7" rack mount combination cartridge tape recorder/playback unit;
6. 505R—7" rack mount cartridge tape recorder unit; 7. TP1— Tape cartridge winder; 8. RS200— Lazy susan revolving
cartridge rack; 9. RMIOO-Wall mount cartridge rack; 10. 300, 600, 1200-Tape cartridges.
This is Spotmaster — the most complete line of quality cartridge tape equipment in the World. Pioneered by
Broadcast Electronics, Inc. — Spotmaster equipment is now being used in over 500 radio and television
stations in the U.S.A. and in over 100 stations in Canada, Mexico, Europe and Australia.
Stop by exhibit booth 14E at the NAB Show
(Conrad Hilton Hotel) and see-for-yourself
why more broadcasters prefer Spotmaster
equipment over any other make.
BROADCAST ELECTRONICS,
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INC. 8800 BROOKVILLE

RD., SILVER SPRING, MD.
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authorities do not consider their audiences untypical to an extent that would
make these general findings unrepresentative of most radio listeners:
When asked how important it was
for them to get "the latest news on the
radio," 48% checked "extremely important," 33% said "fairly important"
and 9% said "not terribly important."
(The rest did not answer.) In addition, in the qualitative survey 44% of
WMCA listeners said they turn on their
sets "especially to hear the news."
By a combination of checks and
cross-checks the study also found that
among WMCA listeners the heaviest
reliance on radio news is reported by
the following groups:
1. Housewives.
2. High school graduates.
3. Listeners in the 30-39 and 50-59
age brackets.
4. People in families earning less
than $5,000 a year.
5. Readers of The New York Daily

News.
From these findings the report concludes:
"The portrait of the dependent listener in sum is an interesting one. Generally, the group is one that for want
of a better term can be described as
"middle" or "lowbrow" with rather narrow intellectual capabilities and interests. This is not to say that the group
is either socially or educationally depressed. In fact, a study previously
conducted . . . showed that the depressed group is, instead, strongly dependent upon television as a major
source of news."
The importance which listeners
ascribe to radio news was pointed up
in another way: Eight out of ten said
they would not turn off a newscast
even if they had already heard one and
were, at the moment, looking for music.
Music, Too

■ As for the primary

motivation for radio listening, 24% of
the WMCA listeners said they tune
primarily for music, 13% primarily for
news, and 62% for music and news
(1% did not answer). Indicating the
importance of a station's having more
than one basic appeal, the 62% who
said they tune for both music and news
appeared also to be the most faithful
listeners, most representative of all age
groups, highest in number of high
school graduates, and representative of
most occupational groups.
Although "most" listeners tend to
stay tuned to one station, the report
continues, a significant number spread
their listening over several stations, depending on their specific interests.
They'll tune to one station for music,
for example; to another for news, back
to the first for more music, to a third
station for sports, to a fourth for a
different kind of music, etc. Thus over
a period of time "dialing around" builds
into a great deal of overlapping listenership among stations.
From their exploration of tuning
habits and attitudes the researchers
were able to describe the "personalities" which listeners ascribe to specific
stations. These in turn give some indication of why a listener will choose one
station over another.
It was found that two stations with
opposite programming policies — one
considered peppy and "stimulating" and
the other "quiet" and "passive" — were
often used by listeners for identical purposes: For release of psychological
tension. Both were regarded as good
"pressure valve" stations by listeners
who are not regular members of their
respective audiences but who tune them
both from time to time for tension relief.
Station Images ■ The report also
shows that the way a station handles

Novo

Industrial

Corp.

to get QXR

Interstate Broadcasting Co., a
wholly-owned subsidiary of The New
York Times, will transfer its QXR
Network operation to the newlyformed Fidelisound Media Corp., a
subsidiary of Novo Industrial Corp.,
New York, it's announced today
(March 26).
WQXR-AM-FM New York will
continue to supply music programs
and the Times hourly news bulletin
to the network, and will remain the
key station affiliate in New York,
according to Elliott M. Sanger, executive vice president of Interstate.
The transfer will take place about
April 1.
Mr. Sanger said that operating the
network through a separate corporation will speed the development of
the large fm network consisting of
16 interconnected stations in the tri72
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Network

angular area bounded by Boston,
Buffalo and Washington, and of 18
other stations which are serviced
with WQXR tape programs. Interstate will not have any stock interest
in Fidelisound, which is to be a
wholly-owned subsidiary of Novo.
Walter E. Bronston, Novo board
chairman, said Fidelisound would
be headed by Chester M. Ross, president of Novo's Bonded Services
Div., with the title of chairman and
chief executive officer. James Sondheim, general manager of the QXR
Network for Interstate, will be president and general manager of Fidelisound.
Principals in the transfer are
shown above (1 to r) : Mr. Sanger;
Norman S. McGee, WQXR vice
president in charge of sales; Mr.
Ross, and Mr. Sondheim.

its newscasts influences its "image" or
"personality," in the minds of listeners,
just as its handling of music does.
Two stations among those studied —
10 in all — were considered primarily
as "rather remote, impersonal conveyors" of news, according to the report.
A third, which probably devotes as
much time to news as these two, was
considered "an informal, personalized
medium for absorbing 'low-level' information." And a fourth, also strong
on news, was thought of as presenting
"timely and useful information of immediate utility."
The study
also had listeners rank the
10 stations' personalities in terms of
"high," "moderate" or "low" performance— in the listeners' opinions — in
four basic areas. Four of the ten stations were classified by listeners as ranking "high" in serving a utilitarian-informational function; two were "high" in
providing active mood accompaniment;
Continued on page 136
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WROC

Good

Music*
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AM
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Southern

FM

California

*two stations for .the one price

The Music Stations for Southern California
24-hour simultaneous AM-FM at one low cost
Represented by The Boiling Company, Inc.
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CHICAGO

NAB celebrates its 40th anniversary with an April 1-4
convention that ranks with the major industrial conferences
of the nation. The way things shaped up at the weekend it
appeared attendance might surpass the alltime record set
in Washington last year.
The Conrad Hilton Hotel in Chicago now provides more
space for the annual equipment exposition than was available in past years. More than 27,000 square feet of exhibit
space was sold by the association, according to Everett E.
Revercomb, secretary-treasurer and exhibit manager (see
detailed equipment story starting page 92).
By returning to the Conrad Hilton the association can
house all of its official meetings under one roof. Unofficial
meetings not listed on the agenda will be scattered among
other Chicago hotels, including the Sheraton Blackstone,
just across the street.
Programming and service firms participating in the convention will have hospitality suites all over the hotel (see
directories starting page 118).
Unofficial meetings get under way Friday, March 30, including that of the board of the National Assn. of Fm
Broadcasters (story page 76) and the Assn. for Professional
Broadcasting Education. NAFMB members have an allday meeting Saturday and will join with NAB in an Fm
Day program on Sunday. This has become an increasingly
important phase of the convention as the fm medium grows.
Opener Features Murrow ■ Equipment exhibits open
Sunday, April 1, at noon (see official program, page 76).
Formal programming starts Monday morning with presentation of the Distinguished Service Award to Edward R.
Murrow, director of U. S. Information Agency.
The separate Engineering Conference (see page 82)
opens Monday afternoon, April 2 and winds up Wednesday
afternoon with the annual FCC roundtable, the closing
event of the convention. NAB President LeRoy Collins
will deliver his annual report to the membership at the
Monday luncheon. FCC Chairman Newton N. Minow will
speak at the Tuesday luncheon. The Wednesday luncheon
speaker will be James E. Webb, administrator, National
Aeronautics & Space Adm.
Last year's convention attendance was 3,101 (officially
registered). This is only part of the story. Exhibit personnel run about 1,000 and 200 assistants are employed in
connection with exhibits. Finally upward of 1,000 converge
on the convention but aren't officially registered. Some
estimates have placed this group as high as 2,000. The
official registration at the last Chicago convention in 1960
was 2,810.
Co-chairmen of the NAB Convention Committee are

Official

agenda,

'Where

to find

Technical

Major

sidebar

Registration:

events.

it' directory

papers,

displays

J. M. Higgins, WIBC Indianapolis, Ind., and William B.
Quarton, WMT-TV Cedar Rapids, Iowa. Other committee
members are Henry B. Clay, KTHV (TV) Little Rock,
Ark,; George T. Frechette, WFHR Wisconsin Rapids, Wis.;
Simon Goldman, WJTN Jamestown, N.Y.; Robert T.
Mason, WMRN Marion, Ohio; Odin Ramsland, KDAL
Duluth, Minn.; James D. Russell, KKTV (TV) Colorado
Springs, Colo.; Joseph S. Sinclair, WJAR-TV Providence,
R.I.; Robert F. Wright, WTOK-TV Meridian, Miss.

agenda

....

at exhibits

who'll
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Official agenda and unofficial sessions. Engineering
Conference agenda appears on page 79. All hotels are
Conrad Hilton unless otherwise indicated.
MONDAY,

April 2

General Assembly ■ 10:30 a.m. -12 Noon, Grand Ballroom.
Presiding, J. M. Higgins, WIBC Indianapolis, 1962
convention co-chairman.
Invocation, The Right Reverend G. Francis Burrill,
Bishop, Archdiocese of Chicago (Episcopal); Presentation of the Colors, United States Marine Color Guard;
The National Anthem, The Great Lakes Naval Training
Center Band; Welcome, The Hon. Richard J. Daley,
Mayor of Chicago.
Presentation of NAB Distinguished Service Award
by LeRoy Collins to Edward R. Murrow; Address, Mr.
Murrow.
Management Conference
International Ballroom.

Luncheon

■ 12:30-2 p.m.,

Presiding, William B. Quarton, WMT-TV Cedar
Rapids, Iowa; 1962 convention co-chairman.
Invocation, The Most Rev. Raymond P. Hillinger,
Auxiliary Bishop of Chicago; Introduction of the
Speaker, Clair R. McCollough, Steinman Stations, Lancaster, Pa.; chairman, NAB Board of Directors.
Address, LeRoy Collins, president, NAB.

Registration ■ Saturday, March 31, 9 a.m.-5 p.m.;
Sunday, April 1, 7 a.m.-7 p.m.; Monday, 7 a.m. -7 p.m.;
Tuesday, 9 a.m. -5 p.m.; Wednesday, 9 a.m. -5 p.m.
Lower Lobby.
Exhibits ■ Sunday, April 1, 12 noon-7 p.m.; Monday,
9 a.m. -9 p.m.; Tuesday, 9 a.m. -7 p.m.; Wednesday,
9 a.m.-6 p.m. East and West Exhibit Halls, Lower
Lobby.
SUNDAY,

April 1

NAB Fm Day Program ■ 2:30-5 p.m., Waldorf Room.
Report of the NAB Fm Radio Committee: Ben
Strouse, Chairman, WWDC-FM, Washington; Mr. L.
M. Sandwick, Electronic Industries Assn., Washington.
The Technical Aspects: Everett Dillard, WASH
(FM) Washington; James Gabbert, KPEN (FM) San
Francisco; Harold Tanner, WLDM (FM) Detroit; William Tomberlin, KMLA (FM) Los Angeles.
The Programming Aspects: Lynn Christian, KODA
(FM) Houston; David Polinger, WTFM (FM) New
York; Fred Rabell, KITT (FM) San Diego; George
Thorpe, WVCG (FM) Coral Gables, Fla.
The Economics of Fm Stereo: Paul Braden, WPFBFM Middletown, Ohio; Gary Gielow, KPEN (FM)
San Francisco; Henry Slavick, WMC-FM Memphis.
NOTE: Delegates to the NAB Convention are invited
to attend the program of the National Assn. of Fm
Broadcasters in the Waldorf Room, beginning at 10
a.m., Sunday.
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Radio Assembly ■ 2:30-5 p.m., Grand Ballroom.
Presiding, John F. Meagher, vice president for radio,
NAB.
Opening Remarks, George C. Hatch, KALL Salt
Lake City, chairman, Radio Board of Directors; NAB
Radio Code Presentation; Talk by the president of the
Radio-Television News Directors Assn., Richard Cheverton, WOOD Grand Rapids, Mich.; Presentation by
the Station Representatives Assn.
Television Assembly ■ 2:30-5 p.m., Waldorf Room.
Presiding and Opening Remarks, William B. Quarton,
WMT-TV Cedar Rapids, Iowa, 1962 convention cochairman; Louis Hausman, director, Television Information Office.
Moderator, Vincent T. Wasilewski, executive vice
president, NAB; Panelists, Charles Sweeny, legal advisor, Bureau of Investigation, Federal Trade Commission; Stockton Helffrich, manager, New York, The
Code Authority, NAB; Norman E. (Pete) Cash, presivision. dent, TvB; William MacRae, coordinator — Spot TeleTUESDAY,

April 3

Radio Assembly ■ 10 a.m. -12 noon, Grand Ballroom.
Presiding, John F. Meagher, vice president for radio,
NAB.
Television Assembly ■ 8:30-10 a.m., Waldorf Room.
Continental Breakfast. Presiding, Dan W. Shields,
special assistant, television, to the executive vice presiBROADCASTING, March 26, 1962

dent, NAB.
Moderator, Robert F. Wright, WTOK-TV Meridian,
Miss.; member, NAB Television Board of Directors;
Stanley Deck, KDIX-TV Dickinson, N. D.; Stuart T.
Martin, WCAX-TV Burlington, Vt.; Robert E. Schmidt,
KAYS-TV Hays Kan.; Norman (Pete) Cash, president,
TvB.
10 a.m., Coffee break.
10:15-12 noon, Dwight W. Martin, WAFB-TV Baton
Rouge, La.; chairman, NAB Television Board of Directors; Robert D. Swezey, director, NAB Code Authority;
Roy Danish, assistant director, Television Information
Office; Hamilton Shea, WSVA-TV Harrisonburg, Va.

Management Conference Luncheon
International Ballroom.

■ 12:30-2 p.m.,

Presiding, J. M. Higgins, WIBC Indianapolis, 1962
convention co-chairman; Invocation; Introduction of
the Speaker, LeRoy Collins, president, NAB; Address,
The Honorable Newton N. Minow, chairman, FCC.
2-5 p.m. No Scheduled Sessions.
{This period is not programmed to permit delegates to
visit exhibits and hospitality quarters.)
WEDNESDAY,

April 4

Labor Clinic {Closed Session) ■ 9:15-10:15 a.m.,
Grand Ballroom.
Participants, Charles H. Crutchfield, WBT Charlotte,
N. C; William C. Goodnow, WISN Milwaukee; Harold
C. Sundberg Jr., WMBD Peoria, 111.; James H. Hulbert,
NAB; David L. Doughty, NAB.
Radio Assembly ■ 10:30 a.m.-12 noon, Grand Ballroom.
Presiding, John F. Meagher, vice president for radio,
NAB; Talk by Miss Katherine Peden, station director,
WHOP Hopkinsville, Ky.; Presentation of the NAB
Broadcast Personnel and Economics Department (To
be announced); Moderator, Vincent T. Wasilewski,
NAB.
Television Business Session ■ 10:30 a.m.-12 noon,
Waldorf Room.
Presiding, Dwight W. Martin, WAFB-TV Baton
Rouge, La., chairman, NAB Television Board of Directors.
Management Conference Luncheon
International Ballroom.

■ 12:30-2 p.m.,

Presiding, William B. Quarton, WMT-TV Cedar
Rapids, Iowa, 1962 convention co-chairman; Invocation, Rabbi Philip L. Lipis, President, Chicago Board
of Rabbis; Introduction of the Speaker, LeRoy Collins,
President, NAB.
Address, James E. Webb, Administrator, National
Aeronautics & Space Administration.
General Assembly {Management and Engineering Conferences) 2:30-5
■
p.m., Grand Ballroom.
Presiding, J. M. Higgins, WIBC Indianapolis, 1962
convention co-chairman.
Panel Discussion, FCC: Newton N. Minow, chairman, Rosel H. Hyde, Robert T. Bartley, Robert E. Lee,
T. A. M. Craven, Frederick W. Ford, John S. Cross;
Moderator, Clair R. McCollough, Steinman Stations,
Lancaster, chairman, NAB Board of Directors.
Annual Convention Banquet -7:30 p.m., International
Ballroom.
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Other

related

FRIDAY,

March

meetings

30

3:30 p.m. Assn. for Professional Broadcasting Education, subcommittee meeting. 7 p.m. — board of directors meeting, Room 12.
SATURDAY,

March

31

9 a.m. -11 p.m. Assn. for Professional Broadcasting
Education, membership meeting. Williford "A" Room.
9:30 a.m. National Assn. of Fm Broadcasters, busi"B" ness
Room.
meeting. Waldorf Room.
12:30 p.m. APBE, membership

luncheon. Williford

2 p.m. National Assn. of Fm Broadcasters, membership meeting. Waldorf Room.
2:30 p.m. ABC-TV Affiliates, meeting and presentation. Grand Ballroom.
5 p.m.
APBE, reception. Williford "B" Room.
5:30 p.m.
ABC reception. International Ballroom.
SUNDAY,

April 1

8 a.m.-12:30 p.m.
Assn. of Maximum Service Telecasters, membership meeting. Beverly Room.
9:30 a.m.
National Assn. of Fm Broadcasters, fm
session. Waldorf Room.
9:30 a.m.
APBE, board of directors meeting. Room 12.
10 a.m. ABC Radio Affiliates, meeting. Williford Suite.
10:30 a.m. Broadcast Music Inc., board of directors
meeting and luncheon. Rooms 13 and 14.
11 a.m. Daytime Broadcasters Assn., membership
meeting. Williford "A" Room.
12:30 p.m.
Assn. of Maximum Service Telecasters,
board of directors luncheon. Bel Air Room.
12:30 p.m.
NAB Television Code Review Board,
luncheon. Room 18.
2 p.m. APBE,
Room.

membership

meeting. Williford "A"

4 p.m. Clear Channel Broadcasting Service, membership meeting. Bel Air Room.
5 p.m. Pre-Sunrise Broadcasters Committee, meeting. Upper Tower.
6 p.m.
NBC Radio and Television Affiliates, reception and dinner. Golden Coast Room, Drake Hotel.
6:30 p.m.
CBS-TV Affiliates, reception and banquet.
Ambassador West Hotel.
MONDAY,
8 a.m. TV
fair Room,
8:30 a.m.
Committee,
TUESDAY,

April 2
Stations Inc., membership breakfast. MayBlackstone Hotel.
NAB Broadcast Engineering Conference
breakfast. Room 12.
April 3

2:30 p.m.
All Industry Television Music Licensing
Committee, meeting. Room 14.
7:30 p.m.
Broadcast Pioneers, banquet. Grand Ballroom.
WEDNESDAY,

April 4

8 a.m. Society of Television Pioneers, breakfast.
Lower Tower.
5 p.m. NAB Television Board of Directors, meeting.
Room 12.
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500 Fifth Avenue, Room 5520 . New York 36, New York • BRyant 9-5835
ZOOMAR
Cable address PEGTELZOOM
COMPANY
Television Zoomar, the originator— 15 years of specialization in the manufacture of ZOOMAR LENSES for Television
OVER 600 ZOOMAR LENSES USED AT TELEVISION STATIONS AROUND THE WORLD

TELEVISION

TECHNICAL
A look at the latest technical developments in television, am radio and fm
radio including stereo, along with a
glimpse of what the future will offer in
the electronic field, will be given at the
April 2-4 16th Broadcast Engineering
Conference in Chicago. The conference
runs concurrently with the NAB convention at the Conrad Hilton Hotel.
Technical delegates will join the management group at the opening general
assembly Monday morning, April 2,
and at the annual FCC roundtable session the afternoon of April 4. Also
open to technical delegates are the Fm
Day program Sunday, April 1, and the
convention exhibits.
Jack Petrik, KETV (TV) Omaha,
Neb., is chairman of the engineering

PAPERS
noon will be devoted to both radio and
tv topics.
The conference will split up into
radio and tv groups the morning of
April 3. Final engineering program the
morning of April 4 will deal with combined radio and tv topics.
Theme of many of the technical
papers will be cost reduction, tied
closely to miniaturization of equipment.
The slow progress in design and adoption of transistorized equipment, with
savings in space, has long baffled many
broadcast industry executives.
Several of the technical papers will
go into this subject. Angles to be dealt
with include the important saving in
floor space made possible by small
equipment. Another aspect is the belief
by many engineers that transistors will
do a better job and do it more reliably.
Here is the full program, with summaries of individual papers:
Monday,

April 2

9 a.m. — General Assembly, Grand Ballroom, Conrad Hilton.

Mr. Petrik

Mr. Bartlett

conference committee in charge of the
technical meeting. Serving with him
are Glenn G. Boundy, Storer Broadcasting Co.; Virgil Duncan, WRALTV Raleigh, N. C; William S. Duttera,
NBC; William B. Honeycutt, KRLDAM-FM-TV Dallas; Leslie S. Learned,
MBS; Frank Marx, ABC; George L.
McClanathan, KPHO-AM-TV Phoenix,
Ariz.; James D. Parker, CBS; Orrin W.
Towner, WHAS-AM-TV Louisville.
George W. Bartlett, NAB manager of
engineering, has cooperated with the
committee in arranging the program.
Engineers will have their own luncheons. Speakers will be: April 2, Sir
Harold Bishop, director of engineering,
British Broadcasting Corp.; April 3,
Dr. J. R. Pierce, executive director, research communications principles division, Bell Telephone Labs.; April 3, Dr.
George Brown, RCA vice president, research and engineering.
Engineering delegates will have no
formal programming the afternoon of
April 3, which has been set aside for
visits to the two exhibit rooms in the
lower lobby of the hotel.
The opening technical program April
1, with Mr. Bartlett presiding, includes
a greeting by NAB President LeRoy
Collins. The technical papers that afterBROADCASTING, March 26, 1962

12:30 p.m. — Engineering Luncheon,
Williford Room.
Presiding: Glenn G. Boundy, vice
president for engineering, Storer
Broadcasting Co., Miami Beach, Fla.
Speaker: Sir Harold Bishop, Director
of Engineering, British Broadcasting
Corp.

& industrial tv engineer, General
Electric Co. ( to be presented by Mr.
Wiggin ) .
The results of our years of experience
in transistorized equipment for video
and audio use are reviewed. Some of
the design considerations and advantages of transistorized equipment are
discussed.

Mr. Wiggins
3:15-3:30 p.m.
"What The New
Mr. Boundy

Sir Harold

2:30 p.m. — Technical Session, Continental Room.
Presiding: George W. Bartlett, Manager of Engineering, NAB.
Session Coordinator: William S. Duttera, Director, Allocations Engineering, NBC.
Opening of Engineering Conference —
LeRoy Collins, president, NAB.

FAA

Rules and Pro-

cedures Mean to the Broadcaster,"
by Francis M. McDermott, Air
Safety Consultant, Washington, D.C.
The ation
Federal
AviAct of 1958,
while clarifying
many troublesome
issues in the field
of aviation safety,
has raised

new

points as to the

2:45-3:10 p.m.

proper allocation
and use of air-

"Reliability of Transistors in Broadcast
Studio Use, by J. F. Wiggin, consultant, television studio engineering,
and R. E. Putman, manager, studio

Of immediatespace.concern
to
broadcasters is the
McDermott
question of whether
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EASE OF OPERATION— Top-mounted control
knob (1) facilitates changing of the neutral density
filter disk and lens cap. Center-shaft zoom lens control (2) permits rotating the five-lens turret with zoom
lens installed. Handle positioned (3) for ease in
handling camera.

CONVENIENCE— Viewfinder operating controls, zoom lens handle,
and lens selection handle are located
for maximum convenience. Other
camera controls are fully protected
behind swing-down door.

NEW

GENERAL

CONVERTS

PE-20-A/B
PICTURE

INCREASES
ANB

EASIER

TO

3

FROM

CHANNEL

STABILITY

ELECTRIC

FLEXIBILITY;
OPERATION

Now General Electric offers an advanced studio
camera channel that can utilize either a 3 -inch or

TO

CAMERA

BRINGS
LIVE

l-O.

4Va"

GREATER

TELECASTING

provides monitoring of all important
ages including H & V sweep.

camera

volt-

4 XA -inch image orthicon through a relatively simple
and inexpensive conversion process. This design
provides either the operational economy of a 3 -inch
I.O. camera or the optimum video quality of a
43^ -inch I.O. camera in one channel.

I Electronic lens cap — New electronic lens cap can
be operated at either camera or console without
need of delegation switches.

Designated the type PE-20-A (3") and the type
PE-20-B (4M")> the new General Electric camera
channel also provides operational control of the
image orthicon at the console as well as at the
camera. After initial line-up at the camera, any
touch-up required, such as target, and all electronic
focus control adjustments, can be performed at the
console. This dual control feature allows for operational flexibility using standard camera cable.

I Improved turret design — Center shaft zoom lens
control permits rotation of 5-lens turret with zoom
lens installed and with remote iris control operating.

Other features of the PE-20-A/B

include:

■ Stability — Transistorized circuitry and regulated
voltages assure maximum stability and reliability.
■ Self contained meter — Built-in, switchable meter

■ Built-in I.O. Guard — Self contained
assures prolonged I.O. tube life.

I.O. Guard

■ Ease of maintenance — Plug in circuits mounted
on swing out chassis allow quick accessibility for
ease in servicing.
• Improved 8-inch Viewfinder — Integrated viewfinder with 8" rectangular tube provides sharper,
brighter picture. Switchable input permits either
preamp output or camera channel output to appear
on viewfinder.
B Retractable handles — Handles
in handling camera.

swing out for ease

FOR MORE INFORMATION on the new PE-20-A/B Camera Channel, contact your nearest G-E Broadcast
Equipment Representative; or write to Section 551-01, General Electric Co., Schenectady, N. Y. In Canada,
contact Canadian General Electric Co., Ltd., Broadcast Equipment Sales, 830 Lansdowne Ave., Toronto,
Ontario. Elsewhere: International General Electric Co., Inc., 150 East 42nd St., New York 17, N. Y.

Tkogress

Is Our

Most

GENERAL

COMPACT DESIGN — Right side of camera with swingout chassis in closed position shows (I to r) built-in switchable
voltmeter, vertical sweep chassis with corona regulator and
built-in I.O. Guard.

Important

Product

ELECTRIC

ACCESSIBILITY — Swing-out chassis, shown in open position provide maximum accessibility for ease of maintenance. Behind the center chassis is the transistorized viewfinder
video circuitry.
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an agency dealing in aviation can be
objective in the matter of "public interest"' when faced with the erection of
radio and tv towers. The record of
FAA in administering the act thus far
has been good. The problems that remain can best be solved through the
continued cooperation and understanding of aviation and broadcasting interests.

to restore operation without immediately trying to determine what specifically
interrupted service. While following
the immediate action routine, the operator may note irregularities but will
not hesitate or interrupt the sequence
of events. The second technique discussed is a detailed fault finding procedure to isolate a malfunction in a
minimum amount of time. This stepwise procedure is arranged to reduce
the unknown area (location) of the
fault by about 50% each time a step
is performed.

9-9:25 a.m.
"A Solid-State Direct Fm System for
Mono, Stereo, and SCA BroadcastHirvela,
and
Frank ing,"D.by Robert
McLin, J.
project
engineer,
Collins Radio Co. (To be presented
by Mr. McLin).
Recent advances
in the transistor
art have made possible the design of
an economical solid state fm excitermodulator for
broadcast application. This system
uses a varicap as a

4:30-5 p.m.
3:35-3:55 p.m.
"An All Transistor Uhf/vhf Field
Strength Meter," by Cecil S. Bidlack, broadcast consultant, Smith
Electronics Inc., Cleveland (authors
are Joseph F. Dobosy, Mr. Bidlack,
W. G. Hutton and Carl E. Smith).
In the past, field
strength meters for
television signal
measurements have
been portable.
However their size
and weight make
a two-man team a
necessity to move
them. In addition
their power consumption requires
a 6 volt storage
Bidlack
battery or 1 10 volt
ac for their operation. Separate units
are also required for uhf and vhf measurements. This paper describes the salient features of a truly portable field
strength meter, designed for the use of
the FCC in the New York City uhf-tv
project. Both uhf and vhf television
bands are covered in one instrument,
measuring 9x12x9 inches and weighing only 17 pounds.
4-4:25 p.m.
"Recommendation for Rapid Transmitter Fault Isolation," by Everett J.
Gilbert, field service engineer, and
Richard L. Uhrik, head, high power
transmitter dept. Ill, Texas Div., Collins Radio Co.
The objective of
this paper is to provide a systematic
approach to trouble
shooting which will
put the transmitter
back on the air in
the minimum time
when trouble occurs. Two generalized techniques are
discussed. The first
is the "immediate
action" approach.
The operator automatically follows a
brief fixed sequence of steps intended
Uhrik
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"VTX-Slow Motion Video Tape," by
Albert W. Malang, chief video
facilities engineer, ABC.
During the
course of network
programming many
times the most significant points are
instants of crisis or
performance. This
is particularly true
of news and sporting events. While
techniques of time
expansion have
been available for
Mr. Malang
some time (slow
motion and stp frame photography),
in general they are laborious and time
consuming.
The "immediacy" of television dictates a very rapid process, of high reliability and ease of operation. In developing such a facility for ABC, video
tape was chosen as the mechanism. A
description of the techniques used, and
of the ancilliary equipment fabricated,
for this purpose is the subject of this
paper.
Tuesday,

modulator and acan audio
input cepts
between
30 cps
and 75 kc while
maintaining distortion less than 0.5%
and r-f output frequency within 500 cps.
Five vacuum tubes (the only tubes in
the system) are used to convert the
modulated signal to a 10 watt output
McLin

at the station's frequency. A simple,
reliable, entirely transistorized stereo
unit using a time division principle
generates the L and R signals. Because
of the wideband capability of the modulator, the stereo signals and SCA input
can be fed directly into the system without auxiliary modulators. This paper
stresses reliability, quality of both
monaural and stereo transmissions, and
advances in the state of the art for the
broadcast service.

9:30-9:55 a.m.
"Utilizing a 950 MC STL for Remote
Control of Am or Fm Transmitters,"
by John A. Moseley, president,
Calif.
Moseley Assoc. Inc., Santa Barbara,
By the use of a
950 mc stl, am

April 3

9:00 a.m. — Technical Session— Radio
— Continental Room.
Presiding: Leslie S. Learned, director
of engineering, Mutual Broadcasting

and

System. Coordinator:
Session

trol circuits.
program
and This
con-

William

fm transmitters can be remote-

lyoutcontrolled
employing withwire

B.

Moseley

paper
completepresents
system ina
which the stl carries both program
simultaneously
to
and control signals

the remote transmitter without degradation of the program material or interference to the control commands. The

Mr. Learned

Mr. Honeycutt

Honeycutt, chief engineer, KRLD
AM-FM-TV, Dallas.

optimum method for returning the remote metering data to the controlling
studio is a function of the type of emission; i.e., am, fm, or fm stereo. Systems are discussed for these instances.
A new approach is introduced for relaying two channels for fm stereo over
a system of stls operating within the
BROADCASTING, March 26, 1962

(without

degrading

signal

quality)

television, motion picture and video tape production.

CBS Laboratories' new Audimax automatic level
control is already helping more than fifty stations
multiply their station coverage. Extensive field tests

A special Gated Gain Stabilizer in Audimax II
automatically determines whether gain should be

have shown that Audimax increases average modulation by 6 db with a corresponding 300% increase

turned up during prolonged lapses in the program.
This eliminates the need for continuous manual

in radiated program

monitoring

Audimax

power.

is not just another limiter, compressor

or AGC amplifier — it is an electronic device which
controls gain as competently as the most alert
engineer. No other device acts with such speed and

of TV films and prevents noticeable level

changes

during pauses in live telecasts. A stereophonic adapter ($150) is also available to enable
two Audimax units to adjust gain on both channels

intelligence. While the staff engineer pursues more

simultaneously, thus assuring
stereo broadcasts.

important duties, Audimax sits in for him, maintaining maximum modulation or recording level.
With Audimax there is no need to compromise signal

can improve your broadcast efficiency write or call
our Audio Products Department.

For

complete

information

perfect balance
on, how

in

Audimax

quality for high level of modulation.
This unique sound level control device is available
in two models: Audimax I ($495) for broadcasting and recording, and Audimax II ($595) for
You are invited to see AUDIMAX
BROADCASTING, March 26. 1962
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bandwidth limitation of a single stl
channel. Operation and maintenance
considerations are important factors in
the system design.
10-10:25 a.m.
"Automatic Stereophonic Phaser," by
Benjamin B. Bauer, vice president
for acoustics and magnetics, CBS
Laboratories, Stamford, Conn.
With the advent
■

of stereophonic recording and broadcasting, there is a
need for a device
that can sense the
phasing of the left
and right signals
and automatically
make corrections if
necessary.
The

CBS Laboratories' automatMr. Bauer
ic stereo phaser
bridges the left and right program lines,
linearly amplifies each signal and then
converts them to L+R and L— R signals by means of a transformer matrix.
The L+R and L— R signals are separately rectified and the resulting dc is
applied to a mechanical flip-flop. Correct phasing results in an equal or
greater L+R signal as compared to the
L— R signal. If the reverse appears, the
program lines are automatically rephased.

station and also to the planning that
must accompany the use of remote
functions. The topic of cartridge storage will also be covered.
11-11:25 a.m.
"Technical Aspects of Emergency
Broadcasting Facilities," by James E.
Gray, chief engineer, WYDE Birmingham, Ala.
He will explain
the importance of
Conelrad and how
the funds will be
obtained by the
Conelrad Stations
that were

priated by Congress to provide for
these facilities.
In addition, Mr.
Gray will outline
Mr. Gray
the minimum requirements for installing emergency facilities at the transmitter site along with his recommended
procedures for fast and efficient transition to the Conelrad frequency. And,
a detailed outline of a simple automatic
alarm that can be attached to the Civil
Defense audio line to the key Conelrad
station for constant monitoring as to
the continuity of the telephone line.
11:30 a.m.-12 noon
"Improving Quality of Broadcasting
Stations," by Frank McIntosh, consulting engineer, Washington, D. C.
Present status of
broadcasting facilities from standpoint of quality;
how are stations

10:30-10:55 a.m.
"Cartridge Tape Programming Techniques, by Ralph L. Haberstock,
senior audio engineer, Gates Radio
Co.

operated now?; requirements under
FCC Standards;
present listening
facilities available
and growing size
of hi fi market;

The proposed
paper is intended
to fill a gap which
seems to exist in

Haberstock

the general knowledge of cartridge
tape uses, through
variation in tape
recording and cartridge preparations.
These different
variations can be
used to enhance

the general overall operation of the station and allow
the cartridge equipment to do more of
its intended job, more effectively.
Topics such as automatic programming
with cartridge equipment will be covered. This will include a portion of the
use of the tape cartridge with slide
projection in the tv operation. Monophonic and stereo will also be included.
Consideration will also be given as to
the location of the equipment in the
84
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appro-

quality and what it
means for the
broadcaster and the listener; types of
distortion; meaning of frequency response; areas in which improvements
can easily be made; areas in which improvements can be made with more
difficulty and expense.
Mr. Mcintosh

Mr. McClanathan

Mr. Marx

director of color research, Century
Lighting Inc.
Surface brightnesses rather than
incident footcandle
densities are the
important things to
consider in studio
lighting,
which
should be based
on
the spectral quality of the surface
reflections picked
Mr. Williams

up by the camera
tube. Spectral
tribution indisthe

lighting can be a most important factor
and it is shown how this can be controlled byvariations in the voltage supplied to lamps. Correct use of spectral
characteristics can result in important
economics in studio equipment and operational costs. Examples are given and
data provided so that studio lighting
may be based on the spectral distribution of lighting and use made of the
opportunities for improved picture quality as well as reduced lighting costs.
9:30-9:55 a.m.
"Characteristics and Mode of Operation of Image Orthicons," by R. G.
Neuhauser, engineering leader,
Camera Tube Design, Electron Tube
Div., Radio Corp. of America.
mm

The trend in image orthicon tubes
today is toward the
higher
capacitance
field mesh
design
tubes. These tubes
fill the requirements for higher
signal-to-noise ra-

scale range,
yrc%
!°nger better
""'
*formity.
Mr. Neuhauser HJgh targ
£t volt.
resolution and uniImJrH

Technical Session — Television

Hm.

9 a.m. — Upper Tower
Presiding: Frank Marx, vice president
for engineering, ABC.
Session Coordinator: George L. McClanathan, director of engineering,
KPHO & KPHO-TV Phoenix.

age operation of these tubes produces
the best signal-to-noise ratio and most

9-9:25 a.m.
"New Approach to Tv Studio Lighting
Levels," by Rollo G. Williams,

accurate "photographic reproduction"
of a scene. Lower target voltages allow
more latitude in exposure control and
lighting at the expense of certain performance features. Certain desirable
characteristics of an image orthicon
BROADCASTING, March 26, 1362

LOOKING

FOR

A

FAST

WAY

TO

SHIP?

You've found it! The answer is Greyhound Package
Express. Phonograph records, film, tapes, printed matter... you name it! Greyhound will get it there fast...
very

often

the

same

travel in weatherproof

day

shipped.

compartments

Your

packages

aboard

regular

Greyhound buses, on fast, frequent schedules.
ever the destination of your shipment, chances
Greyhound

Whatare, a

is going there anyway... right to the center

of town. Greyhound

travels over a million miles a day!

No other public transportation

goes to so many

places

—so often. You can ship anytime... twenty-four hours
a day, seven days a week, weekends and holidays, too!
Ship

C.O.D.,

account.

When

importance,
Express.

Collect,

Prepaid,

getting it there
always

It's there
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specify

or open

a charge

fast is of the utmost
Greyhound

in hours... and

costs

Package
you

less!

CALL YOUR LOCAL GREYHOUND BUS TERMINAL
TODAY...OR MAIL THIS CONVENIENT COUPON TO:
GREYHOUND PACKAGE EXPRESS
140 S. Dearborn St., Chicago 3, Illinois
Dept. 8-C
Gentlemen: Please send us complete information on
Greyhound Package Express service. ..including rates
and routes. We understand that our company assumes
no cost or obligation.
NAMECOMPANY-
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. .When

you

-A. Start with the all-new Collins FM
Stereo Generator, which eliminates the
inherent instability of the double injection method of FM stereo broadcasting.
In the Collins generator, both stereo
channels are produced as a composite
signal. The result: stereo separation
which greatly exceeds FCC requirements. This all-transistorized generator
requires no on-the-air adjusting or
readjusting.

use

the

Collins

Then match up the new generator
with the new-approach Collins 830A-2
Exciter. This independent 10-watt unit
accepts FM stereo directly so that no
auxiliary modulators are necessary for
stereo or SCA. The unit may be rackmounted and is all-transistorized, except
for five vacuum tubes in higher level
stages. The 830A-2 eliminates the undesirable multiplication of oscillator drift,
because the full FM signal swing is
developed at 14 mc and heterodyned to

straight

.A. Now, mount them both into the
Collins 830B-1A FM Transmitter. The
two units, mated with the 250- watt transmitter, add up to the only industry-wide
fresh approach in FM stereo! For the
first time, the broadcaster has available
equipment designed specifically for both
stereo and monaural transmission that
provides vastly improved bass response,
extremely low distortion and high signalto-noise ratio. Result: the finest FM
transmitting equipment on the market.

output frequency. It also provides monophonic and SCA audio inputs from 30
cps to 75 kc directly.
COLLINS

RADIO

COMPANY

. CEDAR

RAPIDS

. DALLAS

. LOS

ANGELES

* NEW

YORK

forward

approach

there's

Check the simplicity and ease of
operation. The Collins 830B-1A 250-watt
FM Transmitter is a pleasure when it
comes to actual operation, with pushbutton power control, front panel tuning
and multi-circuit metering. Too, the
830B-1A is completely equipped for the
addition of remote control and automatic logging! Vertical panel construction allows complete accessibility to all
components for inspection and maintenance. All adjustments can be made
without taking the transmitter off the
air. It's no wonder the Collins 830B-1A
recently won WESCON's
for design.

top honors

See a live demonstration of
Collins Stereo equipment at the
N.A.B. Convention in Chicago's
Conrad Hilton, April 1-4

COLLINS

no

mystery

▲ Put them all together and you've
ended the mystery about FM stereoL
With your choice of 250 or 5,000 watts
of simplified FM, Collins provides the
answer for complete service. The Collins
830E-1A 5,000-watt FM transmitter is
completely self-contained in two identically styled cabinets and has the screen
grid at ground potential, eliminating
screen bypass capacitors — one of the
frequent breakdown sources in power
amplifiers. The high voltage transformer,
directional couplers and harmonic filters
are mounted inside the cabinet. All these
features add up to one thing: the most
direct approach to FM stereo is Collins!

NAB

G. Back, research director, Zooiner,
Inc.
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picture are described and the techniques
of matching the picture from film,
black and white and color cameras are
explained.
10- 10:25 a.m.
"Tv Automation Experience at KYWTV," by Sidney Stadig, chief engineer, KYW-TV Cleveland.
KYW-TV placed
a television program automation
system in operation
late last year. The
operates
system paper
mm j from
tape
lilTOn. aiHTjfTF'
and performs all
master control video and audio
switching, operates
multiplexers, film
and slide projecMr. Stadig
tors, video tape
machines, switches, mikes, mutes speakers, etc. This paper describes how
KYW-TV prepares the paper tape at
the time the schedule is typed, how
it accommodates schedule changes
and what changes this entailed in the
functions of the traffic department, film
department and operations.
10:30-10:55 a.m.
"Interleaved Sound Transmission Within the Television Picture," by J. L.
Hathaway, engineering department,
NBC.
A system is described for combining sound and
picture signals and
transmitting them
over a single video
circuit in such a
manner as to provide an emergency
sound service for
use during failures
of the regular television audio faciliMr. Hathaway
ties. Picture and
sound portions of network programs are
ordinarily carried by inter-city circuits
which differ in apparatus and routings.
Although each has been subject to occasional service interruptions, simultaneous failures have been highly unusual. This Interleaved Sound system
creates no degradation of picture quality, adds no interference components
to the picture signal, and provides recovered sound of adequate quality.
11- 11:25 a.m.

"New Concepts in the Evaluation of
Television Lenses," by Dr. Frank
88 (NAB CONVENTION PREVIEW)

Evaluating television lenses on the
basis of customary
lens tests very often

Louisville, Kentucky.
Speaker: Dr. J. R. Pierce, executive
director,
research communications
principles division, Bell Telephone
Laboratories.

leads to wrong conclusions. Lenses
which show highest quality with the
resolution pattern
perform poorly in
field or studio and
vice versa.
Dr. Back
Even bench tests
which break down
lens defects into the seven basic aberrations cannot be applied in the same way
as for photographic lenses. Contrast
transfer function tests, though more
comprehensive, are often misinterThe difficulties encountered with
preted.
fixed focus lenses are compounded
when zoom lenses are to be evaluated
because the lens defects change
throughout the zoom; and since practical objects are three-dimensional, twodimension test patterns are not very
good indicators for lens performance.
In television, the required lens correction isdifferent, particularly if color
photography is compared to color television.
Methods for conducting reliable tests
on television lenses will be shown by
demonstration and illustrations.

Mr. Towner

Dr. Pierce

No Sessions Scheduled
After Luncheon
This period is not programmed to permit delegates to visit exhibits and
hospitality quarters.
Wednesday,

April 4

9:30 a.m. — Continental Room
Presiding: James D. Parker, director,
Television
R-F
Engineering, CBS
Television Network.
Session Coordinator: Virgil Duncan,
chief engineer, WRAL-TV Raleigh,
N. C.

11:30 a.m.-12 noon
"Seven Years of Significant Color Television Receiver Progress," by Clyde
Hoyt, manager, tv receiver engineering, home instruments division, Radio
Corp. of America.
In 1954 the first 21 inch color tv
receiver was introduced. The 1961
21 inch color tv receiver represents
the improvement and development
accomplished in the interim. The
tricolor kinescope has been greatly
improved for light output, for stability, for life and for manufacture. The
circuits and components associated with
the color kinescopes are much better
for performance, service and customer
useability. The color receiver of today
is a developed, refined device that receives excellent color pictures of greatly
increased contrast, brightness and fidelity. It is now easy for the customer to
operate, has a long operating life, and
usually will operate for months and
even years without service. Reception
of black and white transmissions is
greatly improved as well.
Engineering Luncheon
12:30 p.m.— Williford Room.
Presiding: Orrin W. Towner, director of engineering,
WHAS Inc.,

Mr. Parker

Mr. Duncan

9:30-9:55 a.m.
"Interim Report on WUHF," by E. W.
Allen, chief engineer, Federal Communications Commission.
The transmitting
facilities at the
FCC experimental
television station
WUHF
in New
York City will be
described, together
with methods and
equipment used in
evaluating the service provided by the
Mr. Allen

station. Preliminary results will be

the comparison of service given
with for
circular
and
horizontal polarization and with the
use of directional and omni-directional
antennas.
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In planning a
transmitter installation, the chief
engineer is familiar
with most of its

CONTINUED

10- 10:25 a.m.
"Power Gain Measurements on an Installed Tv Antenna," by Andrew
ALFORD, president, A Iford Manufacturing Co.. R. E. FiSK, specialist, Antenna Engineering, General ElectricCo., and Ogden L. Prestholdt, director of engineering, CBS Radio
Network (To be presented by Mr.
Prestholdt, formerly of CBS Television Network, engineering dept.).
Techniques are
described for measuring the power
gain of an installed
tv transmitting antenna using a calibrated dipole with
a triplane reflector
as a reference antenna mounted on
the same tower.
Both helicopter
and ground measMr. Prestholdt
urements are dis.
cussed and shown to be reliable and
compatible.
10:30-10:55 a.m.
"A Comparative Analysis of Transverse
and Helical Scan Television Tape
Recording Techniques," by Charles
Ginsberg, vice president and manager, rotary head recording advanced
technology, Ampex Corp.
Over the past
few years there has
been an increase in
interest in the design and utilization
of helical scan television tape recorders, with particular
applications in the
field of closed circuit and education.
This paper will discuss and analyze
Mr. Ginsberg
the basic differences between helical scan and fourheaded transverse video recorders, with
particular emphasis upon time base
stability, signal systems and operation,
and performance quality. In addition,
the ramifications of new track standards that might result from the use of
helical machines will be analyzed and
compared to the existing transverse
standards. The compatibility insofar as
duplication from one standard to another will be discussed, and a comparative analysis of operating costs will
be made.
11- 11:15 a.m.
"Problems Encountered in the Control
of Heat and Dust on Transmitter
90

KOOL-AM-EM-TV

Plants," by Albin R. Hillstrom,
(NAB CONVENTION PREVIEW)
I

PROGRAM
CAN

AUTOMATION

REDUCE

INCREASE

COSTS,

EFFICIENCY

by Vernon A. Nolte, V. Pres.
WJBC and Automatic Tape Control

aspects. However,
the air or cooling
systems engineering is a field of its
own. In the desert
climate the temperature in the
summer often
Mr. Hillstrom
reaches beyond the
tolerances specified by the equipment
manufacturers, which puts a premium
on the design of the cooling system to
affect highest reliability and efficiency.
How refrigeration was used to cool the
outside air on its path to the cubicles
of a 35 kw television transmitter; special consideration given to filtering,
duct size, duct routing, and streamlining
the air flow.
11:15-11:30 a.m.
"The Successful License Law for Tv
and Radio Service Technicians in
Louisiana," by J. D. Bloom, director
of engineering, WWL-TV New Orleans, La.
The history behind the license
law in Louisiana,
a brief explanation
of the mechanics
of
its operation
and some of the
experiences that
have shown its success in the improvement of the
tv and radio servicemen.
11:30-11:45 a.m.
"Experiences in Moving a Tv Transmitter Without Loss of Air Time,"
by Robert W. Cross, chief engineer,
KROC-AM-TV Rochester, Minn.
The experiences
of the technical
staff of one station
when the transmitting equipment was
moved to a new
site 32 miles distant. The move
I was made overnight and without

Bf I ■ 'oss °f airtime.
■l^
A ^
I
No
attempt is
^^^"/
vP"'
to deal with
Mr- Cr
oss made
the subj
ect of site
selection or FAA approval of tower
structures, as these are individual problems. Rather, an explanation is made
of the planning and practical execution
of the move. It is pointed out that the

Program automation
does not mean pushing
a button, walking out
the door and locking
the studio for the day.
Automation is only a
tool designed to provide specific efficiencies
under certain program
conditions.
Broadcasters today appear to be interested in
two .forms of program
automation — the first,
partial automation for
periods — for
the
second, full time brief
automation
protracted program periods.
Both part-time and full-time automation can offer some interesting cost
saving and efficiency factors. With
rising costs in the industry, broadcasters must keep an eye on expenses
and attempt to get more productive
effort from employees. Many broadcasters believe it no longer makes
sense to have a creative, skilled and
well paid announcer spending most
of his time in a control room doing
mechanical operations when his efforts
could be more productive elsewhere.
This has encouraged some broadcasters
to automate for periods of from two
to three hours a day. They have found
that they can relieve an announcer
from mechanical functions in the control room long enough to prepare news
broadcasts, write commercial copy,
make sales calls, prepare public service
programs, act in public relations capacities, and perform a multitude of other
productive functions. Although this
type of automation may not save a
station much money, it does provide a
method of getting more meaningful
work from existing employees.
Full time automation is now used extensively, particularly by FM stations.
Some AM stations also have found that it is
possible to operate by automation and still
maintain the spontaneity of the medium. At
WJBC-FM, for example, which is now completely automated fifteen hours a day, we
have been able to produce additional revenues to the extent of $20,000 to $25,000 per
year at operating costs that are less than
$10,000 a year. One employee can operate
the entire station, including the selling of
time. News, bookkeeping, traffic and copy
services are available from the regular AM
staff without any additional cost.
Automatic Tape Control does not claim to
have the complete answer to everyone's program automation problem. We do have certain tools that we believe offer the greatest
flexibility in an automation system. The
standard ATC units, the ATC 55, the new
Automatic Program Logging— all have been
designed to solve the automation problems
of broadcasters. We recommend that vou
talk to the personnel of Automatic Tape
Control appearing at the NAB Convention
and look at the practical and tested equipment that may be of assistance to you at
your broadcast station.
BROADCASTING, March 26, 1962

AUTOMATIC PROGRAM
LOGGING . . . New ATC
development that automatically prints FCC logging information directly
from magnetic tape as it
is broadcast.

ATC DUAL-TONE TAPE
CARTRIDGE UNITS . . .
The original and most
widely used tape cartridge system in the
broadcasting industry.

ATC 55 ... A device
which plays 55 tape cartridges insequence without reloading or manual
operation of any kind.

See

the

latest

developments

in

AUTOMATIC
PROGRAMMING

in operation
NAB

at Exhibit

26-W

CONVENTION
ATC SOUND SALESMAN
... A fully portable (13
lbs.) tape
cartridge
playback unit.
Lets your
salesmen audition programs and commercials
right at the prospect's
desk.
Just as no two sets of fingerprints are
identical, no two broadcast stations have
identical requirements for automated programming. Each installation must be considered from the standpoint of that station's
own unique program policies and physical
layout. That's why all our men are actually
broadcast personnel. They do more than
sell a piece of equipment. They can advise
and counsel on your requirements— and
how best to use our equipment to get the

most satisfactory and profitable results.
All ATC equipment will be in operation in
our booth at the NAB Convention in
Chicago. And all of our men pictured here
will be on hand to explain the equipment
and how it can be adapted to your needs.
Reading clockwise from the top: Bob Johnson, Tim Ives, Lee Sharp, Elmo Franklin
and the three at left who are our engineers.
We'll be looking forward to meeting you
at the convention.

FIRST CLASS LICENSED ENGINEERS . . .
Jack Jenkins, Ted Bailey and George Stephenson have a as
combined
of over engineers.
50 years'
experience
full time total
broadcast
They understand the broadcaster's problems
and perform an outstanding service of custom engineering each ATC installation to the
station's individual needs.
made by broadcasters for broadcasters
AUTOMATIC

TAPE

CONTROL

209 E. Washington St. • Dept. 117 • Bloomington, Illinois
marketed in Canada by Canadian General Electric, Toronto 4, Ontario
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public is greatly affected by the move,
and steps are suggested to assist tv
dealers and viewers with their reception problems.
11:45 a.m.-12 noon
"The Transition to Transistors in Tv,"
by John H. DeWitt, Jr., president,
WSM Inc., Nashville, Tenn.
The advantages
of solid state devices, techniques in
design and construction of tv terminal equipment
are discussed. The
design of practical,
electrical and physical arrangements

Mr. DeWitt

for replacing existing tube amplifiers
is stressed. The

problems in the design of an amplifier for video and pulse
use are discussed. One year's experience with a large number of transistorized pulse/ video distribution amplifiers
will be reported upon, including tran-

sistor life, stability of operating characteristics, etcetera.
Figures are given on the relative cost
of air conditioning tube and transistor
amplifier. Various types of transistorized video amplifiers developed and
available are enumerated.
Engineering Luncheon
12:30 p.m.— Williford Room.
Presiding: Jack Petrik, KETV

(TV)

to Harmon

Ralph N. Harmon, engineering
vice president of Westinghouse
Broadcasting Co., will be presented the annual
neering
NAB EngiAward at the
concluding luncheon
of the NAB

Omaha, chairman, Broadcast
Enginering Conference Committee.
Presentation of

Eng ineerence. (See
ing Conferspects, page
Our
Re-

NAB

Engineering Award to:
Ralph N. Harm o n — by:
George
W.

153).

The

1r. Harmon

tation
p r e s takes
e n - place April 4, just

Bartlett, ManDr. Brown
ager of Engineering, NAB.
Speaker: Dr. George Brown, vice
president, research & engineering,
Radio Corp. of America.
General Assembly
2:30-5 p.m. — Grand Ballroom.
Annual Convention Banquet
7:30 p.m. — International Ballroom.

CONVENTION
Broadcast
in the lower
of some of
halls. Hotel

Award

prior to participation of engineering delegates in the annual FCC
roundtable, held as the final feature of the combined NAB management and engineering conferences. George W. Bartlett, NAB
engineering manager, will make
the presentation to Mr. Harmon.
Last year's award winner was
Raymond F. Guy, formerly with
NBC and now a consultant.

EXHIBITS

equipment manufacturers are displaying their products
lobby of the Conrad Hilton Hotel. Here are descriptions
the products they will show in the two separate exhibit
is Conrad Hilton unless otherwise indicated.

In addition a list of equipment maunfacturers who will have hospitality suites is found in the "Where to Find It" directory (Page 135).
Station representatives, syndicators and miscellaneous industry service firms, with personnel attending the convention, are also listed on
subsequent pages. These are based on information available as
Broadcasting went to press.

Equipment

makers

AITKEN COMMUNICATIONS INC.
Space 22 W
On display will be the Auto Jockey,
a complete system of audio control
using convention and/ or endless loop
tape machines and the automatic back92 (NAB CONVENTION PREVIEW)

up cueing Seeburg Changer. New this
year is the two-tone, reduced-level control to eliminate false action of the
equipment. Systems are custom made
to meet individual station requirements.
Personnel: Kenneth Aitken.

multiplexing.
Personnel: D. Alan Clark, Peter R.
Cornell.

ALFORD

Space 53W
AMTEL will feature a high resolution vidicon camera chain that will pantilt-zoom electronically as 35mm slides
are illuminated in the projector. An

MANUFACTURING

CO.

Space 20W
Alford will exhibit the following
products: television broadcast antennas,
diplexers, coaxial switches, vestigial
sideband filters, RF measuring instruments.
Personnel: Harold H. Leach, Gerald
Cohen.
ALTO-FONIC

TAPE SERVICE

Space 57W
Programmed music service for am
and fm stations will be shown together
with monophonic and stereophonic systems and background music for SCA

AMERICAN MICROWAVE
TELEVISION CORP.

&

engineer
seated atallthecamera
unit's action
switching
console controls
by
means of a "joy stick" (for panning
and tilting) and a 4:1 zoom control.
Among several advantages cited for the
new unit is the impossibility of panning
or tilting the camera beyond the slide
picture field, as can happen with studio
cameras and rear screen projection.
Other equipment to be displayed: a
10 w microwave amplifier using a traveling wave tube which can be driven
BROADCASTING, March 26, 1962
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January 22, 1960
Andrew Corporation
P.O.Box 296
Westwood, Massachusetts
Attention: Mr. John Wyman
Gentlemen:
As you know we recently purchased one of your six-bay
Multi-V FM broadcast antennas, and over 1000 feet of your
H-l Heliax for use on our new FM installation on the WBZTV tower.
Our choice of the antenna was based on our previous
experience with antennas of this type, which have always
performed very well. We are happy to say that our new
antenna and co-ax are exceeding our best expectations, and
giving excellent coverage for both our main channel and our
multiplex transmissions.
We do not hesitate to recommend highly this Multi-V Antenna
to any broadcaster proposing new or improved FM facilities.
Yours truly,
ni'cM
L /<?y
Richard
L. Kaye
/ <s
Station Manager

RLK-chn

"exceeding
our
best
expectations"
occur and can be added to units already in
The ANDREW Multi-V is the standard of
service. Similarly, the VSWR tuner can be
the industry. Over 353 Multi-V units have
added to existing installations without
been installed to date, accounting for more
than 50% of the stations presently licensed.
modifying the antenna.
Installations have been made in all climates
A new warehousing program assures
and service is uniformly acclaimed both for
quick deliveries of all standard units. You
are invited to consult us on your FM
standard and multiplex operation. De-icers
are available for use when icing conditions
antenna system requirements.
Write for New FM Antenna catalog
Meosured VSWR on a 16-bay production unit. Note bandwidth. VSWR tuner, Type 19893, is available for tuning
out tower effect, thus, assuring optimum performance
and eliminating need for field tuning individual bays.

HELIAX
the flexible air dielectric cable
HELIAX is the preferred cable for FM. Low VSWR,
greater mechanical strength and flexibility have
made it the favorite of broadcasters. Available in
continuous lengths in diameters up to 3Vs inches.

16-BAY MULTI-V ANTENNA

^

r ODBODATIOW
CORPORATION
P.O. Box 807, Chicago 42, Illinois
Boston
Toronto
New York • Washington
• Los Angeles
• ANTENNA SYSTEMS
TRANSMISSION LINES
ANTENNAS
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If this

video

recording

1. AMPEX VR-1000C. CONSOLE VIDEOTAPE" RECORDER. Provides
sparkling-clear picture plus accuracy and control of both black/white
and color. It's easy to maintain. And console format provides unequalled operating convenience. A processing amplifier gives you
superior playback of all tapes, including rf-to-rf copies. Unquestionably, the finest in performance, convenience, reliability: The
VR-IOOOC console. No wonder it's preferred by all U.S. and foreign
networks! And only Ampex has it.
2. AMPEX VR-1002. UPRIGHT VIDEOTAPE* RECORDER. The practical
answer for the console-equipped station needing a companion recorder or a mobile recording unit. Or for the station with space

equipment

didn't

limitations. It gives you the quality features you want most— in a
compact design that stresses ease of operation. AFC Modulator
automatically locks carrier frequency to standard. Control panel
adds convenience with all meters required for normal operation placed
adjacent to their respective control knobs. And a Mark III recording
head has individual transducers pre-selected and precisely matched
for the highest picture quality. (Monitoring equipment optional.)
3. ampex electronic EDITOR. Makes editing as easy as pushing
a button. No physical cutting or splicing. You electronically insert
changes, assemble new material or make corrections while the tape is
in motion. And watch the entire new tape on the monitor— during
*T.M. AMPEX CORP.

give

you

the

finest

performance

attainable..

.,,,,y, ■.„,. . . .

production. The result: important new savings in time and tape.
And only Ampex has it.
4. AMPEX COLORTEC-. DIRECT COLOR RECOVERY EQUIPMENT.
Color adaptation — without complex conventional signal processing
of decode-encode or heterodyning systems. Colortec produces signal guaranteed to meet N.T.S.C. color standards. Offers simplified
operation — only two controls. Single solid-state chassis fits into only
5Va" of panel space in present VTR electronic racks. And only
Ampex has it.
5. AMPEX/MARCONI MARK IV. 4y2" IMAGE ORTHICON TV CAMERA.
The world's most advanced monochromatic TV camera. Provides

outstanding picture quality superior gray scale, noise-free picture —
elimination of halos. It's stable, easy to operate— complete remote
control relieves camera man of all electronic adjustments. It's the
most imitated camera today and the perfect teammate to the
VR-1000C or VR-1002 for producing, recording and reproducing
the finest picture in television. And only Ampex has it.
6. NEW ampex VIDEOTAPE*. This is the year that videotape reaches
a new standard of performance. The year you can get videotape made
by Ampex. Into this tape has gone the superior engineering and
manufacturing skill that has made Ampex the leader in the videotape recorder field. And it's coming your way soon.

or

if this

audio

equipment

didn't

either.

AMPEX
CROPfSSlSStdt HtCOSSIKE TAPE
10

7. AMPEX 351 AND 354. PROFESSIONAL RECORDER/REPRODUCERS.
The Ampex 351 is dependable. Flexible. Easy to operate. And
provides lasting economy. (Some models have logged over 36,000
hours. No wonder the 351 has become the standard of the broadcast industry!) Available unmounted, in a console or portable and
a two-channel version: the 351-2. The recorder above: the 354 —
a two-channel recorder designed specifically for stereophonic sound.
It provides two new channels of electronics — in one compact panel.
Both record and play at 3% and 7Vi ips or 7V6 and 15 ips.
8. AMPEX 601. PORTABLE RECORDER/REPRODUCER. Both the 601
(monophonic)and the 601-2 (stereophonic) offer full professional quality recording and reproducing. Plus the utmost in convenience and
portability. The 601 gives you instantaneous starting, low impedance output, plug-in low impedance microphone transformer. So

does the 601-2 — along with new precision stereo heads, freedom
from cross-talk and separate mixing controls for each channel. Both
models record and play at 3% or 7Vs ips.
9. NEW AMPEX 1200. PORTABLE 4 -TRACK RECORDER/REPRODUCER.
The newest precision portable 4-track recorder from Ampex. It makes
possible the convenience and economy of 4-track recording/reproduction with full professional quality previously attainable only in
2-track. Plays and records at 3% and 7Vs ips.
10. AMPEX 600 PROFESSIONAL RECORDING TAPE. Fully professional
recording tape— produced under exacting conditions, tested to meet
military-type specifications. The result: the smoothest audible tape
available. Output remains constant throughout the life of the tape.
Available in Mylar or Acetate base.

.

it wouldn't

come

from

Ampex.

For more data on the equipment seen on the previous pages contact any one of the regional offices below. Or write Ampex
Corporation, 934 Charter Street, Redwood City, California. Sales and service engineers in major cities throughout the world.
Ampex

NORTHWEST REGIONAL OFFICE, 331 TOWN & COUNTRY VILLAGE, PALO ALTO, CALIFORNIA, DA 6-2797
SOUTHWEST REGIONAL OFFICE, 8467 BEVERLY BLVD., LOS ANGELES 48, CALIFORNIA, OL 3-1610
MIDWEST REGIONAL OFFICE, 2-N-575 YORK ROAD, SUITE 1-A, ELMHURST, ILLINOIS, TE 3-8500
NORTHEAST REGIONAL OFFICE, 345 E. 48th STREET, NEW YORK 17, N. Y., PL 5-8405
MID ATLANTIC REGIONAL OFFICE, jU N IVERSAL BUILDING, SUITE 218, CONNECTICUT & FLORIDA N.W., WASHINGTON, D. C, DE 2-0300
SOUTH CENTRAL REGIONAL OFFICE, 2626 W. MOCKINGBIRD LAN E, SUITE 232, DALLAS 35, TEXAS, FL 7-0481
SOUTHEAST REGIONAL OFFICE, 3376 PEACHTREE ROAD N.E., ATLANTA 5, GEORGIA, 231-3480
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to full output by a . 1 w transmitter;
differential phase and gain equalizer
for use in the video circuit of a microwave system or tv studio system.
Personnel: F. Dan Meadows, Harvey
Bartholomew, John Baker.
AMPEX

CORP.

Space 29 W
Ampex will display a full line of
professional recording equipment for
both radio and tv broadcasting, including two valuable newly improved accessories for the VR-1000 Videotape
recorder. Ampex will also demonstrate
for the first time its own brand of
video tape.
The improved and miniaturized Colortec color conversion unit used with
the VR-IOOO employes full recovery of
the original color burst information
without alteration of amplitude or

... and bursts forth to guide, direct,
and shape the destiny and desires of man.
But TV effectiveness can be seriously hampered by a weak or
imperfect signal. Distorted, snowy pictures on a viewer's screen can actually
create antipathy for your station and for the sponsor's product.
Consider your fringe areas. Can they be strengthened by additional power ?
Could you reach a vast, new audience and lay claim to a higher per-spot,
per-minute, or per-hour rate?
If this is the case (and it probably is) replace or boost your present
equipment with a Standard Electronics TV transmitter or amplifier.
Dozens of stations throughout the country have found that Standard Electronics
equipment offers unmatched quality — in design and constructional aprice you can afford to pay !
You get guaranteed performance, "Patchover" protection, simplified
operation and maintenance — in fact, every proven feature you want.
Call, write or wire for complete technical data or expert
evaluation of your particular requirements.
No obligation of course.

standard electronics
PRODUCT LINE BY REEVES INSTRUMENT CORP.
SUBSIDIARY/DYNAMICS CORPORATION OF AMERICA
FARMINGDAIE,
NEW JERSEY
Gentlemen: Please send me additional information on Standard Electronics equipment.
1 am particularly interested in knowing more about:
KW TV Transmitters
KW TV Amplifiers
Name,
Address,

98
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-Station-

phase, enabling the burst signal to accompany the chroma signal. Previous
systems required the insertion of new
burst information from the station signal source, inducing variables affecting color fidelity. This improvement
permits greater versatility of operation
and includes completely automatic selection of operating modes for monochrome, standard color signals and nonstandard color signals. The original
Colortec, introduced last year, eliminated the need for complex signal processing of decode-encode systems or
heterodyning systems previously required in adapting the tv tape recorder
for color.

A greatly simplified and improved
"Intersync," compatible with all Ampex Videotape recorders currently in
use as well as in production models,
has 50% fewer controls than previously, thereby simplifying maintenance setup and operating procedure. In addition the synchronizer incorporates numerous built-in test features cutting
down the need for external test equipment in setup. It also incorporates improved electronic resolver circuitry
which results in greater horizontal
phase stability and greater tolerance for
instabilities caused by mechanical
splices.
Ampex is now producing its own tv
tape designed specifically for use with
the VR-1000 series of Videotape recorders. It is in limited use on the
market now. The new tape, coated

with Ampex's exclusive Ferro-Sheen
process, has demonstrated maximum
tape life and minimum head wear and
head clogging in field tests. Samples
were evaluated in daily commercial
and educational broadcasting operations
over a period of months. The addition
of tv tape rounds out the Ampex line
BROADCASTING, March 26, 1962
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Take the Amperex 5924A for example. For the past eleven years, we at
Standard Electronics have used these tubes in all of our TV and FM
transmitters and amplifiers.
We like them.

^mperex
5 9 2 4 A
M Ac» )N u. s. a

Over the years, they have proven themselves to be an excellent performer—a fit companion to the built-in quality of our product — and
one we are proud to associate with.
Every component in our broadcast equipment is either manufactured
by us, under the most exacting quality-control conditions possible, or
supplied by reputable, nationally known American manufacturers — a
double assurance that Standard Electronics equipment will meet your
highest expectations of performance.
NEW NEW NEW NEW 20 KW FM Transmitter Type 2012. Here is a
sparkling example of beautifully engineered equipment — equipment
that provides the kind of signal your hyper-sensitive FM listener wants
to hear! Now — with the advent of Stereo FM, signal quality has become
even more important — more critical. Stereo receiver sales are setting
unprecedented records — the listeners are eager to tune in the station
that provides the clearest, most pleasurable signal.
QUALITY YOU CAN SEE- AND TOUCH - made obvious by superior
components skillfully integrated with unsurpassed design and construction — yours to have only with Standard Electronics FM and TV transmitters and amplifiers.
standard
PRODUCT

electronics

LINE BY REEVES

INSTRUMENT

CORP.

SUBS/D/ARY/ DYNAMICS CORPORATION OF AMERICA
FARMINGDALE,
NEWJERSEY
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of tape products, which includes tapes
for use with the company's instrumentation, computer, professional and consumer audio recorders.

by
another

TALL

one

Also to be shown are such previous-

serving

CHANNEL

jointly:

9
TV
Ckouute£.

MARTIN

THEATRES

TV

COLUMBUS
'
.
li
if

BROADCASTING

3
CO.

ly introduced video accessories as "Amtec" and "Electronic Editor" and the
VR-1002 Videotape recorder, a compact upright model with the same quality of performance obtained from the
VR-1000C console model. Ampex/
Marconi Mark IV tv cameras, manufactured in England and marketed exclusively byAmpex in this country, will
be demonstrated. On display also will
be professional Ampex audio equipment with emphasis on stereo fm.
Among these will be the Model 351
single channel 7V2-15 ips recorder-reproducer: Model 354 stereophonicmonophonic 1Vi-\5 ips recorder-reproducer; Model 601-2 portable 10 w
amplifier-speaker; Model SA 10 rackmounted 40 w amplifier-speaker system, and an MX-35 four position
stereophonic mixer. In addition two of
Ampex's wideband instrumentation recording devices, the AR-300 airborne
recorder and the FR-700 companion
ground unit, will be displayed.

MA\A/

ANDREW
ON

ITS WAY

CORP.

UP—
Space 54W
Products to be shown include multiV, fm broadcast antennas, HELIAX,
flexible air dielectric cables, rigid transmission lines, coaxial switches and telescoping mats.
Personnel: John Gyurko, Douglas
Proctor, C. Robert Lane, Robert C.
Bickel, Henry F. Miller, John M. Lenehan, Edward J. Dwyer.
AUTOMATED

ELECTRONICS

Space
65 W
Automated
will show its new automation programming system for radio.
The system carries 64 channels of information with up to 90 seconds each
for immediate playback. Random
lection is provided.
Personnel: Herbert Ford.
AUTOMATIC

TAPE

CONTROL

se-

INC.

Space
26W new ATC development that
A brand
automatically prints FCC logging information directly from magnetic tape
as it is broadcast will be one of the
company's exhibits in a demonstration
of how a completely automated broadcast station operates. Other equipment
to be demonstrated: ATC Dual-Tone
Tape Cartridge Units, a dual-tone system allows for an auxiliary control tone
to be inserted in the recorded message
100
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which, in playing back, will automaticBROADCASTING, March 26, 1962

(emi/ us

The West's leading independent shopped the
market for 4V->-inch image orthicon cameras.
EMI/US got the order. No wonder. EMI's
41/4-inch i.o. is the latest and most advanced

got the

order)

All the time. Picture quality is like nothing
you've seen.
But, don't take our word for it. See for yourself atNAB. Or, check with us on the possibility

throughout some sixteen countries, the bugs are

of a demonstration in your studios. EMI/US
General Communications Division, 1750 N.

out. Fire this one up and it works. Every day.

Vine St., Los Angeles 28. E

design. With nearly two hundred

in use

JVZ I / XJ IS

NAB PREVIEW
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ally activate other ATC equipment or
additional equipment such as tv slide
projectors, record changers, etc.; ATC
55, a device which plays 55 tape cartridges in sequence without reloading or
manual operation of any kind.
Personnel: Vernon A. Nolte, Robert
S. Johnson, Lee Sharp, Ted Bailey, N.
Elmo Franklin, Jack Jenkins, George
Stephenson, Timothy R. Ives.
BAUER

ELECTRONICS

CORP.

Space 43 W
Bauer will exhibit four new items:
a Model 900 "Peakmaster" limiting
amplifier; a Model 912 Levelmaster
automatic gain control amplifier; Sparta-Matic tape cartridge unit, a new
compact 300 series of playback and
record units, and a Sparta portable
studio featuring a two-turntable, four
input audio console in an easily movable compact assembly. Also to be
shown is a Model 707 1,000 w-250 w
am transmitter, with one model in kit
form and the other a completed unit
constructed just prior to the convention by a local radio technician.
Personnel: Paul Bauer, Paul Gregg,
Walter Rees, William Overhauser, Jim
Gabbert, Lyle Keys, Jess Swicegood,
Chester Faison, Gordon Keyworth, Jess
Tatum, John Felthouse.
B0GEN PRESTO DIV.
OF SIEGLER CORP.
Space 23W
Bogen Presto will exhibit its Stereo
Broadcast Automation System (Type
BAS-101), an automatic programmer
playback unit for radio stations. The
firm will also display a multi-channel
quarter and half-inch tape recorder
(800 Series); three automatic program
pre-selectors; a new program senser
switch and a tape playback pre-amplifier with optional plug-in sensing modules (one for 25-cycle tone sensing
and one for silent sensing). In conjunction with the multi-channel recorder, Bogen Presto will show a plugin head assembly and the 625 Series
tape reproducer transports, available in
head configuration of full-track, halftrack monaural, half-track stereo and
quarter-track stereo.
Personnel: Peter Basralian, Philip
Pavda, James Kadisch, Norman Kornetz, Ray Hutmacher and Bill Ellinger.
BROADCAST

ELECTRONICS

Space 14E
Featured in the Broadcast Electronics exhibit will be new compact, rackmounted and stereo models that have
been added to the line of tape cartridge
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equipment. A new lazy-susan storage
rack can hold 200 cartridges. The line
includes complete accessories for cartridge operation along with the conventional basic models of Spotmaster
equipment.
Personnel: Ross Beville, Jack Neff,
Paul Shore.
CBS

LABS

Space 64 W
CBS Labs will exhibit its new Audimax, an automatic level control device,
and Video Test Signal generator, which
produces wave forms for testing and
adjusting video tape equipment.
Personnel: B . B. Bauer, Benson
Ackerman, Richard C. Hahn and Marvin Kronenberg.
CENTURY

LIGHTING

CO.

Space 27 W
Century will demonstrate its complete line of tv and photographic lighting equipment, controls and systems
to meet most any need. Other products
to be exhibited include fresnelites, lekolites, scoops ,pattern lekos and accessories. C-Core (silicone controlled rectifiers) remote control and manual
lighting equipment also will be shown.
Personnel: Edward F. Kook, George
Gill, Charles Levy, Rollo Gillespie Williams, Bill Merrill, Fred M. Wolff, Stanley McCandless, Earnest Winfree Jr.,
Earl Koehler, Gary Roof, William
Faust, Dale Rhodes, Warren Anderson,
Gordon Stofer.
CHR0N0-L0G

CORP.

Space 56W
Providing for remote displays of the
time-to-go at various locations, such as
control console, director's desk, at
camera, etc., is Chrono-Log's Q System. This is designed to permit cueing
performers and crew at the start and
end of live shows and tape sessions.
The displays are operated from a central location, and indicate a five minute
warning and a two minute warning.
The final 30 seconds are counted down
to insure that all personnel are ready
at the proper time. This is the newest
piece of equipment to be shown by
Chrono-Log; others:
Sequential Television Equipment
Programmer (STEP) is designed to
switch video and audio, start and stop
film projectors and tape units and operate slide projectors during the station
break "panic" period. Priced at $5,900, STEP permits programming an
entire day's switching sequences in advance. A preview mode is provided,
as is provision for last minute changes
and operator override when necessary.
The STEP control panel mounts directly in the operator's console and provides a clear display of the functions
to be performed on the next switching

event and the time remaining until that
event.
Chrono-Log digital clocks provide
special effects possibilities for various
tv shows. They were used by NBC
during the Glenn Mercury orbit both
as a video overlay and on Frank McGee's desk. They can also be used for
tv coverage of sporting events and other
features where the element of time
plays an important part and contributes
to viewer understanding and interest.
Personnel: Saul Meyer, Arthur Freilich, James Nobles, Bill Butler.
CLARK-ROOT INC. and
ALTO F0NIC TAPE SERVICE
Space
W attraction will be the new
The 57
star
1100 Series completely automatic tape
transport system for 100% automation
of station operation. It features four
Clark-Root transports as basic modules
of a simplified, automated system. Control center is a punched tape programmer which permits personalizing programs to any desired format. Also to
be featured is the individual 1100
Series tape transport for use in station application. This equipment is
compatible with other broadcast apparatus. Also on display will be the
new stereo library of Alto Fonic Tape
Service. The tapes represent part of
a library of more than 40,000 stereo
selections. Alto Fonic tapes are offered
in both mono and stereo for all types
of good music broadcasters with regular monthly additions selected and programmed from current releases of all
leading record companies.
Personnel: Thatcher W. Root, B. J.
Root, Don W. Clark, Cyril Collins, D.
Allan Clark.
COLLINS

RADIO

CO.

Space 18W
Collins will display a wide-range of
new broadcast equipment at the NAB
convention, including the 786M-1
stereo multiplex generator and 830A-2
10 watt exciter. The multiplex generator feeds monaural audio and the
stereo subchannel to the exciter on a
single, composite signal, thus eliminating the instability of conventional dual
channel stereo injection methods.
In the Collins stereo system, accurate
amplitude balance between the two
channels is maintained by using a wideband direct fm exciter. Any gain
changes or time delays will affect the
main and subchannels equally under
this method. The 786M-1 has nominal
40 db separation over audio spectrum
transmitter and the exciter is a wide
band direct fm unit which accepts a
composite stereo signal directly without using auxiliary modulators for
either the stereo or SCA channels.
The 830A-2 exciter is flexible, accepting any frequency up to 75,000
cps and improves performance on any
BROADCASTING, March 26, 1962
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Three entirely new transistor audio systems, opening a whole new
dreamed possible.

Exhibit

Convention

era of facility control never before

Here is a rare combination of exquisite styling to satisfy the aesthetic faculties . . . direct naturalpattern placement of operating controls for split-second response . . . and absolute reliability with
AAA transistors, gold program switching contacts and highly advanced electronic circuitry.

M-6158 Stereo Transistor Console, designed for full 10-channel stereo — plus AM, FM and TV
dual channel broadcasting and recording of monophonic programming. Gates' exclusive Solid
Statesman Transistor Amplifiers are incorporated to meet the most exacting tests of performance and reliability.

M-6209 Dual Channel Solid Statesman Transistor Console, featuring a totally new switching
concept with two illuminated banks of push-buttons forming a comprehensive medium level
input control center. Specially designed modular construction. Eight mixing channels for
monophonic programming for AM, FM, TV or recording.

M-5564 Single Channel Solid Statesman Transistor Console. The 12-position push-button
control center and multiplicity of input circuits set a new standard in the development of
monophonic control consoles. Illuminated VU meter designed to be placed either on console
housing or desk top.
Dramatic
styling by
one of America's
foremost industrial
designers . . . advanced
audio technology
by Gates, the
most respected
name in
broadcasting.

GATES

RADIO

COMPANY

33ZZ3

Subsidiary of Harris-Intertype Corporation
QUINCY, ILLINOIS
Offices in: HOUSTON, NEW YORK, LOS ANGELES, WASHINGTON, D.C. • In Canada: CANADIAN MARCONI COMPANY
Export Sales: ROCKE INTERNATIONAL CORP., 13 EAST 40th STREET, NEW YORK 16, N.Y., U.S.A., Cables: ARLAB
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possible use. It has no frequency multipliers to compound oscillator drift.
Collins also will show to the industry
generally for the first time the 830D-I A
fm transmitter, which, when coupled
with the 830A-2 exciter, achieves a new
degree of reliability and operational
ease for the fm broadcaster. The transmitter ispush-button operated and features a full-automatic starter system.
All RF circuits are tuned from the
front panel and adjustments can be
made while the transmitter is on the
air.
The company also will display the
808 A- 1 remote console, the M-3-60B
and 11RS-2Q remote transmitter and
receiver mounted and with an operator
for demonstration purposes, 20V-3 am
transmitter and the 830E-1A 5 kw fm
transmitter. The Collins tape cartridge
system also will be demonstrated at the
exhibit.
Personnel: Carl Rollert, Bob Hite,
R. E. Richards, Everett Gilbert, George
Wetmore, Lin Leggett, Howard Hepler,
Jim Speck, Blair Dobbins, L. O. Embree, John Dalby, John Stanbery,
Charles Walters,
John
Haerle, Cal

Glade, Phil Wharton, Forest Wallace,
John Goslin, R. M. Winston, George
Schneider, Gene Randolph, Jim Littlejohn. Jack Chenoweth, Jerrell Henry,
T. L. Huebsch, Jim Wahrer, E. L. King,
K. E. Vaughn, L. E. Winter, Fred
Damm, H. I. Swanson, L. S. Kuykendall, R. L. Urick, Frank D. McLin.
CONRAC DIV., GIANNINI
CONTROLS CORP.
Space 7E
Conrac's products on display will be
monochrome video monitors and audio
video receivers.
Personnel: W. J. Moreland, R. M.
Alston, J. G. Jones, R. N. Vendeland,
A. Slater, P. Wickham, William Ems.
CONTINENTAL ELECTRONICS
MANUFACTURING CO.
Space 16E
A compact 50 kw transmitter, Type
317B driven by a complete Type
315B/316B 5/10 kw transmitter, will
be demonstrated by Continental. The
317B occupies the smallest amount of
square footage for any complete 50 kw
transmitter, Continental said. It contains all components within one cabinet except for the PA Blower. The
Type 317B may also be used as the
driver for Continental's Type 320B 500

kw transmitter.
Continental also will exhibit an operating display of the TRC-3 transmitter remote control and Fault Alarm
systems.
Personnel: James O. Weldon, Mark
W. Bullock, Thomas B. Moseley, W.
W. Witty, Vernon Collins, Richard P.
Buckner, T. J. Metcalfe, A. L. Cochran, James H. Hamilton.
DYNAIR

ELECTRONICS

INC.

Space 47 W
Dynair will exhibit new solid-state
video amplifiers and an improved version of its closed-circuit tv transmitter, model Tx-IB, suitable for color.
The amplifiers will be shown in
several models with gains up to 20 db.
Several new video switchers, with both
illuminated and non-illuminated push
buttons, will be shown and a VS-60A
switcher-fader will be demonstrated.
Dynair will use its convention exhibit to introduce a 100-watt tv transmitter
which occupies only 26V4 inches of
standard rack space.
Personnel: E. G. Gramman, George
W. Bates, Joe Petit.
ELECTRONICS

APPLICATIONS

Space 19W
Studio and field microphones, AKG
dynamic headsets, shock-proof microphone stands and Nagra IIIB portable
tape recorder will be demonstrated.
Personnel: V. J. Skee, T. M. Skee,
Andrew Brakhan, J. B. Anthony,
Harvey Sampson Jr.
ELECTRONICS, MISSILES
& COMMUNICATIONS
Space
W uhf translators will be on
Vhf 50and
display for all television rebroadcast

Just a note to let you
know how pleased
we are with your tape
programming service.
It achieved the
results we desired,
and at a cost that
couldn't be beat."
Charles Castle
General Manager
WARN
Fort Pierce, Fla.

Personnel: Robert F. Romero, Henry
applications.
Shapiro, B. W. St. Clair, Charles Halle.

Broadcasters everywhere know that
Magne-Tronics

means

musical programming

on tape. With

specially-designed equipment

(also

available through Magne-Tronics),
is ideally suited for automatic
programming. Available to only
one station in each market.
Write for details, audition tapes
and availabilities.

EMI/US

top quality

it

radio

Space 49W
The company will introduce solidstate picture monitor, completely transistorized, with an eight-inch screen
and a laminated safety-glass face. The
35-pound monitor is designed for rack
or console mounting, and all external
connections are plug-in type, permitting the unit to be withdrawn from its
mounting for maintenance.
EMI/ US will also display the TVS80, a solid-state switching and distribution system, and 4 Vi-inch image orthicon and advanced color-television cameras. TVS-80 is a completely modular
concept, which allows its expansion to
meet studio growth. The 204 color
camera provides high quality studio
performance, yet is sufficiently lightweight for field use.
Personnel: Percy Allaway, Daniel
C. Bonbright, and A. Bruce Rozet.
BROADCASTING, March 26, 1962

FEDERAL MANUFACTURING &
ENGINEERING CORP., TELEVISION
SPECIALTY CO. DIV.
Space 40 W
Kinescope recorders, wireless microphones, rear screen projectors and
screens, transistorized 16mm S-O-F
newsreel cameras with portable power
back, transistorized mixer-amplifiers and
lenses will be displayed.
Personnel: George R. Lippert, Lawrence D. Scheu Jr., Dean Peck, Gerald
Granger, Irving Zimet.
FISHER

RADIO CORP.

Space 58W

The Fisher booth will include monitor and relay fm tuners, audio reverberation systems, audio amplifiers and
preamplifiers, audio control and loudspeakers, tape recorders and fm stereo
mpx generator.
Personnel: Avery R. Fisher, Jim J.
Carroll, George Meyer, Ted Felleisen,
Chris Green.
GATES

RADIO

CO.

Space 31W

A new line of transistor audio control consoles will be introduced by
Gates. For stereo programming, the
company will feature its M-6158 Dual
Stereo Audio Control Console, designed for full 10-channel stereo operation. Itcan be used for am, fm, and
tv dual-channel broadcasting and recording ofmonophonic programming.
Gates will also show audio systems
for dual-and single-channel monophonic operation. Both the M-6209
Dual-Channel Solid Statesman and the
M-5764 Single-Channel Solid Statesman include a 12-position push-button
control center, which the company says
is a totally new switching concept, and
a detachable VU meter. All consoles
are completely transistorized.
Other new items will be the new
Gates Dual Stereo Peak Limiter, the
SMX stereo generating system, stereo
turntables, and am, fm and tv transmitters, spot tape recorders, digital and
cartridge tape systems, 12- and 16-inch
turntables, remote amplifiers, monitors,
remote-control systems and microphones.
Personnel: P. S. Gates, N. L. Jochem, George Yazell, Ed Gagnon, Norman Peterson, Robert Hallenbeck, Dick
Spruill, Urlin Whitman, Ken Neubrecht, L. J. Cervone, J. R. Price, Eugene Edwards, Frank Parrish, Franz
Cherny, Reck Morgan, Bill Moats, Joe
Engle, Stan Whitman, Bill Nielsen, Ed
Wilder, Bob Tilton, Paul Timpe, Ed
Shuey, Wally Kabrick, Bill Hoyt, Ralph
Haberstock, Hardin Stratman, John
Butcher, and Jack Smith.
BROADCASTING, March 26, 1962

GENERAL

ELECTRIC

CO.

H. W. Granberry and J. F. Watter.

Space 9E
General Electric will demonstrate its
live 3-inch and 4Vi-inch I.O. camera
channel, live I.O. color camera channel, a special remote control vidicon
camera channel for live telecasting and
a vidicon film camera. Also in operation will be the continuous motion picture projector, film center multiplexer
and a line of high quality utility monitors.
Other products to be shown include
a vertical interval switcher, small video
utility switcher, transistorized video distribution amplifier, and a new monaural/ stereo transcription preamplifier.
Larger items include a 35 kw vhf high
channel tv amplifier and a 1/5 kw vhf
high channel tv transmitter. In addition, microwave multiplex equipment
and a new 2 kmc hetrodyne repeater
and a complete line of antennas will be
on display.
Personnel: Dr. George L. Haller, R.
L. Casselberry, Harold B. Towlson, H.
E. Smith, J. Wall, A. F. Carl, M. R.
Duncan, Francis L. Robinson, J. H.
Douglas, W. G. Broughton, R. W.
Cochran, H. H. Condo, L. F. Page, E.
H. Piatt, J. M. Comer Jr., T. F Bost
Jr., V. H. Russell, R. E. Lauterbach,

GENERAL ELECTRIC
LABORATORIES
Space 60 W
Company engineers, using oscillographs to illustrate the correct stereo
wave form, will explain tuning procedures for the GEL STERE-O Exciter
and STERE-O Generator. Other new
products
being transmitter
shown are and
GEL's
fm STERE-O
SCA5 kw
relay receiver, and an improved line of
Rust 14c and 15c RF monitors for am
and fm stations.
Personnel: Sal Fulchino, Edward
Maddox, Arthur Cestaro, Bill Dunbar,
John Felthouse, Robert Leedham, Jack
Langford, Howard Dempsey, and
Charles Chrismon.
GENERAL PRECISION,
GPL DIVISION
Space 12E
Products to be exhibited include a
35mm projector (PA-200), used with
three-vidicon color or black-and-white
studio film chains, which has a resolution in excess of 600 lines; a high resolution (600 lines at corners) film chain
(PA-550), equipped with automatic exposure control; a viewfinder camera
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Add us to your list
of most satisfied
customers. One

If you're looking for additional revenues,
join the background music operators who are

primary reason for
our wonderful
success can be
attributed to your
fine arrangements

having "wonderful success" with this
Magne-Tronics service. It's an extra profit
source that fits neatly into your station
operation via fm multiplexing and/or wired

and tonal quality."
J. C. Burns
President
Background Music
Service
Mobile, Ala.

lines. You'll find prospects everywhere—
and all will enjoy the Magne-Tronics service.
Write for full details and availabilities.
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The cartridge that made station
automation possible

. . . Fideiipac Tape Cartridges byConley. First and still best.
Result! More successful broadcasters
use Fideiipac Cartridges by Conley than
any other.
Fideiipac assured dependability — its
greater acceptance— result from these
features:
• easily handled • easily stored
• easily reloaded • minimized tape
breakage • your present equipment
was made to handle Fideiipac • increased tape life • varying sizes permit
programming from seconds to hours on
a single cartridge • automatically
cued and ready for instant use • technical perfection in every detail.
Be sure every time . . . put efficiency,
economy, quality into your broadcast
operations by putting Fideiipac Cartridges byConley to work for you . , .
for spot announcements, themes, station
breaks, and delayed broadcasts.
Standard Lengths
In Three Cartridge Sizes:
Model 300 -with up to 300 feet of
single coated tape
Model 600 -with up to 600 feet of
single coated tape
Model ?200-with up to 1200 feet of
single coated tape
Ask for
FIOELIPAC "THE STANDARD OF THE INDUSTRY"
from your regular source of supply
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(PD-250), whose compact design
makes it suitable for closed-circuit use;
a moderately priced precision film
chain (PA-530); and an automatic exposure control, wide band STL microwave relay equipment, and a sync generator.
Personnel: Louis L. Pourciau, Nathaniel M. Marshall, Anthony G. Balletta, Arthur F. Brundage, Joseph W.
Belcher, John A. Hawthorne, Vern
Bertrand, and Marshall Ruehrdanz will
represent Illinois Electronic Systems,
GPL's distributor in Illinois.
INTERNATIONAL BUSINESS
MACHINES CORP.
Space 30 W
IBM will exhibit its Series 50 lowcost, punched-card equipment for radio
and tv stations demonstrating the automatic preparation of bills, income and
expense statements and general ledgers.
In addition, log preparation will be
demonstrated on the IBM 870 document writing machine for the first time
this year. Printed literature on all aspects of IBM automation will be available for distribution.
Personnel: T. D. Robertson, F. L.
Moegan, P. Willis, E. Klis.
INTERNATIONAL
MUSIC INC.

Space 39W
As it did last year, IGM will feature
complete equipment necessary to automate am and fm radio stations under
the trade name IGM Simplification.
Simplification without manual control, IGM says, will switch to six functions, excluding music, on whatever
frequency is desired. For example: Music to station break to commercial to
news,
weather, sports and the time of
the day.
Along with its three "scripted programming" choices of background music— Sovereign, Premier and Heritage
— IGM also will feature its automatic
program and transmitter logging equipment as well as its new automatic 24
cartridge carousel.
Personnel: Rogan Jones, Danny
Coulthurst, Phil Wiley, Don Hedman,
Eddie Chase, Irving Law, Hamilton
Brosious, Frank Blotter.
ITA ELECTRONICS

CONLET

ELECTRONICS

CORPORATION
1527 Lyons Street • Evanston, Illinois
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GOOD

CORP.

Space 42 W
ITA will exhibit and demonstrate
am and fm transmitters, its complete
audio line, programming service and
what it describes as a "revolutionary new
concept" in recordings which it is keeping secret until the convention.
The am transmitters range from 250

w to 50 kw, all incorporating high efficiency circuitry, silicon rectifiers, automatic recycling, vacuum capacitors,
compactness, minimum tubes and full
accessibility. Fm transmitters range in
power from 10 w to 40 kw. In addition, there will be a demonstration of
the new ITA stereo exciter.
A complete line of new audio consoles, including a one-channel and a
two-channel stereo console will be
demonstrated. Associated with these
consoles will be live presentations of
the ITA line of cartridge tape machines.
These units have been designed for both
monaural and stereo operation with
each unit capable of serving in either
record or playback. Other audio items
including AGC amplifiers, limiters, line
amplifiers and range compressors also
will be demonstrated.
ITA also will show the Triangle Music service, as well as automation
equipment designed for the reproduction of this programming.
ITEK ELECTRO-PRODUCTS

CO.

Space 37 W
Itek*s booth will show a wireless
microphone system. This new highquality unit is expressly designed for tv
broadcasting, in studio and out. It features high power, exceptional fidelity,
diversity reception and a complete line
of accessories.
Personnel: Samuel Card, William
Stern, Peter Dudeney, Cleo Betts, Carlton Davis, Hugh Ware, John Hardy.
JAMPRO

ANTENNA

CO.

Space 36W
A new single bay, wideband fm antenna and a batwing turnstile vhf antenna series will highlight the Jampro
exhibit. The fm antenna, JA-l-A
(which will be on display) will be
mounted so that it may be checked
with test equipment located right in the
convention booth. Component parts for
the JA series also will be exhibited. In
vhf antennas, Jampro is offering up to
6 bay units for chs. 2-6 and up to 12
bays for chs. 7-13. Power ratings vary
fromber of20-50
bays. kw, depending on the numPersonnel: Peter Onnigian, Larry
Seese, Taro Yodokawa.
JOHNSON

ELECTRONICS

Space 62 W
Products on display will be transistorized amplifiers, tuners, receivers, combinations and a p.a. podium.
Personnel: Eugene S. Johnson, EuWeber.gene C. Johnson, Clyde Redwine, R. L.
KLIEGL BROS. LIGHTING
Space IE
Kliegl will show its new silicon controlled rectifier (SCR) Dimmer and a
BROADCASTING, March 26, 1962

INTRODUCES

THE
WIRELESS

WORLD'S

FINEST

MICROPHONE

SYSTEM
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IDesigned especially for exacting broadcast industry use in or out of the studio
. . . dead spots eliminated by simple, effective diversity reception and high power
(400 milliwatts) . . . fidelity surpasses quality of today's finest miniature microphones
. . . an Itek crystal filter and crystal control in each Receiver give you up to six
channels simultaneously . . . from Itek, world's largest producer of crystal filters.
Write today for brochure.
See it . . . hear it ... try it ... at NAB Booth 37-W.

Itek Electro -Products Company
75 CAMBRIDGE PARKWAY, CAMBRIDGE 42, MASS. A DIVISION OF
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Itek
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NAB

in rack-mount or self-contained.
Personnel: K. Rey Smith II, Jerry
Denbo.

PREVIEW

EXHIBITS

CONTINUED

new line of light sources for television
use. These include the quartz iodine
lamp for cyclorama curtain lighting;
the Lilliput Twin, which uses the new
sealed-beam quartz-iodine lamps made
by General Electric and can provide
high-level lighting without using transformers; and the latest in PAR-64 introductions.
Personnel: Herbert R. More, John
Kliegl, William Morris, Alwyn Lassiter
and Lawrence Schaefer.
KRS ELECTRONICS
Space 14E
A compact stacked tape cartridge
unit for automatic radio programming
will be shown as part of the Visual Electronics Corp. display. The new unit
features all-solid-state electronics, the
unit providing a compact facility to inject spot announcements between musical selections by push-button remote
control.
Called STACT, the system offers
flexibility to meet specific needs. The
endless loop KRS tape cartridge is the
heart of the instrument. It feeds tape
from the center and wraps it on the
outside in a continuous motion. Three
and six-cartridge models are available

MACARTA

INC.

Space 59 W
Automatic magnetic tape cartridge
recording and playback equipment and
the automatic reconditioning and reloading tape magazine will be the features of this Des Moines, Iowa, manufacturer.
Personnel: G. D. Andrews, P. H.
Vernon, Lynn Kruger, L. R. (Doc)
Lemon, W. F. Muller, Del Bromstrom,
William E. Moulic, Robert J. Moulic,
Edison Moulic, John Burmeister and
Roy Grubel.
MAGNE-TRONICS

INC.

Space 35 W
On display will be the new MagneTronics Aitken communications music
and announce equipment with the
company's radio music service for automated radio broadcasting. Also shown
will be Magne-Tronics' background
music service for fm multiplex and land
line transmission.
Personnel: T. C. Clark Jr., Joseph
F. Hards, Alfred J. Kendrick.
McMARTIN INDUSTRIES INC.
(McMartin formerly was Continental

Manufacturing Inc.)
Space
W
The 32exhibit
will feature an fm and
stereo-SCA multiplex display consisting
of McMartin's complete line of fm
monitoring equipment. Off-the-air and
adjacent transmitter signals will be fed
to the monitors for direct readings for
various information. The readings will
be visually inspected through the use
of an auxiliary Tektronix scope.
Monitors used in the display: TBM4000 (fm modulation SCA multiplex),
TBM-3500 (fm modulation), TBM3000 (fm frequency), TBM-2000 (fm
subcarrier and relay receiver), TBM1000 (fm main carrier and relay receiver). McMartin also will display its
new RF amplifier, Model TBM-2500,
usable with all the company's monitors
for remote installations.
According to McMartin, of special
interest will be a demonstration of a
filter which can be added to improve
crosstalk 20 db if a station is experiencing transmission difficulties with
simultaneous stereo-SCA multiplex operation.
Personnel: Ray B. McMartin, Leonard E. Hedlund, Ray M. Unrath, Duane
Haverty, Tom Ellis, Rod Maddison,
A. B. Clapn. Bill Kenne. A. W. Greeson, Joel Joseoh, Ken Wyborny, Jack
Carter, W. J. Peck. Lyle O. Keys, Clyde
Heck, Mike Schmitz.
MINNESOTA MINING &
MANUFACTURING CO.
Space
25 W will include the complete
Display
line of Scotch brand sound and video
recording tapes, featuring 3M sandwich and lubricated audible range tapes,
longitudinally oriented video tape for
slant-track recorders; newly designed
NAB reel and other tape accessories.
Personnel: W. H. Madden, P. B.
Van Deventer, Forrest Watson, S. D.
Smith, F. T. J. Madden, William Herriott.
MIRATEL

So

make

it a point at NAB

RICHARD
©
ULLMAN,
INC.
Marvin A. Kempner, Executive Vice-President
1271 Ave. of the Americas, New York 20, N.Y. PL 7-2197
Dick Morrison, Vice-President 3101 Routh Street, Dallas 4, Texas
Rl 2-3653
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INC.

Space 55W
Featured will be a complete new line
of video monitors, translator fm multiplex receivers and a new transistor
monitor series. A complete hand-carried transistor television system will be
demonstrated with no external power

To see your Ullman man-ds*
NAB Hdqrs: Suite 2000, CONRAD HILTON

A Division of ^^THE

ELECTRONICS

Hollywood / New York / Dallas

required. All items are new and in production.
Personnel: William S. Sadler, B. J.
Klindworth, N. C. Ritter, Robert Willett, Wayne Mayer, Dan Schulte, Pete
Vogelgesang, Bob Heydenberg, H. T.
McAdams.
M0SELEY

ASSOC.

INC.

Booth 51 W
Displayed for the first time: 5-w,
950-mc STL, designed for fm, tv aural,
BROADCASTING, March 26, 1962
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feature
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Dick Woollen, Vice President
and Program Director
KTTV, Los Angeles
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Dick;
I am delighted

our
are

to

programming

Richard
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decide

return

Metro- Goldwyn-Mayer , Inc .
1540 Broadway New York 36,
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post

that

negotiations for the
currently offering.
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you know,
that KTTV

sixty

we have
Post-48

successfully
MGM

this is the first
has purchased any

concluded

Features

which

you

time in over five and
first run features.

And while I am still convinced that the price is steep, I'm also
convinced that the results we will get with this package justify
the expenditure.
The top quality of pictures which you have made available to television, made it clear that you could provide us with
strong enough ammunition to get back into feature film programming
in Los Angeles in a big and important way.
I might add that in
my opinion, there's more quality
ties than in any comparable list

and value
I've ever

in the
seen.

MGM

availabili-

It is indeed a pleasure to get back into business with
MGM and let me assure you we are looking forward to your future
packages .
Best regards,

rfick^Woollen

You'll find our welcome

mat out for the NAB

Convention

in Suite 1800 at the Conrad

Hilton.

MGM

Post
sold
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TELEVISION
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am and intercity application, with two
18-db uhf antennas; operating technical
demonstration of Model SCG-3 fm
stereo generator; 25-position wire remote control system.
Other products to be displayed: subcarrier generator for SCA operations;
radio remote control system.
Personnel: John Mosely, Howard M.
Hamm Jr.
OZALID AND AMSCO DIVS. OF
GENERAL ANILINE AND FILM CORP.
Space 44-45 W
Ozalid will be displaying its SuperOzamatic office duplicating equipment,
for use in station order billing, traffic
and contract invoicing systems. Amsco
will show its television film.
Personnel: Richard Lyman, John
Thompson, E. Stamboulian, Mel Taylor
and W. Hopkins.
PROGRAMATIC
SERVICE

BROADCASTING

Space 8E
Representatives will demonstrate how
commercials and pre-recorded local
programs and network cut-ins are automatically integrated into broadcast
UNDER

THE

ULLMAN

SPREADING
TREE

The Ullman Tree is unique. Doesn't produce leaves. Produces sounds. Sounds
that produce sales, ratings, never wither
on the ear. Fruit of the Ullman-tree is
more revenue for you. Talk to exec. v. p.,
Marv Kempner. He'll help you dig to the
root of program problems.
RICHARD

H. ULLMAN, INC.
New York Dallas
NAB Hdqrs: Suite 2000, CONRAD HILTON
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Music, Muzak
programming service and syndicate programs will be featured.
Personnel: John Esau, Robert E.
Fender, David Bain, Gus Webber, Sheldon Van Dolen, Joseph W. Roberts.
RADIO CORP. OF AMERICA

Space 5E, 6E, 10E
An experimental color tv camera
which for the first time produces four
signals— three in color and one in blackand white — resulting in color pictures
of unprecedented richness and detail,
will be exhibited by RCA. This is one
of a half-dozen new items to be shown
19).the company (Broadcasting, March
by
The addition of an M-channel to the
three primary color signals generated
by current color cameras produces an
effect much like that of four-color printing in which black imparts fidelity and
depth of tone. Use of the camera requires no changes in present color receivers.
Other "new generation" RCA equipment to be exhibited:
A television film recorder, capable of
50% improvement in picture resolution
— 900 lines compared to 600 lines produced in conventional kinescope recording. To reduce halation and achieve a
finer focused beam, the recorder uses
a new thin-window, flat-faced presentation tube with an inner face plate on
which the image appears. A new
double frame pull-down camera eliminates the shutter bar inherent in current systems.
A television switching system, the
TS-100, featuring a new type of simplified manual control (SIMCON) as the
"mother" element for a family of addons capable of extending the system's
ultimate capability to computer control
of all station functions. The basic
SIMCON console is applicable to medium-sized and larger tv switching systems and simplifies manual control of
video, audio and operations equipment.
For more comprehensive systems, time
and memory control can be added,
using relay or punched paper tape, or
a combination of both, for storage of
information.
Production models of three types of
television tape recorders — the TR-22,
all transistorized; the TRT-1B, standard
broadcast unit for both black-and-white
and color, and the TR-11, compact unit
equipped with new accessory to permit
operation at normal or half speed.
A mobile tv tape recording unit,
using a Metro Van lightweight local
delivery type truck as the transport.
The mobile unit will bear a complete
price of under $50,000. The four-rack
recorder is installed with two racks on
each side of the truck, with the units
mounted on tracks to facilitate serving

and removal for in-studio use if desired.
A production model of the TK-12
a AVi-'m.
camera
monochrome
image
orthicon
tube using
which provides
substantial improvement in resolution,
signal-to-noise ratio and gray scale rendition.
A full range of matched studio and
transmitting equipment to meet the exacting requirements of fm stereo broadcasting. The line includes a new universal tape cartridge for either stereo
or monophonic operation, a solid-state
stereo consolette, the RT-21 stereo tape
recorder for stereo-mono in the smallest
cabinet available and a new sub-carrier
generator for use with fm transmitters.
Personnel:
C. H. Colledge, A. F. Inglis, J. P.
Taylor, E. C. Tracy, M. A. Trainer,
V. E. Trouant, P. Berquist, J. Cassidy,
E. J. Dudley, P. A. Greenmeyer, J. L.
Grever, E. T. Griffith, J. E. Hill, E. N.
Luddy, A. Miller, R. J. Newman, D.
Pratt, W. B. Varnum, W. K. Charles,
R. T. Kohler, N. VanderDussen, J. N.
Barclay, G. W. Bricker, E. S. Clammer,
D. Crawford, W. G. Eberhart, B. E.
Fincher, E. J. Frost, W. Giles, J. A.
Gimbel, E. E. Gloystein, E. H. Hoff,
A. B. Jester, J. E. Landy, J. V. Leahy,
W. I. McCord, O. J. McReynolds, C.
Ogle, A. W. Power, C. E. Raasch, G.
Sebastian, J. R. Sims, W. Sloat, R. E.
Smith, J. P. Shipley, J. R. Ulasewicz,
R. F. Varda, O. E. Wagner, P. G,
Walters, R. Williams, W. Wiseman,
H. E. Gihring, T. M. Gluyas, H. N
Kozanowski, A. H. Lind, R. B. Marye,
F. R. McNichol, N. L. Hobson, R. J.
Smith, H. W. Wescott, J. E. Young.
RAYTHEON

CO.

Space 18E
On display will be a sample of Raytheon broadcasting tubes including power amplifiers, image orthicons and vidicons.
Featured will be a demonstration of
new 1 w Dual-Link microwave equipment for tv STL operation over a simulated 30-mile distance, using a vidicon
camera chain.
Personnel: Hugh Bannon, Don
Smith, Gene Love, George Hinckley,
Phil Cass, Robert Keller, Robert Lingle
and Henry Geist.
SARKES

TARZIAN

INC.

Space 17 E
Display will feature a compact vertical interval switcher for console mounting, designed for tv stations in smaller
markets, with a more sophisticated version for stations in larger markets.
Also displayed will be super vidicon
studio and film cameras; a new 1.5-inch
vidicon tube designed for higher resolution at normal studio lighting levels;
heterodyne microwave repeater equipment; multiplexers, automatic slide proBROADCASTING, March 26, 1962

custom-produced
IT'S A FACT! Custom-produced, fullys
animated commercials ande
station
promotion
'
v
i
t
spots
at
V3
to
Vs
of
normal
cost.
Our
unique
a
Cre
new process delivers top-quality, action-filled
animation at tremendous savings. We'll even
story-board your commercial or develop new
commercials and ideas especially for you or
advertisers in your market. FAST TOO ! See
us for versatile animated commercials and
ID's that adds zest to your sales pitch and programming.
LET CREATIVE PUT YOU IN ANIMATION!

JINGLES

— PROMOTIONS

TAILORED

animated

TV

commercials

at

1/3 to

TO

SUIT YOUR
NEEDS! You'll score big with our new
Money-Maker Jingle Plan. Words and music so singable, it
makes products and services so saleable. Now you can have
a Jingle Plan that suits your needs and plans ... at prices
that mean profits for you. Creative also has the newest and
greatest Jingle-Selling incentive plan ever.

normal

%the
cost!

LAUGH -A- MINUTE®
NEW!
DY
COMMERCIALS
COME
features for radio
and television

Always leave 'em laughing and you'll have 'em buying. Now
— custom- written and custom-produced Comedy commercials for your advertisers who want instant recognition and
results. Stop in— Listen to this new Laugh-Maker idea for
business-building. Available on a plan to suit your needs.
No other service like it— and low cost, too.
EXCLUSIVE CREATIVE SERVICE
LAUGH-A-MINUTE

See

us AT

THE
APRIL
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SCULLY RECORDING
INSTRUMENTS INC.

jectors and control systems.
Personnel: Biagio Presti, Russ Ide,
Neff Cox Jr., Wendell Fuller, Dale
Buzan, John Guthrie, Morrell Beavers,
Jack Roden, Dale Matheny, Dick Swan,
Nubar Donoyan.
SCHAFER

ELECTRONICS

Space 52W
The Schafer Electronics (formerly
Schafer Custom Engineering) display
this year will include a complete broadcast station automation system, an automatic makeup system, cartridge recorders, a time machine and transmitter remote control. The highlight of the
Schafer display features the new Model
1200E Automation System. The system is offered in a choice of two new
program preparation units — one rack
mounted, and the other mounted in a
console. Both incorporate modular
electronic chasse construction and remote control designed for program
preparation. The new remote control
contains all the controls necessary for
regular operation of all tape recorder
functions, plus all the additional functions required for making tapes for the
Automation.
UNDER

THE

ULLMAN

Personnel: Paul Schafer, James Harford and Dallas Barnard.

SPREADING
TREE

Space 63 W
Scully will exhibit and demonstrate
its new tape playback machine designed
for radio station use.
Personnel: John Mosely and Thomas
L. Aye.
SOUNDSCRIBER

CORP.

Space 48 W
Soundscriber's
products tobooth
be demonstrated in the convention
will
include reference recorder magnetic
tape, with 24 hours of continuous time
identified.
Personnel: Fred Biertuempfel, R. A.
Sander, J. Pavlisko.
STANDARD

ELECTRONICS

Space 15E
Highlighting Standard's exhibit will
be the introduction of new space-saving equipment. Available for inspection
will be these products: 250 w fm transmitter for stereo or multiplex, 5 kw fm
transmitter for stereo or multiplex and
a 1 kw fm transmitter.
Also to be shown: an fm Serrasoid
(R) replacement modulator for fm/fm
stereo and multiplex use — for modernizing Western Electric and other older
fm transmitters. In addition the company will show a stereo generator and
a 25 kw tv amplifier.
Among its new features, Standard
will introduce semiconductor rectifiers
in fm transmitters (no rectifier tubes)
and simplex, stereo fm/fm and multiplex modulator built in.
Personnel: William J. LaHiff, Joseph
M. Noll, Joseph Ewansky, Michael
Zullo, Joseph DeBragga, H. Duncan
Peckham, Michael Sajor, Felix Vecchia,
Jim Filippo, Chester Faison, Gordon
Ross, Beecher Hayford, Lyle Keys,
James Tharpe, Teresa Carlson, Mike
Lombardi, M. Kraus, E. Biondo, P.
Collalto.
SURROUNDING

SOUND

Space 4E
A completely operative broadcaster
T500 unit will be demonstrated. It is a

Ullman v. p. Dick Morrison can't stand
old chestnuts. Go modern, he sez, like
FORMATIC RADIO, fastest growing
service for stations with the fast-moving,
dynamic sound. For a real peach of a
sound have a fruitful chat with Dick at
the NAB.
RICHARD

H. ULLMAN, INC.
New York Dallas
NAB Hdqrs: Suite 2000, CONRAD HILTON
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complete, self-contained sound laboratory with applications to every field of
sound reproduction but designed especially for am and fm radio and television. A single-unit console model and
a rack-mounted dual model will be on
display.
Personnel: James L. Cox, Milton
Brucker, Don Norman, Bob Hansen,
Bud Lindquist.
TELEMET CORP., GIANNINI
SCIENTIFIC CORP.
Space 2E
Telemet Corp. (formerly Telechrome

Mfg. Corp.) will introduce a new line
of completely transistorized video equipment that will supplement the present
line of vacuum tube systems. The new
equipment to be demonstrated will include: Transistorized video test signal
generator, featuring individual plug-in
modules for generating multiburst, stairstep, and window signals; transistorized
video distributor amplifier, representing
a considerable size reduction over the
currently used vacuum tube versions;
transistorized pulse distributor amplifier,
a completely self-contained unit with
power supply and alarm system; time
domain corrector, and related equipment.
Personnel: G. M. Giannini, G. R.
Tingley, Don Dudley, S. S. Krinsky,
S. Gunston, and Dave Chapman.
TELEPROMPTER

CORP.

Space HE
As the originator of electronic
prompting, TelePrompTer will have its
popular "Mod V" speech cuing device
prominently on display as usual plus a
repeat from last year of its "instant"
preparation of slide transparencies
which are widely used on news programs. Other highlights of this display
will be the TelePro 6000 slide projector; the new Amphicon 200 large-screen
television projector, and a complete
stereo system by Weathers Industries,
recently acquired division of TelePrompTer.
Personnel: Irving B. Kahn, H. J.
Schlafly, Monroe M. Rifkin, Gerald G.
Griffin, Herbert Nettleton, George
Andros, Joseph Munistori and C. T.
Boisumeau.
TELEQUIP

CO.

Space 33 W
The feature of this New York television and motion picture equipment
manufacturer will be a line of tv studio
lighting equipment utilizing a new optical light source developed by Westinghouse. Also appearing will be a low
cost optical and magnetic 16mm television intermittent projector for film
chain use; an entirely new eight-inch
type desk-top video monitor, and a new
upright kinescope recorder for broadcast, scientific and medical applications.
Personnel: John Schlageter, Howard
Ryder, John Camarda and Derek
Clowes.
TELESCRIPT-CSP

INC.

Space
The 3E
dual-head rear screen projector,
single-head rear screen projector and a
variety of tv studio prompting equipment are the highlights of this New
York exhibitor.
Personnel: Peter Jackson and Robert
Swanson.
BROADCASTING, March 26, 1962
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Dresser-Ideco

A taller tower by Dresser-Ideco can pay off for
your station in these two ways. Greater coverage
extends your market area . . . increased antenna
height improves signal quality, and your clearer
signal wins greater audience loyalty.
Dresser-Ideco is far and away the leader in tall
towers. We've built more than half the lOOO'-plus
television towers in service today. That's in addition to hundreds of smaller towers for TV, radio,
and microwave communication. You are assured
of money-saving, time-saving attention to detail
when you work with Dresser-Ideco. Write us,
please . . . and ask for Tower Catalog T-57.

Dresser-Ideco
Company
Tower Division, 887 Michigan Ave., Columbus 15, Ohio
Branch: 2314 Redondo Beach Blvd., Gardena, Calif.
Talk to J. Roger Hayden
staff in suite 823 at the
Conrad

Hilton

and

DRESSER
INDUSTRIES
INC.
ELECTRONIC • INDUSTRIAL
OIL-GAS'CHEMICAL
113

NAB
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THOMPSON
DAGE DIV.

RAMO

WOOLDRIDGE,

UTILITY TOWER

Space 24W
The Dage RGS-10 closed-circuit system, designed for operation in extreme
environments and under hazardous conditions, will be demonstrated at the
Dage exhibit. The all-transistorized
unit operates satisfactorily with less
than one-foot candle power and at temperatures as low as — 30 degrees and
as high as 160 degrees Fahrenheit.
Over 200 of the RGS-10 units have
been ordered for use in activating U. S.
Air Force Atlas missile sites.
Personnel: W. G. Gordon, W. E.
Smith, W. W. Elmendorf, J. A. Rickel,
J. Campbell, B. Keach, D. Bowdish,
C. Wenzinger, C. Hayworth, J. Alinsky,
B. Relyea, D. Schonmeyer, C. Kennedy.
TOWER

flectors; portable pre-built buildings;
paradomes; guy tension devices, and
erection and installation services.
Personnel: M. M. Lasensky, G. S.
Chesen, G. C. Lasensky, L. J. Tokarczyk and J. E. Skarda.

COMMUNICATIONS

CO.

Space 41 W
Tower Communications Co. (formerly Tower Construction Co.) will
display as in previous years the following line of equipment: Towers-microwave, am, fm and tv (both guyed and
self-supporting) ; microwave passive re-

Space 38 W
The Utility Tower booth will demonstrate how the company manufactures and installs all types of radio, tv
and microwave towers.
Personnel: C. E. Nelson, Jerry Nelson, V. G. Duvall, Pat Duvall, D. D.
Giroux, M. N. Sholar, J. D. Nelson.
VISUAL

ELECTRONICS

Space 14E; Suite 1200
Visual's booth will show image orthicon tubes. Walter E. Turk, manager
of English Electric Valve Co.'s photoelectric tube division, pioneer in commercial development of the 4'/2-inch
image orthicon tube and 3-inch field
mesh tube will be present to discuss
tube operating problems. Visual will
also have a hospitality suite. The Visual booth will include a tape cartridge
display (see KRS Electronics).
The display will include a diversified
line of program automation for video
Station

UNDER
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ABC-TV

Representation

NATIONAL

SALES

Executive House
ley.
Personnel: Ted Shaker, James ConADAM

YOUNG

COMPANIES

(Adam Young Inc., Young-Tv and
Young Canadian Ltd.)
Suite 2200
Personnel:

Adam

Young,

James

O'Grady and Steve Machcinski.
ADVERTISING TIME SALES
Essex Inn, Suite 301
Personnel: Thomas Campbell, Jim
McManus, Taylor Eldon, Monroe
Long, Bill Davidson, Jack Thompson,
Alan Bell, George Harding, Jack
Hetherington, Bob Brockman, Fred
Weber, John Murphy, Dudley Brewer,
Marshall Keeling, Bob Horen, Bob Ragland.
AM

RADIO

SALES

CO.

Herb Berman, Ullman Regional sales
manager, never has you barking up the
wrong tree. He knows our new BIG
SOUND plants your feet on really solid

Sheraton Blackstone, Suite unassigned
Personnel: Jerry Glynn Jr.

program ground. That's why it's the biggest selling service of its kind in the
world. Prune away waste. See Herb.

Sheraton Blackstone, Suite 1108-09-10
Personnel: Lewis H. Avery, Thomas
J. White Jr., Charles C. Coleman Jr.

AVERY-KN0DEL

M0RT
RICHARD

H. ULLMAN, INC.
New York Dallas
NAB Hdqrs: Suite 2000, CONRAD HILTON
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BASSETT

& CO.

Racquet Club
Personnel: Mort Bassett.

and audio systems.
Personnel: James B. Tharpe, John
B. Gallagher, F. Cecil Grace, Jess
Rafsky, Charles E. Spicer, Leo L. Darrigo, Robert Bollen, George H. Wagner,
Donald Quinlan, Richard Koplitz, Morris A. Mayers, Hendrik J. Antonisse,
Felix Bonvouloir, Shirley Bonvouloir,
A. W. Greeson, A. R. Hopkins, Wayne
March, Richard Witovski, Lyole O.
Keys, Alfred M. Kallman, Leroy Kilpatrick.
VITRO ELECTRONICS DIV.,
VITRO CORP. OF AMERICA
Space to be assigned
The new Nems-Clarke fm rebroadcast receiver, designed to meet the high
sensitivity requirements of fm networks,
and the new Type 125 field intensity
meter, developed to measure harmonic
radiation of am broadcast transmitters,
will be Vitro's new introductions to the
broadcast industry. Other equipment
on exhibit includes such broadcast
standards as the Nems-Clarke Type
120-E field intensity meter, the 108-E
phase monitor, and a complete line of
audio and video jacks and patch cords.
ding.
Personnel: John Birch, K. B. Boothe,
J. A. Smith, R. C. Curry, K. B. Red-

Companies
JOHN BLAIR & CO.
B LAIR-TV
BLAIR
TELEVISION

ASSOC.

Sheraton-Blackstone, Suite 608-09-10
Personnel: John Blair, Edward P.
Shurick,
Arthur H. McCoy, Frank MarLundy.
tin, Louis Faust, James Theis, Dave
THE

B0LLING

CO.

Executive House, Suites 2011-2012
Personnel: George W. Boiling, Robert A. Schmid, G. William Boiling, G.
Richard Swift, M. Trauner, Ralph
Kelley, White Mitchell, T. W. Blakeslee.
CBS TV NATIONAL

SALES

Sheraton-Blackstone, Suite unassigned
Personnel: Bruce Bryant, Ted OConnell, Richard Loftus.
COUNTRY MUSIC NETWORK
Suite unassigned
Personnel: Charles Bernard.
HENRY

I. CHRISTAL

INC.

CO.

Suite 1306
Personnel: Henry I. Christal, Irvin
Cross, Philbin Flanagan, Richard Charlton.
CONTINENTAL BROADCASTING
Unassigned
Personnel: O. Wayne Rollins.
BROADCASTING, March 26, 1962

Television

PLAN
THIS

installation incorporating

YOUR

MASTER

TEKTRONIX

Tektronix

Type RM527's

MONITOR

5-INCH

® LINE
you can choose from
rates, eliminating the
And you can observe
and dependably
ing area.

and two FIELD displays,
three calibrated time-base
need for time markers.
bright displays accurately

over a full 7-cm by 10-cm view-

Monitor

console.

*I
AROUND

REQUIREMENTS

WAVEFORM

You can use the dual inputs
differentially.
In addition to conventional two

in a Master

MONITOR

Adaptable and versatile, this Tektronix Waveform Monitor features: amplitude linearity within
1% over full 7-cm of vertical deflection • sensitivity from 0.25 volt minimum to 1.6 volts maximum for 140 IRE units • response flat within
1% from 60 cycles to 5 mc or new "IRE
ft. C Rolloff
• internal calibrator for 1.0 and 1.4 volt peakto-peak signals • backporch
no color-burst distortion.

dc restoration,
with
'2 §.

•
— «*■ :
# Jit

; © I HHP
©
©

©

©1

hi® M

HI
8" commercial
picture monitor

Type 527

2-RM527's slide mounted
Type RM527

$1075

5X" high, 16%" wide, 16" deep
CALL

YOUR

TEKTRONIX

FIELD ENGINEER

*■

2-527's cradle mounted
Type 527
$1000
9%" high, 8K" wide, 16%" deep
U.S. Sales Prices, f.o.b. Beaverton, Oregon

FOR A DEMONSTRATION

I Mltchell4-0161-TWX-BEAV3l1-Cable:TEKTR0NIX
P. O. BOX 500- BEAVERTON. OREGON
InC.
TGktrOniX,
N.Y. • Chicago (Park Ridge) III. • Cleveland, Ohio • Dallas, Texas • Dayton, Ohio
TEKTRONIX FIELD OFFICES: Albuquerque, N. Mex. • Atlanta. Ga. • Baltimore (Towson) Md. • Boston (Lexington) Mass. • Buffalo,
• Kansas City (Mission) Kan. . Los Angeles, Calif. Area (East Los Angeles
Denver, Colo. • Detroit (Lathrup Village) Mich • Endicott (Endwell) N.Y. • Greensboro. N.C. • Houston, Texas • Indianapolis. •Ind.
Conn. • Union, N.J.) • Orlando.Fla. • Philadelphia.Pa. • Phoenix (Scottsdale)
Stamford,
N.Y.
L.I..
(Albertson,
Area
City
York
Encino • Pasadena ■ West Los Angeles) • Minneapolis.Minn. . Montreal, Ouebec.Canada ■ New
Ariz. • Portland, Ore. • Poughkeepsie, N.Y. • San Diego, Calif. • San Francisco, Calif. Area (Lafayette • Palo Alto) • Seattle, Wash. • Syracuse, N.Y. • Toronto (Willowdale) Ont., Canada • Washington, D.C. (Annandale.Va.).
ENGINEERING REPRESENTATIVES: Kentron Hawaii Ltd., Honolulu, Hawaii. Tektronix is represented in twenty-five overseas countries by qualified engineering organizations.
European and African countries, the countries of Lebanon and Turkey, please contact TEKTRONIX INTERNATIONAL A.G., Terrassenweg 1 A, Zug. Switzerland, for the name of your local engineering representative.
Other Overseas areas, please write or cable directly to Tektronix, Inc., International Marketing Department, P. O. Box 500. Beaverton, Oregon, U.S.A. Cable: TEKTRONIX.
SEE THIS TEKTRONIX WAVEFORM MONITOR AT THE N.A.B. SHOW-BOOTH
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NAB

PREVIEW

REPRESENTATIVES
ROBERT.
dark-root introduces a completely
new, professional tape transport
for continuous, long playing, automatic programming... in mono or
stereo. . . for AM or FM stations. . .
designed in strict accordance with
broadcast standards . . . available
as individual units.. .or as the
basic module

of a Clark-Root sim-

plified, automated system... offering new flexibility of performance
. . . new reliability. . . new simplicity
. . . new serviceability. . . new profitable operation for you. See this
equipment in operation at NAB
with the new concept in tape programming service by Alto Fonicfor
AM and FM, in mono or stereo . . .
or send for new descriptive literature: #1100 Broadcast Automatic
Programmer Brochure including
Alto Fonic Tape Program Service;
#700 Brochure, covering all other
applications.
BOOTH
, NAB
s

57, WEST

HALL

CONVENTION

CO.

Executive House, Suite unassigned
Personnel: Robert E. Eastman, Richard C. Arbuckle, George Dubinetz,
Dale Stevens, Tom Cosgrove.
FORJOE & CO. and FORJOE-TV
Suite unassigned
Personnel: Joseph Bloom.
GILL-PERNA

INC.

Suite 2300
Personnel: Helen Gill, John J. Perna
Jr., Walter Beadell, Don Dalton, Bruce
Houston, Dan Bowen.
HARRINGTON,

RIGHTER

& PARSONS

Sheraton-Blackstone, Suite 708-09-10
Personnel: John E. Harrington Jr.,
Volney F. Righter, James O. Parsons
Jr., John F. Dickinson, Arthur C. Elliot,
Cris Rashbaum, Carter Knight, Byington Colvig, Albert Neely, Kenneth
Brown, Robert L. Gilbertson, Lon E.
Nelles, William J. Yonan, Richard M.
Gardner, Peter T. Childs.
GEORGE

P. HOLLINGBERY

CO.

Suite 1600
Peronnel: George Hollingbery, Harry
Wise Jr., Ed Spencer Jr., Fred Hague,
Warren Nelson, Roy Edwards, George
Hemmerle, Dick Hunter, Phil Corper.
HAL HOLMAN

o lark
— root
211 LAMBERT • PALO ALTO • CALIFORNIA

CONTINUED

E. EASTMAN

CO.

Suite
1322-A Hal Holman.
Personnel:
H-R REPRESENTATIVES
Executive House, Suite 3711
Personnel: Frank Headley, Dwight
Reed, Frank Pellegrin, Max Everett,
James Alspaugh, Avery Gibson.
JACK MASLA
Unassigned

CO.

DAREN F. McGAVREN CO.
Executive House, Unassigned
Personnel: Daren F. McGavren,
Nalley.
Ralph Guild, Ed Argow, Mike McMEEKER

CO.

Conrad Hilton Hotel, Unassigned
Personnel: Robert Meeker, Charles
Standard, Robert Dudley, Martin Mills,
Carl Jewett, Charles Compton, Fred
Bauman, Ed Filion.
NBC SPOT SALES
Ambassador East
Personnel: Richard Close.
JOHN

E. PEARSON

CO.

Congress Hotel, Suite unassigned
Personnel: Joseph Savalli, William
116

BROADCASTING, March 26, 1962

Wilson, Bob Flanigan.
PETERS,

GRIFFIN, WOODWARD

Sheraton-Blackstone, Suite unassigned
Personnel: H. Preston Peters, Lloyd
Griffin, John Butler, William W. Bryan,
Lon King, Arnold Knippenberg, Vic
Piano, Lee Vanden-Handel.
EDWARD PETRY
Suite 1400

Benco

& CO.

Personnel: Edward Petry, Edward
Voynow, Martin Nierman, Lou Smith,
Roger LaReau, Ben Holmes, Martin
Percival.
RADIO-TV

REPRESENTATIVES

The

Is

T-6

Priced

new

VHF
at

Translator
W

(U. S. suggested list)

INC.

Conrad Hilton Hotel, Suite 1224
Personnel: Peggy Stone, Tom Carroll, Saul Frischling, Ed Nickey, Sy
Thomas, Marshall Black.
PAUL

H. RAYMER

CO.

Executive House

Personnel: Paul H. Raymer, Stuart
M. Kelly, Mitchell DeGroot, Powell
Ensign.
SPOT TIME SALES
Ascot Motel
Personnel: Bill Heaton, John Erickson, Carl Loucks, John Shelton.
STORER

TELEVISION

...It

SALES

Executive House, Unassigned.
Personnel: Peter Storer, Francis Barron.
TELEVISION ADVERTISING
REPRESENTATIVES

& McCONNELL

Personnel: Lloyd George Venard,
James V. McConnell, Howdee Meyers,
Steve Rintoul, James Brown, Alen
Torbett, John Dragomeier, James Fox,
Roland Durham.
WEED

RADIO & TELEVISION

CORPS.

Sherman Hotel, Suite unassigned.
Personnel: J. J. Weed, C. C. Weed,
E. J. Fitzsimmons, Marvin D. Melnikoff, Robert Aissa, William Reilly, Dan
Ruffo, John McGowan, Jack Hetherington.
Networks
ABC

RADIO

Suite 1806 A
Personnel: Robert Pauley, Jim Duffy,
Bill Rafael, Earl Mullin, Stephen Rid■dleberger, Jack Mann, Robert Holmgren, Don Schlosser, Ted Douglas, William MacCallum, Frank Atkinson, EdBROADCASTING, March 26, 1962

Type

Available

Drake, Suite unassigned
Personnel: Robert M. McCredy,
Benjamin Margolis, Larry Israel and
Tommy Thompson.
VENARD, RINTOUL
Suite 2100

FCC

is

Accepted
for

, Rugged

Prompt

,

Delivery

The Benco T-6 offers these advantages:
1. Meets all FCC specifications.
TECHNICAL SPECIFICATIONS
2. Provides constant output even in weak
Primary Power Source
117 v ± 10% 60c/s
signal areas — preamp AGC activated by sigPower Consumption
__I20 W
nals as low as 50 microvolts.
Temperature
— 30°C to + 50CC
Overall Noise Ambient
Figure
3. Automatic shutoff and identification.
Low Band
4 db ± 1 do
High Band
6 db ± I db
4. Remote shutoff for any location up to 5
Recommended Input
50 — 4000 microvolts
miles from the translator, (with RC-1).
Max. Permissible Power
1 Watt (Peak Power)
5. Covers distances from 8 to 30 miles or
Frequency Stability
_ .02%
Gain (maximum)
105 db
more.
Band Width
6 Mc (3 db points)
6. Prompt delivery to those who must have
Dimensions (metal base)
18"x22V2"
Weight
27 lbs.
a low cost unit immediately to meet their
'on-the-air' time-schedule.
BENCO VHF AND UHF TRANSLATORS FOR EVERY TYPE OF INSTALLATION
MODEL T-l VHF TRANSLATOR FCC type-accepted. MODEL T-14 VHF-TO-UHF TRANSLATOR. FCC type1 watt output for U. S. use • ideal for future accepted. 2.5 watts output. For U. S. use.
expansion • meets all FCC specifications • Includes identification units with automatic
noise-proof automatic shutoff • regulated "on/off," power indicator and voltage regulator. VHF input, channels 7-13.
power supply for stable operation • underrated output section for continuous service;
weather-proof housing; quick easy coding of model T-i3 vhf-to-uhf. Same as T-14 except:
identification unit • built-in direct reading VHF input, channels 2-6.
power meter.
If you're planning a translator installation, contact Blonder-Tongue.
Free layout service and field engineering assistance
are available at nominal cost,
engineered and manufactured by
BLONDE

R^TONGUE
9 Ailing St.. Newark. N. J.

Canadian Div.: Benco Television Assoc., Tor., Ont. Export: Rocke Int'l. Corp., N.Y. 16— Cables: ARLAB
home TV accessories • UHF converters • master TV systems • closed circuit TV systems
117

NAB

Williams, Donald Clancy, James Kane,

PREVIEW

NETWORKS

CONTINUED

ward Bischoff, William Cochran, Jack
Mahoney, Richard Game, Richard
Brahm.
ABC-TV
Suite 1005
Personnel: Leonard Goldenson, Simon B. Siegel, Everett Erlick, Thomas
W. Moore, Julius Barnathan, Alfred
Beckman, Bert Briller, Giraud Chester,
Robert Coe, Michael J. Foster, James
Hagerty, Frank Marx, Edgar Scherick,
Alfred Schneider, Theodore Setter,
Donald Shaw, Joe Giaquinto, Alan
Koenig, Mario Cucinotta, Charles
Leasure, David App, Ralph Hatcher,
Joseph Merkle, Bud Curran, Carmine
Patti, Joseph Cox, Court McLeod.
CBS-TV
2306, Royal Skyway Suite
Personnel: James T. Aubrey Jr., William Lodge, Carl Ward, Edward Saxe,
Joseph Ream, Gordon Hayes, Richard
S. Salant, Theodore Koop, Robert
Wood, Robert Jamieson, George Zurich,
Robert Pike, Paul Levinson, Warren
Ahneman, Richard Morgan, James
Page, Christopher Parker, George Kolpin, Edward Scovill, Bert Lown, Charles
Cadley,
Leonard
DeNoover. David
UNDER

THE

ULLMAN

SPREADING
TREE

Harry Feeney. Representing CBS-TV
operations department: Joseph Flaherty, Robert Hammer, Herman Badler,
Hugo Ripp and W. Copeland.
CBS

RADIO

Cairo Suite, 18th floor
Personnel: Arthur Hull Hayes, James
M. Seward, George Arkedis, W.
Thomas Dawson, George Perkins, Fred
Ruegg, William A. Schudt, Jr., Alvin
Balkin, William H. Brennan Jr., Sidney
Garfield, Edward E. Hall, Arthur L.
Hecht, Richard F. Hess, Gordon
Mason, Eric H. Salline.
NBC-TV, NBC-RADIO
Sh-B, Presidential Suite
Personnel: Robert Sarnoff, Robert
Kintner, David Adams, Alan Baker,
Harry Bannister, Joseph Berhalter,
Lester Bernstein, Hugh Beville, William Breen, Anthony Cervini, Don
Durgin, William Duttera, Syd Eiges,
Thomas Ervin, Stephen Flynn, George

Program
ALLIED

producers

ARTISTS

TELEVISION

&
INC.

Executive House, suite unassigned
Personnel: Robert B. Morin, Peter
Jaeger and James C. Stern.
CBS FILMS
Suite 2306A
Personnel: Sam Cooke Digges, Robert Lewine, James T. Victory, William
Weiss, Joseph B. Irwin, Fred Mahlstedt,
Eugene Moss, George Faber, Henry T.
Gillespie, Frederick L. Gilson, Jack
Waldrep, Carter Ringlep, Edward E.
Hewitt, H. Roy Marks, James H. McCormick.
DESILU

SALES

of America's most "poplar" tunes. See
him at NAB.
H. ULLMAN, INC.
New York Dallas
NAB Hdqrs: Suite 2000, CONRAD HILTON
Hi

(NAB CONVENTION PREVIEW)

BROADCASTING

SYSTEM

Suite 804
MBS
Suite 1606
Personnel: Robert F. Hurleigh, Frank
W. Erwin, Charles W. Godwin, Philip
D'Antoni, Norman Baer, Charles A.
King, Hal Wagner and Robert Lodbell.

syndicators
Radio, will be introduced. It is aimed
specifically at station owners not desirous of programming top tunes. It
is customized to each station, providing
a total programming service including
everything on the schedule. New facilities have been added as well as new
talent. Mars also produces customized
contests.
MGM-TV
Conrad Hilton, Suite 1800
Personnel: John B. Burns, Richard
A. Harper, Richard Yates, Lou Israel,
Ed Montanus, William Robinson,
Charles Alsup, Keith Culverhouse, Bob
Chandler.
TELEFILM

ASSOCIATES

Conrad Hilton, Suite 1300
Personnel: Pete Rodgers, Martin
Roberts, Hal Fredericks, Floyd Weidman, Joe Moscato, Ed Uhler, Jerry
Weisfeldt, Roy George, Charlie Britt,
Joe Laconi.

INDEPENDENT

OFFICIAL FILMS

MCA-TV

TELEVISION

CORP.
and Bert

LTD.

Unassigned
Personnel: D. A. Werblin, David V.
Sutton, Lou Friedland, De Arv Barton, Bob Greenberg, Frank Brill, Hal
Golden, Ed Aaronoff.
MARS

RICHARD

KEYSTONE

Programs to be shown are Guestward Ho; Harrigan & Sons; Desilu
Playhouse; The Texan; a new documentary, Window on the World and a
new sports show untitled.
Personnel: Richard W. Dinsmore.

Drake, Suite unassigned
Personnel: Abe Mandel
Weiland.

ager Gene Daniels has a 'tree-t' in store
for you with these jingles set to the tunes

O'Connell, Thomas Phelan, Morris Rittenberg, Paul Rittenhouse, Al Rylander,
Thomas Sarnoff, Walter Scott, Casey
Shawhan, Ludwig Simmel, Robert
Stone, P. A. Sugg, C. K. Sullivan, William Trevarthen, Raymond Welpott,
Mort Werner, Alfred Stern, Robert
Blackmore.

NATIONAL

Suite 1435-36A

Get off the trail of the lonesome pine with
GOLDEN ERA JINGLES, most successful in all radio. Regional sales man-

Fuchs, Richard Close, Joseph Goodfellow, Julian Goodman, George Graham, Paul Hancock, Sheldon Hickox,
E. L. Jahncke, Arthur Johnson, William
Kelley, Peter Kenney, Thomas Knode,
Malcolm Laing, Thomas McGray, William McDaniel, Ellis Moore, Donald
Mercer, Carl Lindemann, Raymond

BROADCASTING

Suite 1419A
A new programming service, Demand

Suite 3011, Executive House
Official distributes Biography and 37
other tv series.
Personnel: Seymour Reed, Robert
A. Behrens, Russ Raycroft, Allen Ash,
Stan Byrnes, Maury Lanken.
SCREEN

GEMS

Conrad Hilton, Suite 2500
Personnel: Robert Seidelman, Stanley Dudelson, Daniel Goodman, William Hart, Marvin Lowe, Don Bryan,
Frank Parton, Robert Newgard, Don
Garrett.
BROADCASTING, March 26, 1962

TAKE

IT

FROM

Take

THE
The

1

genius of RUSS

Unmatched

2

Hollywood
Take

35MM
Take

Soundstage

PUT

TOP

west coast musicians

Take

6

TOP

west coast vocalists

our "REALLY

RADIO"

AND

...

THE

equipment

separation

5

IN A "MIXER"

on

FILM

Take

'EM

Inc.

A

utility, 6 TRACK

allowing 100%

WE

Tempo,

quality recorded

magnetic

Unlimited

4

did

facilities of TODD-AO

Incomparable

3

we

GARCIA

Musical Director of Media
Take

like

TOP...

RESULT?

series of

station ID's, and promo's.
You'll agree these are the most unique productions
ever offered to radio with a definite identifiable
musical signature throughout.
BE SURE YOU PREVIEW THE "REALLY RADIO"
SERIES ON 3 TRACK AND MONAURAL
EQUIPMENT AT THE NAB
CONVENTION.

These stations took it From the Top . . .
K/MEN

San Bernardino, California

K/MAK

Fresno, California

K/POI Honolulu, Hawaii

°>iyworo*4D,0„

MEDIA

TEMPO,

INC. 1103 NORTH D ST., P. 0. BOX 2411, SAN BERNARDINO, CALIF. • TU 9-6267
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NAB

PREVIEW

SYNDICATORS
SEVEN

ARTS

CONTINUED
ASSOCIATED

CORP.

Suite 800
Release of 13 one-hour tv concert
specials featuring the Boston Symphony
Orchestra is planned, available on video
tape and film. Current activity includes tv distribution of 122 post-1950
Warner Bros, feature films and tv distribution of 191 Looney Tunes cartoons.
Personnel: W. Robert Rich, Donald
Klauber, Herbert Richek, Kirk Torney,
Harvey Chertok, Lloyd Krause, Jack
Heim, Robert Hoffman, Harold Tunis,
David Hunt, Carl Miller, George
Mitchell, Lester Tobias.
SHOWCORPORATION
Suite unassigned
Release of 25 feature films produced
in the late 50s will be announced. The
Showcorporation Million Dollar Movies
is the fourth package of new features
offered in the last four years. Many
new pictures in the group of 25 will
be available beginning Sept. 1.
SPORTS

NETWORK

INC.

Unassigned
Personnel: Dick Bailey, Roy Sharp
and Charles Voso.
STERLING

TELEVISION

Conrad Hilton, Suite unassigned
Personnel: David Bader.
STORER

PROGRAM

gram and production aids; station jingles and musical signatures; tailored
and open end commercial jingles. Products to be shown: the big sound;
formatic radio; dimensional radio;
country and western radio; hit intro
package; golden era jingles; velvet
touch; "w" jingle series; one-derful
jingles; country and western jingles.
Personnel: Peter Frank, Marvin A.
Kempner, Richard Morrison, Herb Erman, Gene Daniels, Bernie Edelman,
Charlie Grood, Harry Sanger, Fred
Winton, Bernie Fineberg, Joey Levin
and Bill Previtti.
U. S. ARMY, TELE-RADIO

BRANCH

Space 19E
The office of the chief of information will have an exhibit showing the
Army's weekly tv series, The Big Picture, and weekly radio series, The Army
Hour.
Other

Convention

AMERICAN

RESEARCH

Suite 900
A nine-panel exhibit will show color
blowups of new formats for local market service in 1962-63, including emphasis on audience characteristics. The
new tv audience profile report will be
explained as well as special studies and
tabulations available with increased
computer capacity.
Personnel: James Seiler, Mrs. Betty
Seiler, Ralph Crutchfield, Bill Shafer,
James Rupp, Roger Cooper, C. A.
Kellner, Bill Sedbrook, Clay Braun,
Albert Petgen, Roger Hoeck.

SALES
ASSOCIATED

Personnel: Terry Lee, Jack Liebenguth, Hank Davis.

Sheraton-Blackstone Ballroom

TRANS-LUX
Suite 700

CORP.

A sales meeting will be held prior to
the convention. The hospitality suite
will serve champagne and caviar 5-8
p.m. Souvenirs will be given. "How to
Live Like a Millionaire" will be the
theme. Two new tv series will be introduced.
Personnel: Murray Oken, Arthur
Manheimer, Bud Ormond, Roslyn
Karan, Barbara Wilkens, Richard
Brandt, Richard Carlton.
20TH CENTURY

PRESS

Personnel: Oliver Gramling, Lou
Kramp, Jim Coldsmith, Tom Cunningham, Jerry Gill, Douglas Lovelace,
Frank Stearns, Andy Anderson, Tom
Coleman, Burl Ely, Jim Firmin, Howard Grayes, Jim Keel, Tom Pendergast,
Bob Shipley, Jim Smith, Roy Steinfort,
Tom Stuetzer, Bob Sundy, Tom Tugman, Henry Blount, Tom Bratter.
BROADCAST

CLEARING

HOUSE

Executive House Suite 2811
Personnel: John Palmer, Lee Mehlig.

Executive House, Suite 2040

BROADCAST

Personnel: George T. Shupert, Howard B. Anderson, John Rohrs, Bill
Clark, Crenshaw Bonner.

Unassigned

Suite 2000
Distributors of radio and tv pro120 (NAB CONVENTION PREVIEW)

Space, West Exhibit Hall
WBC

PROGRAM

BILLING CO.

Personnel: George Schiele, Charles
Shaffran.
FEDERAL COMMUNICATIONS
COMMISSION
Space 34 W, Exhibits

SALES

Suite unassigned
Personnel: Michael Roberts.
ZIV-UNITED

ARTISTS

Conrad Hilton, Suite 1900
Personnel: M. J. Rifkin, Len Firestone, Ed Broman, Al Goustin, Pierre
Weis, Ken Joseph, Dick Lawrence, Jim
Weathers, Leon Bernard, Dick Cool,
Allen Martini, Ray McGuire, Phil
Mergener, Mike Kieveman, Jack Martin.

CELLOMATIC DIV., SCREEN GEMS
Suite 2500
Cellomatic will have a Salesmobile
trailer exhibit in the parking lot to the
rear of the Conrad Hilton Hotel. It
will demonstrate the new Futura, fully
automated animation projected, and
allied graphic arts.. Screen Gems acquired Cellomatic last January.
Personnel: Milton Rogin, Tom
Howell, Jack Arbib.
WILTON GUNZENDORFER
Unassigned

& ASSOC.

A. C. NIELSEN COMPANY
Suite 1000
E. P. H. James, George Ralph,
Henry Rahmel, George Bailie, Erwin
Ephron, Bill MacDonald, Dave Traylor,
Don Waterbury, George Blechta, Bill
Ryan, Joe Matthews, Bill Miller, John
Churchill, Gene Woolpert, Ben Wilson,
Gene McClure, Jim Monroe, Ed Evans,
Wynn Bussmann, Chat Shaw, Bill
Wyatt, Jim Shoemaker.
THE PULSE INC.
Suite 2320
Personnel: George Sternberg, Allan
Klein, Clay Forker.
JACK L. STOLL
Unassigned

& ASSOC.

Personnel: Jack Stoll.
STORER

FOX TELEVISION

RICHARD H. ULLMAN, DIV. OF
PETER FRANK ORGANIZATION

U. S. NAVY

Exhibitors

BUREAU

Suite 1005 -A

Personnel: Col. R. L Shoemaker,
Col. Gerhard E. Brown, Lt. Col.
Thomas B. Claggett, Maj. William T.
Ellington, Maj. John R. Swee, Stanley
Field.

BROADCASTING

CO.

Suite 1005 -A
TELEVISION AFFILIATES CORP.
Suite 700
The annual board meeting of TAC
will be held April 1, 4 p.m. Future
plans in the local programming field will
be discussed.
Personnel: Robert Weisberg and
Joseph
Schackner;
Richard Borel,
BROADCASTING, March 26, 1962

WBNS-TV Columbus, Ohio; Eldon
Campbell, WFBM-TV Indianapolis;
Jack Harris, KFRC-TV Houston; Norman Louvau, KCPX-TV Salt Lake City;
David C. Moore, Transcontinent Television Corp., A. Louis Read, WDSUTV New Orleans.
TV STATIONS
Suite 2024A

INC.

Personnel: Herb Jacobs, Don Menchel, Grace Jacobs, Leo Brody, Roz

ADVANCE

NAB

UNITED

PRESS

INTERNATIONAL

Suite 600
Personnel: Leroy Keller, C. E. Allen,
M. S. Greenman, R. W. Beaton, Alan
Wade, Willis Evans, Sam Hales, Robert
Crennen, Jack Limpert, Richard Fales,
James Klockenkemper, Dean C. Miller, H. C. Thornton, John Pelletreau,
Gene Gillette, Peter Willett, James Darr.

Conrad Hilton, unassigned
Personnel: Howard S. Meighan, Donald Collins.
WESTINGHOUSE
Unassigned

BCSTG. CO.

Personnel: Donald H. McGannon, A.
W. Dannebaum Jr., Rolland V. Tooke.

REGISTRATION

CONVENTION

A
Abel, Charles F., KFMB San Diego, Calif.
Abbott, Clint, Standard Rate & Data, Skokie, III.
Abott, J. Harry, Harte-Hanks Newspapers, Corpus
Christi, Tex.
Abitz, Donald R., KDTH Dubuque, Iowa.
Adams, David C, NBC, New York
Adams, Irwin S., KGON Portland, Ore.
Adams, Irwin S., Mrs., KGON Portland, Ore.
Adams, Richard E., WKOX Framingham, Mass.
Adams, Robert, KFH Wichita, Kan.
Adams, Val, New York Times, New York
Adanti, Paul, WHEN-AM-TV Syracuse, N. Y.
Agostino, James R., KXLY Spokane, Wash.
Ahner, Tom, KXMB-TV Bismarck, N. D.
Akin, R. M., Storer Broadcasting Co., Miami, Fla.
Aldridge, Mahlon, KFRU* Columbia, Mo.
Alexander, Jack, Futursonic Productions Inc.,
Dallas, Tex.
Alexander, John, WFLA Tampa, Fla.
Alicoate, Charles, Film Daily, New York
Allen, C. Edmonds, United Press International,
New York
Allen, E. W. Jr., FCC, Washington, D. C.
Allen, G. M., Statesville Broadcasting Co. Inc.,
Statesville, N. C.
Allen, James E., WBZ-TV Boston, Mass.
Allen, James T., KPAR-TV Abilene, Tex.
Allen, Lyle, The Ralph H. Jones Co., Cincinnati
Alleto, Vincent, WWL New Orleans, La.
Alley, Wade H., WHIO Dayton, Ohio
Allison, Duane B., KHAS-TV Hastings, Neb.
Allman, Frederick L, WKBZ Muskegon, Mich.
Alspaugh, H. P., Standard Rate & Data, Skokie,
III.
Alsum, Gordon, WCWC Ripon, Wis.
Alsup, Charles, MGM-TV Culver City, Calif.
Alter, Robert, RAB, New York
Amaturo, Joseph C, WIRE Indianapolis, Ind.
Amoo, Lloyd R., KXJB-TV Valley City, N. D.
Anderson, A. L, KFYR-TV Bismarck, N. D.
Anderson, Albert A., WKOX Framingham, Mass.
Anderson, Carl Q., KREY-TV Montrose, Colo.
Anderson, Elwood C, WORK York, Pa.
Anderson, Geo. Basil, KLIR-KJRG-KJSK-KCLO Denver, Colo.
Anderson, Gilbert L„ WJW-TV Cleveland, Ohio
Anderson, Harold E., WCCA-TV Columbia, S. C.
Anderson, Howard B., ABC Films Inc., New York
Andrews, Fred M.. WATE Inc., Knoxville, Tenn.
Andrews, G. D., MaCarTa Inc., Des Moines, Iowa
Andrews, William P., Video House Inc., New York
Andrick, George R.. WSAZ Huntington, W. Va.
Arenth, Rosemary D., New York
Arkedis, George, CBS, New York
Armstrong, Georse W., Storer Broadcasting Co.,
Kansas City, Mo.
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Armstrong, W. L, KOSI Denver, Colo.
Arne, Robert E., KTVU (TV) Oakland, Calif.
Arnold, Russ, WTHI (TV) Terre Haute, Ind.
Arnold, William, Time-Life Broadcast Inc., New
York
Arnoux, Campbell, WTAR Norfolk, Va.
Alius, L. Russell, KELO-TV, KDLO-TV, KPLO-TV
Sioux Falls, S. D.
Arvidson, Paul G., Tri-City Broadcasting Co.,
Davenport, Iowa
Ashenden, George K., FCC, Washington, D. C.
Asher, Warren D., KSUM Fairmont, Minn.
Askew, J., Albion Optical Co., Hollywood, Calif.
Asse, Duane, KXMC-TV Minot, N. D.
Atchely, Fred C, WSEV Sevierville, Tenn.
Athanas, Peter, WRCO Richland Center, Wis.
Atkinson, Frank, ABC, New York
Attaway, Douglas F., KSLA-TV Shreveport, La.
Atwood, Jack S., WCSH-TV Portland, Maine
Aubrey Jr., James T., CBS-TV New York
Avery, Lewis H., Avery-Knodel Inc., New York
Axton, Bailey, KTOP Topeka, Kan.
Azzato, Anthony, WBBQ Augusta, Ga.
B
Babcock, John B., WLWI (TV) Indianapolis, Ind.
Back, Frank, New York
Bacus, Roy, WBAP Fort Worth, Tex.
Bagwell, Ken, WAGA-TV Atlanta, Ga.
Bagwell, Norman P., WKY Oklahoma City
Bailey, Fred L., Bloomington Broadcasting Corp.,
Bloomington, III.
Bailey, Richard E., Sports Network Inc., New
York
Baillie, G. M., A. C. Nielsen Co., Chicago
Baird, Robert M., Blackburn & Co. Inc., Atlanta
Baird, Will C. Jr., WFMB Nashville, Tenn.
Baisch, Joseph M., WREX-TV Rockford, III.
Baker, Alan, NBC, New York
Baker, Philip M., Washington, D. C.
Baker, R. Karl, WLDS Jacksonville, III.
Baker, Ron, WWTV (TV) Cadillac, Mich.
Baker, T. B. Jr., WLAC-TV Nashville, Tenn.
Balch, Frank A., WJOY Burlington, Vt.
Baldwin, John M., WTCN Minneapolis, Minn.
Baltimore, David M., WBRE Wilkes-Barre, Pa.
Bankson, John J. Jr., Miller & Schroeder, Washington, D. C.
Bannister, Harry, NBC, New York
Bannister, John G., KPTV (TV), KCOP (TV), KVTV
(TV), Oakland, Calif.
Bantle, Lou, TV Stations Inc., New York
Barker, Ray, WMHE Toledo, Ohio
Barnathan, Julius, ABC, New York
Barnes, Tom, WDAY Fargo, N. D.
Barnett, John A., KSWS-TV Roswell, N. M.
Baron, Amos T., KCOP (TV) Hollywood, Calif.

Baron, Theodore, Scharfeld, Segal, Baron &
Stambler, Washington, D. C.
Barrington, D. Wayne, WISN-TV Milwaukee, Wis.
Barrington, Jay P., WDAF Kansas City, Mo.
Barron, Richard, WSJS Winston-Salem, N. C.
Barry, William 0., WFMB Nashville, Tenn.
Bartel, Jean, Telefilm Magazine, Hollywood, Calif.
Bartell, Gerald A., Bartell Group, Milwaukee
Bartett, Marcus, WSB-TV Atlanta
Bartlett, Walter E., WLWC (TV) Columbus, Ohio
Bartley, Hon. Robert T., FCC, Washington, D. C.
Barton, Edgar E., KPLC Lake Charles, La.
Barton, Morris C. Jr., KSLA-TV Shreveport, La.
Basayne, Henry, KCBS San Francisco
Bashaw, Thomas P., KFH Wichita, Kan.
Bassett, Joe, WAMO Pittsburgh, Pa.
Bater, William A., WDAF Kansas City, Mo.
Batson, Charles A., WIS Columbia, S. C.
Battison, John H., Broadcast Engineering, Washington, D.Clear
C.
Battles, Roy,
Channel Broadcasting Service,
Washington, D. C.
Baudino, Joseph E., Westinghouse Broadcasting
Co., Washington, D. C.
Baughn, Edward F., WPAG Ann Arbor, Mich.
Bauman, Frederick E., The Meeker Co., Chicago
Baxter, Lionel F., Storer Broadcasting Co., Miami
Beach, Fla.
Beadell, Walter, Gill-Perna Inc., Chicago
Beard, Fred L, WLBT (TV). WJDX Jackson, Miss.
Beatty, J. Frank, BROADCASTING, Washington
Beaudin, Ralph W., WLS Chicago
Beazley, Frank, WCAU-TV Philadelphia
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Bechtel, Gene A., Arent, Fox, Kintner, Plotkin &
Kahn, Washington, D. C.
Beck, John, KTAR Phoenix, Ariz.
Becker, A. Harry, Washington, D. C.
Beckman, Alfred R., ABC, Washington, D. C.
Beckwith, Dr. Gerald, Baylor U., Waco, Tex.
Beerbower, R. G., WBEN Buffalo, N. Y.
Beindorf, Ray, KNXT (TV) Los Angeles
Bell, Edgar L, KWTV (TV) Oklahoma City
Bell, William, WHEN Syracuse, N. Y.
Bellwood, LeRoy A., KOGO San Diego, Calif.
Bennett, Dale, WTNS Coshocton, Ohio
Bennett, David J., Triangle Publications Inc.,
Philadelphia, Pa.
Benson, E. K., CBS-TV, New York
Berentson, Ben, WGN-TV Chicago
Berg, Benjamin, Albion Optical Co., Hollywood
Berger, Lawrence, KTWO Casper, Wyo.
Bergson, Philip, Wilner, Bergson, Scheiner &
Lessenco, Washington, D. C.
Berhalter, Joseph J., NBC, New York
Berkman, Jack N., WSTV-TV Steubenville, Ohio
Bernard, Paul, Broadcast Music Inc., New York
Bernstein, Lester, NBC, New York
Bernton, William P., Mallyck & Bernton, Washington, D. C.
Berry, Gilbert, WIBC Indianapolis, Ind.
Berryhill, J. L. (Lee), KRON-TV San Francisco
Bert, Roger G., WAKR-TV Akron, Ohio
Bert, S. Bernard, WAKR Akron, Ohio
Best, Henry M. Jr., WCBT Roanoke Rapids, N. C.
Beville, Hugh M. Jr., NBC, New York
Beville, Ross, WWDC Washington, D. C.
Bevis, Charles C. J., Assn. of Maximum Service
Telecasters Inc., Washington, D. C.
Biby, Richard L., George C. Davis, Washington,
D. C.
Bice, Arlow D. Jr., WCWC Ripon, Wis.
Bice, Max H., KTNT Seattle, Wash.
Biddle, Dick, WOWL Florence, Ala.
Bidlack, Cecil S., Carl E. Smith Consulting Eng.,
Cleveland
Biggar, George C, WLBK DeKalb, III.
Biggs, M. Art, KHOU-TV Houston, Tex.
Bingham, George W., WGNY/WKIP NewbergPoughkeepsie, N. Y.
Birch, J. K., Vitro Electronics, Silver Spring, Md.
Biro, Nick, Billboard, Chicago
Bishoff, Edward, ABC, Chicago
Bishop, Burton, KCEN-TV Temple, Tex.
Bishop, Sir Harold, British Broadcasting Corp.,
London, England
Bishop, H. Harold, Bureau of Naval Personnel,
Washington, D. C.
Bishop, J. Dige, WCTA Andalusia, Ala.
Bissell, George F., WEAV Plattsburg, N. Y.
Bitzer, Ralph J., Consulting Engineers, St. Louis

Bitzer, Mrs. Ralph J., Consulting Engineers, St.
Louis
Black, Norman D. Jr., WDAY Fargo, N. D.
Blackburn, James W., Blackburn & Co. Inc.,
Washington, D. C.
Blackburn, Richard K., WHEC Rochester, N. Y.
Blackman, E. G., WLAC Nashville, Tenn.
Blackstead, David J„ KXMB-TV Bismarck, N. D.
Blanchette, W. C, KFBB-TV Great Falls, Mont.
Blair, John, John Blair & Co., New York
Blair, Lewis R., U. S. Army, Pentagon, Washington, D. C.
Bland, T. A., Crosley Broadcasting Corp., Cincinnati
Blechta, G. E., A. C. Nielsen Co., New York
Bleiweiss, Leo, Telescreen Inc., New York
Block, Richard C, Kaiser Broadcasting, Oakland,
Calif.
Blohm, Charles, WDOE Dunkirk, N. Y.
Bloom, J. D., WWL-TV New Orleans
Bloyd, James E., WEWS (TV) Cleveland
Blue, Paul, KLZ Denver, Colo.
Blue, Ron B., KBYE Oklahoma City
Blumberg, Marvin, A. D. Ring & Assoc., Washington, D. C.
Blume, Jack P. Esq., Fly, Shuebruk, Blume &
Gaguine, Washington, D. C.
Bogan, Rupert, WBAP Fort Worth, Tex.
FargoJohn W., North Dakota Broadcasting Co.,
Boler,
Boiling, George W., The Boiling Co. Inc., New
York
Boiling, G. William III, The Boiling Co. Inc.,
New York
Bomar, Jack, KATV inc., Little Rock, Ark.
Bonansinga, Joe, WGEM Quincy, III.
Bondy, Hugo A., WAGA-TV Atlanta
Bonebrake, M. H., KOCY Oklahoma City
Bookwalter, L. S., KOIN Portland, Ore.
Boorem, Warren J., Hamilton-Landis & Assoc.,
Washington, D. C.
Booth, John S., WCHA Chambersburg, Pa.
Boothe,
Md. K. B., Vitro Electronics, Silver Spring,
Borel, Richard A., WBNS-TV Columbus, Ohio
Bostic,
Wash. Tom,, Cascade Broadcasting Co., Yakima,
Boundy, Glenn, Storer Broadcasting Co., Miami
Beach, Fla.
Bove, Enrico F., New York
Bowen, Dan, Gill-Perna Inc., Detroit
Bowers, M. C. Jr., Salem Broadcasting Corp.,
Salem, Va.
Bowry, Walter A. Jr., WTVR (TV)-WMBG-WCOD
Richmond, Va.
Box, John F. Jr., The Balaban Stations, St. Louis
Box, Norval, KCRG-AM-TV Cedar Rapids, Iowa
Box, Ves R., KRLD-TV Dallas, Tex.
Boyd, Raymond, KNOE-TV Monroe, La.
Braden, Paul F., WPFB Middletown, Ohio
Braden, Ruth M., WPFB Middletown, Ohio
Bradley, Don, KRTV (TV) Great Falls, Mont.
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Bradshaw, J. D., WRFD Worthington, Ohio
Bradshaw, Justin, Broadcast Music Inc., N. Y.
Brakefield, Charles B., WREC Memphis, Tenn.
Bramham, C. R., WSM-TV Nashville, Tenn.
Brandborg, Gustav, KVOO Tulsa, Okla.
Brandt, H. Dell, KOBH Hot Springs, S. D.
Brandt, Otto, King Broadcasting Co., Seattle
Brandt, Richard, Trans-Lux Television Corp., N.Y.
Bratton, Verl, Colorado Springs, Colo.
Braun, Warren L., WSVA Harrisonburg, Va.
Bray, Robert W., WHNB-TV W. Hartford, Conn.
Breazeal, Clarence E., KTTN Trenton, Mo.
Brechner, Joseph L, WLOF-TV Orlando, Fla.
Breen, Edward, KVFD Fort Dodge, Iowa
Brennan, A. Harrison, Employers Reinsurance
Corp., New York
Brennan, Charles E., Charles E. Brennan Consulting Eng., Milwaukee
Bretherton, Thomas S., Community Broadcasting
Co., Toledo, Ohio
Bridge, H. A. (Tony) Jr., KLUE Longview, Tex.
Bridge, Leonard, WOOD Grand Rapids, Mich.
Bridges, Loren F., WFGW Black Mountain, N. C.
Bridges, Walter C, WEAU-TV Eau Claire, Wis.
Briggs, J. P., Shenandoah Life Stations Inc.,
Roanoke, Va.
Bremster, Lyell, KFAB Omaha
Brenner, Joseph, Broadcast Attorney, Beverly
Hills, Calif.
Brewster, F. Wayne, Bi-States Co., Holdrege, Neb.
Briller, Bert, ABC-TV, New York
Brines, Paul C, WSJV (TW-WTRC South Bend, Ind.
Brizzard, Alvin E., Security First Natl Bank,
Los Angeles
Broadhurst, Walter G., WWCH Clarion, Pa.
Brokaw, Harold L, WOWO Fort Wayne, Ind.
Broman, Ed, Ziv-United Artists Inc., New York
Brown, Carleton D., WTVL Waterville, Maine
Brown, Charles R., WCSH-TV Portland, Maine
Brown, Clifford S., WTTC Towanda, Pa.
Brown, Mrs. Doris B., Wilkes Broadcasting Co.,
N. Wilkesboro, N. C.
Brown, Franklin H., WBMC McMinnville, Tenn.
Brown, Dr. G. H., RCA, Princeton, N. J.
Brown, Harry M., WTTC Towanda, Pa.
Brown, John F., WJPS Evansville, Ind.
Brown, John J., Armed Forces Radio & Tv, Los
Angeles
Brown, R. M., KPOJ Portland, Ore.
Brown, Roy F., WILX-TV Lansing, Mich.
Brown, Stanley K., KLZ Denver, Colo.
Brown, W. Jack, WLON Lincolnton, N. C.
Browne, John F. X., Wayne State U., Detroit
wood Milton, Surrounding Sound Inc., HollyBrucker,
Bryant, Bruce, CBS-TV, New York
Bryant, Joe H., KCBD-TV Lubbock, Tex.
Buchan, Alexander, WING Dayton, Ohio
Buchanan, Bruce, WFBC Greenville, S. C.
Buford, Bob, KLTV (TV) Tyler, Tex.
Buford, Mrs. Lucille, KLTV (TV) Tyler, Tex.
Buford, William D., KM ID-TV Midland, Tex.
Bullitt, Dorothy S., King Broadcasting Co.,
Seattle
Bullitt, Stimson, King Broadcasting Co., Seattle
Burgess, Jack, WOSC-AM-FM Fulton, N. Y.
Burgess, James H., WLWA (TV) Atlanta
Burke, Daniel B., Capital Cities Broadcasting
Corp., Albany, N. Y.
Burns, John, MGM-TV, New York
Burt, Richard H., WDOE Dunkirk, N. Y.
Burton, Don, WLBC Muncie, Ind.
Burton, Robert J., Broadcast Music Inc., New
York
Bush, E. 0., WD LA Walton, N. Y.
Bushnell, John, KVOO-TV Tulsa, Okla.
Butler, James T., WISN Milwaukee
Butterfield, Richard, KMSP-TV Minneapolis
Butts, James H., KBTV (TV) Denver, Colo.
Bryan, Don, Screen Gems Inc., New York
Byrd, E. L, WILS Lansing, Mich.
C
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Cady, William R. Jr., KADY Inc., St. Charles, Mo.
Cagle, Gene L, KFJZ Fort Worth, Tex.
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BROADCASTING

staff

A staff of editors and reporters
plus advertising representatives of
Broadcasting Publications Inc.
will attend the NAB Chicago convention. Headquarters will be in
Suite 706A of the Conrad Hilton,
overlooking Lake Michigan. A
separate newsroom will be operated, with staff men assigned to
every event, including unofficial
meetings.
Representing Broadcasting will be Sol Taishoff, Maury
Long. Lawrence B. Taishoff, Edwin H. James, Art King, Win
Levi, Don Kuyk, Ed Sellers, Rufus Crater, J. Frank Beatty, Dawson B. Nail, Warren Middleton,
Lawrence Christopher, Barbara
Kolar, Bill Merritt.
Representing Television will be
Ken Cowan. Don West, Frank
Chizzini.

Cahan, Herbert B., WJZ-TV Baltimore
Cahill, Eugene F., WBCK Battle Creek, Mich.
Cain, Perry H„ Tinker AFB, USAF, Okla.
Caldwell, John H., Sales Management Magazine,
New York
Caldwell, Spencer W., CTV TV Network Ltd.,
Toronto, Canada
Calibraro, Daniel D., WGN Chicago
Campbell, A. Hartwell, WNCT (TV) Greenville, N.C.
Campbell, Eldon, WFBM Indianapolis
Campbell, Harry, KSMN Mason City, Iowa
Campbell, Mrs. Marianne B., WJEH Gallipolis,
Ohio
Campbell, Richard, WDVA Danville, Va.
Campbell, Theodore E., WJAC Johnstown, Pa.
Carino, Lawrence M., WJBK-TV Detroit
Carlson, A., WSBA York, Pa.
Carlson, George, WDSM Duluth, Minn.
Carlton, Richard, Trans-Lux Television Corp.,
New York
Carmichael, 0. D., KNCO Garden City, Kan.
Carow, Raymond E., Gray Television, Albany, Ga.
Carpenter, Marshall M. Jr., WDTM Detroit
Carpenter, Terry, KTCI Terrytown, Neb.
Carr, Eugene, WHBC and WPDQ Canton, Ohio,
Jacksonville, Fla.
Carrera, Dillard, KVIL Dallas, Tex.
Carroll, Thomas, Radio TV Representatives Inc.,
New York
Carroll, Tom, WFBM Indianapolis
Case, Ross E., KWAT Watertown, S. D.
Casey, Arthur J., KSD St. Louis
Cash, Norman E., Tv Bureau of Advertising,
New York
Casselberry, R. L., General Electric Co., Syracuse
Cassens, G. L, WLDS Jacksonville, III.
Cassill, H. W. (Dutch), Blackburn & Co. Inc.,
Sioux City, Iowa
Castle. Clemens X., Storer Broadcasting Co.,
Miami Beach, Fla.
Castle, Donald H., NBC, New York
Caudle, L. L. Jr., WSOC Charlotte. N. C.
Cavaluzzi, Nat., ABC, New York
Cervini, Anthony A. Jr., NBC, New York
Cervone, Larry, Gates Radio Co., Quincy, III.
Chalmers, Richard, WNHC New Haven, Conn.
Chamberlin, George, Capital Cities Broadcasting
Corp., Albany, N. Y.
Chamberlin, John, Standard Rate & Data, Skokie,
III.
Chambers, G. Russell. WAMS Wilmington, Del.
Chandler, Bob, MGM-TV, New York
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Chapin, Richard W., Stuart Radio Stations, Lincoln, Neb.
Chapman, Reid G.. WANE Fort Wayne, Ind.
Chase, Eugene A., WKJG Fort Wayne, Ind.
Chase, Janet, Washington, D. C.
Chase, Sam, Billboard, New York
Chase, Seymour M., Washington, D. C.
Chauncey, Tom, KOOL Phoenix, Arizona
Chauncey. Mrs. Tom, KOOL Phoenix, Ariz.
Chenault, L. E., KYNO Fresno, Calif.
Chernault, George W. Jr., WSLS Roanoke, Va.
Chertok, Harvey, Seven Arts Assoc. Corp., New
York
Cheviot, Edward V., WOAI-TV San Antonio, Tex.
Chisman, Thomas P., WVEC Hampton, Va.
Chismark. Albert H„ WHEN-TV Syracuse
Chizzini, Frank, TELEVISION, New York
Christal, Henry I., Henry I. Christal Co. Inc.,
New York
Christopher, Larry, BROADCASTING, Chicago.
Christopher, Maurine. Advertising Age, New York
Church, Abiah A., Storer Broadcasting Co., Miami Beach, Fla.
Church, James D., KOSI Denver, Colo.
Churchill, J. K., A. C. Nielsen Co., Chicago
Clark, James D., WRVA-TV Richmond, Va.
Clark, Peter B., WWJ Detroit, Mich.
Clark, Stewart M., Western Ontario Broadcasting
Co., Windsor, Ontario
Clay, Henry B., KWKH Shreveport, La.
Clay, John P. WSAZ-TV Huntington, W. Va.
Clements, Jack B., WRVA Richmond, Va.
Close, Richard H., NBC, New York
Cobb, A. G„ CJAY-TV Winnipeg, Man., Canada
Cobb, Grover C, KVGB Great Bend, Kan.
Cochran, William, ABC, Los Angeles
Codding, William J., WSUN St. Petersburg, Fla.
Code, D. 0., WWCA Gary, Ind.
Codel, Edward, The Katz Agency Inc., New York
Coe, Miss Gloria, FCC, Washington, D. C.
Coe, Robert L, ABC-TV, New York
Cohen, Israel, WCAP Lowell, Mass.
Cohen, Jules, Jules Cohen, Washington, D. C.
Cohen, Julius, George C. Davis, Washington, D.C.
Cohen, Lester, Hogan & Hartson, Washington,
D. C.
Cohen, Sidney L, KUTV (TV) Salt Lake City
Cohen, Stan, WDSU-TV New Orleans
Cohen,
D. C. Stanley E., Advertising Age, Washington,
Cohn, Marcus, Cohn and Marks, Washington, D.C.
Cohne, Gerald, Alford Manufacturing Co., Boston
Colby, Lauren A., Attorney-at-Law, Washington,
D. C.
Cole, John, Needham, Louis & Brorby, Chicago
Coleman, Q. P., KOLY Mobridge, S. D.
Colledge, C. H., RCA, Camden, N. J.
Collins, J. M., ASCAP, New York
Collins, Keith B., McClatchy Broadcasting Co.,
Sacramento, Calif.
Colvin, T. L. Sr., KTOC Jonesboro, La.
Comas, John, WSJS Winston-Salem, N. C.
Compton, Charles, The Meeker Co., Chicago
Comte, George R., WTMJ-TV Milwaukee
Conaway, Donald F.. AFTRA, New York
Conger, Fred L, KWBW Hutchinson, Kan.
Conn, Robert A., Dunnan & Jeffrey Inc., New York
Connon, Carl, Broadcasting & Film Comm., New
York
Connor, Ralph, CKSO Sudbury, Ont., Canada
Conroy, James J., KTVO (TV) Ottumwa, Iowa
Constant, A. H. (Al), KRON-TV San Francisco
Conwell, Frank, WUQ Mobile, Ala.
Conwell, John 0., KOMU-TV Columbia, Mo.
Cook, Charles R., WJPF Herrin, III.
Cook, Dean C, Wayne State U., Detroit
Cook, Hal B., Record Source Inc., New York
Cook, Kenneth H., KTVH (TV) Wichita, Kan.
Cooke, Turner, Broadcast Music Inc., New York
Cooney. Edward, SESAC Inc., New York
Coons, Joseph D., WOHI East Liverpool, Ohio
Cooper, Grover C, Fisher, Wayland, Duvall &
Southmayd, Washington, D. C.
Cooper, Jack D., Employers Reinsurance Corp.,
Kansas City, Mo.
Cooper, Jim W., WFAA Dallas, Tex.

Coopei, Kenneth M., Modern Broadcast Sound
Co. Inc., Fairfield, Conn.
Cooper, Robert E., WSM Nashville, Tenn.
Cooper, Roger, American Research Bureau,
Washington, D. C.
Copponex, Rupert, WWL-TV New Orleans
Cord, Charles E., KFAC Los Angeles
Cordier, Hugh, U. of Illinois, Urbana
Corken, Maurice, WHBF Rock Island, III.
Cornell, Weldon M, WAWK Kendallville, Ind.
Corwin, Gerald S., Gerald S. Corwin & Assoc.,
Minneapolis
Cote, Jean, National Film Board, Montreal, Que.
Cottone, Benedict P., Cottone & Fanelli, Washington, D. C.
Countiss, Art, WCYB-TV Bristol, Va.
Covell, Arthur E., WKZO Kalamazoo, Mich.
Covey, R. H. (Dick), KTAR Phoenix, Ariz.
Covington, Oscar P., WCOV Montgomery, Ala.
Cowan, Ken, TELEVISION.
Cowgill, Harold G., Smith, Hennessey & McDonald, Washington, D. C.
woodJames L., Surrounding Sound Inc., HollyCox,
Cox,
Cox,
Cox,
Cox,
Cox,
D.

Joseph, ABC-TV, New York
Kenneth A., FCC, Washington, D. C.
Kenneth D., IBEW, Washington, D. C.
Lester L, KYTV (TV) Springfield, Mo.
Robert F., Dept. of Defense, Washington,
C.

Coyle, John J., KVIL Dallas, Tex.
Craddock, Douglas L, WLOE Leaksville, N. C.
Craid, W. F. (Bill), WLBC Muncie, Ind.
Crans, Richard, Broadcast Music Inc., New York
Crater, Rufus, BROADCASTING, New York.
Crauel, Robert H., Johns Hopkins U., Silver
Spring,Hon.
Md. T. A. M., FCC, Washington, D. C.
Craven,
Crawford, James H. Jr., WBTM Danville, Va.
Crawford, Dr. Robert P., Queens College, Flushing, N. Y.
UNDER

THE

ULLMAN

SPREADING
TREE

Regional sales manager Bernie Edelman
will never leaf you out on a limb. Especially when he tells you how productive
DIMENSIONAL RADIO is. It's Ullman's newest. Jingles and program aids
as bright as tomorrow's blossom. Get on
the sunny side of the ratings.
RICHARD

H. ULLMAN, INC.
New York Dallas
NAB Hdqrs: Suite 2000, CONRAD HILTON
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Creutz, John, Creutz & Snowberger, Washington
Crockett, Dave, KOMO-TV Seattle
Croll, James G., Metropolitan Tv Co., Pueblo,
Colo.
Cross, Hon. John S., FCC, Washington
Cross, Robert W., KROC Rochester, Minn.
Crowl, H. K. (Bud), WAVI Dayton, Ohio
Crutchfield, Charles H., WBT-WBTV (TV)-WBTW
(TV) Charlotte, N. C.
Crutchfield, J. Ralph, American Research Bureau, Washington
Cullum, Wayne, CKSO Sudbury, Ont. Canada
Culver, John P., WGKA Atlanta
Culver, Keith, MGM-TV, New York
Culver, Ronald H., Lohnes & Culver, Washington
Cuneen, Mike, WD LA Walton, N. Y.
Cupp, Roderick B., KOFO Ottawa, Kan.
Curran, Don B., ABC, New York
Curran, Robert E., ABC-TV, New York
Currie, Robert C, Natl Council of Churches,
New York
Curtis, Ralph W., Walter Reed Army Medical
Center, Washington
Cusick, Jack, Standard Rate & Data, New York
Custer, Frederick, KPOL Los Angeles
Czarra, Edgar F. Jr., Assn. of Maximum Service
Telecasters Inc., Washington
D
Daggett, Parker, KVIL Dallas, Tex.
Dahl, Howard, WKBH-WKBT (TV) La Crosse, Wis.
Dahlsten, Bill, KAFM Salina, Kan.
Dailey, Don C, KGBX Springfield, Mo.
Daily, Gordon, WNAM Neenah, Wis.
Dales, John L, SAG, Los Angeles
UNDER

THE

ULLMAN

SPREADING
TREE

Our expert tree surgeon, Regional sales
manager Charlie Grood, says get out of
the woods with the new HIT INTRO
PACKAGE.

New jingles budding forth

each month to intro the month's top
tunes. There's Grood news tonight — and
every night.
RICHARD

H. ULLMAN, INC.
New York Dallas
NAB Hdqrs; Suite 2000, CONRAD HILTON
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Dalton, Don, Gill-Perna Inc., Chicago
Daly, Harry J., Washington
Damm, Walter J., Milwaukee Journal, Milwaukee
Danely, Glenn E., KOCO-TV Oklahoma City
Danford, Jerry, WCBS-TV New York
Dannenbaum, Alexander Jr., Westinghouse Broadcasting Co. Inc., New York
Darton, Heber E. Jr., WHBF Rock Island, III.
Dauro, John, WOHO Toledo, Ohio
David, Miles, Radio Advertising Bureau, New
York
Davidson, Bryan, WFIW Fairfield, III.
Davidson, Mrs. Georgia M., KTVB (TV) Boise, Idaho
Davidson, Sid, KOA Denver, Colo.
Davies, Ogden R., WKAP Allentown, Pa.
Davis, E. W„ CBS-TV, New York
Davis, Ed, WJCW Johnson City, Term.
Davis, Edward, KDFC-FM San Francisco
Davis, George C, George C. Davis, Washington
Davis, Hugh E., KNDO-KNDU-TV Yakima, Wash.
Davis, Roy L, WCBT Roanoke Rapids, N. C.
Davison, Roger S., WJBO Baton Rouge, La.
Dawson, Thomas, CBS, New York
Dawson, Victor W., WFNC Fayetteville, N. C.
Deaderick, Joseph G., Plough Broadcasting Co.,
Memphis, Tenn.
Dean, William A., WWL New Orleans
Deason, Willard, KVET Austin, Tex.
Deckard, David, KVIL Dallas, Tex.
DeGroot, Don, WWJ Detroit
DeHaven, Robert E., KYSM Mankato, Minn.
Delier, Jacquest, KWTV (TV) Oklahoma City
DeLoach, Samuel T., Third U. S. Army, Fort McPherson, Ga.
Denari, Gene, WTVO (TV) Rockford, III.
Denious, Jess Jr., KGNO Dodge City, Kan.
Dennis, Bruce, WGN Chicago
Dennis, Harry, WERE Cleveland
Dennis, Lloyd W., WTOP Washington
Denny, C. R., RCA, New York
Denny, Charles E., Major Tv Co., Grand Rapids
DeRose, Charles N., WHYN Springfield, Mass.
DeSmith, Donald W. Jr., WKZO-TV Kalamazoo
Dettman, Robert A., KDAL Duluth, Minn.
Devine, John, KVOO-TV Tulsa
Devine, Otis E., WSM Nashville, Tenn.
DeVries, Van Buren W., WGR Buffalo, N. Y.
DeWitt, John H. Jr., WSM Nashville, Tenn.
Diab, George, WTRF-TV Wheeling, W. Va.
Dickinson, John, Harrington, Righter & Parsons
Inc., New York
Dickoff, Charles R., WEAQ-WIAL Eau Claire, Wis.
Dickson, Walter L., The Hildreth Stations, BanMaine Cook, CBS Films Inc., New York
Digges, gor,Sam
Dillard, Everett L, WDON-WASH (FM) Washington
Dille, John F. Jr., WSJV-TV, WTRC, WKJG-AM-TV
Elkhart, Ind.
Dillon, Robert W., KRNT Des Moines, Iowa
Dinsmore, Richard, Desilu Sales Inc., Hollywood
Dippell, Ralph E., Jr., George C. Davis, Consult.
Eng., Washington
Dirks, Dietrich, KTIV Sioux City, Iowa
Dixon, Donald S., U. of Alabama
Dixon, John J., WAPL Appleton, Wis.
Dixon, Mason, KFTM Fort Morgan, Colo.
Dixon, William E., WSIU-TV Carbondale, III.
Doan, Richard K., Herald Tribune, New York
Dobin, Paul, Cohn & Marks, Washington
Dodd, Allen R. Jr., Printers' Ink, New York
Dodson, Eugene B., WTVT (TV) Tampa, Fla.
Doerfer, John C, Washington
Doherty, Joseph, Media/Scope, New York
Doherty,
Richard P., TV-Radio Management Corp.,
Washington
Donnelly, Dick, TV Age, New York
Donovan, Robert B., KVTV (TV) Sioux City
Doody, Thomas D., WHNB-TV W. Hartford, Conn.
Doubleday, Robert D., KATV (TV) Little Rock, Ark.
Dougherty, Joseph P., WPRO-TV Providence, R.I.
Douglas, Harold, KMMO Marshall, Mo.
Douglas, J. Creighton, Canadian Marconi Co.,
Montreal, Que., Canada
Douglas, Jack E., WCSI Columbus, Ind.
Douglass, J. W., WJAX Jacksonville, Fla.
Dorschug, Harold A., WTIC Hartford, Conn.

Doyle, Edward L, WNDU-TV South Bend, Ind.
Draughon, Louis R., WSIX Inc., Nashville, Tenn.
Dreher, Robert L, WGAL-TV Lancaster, Pa.
Dresbach, Oliver T„ WPAY Portsmouth, Ohio
Drewry, R. H., KSWO-TV Lawton, Okla.
Drilling, Joseph C, WJW-TV Cleveland
Drown, Douglas N., WTWN St. Johnsbury, Vt.
Dryer, Lynn E., KABT Tempe, Ariz.
Dudelson, Stanley, Screen Gems Inc., New York
Dudley, Don, Telemet Corp., Amityville, N. Y.
Dudley, Richard D., WSAU Wausau, Wis.
Dudley, Robert L., The Meeker Co. Inc., New
York
Duffy, J. Morgan, Media/Scope, New York
Duffy, James, ABC, New York
Duhamel, Helen S., KOTA Rapid City, S. D.
Duke, Charles R., WSIX Inc., Nashville, Tenn.
Duke, Walter A, WFMB Nashville, Tenn.
Lexington,
Dunbar,
Paul,Ky.Bluegrass Broadcasting Co. Inc.,
Duncan, Kathryn A., WTAY Robinson, III.
Dundes, Jules, KCBS San Francisco
Dunham, George, WNBF Binghamton, N. Y.
Dunlea, R. A. Jr., WMFD Wilmington, N. C.
Dunn, Jack, WDAY Fargo, N. D.
Dunville, R. E., Crosley Broadcasting Corp.,
Cincinnati
Durgin, Don, NBC, New York
Durham, Hal, WBMC McMinnville, Tenn.
Duttera, William S., NBC, New York
Duvall, Charles F., Fisher, Wayland, Duvall &
Southmayd, Washington
Dye, Robert Paul, Western Michigan U., Kalamazoo, Mich.
Dyson, Lloyd A. Jr., WDBJ-TV Roanoke, Va.
E
Eagan, R. Russell, Kirkland, Ellis, Hodson, Chaffetz & Masters, Washington
Earle, Robert, WIBR Baton Rouge, La.
Early, J. Michael, WWL-TV New Orleans
Eastwood, Clive, CFRB Toronto, Ont., Canada
Ebel, A. James, KOLN-TV/KGIN-TV Lincoln, Neb.
Edison, Edward, Hammett & Edison, San Francisco
Edmondson, R., RCA, Camden, N. J.
Edwards, Neal P., KXAB-TV Aberdeen, S. D.
Edwards, Olvis L, USAF, Tinker AFB, Okla.
Edwards, William J., WKNX Saginaw, Mich.
Egan, Sherman, WGLI New York
Eicholzer, Albert J., WSYR Syracuse
Eiland, Theodore A., WLOS Asheville, N. C.
Ekberg, D. Bryce, KRSI-AM-FM St. Louis Park,
Minn.
Ekberg, William A., Meyer Broadcasting Co.,
Bismarck, N. D.
Ellerman, Gene, WWTV (TV) Cadillac, Mich.
Elleson, Douglas J., KCPX Salt Lake City
Elliott, Art, KOTV (TV) Tulsa, Okla.
Ellis, Elmo, WSB Atlanta
Emerson, D. E., American Tel. & Tel. Co., New
York
Emerson,
Leonidas P. B., FCC, Washington
Emlen, Julian D., WSIU-FM Carbondale, III.
Engelbrecht, John A., WIKY Evansville, ind.
Engelhardt, Robert G., KVTV (TV) Sioux City
Engstrom, Dr. E. W., RCA, Princeton, N. J.
Enoch, Robert D., WXLW Indianapolis
Ephron, E. H., A. C. Nielsen Co., New York
Eppel, Ray, KORN Mitchell, S. D.
Epperson, Joseph B., Scripps-Howard Broadcasting Co., Cleveland
Epstein, Frederick, KSTT Davenport, Iowa
Erickson, Robert W., KOKX Keokuk, Iowa
Erlick, Everett, ABC-TV, New York
Ervin, Thomas E., NBC, New York
Erwin, Frank, Mutual Broadcasting System, New
York
Esau, John, Programatic Broadcasting Service,
New York
Evans, R. W., KCMO Kansas City, Mo.
Evans, Ralph E., WOKY Milwaukee
Evans, Rosa B., WOKY Milwaukee
Evans, Shirl, WFBM Indianapolis
Everist, Donald G., George C. Davis, Washington
Ewansky, Joseph, Standard Electronics, Farmingdale, N. J.
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F
Fagans, Allen, Standard Rate & Data, New York
Fairbanks, Richard M., WIBC Indianapolis
Falber, Ben Jr., WTHI Terre Haute, Ind.
Falkenstien, Max G., WREN Topeka, Kan.
Fallon, Jack, WIBW Topeka, Kan.
Faust, A. Donovan, WJRT (TV) Flint, Mich.
Fehlman, Robert C, WPDQ Jacksonville, Fla.
Feldman, Samuel E., WEBB Baltimore
Fender, R. E., Programatic Broadcasting Service,
Dd 113 s Tbx
Ferguson, Robert W., WTRF-TV Wheeling, W. Va.
Fetterly, Jack, WBRB Mt. Clemens, Mich.
Fetzer, John E., Fetzer Broadcasting Co., Kalamazoo, Mich.
Fidler, Maurice, Radio Advertising Bureau, New
York
Field, Joseph S. Jr., WIRK W. Palm. Beach, Fla.
Field, Stanley, American U., Washington, D. C.
Fieding, James F., Midwest Tv Inc., Champaign,
III.
Finch, Pete, Media/Scope, Skokie, III.
Fine, Jesse D., KFEQ St. Joseph, Mo.
Finger, Mike, WSMI Litchfield, III.
Finney, E. Dean, WTWN St. Johnsbury, Vt.
Firestone, Len, Ziv-United Artists Inc., New York
Fisher, Ben C, Fisher, Wayland, Duvall & Southmayd, Washington
Fisher, Carl 0., KUGN, KBZY, KUMA EugeneSalem-Pendleton, Ore.
Fisher, Earl, WVJS Owensboro, Ky.
Fitch, Joseph, Standard Rate & Data, Los Angeles
Fitzgerald, Harold, SESAC Inc., New York
Fitzpatrick, Horace, WSLS Roanoke, Va.
Flaherty, Eugene T., KTIV Sioux City
Flambo, G. LaVerne, WQUA Moline, III.
Flanagan, Philbin S., Henry I. Christal Co. Inc.,
New York
Flanders, Robert, WFBM Indianapolis
Fletcher, Floyd, WTVD (TV) Durham, N. C.
Fletcher, Frank U., Spearman & Roberson, Washington

SWING

now

Fletcher, Henry H., KSEI Pocatello, Idaho
Fletcher, Ruthe A., KSEI Pocatello, Idaho
Flint, Glenn W., KCMT-TV Alexandria, Minn.
Floyd, Joe, KELO Sioux Falls, S. D.
Flynn, Bob, Associated Media Brokers, Ft. Lauderdale, Fla.
Flynn, Glenn, WOW-TV Omaha
Foerster, Richard D., WISN-TV Milwaukee
Fogarty, Frank P., Meredith Broadcasting Co.,
Omaha
Foster, Michael J., ABC, New York
Ford, Hon. Fred W., FCC, Washington
Ford, Herbert B., Automated Electronics Inc.,
Dallas, Tex.
Forker, Clay, The Pulse Inc., New York
Foster, Joe B., KTBS-TV Shreveport, La.
Foulkes, George A., WTHI Terre Haute, Ind.
Fox, Carl, KYTV (TV) Springfield, Mo.
Franck, Edward A., The National Foundation,
New York
Frank, Peter, Richard H. Ullman Inc., New York
Frankel, James, Cleveland-Press, Cleveland
Franklin, N. Elmo, Bloomington Broadcasting
Corp., Bloomington, III.
Franz, Hank, WFBM Indianapolis
Frase, E. C. Jr., Scripps-Howard Broadcasting
Co., Memphis, Tenn.
Frazier, Howard S., WRSC State College, Pa.
Frazier, John K., Crosley Broadcasting Corp.,
Cincinnati
Frechette, Geo. T., WFHR Wisconsin Rapids, Wis.
Freilich, Arthur, Chrono-Log Corp., Broomall, Pa.
Friedenthal, A., WJR Detroit
Froelich, Harold, WTVO (TV) Rockford, III.
Froh, David L., WILS Lansing, Mich.
Fronczaa, Peter G. Jr., WCEN Mt. Pleasant, Mich.
Fuchs, George H., NBC, New York
Fullen, Roy, WTVD (TV) Durham, N. C.
Fuller, Bob, Broadcast Music Inc., New York
Fullington, Wayland, Broadcast Music Inc., New
York
Fulop, George E., WSPD Toledo, Ohio

G
Gaguine, Benito Esq., Fly, Shuebruk, Blume &
Gaguine, Washington
Gaither, Frank, WSB Atlanta
Galusha, Merl L, WGY-WRGB (TV) Schenectady
Gamble, Joseph A., WRBL Columbus, Ga.
Gamble, Joseph E., KJOY Stockton, Calif.
Gardner, Jay. KRDO Colorado Springs, Colo.
Gardner, Redd, KCRG Cedar Rapids, Iowa
Garris, Lou, WJEJ Hagerstown, Md.
Garrison, W. E., WFBC-TV Greenville, S. C.
Garten, C. Thomas, WSAZ Huntington, W. Va.
Gaston, Otis (Tony), WKZO Kalamazoo, Mich.
Gater, Charles, WGN Chicago
Gates, Hilliard, WKJG Ft. Wayne
Gay, Chuck, WHIO-TV Dayton, Ohio
Geller, Henry, FCC, Washington
George, Carl E., WGAR Cleveland
George, Clark, WBBM-TV Chicago
George, L. M., WGPC Albany, Ga.
George, Russ, Speidel Broadcasting Co., Columbia, S. C.
German, Daniel, WKTV (TV) Utica, N. Y.
Giaquinto, Joseph E., ABC, New York
Gibbens, Tom E., WAFB-TV Baton Rouge, La.
Gibbs, John D., KQV Pittsburgh
Giddens, Kenneth R., WKRG-TV Mobile, Ala.
Gilbert,
Frederick S., Time-Life Broadcast Inc.,
New York
Gilbert, Jack, KHOL-TV Holdrege, Neb.
Gilbert, John 0., WXYZ Detroit
Gilchrist, T. S. Jr., WESH-TV Daytona Beach, Fla.
Gill, Cliff, KEZY Anaheim, Calif.
Gill, George, Century Lighting Inc., New York
Gill, Miss Helen, Gill-Perna Inc., New York
Gilmor, Paul E., WHBC Canton, Ohio
Gilmore, John C, Community Club Awards Inc.,
Wesport, Conn.
Gilmore, William J., WAVI Dayton, Ohio
Gittleson, Norman, Broadcast House Enterprises
Inc., Manchester, N. H.

TO
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popular)

man

ing library. All for you and
local things you cannot
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classical

NEW

by
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in Detroit, outstanding

Chase

announcers,

big, grow-

your station so that you have time to do the

do otherwise.

SIMPLIMATION MEANS COMPLETE AUTOMATION of programs and equipment with
better service to the public-more profits to you. Send for free samples.
INTERNATIONAL

GOOD

MUSIC, INC.,

P.O. BOX 943, BELLINGHAM,
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Glade, Carl F., WKBN Youngstown, Ohio
Gladstone, Arthur, FCC, Washington
Glazer, Ralph, CBS, New York
Gleason, James E., WJAR Providence, R. I.
Gluyas, T. M., RCA, Camden, N. J.
Glycadgis, Bruce, WJEF Grand Rapids, Mich.
Gochenour, Lloyd, WAFC & WSGM Staunton, Va.
Godwin, Charles W., Mutual Broadcasting System, New York
Goetz, Nathan L, KMAQ Maquoketa, Iowa
Goetze, William E., KOGO San Diego, Calif.
Goggin, Richard J., New York U., New York
Goldberg, Nelson L, WKPA New Kensington, Pa.
Goldenson, Leonard, AB-PT, New York
Goldin, Hyman, FCC, Washington
Goldman, Paul H., KNOE-TV Monroe, La.
Goldman, Simon, WJTN, WDOE, WGGO, WWYN
Jamestown, N. Y.
Goldman, Sue, British Broadcasting Corp., New
York
Golliday, C. Leslie, WEPM Martinsburg, W. Va.
Goode, Paul N., KSWO Lawton, Okla.
Goodfellow, Joseph, WRC Washington
Goodman, Dan, Screen Gems Inc., New York
Goodman, Harry S., Harry S. Goodman Productions Inc., New York
Goodman, Julian, NBC, New York
Goodnow, William C, WISN-TV Milwaukee
Goodspeed, Rev. A. B., S.J., WWL-TV New Orleans
Goodover, Pat M., KARR Great Falls, Mont.
Gordon, Jim, KCLE Cleburne, Tex.
Gordon, K. S., KDTH Dubuque, Iowa
Gordon, Ken, WFTR Front Royal, Va.
Gordon, Lawrence, WBUF Buffalo
Gordon, Mrs. Margaret, KCLE Cleburne, Tex.
UNDER

THE

ULLMAN

SPREADING
TREE

Gordon, Robert D., WCPO Cincinnati
Gore, Theodore, KAKE-TV Wichita, Kan.
Gorman, Leon P., WCCA-TV New York
Gorman, Thomas Y., WEEI Boston
Gort, John, KDLO-TV & KPLO-TV Sioux Falls, S.D.
Gosz, Rev. I. M., WBAY-TV Green Bay, Wis.
Gottlieb, Ralph, WKBR Manchester, N. H.
Gould, Robert, WBAP Fort Worth, Tex.
Goustin, Al, Ziv-United Artists Inc., New York
Graf, Stephen, KUST Vermillion, S. D.
Graff, Clifford, WDUZ Green Bay, Wis.
Graham, Edward Jr., WWNS Statesboro, Ga.
Gramman, E. G., Dynair Electronics Inc., Lemon
Grove, Calif.
Grant, Douglas B., WMT-TV Cedar Rapids, Iowa
Grant, Michael, WCAU Philadelphia
Grant, William, KOA Denver, Colo.
Graves, L. Herschel, WCTV (TV) Tallahassee, Fla.
Gray, George J., WLWD (TV) Dayton, Ohio
Gray, Gordon, WKTV (TV) Utica, N. Y.
Gray, James E., WYDE Birmingham, Ala.
Gregg, Paul, Bauer Electronics Corp., San Carlos,
Calif.
Green, C. N., Albion Optical Co., Hollywood
Green, Dave, KXLY Spokane, Wash.
Green, Dick, KAGI Inc., Grants Pass, Ore.
Green, Harold L, WMAL Washington
Green, Ralph H., KFKA Greeley, Colo.
Greenlee, Howard N., WAOV Vincennes, Ind.
Greenman, M. S., United Press Movietone, New
York
Greenmeyer, P. A., RCA, Camden, N. J.
Greep, Malcom, WVJS Owensboro, Ky.
Grenier, Theodore B., ABC Hollywood
Griffith, E. T., RCA, Camden, N. J.
Griggs, Charles R., WVLN Olney, III.
Griggs, Keith, KAKE Wichita, Kan.
Grisham, Charles, WAPI Birmingham, Ala.
Griswold, Glenn G., KOMU-TV Columbia, Mo.
Grizzard, Ted, WVLK Lexington, Ky.
Groskin, Herbert, Franklin Broadcasting Co.,
Philadelphia
Gross, Horace W., WRSC State College, Pa.
Gross, Irvin, Henry I. Christal Co. Inc., New
York
Gross, Paul D., WTPA-TV Harrisburg, Pa.
Grove, William C, KFBC-TV Cheyenne, Wyo.
Grubb, Gene V., KOA Denver, Colo.
Grundy, M. Darrell, Pams Advertising Agency,
Dallas, Tex.
Grysen, J. C, WJBL Holland, Mich.
Guber, Sidney, SESAC Inc., New York
Gudridge, Ernest A., WIZE Springfield, Ohio
Guillerman, Maurice A., WWL-TV New Orleans
Gulick, J. Robert, WGAL Lancaster, Pa.
Gunn, Hartford N. Jr., WGBH Cambridge, Mass.
Gunzendorfer, Wilt, Wilt Gunzendorfer & Assoc.,
Los Angeles
Guth, Raymond E., WOC Davenport, Iowa
Guyan, George, KTAR Phoenix, Ariz.
Guzewicz, Henry J., Stainless Inc., North Wales,
Pa.
Guzewicz,
Walter L., Stainless Inc., North Wales,
Pa.
H

A green thumb'll make things bloom, but
Regional sales manager Harry Sanger
has something better. Has the VELVET
TOUCH, that great musical signatureprogram aid package for all good music
stations. No need to have the willow
weep for you. Sprout with Harry Sanger.
RICHARD

H. ULLMAN, INC.
New York Dallas
NAB Hdqrs: Suite 2000, CONRAD HILTON
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Haahr, Donald K., Collins Radio Co., Cedar
Rapids, Iowa
Haas, Harry J. Jr., Franklin Broadcasting Co.,
Philadelphia
Haas, Julian F. Sr., KAGH Crossett, Ark.
Haberlan, John M., WTVT (TV) Tampa, Fla.
Haeg, Larry, WCCO Minneapolis
Haehnle, Clyde G., Crosley Broadcasting Corp.,
Cincinnati
Hagan,
Hart, Ky.
Bluegrass Broadcasting Co. Inc.,
Lexington,
Hagenau, Scott N., WSBT-TV South Bend, Ind.
Hagerty, James, ABC-TV, New York
Hague, Fred, Geo. P. Hollingbery Co., New York
Hahn, Clifford E., WDZ Decatur, III.
Hahn, Norman, WIBA Madison, Wis.
Haigh, Joseph B., WJBK-TV Detroit
Haines, Homer M., WNAE Warren, Pa.

Halbert, Edwin I., U. S. Savings Bonds Div.
Treasury Dept., Washington
Haldi, John A., WBNS-TV Columbus, Ohio
Hale, Harold H., KWBB Wichita, Kan.
Haley,
Andrew G., Haley, Wollenberg & Bader,
Washington
Halff, Hugh Jr., WOAI-TV San Antonio, Tex.
Hall, Glenn H., WWNY-WCNY-TV Watertown, N.Y.
Hall, J. Milton, KWBB Wichita, Kan.
Hall, Payson, Meredith Broadcasting Co., Des
Moines, Iowa
Halle, Charles F., WBBX Portsmouth, N. H.
Haller, Dr. G. L., General Electric Co., Syracuse
Hallinan, Charles, WKOP Binghamton, N. Y.
Hallstrom, John R., WIZZ Streator, III.
Haltenman, Charles, Broadcast Music Inc., New
York
Halyard, 0. C, WCMI Ashland, Ky.
Hamilton, A. Stanley, WMAL-FM Washington
Hamilton, Charles, KFI Los Angeles
Hamilton, G. Edward, Educ. TV for the Metro.
Area Inc., New York
Hamilton,
WashingtonRay V., Hamilton-Landis & Assoc.,
Hamilton, Wm. Thomas, WNDU-TV South Bend,
Ind.
Hammett, Robert L, Hammett & Edison, San
Francisco
Hance, K. M., KSTP St. Paul, Minn.
Hancock, Paul M., NBC, New York
Hanlon, James, WGN Chicago
Hanna, Boyce J„ WADA Shelby, N. C.
Hanna, Motte, WADA Shelby, N. C.
Hansen, John S., KPTV (TV) Portland, Ore.
Hansen, Ralph, KTVI (TV) St. Louis
Hansen, Robert, Surrounding Sound Inc., Hollywood
Hansen, William, KBUR Burlington, Iowa
Hardesty, John F., Hamilton-Landis & Assoc.,
San Francisco
Hardin, William, WVEC Hampton, Va.
Hards, Joseph F., Magne-Tronics Inc., New York
Hardwick, Carter C, WSFA-TV Montgomery, Ala.
Harkrader, John, WDBJ-TV Roanoke, Va.
Harper, Fred, WPBS Philadelphia
Harper, Richard, MGM-TV, New York
Harrington, Howard, KOGA Ogallala, Neb.
Harrington, John, FCC, Washington
Harrington, John E. Jr., Harrington, Righter &
Parsons Inc., New York
Pames Syndicated Products, DalHarris, las,Buddy,
Tex.
Harris, Burt I., KTWO (TV) Casper, Wyo.
Harris, Richard H., WDGY Minneapolis
Harris, Stanley, Hogan & Hartson, Washington
Harrison, William, WIMA Lima, Ohio
Hart, Bill, WPFB Middletown, Ohio
Hart, Charles A., WHDH Boston
Hart, John P., WBIR Knoxville, Tenn.
Hart, William J., WILX-TV Lansing, Mich.
cago
Hartenbower,
E. K. (Joe), KCMO Kansas City, Mo.
Hartford, George F., WTOP-TV Washington
Hartigan, John T., Keystone Broadcasting, ChiHartman, Ward W.fl, WRRR Rockford, III.
Harwood, Dr. Kenneth, U. of Southern California,
Los Angeles
Hatch, George C, KUTV (TV) Salt Lake City
Hatch, Wilda Gene, KALL Salt Lake City
Hathaway, J. L, NBC, New York
Harvey, Geo. W., WFLA Tampa, Fla.
Harvey, Jack V., Blackburn & Co. Inc., Washington
Hasegawa, Kazutada, Yomiuri TV Broadcasting
Co., Osaka, Japan
Hassan, Samuel A., WROY Carmi, III.
Hastie, Kenneth L, WMT Cedar Rapids, Iowa
Hatcher, Ralph, ABC-TV, New York
Hauesler, Henry, KXMC-TV Minot, N. D.
Havens, Wilbur M„ WTVR (TV) Richmond, Va.
Haverlin, Carl, Broadcast Music Inc., New York
Hawkin, Woodrow, WSJV (TV)-WTRC South Bend
Hawkins, Lloyd, KURV Edinburg, Tex.
Hayden,
Ohio J. Roger, Dresser-ldeco Co., Columbus,
BROADCASTING, March 26, 1962

Hayes, Arthur Hull, CBS, New York
Hayes, E. W., British Broadcasting Corp., London,
England
Hayes, Gordon, CBS-TV, New York
Hayes, John S., Post-Newsweek Stations, Washington
Hayford, Beecher, WESH-TV Daytona Beach, Fla.
Hayard, Robert M., WKY Oklahoma City
Head, Howard T., A. D. Ring & Assoc., Washington
Headley, Sherman K., WCCO Minneapolis
Heald, Robert L. Esq., Spearman & Roberson,
Washington
Hearon, James G., WJPS Evansville, Ind.
Heath, Harold, WHO Des Moines, Iowa
Heffelfinger, Jonn B., J. B. Heffelfinger, Cons.
Engrs., Kansas City, Mo.
Heffner, Richard D., Educ. TV for the Metro.
Area Inc., New York
Heinecke, Miss Alice, SESAC Inc., New York
Heisel, Lee, WN EM-TV Flint-Saginaw, Mich.
Heiss, Robert J., WTMJ-TV Milwaukee
Heister, C. F., FCC, Washington
Heller, C. B., WIMA Lima, Ohio
Henderson, C. George, WSOC-TV Charlotte, N. .
Henken, Mort, KSOO-AM-TV Sioux Falls, S. D.
Hennessey, Philip J. Jr., Smith, Hennessey &
McDonald, Washington
Henninger, John H., WIBG Philadelphia
Henry, Ollie, KIRL Wichita, Kan.
Hensel, Len, WSM Nashville, Tenn.
Henzel, John R., WHDL Olean, N. Y.
Hepburn, Stuart J., KNOK Fort Worth, Tex.
Herman, A. M., WBAP Fort Worth, Tex.
Herndon, Ray, KM ID-TV Midland, Tex.
Herold, Joseph, KBTV (TV) Denver, Colo.
Herold, Joseph, KGMB Honolulu
Hess, Richard F., CBS, New York
Hess, Roy, Media/Scope, Skokie, III.
Hester, Paul T., Assoc. of Maximum Service Telecasters Inc., Washington
Hetland, Julius, WDAY Fargo, N. D.
Hevel, Ben, KTUL-TV Tulsa
Hewitt, N., International TV Technical Review,
Chevy Chase, Md.
Heywood, John J., Crosley Broadcasting Corp.,
Cincinnati
Hickerson, Earl, KOCO-TV Oklahoma City
Hickox, Shel, NBC, Burbank, Calif.
Hicks, John J., Hamilton Landis & Assoc., Port
Arthur, Tex.
Higgins, J. M., WIBC Indianapolis
Higgins, James W., WWNY-WCNY-TV Watertown,
N. Y.
Higgins, R. ., Broadcast Music Inc., New York
Hilgendorf, Robert D., KVGB Great Bend, Kan.
Hilker, Robert R., WCGC Belmont, N. C.
Hill, Eugene, Community Broadcasting Co., Toledo, Ohio
Hill, Fred C, KTRE-TV Lufkin, Tex.
Hill, J. E., RCA, Camden, N. J.
Hill, Ruane B., Syracuse U., Syracuse
Hillebrand, William A., WMHE Toledo, Ohio
Hillis, Russell W., WATE Inc., Knoxville, Tenn.
Hillstrom, Albin R., KOOL Phoenix, Ariz.
Hirsch, James F., Hirsch Broadcasting Co., Cape
Girardeau, Mo.
Hirsch, Oscar C, Hirsch Broadcasting Co., Cape
Girardeau, Mo.
Hirsch, Robert 0., Hirsch Broadcasting Co., Cape
Girardeau, Mo.
Hirshland, Lee D., KFSA-TV Fort Smith, Ark.
Hite, B. Vern, Collins Radio Co., Cedar Rapids
Hixenbaugh, George P., WMT Cedar Rapids
Hjorth, Arthur, NABET, Chicago
Hlavaty, Lad, KCRG-AM-TV Cedar Rapids
Hodges, Roy, KWPC Muscatine, Iowa
Hoffman, Karl B., Transcontinent TV Corp.,
Buffalo, N. Y.
Hoffman, Roger, WJEF Grand Rapids
Hogan & Hartson, Washington
Hogan, Thomas P., WPFB Middletown, Ohio
Holbert, Bernard P., KSAC Manhattan, Kan.
Holbrook, R. A., WSB Atlanta
Holiday, Jon A., WHYE & WAIR Roanoke, Va.Winston-Salem, N. C.
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Holle, Arlin, KWBE Beatrice, Neb.
Chicago George P., Geo. P. Hollingbery Co.,
Hollingbery,
Holm, William, WLPO LaSalle, III.
Holman, Hal, Hal Holman Co., Chicago
Holmes,
York Ben H., Edward Petry & Co. Inc., New
Holmes, Harold, Community Broadcasting Co.,
Toledo, Ohio
Holmgren, Robert, ABC, New York
Holt, Charles W., WHSY Hattiesburg, Miss.
Holtman, H. B., WAVE Louisville, Ky.
Holtz, Edgar, Hogan & Hartson, Washington
Honeycutt, B. B., KRLD Dallas, Tex.
Hook, Art, WTTV (TV) Indianapolis
Hook, R. E., WRHG Carrollton, Ala.
Hooker, Joseph C, WMAX Grand Rapids
Hooper, George F., WKBO Lancaster, Pa.
Hopkins, John, KTVT (TV) Fort Worth, Tex.
Horley, William L, KXMC-TV Minot, N. D.
Hornsby,
York Len, Community Club Awards Inc., New
Horowitz, Murray, Variety, New York
Hoth, Harry W., KRDO Colorado Springs, Colo.
Hough, Hal, CBS-TV, New York
Hough, Harold, WBAP Fort Worth, Tex.
House, Herbert, WMBO Inc., Auburn, N. Y.
Houston, Bruce, Gill-Perna Inc., Chicago
Houwink, Frederick S., WMAL Washington
Hovland, Henry S., WBEC Pittsfield, Mass.
Howard, Leo, WEAU-TV Eau Claire, Wis.
Howard, T. E., Standard Broadcasting Co., Charlotte, N. C.
Howe, James L., WIRA Fort Pierce, Fla.
Howell, Rex G., KREX Grand Junction, Colo.
Howlett, Frank, Lennen & Newell Inc., New York
Hoy, F. Parker, WLAM Lewiston, Maine
Hubbach, William J, KATU Portland, Ore.
Hubbard, J. H., KCTV (TV) San Angelo, Tex.
Hubbard, S. S., KSTP St. Paul, Minn.
Huber, Don, Media/Scope, New York
Hucaby, Ralph L, WLAC-TV Nashville, Tenn.
Hudalla, Donald F., M&H Comm. Co., Chicago
Hudalla, lone, M&H Comm. Co., Chicago
Hudgens, Joe, KRNT Des Moines
Hudson, Wilbur E., WAVE Louisville, Ky.
Huffman, Dick, WNDB Daytona Beach, Fla.
Hunt, Clyde M., Post-Newsweek Stations, Washington
Hunter, William C, WJHL-TV Johnson City, Tenn.
Hurd, Paul, WHDH Boston
Hurlbut, John F., WVMC Mt. Carmel, III.
Hurlbut, Mrs. John F., WVMC Mt. Carmel, III.
Hurleigh, Robert F., Mutual Broadcasting System, New York
Hussman, Walter E., KTAL-TV Shreveport, La.
Hutton, W. G., Carl E. Smith Consulting Eng.,
Cleveland
Hyde, Hon. Rosel H., FCC, Washington
Hydrick, Dan, KBOX Dallas, Tex.
Hylan, William B., CBS-TV, New York
Hyland, Robert F., KMOX St. Louis
I
lem.olo, Joseph V., WGBH Cambridge, Mass.
Inglis, A. F., RCA, Camden, N. J.
Ingraham, Ralph, WRIT Milwaukee
Ingram, Al, Standard Rate & Data, Skokie, III.
Ingrim, Ward D., KTVU (TV) Oakland, Calif.
loset, Don, WPIT Pittsburgh, Pa.
Ishiiu, Masao, Yomiuri TV Broadcasting Co.,
Osaka, Japan
Israel, Larry, TV Advertising Representatives,
New York
Israel, Lou, MGM-TV, New York
Ives, Paul H., WOC Davenport, Iowa
Ives, Timothy R., Bloomington Broadcasting
Corp., Bloomington, III.
J
Jack, Lowell E., KMAN Manhattan, Kan.
Jacker, Edward W., WCRW Chicago
Jackson, Andrew M. Jr., WAVY Norfolk, Va.
Jackson, H. W. (Hub), Blackburn & Co. Inc.,
Chicago

Jett named

to chair

E. K. Jett, WMAR (TV) Baltimore, has been named chairman
of the resolutions committee for
the 1962 NAB convention in Chicago, April 1-4. Other members
are Tom Chauncey, KOOL-TV
Phoenix, Ariz.; Joe Floyd, KELOTV Sioux Falls, S. D.; Carl E.
George, WGAR
Cleveland;
Charles E. Hamilton, KFI Los
Angeles; Richard H. Mason,
WPTF Raleigh, N. C, and Owen
L. Saddler, KMTV (TV) Omaha.
Resolutions may be submitted
prior to 5:30 p.m., April 3, to
Douglas A. Anello, NAB general
counsel, in Room 2 of the Conrad Hilton Hotel during the convention.

Jackson, Peter, Telescript CSP Inc., New York
Jackson, Ralph, WAVE Louisville, Ky.
Jacobs, Bernard, WFMT Chicago
Jacobs, Grace, TV Stations Inc., New York
Jacobs, Harry N., ABC, San Francisco
Jacobs, Herb, TV Stations Inc., New York
Jacobs, John W. Jr., WDUN Gainesville, Ga.
Jacobsen, Gene R., WSFA-TV Montgomery, Ala.
Jacobson, Daniel, FCC, Washington
Jacobson, Denman F., WWJ Detroit
Jae, James F. Jr., KHMO Hannibal, Mo.
Jahncke, Ernest Lee Jr., NBC, New York
James, E. P., A. C. Nielsen Co., Chicago
James, Edwin H., Television Magazine, Washington
James, Richard D., WBBW Youngstown, Ohio
James, Vir N., Consulting Radio Engineers, Denver, Colo.
Jameson,
New YorkEdwin T., Time-Life Broadcast Inc.,
Jeffers, Charles L, WOAI San Antonio, Tex.
Jeffrey, Lew, KFAB Omaha
Jenkins, Eugene F., KLZ Denver, Colo.
Jenkins, Jack, Bloomington Broadcasting Corp.,
Bloomington, III.
Jennes, Ernest W., Assoc. of Maximum Service
Telecasters Inc., Washington
Jensen, J. Allen, KID Idaho Falls, Idaho
Jett, E. K, WMAR-TV Baltimore
Jewett, Carl F-J, The Meeker Co., Chicago
Jewett, William A. Jr., Duquesne U., Pittsburgh
Jobes, Ray, WROC Rochester, N. Y.
Johns, Dale M., United Press Intl., Boston
Johns, Myles H., Associated Media Brokers,
Ft. Lauderdale, Fla.
Chicago Arnold E., Needham, Louis & Brorby,
Johnson,
Johnson, Arthur J., NBC, New York
Johnson, George E., WHAS-TV Louisville, Ky.
Johnson, Howard A., WIBA Madison, Wis.
Johnson, J. Lee III, WBAP Fort Worth, Tex.
Johnson, Merrill C, WGL Fort Wayne, Ind.
Johnson, Ray, KMED Medford, Ore.
Johnson, Robert S., Automatic Tape Control Inc.,
Bloomington, III.
Johnson, Tom, KTOK Oklahoma City
Johnson, Walter C, WTIC Hartford, Conn.
Johnson, William L., WJMS Ironwood, Mich.
Jolley, R. A., WMRC Greenville, S. C.
Jones, Andrew J., WFMB Nashville, Tenn.
Jones, E. Z. (Easy), WBBB Burlington, N. C.
Jones, George E., CHUM Toronto, Ont., Canada
Jones, J. G., Conrac, Glendora, Calif.
Jones, Merle S., CBS-TV, New York
Jones, Theodore, WCRB Boston
Jones. Walter, WANE Fort Wayne, Ind.
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Jones, William J., Post-Newsweek Stations,
Washington
Jordan, Noel L, U. of Denver, Denver, Colo.
Jordan, Mrs. Noel L, U. of Denver, Denver, Colo.
Jorgenson, T. 0., WEAU-TV Eau Claire, Wis.
Jorgenson, Wallace J., WBTV (TV) Charlotte, N.C.
Joseph, Ken, Economee Television Programs,
New York
Juntilla, James, FCC, Washington
K
Kadow, Francis M., WOMT Manitowoc, Wis.
Kahle, Douglas D., Edwin Tornberg & Co. Inc.,
Pacific Grove, Calif.
Kaiser, Henry R., WWSW, WIIC (TV) Pittsburgh
Kaiser, John P., Media/Scope Magazine, New
York
Kalisch, Col. Bertram, Dept. of Defense, Washington
Kany, Howard, CBS-TV, New York
Kapel, George, WTOL-TV Toledo, Ohio
Kapner, Leonard, WTAE Pittsburgh
Karavakis, Thomas M., WDUZ Green Bay, Wis.
Katz, Eugene, The Katz Agency Inc., New York
Kaufman, Julian M., Bay City TV Inc., San
Diego, Calif.
Kaye, Gerald 0., WGLI New York
Kaye, Richard L, WCRB Boston
Kaye, Sydney M., Broadcast Music Inc., New
York
Kean, Walter F., Walter F. Kean & Assoc., Riverside, III.
Kearl, Wayne, KENS-TV San Antonio, Tex.
Keating, Joseph, Mutual Broadcasting System,
New York
Keberlein, Al, WREN Topeka, Kan.
Keenan, Jon J., WANE-TV Fort Wayne, Ind.
Keer, Bob, Robert Keer Organization, New York
Keesee, Frederick L, WMBO Inc., Auburn, N. Y.
Keller, Oliver J., WTAX Springfield, III.
Keller, Thomas B. Jr., WGBH Cambridge, Mass.
Kelley, Gaines, WFMY-TV Greensboro, N. C.
Kelley, W. B., AT&T, New York
Kelley, William M., NBC, New York
Kellogg, W. R., AT&T, Chicago
Kelly, Charles, WCKT-TV Miami
Kelly, J. J. (Chick), Storer Broadcasting Co.,
Miami Beach, Fla.
Kelly, Robert, Lennen & Newell, New York
Kellner, C. A., American Research Bureau, Chicago
Kelser, Phil, Philip L. Kelser & Assoc., New York
Kemme, Marjorie, Crosley Broadcasting Corp.,
Cincinnati
Kempner, Marvin A., Richard H. Ullman Inc.,
New York
Kendrick, C. 0. (Ken), KENN Farmington, N. M.
Kenefick, Ed, WBBM-TV Chicago
Kenehan, Edward F., Natl Assn. of Fm Broadcasters, Washington
Kennedy, Jack, CFRB Toronto, Ont, Canada
Kennedy, John R., NBC, Burbank, Calif.
Kennedy, Vann M., KZTV (TV), KSIX Corpus
Christi, Tex.
Kenney, Peter B., NBC, Washington
Kenney, T. C, KDKA Pittsburgh
Kennon, Leslie L, KWTO Springfield, Mo.
Kepler, William B., WAOV Vincennes, Ind.
Kern, E. Donald, WGUS Augusta, Ga.
Kettler, Stanton P., Storer Broadcasting Co.,
Miami Beach, Fla.
Keyworth, Mrs. Belva C, WBTN Bennington, Vt.
Keyworth, J. Gordon, WBTN Bennington, Vt.
Kicher, Charles F., ABC, Detroit
Kinard, Floyd, WLBT (TV), WJDX Jackson, Miss.
King, Al, Radio Concepts Inc., New York
King, Art, BROADCASTING, Washington
King, Charles, Mutual Broadcasting System, New
York
King, Eugene, WCBS New York
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King, Frank G., KTVU (TV) San Francisco
King, Jim, WKAI Macomb, III.
King, John H., KBIM Roswell, N. M.
King, Paul L, WAWK Kendallville, Ind.
King, Robert, WKBW-TV Buffalo, N. Y.
King, Robert B„ WSOY Decatur, III.
Kinsley, Charles H. Jr., KHSL Chico, Calif.
Kirsch, Marvin, Radio TV Daily, New York
Kirtland, Clifford M., Transcontinent TV Corp.,
New York
Kiss, James M., TV Guide, Radnor, Pa.
Kittross, Dr. John M., U. of Southern California,
Los Angeles
Kitzer, Pete, WOOD-TV Grand Rapids, Mich.
Kjar, Joseph, KSL Salt Lake City
Klann, Harvey, WHAK Rogers City, Mich.
Klauber, Donald, Seven Arts Assoc. Corp., New
York
Klaus, Richard M, WERE Cleveland
Klein, Allen, The Pulse Inc., New York
Klemm, David, The Balaban Stations, St. Louis
Kline, B. H., Kline Iron & Steel Co., Columbia,
S. C.
Klinger, A. A., Telescreen Inc., New York
Klink, Granville Jr., WTOP Washington
Knapp, Albert, WGY Schenectady, N. Y.
Knight, D. T., KODE Joplin, Mo.
Knight, John, NBC Inc., Los Angeles
Knode, Thomas E., NBC, New York
Knodel, J. W., Avery-Knodel Inc., Chicago
Kobak, Edgar, WTWA Thomson, Ga.
Koch, Clifford, KWBB Wichita, Kan.
Kockritz, Ewald, Storer Broadcasting Co., Miami
Beach, Fla.
Koehler, Frank E., WDBJ Roanoke, Va.
Koehler, George A., WFIL Philadelphia
Koelker, Anthony J., KMA Shenandoah, Iowa
Koepke, E. E., KDEN Denver, Colo.
Koger, Leonard M. Jr., WSAB Mt. Carmel, III.
Kolar, Barbara, BROADCASTING, Chicago
Kolb, William E., KSWS-TV Roswell, N. M.
Konose, Akira, Yomiuri Tv Broadcasting Co.,
Osaka, Japan
Koop, Ted, CBS-TV, Washington
Kops, Daniel W., WAVZ New Haven, Conn.
Kornman, Homer, Shenandoah Life Stations Inc.,
Roanoke, Va.
Kossuth, A. Keith, WDET Detroit
Kost, 0. D., WRMS Beardstown, III.
Koster, H. William, WEAN, WPJB-FM Providence,
R.I.
Koteen, Bernard, Koteen & Burt, Washington
Koten, Robert M., FCC, Washington
Kramer,
Detroit Worth, The Goodwill Stations Inc.,
Kreider, Kenneth L., WGAL Lancaster, Pa.
Krieghoff, Robert, Community Broadcasting Co.,
Toledo, Ohio
Krolik, Richard, Time-Life Broadcast Inc., New
York
Kroll, William H., WFIU Bloomington, Ind.
Krueger, Herbert L., WTAG Worcester, Mass.
Kudlata, Len, Standard Rate & Data, Skokie, III.
Kunze, Kenneth E., WERT Van Wert, Ohio
Kusack, William P., ABC, Chicago
Kuyk, Don, BROADCASTING, New York
Kyle, James W., WTVR (TV) Richmond, Va.
L
Lachenbruch, David, Television Digest, New York
Lackey, F. Ernest, WHOP Hopkinsville, Ky.
Ladow, Burton B., KTVK (TV) Phoenix, Ariz.
Laeser, Phillip B., WTMJ-TV Milwaukee
LaHiff, William J., Standard Electronics Div.,
Farmingdale, N. J.
Laing, Malcolm (Bud), NBC, New York
Laird, Ben A., WDUZ Green Bay, Wis.
Lamb, Maurice, WIMA-TV Lima, Ohio
Lambe, Robert M., WTAR Norfolk, Va.
Lambert, Edward C, KOMU-TV Columbia, Mo.
Lambeth, Frank S., WMFR High Point, N. C.
Lambeth, Ralph M., WGBG Greensboro, N. C.
Lancaster,
W. Hanes Jr., WJHL-TV Johnson City,
Tenn.
Land, Thomas S., WFIW Fairfield, III.

Landis, DeWitt, Hamilton Landis & Assoc., Dallas, Tex.
Lane, C. Howard, KOIN-TV Portland, Ore.
Lanford, T. B., KRMD Shreveport, La.
Lange, Paul R., KDLR Inc., Devils Lake, N. D.
Lange, Mrs. Paul R., KDLR Inc., Devils Lake, N.D.
Lapham, Olin J., WWJ Detroit
Lapkin, Nathaniel, WAST Albany, N. Y.
Lareau, Michael 0., WOOD Grand Rapids, Mich.
Larsen, M. Dale, KTVH (TV) Wichita, Kan.
Larson, C. A. (Al), WOW-TV Omaha
Larson, Rogert T., KFOR Lincoln, Neb.
Lasker, H. Peter, Crosley Broadcasting Corp.,
New York
Lasko,
Ind. Edwin J., WTRC, WSJV (TV) South Bend,
Laughlin, Frank E., WGEM Quincy, III.
Lauth, Richard E„ WHIO-TV Dayton, Ohio
Laux, John J., WSTV-TV Steubenville, Ohio
Lawhon, James D., WMAZ Macon, Ga.
Lawrence, Craig, CBS-TV, New York
Lawrence, Dick, Economee Television Programs,
New York
Layman, Mike, WSFC Somerset, Ky.
Layton, DeForest T. Jr., WKTV (TV) Utica, N. Y.
Layton, E., RCA, Princeton, N. J.
Boston Harold H., Alford Manufacturing Co.,
Leach,
Leach, Robert E., WSPA-TV Spartanburg, S. C.
Leake, James C, Griffin Broadcast Inc., Tulsa
Lee, Carl E., WKZO Kalamazoo, Mich.
Lee, Jack, WPRO Providence, R. I.
Lee, R. Frank, KCBD Lubbock, Tex.
Lee, Hon. Robert E., FCC Washington
Lee, Terry, Storer Programs Inc., New York
Leeman, Alvin, WKBH, WKBT (TV) La Crosse, Wis.
LeGrand, Roger W., WITI-TV Milwaukee
Leitzell, Ted, WEFM (FM) Chicago
Lemme, John H., KLTF Little Falls, Minn.
LeMoyne, Joseph H., WPFB Middletown, Ohio
Lentz, John T., Educ. Tv for the Metro Area Inc.,
New York
Lenwell, LeRoy W., KBRL McCook, Neb.
Leopold, David F., WEBR Buffalo, N. Y.
Leonard, Joe M., KGAF Gainesville, Tex.
Leslie, John, WEEK-TV Peoria, III.
Leslie, Richard V., Cedar Valley Broadcasting Co.,
Waverly, Iowa
Levi, Win., BROADCASTING, New York
Levitan, Don, KADY Inc., St. Charles, Mo.
Lewin, Richman, KTRE-TV Lufkin, Tex.
Lewis, Gorden D., Advertising Age, Chicago
Lewis, John P., WHYL Carlysle, Pa.
Lieb, Herbert S., U. S. Weather Bureau, Washington
Lightsey, C. S. Jr., WHSY Hattiesburg, Miss.
Linam, Winston B., KSLA (TV) Shreveport, La.
Lind, A. H., RCA, Camden, N. J.
Lindell, Richard L, WTAR Norfolk, Va.
Lindemann, Carl Jr., NBC, New York
Linder, H. W., Lakeland Broadcasting Co., Willmar, Minn.
Linder, Val, WCCO Minneapolis
Lindow, Lester W., Assoc. of Maximum, Service
Telecasters Inc., Washington
Lindquist, Harold, Surrounding Sound Inc., Hollywood, Calif.
Lindsay, Merrill, Illinois Broadcasting Co., Decatur, I I.
Link, Harry R., WDVA Danville, Va.
Link, Jack J., KIDO-KETO-KPAM Seattle
Lipman, William L., WLIP Kenosha, Wis.
Lippert, George R., Federal Mfg. & Eng. Corp.,
Garden City, L. I., N. Y.
Littauer, Clement L, WRSJ San Juan, Puerto Rica
Littlejohn, Francis N., KITE San Antonio, Tex.
Livesay, Carroll, WLBH Mattoon, III.
Livesay, J. R., WLBH, Mattoon, III.
Livingston, Sam, WPSD-TV Paducah, Ky.
Lockwood, Corwin, Hogan & Hartson, Washington
Lockwood, Edward C, WGBS Miami, Fla.
Lodge, William B., CBS-TV, New York
Loffler, Gene P., WTAP Parkersburg, W. Va.
Loftus, Dick, CBS-TV, New York
Lohnes, George M., Lohnes & Culver, WashingtonLong, Maury, BROADCASTING, Washington
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Longfellow, Bruce S., FCC, Washington
Lorentz, Edward F., Commercial Radio Equipment
Co., Washington
Louther, Paul C, WROC Rochester, N. Y.
Louvau, Norman, KCPX Salt Lake City
Love, E. J., WWJ Detroit
Love, V. E., Raytheon Co., Norwood, Mass.
Lovell, H. J., WKY Oklahoma City
Lovely, Wayne, WEEK-TV Peoria, III.
Loworn, Dixon, WIS Columbia, S. C.
Lowen, Marvin, Screen Gems Inc., New York
Loyet, Paul A., WHO Des Moines, Iowa
Luddy, E. N., RCA, Camden, N. J.
Lukkason, Robert, KNOX-TV Grand Forks, N. D.
Luster, Betty, KUTV (TV) Salt Lake City
Luton, William F., KEYT (TV) Santa Barbara, Calif.
Lyke, Ervin F., WROC-TV Rochester, N. Y.
Lynch, Charles T., WKZO Kalamazoo, Mich.
Lynch, David J., KBYE Oklahoma City
Lynch, F. F. Mike, KBYE Oklahoma City
Lynch, Frank J., KBYE Oklahoma City
Lynch, Robert K., WKTX Atlantic Beach, Fla.
Lyons, Stanley, WAGM Presque Isle, Maine
M
MacCallum, William,, ABC, Chicago
MacDonald, Rod, Guild, Bascom & Bonfigli Inc.,
New York
MacFarland, F. R., AT&T, New York
Machcinski, Stephen A. Jr., Adam Young Inc.,
New York
Mackey, David R., KWHK Hutchinson, Kan.
Mackey, Wright, WRAK Williamsport, Pa.
MacLeod, R. W., KFYR Bismarck, N. D.
MacMillan, Lowell H., WHEC Rochester, N. Y.
MacRae, John, WABI Bangor, Maine
MacRae, William B., Television Bureau of Advertising, New York
Magee, Robert G., WHUM Reading, Pa.
Maher, David W., Kirkland, Ellis, Hodson, Chaffetz & Masters, Chicago
Mania, Louis E., WLEC Sandusky, Ohio
Main, Guy F., Midwest Tv Inc., Champaign, III.
Malang, Albert W., ABC, New York
Malone, Edward A., KAGI Inc., Grants Pass, Ore.
Malott, Floyd, WFIU Bloomington, Ind.
Maltz, Milton, WBRB Mt. Clemens, Mich.
Manders, Ron, Radio Advertising Bureau, New
York
Mann, Jack, ABC, Los Angeles
Manship, Douglas L, WBRZ (TV) Baton Rouge, La.
Marcoux Rudolph 0., WLBZ-TV Bangor, Maine
Margolis, Benjamin, TV Advertising Representative Inc., New York
Marion, Paul B., WBT Charlotte, N. C.
Marks, Leonard H., Cohn & Marks, Washington
Markward, John S., WOOD-TV Grand Rapids, Mich.
Marlin, Al, Broadcast Music Inc., New York
Mart, Robert I., WJRT Flint, Mich.
Marti, George W., KDNT Denton, Tex.
Marti, George, KCLE Cleburne, Tex.
Martin, Arthur L, WMRN Marion, Ohio
Martin, Bill, KMMJ-KXXX Grand Island, Neb.
Martin, Daniel E., WNDU South Bend, Ind.
Martin, Dwight W., WAFB-TV Baton Rouge, La.
Martin, Emery W., KFIZ.Fond du Lac, Wis.

Martin, Joe, WDSC Dillon, S. C.
Martin, Leo, Michigan State U., East Lansing
Martin, Roy, WTVM Columbus, Ga.
Martin, Stuart T., WCAX-TV Burlington, Vt.
Marlin, Vincent P., WFBL Syracuse
Marshall, A. W., Canadian Marconi Co., Montreal, Canada
Marshall, Glenn Jr., WJXT Jacksonville, Fla.
Marshall, Clifford B., Blackburn & Co. Inc.,
Atlanta
Marston, J. Kenneth, The Dixie Network, Jackson,
Tenn.
Mason, Richard H., WPTF Raleigh, N. C.
Mason, Robert T., WMRN Marion, Ohio
Marx, Frank L, ABC, New York
Maschmeier, Howard W., WNHC New Haven,
Conn.
Mason, Curtis, KFI Los Angeles
Mason, Terry P., KMSO-TV Missoula, Mont.
Mathiot, J. E., WGAL Lancaster, Pa.
Matsuo, E. S., Okura Trading Co. Ltd., Tokyo,
Japan
Mattenley, John, CKVR-TV Barrie, Ontario
Matthews, R. Jr., A. C. Nielsen Co., Menlo Park,
Calif.
Mauger, Leonard A., Amalgamated Television
Service, New York
May, Edward W., KMA Shenandoah, Iowa
Mayer, T., Marconi, Chelmsford, England
Mayfield, W. E., WMBI Chicago
Mazzie, Jack, WREX-TV Rockford, III.
McAbee, Charles, KMOX-TV St. Louis
McCabe, Aloysius B., Kirkland, Ellis, Hodson,
Chaffetz & Masters, Washington
McCarty, James E., KYFM (FM) Oklahoma City
McClain, C. A. (Bud), WFKY Frankfort, Ky.
McClanathan, George, KPHO Phoenix, Ariz.
McCloud, John T., WATE Inc., Knoxville, Tenn.
McClug, Mickey, KHSL Chico, Calif.
McClymonds, Clyde C, Storer Broadcasting Co.,
Miami Beach, Fla.
McCollough, Clair, WGAL-AM-TV Lancaster, Pa.
McConnell, James V., Venard, Rintoul & McConnell Inc., New York
McConnell, Robert B., WISH Indianapolis
McCoy, Dale W. Jr., KAKE Wichita, Kan.
McCray, Thomas C, KRCA (NBC) Los Angeles
McGredy, Robert M., TV Advertising Representatives Inc., New York
McDaniel, William K., National Broadcasting Co.,
New York
McDermott,
Washington Francis M., Air Safety Consultant,
McDermott, G. B., The McDermott Co. Inc.,
Burlington, Iowa
McDermott, Mrs. G. B, The McDermott Co. Inc.,
Burlington, Iowa
McDonald, Joseph A., Smith, Hennessey & McDonald, Washington
McDonough, Francis C, Dow, Lohnes & Albertson, Washington
McDougald, Worth, U. of Georgia, Athens
McElroy, Ralph J., KWWL-AM-TV Waterloo, lowa;
KAUS, KMMT (TV) Austin, Minn.
McEvoy, Paul B., KSWS-TV Roswell, N. M.
McFarland, Ernest W., KTVK (TV) Phoenix, Ariz.
McGannon, Donald H., Westinghouse Broadcasting Co., New York
Mcintosh, Frank H., Mcintosh & Assoc., Washington
McKay, R. M. Jr., WKRM Columbia, Tenn.
McKenna, James A. Jr., McKenna & Wilkinson,
Washington
McKenney, Keith T., WSPD-TV Toledo, Ohio
McKernan, Edward J. Ill, KVOE Emporia, Kan.
McKibben, Bill, WIL Radio, St. Louis
McKune, Robert, Radio Station KSAL Salina, Kan.
McLeod, Court, ABC-TV, Hollywood
McLouth. George, KTVK (TV) Phoenix, Ariz.
McMillan, Ray, KENS-TV San Antonio, Tex.
McMurry, James S., WSIX Inc., Nashville, Tenn.
McRoy, Paul F., WCIL Carbondale, III.
Mead, Warren, KWWL-AM-TV Waterloo, lowa;
KAUS, KMMT (TV) Austin, Minn.
Meador, Ralph E., KLEX Lexington, Mo.
Meadowcroft, Gar, WPON Pontiac, Mich.
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Medley, Luke, WHUB Cookeville, Tenn.
Meeker, Robert D. C, The Meeker Co., New York
Meeks, William, Pams Syndicated Productions,
Dallas, Tex.
Mehlig, Lee P., Broadcast Clearing House, New
York
Melia, Kay, KLOE Inc., Goodland, Kan.
Meltzer, Philip, Radio Concepts Inc., New York
Menard, Len, KDB Santa Barbara, Calif.
Menchell, Don, TV Stations Inc., New York
Mendez, Carmina, WHOA San Juan, P. R.
Menke, Don, WFBM-TV Indianapolis
Menzies, Fred, WHEN-TV Syracuse
Mercer, Donald J., National Broadcasting Co., New York
Merkle, Joseph, ABC-TV, New York
Merrill, Bruce, KIVA Yuma, Ariz.
Merritt, Bill, BROADCASTING, Los Angeles
Meyers, Carl J., WGN Chicago
Meyers, Howard B., Venard, Rintoul & McConnell Inc., New York
Michael, Jack, WREC Memphis, Tenn.
Michaels, Bill, Storer Broadcasting Co., Miami
Beach, Fla.
Michel, Donald, WRAJ Anna, III.
Mickelson, Sig, Time-Life Broadcast Inc., New
York
Middleton, Tom, WVCG Coral Gables, Fla.
Middleton, Warren, BROADCASTING, Chicago
Midlen,
John H., John H. Midlen— Law Offices,
Washington
Miller,
Miller,
Miller,
Miller,
Miller,
Miller,
Miller,
Miller,
ton

C. E., KOMO Seattle
Dean C, UPI Chicago
Garry, WTOL Toledo, Ohio
Harold E., WGAL-TV Lancaster, Pa.
James T., CKRM Regina, Sask.
Lincoln W., KIRO Seattle
Neville, Miller & Schroeder, Washington
Reed, Arnold, Fortas & Porter, Washing-

UNDER

THE

ULLMAN

SPREADING
TREE

Trees grow mostly in the country and
sales mgr. Fred Winton o'pines
Regional
that
Ullman competitors are evergreen
with envy over our COUNTRY AND
WESTERN Package. Fir the very best
jingles and program aids in blue grass
listening, cultivate Fred at the NAB.
RICHARD

H. ULLMAN, INC.
New York Dallas
NAB Hdqrs: Suite 2000, CONRAD HILTON
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Miller, Robert E., KALB Alexandria, La.
Miller! Roy, The Katz Agency, New York
Miller, Samuel, Washington
Mills, Frank, WBAP-FM Fort Worth, Tex.
Mills, Martin, The Meeker Co. Inc., New York
Milton, Vern A., WSAI Cincinnati
Minow, Hon. Newton N., FCC, Washington
Mitchell, James H., WNIL Niles, Mich.
Miyahira, Ronald T., KGMB Honolulu, Hawaii
Moeller, Donald S., WGAN-TV Portland, Maine
Mohr, Phillip J., U. S. Army, Washington
Molchin, Fred, WTTV (TV) Indianapolis
Molinelli, E. J., Broadcast Music Inc., New York
Molnar, Lorie M., Washington
Molohon, Jim, KELO Sioux Falls, S. D.
Monroe, R. B., CBS-TV, New York
Montanus, Edward, MGM-TV, Chicago
Moore, Aubrey L., WBRZ (TV) Baton Rouge, La.
Moore, Dale G., KGVO Missoula, Mont.
Moore, Ellis, NBC, New York
Moore, F. S., The Goodwill Station Inc., Detroit
Moore, Thomas, ABC-TV, New York
Morales, Julio, WRSJ San Juan, P. R.
Morby, Ole G., Time-Life Broadcast Inc., New
York
More, Herbert R., Kliegl Bros. Lighting, New
York
Moreland, Earl, WMCT (TV) Memphis, Tenn.
Moreland, W. J., Conrac, Glendora, Calif.
Morency, Paul W., WTIC Hartford, Conn.
Morgan, John Carl, WFVA Fredericksburg, Va.
Moroney, J. M. Sr., WFAA Dallas, Texas
Moroney, J. M. Jr., WFAA Dallas, Texas
Morris, Dave, KNUZ, KQUE (FM) Houston, Texas
Morris, Lawrence A., WCRW Chicago
Morris, Robert M., ABC, New York
Mortensen, Robert A., WIIC (TV) Pittsburgh
Mosby, Art, KMSO-TV Missoula, Mon.
Moseley, John A., Moseley Assoc., Inc., Santa
Barbara, Calif.
Moseley, Thomas B., Continental Electronics,
0 3 113 S TGX3S
Motley, Lyle C, WMNA Gretna, Va.
Motley, Ray, WMOH, WHOH (FM) Hamilton, Ohio
Mott, Ernest D., CJAD Montreal P. Q., Canada
Mott, Harold E., Welch, Mott & Morgan, Wash.
Mott, Stacey, WHUB Cookeville, Tenn.
Moyer, William J., KARD-TV Wichita, Kans.
Moudy, Dale, WING Dayton, Ohio
Mouse, Stanly G„ WHIO-TV Dayton, Ohio
Mowrey, Paul, MGM-TV New York
Mueller, Fred C, WEEK-TV Peoria, WEEQ-TV La
Salle, III.
Mullen, Joseph, WHYE and WAIR Winston-Salem
Mullin, Earl, ABC, New York
Mullins, Bernard, WTIC Hartford, Conn.
Murphy, C. J., WCTA Andalusia, Ala.
Murphy, John S., World Broadcasting System Inc.,
Philadelphia
Murphy, John T., Crosley Broadcasting Corp.,
Cincinnati
Murphy, Pat, KCRC Enid, Okla.
Murphy, Shaun F, KTVI (TV) St. Louis
Murphy, Thomas, Capital Cities Broadcasting
Corp., New York
Murtha, Andrew J , Time-Life Broadcast, Inc.,
New York
Myers, Maurice, WPAY Portsmouth, Ohio
Myers, Robert L., Midwest TV, Inc., Champaign,
III.
Myers, W. F., SESAC, Inc., New York
N
Naber, Dave, WKAI Macomb, III.
Naftalin, Alan Y., Koteen & Burt, Washington
Nail, Dawson B., BROADCASTING. Washington
Nail, William A., WEFM (FM) Chicago
Neal, Harold L. Jr., WABC New York
Neal, Wm. B., KSYN Joplin, Mo.
Neipp, Morton, Community Broadcasting Co.,
Toledo
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Nelson, Lt. Comdr. Dennis D., Armed Forces
Radio & TV Serv., Los Angeles
Nelson, Elmer, KOTA Rapid City. S. Dak.
Nelson, Ivar, Meyer Broadcasting Co., Bismarck,
N. Dak.
Nelson, Louis J., Wade Advertising, Inc., Chicago
Nelson, Ted, KFEQ St. Joseph, Mo.
Nelson, Wayne, KLOE Goodland, Kans.
Newby, Harold H., KAKE-TV Wichita, Kans.
Newgard, Robert, Screen Gems, Inc., New York
Newman, Cy, WAVY Norfolk, Va.
Newman, J. Edward, WDBJ-TV Roanoke, Va.
Newman, R. J., RCA, Camden, N. J.
Newsham, Robert, TV Advertising Representatives, Detroit
Nickey,
ChicagoEd., Radio TV Representatives, Inc.,
Nierman, Martin L., Edward Petry & Co., Inc.,
New York
Niven, Harold, U. of Washington, Seattle, Wash.
Nixon, George M., NBC, New York
Noe, James A. Jr., WNOE New Orleans
Nolan, William J., WLS Chicago
Nolte, Vernon A., Bloomington Broadcasting
Corp., Bloomington, III.
Nopper, C. G., WMAR-TV Baltimore
Nord, Evans, KELO Sioux Falls, S. Dak.
Norins, Leslie H., KEYT (TV) Santa Barbara, Calif.
Norman, Don, Surrounding Sound, Inc., Hollywood
Norman, Hugh R., Norman & Norman, Inc., Davenport, Iowa
North, John E., WDXI Jackson, Tenn.
North, Paul, WDDS Syracuse, N. Y.
Norton, George W. IV, WAVE Louisville, Ky.
Novak, Lee, Robert Kerr Organization, New York
Novik, Harry, WLIB New York
Novik, M. S., Consultant, New York
Nugent, Burns, WEBC Duluth, Minn.
Nunan, Thomas R. Jr., Crosley Broadcasting
Corp., New York
Nybo, Ken, KBMY Billings, Mont.
0
Oakley, Ron, KFAC Los Angeles
O'Brien, J. J., APA, Signal Corps, Washington
O'Brien, John W., KTON Belton, Texas
O'Brien, R. S., CBS-TV, New York
O'Brien, Richard J., WMNB North Adams, Mass.
O'Brien, Tom, ABC-Radio Network, New York
O'Connell, Raymond T., NBC, New York
O'Connell, Ted, CBS-TV, New York
O'Hara, Tom, Standard Rate & Data, New York
Ohleyer, Robert F., WISH Indianapolis
O'Grady, James F. Jr., Adam Young Inc., N. Y.
O'Hagan, Bazil, WNDU-TV South Bend, Ind.
Oliver, Harold, WBRB Mt. Clemens, Mich.
Olsen, Tom, KGY Olympia, Wash.
Olson, Robert, WJMS Ironwood, Mich.
O'Neil, Arthur R., WSBT South Bend, Ind.
Onken, Carl W., WJIM-TV, Lansing, Michigan
Onnigian, Peter K., Jampro Antenna Co., Sacramento, Calif.
Osbahr, Bernard F., Electronic Industries, Philadelphia, Pa.
O'Shields, Claud, WECT (TV) Wilmington, N. C.
Oster, A. W., KFI Los Angeles
Oswald, Joe A., Hamilton-Landis & Assoc., New
Orleans
Ovenden, Kenneth, WEEI Boston
Owen, Julia Crary, Palomar Broadcasting Co.,
Escondido, Calif.
Owings, Dorsey, Broadcast Music, Inc., New York
Owne, Reeve, WTVC (TV) Chattanooga, Tenn.
P
Paasoh, Robert H., WCKT (TV) Miami, Fla.
Pabst, William D., KTVU (TV) Oakland, Calif.
Page, Allan, KGWA Enid, Okla.
Paglin, Max. FCC, Washington
Palmer, David D.. Tri-City Broadcasting Co.,
Davenport, Iowa
Palmer, John E., Broadcast Clearing House,
New York
Palmquist C. A., CBS-TV. New York
Paretti, Joseph A., WVUE (TV) New Orleans

Parham, Carter M., WDEF-AM-TV, Chattanooga
Park, Charles H. Jr., WBRB Mt. Clemens, Mich.
Parker, J. D., CBS, New York
Parks, Mai, Broadcast Engineering, Kansas City,
Missouri
Parks, Sherwood R., KGNO Dodge City, Kan.
Parsons, James 0. Jr., Harrington, Righter &
Parsons, Inc., New York
Parton, Frank, Screen Gems, Inc., New York
Patricelli, Leonard J., WTIC Hartford, Conn.
Patrick, C. L, WTVM (TV) Columbus, Ga.
Patt, John F., The Goodwill Stations, Inc., Detroit
Pattee, Lin, Broadcast Music, Inc., New York
Patterson, W. Kenneth, WSIV Pekin, III.
Patti, Carmine, ABC-TV, New York
Patton, Billy L, WJAR Providence, R. I.
Patton, Donald B., WKRG-TV, Mobile, Ala.
Patton, William A., Acadian TV Corp., Lafayette.
Louisiana
Paul, Sol J., Television Age, New York
Pauley, Robert R., ABC, New York
Paxson, Robert 0., KHOU-TV Houston, Texas
Paxton, Fred, WPSD-TV Paducah, Ky.
Payete, William C, UPI Dallas, Texas
Payne, Bob, KZTV (TV) Corpus Christi, Texas
Payne, Richard C, WSFA-TV Montgomery, Ala.
Peck, Richard E., WREX-TV Rockford, III.
Peden, Katherine G., WHOP Hopkinsville, Ky.
Peebles, Hala D., WRCO Richland Center, Wis.
Pegler, Bill, New York
Pegler, Jack, New York
Peitsch, Gerhardt, KXMC-TV Minot, N. Dak.
Pell, Ernest, WPSD-TV Paducah, Ky.
Pell, Lt. (JG) Ernest, Armed Forces Press, N. Y.
Pels, Donald A., Capital Cities Broadcasting Corp.,
New York
Chicago
Pelletreau, John I., United Press International,
Peltason, Paul E., KTVI (TV) St. Louis, Mo.
Pengra, Marshall, KLTV (TV) Tyler, Texas
Pepper, Vincent A., Smith & Pepper, Washington
Perino, Joseph 0., KCMT-TV, Alexandria, Minn.
Perkins, C. A., Capitol Broadcasting Co., Jackson, Miss.
Perkins, George, CBS, New York
Perles, Arthur, Radio-TV Daily, New York
Perna, John J. Jr., Gill-Perna, Inc., New York
Perry, John H. Jr., WESH-TV Daytona Beach, Fla.
Persons, C. P. Jr., WKRG-TV Mobile, Ala.
Peters, Francis J., The Marion Broadcasting Co.,
Marion, Ohio
Peters, Theodore J., WMAX, Grand Rapids, Mich.
Chicago E. R. Sr., Keystone Broadcasting,
Peterson,
Peterson, E. R. Jr. Keystone Broadcasting,
Detroit
Peterson, Homer K., KALL Salt Lake City
Petgen, Al, American Research Bureau, New York
Petrik, Jack, KETV (TV) Omaha, Neb.
Petry, Edward, Edward Petry & Co., Inc., N. Y.
Petzke, Al, WTVO (TV) Rockford, III.
Pfeiffer, Ed., WFAA-TV, Dallas, Texas
Phelps, Gene, KPTV (TV) Portland, Ore.
Phelps, Wayne, KALG Alamogordo, N. Mex.
Pierce, Dr. J. R., Bell Telephone Labs., Murray
Hill, N. J.
Pierce, Theodore W., WEST Easton, Pa.
Pierce, William, Standard Rate & Data, Atlanta
Pittenger, Richard, WKRS Waukegan, III.
Pival, John F., WXYZ Detroit
Plank, Raymond A., WKLA Ludington, Mich.
Plitt, Henry G., ABC Films, Inc., New York
Plotkin, Harry M., Arent, Fox, Kintner, Plotkin &
Kahn, Washington
Pocednik, R. F. (Bob), KAFM Salina, Kan.
Polinger, David H., WGLI New York
Pollock, Clark, KVTV (TV) Sioux City, Iowa
Pollock, James C, Acadian TV Corp., Lafayette,
Louisiana
Poole, James W., WFLS Fredericksburg, Va.
Poole, John H., John Poole Broadcasting Co.,
Los Angeles
Pope, Russell, KHSL Chico, Calif.
Popwell, James D., WCEH Hawkinsville, Ga.
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Potter, David, WNAE Warren, Pa.
Potter, Hugh 0., WOMI Owensboro, Ky.
Potter, Roland B., Wilkes Broadcasting Co., N.
Wilkesboro, N. C.
Potts, Bill, WDKN Dickson, Tenn.
Potts, Lo, WDKN Dickson, Tenn.
Powell, John W., KHAS Hastings, Neb.
Powers, Donald K., WCSH-TV, Portland, Maine
Powley, Allan T., WMAL Washington
Prager, E. S., SESAL, Inc., New York
Pratt, Dana, RCA, Camden, N. J.
Pratt, Robert L, KGGF Coffeyville, Kan.
Pratt, Roy W., WHO Des Moines
Preiss, Al, Telefilm Magazine, Hollywood
Preston, John G., ABC, New York
Preston, William R., WRVA-TV Richmond, Va.
Price, Ralph L, Pottsville Broadcasting Co.,
Pottsville, Pa.
Pricer, Robert H., WCLT Radio, Inc., Newark,
Ohio
Prince, Jack B., WTAR Norfolk, Va.
Prior, T. Kenneth, WLKW Providence, R. I.
Prior, Thomas C. J., WJAR Providence, R. I.
Provost, D. L, WBAL Baltimore
Prusha, James, KUSD Vermillion, S. Dak.
Pullen, Weston C. Jr., Time-Life Broadcast, Inc.,
New York
Punzo, Richard, WGY Schenectady, N. Y.
Purcell, Robert L, Raymond E. Rohrer & Assoc.,
Washington
Purcell, Robert M., Crowell-Collier Broadcasting
Corp., Hollywood
Putbrese, Keith E., Smith & Pepper, Washington
Q
Quaal, Ward L, WGN, Inc., Chicago
Quarton, William B., WMT Cedar Rapids, Iowa
Quello, James H., WJR Detroit
Quentin, Chas. F., KRNT-TV Des Moines
Quinlan, Sterling C, ABC, Chicago
Quinn, James J., WPBS Philadelphia
Quinn, S. F., Canadian Broadcasting Corp., Montreal, Canada
R
Rabell, Dorothy, KITT San Diego
Rabell, Fred, KITT San Diego
Rackey, Chester, NBC, New York
Radetsky, Ralph, KOA Denver
Radoff, Sol, WMIL Milwaukee
Rafael, William, ABC, New York
Ragsdale, Frank, WTVM (TV) Columbus, Ga.
Rahall, Farris E., WLCY Radio, St. Petersburg
Rahall, Farris, The Rahall Stations, Allentown, Pa.
Rahall, N. Joe, The Rahall Stations, Allentown,
Pa.
Rahall, Sam G., WLCY Radio, St. Petersburg
Rahall, Sam, The Rahall Stations, Allentown, Pa.
Rahmel, H. A., A. C. Nielsen Co., Chicago
Ramsey, Glenn, SESAC, Inc., New York
Ramsland, Odin S., KADL Duluth, Minn.
Raney, Wilson, WREC, Memphis
Rauer, Guy, WEJL Scranton, Pa.
Rashbaum, Cris, Harrington, Righter & Parsons,
Inc., New York
Rawls, Richard B., KPHO Phoenix, Ariz.
Rawson,, Robert, FCC, Washington
Raymond, Stan, WAOK Atlanta
Read, A. Louis, WDSU New Orleans
Reagan, William J., KOMU-TV, Columbia, Mo.
Ream, Joseph, CBS-TV, New York
Reams, Frazier, The Community Broadcasting
Co., Toledo
Reams, Frazier, Jr., WTOL-TV Toledo
Redwine, Clyde, Johnston Electronics, Inc., Casselberry, Fla.
Visit Booth 51W— NAB
MOSELEY ASSOCIATES
See the ANSWER to Low-Cost Unattended
FM Transmitter Operation. PUT Your FM
Operation in the BLACK.
MOSELEY ASSOCIATES
Santa Barbara, California
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Reed, Elmo W, WEAU-TV Eau Claire, Wis.
Reed, Mann, KBTV Denver
Reggin, Eula, Ralph H. Jones Co., Cincinnati
Reid, Robert F., WGY, WRGB (TV) Schenectady
Reider, Robert W., WRWR Port Clinton, Ohio
Reilly, Charles E., TV Guide, New York
Reinsch, J. Leonard, WSB Atlanta
Reiter, Hy, Broadcast Music, Inc., New York
Rembert, Clyde W., KRLD Dallas, Texas
Renfrow, Kenneth, KCSJ-TV Pueblo, Colo.
Reuschle, Robert M., WLAC-TV Nashville, Tenn.
Reynolds, D. W., KFSA-TV Fort Smith, Ark.
Reynolds, Paul E., WDBJ-TV Roanoke, Va.
Rhea, Henry E., Triangle Publications Inc.,
Philadelphia
Rheaume, Patrick, Radio Advertising Bureau,
New York
Rice, Harry, KNOX-TV Grand Forks, N. Dak.
Rice, Herbert C, WILI Willimantic, WINY Putnam, Conn.
Rice, Roger D., WIIC Pittsburgh
Rich, Robert, Seven Arts Assoc. Corp., New York
Rich, Robert J., WDSM Duluth, Minn.
Richard, Donald A., KDMI Des Moines
Richard, Harry, WLOF-TV Orlando, Fla.
Richards, Robert K., WKYR Keyser, W. Va.
Richardson, Laurence E., Post-Newsweek Stations, Washington
Richardt, Roland W., WSAU Wausau, Wis.
Richdale, James C. Jr., KHOU-TV Houston, Texas
Rickard,
Kans. Mrs. Bess Wyse, KWBW Hutchinson,
Rickard, Paul B., WDET Detroit
Riddell, James G., ABC, Hollywood
Riddle, Lindsey, WDSU New Orleans
Riddleberger, Stephen C, ABC, New York
Ridgeway, Frank B., WEBR Buffalo, N. Y.
Rif kin, M. J„ Ziv-United Artists, Inc., New York
Righter, Volney, Harrington, Righter & Parsons,
Inc., New York
Rintoul, Stephen R., Venard, Rintoul & McConnell,
Inc., New York
Riple, William A., WAST Albany, N. Y.
Risk, J. E„ KSD-TV St. Louis, Mo.
Rittenhouse, Paul, National Broadcasting Co.,
New York
Ritz, Gordon H., WTCN Minneapolis
Rivers, John M., WCSC Charleston, S. C.
Rivers, Mrs. John M., WSCS Charleston, S. C.
Robbins, Buren C, WSIU-FM-TV Carbondale, III.
Robert, Wallace, CKSO Sudbury, Ont., Canada
Roberts, Joseph W., Muzak Corp., New York
Roberts, William A., WWIL Ft. Lauderdale
Robertson, Gerry, CKVR-TV Barrie, Ont.
Robertson, T. D., IBM Corp., Chicago
Robinson, Aaron B. Jr., WDXI Jackson, Tenn.
Robinson, Irving B., WMAS Springfield, Mass.
Robinson, R. C, Bermuda Broadcasting Co., Bermuda
Robinson, R. V., WCYB-TV Bristol, Va.
Robinson, William, MGM-TV Toronto
Robison, Charles F., WOOD Grand Rapids
Robitaille, G. A., CFPL London, Ont. Canada
Roche, Dwyer, Standard Rate & Data, Skokie, III.
Rock, Gerald J., UPI Pittsburgh
Rockwell,
cinnati R. J., Crosley Broadcasting Corp., CinRodgers, Peter, National Telefilm Assoc., N. Y.
Rogers, Thomas A., WCLT Radio Inc., Newark,
Ohio
Rohrer, Raymond E., Raymond E. Rohrer &
Assoc., Washington
Rolfe, James, WFIU Bloomington, Ind.
Rollert, C. R., Collins Radio Company, Cedar
Rapids
Rollins, 0. Wayne, WAMS Wilmington, Del.
Rollo, Reed T., Kirkland, Ellis, Hodson, Chaffetz
& Masters, Washington
Romine, Douglas J., KARK-TV Little Rock
Roper, Donald G., United Presbyterian Church,
USA, Chicago
Rose, E. David, WAST Albany, N. Y.
Rosen, Arthur, WAST Albany, N. Y.
Rosen, George, Variety, New York
Rosenberg, Ted, King Features Syndicate, New
York

Rosenbloom, Joel, FCC, Washington
Rosenthal, Jack, KBBS Buffalo, KASL Newcastle,
Rosenthal,
Henry, WASK Lafayette, Ind.
Wyo.
Ross, Anthony N., WBBW Youngstown, Ohio
Ross, Harold G., Mars Broadcasting Inc., Stamford, Conn.
Roth, Jack, KONO San Antonio, Texas
Rothrum, W. V., WSYR Syracuse
Rowe, Josiah P., WFLS Fredericksburg, Va.
Rowell, Russell, Spearman & Roberson, Washington
Roze, A. Bruce, EMI/US, Los Angeles
Rucker, J. Ross, KVKM, Monahans, Texas
Ruegg, Fred, CBS, New York
Ruhle, Paul L, WSIX Inc., Nashville, Tenn.
Rule, Elton H., KABC-TV Hollywood, Calif.
Rupp, James, American Research Bureau, Washington
Russell, Derek, BBC, New York
Russell,
James
D., KKTV (TV), KFMH (FM), KGHF
Colorado
Springs
Russell,fetz Percy
H., Washington
Kirkland, Ellis, Hodson, Chaf& Masters,
Rutledge, John, WHOO, Orlando, Fla.
Ryan, William B., Blackburn & Co. Inc., Chicago
Ryan, William J., WNOG Naples, Fla.
S
Sacks, David M., KGO-TV San Francisco
Saddler,
City Owen L, KMTV (TV) Omaha
Salant, Richard, CBS-TV, New York
Salisbury, David W., WROK Rockford, III.
Sambrook, A. B., RCA Victor, New York
Sammons, Elizabeth, KSCJ, KTIV (TV) Sioux City
Sample, Joseph S„ KOOK Billings, Mont.
Sampson, Jack S., Storz Broadcasting Co., Okla.
Samuels, Hartley L., Samuels Stations, Charleston, W. Va.
Sanders, George, KPTV (TV) Portland, Ore.
UNDER

THE

ULLMAN

SPREADING
TREE

World's biggest tree is the redwood.
World's biggest selling station i.d. jingle
package is our "W" series. Go redwood,
avoid deadwood. Account exec Bernie
Fineberg can help you blaze the right
trail. Feather your nest with him next
week at NAB.
RICHARD

H. ULLMAN, INC.
New York Dallas
NAB Hdqrs: Suite 2000, CONRAD HILTON
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Sanderson, Allen G., WWJ-TV Detroit
Sandler, Jack L, WQAM Miami
Sandstrom, Thad M., WIBW Topeka, Kans.
Sandstrom, Mrs. Thad M., WIBW Topeka, Kan.
Sanjek, Russell, Broadcast Music Inc., New York
Santucci, Anthony, WCGO, Chicago Heights, III.
Saunders, A., WSBA York, Pa.
Sarnoff, Thomas W., National Broadcasting Co.,
Burbank, Calif.
Sauber, Robert H., WTIV Titusville, WFRA Franklin, Pa.
Savitt, Max M., Judge, WCCC Hartford, Conn.
Savitt, William M., WCCC Hartford, Conn.
Sawicki, Chester F., WNEP-TV Scranton
Sawyer, Wayne, WGCD, Chester, S. C.
Saxe, Edward, CBS-TV New York
Saxon, Joe H., WTOK-TV Meridian, Miss.
Saxon, Merl, Consulting Radio Engineer, Lufkin,
T6X3S
Scala, Edward M., WINR-AM-TV Binghamton, N.Y.
Schaaf, Harold, WRFC Worthington, Ohio
Schafer, Paul C, Schafer Electronics, Burbank,
Calif.
Scharfeld, Arthur W., Scharfeld, Segal, Baron &
Stambler, Washington
Seferovich, George, Broadcast Engineering, Kansas City, Mo.
Scheiner, Arthur, Wilner, Bergson, Scheiner &
Lessenco, Washington
Schen, John, WHBC Canton, Ohio
Scherer, Jacob P., WHFB Benton Harbor, Mich.
Scherick, Ed, ABC-TV, New York
Scheuer, John D., Triangle Publications Inc.,
Philadelphia
Schiavone, James, WWJ Detroit
Schlinkert, R. T., Taft Broadcasting Co., Birmingham, Ala.
UNDER

THE

ULLMAN

SPREADING
TREE

You'll have a woodchoppers' ball with
ONE-DERFUL RADIO and account
exec Joey Levin. Jingles, your station
logo, instrumentals, with the big band
sound ( including wood winds of course)
America loves. Get in the cozy Ullmantree house.
RICHARD

H. ULLMAN, INC.
New York Dallas
NAB Hdqrs: Suite 2000, CONRAD HILTON
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Schloss, 0. M., WIIC Pittsburgh
Schlosser, Don, ABC, New York
Schlosser, Len, WBBM Chicago
Schmidt, James P., WDAF Kansas City, Mo.
Schmidt, Robert E., KAYS-AM-TV Hays, Kan.
Schneider, Alfred, ABC-TV, New York
Schneider, Edwin R., Marmet & Schneider, Washington
Schneider, Jack, WCAU-TV Philadelphia
Schock, William R„ KOSA-TV Odessa, Texas
Schoen, Arnold F. Jr., WDBO Orlando, Fla.
Schomburg, Don S., KSD St. Louis
Schoonover, James, WROC Rochester, N. Y.
Schroeder, Arthur H., Miller & Schroeder, Washington
Schroeder, Frank C. Jr., WDZ Decatur, III.
Schroeder, Raymond J., KMTV (TV) Omaha
Schroeder, Willard, WOOD Grand Rapids, Mich.
Schudt, William A., Jr., CBS, New York
Schuebel, Reggie, Guild, Bascom & Bonfigli Inc.,
New York
Schulkind, Herbert M. Esq., Fly, Shuebruk, Blume
& Gaguine, Washington
Schultz, Len, Standard Rate & Data, Skokie, III.
Schiele, George W., Broadcast Billing Co., New
York
Schwartz, Willis E., KBUR Burlington, Iowa
Scofield, Charles L, KEYZ Williston, N. D.
Scott, Claude, KTBS-TV Shreveport, La.
Scott, Robertson C, KPOL Los Angeles
Scully, Charles, SESAC Inc., New York
Sears, Charles, WJXT Jacksonville, Fla.
Sears, Zenas, WAOK Atlanta, Ga.
Searle, William A., KGLC Miami, Okla.
Sebastian, Daryl, WWTV (TV) Cadillac, Mich.
Secrist, C. R., KID-TV Idaho Falls, Idaho
See, Harold P., KRON-TV San Francisco
Seebeck, Charles E., WTON Staunton, Va.
Seghers, E. Boyd, Jr., KNOE New Orleans
Seibert, Lewis 0., KGKL San Angelo, Tex.
Seidelman, Robert, Screen Gems Inc, New York
Seiler, James W., American Research Bureau,
Washington
Sellers, Ed, BROADCASTING, Washington
Sells, Harry G., Dow, Lohnes & Albertson, Washington
Selph, Colin M., Blackburn & Co. Inc., Beverly
Hills, Calif.
Seltz, Herbert A., WFIU, Bloomington, Ind.
Sepaugh, L. M., Capitol Broadcasting Co., Jackson, Miss.
Serrao, John A., KHVH Honolulu, Hawaii
Severn, Donald W., Ted Bates & Co. Inc., New
York
Seward, James M., CBS, New York
Shafer, Bill, American Research Bureau, Los
Angeles
Shaffer, Russel, KBOL Boulder, Colo.
Shafto, G. Richard, WIS-TV Columbia S. C.
Chicago Richard A., Hamilton-Landis & Assoc.,
Shaheen,
Shannon, George E., WTOK-TV Meridian, Miss.
Shannon, Steve, Meredith Broadcasting Co.,
Omaha, Neb.
Shapiro, M. H. (Shap), Broadcast Pioneers, New
York
Shapiro, Mike, WFAA Dallas, Tex.
Sharp, Lee, Automatic Tape Control Inc., Bloomington, I I.
Sharratt, Robert H., WCRW Radio, Chicago
Shaub, Harry J., Jr., WGAL Lancaster, Pa.
Shaw, Donald S., Jr., ABC, New York
Shawhan, Casey, NBC, Burbank, Calif.
Shawn, Fred P., WSUN St. Petersburg, Fla.
Shea, Hamilton, WSVA Harrisonburg, Va.
Sheftall, Parry, WJZM Clarksville, Tenn.
Shelburne, Thomas P., WNEP-TV Scranton, Pa.
Sheldon, Arnold H., Armed Forces Radio & TV
Service, Los Angeles
Shelley, Mrs. Sally Swing, UNESCO, New York
Shepard, Harwell V., KDNT Denton, Tex.
Shepard, Richard C, WGR Radio Buffalo, N. Y.
Shepherd, Jerrell A., KNCM Moberly, Mo.
Sheridan, Phil, WRFD Worthington, Ohio
Sherman, Barry, WQXI Atlanta
Sherman, Gordon, WMAY Springfield, III.
Sherman, John M., WCCO-TV Minneapolis

Shimski, Willard, WQXI Atlanta
Shively, Richard F., WTVW (TV) Evansville, Ind.
Shoemaker, J. H., A. C. Nielsen Co., Hollywood,
Calif.
Sholis, Victor A., WHAS Inc., Louisville, Ky.
Shomo, E. H., WBBM New York
Shott, John C, WHIS-TV Bluefield, W. Va.
Shouse, James D., Crosley Broadcasting Corp.,
Cincinnati
Shuebruk, Peter, Esq. Fly, Shuebruk, Blume &
Gaguine, Washington
Shuel, William J., WIRE Indianapolis, Ind.
Shurtleff, David J., WJAR-TV Providence, R. I.
Sibert, Lt. Col. Lother B., Armed Forces Radio
& TV Service, Los Angeles
Siegel, Simon, ABC-TV, New York
Sigmon, C. Curtis, WYCL, York, S. C.
Sigmon, Loyd C, Golden West Broadcasters, Los
Angeles
Sims,
William P., Jr., Dow, Lohnes & Albertson,
Washington
Sinclair, David G., KVFD Fort Dodge, Iowa
Sinclair, Joseph S., WJAR-AM-TV Providence, R. I.
Singer, Sheldon C, KVOR Colorado Springs, Colo.
Singleton, Bruce E., Gray Television, Albany, Ga.
Sinnett, Robert J., WHBF Rock Island, III.
Sipherd Art, KDHi Twentynine Palms, Calif.
Sisson, Franklin G., WWJ-TV Detroit
Sitrick, Joseph M., Blackburn & Co. Inc., Washington
Skee, Vincent J., Electronic Applications Inc.,
Wilton, Conn.
Skinner, Paul F., WHBL Sheboygan, Wis.
Sklom, George M., Walter F. Kean & Assoc.,
Riverside, III.
Skogg, Herb Carl, KENS Radio San Antonio, Tex.
Slate, Sam J., WCBS New York
Slates, J. W. "Bill," KFSA-TV Forth Smith, Ark.
Slavick, H. W., Scripps-Howard Bcstg Co., Memphis, Tenn.W., WOHO Toledo, Ohio
Sloan, Sam
Small, Franklin H., WAVI Dayton, Ohio
Small, Kenneth F., WRUF Gainesville, Fla.
Smith, Alfred B., WFGW Black Mountain, N. C.
Smith, Alvin, KTIV-TV Co., Sioux City, Iowa
Smith, Bruce, KATV (TV) Little Rock, Ark.
Smith, Calvin J., KFAC Los Angeles
Smith, Daniel H., Capital Cities Bcstg. Corp.,
Albany, N. Y.
Smith, E. Berry, WFRV (TV) Green Bay, Wis.
Smith, Elmer F., WNAX Yankton, S. D.
Smith, E. Stratford, Smith & Pepper, Washington
Smith, Edward A. W., KQV Pittsburgh
Smith,
George S., Smith, Hennessey & McDonald,
Washington
Smith, George W. NABET, Chicago
Smith, Harvey C, WDEL Wilmington, Del.
Smith, H. E., General Electric Co., Syracuse,
N. Y.
Smith, Hugh M., WCOV Montgomery, Ala.
Smith, J. Porter, WJPS Radio, Inc., Evansville,
Ind.
Smith, Jim, WING Dayton, Ohio
Smith, Edmond H„ Jr., WIRC Hickory, N.C.
Smith, Lee Allan, WKY Oklahoma City
Smith, Lester M., KXL Portland, Ore.
Smith, Lon "Champ," KARK-TV Little Rock, Ark.
Smith, Merlin H., WANE Fort Wayne, Ind.
Smith, R. H., WCYB-TV, Bristol, Va.
Smith, Mrs. R. H., WCYB-TV Bristol, Va.

In the Radio-TV Publishing Field
only BROADCASTING qualifies
for membership in Audit Bureau
of Circulations and Associated
Business Publications
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Smith, Raymond J., WGR-TV Buffalo, N. Y.
Smith, Roy A., WLAC-TV Nashville, Term.
Smith, Wayne H., WFMQ (FM) Chicago
Smith, Weaks McKinney, WDXR Paducah, Ky.
Smith, William J. B., KFDA-TV Amarillo, Tex.
Smucker, Ray C, KTAR Phoenix, Arizona
Sneller, J. W., KRNT-TV, Des Moines, Iowa
Snider, Robert, KTUL-TV Tulsa, Okla.
Snowberger, Arthur A., Creutz & Snowberger,
Washington
Snyder, Franklin C, WTAE Pittsburgh
Snyder, Robert D., KTVH (TV) Wichita, Kans.
Soden, Frank, WRNL Richmond, Va.
Soell, John B., KTVE (TV) El Dorado, Ark.
Soldinger, Harold, WTAR Norfolk, Va.
Sonderling, Egmont, WOPA Oak Park, III.
Sondheim, James, Bonded TV Film Service, New
York
Sorenson, A. F. (Fritz), WKRS Waukegan, III.
Sosh, W. P., WRVS Russellville, Ky.
Southmayd, John P., Fisher, Wayland, Duvall &
Southmayd, Washington
Sowell, F. C, WLAC Nashville, Tenn.
Sprague, Charles A., WMAX Grand Rapids, Mich.
Sparnon, Ken, Broadcast Music Inc., New York
Spavento, Carl, WBUF Buffalo, N. Y.
Spence, Mrs. Sylvia, Educational TV for the
Metro Area Inc., New York
Spencer, Lester G., WKBV Richmond, Ind.
Spencer, William H., WKLO Louisville, Ky.
Spicer, Charles E., Visual Electronics Corp., New
York
Spillane, Lester W., Attorney-at-Law, San Francisco
Spragg, Leonard, Storer Broadcasting Co., Miami
Beach, Fla.
Sprenger, Conrad, KPOL Los Angeles
Spring, J. L, WIMA-TV Lima, Ohio
Spry, Gene, KPHO Phoenix, Ariz.
Spurgeon, Jay L., KMEO, Omaha, Neb.
Stadig, Sidney V., KYW-TV Cleveland
Stalnaker, Howard, KPHO-TV Phoenix, Ariz.
Stambler, Arthur, Scharfeld, Segal, Baron &
Stambler, Washington
Stamler, Joseph, WABC-TV New York
Standard, Charles E., The Meeker Co. Inc., New
York
Stanfield, Ray M., WIST Charlotte, N. C.
Stanley, Earl R., Dow, Lohnes & Albertson,
Washington
Stapp, Jack, WKDA Nashville, Tenn.
Stark, Charles L., KVOE Emporia, Kans.
Stark, Howard F., New York
Starlin, Glenn, U. of the State of N. Y., Albany,
N. Y.
Staskow, Walter, Bermuda Broadcasting Co. Ltd.,
Bermuda
St. Clair, Byron W., Electronics, Missiles & Communications Inc., Mount Vernon, N. Y.
Stebbins, John D., Hamilton-Landis & Assoc.,
Chicago
Stedry, Vernon, KRGI Grand Island, Neb.
Steinhorst, Eugene, WAPI Appleton, Wis.
Steinle, David H., KBUR Burlington, Iowa
Stilli, John, WFBG Altoona, Pa.
Stephens, Louis C, Canter, Lyon & Stephens,
Washington
Stephens, Ronald L, Walter F. Kean & Assoc.,
Riverside, III.
Stephenson, George, Jr., Bloomington Broadcasting Corp., Bloomington, III.
Stern, Alfred R., NBC, New York
Stern, Edgar B., Jr., WDSU New Orleans
Sternberg, George, The Pulse Inc., New York
Stevens, Elby, WFST, Caribou, Maine
Stevens, George A., KOTV (TV) Tulsa, Okla.
Stevens, George C, Transcontinent TV Corp.,
New York
Stewart, Bill, PAMS Syndicated Production, DalStewart, David V., WKBN-TV Youngstown, Ohio
Stewart, Paul A., WRVB-FM Madison, Wis.
Stoll, Jack L„ Jack L. Stoll & Assoc., Los Angeles
Stone, Peggy, Radio TV Representatives Inc.,
New York
Stone, Melvin L., WLOB Portland, Maine
Stone, Robert L., NBC-TV Network, New York
Stoner, Marion, WJBK-TV Detroit, Mich.
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Storer, George B., Sr., Storer Broadcasting Co.,
Miami Beach, Fla.
Storer, George B., Jr., Storer Broadcasting Co.,
Miami Beach, Fla.
Stout,
ingtonClair L, Dow, Lohnes & Albertson, WashStrachota, Bernie, WRIT Milwaukee, Wis.
Strack, Eugene W., WXLW, Indianapolis, Ind.
Stratton, Richard C, WMAL-TV, Washington
Streibert, Theodore C, WTCN, Minneapolis
Strouse, Ben, WWDC, Washington
Stuckwish, M. H., Illinois Broadcasting Co.,
Decatur, III.
Stufflebam, R. L, KYTV (TV) Springfield, Mo.
Stumme, Robert L., State U. of Iowa, Iowa City,
Iowa
Struthers, Harvey, CBS-TV, New York
Struzzieri, Frank, WCKT-TV Miami, Fla.
Sudbrink, Robert W., WRMS, Beardstown, Iowa
Sugg, P. A., NBC, New York
Suitt, Cecil L, KTHV-TV, Little Rock, Ark.
Sujack, Edwin T., Kirkland, Ellis, Hodson, Chaffetz & Masters, Chicago
Sullivan, Claude, Bluegrass Broadcasting Co.
Inc., Lexington, Ky
Sullivan, Cornelius K., National Broadcasting
Co., New York
Sullivan, Donald D., KVTV (TV) Sioux City, Iowa
Sullivan, Henry E., WSOC, Charlotte, N. C.
Summerfield, Jack D., WRVR (FM) New York
Summers, Dr. Robert E., U. of Texas, Austin, Tex.
Sutton, David V., MCA-TV New York
Sutton, Robert P., KNX Los Angeles
Swafford, Thomas J., WCAU Philadelphia
Swanson, Bill, KTUL-TV Tulsa, Okla.
Swanson, Leonard A., WWTV (TV) Cadillac, Mich.
Swartley, W. C, WBZ, Boston, Mass.
Swartz, Donald KMSP-TV, Minneapolis, Minn.
Sweeney, Charles, Federal Trade Commission
Washington
Sweeney, Kevin B., Radio Advertising Bureau,
New York
Swift, Arthur M., WTCN, Minneapolis, Minn.
Swift, G. Richard, The Boiling Co. Inc., New
York
Swisher, Arden E., KMTV (TV) Omaha, Neb.
T
Tabner, Doug, WTOL, Toledo, Ohio
Taishoff, Lawrence B., BROADCASTING, Washington
Taishoff,
Sol, BROADCASTING, Washington
Talbott, John W., KWVY Waverly, Iowa
Talley, Hayward L, WSMI Lichtfield, III.
Tarter, George L., KCBD, Lubbock, Tex.
Tate, Hal, Film, Daily, Chicago
Taylor,
R. "Ray,"
Grand D.Island,
Neb. KOLN-TV Lincoln, KGIN-TV
Teed, C. F. H., Marconi, Chelmsford, England
Temple, Al, WKCT, Bowling Green, Ky.
Temple, Robert H., KREM Broadcasting Co.,
Spokane, Wash.
Terrell, James R., WKY, Oklahoma City, Okla.
Terry, Hugh B., KLZ, Denver, Colo.
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Troeglen, Carl, KCMO-TV Kansas City, Mo.
Taylor, Archer S., Consulting Radio Engineer,
Missoula, Mont.
Taylor, J. Glen, WAVY, Portsmouth, Va.
Taylor, J. P., RCA, Camden, N. J.
Taylor, W. C, KBIM, Roswell, N. Mex.
Tenenbaum, Harry, KTVI (TV) St. Louis
Theriot, Richard, KUTV (TV) Salt Lake City, Utah
Thomas, Eugene S., KETV (TV) Omaha, Neb.
Thomas, George H., KVOL, Lafayette, La.
Thomas, Dr. Kenneth E., KSAC Manhattan, Kans.
Thomas, Max W., WKNX-TV Saginaw, Mich.
Thomas, Robert D., WBNS-TV, Columbus, Ohio
Thomas, Robert E., Beef Empire Stations, Norfolk, Neb.
Thomas, Robert R., Jr., WOAY, Oak Hill, W. Va.
Thompson, C. Robert, WBEN, Buffalo, N. Y.
Thompson, Eugene 0., Geneco Broadcasting,
Marion, Ind.
Thompson, Lamont L., TV Advertising Representative, Inc., Chicago, III.
Thorns, Edward G., WKJG Fort Wayne, Ind.
Thornton, John R. L, WDLB Marshfield, Wis.
Thorpe, George W., WVCG Coral Gables, Fla.
Timberlake, F. A., WKBW-TV Buffalo, N. Y.
Timmons, Jack, KWKH Shreveport, La.
Tindal, Alan C, WSPR Springfield, Mass.
Tink, Edward M., KWWL Waterloo, Iowa
Tisdale, James M., WVCH Chester, Pa.
Tomberlin, Bill, KMLA Los Angeles
Tornberg, Edwin, Edwin Tornberg & Co. Inc.,
New York
Torret, Alan L., Venard, Rintoul & McConnell
Inc., San Francisco
Torrey, W. H., KGNC Amarillo, Tex.
Towner, Orrin W., WHAS Louisville, Ky.
Tracy, E. C, RCA, Camden, N. J.
Trainer, M. A., RCA, Camden, N. J.
Trauner, Mel, The Boiling Co. Inc., New York
Traylor, Ferris E., WTVW (TV) Evansville, Ind.
Tremble, Sid, KCMO-TV Kansas City, Mo.
Treyz, Oliver, ABC-TV New York
TroTipeter, Richard J., KTVI (TV) St. Louis
Trotter, Hugh E., WSEV, Sevierville, Tenn.
Trotter, J. R., Kline Iron & Steel Co., Columbia,
S. C. V. E., RCA, Camden, N. J.
Trouant,
Thuman, Thomas W., WORD Spartanburg, S. C.
Thurston, Donald A., WMNB North Adams, Mass.
Townsdin, Loren Keith, KAYS-TV Hays, Kans.
Trigg, Stephen K., KOSA Radio, Odessa, Texas
Troutman, Elmer H., WIRC Hickory, N. C.
cago Robert G., WITI-TV Milwaukee
Truscott,
Tucker, Charlotte, Keystone Broadcasting, ChiTuckwood, Don, KTVK (TV) Phoenix
Tuft, William H., WEEK-TV Peoria
Turner, Claude C, Armed Forces Radio & TV
Service, Los Angeles
Turner, William F., KOTA Rapid City, S. D.
Turner-Hugher, C. K., Albian Optical Co., Hollywood, Calif.
Tykeson, Don, KPTV (TV) Portland, Ore.
Tyler, John S., KFDA-TV Amarillo, Texas
Tyrol, Robert S., WTIC Hartford, Conn.
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U
Uker, Don, KDSN Denison, Iowa
Ulmer, James G.
Umansky, Martin, KAKE-TV Wichita, Kan.
Umlor, Eugene E., WCEN Mt. Pleasant, Mich.
Upton, Charles, KRDO Colorado Springs
Uram, John R., Jr., George C. Davis, Washington
Utley, George, WFAA Dallas
V
Vadeboncoeur, E. R., WSYR, Syracuse
Van Amburg, Henry L, WPRO Providence, R. I.
Van Cantfort, A. R., WAVY-TV Norfolk
Vandagrift, Carl W., WOWO Fort Wayne
Van Dolen, Sheldon, WBFM New York
Van Duzer, Roger, KFAC Los Angeles
Van Hooser, Ray, KNED McAlester, Okla.
Van Nostrand, Lew, WMT-TV Cedar Rapids
Vance, Fred L, KVOA-TV Tucson
Varnum, W. B., RCA, Camden, N. J.
Vaughn, Miss Marge, WTVW (TV) Evansville, Ind.
Veihmeyer, Fred D., Lohnes and Culver, Washington
Venard, Lloyd George, Venard, Rintoul & McConnell Inc., New York
Verderose, Carolyn, TV Stations, Inc., New York
Ve rnon, Paul H., MaCarTa Inc., Des Moines
Victor, Herbert, WMAL-TV Washington
Vihon, Lester, WFMQ Chicago
Vincent, Emil P., ABC, New York
Volger, George J., KWPC, Muscatine, Iowa
Vordermark, Ernest, WJXT Jacksonville
Voso, Charles A., Sports Network Inc., N. Y.
Voss, George P., The National Foundation, N. Y.
Voynow, Edward E., Edward Petry & Co. Inc.,
New York
UNDER

THE

ULLMAN

SPREADING
TREE

Dance for joy with account exec Bill
Previtti and Ullman's hot, new TWIST
JINGLE, customized to your call letters.
It will flourish into an orchard of an audience for you. Your ratings will glow like
a campfire. See forest ranger Bill.
RICHARD

H. ULLMAN, INC.
New York Dallas
NAB Hdqrs: Suite 2000, CONRAD HILTON
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Waddell, Hal, WKBZ Muskegon, Mich.
Wagner, George A., KFI Los Angeles
Wagner, Paul E., R. C. Crisler & Co. Inc., Cincinnati
Wagner, Wm. D., Tri-City Broadcasting Co.,
Davenport
Wagstaff, Walter E., KGW-TV Portland, Ore.
Wahlmann, Ted, KADY Inc., St. Charles, Mo.
Waldron, Raymond, WERT, Van Wert, Ohio
Walgren, Fred M., KOBH Hot Springs, S. D.
Walk, Leonard E., WAMO Pittsburgh, Pa.
Walker, A. Prose, Collins Radio Company, Cedar
Rapids
Walker, Larry, WSOC-TV Charlotte, N. C.
Walker, W. E., Plains Radio Broadcasting, Amarillo, Texas
Walker, William R., WISM Madison, Wis.
Wall, John, General Electric Co., Syracuse
Wall, Thomas H., Dow, Lohnes & Albertson,
Washington
Wallace, Bruce, WTNS Coshocton, Ohio
Wallenhaupt, Lee, WSJS Winston-Salem
Waller, Thomas Nelson, WLVA Lynchburg, Va.
Walkmeyer, Jack, KWHT-TV Goodland, Kan.
Walt, Norm, WCBS-TV New York
Ward, Carl S., CBS-TV, New York
Ward, G. Pearson, KTTS Springfield, Mo.
Ward, Winston 0., KIMP Mt. Pleasant, Texas
Warren, Albert, Television Digest, Washington
Warren, W. W., KOMO Seattle
Waters, G. E., Canadian Broadcasting Corp.,
Montreal, Canada
Watkins, Frank, SESAC Inc., New York
Watson, Bob, KGNC Amarillo, Texas
Watson, R. D., American Tel. & Tel. Co., Cincinnati
Watts, Duane L, KHAS-TV Hastings, Neb.
Waugh, Irving C, WSM-TV Nashville
Wayland, Charles V., Fisher, Wayland, Duvall &
Southmayd, Washington
Wayne, Elmer 0., KGO San Francisco
Wearn, Wilson C, WMRC Greenville, S. C.
Weathersby, J. Patrick, WBRZ-TV Baton Rouge
Weaver, Shelton, WIIC Pittsburgh, Pa.
Webb, Leon, WTVC (TV) Chattanooga
Weber, Fred, WSTV-TV Steubenville, Ohio
Weber, Gus, Programatic Broadcasting Service,
New York
Weber, L. E., ASCAP, New York
Webster, Maurie, CBS, New York
Weedin, Harfield, KNX Los Angeles
Werhrman, Harvey E., KLZ Denver
Weinbach, Mortimer, ABC-TV New York
Weinberg, Edward KBBS Buffalo, Wyo.
Weis, Pierre, Economee Television Programs,
New York
Weisberg, Robert, Trans-Lux Television Corp.,
New York
Welcome, Paul E., WIS Columbia, S. C.
Weller, Donald A., Donald A. Weller, Consult.
Engr., Milwaukee
Welpott, Raymond W., WRCV Philadelphia
Welstead, Thomas A., WLBW-TV Miami
West, Ben K., KOCO-TV Oklahoma City
West, Donald V., Television Magazine, New York
West, Garland, WKCT Bowling Green, Ky.
West, J. A., Jr., KDMS El Dorado, Ark.
Weston, Robert G., FCC, Washington
Wetter, Edward, Edwin Tornberg & Co. Inc.,
New York
Wetzel, Lewis D., Triangle Publications Inc.,
Philadelphia
Wheeler, Leavenworth, KIVA Yuma, Ariz.
Whitacre, John, WILS Lansing, Mich.
White,
Ind. Mr. & Mrs. Howard, WCTW New Castle,
White, Pat J., KTBS-TV Shreveport, La.
White, Thomas P., WKZO Kalamazoo
Whitehorn, Jack, WFDR Manchester, Ga.
Whitney, George, KFMB San Diego
Whitney, George M., WGRY Gary, Ind.
Whitney, Philip, WINC Winchester, Va.
Wibby, John, WLBZ Bangor, Maine
Wickemeyer, James F., WKBV Richmond, Ind.
Widmer, Albert, WWL-TV New Orleans
Wilcox, Henry T., WFBL Syracuse

Wilkey, Gene, KMOX-TV St. Louis
Wilkin, Gene, WGAN-TV Portland, Maine
Wilkins, Joe, Jr., KFBB-AM-TV Great Falls, Mont.
Wilkinson, Darold A., KRDO Colorado Springs
Wilkinson,
Glen A., Wilkinson, Cragun & Barker,
Washington
Wilkinson,
WashingtonVernon L, McKenna & Wilkinson,
Wille, Robert, WKAI Macomb, III.
Williams, Carroll, WPFB Middletown, Ohio
cago
Williams,
Charles E., KWNO Winona, Minn.
Williams, David S., Wade Advertising Inc., ChiWilliams, J. P., Air Trails Network, Dayton, Ohio
Williams,
Atlanta, Jack,
Ga. Georgia Assn. of Broadcasters,
Williams, Jack, Standard Rate & Data, New York
Williams, H. M., Jr., American Tel. & Tel. Co.,
Kansas City, Mo.
Williams, M. J., WEZE Boston
Williams, Ralph C, RCA Victor, New York
Williamson, W. P., Jr., WKBN Youngstown, Ohio
Williamson, W. P., Ill, WKBN Youngstown, Ohio
Willis, I. E., WAZY Lafayette, Ind.
Wilson, Edward E., WILX-TV Jackson, Mich.
Wilson, James C, WJCW Johnson City, Tenn.
Wilson, James L, NBC, New York
Wilson, Robert S., KXTV (TV) Sacramento
Wilson, Stan, KFJZ Ft. Worth
Thomas W., Dow, Lohnes & Albertson,
Wilson,
Washington
Wilson, Walton W., KDEN Denver
Winchester, Edward, WABI Bangor, Maine
Winders, Paul, WIBW Topeka
Windle, Benjamin E., WCLT Newark, Ohio
Windsor, Walter M., KTAL-TV, Shreveport, La.
Wingard, Lloyd, WGAR Cleveland, Ohio
Winkler, Joe, WFIL Philadelphia
Winter, G., WSBA York, Pa.
Wirth, Don C, WNAM Neenah, Wis.
Wise, Harry, Geo. P. Hollingbery Co., New York
Wiseman, William 0., WOW Omaha
Wismer, John F., WHLS Port Huron, Mich.
Witt, William U., Jr., WTVT (TV) Tampa, Fla.
Wittenberg, Lionel, WISN-TV Milwaukee
Woelfle, Albert, WNEM-TV, Flint-Saginaw, Mich.
Wolfe, Howard H., WKNX-AM-TV Saginaw, Mich.
Wolfe, Richard M., WBNS-TV Columbus, Ohio
Wolfenden, Robert C, WMEV Marion, Va.
Wolfenden, Mrs. Robert C, WMEV Marion, Va.
Wommack, David A., KALT Atlanta, Texas
Wood, Robert D., KNXT (TV) Los Angeles
Woodcell, Ken, WLBH Mattoon, III.
Woodland, Cecil, WEJL Scranton
Woodruff, J. W. Jr., WRBL Columbus, Ga.

Woodward, F. Robert Jr., Telegraph-Herald, Dubuque, Iowa
Wooten, Hollis, WREC Memphis
Wormington, Robert, WDAF-TV Kansas City, Mo.
Worster, Merle C, ABC, New York
Lexingt
RalphKy.G., Bluegrass Bcstg. Inc.
r, on,
Worste
Wray E Newton, KTBS-TV Shreveport, La.
Wright, Jay W., King Broadcasting Co., Seattle
Wright! Melvin B., KID-TV Idaho Falls
Wright, Richard, WBRB Mt. Clemens, Mich.
Wright, Robert, WBRB Mt. Clemens, Mich.
Wright! Robert F., WTOK-TV Meridian, Miss.
Wright, Sterling, WSOC-AM-FM-TV Charlotte, N. C.
University, TallaWright, Thomas,
hassee, Fla. Florida State
Wright, Warren, WFBM-TV Indianapolis, Ind.
Wyatt, W. Judd, KMMO Marshall, Mo.
Wyatt, W. R., A. C. Nielsen Co., Chicago
Wyler, Karl 0., KTSM El Paso
s Inc., New York
Wyman, Samuel, RDR Associate
Y
Yates, Carl W., Jr., KSIS Sedalia, Mo.
Yates, Richard, MGM-TV, New York
Yarger, C. R., KSD, St. Louis, Mo.
Yeldell, Guy E., KSD-TV, St. Louis, Mo.
Yoder, Lloyd E., WNBQ (TV), WMAQ Chicago
Yoshimura, Francis, Fuji Telecasting Ltd.,
Tokyo, Japan
Young, Adam, Adam Young Inc., New York
Young, Chas. T., WBBB Burlington, N. C.
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Young, J. E„ RCA, Camden, N. J.
Young, Thomas L, KWWL-AM-TV, Waterloo, Iowa
KMMT (TV) Austin, Minn.
Youngsteadt, R. W„ WPTF Raleigh, N. C.
Younts, Jack S., WEEB Southern Pines, N. C.

Zapple, Nick, U. S. Senate Commerce Committee, Washington
Zellner, Fred L, ABC, New York
Zimmerman, Joe, WLYH-TV Lebanon, Pa.
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Exhibits of equipment manufacturers
will be located in the lower lobbies of
the Conrad Hilton Hotel during the
NAB convention. Exhibit space and/or
the hospitality suites assigned as of
March 23 are shown. All room and
space designations are Conrad Hilton
Hotel unless otherwise indicated. Symbol Sh-B means Sheraton-Blackstone.
Large directory boards will be posted
in the lobbies of the Conrad Hilton,
with special directories on each floor.
EQUIPMENT MANUFACTURERS
Aitken Communications
Space 22W
Alford Manufacturing Co
Space 20W
Alto Fonic Tape Service
Space 57W
American Microwave & Television
Corp
Space 53W
Ampex Corp
Space 29W
Andrew Corp
Space 54W
Automated Electronics
Space 65W
Automatic Tape Control
Space 26W
Bauer Electronics Corp
Space 43W
Bogen-Presto Div. of the Siegler
Corp
Space 23W
Broadcast Electronics
Space 14E
CBS Laboratories
Space 64W
Century Lighting
Space 27W
Chrono-Log Corp
Space 56W
Clark-Root Inc
Space 57W
Collins Radio Co
Space 18W
Conrac Division
Space 7E
Continental Electronics Manuf. Co Space 16E
Continental Manuf
Space 32W
Dynair Electronics
Space 47W
Electronics Applications Inc
Space 19W
Electronics, Missiles & Communications
Inc
Space 50W
EMI/US
Space 49W
Federal Manuf. & Engineering Corp.
Television Specialty Co., Division ....Space 40W
Fisher Radio Corp
Space 58W
Gates Radio Co
Space 31W
General Electric Co
Space 9E
General Electronic Labs
Space 60W
GPL Division-General Precision
Space 12E
International Business Machines
Corp
Space 30W
International Good Music
Space 39W
ITA Electronics Corp
Space 42W
Itek Electro-Products Co
Space 37W
Jampro Antenna Co
Space 36W
Johnson Electronics
Space 62W
Kliegl Bros
Space IE
MaCarTa Inc
Space 59W
Magne-Tronics Inc
Space 35W
McMartin Industries Inc
Space 32W
Minnesota Mining & Manuf. Co
Space 25W
Miratel Electronics
Space 55W
Moseley Associates
Space 51W
Ozalid Products, General Aniline & Film
Corp
Spaces 44W-45W
Programatic Broadcasting Service
Space 8E
Radio Corp. of America Spaces 5E, 6E, 10E
Raytheon Co
Space 18E
Sarkes Tarzian Inc
Space 17E
Schafer Electronics
Space 52W
Scully Recording Instruments Corp Space 63W
The Soundscriber Corp
Space 48W
Standard Electronics
Space 15E
Surrounding Sound Inc
Space 4E
Tektronix Inc
Space 28W
Telechrome Manuf. Corp
Space 2E
BROADCASTING, March 26, 1962
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Telemet Corp
Space 2E
TelePrompTer Corp
Space HE
The Telequip Co
Space 33W
Telescript-CSP Inc
Space 3E
Thompson Ramo Wooldridge Inc. Dage
Div
Space 24W
Tower Communications Co
Space 41W
U. S. Army Tele-Radio Branch, Office,
Chief of Information
Space 19E
U. S. Navy
West Exhibit Hall
Utility Tower Co
Space 38W
Visual Electronics Corp
Space 14E
Vitro Electronics
Space 21W
NAB CONVENTION OFFICES
(All NAB convention and staff offices are on ths
third floor of the Conrad Hilton unless otherwise
designated)
Convention Manager
Room 1
Everett E. Revercomb, secretary-treasurer
Convention Program
Room 4
Howard H. Bell, vice president for industry
affairs
Engineering Conference
Room 1
George Bartlett, manager
Convention Exhibit.. ..East and West Exhibit Halls
George E. Gayou, exhibit director
Edward L. Gayou, assistant exhibit director
Registration Desk
Lower Lobby
William L. Walker, assistant treasurer
Convention News
Room 3
John M. Couric, manager of public relations
Newsroom
Astoria Room
NAB STAFF OFFICES
Executive vice president
Room 4
Vincent T. Wasilewski
Radio
Room 2
John F. Meagher, vice president
Television
Room 2
Dan Shields, special assistant for television
Station relations
Lower Lobby
William Carlisle, vice president for
station services
Broadcast personnel and economics
Room 4
James Hulbert, manager
Government affairs
Room 2
Hollis Seavey, manager
Legal
Room 2
Douglas Anello, general counsel
Code Authority
Room 4
Robert D. Swezey, director
Edward H. Bronson, manager for television
Charles M. Stone, manager for radio
EQUIPMENT HOSPITALITY SUITES
(See also Equipment Exhibitors)
Albion Optical Co
American Telephone & Telegraph
Co
Audiomation Labs
Bell & Howell
Blonder-Tongue
R. T. Bozak Mfg. Co
Conley Electronics Corp
Dresser-ldeco Co
Eastman Kodak Co
Kahn Research Labs
Kline Iron & Steel Co
M & H Engineering Co
Minneapolis-Honeywell Regulator
Co
Mitchell Vinten Inc
Modern Broadcast Sound Co
Moulic Specialties Co
Shure Brothers

GALCO
center register
TIMER
Red hand registers minutes to GO and black
hand indicates 1/5 seconds. Side slide for
time out. 7 jewels. Pine movement. #9010 —
$49.00.
"Guide"
to the correct
selection of Free
a Timer
or Chronograph
available
on request.
Jules
warn
& Company, Inc.
20 WEST 47th ST., N.Y.C.

WITHIN A STONE'S THROW
m OF COMMUNICATIONS ROW!
FOR TRAVELERS AND GOURMETS!
A Bigger and Better

HOTEL
Madison Avenue at 52nd Street
NEW YORK CITY
Just steps from anywhere...
now with 500 individually decorated rooms and suites — and
completely air conditioned.
Color brochure available.

Unassigned
Unassigned
Unassigned
Unassigned
Unassigned
Unassigned
Unassigned
823
Unassigned
Unassigned
1339
Unassigned
Unassigned
Unassigned
2539
Unassigned
Unassigned

The magnificent new
Barberry
17 E. 52 St.
Your rendezvous for dining
deliberately and well...
open every day of the week
for luncheon, cocktails,
dinner, supper.
PLAZA 3-5800 • TWX: NY 1-138
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Sony Corp. of America
Unassigned
Stainless, Inc
1506
Telecontrol Corp
Unassigned
Television Zoomar Corp
923
Trans-Lux Television Corp
700
Westrex Corp
Unassigned
STATION BROKERS
Blackburn & Co
Essex Inn 1403
Howard S. Frazier Inc
Unassigned
Hamilton-Landis & Assoc
714-16
Jack Masla Co
Unassigned
Jack N. Stoll & Assoc
Unassigned
Howard Stark
Essex Inn
STATION REPRESENTATIVES
ABC Radio
1806A
ABC-TV National Sales
Executive House
Advertising Time Sales
Essex Inn 301
Am Radio Sales Co
Sh-B
Avery-Knodel
Sh-B 1108-09-10
Mort Bassett & Co
Racquet Club
John Blair & Co., Blair-Tv, and Blair
Television Assoc
Sh-B 608-09-10
The Boiling Co
Executive House, 2011
CBS TV Stations National
Sales
Sh-B Unassigned
Henry I. Christal Co
1306
Continental Broadcasting
Unassigned
Country Music Network
Unassigned
Robert E. Eastman Co
Executive House
Forjoe & Co., Forjoe-Tv
Unassigned
Gill-Perna
2300
Harrington, Righter & Parsons ....Sh-B 708-09-10
George P. Hollingbery Co
1600
Hal Holman Co
1323A
H-R Representatives Executive House, 3711
The Katz Agency
Executive House 3803
Robert Kerr Organization
1235A
Daren F. McGavren Co
Executive House
The Meeker Co
1700
NBC Spot Sales
Ambassador East
John E. Pearson Co
Congress
Peters, Griffin, Woodward
Sh-B 704
Edward Petry & Co
1400
Radio T.V. Representatives
1224
Paul H. Raymer Co
Executive House
Spot Time Sales
Ascot Motel
Storer Television Sales
Executive House
Television Advertising Representatives Drake
Venard, Rintoul & McConnell
2100
Grant Webb & Co
Unassigned
Weed Radio & Television Corps
Sherman
Adam Young Cos
2200
NETWORKS, GROUPS
ABC Radio
ABC-TV

R.

C.
|
I

1836A-04A
1005

CRISLER

CBS Radio
1804-06
CBS-TV
2306
Keystone Broadcasting System
804
Mutual Broadcasting System
1606A-04A
NBC Radio
Sh-B 508
NBC-TV
Sh-B 508
Sports Network
Unassigned
Storer Broadcasting Co
1005A
Westinghouse Broadcasting Co
Unassigned

Richard H. Ullman
2000
United Press Movietone
600
Video House
2239
Videotape Productions of New York ....Unassigned
WBC Program Sales
1615
World Broadcasting System
1518A
Ziv-United Artists
1900

PROGRAM SERVICES
ABC Films
2319-16
M & A Alexander Productions
Unassigned
Allied Artists Television Executive House
Jim Ameche Productions
Unassigned
Bonded TV Film Service
2235A
Buena Vista Distribution Co
2139
CBS Films
2306A
Cellomatic Div., Screen Gems
2500
Creative Services
Essex Inn 1001
Desilu Sales
1435-36A
Futursonic Productions
1335A
Harry S. Goodman Productions
1218
International Good Music
835A
King Features Syndicate
Unassigned
Lang-Worth Feature Programs
Unassigned
Mars Broadcasting
1419A
MCA-TV
2400
Media Tempo
Unassigned
MGM-TV
1800
National Telefilm Assoc
1300
Official Films
Executive House 3011
Pams Productions
Unassigned
Programatic Broadcasting Service
605
Radio Concepts
1135A
RCA Recorded Program Services
500
Record Source
Unassigned
Recorded Publications Labs
Unassisned
Screen Gems
2500
SESAC
1206
Seven Arts Associated Corp
800
Showcorporation
Unassigned
Sterling Television
Unassigned
Storer Program Sales
1005A
Telescreen
1319
Telescript-CSP
Unassigned
Television Affiliates Corp
700
20th Century Fox
Television
Executive House 2040

900
1000
2320

MOST

DEPEND

ON

&

CO.,

LOS ANGELES —
Lincoln Dellar Co., 691 Siena Way, GR 2-7594

(PREVIEW & THE MEDIA)

Advertising Age
1306
Advertising News of New York
Unassigned
Associated Press
Sh-B Ballroom
Better Broadcast Bureau
Racquet Club
Billboard
Unassigned
Broadcast Advertisers Reports
Unassigned
Broadcast Billing Co
Unassigned
Broadcast Clearing
House
Executive House 2811
Broadcast Engineering
Unassigned
Broadcasting Magazine
706A
Federal Communications
Commission
Space 34W
Film Daily
996
Independent Television
Corp
Drake, Unassigned
Media/Scope
2139A
Jane Pinkerton Assoc
Sheraton Chicago
Printers' Ink
1106A
Radio Advertising Bureau
Unassigned
Radio-Television Daily
906
Sales Management
Unassigned
Sponsor
Essex Inn
Standard Rate & Data Service
1706A
Telefilm Magazine
Unassigned
Television Age
1406
Television Bureau of Advertising 1906
Television Information Office
1223A
Television Digest
Unassigned
Television Magazine
706A
TV Guide
Unassigned
Tv Stations Inc
2024A
United Press International
600
Variety
806A

RADIO

rated "high" in as many as two of
these four functions.
Six were rated

INC.

CINCINNATI —
Paul E. Wagner, Sth/3rd Bank Bldg., DU J-7775
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MISCELLANEOUS

continued from page 68
"low" on two or more.
two were "high" in offering release
Why They Listen ■ How do listeners
from psychological tensions and presbecome listeners? What gets them startsures, and two were "high" in provided listening to a specific station in the
ing "friendly companionship."
first place?
Only three of the ten stations were

BUSINESS BROKERS IN TV & RADIO PROPERTIES
LICENSED SECURITIES DEALERS
UNDERWRITING — FINANCING

NEW

RESEARCH ORGANIZATIONS
American Research Bureau
A. C. Nielsen Co
The Pulse Inc

YORK—
41 E. 42nd St., MU 7-8473

Among WMCA's listeners, chance
was the biggest factor: 38% said they
originally stumbled across WMCA
while twisting the dial. The next largest
group, 18%, attributed their discovery
to the station's dial position (570 kc,
which it promotes heavily as "first on
your dial"), and another 18% said
they started listening because someone
recommended the station. The rest said
they discovered the station in other
ways, or couldn't remember how it
happened that they first became aware
of the station.
Researchers said they had no way of
knowing how closely this pattern of discovery would apply to stations in other
cities, although it seemed reasonable
to assume that the principal factors —
accident, dial position and recommendation— would also rank high in most
BROADCASTING, March 26, 1962

other markets.
Once a dialer becomes a steady
listener, the study found, he is apt to
remain one. His patience is long and
his loyalty high. More than half of
WMCA's current listeners, for example,
said they have been WMCA listeners
for five years or longer, and the researchers found indications of similar
longevity among the audiences of other
stations.
They're Open Minded ■ The study
notes that open-mindedness of listeners
is evident in their attitudes toward what
subjects should — or should not — be
treated on the air. The form of presentation appears to be a more critical consideration than the topic presented. In
fact, the report says, "practically anything goes — provided, of course, that
it is considered to be enjoyable, unobtrusive and inoffensive."
Listeners frequently volunteered
praise for stations, including WMCA,
which use their facilities as forums for
the presentation of divergent views.
The report stresses, however, that the
listener's "willingness to hear varying
opinions does not include slanting the
news." The report continues:
"Political and social issues should be
aired by the ideal radio station with
accuracy, integrity and sincerity and
without bias of any kind, according to
the listeners studied. Controversial matters pertaining to ticklish moral topics
were considered also to be generally
appropriate for broadcasting, with some
listeners relegating such subject matter
to the late evening hours when younger
members of the household are out of
reach."
To illustrate the point, the report
quotes one listener as saying: "It is
important that a station take a stand
to let an audience know. Sex may be
discussed, but in late hours when the
children are asleep. Actually, nothing
is that holy, that it can't be discussed
on radio."
Much the same attitude appears to
exist toward commercials: People are
inclined to "complain" about them —

SARKES TARZIAN INC
Electronic Products of Tomorrow — Today
BROADCASTING, March 26. 1962

REACH

possibly because this seems the thing
to do — but few indicated they had
stopped listening to a station because
of its commercials. The key requirement seems to be that they be kept honest, believable and in good taste.

MqRb

In listeners' open-mindedness the
study also discerned a certain "dependence" or "sense of looking to others,
radio stations among them, for cues
and advice regarding their own behavior." The extent of this dependence
appears to vary but was said to be evident among as many as 35% of
WMCA's current listeners.
Radio listeners' reliance on other
media is considerably less than their
dependence on radio, the study indicated. It found that 25% of all respondents had not looked at a news-

4DULTS
IN LOS ANGELES. . .

paper "yesterday," 64% had not looked
at a magazine "yesterday, and 29%
had not looked at television "yesterAmong those who had watched television, 31% had watched for two to
four hours, 15% had watched more
day."
than
four hours, and 24% had watched
less than two hours.
Change of Pace ■ The study of "openmindedness" also disclosed that listeners
are inclined to spend some time — voluntarily— listening to programming that
they don't really enjoy. This finding
was used to point up the need for stations to include "a change of pace" in
their programming. The report explained:
"Many listeners make a conscious
effort to expose themselves to music
that they normally feel is counter to
their basic musical tastes . . .
"A number of listeners 'force' themselves to listen to music that does not
jibe with their predominant taste patterns in order to expand the horizons
of their own personal experience. Here
the primary motivation seems to be
that unless they consciously make efforts to listen to music they normally
do not prefer, they miss out on something important.

CONCENTRATE

ON

KPOL
AM 1540
NOW

FM 93.9
NOW

100,000
50,000
WATTS
WATTS
Facts and results both prove that
KPOL is the best way per dollar to
reach adults in Los Angeles. Phone
WEbster 8-2345 for the full story.
REPRESENTED BY PAUL H. RAYMER CO.

"INSURED AGAINST EVERYTHING."
YES? Check on the chance that somebody "out there" will accuse you of
LIBEL
SLANDER
INVASION

OF PRIVACY

PIRACY, VIOLATION
COPYRIGHT,
For these and

related hazards

you need our EXCESS POLICY to
hold your loss upon any claim to
whatever figure you choose to
carry yourself - INSURANCE

"Sheer curiosity about 'what is going on on the other side of the fence,'
as one listener put it, is responsible for

excess.'
the ORIGINATED
cover WE

a good deal of listening to
taste music' This mode of
was particularly evident among
who reported a basic distaste
and-roll music . . .

AND

'counterbehavior
listeners
for rock-

"The second manner in which
WMCA listeners' needs for variety in
music expresses itself is in the high degree of tolerance for all forms of modern music that was reflected in their
musical tastes and preferences . . . Musical presentations that do not strictly
conform with listeners' overall tastes
are listened to by most WMCA listeners, because they are convinced that
sooner or later material more suited to

OF

to

THIS
SPECIAL COVER

IT IS USED NATION-WIDE
and is SATISFACTORY
AND INEXPENSIVE.
Write for details and rates.

EMPLOYERS
REINSURANCE
CORPORATION
2 1 WEST TENTH STREET
KANSAS CITY, MO.
New York, Chicago
Son Francisco
l07Witliom 175 W.
100 Bush
St.
Jackson .
St.
137

them will be played. In this instance,
a truly remarkable degree of patience is

Greenwood, Miss.; WLBJ Bowling
Green, Ky.; KXEL Waterloo, Iowa;

commission activities see For
Record, page 146).

exhibited by many listeners . . ."
The report being made public by
WMCA — 109 pages plus 42 tables — is

WKIN Kingsport, Tenn.; WWOD-AMFM Lynchburg and WRIS Roanoke,
both Virginia. In order to stay within
the limit of seven radio stations, as re-

■ KOGO-AM-FM-TV San Diego,
Calif.: Sold by Washington Post Co.
140). Fox, Wells & Rogers to Time-Life
and
for $6,125,000 (see separate story page

quired in the FCC's duopoly rule, Mr.
Bahakel is selling WKOZ Kosciusko,
Miss., to Mims Bowswell Jr., manager
of the station, for $147,500. Coleman
Austin Jr., manager of WRIS, will
serve as manager of WDOD stations
after FCC approval. WDOD is 5 kw
fulltime on 1310 kc. WDOD-FM operates on 96.5 mc with 13 kw. Broker
was Blackburn & Co.

■ KGMB-AM-TV Honolulu, KHBCAM-TV Hilo, KMAU-TV Wailuku,
Hawaii: 51.4% interest sold by estate
of Wallace Rider Farrington to group
of Hawaiian businessmen, for $5,720,820 (see separate story page 140).

afordigest
of the
survey's confidential
findings except
material
considered
for
WMCA's own use. Mr. Labunski and
his associates already have begun showing it to agencies and advertisers. Requests for copies should be addressed
to Mr. Labunski at WMCA, 415 Madison Ave., New York 17.
Changing

hands

ANNOUNCED ■ The following sales of
station interests were reported last week
subject to FCC approval:
■ WHFC and WEHS (FM) CiceroChicago, 111.: Sold by Richard W. Hoffman to LP Broadcasting Co. for $1
million. LP Broadcasting is owned by
Leonard and Philip Chess, Chicago record company executives. WHFC operates with 1 kw daytime, 250 w nighttime on 1450 kc. WEHS is on 97.9
mc with 75 kw. Broker was Blackburn
& Co.

■ WDOD-AM-FM Chattanooga, Tenn. :
Sold by Interstate Life Insurance Co. to
Cy N. Bahakel for $225,000. Mr.
Bahakel already owns WABG-AM-TV

ATTENDING

THE

■ WKYB-AM-FM Paducah, Ky. : Sold
by Bruce Barrington to Arthur C. Schofield for $140,000 plus $50,000 for
agreement not to compete. Mr. Schofield, a veteran broadcaster, is assistant
to the president of Peoples Broadcasting Corp. and formerly was vice president in charge of advertising and promotion of Storer Broadcasting Co. Mr.
Barrington owns also KCGM Columbia, Mo. WKYB is on 570 kc with 1
kw day, 500 w night. WKYB-FM operates on 93.3 mc with 31 kw. Broker
was Hamilton-Landis & Assoc.
APPROVED ■ The following transfers of
stations interests were among those approved by the FCC last week (for other

MB

CONVENTION?

television station, plan to visit with us in:
714-716

John

ASSOCIATES,
F. Hardesty,

■ WMIN St. Paul, Minn.: WLOD
Pompano Beach, Fla.; WWOM
New
Orleans, La.; WEW St. Louis, Mo.;
KOME
Tulsa, Okla.: Merger of
Franklin Broadcasting Co. and Radio
Concepts Inc. involving payment of
175,000 shares of Franklin Broadcasting to Philip Meltzer and Alvin Koenig
for 100% of Radio Concepts. Radio
Concepts, New York, distributes radio
advertising and promotional material.
Franklin Broadcasting stock is sold over
the counter. The FCC's action last
week approved the acquisition of negative control of Franklin Broadcasting

IN

President

J
(THE MEDIA)

■ WMET-AM-FM Miami Beach, Fla.:
Sold by Community Service Broadcasters Inc. (James R. Williams, president) to Consolidated Communications Corp. for $5,000 cash and assumption of $248,000 in obligations. Consolidated isheaded by Harry Trenner
who owns WRBB Tarpon Springs, Fla.
FCC grant is conditioned on Mr.
Trenner disposing of his interest in
WMBM Miami, which has been sold to
Max C. Tavel for $57,500.

compete. Mr. Spencer's group owns
WKBV-AM-FM Richmond and WBAT
Marion, both Indiana.

NEGOTIATIONS • APPRAISALS • FINANCING OF CHOICE PROPERTIES
DALLAS
SAN FRANCISCO
WASHINGTON, D. C. CHICAGO
John
F. Hardesty
Richard A. Shaheen
Ray V. Hamilton
Oewitt Landis
John D. Stebbins
Don Searie
1511 Bryan St.
1737 DeSales St., N.W.
111 Sutter St.
Tribune Tower
Executive 3-3456
Riverside 8-1175
Warren J. Boorom
Joe A. Oswald
DEIaware 7-2754
EXbrook 2-5671
New Orleans
New York
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page 140).
■ KEEL Shreveport, La.: Sold by
Gordon and Barton McLendon to
KEEL Inc. for $800,000. Buyer is
wholly owned subsidiary of LIN
Broadcasting Corp. which is headed by
Frederick M. Gregg. Same group owns
WMAK
Tenn., and WAKY
Louisville,Nashville,
Ky.

■ WBIW Bedford, Ind.: Sold by
Joseph H. and Agnes I. McGillvra to
Lester G. Spencer and associates for
$140,000 and $10,000 agreement not to

HOTEL

Representatives from all of our offices will be on hand to assist you.

AND

■ WDOK-AM-FM Cleveland, Ohio:
Sold by Frederick C. Wolf and associates to Transcontinent Television Corp.
for $1.4 million (see separate story

■ KOOD Honolulu, Hawaii: Sold by
Alister Macdonald, Maurice J. Sullivan
and associates to Hawaiian Paradise
Park Corp., owned by the Ellen Jensen
Watumull family, for $150,000.

If so, and you want to discuss buying or selling a radio or

CONRAD-HILTON

The

by Messrs. Meltzer, Koenig and Minnesota Small Business Investment Co.
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LOOK

AT

FOR

THE

THE

BLACKBURN

N.A.B.

MEN

CONVENTION

All Blackburn men will attend the N.A.B. Convention
in Chicago. They're looking forward to meeting with
you, whether you have plans to buy, sell, use our other
services, which include financing and appraisals, or
just visit. You'll find them at the ESSEX MOTOR INN,
Suite 1403. (Across the street from the Conrad Hilton) .

BLAGKBURN&
COMPANY
ROBERT MILES BAIRD
Atlanta, Georgia

INCORPORATED

RADIO-TV-NEWSPAPER BROKERS
NEGOTIATIONS • FINANCING • APPRAISALS

H. W. (Dutch) CASSILL
Chicago, Illinois

Vi
JOHN G. WILLIAMS
Atlanta, Georgia

STANLEY WHITAKER
Atlanta. Georgia

CLIFFORD B. MARSHALL
Atlanta. Georgia

HUB JACKSON
Chicago, Illinois

WILLIAM B. RYAN
Chicago, Illinois
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FCC

OKAYS

$13

MILLION

IN

SALES

San Diego, Hawaii, Cleveland acquisitions top year's trading
More than $13 million in station
firm of Fox, Wells & Rogers and several
individual minority stockholders. The
ownership changes were approved by
stations
were run by William E. Goetze
the FCC last week — the largest sum in
who will continue as general manager,
station sales this year.
The three big sales:
reporting administratively to Hugh B.
■ Time-Life's buy of KOGO-AMFM-TV San Diego for $6,125,000.
■ The purchase of 51.4% of the
Honolulu Star-Bulletin by a group of
Hawaiian businessmen for $5,720,820.
The Star-Bulletin owns KGMB-AMTV Honolulu, KHBC-AM-TV Hilo and
KMAU-TV Wailuku.
■ Transcontinent Television Corp.'s
buy of WDOK-AM-FM Cleveland for
$1.4 million.
Still pending FCC approval are five
multi-million-dollar tv-radio sales: 63%
of KENS-AM-TV San Antonio to
Harte-Hanks Newspapers (present 37%
owner) for $6.2 million; KTVT (TV)
Fort Worth to WKY Television Systems Inc. for $4 million; WEAU-TV
Eau Claire, Wis., to the Appleton (Wis. )
Post-Crescent for $2.1 million; KTVR
(TV) Denver to Bill Daniels for $2
million; 50% of KCRA-AM-FM-TV
Sacramento, Calif., to the estate of the
late Ewing C. Kelley for $2 million.
Quota for Time ■ Time-Life's buy
of the San Diego stations brings to five
the number of broadcast properties
owned by the magazine publication
firm (Time, Life, Fortune, Sports Illustrated). The others are KLZ-AMFM-TV Denver, WTCN-AM-FM-TV
Minneapolis, WFBM-AM-FM-TV Indianapolis, and WOOD-AM-FM-TV
Grand Rapids.
The KOGO stations were owned by
the Washington Post Co. (Post-Newsweek stations), the private investment

Terry, head of Time-Life's Denver operation.
Post-Newsweek stations are WTOPAM-FM-TV Washington, D.C., and
WJXT (TV) Jacksonville, Fla. Fox,
Wells & Rogers has a minority interest
in Springfield Television Corp., licensee
of uhf stations in Massachusetts.
Time-Life also holds an interest in
tv station CLT Beirut, Lebanon, and is
in partnership with M. Dumont Schauberg, a leading German publisher, in
the production of tv films for the German market.
The purchase price includes an agreement by the sellers not to compete in
radio or tv within 75 miles of the
KOGO transmitters for a period of
five years.
Farrington Out ■ A syndicate of
Hawaiian businessmen bought the Farrington 51.4% interest in the Honolulu
Star-Bulletin which in turn owns the
Hawaiian Broadcasting System Ltd.
Paying $53 per share, the group also
offered to buy the remaining outstanding stock which in the aggregate would
bring the total price to $11.1 million.
The syndicate includes the late J. Ballard
Atherton, president of the Hawaiian
Telephone Co.; Chinn Ho., president of
Capital Investment Co.; John T. Waterhouse, vice president of Alexander &
Baldwin; William H. Hill, president of
Hilo Electric Light Co.; William H.
Heen, an attorney, and Alexander Atherton, assistant vice president of the

Hawaiian Trust Co.
The Cleveland stations were sold by
Frederick C. Wolf and associates to
Transcontinent Television Corp. for
$1.4 million. The agreement provides
for payment of $1,666 per month for
12 months to Mr. Wolf as a consultant. TTC stations are WGR-AM-FMTV Buffalo, N. Y., KFMB-AM-FMTV San Diego, Calif.; WDAF-AM-FMTV Kansas City, Mo.; KERO-TV
Bakersfield, Calif, and 60% of WNEPTV Scranton, Pa. TTC is paying $600,000 for the remaining 40% of WNEPTV (Broadcasting, Feb. 19). Late
last year TTC sold its WROC-TV
Rochester, N.Y., to WVET-TV and
WHEC-TV that city for $6.5 million.
WJIM

revenues

dividends

remain

$582,952 ($1.46 per share). This compares to 1960's gross of $2,580,112 and
net income of $639,715 ($1.60 per
share) .
Common stockholders received $1.60
per share in dividends in 1961, while
Class B common stock owners received
30 cents. This was the same as in 1960.
Dividends were paid on a total of 400,000 shares outstanding. Total dividends
amounted to $380,000.
Harold F. Gross, president of the
publicly held corporation, reported that
the stations suffered a decrease in local
and regional income due to continued
local unemployment and depressed economic conditions during the greater
part of 1961. Local sales in both radio
and tv declined from 1960 levels, he
said, while national spot income and
network revenues remained about the
same.

reported

Construction

to start

on

Studio

new WHEN
studios
tion
center.
The
entire ground floor
This is the artist's conception of
the new home of WHEN-AM-TV
of the production building will conSyracuse, scheduled to start consist of television operations and staff
facilities.
struction on April 15. The 46,000Located about one mile from
square-foot air conditioned facility
is being built at a cost said to be in
downtown Syracuse on James Street,
excess of $2 million.
the new facility is being constructed
The new facility is actually two
by the Austin Co., Cleveland, which
has designed and built 42 radio and
buildings — a small administration
television stations in the U.S.
center and an ultra-modern produc140

(THE MEDIA)

same

Gross Telecasting Inc. (WJIM-AMFM-TV Lansing, Mich.) received $2,348,253 in total broadcast revenues
and $144,301 in other income in 1961,
its annual report for the year 1961
shows. Net income for the year was

Employment

WHEIX-TV

drop,

study

to be

at convention

Results of an employment study covering the broadcasting industry will be
submitted to the Assn. for Professional
Broadcasting Education, which meets
March 31 -April 1 at the Conrad Hilton
Hotel, Chicago, as part of convention
week. APBE is a professional education
group receiving support from NAB.
The employe study will feature a
March 3 1 session at which Dr. Bruce A.
Linton, U. of Kansas and APBE president, will preside. James H. Hulbert,
NAB broadcast personnel-economics
manager, will present the report.
Howard H. Bell, NAB industry affairs vice president, is APBE executive
secretary. Among speakers at the twoday meeting are Joe M. Baisch, WREXTV Rockford, 111. and a group of other
BROADCASTING, March 26, 1962

broadcasters who will take part in panels. The group includes W. C. Swartley
and Rolland Tooke, Westinghouse
Broadcasting Co., APBE program chairman; Eldon Campbell, WFBM-AM-FMTV Indianapolis; Louis Hausman, Television Information Office; P. A. Sugg,
NBC; Theodore N. McDowell, WMALTV Washington.
Among university participants are
Prof. Raymond T. Bedwell Jr., Marquette U.; Dr. Edward C. Lambert, U. of
Missouri; Dr. Stanley Donner, Stanford
U.; Dr. Glenn Starlin, U. of State of New
York; Dr. Robert E. Summers, U. of
Texas; Dr. Harold Niven, U. of Washington; Dr. Hugh Cordier, U. of Illinois;
Prof. Worth McDoubald, U. of Georgia;
Dr. Edgar E. Willis, U. of Michigan;
Prof. Buren C. Robbins, Southern Illinois U.; Prof. Robert B. Lacy, Oklahoma State U.; Dr. Sherman P. Lawton,
U. of Oklahoma.
Four

fm

stations

New

York

area

form

chain

The formation of Fm Affiliates, which
will join together four fm stations in
the New York area for the purpose of
selling time in a unit to advertisers, was
announced last week. The stations are
WRFM (FM) New York; WDHA-FM
Dover, N.J.; WLIR (FM) Garden City,
Long Island, N.Y., and WRNW (FM)
Mt. Kisco, N.Y.
Although the stations will maintain
their respective sales staffs for individual station sales, a unit purchase of the
four-station combination will give the
advertiser 28-county coverage with cost
efficiency. Each station has locally
oriented public affairs and news programming, but all are similar in "quality
music"
programming.
The office of Fm Affiliates is located
at 507 Fifth Ave., with Norman
Perreault Jr. in charge of sales.
Stations

aid educational

more

for ABC

tv

Radio

ABC Radio has signed seven new
affiiliates in New Mexico, bringing the
total of ABC Radio outlets in that
state to 13. The stations, which
also became part of ABC Radio West,
BROADCASTING, March 26, 1962

mile above

Sacramento

Piercing through the clouds is the
tip of the newly completed 1,548
foot television tower in suburban
Sacramento, Calif., that is being
shared by the three television stations in that market — KCRA-TV,

KOVR-TV (Stockton) and KXTV
(TV). This photo was made from
an airplane (wing reflection at top).
The triangular platform which
houses the three antennas is 105
feet wide.

H.

KLRN (TV), which is due to begin
serving the Austin-San Antonio, area
with educational tv on April 9, will go
on by proxy. KTBC-TV Austin and
KONO-TV San Antonio will provide
the facilities.
The station, due to technical setbacks, has had to postpone its initial
broadcast date by at least six weeks,
and KTBC-TV and KONO-TV will
each present KLRN-TV material one
hour per day for that period (9:30 to
10:30 on KTBC-TV, 10 to 11 on
KONO-TV).
Seven

Quarter

a regional network now consisting
of 46 stations in 1 1 western states,
are: KPBM Carlsbad, 1 kw on 740 kc;
KCLV Clovis, 1 kw-D and 250 w-N
on 1240 kc; KYVA Gallup, 250 w on
1230 kc; KHOB Hobbs, 5 kw on 1390
kc; KGRT Las Cruces, 5 kw on 570
kc; KBIM Roswell, 5 kw on 910 kc,
and KSIL Silver City, 1 kw-D and 250
w-N on 1340 kc.
CBS-TV

swaps

in West

Virginia

outlets

CBS-TV is switching affiliates in the
Kanawha Valley of West Virginia. Effective Sept. 21, WCHS-TV Charleston
joins the network, replacing WHTN-TV
Huntington. WCHS-TV, operating on
ch. 8, is currently an ABC-TV affiliate.
ABC-TV said last week it does not
yet have a new affiliate for the area.
WCHS-TV is owned by Rollins
Broadcasting Inc., O. Wayne Rollins,
president.

Glenn's flight seen
in 81% of tv homes
The largest audience in the history
of daytime television — 39.9 million
homes — or 81% or the total tv homes
— saw the orbital flight of Col. John
Glenn carried by the three networks
(Broadcasting, Feb. 26), according to
A. C. Nielsen Co. The average home
viewed for 5 hours and 15 minutes of
the 10-hour telecast.
Peak viewing times were at 9:45
a.m. EST, the quarter-hour during
which the launching occurred (24.696
million homes), and around 2:30 p.m.
EST as re-entry time (2:42 p.m. EST)
approached, when 26.411 million homes
were watching. The "low" during the
flight — 22.344 million homes — was
around lunchtime, 11:30 a.m. EST.
The low was still about 5 million more
homes than usually watch NBC-TV's
Wagon Train, normally tv's most popular program, according to Nielsen. 141
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ADVERTISING

Henry C. L. Johnson, vp, general manager and chairman of
plans board, Lippincott & Margulies, New
York industrial design
lirm, elected president
and member of board
of directors, BermingMr. Johnson
ham, Castleman &
Pierce, advertising agency, that city.
Before joining L&M in June 1960 as
assistant to president, Mr. Johnson
served as vp and creative account supervisor at J. Walter Thompson, New York.
David G. Watrous, vp and chairman
of executive committee, Earle Ludgin
& Co., Chicago-based advertising agency, elected president, succeeding John
H. Willmarth, who retires for reasons
of health. George A. Rink, vp and general manager, and V. Hugh Wells, vp
and creative director, elected executive
vp and vp in charge of all creative operations, respectively.
Reggie Schuebel, vp and director
of network relations, Guild, Bascom &
Bonfigli, New York, joins North Adv.,
that city, as vp in charge of radio, tv
and media, effective April 15.
Thomas F. Mason, account executive
on Irish International Airlines at Geyer,
Morey, Madden & Ballard, New York,
elected vp. Mr. Mason joined agency
in January 1959 as media time buyer.
Charles Cernera, William Moseley
and William Brennan elected vps of
Norman, Craig & Kummel, New York.
Mr. Cernera is in charge of production
and art, Mr. Moseley of tv production
and Mr. Brennan is account supervisor.
John J. Calnan, Harold Kaufman
and Joseph A. La Rosa elected vps of
Needham, Louis & Brorby, Chicago.
Mr. Calnan, manager of radio-tv creative department, joined NL&B in 1957
as copywriter. Mr. Kaufman, who
serves as senior writer in radio-tv creative department, has been with agency
for three years. Mr. La Rosa is director
of NL&B's New York art department.
He rejoined organization last March
from McCann-Erickson, having previously served on staff from 1956 to
1958.
Henry P. Bernhard, who joined
Ogilvy, Benson & Mather Inc., New
York, in 1960 as account executive,
elected vp.
Joseph J. Seregny, account supervisor, Young & Rubicam, Detroit, elected vp. Mr. Seregny joined Y&R's contact department in December 1957, and
was promoted to his present position
142

&

FORTUNES

in April 1961.
Roger A. Hagland, assistant trade promotion manager, named advertising
manager tor corn goous and riako products, The Quaker Uats Co., Chicago.
Mr. Ragland, who joined Quaker Co.
in 1958, succeeds Uavia U. iviackenzie
wno becomes advertising manager for
company's fuss n Boots cat food. Mr.
MacKenzie succeeds U. B, (Kay) Shockley who was appointed advertising manager for Ken-L-Products dog foods.
Jean U. Rainey, former vp in charge
of pr, and urnotny 0. iviccnroe. former
vp and copy chier, J. Gordon Manchester Adv., Washington, have established
Rainey & McEnroe Inc., pr and association counseling nrm, at 1028 Connecticut Ave., that city. Mrs. Rainey is president of Washington chapter of American Women in Radio & Television.
Paul F. Dixon, general sales manager,
General Steel Wares Ltd., Toronto, Canada, joins Schick Inc., Lancaster, Pa.,
as director of marketing development.
David 0. Thomas, formerly with
WHBQ-AM-TV Memphis, joins Gardner-Taylor Adv., that city, as partner.
Agency name has now been changed to
Gardner, Taylor & Thomas Adv. Anna
Jones, formerly with Sparrow Adv.,
Birmingham, joins GTT as media director.
Paul R. Benson joins Sullivan, Stauffer, Colwell & Bayles, New York, as
associate media director on Lever Bros,
account.
Casper S. Yost, president, RidgwayHirsch-French Adv., St. Louis, elected
chairman of board of governors, St.
Louis Council of American Assn. of Advertising Agencies, succeeding Melvin
F. Roman, president, Roman Adv., that

Chairman

city. Other officers elected: John C.
Macheca, D Arcy Adv., vice chairman,
and David P. Ferris, Gardner Adv., secretary-treasurer. Elected to board for
two-year terms: Enno Winius, board
chairman, Winius-Brandon Co., and
Frank Block, president, Frank Block
Assoc.
Jack

Bucholtz, radio-tv director,

Tally Embry Inc., Miami, joins Gardner Adv. as regional account manager
on Busch Bavarian Beer account of
Anheuser-Busch Inc., with headquarters
in Miami.
Sterling R. Cassel, for past 17 years
account executive and media supervisor
for Minneapolis and San Francisco offices, BBDO, New York, and John Cail,
western division advertising coordinator,
Theo. Hamm Brewing Co., St. Paul,
Minn., join Post & Morr Inc., Chicago,
as media research manager and marketing and merchandising manager, respectively, on Burgermeister beer account,
subsidiary of Joseph Schlitz Brewing Co.
John Marsh, radio-tv producer, J. Walter Thompson Co., New York, since 1959
and formerly with Wilding Inc., Chicago,rector.
rejoins
Wildingfirst
as tv
producer-diMr. Marsh
joined
Wilding
in 1954.
Earl Shorris, copywriter, KennedyHannaford Adv., San Francisco, joins
creative staff, Fletcher Richards,
Calkins & Holden, that city.
Lane Johnstone, copywriter, Price &
Price Adv., Pittsburgh, joins creative
staff, Fuller & Smith & Ross, that city.
Previously, Miss Johnstone was assistant
copy editor at Columbia Records, New
York.
Farish A. Jenkins,
senior vp in charge of
Canadian operations,
McCann-Erickson

Sarnoff

Thomas
Sarnoff,
West

W.
vp,
Coast,

NBC, accepts
chairmanship of
Hollywood AdvertisingInClub's
third annual
ternational
Sarnoff
Broadcasting
Awards Competition, to locate and
honor best radio and tv commercials broadcast anywhere in the
world
during was
1962.Kenneth
Last year's
IBA chairman
C. T.
Snyder, vp and creative radio-tv
director, Needham, Louis & Brorby, Los Angeles.

. Jenkins

Inc., New York, elected executive-vp. Mr.
Jenkins is also member of board of directors of Interpublic
Inc., that city, parent

company of McCann-Erickson.
Charles M. Bauer, assistant art director, Waldie & Briggs, Chicago, promoted
to art director, succeeding Edward
Wentz,
that
city.who moves to Fensholt Adv.,
John LaMonica, former assistant art
director, D'Arcy Adv., St. Louis, and
John Bartman, national advertising director, Donald H. Shanedling Inc., shopping center developers, join BeckmanKoblitz Inc., Los Angeles advertising
agency, as art director and copy chief,
respectively.
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joins
sales department, WDAS-AM-FM,
that city.

Robert
H. Teter,
former vp and radio
director, Peters, Griffin, Woodward, New
York (Week's Headliners, Dec. 25,
1961), joins WNHCTV New Haven,
Conn., as station and
Mr. Teter
general sales manager.
He replaces John F. Cundiff who has
been named general sales manager for
WFIL-TV Philadelphia. Both stations
are licensed to Triangle Publications
Inc.

additions to new KEWB

Pete Farrelly, account executive,
W1L-AM-FM St. Louis, promoted to
local sales manager.
Gary Howard, announcer-salesman,
WKNE Keene, N. H., joins WTWN St.
Johnsbury, Vt., in similar capacity.
Jerry Thompson, sales representative,
Commerce Clearing House, Urbana,
111., publishing firm, joins sales department, WKID, that city.
Dan Norton, sales manager, KNTV
(TV) San Jose, Calif., joins sales staff,
KEWB Oakland-San Francisco. Other

KSAY

sales depart-

ment:motion
Georgemanager,
Goldman,
proand KEWB's
Lou Hurley,
San Francisco.

William R. Murray, formerly resident
sales manager, WHTN
Huntington
(now WKEE), and Ross Felton, sales
manager, WMMN Fairmont, join local
sales department, WWVA - AM - FM
Wheeling, all West Virginia.
Ralph L. Storm, formerly with Henry
Tin-ill & Co., joins WVMC-AM-FM
Mt. Carmel, 111., as account executive.
Karl E. Hall Jr., general manager,
WQXL (formerly WMSC) Columbia,

Mrs. Frances Mohr, comptroller,
WBAB-AM-FM Babylon, N. Y., named
station manager. Jim McKay joins station as news director. Roy Whitfield and
Steve Irwin have been added to announcing staff.

FOR

William B. Kline named station manager and program director, WIBF (FM)
Jenkintown, Pa. Alvia G. Golden and
Donald Steele join station as continuity
director and advertising manager, respectively.

SeeG.E.atN.A.B

Everett L. Slosman, promotion manager, WBUD Trenton, N. J., appointed
station manager, WTOA (FM), that
city. Paul Fireman, former chief engineer, WTOA, returns to station in similar capacity. Chuck Read, WTOA's
chief announcer, promoted to program
director.
Robert D. Johnson, former business manager, NBC Telesales, and
recently engaged in private accounting
practice, joins KYW-AM-FM-TV Cleveland as business manager, succeeding
Irv Ruby who moves to KEX-AM-FM
Portland, Ore., in similar capacity. Both
stations are owned by Westinghouse
Broadcasting Co.
Mitchell M. Benson
appointed tv program
manager for Westinghouse Broadcasting
Co., New York. In
new position he will
work with program
managers of WBC stations (WBZ-TV BosMr. Benson
ton, WJZ-TV BaltiKYW-TV
Pittsburgh,
more, KDKA-TV
Cleveland and KPIX [TV] San Francisco) in building new formats for local
tv shows. Mr. Benson joins WBC from
Talent Assoc., New York.

David Milam, radio sales manager,
Edward Petry & Co., Dallas, appointed
office manager and tv sales manager for
Petry's Dallas tv division. Mr. Milam
joined Petry organization in 1958.
William T. Cole, former general sales
manager, WHAT-AM-FM Philadelphia,
BROADCASTING, March 26, 1962
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BOOTH

At this year's NAB show, be sure to see the live demonstrations ofGeneral Electric's new 3-inch and 43^-inch I.O.
Camera Channel, I.O. Color Camera Channel, special Remote Control Vidicon Camera Channel for live telecasting,
and a Vidicon Film Camera Channel. Also in operation will
be a Continuous Motion Projector, a Film Center Multiplexer, and a line of high-quality Utility Monitors.
Other General Electric broadcast products on display will
include:
■ VERTICAL INTERVAL SWITCHER
■ SMALL VIDEO UTILITY SWITCHER
■ TRANSISTORIZED VIDEO
studio video products.

DISTRIBUTION

AMPLIFIER

plus other

■ COMPLETE LINE OF TRANSISTORIZED AUDIO EQUIPMENT including
the Transistorized Audio Console, a new Microphone Amplifier,
and a new Monaural/Stereo Transcription Preamplifier.
■ 35-KW VHF HIGH CHANNEL

TV AMPLIFIER and a 1-5-KW

VHF

High Channel TV Transmitter.
■ MICROWAVE

MULTIPLEX EQUIPMENT

■ NEW 2-KMC HETERODYNE
■ COMPLETE

REPEATER

LINE OF ANTENNAS

See General Electric at NAB.

BOOTH

Progress Is Our Most

9-E

Important

Product
551-02

GENERAL

HI

ELECTRIC
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Don Caron, sales department, WIRD
Lake Placid, N. Y., and Larry Kirby,
sales representative, WAMS Wilmington, Del., joins WPTR Albany, N. Y.,
as account executives.
Marvin Picard, account executive,
Ziv-United Artists, New York, and
former sales manager, WHIY Orlando,
Fla., joins WBRC-TV Birmingham, Ala.,
as account executive.
James L. Barkley, account executive,
KVTV (TV) Sioux City, Iowa, joins
WDGY Minneapolis, in similar capacity.
Charles B. Pease, announcer and
copy chief, WWHG Hornell, and Joan
Rauscher, music librarian, WHAM
Rochester, both New York, join WROCAM-FM Rochester as continuity and
production director and program traffic
West

Virginia

broadcasters

At the annual spring meeting of
the West Virginia Broadcasters Assn.
in Washington (Broadcasting,
March 19), the group honored its
congressional delegation. See photo
above.
Front row (1 to r) : A. G. Ferrise,
WMMN
Fairmont, vice president,
WVBA; Mel Burka, WTIP Charleston, president, WVBA; Sen. Jennings

S. C, announces station's operating
staff: Andrew Scott, assistant manager;
Mackie Quave, program director; Miller Mongomery, sales manager; Cornelia
Thomas, continuity director, and Ann
Fairbrother, traffic director.
Dave Steere, d.j., KWK St. Louis,
appointed operations director, KXLYAM-FM Spokane, Wash.
Herbert Gross, manager of media research, Dancer-Fitzgerald-Sample Inc.,
New York, joins research department of
CBS-TV as manager of coverage and
research analysis.
Stanley Simon, formerly broadcast
research analyst for Ogilvy, Benson &
Mather and ABC, both New York, joins
WPAT-AM-FM Paterson, N. J., as director of research and sales development.
William H. Schwarz, formerly with
Westinghouse Broadcasting Co., New
York, joins WNBC-AM-FM, that city,
as program manager. Jerry Marshall,
air personality, WMGM New York, to
WNBC, in similar capacity.
George W. Cyr, former program manager and film buyer, WRCV-TV Philadelphia, appointed director of programming, WNAC-TV Boston.
Dick Drury and David Klemm appointed program director and promotion
144

(FATES & FORTUNES)

honor

state

delegation

Randolph (D); Gov. Leroy Collins,
NAB president and keynote speaker.
Standing (1 to r) : Don Hayes,
WKAZ
Charleston, secretarytreasurer, WVBA; Congressman
Cleveland M. Bailey (D.); Sen. Robert C. Byrd (D.); Congresswoman
Elizabeth Kee (D.); Congressman
Arch A. Moore Jr. (R.); Congressman John M. Slack Jr. (D.).

director, respectively, WIL-AM-FM St.
Louis. Edward Douglas, news director,
WMAK Nashville, joins WIL as morning news editor.

manager, respectively. Richard M. Waffles, air personality, WINS New York,
to WROC, in similar capacity.
Walter A. Scanlon, former merchandising and promotion manager, CBS
Films Inc., New York, joins National
Assn. of Broadcasters, Washington, as
field representative in New England.
John H. McLaughlin, for past two
years assistant agricultural editor, North
Dakota State U., Fargo, named farm director, WDAY, that city.
S. David Babbitt, radio and tv writerproducer, joins creative department,
KEX-AM-FM Portland, Ore.
Gene K. Dillon joins WCNS,
(FM)

WCNO

Canton, Ohio, as sport director.

John Kulamer, news director, KDKAAM-FM Pittsburgh, promoted to public
service director. David J. Kelly, KDKA's
news editor, promoted to news director,
succeeding Mr. Kulamer.

Joseph H. Pate, formerly with KSWSTV Roswell, N. M., joins WSBT-AMTV South Bend, Ind., as assistant sports
announcer.

Bob Bennett, production director,
WQAM Miami, joins Mars Broadcasting Inc., New York, as production specialist.

Frederick Pierce,
research director,
ABC-TV, New York,

Charles H. Schultz, former associate
producer on Playhouse 90, Studio One
and other network series and specials,
named executive producer for ch. 13,
New York, station of Educational Television for Metropolitan Area Inc.
Jerome Horwitz Jr., branch advertising manager, TV Guide magazine, resigns to join WTOP-AM-FM Washington as account executive.
William F. Sherry, account supervisor,
S. E. Zubrow Co., Philadelphia advertising agency, joins WIBG-AM-FM, that
city, as account executive.

Norman Posen, former sales manager,
WCAW Charleston, W. Va., and until
recently self-employed in Texas, joins
WCHS Charleston as sales manager.

.„

appointed director of
research and sales development. Mr. Pierce
joined
network
in

jfcj
Wt .,. _,„.^r
n.
Mr. Pierce

1956 as analyst in tv
research department.
T
rnamed ,
In 1957 he was

supervisor of audience measurements
and following year was promoted to
manager of that department. Mr. Pierce
was named to his present post last year.

Dave Martin, sports editor, WHASAM-TV Louisville, Ky., joins WZOKAM-FM Jacksonville, Fla., as sports director. Mr. Martin will handle play-byplay of Jacksonville Suns baseball games
in International League.
Sam Moll, news director, KLUB-AMFM Salt Lake City, joins KCPX-AMFM, that city, in similar capacity.
BROADCASTING, March 26, 1962

Soon

to take office

William K.
McDaniel, executive vp, NBC
Radio, takes office May 16 as
president of Radio & Television
Executives Society, New York,
Mr. McDaniel
succeeding Matthew J. Culligan, corporate executive, Interpublic Inc. Other
RTES officers: Sam Cook Digges,
administrative vp, CBS Films, first
vp; Robert H. Teter, formerly with
Peters, Griffin, Woodward, second
vp; Sol Paul, publisher, Television
Age, secretary, and Sol Cornberg,
president, Space Communications
Corp., treasurer.

AM-FM Philadelphia, resigns, effective
March 31. He will be succeeded by
WPEN air personality Red Benson.
Jay Marr, air personality, WLOBAM-FM Portland, Maine, to WGAN,
that city, in similar capacity.

Robert C. Diefenbach, press and pr
coordinator, WRC - TV Washington,
elected vp, McGregor Carbon Forms
Co., industrial printers, that city.
Myrtle Labbitt, women's editor,
CKLW-AM-FM Windsor, Ont.-Detroit,
for 27 years, resigns to devote time to
writing, lecturing and world travel.

PROGRAMMING
Steve

Krantz, for

past two years vp and
general manager,
Screen Gems (Canada) Ltd., returns to
firm's executive headquarters inNew York
to take charge of sales
of Screen Gem's international division under Lloyd Burns, vp in charge of international operations. Mr. Krantz, who
joined Screen Gems in 1956 as director
of program development, was named

Hal Youngblood, former news and
public affairs director, WKBW-TV Buffalo, joins WEBR, that city, in similar
capacity.
Joseph Dembo, executive producer,
WCBS-AM-FM New York, named director of news and public affairs.
Harry Holland, manager, KXLY-AMFM Spokane, joins KVI Seattle as announcer.
Bill Maun, formerly with WJBR
(FM) Wilmington, Del., joins announcing staff, WXUR-AM-FM Media, Pa.
Ted Schneider, traffic director, WHN
(formerly WMGM) New York, promoted to public affairs director. Mr.
Schneider has been with station for 20
years and was director of news and
public affairs at WMGM from 1957 to
1959. Lillian Detweiler, continuity director, appointed director of traffic and
broadcast standards. John Henninger,
chief engineer, WIBG-AM-FM Philadelphia, assumes additional duties as
chief engineer for WHN. Both stations
are owned by Storer Broadcasting Co.
Earl Robbin, air personality, WEAM
Arlington, Va., joins WWDC-AM-FM
Washington, in similar capacity.
George Gregg, air personality anH
music director, KSO Des Moines, joins
KIOA, that city.
Joe Niagara, air personality, KBIG
Santa Catalina, Calif., and Hy Lit, air
personality and production manager,
WDAS - AM - FM Philadelphia, join
WIBG-AM-FM Philadelphia as air personalities.
Frank Ford, air personality, WPENBROADCASTING, March 26, 1962
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general manager of Screen Gems (Canada) Ltd. early in 1960 and elected vp
later that year.
Harry M. Pimstein, former vp and
general counsel, RKO-Radio Pictures,
joins Pathe News Inc., New York, as
vp and general counsel. He was also
elected to Pathe board of directors.
Howard M. Lloyd, western manager,
Storer Programs Inc., joins ABC Films
Inc.,. New York, as western division
manager with headquarters in Beverly
Hills.
Thomas Armistead,
former tv producerdirector, J. Walter
Thompson Co., in
New York and Hollywood, and for past
several years freelance
director at Screen
Gems,

Cascade PicMr. Armistead
tures, Filmways and
Paramount, elected vp of Don Fedderson Productions, Hollywood. Mr. Armistead will serve as executive producerdirector for commercial productions.
Vernon C. Doering, manager, school
services department, Jim Handy Organization, Washington, joins Norwood Studios, that city, as director of Norwood
Films Div. Mr. Doering has served as
sales promotion consultant for General
Motors, Coca-Cola, American Standard
and Libby-Owens-Ford.

Ted Swift, Ziv-UA, joins Universal
Entertainment Corp., New York, as
head of northeastern territory with headquarters inBoston.
Robert Quinn, CBS News tv director,
assigned as director of Sunday Night
News Special (Sun., 11-11:10 p.m.,
EST).
Bert Herbert, assistant research and
sales promotion manager, CBS Films

Commerce

Kenneth A.
Norton, chief of
radio propagation, Boulder
Labs., National
Bureau of Standards, Washington, has been
awarded a gold
Mr. Norton
medal for outstanding contributions and leadership in the field of radio propagation research by the U. S. Department of Commerce.
Frederick Sera and William W.
Brown, NBS electronic engineers,
were awarded silver medals for
meritorious service by the Commerce Dept. Mr. Sera was honored for outstanding achievement
in the operation and improvement
of the continuous broadcast of
technical radio services from
WWV Beltsville, Md., and Mr.
Brown, for outstanding engineering accomplishments in the establishment of long-wave standard
frequency stations.

Inc., New York, joins syndication division of Buena Vista Distribution Co.,
that city, as research manager.
Howard B. Anderson
vp and sales manager,
ABC Films Inc., New
York, since 1959, appointed manager of
syndication department' 20th Ccntury"
Fox Television Inc..
■L^P^j^
Los Angeles, which
„ .j
Mr. Anderson
.
. 6, '
, .
plans to place at least
two off-network programs into syndicaFOR

STATION

AUTHORIZATIONS,

As compiled by Broadcasting, March
14 through March 21, and based on
filings, authorizations and other actions
of the FCC in that period.
This department includes data on
new stations, changes in existing stations, ownership changes, hearing cases,
rules & standards changes, routine
roundup of other commission activity.
Abbreviations DA — directional antenna, cp
— construction permit. ERP — effective radiated power, vhf — very high frequency, uhf
— ultra high frequency, ant. — antenna, aur. —
aural, vis. — visual, kw — kilowatts, w-watts.
mc — megacycles. D — day. N — night. LS —
local sunset, mod. — modification, trans. —
transmitter, unl. — unlimited hours, kc — kilocycles. SCA — subsidiary communications au'i-r,rizati°n. SSA — special service authorization. STA — sriecial temporary authorization.
SH
— specified hours. * — educational. Ann. —
Announced.
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THE

tion shortly. Earlier Mr. Anderson had
served ABC Films in Dallas and Chicago as central division sales manager.
From 1948-51, he was with KDYL-TV
(now KCPX-TV) Salt Lake City and
WFAA-TV Dallas in various programming capacities.
EQUIPMENT

& ENGINEERING

Francis X. Daly, vp, Frank C. Brown
& Co., New York management consultant firm, joins Allen B. Du Mont
Laboratories, division of Fairchild Camera & Instrument Corp., Clifton, N. J.,
as administrative assistant to Charles J.
O'Donnell, Du Mont's general manager.
John A. Felthouse, former chief engineer, WCLM (FM) Chicago, joins General Electronics Labs, Cambridge, Mass.,
as broadcast equipment sales representative for Indiana, Illinois and Wisconsin,
with headquarters in Chicago.
Edward Schoenfeld, New York district manager, audio-visual division, DuKane Corp., St. Charles, 111., communications equipment manufacturer, appointed special products manager, that
division, responsible for marketing
of DuKane microphotograph reading
equipment.
W. H. Johnson, manager, engineering
and technical information, Altec Lansing
Corp., subsidiary of Ling-Temco-Vought
Inc., Anaheim, Calif., appointed assistant marketing director.
DEATHS
Claude E. Schoch, 38, vp and general
manager, WMIX-AM-FM Mt. Vernon,
111., died Ma'ch 17 at Barnes Hosoital
in St. Louio. He had undergone surgery
two weeks, ago after suffering celebral
hemorrhage while at work March 9.
Mr. Schoch was president of C. Schoch
Advertising & Merchandising Co.

RECORD

APPLICATIONS
New tv stations
ACTION BY BROADCAST BUREAU
♦Pullman, Wash. — Washington State U.
Granted vhf ch. 10- (192-198 mc); ERP
3.41 kw vis., 1.70 kw aur. Ant. height above
average terrain 112 ft., above ground 132
ft. Estimated construction cost $106,875;
first year operating cost $49,200; P. O.
address Pullman. Studio and trans, location
coordinates 46° 43'
Geographic
Pullman.
51" N. Lat.,
117° 10' 00" W. Long. Trans.
RCA TT-2-AH; ant. RCA TF-2-BH. Legal
counsel Cohn and Marks, Washington, D.C.
Consulting engineer George M. Frese, East
Wenatchee, Wash. Action March 20.
New am stations
ACTIONS BY FCC
Lompoc, Calif.— Granted 1330 kc, 1 kw D.
P. O. address 405 Central Tower Bldg..
San Francisco. Estimated construction cost
$22,822; first year operating cost $49,850;
revenue S60.000. Principals: Clifford A.
Trotter (51%). Donald P. Ham (20%).
Arthur L. Blum and Carl A. Nielsen (each

10%) and Earl W. Calvert (9%). Mr.
Trotter is account execuMve for KCBS San
Francisco and is partner in Trotter and
Godfrey, applicant for am station in Hollister. Calif.; Mr. Ham is engineer for
KCBS: Mr. Bulm is in public relations and
advertising
business;
Nielsen
salesman for KCBS;
Mr. Mr.
Calvert
ownsis ranch.
Action March 15.
Tawas Citv, Mich. — Superior Bcstg. Corp.
Granted lt480 kc, 1 kw D; pre-sunrise operation
facilities14419.
prohibited
pending box
decisionwith
in Docket
P. 0. address
215. Bay City. Mich. (On Jan. 10 Superior
was ate
granted
to oper1280 kc temporary
facilities ofauthority
WIOS, formerly
held by Roger Underhill, whose license was
revoked.) nessmen.
SuDerior
is controlled
by 24 busiAction March
15.
ACTIONS BY BROADCAST BUREAU
Pearsall, Tex. — McKinley-Pilant Bcstg.
Co. Granted 1280 kc, 500 w D. P .O. address
c/o Arthur
E. McKinley.
Pearsall.
mated construction
cost $14,420;
first Estiyear
operating cost $34,800; revenue $39,500.
Principals: Arthur E. McKinley and James
O. Pilant (each one-half). Mr. McKinlev
owns furniture companv; Mr. Pilant is
telephone repeaterman. Engineering condition and ore-sunrise operation with daytime facilities precluded pending decision
in doc. 14419. Action March 20.
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Vivian, La. — North Caddo Bcstg. Co. 1600
kc, 500 w D. P. O. address Highway 1
North, Vivian. Estimated construction cost
$25,535; first year operating cost $27,998;
revenue $35,000. Principals: David A. Wommack (63%) and Herman H. Wommack Jr.
(37%). David Wommack is manager and
37% owner of KALT Atlanta, Tex.; Herman Wommack is 63% owner of KALT and
has controlling interest i\ clothing store.
Ann. March 21.
Reno, Nev. — Circle L Inc. 780 kc, 50 kw
unl„ DA-N P. O. address 200 Court St.,
Reno. Estimated construction cost $242,621;
first year operating cost $200,000; revenue
$215,000. Principals: E. L. Cord (90%) and
Charles E. Cord (10%). E. L. Cord owns
KFAC-AM-FM Los Angeles. Applicant is
permittee
of KCRL-TV Reno. Ann. March
19.
Alamo Heights, Tex. — National Enterprises Inc. 1110 kc, 1 kw D. P. O. address
box 6628, Alamo Heights 9. Estimated construction cost $30,500; first year operating
cost $40,000: revenue $60,000. Principals:
Samuel N. Morris (84.5%), Ray L. Morris
(10%) and others. Dr. Samuel Morris is
Baptist minister; Ray Morris is retired
high school teacher and coach. Ann. March
21.
Existing am stations
ACTIONS BY FCC
■ Following stations were granted renewal of license: WRIT Milwaukee, Wis.;
WAAF Chicago, 111. Action March 21.
WSLM Salem, Ind. — Designated for hearing application to increase power on 1220
kc, D, from 1 kw to 5 kw; made WERT
Van Wert, Ohio; WFKN Franklin, Ky.;
and WINN Louisville, Ky., parties to proceeding. Action March 21.
WOIA Saline, Mich.— Waived sec. 3.28(d)
(3) of rules and granted application to
change DA pattern. Chmn. Minow and
Comr. Cross dissented. Action March 15.
WIDU Bcstg. Inc. Asheboro, N. C. and
Al-Or Bcstg. Co. Mebane, N. C. — Designated
for consolidated hearing applications for
new daytime am stations to operate on
1530 kc, 1 kw (250 w-CH). Action March 21.
WGSM Huntington, Long Island, N. Y. —
Designated for hearing aoplication to in-

crease power on 740 kc, D, from 1 kw to
5 kd, DA (1 kw-CR, non-DA). Comr.
Craven dissented. Action March 21.
WABA Hector Reichard, Aquadilla, P. R.
— Granted renewal of license. Chmn. Minow
abstained from voting. Action March 21.
WNIK Arecibo, P. R. — Granted increacrd
daytime power on 1230 kc from 250 w to
1 kw, continued nighttime operation with
250
Marchw;21. engineering conditions. Action
APPLICATION
KITE Terrell Hills, Tex.— Cp to increase
nighttime21. power from 1 kw to 5 kw. Ann.
March
New fm stations
ACTIONS BY FCC
Cocoa Beach, Fla. — Stereo Bcstg. Corp.
Granted 101.1 mc, 2.775 kw. Ant. height
above average terrain 240 ft. P. O. address
c/o Sea Missile Motel, 4292 North Atlantic
Ave., Cocoa Beach. Estimated construction
cost $20,451; first year operating cost $45,500; revenue $50,000. Principals: Nicholas P.
Farinella, Francis R. Rantz, Harvey R.
Meyers, Richard C. Lang (each 20.8%) and
Leonard O. Mendelsohn (16.8%). Messrs.
Farinella and Meyers are partners in stereo
system sales company; Messrs. Rantz and
Mendelsohn are partners in hi-fi retail
sales company; Messrs. Farinella, Meyers,
Rantz and Mendelsohn have interest in
audio electronics firm; Mr. Lang is bank
president. Action March 21.
South Bend, Ind. — South Bend Tribune.
Granted 101.5 mc, 4.2 kw. Ant. height above
average terrain 959 ft. P. O. address c/o
Franklin D. Schurz, 300 W. Jefferson Blvd.,
South Bend. Estimated construction cost
$24,330; first year operating cost $8,568;
revenue none above am-tv operation. Permitte owns WSBT-AM-TV South Bend. Engineering conditions. Action March 21.
East Lansing, Mich. — WGSB Bcstg. Co.
Granted 94.9 mc, 20 kw. Ant. height above
average terrain 247.6 ft. P. O. address 1906
Michigan National Tower, Lansing 8. Estimated construction cost $76,142; first year
operating cost $60,000; revenue $50,000.
Principals: Albin J. Wendrow, Norris E.
Grover, Homer
D. Shepard, Donald E.
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ACTIONS BY BROADCAST BUREAU
Amarillo,
Tex. —
Panhandle Bcstrs.
Granted 103.5 mc, 3.034 kw. Ant. height
above average terrain 250 ft. P. O. address
528 Amarillo Bldg., Amarillo. Estimated
construction cost $12,490; first year operating cost;
$21,600;
revenue
Principals: B. W.
Spiller
and U.$24,000.
S. Sterquell

1501

INN

you

convention

NAB

TORNBERG
• West

Kenosha Wise. — Kenosha Bcstg. Inc.
Granted 95.1 mc, 6.19 kw. Ant. height above
average terrain 256 ft. P. O. address c/o
Samuel Miller, Washington Bldg., Washington 5, D. C. Estimated construction cost
$16,300; first year operating cost $4,000;
revenue not above operating cost. William
L.
Lipman,
owns WLIP
Kenosha.
Ann. sole
Marchowner,
15.

Shop

be delighted

in during

EDWIN
New

Talk

Benson, Charles D. Benson, Jonn u. Benson
(all 11.11%), Henry J. Novakoski and Louis
L. Wendrow (both 8.33%). Albin Wendrow
is announcer and statistician for WKAR
East Lansing and WILS Lansing and partner
with Louis Wendrow in dry cleaning and
coin laundry business; Mr. Grover is retired radio engineer for WKAR; Mr.
Shepard owns shoe store; Donald Benson
is D.D.S.; Charles Benson is D.V.M.; John
Benson is D.O.; Mr. Novakoski is real
estate and insurance broker. Mr. Grover
and Drs. Donald and Charles Benson have
pending application for am cp and license
in St. Ignace, Mich. Action March 15.
Kansas City, Mo. — Metromedia Inc.
Granted 99.7 mc, 4.25 kw. Ant. height
Above terrain 950 ft. P. O. address 205 East
67th St., New York 21. Estimated construction cost $31,352; first year operating cost
$26,400; revenue $24,000. Metromedia is licensee of WNEW-AM-FM-TV New York;
WTTG(TV)
Washington,
D. C;Philadelphia;
WHK-AMFM Cleveland;
WIP-AM-FM
WTVH(TV) Peoria, 111.; WRUL Scituate.
Mass.; KMBC- AM-TV Kansas City; owner
of WTVP(TV) Decatur, 111.; and 98.3% of
KOVR(TV) Stockton, Calif. Granted without
prejudice to whatever action, if any, commission may deem warranted as result of
any final determination reached by commission in connection with in re applications of WORZ Inc., and Mid-Florida Tv
Corp. for cps for new tv stations (ch. 9),
docs. 11081
andMarch
11083.15. Chmn. Minow dissented. Action

&
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(both 50%). Mr. Spiller has been general
manager of KFDA-TV Amarillo and is
manager of electronics supply company.
Mr. Sterquell is CPA. Action March 15.
Winchester, Va. — Shenval Bcstg. Corp.
Granted 102.5 mc, 20 kw. Ant. height above
average terrain 320 ft. P. O. address 2526
17th St.. Washington. D. C. Estimated construction cost $23,000; first year operating
cost $80,000; revenue $90,000 (operating cost
and revenue for am-fm operation). Edwin
R. Fischer, sole owner, owns WHPL Winchester. Conditions. Action March 15.
APPLICATIONS
Willimantic, Conn.— The Willie Bcstg. Co.
94.9 mc, 3.36 kw. Ant. height above average
terrain 350 ft. P. O. address box 496,
Willimantic. Estimated construction cost
$18,847; first year operating cost $10,000;
revenue $11,000. Principals include: Herbert
C. Rice (65%) and Ethel A. Rice (20%).
Applicant owns 30% of WINY Putnam,
Conn.; Mr. Rice owns 70% of WINY. Ann.
March 15.
Grifton, N. C. — North Carolina Tv Inc.
98.5 mc, 1.78 kw. Ant. height above average
terrain 1313 ft. P. O. address box 468,
Washington, D. C. Estimated construction
cost $19,993; first year operating cost $15,000; revenue $15,000. Principals: William S.
Page (24.3%), W. R. Roberson (20.6%) and
J. Philmore Roberson (20%). Messrs. W. R.
Roberson and J. P. Roberson own interest
in WRRF Washington, N. C; Mr. Page
owns 80% of WGOL Goldsboro, N. C. Action March 15.
Hickory, N. C— Foothills Bcstg. Inc. 95.7
mc, 11.3 kw. Ant. height above average
terrain 352 ft. P. O. address 329 First
Avenue, NW, Hickory. Estimated construction cost $24,344: first year operating cost
$7,000; revenue $5,200. Principals: Edmond
H. Smith Jr. (57.61%), Joseph A. Moretz Jr.
(20.99%), and others. Mr. Smith is radio
broadcaster; Mr. Moretz is furniture manufacturer. Applicant owns WIRC Hickory.
Ann. March 15.
Chambersburg, Pa. — Reese Bcstg. Corp.
96.5 mc. 20 kw. Ant. height above average
terrain 65.25 ft. P. O. address 944 Lincoln
Way West, Chambersburg. Estimated construction cost $22,509; first year operating
cost $3,000; revenue $4,500. Principals:
Norman
E. Messner,
Samuel
R. Youse,

SUMMARY

AM
FM
TV

John H. Norris and Lester J. Grenewalt
(each one-fourth). Mr. Messner is president
of corporation. Messrs. Youse, Norris and
Grenewalt have interest in WGSA Ephrata,
Pa., and WABW Annapolis, Md. Applicant
is licensee of WCBG Chambersburg. Ann.
March 19.
Abilene, Tex. — Westgate Bcstg. Co. 100.7
mc, 3.6 kw. Ant. height above average
terrain 205.5 ft. P. O. address box 5166,
Abilene. Estimated construction cost $14,065; first year operating cost $24,000;
revenue $25,000. Jack Hughes, sole owner,
owns KCAD Abilene. Ann. March 21.
Existing fm stations
ACTIONS BY FCC
WVCG-FM Coral Gables, Fla.— Granted
increase of power (on 105.1 mc) from 18.6
kw to 160 kw. WVCG-FM is primary net
station in Florida Defense Network (fm)
which broadcasts hurricane warnings and
other weather emergency information.
Comrs. Craven and Ford dissented.
Ownership changes
ACTIONS BY FCC
WBLO, Evergreen Bcstg. Co., Evergreen,
Ala. — Granted (1) renewal of license and
(2) assignment of license from Clayton W.
Mapoles to Haskew Radio Inc. (George B.
and Ann P. Haskew and Carl E. Jones);
consideration $25,000. Assignees own WTCB
Flomaton, Ala. Action March 21.
KOGO-AM-FM-TV, ch. 10, KOGO Bsctg.
Corp., San Diego, Calif. — Granted assignment of licenses and cp to Time Life
Broadcast Inc.; consideration $6,125,000 and
agreement not to compete in tv or radio
broadcasting for five years within 75 miles
of KOGO trans. These are fifth am-fm-tv
(also maximum number of vhf's) stations
for Time-Life. Others are KLZ AM-FM-TV
Denver; WTCN AM-FM-TV Minneapolis;
WFBM- AM-FM-TV Indianapolis; and
WOOD-AM-FM-TV Grand Rapids. Action
March 21.
KMSL, Jack L. and Alyce M. Powell,
Ukiah, Calif. — Granted assignment of license to Edward B. Mulrooney; consideration $60,000. Action March 21.
WMBM,
Consolidated Communications

OF COMMERCIAL

BROADCASTING

Compiled by BROADCASTING, March 21
ON AIR
CPS
TOTAL APPLICATIONS
Lie.
Cps.
Not on air
For new stations
3,646
65
146
633
929
55
187
139
4841
74
85
107
OPERATING

TELEVISION

STATIONS

Compiled by BROADCASTING, March 21
Commercial
Non-Commercial

VHF
468
42

COMMERCIAL

STATION

UHF
90
14

TOTAL
TV
558
56

BOXSCORE

Compiled by FCC, Feb. 28
AM

FM

Licensed (all on air)
3,636
908
Cps on air (new stations)
68
67
Cps not on air (new stations)
146
186
Total authorized stations
3,850
1,161
Applications for new stations (not in hearing)
450
119
Applications for new stations (in hearing)
182
19
Total applications for new stations
632
138
Applications for major changes (not in hearing) 486
88
Applications for major changes (in hearing)
61
4
Total applications for major changes
547
92
Licenses deleted
10
Cps deleted
1
2

TV
4841
73
84
6522
40
65
105
38
11
49
2
2

There are in addition, 10 tv stations which are no longer on the air, but retain their
licenses, includes one STA.
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Corp., Miami, Fla.— Granted assignment of
license to Latin Bcstg. Corp. (Max C.
Tavel); consideration approximately $57,500, conditioned upon assignor not acquiring any interest in WMET Miami Beach,
prior
to assignor's
complete
disposition
of
any interest
in WMBM.
Action
March 21.
WMET - AM - FM, Community Service
Bcstrs. Inc., Miami Beach, Fla. — Granted
transfer of control from James R. Williams,
et al., to Consolidated Communications
Corp. (WMBM Miami, and WRBB Tarpon
Springs); consideration $5,000 cash and
guarantee payment of $248,000 licensee
liabilities, conditioned upon transferee disposing of all interest in WMBM prior
to or simultaneous with consummation of
this transaction. Action March 21.
KOOD, Ala Moana Bcstg. Inc. Honolulu,
Hawaii — Granted transfer of control of
Hawaiian Pacific Inc., parent company,
from Alister Macdonald, Maurice J. Sullivan, et al., to Hawaiian Paradise Park
Corp. (Ellen Jensen Watmull family); consideration $150,000. Action March 21.
KGMB-AM-TV, ch. 9, KHBC ch. 9,
KMAU-TV, ch. 3, Hawaiian Bcstg. System
Ltd. Honolulu,
Hilo, Wailuku,
Hawaii —
Granted transfer of control from Riley H.
Allen, Edmond H. Leavey and Paul L.
Mcllree, trustees of estate of Wallace Rider
Farrington,
to Hawaiian $5,720,820
Publishing
ing Corp.; consideration
for Hold51.4%
interest, subject to certain adjustments.
(Includes tv translator stations and remote
pickup 21.and auxiliary stations). Action
March
WBIW, Bedford Bcstg. Co., Bedford, Ind.
— Granted assignment of licenses from
Joseph H. and Agnes I. McGillvra to Central Bcstg. Corp. (WKBV- AM-FM, Richmond, and 100% owner WBAT Marion);
consideration $140,000 and $10,000 for agreement not to compete within 50 miles of
21.
WBIW trans, for ten years. Action March
KEEL, Foster and Assoc. Inc., Shreveport,
La. — Granted (1) renewal of license and
(2) assignment of cp and licenses to KEEL
Inc., with engineering condition; consideration $800,000. Assignee is wholly owned
subsidiary of LIN Bcstg. Corp. (WMAK
Nashville, Tenn., and WAKY Louisville,
Ky.) Action March 21.
WDSK, Lawrence A. Feduccia, Cleveland,
Miss. — Granted (1) renewal of license and
(2) assignment of licenses to Lowry Tims
Inc. (Lowry Tims family); consideration
$20,000. Action March 21.
WLNH, Northern Bcstg. Corp., Laconia,
N. H. — Granted assignment of licenses to
WLHN Inc.; consideration $132,000. Marion
P. Lewis, president and majority stockholder of assignee, is principal stockholder of WINC and WRFL-FM Winchester, WSIG Mount Jackson, all Virginia; WELD Fisher. W. Va.; WAYZ
Waynesboro, WHYL Carlisle, both Pennsylvania; and a minority stockholder of
WFVA- AM-FM Fredericksburg, Va.; two
other stockholders have minority interest
in WINC, WHYL, WAYZ, and WFVA and
one of these also has interest in WSIG.
Action March 15.
WILY, H. & R Electrics Inc., Greenville, N. C. — Granted transfer of control
from Wilbur and Jessie Reinsenweaver to
John S. Townsend; consideration $6,064.
Comr. Bartley dissented. Action March 15.
WD OK- AM-FM, The Civic Bcstrs. Inc.
Cleveland, Ohio — Granted transfer of control from Frederick C. Wolf, et al, to
Transcontinent Tv Corp.; consideration
$1,400,000 and agreement to pay Frederick
C. Wolf, president of licensee, $1,666 per
month for 12 months as consultant. Transcontinent is licensee of WGR- AM-FM-TV
Bufflao, N. Y.; KFMB- AM-FM-TV San
Diego, Calif.: WD AF- AM-FM-TV Kansas
Citv, Mo.; and KERO-TV Bakersfield,
Calif.; also has interest in WNEP-TV
Scranton. Action March 21.
WIOI, WIOI Inc., New Boston, OhioGranted assignment of license to New
Boston Bcstg. Corp. (Charles R. Maillet
and David H. Dillard); consideration $60,000. Action March 15.
WMIN St. Paul, Minn., WLOD Pompano
Beach, Fla., WWOM New Orleans, La.,
WEW
Louis,
Mo., ofKOME
Tulsa,
Okla.—
GrantedSt. (1)
renewal
licenses
of WWOM,
WEW and WMIN and (2) acquisition of
negative control of Franklin Bcstg. Co.
(licensee of WMIN and owner of other
four stations) by Philip Meltzer, Alvin
Koenig and Minnesota Small Business InvestmentAction
Co.; merger
stock transaction.
March involves
21.
KWLD, KWLD Bcstg. Co., Liberty, Tex.
BROADCASTING, March 26, 1962

— Granted assignment of licenses from
Felix and James Joynt to company of same
name (Lonzo A. Wofford family); consideration $55,000. Action March 15.
APPLICATIONS
KCKY Coolidge, KGLF Clifton, KGLU
Safford, KVNC Winslow, KZOW, Globe, and
KWJB-FM Globe, all Arizona — Seeks involuntary assignment of licenses from Gila
Bcstg. Co. to Lawrence Ollason, as receiver. Ann. March 19.
KFIF Tucson, Ariz. — Seeks assignment of
license from Southwest Bcstg. Co. to Earl
R. Perrin (88.6%) and Earl V. Perrin (6.1%),
d b as Earl Perrin Co.; consideration $317,600. Applicants are in advertising business.
Ann. March 19.
KSFE Needles, Calif. — Seeks assignment
of license from James Parr, sole owner, to
James Parr (two-thirds) and Darwin Parr
(one-third); consideration $1.00 plus services rendered and to be rendered and assumption of one-third of debt. Ann. March
15.
KTOB Petaluma, Calif. — Seeks assignment
of license and cp from Lloyd Burlingham
to William T. Stubblefield, sole owner, d/b
as Top of the Bay Inc.; consideration
$115,612. Mr. Stubblefield is radio and tv
management consultant and 100% stockholder in WAGE Inc. Ann. March 15.
KDAY Santa Monica, Calif. — Seeks assignment of license from Radio California
Inc. to Continental Bcstg. of Calif. Inc.,
which is wholly owned by Rollins Bcstg
Inc. Principals: O. Wayne Rollins (twothirds) and John W. Rollins (one-third).
Company owns, directly or indirectly, following: WAMS Wilmington, Del.; WNJR
Newark, N. J.; WRAP Norfolk, Va.; WBEE
Harvey, 111.; WGEE Indianapolis, Ind.;
WCHS-AM-TV Charleston, W. Va.; WPTZTV Pittsburgh, N. Y.; WEAR-TV Pensacola, Fla. Company is applicant for ch. 12
Wilmington, Del. and fm stations in Wilmington and Indianapolis. Ann. March 15.
WGML Hinesville, Ga. — Seeks transfer of
two-thirds stock in Liberty Bcstg. Inc.
from James H. Watson (present sole owner)
to Charles C. Gillican and Hugh K. Tollison
(each one-third). Messrs. Gillican and
Tollison
$18,000 loan
promissory noteown
and Mr.
willWatson's
secure $35,000
for
corporation. Mr. Gillican is bank director;
Mr. Tollison is part owner of WGIG
Brunswick and WBBT Lyons, both Georgia,
and is bank director. Ann. March 15.
KHAI Honolulu. Hawaii — Seeks assignment of cp from Robert Sherman to Robert
Sherman, d b as Royal Bcstg. Inc.; no consideration involved. Ann. March 15.
KWNT Davenport, Iowa — Seeks assignment of license from Doralcar Assoc. Inc.
to Robert W. Schmidt and Oneita G.
Schmidt; consideration $95,000. Mr. Schmidt
is radio engineer with WLS Chicago: Mrs.
Schmidt is housewife. Ann. March 21.
WIDE Biddeford, Me.— Seeks transfer of
1.61% stock in Biddeford-Saco Bcstg. Inc.
from Sara J. Ball to M. Chester Ball
(present owner of 48.39%); no financial
consideration involved. Ann. March 15.
WREB Holyoke, Mass. — Seeks assignment
of license from Donald T. Hancock to Donald T. Hancock (99.8%) and others, d/b as
Don Hancock Bcstg. Die; no consideration involved. Ann. March 19.
KCUE Red Wing, Minn. — Seeks assignment of license from Hiawatha Valley
Bcstg. Inc. to D. Eldon Lum and George
L. Brooks (each 50%), d/b as Hiawatha
Valley Public Service Bcstrs. Inc.; consideration $87,500. Mr. Lum is 50% owner
of two newspapers and partner in realty
company; Mr. Brooks has been general
manager of KOTE Fergus Falls and KMRS
Morris and news director for KSUM Fairmont, all Minnesota. Ann. March 15.
WFORment ofHattiesburg,
— Seeks Inc.
assign-to
license fromMiss.
Sheridan
Jerry A. Fortenberry (95.6%) and Sebe
Dale Jr. (4.4%), d/b as Newforte Inc.; consideration $120,000. Dr. Fortenberry is
physician and director of WFFF Columbia,
Miss. Mr. Dale is attorney. Ann. March 19.
WHLO Akron, Ohio and WARM Scranton.
Pa. — Seeks involuntary transfer of 88.1%
of outstanding stock in Susquehanna Bcstg.
Co. (90% owner of Radio Akron Inc., licensee of WHLO; and WARM Bcstg. Co.,
licensee of WARM) from Helen P. Appell,
Louis J. Appell Jr. and George N. Appell,
executors of estate of Louis J. Appell,
deceased, to Helen P. Appell, Louis J.
Appell Jr., George N. Appell and Helen
A. Norton, trustees of Louis J. Appell
Residual Trust. Ann. March 19.
KWBA Baytown, Tex. — Seeks transfer of
one-third of all stock in Bayshore Bcstg.
Co. from Cloyed O. Kendrick to David R.
Worley and Hugh
DeWitt Landis (each
BROADCASTING, March 26, 1962
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present owner of one-third); consideration
$35,000. Ann. March 21.
KRIC-AM-FM Beaumont, Tex.— Seeks assignment of license and cp from The Enterprise Co. to Texas Coast Bcstrs. of Beaumont Inc.; consideration $150,000. Principals: Max H. Jacobs, Douglas B. Hicks
(each 23V2%), Bailey Swenson, Leon Green
(each 21%%), and David H. Morris (10%).
d/b as Texas Coast Bcstrs. Inc., which owns
75% of assignee, David H. Morris (12.5%)
and others; Texas Coast Bcstrs. Inc. is
licensee of KNUZ and KQUE(FM) Houston,
Tex.
March and
15. permittee of KNUZ-TV. Ann.
KSLT Tyler, Tex. — Seeks transfer of all
stock in Oil City Bcstg. Co. from L. S.
Torrans, Margaret H. Torrans, Bryan L.
Scott and Lois Scott to W. A. Pounds and
Betty Reynolds (each 50%); consideration
$19,250. Mr. Pounds is partner in savings
& loan business; Betty Reynolds is in advertising business. Ann. March 15.
KSVN Ogden, Utah — Seeks transfer of
over 50% of stock in North America Bcstg.
Co. from George I. Norman Jr. to LaVor
R. Wood, C. Arnold Ferrin Jr. (each 11.3%)
and others, all stockholders; consideration
$75,215. Mr. Wood is in automobile business;
Mr. Ferrin is sales manager of distilling
company and owns oil company. Ann.
March 15.
WKDE AltaVista, Va. — Seeks assignment
of cp from Theodore J. Gray and Theodore
J. Gray Jr. (each 50%) to Theodore J.
Gray Jr. (69%) and others, d/b as AltaVista
Bcstrs. Corp.; consideration $6000 and transfer of land and record collection from
T. J. Gray Jr. to corporation. Ann. March
15.
WBOF Virginia Beach, Va. — Seeks transfer of control of Metro-WBOF Inc. from
Temple W. Seay to Temple W. Seay and
Elizabeth S. Seay, joint owners; no consideration involved. Ann. March 15.
WCWT(TV) Wausau, Wise— Seeks assignment of cp from Central Wisconsin Tv Die.
to Joseph L. Floyd, N. L. Bentson and
Edmond R. Ruben (each one-third), d/b as
Midcontinent Bcstg. Co.; consideration
amount of costs to Central Wisconsin Tv of
procuring cp and prosecuting application.
Applicant owns KDLO-TV Florence, and is
licensee of KELO-AM-TV Sioux Falls,
KPLO-TV Reliance, all South Dakota and
WKOW-AM-TV Madison, Wise. Principals
also have interests in WLOL-AM-FM
Minneapolis and KSO Des Moines, Iowa.
Ann. March 15.
Hearing cases
FINAL DECISIONS
■ Commission gives notice that January
22 initial decision which looked toward
application of Kenosha Bcstg. Inc.,
granting
for
new fm station to operate on 95.1 mc,
ERP 4 kw, ant. height 256 ft., in Kenosha,
Wis.; engineering conditions became effective March 13 pursuant to Sec. 1.153 of
rules. Action March 15.
■ Commission gives notice that January
22 initial decision which looked toward
granting application of Virginia-Kentucky
Bcstg. Inc., to change facilities of station
WNRG Grundy, Va., from 1250 kc, 1 kw, D,
to 940 kc, 5 kw, D became effective March
13 pursuant to Sec. 1.153 of rules. Action
March 15.
INITIAL DECISIONS
■ Hearing Examiner H. Gifford Irion issued initial decision looking toward granting application of Interstate Bcstg. Inc.,
for modification of daytime operation of
WQXR New York, (1560 kc, 50 kw, DA-1,
unl.), by using new DA-D pattern until
local sunset at Bakersfield, Calif., and denying application of Walter L. Follmer for
new am station to operate on 1560 kc, 1 kw,
DA-1,
unl., in Hamilton, Ohio. Action March
21.
■ Hearing Examiner Forest L. McClenning
issued initial decision looking toward granting application of Raritan Valley Bcstg.
Inc., to increase daytime power of WCTC
New Brunswick, N. J., from 250 w to 1 kw,
continued operation on 1450 kc, 250 w-N;
conditions. Action March 21.
■ Hearing Examiner Annie Neal Huntting
issued supplemental initial decision looking
toward affirming May 11, 1960 decision
which granted application of The Young
People's
Air on
Inc.,104.5
formcnewin
class B fmChurch
station ofto the
operate
Philadelphia, Pa., and denied competing
application of WJMJ Bcstg. Corp. This is
Court of Appeals remand case. Action
March 19.
■ Hearing Examiner Jay A. Kyle issued
initial decision looking toward granting
application of Darrell Willis, W. R. Bentley,
Phil Crenshaw, Galen O. Gilbert and Lew
150
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D Elia, d/b as Crosby County Bcstg. Co.,
for new am station to operate on 1530 kc,
1 kw, D, in Ralls, Tex., subject to condition
that Phil Crenshaw, Galen O. Gilbert, Ruth
Crenshaw, Elnora Gilbert, and J. R. Kincaid
will, with prior commission consent, dispose of their entire interest in and, together with Darrell Willis, will sever all
connection with KUKO Post, Tex., prior
to date on which Ralls station is authorized
to commence operation. Action March 15.
OTHER ACTIONS
■ By memorandum opinion & order, commission terminated, without decision, proceeding of modification of license of Transcontinent Television Corp. (formerly Marietta Bcstg., Inc.) to specify operation of
KERO-TV Bakersfield, Calif., on ch. 23 instead of ch. 10 before expiration of its license term on Dec. 1, 1962. Based on record,
commission feels sounder procedure appears
to be to terminate case without decision,
and to thereby allow KERO-TV to operate
on ch. 10 until Dec. 1, 1962 (effective date
of report & order in doc. 13608 deleting
ch. 10 from Bakersfield and substituting
ch. 23). Chmn. Minow concurred and issued
statement in which Comr. Craven joined.
Action March 21.
■ By memorandum
opinion
& order,
mission granted petition
by WAGE
Inc.,comand
enlarged issues in Syracuse, N. Y., tv ch. 9
proceeding in docs. 14367 et al., to include
determination of location of A and B contours of applicants, comparison of areas
and populations within such contours which
might be expected to receive actual service
and, in event it is established that any applicant would serve areas and populations
not served by its competitors, determination
of number of services presently available
to such areas and populations; grant is
without prejudice to other applicants
amending
tion Marchto21.achieve similar coverage. Ac■ By memorandum opinion & order, commission granted motion of Donald R. Nelson and Quincy Valley Bcstrs. to extent of
(1) accepting for filing forms 316 relating
to assignors Richard C. Singleton and L. D.
Adcox, together with amended ownership
report for KPOR Quincy, Wash., and (2)
terminated proceeding on its renewal application which had been designated for
hearing on issues including unauthorized
transfer of ownership or control, and returned renewal application to processing
line. Action March 21.
■ By order, commission denied petition
by WEHT Inc. (WEHT-TV ch. 50), Evansville, Ind., for leave to participate in March
29 oral argument in proceeding concerning
order to Douglas H. McDonald, trustee, to
show cause why authorization for WTVW
Evansville, should not be modified to specify
operation on ch. 31 in lieu of ch. 7; but
afforded WEHT opportunity to file amicus
brief by March 27. Comr. Cross not participating. Action March 21.
■ By memorandum
opinion
& order, Bcstg.
commission dismissed petition
by Putnam
Corp., for reconsideration of December 27,
1961 action which granted without hearing
application
of Taconic
Bcstrs.
for new
time am station
to operate
on 1510
kc, 1 daykw,
DA, in Brewster, N. Y. (Putnam is applicant for new station on 1590 kc in Brewster.)
Action March 21.
■ By memorandum opinion & order, commission (1) designated for consolidated
hearing applications of Grossco Inc. and
The Valley Bcstg. Co. for new class B fm
stations to operate on 102.1 mc in West
Hartford and Ansonia, Conn., respectively —
Grossco with ERP 20 kw, ant. height 5 ft.,
and Valley with ERP 5.36 kw, ant. height
146 ft., and (2) denied Grossco's petition to
dismiss Valley's application for failure to
publish a notice of its application within
time prescribed by sec. 311 of Communications Act and sec. 1.359 of rules. Commissioncompliance
deems Valley's
substantial
with publication
rules. Action inMarch
21.
■ Bytionsletter,
commission
dismissed
10
petifor waiver of previous provisions of
sec. 1.351 of rules without prejudice to their
being refiled for waiver of that section, as
revised Jan. 31 in clear channel proceeding,
to establish criteria for filing and processing
applications to operate on channels within
30 kc of class 1-A channels. Accordingly,
following related applications are retained
in pending file: South Bay Bcstg. Co., Redwood City Radio Inc., Hometown Bcstrs.
and Western States Bcstg. Co., (each for
850 kc), Redwood City, Calif.; John Patrick
Gallagher and West Side Radio (710 kc),
Tracy. Calif.; Olympic Bcstrs. Inc. (710 kc),
Carmichael, Calif.; Eaglecon (800 kc), Rockville, Conn.; Service Bcstg. Co. (1110 kc),
Roseville, Calif.; and WLIB Bcstg. Inc., to
increase power of WLIB New York, N. Y.,
on 1190 kc, L-WOWO Fort Wayne, Ind.,

from 1 kw to 10 kw, with DA-1. Comr. Ford
not participating. Action March 21.
■ By memorandum
& order,
commission denied petitionopinion
by Richard
E. Jones
(former employe and 10% stockholder) for
reconsideration of Jan. 17 action which
granted assignment of licenses of Spokane,
Wash., stations KXLY-AM-FM from Northern Pacific Radio Corp. to Spokane Radio
Inc., and KXLY-TV from KELP Tv Corp.
to Spokane Tv Inc. None of matters complained of raise questions concerning station operation or character qualifications of
assignors,
and commission has consistently
21. resolution
left
of enforcement of contractual rights and transactions involving exercise of business judgments to appropriate forum having jurisdiction. Action March
■ By three
dismissed,
for separate
failure toorders,
complycommission
with sec.
1.362 (i) of rules, individual requests by
each applicant for interim tv authorization
to operate on ch. 13 in Rochester, N. Y., on
ch. 9 in Syracuse, N. Y., and on ch. 13 in
Grand Rapids, Mich. Sec. 1.362 (i), which
became effective Dec. 18, 1961 after filing
of all of these individual requests, governs
provision for making a conditional grant
of interim operating authority during pendency of comparative tv proceedings to
group of competing applicants. Action
March 21.
■ By decision,
applications of Green commission
Bay Bcstg. granted
Co. (WDUZ),
Green Bay, Wis.; Racine Bcstg. Corp.
(WRJN), Racine, Wis.; Booth Bcstg. Co.
(WJLB1, Detroit. Mich.; Southern Michigan
Bcstg. Corp. (WELL), Battle Creek, Mich.;
Knorr Bcstg. Corp. (WSAM), Saginaw,
Mich., and WSJM Inc. (WSJM), St. Joseph,
Mich., to increase daytime power from 250
w to 1 kw, continued operation on 1400 kc,
250 w-N, each with interference condition;
North Suburban Radio, Inc., for new station
on 1430 kc, 1 kw, DA, D, in Highland Park,
111., and Elgin Bcstg. Co. to increase daytime power of WRMN Elgin, 111., from 500
w to 1 kw, continued operation on 1410 kc,
D, each with condition that pre-sunrise
operation with daytime facilities is precluded pending decision in doc. 14419; also
granted petition by Mid-America Bcstg.
System Inc., to dismiss its application for
new station on 1430 kc, 1 kw, DA, D, in
Highland Park, 111.; and dismissed motion
by Elgin Bcstg. Co. to strike North Suburban's reply
to exceptions.
Chmn. Minow
and Comr.
Bartley
not participating.
Sept.
26, 1961 initial decision looked toward denying WRMN application and granting other
applications and petition. Action March 15.
■ By supplemental decision, commission
set aside its May 23, 1961 decision which
granted application of Kingsport Bcstg. Inc.,
to change facilities of station WKPT Kingsport, Tenn., from 1400 kc, 250 w, unl., to
1550 kc,tually
10 exclusive
kw, D,application
and which ofdenied
John muK.
Rogers for new station to operate on 1550
kc, 1 kw, D. in Bristol, Tenn., and (1) on
request by Kingsport Bcstg. Inc., dismissed
its subject application and (2) granted
Mr. Rogers' application. Chmn. Minow not
participating. Action March 15.
■ By memorandum
mission denied petitionopinion
by Six& order,
NationscomTv
Corp. to delete issue concerning its ant.
proposal in
Syracuse,
Y., tv 14367
ch. 9 etcomparative
proceeding inN. docs.
al.
Action March 15.
■ By memorandum opinion & order in
proceeding on applications of Hayward F.
Spinks and Greenville Bcstg. Co. for new
am stations to operate on 1600 kc, 500 w,
D, in Hartford and Greenville, Ky., respectively, commission denied petition by Greenville for enlargement of issues to determine
what efforts each applicant made to ascertain needs and interests of proposed service
areas. Comr. Lee dissented; Comr. Bartley
absent. Action March 15.
o By order, commission granted petition
by broadcast bureau and terminated proceeding on revocation of license of NeighInc.'s fmwaived
stationhearing
WLOV rights);
Cranston,borly
R. I.Bcstg.
(licensee
extended time for 30 days after release of
order for Neighborly to file statement denying tions
or seeking
to mitigate technical
viola-of
and misrepresentations
complained
in
commission's
Nov.
1,
1961
show
order. WLOV has authority to remain cause
silent
until May 15. Comr. Bartley absent. Action
March 15.
■ By separate memorandum opinions &
orders in Rochester, N. Y., tv ch. 13 comparative proceeding in docs. 14394 et al.,
commission (1) denied petition by Star Tv
Inc., to delete issue concerning its financial qualifications, and dismissed as moot
its request for expedited action, and (2)
denied petition by Federal Bcstg. System
Inc., to delete issue concerning its ant.
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PROFESSIONAL

JANSKY & BAILEY
Offices and Laboratories
1339 Wisconsin Ave., N.W.
Washington 7, D.C. FEderal 3-4800
Member AFCCE

JAMES C. McNARY
Consulting Engineer
National Press Bldg.
Wash. 4, D. C.
Telephone District 7-1205
Member AFCCE

COMMERCIAL RADIO
EQUIPMENT CO.
Everett L. Dillard, Cen. Mgr.
Edward F. Lorentz, Chief Engr.
INTERNATIONAL BLDG.
Dl 7-1319
WASHINGTON 4, D. C.
Member AFCCE

A. D. Ring & Associates
30 Years' Experience in Radio
Engineering
1710 H St., N.W. Republic 7-2347
WASHINGTON 6, D. C.
Member AFCGE

RUSSELL
P. MAY
711 14th St., N.W. Sheraton Bldg.
Washington 5, D. C.
REpublic 7-3984
Member AFCCE

L. H. Carr & Associates
Consulting
Radio & Television
Engineers
Washington 6, D. C. Fort Evans
1000 Conn. Ave.
Leesburg, Va.
Member AFCCE

GUY

C. HUTCHESON

P.O. Box 32
CRestview 4-8721
1100 W. Abram
ARLINCTON, TEXAS

SILLIMAN, MOFFET
& KOWALSKI
1405 C St., N.W.
Republic 7-6646
Washington 5, D. C.
Member AFCOE

HAMMETT & EDISON
CONSULTING RADIO ENGINEERS
Box 68, International Airport
San Francisco 28, California
Diamond 2-5208

9208 Wyoming PI. Hiland 4-7010
KANSAS CITY 14, MISSOURI

J. G. ROUNTREE
CONSULTING ENGINEER
P.O. Box 9044
Austin 17, Texas
CLendale 2-3073

VIR N. JAMES
SPECIALTY
DIRECTIONAL ANTENNAS
232 S. Jasmine St. DExter 3-5562
Denver 22, Colorado
Member AFCCE

PETE JOHNSON

JOHN

B. HEFFELFINGER

MERL

SAXON

CONSULTING RADIO ENGINEER
622 Hoskins Street
Lufkin, Texas

Consulting am-fm-tv Engineers
Applications — Field Engineering
Suite 601
Kanawha Hotel Bldg.
Charleston, W.Va. Dickens 2-6281

NEptune 4-4242

JOHN H. BATTISON
& ASSOCIATES
Consulting Radio Engineers
Specializing in AM-FM-TV
applications and measurements
934-5 Munsey Building
Washington 5, D. C.
Dl 7-2330 Member AFCCE

ERNEST E. HARPER
ENGINEERING CONSULTANT
AM
FM TV
2414 Chuckanut Shore Rd.
Bellingham, Washington
Telephone: Regent 3-4198

COMMERCIAL RADIO
MONITORING CO.
PRECISION FREQUENCY
MEASUREMENTS
AM-FM-TV
103 S. Market St.,
Lee's Summit, Mo.
Phone Kansas City, Laclede 4-3777

NEptune 4-9558

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
FOR AM-FM-TV
SPECIAL
445ISTS
Concord Ave.,
Cambridge 38, Mass.
Phone TRowbridge 6-2810

CARDS

—Established 1926 —
PAUL GODLEY CO.
Upper Montclair, N. J.
Pilgrim
Laboratories,
Great6-3000
Notch, N. J.
Member AFCOE
GAUTNEY

& JONES

CONSULTING RADIO ENGINEERS
930 Warner Bldg. National 8-7757
Washington 4, D. C.
Member AFCCE

KEAR & KENNEDY
1302 18th St., N.W. Hudson 3-9000
WASHINGTON 6, D. C.
Member AFCCE

GEORGE C. DAVIS
CONSULTING ENCINEERS
RADIO & TELEVISION
527 Munsey Bldg.
STcrling 3-0111
Washington
4, D. C.
Member AFCCE
Lohnes & Culver
Munsey Building
District 7-8215
Washington 4, D. C.
Member AFCCE

A. EARL CULLUM, JR.
CONSULTING ENCINEERS
INWOOD POST OFFICE
DALLAS 9, TEXAS
MEIrose AFOOE
1-8360
Member

GEO. P. ADAIR ENG. CO.
CONSULTING ENGINEERS
Radio-Television
Communications- Electronics
1610 Eye St., N. W.
Washington, D. C.
Executive 3-1230 Executive 3-5851
Member AFCOE

WALTER F. KEAN
CONSULTING RADIO ENCINEERS
Associate
George M. Sklom
19 E. Quincy
Hickory suburb)
7-2401
Riverside,
III. St.(A Chicago
Member AFOOE

JULES COHEN
Consulting Electronic Engineer
617 Albee Bldg. Executive 3-4616
1426 C St., N.W.
Washington 5, D. C.
Member AFCOE

CARL E. SMITH
CONSULTING RADIO ENGINEERS
8200 Snowville Road
Cleveland 41, Ohio
Phone: 216-526-4386
Member AFCOE

JOHN H. MULLANEY
and ASSOCIATES, INC.
2000 R St., N.W.
Washington 6, D. C.
Columbia 5-4666
Member AFOOE

A. E. Towne Assocs., Inc.
TELEVISION and RADIO
ENGINEERING CONSULTANTS
420 Taylor St.
San Francisco 2, Calif.
PR 5-3100

L. J. N. du TREIL
& ASSOCIATES
CONSULTING RADIO ENCINEERS
10412 Jefferson Highway
New Orleans 23, La.
Phone: 721-2661

WILLIAM B. CARR
Consulting Engineer
AM—
FM— TV
Microwave
P. O. Box 13287
Fort Worth 18, Texas
BUtler 1-1551

RAYMOND E. ROHRER
& Associates
Consulting Radio Engineers
436 Wyatt Bldg.
Washington 5, D. C.
Phone: 347-9061
Member AFCCE

E. HAROLD MUNN, JR.
BROADCAST ENGINEERING
CONSULTANT
Box 220
Coldwater, Michigan
Phone: BRoadway 8-6733

PAUL DEAN FORD
Broadcast Engineering Consultant
4341 South 8th Street
Terre Haute, Indiana
Wabash 2643

BARKLEY & DEXTER LABS.,
INC.
Donald P. Wise
James M. Moran
Consulting, Research &
Development for Broadcasting,
Industry & Government
50 Frankfort St. Diamond 3-3716
Fitchburg, Massachusetts

SPOT YOUR FIRM'S NAME HERE
To Be Seen by 100,000* Readers
— among them, the decision-making station owners and managchief engineers
cians—ers,applicants
for and
am, technifm, tv
and facsimile facilities.
•ARB Continuing Readership Study

contact
BROADCASTINC MAGAZINE
1735 DeSales St. N.W.
Washington 6, D. C.
for availabilities
Phone: ME 8-1022

Bartley absent. Action
. Comr. .
proposal15
.
March
a By order, commission denied petition
by Douglas H. McDonald to postpone
in doc. 11757 conMarch 29 oral argument
cerning allocating ch. 31 to Evansville, Ind.,
deleting ch. 7 from that city and assigning
it to Louisville, Ky., and modifying cp of
Douglas H. McDonald, trustee, to specify
operation of tv station WTVW on ch. 31
instead of ch. 7 in Evansville. Action March
15.
. .
■ By decision, commission (1) denied
petition bv Eleven Ten Bcstg. Corp. to reopen record, (2) denied its applications for
renewal of licenses of KRLA, and license
to cover cp, Pasadena, Calif., and (3) allowed Eleven Ten until April 16, 1962 to
operate KRLA in order to wind up its
affairs. Comr. Cross concurred in part and
issued statement. April 21, 1961 initial delooked
granting
a one-year
renewalcision
term. toward
KRLA was
licensed
on 1110
kc, 10 kw. unl.; held cp for 50 kw-LS, 10
kw-N. Action March 15.
■ By decision, commission revoked license of Leo Joseph Theriot for KLFT
(1600 kc, 1 kw, D) Golden Meadow, La.,
effective April 16, for willful misrepresentations and non-compliance with commission's technical rules. Chmn. Minow not
participating. Aug. 18, 1961 initial decision
looked toward this action. Action March 15.
■ By memorandum opinion & order, commission denied petition by Northern California Educational Tv Assn., for reconsideration of previous denial to reserve ch.
9 in Redding, Calif., for noncommercial
educational use. Applications are on file
by Redding-Chico Tv Inc., for commercial
use of that channel and by NCETA proposing educational operation. Commission
feels that question of educational vs. commercial use of channel can best be determined by comparative evaluation of proposals of applicants. Chmn. Minow dissented; Comr. Bartley not participating.
Action March 15.
■ By letter, commission granted request
by Albert John Williams for removal of
condition attached to March 22, 1961 grant
of his application to increase power of
KTYM Inglewood, Calif., from 1 kw to
5 kw, continued operation on 1460 kc, D,
DA, which stipulated that program tests
not be authorized until station KBLA Burbank, Calif., has begun program tests at
its new site. (The commission on Nov. 4,
1960 -trans,
grantedlocation,
KBLA'sbutapplication
ant.
move was to
not change
made,
and authorization was forfeited.) Action
March 15.
■ By memorandum opinion & order, commission designated for hearing application
of Triangle Publications Inc., to change
trans, location of WNHC-TV (ch. 8), New
Haven, Conn., from about 5 miles north
of New Haven on Gaylord Mountain near
Hamden, to about 20 miles northeast of New
Haven near Meriden, install DA system and
increase ant. height from 720 ft. to 780 ft.;
made Springfield Tv Bcstg. Corp. (WWLP,
ch. 22), Springfield, Mass., and Connecticut
Tv, Inc. (WHNB-TV, ch. 30), New Britain,
who filed opposing petition, parties to proceeding. Comr. Craven not participating.
Action March 15.
■ Commission designated for consolidated
hearing following 9 applications for new
am stations involving use of 1490 and 1500
kc: 1490 kc: The Greenwich Bcstg. Corp.
(250 w, unl.), Greenwich, Conn.; WPD Inc.
(250 w, unl.), Danbury, Conn.; New Canaan
Bcstg. Co. (250 w, unl.), New Canaan,
Conn.; Fairfield Best. Service (250 w, unl.),
New Canaan, Conn.; Rhode Island-Connecticut Radio Corp. (250 w, unl.), Madison,
Conn.; The Berkshire Bcstg. Corp. (250 w,
unl.). Stratford, Conn.; James Stolcz (250
w-N, lkw-LS, DA, D), Shelton, Conn.; 1500
kc: Northcastle Radio Inc. (1 kw, DA, D),
North White Plains, N. Y.; Milford Bcstg.
Co. (5 kw, DA, D), Milford, Conn.; made
WFYI Mineola, WKNY Kingston, WHOM
New York, and WDLC Port Jervis, all New
York, WTOR Torrington, Conn., WTOP
Washington, D. C, WTXL West Springfield,
Mass., WBCB Levittown-Fairless Hills, Pa.,
WNLC New London, Conn., and Federal
Aviation Agency, parties to the proceeding.
Action March 15.
■ Commission granted applications for renewal of licenses of Dot Bcstg. Corp. WDOT
Burlington, Vt., and Progress Bcstg. Corp.,
stations WHOM-AM-FM and SCA New
York, N. Y., without prejudice to whatever
action, if any, commission may deem appropriate at such time as any of charges
of report of State of New York Commission
of Investigation concerning Fortune Pope
(who, with Anthony Pope, owns licensee
corporations) are judicially determined by
any state or federal court. Chmn Minow
and Comrs. Bartley and Ford concurred but
voted for one-year license. Action March 15.
152 (FOR THE RECORD)

Routine roundup
ACTIONS
ON MOTIONS
■ Commission has revised its list of trans,
and monitors considered acceptable, as of
Feb. 5, for use in aural broadcast services
(am and fm). List, "Radio Equipment List,
Part B," includes those trans, which had
been type-approved under rules existing
prior to June 30, 1955. Under present rules,
type-acceptance is required for trans, listing; for monitors, type approval requirements continue applicable. Copies of list
are available
for inspection
offices
in Washington
and at
at commission's
each of its
field offices. Industries and other interested
parties may reproduce list in whole or in
part if they so desire. Arrangements may
be made through Technical Research Div.
of Office of Chief Engineer for loan of copy
for this purpose.
■ Commission on March 13 extended time
from March 23 to June 22 for filing reply
comments in proposals to reserve uhf chs.
for noncommercial educational use in states
of Florida, Kentucky, and Georgia.
By Commissioner John S. Cross
■ Granted petition by Broadcast Bureau
and extended time to March 23 to respond
to petition by Pioneer States Bcstrs. Inc.,
to enlarge issues in proceeding on its application for new am station in West Hartford,
Conn. Action March 14.
By Acting Chief Hearing Examiner
Jay A. Kyle
■ Granted petition by Hiawatha Valley
Bcstg. Inc. for dismissal of its application
for assignment of license of KCUE Red
Wing, Minn., to Northland Radio Corp., but
dismissed the application with prejudice
and terminated proceeding. Action March
14.
■ Granted joint petition by Lindsay Bcstg.
Co. and William H. Martin, applicants for
new daytime am stations to operate on
1350 kc in Punta Gorda and Fort Myers,
Fla., Mr. Lindsay with 500 w, DA, and Mr.
Martin with 1 kw; approved agreement
whereby Mr. Martin would pay Mr. Lindsay
$5,000 in partial payment of out-of-pocket
expenses incurred in connection with Mr.
Lindsay's application in return for its withMr. Lindsay's
applica-in
tion butdrawal;
withdismissed
prejudice,
and retained
hearing
statusBcstg.
Mr. Martin's
application
and
Peace River
Corp., for
am facilities
in Punta Gorda. Action March 14.
■ Denied petition by Allen C. Bigham Jr.,
to enlarge issues with respect to application
of John E. Grant, both for am facilities in
Salinas, Calif., to determine whether or not
Mr. Grant has reasonable expectancy of obtaining proposed trans, site set out in his
application, and, if not, whether Mr. Grant's
application should be dismissed pursuant
to sec. 3.33(a) of rules. Action March 14.
■ Granted petition by M & M Telecasters,
Santa Maria, Calif., for dismissal of its application for new tv station to operate on
ch. 12 in Santa Maria, Calif., but dismissed
application with prejudice and retained in
hearing status remaining applications in
Santa 14.
Maria ch. 12 proceeding. Action
March
By Chief Hearing Examiner James D.
Cunningham
■ Granted petition by Broadcast Bureau
and extended time from March 19 to March
26 to file reply findings in proceeding on
application of Radio Americana Inc., for
new
Marcham19. station in Baltimore, Md. Action
■ Granted petition by Rounsaville of
Miami Beach Inc., for dismissal of its application for modification of license of
WFUN South Miami, Fla., but dismissed
application with prejudice. Action March 15.
■ Scheduled prehearing conferences and
hearings in following am proceedings on
dates shown: April 16 and May 21: WPOW
Inc., for renewal of license of WPOW New
York,tuteN.
Y., Rensselaer
for renewal
of licensePolytechnic
of WHAZ InstiTroy,
N. Y., and Debs Memorial Radio Fund Inc.,
for renewal of license of WEVD New York,
N. Y.; April 11 and May 17: Potomac Bcstg.
Corp. (WPIK), Alexandria, Va.; April 18
and May 15: The Mullins & Marion Bcstg.
15.
Co. (WJAY), Mullins, S. C. Action March
■ Granted request by Mel-Lin Inc., intervener in proceeding on am application of
Andrew B. Letson (WZRO), Jacksonville,
Fla., for reinstatement by incorporation of
its petition to enlarge issues with respect
to financial qualifications of applicant, and
upon reinstatement and consideration,
denied petition. Action March 15.
■ Denied petition by Dover Bcstg. for
authority to file additional pleading in
connection with pending petition to en-

large issues in proceeding on its application
for new am station in Richmond, Va., et al.
Action March 15.
By Hearing Examiner Asher H. Ende
■ Granted request by William H. Martin,
Fort Myers, Fla., and Broadcast Bureau,
and scheduled March 23 for resumption of
further hearings in proceeding on Mr. Martin's application and Peace River Bcstg.
Corp., Punta Gorda, Fla., for am facilities.
Action March 16.
By Hearing Examiner Charles J. Frederick
■ Upon joint oral request of parties in
proceeding
of WillametteLand
Tv Inc.,on forapplication
new tv station
to operate
on ch. 3 in Salem, Ore., continued March
21
prehearing
conference
to
March
28.
Action March 19.
■ Scheduled further prehearing conference for March 21 in proceeding on application of Willamette-Land Tv Inc., for new
tv
station
to operate
on ch. 3 in Salem, Ore.
Action
March
15.
■ Granted motion by KSAY Bcstg. Co.
and continued April 3 hearing to May 1,
in San Francisco, in proceeding on its application for renewal of license of KSAY,
San Francisco. Calif.; changed from March
20 to April
date 14.
for exchange of exhibits. Action20March
By Hearing Examiner
Millard F. French
■
Upon
request
of
applicants,
with
consent of Broadcast Bureau, and
extended
time from March 20 to March 27 for filing
proposed findings and from March 27 to
April 3 for filing replies in proceeding on
application of Elbert H. Dean & B. L.
Golden for new am station in Lemoore,
Calif.
■ After March 16 prehearing conference
in proceeding on am application of DolphPettey Bcstg. Co. (KUDE), Oceanside,
Calif., scheduled May 1 for informal exchange of engineering exhibits; further
prehearing conference for May 14, and continued April 13 hearing to a date to be set
at
Marchnext
16. prehearing conference. Action
■ Granted petition by Bel Air Bcstg. Co.,
Bel Air, Md., and Bi-States Bcstrs., Ocean
City-Somers Pt., N. J., and scheduled following dates which shall govern future conduct of proceeding for Groups I, II, and III
of consolidated am proceeding in docs. 14425
et al: exchange of exhibits on April 16;
engineering conference on April 30 with
prehearing conference to follow; May 14
hearing for Group I and May 7 hearing for
Group II will be rescheduled at prehearing
conference and hearing date for Group III
will be set at April 30 prehearing conference. Action March 16.
By Hearing Examiner Walther W. Guenther
■ Received in evidence certain exhibits
by applicant, and noted Feb. 5, 1959 date of
indictment, and closed record in proceeding
on application of W. E. Baysden for new
am stations in Jacksonville, N. C, and
ordered proposed findings to be filed by
May tion
1 and
pleadings by May 11. AcMarch reply
16.
By Hearing Examiner Isadore A. Honig
■ Denied petition to reopen record by
counsel for Mrs. Evelyn R. Chauvin Schoonfield, Elmwood Park, 111., and rejected evidentiary documents tendered therewith in
fm
proceeding
in docs. 12604 et al. Action
March
19.
■ Upon request by Broadcast Bureau for
one-week postponement in hearing date,
and with consent of applicant R. L. McAlister, ordered that hearing following remand in proceeding
Mr. McAlister's
application and Westernon Bcstg.
Co. for new
am stations in Odessa, Tex., be postponed
from April 24 to May 1. Action March 16.
By Hearing Examiner Annie Neal Huntting
■ Granted petition by Rochester Bcstg.
Corp. for leave to amend its application
for new tv station to operate on ch. 13 in
Rochester, N. Y., which is consolidated for
hearing in docs. 14394 et al., to correct typographical errors
Action March
15. in its program schedule.
■ Granted petition by The Downriver
Bcstg. Assn. for leave to amend its application for new am station in Napoleon,
Ohio, which is consolidated for hearing in
docs. 14085 et al., to change frequency requested from 1540 kc to 1010 kc, reduce
power from 500 w to 250 w, and make related changes, and removed amended application from hearing and returned it to
processing line. Action March 15.
■ Granted petition by Lapeer Bcstg. Co.
to sever from consolidated am proding in
docs. 14085 et al. its application and that of
Chief Pontiac Bcstg. Co. for new am staBROADCASTING, March 26, 1962

tions in Lapeer, Mich. Action March 15.
■ Granted petition by Don F. Price to
extent of accepting an amendment to his
application for new am station in Battle
Creek, Mich., which is consolidated for
hearing in docs. 14085 et al., to reduce
power from 5 kw to 1 kw, change proposed
DA pattern, and make certain other changes
in information supplied. Removed amended
application from hearing and returned it
to processing line. Action March 14.
■ Scheduled hearing for April 24 in remand proceeding on applications of Western
Bcstg. Co. and R. L. McAlister for new am
stations in Odessa, Tex., on additional issues specified
in commission's
opinion
& order
released Feb.memorandum
26; ordered
that Western will not be permitted to further participate in this proceeding as party.
Examiner does not construe commission's
above-mentioned memorandum as operating
to set1, aside
vacate
Feb.
1961, or
which
heldexaminer's
Western inruling
defaultof
in prosecution of its application; ordered
that time for filing any appeal from examiner's action
shall run
of this order.
Action
Marchfrom14. release date
By Hearing Examiner H. Gilford Irion
■ Granted request of McAlister Bcstg.
Corp. tended
(KSEL),
Tex.,
time from Lubbock,
March 16 to
Marchand30 exfor
filing replies in proceeding on application
of Neil N. Levitt for new am station in
Roswell, N. M. Action March 15.
By Hearing Examiner Forest L. McClenning
■ Granted petition by MKO Bcstg. Corp.
for leave to amend its application for new
tv station to operate on ch. 13 in Grand
Rapids, Mich., (a) to show leasing agreements for its proposed main and auxiliary
studios and in connection therewith to
specify exact location of each and option
agreement for purchase of main studio
site; (b) to show in detail assets relied
upon by subscribers to stock and debentures
of MKO to meet their commitments; and
(c) to show supplemental agreements relating to availability of bank loan; dismissed as moot
MKO's petition
to file reply
to opposition
by MajorforTv leave
Co.;
application is consolidated for hearing in
docs. 14407 et al. Action March 15.
■ Granted petitions by Grand Bcstg. Co.
and Atlas Bcstg. Co. for leave to amend
their applications for new tv stations to
operate on ch. 13 in Grand Rapids, Mich.,
to supplement their financial showings.
Action March 15.
■ Granted request by KWK Radio Inc.
and extended from March 16 to March 19
date for filing proposed findings of fact
and conclusions of law in matter of revocation of license for KWK St. Louis, Mo.
Action March 15.
By Hearing Examiner Herbert Sharfman
■ Granted motion by Grand Strand Bcstg.
Co. for leave to amend its application for
new am station in Myrtle Beach, S. C, to
reduce ant. height by one foot from 165 to
164 ft.; application is consolidated for hearing with application of Lord Berkeley
Bcstg. Inc., for new am station in Moncks
Corner, S. C.
■ Scheduled further prehearing conference for March 20 in Santa Maria, Calif.,
tv ch. 12 proceeding. Action March 13.
By Hearing Examiner Elizabeth C. Smith
■ On own motion, with concurrence of
all counsel, continued further prehearing
conference scheduled for April 9 to May 2
in proceeding on applications of Seven
Locks Bcstg. Co. and Tenth District Bcstg.
Co. for new am stations in Potomac-Cabin
John, Md., and McLean, Va. Action March
15.
■ On own motion, with concurrence of
all counsel, continued March 22 prehearing
conference to May 1 and continued April
19 hearing to date to be fixed at prehearing
conference in proceeding on application of
WDSU Bcstg. Corp. (WDSU), New Orleans,
La. Action March 15.
■ Granted petition by Colonial Bcstg. Co.
for leave to amend its application for new
am station in New Milford, Conn., to correct inadvertent error in specifying geographical coordinates of proposed trans, site
disclosed in course of evidentiary hearing;
application is consolidated for hearing in
docs. 14166 et al. Action March 14.
BROADCAST ACTIONS
by Broadcast Bureau
Actions of March 20
WPFM(FM) Providence, R. I.— Granted
SCA on multiplex basis.
WLAN Lancaster, Pa. — Granted license
for alternate main trans.
KUTE(FM) Glendale, Calif.— Granted licenses to use trans, as auxiliary trans, (old
BROADCASTING, March 26, 1962

main trans.) with remote control operation;
and covering installation of new trans. -ant.
WPRE Prairie du Chien, Wise— Granted
license covering increase in power.
K11EN Afton, Wyo. — Granted cp for new
vhf tv translator station on ch. 11 to transIdaho.late programs of KID (ch. 3) Idaho Falls,
K07BJ, K11BE Bowman, N. D.— Granted
cps to replace expired permits for new vhf
tv translator stations and specify primary
tv station as KDSJ (ch. 5) Lead, S. D., and
KFYR (ch. 5) Bismarck, N. D., make of
trans, and make changes in ant. systems.
KNIA Knoxville, Iowa — Granted cp to
make changes in DA pattern.
KARO(FM) Houston, Tex.— Granted cp
to increase ERP to 19.5 kw; install new ant.;
ant.
tem. height 230 ft.; and changes in ant. sysKEEE Nacogdoches, Tex. — Granted increased daytime power on 1230 kc from 250
w to 1 kw, continued nighttime operation
with 250 w, install new trans.; remote control permitted; conditions.
KAIM-FM Honolulu, Hawaii — Granted
mod. of cp to change ERP to 37 kw; type
trans.; type ant.; remote control permitted.
■ Following stations were granted extensions of completion dates as shown: KAIMFM Honolulu, Hawaii, to Aug. 22; KDEF
Albuquerque, N. M., to April 30.
Actions of March 19
WIGL, Radio Superior Inc., Superior, Wis.
— Granted license for am station.
KFKF Bellevue, Wash.— Granted license
covering increase in power, change to nonDA, installation new trans., change studio
location and remote control operation.
WCVA Culpeper, Va. — Granted license
covering increase in power and installation
of a new trans.
WKVA Lewistown, Pa. — Granted license
covering change of hours of operation and
remote control operation daytime.
WCLW Mansfield, Ohio — Granted license
covering increase in power, change in DA
system and ground system.
WAVO Decatur, Ga. — Granted license
covering increase in power, changes in DA
system and change station location.
WYLD New Orleans, La— Granted license covering change in ant. -trans, location, nighttime DA system, ground system,
installation new trans., and remote control
operation daytime only.
■ Granted licenses covering increase in
daytime power and installation new trans,
for following stations: KIBS Bishop, Calif.;
WBHF Cartersville, Ga.; WJIM Lansing,
Mich.; WCBQ Whitehall, Mich.; KODE
Joplin, Mo.; KSIM Sikeston, Mo.; WGRV
Greeneville, Tenn.; WDXB Chattanooga,
Tenn.
WESB Bradford, Pa.— Granted mod. of
cp to change type trans.
KCSR Chadron, Nebr. — Granted extension
of authority to Nov. 1 to sign-off at 6 p.m.,
MST, except for special events.
KKHI-FM San Francisco, Calif.— Granted
extension of authority to May 15 to remain
silent.
KGPO(FM) Grants Pass, Ore.— Granted
extension of authority beginning March 1
and ending Sept. 1 to remain silent.
WETT Ocean City, Md. — Granted authority to May 1 to remain silent.
Actions of March 16
WHOM-FM
New York, N. Y.— Granted
license covering installation of new type

trans,
as alternate
main trans, at present
main trans,
site.
KRGV-TV Weslaco, Tex.— Granted cp to
change type trans.
KTAL-TV Texarkana, Tex.— Granted cp
to install auxiliary trans, at main trans,
site.
KOCY Oklahoma City, Okla — Granted extension of completion date t6 April 16.
Actions of March 15
Baker Electric Cooperative Inc., Cando,
N. D. — Granted cps for new vhf tv translator stations on chs. 11 and 9 to translate
programs of WD AY-TV (ch. 6) Fargo, and
Dakota.
KXJB-TV (ch. 4) Valley City, both North
Mott Tv Booster Club, Mott, N. D.—
Granted cp for new vhf tv translator station on ch. 9 to translate programs of
KFYR-TV (ch. 5) Bismarck, N. D.
KEX-FM, Westinghouse Bcstg. Inc., Portland, Ore. — Granted assignment of license
to State of Oregon, acting by and through
State Board of Higher Education; no monetary mercial
consideration.
proposes noncomeducationalState
operation.
WALK-FM Patchogue, N. Y.— Granted
SCA to operate on multiplex basis.
WKTC, Queen City Bcstg. Co., Charlotte,
N. C, and WCAY, Lexington County Bcstrs.
Inc., Cayce, S. C. — Granted transfer of control from J. Olin Tice Jr., to Tico Enterprises Inc.
K07AV Stanford, Mont.— Waived Sec.
1.323(b) of rules and granted cp to replace
expired permit for vhf tv translator station.
WDRK(FM)
— Granted
mod.
of cp to Greenville,
change typeOhio
trans.
Action of March 14
Picture Gorge Tv, Kimberly, Ore.—
Granted cp for new vhf tv translator station
on ch. 5 to translate programs of KBOI-TV
(ch.
2) Boise,
WJBI,
JohnsonIdaho.
Bcstg. Corp., Indian Rocks
Beach, Fla. — Granted transfer of control
from Lloyd L. and Julia G. Johnson to
The World Christian Radio Foundation Inc.
(WGNB [FM] St. Petersburg, Fla.); no
monetary consideration.
KQTY, Walter N. Nelskog, Everett, Wash.
— Granted assignment of licenses to Snohomish County Bcstg. Corp.; consideration
$125,000 and assignor not to compete in
radio broadcasting for five years at Everett,
Snohomish, or Maryville, Wash.
KWIN, Rogue Valley Bcstrs. Inc., Ashland, Ore. — Granted transfer of control from
Douglas D. Kahle to W. Henry Peck; consideration $1,000 for 75% interest.
KNUZ KQUE(FM) and SCA, Veterans
Bcstg. mentCo.,
Houston,
Tex. —Coast
Granted
assignof licenses
to Texas
Bcstrs.
Inc.
WJBI, Johnson Bcstg. Corp., Indian Rocks
Beach, Fla. — Granted assignment of cp to
The World Christian Radio Foundation Inc.
WSUZ, Raymond P. McMillin, Palatka,
Fla. — Granted involuntary assignment of
license to George J. Duck, receiver.
K70AL, K73AD, K77AV, Palm Springs
and Desert Hot Springs, Calif.— Granted
covering changes in uhf tv translicenses
lator stations.
■ Granted cps for following new vhf tv
translator stations: Shelby Tv Club Inc. on
chs. 8. 10, and 12, Shelby, Mont., to translate programs of KRTV (ch. 3) Great Falls,
Mont., KFBB-TV
(ch. 5) Great Falls, via
Continued on page 158
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Help Wanted — (Cont'd)

Help Wanted — Management
Sales-minded general manager of independent in major Tennessee market. Substantial
salary and profit incentive. Will also consider ownership incentive. Experienced man
interested in permanent place in community. Replies to Box 180K, BROADCASTING.
Manager wanted for established southern
New England AM station. 500,000 population primary area. Must be prepared to
invest $10,000 and upward for substantial
share of stock. Principal owner has other
business interests. Box 203K, BROADCASTING.
Manager at $1,000.00 per month plus written agreement for share in profits and
stock options. Fulltimer in Texas city of
160,000 that is growing rapidly. Top 40 and
rated No. 1 in the market. Must have management or sales management experience.
Box 220K, BROADCASTING.
Perhaps you're the man we're looking for
and don't know it I Actually you are now
the manager or sales manager of a successful radio station — you're doing a good job
and doing well where you are — but you
have been keeping your eyes on Broadcasting's helpright
wanted
management
section
for just that
ad. If
this describes
you
and you're the man we are looking for
this
ad you've
been waiting
for.
The is
job the
is station
manager
of a highly
successful, high rated radio station in the
east. Although the opening is now availyou'reyou
the tell
manus forandthiswhat
job we
accordingable,to ifwhat
can
learn about you, we'll wait until you're
ready
to make
the of
move.
the pulling
power
this We're
ad in not
the testing
hopes
of
receiving
lots
of
replies
—
we're
in one man whose doing a good interested
job now
joining us and doing a great job of managing our radio station. Are you that
man? Of course all replies confidential.
Box 230K, BROADCASTING.
Sales manager for Michigan 180,000-market
day timer, due to promotion. Must be experienced, 25-40, able to sell and show
others how. Commission on all station
sales. Opportunity to become manager in
a year. Michigan-Indiana men preferred.
Personal interview required. Confidential.
Box 305K, BROADCASTING.
Aggressive, ambitious general manager
with real knowhow. Must have sales background. Midwest full time multiple owner.
Number one latest survey. Replies confidential. Box 310K, BROADCASTING.
Sales
Florida East Coast fulltimer
market needs experienced
proven sales record. $100
Give complete resume first
BROADCASTING.

in metropolitan
salesman with
base plus 15%.
letter. Box 40K,

Wanted — Hard working salesman for FM
Radio in Westchester, N. Y. area. You'll be
in good company. Box 269K, BROADCASTING.

Sales
Family man. Middle Atlantic half-million
market. Suburban living conditions. Mail
resume and salary expected. Box 331K,
BROADCASTING.
Salesmen-Announcers . . . New independent tv in Fresno area market offers most
rewarding commissions for men who can
sell and announce variety, teenage, foreign language, and special events shows
. . . send photos and resume to Harold
Gann, KDAS-TV, Kingsburg, California.
Executive caliber salesman with proven
sales and promotion background. Full time
travel, protected territory. Send resume,
pix, Bess Gilmore, Community Club
Awards, Westport, Connecticut.
In Michigan's leading market for business
activity adding 2nd salesman-announcer,
25-45, with at least 2 years experience.
Salary plus comm. Close-by men preferred.
Personal interview required. Contact J. F.
Butler, WKLZ, Kalamazoo.
Radio and Television Placement. Midwest
saturation, plus major markets. Over 650
stations. Write Walker Employment, 83 So.
7th St., Minneapolis 2, Minn. Now!
AGENCY-ADVERTISER
Local sales position available with Advertising Agency, 705 Olive Building. Can
make $139.72 weekly radio and tv — St.
Louis 1, Missouri. CHestnut 1-6658.
Announcers
Experienced announcer— prefer first phone
Michigan 5kw medium market. Send resume, photo, and tape. Box 209K, BROADCASTING.
Experienced news director wanted by Illinois daytimer. Must have 1st phone. Good
location, excellent working conditions. If
you can quality write Box 214K, BROADCASTING. Permanent position. Salary open.
Summer replacement! Experienced announcer, good voice, ability to gather and
deliver news, and take orders. Local condition, salary commensurate with ability.
From approximately May 15th to September
1st. Box 213K, BROADCASTING.
Downstate Illinois — need experienced, loyal
cooperative worker. $90 or with first ticket,
$100. Send tape and resume. Box 244K,
BROADCASTING.
Competitive market in Upper Midwest
needs experienced, bright morning personality. Must be strong on commercial
production. Fast paced but not screaming
operation. Salary open. Send complete information at once to Box 294K, BROADCASTING.

You'll find a real sales opportunity in a
top rated station in a well established, progressive community in western Montana.
There are plenty of prospects for advancement and a large volume of sales for the
right man. For complete information, send
a complete resume to Box 196K, BROADCASTING.

Southeastern regional station — medium
market — needs top flight morning man immediately. Must be personality with sellability and experience. Top dollar to right
man. Send hour tape — resume, picture and
references to Box 299K, BROADCASTING.
Announcer . . . first phone . . . experience
not necessary. Must be willing to work
and learn. Salary open. Send tape and
resume
CASTING.with first letter. Box 340K, BROAD-

Sales manager for 5 kw CBS outlet, medium
market in midwest. Excellent opportunity.
Radio experience necessary. Box 288K,
BROADCASTING.

Wanted — Combo man — Must be strong on
announcing — good pay. Ideal working conTennessee.
All replies confidential. ditions
Box in342K,
BROADCASTING.

Help Wanted— (Cont'd)
Announcers
Immediate opening announcer-production
or announcer-sales. One of fastest growing
Carolina areas. Lively daytimer. Better
than average salary — opportunity if creative, aggressive and responsible. Box 343K,
BROADCASTING.
New York State 5 kw good-music format
needs a young yet mature-voiced announcer
— 5 day week, 40 hours, $80.00. Basic
qualifications necessary and if interested
in learning, will teach. Send resume and
tape. Box 351K, BROADCASTING.
News man, experienced in gathering, writing, local news. Must be able to report for
both radio-tv. AM is state's largest independent. Send photo, tape, salary, to General Manager, KFBB, AM-TV, Great Falls.
Montana.
Better music station in World's Fair city.
Expanding. Mature baritone or bass announcers with first phone. Send tape and
background. AFTRA scale. Wally Nelskog,
KIXI, 910kc, University Bldg., Seattle 1,
Washington.
Mature announcer. Immediate opening. Call
or
write, Gene Stanley — KLVT, Levelland,
Texas.
Northern Maryland independent needs
fully experienced announcer for immediate
opening. Send audition tape, resume and
photo. WASA, Havre de Grace, Maryland.
Announcer for new, adult daytimer,
around May 1st. Small staff, must be teamworker. Resume, picture, tape, John Clark,
WDMC, Otsego, Michigan. Tapes returned.
Good pay for dependable, bright, and warm
sounding d.j. Regional station-Top working
conditions. Contact B. Mann, WEAV, Pittsburgh, N. Y.
If you have a first phone, like and know
adult music and can produce a good all
nite radio show, send air check, resume
and salary to: WEAT, P. O. Box 70, West
Palm Beach, Florida.
Wanted — Experienced announcer with good
voice and first class ticket. Bill Hogan,
WLBG, Laurens, South Carolina.
Immediate opening, experienced, mature
delivery for 5-kw daytimer. Complete retucky. sume and audition to WLSI, Pikeville, KenAnnouncer-Salesman, strong on sales, with
car. Fully paid pension and hospitalization
plans. For interview phone WNNJ, Newton, N. J.
Radio and Television Placement. Midwest
saturation, plus major markets. Over 650
stations. Write Walker Employment, 83 So.
7th St., Minneapolis 2, Minn. Now I
Technical
Top notch Chief Engineer for 5 kilowatt
daytimer. Stress engineering and adminING.
istrative ability. Box 179K, BROADCASTWanted, transmitter engineer, first ticket.
Experience or car not required. Western
Pennsylvania. Box 278K, BROADCASTING.
—
transmitter
aroundGood
Chief. All
tenance.
audio-main
salary-mobile
for 1/c
who will forget the clock and work alone
with sleeves rolled up. N. Y. metropolitan
area. Box 330K, BROADCASTING.
Wanted: Engineer- Announcer. Box 337K,
BROADCASTING.
BROADCASTING, March 26, 1962

Help Wanted— (Cont'd)
Technical

Situations Wanted— (Confd)

Wanted — First class radio telephone operator. Starting wage will be between $375$400 which is average for this area. Man
to be employed will work on a full time
basis. Contact Mike Donovan, Radio Station
KANA, Anaconda, Montana.
Immediate opening combination chief engineer, announcer. Single station, college
community. KHAS Radio Station, Hastings,
Nebraska.

Hardworking chief engineer desires manager— engineer position in small or medium
Southern market. College graduate, married. Ten years experience 250w-5kw, directionals, construction, applications, business. Box 227K, BROADCASTING.
No station to small to operate profitably.
Experienced Manager-Engineer. Proven
sales record. Salary or percentage. Write
Box 286K, BROADCASTING.

Engineer-announcer immediately. Must be
able to maintain and repair studio and
transmitter equipment. Announcing time
limited. Send full information to KMRC,
Morgan City, Louisiana.
Working, chief engineer must be capable
of handling regular schedule of transmitter
and studio maintenance including equipment installation both AM and FM. Salary
open. Submit experience, family status and
recommendation by letter only. No phone
calls. Position open next 30 to 90 days. See
Leslie Golliday, General Manager, WEPM,
Martinsburg, West Virginia.

Mature, 32, major market announcer (Chicago, San Francisco, Detroit) seeks staff job
in metropolitan area, or executive post
near major area. Eight years radio and tv,
including classics. No "format," screechers,
or psychos, please. Sincere, honest efforts
exchanged for humanistic management and
a living wage. Box 292K, BROADCASTING.
Ready to manage: College grad, 28, married. Strong on sales, promotion, announcing, production, writing. 2'/2 years with
present #1 station, major market. Also
medium and small market experience.
Market size and location unimportant. Opportunity for aggressive salesman thoroughly experienced in modern radio important.
Box 295K, BROADCASTING.

Engineer-announcer. Maintain equipment at
new 500 watt daytimer. Tape, resume,
salary requirements to Manager, WLKM,
Three Rivers, Michigan.
Wanted: Engineer to work with Chief Engineer for transmitter and regular maintenance duties — first phone necessary.
Present engineer being drafted. Opening
April 15th. Call or write WMIX, Mt.
Vernon, Illinois.
Radio and Television Placement. Midwest
saturation, plus major markets. Over 650
stations. Write Walker Employment, 83 So.
7th St., Minneapolis 2, Minn. Now!
Production-Programming, Others
Experienced news director wanted by Illinois daytimer. Must have 1st phone. Good
location, excellent working conditions. If
you can qualify write Box 215K, BROADCASTING. Permanent position. Salary open.
New Jersey. Journalist-announcer for adult
music station. Permanent. Send resume
and tape. Box 264J, BROADCASTING.
Unusual opportunity. Illinois daytimer
needs copywriter with first-phone. This is
a top daytime station with lots of chances
to advance. Also in need of news director
with 1st phone. Salary open. Write Box
216K, BROADCASTING.
Northwestern Pennsylvania station in small
one station college community has immediate opening for experienced program
director. Better than average salary. Send
tape
ING. and resume. Box 243K, BROADCASTPulse proven top station now interviewing
for program manager. Must have proven
rating success. Multiple ownership midwest.
Real opportunity. Confidential. Box 309K,
BROADCASTING.
Program Director, Florida — 10,000 watt AMFM. Permanent with opportunities. Prime
qualifications: imagination and production
skill. Good manager. Box 350K, BROADCASTING.
RADIO
Situations Wanted — Management
22 years broadcast experience; 15 years
manager of one AM-FM met; 7 years chief
engineer and chain chief. Desire general
manager and/or chief engineer large facility. Box 39K, BROADCASTING.
General and sales management team-husband and wife. Local, regional, national
radio and tv experience. Available for interviews NAB convention. Box 204K,
BROADCASTING.
Experienced manager, announcer, Salesman,
first phone. Prefer West Texas, New
Mexico, Arizona. But will consider all
offers. Box 352K, BROADCASTING.
BROADCASTING, March 26, 1962

Management

"No Fancy Claims" just good, steady
growth. Excellent sales record. Six years
with present employer — family, 34— current
earnings $9,000.00. Sales manager. Box
298K, BROADCASTING.
Former station owner — 15 years all phases
of radio — now in television — If you want
a strong organization — a station with a
distinctive sound — a general manager who
believes
radio.how
Thengood
I'm your
ready station
to proveis,
that no in
matter
it
can
be
better.
Box
301K,
BROADCASTING.
Executive, major market 50kw, wants return to managing small-medium midwest
station. Experienced launching-managing
new stations, all operations. Interview,
NAB
ING. convention? Box 303K, BROADCASTIdeas (Original)
. . Salesmanship
(enthusiastic!) . . . . experienced
(1Q years).
Sound like your general manager? Write
Box 315K, BROADCASTING.
Available immediately — Bob Franklin,
WAKY, Louisville, Kentucky. Formerly McLendon station. Call Glendale 9-2623. Available for interview at NAB.
Available immediately, sales manager of
WAKY. Formerly McLendon station in
Louisville. Excellent record in sales and
sales management — best references in industry. Will be available at NAB for interview. John McCarthy, WHitehall 5-7381,
New Albany, Indiana.
Announcers
Sports announcer looking for sports minded
station. Finest of references. Box 922J,
BROADCASTING.
Announcer, dee- jay. Experienced, solid
news, tight board, bright — happy sound.
Want
ING. permanence. Box 201K, BROADCASTExcellent staff announcer and/or format
disc-jockey, 4 years experience, love to
CASTING^
work? Desires change. Box 226K, BROADAnnouncer, resonate voice, tight board; experienced, veteran, want to settle. Box
232K, BROADCASTING.
Top 40 DJ leaving Army; 6 year background; results with teens, community. Box
259K, BROADCASTING.
Top 40 — three years experience. Desire fastpaced station in midwest. Dependable, marCASTING.
ried. Best references. Box 266K, BROAD5th market personality now available. 28,
family man, first phone. Minimum $125.
Box 279K, BROADCASTING.
Announcer, 3 years experience; no
screamer. Veteran, 30, willing to travel.
Prefer Pacific Northwest, Hawaii. Box
284K, BROADCASTING.

Situations Wanted — (Cont'd)
Announcers

First phone personality— Experienced dj,
26, single, veteran, college graduate, broadcasting schools. Now working in New England, want bigger market. Would like station with big ideas, any format. Do humor
and sales, news and light maintenance.
Box 281K, BROADCASTING.
Announcer-D.J. . . . Humorous, cheerful
and swinging sound. Age 26, vet. Two
years college and broadcast school grad.
First phone and one year experience with
No. 1 station in No. 3 market in state.
Presently employed. Single, but reliable.
Interested in advancing in any city with
more
than 150,000 pop. Box 282K, BROADCASTING.
Bright humorous morning man — tight production— good air sell. 1st phone — no maintenance. No drifter. Excellent references.
5 years experience. 150 miles from Twin
Cities. Box 290K, BROADCASTING.
Mature, 32, major market announcer (Chicago, San Francisco, Detroit) seeks staff
job in metropolitan area, or executive post
near major area. Eight years radio and tv,
including classics. No "format," screechers,
or psychos, please. Sincere, honest efforts
exchanged for humanistic management and
a living wage. Box 291K, BROADCASTING.
Former top 40 jock in metropolitan markets, have had my fling at good music,
want back with the swingers. Young,
family man. $125.00 minimum. Box 296K,
BROADCASTING.
Announcer-Experienced in farm work —
news gathering and writing — staff work.
Box 306K, BROADCASTING.
Announcer-salesman seeking opportunity in
Texas. Dependable, cooperative. Available
now. Box 314K, BROADCASTING.
A 14 year veteran metropolitan dj., sportscaster, program director wants to work
for you. Contact me! Box 319K, BROADCASTING.
Announcer/Engineer, young married, responsible, experienced in graphic arts, am
6 fm programming and maintenance. Wish
steady
friendly
Prefer allnight combo.
Box employment.
320K, BROADCASTING.
Responsible staff announcer: experienced,
26, family,sonality.
pleasant
appearance
perAuthoritative,
resonant and
delivery.
7 years college, draft exempt, available
July 1st. Outline your opening. Box 321K,
BROADCASTING.
Experienced fast format dj — tight board,
bright sound, and production. First phone.
Good man for your staff. Box 329K,
BROADCASTING.

years exExperienced announcer-dj., two ng.
Good
40 programmi
perience in top
immediately, will
Available
mature voice.
East
or
C.
D.
Washington
relocate. Prefer
. 332K,
TING
DCAS
BROA
Box
on request.
Coast. Resume
Announcer, newscaster, tight production,
authoritative news, selling sound. Family
man. Box 334K, BROADCASTING.
Available first phone. Combo experienced —
prefer N. Carolina, S. Carolina or Georgia.
Box 336K, BROADCASTING.
Top Rated disc jockey. Personality plus,
especially in morning. Five years radio.
BROADCASTING.
One year television. Married. Box 347K,
CASTING.
Familyman.
4V2 years experience. Relocate
within 100 miles NYC. Box 349K, BROADHard-hitting newsman — good background —
experienced newscaster, reporter, writer.
Dependable,
looking
for station
that wants aaggressive,
man willing
to work
for a
living. If you want a newsman who
doesn't
liveMynews,
don'tis
write. Ameat,29,sleep
familyandman.
resume
heavy. Want growing or new station. Am
not a temporary man, write R. R. Bauder,
601 Howard Ave., Brooklyn 12, N. Y.
Announcer, 1st phone, no maintenance $85,
no car. Walter Piasecki, 2219 N. Parkside,
Chicago, Illinois.
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Situations Wanted — (Cont'd)
Announcers

Help Wanted— (Cont'd)
Announcers

Situations Wanted — (Cont'd)
Sales

Beginner: Was at RCA Nashville when
"Twistin Freeze" was recorded; I like top
forty, have desire to learn, first phone, and
want California bad. Johnny Bowles, 802 S.
33 St., Louisville, Kentucky.
Available immediately — Young, single, draft
free announcer. Ability to work hard, with
cooperation. Wayne Crego, WMNE, Menomonie, Wisconsin.
Versatile format announcer-dj, tight production, broadcasting school grad., nondrinker, grew up in radio, 21, veteran, top
references. Prefer Phoenix or Central
Arizona. Phone 969-3108, Mesa, Arizona.
Newswork desired by university radio/
television graduate with commercial experience. Stable family man. Thomas Jones.
1760 Lawrence, Navy 990, FPO, San Francisco, California. (Air Mail)

Television and radio station in major market has opening for experienced sports announcer to handle one radio and three tv
shows daily. A background in athletics and
ability to handle personal contacts in addition to on-the-air duties preferred. This is
excellent opportunity for the right man.
Send resume, picture, tapes, all pertinent
information
to Box 199K, BROADCASTING.

Experienced, successful research executive
has the creative flair and instinct for good
promotion that makes facts sing. Former
newspaper columnist and big-agency copywriter— trained in the tough disciplines of
serving blue ribbon clients. Hep in marketing— creative persuasive presentations
have delivered billing totaling millions.
Currently serving well-known research,
service; commissions and draw over $20,000 exclusive of profit-sharing. Formulates
own plans, designs questionnaires for pretest, writes and delivers the final reports.
Excellent board-room and platform personality. Sense of humor, a hard worker,,
no ulcers. No tedious shotgun "resumes"
at this point please — but full documentation
and references upon meeting. New York
area only. Box 210K, BROADCASTING.
Announcers

DJ — Announcer selling, tight board, authoritative news, no floater. Married,
veteran — write Barry McGouran, 1751 — 67th
St., Brooklyn 4, N. Y.
D.J. announcer, experienced, good music
& top 40. Want to come back to Michigan,
Ohio. Presently employed S. California. 5
kw. Dan Newton, General Delivery, Apple
Valley, California.
School of Broadcasting
and Announcing
graduates available. Thoroughly trained,
eager. 1697 Broadway,
N. Y.
Technical
Experienced engineer, including 50kw
operation studio controls, recording, etc.
Desire to relocate. Seven years radio experience. Will be available April 2. Call
Jackson 4-7488, or write T. O. Collins, 1127
S. W. 16th Ave., Ft. Lauderdale, Florida.
No tv experience, but interested.
Production — Programming, Others
See Bob Hagen's display box ad — Newsman.
Writer, director-producer wants responsible
position overseas. Box 999J, BROADCASTING.
Experienced continuity writer. Available
now! Radio or TV! Box 285K, BROADCASTING.
Creative copywriter, fast, mature, moderate habits. Authoritative news, sports,
weather, interviews. Unusual Book review.
Over 20 years Radio, T.V. Production, Promotion, Public Relations. Never been fired.
Presently
TV week.
don't have
to leave.experience
Tired of
seven day
Versatile
valuable to any small station, that has to
do something with nothing. Wife helps me
with production typing, slide making and
runs camera. Want reasonable hours, salary
secondary. No hurry, will furnish proof
of ability, want permanency. Box 328K,
BROADCASTING.
Family man wants immediate permanent
position with advancement possibilities in
radio or television. Western States. Ten
years
Idaho. experience. 733-7240, Twin Falls,
TELEVISION
Help Wanted — Management
Have opportunity developing soon for television manager with proven sales record.
Midwest network affiliate. Multiple owner.
Present manager being promoted. Replies
confidential. Box 311K, BROADCASTING.
Sales
Salesmen-Announcers . . . New independent
tv in Fresno area market offers most rewarding commissions for men who can sell
and announce variety, teenage, foreign
language, and special events shows . . .
send photos and resume to Harold Gann,
KDAS-TV, Kingsburg, California.
Announcers
TV newsman for large Florida market. Experience or good potential as reporterwriter, on-camera performer, able to handle
16mm cameras. Send short VTR or SOF.
Box 950J, BROADCASTING.
156

VHF in East Texas — All networks — needs
all around announcer for on-camera commercials, news, sports. Prefer background
in secondary market tv in Texas or general Southwest area. Top radio man without
tv experience could qualify. Must be 20-30
years of age. Send letter with full background, voice tape, snapshot. Apply Marshall Pengra, KLTV-TV, P. O. Box 957,
Tyler. Texas.
Technical
TV trans, and studio engineer. Minimum of
2 years experience both trans, and studio
desired. Require operations and maintenance ability. Permanent position & auto,
salary increases. WCCO-TV, 50 So. 9th St.,
Minneapolis 2, Minnesota, Att. Dir. of Eng.
Production-Programming, Others
A television station in a southeast coastal
area wants a man to head its Production
and Copy Departments. He must be able
to write, direct, produce commercial announcements and programs. He will be
under a Program Director who does a lot
of air work. He will have two (2) women
to assist him in the preparation of copy.
He must do some of his own writing and
must be able to type. He will have an
experienced floor and production crew including photographers and artists. He must
know how to handle people with whom
he will work, salesmen and customers, including agency personnel. The job will pay
$140.00 a week, plus life and medical insurance and a pension plan. No air work
is expected. A lot of hard work, and
sometimes long hours, is required. Apply
with details and a picture. Box 304K,
BROADCASTING.
WMSB-TV, East Lansing, Michigan, seeks
experienced photographer. Film and still.
Send
ING. resume to Box 325K, BROADCASTTV newsman for mid-Atlantic station
located within 4-hour drive to coast or
mountains. Emphasis on writing and reporting, should handle 16mm camera. Send
resume, photo, sample film script. Box
345K, BROADCASTING.
Production-Photographer, young man with
studio experience and basic photographic
background to fill immediate opening.
About age 25, draft exempt, willing to
earn raises and promotions. Contact R. M.
Lumpp,
WCHU Te'evision 33,Program
Inman Manager,
Hotel, Champaign,
111.
352-7673.
TELEVISION
Situations Wanted — Management
Experienced assistant manager. 20 years,
radio and tv. Family man. Box 16K,
BROADCASTING.
Need job soon! Top sales ability! Announcing— production — 12 years radio/tv — College
graduate — Prefer midwest. Box 316K,
BROADCASTING.
Station or sales management. Currently
General Manager small market television
station. Eight years experience. May change
due to new ownership. Best references.
Married, family, steady, sober. Available
for personal interview NAB convention,
Chicago. Midwest preferred. Jack Walk9-2321.
meyer, KWHT-TV, Goodland, Kansas. TW
Major advertising agency account supervisor, 12 years experience, heavy broadcast,
desires position with network or station.
Understand programming, sales problems.
Prefer East Coast. College graduate. Married. Currently employed. Box 223K,
BROADCASTING.

Excitingly different— Thoroughly proficient
— Steeped in tv announcing lore. Married.
Reliable — loyal, to wife and employer. Prefer west. Be a pen pal and write Box:
293K, BROADCASTING.
Need a professional tv announcer for your
staff?
11 years radio/tv. Box 322K, BROADCASTING.
Available March 26. Five years radio. One
year television. News— Sports — Weather —
Dance
Party— Booth. Box 348K, BROADCASTING.
Technical
Honest and dependable — 10 years experience all phases of television. — 26 years old,
married. No drifter. — Versatile, willing to
learn more. — Prefer switching and directing.— Desire to relocate. For more information, write Box 302K, BROADCASTING.
Four years studio operation and maintenance experience, one year tv. Tape. First
phone. Box 317K, BROADCASTING.
First phone engineer, one year training,
plus one year experience in tv station
operations, seven years experience as licensed movie projectionist. Trainee type
position acceptable. Will relocate. Details,
resume furnished. Box 346K, BROADCASTING.
TV engineer — 10 years experience, 34, presently employed
Europemaintenance,
— return states
May
31. VTR
operation,
editing,
video, projection,
phone, De
highest
references. H. J. Hall,first
7 Square
Versailles.
Grandes Terres. Marly Le Roi, France.
Trained broadcast technicians available immediately. 1st phone — Matus of Announcer
Training Studios, 25 W. 43 St., NYC. N. Y.
Production-Programming, Others
All around production man. 24, creative,
degree, educational and commercial experience.
Presentlybetter
cameraman-director
Southwest.
Seeks
opportunity. Boxin
277K, BROADCASTING.
Television traffic director, 3 years experience Logs, weekly schedules, film orders,
TWX, all reports (FCC, BMI etc.) Good
with details. Thorough knowledge of television. Female, seeking advancement.
Please write Box 300K, BROADCASTING.
Director— Knowledge all phases Tv. 5 years
experience including network origination.
Seeking station with future.
family.BROADCASTING.
BA 307K,
Box

News Director: News-in-depth: 12-years
markets. Favorite
competitiveTING
top-rated DCAS
BROA
Box 312K,
newspapers. .
sport: scooping
Program manager, production manager,
public affairs director— 11 years experience.
All phases of television in large market.
he can
Desires any of the above — where thirties.
man — late
— family
Married
create.
NG.
CASTI
Box
333K,
BROAD
FOR

SALE

telecast projector model
Used GPL 35MMEquipment
Box 139K, BROADReasonable.
PA-200.
CASTING.
BROADCASTING, March 26, 1962

FOR

SALE

Equipment
Excellent opportunity to buy latest model
530G Fairchild turntable in console cabinet
with Gray 602C equalizer and S160 arm.
Cost over $700.00. $495.00— in crate. Box
308K, BROADCASTING.
Color TV Monitor: RCA TM-21B. Provides
accurate stabilized color display for quality
control. 2 years old, little used, excellent
condition. Cost $3850.00. sell for $1825.00
F. O.B. New York, N. Y. Write Box 318K,
BROADCASTING.
1 TD-3A TV camera pedstal, excellent condition. Box 344K, BROADCASTING.
Am, fm, tv equipment including transmitters, orthicons, iconoscopes, audio,
monitors, cameras. Electroflnd, 440 Columbus Ave.. N.Y.C.
G. E. 3kw FM transmitter — ready to go on
the air— $3,000.00. Jim Corry, KFMK. 1424
Westheimer. JA 6-2166, Houston 6, Texas.
Presto-8DG disc lathe; 3-speed. Send for
photo and specifications. Box 832, Rochester,
Minnesota.
Microwave Antennas. 6' Spun aluminum
dish, Parabelic, Andrews #2006 W/T 4
mounting bracket, de-icer and dipole
radiator. New crated. For export $100.00
complete. One hundred available. Also
rigid line, hangers & fittings. Sierra Western Electric, 1401 Middle Harbor Road, Oakland 20, California. TE 2-3527.
RCA 73-B disc cutter. Complete with B.W.
amplifier — scope and console cabinet.
Priced right. Dick Witkovski, 4007 Bellaire,
Houston, Texas.
(Two) Gates ST-101 spot tape recorders.
Used seven months. $600.00 each, both for
$1,100.00. Presto 66-G disc recorder A-93
amplifier— 1-D head. Like new $1,200.00
Ken Forney, WHLL, Wheeling, West Virginia.
Two Ferrograph 3 AN tape recorders, $150
each. Two Ferrograph 3CP decks for background music, $125 each. WLIR-FM, Garden
City, New York.
Unused transmission equipment 1 5/8"
Andrews, 51.5 OHM Teflen Line, $40.00 for
20'
length:
ditto, $150.00
90i foot:
Dishes
with Va"
hardware,
each.6 feet.
Also
Elbows, Reducers, Dehydraters, Hangers
and Hardware at surplus prices. Write for
Stock List. S-W Electric Cable Company.
1401 Middle Harbor Road. Oakland 20, Calif.
Will buy or sell broadcasting equipment.
Guarantee Radio & Broadcasting Supply
Co., 1314 Iturbide St., Laredo. Texas.
WANTED TO BUY
Stations
Experienced broadcasters seek profitable
multiple market facility in midwest or
southwest. Will pay cash or terms. Confidence assured. Box 326K, BROADCASTING^
WANTED TO BUY
Equipment
Need up to 1100 feet of 3 1/8" inch coax
transmission line. Write stating make, type,
impedance, location, condition, length and
price. Box 128K, BROADCASTING.
G.P.L. Film recorder with Maurer sound
galvanometer unit. Good working order.
Box 146K. BROADCASTING.
amUsed TV equipment; Special effectsVideo
plifier system, studio Zoomar lens,
prices
State
junk.
tape recorder. No
wanted. Box 229K, BROADCASTING.
Amplitude modulated station purchaser requests thorough details of your equipment
and market to Box 335K, BROADCASTING.
Wanted: Used micro-wave STL and TV
studio equipment including live and film
chains, switching, sync, etc. Any condition
as long as standard line equipment and
price consistant with condition. Contact
Chief Engineer, KXGN-TV,
Powers,
Don
Glendive,
Montana.
BROADCASTING, March 26, 1962

Wanted to Buy — (Cont'd)

Help Wanted— (Cont'd)

Equipment
Interested in 18 lbs., No 10 soft drawn
copper wire. Need immediately. Address
replies care of Box 341K, BROADCASTING.
INSTRUCTIONS

Management

FCC first phone license preparation by
correspondence or in resident classes.
Grantham Schools are located in Hollj wood,
Seattle, Kansas City and Washington. Write
for our free 40-page brochure. Grantham
School of Electronics, 3123 Gillham Road.
Kansas City 9, Missouri.
FCC first phone license in six weeks.
Guaranteed instruction in theory and
laboratory methods by master teachers.
G. I. approved. Request free brochure.
Elkins Radio License School, 2603 In wood
Road, Dallas, Texas.
Be prepared. First class F.C.C. license in
six weeks. Top quality theory and laboratory training. Elkins Radio License School
of Atlanta, 1139 Spring St., N.W., Atlanta,
Georgia.
Be a Disc Jockey. Learn announcing & engine ring— FCC 1st class license. Nation's
leading D.J.'s & engineers teach you. Free
placement service. Write: Academy of Television & Radio, Inc., 1700 E. Holcombe
Blvd., Houston, Texas.
Train now in N.Y.C. for FCC first phone
license. Proven methods, proven results. Day
and evening classes. Placement assistance
Announcer Training Studios, 25 W. 43 N.Y.
OX 5-9245.
Can you qualify for your first class F.C.C.
license in six weeks? Yes, you can do it
at Pathfinder School in Hollywood. New
classes starting April 17 and June 12.
Modern classroom, excellent instructor,
small class for truly personalized instruction. Make reservation now, to secure your
enrollment in the class of your choice.
Pathfinder School, 5504 Hollywood Blvd.,
Hollywood 28, California. Tel HO 9-7878.
Announcing programming, console operation. Twelve weeks intensive, practical
training. Finest, most modern equipment
available. G. I. approved. Elkins School of
Broadcasting, 2603 Inwood Road, Dallas 35.
Texas.
Since 1946. The original course for FCC
First Class Radiotelephone Operator License
in six weeks. Reservations necessary. Enrolling now for classes starting May 9, July
11, September 19. For information, references and reservations, write William B.
Ogden Radio Operational Engineering
School, 1150 West Olive Avenue, Burbank,
California.
Elkins Radio License School of Chicago —
Six weeks quality instruction in laboratory
methods and theory leading to the F.C.C.
First Class License. 14 East Jackson St..
Chicago 4, Illinois.
MISCELLANEOUS
All types of printed broadcast forms, proWrite
for samples. Lowest gram
rates.guides,
Box etc.
283K,
BROADCASTING.
28,000 Professional Comedy Lines! Topical
laugh service featuring deejay comment,
introductions. Free catalog. Orben Comedy
Books. Hewlett, N. Y.
Station Services, 1st National Bank, Peoria,
Illinois, contacts radio stations throughout
States and Canada via direct mail and personal contact. We would like to add your
products/services
such
to considerif nonWould toyouourcare"portfolio"
conflicting.
an
arrangement?
RADIO

General Manager for 50,000 watter
Florida — Important Market.
Exceptional opportunity for
experienced executive, with emphasis
on sales. Salary plus override.
Laggards need not apply.
Box 324K, BROADCASTING

Sales

BROKER
WANTED
EAST
Broker of Television and Radio Stations
to live in the Washington, D. C. area.
Background — Previous Radio or Television ownership or management desirable. Able to finance self for four or
five months while learning brokerage.
Write full and complete details in first
letter outlining chronologically your
experience, education, physical appearance and background. Extremely lucrative for the right individual.
BEGGS PERSONNEL SERVICE
519 Transportation Bldg.
Washington, D. C.
ME 8-4877

INTERVIEWING AT NAB
CONVENTION
Need sales representative to travel and
sell newest and most outstanding promotion
to radio/tv stations.
1 man — Midwest
1 man — West Coast
Only top drawer sales executives need apply.
See Mr. Cittleson, Suite 1201 -1201 A, Pick
Congress Hotel.
RADIO

Situations Wanted — Announcers

'"Quality, mature music personality note
at major market SE 50 ku? desires change
to major northern, or eastern market.
Know music, smooth style, sober, 32 No
screamers
top 40s please. Tape and
resume on or
request.
Box 281 K, BROADCASTING

Production — Programming, Others

Help Wanted — Management
TEXAS BROADCAST EXECUTIVE
WANTED

Full time travel — radio-tv experience a
must. Car, ambition, ability can earn you
Resume,
up to #25,000, salary-commission.
pix-CCA, P. O. Box 537, Westport, Conn,
ConNAB,
suite,
Hospitality
or interview,
gress-Pick Hotel, Chicago. John C.
Gilmore.
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For Sale— (Cont'd)

Help Wanted

Stations

Production — Programming, Others

TV PROGRAM MANAGER WANTED

ern station, netMajor market midwest
work affiliated, has an opening for an
experienced program director well
versed in production, film buying et al.
Excellent opportunity for program director inmiddle-sized market to "move
conditions, the best
up." Fine working
of facilities. Please send picture J nd
full details to:
Box 338K, BROADCASTING

NEWSMEN NEEDED
t
Combined radio/television news departmen
in mid-Atlantic market of more than a
million now accepting applications from
on
newsmen who can dig, write and reportneed
the air. No announcers please, we
newsmen. Tape, photo and resume to
Box 141K, BROADCASTING.

MISCELLANEOUS

RATINGS
. . . that's what you get with
TEEN-BEAT the smash-hit radio
featurette syndicated nationally.
You get 25 per week. Professionally authenticated advice for
teenagers.
WRITE, WIRE, PHONE FOR
AUDITION TAPE
Sound Ideas
Cleveland 1 5, Ohio
1836 Euclid Ave.
TOwer 1-0288
FOR

SALE

Stations

1
1

NEW ENGLAND
DAYTIMER

1
|
|
1

Small but exceptional market, 250 w on
a Clear Channel. Can go to I kw. $20,will handle and terms on bal000 down
ance
at 6% up to 10 years, easily
handled on current earnings. Qualified
T principals only.
Box 313K, BROADCASTING
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Continued from page 153

TELEVISION

(FOR THE RECORD)

MIDWEST STATION. Will sell controlling interest in money-making, owneroperator station. Principals only, please.
Details in person only. Box 253K,
BROADCASTING.

intermediate translator, condition, and
CJLH (ch. 7) Lethbridge, Canada, via
intermediate translator, condition; Windsor
Area Jaycee's Inc. on chs. 6, 10 and 13,
Windsor, Vt., WRLP (ch. 32) Greenfield,
Mass., WCAX-TV (ch. 3) Burlington, Vt.,
and WMTW-TV (ch. 8) Poland Springs.
Me.
K04CC Oakridge, Ore— Granted mod. of
cp
to change frequency to ch. 4 and type
trans.

Actions of March 13
■ Granted cps for following new vhf tv
translator stations: Glendale Tv Boosters
Club on chs. 7 and 2, Glendale, Ore., to
translate programs of KBES-TV (ch. 5)
Medford, condition, and KEZI-TV (ch. 9)
Eugene, Ore., condition; 3 Cities Tv Club
Inc. on chs. 2 and 7, Riddle, Canyonville,
PACIFIC NORTHWEST
Tri City, and Myrtle Creek, Ore. KEZI-TV
(ch. 9) Eugene, condition, and KBES-TV
5,000 watt low frequency fulltimer
(ch. 5), Medford, both Oregon, condition.
grossing in excess of $200,000 and showActions of February 27
ing a high profit. Due to circumstances
KHQ
Spokane,
Wash. — Remote control
requiring a quick sale, this fine proppermitted.
erty is priced at less than one and one
half annual gross and about four times
Translators
cash flow. 29% down and up to 10
Sam S. Broach, Big Stone Gap, Va. —
years on balance.
Granted cp for new vhf tv translator station on ch. 7 to translate programs of
Box 289K, BROADCASTING
WLOS-TV (ch. 13) Asheville, N. C. By
letter, denied opposing petition of Kenneth
Jenkins and Arnold A. Fraley and stated,
|iiuiiiiiiiiic]iiiiiiiiiiiit]iiiiiiiiiiiiniiiiiiiiiiioiiiiiiiiiiiniiiiiiiiiiii[]ig
in part that
commission
"would
be
warranted
in depriving
people
of Bignot
Stone
Gap
and
surrounding
area
of
reception
of
5 KW FULLTIMER
I
proposed vhf translator signals in order to
rt
—
—
t-B
protect alleged direct reception of distant
tv signals by two individuals from inter2 For Sale or participation — 5 kw Seattle =
ference." Applicant submitted petition by
over 100 local individuals requesting ap= daytimer with fulltime CP. World's Fair =
3 places eyes of nation on 15th market. 3
proval of application. Action March 21.
Weber County School District, Hunts1 Approximately $300,000 cash will de- § ville,
Utah, and Ogden Valley Tv Repeater
= liver. Participation available for mini- =
Assn.,motion,
Huntsville,
— On commission's
own
waivedUtah
requirements
of sec.
| mum of $50,000.
=
4.702(f) of rules and granted applications
for two new vhf tv translator stations on
| Box 339K, BROADCASTING 1 adjacent ch. assignments — Weber on ch. 13
to translate programs of 'KWCS-TV (ch.
imiiiii»iiiiiiiiiiiiniiiininiiic]iiiiiiiiiiimiiiiiiiiiiiiuiiiiiiiiiiii[]iiiiiiil
18) Ogden, and Ogden Valley on ch. 12 to
Ala
translate programs of KSL (ch. 5) Salt Lake
metro
City with engineering condition on Ogden
$11137M
0M $40dn
terms
Ark
metro
daytime
29%
Valley grant.
and Lee dis75M
metro
fulltime
daytimer
sented. Action Comrs.
March Bartley
15.
Ind
Ca
metro
41
0M $90dn
fulltime
Rulemakings
135M
29%
La
metro
235M
29%
daytimer
metro
fulltime
N. Y.
metro
fulltime
Tenn
Sec. 3.606 The Alabama Educational Tele400M $100dn
fulltime
350M
29%
metro
Va
vision Commission, Birmingham, Ala. (3metro
15-62) — Requests amendment of rules so as
105M terms
daytimer
Wash
and others; also newspapers & trade journals.
CHAPMAN
COMPANY
1 182 W. Peacht ree St.,
Atlanta 9, Ga.
For Sale — (Cont'd)
Stations
THE PIONEER FIRM OF TELEVISION AND RADIO MANAGEMENT CONSULTANTS
ESTABLISHED 1946
Negotiations
Management
Appraisals
Financing
HOWARD S. FRAZIER, INC.
1736 Wisconsin Ave., N.W.
Washington 7, D. C.

0 Ark. single
Ga. single regional S5O.0Osingle
regional
regional S79.50O — Tex.
$50,000
S49,50O Colo, single regional
Tex.
0O—
al S25O.0
Tex. metro lregion
major regiona 8200,00© just 12%%
down, 10 yrs. balance — Okla. single S97,500 Ark. medium regional 8150,000
major FM station $75,000 Ga.
Tex
only $15,000
regionalmajor875,000
single Tenn.
power. Billed over %
down
yrs. 8350,several
past
million annually
OOO about 880,000 down Fla. major
0 Ark. major regional
8550,00
power
8180. 0O0 Fla. metro power
fulltimer
fulltimer 8185,000 with S 40, 000 down
La. single 840,000 Miss, small single
S37,5O0 Tex. single regional 870,000—
S15O.0OO Tex.
M. medium
N.medium
fulltimer regional
S150.000 Tenn. major
power fulltimer
8225,000—20
patt Mcdonald co.others!
Box 9266 GL. 3-8080
AUSTIN 17, TEXAS

iGUNZENDORFERi
MEET WILT GUNZENDORFER
MARCH 30 THRU APRIL 5
NAB CONVENTION
CONRAD-HILTON HOTEL
Consult NAB Directory for
his Conrad-Hilton suite
WILT GUNZENDORFER
AND ASSOCIATES
Licensed Brokers Phone OL 2-8800
8630 W. Olympic, Los Angeles 35, Calif.
— STATIONS FOR SALE
WEST NORTH CENTRAL. Top market in
area. Daytime. Cross $105,000 in 1961.
Asking $150,000. 29% down.
ROCKY MOUNTAIN.
Full time. Absentee
owned. Cross $42,000. Asking $55,000.
Terms.
NORTHWEST. Medium market. Full time.
Absentee owned. Cross $85,000 in 1961.
Asking
$125,000 plus assumption of $35,000
in obligations.
CALIFORNIA. Full time. Medium market.
$18,000 down.
JACK L. STOLL & ASSOCS.
Suite 600-601 6381 Hollyw'd Blvd.
HO 4-7279
Los Angeles 28, Calif.
BROADCASTING, March 26, 1962

to assign ch. 44 to Huntsville, Ala. and
reserve it for non-commercial educational
use by making following proposed changes:
Present Proposed
Huntsville,
19, 31+, 25+ 19, 25+, 31+, 44—
Pulaski, Tenn.
44—
—

FCC'S

LETTER

TO

Sec. 3.606 Sonoma State College Foundation Inc., Cotati, Calif. (3-15-62)— Requests
allocation of ch. 17 to Cotati, Calif, and its
reservation
for non-commercial educational
tv use.
■ Commission adopted new broadcast rule
which, with certain exceptions, will require
hearings on applications filed after March
23, 1962, for voluntary assignments or

transfers of am, fm or tv stations within
three years (normal license period) of their
acquisitions. It did this by report and order
that added sec. 1.365 to its procedural rules
and finalized, with editorial and other
changes, proposed rule making of Dec. 7,
1960. Comrs. Hyde and Craven dissented;
Comrs. Bartley and Cross concurred in
commission's action.

COMMERCE
COMMITTEE
RE DEINTERMIXTURE
IN 8 CITIES
(see story, Government section)
March 16, 1962
the deintermixture proceedings on their
it would have to seek the equivalent of an
Hon. Oren Harris
merits. We do not believe that either arguamendment to the Act. In our opinion, such
Chairman, Committee on Interstate and
ment has merit. As to the second, the
a statutory scheme would render admincommission has in the past suspended or
Foreign Commerce
istrative policy inflexible and ineffective.
House of Representatives
terminated its processes because of the
The commission hopes and believes that
Washington 25, D. C.
emergence of new overriding factors not
the all-channel legislation will achieve its
foreseen at the time of institution of those
Dear Chairman Harris:
goal and make possible "a satisfactory sysprocesses.
We
think
such
decisions
to
defer
At the March 6th hearing before your
tem ofofintermixed
10,
or
postpone
action
fall
within
the
discretion
Notice
Proposed assignments"
Rule Making, (par.
Docket
committee on H.R. 8031 and other bills, it
of
the
commission
[cf.
Coastal
Bend
TeleNo.
14229).
But
if
it
does
not,
the
agency
was requested that the commission submit
vision Corp. v. U. 5., 234 F. 2d 686
clearly has the duty to take further acits views on four questions, dealing with
(C.A.D.C.)], subject of course, to review
tion. For, such action will have to be based
the effect of the enactment of all-channel
by the courts to determine whether the
on evaluation of complex economic and
tv receiver legislation on commission proaction is arbitrary. We regard our position
ceedings proposing to deintermix particular
engineering
It is after
for this
in this instance as wholly reasonable in
to
facilitate factors.
action taken
this reason
kind —of
areas to all-uhf. The questions
the light of the considerations set out in
views thereon are set out below. and our
evaluation — that Congress created the
the prior paragraph.
agency. Congress recognized the desirability
1. Is the commission in a position to
As to the Sangamon Valley question,
of delegating to the commission the task
make a representation to the committee
the commission is well aware of its reof sifting the factors involved in complex
that if legislation providing for all-channel
sponsibilities under this decision. Thus, as
allocations proceedings such as a Sixth Rereceiving sets is enacted, the commission
we made clear in our recent testimony
port and Order or a Clear Channel Report
would postpone any further consideration
before
your
committee
(and
were
susof all deinter mixture until such time as
and Order. It therefore gave the commistained by the chairman of the committee —
sion the broadest flexibility to deal with
it could see from experience how the allthis dynamic industry. F.C.C. v. Pottsville
channel receiver authority will work out — ■ see, e.g., Tr. 281-82, 285), the commission
cannot and will not take into account nonperhaps five, six, seven years? (Tr. 201)
Bcstg. Co., 309 U. S. 134, 137-38; NBC v.
record presentations by interested parties,
The commission, after study, has made the
U. S., 319 U. S. 190, 215-219.
or
those
acting
on
their
behalf,
as
to
the
following judgment: The commission would
Under this proposal (Tr. 202-03), howissues
in
the
pending
proceedings
(such
as
ever, the commission would be stripped of
regard enactment by this Congress of the
the amount of "white area" that would
much of its flexibility at the critical period
all-channel receiver legislation as a major
result
from
any
deintermixture
action).
when
it was most needed. We fully
change in the circumstances affecting its
But Sangamon Valley does not preclude
deintermixture proposals and as a major
recognize
that in the event the all-channel
congressional inquiry, in connection with
factor to be considered in determining
legislation falls short of achieving its goals,
pending legislation, as to possible overall
whether or not the public interest would
Congress will want to carefully consider
commission action in the event of enactbe served by deintermixing any of the
any commission
proposals. But
We if
would
welment of that legislation, nor does it precommunities now under consideration. As
come such consideration.
Congress
clude the commission from supplying to
the commission made clear in its Statement
restricts
the
commission's
discretion
in
this
the Congress such information of an overall
of March 6th, we do not conceive of selecvital area, then it must act itself. The
nature as Congress deems necessary in its
tive deintermixture as a general or longresponsibility for development of the naconsideration of the legislation. The facts
range solution for the television allocations
tionwide television system would then rest
of Sangamon Valley involve, we believe, the
problem. Rather, we believe that we will
with
the
Congress, and, contrary to sound
wholly different question of ex parte presneed a system using both uhf and vhf
and well-established tradition and Dolicy,
entations by an interested party made in
channels, and that all-channel receiver
the agency will have only the most limited
the offices of commissioners on the parlegislation is the basic and essential key to
role and discretion.
ticular merits of the pending rule making
that long-range goal. For with this legislaFor these reasons, we strongly urge that
proceeding.
tion, time would begin to run in favor of
the commission not be deprived, in this
In short, we believe that it is wholly
the uhf development. The uhf operator
area, of the broad discretion which Conproper to transmit this judgment to the
(both commercial and educational) could
gress gave it to meet changing problems
committee. We wish to make clear that in
look forward to uhf receiver saturation not
and
circumstances. We believe that there
only in his home city but in the surrounddoing so, we are not foreclosing fair conis
no
reason for not following the estabsideration of any further pleadings in these
ing rural area as well, and could expect
lished policy of over a quarter of a cenproceedings (such as a petition for reconimprovement in the quality of the uhf
tury of permitting commission action under
sideration under Section 405 of any final
portion of the receivers in the hands of
the public interest standard, subject to
order issued by the commission) . Under
the public. With increased use of uhf, and
congressional and judicial review. See
the law such pleadings must be considered
increased incentive for both equipment
Statement of March 6th, p. 18.
on their merits and they will be so conmanufacturers and station operators to ex4. With respect to any moratorium would
ploit its maximum potential, there is reasidered. But, in connection with your condeintermixture proceedings such as the
sideration of pending legislation, you have
son to believe that several of the problems
Springfield, III., proceedings fall into the
which presently restrict the coverage of
asked
for itthewould
commission's
judgment
same category as the eight deintermixture
to what
do in the
event as
of
uhf stations would be overcome. Statement
proceedings proposed last July 27th? (Tr.
enactment of the all-channel receiver
of March 6th, pp. 13, 17.
320).
For reasons fully developed in the
legislation by the Congress, and we have
In short, as we stated in our Notice of
attached
appendix, the commission believes
given you that judgment.
Proposed Rule Making in Docket No. 14229,
that any agency moratorium (see 1) on
2.
In
connection
with
the
foregoing
matthe all-channel receiver is "critically imdeintermixture to all-uhf would not be
ter, would the commission also make the
portant" because it is directed squarely to
applicable
the deintermixture
proceedfurther
representation
that
before
any
genings in (1)to Springfield.
111., (Docket
No.
"the root problem of receiver incompatibileral policy concerning deintermixture would
ity."
It
is
our
hope
and
belief
that
the
14267),
(2)
Peoria,
111.,
(Docket
No.
11749),
be undertaken at the conclusion of the
achievement of set compatibility will make
(3) Bakersfield, Calif., (Docket No. 13608)
moratorium period, this committee would
possible a satisfactory system of intermixed
(4) Evansville, Ind., (Docket No. 11757).
be advised? (Tr. 202) . The commission does
assignments, and immeasurably promote
We hope that the foregoing and the
make this representation. The commission
educational tv. Statement of March 6th, pp.
attached appendix make clear our views.
would give the committee and other inter20-21. It will enhance the development of
If,
however, your committee has any
three fully competitive network services
ested congressional committees periodic refurther them.
questions, we shall be glad to
answer
and perhaps eventually of still further netports during any moratorium period dework service. For these reasons, the comcided upon. Before undertaking the imThank you again for permitting us to
mission makes the representation to your
pintermixture.
lementation of any
policy concerning
destate so fully our views on this most imthe commission
would advise
committee that if the all-channel receiver
portant matter. We greatly appreciate the
the committee of its plans and give it an
tv legislation is enacted by this Congress,
committee's
efforts on behalf of this legislait is the judgment of the commission (with
appropriate period of time to consider
tion (H.R. 8031), so essential to the dethe qualification noted in 4, infra) that it
the commission's proposals.
velopment
of the truly nationwide tv syswould be inappropriate, in the light of this
3. Would the commission consider a mor6th. tem described in our statement of March
atorium written into the law and providing
important new development, to proceed
that the commission will not take any
with the eight deintermixture proceedings
BY DIRECTION OF THE
COMMISSION*
initiated on July 27, 1961, and that, on the
Newton
N. Minow
further action looking to deintermixture
Chairman
contrary, a sufficient period of time should
of an area to all-uhf until the Congress
be allowed to indicate whether the allpermits such action? (Tr. 202-203). As we
* Commissioner Lee maintains his position
channel receiver authority would in fact
as
set forth in his statement before the
understand this proposal, a statutory procommittee.
hibition against any commission action
achieve the commission's overall allocations
shifting a vhf operator to uhf in order to
goals.
Because of his former connection (prior
The argument has been made that the
effectuate an all-uhf area, would continue
to nomination as commissioner) as engicommission is not in a position to transmit
until ended by action of both houses of
neering consultant in regard to the dethis judgment to the Congress for two
Congress. The commission does not favor
intermixture of Springfield and Peoria, Ilreasons: (1) that such action would conthis approach. For, it means, in effect, that
linois, Commissioner T.A.M. Craven did not
travene the principle set forth in the
if the all-channel legislation proves inparticipate in the consideration of the comSangamon Valley decision [269 F. 2d 221
adequate and the commission feels that
mission's comments in this letter with
some form of deintermixture is desirable in
(C.A.D.C.)]; and (2) that under the Comrespect
to those
areas. Otherwise,
Commis-of
sioner
Craven concurs
with the views
munications Act, the commission is reorder to achieve
purposes
of the
Com159
the commission majority.
munications Actthe
[e.g.,
Sections
1.303(g)],
quired to go forward to a resolution of
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The technical end of broadcasting
is his
one in the Harmon home).
Ralph N. Harmon steps up on the
platform at next week's NAB convention to receive its annual Engineering
Achievement Award. As he does so,
he can look back on a third of a century devoted to bettering "the state of
the art" of broadcasting through constant refinement and improvement of
its technical equipment.
Vice president of engineering for
Westinghouse Broadcasting Co. since
1954, Mr. Harmon can trace the progress of the technical end of the business from his beginning days in February 1929 as a Westinghouse Electric &
Manufacturing Co. junior radio engineer.
His path is marked with numerous
road signs pointing the way to more
reliable performance of the technical
hardware housed "out in the meadows"
where transmitters are usually found.
In radio's early days, that medium
was plagued with equipment that would
frequently burn out or in other ways
cause interruptions in the broadcast
schedule.
In the Thirties, transmitter tubes
were much like today's electric light
bulbs. Their lifetimes were decidedly
limited, usually to around 3,000 hours
(or 125 days for a station on the air
24 hours a day). This limitation
caused many interruptions in Ma Perkins and The Metropolitan Opera as
burned-out tubes knocked stations off
the air for repairs.
Longlived ■ This led Mr. Harmon
to work on the development of longlife transmitter tubes. There were many
technical problems to be solved. But
today, instead of 3,000 hours, the average transmitter tube has a life of up
to 120,000 hours. One tube at KDKA
Pittsburgh has been in use since 1946.
(KDK A- AM-FM-TV are Westinghouse
stations, as are WBZ-AM-FM-TV Boston; KYW -AM-FM-TV
Cleveland: KPIX [TV] San Francisco;
WBZA-AM-FM
Springfield, Mass.;
WOWO Ft. Wayne, Ind.; KEX-AMFM Portland, Ore.; WIND Chicago,
and WJZ-TV Baltimore.)
In the Family ■ Ralph Newton Harmon was born Aug. 29, 1906, in California, Pa., the son of a science teacher. Where the conquest of space captures the imagination and interest of

personal 'baby'
inghouse Radio Operations Engineering
Dept.
During World War I, Mr. Harmon's
father and two students went to WashIn 1940, Mr. Harmon found himself
ington to work for the Bureau of Standbeginning what was to be an eight-year
ards on the development of communiseparation from the Westinghouse
cations gear for the military. When
broadcast operations. He was transthey returned, the stories of the stuferred to the Westinghouse Electronics
dents— one of whom was his older
Div. as section engineer in charge of
designing commercial broadcast equipbrother — stimulated Ralph Harmon's
ment.
imagination and his desire for a career in electronics.
With the beginning of World War
So upon graduation from high school
II, Mr. Harmon, like everyone else,
in Grove City, Pa., it was only natural
went to war. His battlefield, however,
that young Ralph should follow his
was the Westinghouse plant in Baltiinterest in things electrical. This he
more, where he was in charge of dedid at Carnegie Institute of Technology,
veloping military apparatus including
Pittsburgh, graduating in 1928 with a
proximity fuses for bombs and rockets,
B.S. degree in electrical engineering.
and night-fighter plane radar. In 1943,
he became manager of engineering for
Full Schedule ■ Mr. Harmon's school
days were not completely occupied
the Westinghouse Electronics Div., and
in 1954 his domain was expanded to
with the why's of electricity. In his
include the X-Ray Div.
sophomore year, "about 1925," he married Ella Mae McDonald, whom he'd
Back Home Again ■ In September
first met in high school.
1948, Mr. Harmon returned to WestStudies and married life, however,
inghouse Radio Stations Inc. as mandid not prevent him from finding time
ager of engineering. In 1952, he was
for college athletics. He recalls the
elected a director and in October 1954,
thrills of the gridiron, especially two
he was made vice president of engigames in which he played against the
neering for WBC.
legendary "Four Horsemen" of Notre
Mr. Harmon's membership on the
Dame U. and which Carnegie Tech
Broadcast Advisory Committee of the
won. He also crowded part-time work
U.S. Information Agency took him to
for the Duquesne Light Co. into his
Russia in October 1958, for a tour of
schedule.
broadcasting facilities behind the Iron
From the time he joined WestingCurtain. He is a Fellow of the Instihouse in 1929 until 1940, Mr. Hartute of Radio Engineers, past chairman
mon devoted most of his time to the
of the Baltimore Section of IRE and
maintenance and improvement of equiphas been a member of many IRE comment for the Westinghouse radio stamittees. Other memberships include
tions. In 1931, he was named headNAB, American Institute of Electrical
quarters engineer, and from 1932 to
Engineers, National Electrical Manu1940 he served as supervisor of Westfacturer's Assn., Society of Motion
Picture & Television Engineers, and
Television Allocation Study Organization.
Ralph Harmon's main hobby these
days consists of his three grandchildren (two girls and a boy), the children of his daughters Nancy Smith and
Betty Lou Heimer, whose ages Mr.

today's younger generation, and consequently of their teachers too, in those
days the student-teacher interest revolved around the then-emerging field
of "electromagnetic" communications.
And where today's students and teachers are building and firing rockets, in
Mr. Harmon's youth, they were building and operating radio rigs (including

Ralph Newton Harmon
The art advances

Harmon doesn't recall. "Women don't
like things like that publicized anyway," he says.
He has taken over 4,000 feet of
color film of the three youngsters and
has an ever-growing film biography of
their lives.
For further relaxation, he turns to
the golf links and the swimming pool.
For the future, Ralph Harmon says
he only wishes he could be around for
another third of a century to witness
the progress he envisions in the world
of electronic communications — -progress which he believes will make what
has already happened seem only a
shaky beginning by comparison.
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EDITORIALS
NAB:

one

convention

later

conventions no longer are conventional. Broadcasters do not meet to discuss their many problems in
open session and hammer out definitive actions.
Now several thousand broadcasters, their networks, their
suppliers and (most important) members of the FCC and
key staff officials meet, greet and eat.
And they listen to speeches.
Eleven months ago, the NAB convention was held in
Washington. There were two memorable speeches. The
NAB

FCC's chairman, two months in office, delivered an address
that was to make him one of the best known personages
in the nation.
LeRoy Collins, the NAB's new president, made his keynote address and, to the chagrin of his membership, gave
no evidence of willingness to resist the threats to free broadcasting enunciated by Mr. Minow or to challenge the
validity of his reckless charges.
Next week the NAB gathers in Chicago. The key speakers again will be Chairman Minow and President Collins.
Mr. Minow already has telegraphed word that he will talk
radio — not television — this time. He is a year older and
perhaps a year wiser. He hasn't had it all his way at the
FCC, but the record shows that he is progressing with his
calculated plan of program controls.
Mr. Minow isn't happy about all of his FCC colleagues.
He would like to remake the FCC in his own image by replacing present members with vest-pocket votes as terms
expire one a year each June 30. If broadcasters stand by
and allow this kind of manipulation they will see the day
of one-man control of the seven-man agency. This would
have happened a year ago if the administration's plan to
reorganize the FCC had not been resisted.
Gov. Collins hasn't telegraphed the nature of his keynote speech. In the past 11 months he has avoided controversy. He has said that he will resist government intrusion
in areas where it does not belong.
Gov. Collins feels he can do more for broadcasters by
working with the administration than in any other way.
He may be right, but the record shows that broadcasters
have never been in deeper trouble.
What will happen in Chicago? Except for the open
forum with the FCC where individual broadcasters can ill
afford to get their necks out, and a possible outbreak on the
copyright front where no government issue is involved, it
will be all according to prefabricated schedule. There is
the hope that a sufficient number of NAB members will
become sufficiently articulate in hospitality suites and other
gatherings to impress upon the incoming NAB board that
work needs to be done.
Economy

do not particularly relish the bargaining by the FCC in its
letter to the House committee wherein it consented to a
conditional delay of selective deintermixture premised upon
passage of all-channel legislation at this session. Congress
created the FCC and Congress can tell it what to do.
The important point is that there will be no deintermixture now or in the foreseeable future and that it won't happen without the consent of Congress, whatever individual
members of the FCC may think. It would be idiotic if not
fatal for the FCC to defy Congress. A ripper bill abolishing the agency and creating a new one would not be hard
to get through in such circumstances.
Prospects for all-channel legislation are infinitely brighter.
President Kennedy's endorsement of it in his special message
to Congress on "Protecting the Consumer Interest" should
do much to dispel lingering doubts of any fence-straddling
members. Broadcasters who waged the fight against deintermixture also are committed to support all-channel legislation.
If all-channel legislation fails at this session there could
be dire consequences. As we have said, the FCC won't
reinstate the deintermixture rulemaking. For the same
reason it would not attempt to implement full-scale transition to uhf and abandonment of vhf.
The likely course of the FCC to provide greater competition in markets with less than three outlets would be
through vhf drop-ins at sub-standard separations. In other
words, a downgrading of coverage of existing vhf stations
and a breakdown of engineering standards.
A longer range partial remedy may be in sight. Dr.
Irvin Stewart, an original member of the FCC (1934-37)
who has been appointed President Kennedy's director of
telecommunications management, said at his confirmation
hearing last week that he would not hesitate to require the
military to relinquish for commercial use spectrum space
which may be held "in reserve" if he found this to be in the
public interest.
Dr. Stewart just might be able to accomplish what no
one has ever done before. He has the broadest delegation
of authority ever given a government official in dealing with
government allocations.
It's not in the cards for either the FCC or Congress to
wait. The job now is to get all-channel receiver legislation
through at this session.

of scarcity

By

yielding to a moratorium on deintermixture of eight
cities, the FCC has alleviated the immediate crisis in
television allocations. The preliminary battle is won but
not the allocations war — if indeed it ever can be won.
Even if the intermixed use of 12 vhf and 70 uhf channels proved adequate to meet the eventual demand for
broadcast service, there would be the potshotting of industrial users for the same spectrum space. There never has
been a time when spectrum supply exceeded overall demand.
The moratorium could not have happened if it had not
been for the leadership of House Commerce Committee
Chairman Oren Harris, backed up by other committee members and by other members of both Senate and House. We
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by Sid Hix

"By George, I think they've perfected world-wide television!
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BOTH

OF

JEFF'S

now

THESE

GREAT

SHOWS

COLLIE

available

Monday

thru

Friday

on
KSTP-TV'S
T.N.
Tatters
SHOW!
From 4:35 to 5:15 pm, Monday thru Friday, KSTP-TV's lovable clown, T. N. Tatters, entertains a
live audience and thousands of viewers with his antics.
Now,

to add to his great appeal, he offers two of the most popular films ever made

for youngsters, every

day within his forty-minute show.
On Tuesdays and Thursdays, it's JEFF'S COLLIE,
ing BRAVE STALLION takes over the kid market.

and on Mondays,

Wednesdays

and Fridays the excit-

With contests, give-aways and prizes to add to the excitement, T. N. Tatters is a show that can sell for you.
There are a few choice availabilities left. For quick action,
call your nearest Petry office or a KSTP-TV

representative.

Represented by

MINNEAPOLIS
The Original Station Representative

ST. PAUL

RCA

Image

For 15 years, broadcast stations have chosen RCA Image
Orthicons such as the RCA-5820A for TV pictures of
outstanding quality. The reason is apparent. Electronic
leadership enables RCA to build into its Image Orthicons
an experience and technology unmatched in the industry.
Wide acceptance proves it. The RCA-5820A, for instance, has won favor as today's most popular Image
Orthicon. It offers unequalled versatility when performing in general purpose black and white television— studio
and outdoor.

The Most Trusted Name

Orthicons

In addition, RCA now makes available two new types
for your immediate replacement needs: the RCA-8093A,
featuring close-spaced target-to-mesh and anti-ghost design for black and white television, and the RCA7513/V1, in sets of three with matched characteristics
for peak color performance.
Your RCA Industrial Distributor of broadcast tubes
is always ready to provide inventory support to meet your
RCA Image Orthicon replacement needs. RCA ELECTRON TUBE DIVISION, HARRISON, N.J.
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